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Do  Not  Take 

From  the  Library 


Every  person  who  maliciously 
cuts,  detaces,  breaks  or  injures 
any  book,  map,  chart,  picture, 
engraving,  statue,  coin,  model, 
apparatus,  or  other  work  of  lit- 
erature, art,  mechanics  or  ob- 
|ect  or  curiosity,  deposited  in 
any  public  library,  gallery, 
museum  or  collection  is  guilty 
of  a  misdemeanor. 

P«nal  Cod*  of  California 
1915.  SoctMM  623 


Digitized  by  the  Internet  Archive 
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internet  archive 
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How  To  Keep  row  Kins 
Under  Control. 


•  Only  AWD  compact  van  with  standard  4 -wheel  anti-lock  brakes? 

•  All-wheel  drive  for  all-weather  security. 

•  More  available  seating  space  and  cargo  area  than  any  other  compact  van". 

•  Standard  4.3-liter  engine;  biggest  V6  you  can  buy. 


Chevy  Astro.  All-wheel  drive.  Standard  4-wheel  anti-lock  brakes.  Even  when  the 

weather  doesn't  behave,  Chevy  Astro  does.  Its  advanced  safety  technology  is  designed  to  help 

keep  you,  and  your  loved  ones,  in  control.  No  other  compact  van  offers  the  security 

of  all-wheel  drive  with  standard  4-wheel  anti-lock  brakes.  Only  Chevy  Astro* 


More  People  Are  Winning  With 


of  America.  TODAY'S  TRUCK  IS  CHEVROLET 
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Why  wait  for  a  dishwasher 
so  quiet  it's  guaranteed? 
Only  Whirlpool  has  it  today 


©1990  Whirlpool  Corf 


The  day  may  come  when  all  dishwashers  will  let  you  enjoy  a 
chat  on  the  kitchen  phone.  But  this  Whirlpool®  dishwasher 
will  let  you  do  it  today. 

In  fact,  our  Quiet  Wash™  dishwasher  is  so  quiet,  we  guar- 
antee it.  You'll  be  delighted  with  how  quiedy  your  Quiet 
Wash  dishwasher  runs,  or  we'll  give  you  your  money  back* 
That's  how  quiet  it  is.  And  how  confident  we  are. 

But  this  dishwasher  also  has  a  Power  Clean™  system  that 
gets  dishes  really  clean.  A  Pots  and  Pans  cycle  that  handles 
the  tough  sniff.  A  China/Crystal  cycle  that  almost  hand- 
washes delicate  items.  And  a  process  that  cleans  the  water, 
so  it  can  really  clean  dishes. 

And  since  we  believe  a  dishwasher  should  be  seen  and 

'Within  the  lirst  30  days,  finance  and  installation  charges  not  included. 
'«  Registered  trademark/TM  trademark  ot  Whirlpool  Corp. 


not  heard,  our  black-glass  model  is  the  latest  in  styling. 

Whirlpool  dishwashers,  like  every  appliance  we  make, 
are  built  to  work  hard  and  last  a  long  time.  For  more  infor- 
mation on  Quiet  Wash  dishwashers,  or  any  of  our  appliance 
just  call  800-253-1301,  toll-free,  24  hours  a  day. 

So  why  wait  for  a  dishwasher  that  gets  dishes  so  clean,  sc 
quietly?  Whirlpool 
has  it  today. 

Whirlpool 


Moment  Appliances 


Quality  you 
can  count  on...  today 
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JEEPERS, 
KEEPERS! 

Introducing  Keepers"  Boxes  from 

Rubbermaid.  Neat,  new  stuff 

for  storing  your  neat,  old  stuff. 

Keepers'"  Boxes  help  you 

keep  a  lid  on  it. 


Rubbermaid 


® 


Don  t  you  wish  everything  was  made  like  Rubbermaid? 


CONTENTS,  CONTINUED  FROM  PAGE  3 

INTERIOR  DESIGN 
57    Yours,  Mine,  and  Ours 

A  story  of  love  and  redecorating 
CRAFTS 
70    Kaleidoscope  Quilt 

Stitch  a  country  classic 


75     Luscious  Make-Overs 

Cutting  the  fat  from  your  favorite  foods 
8  5     How  to  Use  Nutrition  Information 

1 00  Recipe  Index 

101  Win  Money  for  Your  Recipes 
1 03    Prize  Tested  Recipes® 

One-Pot  Meals,  Muffins  and  Biscuits 


1 


SHOPPING 

8     Magazine  Customer  Service  Information 
Buying  Guide 

Names  and  addresses  of  retailers  and  manufacturers 

of  products  shown  on  our  editorial  pages 
Directory  of  Architects  and  Designers 
How  to  Order  Special  offers,  project  plans,  and  kits  featured  in 

Better  Homes  and  Gardens®  magazine 
Shopping  Editor's  Choice 


106 


107 
107 

110 


For  service  on  your  subscription,  including  change  of  address,  write  to  Better  Homes 
and  Gardens®  Customer  Service  Manager,  P.  O.  Box  4536,  Des  Moines,  IA  50336. 
Please  enclose  your  address  label  from  a  recent  issue.  If  you  wish  to  phone,  call  toll- 
free  1-800/678-2666.  WECOPE 


©  1990  Rubbermaid.  Incorporated-  Woosler.  Ohio  44691 


BETTER  HOMES  AND  GARDENS,  JANUARY  1991 


I'fU'ul  foods.  Inc 


■Jttk 


Jfc. 


■<    -A 


' 


•? 


I.icptit 


^r 


Now,  #?#£&  how  to  eat  light. 


Low  cholesterol,  less  fat  and  the  rich,  creamy  taste  you'd  expect 
from  Philly®  Because  it  isn't  just  light  it's  Philly®  Light 


In  1912,  contrary  to  popular  belief,  there  were  women 
who  actually  smoked  out  in  the  open. 


15  mg  "tar,"  1.1  mg  nicotineav.  per  cigarette  by  FTC 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


Full  rich  flavor.  A  long,  slender  shape.  After  a 
there  are  advantages  to  being  a  woman. 


EDITOR'S  LETTER 
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YOU  CAN  WIN 
A  BLUE-RIBBON 
AWARD  FOR 
YOUR  QUILT 


ear  Readers, 

In  our  April  1989  issue,  I  told  you 
about  a  beautiful  quilt  made  by  the 
Long  Island  Quilters'  Society  to  raise 
money  for  The  Better  Homes""  Foun- 
dation. Each  of  the  27  members  made 
a  block,  then  Jeannine  Love,  Margot 
Cohen,  and  Janet  Ratner  (left  to  right 
in  the  photo  above)  assembled  the 
quilt  and  sent  it  to  us  to  auction.  EAB, 
a  commercial  bank  on  Long  Island, 
won  with  a  bid  of  $3,000. 

Now,  thanks  to  the  Better  Homes 
and  Gardens®  Books  Blue  Ribbon 
Quilt  Awards,  all  you  quilters  out 
there  can  make  quilts  to  help  homeless 
families,  and  get  a  chance  to  win 
prizes  and  national  recognition. 

Here's  how  the  Awards  Program 
works:  You  enter  through  your  state 
fair  or  other  state  quilt  competition  in 
one  of  three  categories.  For  quilts 
made  by  one  person,  enter  either  the 
patchwork  or  applique  category.  For 
quilts  made  to  help  homeless  families, 
enter  The  Better  Homes "  Foundation 
category.  These  quilts  can  be  made  by 
any  number  of  quilters.  However,  you 
must  agree  to  sell  your  Better  Homes'" 
Foundation  quilt  and  donate  the  pro- 
ceeds to  The  Foundation.  Quilts  in  the 
other  two  categories  remain  the  prop- 
erty of  the  quilter. 

State  fair  winners  in  all  three  cate- 
gories will  win  $100.  These  winning 
quilts  will  be  sent  to  our  offices  in  Des 
Moines  for  display  in  a  quilt  show  Oc- 
tober 1 8  -20, 1 99 1 .  All  three  categories 
of  winning  quilts  will  be  judged  again, 
and  the  grand  prize  quiltmaker  in 
each  category  will  win  $500.  The 
grand  prize  winners  and  their  quilts 
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will  then  get  a  free  trip  to  the  Interna- 
tional Quilt  Festival  in  Houston  in 
November.  (If  a  group  wins  The  Bet- 
ter Homes'"  Foundation  grand  prize, 
one  member  will  be  sent  to  Houston.) 

Finally,  if  you  win  at  your  state  fair 
in  The  Foundation  category,  you  can 
elect  to  have  us  auction  your  quilt 
during  the  October  show  in  Des 
Moines.  I'll  make  sure  all  the  state  fair 
winners  are  listed  in  Better  Homes  and 
Gardens®  magazine  as  well. 

We've  prepared  a  packet  of  infor- 
mation that  includes  the  contest  rules 
and  a  cloth  patch  to  sew  to  the  back  of 
your  quilt.  You  can  sign  the  patch  to 
document  your  Better  Homes'"  Foun- 
dation quilt.  Send  a  business-size,  self- 
addressed  stamped  envelope  to: 
Quilt  Contest 

Better  Homes  and  Gardens 
Magazine  PR/LS  416 
1716  Locust  Street 
Des  Moines,  IA  50336 

Of  course,  it's  not  necessary  to  par- 
ticipate in  the  awards  program  to 
make  a  quilt  for  The  Better  Homes'" 
Foundation.  You  or  your  quilting 
group  can  make  one,  sell  it  yourselves, 
and  make  a  donation  to  The  Founda- 
tion, as  the  Long  Island  Quilters  did. 

So  get  those  scissors  snipping  and 
those  needles  flying! 


David  Jordan,  Editor  in  Chief 
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'CRANNIES" 
AMERICA'S  VERSION 
OF  LIMEYS. 

\ankee  sailors  knew  what  was 
good  for  them.  Cranberries.  By 
the  barrelful.  On  long  voyages 
the  Vitamin  C  in  cranberries 
helped  ward  off  scurvy  the  way 
limes  did  for  British  seamen. 
Sure,  the  tart  taste  of  the  cran- 
berry's juice  was  naturally 
concentrated.  But 
the  sailors  reckoned 
that  anything  this 
powerful  had  to 
be  healthy. 

It  was.  And  it 
is.  And  for  sixty  years, 
the  family  of  Ocean  Spray  grow- 
ers has  balanced  the  tartness 
while  keeping  in  what's  naturally 
good  about  the  cranberry.  With 
careful  blending  of  natural  fruit 
juices,  sweeteners  and  crystal 
clear  water.  And  with  every  cran- 
berry drink  we  make,  we  make 
this  commitment:  We  will  never 
compromise  the  good  taste  and 
good  health  of  Ocean  Spray  juice 
drinks. 


OCEAN  SPRAY* 
CRANBERRY  DRINKS 

jjj      A  commitment  of  good  health 
"T  from  our  family  to  yours. 
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For  Fast 
Service... 
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handled  more  efficiently  by  mail. 
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quickly  the  following  toll-free  number 
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1-800-678-2666 

Better 

Homes 

JL  JL  and  Gardens® 

P.O.  Box  4536  •  Des  Moines,  Iowa  50336 


The  PurexWashCycle. 


The  Oxford  Cloth  Shirt 

circa  1952 

Came  in  a  wide  variety  of  colors 
including  white,  white  and  white. 


The  Poodle  Skirt 

circa  1958 

Just  because  it  had  a  poodle  on  it 
didn't  make  it  man's  best  friend. 


The  "Feelin'  Groovy"  Ensemble 

circa  1968 

Frequently  accompanied  by  peace  sign  necklaces, 
sandalwood  incense  and  Eastern  thought 


The  Polyester  Leisure  Suit 

circa  1974 

Often  seen  with  Qiana®  shirts 
and  an  array  of  alluring  gold  chains. 


Neon  Jams 

circa  1989 

For  skateboards,  surfboards, 
but  definitely  not  school  boards. 


Over  the  years,  trends  have 

come  and  gone.  But  classics 

like  the  Purex  name  have  always 

been  a  part  of  your  family. 

Keeping  your  whites  white. 

And  your  colors  bright 

All  Temperature  Purex®  Detergent 


Because  clean 
never  goes  out  of  style. 


Qiara  is  a  registered  trademark  of  El  DuPont  De  Nemouis  and  Company 


©1990  The  Dial  Corporation 


PARENTING 


BY  JOHN  ROSEMOND 


RIVALRY 


Foes  World  War  III  break  out 
at  your  house  whenever  your  kids  get 


What  kid  would  possibly  eat 
a  cereal  made  with  whole  wheat? 


©  1990  General  Mills,  Inc. 


within  shouting  distance  of  each  oth- 
er? Believe  it  or  not,  your  efforts  to 
keep  the  peace  may  be  doing  more 
harm  than  good.  Here's  why. 

CONFLICT  VS.  RIVALRY 

Before  getting  to  the  heart  of  what 
helps  fuel  sibling  rivalry,  it's  impor- 
tant to  note  how  it  differs  from  sibling 
conflict.  When  moms  and  dads  con- 
fuse the  two  issues,  problems  are  al- 
most certain  to  follow. 

Sibling  conflict,  of  course,  refers  to 
the  fighting,  lack  of  affection,  or  an- 
tagonism that  occurs  between  kids. 
Where  there  is  more  than  one  child  in 
a  family,  and  any  two  of  the  children 
are  closer  in  age  than  six  years,  there's 
bound  to  be  conflict  of  some  degree 
between  them.  Sibling  conflict,  like 
marital  conflict,  is  simply  inevitable 
and  just  as  normal. 

Sibling  rivalry,  however,  is  a  differ- 
ent issue  altogether.  Rivalry  develops 
out  of  sibling  conflict  as  a  result  of 
parental  intervention.  When  parents 
intervene  in  a  conflict  between  sib- 
lings, one  child  almost  always  ends  up 


Sibling  conflict, 
like  marital  conflict, 
is  simply  inevitable 
and  just  as  normal. 


being  identified  as  the  villain  and  the 
other  as  the  victim.  This  is  surely  not 
the  parents'  intention.  In  fact,  when 
asked  why  they  intervene,  parents  tell 
me,  "I  want  to  keep  them  from  hurt- 
ing each  other,"  or  "I  want  to  help 
them  learn  to  get  along,"  or  "I'm  just 
trying  to  teach  them  how  to  resolve 
their  problems  without  fighting." 

Nonetheless,  far  more  often  than 
not,  the  unspoken  message  to  one 
child  is,  "You  did  something  wrong," 
while  the  message  to  the  other  child  is, 
"You  did  not  deserve  to  be  treated  like 
that."  This  villain-versus-victim 
showdown  transforms  conflict  into  ri- 
valry, because  now  the  children  begin 
competing  for  the  coveted  Victim 
Award,  which  only  a  parent  can  hand 
out.  In  effect,  the  parent  sides  with 
and  sympathizes  with  the  victim, 
making  him  or  her  the  "winner." 
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Two  things  usually  happen  as  a  re- 
sult of  this  villain-versus-victim  show- 
down: First,  and  most  important,  the 
parent's  strategy  backfires,  as  evi- 
denced by  more  and  greater  conflicts 
between  the  children.  Second,  the  sib- 
lings begin  to  learn  that  when  in  con- 
flict with  someone  else,  there  is  an 
advantage  to  playing  the  role  of  the 
victim.  This  realization  usually  shocks 
parents,  and  rightly  so.  No  one  wants 


Make  the  children 

equally  responsible  for 

any  disruption  their 

conflict  causes  the  family. 


to  teach  children,  however  uninten- 
tionally, that  playing  "victim"  is  desir- 
able under  any  circumstances. 
Unfortunately,  this  family  drama  can 
lay  the  foundation  for  a  lifelong  pat- 
tern of  misconceptions  about  how 
problems  are  solved.  This  is  especially 
true  if  parents  consistently  award  one 
child  the  victim  role. 

RULES  THAT  WORK 

I'm  not  suggesting  that  parents  ig- 
nore all  of  the  disagreements  that  oc- 
cur between  siblings.  What  I  do 
recommend  for  managing  sibling  con- 
flict is  to  make  the  children  equally 
responsible  for  any  disruption  their 
conflict  causes  to  the  family.  When 
my  son,  Eric,  and  daughter,  Amy, 
were  much  younger,  and  were  having 
great  difficulty  getting  along,  my  wife, 
Willie,  and  I  told  them,  "You  can  ar- 
gue and  bicker  all  you  want,  but  you 
must  obey  three  rules:  First,  there  will 
be  no  hurting,  meaning  you  cannot 
hit,  pinch,  kick,  throw  things  at  each 
other,  and  so  on.  Second,  you  must  see 
to  it  that  your  conflict  does  not  disturb 
either  of  us.  In  other  words,  keep  it 
down.  Third,  no  tattling.  We  do  not 
want  to  hear  your  complaints  con- 
cerning each  other." 

If  any  one  of  the  rules  was  broken, 
both  children  were  sent  to  their  rooms 
for  30  minutes.  Neither  Willie  nor  I 
made  any  attempt  to  determine  who 
did  what  to  whom,  why  they  were 
fighting,  or  who  was  "right"  and  who 
was  "wrong."  If  they  broke  a  rule, 


they  thought  it  over  in  their  rooms, 
and  that  was  that.  As  a  result,  the 
problems  their  conflict  brought  to  the 
family  and  to  their  relationship  be- 
longed solely  to  Eric  and  Amy. 

We  made  them  what  I  call  a  "God- 
father Offer,"  one  they  couldn't  re- 
fuse. If  they  wanted  to  stay  out  of  their 
rooms,  they  had  to  learn  to  manage 
their  conflict  without  bringing  it  to  us 
or  letting  it  escalate  toward  bedlam. 
There  were  no  villains  or  victims,  just 
two  kids  who  tangoed  into  trouble  ev- 
ery now  and  then.  When  they  did, 


they  both  paid  the  price.  And  it  was  a 
price  they  quickly  learned  to  avoid. 

Did  they  begin  getting  along?  I 
think  so.  They're  in  college,  and  we 
rarely  hear  a  squawk  out  of  them.  S3 


— Family  psychol- 
ogist John  Rose- 
monds  new  book, 
Ending  the 
Homework  Hassle 
(Andrews /Mc- 
Meel),  is  now  available  in  bookstores 


Y(MS. 


Whole  Wheat  and  Rice  Cereal 

Cinnamon 
Toast 
Crunch 
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:  PREMIERE  : 
&  GRADE  '£ 


• 


Shown  smaller  than 
actual  size  of  15  inches 
tall.  Complete  with 
watering  can,  fabric 
flowers  in  a  pail, 
and  doll  stand. 


51990  The  Ashton-Drake  Galleries,  212  West  Superior  Street,  Chicago,  Illinois  60610-9948 


AD-125 


Mary,  Mary, 

Quite  Contrary" 


<»A 


to  take  care  of  her  "gar- 

rself.  When  you  inter- 
act "quite  contrary/' 
or  a  moment.  Just  tell  her 
ow  pretty  her  garden  is,  and  she'll 
xm  be  all  smiles  again! 
"Mary,  Mary,  Quite  Contrary"  is 
\e  first  issue  in  a  new  collection  of 
ursery  rhyme  dolls  by  artist  Dianna 
ffner  for  the  Knowles  China 
ompany. 

juality  Craftsmanship 
i  Every  Detail 

Vlary,  Mary's"  head,  arms,  and  legs  are  hand-cast 
f  fine  bisque  porcelain.  Her  expressive  features  are 
and-painted,  with  hand-set  green  eyes,  and  soft 
londe  ringlets  frame  her  face.  "Mary's"  head  is  also 
illy  poseable,  so  she  can  look  down  as  she  "waters" 
er  little  garden. 

Her  full-sleeved  frock  is  tailored  of  cotton-blend 
ibric  in  soft  pastels.  Over  it,  "Mary"  wears  a  dainty 
inafore  with  winged  sleeves,  highlighted  by  smock- 
ig,  pintucking,  threaded  ribbon,  and  embroidered 
/elet  trim.  Matching  pantaloons  and  complemen- 
iry  shoes  complete  the  costume.  Her  enameled 
letal  watering  can  and  pail  are  delightfully  hand- 
ecorated.  Each  doll  is  hand- 
umbered  and  comes  with  a 
latching  numbered  Certifi- 
ite  of  Authenticity. 
Evaluated  against  The  Uni- 
rm  Grading  Standards  for  Dolls 
/  the  Ashton-Drake  Galleries, 
lese  distinctive  features  have 
arned  "Mary,  Mary,  Quite 
ontrary"  the  Standards' 
ighest  rating  for  artistry  and 


^ 


Doll 

Maker 

Year  of 
Issue 

Issue 
Price 

Auctioned 
Price* 

Change 

"Little 
Bo  Peep" 

Knowles 

1987 

$58 

$425 

+$367 

"Mary  Had  a 
Little  Lamb" 

Knowles 

1988 

$58 

$275 

+$217 

"Little 
Jack  Horner" 

Knowles 

1989 

$63 

$175 

+  $112 

"Source:  International  Doll  Exhibitions  &  Auctions,  Ltd.  Prices  realized  at 
the  June  30,  1990  auction.  Other  resale  prices  may  vary. 


craftsmanship— Premiere 
A  Collectible  Doll  with 
Investment  Potential 

The  doll  you  buy  today  may  be  a  wise 
investment  for  the  future.  Once  an 
edition  is  sold  out,  those  who  want 
a  doll  from  the  edition  must  pay 
whatever  the  market  will  bear,  if  and 
when  one  becomes  available  from 
dealers  or  at  auction.  That's  why  fine 
collectible  dolls  often  sell  for  more 
than  their  original  prices  within  only 
a  few  years  of  being  issued. 

Of  course,  not  all  dolls  increase  in  value;  values 
can  go  down.  But  a  doll  of  superior  artistry  and 
craftsmanship— such  as  "Mary,  Mary,  Quite  Con- 
trary" and  other  Premiere  Grade  dolls— have  the 
best  potential  to  appreciate. 

Bear  in  mind  that  "Mary"  is  the  first  issue  in  an 
important  Knowles  storybook  collection,  just  as  the 
exceptional  closed-edition  dolls  in  the  chart  below. 
"Mary"  has  similar  credentials  that  make  her  potential 
for  market  success  seem  just  as  promising. 

Recommended  and  guaranteed  by  the  Ashton- 
Drake  Galleries,  "Mary,  Mary,  Quite  Contrary"  can 
be  yours  to  cherish  for  only  $78.00— an  extraordinary 
value  for  an  heirloom-quality 
doll.  To  order,  simply  com- 
plete and  mail  the  attached 
Reservation  Certificate.  But 
hurry. .  ."Mary"  is  issued 
in  a  hand-numbered  edi- 
tion that  will  close  forever 
in  1991.  Once  closed,  the 
molds  will  be  broken  and  no 
more  will  ever  be  made,  so 
order  today. 


•  DETACH,  COMPLETE,  AND  MAIL  - 


TheAshton-DrakeGalleries 


HE  ASHTON-DRAKE  GALLERIES 

12  West  Superior  Street 
lucago,  Illinois  60610-9948 


ES,  please  enter  my  reservation  for  "Mary,  Mary,  Quite 
tontrary,"  first  issue  in  the  Dianna  Effner's  Mother  Goose  col- 
sction.  Limit:  One  doll  per  customer.  I  understand  that  I  need 
END  NO  MONEY  NOW  and  will  pay  for  the  doll  in  four 
Dnvenient  monthly  installments  of  $19.50*  each,  the  first 
eing  billed  before  shipment. 

My  satisfaction  is  unconditionally  guaranteed.  I  under- 
:and  that  I  may,  for  any  reason,  return  "Mary,  Mary"  to  the 
.shton-Drake  Galleries  at  any  time  within  one  full  year  after 
receive  her  for  a  refund  or  credit  of  the  full  purchase  price, 
icludine  postaee. 


PLEASE  RESPOND  BY: 
January  31, 1991 


Signature 

Date 

(                ) 

Name  (please  print) 

Telephone 

Address 

Apt.  No. 

City  State  Zip 

*Plus  $3.94  home  delivery  fee  and  any  applicable  state  sales  tax.  Please  allow 
4  to  6  weeks  for  delivery.  Canadian  price:  $98.00  plus  postage  and  handling 
and  any  applicable  provincial  sales  tax.  76471-D81238 


our  picks  f  o 


BARBARA  BUSH 
ROSE 

Any  flower  named 
in  honor  of  the  First 
Lady  must  be  first 
class.  A  Jackson  & 
Perkins  introduction  for 
1991,  the  Barbara 
Bush  rose  displays 
large  coral-pink  blooms 
that  deepen  to  a 
salmon  and  ivory 
blend.  This  hybrid  tea 
wins  our  vote. 

For  buying 
information, 
seepage  106. 


FEAST  YOUR  EYES  ON  THIS  YEAR'S  GREAT  NEW  CROP  OF  FLOWERS  AND  VEGETABLES! 

Last  summer,  we  grew  an  assortment  of  1991  award  winners  in  the  Better  Homes  and 
Gardens®  Test  Garden.  Impressed  by  the  sneak  preview,  we'd  like  to  share  our  results  with 
you.  Look  for  plants  and  seeds  of  these  victorious  varieties  in  garden  centers  and  mail-order 
catalogs  this  spring.  By  Douglas  A.  Jimerson  and  Jane  Austin  McKeon 
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t  handles  the  road  as  easily 
is  it  handles  Mother  Nature. 


There's  an  ail-too  common 
notion  that  owning  a  4-wheel 
drive  vehicle  means  sacrificing 
a  smooth  ride  and  a  comfortable 
inferior  environment.  But  the 
4-\vheel  drive  Ford  Aerostar  is 
changing  that  notion — combin- 
ing improved  traction  with  ride 
and  handling  so  exceptional, 
you  may  not  even  realize  you're 
*  driving  a  4-wheel  drive  vehicle. 

dvanced  electronic  4-wheel  drive 
rid  anti-lock  brakes. 

To  help  you  stay  calm  (even  when  the  weather 
)esn't).  we  gave  this  Aerostar  the  most  advanced 
wheel  drive  available  in  a  minivan:  a  full- 
me  system  that  electronically  senses  road  con- 
tions  and  accordingly  adjusts  the  power  given 

each  set  of  wheels.  In  addition,  we  included 
andard  rear  anti-lock  brakes,  to  prevent  rear- 
heel  lockup  and  help  you  make  straight  stops. 


Smooth  handling.  Comfortable  ride. 

But  since  a  minivan  should  be  as  comfortable 
as  it  is  comforting,  we  also  gave  Aerostar  smooth 
ride  and  handling,  along  with  a  well-appointed, 
roomy  interior.  In  fact.  Aerostar  has  greater  rear 
cargo  capacity  than  Caravan  or  Voyager.* 

Standard  4.0L  V-6  power. 

As  for  Aerostars  4.0L  V-6  engine,  it,  too.  is 
capable  of  handling  practically  anything — 
like  towing  up  to  a  4500-pound  trailer?*  It's  just 
one  more  reason  Aerostar  is  ideal  for  families 
on  the  go.  And  for  families  who  refuse  to  let 
Mother  Nature  rule  the  roost. 

Ford.  Best-built  American  cars  and 
trucks. ..ten  years  running. 

Based  on  an  average  of  consumer-reported 
problems  in  a  series  of  surveys  of  "81-'90  models 
designed  and  built  in  North  America.  At  Ford, 
"Quality  is  Job  1." 

'With  rear  seats  removed.  "Maximum  available  towing  reduced 
by  weight  of  passengers  and  optional  equipment. 

Ford  Aerostar  4WD 


-toucther  we  can  save  lives 


Have  you  driven  a  Ford... lately?  (n.  Cu/J^cC 
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PERFECT  MOMENT  ROSE 

Perfect  Moment  has  the  cutting  edge  over 
other  hybrid  teas  we've  grown.  Long  lasting 
in  bouquets,  its  yellow-based  blooms  have 
red  tips.  In  the  garden,  Perfect  Moment 
resists  disease.  Even  our  wet  weather  last 
summer  didn't  dampen  its  display. 


CAREFREE  WONDER 
ROSE 

True  to  the  name, 
Carefree  Wonder 
flowers  without  fuss.  Its 
dense  clusters  of  large 
pink  blossoms  seem 
oblivious  to  our  summer 
heat  waves.  This  hardy, 
everblooming  landscape 
rose  matures  into  a  3- 
to  4-foot  rounded  bush. 


I 


SHEER  ELEGANCE  ROSE 

Sheer  Elegance  is  a  pure  pleasure  to  grow.  Quick 
to  bloom  for  us,  this  hybrid  tea  produces  fragrant 
pastel-pink  flowers  with  almond-colored  edges.  We 
prize  its  long,  stiff  stems  for  cutting. 


For  buying  information,  see  page  106. 


, 


SHINING  HOUR 
ROSE 

Illuminating  the 
garden  with  sunny 
blooms,  Shining  Hour 
is  the  only  1991  All- 
America  Rose 


»i  pure  yellow 
flowers.  Its  dense 
branches  produce - 
scads  of  blo^ 
tireless  performer 
this  grandiflora  was 
a  showy  Standout  in 


The  ocean-blue 
ues  of  Maxim 
arina  blooms 
create  waves  of 


the  stocky  plants  are 
.  a  refreshing 


er  pansies  that 
languish  by 
midsummer.  For 
nonstop  bloom,  keep 
the  soil  moist  a 
clip  faded  flowei 


PRETTY  IN  PINK 
VINCA 

Sizzling  summer 
temperatures  bring  out 
the  best  in  this  year's 
triumphant  trio  of 
vincas.  Pretty  in  Pink 
vinca  produces  blooms 
in  a  soothing  shade  of 
pastel-pink,  a  color 
breakthrough  for  this 
sun-loving  annual.  Two 
other  award-winning 
vincas  (not  pictured) 
are  Pretty  in  Rose 
(magenta  blooms)  and 
Parasol  (white  blooms 
with  red  centers). 
Because  vincas  can  be 
difficult  to  start  from 
seed,  we  recommend 
buying  bedding  plants 
at  a  local  greenhouse 
or  garden  center. 


ALL-AMERICAN  FLOWERS 


RED  PLUME  GAILLARDIA 

In  a  class  by  itself,  Red  Plume  is  an  annual 
gaillardia  [G.  pulchella).  Like  its  perennial  cousin 
(C.  aristala  or  blanket  flower),  this  1 2-  to  1 5- 
inch-tall  bedding  plant  is  amazingly  tolerant  of 
heat  and  drought.  What  makes  Red  Plume  stand 
out  in  a  crowd  is  its  uniform  brick-red  color, 
which  complements  brighter-colored  flowers,  both 
in  the  garden  and  in  fresh  bouquets. 


FRECKLES  GERANIUM 

Bored  with  the  same  eld  garden-variety 
geraniums?  The  bicolored  blooms  on  Freckles 
are  too  perky  to  pass  up.  Inviting  a  closer 
look,  each  pink  petal  sports  a  contrasting  rose 
spot.  We  liked  Freckles  so  much  in  the  garden 
that  we  saved  a  few  plants  to  pot  up. 

To  order  seeds  of  these  flowers, 
seepage  107. 


ALL-AMERICAN  VE 


TIVOLI  SQUASH 

Pasta  lovers,  take  note.  Tivoli  spaghetti 
squash  is  a  savory  substitute  for  the  starchy 
stuff  in  your  favorite  Italian  dishes.  More 
compact  than  its  space-consuming  cousins,  this 
bushy  summer  squash  fits  into  tight  garden 
spots.  Each  oblong  fruit  weighs  3  to  5  pounds. 


KENTUCKY  BLUE  BEAN 

Kentucky  Blue  is  a  new  pole  bean  that 
combines  the  best  qualities  of  Kentucky 
Wonder  and  Blue  Lake.  When  trained  on  a 
trellis,  its  vigorous  vines  produce  an 
abundance  of  straight  pods.  For  best  flavor, 
pick  beans  when  they're  6  or  7  inches  long. 


GOLDEN  CROWN  WATERMELON 

The  golden  yellow  rinds  of  ripe  Golden 
Crown  watermelons  take  the  guesswork  out  of 
timing  the  harvest.  A  good  choice  for  shorter 
season  northern  gardens  like  ours,  this  new 
melon  matures  earlier  than  other  varieties, 
about  80  days  after  you  sow  the  seeds. 


To  order  seeds  of  these  vegetables,  see  page  107. 


LESSONS  FROM 
LAST  SUMMER'S 
GARDEN 


•  Get  a  jump  on  the  season 

by  sowing  seeds  of  lettuce  early 
indoors.  Because  hot  weather 
often  comes  on  fast  in  our  Iowa 
climate,  starting  with  trans- 
plants gives  us  more  time  to  en- 
joy salad  crops  before  they 
succumb  to  summer  conditions. 

•  Cluster  cool-season  crops 
in  the  garden.  We  plant  let- 
tuces, cabbages,  spinach,  broc- 
coli, and  peas  in  adjacent  rows. 
That  way,  after  the  early  vege- 
tables come  out,  we  can  replant 
the  area  all  at  once  with  sum- 
mer vegetables. 

•  Use  garden  space  efficiently  by  interplanting  crops 
that  mature  at  different  times.  For  example,  we  like  to  grow 
squash  plants  between  rows  of  bush  beans.  By  the  time  the 
beans  are  harvested,  the  trailing  squash  vines  are  ready  to 
take  over  the  area. 

•  Tuck  annual  flowers  between  lettuce  rows  to  carry  on 
the  color  after  salad  season  is  over.  We  recommend  low, 
spreading  plants  like  sweet  alyssum  and  sanvitalia.  They 
won't  muscle  out  spring  crops,  and  they  quickly  fill  out  once 
given  the  extra  space  in  summer. 

•  Cover  a  newly  planted  bed  with  lightweight  spun 
polyester  garden  fabric.  Tender  young  transplants 
adjust  more  quickly  to  life  in  our  garden  when  we 
shield  them  from  daily  temperature  swings  and 


22 


Garden  editors  Jane  McKeon  and  Doug  Jimerson 


direct  sunlight.  We  remove  the 
protective  covering  once  spring 
weather  moderates. 

*  Trim  tall  perennials  that 
flop  over  after  blooming.  By 
July,  many  of  our  perennial 
flowers  and  herbs  become  un- 
ruly and  threaten  to  smother 
their  neighbors.  We  take  our 
pruning  shears  to  wayward 
plants  like  chives,  yarrow,  and 
southernwood. 

*  Put  off  weeding  chores  till 
a  rainy  day  comes  along.  Pesky 
plant  invaders  are  easier  to  pull 

out,  roots  and  all,  from  damp  soil. 

•  Conserve  water  resources  by  watering  during  the  cool, 
calm  hours  of  early  morning.  To  minimize  evaporation, 
install  a  soaker  hose  or  drip  irrigation  system  in  your  gar- 
den. Using  water  more  efficiently  than  overhead  oscillating 
sprinklers,  these  irrigation  methods  slowly  release  moisture 
at  or  just  under  ground  level. 

•  Wage  war  on  pests  with  controls  that  are  safe  for  the 
environment.  When  Japanese  beetles  invade  our  roses,  we 
set  out  Japanese  beetle  traps,  which  lure  the  creepy  crawlers 

with  floral  and  sexual  attractants.  We  also  spread  milky 
spore  disease  on  lawn  areas  surrounding  the  garden  to 
infect  the  beetle  grubs.  Both  of  these  nontoxic  prod- 
ucts are  sold  through  the  Necessary  Trading  Co., 
P.O.  Box  305,  New  Castle,  VA  24127.  H 
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What  are  they  saying  about  you? 


to  a  healthful  new  year 


BY    PAUL    KRANTZ 


lO  TERRIFIC 
RESOLUTIONS 

Slip  gently  into  a  healthier  way  of  living — 
without  starving  yourself  or  running  yourself  ragged. 
Sticking  with  just  one  of  our  resolutions  will  put 
you  well  on  the  road  to  looking  and  feeling  better. 
And  don't  miss  our  fat-frugal  recipes,  page  75. 


RESOLUTION  #1:1  will  watch  fat,  not  calories 


Excess  fat  is  our  number  one  di- 
etary villain.  A  good  goal  for  most 
adults  is  to  limit  "fat  calories"  to  30 
percent  of  total  calories.  That's  up  to 
67  grams  of  fat  for  women  eating 


2,000  calories  per  day;  83  grams  for 
men  taking  in  2,500  calories.  Thanks 
to  nutrition  labels,  keeping  track  of  fat 
is  fairly  easy.  Even  some  fast-food  res- 
taurants offer  nutrition  information. 
continued  on  page  26 
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if  your  hands  feel  rough,  over-dry, 

sore  or  chapped, 

they  can  say  a  lot  about  you. 

None  of  it  complimentary. 


When  your  hands  start  telling  eveiyone 
how  many  dishes  you've  ever  done 
(or  adding  a  few  years  to  your  age), 
there's  one  veiy  effective  way 
to  take  care  of  them. 


Treat  them  with 

more  than  just  an  ordinary  lotion. 

Treat  them  with  Extra  Strength 


It's  patented. 

linically  proven,  therapeutic  foi 

has  three  active  ingredients 

that  begin  to  relieve  and  heal 

dry  skin  instantly. 

Yes,  instantly.  And  that's  a  relie: 


Feel  your  hands. 
What  are  they  saying  about  you? 


itaie 

EXTREME  OVStS  ( 
OVER-DRY  SK1* 


continued  from  page  24 

RESOLUTION  #2: 
I  will  heed  the 
3-gram  rule 

Foods  that  have  more  than  3  grams 
of  fat  per  100  calories  should  be  bal- 
anced with  low-fat  foods.  So  if  you  opt 
for  a  600-calorie  frozen  dinner  with  30 
grams  of  fat,  augment  it  with  an  un- 
buttered  vegetable  or  bread,  and  fresh 
fruit  for  dessert. 

RESOLUTION  #3: 
I  will  make  a  menu 

Planning  your  meals  once  a  week 
reduces  stress  (What's  for  dinner?) 
while  it  almost  guarantees  healthful 
eating.  Take  a  "backward"  approach. 
Start  your  menus  with  vegetables, 
fruits,  and  grain  products  (bread,  rice, 
pasta).  Then  add  3-  to  4-  ounce  serv- 
ings of  protein  foods  like  meat,  poul- 
try, fish,  and  cheese. 

Don't  forget  to  plan  for  restaurant 
meals  and  take-along  lunches.  Take 
along  your  menu  and  concentrate  on 
salads  and  broiled  selections. 

RESOLUTION  #4: 
I  will  fill  up  on  flavor 
and  fiber 

Fat  in  food  adds  flavor  and  leaves 
you  feeling  satisfied  when  you're  done 
eating.  Fortunately,  there  are  ways  to 
achieve  these  same  benefits  without 
the  penalties  that  come  with  fat.  To 
add  flavor,  stock  up  on  spices,  herbs, 
flavored  vinegars,  and  condiments  like 
soy  sauce  and  Dijon  mustard.  Experi- 
ment with  new  flavorings  on  a  regular 


...!_  milk 


For: 
Whole  nw* 

Rib-eye  steak 

Snadttfi  chicken 
Frozen  triea  w 

dinner  —eats 

Bacon,  luncheon  meats 

,CeCr^  chip  cookies 
Chocolate  cmp 

bellow  cake  m«x 

Breakfast  dan.sh 

Ground  chock 

Pepoeroni  pizza 


basis.  Don't  forget  that  herbs  and 
spices  lose  their  vigor  after  awhile,  so 
throw  away  the  old  stuff  and  buy 
small  amounts  as  you  need  them. 

To  create  that  "push-back-from- 
the-table"  feeling  of  fullness,  increase 
the  amount  of  fiber  in  your  meals. 
Grains,  fruits,  and  vegetables  are  ex- 
cellent sources  of  f ill-you-up  fiber  and 
are  low  in  fat — provided  you  don't 
slather  on  butter  or  drown  them  in 
fatty  sauces.  Another  tip:  An  8-ounce 
glass  of  water  with  your  meals  helps 
fill  you  up  and  improves  digestion. 
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Substitute: 
Skim  milk 

Frozen  baked  cod 

dinner 
Extra-»ean  ham, 

Raisin  bage» 
Ground  round 
Mushroom  P««° 


Resolution  #6: 
I  will  deliver  myself 
from  temptation 

Most  "sinful"  foods  can  fit  into  a 
healthful  diet,  provided  you  eat  them 
in  modest  proportions.  No  one  ever 
got  fat  eating  half  a  cup  of  ice  cream 
once  a  week.  And  one-twelfth  of  a 
chocolate  cake  isn't  going  to  do  near 
the  damage  as  half  the  cake. 

Of  course,  not  all  of  us  are  saintly 
enough  to  withstand  temptation.  So 
banish  your  downfall  foods  from 
home.  Then  make  a  monthly  or  week- 
ly pilgrimage  to  your  local  temple  of 
sweets,  vowing  beforehand  to  limit 
yourself. 

continued  on  page  30 
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New!  Never  Before  Available! 


The  1959  Bride-To-B, 


nerica's  favorite  doll 
r  the  first  time  ever 
i  a  collector  plate! 

br  over  30  years,  Barbie  has 
med  supreme  as  America's 
y  tale  princess.  She  is  every 
e  girl's  dream  of  the  woman 
hopes  to  one  day  become 
•eautiful,  glamorous,  and 
ays  dressed  reflecting  the 
!St  styles. 

)f  all  the  elegant  Barbie  doll 
lions,  her  magnificent  wed- 
g  gowns  have  inspired  the 
st  romantic  daydreams. 
v,  the  nostalgic  charm  of 
bie  in  her  original  wedding 
ss  has  been  magically  cap- 
sd  on  the  first  ever  Barbie 
'ector  plate— "The  1959 
de-To-Be." 

A  Limited  First  Edition 

The  1959  Bride-To-Be"  is  the 
t  in  a  new  series  of  porcelain  col 
tor  plates  entitled  High  Fashion 
-bie.  Each  plate  will  feature  Barbie 
inng  a  different  authentic  outfit 
acted  from  her  formal  wardrobe  of  the 
1 30  years. 

.'o  elegantly  portray  the  Queen  of  Fashion, 
owned  "artist  of  the  stars"  Susie  Morton  was 
nmissioned  to  create  an  original  painting  for 
:h  plate.  For  example,  "The  1959  Bride-To-Be"  is 
;ed  on  the  original  Barbie  doll  wearing  a  sumptuous 
dding  gown  complete  with  a  satin  bodice,  full  net  skirt 
ed  with  flowers,  and  a  fingertip  veil. 
?o  give  America's  favorite  doll  a  fitting  showcase,  your 
te  will  be  decorated  with  a  gleaming  border  of  pre- 
us  23kt  gold  reflecting  the  Barbie  trademark  initial  "  B ." 
iach  serially  numbered  plate  will  be  accompanied  by 
latching  personalized  Certificate  of  Authenticity.  The 
2  of  the  edition  will  be  forever  limited  to  the  produc- 
i  capacity  of  25  firing  days.  None  will  be  offered 
ough  dealers;  this  important  First  Edition  is  available 
tlusively  through  the  Danbury  Mint. 

No  Obligation— No  Risk 

Vhen  you  acquire  "The  1959  Bride-To-Be"  you  will 
re  the  option— but  not  the  obligation  to  collect  all  sub- 
[uent  plates  in  this  series.  Furthermore,  under  our 
'%  Unconditional  Guarantee,  you  may  return  any  plate 
replacement  or  refund  within  30  days. 

Reply  Now  for  Lowest  Serial  Number 

today,  after  30  years,  Barbie  is  unchallenged  in  popu- 
ty  and  unequaled  in  collector  interest.  Reservations 
I  be  processed  in  the  order  received,  so  send  in  yours 
ay! 


m 

iRBIE  is  a  trademark  owned  by  and  used  under  license  from  MATTEL,  Inc. 
©  1990  MATTEL,  Inc.  All  Rights  Reserved. 


Shown  smaller  than 

actual  size  of 

8'/V*  in  diameter. 


A  numbered  limited  first  edition 
collector  plate  decorated  with  23ktgold. 


Reply  by  February  28, 1991 


gU& 
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Limit: 

two  plates 

per  collector 


BHP 

The  Danbury  Mint 

47  Richards  Avenue     TKc  1959  \J*tMJO  Bride-To-Be 

P.O.  Box  4900 

Norwalk,  Conn.  06857 

Please  accept  my  reservation  for  "The  1959  Barbie  Bride-To-Be"  as  described 

in  this  announcement.  I  wish  to  reserve (1  or  2)  plate(s).  I  need  send  no 

money  now.  I  will  be  billed  at  the  issue  price  of  $27*  If  I  am  not  satisfied,  I  may 
return  my  plate  within  30  days  for  a  replacement  or  refund. 

□  Check  here  if  you  wish  to  charge  your  payment  toyour: 

□  VISA    □  MasterCard    □  Discover    U  Amer.  Express 


Account  No. 
Signature:  _ 


Exp.  Date 


Name: 


Address: . 


City: 


State/Zip: . 


Name  To  Print  On  Certificate  (if  different  from  above): 
Allow  4  to  8  weeks  after  payment  for  shipment. 

'Plus  any  applicable  sales  tax  and  $2.95  shipping  and  handling. 


continued  from  page  26 

Resolution  #7: 

I  will  activate  my  lifestyle 

Your  diet  probably  isn't  what's 
adding  those  extra  pounds,  avers  obe- 
sity expert  Kelly  Brownell,  Ph.D.  As 
proof,  he  notes  that  the  average 
American  eats  about  the  same  num- 
ber of  calories  today  as  in  the  1930s. 
Yet  we  weigh  more  than  our  par- 
ents. The  culprits  in  this  mystery 
are  as  familiar  as  the  garage- 
door  opener  and  as  common- 
place as  the  escalator.  In 
short,  we  are  labor-saving 
ourselves  to  obesity. 
Dr.  Brownell  points  out 
that  in  the  1930s,  the  average 
person  worked  off  about  2,600  calo- 
ries daily  beyond  what's  needed  to 
keep  our  body  warm  and  functioning. 
Today,  we  bum  only  about  600  activi- 
ty calories  each  day. 

There  are  lots  of  ways  to  bring  your 
activity  levels  more  into  line  with  your 
calorie  intake.  Jogging  and  walking 
are  two  excellent,  efficient  ways.  But 
Dr.  Brownell  suggests  that  we  simply 
get  back  into  the  habit  of  doing  things. 
Five  examples: 

1.  Take  the  stairs 

2.  Park  as  far  as  you  can  from  the 
door 

3.  Push  a  lawn  mower 

4.  Wash  and  dry  the  dishes  yourself 

5.  Hide  the  remote  control 

Resolution  #8: 

I  will  start  a  walking 

program 

Walking  is  the  one  exercise  that  al- 
most every  health  expert  can  agree  on. 
It's  easy  on  your  body,  requires  no 
special  skills  or  equipment,  and  can  be 
enjoyed  by  anyone  in  reasonably  good 
shape.  (Still,  check  with  your  doctor 
before  starting  any  exercise  if  you  are 
over  35  or  have  medical  problems.) 

A  surprisingly  small  amount  of 
walking  can  reap  big  results.  Studies 
by  Ralph  Paffenberger,  M.D.,  indi- 
cate that  burning  about  300  calories  in 
activity  each  day  can  add  years  to 
your  life — and  life  to  your  years.  To 
burn  300  or  so  calories,  you'd  need  to 


walk  about  three  miles — that's  45-60 
minutes  for  most  people.  But  if  you've 
pledged  yourself  to  Resolution  No.  7, 
you'll  need  somewhat  less  exercise  to 
reach  your  300-calorie  goal. 
Here's  how  to  get  started: 

1.  Using  a  car  odometer,  drive  a  half 
mile  from  home  in  several  directions. 

2.  Each  day,  pick  one  route  and  walk 
it  out  and  back.  Don't  hurry. 

3.  When  you  can  comfortably  walk 
each  route  in  15  minutes,  increase 
your  distance  to  two  miles  round-trip. 

4.  Increase  to  three  miles  when  you 
can  cover  two  miles  in  30  minutes. 

5.  Your  final  goal  is  three  miles  in  45 
minutes.  Beginners:  Expect  to  spend 
eight  to  12  weeks  reaching  this  goal. 


Resolution  #9: 

I  will  bag  a  buddy 

Exercisers  who  walk  or  work 
out  with  a  partner  are  much 
more  likely  to  keep  at  it, 
according  to  several  studies. 
Whether  it  is  the  camaraderie  or 
the  peer  pressure,  no  one  is 
certain  why  the  buddy  system 
seems  to  work.  Clearly,  though, 
hooking  up  with  a  friend  or 
spouse  is  the  best  move  you  can 
make  when  starting  an  exercise 
program. 


Resolution  #10: 
I  will  ride  a  bike, 
not  a  bandwagon 

A  lot  of  people  seem  to  think  of 
healthful  eating  and  regular  exercise 
as  bandwagons  they'd  like  to  jump  on. 
Unfortunately,  when  you  fall  off  a 
bandwagon,  it  continues  to  roll  on, 
out  of  reach. 

You'll  do  much  better  if  you  think 
of  these  resolutions  as  bicycles.  If  you 
fall  off,  so  what.  It's  no  problem  to 
climb  back  on,  and  you've  learned 
something  to  boot.  So  no  matter  how 
often  you  fall  off,  don't  lose  heart.  The 
more  often  you  try,  the  better  you'll 
get.  And,  like  bike  riding,  once  your 
body  learns  how  to  live  more  health- 
fully, it  will  never  forget.  M 
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1  lucre  is  sonnefking 
else  in.  £ke  world,  wit  Ik  tm 
sanne  kind,  of  softness 
as  JNorflierno 


A  cuddly  quilt.  Its  softness  was  all  the 
inspiration  we  needed  to  create  Northern® 
— the  only  leading  bathroom  tissue  that's 
quilted. 

You  see,  our  secret  is  that  every  sheet 
of  Northern  is  actually  two  layers  quilted 
together  for  a  soft,  cushiony  feeling. 

So  try 
Northern 
bathroom  tissue. 
And  discover  a 
special  kind  of 
softness  you've 
really  always 
known  about. 


.  v 


Quilled 


» 


iiji 


m 
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i  1989  lames  River  Corooralion 


How  Many  Ways 
Can  You  Arrange 
Pontiac  Trans  Sport's 
Modular  Seats? 


Actually,  when  you  consider  how  easily  Trans  Sport's  modular 
seats  carry  up  to  seven  people*  flip  forward,  fold  down  flat,  or  can  be  easily 
removed  and  reconfigured ...  the  possibilities  are  endless. 

But  Trans  Sport's  more  than  just  versatile.  Its  aerodynamic  shapj 
is  dramatically  different  Its  fuel-injected  3. 1 L  V6 
and  front-wheel  drive  make  it  fun  to  drive.  And  its 
incredibly  strong  space  frame  has  special  dent- 
resistant  lower  body  panels  that  will  never  rust. 

When  it  comes  to  quality,  versatility 
and  excitement,  Trans  Sport®  is  the  Pontiac  of  minivans.  The  question  is, 
why  drive  anything  else?  *0p!ioraI  seating  on  SE  model  sh<" 


PONTAC 


J.D.  Power  and 
Associates 

Tied  For  "1  In  , 
Compact  Truck 
Sales  Satisfaction. 


IM,    Call  Toll-Free  1-800-762-4900  For  More  Product  Information. 

LETS  GET  IT  TOCETHER...BUCKLE  UP  C  1990  CM  CORP  ALL  RIGHTS  RESERVED.  SEE  YOUR  DEALER  FOR  TERMS  OF  THEUMIT  ED~WARRA,VTY. 


Source:  J.D.  Power  and  Associates  1990  Compact  Truck  Sales  Satisfaction  Index?- 


REMODELED 

FOR 


ge 


FAMILIfSJODAY 


\       / 


v 


rations 


Put  eight  people,  two  par- 
ents with  two  kids  each 
from  previous  marriages  and  two 
grandparents,  into  one  house.  Add 
a  dash  of  creativity,  and  shake 
thoroughly.  Results:  a  lot  of  love, 
a  lot  of  rules,  and  one  big  family- 
friendly  remodeling. 

Multigenerational  homes,  com- 
mon before  mid-century,  are  mak- 
ing a  comeback,  but  for  new 
reasons.  Pam  and  Allen  Fahden 
had  reasons  aplenty — a  big  family, 
and  parents  nearing  retirement. 
A  year  and  a  half  after  their 
wedding,  Pam  and  Allen  happened 
upon  this  house,  an  elegant  86- 
year-old  midwestern  four-square, 
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BY  TOM  JACKSON 


UNDER 
ONE 
ROOF 


with  spacious  rooms,  beveled-glass 
windows,  and  hand-carved  wood- 
work. "The  minute  we  walked  in," 
says  Allen,  "it  felt  as  if  we  were 
coming  home." 

The  mortgage  was  huge.  The  re- 
modeling would  double  that  cost. 


But  the  house  had  room  to  spread 
out.  Pam  told  her  parents,  Barbara 
and  Norman  Diamond,  about  the 
house,     continued  on  page  34 
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generation:? 


! 


UNDER  ONE  ROOF 


and  asked  them  to  move  in  with 
the  family.  "We  don't  want  you  to 
be  alone  when  you  can  no  longer 
take  care  of  yourselves,"  Pam  said, 
"and  the  time  to  prepare  for  that 
is  now." 

By  joining  the  household,  Barb 
and  Norm  could  make  the  most  of 
a  fixed  retirement  income  and  help 
defray  the  costs  of  remodeling  and 
the  hefty  mortgage  payments. 
They  accepted,  and  planning  for 
the  remodeling  began  immediately. 
I        he  goals  of  the  remodel- 
S    -  ing  were  to  give  everyone  a 

private  retreat  and  to  create 

large,  open  areas  for  socializing 
and  family  get-togethers. 

On  the  first  floor,  an  addition 
that  included  an  open  kitchen  and 
informal  eating  area  established 
the  family  hub.  The  core  of  the 
kitchen  was  laid  out  in  a  wide  U 
with  a  cooktop  island  in  the  mid- 
dle so  that  several  cooks  could 
work  together.  This  layout  also 
gives  everyone  enough  cupboard 
space  to  store  the  variety  of  food 
needed  for  eight  different  appetites. 
Glass-front  cabinets  and  a  deep 
greenhouse  window  behind  the 
sink  amplify  the  open,  spacious 
feeling.  Beyond  the  informal  eating 


The  open  kitchen 

and  informal  eating 

area  serve  up 

everything  from  quick 

snacks  to  big  family 

get-togethers.  The 

columns  were  taken 

from  the  old  part  of 

the  house. 
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area,  an  old  screened  porch  was 
converted  to  a  sitting  room.  Allen 
and  Norman  choose  this  arena  for 
their  vigorous  Sunday  crossword 
puzzle  competitions. 

/    /      ithin  this  combination  eat- 
\         ing,  sitting,  and  cooking 
area,  the  family  holds  its 
monthly  get-togethers.  The  chil- 
dren spend  part  of  their  time 
with  their  other  parents,  so 
family  meals  here  are  scheduled 
well  in  advance. 

At  these  big  buffet  meals,  every- 
one pitches  in  with  the  cooking, 
conversation,  and  chores.  The  kids 
are  encouraged  to  discuss  aspira- 
tions, accomplishments,  goals,  and 
good  times.  The  talks  are  not 
problem-solving  discussions,  but 
horizon-raising  sessions,  and  they 
go  on  for  hours. 
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generations 


UNDER  ONE  ROOF 


Clockwise  from  top: 

Kerry  and  Jack  cope 

with  dad's  quiz. 

Rebecca  holds  her 

own  while  Shea 

prepares  Jack  for  a 

spin  on  the  swing. 

Allen  and  Pam  cut 

kitchen  capers.  Katy 

and  Jack  commune 

with  the  cat. 

Barbara  teaches 

gardening.  A  big 

family  meal. 


"W. 


e  have  eight  very  strong  and  distinctly/ 
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Clockwise  from 
top:  Koty  and 
grandmother  in  the 
garden.  Rebecca 
and  Jack  set  the  ta- 
ble. Dad  poses  ques- 
tions. Water 
balloons  relieve 
stress.  Shea  has 
the  right  answer. 


different  personalities  living  in  this  house. 


» 
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generations 


UNDER  ONE  ROOF 


n  the  original  portion  of 
the  house,  Pam,  who  specializes  in 
folk  crafts,  faux  finishes,  and  fabric 
painting,  blended  the  historical 
character  with  subtle  modem  ac- 
cents in  lavender,  rose,  and  teal. 

In  many  ways  the  house  mirrors 
the  character  of  its  occupants.  The 
architecture  and  design  span  three 
generations,  from  the  turn  of  the 
century  to  today.  Leaded-glass 
windows  were  fashioned  with 
modern,  abstract  patterns.  In  the 
dining  room,  the  living  room,  and 
the  stairwell,  the  original  hand- 
carved  woodwork  was  pickled 
with  a  contemporary  white  stain. 
The  wood  floors  were  refinished 
and  left  mostly  bare,  save  for  some 
small  rugs.  A  few  large,  abstract 
artworks  fill  the  grand-size  rooms 
with  simple,  restful  colors  and 
shapes.  The  absence  of  window 
treatments  rein- 
forces the  clean, 
open  feeling. 

Creating  quar- 
ters for  the  grand- 
parents posed  a 
particular  chal- 
lenge. The  architects  arranged  the 
second-floor  addition  to  function 
as  an  "apartment,"  including  a 
bedroom,  a  sitting  room,  ward- 
robe, bath,  and  entries  from  the 
main  hall  and  the  media  room. 
This  dual  entry  arrangement  gives 
the  grandparents  both  privacy  and 
quick  access  to  family  gatherings. 
Norman,  a  writer  and  a  speaker, 
relishes  the  privacy  when  he's  busy 


with  his  personal  computer. 

The  media  room  was  created  by 
joining  one  of  the  original  bed- 
rooms with  the  second-floor  porch. 
The  two  other  second-floor  bed- 
rooms stayed  the  same  size  and 
were  given  to  the  girls.  The  boys 
bunk  in  the  large  finished  base- 
ment where  their  hubbub  and  hob- 
bies don't  intrude  on  others. 

For  Pam  and  Allen,  the  only 
place  left  in  the  plan  was  the  attic. 


Pickled  woodwork 

and  modern 

furnishings  offer 

the  best  of  old  and 

new  styles.  The 

buffet  holds 

heirlooms  of 

immigrant 

ancestors. 


Soft  colors  and  ab- 
stract artworks 
create  a  peaceful 
living  room. 
Daughter  Katy, 
mother  Pam,  and 
grandmother  Barb 
enjoy  an  all-family 
meal.  Stained- 
glass  windows 
give  privacy 
without  window 
treatments. 
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Clockwise  from  top: 

Katy  and  Jack  cope 

with  dad's  quiz. 

Rebecca  holds  her 

own  while  Shea 

prepares  Jack  for  a 

spin  on  the  swing. 

Allen  and  Pam  cut 

kitchen  capers.  Katy 

and  Jack  commune 

with  the  cat. 

Barbara  teaches 

gardening.  A  big 

family  meal. 


"W. 


I 


e  have  eight  very  strong  and  distinctly 
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Clockwise  from 
top:  Katy  and 
grandmother  in  the 
garden.  Rebecca 
and  Jack  set  the  ta- 
ble. Dad  poses  ques- 
tions. Water 
balloons  relieve 
stress.  Shea  has 
the  right  answer. 


different  personalities  living  in  this  house. 
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UNDER  ONE  ROOF 


The  entry  presents 
an  overview  of  the 
blending  of  modern 
furnishings  and  art 
with  old-fashioned 
architecture  and 
woodwork. 


Clockwise  from  top: 

Allen  and  Norm 

compete  in 

crossword  puzzles 

every  Sunday. 

Barbara  listens  to 

her  many 

grandchildren.  In 

the  grandparent's 

"apartment,"  Norm 

works  on  his  book 

about  extended 

families. 


Their  "townhouse"  was  created 
out  of  three  enlarged  dormers  and 
a  raised  roofline.  The  central  focus 
of  the  bedroom  is  a  large  picture 
window,  flanked  by  two  casements 
and  topped  with  a  half-round  win- 
dow. On  one  wing  of  this  town- 
house  Allen  has  a  cubbyhole  home 
office  where  he  can  nestle  in  and 
work  without  interruption. 

The  bed-headboard  wall  divides 
the  sleeping  space  from  the  ward- 
robes and  bathroom.  Space  for  the 
bath  was  created  by  expanding  the 
attic's  rear  dormer.  A  skylight  in 
the  shower  stall  and  generous  use 
of  mirrored  walls  help  fill  the 
room  with  light.  Outside  the  bath, 
a  small  roof  deck  offers  a  cozy 
get-away  spot. 

I        he  parents  and  grandpar- 
|    "  ents  entertain  frequently, 
' —     and  the  layout  of  the 
house  often  accommodates  two 
parties  at  once.  One  set  of  guests 
uses  the  formal  dining  and  living 


area  while  the  other  uses  the  infor- 
mal eating  area,  kitchen,  and  sun- 
room.  Coming  down  to  the  first 
floor,  the  stairway  splits  toward 
the  front  entry  and  toward  the 
rear  of  the  house.  This  allows  the 
kids  to  come  in  the  back  door 
and  dash  upstairs  without  inter- 
rupting dinner  guests  or  others 
in  the  house. 

One  of  the  best  benefits  to 
emerge  from  the  Fahden's  three- 
generation  home  has  been  the 
close  contact  between  the  grand- 
parents and  kids.  During  the  busy 
catch-as-catch-can  week,  Barbara 
and  Norman  help  chauffeur  the 
four  busy  kids  to  their  many 


Buying  information, 
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UNDER  ONE  ROOF 


extracurricular  activities.  They  re- 
lay messages,  set  daily  schedules, 
and  referee  disputes. 

Barbara  and  Norman  usually 
eat  together,  and  the  kids  often 
join  them.  The  two  food  budgets 
are  separate,  but  Barb  factors  in 
extra  groceries  for  the  kids. 

Barbara  is  a  gardener  and  land- 
scape designer  and  is  passing  these 
skills  along  to  her  grandchildren. 
Norm  is  writing  a  book  on  his  ex- 
periences and  observations  in  this 
extended  family.  "It's  the  wave  of 
the  future,"  he  says.  I 


Clockwise  from  top: 
The  parents  escape 
to  their  rooftop 
porch.  Sunsets  and 
treetops  are  visible 
from  the  master 
bedroom  windows. 
A  dash  of  sunlight 
and  an  abstract 
painting  enliven  the 
stairwell  to  the  mas- 
ter suite. 


T^3 


FIRST  FLOOR 


Y?—^ 


SECOND  FLOOR 


THIRD  FLOOR 

A  first-floor  kitchen  and  eating  area  was 
added  downstairs.  The  grandparents' 
bedroom  was  added  to  the  second  floor. 
Enlarging  three  dormers  gave  the  par- 
ents their  suite  on  the  third  floor. 
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Child-proof  rear  door  locks.  Tether  anchor  points  for  child  safety  seats.  Bumpers  that  exceed  government  impact  standards  by  100  percent. 

Steel  guard  beams  in  doors.  Four-wheel  drive  or  driver-side  air  bag  Supplemental  Restraint  System  available  as  optional 

equipment.  All  this  security  at  a  price  that's  good  for  your  financial  security.  Catalog?  1-800-446-8888. 
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'Lazy  Morning" 


In  full  color  on  fine  china 

Shown  smaller  than  actual  diameter  of  8V2  inches 

°1990  Edwin  M.  Knowles* 


_ 


The  warm  heart  of  a  country  home. . . 
a  Bradford  Exchange  recommendation 


The  early  morning  sun  has  begun  its  slow  ascent,  illuminat- 
ing the  corners  of  this  inviting  country  kitchen.  Soon,  its  rays 
will  dance  across  the  beautiful  pattern  of  a  hand-made  quilt, 
awakening  two  sleepy  kittens  who  have  curled  up  in  their 
favorite  spot. 

"Lazy  Morning,"  a  nostalgic  vision  of  the  simple  charm  and 
fascinating  crafts  of  old-fashioned  country  life,  by  artist  Han- 
nah Hollister  Ingmire,  is  now  available  through  this 
exchange  -  and  it  looks  like  a  smart  buy.  Here's  why  Brad- 
ford recommends  it: 

"Lazy  Morning'  is  an  important  first  issue,  the  first  plate 
in  the  Cozy  Country  Comers  series,  presenting  the  warm  spirit 
and  welcoming  charm  of  country  life. 

It  is  an  important  work  of  art,  created  from  an  original 
watercolor  by  award-winning  artist  Hannah  Hollister  Ingmire. 
Attesting  to  its  importance,  each  plate  is  accompanined  by  a 
Certificate  of  Authenticity. 

It  has  the  potential  to  appreciate  in  value.  The  edition  of 
"Lazy  Morning"  is  limited  to  a  maximum  of  150  firing  days. 
Once  the  edition  closes,  collectors'  demand  could  exceed  the 
supply  of  plates  and  force  asking  prices  sky-high. 

The  Bradford  Exchange  .  .  .  picking  winners  since  1973.  World- 
wide, limited-edition  plates  are  the  only  collectibles  traded  on 
an  organized  exchange.  And  with  headquarters  in  the 
United  States  and  offices  in  nine  other  countries, 
Bradford  is  at  the  very  heart  of  this  exciting  Y^P 


"Lazy  Morning" 

The  Bradford  Exchange  Trading  Floor 
9345  Milwaukee  Avenue 
Chicago,  IL  60648 


ase  enter  my  order  for  "Lazy  Morning."  I  understand 
feed  SEND  NO  MONEY  NOW.  I  will  be  billed  $24.90, 
jen  my  plate  is  shipped.  Limit:  one  plate  per  customer. 


a  total  of  $3.19  postage  and  handling,  and  sales  tax  where  applicable. 
)late  price  in  Canada  is  S34.9Q 


international  market.  That  means  Bradford  analysts  can  of- 
ten spot  trends  in  the  making. 

If,  for  example,  you  had  followed  one  of  our  major  recom- 
mendations in  1978,  you  would  have  bought  the  first  issue 
in  the  Gone  With  the  Wind  series,  a  plate  that  now  trades  at 
$255.00*  -  more  than  1,000%  of  its  $21.50  issue  price.  More 
recently,  if  you  had  acquired  "Pao-chai,"  the  first  porcelain 
collector's  plate  from  China,  you  would  now  own  a  plate 
valued  at  more  than  twice  its  1986  issue  price. 

Like  any  marketplace  subject  to  the  laws  of  supply  and  de- 
mand, the  plate  market  is  ever  changing.  Not  all  plates  go  up 
in  value;  some  go  down.  But  right  now,  Bradford  Exchange 
analysts  rate  "Lazy  Morning"  as  one  of  the  year's  top 
prospects. .  .and  well  back  up  your  purchase  with  our  365- 
day  money-back  guarantee. 

The  Bradford  Exchange  365-day  Guarantee:  Within  one  full 
year  after  you  receive  your  plate,  you  may  resell  it  to  us  if  for 
any  reason  you  are  not  completely  satisfied.  We  will  issue  you 
a  refund  check  (or  credit  your  account  if  you  paid  by  credit 
card)  for  everything  you  have  paid,  including  postage. 

To  acquire  "Lazy  Morning"  at  its  $24.90  issue  price  —  back- 
ed by  our  365-day  guarantee  —  simply  fill  out  and  mail 
the  order  form  provided.  Send  no  money  now.  You  will  be 
billed  when  your  plate  is  shipped.  But  don't  delay.  The 
time  to  get  "Lazy  Morning"  is  now— before  it  has  a 
chance  to  increase  in  value. 


*As  cited  in  the  Bradford  Exchange  Market  Report,  Vol.  11-6. 
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Please  respond  by:      January  31,  1991 


Signature 
Mr.  Mrs.  Ms. 

'             » 

(Circle  One)    Name  (Please  Print) 

Telephone 

Address 

City 


State 


Zip 
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It  was  time  to  remodel.  The  '60s  brown-and-yellow 
kitchen  and  dining  room  looked  tired.  Doubling  up  as 
the  home's  nerve  center  for  25  years,  the  two  living 
spaces  had  faithfully  served  Vincent  Lisanti,  an 
architectural  photographer,  and  his  wife,  Angela,  a 
surgical  and  geriatric  nurse,  as  they  reared  five 
children.  Even  after  the  children  moved  away,  they  all 
remained  close  to  home.  "All  the  boys  are  into 
motorcycling,  and  their  bikes  are  in  our  garage,"  says 
Angie,  "so  they're  here  all  the  time." 

After  the  grandchildren  started  coming,  Vince  and 
Angie  could  frequently  count  on  a  lively  houseful  for 
Sunday  dinner.  "We  wanted  to  bring  the  spaces  up  to 
date  for  our  remaining  years  and  to  share  with  our 
children  and  grandchildren,"  says  Vince. 

With  the  help  of  their  son,  architectural  designer 
Vincent  F.  Lisanti  (Vinnie),  they  now  enjoy  a  '90s- 
style  family  hub  packed  with  efficiency  and  style. 

continued  on  page  50 
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hen  Lisa  made 
a  surprise  visit, 
you  didn't 
have  time 
to  worry  about 
spotted  glasses. 


ascade? 
For  dishes  so  clean, 
they're  virtually  spotless. 


-■"• 


ie  Procter  &  Gamble  Company 


a 


Kl  rCHE  N  to  come  home  to 


"Our  kitchen  and  dining  area  provide  a  secure  place 
for  our  family  to  spend  time  together,"  says  Vince. 
"It's  a  place  where  we  can  settle  arguments,  a  place 
for  the  parents  to  gather,  and,  above  all,  it's  a  place 
where  family  love  continues  to  prevail." 

This  favorite  family  area  at  the  front  of  the  home  is 
first  glimpsed  from  the  front  door,  peeking  from  the 
far  end  of  the  room  through  a  riserless  staircase.  Be- 


fore the  remodeling,  tall  windows  wrapped  two  sides 
of  the  dining  room,  but  very  little  of  the  light  they 
brought  into  the  space  bled  into  the  U-shape  kitchen. 
The  old  folding  doors,  even  when  open,  were  a  barrier 
between  the  kitchen  and  the  dining  room.  The 
kitchen's  skinny  clerestories  and  blocklike  windows 
under  the  wall  cabinets  let  in  only  weak  rays 

continued  on  page  52 


▲  BEFORE.  The 
Lisanti's  foyer 
greeted  visitors  with 
a  first  glimpse  of  the 
'60s  drab  dining 
room  suite  and 
kitchen. 


<  AFTER.  Grandsons 
David,  Peter,  and 
Mark  get  together 
for  snacks  in  the 
revamped  dining 
area.  Designer 
Janine  Jordan 
updated  the  spaces 
with  plenty  of  white 
and  gray  paint, 
improved  lighting, 
and  sleek  new 
furnishings  with 
Ferrari-red  accents. 


►  Perched  on  the 
foyer's  new  Shaker 
bench,  grandson 
David  ponders  the 
view.  A  red  '50s- 
style  fluorescent 
tube  with  modem 
full-spectrum  lighting 
jazzes  up  the  new 
space-dividing, 
storage-filled  buffet. 

Buying  information, 
page  106 
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▲  David  is  a 
frequent  visitor  in 
his  grandmother's 
kitchen.  New  corner 
windows  ensure  a 
payload  of  natural 
light  and  views  to 
do  dishes  by. 


of  light  along  one  wall.  "Angie 
had  been  working  in  a  cell  all 
those  years,"  Vince  says. 

A  walk  around  the  house 
convinced  kitchen  designer  Janine 
Jordan  that  a  new  location  for 
windows  would  enhance  both  the 
exterior  and  interior  architecture. 
She  chose  a  comer  at  the  far  end 
of  the  kitchen  for  the  windows, 
which,  in  turn,  led  her  to  relocate 
the  sink  and  dishwasher  to  that 
corner.  There,  Angie  could  enjoy 
more  concentrated  natural  light, 
ventilation,  and  a  direct  view  to 
the  garden. 

New  recessed  lighting  brightens 
all  the  renovated  areas,  including 
the  sink  comer,  and  under-cabinet 
lighting  illuminates  work  areas. 


"Structurally,  there  were  very 
few  changes,"  says  Vince,  "yet  we 
seem  to  have  much  more  room." 
Out  went  the  '60s-drab  metal- 
trimmed  wood  cabinets  and 
laminated  countertops — and  the 
folding  doors.  In  came  '90s-style, 
platinum-gray  laminate  frameless 
cabinets,  black-pepper-colored 
Corian  countertops,  and  built-in 
white  appliances.  The  countertop 
curves  up  at  the  wall  for  an  easy- 
maintenance  backsplash,  where 
dove-gray  ceramic  tiles  take  over 
for  a  ran  to  the  ceiling. 

Although  the  Lisantis  liked  the 
traditional  formality  of  black-and- 
white  floor  tiles,  Vinnie  suggested 
gray-and-white  because  the  colors 
continued  on  page  54 
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Kl  rCHE  N  to  come  home  to 


Mark  finds  a  pleasant  after-dinner  hangout  in  the  kitchen  and  eating  area  with  their 
blend  of  soothing  colors. 


T     E     L     E     P     H     0     T     0     S 


►  The  double  sink 
provides  rinsing 
basins  for  both 
dishes  and  produce. 
Handy  storage 
accessories  for  sink- 
cleaning  equipment 
and  garbage  appeal 
to  Angela's  old 
surgical-nurse  sense 
of  orderliness. 


^  The  microwave 
oven  nests  in  the 
workstation  cabinets 
that  face  the  dining 
room.  Here,  family 
members  make 
cheese  melts  and 
heat  up  coffee,  tea, 
leftover  pizxa,  and 
other  snacks. 


►  A  harvest  of 
shelves,  trays,  and 
drawers  hides 
behind  every 
cabinet  door  to 
satisfy  the  Lisantis' 
storage  needs. 
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would  be  easier  on  the  eyes.  The 
new  flooring  runs  through  the 
kitchen  and  dining  room  on  into 
the  foyer  to  tie  together  the 
renovated  areas.  Janine  picked 
white  paint  for  ceilings  and  walls 
and  trimmed  the  windows  and 
post  and  beam  caps  with  a 
soothing  gray. 

But  the  accent  color,  by  Vince's 
order,  had  to  be  red — Ferrari  red 
("My  husband's  most  favorite  car 
if  we  could  afford  it,"  laughs 
Angie).  Janine  used  the  color 
sparingly  but  dramatically  for 
visual  excitement  and  to  define 
important  spaces:  Red  punctuates 
the  cooking  area  in  the  range  hood 
and  sink  faucet.  In  fact,  the  range 
hood  blazes  out  beaconlike  to  coax 
family  members  from  the  dining 
room  into  the  bright  new  kitchen. 

Janine  also  nosed  red  into  the 
countertop  edging  in  all  the  base 
cabinetry.  It  reappears  in  the 
dining  room  in  the  buffet's  tubular 
light.  Vince  even  used  red  auto 
body  feature-strip  tape  along  the 
edge  of  the  glass-topped  table. 

Angie  says  the  children  are  all 
delighted  with  the  kitchen.  And 
she  and  Vince  are  both  proud  and 
happy  with  the  transformation  of 
the  popular  family  gathering 
space.  Proud  because  their  son, 
who  was  raised  in  the  old  kitchen, 
is  the  architect  of  the  new  one 
("He  grew  up  in  the  house,  so  he 
knows  every  nook  and  cranny," 
she  says).  Happy  that  their 
children  and  grandchildren  live 
close  enough  to  come  home  to  the 
fresh  new  kitchen  often.  "It  is," 
Angie  says,  "in  every  way  what 
we  wanted."  M 
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SURGEON  GENERAL'S  WARNING:  Cigarette 
Smoke  Contains  Carbon  Monoxide. 


VIRGINIX^LIMS 

LOW  TAR  •  FILTER 

/  /  / 


20  CLASS  A 
CIGARETTES 


~rY 


j^-Jci'--k1 


MENTHOL  LIGHTS  100's:  9  mg.  "tar",  0.7  mg.  nicotine,  LIGHTS  100's: 

10  mg.  "tar",  0.8  mg.  nicotine,  100's:  15  mg.  "tar"  1.1  mg.  nicotine, 

ITHOL  100's:  17  mg.  "tar"  1.2  mg.  nicotine,  av.  per  cigarette  by  FTC  method. 


STERLING 


IT'S  LIKE  HANGING  YOUR  WASH  IN  THE  SUNSHINE. 


SunRinse  Downy®  gives  your  laundry  such  a 
sunny-fresh  fragrance,  such  a  fluffy-soft  feeling,  it's 
the  next  best  thing  to  hanging  it  in  the  sunshine. 


BY  SANDRA  S.  SORIA 


FAMILIES  TODAY 


yours, 
mine, 


t 


OURS 

A  Story  of  Love  and  Redecorating 


I  hey  say  you  don't  just  marry  a  person,  you  marry  a  family.  In  Heather  and  Russ 
Paper's  case,  blending  families  proved  to  be  easy — it  was  wedding  their  respective  furnish- 
ings that  was  tough.  With  one  eye  on  the  checkbook  and  the  other  on  the  fine  art  of  marital 
compromise,  here's  how  they  coaxed  their  furniture  to  live  happily  together  under  one  roof. 


Buying  information,  page  106. 
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yours,  mine,  ours 


problem: 


To  save  for  a  home,  the  Papers 
moved  to  a  small  apartment.  She 
brought  10-year-old  sofas,  he  added 
a  100-year-old  rocker.  Nice  pieces, 
but  against  apartment-white  walls 
they  were  as  thrilling  as  oatmeal. 


solution: 


•3> . 


Unable  to  paint  or  paper  their 
rented  walls,  the  couple  knew  liveli- 
er furniture  was  the  answer.  Because 
the  creamy  sofas  were  sound,  they 
chose  to  redress  rather  than  replace 
them.  Stitched  by  a  local  seamstress, 
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blooming  slipcovers  refresh  the 
room  at  half  the  cost  of  new  seating. 

For  more  cushiony  comfort,  a 
hand-me-down  wing  chair  sits  in  for 
Grandma's  rocker.  "The  armchair 
was  in  my  garage,"  says  Russ.  "I 


used  it  as  a  stepladder."  He  had  it 
slated  for  the  dump  when  Heather 
intercepted  and  took  it  to  an  uphol- 
sterer. Slight  rebuilding  and  a  purple 
dress  revived  the  aging  beauty. 
Well-chosen  accessories  fill  in  the 


blanks.  Textural  paper  artwork  and 
wicker  add  interesting  rough  spots 
and  weave  in  more  rich  color.  The 
final  touch?  A  new  black  sofa  table 
that  shows  off  favorite  things  or 
serves  as  a  mail  and  key  drop. 


yours,  mine,  ours 


problem: 

A  tiny  second  bedroom  handles 
the  work  of  three  rooms:  den,  guest 
room,  and  weekend  home  for  Russ' 
son,  Derek.  Heather's  sofa  bed  car- 
ried its  share  of  the  load,  but  Russ' 
recliner  demanded  too  much  space. 


solution: 


The  couple  had  two  goals  for  this 
room  redo:  put  it  to  work  and  give 
it  a  more  colorful  personality. 

Spotted  in  a  catalog,  an  inexpen- 
sive rug  became  the  catalyst  for  a 
snappy  palette,  inspiring  the  love 


- 


- 
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seat's  tangy  Covington  slipcover. 
Then,  sheet  yardage  instantly  invites 
the  milk-can  table  (a  relic  from 
Heather's  4-H  days)  into  the  fold. 
Russ  agreed  to  give  up  his  cozy 
but  overweight  recliner,  if  Heather 


could  offer  a  comfortable  solution. 
The  heirloom  rocker  provides  a 
compromise  and  a  warm  contrast  to 
the  slick  scheme.  "I  can't  stretch  out 
in  it,"  says  Russ.  "But  the  fact  that 
it's  a  family  piece  comforts  me." 


A  bookcase  slips  into  the  freed-up 
corner  and  balances  more  storage  on 
the  opposite  wall.  There,  Techline's 
restackable,  go-anywhere  modulars 
hold  Derek's  prized  possessions,  plus 
electronics  and  dinnerware  overflow. 
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Doll  shown  approximately  actual  size. 
(Measures  20"  from  head  to  toe.) 
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yours,  mine,  ours 


problem: 


Unequal  bedside  partners,  Heath- 
er's floor  screen  and  Russ'  dark 
nightstand  looked  awkward.  Also, 
the  room  lacked  color  as  well  as  co- 
hesiveness,  making  it  a  real  snoozer. 
Buying  information,  page  106. 


solution: 

Heather  jostles  the  room  awake 
with  a  sew-your-own-and-save  cano- 
py made  from  J.  P.  Stevens  sheets. 
(For  instructions,  see  page  69.)  New 
nightstands  do  a  balancing  act  and 
squeeze  storage  into  the  small  room. 
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If  you  wanted  to  lose  everything, 
we  would  have  taken  everything  out. 


If  you're  like  most  people 
watching  their  weight,  you'll  figure 
that  Roman  Meal  Light  bread  is 
good  because  there's  so  much 
less  in  it.  Fat  chance. 

Because  when  you  believe 
in  good,  sound  nutrition  as  much 
as  Roman  Meal  does,  you  know  very  well  that  what 
you  keep  inside  a  light  bread  is  every  bit  as  important 
as  what  you  take  out. 

That's  not  to  say  we  didn't  take  out  anything. 
Roman  Meal  Light  has  less  fat,  is  cholesterol-free 
and  has  only  40  calories  per  full-sized  slice.  But  let's 
talk  about  what's  still  in  there:  Lots  of  essential 
complex  carbohydrates. 

They're  what  you  need  for  energy  when  you're 
watching  your  weight.  Because  when  your  body 

Roman  Meal  Is  A  Sponsor  Of  _ 

doesn  t  get  enough  energy  from 
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carbohydrates,  it  may  take  it 
from  other  sources,  like  your 
muscles.  That's  how  people  who 
want  to  lose  weight  end  up 


losing  muscle,  too. 

There  are  lots  of  other 
good  things  in  Roman  Meal 
Light  bread.  Including  plenty  of 
insoluble  fiber  to  help  you  feel 
nice  and  full  after  you  eat  — 
without  adding  calories.  And 
now  Roman  Meal  Light  is 

baked  with  healthful  oat  fiber,  too. 

Of  course,  there's  no  reason  why  people  who 

are  watching  their  weight  should  be  deprived  of  good 

taste.  And  that's  one  reason  why  we  mill  and  blend 

Roman  Meal  Light  ourselves  to  make  sure  that  each 

loaf  is  as  good  as  it  can  be. 

Natural  whole  grain  goodness?  It's  been  in 

our  bread  from  the  beginning.  So,  if  you're  watching 

your  weight,  pick  up  a  loaf  of  Roman 

Meal  Light  today.  It's  the  one 

light  bread  with  all  the  good 

things  still  in  it. 

It's  What's  Inside  That  Counts. 


1 1990  Roman  Meal  Company 


yours,  mine,  ours 


problem: 

Ten  years  ago,  Heather  wisely  in- 
vested in  an  outdoor  dining  set  sleek 
enough  to  serve  indoors.  It  still  does 
the  job  well,  but  the  couple  wants  a 
formal  option  for  special  occasions. 
Buying  information,  page  106. 


solution: 


Fabric  again  flexes  its  decorating 
muscle.  Here,  David  &  Dash  fabric 
is  sewn  into  chair  ready-to-wear.  In 
purple  and  gray,  the  practical 
Scotchgard-protected  covers  link  the 
space  to  the  adjacent  living  room. 
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Why  does  it  taste 
so  homemade? 


30*  Off  % 


any  Tyson® 
Chicken  Pie 


TO  CONSUMER  Good  only  tor  ihe  product  indicated  Only  one  coupon  redeemed  per 
purchase  ANY  OTHER  USE  CONSTITUTES  FRAUD  Coupon  nol  transferable  Coupons 
cannot  be  duplicated  TOGROCER  Redeem  each  coupon  tor  lace  value  plus  Be  handling, 
provided  you  and  your  cuslomer  have  complied  with  the  terms  of  this  otter  and  invoices 
proving  purchase  within  90  days  ol  sufficieni  stock  to  cover  coupons  are  shown  on  request 
ANY  OTHER  USE  CONSTITUTES  FRAUD  Send  coupons  to  TYSON  FOOOS,  INC  ,PO  BOX 
670151,  EL  PASO,  TO  88587-0151 
Consumer  must  pay  sales  tax  Good 
only  in  U  S  Void  whefe  reslncted 
Cash  value  1  /20  ot  one  cent 


Tyson 


Feeding  you  like  family." 


CHICKEN  PIE 

ding  you  like  famil 


1990.  Tyson  Foods.  Inc 


yours,  mine,  OURS 


continued  from  page  67 

Soft  folds  of  floral  fabric  dress  up 
the  Papers'  boxy  bedroom  in  romantic 
style.  You  can  romanticize  your  own 
bedroom  by  following  the  instructions 
below  and  stitching  together  the  cano- 
py (shown  on  page  65)  from  inexpen- 
sive sheet  yardage. 

Materials:  3  flat,  patterned  sheets;  3 
flat,  solid-color  sheets;  2  ready-made 
curtain  valances  that  coordinate  with 
the  sheets  (see  notes  that  follow);  sew- 
ing thread;  1 -inch-wide  flat  curtain 
rod;  2 ^-inch-wide  curtain  rod  with  6- 
or  8-inch  extenders 

Notes:  Purchase  twin-size  sheets  for 
a  twin-size  bed,  queen-size  for  a 
queen-size  bed,  and  so  forth.  Measure 
your  bed  to  determine  the  rod  length 
you'll  need;  the  rod  should  extend  a 
couple  of  inches  beyond  the  bed  frame 
on  each  side.  If  ready-made  valances 
aren't  available,  purchase  two  more 
patterned  flat  sheets  and  use  the  self- 
hem  end.  The  remainder  of  the  sheets 
may  be  used  for  table  skirts,  hat  boxes, 
or  other  bedroom  accessories. 
Instructions:  Unless  otherwise  stated, 
sew  fabric,  with  right  sides  facing,  us- 
ing V2  -inch  seam  allowances. 

Back  panel:  Measure  the  height  of 
the  wall  to  the  ceiling.  Trimming  from 
the  narrowly  hemmed  end  of  the 
sheets,  cut  all  four  sheets  V2  inch  long- 
er than  the  wall.  Sew  the  two  pat- 
terned sheets  together  along  one  side; 
press  seam  open.  Repeat  for  the  two 
solid-color  sheets. 

With  right  sides  facing,  pin  the  pat- 
terned and  solid  sheets  together.  Sew 
them  together  along  both  sides,  stitch- 
ing from  the  wide,  self-hemmed  end 
(canopy  bottom)  to  within  2  inches  of 
the  raw-edged  ends  (canopy  top).  Sew 
top  edges  together  and  turn  right  side 
out.  Press  seams  flat.  To  make  a  cas- 
ing that  fits  the  1 -inch-wide  curtain 
rod,  stitch  across  the  top  XVi  inches 
from  the  edge. 

Side  panels:  From  the  third  solid- 
color  and  third  patterned  sheet,  cut 
two  16-inch-wide  pieces  ~hVi  inches 
longer  than  the  floor-to-ceiling  mea- 
surement. For  each  panel,  sew  one  sol- 
id and  one  patterned  piece  together 
along  both  sides,  stitching  from  the 
wide-hemmed  bottom  end  to  within 
6lA  inches  of  the  top.  Sew  across  tops 


and  turn  right  side  out;  press  seams. 
For  casing  that  fits  a  2  V2  -inch-wide 
curtain  rod,  sew  across  the  tops  3 
inches  from  the  edge. 

Valance:  Remove  the  two  rows  of 
casing  stitching  from  the  ready-made 
curtain  valances;  press.  With  right 
sides  facing,  stitch  the  two  valances 
together  end  to  end.  At  the  top,  press 
under  edge  V2  inch,  then  press  under 


again  3  inches.  Stitch  along  the  edge  of 
the  first  fabric  fold,  creating  a  3-inch- 
wide  casing. 

To  hang  canopy:  Shirr  the  backdrop 
(solid  color  facing  out)  onto  the  1- 
inch-wide  rod;  mount  the  rod  close  to 
the  ceiling.  Shirr  the  valance  onto  the 
2  V2  -inch-wide  rod.  Then,  shirr  a  side 
panel  (solid  color  to  inside)  on  each 
end.  Mount  at  ceiling  level.  M 


he  hand  cream 
that  works  when 
all  else  fails. 


When  nothing  else  will  solve  your  serious  hand  problems,  turn 
to  Neutrogena®  Hand  Cream.  Our  glycerin-rich  formula  actually  pours 
moisture  back  into  even  the  most 
parched,  cracked,  chapped  skin. 

And  you  only  need  a  single 
concentrated  drop  to  do  what 
all  the  others  couldn't. 

Look  for  it  at  your 
drugstore.  Neutrogena® 
guarantees  you'll  be 
satisfied  or  we'll  refund 
your  money. 


Neutrogena* 

For  the  difference 
it  makes.  ™ 
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CRAFTS 


WITH  A 


ISI 


othing 


turns  on  a  room's 
charm  like  the 
vintage  beauty  of 
a  patchwork 
quilt.  Don't  have 
an  heirloom  to 
treasure?  Sew 
your  own!  Simply 
follow  our 
instructions  for 
creating  this 
antique 
kaleidoscope 
quilt. 


KALEIDOSCOPE  QUILT 

Materials:  45-in.-wide  fabric  in  fol- 
lowing amounts  and  colors:  2%  yd. 
muslin  for  blocks  and  outer  borders, 
%  yd.  each  of  light  peach,  red,  green, 
blue,  yellow,  lavender,  dark  pink,  and 
light  pink  solid  colors,  3A  yd.  dark 
peach  solid  fabric  for  inner  border,  V6 
yd.  gold  solid  fabric  for  block  centers, 


1  yd.  binding  fabric;  3  yd.  90-in.-wide 
sheeting  for  backing;  90  X  108-in.  quilt 
batt;  template  material. 
Instructions:  This  cheery  quilt  has  99 
kaleidoscope  blocks  arranged  in  1 1 
horizontal  rows  of  9  blocks  each.  Its 
finished  size  is  approximately  83  X  99 
in.  Each  block  is  8  in.  square.  Unless 
otherwise  stated,  sew  with  right  sides 


together  using  !4  -in.  seam  allowances. 
Seam  allowances  are  included  on  pat- 
terns A  and  B. 

Transfer  the  full-size  pattern  (page 
72)  to  template  material.  Cut  tem- 
plates for  A  and  B.  Add  Vi6-in.  seam 
allowance  to  C;  cut  template. 

Cutting:  From  muslin,  cut  four 
continued  on  page  72 
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mifer's  Jungle." 
vn  slightly  smaller 
al  size  of  8". 


>rld-renowned  artist, 

rgaret  Keane,  presents  the  first 

lector  plate  in  a  new  signed  limited 

tion  series.  Hand  numbered  in  24  karat  gold. 

rgaret  Keane.  Her  sensitive  portraits  of  innocent  wide-eyed 
dren  are  world-renowned.  Now  she  captures  the  fanciful 
•Id  of  children  in  a  delightful  porcelain  collector  plate, 
nnifer's  Jungle"  depicts  a  wondrous  childhood  fantasy.  A 
*et  place  where  flowers  bloom  forever  and  the  animals  are 
r  friends.  A  world  that  only  a  child  — and  Margaret  Keane 
ould  ever  envision! 

1  original  work  of  art,  "Jennifer's  Jungle"  is  meticulously 
ted  in  fine  porcelain  and  hand'decorated  with  24  karat 
I.  Issued  in  a  strictly  limited  edition.  After  45  firing  days, 
edition  will  be  closed  forever.  Each  plate  bears  the  signa- 
;  mark  of  Margaret  Keane  on  the  front.  Hand  numbered  in 
<arat  gold  on  the  reverse.  The  price  is  only  $29.50  — a  great 
le  for  a  collector's  plate  of  such  significance, 
ture  plates  will  continue  this  joyous  theme  of  childhood 
animals.  And  owners  of  the  first  plate  will  have  the 
'ilege  —  but  not  the  obligation  —  to  acquire  any  later  issues. 


Please  mail  by  January  31,  1991. 
The  Franklin  Mint 

Franklin  Center,  Pennsylvania  19091 
Please  enter  my  order  for  "Jennifer's  Jungle"  by  Mar- 
garet Keane.  The  plate  will  be  crafted  for  me  in  fine 
imported  porcelain,  hand-decorated  with  24  karat  gold. 
I  need  send  no  money  now.  Please  bill  mc  $29.50*  when 
it  is  ready  to  be  sent  to  me. 

*P!us  my  stale  sales  tax  and  $2.95  for  shipping  and  handling. 


SIGNATURE 


MR/MRS/MISS 


ALL  ORDERS  AM  SUBJECT  TO  ACCEPTANCE. 


PLEASE  PR'NT  CLEARLY 


ADDRESS 


CITY/STATE/ZIP  — ,,-,-„ 

©,990FM  14451-9 

THIRTY  DAY  RETURN  ASSURANCE  POLICY.  If  you  wish  to  return  any  Franklin  Mint 
purchase,  you  may  do  so  within  30  days  of  your  receipt  of  that  purchase  for  replace- 
ment, credit  or  refund. 


CRAFTS 

continued  from  page  70 

KALEIDOSCOPE 

QUILT 

PATTERNS 


Wi  X94-in.  borders  and  396  of  trian- 
gle B.  From  gold,  cut  99  of  pattern  C. 
From  each  colored  fabric,  cut  99  of 
triangle  A.  From  dark  peach,  cut  four 
2  X  42-in.  end  border  strips  and  six 
2  X  30-in.  side  border  strips. 

Piecing:  Each  block  is  made  up  of 
one  triangle  A  of  each  color. 

Sew  along  long  sides  of  triangle  A 
as  follows:  red  to  green  and  peach  to 
lavender.  Press  seam  allowances 
toward  the  red  and  lavender  fabrics. 
Join  red  to  peach  triangles;  press  seam 
toward  peach  fabric. 

Make  other  half  of  block  in  same 
manner,  sewing  dark  pink  and  yellow 
triangles,  then  blue  and  light  pink. 
Press  seam  allowances  toward  yellow 
and  pink  triangles.  Join  yellow  to  blue 
to  make  half  block. 

Join  half  blocks  to  make  octagon. 
Triangles'  points  at  center  will  be  cov- 
ered with  circle  C. 

Sew  muslin  B  triangles  to  edges  of 
yellow,  lavender,  light  pink,  and  red 
edges;  press  seam  allowances  of  all 
pieces  toward  B  triangles. 

Turn  under  seam  allowance  of  gold 
circle  C.  Applique  to  center  of  block. 

Make  99  kaleidoscope  blocks  using 
72 


the  directions  spelled  out  above. 

Assembling:  Join  blocks  in  1 1  hori- 
zontal rows  of  9  blocks  each. 

When  piecing  a  row,  sew  peach  tri- 
angle of  each  block  to  edge  of  blue 


KALEIDOSCOPE 
BLOCK  DIAGRAM 


Dk.  Pink  /V 

/  Yellow 

\         /  LavenderX 

Blue 

L'TX^J         Peach 

7\  A^^"^\ 

\Lt.  Pink 

/        \     Red      / 

Green  \       / 

\  /     ™ 

triangle  of  next  block  to  right.  This 
keeps  blocks  in  same  position. 

Finally,  sew  rows  together  to  com- 
plete quilt  top. 

Borders:  For  inner  border,  sew 
three  2  X  30-in.  dark  peach  strips  to- 


gether end  to  end  to  make  one  long 
border  strip  for  each  long  side.  Center 
border  strip  to  side  edge;  sew  in  place. 
Repeat  for  other  side.  Trim  any  excess 
border  fabric  even  with  top  and  bot- 
tom edges  to  quilt. 

Sew  two  2  X  42-in.  dark  peach 
strips  together  for  top  and  bottom 
border  strip.  Sew  to  quilt  top  in  same 
manner  as  above. 

For  outer  border,  sew  muslin  bor- 
der strip  to  each  long  side.  Trim  ex- 
cess border  fabric  even  with  edges  of 
quilt  top.  Add  top  and  bottom  borders 
in  same  manner. 

Finishing:  Sandwich  batting  be- 
tween quilt  top  and  backing;  baste. 

Quilt  as  desired.  This  quilt  has  out- 
line quilting  inside  each  colored  trian- 
gle. Borders  are  quilted  with  diagonal 
lines  spaced  1  in.  apart. 

To  bind  quilt,  cut  370  in.  of  1  Vi-in.- 
wide  bias  or  straight-grain  binding. 
Sew  to  quilt  top  with  raw  edges  even. 
Fold  to  back,  turning  under  lA   in. 
Slip-stitch  in  place  over  seam  line.  H§ 
For  information  about  the  Better 
Homes  and  Gardens"  Books  Blue 
Ribbon  Quilt  Awards,  turn  to  the 
Editor's  Letter,  page  7. 
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luscious . , . 

CUTTING      THE      FAT      FROM      YOUR      FAVORITE      FOODS 


BY  JOY  TAYLOR 


"/  really  should  eat  better,  but  hate 
to  give  up  the  foods  I  love. " 


"My  doctor  says  I  need  to  bring 
down  my  blood  cholesterol  level, 
but  how?" 


"I'm  making  1991  the  year  when 
our  family  eats  less  fat  to  lose 
weight" 


h . . .  the  New  Year  is  here. 
And  perhaps,  like  many  others, 
you  resolve  to  shape  up  and  slim 
down.  This  year,  you  can  really 
make  it  happen — with  our 
luscious,  iow-fat  recipes.  That's 
right,  you  and  your  family  can 
still  enjoy  best-loved  foods 
because  we  made  them  healthier. 
We  revamped  all-time  favorite 
recipes  to  meet  ProjectLEAN 
guidelines.  That  means  that  in 
each  recipe  no  more  than  30 
percent  of  the  calories  come  from 
fat.  The  dietary  numbers  prove 
that  our  lean  make-overs  are 
better  for  you.  For  more 
information  on  ProjectLEAN,  see 
page  82. 
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blackened  beef  stir-fry 

Cook  vegetables  and  strips  of  beef  coated  with  fiery 
seasonings  in  a  hot  wok  to  make  a  sizzling-good  meal. 
Lean  make-over:  331  cal.  (19%  from  fat),  7  g  f at 
Original  blackened  steak:  365  cal.  (39%  from  fat), 

16  g  fat 
Recipes  begin  on  page  85. 
Buying  information,  page  107. 


luscious 


make-overs 


1 


turkey  and  shrimp 


Succulent  shrimp  and  full-flavored 
sausage  meld  in  a  rich  tomato  broth 
with  rice. 
Lean  make-over:  273  cal.  (16% 

from  fat),  5  g  fat 
Traditional  jambalaya:  325  cal. 

(22%  from  fat),  8  g  f at 


florentine  eggs 
benedict 

Here's  proof  that  an  elegant  egg 
dish  at  brunch  won't  sabotage  your 
New  Year's  resolution  to  eat  lean. 
Lean  make-over:  356  cal.  (30% 

from  fat),  1 2  g  fat 
Classic  eggs  benedict:  356  cal. 

(58%  from  fat),  23  g  fat 
Buying  information  page  107. 
Recipes  begin  on  page  86 
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oriental  chicken  salad 

Dig  into  one  dynamite  tossed  salad  with  crisp  noodles  and 
a  sesame  dressing. 

Lean  make-over:  232  cal.  (27%  from  fat),  7  g  fat 
Regular  chicken  salad  with  fried  noodles:  256  cal. 
(53%  from  fat),  1 5  g  fat 
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spinach-turkey  meat  loaf 

Popeye  knew  what  he  was  doing — mighty  spinach  helps 
turn  plain  meat  loaf  into  super  loaf. 
Lean  make-over:  1 39  cal.  (13%  from  fat),  2  g  fat 
Everyday  meat  loaf:  27 1  cal.  (49%  from  fat),  1 5  g  fat 
Recipes  begin  on  page  88. 
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make-overs 


beef  stew  with  lentils 

When  you  crave  something  hearty  and  warming  on  a  cold 
winter  day,  this  will  satisfy. 

Lean  make-over:  287  cal.  (22%  from  fat),  7  g  f at 
Classic  beef  stew:  435  cal.  (39%  from  fat),  19  g  fat 


red  pepper  pasta  primavera 

A  pesto-style  dish  updated  for  the  new  year  with  a  sweet 
red  pepper  puree. 

Lean  make-over:  497  cal.  (27%  from  fat),  1 5  g  fat 
Original  pasta  primavera:  475  cal.  (40%  from  fat), 

21  g  fat 
Recipes  begin  on  page  88. 
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make-over  & 


picatta-style  pork 

Broil  thin  slices  of  pork  tenderloin 

and  top  them  off  with  a  zesty  lemon 

sauce. 

Lean  make-over:  288  cal. 

(13%  from  fat),  4  g  fat 
Classic  veal  picatta:  257  cal. 

(60%  from  fat),  1 7  g  fat 
Recipe  begins  on  page  90. 


ProjectLEAN  HELPS 
YOU  OUT 

The  BH&G    Luscious 
Make-overs  recipes  were 
developed  in  cooperation 
with  a  national  campaign 
called  ProjectLEAN  (Low- 
fat  Eating  for  America 
Now).  ProjectLEAN  can 
help  families  like  yours 
shop,  cook,  and  eat  the 
low-fat  way. 

The  Henry  J.  Kaiser 
Family  Foundation  and 
34  other  leading  health 
and  food  organizations 
back  ProjectLEAN. 
ProjectLEAN  advisers 
include  some  of  the 
country's  best  chefs, 
restaurateurs, 
nutritionists,  and  food 
writers  (including  BH&G 
Food  Editor  Nancy  Byal). 
For  a  brochure  on  low-fat 
eating,  write: 
ProjectLEAN 
P.O.  Box  8049 
Young  America,  MN 
55351-8049 


STOCK  UP  WITH  THE 
ProjectLEAN  PANTRY 

Open  your  kitchen 
cupboard  doors  and  what 
do  you  see?  The  first  step 
toward  healthier  eating 
is  stocking  your  kitchen 
with  healthier  foods. 
ProjectLEAN  suggests  that 
you  bag  the  following 
low-fat  foods  next  time 
you  grocery  shop: 

BREADS  AND  CEREALS 

Whole  grain  bread 
Whole  grain  flours 
Brown  rice,  barley, 

bulgur 
Flour  or  corn  tortillas, 

made  with  oil 
Pasta:  one  long  skinny 

and  one  short  wide 
High-fiber  breakfast 

cereal 
Pita  bread,  rice  cakes, 

and  breadsticks 
Low-fat  crackers  such  as 

matzo  and  rye  crisps 


FRUITS  AND 
VEGETABLES 
Fresh  fruits  and 

vegetables 
No-  or  low-salt  canned 

tomato  products:  paste, 

puree,  sauce,  and 

whole  tomatoes 
Unsweetened  applesauce 
All-fruit  preserves  (no 

sugar  added) 
Unsweetened  fruit  juices 
Dried  fruits 
No-  or  low-salt  canned 

vegetables 
Unsweetened  canned 

fruits 

PROTEIN  SOURCES 

Assorted  dried  and 

canned  beans 
Water-packed  tuna, 

salmon,  and/or  chicken 


CONDIMENTS  AND 
FLAVOR  ENHANCERS 
Vegetable  oils:  olive, 

corn,  canola,  saff lower, 

sesame,  soy 
Nonstick  spray  coating 
Dried  herbs  and  spices 
Low-salt  canned  chicken 

and  beef  stocks 
Flavored  extracts 

including  vanilla  and 

lemon 
Flavored  vinegars:  cider, 

wine,  balsamic, 

raspberry 
Salsas,  chili  sauce,  hot 

sauce,  mustards,  and 

relishes 
Low-sodium  soy  sauce 
Reduced-calorie  salad 

dressings 

SNACKS 
Low-salt  pretzels 
Air-popped  popcorn 
(without  added  salt, 
cheese,  or  butter) 
Graham  crackers 
Angel  food  cake  mix 

continued  on  page  85 
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New  Cream  Of  Broccoli  Soup 
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M'm!  Good! 


J 


fi  1990  Campby 


If  you  want  a  bran  cereal 
that  tastes  like  bran  cereal 

eat  this  page. 


^fcaa 


a*^*****^ 


If  you  don't, 
buy  this  box. 


Four  Bran  Goodness 
in  one  Crunchy  Taste. 
Multi  Bran  Chex! 


Brand  Cereal 


Oat  Bran 
Wheat  Bran 
Rice  Bran 
Corn  Bran 


i 1990,  Ralston  Purina  Co. 


luscious 
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eggplant-zucchini  parmigiana 

A  zesty  Italian  entree.  And,  you'll  never  miss  the  meat — 

Lean  make-over:  199  cal.  (27%  from  fat),  6  g  fat 

Traditional  veal  parmigiana:  583  cal.  (69%  from  fat),  45  g  fat 


MENU 

Eggplant-Zucchini  Parmigiana 
Tossed  green  salad 
with  wine  vinegar 

Hard  rolls 

Sparkling  water 

Frozen  yogurt 

EGGPLANT-ZUCCHINI  PARMIGIANA 

Vegetarian  entrees  can  be  lean  as  long 
as  you  rely  on  low-fat  protein  sources 
like  low-fat  cheese — 

Vx  cup  chicken  broth 

Vi   cup  coarsely  chopped  celery 

Vi   cup  chopped  onion 

1  clove  garlic,  minced 

2  large  tomatoes,  chopped 

Vi   of  a  6-oz.  can  tomato  paste 
(Vi  cup) 

1    tsp.  dried  basil,  crushed 
Va   tsp.  dried  rosemary,  crushed 
Va   tsp.  pepper 

1    medium  eggplant  ( 1  lb.) 


2  cups  bias-sliced  zucchini 

{Va  inch  thick) 
1   cup  low-fat  cottage  cheese, 

drained 
Vi  cup  shredded  part-skim 

mozzarella  cheese  (2  oz.) 
V*   cup  grated  Parmesan  cheese 

•  For  tomato  sauce,  in  a  medium 
saucepan  combine  chicken  broth,  cel- 
ery, onion,  and  garlic.  Bring  to  boil- 
ing; reduce  heat.  Simmer,  uncovered, 
for  5  minutes.  Stir  in  chopped  toma- 
toes, tomato  paste,  basil,  rosemary, 
and  pepper.  Return  mixture  to  boil- 
ing; reduce  heat.  Simmer,  uncovered, 
for  15  minutes,  stirring  occasionally. 

•  Meanwhile,  peel  eggplant,  if  de- 
sired. Cut  into  '/i-inch  slices;  halve 
slices.  In  a  Dutch  oven  or  large  sauce- 
pan bring  x/i  inch  of  water  to  boiling. 
Add  eggplant  and  zucchini  slices;  sim- 
mer, covered,  for  4  minutes.  Remove 
vegetable   slices   from   Dutch   oven; 


drain  on  paper  towels.  Pat  dry. 
•  Divide  eggplant  and  zucchini  even- 
ly between  4  individual  au  gratin  dish- 
es or  casseroles.  Spoon  cottage  cheese 
atop.  Divide  the  tomato  sauce  evenly 
among  dishes.  Sprinkle  with  mozza- 
rella and  Parmesan  cheeses.  Bake,  un- 
covered, in  350°  oven  20  to  25  minutes 
or  till  heated  through.  Serves  4. 

Nutrition  information  per  serving:  199 
cal  (27%  from  fat),  6  g  fat,  17  mg 
chol,  18  g pro.,  22  g  carbo.,  7 g  dietary 
fiber,  529  mg  sodium.  U.S.  RDA:  35% 
calcium,  14%  iron,  25%  vit.  A,  61% 
vit  C,  25%  thiamine,  26%  riboflavin, 
21%  niacin. 


MENU 

Blackened  Beef  Stir-Fry 

Hot  cooked  rice 

Sparkling  apple  juice 

Fortune  cookies 

BLACKENED  BEEF  STIR-FRY 

Spray  a  cool  wok  with  nonstick  coating 
for  lean  stir-frying.  Cook  over  medium 
heat  instead  of  the  high  heat  that's  used 
for  stir-frying  in  oil — 
1  2  oz.  boneless  beef  top  sirloin 
steak  or  top  round  steak 

1  tsp.  paprika 

Vi  tsp.  garlic  powder 

V*  tsp.  dried  thyme,  crushed 

V*  tsp.  black  pepper 

Va  tsp.  salt 

Va  to  Va  tsp.  ground  red  pepper 

%  cup  beef  broth 

2  Tbsp.  tomato  paste 
2  tsp.  cornstarch 

Nonstick  spray  coating 
2  cups  broccoli  flowerets 

1  medium  carrot,  bias  sliced 

2  cups  sliced  fresh  mushrooms 
Vi   cup  bias-sliced  green  onions 

1  8-oz.  pkg.  frozen  baby  corn, 
thawed 

2  Tbsp.  beef  broth 
Hot  cooked  rice 

•  Trim  separable  fat  from  beef;  par- 
tially freeze  meat.  Cut  meat  across  the 
grain  into  thin  bite-size  strips. 

•  In  a  medium  bowl  stir  together  pa- 
prika, garlic  powder,  thyme,  black 

continued  on  page  86 
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continued  from  page  85 

pepper,  salt,  and  red  pepper.  Add 
steak  strips;  toss  to  coat  well. 

•  In  a  small  bowl  stir  together  the  % 
cup  beef  broth,  tomato  paste,  and 
cornstarch.  Set  aside. 

•  Spray  a  cool  wok  or  12-inch  skillet 
with  nonstick  coating.  Preheat  wok  or 
skillet  over  medium  heat.  Stir-fry 
broccoli  and  carrot  for  3  minutes. 
Add  mushrooms  and  onions.  Stir-fry 
2  minutes  more.  Add  corn;  stir-fry  for 
2  minutes  more.  Remove  vegetables 
from  wok.  Carefully  add  the  2  table- 
spoons broth  to  wok.  Add  meat;  stir- 
fry  for  2  to  3  minutes. 

•  Push  meat  from  center  of  wok.  Stir 
broth-cornstarch  mixture;  add  to  cen- 
ter of  wok.  Cook  and  stir  till  thickened 
and  bubbly.  Return  vegetables  to  wok. 
Heat  through.  Serve  over  rice.  Makes 
4  servings. 

Nutrition  information  per  serving:  331 
cal  (19%  from  fat),  7  g  fat,  49  mg 
chol,  26  g pro.,  42  g  carbo.,  5  g  dietary 
fiber,  435  mg  sodium.  U.S.  RDA:  24% 
iron,  80%  vit.  A,  88%  vit.  C,  35%  thia- 
mine, 38%  riboflavin,  57%  niacin. 


MENU 

Turkey  and  Shrimp  Jambalaya 
Crisp  crackers 
Lemon  wedges 

Iced  tea 
Bread  pudding 

TURKEY  AND  SHRIMP 
JAMBALAYA 

1  1 4  Vi-oi.  can  tomatoes,  cut  up 

1  cup  finely  chopped  onion 
Vi  cup  chicken  broth 

2  Tbsp.  tomato  paste 

3  cloves  garlic,  minced 
1    bay  leaf 

1   tsp.  dried  Italian  seasoning, 

crushed 
Vi  tsp.  salt 
Vi  tsp.  chili  powder 
1 4  tsp.  black  pepper 
Few  dashes  bottled  hot  pepper 

sauce 
1  Vi  cups  chopped  green  pepper 
1    cup  quick-cooking  rice 
3A   lb.  medium  shrimp  in  shells, 
peeled,  deveined,  and  halved 
lengthwise 


make -overs 


Vi   lb.  smoked  turkey  sausage,  cut 
into  Vi-inch  slices  and  halved 
Lemon  wedges  (optional) 

•  In  a  3-quart  microwave-safe  casse- 
role combine  undrained  tomatoes,  on- 
ion, broth,  tomato  paste,  garlic,  bay 
leaf,  Italian  seasoning,  salt,  chili  pow- 
der, black  pepper,  and  hot  sauce. 

•  Micro-cook,  covered,  on  100% 
power  (high)  for  5  minutes.  Stir  in 
green  pepper.  Cook,  covered,  for  2 
minutes.  Stir  in  uncooked  rice, 
shrimp,  and  sausage.  Cook,  covered, 
for  3  to  5  minutes  more  or  till  shrimp 
just  turn  pink,  stirring  once.  Let  stand, 
covered,  1  to  2  minutes  or  till  rice  is 
tender.  Remove  bay  leaf.  Serve  in 
bowls  with  lemon,  if  desired.  Serves  4. 

Nutrition  information  per  serving:  273 
cal  (18%  from  fat),  5  g  fat,  144  mg 
chol,  23  gpro.,  34  g  carbo.,  4  g  dietary 
fiber,  922  mg  sodium.  U.S.  RDA:  12% 
calcium,  27%  iron,  16%  vit  A,  96% 
vit  C,  47%o  thiamine,  45%  niacin. 


CALCULATING  FAT  CALORIES 

Saying  it  is  easy.  "For  good 
health,  no  more  than  30  percent  of 
total  daily  calories  should  come 
from  fat." 

Calculating  it  isn't  so  simple. 
That's  why  we  include  the  percent 
of  fat  per  serving  with  every  Lus- 
cious Make-Overs  recipe  in  this 
story.  And,  in  all  future  food  stories 
in  BH&G  ,  you'll  find  the  percent  of 
fat  calories  per  serving  in  the  nutri- 
tion information  that  accompanies 
each  recipe. 

To  figure  the  percent  of  fat  in  rec- 
ipes, we  use  this  formula: 

Total  fat  calories  =  total  fat  (in 
grams)  x  9  (9  is  the  number  of  cal- 
ories in  1  gram  of  fat) 

Percent  of  calories  from  fat  = 
(total  fat  calories  —  total  calories) 
x  lOO 

To  figure  your  daily  fat  intake, 
use  this  formula.  However,  your 
best  course  is  to  lean  on  lean  foods 
every  day.  When  you  do  eat  high- 
er-fat foods,  just  remember  to  bal- 
ance them  with  lower-fat  ones.  The 
key  to  a  healthful  diet  is  moderate 
consumption  of  all  kinds  of  foods. 


MENU 

Florentine  Eggs  Benedict 

Fresh  red  or  green  grapes 

Fresh  pineapple  wedges 

Coffee  Orange  juice 

FLORENTINE  EGGS  BENEDICT 

1  cup  water 
4  eggs 

Vs  cup  plain  nonfat  yogurt 

3  Tbsp.  reduced-calorie 
mayonnaise 

2  tsp.  cornstarch 

1  tsp.  prepared  mustard 
Dash  ground  red  pepper 

Vi   cup  skim  milk 
Salt  and  pepper  to  taste 

4  toasted  French  bread  slices  or 
English  muffin  halves 

1 2  large  spinach  leaves,  stems 
removed 

2  oz.  fully  cooked  smoked 
turkey  or  chicken 

1  large  tomato,  sliced 
8  pineapple  wedges 

2  cups  seedless  grapes 

•  For  eggs,  in  a  1 -quart  microwave- 
safe  casserole  place  water.  Micro- 
cook,  uncovered,  on  100%  power 
(high)  for  2  to  3  minutes  or  till  boiling. 
Gently  break  eggs  into  water.  Prick 
each  yolk  and  white.  Cover  with 
waxed  paper;  cook  on  high  for  2  min- 
utes. Let  eggs  stand,  covered,  while 
preparing  sauce. 

•  For  sauce,  in  a  1 -quart  microwave- 
safe  bowl  stir  together  yogurt,  mayon- 
naise, cornstarch,  mustard,  and  red 
pepper;  blend  in  milk.  Cook,  uncov- 
ered, on  high  for  2  to  3vi  minutes  or 
till  slightly  thickened  and  bubbly,  stir- 
ring after  every  minute.  Season  to 
taste.  Cover;  set  aside. 

•  Arrange  bread  slices  or  muffin 
halves  on  a  large  microwave-safe 
plate.  Top  each  with  3  spinach  leaves, 
one-fourth  of  the  meat,  and  a  tomato 
slice.  With  a  slotted  spoon,  remove 
eggs  from  water;  place  atop  tomato 
slices.  Spoon  sauce  over  each  serving. 

•  Cook,  uncovered,  on  high  for  1  to  2 
minutes  or  just  till  heated  through. 
Serve  with  pineapple  wedges  and 
grapes.  Makes  4  servings. 

Nutrition  information  per  serving:  356 
cal  (30%  from  fat),  12  g  fat,  225  mg 
chol,  16 gpro.,  48  g  carbo.,  4  g  dietary 
fiber,  501  mg  sodium.  U.S.  RDA:  21% 
calcium,  16%  iron,  33%  vit.  A,  48% 
vit.  C,  38%  thiamine,  49%  riboflavin, 
continued  on  page  88 
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Garden  vegetables. Tender  cuts 


of  meat  Savory  spices.  That's  what 


MAKES   EACH  OF  OUR    18   LUNCH   BUCKET®  ENTREES  AND  SOUPS 


Quality  Is  Our  Main  Ingredient. 


TASTE  SO  GOOD. 


Our  Lunch  Bucket  Lasagna,  for  example,  is  made  with  red, 


RIPE  TOMATOES,  SELECT  BEEF  AND  REAL  ROMANO  CHEESE.  AND 


EACH  SERVING  IS  ONLY  260  CALORIES. 


CH  BUCA& 


^ASACN* 


Indulge  in 


a  Lunch  Bucket 


MlCROWAVEABLE 


Meal  today  And  taste 


FOR  YOURSELF  JUST  HOW 


GOOD  A  QUICK  LUNCH  CAN  BE. 


A  Proper  Hot  Lunch. 


Doubletree  Fooos 


luscious 
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MENU 

Oriental  Chicken  Salad 

Assorted  breads  and  crackers 

Iced  tea 

Lemon  sherbet 

ORIENTAL  CHICKEN  SALAD 

Just  break  the  uncooked  noodles  and 
toss  them  into  the  salad;  the  dressing 
softens  them — 
Nonstick  spray  coating 

2  whole  medium  chicken  breasts 
(12  oz.),  skinned,  boned,  and 
halved  lengthwise 

3  Tbsp.  sodium-reduced  soy 
sauce 

2  tsp.  grated  gingerroot 

5  cups  coarsely  chopped  mixed 
greens  (spinach,  romaine, 
Chinese  cabbage,  and/or  leaf 
lettuce) 

3  cups  assorted  vegetables 
(fresh  bean  sprouts;  fresh  pea 
pods,  stringed  and  halved 
crosswise;  and/or  julienne 
strips  of  cucumber) 

1  cup  coarsely  chopped  red 
cabbage 

2  green  onions,  sliced  (Vi  cup) 
1    3-oz.  pkg.  quick-cooking 

oriental  noodles  (with  or 
without  seasoning  packet) 
•     •     • 

1  recipe  Oriental  Salad  Dressing 
Flowering  purple  kale  leaves 

(optional) 

2  tsp.  sesame  seed 

•  Preheat  broiler.  Spray  the  rack  of  a 
broiler  pan  with  nonstick  coating. 
Place  chicken  breasts  on  rack.  Stir  to- 
gether the  3  tablespoons  soy  sauce  and 
gingerroot;  brush  onto  chicken.  Broil 
4  inches  from  heat  for  12  to  15  min- 
utes, turning  once  and  brushing  with 
soy  mixture.  Remove  from  heat;  cool 
slightly.  Cut  chicken  into  bite-size 
strips;  set  aside. 

•  In  a  large  bowl  toss  together  the 
mixed  greens,  assorted  vegetables,  red 
cabbage,  and  green  onions.  Break  un- 
cooked oriental  noodles  into  small 
pieces;  add  to  salad.  (Reserve  season- 
ing packet  for  another  use.) 

•  Pour  about  V2  cup  of  the  Oriental 
Salad  Dressing  over  salad;  toss  to 
coat.  Line  4  dinner  plates  with  kale 
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leaves,  if  desired;  spoon  salad  onto 
plates.  Top  each  with  one-fourth  of  the 
chicken;  drizzle  remaining  dressing 
over  chicken.  Sprinkle  with  sesame 
seed.  Serve  immediately.  Makes  4 
main-dish  servings. 

Oriental  Salad  Dressing:  In  a 
screw-top  jar  combine  \/3  cup  unsweet- 
ened pineapple  juice,  14  cup  rice  vine- 
gar or  white  vinegar,  1  tablespoon 
reduced-sodium  soy  sauce,  2  teaspoons 
sugar,  V/2  teaspoons  sesame  oil,  and 
!4  teaspoon  pepper.  Cover  and  shake 
well.  Makes  about  %  cup. 

Nutrition  information  per  serving:  232 
cal  (27%  from  fat),  7  g  fat,  54  mg 
choL,  25  g  pro.,  19  g  carbo.,  4  g  dietary 
fiber,  653  mg  sodium.  U.S.  RDA:  10% 
calcium,  18%  iron,  13%  vit  A,  85% 
vit  C,  24%  thiamine,  21%  riboflavin, 
73%  niacin. 


MENU 

Spinach-Turkey  Meat  Loaf 

Mashed  potatoes  with 

butter-flavored 

sprinkles 

Cooked  green  beans 

Hot  tea 

Baked  apple  with  vanilla  yogurt 

SPINACH-TURKEY  MEAT  LOAF 

For  this  lean  recipe,  purchase  a  turkey 
breast  and  ask  your  butcher  to  skin  and 
grind  it  This  form  of  ground  turkey  is 
the  lowest  in  fat — 
1  Vi   lb.  ground  raw  turkey 
Vi  cup  sliced  green  onions 
Vi  cup  coarsely  shredded  carrot 
Vi  cup  instant  mashed  potato 

flakes 
V2   cup  plain  low-fat  yogurt 
V*  to  1  tsp.  garlic  salt 
Vi  tsp.  poultry  seasoning 
V*  tsp.  pepper 
2  slightly  beaten  egg  whites 
Vi  of  a  1 0-oz.  pkg.  frozen 

chopped  spinach,  thawed  and 
well  drained 
2  Tbsp.  reduced-calorie 

mayonnaise  or  salad  dressing 
2  Tbsp.  skim  milk 
V*   tsp.  ground  nutmeg 
V*   tsp.  pepper 
Nonstick  spray  coating 


V*   cup  coarsely  shredded  carrot 
2  Tbsp.  sliced  green  onion 
2  Tbsp.  plain  low-fat  yogurt 

•  In  a  large  bowl  combine  ground 
turkey,  the  !/£  cup  green  onions,  the 
XA  cup  shredded  carrot,  potato  flakes, 
the  lA  cup  yogurt,  garlic  salt,  poultry 
seasoning,  and  !4  teaspoon  pepper. 
Stir  in  egg  whites. 

•  For  spinach  filling,  in  a  small  bowl 
combine  the  spinach,  mayonnaise  or 
salad  dressing,  milk,  nutmeg,  and  14 
teaspoon  pepper.  Set  aside. 

•  Spray  a  9x5x3-inch  loaf  dish  with 
nonstick  coating.  Spoon  about  half  of 
the  turkey  mixture  into  prepared  dish; 
use  the  back  of  a  spoon  to  smooth  top 
of  mixture.  Spoon  spinach  filling  in  a 
2-inch-wide  strip  down  center  of  tur- 
key layer  in  the  dish,  leaving  Vi-inch 
space  at  ends  of  pan.  Spoon  remaining 
turkey  mixture  over  spinach  layer. 

•  Bake,  uncovered,  in  a  350°  oven 
for  1  to  114  hours  or  till  turkey  is  no 
longer  pink.  In  a  small  saucepan  cook 
remaining  shredded  carrot  and  green 
onion  in  a  small  amount  of  water,  cov- 
ered, for  1  Vl  minutes  or  till  vegetables 
are  crisp-tender.  Drain,  if  necessary. 

•  To  serve  meat  loaf,  using  two  spat- 
ulas, carefully  transfer  meat  loaf  to  a 
warm  platter.  Spread  remaining  2  ta- 
blespoons yogurt  over  top  of  meat 
loaf;  top  with  carrot-onion  mixture. 
Slice  to  serve.  Makes  8  servings. 

Nutrition  information  per  serving:  139 
cal  (13%o  from  fat),  2  g  fat,  56  mg  \ 
choL  22  g  pro.,  7  g  carbo.,  1  g  dietary 
fiber,  262  mg  sodium.  U.S.  RDA:  15% 
calcium,  58%  vit  A,  10%  vit.  C,  16% 
riboflavin,  38%  niacin. 


MENU 

Beef  Stew  with  Lentils 

Rye  bread 

Tossed  lettuce  salad 

Milk 

Fruit  compote 

BEEF  STEW  WITH  LENTILS 

One  pound  of  meat  is  enough  to  serve 
eight  when  you  mix  it  with  hearty  len- 
tils and  lots  of  vegetables  This  recipe 
makes  plenty,  so  you  may  want  to 
freeze  half  for  another  time — 

1    lb.  boneless  beef  chuck  steak  or 

lamb  stew  meat,  trimmed  of 

fat 
Nonstick  spray  coating 

continued  on  page  90 
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LiPTorr; 

With  Ho 
Everyo 

Now  Lipton  lets  you  sit  back  and  savor  five 
lelicious  teas  with  a  touch  of  golden  honey 

Now  you  can  delight  in  the  fresh,  pleasing 
taste  of  Honey  &  Orange  and  Honey  &  Lemon. 
Or  indulge  in  the  engaging 


iWTEAS 
WILL  HAVE 
BUZZING. 


aroma  of  Honey  &  Cinnamon.  There's  even  a 
Decaffeinated  Honey  &  Lemon  to  curl  up  with, 
and  a  fragrant  herbal:  Wildflowers  &  Honey 

Now  you've  got  a  brand  new  way  to  make  any 
moment  a  little  sweeter.  Sip  one  soon. 


When  You're  Sipping  Lipton  You're  Sipping  Something  Special. 


Lipton 


luscious 

continued  from  page  88 

7  cups  beef  broth 
1   cup  chopped  onion 
1   cup  sliced  celery 
1   cup  sliced  carrot 
1  Vi  cups  lentils,  rinsed  and  drained 
1    141 /j-oi.  can  stewed  tomatoes 
1    bay  leaf 

1    9-oz.  pkg.  frozen  Italian-style 
green  beans 

•  Cut  meat  into  '/i-inch  pieces.  Spray 
a  4-quart  Dutch  oven  with  nonstick 
coating.  Brown  the  meat,  half  at  a 
time,  over  medium-high  heat.  Drain 
fat.  Return  all  meat  to  pan. 

•  Add  the  broth,  onion,  celery,  and 
carrot.  Bring  to  boiling;  reduce  heat. 
Simmer,  uncovered,  for  5  minutes. 
Add  the  lentils,  undrained  stewed  to- 
matoes, and  bay  leaf.  Return  to  boil- 
ing; reduce  heat  to  medium.  Cook, 
uncovered,  about  45  minutes  or  till 
lentils  are  tender  and  stew  is  thick- 
ened. Add  beans.  Cover;  cook  for  10 
minutes  more  or  till  beans  are  tender. 

•  To  serve,  remove  bay  leaf;  ladle 
stew  into  bowls.  Makes  8  servings. 

Nutrition  information  per  serving:  287 
cat  (22%  from  fat),  7  g  fat,  42  mg 
choL,  26  g  pro.,  31  gcarbo.,  6  g  dietary 
fiber,  886  mg  sodium.  U.S.  RDA:  11% 
calcium,  33%  iron,  64%  vit  A,  21% 
vit  C,  25%  thiamine,  23%  riboflavin, 
32%  niacin. 


MENU 

Red  Pepper  Pasta  Primavera 

Salad  of  orange  slices 

with  vinaigrette 

Breadsticks 

Sparkling  water 

Angel  food  cake  with  fruit  sauce 

RED  PEPPER  PASTA  PRIMAVERA 

1   cup  snipped  fresh  basil  leaves 
{or  1  cup  fresh  parsley  sprigs 
plus  1  Tbsp.  dried  basil, 
crushed) 

1  medium  red  or  green  sweet 
pepper,  cut  up 

Vi  cup  reduced-calorie 

mayonnaise  or  salad  dressing 

2  Tbsp.  grated  Parmesan  cheese 
1    Tbsp.  lemon  juice 

Va  tsp.  salt 

Vb  tsp.  ground  red  pepper 


make-overs 


8  oz.  fettuccine  or  linguine 

2  large  carrots,  cut  into  julienne 

strips  ( 1  Vi  cups) 
1   medium  onion,  cut  into  thin 

wedges  (%  cup) 
1   medium  zucchini  and/or  yellow 

summer  squash,  cut  into 

julienne  strips  ( 1  Vi  cups) 
1 0  oz.  cooked  chicken  or  turkey 

breast,  cut  into  strips 

•  For  pesto,  in  a  blender  container  or 
food  processor  bowl  place  fresh  basil 
(or  parsley  and  dried  basil),  red  or 
green  sweet  pepper,  mayonnaise  or 
salad  dressing,  Parmesan  cheese,  lem- 
on juice,  salt,  red  pepper,  and  Vs  tea- 
spoon black  pepper.  Cover;  blend  or 
process  till  pureed.  Set  aside. 

•  In  a  large  amount  of  boiling  salted 
water  cook  pasta  for  6  minutes.  Add 
carrots  and  onion.  Return  to  boiling; 
cook  for  2  minutes.  Add  zucchini  or 
yellow  squash.  Return  to  boiling;  cook 
for  2  minutes  more. 

•  Drain  pasta  and  vegetables;  return 
to  saucepan.  Stir  in  pesto;  add  chicken 
or  turkey.  Toss  well  to  combine.  Cook 
over  very  low  heat  for  2  minutes  or  till 
heated  through,  tossing  occasionally. 
Serve  immediately.  Makes  4  servings. 

Nutrition  information  per  serving:  497 
cal.  (27%  from  fat),  15  g  fat,  72  mg 
choL,  33 g pro.,  57 gcarbo.,  4 g dietary 
fiber,  586  mg  sodium.  U.S.  RDA:  15% 
calcium,  26%  iron,  180%  vit  A,  104% 
vit  C,  17%  thiamine,  73%  niacin. 


MENU 

Vegetable  antipasto 

Picatta-Style  Pork 

Hot  cooked  ziti  pasta 

Broccoli  spears 

Poached  pears 

PICATTA-STYLE  PORK 
For  the  sauce,  look  for  envelopes  of  But- 
ter  Buds,    butter-flavored   sprinkles, 
which  dissolve  in  liquid — 

6  oz.  pasta  (such  as  cut  ziti, 
linguine,  or  angel  hair) 

3A  lb.  thinly  sliced  pork  for 

scaloppine  or  pork  tenderloin 
Nonstick  spray  coating 

2  Tbsp.  beef  or  chicken  broth 

V*   cup  lemon  juice 


1  Vi-oz.  envelope  butter- 
flavored  sprinkles  (8  tsp.) 
1   tsp.  Dijon-style  mustard 
Va  tsp.  pepper 
Lemon  peel  strip  (optional) 

•  Cook  pasta  according  to  package 
directions.  Drain;  keep  warm. 

•  Meanwhile,  preheat  broiler.  If  us- 
ing pork  tenderloin,  slice  meat  x/i  incri 
thick.  Place  tenderloin  slices  between 
2  pieces  of  plastic  wrap;  pound  wit 
meat  mallet  to  Vfc-inch  thickness. 
Spray  the  rack  of  a  broiler  pan  gener- 
ously with  nonstick  coating. 

•  Arrange  pork  scaloppine  or  pound- 
ed pork  tenderloin  slices  on  broiler 
pan;  brush  generously  with  broth. 
Broil  about  2  to  3  minutes  on  each 
side,  brushing  frequently  with  broth 
to  keep  pork  moist. 

•  Meanwhile,  in  a  small  saucepan  stir 
together  lemon  juice,  butter-flavored 
sprinkles,  mustard,  and  pepper.  Heat 
through  over  low  heat. 

•  To  serve,  pour  half  of  the  sauce  over 
hot  pasta;  toss  to  coat.  Divide  pasta 
and  pork  onto  4  dinner  plates.  Spoon 
remaining  sauce  over  meat.  Garnish 
with  a  lemon  peel  strip,  if  desired. 
Makes  4  servings. 

Nutrition  information  per  serving:  288 
cal  (13%  from  fat),  4  g  fat,  59  mg 
choL,  24  g  pro.,  38  g  carbo.,  0  mg  di- 
etary fiber,  241  mg  sodium.  U.S.  RDA: 
13%  iron,  12%  vit.  C,  60%  thiamine, 
21%  riboflavin,  23%  niacin.  H 
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1  cup  plus  3  tablespoons  sugar 
xk  cup  (1  stick)  margarine,  softened,  divided 
3  egg  whites 
1  teaspoon  vanilla 
1  cup  skim  milk 
-Vi  cups  all-purpose  flour 


„  QUICK 

QUAKE* 
DATS 


PUMPKIN-FILLED  COFFEECAKE 

1  -j  cups  Quaker*  Oats  (Quick  or 

Old-Fashioned,  uncooked),  divided 
1  tablespoon  baking  powder 
1  cup  LIBBY'S  Solid  Pack  Pumpkin 

xh  teaspoon  pumpkin  pie  spice 
%  cup  wheat  germ  or  chopped  nuts 
Heat  oven  to  350°F  Spray  13  x  9-inch  baking  pan  with  no  stick  cooking  spray.  Beat  1  cup 
sugar  and  'A  cup  margarine  until  fluffy.  Add  egg  whites  and  vanilla;  mix  well.  Stir  in  milk 
and  combined  flour,  1  cup  oats  and  baking  powder.  Combine  1  cup  batter,  pumpkin  and 
spice;  set  aside.  Spread  half  of  remaining  batter  into  pan.  Top  with  pumpkin  mixture; 
spread  other  half  of  batter  over  pumpkin.  Combine  remaining  melted  margarine,  3A  cup 
oats,  3  tablespoons  sugar  and  wheat  germ.  Sprinkle  over  batter.  Bake  30  to  40  minutes 
or  until  golden.  Refrigerate  leftovers.  NUTRITION  INFORMATION:  Calories  290, 
Fat  9g,  Cholesterol  Omg,  Dietary  Fiber  3g,  Sodium  220mg.  12  SERVINGS. 


BREAKFAST  BERRY  SHORTCAKE 


1  cup  Quaker '  Oats  (Quick  or 

Old-Fashioned, uncooked) 
1  cup  all-purpose  flour 
'A  cup  sugar,  divided 
1  tablespoon  baking  powder 
1  teaspoon  grated  lemon  peel 


xk  teaspoon  baking  soda 
'A  cup  ('/£  stick)  margarine 
2h  cup  buttermilk  or  plain  low-fat  yogurt 
One  8-ounce  carton  vanilla  yogurt 
2  cups  any  combination  thawed  frozen  or 
fresh  berries 


Heat  oven  to  400°F  Lightly  spray  cookie  sheet  with  no  stick  cooking  spray  or  oil  lightly. 
Combine  oats,  flour,  2  tablespoons  sugar,  baking  powder,  lemon  peel  and  baking  soda; 
mix  well.  Cut  in  margarine  until  crumbly.  Add  buttermilk;  mix  just  until  moistened.  Knead 
on  floured  surface  10  times.  Place  on  prepared  cookie  sheet;  form  into  8-inch  circle.  Bake 
15  to  20  minutes  or  until  golden  brown.  Serve  warm  with  yogurt  and  combined  berries  and 
remaining  2  tablespoons  sugar.  NUTRITION  INFORMATION:  Calories  220,  Fat  7g, 
Cholesterol  8mg,  Dietary  Fiber  2g,  Sodium  325mg  8  SERVINGS. 


TANGY  FRUIT  OATMEAL 

3  cups  orange  juice  '/(  cup  sliced  almonds 

l-'A  cups  Quaker"'  Oats  (Quick  or  '/«  cup  firmly  packed  brown  sugar 

Old-  Fashioned,  uncooked)  '/«  cup  cranberry  orange  sauce  {optional) 

'A  cup  coarsely  chopped  dried  apricots  'A  teaspoon  ground  cinnamon 

or  raisins 

In  small  saucepan,  bring  juice  to  a  boil;  stir  in  remaining  ingredients  Return  to  a  boil; 
reduce  heat.  Cook  1  minute  for  quick  or  5  minutes  for  old-fashioned  oats,  stirring  occa- 
sionally. Cover;  remove  from  heat.  Let  stand  until  of  desired  consistency.  MICROWAVE 
DIRECTIONS:  In  3-qt.  microwaveable  bowl,  combine  all  ingredients.  Microwave  at 
HIGH  8  to  9  minutes,  stirring  after  4  minutes.  Stir;  let  stand  until  desired  consistency. 
NUTRITION  INFORMATION:  Calories  310,  Fat  5g,  Cholesterol  Omg,  Dietary 
Fiber  3g,  Sodium  lOmg  4  SERVINGS. 


TOMATO  &  PEPPER  BEEF 

1  pound  lean  ground  beef  stewed  tomatoes 

3/t  cup  Quaker  *  Oats  (Quick  or  2  cups  coarsely  chopped  onion 

Oid-Fashioned,  uncooked)  'A  cup  water 

3A  teaspoon  garlic  powder  2  tablespoons  soy  sauce 

3A  teaspoon  pepper  5  teaspoons  cornstarch 

lk  teaspoon  salt  (optional)  5  teaspoons  sugar 

Two  Wk  ounce  cans  no-salt-added  2  cups  coarsley  chopped  bell  peppers 

Combine  first  five  ingredients;  mix  well.  Shape  into  3/4-inch  balls.  Combine  meatballs 
and  remaining  ingredients  except  bell  peppers.  Heat  over  medium-low  heat  until 
boiling;  reduce  heat.  Cook  15  minutes,  stirring  occasionally.  Add  bell  peppers;  cook  an 
additional  10  minutes  or  until  meatballs  are  no  longer  pink.  Serve  over  rice,  if  desired. 
NUTRITION  INFORMATION:  Calories  340,  Fat  17g,  Cholesterol  55mg,  Dietary 
Fiber  2g,  Sodium  450mg.  6  SERVINGS. 


mitirr/mti   titusauu* 


CHICKEN  W  BISCUITS  CASSEROLE 


1  cup  chopped  onion 
XA  cup  (1  stick)  margarine,  divided 
'A  cup  dry  sherry  or  water 
One  10'A-oz.  can  low-sodium  chicken  broth 
1  cup  all-purpose  flour,  divided 
1  teaspoon  poultry  seasoning 
3A  teaspoon  salt  (optional) 


2AA  cups  chopped  cooked  chicken  breasts 
One  10-oz.  package  frozen  peas  and  carrots,  thawed 
3A  cup  Quaker '  Oats  (Quick  or 
Old-Fashioned,  uncooked) 
2  teaspoons  baking  powder 
xk  cup  skim  milk 
1  egg  white 

Heat  oven  to  425°F  Cook  onion  in  2  tablespoons  margarine  over  medium-high  heat  3 
minutes  or  until  tender.  Add  combined  sherry,  broth,  'A  cup  flour,  seasoning  and  salt,  cook 
3  minutes  or  until  thickened.  Stir  in  chicken  and  vegetables;  pour  into  2-qt.  casserole. 
Combine  3A  cup  flour,  oats  and  baking  powder.  Cut  in  remaining  margarine  until  crumbly. 
Stir  in  milk  and  egg  white  until  moistened.  Drop  !A-cupfuls  onto  chicken.  Bake  38  to  42 
minutes  or  until  golden.  NUTRITION  INFORMATION:  Calories  440,  Fat  18g,  Choles- 
terol 65mg,  Dietary  Fiber  3g,  Sodium  475mg.  6  SERVINGS. 


ORANGE  PUMPKIN  TART 


xk  cups  all-purpose  flour 
1  cup  Quaker'  Oats  (Quick  or 
Old-Fashioned,  uncooked),  divided 

1  cup  plus  2  tablespoons  sugar,  divided 
3A  cup  (l-'A  sticks)  margarine 

2  tablespoons  water 


One  16  ounce  can  (l-3/«  cups) 
LIBBY'S '  Solid  Pack  Pumpkin 

1  egg  white 
'k  cup  powdered  sugar 

1  teaspoon  pumpkin  pie  spice 

2  teaspoons  orange  juice 
xk  teaspoon  grated  orange  peel 

Heat  oven  to  400°F  Combine  flour,  3A  cup  oats  and  xk  cup  sugar;  cut  in  margarine  until 
crumbly.  Reserve  Vt  cup  mixture.  Mix  remainder  with  water  until  moistened.  Divide  into  2 
parts;  press  each  onto  cookie  sheet  to  form  a  12  x  5-inch  tart.  Combine  pumpkin,  egg  white, 
V2  cup  sugar  and  spice.  Spread  over  tarts. Top  with  combined  lA  cup  oats.  2  tablespoons 
sugar  and  reserved  oat  mixture.  Bake  25  min.  or  until  golden. Cool.  Drizzle  with  combined 
remaining  ingredients.  Refrigerate  leftovers.  NUTRITION  INFORMATION:  Calories 
290,  Fat  12g,  Cholesterol  Omg,  Dietary  Fiber  2g,  Sodium  140mg.  12  SERVINGS. 


l-'A  cups  all  purpose  flour 

l-'-A  cups  Quaker"  Oats  (Quick  or 

Old-  Fashioned,  uncooked),  divided 
'A  cup  sugar 
'/f>  teaspoon  baking  powder 


DEEP  DISH  CHERRY-PEACH  PIE 


cup  (l-'A  sticks)  margarine,  divided 
2  tablespoons  cold  water 
One  20  ounce  can  lite  cherry  pie  filling 
One  16-ounce  can  sliced  peaches  in  juice, 
drained 

Heat  oven  to  425°F  Combine  flour,  1  cup  oats,  sugar  and  baking  powder;  cut  in  [A  cup 
margarine  until  crumbly.  Remove  1  cup  mixture  and  combine  with  W  cup  oats.  Cut  in  U  cup 
margarine  until  crumbly;  set  aside.  Mix  water  and  remaining  oat  mixture  with  fork  just  until 
moistened;  press  onto  bottom  and  1-VHnches  up  sides  of  9-inch  springform  pan."  Bake  15 
minutes.  Cool  slightly.  Combine  pie  filling  and  peaches;  spread  into  crust.  Top  with 
reserved  crumb  mixture.  Bake  30  to  35  minutes  or  until  golden  brown.  'Or,  bake  at  400°F 
in  9-inch  deep-dish  plate  NUTRITION  INFORMATION:  Calories  270,  Fat  12g,  Cho- 
lesterol Omg,  Dietary  Fiber  2g,  Sodium  160mg.  12  SERVINGS. 


l-'/t  cups  sugar,  divided 
'A  cup  (1  stick)  margarine,  softened 
2  egg  whites 

\Ak  cups  all-purpose  flour 
1  cup  Quaker'  Oats  (Quick  or 


Old-Fashioned, uncooked) 
'A  teaspoon  baking  soda 
1  cup  LIBBY'S   Solid  Pack  Pumpkin 

'A  teaspoon  pumpkin  pie  spice 
V<  cup  sesame  seeds 


Beat  1  cup  sugar  and  margarine  until  fluffy;  mix  in  egg  whites.  Stir  in  combined  flour,  oats 
and  baking  soda.  On  wax  paper,  press  into  16  x  12-inch  rectangle.  Spread  combined 
pumpkin,  xk  cup  sugar  and  spice  over  dough  to  'A  inch  from  edge.  From  narrow  end,  roll  up 
dough.  Sprinkle  sesame  seeds  around  roll,  pressing  gently.  Wrap  in  wax  paper;  freeze 
overnight  or  until  firm.  Heat  oven  to  400°F  Spray  cookie  sheet  with  no  stick  cooking 
spray.  Cut  frozen  dough  into  'A-inch  slices.  Bake  on  cookie  sheet  9  to  11  minutes  or  until 
golden.  Remove  to  wire  rack;  cool  complexly  NUTRITION  INFORMATION:  (2  pin- 
wheels),  Calories  140,  Fat  5g,  Cholesterol  Omg,  Dietary  Fiber  lg,  Sodium  60mg.  ABOUT 
4  DOZEN. 
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When  you  cook  with  Quaker®  Oats  and  Libby's®  Solid  Pack  Pumpkirf| 
you're  cooking  with  the  delicious,  100%  natural  goodness  of  pure, 
whole  grain  oats  and  pumpkin.  Nothing's  added,  and  nothing's  taken 
away.  Together,  they  help  nourish  you  through  the  cold  winter  months. 

Quaker  Oats  is  high  in  complex  carbohydrates,  for  energy  that'll  takcj 
you  all  the  way  to  spring.  And  Libby's  Pumpkin  is  an  excellent  source 
of  vitamin  A  in  the  form  of  beta-carotene,  which  plays  an  important  rok 
in  good  vision  and  healthy  skin. 

Both  Quaker  Oats  and  Libby's  Pumpkin  are  significant  sources  of 
fiber,  an  important  part  of  your  diet.  Plus,  they're  low  in  fat  and  sodium. 

So  make  your  recipes  healthier  and  tastier  with  Quaker  Oats 
and  Libby's  Solid  Pack  Pumpkin.  It's  a  great  way  to  get  you  through 
the  winter. 

Quaker  Oats.  It's  The  Right  Thing  To  Do.®  1 


100%  NATURAL 
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Quaker"  Oats. 
A  wonderful  way 
to  warm  your 
winter  recipes. 

Whole  grain  Quaker  Oats  and  Libby's 
Pumpkin  add  real  wholesomeness  and 
nutrition  to  just  about  any  recipe. They 
give  your  dishes  a  hearty  texture,  and  a 
whole  new  flavor.  In  fact,  Quaker  Oats 
and  Libby's  Pumpkin  make  your  recipes 
50  delicious,  you'll  love  them  as  much 

their  taste  as  you  do  for  their 
nourishment. 

Quaker  Oats. 
It'sThe  Right  Thing  To  Do. 


■ 


■ 


j&« 


%*£ 

X4  v 

W 

}  2      * 

OATS 

100'    NAM 


^a>i 


*\^KB 


♦yv 


QUICK 


lEOiJ    PUMPKIN 


,„  '00%  NATURAl 


^^V; 


^A 


*&&., 


MORNING  PUMPKIN  COFFEECAKE 

1-V&  cups  Quaker'  Oats  (Quick  or 

Old-Fashioned,  uncooked),  divided 
3A  cup  raisins 

1  tablespoon  baking  powder 

2  teaspoons  baking  soda 
2  teaspoons  cinnamon 


l-1*  cups  firmly  packed  brown  sugar 
3A  cup  (1-Vfe  sticks)  margarine,  softened 
One  16  ounce  can  (l-5/«  cups)  LIBBY'S* 

Solid  Pack  Pumpkin 
6  egg  whites 
2  tablespoons  water 
2  cups  all-purpose  flour 

Heat  oven  to  350°F  Spray  10-inch  tube  or  Bundt*  pan  with  no  stick  cooking  spray.  Beat 
sugar  and  margarine  until  fluffy.  Mix  in  pumpkin,  egg  whites  and  water.  Gradually  add 
combined  flour,  l-l/4  cups  oats  and  remaining  ingredients;  mix  well.  Spread  into  pan; 
sprinkle  with  lA  cup  oats.  Bake  60  to70  minutes  or  until  wooden  pick  comes  out  clean.Cool 
10  minutes;  remove  from  pan.  NUTRITION  INFORMATION:  Calories  280,  Fat  9g, 
Cholesterol  Omg,  Dietary  Fiber  2g,  Sodium  325mg.  16  SERVINGS. 


No  cholesterol.  No  salt.  No  fat. 
1/3  fewer  calories  than  butter  or 
margarine.  And  pure  Sue  Bee  Honey 
adds  zip  to  this  sauce-and-dip! 

Sue  Bee  Honey 

Mustard  Sauce  and  Dip 

2  T.  light  margarine  1/2  c.  Sue  Bee  Honey 

1 T.  cornstarch         1/4  c.  vinegar 

1/4 1.  turmeric  3  T.  mustard 

Melt  margarine  in  small  saucepan;  remo' 
heat.  Add  cornstarch  and  turmeric;  mix  well, 
in  remaining  ingredients  and  mix  well.  Bring  to 
boil  over  medium  heat,  stirring  constantly. 
1  minute.  Makes  about  1  cup. 
ise  as  a  basting  sauce  for  baked,  broiled,  or 
icrowaved  seafood.  Or  serve  as  a  sauce  or  dip 
for  fish,  turkey  ham,  turkey  sausage,  fish  or 
rhirtpn  nuggets,  or  poached  meats. 


Good  For 


HOW  TO  MAKE  IT  WORK  FOR  YOU 


EVERY  RECIPE  ANALYZED 

With  each  recipe,  we  give  impor- 
tant nutrition  information.  The  calo- 
rie count  of  each  serving  and  the 
amount,  in  grams,  of  fat,  cholesterol, 
protein,  carbohydrate,  fiber,  and  sodi- 
um help  you  keep  tabs  on  what  you 
eat.  We  also  include  the  percent  of 
calories  coming  from  fat. 

You  can  check  the  vitamin  and 
mineral  levels  of  each  recipe  serving. 
These  are  noted  in  percentages  of  the 
United  States  Recommended  Daily 
Allowance  (U.S.  RDA)  whenever  val- 
ues exceed  10  percent  of  the  recom- 
mended amount.  (The  U.S.  RDAs  are 
dietary  standards  developed  by  the 
Food  and  Drug  Administration.) 

HOW  WE  ANALYZE 

We  omit  optional  ingredients  from 
the  nutrition  analysis. 
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Our  seal  assures  you  that  every 

recipe  has  been  tested  in  the 

Better  Homes  and  Gardens "  Test 

Kitchen.  This  means  that  each  recipe  is 

practical  and  reliable,  and  meets  our 

high  standards  of  taste  appeal. 


When  ingredient  options  appear  in 
a  recipe  (such  as  margarine  or  butter), 
we  use  the  first  one  mentioned  for 
analysis.  The  ingredient  order  does 
not  mean  we  prefer  one  ingredient  or 
the  other. 

We  use  the  first  serving  size  listed  in 
the  recipe. 


WHAT  YOU  NEED 

Use  our  analyses  to  chart  the  nutri- 
tion value  of  the  foods  you  eat  and  the 
recipes  you  prepare.  These  dietary 
guidelines  are  based  on  the  average 
daily  needs  of  moderately  active  fe- 
males, 25  to  50  years  old  (in  general, 
moderately  active  males  and  teenagers 
need  more  calories): 

Calories— 2,000 

Protein — 50  grams 

Fat — no  more  than  67 grams 

Cholesterol — no  more  than 

300  milligrams 

Sodium — 500  to  3,000  milligrams 

Fiber — 20  to  30  grams 

Aim  for  a  balanced  diet  overall, 
keeping  your  fat  intake  to  30  percent 
or  less  of  your  total  daily  calories. 
(One  gram  fat  =  9  calories.)  88 
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BETTER  HOMES  AND  GARDENS,  JANUARY  1991 


IN  THE  BETTER  HOMES  AND  GARDENS"    PRIZE  TESTED 
RECIPES"   CONTEST! 


$200  TO  THE  TWO  TOP  WINNERS 

$100  TO  THE  RUNNERS-UP 
$25  TO  SIX  HONOR  ROLL  WINNERS 

How  would  you  like  to  win  $200? 
Just  send  your  original  recipes  to  our 
Prize  Tested  Recipes  Contest.  Each 
month,  we  ask  you  to  send  us  recipes 
that  fit  the  two  recipe  categories  listed 
on  this  page.  Then,  seven  months  lat- 
er, we  feature  the  four  top  recipes  on 
the  Prize  Tested  Recipes  pages. 

HINTS  TO  HELP  YOU 

GET  STARTED  FOR  THIS 

MONTH'S  CATEGORIES 

Ground-Meat  Suppers 

•  Family-style  meals,  featuring 
ground  turkey,  chicken,  beef,  pork, 
veal,  lamb,  or  sausage  •  Make-ahead 
one-dish  dinners  •Juicy  specialty 
burgers  •  Suppers  kids  can  help  make 

BETTER  HOMES  AND  GARDENS,  JANUARY  1991 


Microwave  Vegetable  Side  Dishes 

•  Recipes  using  fresh,  frozen,  or 
canned  vegetables  qualify  •Totable 
vegetable  casseroles  •  Twenty-minute 
side  dishes 

WINNERS  IN  THIS  ISSUE 
(pages  103  and  104) 

$200  Winners 

Deborah  L.  Janeczek, 

Webster  Groves,  Mo. 

Mrs.  Marian  Landis,  Yoe,  Pa. 

$100  Winners 

Laurie  Ann  Culkins, 

Binghamton,  N.  Y. 

Donna  Higgins,  Hal/way,  Oreg. 

Honor  Roil  Winners 

Linda  Bankauskas,  Ypsilanti,  Mich.; 
Dorothy  Farrell,  Sound  Beach,  N.  Y; 


Joyce  Ann  Fowler,  Dubuque,  Iowa; 
Rita  A.  King,  Oldenburg,  Ind.;  Kristi 
Elise  Owen,  Newport  Beach,  Calif.; 
Caroline  A.  Rupert,  Chapel  Hill,  N.C. 

CONTEST  RULES 

1.  Contest  is  open  to  U.S.  residents,  except 
Meredith  Corp.  employees,  its  affiliates,  subsid- 
iaries, and  families.  2.  With  each  entry,  type  or 
print  your  name,  address,  and  recipe  marked 
"August  Microwave  Vegetable  Side  Dishes"  or 
"August  Ground-Meat  Suppers."  Specify  ingre- 
dient brands  and  recipe  origin.  3.  Address  reci- 
pes to  9108  Food  Department,  Better  Homes 
and  Gardens,  Des  Moines,  IA  50336.  4.  Post- 
mark all  entries  by  January  31,  1991.  5.  Win- 
ners will  be  selected  about  60  days  later,  then 
notified  by  mail.  6.  Entries  must  be  original,  and 
will  be  judged  on  creativity,  taste,  and  practical- 
ity by  BH&G"  editors.  7.  Entries  will  not  be 
returned.  All  copyright  rights  of  winning  recipes 
belong  to  Meredith  Corp.  We  reserve  the  right  to 
adjust  winning  recipes.  8.  Entry  constitutes  per- 
mission to  use  winner's  name  and  home  town 
name  for  editorial  and  promotional  purposes.  CB 
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SO  DARK  AND  RICH, 
SHOULDN'T  YOU  SWITCH? 


Compare  a  spoonful  of  rich,  dark 

decaffeinated  Folgers®  and  it's  obvious 

there's  no  contest.  Sparkling  in  the  spoon 

or  steaming  in  the  cup,  Mountain  Grown 

Folgers  Crystals  are  the  difference. 


Dried 


Instant  Coffee 


©  1991  The  Procter  &  Gamble  Company 
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Chili  Mac  Ole 

Add  a  flavor  of  the  Southwest  to  your 

nutritious,  delicious  Creamettes  Macaroni 

with  Hormel  Chili  No  Beans. 

2  cups  Creamettes*  Elbow  Macaroni,  uncooked 
1  ( 15  oz.)  can  Hormel  Chili  No  Beans 

1  ( 10  oz.)  can  tomatoes  with  green  chilies,  drained 
1/2  medium  green  pepper,  finely  chopped 

3  green  onions,  sliced 
1  tsp.  seasoned  salt 

3/4  cup  shredded  American  cheese,  divided 

Prepare  Creamettes'  Elbow  Macaroni  according  to 

package  directions;  drain.  In  medium  saucepan 

heat  remaining  ingredients  (reserving  1/4  cup  cheese) 

until  cheese  melts,  stirring  frequently.  Arrange 

macaroni  on  platter;  pour  Hormel  Chili  mixture  over; 

top  with  remaining  cheese.  Garnish  as  desired. 

Refrigerate  leftovers.  6  servings. 

If  casserole  is  desired:  combine  cooked  macaroni  and 

remaining  ingredients.  Pour  into  a  2-quart  baking  dish. 

Bake  in  a  350-degree  oven  25  minutes. 
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MORE 

TENDER 

ENRICHED 

MACARONI 

Hormel 
Chili 


[Here's  A  Name  For  Food  This  Good; 

>:Hormel 


)  Geo.  A.  Hormel  &  Co.  1990 


©1990  Borden,  Inc. 
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rom  Dijon,  France 
to  Hidden  Valley® 
comes  a  new  tradition 
in  salad  dressing. 

The  tradition  of  using  mustard 

to  enhance  the  flavor  of  food  began 

centuries  ago  in  Dijon,  France. 

Now  this  tradition  comes  to 

Hidden  Valley*  in  a  delightfully  different 

salad  dressing.  New  Honey  Dijon  Ranch. 

Tangy  mustard  tempered  with 

a  touch  of  sweet  honey,  and  blended 

with  our  own  creamy  Ranch. 

So  experience  something  new 
and  wonderful  on  your  next  salad. The 

tangy,  sweet  taste  of  Honey  Dijon 

Ranch  from  Hidden  Valley*  It's  a  new 

tradition  in  salad  dressing. 
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WHERE  TO  FIND  WHAT  YOU  SEE  IN  BH&G 


Most  of  the  products  shown  editorially  in  Better  Homes 
and  Gardens"  magazine  can  be  obtained  locally.  For 
more  information,  write  the  manufacturers  listed.  Some 
privately  owned  or  custom-made  items  are  omitted. 

OUR  PICKS  FOR  1991 

Page  16:  Barbara  Bush  rose — Jackson  &  Perkins  Co.,  P.O.  Box  1028, 

Medford,  OR  97501. 

Pages  18-19:  All-America  Rose  Selection  winners — Jackson  &  Perkins 

Co.,  P.O.  Box  1028,  Medford,  OR  97501.  Roses  by  Fred  Edmunds,  Inc., 

6235  SW.  Kahle  Rd.,  Wilsonville,  OR  97070. 

3  GENERATIONS  UNDER  ONE  ROOF 

Page  33:  Porch  downlights — Halo  Lighting,  Division  of  Cooper  Industries, 
400  Busse  Rd..  Elk  Grove  Village,  IL  60007.  Exterior  paint— Fred  G.  Ander- 
son, 5825  Excelsior  Blvd.,  Minneapolis,  MN  55416. 
Pages  34-35:  Cook  top — Dacor,  950  S.  Raymond  Ave.,  Pasadena,  CA 
91105.  Double  wall  ovens — General  Electric  Appliances,  Appliance  Park, 
Louisville,  KY  40225;  800/626-2000.  Refrigerator— AEG,  Andico  Appli- 
ances, 65  Campus  Plaza,  Edison,  NJ  08837;  800/344-0043.  Dishwasher— 
Miele  Appliances,  Inc.,  12D  Worlds  Fair  Dr.,  Somerset,  NJ  08873.  island 
countertop — Du  Pont  Corian,  Solid  Service  Products,  Du  Pont  Co.,  Room 
G50990,  Wilmington,  DE  19898.  Cabinets— ASB  Cabinets,  Inc.,  2554 
Como  Ave.,  St.  Paul,  MN  55408.  Sink— Kohler  Co.,  Kohler,  Wl  53044.  Sink 
faucet— Grohe  America,  Inc.,  900  Lively  Blvd.,  Wood  Dale,  IL  60191. 
Greenhouse  window — Marvin  Windows,  P.O.  Box  100,  Warroad,  MN 
56763.  Pendant  light  fixture,  "Aurora"  Model  A-95 — Atelier  International 
Lighting,  235  Express  St.,  Plainview,  NY  11803.  Recessed  downlights— 
Halo  Lighting  (address  above).  Enamel  tea  kettle,  "Chantal" — Lentrade, 
Inc.,  P.O.  Box  802508,  Houston,  TX  77280.  Interior  paint— Benjamin 
Moore  Co.,  51  Chestnut  Ridge  Rd.,  Montvale,  NJ  07645. 
Pages  36-37  (top  left):  Plate  over  fireplace — Will  Richard,  MJL  Impres- 
sions, International  Market  Square,  Suite  109,  275  Market  St.,  Minneapolis, 
MN  55405.  {Bottom  left):  Stained  glass  window — Pegasus  Stained  Glass 
Studio,  Inc.,  5155  Bloomington  Ave.,  Minneapolis,  MN  55417.  (Right):  Re- 
cessed dowriights — Halo  Lighting  (address  above).  Stained  glass  win- 
dows— Pegasus  Stained  Glass  Studio,  Inc.  (address  above).  Interior 
paint— Benjamin  Moore  Co.  (address  above). 

Page  38-39  (bottom  left):  Greenhouse  window — Marvin  Windows  (ad- 
dress above).  Sink — Kohler  Co.  (address  above).  Faucet — Grohe  America, 
Inc.  (address  above).  Double  wall  ovens — General  Electric  Appliances 
(address  above).  Recessed  downlights — Halo  Lighting  (address  above). 
(Bottom  right):  Porch  downlights — Halo  Lighting  (address  above). 
Pages  40-41  (left):  Carpet — Galaxy  Carpet  Mills,  Inc.  (address  above). 
(Center):  Wicker  furniture— O'Asian,  3250  O'Asian  Way,  P.O.  Box  90607, 
Charleston,  SC  29412.  Table  lamp— Chapman  Mfg.  Co.,  481  W.  Main  St., 
Avon,  MA  02322.  Windows — Marvin  Windows  (address  above).  (Bottom): 
Windows — Marvin  Windows  (address  above).  Recessed  downlights — 
Halo  Lighting  (address  above). 

Page  42  (center):  Windows — Marvin  Windows  (address  above).  Carpet — 
Galaxy  Carpet  Mills,  Inc.,  850  Arthur  Ave.,  Elk  Grove  Village,  IL  60007. 
interior  paint — Benjamin  Moore  Co.  (address  above).  (Bottom):  Sky- 
light— Marvin  Windows  (address  above).  Mirrored  bi-fold  closet  door — 
Monarch  Mirror  Door  Co.,  Inc.,  21325  Superior  St.,  Chatsworth,  CA  91311. 
Light  over  paintir,  • — Atelier  International  Lighting  (address  above). 

A  KITCHEN  TO  COME  HOME  TO 

Page  48:  Cabinets  and  pulls—  Rutt  Custom  Kitchens,  Rte.  23,  Goodville, 
PA  1 7528.  Cooktop — General  Electric  Appliances,  Appliance  Park,  Louis- 
ville, KY  40225.  Range  hood— Abbaka,  435  23rd  St.,  San  Francisco,  CA 
94107.  Ceramic  tile — American  Olean  Tile  Co.,  1000  Cannon  Ave.,  Lans- 
dale,  PA  19446-0271.  Countertop,  "Sierra  Midnight"— Du  Pont  Corian, 
Solid  Service  Products,  Du  Pont  Co.,  Room  G50990,  Wilmington,  DE  1 9898. 
Pages  50-51:  Flooring— Tarkett,  Inc.,  800  Lanidex  Plaza,  P.O.  Box  264, 
Parsippany,  NJ  07054-0264.  Countertop,  'Sierra  Midnight" — Du  PontCo'- 
ian  (address  above).  Chairs,  "Corbusier" — Thonet  Ind.,  Inc.,  403  Meachar  n 


Rd.,  Statesville,  NC  28677.  Recessed  lights,  hanging  light  over  buffet — 

Lightolier,  Inc.,  100  Lighting  Way,  Secaucus,  NJ  07096.  Paint — Benjamin 
Moore  Co.,  51  Chestnut  Ridge  Rd.,  Montvale,  NJ  07645-1862.  Cabinets 
and  pulls — Rutt  Custom  Kitchens  (address  above).  Windows — Pella  Win- 
dows &  Doors,  100  Main  St.,  Pella,  IA  50219.  Dishes  on  buffet— Penning- 
ton Potters  Inc.,  P.O.  Box  1 99,  324  County  St.,  Pennington,  VT  05201  -01 99. 
Pages  52-53:  Flooring — Tarkett,  Inc.  (address  above).  Countertop,  "Sier- 
ra Midnight" — Du  Pont  Corian  (address  above).  Cabinets  and  pulls — Rutt 
Custom  Kitchens  (address  above).  Recessed  lights — Lightolier,  Inc.  (ad- 


dress above).  Ceramic  tile — American  Olean  Tile  Co.  (address  above). 
Range  hood— Abbaka  (address  above).  Cooktop,  dishwasher,  refrigera- 
tor— General  Electric  Appliances  (address  above).  Sink — Franke,  Inc.,  P.O. 
Box  428,  Hatfield,  PA  19440.  Faucet,  "Award  Collection"— Delta  Faucet 
Co.,  P.O.  Box  40980,  Indianapolis,  IN  46280.  Coffeemaker— Oster/ 
Sunbeam  Appliance  Co.,  5055  N.  Lydell  Ave.,  Milwaukee,  Wl  53217.  Tele- 
phone— Panasonic  Co.,  One  Panasonic  Way,  Secaucus,  NJ  07094.  White 
bowl — Pennington  Potters  Inc.  (address  above).  Paint — Benjamin  Moore 
Co.  (address  above). 

Page  54  (top):  Flooring — Tarkett,  Inc.  (address  above).  Recessed  | 
lights — Lightolier,  Inc.  (address  above).  Range  hood — Abbaka  (address 
above).  Ceramic  tile — American  Olean  Tile  Co.  (address  above).  Counter- 
top,  "Sierra  Midnight" — Du  Pont  Corian  (address  above).  Gas  cooktop, 
dishwasher,  wall  ovens,  dishwasher,  microwave — General  Electric  Ap- 
pliances (address  above).  Cabinets  and  pulls — Rutt  Custom  Kitchens  (ad- 
dress above).  Windows — Pella  Windows  &  Doors  (address  above). 
(Center):  Sink — Franke,  Inc.  (address  above).  Faucet,  "Award  Collec- 
tion"—Delta  Faucet  Co.  (address  above).  Retractable  garbage  holder— 
Amerock  Corp.,  Anchor-Hocking,  4000  Auburn  St.,  Rockford,  IL  61 125. 

YOURS,  MINE,  OURS 

Pages  58-59  (left):  Floor  lamp,  "Retka"—  Koch  +  Lowy/PAS,  21-24  39 
Ave.,  Long  Island  City,  NY  11101.  Sofa  and  love  seat  fabric,  "Spring 
Jubilee"— Westgate,  1000  Fountain  Pkwy.,  P.O.  Box  53408,  Grand  Prairie, 
TX  75053.  Area  rug— Capel,  Inc.,  831  N.  Main  St.,  Troy,  NC  27371.  Wicker 
table,  "Nantucket"— Palacek,  P.O.  Box  225,  Station  A.,  Richmond,  CA 
94808.  Square  pillows— Spiegel,  P.O.  Box  7623,  Chicago,  IL  60680-7623. 
(Right)  Table— Nichols  &  Stone  Co.,  232  Sherman  St.,  Gardner,  MA  01 440. 
Table  lamp,  "Zink" — by  Ron  Rezek,  Artemide,  1980  New  Highway,  Farm- 
ingdale,  NY  11735. 

Pages  60-61:  Slipcover  fabric,  "Mier"  No.  32;  Pillow  fabric,  "Mier"  No.  5; 

continued  on  page  107 
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o  Haw  b  ItTheWxidets  OfTmkey 

-=£■  Have  Been  Hidden  AlllheseYeais? 

Put  aside  the  usual  ladle  and  gravy  boat  for  a  change.  And  discover  the  incredible 
versatility  of  turkey  Look  for  our  fresh  Ground  Turkey  boneless,  pre-cut  Breast  Tenderloins,  Breast  Slices  and 
Breast  Roasts  in  your  grocer's  fresh  meat  case.  Then  look  forward  to  an  easy  and  surprisingly  different  meal. 

Turkey  Cornmeal  Burgers  With  Salsa 

1  pkg.(aboutVA  IbJTURKEY  STORE™   In  medium  bowl,  combine  ground  turkey  cornmeal,  lime  juice,  egg  white, 

cumin,  chili  powder,  salt,  pepper  and  jalapeno  pepper.  Mix  together 
lightly;  shape  into  5  patties.  Heat  oil  in  10-inch  skillet  over  medium-high 
heat  until  oil  sizzles,  about  1  minute.  Place  patties  in  pan.  Cook  about  3 
to  5  minutes  on  each  side  or  until  patties  are  no  longer  pink  in  center. 
Meanwhile,  in  small  saucepan,  combine  and  heat  corn  and  salsa.  Serve 
with  turkey  burgers.  If  desired,  serve  hot  cornbread  on  the  side.  5  servings. 


Fresh  Ground  Turkey 
2  tbsp.  cornmeal 
1  tbsp.  lime  juice 

1  egg  white 

2  tsp.  cumin  (optional) 
2  tsp.  chili  powder 
{h  tsp.  salt  (optional) 
'A  tsp.  pepper 

1  jalapeno  pepper,  seeded,  finely 

chopped 
1  tbsp.  vegetable  oil 
1  c  frozen  whole  kernel  corn,  cooked, 

drained 
lh  to  3A  c  salsa  orpicante  sauce 

For  the  new  "A  Fresh  Approach"  Cookbook,  send  $2.50 
■   with  your  address  to  PO  Box  1041-04. 
Loretto.MN  55306 

I     ©1990  Inomc  hock  Inc  rslPII 


Nutrition  Information  Per  Serving 
(1/5  of  recipehCalories  255,  Protein 
26 g,  Carbohydrate  11  g.  Fat  13  g, 
Cholesterol  76  mg.  Sodium  513  mg 


•^     THE    ^.1, 

TURKEY 


The  fun  d< 


i**  cpel-  underfoot 


hat  youngster  can  resist 
the  allure  of  owning  a  home  of  her 
own?  Trouble  is,  most  dollhouses  take 
up  a  lot  of  floor  space.  Not  this  one.  It 
hangs  on  the  wall  instead. 

You  can  assemble  our  half-inch- 
scale  shadow-box  dollhouse  in  a  cou- 
ple of  hours,  with  less  than  $10  worth 
of  materials.  For  a  few  more  dollars, 
we  added  special  dollhouse  shingles 
and  tiled  the  bath  with  dollhouse  tiles. 
Other  floors  are  surfaced  with  wood- 
grain  adhesive  paper,  the  walls  with 
scraps  of  small-pattern  wallpaper. 

The  fun  comes  when  it's  time  to 
decorate  and  furnish  the  rooms — a 
task  you  may  want  to  share  with  the 
homeowner- to-be.  We  used  1 -inch- 
scale  pieces.  If  you  want  to  get  more 
furniture  in  each  room,  either  select 
half-inch-scale  pieces  or  double  the 
size  of  the  house. 

Three  good  sources  for  dollhouse 
accessories:  Nanco  Dollhouses,  776 
Bloomfield  Ave.,  Verona,  NJ  07044; 
Barbara  Elster's  Miniature  Corner, 
303  Clay  Ave.,  Jeannette,  PA  15644; 
Pitty  Pat  Miniatures,  1500  Old  Deer- 
field  Rd.,  Highland  Park,  IL  60035.  M 


Position  the  doll- 
house at  eye  lev- 
el, or  take  it 
down  and  set  it 
on  the  floor  at 
playtime.  You  can 
also  adapt  our 
design  to  display 
collectibles. 

We  used  half-inch 
birch  plywood  for 
the  frame,  roof, 
floors,  and  center 
wall,  and  3  4-inch 
pine  for  the  stairs. 
The  house  mea- 
sures 187s  inches 
wide,  25'  2  inches 
high,  5'/4  inches 
deep. 


To  order  a  full-size 
pattern  for  the 
Shadow-Box  Dollhouse, 
send  a  check  or  money 
order  for  $7.95  to 
Better  Homes  and 
Gardens  Reader 
Service,  Dept.  24  R, 
Box  374,  Des  Moines, 
I A  50336.  Specify  Plan 
No.  50880. 


BETTER  HOMES  AND  GARDENS,  JANUARY  1 


" 


Like  most  creatures, 

bacteria  have  a  preferred 

natural  habitat. 


k^ — 1£ 


Magnified  UOOX 


Odor-causing  bacteria  love  to  hang  out  in  places 

like  tee-shirts,  underwear,  sheets  and  towels. 

Fortunately,  new  Ultra  OxydoP  with  bleach 

&     is  specially  formulated  to  wash  away  99% 

of  the  odor-causing  bacteria  in  your  laundry. 

Which  should  make  Oxydol  a  natural  addition 

to  your  habitat.  Wash  away  99%  of  bacteria. 


WithBlWSI    ' 


Space  Camp-  The  bright  stuff  ! 

U.S.  SPACE  CAMP  is  looking  for  kids  turned  on  to  space! 
Team  up  with  boys  and  girls  from  across  America  and  train  like 
real  astronauts.  Fly  Space  Shuttle  missions.  Experience  simulated 
weightlessness.  Tour  a  NASA  center.  Campuses  in  Alabama  and 
Florida.  Special  spring  and  winter  rates. 

At  U.S.  SPACE  CAMP,  it's  cool  to  be  smart!  For  a  free  booklet, 
phone  (205)  837-3400  or  1 -800-63SPACE 

xxxxxxxxxxxxxxxxxxxxxxxxxxxx 

Easy-to-do  Cross 

Stitch  ...Yours  for 

ONLY  $8.99! 

Home  is  Where 
the  Heart  is 

Available  ONLY  from 
Better  Homes 
and  Gardens" 

HOW  TO  ORDER 

1.  Specify  No.  27742  Cross  Stitch  Sampler  $8.99 
plus  $1 .50  shipping/handling.  Include  sales  tax* 
if  applicable. 

2.  Send  name,  address,  order  and  remittance  to: 


The  authenticity  of  this  18th-century  sampler 
is  delicately  revived  in  a  quick-to-do  stamped 
cross-stitch.  Exclusive  kit  includes:  special 
wrinkle-resistant  fabric;  6-strand  long  fiber  cot- 
ton floss  in  green,  red,  brown,  blue,  lavender 
and  yellow;  custom-molded,  ready-to-hang  Co- 
lonial Green  frame;  clear  instructions.  Measures 
9"  x  12"  and  is  a  perfect  accent  for  den, 
bedroom,  living  room  and  hall. 

100%  MONEY-BACK  GUARANTEE 

if  not  completely  satisfied! 


Better 
Homes 


Dept.  2TD,  Box  374 

Locust  at  17th 

Des  Moines,  IA  50336 


•  TAX  NOTE:  We  are  required  to  coiled  and  pay  STATE  taxes  in  Arizona, 
Colorado,  Connecticut,  Florida,  Idaho,  Illinois,  Indiana.  Kansas.  Maryland, 
Massachusetts,  Michigan,  Mississippi,  Missouri,  New  Jersey.  New  Mexico,  Penn- 
sylvania and  Wisconsin  We  are  required  to  collect  and  pay  STATE/LOCAL 
taxes  in  Alabama,  California.  Georgia,  Iowa,  Minnesota,  Nevada,  New  York. 
North  Carolina.  Ohio,  Tennessee.  Texas,  Virginia  and  Washington. 


UPKEEP 


TIPS,  TOOLS, 


TECHNIQUES 


I  his  is  your  column.  It  contain 
the    best    workshop    shortcuts    an 
home  maintenance   tips  that   do-ill 
yourselfers  like  you  have  discovere 
See  the  information  below  on  how 
share  your  tips. 


i 
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PUNCHY  PAINT  POURER 

■  To  pour  paint  with  less  mess,  clea , 
a  lid  from  a  used-up  gallon  paint  can, 
Punch  out  a  1  X  2-inch  hole  approx  I 
mately  1  inch  from  the  edge  of  the  Hi 
with  a  metal  chisel.  Put  your  punchej 
lid  on  a  new  gallon  of  paint  to  pou  i 
When  you're  done,  replace  the  origi 
nal  lid  and  clean  the  punched  lid  fc 
the  next  time. 

Melvin  Herban,  Ludington,  Mid 

RECYCLE  THAT  LAND  FILLER! 

■  I  needed  a  garden-hose  holder, 
no  expense,  I  painted  an  old  car  who 
rim,  then  attached  it  to  the  outside  o 
my  garage. 
Lyman  Ashley,  West  Sand  Lake,  N.  \ 

HELLO,  DOLLY 

■  I've  pressed  a  homemade  skati 
board  into  service  as  a  dolly  for  tran 
porting  virtually  every  piece  < 
furniture  (and  mattresses  on  end)  i 
my  house,  except  ihe  piano.  I  separa 
ed  the  pairs  of  ,,neels  from  cast-o 
roller  skates  and  nailed  them  to  eac 
end  of  a  sturdy  length  of  board. 

E.  A.  Smith,  Morristown,  Ten^ 

SEND  US  YOUR  TIP 

Mail  your  tip — along  with  a 
daytime  phone  number — to  TTT, 
Better  Homes  and  Gardens  -,  1 7 1  < 
Locust  St.,  Des  Moines,  I A  50336. 
We  can't  acknowledge  or  return 
letters.  But  if  we  buy  your  tip, 
we'll  send  you  $25.  We  reserve 
the  right  to  edit  tips  we  buy  and  t 
use  them  in  any  way  for  as  long  a 
we  wish.  We  don't  accept 
previously  published  ideas.  EH 
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DO      YOU      BELIEVE      IN 

IRACL 


n  America  alone,  over 
50,000  children  and  adults 
►  nave  leukemia  and  other 
lood  related  disorders.  Sadly,  25 
ie  each  day  who  could  be  saved 
irougn  marrow  transplantation. 
'ney  nave  only  one  nope  or 
irvival .  .  .  you. 

hanks  to  a  unique  medical 
rocedure  and  to  LIFE-SAVERS 

OUNDATION  OF  AMERICA,  a 

mple  Mood  test  can  lead  to  a 
[Stable  marrow  donor  match.  If  a 
st  doesn't  matcn  Danielle,  they 
ay  match  another  victim  equally 
ssperate  tor  a  future. 

e  need  you.  Even  ir  you  choose 
it  to  hecome  a  donor  yourself, 
)u  can  still  he  a  Guardian  Angel 
r  covering  the  cost  or  someone 
se's  test.  All  you  have  to  do  is 
low  you  care  hy  reserving  your 
ace  in  the  Life-Savers  Guardian 
ngel  Program. 

trticipants  will  receive  a  new 
lire-Savers  Guardian  Angel 
nament,  unavailable  in  stores, 
*ery  month  for  an  entire  year, 
hat's  twelve  hand  painted 
)rcelain  figurines,  each  a 


I  do.  My  name  is  Danielle  and  I'm  nine 
years  old.  I'm  pretty  much  like  other  kids 
except  for  one  thing. . .  I  have  leukemia. 
If  I  have  a  relapse,  my  doctors  say  I  must 
have  a  bone  marrow  transplant  to  live. 

Tes,  I'm  scared. . .  but  I'm  not  giving  up. 
I  believe  in  miracles. 

My  doctors  have  told  me  about  another 
girl,  like  me,  who  found  a  donor  and 
now  she's  well.  She  doesn't  have  leukemia 
anymore  and  she^llgrow  up  healthy.  A 
miracle  happened  for  her.  ..sol  believe 
one  can  happen  for  me  too.  But  I  need 
your  help. 

Will  you  help  me  and  thousands  of 
others  like  me  to  live? 


-SMEBS* 


FOUNDATION 


'fr*"" 


different  beautifully  inspiring 
Flavia  angel  with  the  message, 
"Miracles  Happen."  Each  month 
you'll  be  reminded  of  how  you 
personally  helped  to  make  a 
miracle  happen. 

It  isn't  every  day  that  you're  given 
the  chance  to  save  a  life.  Won't 
you  please  help  Danielle,  and 
thousands  of  others  like  her?  Be  a 
Guardian  Angel,  give  them  back 
their  future. 

Proceeds  go  to  LIFE-SAVERS 

FOUNDATION  OF  AMERICA, 

a  non-profit  charity  aiding 
children  and  adults  with  deadly 
diseases.  If  you'd  like  more 
information  on  how  to  become  a 
donor  you  can  call  1-900-990-1414. 
The  call  costs  $5.00,  which 
covers  the  cost  of  your  infor- 
mation packet  and  goes  to  helping 
someone  in  need. 

To  order  the 
Flavia  Angel 
Ornament 
series,    simply 


return  the  coupon 

below  or  call  1-800-445-5432. 


Life-Savers  Guardian  Angel  Ornament  Reservation  Application 


□   YeS,l'i  like  to  Kelp   SAVE   LIVES!   Please  accept   my  reservation   for  my  firs      Life-Savers  Guardian  Angel  Ornament.   I   understand  tkat  I 
ill  receive  one  special  ornament  eacn  month  ror  twelve  months,  at  a  cost  of  jus     $16.50  (CA  residents  add  $1.11  sales  tax),  plus  $150  P°«t- 
gc  fr   handling   eacn;   of  course   i   can   cancel  at   any  time  for  any  reason.    I  will  a  !  .,  o  receive   a  free  Guardian  Angel   Ornament   Box  to  hold   my 
smplete  collection.   I  need   send  no  money   now,   as   I   will   he  hilled  each  month     CR  Please  charge  each  ornament,   upon  shipment,  to   my: 


^1  VISA 


□  MasterCard 


Account  # 


Ex 


pi  res 


ame 


Signature 


ress 


Citj 


. State 


Zi, 


llo.    3-4  .<,U   (or  Jelivcry) 

i,.!,,,J   I, .J, 


Mm- 


Plc.se    mail  tail   coupon   to: 

LIFE-SAVERS*  FOUNDATION  of  AMERICA 
P.O.  Box  +13082,  K«n».s  City,  MO  64141 


1%l>uuM^    H-aMte2*-  -   tsFos 


DECORATING 


QUICK  COVER-UP 
Easy-sew  sliipcovei 


urn  an  ordinary 
side  chair  into  a  graceful 
slipper  chair  with  these 
slipcover  ideas.  Best  yet, 
with  these  instructions, 
you'll  have  the  project 
sewn  up  in  an  evening! 


An  easy-sew  slipcover  gives 
an  old  chair  a  new  look. 


HOW  TO  MAKE  IT 

Estimate  the  amount  of 
fabric  you'll  need.  For  the 
length,  start  at  the  floor 
and  measure  up  the  side 
of  the  chair  back,  across 

the  back,  then  down  the  opposite  side  to  the  floor.  For  the 
width,  start  at  the  floor  and  measure  up  the  center  of  the 
back,  down  to  and  across  the  seat,  and  back  to  the  floor. 

You'll  probably  need  to  seam  two  pieces  of  fabric  (each  at 
least  54  inches  wide)  for  the  required  width.  Or,  to  avoid 
this  seaming  step,  you  can  use  a  large-size  sheet  instead  of 
fabric.  Check  the  sheet  package  for  the  length  and  width. 

Drape  the  seamed  fabric  panels  over  the  chair  so  that  tne 
joining  seam  falls  at  the  seat  back.  Hand-gather  and  pin  the 
fabric  across  the  chair  back  into  eight  equal  pleats  at  the  seat 
bottom  {see  photo).  Machine-stitch  across  the  pleats. 

Gather  the  fabric  at  the  top  of  each  leg  to  determine  the 
placement  of  the  grommets  and  ties.  The  grommets  should 
be  located  near  the  top  of  each  chair  leg  and  on  each  side  of 
the  gathers.  Mark  this  position,  then  insert  the  grommets. 

Thread  fabric  or  ribbon  ties  through  the  grommets  and 
around  the  chair  leg.  Secure  the  ties  on  the  outside  with 
square  knots.  To  hold  the  cover  tightly,  thread  each  end  of 
another  tie  through  a  front  grommet  {see  illustration);  wrap 
each  tie  end  around  a  chair  leg,  then  knot  the  two  together 
beneath  the  slipcover.  Do  the  same  at  the  back  of  the  seat  to 
further  secure  the  cover 
and  hide  the  joining  seam. 

Cut  off  the  cover's  bot- 
tom edge  2Vi  inches 
above  the  floor  and  zig- 
zag-stitch the  raw  edge  to 
prevent  raveling.  On  the 
cover's  right  side,  pin  3- 
inch-wide  ribbon  V2  inch 
above  the  cut  edge;  ma- 
chine-stitch in  place.  Fi- 
nally, place  the  cover  on 
the  chair,  secure  the  ties, 
then  adjust  the  gathers.  HH 


Fabric  or  ribbon  ties  keep 
the  slipcover  in  its  place. 
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Where  To  See 
FOUNTAIN-HEAD 


LOS  ANGELES  METRO  AREA 

Anaheim 

Reborn  Cabinets,  Inc. 

2821  E.  Whitestar  Ave.,  Suite  K 

(714)630-2220 

Carson 

Simms  Custom  Cabinets 
255  W.  Torrance  Blvd.,  Suite  A 
(213)323-8100 

Chino 

The  Remodeling  Center  by 
Townsend  Construction 
3340  Riverside  Dr.,  Suite  J 
(714)590-5091 

Glendale 

Feldman's 


1222  E.Colorado  St. 
(818)244-3189 

Huntington  Beach 

The  Artifactory 

7272  Saturn  Dr.,  Suite  R 

(714)848-4085 

La  Habra 

Selective  Timber 

1989  S.  Cypress,  Unit  H&I 

(714)738-0484 

Laguna  Hills 

Fancy  Faucets 

24351  Avenue  De  La  Carlotta,  N-3 

(714)768-3429 

Laguna  Niguel . 


Niguel  Home  Center 
28002  Forbes  Rd.,  Suite  B 
(714)364-5530 

Long  Beach . 


Kitchens  By  The  Sea 
4403  Los  Coyotes  Diagonal 
t213)  597-8400 

Orange . 


Kitchen  Design  Centre 
2284  N.  Glassell,  Suite  F 
(714)282-1100 

Pasadena 

Kitchens  by  Stewart 
698  E.  Colorado  Blvd. 
(818)792-4208 

San  Bernardino 


Kitchen  Koncepts 
337  S.  Arrowhead  Ave. 
(714)885-2112 

San  Fernando 


Pendleton  Cabinets 
747  Arroyo 
(818)342-7880 

San  Juan  Capistrano  _ 

Heritage  Kitchens,  Inc. 
(714)661-6254 

San  Marino 


Huntington  Bath  Concepts 
2301  Huntington  Dr. 
(818)793-5297 

Tarzana 


Jackson-Cohen 
19207  Ventura  Blvd. 
(818)609-1800 

Van  Nuys . 


Valley  Kitchen  and  Bath 
13717  Victory  Blvd. 
(818)988-9124 


BY  NEVAMAR 
SAN  DIEGO  METRO  AREA 

Escondido 

Kitchen  Cabinet  Shoppe 

750  N.  Citracado  Pkwy.,  Suite  B 

(619)489-5577 

La  Jolla . 


Design  Studio  West 
7426  Girard  Ave. 
(619)454-9133 
Kitchen  Expo 
7458  La  Jolla  Blvd. 
(619)456-0050 
San  Diego . 


Diamond  Kitchens 

124  Beech  St. 

(619)239-1555 

Kreative  Kitchens  and  Baths 

7878  Clairemont  Mesa  Blvd. 

(619)569-5991 

Pinnochios 

1130W.MorenaBlvd. 

(619)275-0825 

San  Marcos 

San  Marcos  Mill 
443  E.  Mission 
(619)744-1377 

SAN  FRANCISCO  METRO  AREA 

Palo  Alto 

Wood  and  Windows 
619  Emerson 
(415)323-7160 
Redwood  City . 


Affordable  Design 

1709E.BayshoreRd.,#3 

(415)367-8816 

Bemegger  Environmental  Design 

732  Hurlingame  Ave. 

(415)364-2370 

San  Carlos 


Prestige  Kitchen  &;  Bath 

1113  Industrial  Rd.,  Levitz  Square 

(415)592-7911 

San  Francisco 


Continental  Kitchen  &  Bath 

340  West  Portal 

(415)661-6776 

Creative  Kitchens 

2901  Mariposa,  Space  #19 

(415)431-7472 

Gilman  Screens  &  Kitchens 

228  Bayshore  Blvd. 

(415)550-8848 

San  Jose . 


M.A.M.  Kitchen  8c  Bath 

Design  Center 
1676  Monterey  Rd. 
(408)298-8668 
San  Rafael 


Aurora  Cabinets  &;  Countertops,  Inc. 

30  Mark  Dr. 

(415)472-4171 

Builder's  Design  8;  Supply 
425  Irwin  St. 
(415)454-2445 

Santa  Cruz 

Countercraft 

834  17th  Ave. 

(408)462-6458 

Santa  Rosa  


Design  House 
3504  Industrial  Dr. 
(707)575-3830 


Elegant  Solid  Surfacing  For  Your  Home. 

FOUNTAINHEAD 

BY  NEVAMAR 

Bring  rich,  natural  warmth  to  kitchens,  baths  and  other  areas  of  your  home  with  Fountainhead 
premium  solid  surfacing.  Available  in  a  variety  of  distinctive  colors  and  patterns  to  complement  inte- 
rior designs  from  contemporary  to  traditional,  Fountainhead  is  ideal  for  countertops,  vanities,  wet 
bars,  table  tops  and  much  more. 

But  Fountainhead  is  much  more  than  beautiful.  It's  easy  to  maintain,  and  extremely  durable  with 
high  resistance  to  heat,  impact  and  mildew.  Stains  are  no  problem  either;  even  tough  ones  like  grape 
juice  or  iodine  won't  harm  Fountainhead.  Because  its  color  runs  throughout  its  thickness,  the  sur- 
face can  easily  be  repaired  to  keep  its  new  appearance.  And  custom  edge  designs  are  unlimited. 

Add  lasting  elegance  to  your  home  with  Fountainhead  by  Nevamar.  See  your  local  kitchen  and 
bath  dealer  for  color  choices  and  complete  information  including  details  on  our  10-Year  Limited 
Warranty... or  write  Nevamar  Corporation,  8339  Telegraph  Road,  Odenton,  Maryland  21113. 


i:Lee  Najman,  I.S.I.D.  Fabrication:  Plexability,  Ltd. 

jraphy:  JDN  Photography 

al:  White  Matrix,  Medium  Gray  Matrix 
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VAMAR 

)RATIVE  SURFACES 


DON'T  GET 
BURNED  AGAIN 
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Introducing 
Stanley's  new 
Cool  Melt 
glue  gun. 
Its  unique 
oval  glue 
sticks  have  been  specially  formu- 
lated to  melt  at  lower  temperatures. 
Which  means  you  can  use  your  Cool 
Melt  glue  gun  to  bond  together  dozens 
of  things  more  safely  than  ever. 

So  next  time,  get  your  hands  on  our 
new  Cool  Melt  glue  gun.  And  don't  get 
burned  again. 

Available  at  participating  ACE  Hardware  stores 
and  Home  Club  Warehouses. 


STANLEY 


helps  you  do  things  right. 


UPKEEP 


PAINTING 


1  traggly  or  stray  brush  bristles 
can  mess  up  your  nice  paint  job. 
Here's  how  to  clean  them  up. 

To  retrieve  loose  bristles  that  have 
fallen  off  the  brush  and  onto  your 


freshly  painted  wall,  dab  the  brush  tip, 
not  your  fingers,  at  those  dropouts. 
The  wet  paint  on  the  brush  will  pick 
up  the  stray  bristles,  making  it  easier 
and  less  messy  to  dispose  of  them. 
With  a  light  stroke,  re-cover  marks 
the  brush  left  by  lifting  the  handle 
gradually  so  you  won't  leave  a  thick 
edge  of  paint  on  the  surface. 

For  bristles  that  splay  out  from  the 
rest,  place  the  edge  of  a  pocketknife  or 
scraper  under  the  straggler.  Pull  the 
bristle  against  the  metal  ferrule  or  end 
cap  with  your  thumb  and  snap  it  off. 
(To  prevent  clumping  of  the  bristles 
and  spatters,  don't  paint  with  the  side 
of  the  brush.)  BH 


PROJECTS 


MOLDING 


Moldings  and  paint  spell  visual  relief. 

'ith  $50  in  materials  and  a 
few  spare  hours  you  can  reproduce 
this  jazzy  ceiling  pattern  in  just  abouii 
any  room  in  your  house. 

The  task  requires  only  some  mold 
ings  and  paint  and  a  few  hours  with  i. 
miter  saw.  You  can  trace  the  outline 
of  the  room  with  a  single  large  strip  o 
molding  or  use  smaller  pieces  and  do ; 
double  outline. 

What  you  want  to  create  are  shad  I 
ow  lines,  a  sense  of  three-dimensiona 
relief.  In  a  busy  room  go  for  a  simpL 
large  line.  For  more  simplified  room 
you  can  build  up  de- 
signs using  more  intri- 
cate molding  patterns. 

To  install  your 
moldings,  use  finish- 
ing nails  and  set  them 
below  the  surface  with 
a  nail  set.  Finish  the 
nail  holes  with  putty, 
and  sand  lightly.  An- 
other tip:  Paint  or 
stain  the  molding  be- 
fore you  nail  it  up  and 
spare  yourself  a  stiff 
neck.  Once  the  mold- 
ings are  in  place,  all 
you  do  is  touch  up  the 
nail  holes.  M 


Molding 
profiles 


Half  round 


Si 
Astragal 

Panel 
Batten 


J8 


:ontinued  from  page  106 

locker  seat  fabric,  "Mier"  No.  93 — Covington  Fabrics  Corp.,  267  Fifth 
V/e.,  New  York,  NY  10016.  Blue  plate  on  table,  "Mesa" — Dansk  Interna- 
lonal  Designs,  Radio  Circle  Rd.,  Mt.  Kisco,  NY  10549.  (Right):  Storage 
inits— Techline,  P.O.  Box  5249,  Madison,  Wl  53705.  Television— RCA, 
Div.  of  Thomson  Consumer  Electronics,  Inc.,  6225  Running  Ridge  Rd., 
Syracuse.  NY  13212-2510.  Bookends,  "Painted  House"  and  "Painted 
Steps"-— Guildmaster  Inc.,  P.O.  Box  1 0725,  Springfield,  MO  65808.  Teapot, 
nulti-color  dinnerware,  "Colorways" — Lindt-Stymeist,  6231  Hollis  St., 
Emeryville,  CA  94608.  Black  and  white  dinnerware,  "Tuxedo" — Swid 
3owell,  213  E.  49  St.,  Amster  Yard,  New  York,  NY  10017. 
'age  65:  Bed  linens,  curtains,  "Delphinium" — Eileen  West  for  J.P.  Ste- 
vens, 1185  Avenue  of  the  Americas,  New  York,  NY  10036.  Nightstand, 
'America  Collection"— The  Lane  Co.,  P.O.  Box  151,  Altavista,  VA  24517- 
)151.  Table  lamps,  "Dynasty" — Koch  +  Lowy/PAS,  (address  above). 
Jrapery  hardware— Kirsch,  309  N.  Prospect,  P.O.  Box  0370,  Sturgis,  Ml 
19091.  Clock— Seth  Thomas,  520  Guthridge  Ct,  Norcross,  GA  30092. 
>ages  67:  Refrigerator— Hotpoint,  G.E.  Co.,  Dept.  BHG,  Consumer  Affairs, 
1706  Allmond  Ave.,  Louisville,  KY  40209.  Slipcover  fabric,  "Mastral"  with 
Scotchguard  Fabric  Protector — David  &  Dash,  2445  N.  Miami  Ave.,  Miami, 
:L  331 37;  800/327-7806. 

USCI0US  MAKE-OVERS 

'age  75:  White  bowl  and  napkin— Pier  1  Imports,  P.  O.  Box  961020,  Fort 

/Vorth,  TX  76161-0020.  Plate,  "Colorstone" — Sasaki,  41  Madison  Ave., 

Mew  York,  NY  10010. 

?age  76-77:  Plate,  "Palatte"— Block  China  Corp.,  1 1  E.  26th  St.,  New  York, 

MY  10010.  Green  bowl— The  Crate  and  Barrel,  1515  N.  Sheridan  Rd., 

/Vilmette,  IL  60091.  Fork,  "Botticelli"— Oneida  Ltd.,  Oneida,  NY  13421. 

Jner  plate,  bowl,  and  napkin — Pier  1  Imports,  P.O.  Box  961020,  Fort 

Worth,  TX  76161-0020.  Spoon,  "Laslo"— Mikasa,  41  Madison  Ave.,  New 

fork,  NY  10010. 

sage  78-79:  Blue  liner  plate— Wolfman  Gold  &  Good  Co.,  116  Green  St., 

Mew  York,  NY  10012.  Green  salad  plate — Williams-Sonoma,  100  North 

=oint  St.,  San  Francisco,  CA  94133.  Plate— Function  Junction,  237  W.  47th 

St.,  Kansas  City,  MO  641 12. 

»age  80-81:  Yellow  plate— Lindt-Stymeist  Designs,  6231  Hollis  St.,  Emery- 

/ille,  CA  94608.  Plate,  "Arcoboleno  Black"— Deruta,  Present  Concepts, 

3101  Ingersoll  Ave.,  Des  Moines,  Iowa  50312.  Fork  and  knife,  "Eclat" — 

Jean  Couzon  U.S.A.,  Inc.,  5  East  57th  St,  New  York,  NY  10022-2553. 

Slass— The  Pottery  Barn,  Mail  Order  DepL,  P.  O.  Box  7044,  San  Francisco, 

3A  94120-7044.  Bow!,  "Ditto"— Dansk  International  Designs  Ltd.,  Mount 

Kisco,  NY  10549.  Spoon,  "Southwest"— Towle  Silversmiths,  144  Addison 

St,  E.  Boston,  MA  02128. 

Page  82:  Plate,  "Todi" — Deruta—  Present  Concepts  (address  above). 

Sterling  knife  and  fork,  "Selene"— Kirk  Stieff,  800  Hyman  Park  Dr.,  Balti- 

•nore,  MD21211. 

PRIZE  TESTED  RECIPES® 

Page  103  (right):  Plate— Barn  Swallow,  Highway  71,  P.O.  Box  378,  Oko- 
Doji,  IA  51355.  Spoon — Ginkgo  International,  Ltd.,  5101  Chase  St.,  Down- 
srs  Grove,  IL  60515. 

Page  104:  (left):  Plate,  "Ultrastone  Biege"— Mikassa,  41  Madison  Ave., 
Mew  York,  NY  10010.  Glass— Wolfman  Gold  &  Good  Co.,  116  Green  St., 
New  York,  NY  10012.  Knife  and  fork,  "Tesoro  Black"— Oneida  Ltd.,  Onei- 
da, NY  13421.  (Right):  Bowr,  "Brazil"— Williams-Sonoma,  100  North  Point 
St,  San  Francisco,  CA  94133.  Plate,  "Brushed  Blue"— Caleca  USA  Corp., 
*1  Madison  Ave.,  New  York,  NY  50010. 


DIRECTORY 


OF  ARCHITECTS,  DESIGNERS 


3  GENERATIONS  UNDER  ONE  ROOF 

Pages  33-42:  Architects— Dale  Mulfinger,  AIA,  Michaela  McHaddie,  AIA, 
Mulfinger  &  Susanka,  Architects,  1501  University  Ave.,  SE,  Suite  306,  Min- 
neapolis, MN  55414.  Faux  finish  designer — Pamela  Fahden,  Faux  Pas, 
1609  Hennepin  Ave.,  Minneapolis,  MN  55403.  Landscape  designer— Bar- 
oara  Diamond,  3357  E.  Calhoun  Pkwy.,  Minneapolis,  MN  55408.  Contrac- 
tor—Choice Wood  Co.,  2828  Harriet  Ave.,  S,  Minneapolis,  MN  55408. 

ft  KITCHEN  TO  COME  HOME  TO 

Pages  48-54:  Architectural  designer/commercial  and  residential — Vin- 
cent F.  Lisanti,  2  Louisiana  Ave.,  Bronxville,  NY  10708.  Designer — Janine 
Jordan,  CKD,  ISID,  Kitchen  and  Bath  Design  by  Janine,  Suite  211,  980 
Broadway,  Thornwood,  NY  10594. 8B 

BETTER  HOMES  AND  GARDENS,  JANUARY  1 991  1 07 


SHOPPING 


HOW  I0  ORDER 


AMERICA 
SELECTIONS 

l'.'/l.p;I 


OUR  PICKS  FOR  1991 


Every  year  the  All-America  Selections  are  grown  in  test 
gardens  across  the  country.  Those  varieties  of  flowers  and 
vegetables  that  give  the  best  overall  performances  are 
awarded  medals. 


Our  1991  All-America  Flower  Seed  Collection  contains  seven  seed  packets  including 
one  of  each  of  the  following:  Red  Plume  gaillardia.  Freckles  geranium,  Padparadja 
pansy,  Pretty  in  Rose  vinca,  Parasol  vinca,  Pretty  in  Pink  vinca,  and  Maxim  Marina 
pansy.  Our  1991  All-America  Vegetable  Seed  Collection  contains  three  seed  packets 
including  one  of  each  of  the  following:  Kentucky  Blue  Bean,  Tivoli  Spaghetti  Squash, 
and  Golden  Crown  Watermelon. 

LUSCIOUS  MAKE-OVERS 


Low-Fat  Meals  is  a  complete  guide  for  health-conscious  people  who  want  or  need 
to  control  their  fat  and  cholesterol  intake.  Each  recipe  and  menu  contains  no  more 
than  30  percent  fat  calories.  Features  nutritional  analysis  and  handy  fat  and  cholesterol 
chart  Hardcover,  1 28  pages.  Quick  and  Easy  Diet  Recipes  trims  waistlines  and  cooking 
time.  Features  fast,  easy,  tasty,  and  low-in-calorie  recipes  with  tips  for  cutting  calories 
in  all  cooking.  Hardcover,  288  pages. 


Send  check  or  money  order  to: 


Name 


Better 
j-ipmes 


I  shopping! 
serviceJ.  50336 


Dept.  2TA,  Box  374  Address 
Locust  at  17th 
Des  Moines,  IA 


City. 


State 


.Zip. 


Page 


Description 


OUR  PICKS  FOR  1991 


20 


No.  09241   1991  All- America  Flower  Seed 
Collection 


No.  09242  1 991  All-America  Vegetable 
Seed  Collection  


LUSCIOUS  MAKE-OVERS 


75-82        No.  16324  Low-Fat  Meals 


75-82        No.  16332  Quick  and  Easy  Diet  Recipes 


Qty. 


Price 


$16.95 


$5.95 


S9.95 


$24.95 


Total 


•TAX  NOTE;  We  are  required  to  collect  and  pay  STATE  taxes  TMa!  of  Msrrhanriice 

in:  Alabama.  Arizona  Colorado.  Connecticut,  Flonda.  Idaho.  '°>a' °"«ercnanai!>e 

Illinois.  Indiana.  Kansas.  Maryland.  Massachusetts.  Michigan.  Sales  Tax  * 
Mississippi.  Missouri.  New  Jersey,  New  Mexico.  Pennsylvania. 

and  Wisconsin.  We  are  required  to  collect  and  pay  STATE/  shinninn/Handlina** 

LOCAL  taxes  in  California.  Georgia  Iowa,  Minnesota.  Nevada.  J",PPl"H'n<""u""S 

New  York,  North  Carolina,  Ohio.  Tennessee.  Texas,  Virginia,  and  GRAND  TOTAL 
Washington. 

"Shipping  and  Handling:  S20.01  to  S30.00 S3.75 

For  orders  up  to  S10.00 S2.15  S30.01  to  S50.00 S4.35 

S10.01  to  S20.00 S3.00         Over  S50.00  S4.75 

Credit  Card  Orders  Speed  Delivery!  Fin  in  the  lines  below  or  M 

CALL  TOLL  FREE  800-678-2672. 

Credit  Card  No 


Expiration  Date  (Month/Year)_ 


I  —  —  -    100%  MONEY-BACK  GUARANTEE  if  not  completely  satisfied!    -  —  —  J 


FIXIIM'  UP 


lour  old  chimney  may  appear 
solid  on  the  outside  while  it's  crum- 
bling on  the  inside,  putting  your  home 
and  family  at  risk  of  fire. 

If  your  masonry  chimney  is  more 
than  10  years  old,  it's  probably  due  for 
an  inspection.  Some  old  chimneys 
aren't  lined,  and  the  mortar  used  be- 
tween bricks  or  stones  can  break  down 
from  exposure  to  heat,  smoke,  gases, 
and  emissions  from  the  wood  you 
burn  or  from  your  appliances.  Even 
the  clay  liners  used  in  masonry  chim- 
neys can  crack  and  fall  apart  over 
time.  Any  of  these  factors  can  lead  to 
a  dangerous  and  extremely  destruc- 
tive chimney  fire. 
Looking  for  trouble 

Cracks  on  the  outside  indicate 
chimney  deterioration,  but  troubles 
more  commonly  hide  inside.  Watch 
for  falling  bits  of  mortar,  brick,  and 
sand  when  you  open  the  damper.  Use 
a  powerful  flashlight  to  peer  inside 
from  above  or  below,  and  push  on  the 
mortar  with  a  knife  to  see  if  it  gives 
way.  Better  yet,  call  in  a  professional. 
A  chimney  sweep  or  local  fireplace  or 
wood-burning  stove  dealer  can  give  a 
prognosis;  some  even  use  special  video 
cameras  on  fiberglass  rods  to  get  the 
whole  picture.  Inspections  start  at 
about  $30. 
Lining  up  a  new  liner 

An  ailing  chimney  needs  a  new  lin- 
er. One  option  is  a  liner  made  of  light- 
weight insulating  concrete  that  a 
professional  pours  into  place  from 
above.  Ahrens  of  Sioux  Falls,  S.D., 
and  American  Chimney  of  Byron 
Center,  Michigan,  are  among  compa- 
nies with  nationwide  distributors  that 
offer  poured-in-place  liners.  Prices 
start  at  about  SI, 000. 

Another  option  is  a  stainless  steel 
liner.  For  safety's  sake,  your  dealer 
may  also  recommend  a  compatible 
fireplace  insert.  Prices  for  the  liner 
and  installation  start  at  about  $500.  S§ 


MINITRAN'" 

(nitroglycerin) 
Transdermal  Delivery  Syslem 

BRIEF  SUMMARY 

INDICATIONS  AND  USAGE 


This  drug  product  has  been  conditionally  approved  by  Ihe  FDA  lor  Ihe  prevention  ol  angina  pectoris  due  to  coronary  artery  disease  Tolerance  to  the 
anli-anginal  eflecls  ol  nitrates  (measured  by  exercise  stress  testing)  has  been  shown  to  be  a  maior  factor  limiting  efficacy  when  transdermal  nitrates  are 
used  continuously  lor  longer  than  12  hours  each  day  The  development  ol  tolerance  can  be  altered  (prevented  or  attenuated)  by  use  ol  a  noncontinuous 
(intermittent)  dosing  schedule  with  a  nitrate-free  interval  ol  10-12  hours-  Controlled  clinical  trial  data  suggest  thai  Ihe  intermittent  use  ol  nitrates  is  associated  with 
decreased  exercise  tolerance,  in  comparison  to  placebo,  during  the  lasl  pari  ol  ihe  mtrate-lree  interval,  the  clinical  relevance  ol  this  observation 
is  unknown,  bul  Ihe  possibility  ol  increased  Irequency  or  severity  ol  angina  during  the  nitrate-tree  interval  should  be  considered  Further  investigations 
ol  Ihe  tolerance  phenomenon  and  best  regimen  are  ongoing.  A  linal  evaluation  ol  the  effectiveness  ol  the  produd  will  be  announced  by  the  FDA 


CONTRAINDICATIONS:  Allergic  reactions  to  organic  nitrates  are  extremely  rare,  but  they  do  occur.  Nitroglycerin  is  contraindicated  in  patients  who  are 
allergic  to  il  Allergy  to  Ihe  adhesives  used  in  nitroglycerin  patches  has  also  been  reported,  and  it  similarly  constitutes  a  contraindication  to  Ihe  use  ol  this 
product  WARNINGSr  The  benefits  of  transdermal  nitroglycerin  in  patients  with  acute  myocardial  infarction  or  congestive  heart  failure  have  not  beer 
established  II  one  elects  to  use  nitroglycerin  in  these  conditions,  careful  clinical  or  hemodynamic  monitoring  musl  be  used  to  avoid  the  hazards  d 
hypotension  and  tachycardia.  A  cardiovertor/defibnllalor  should  not  be  discharged  through  a  paddle  electrode  that  overlies  a  MINITRAN  patch  The  arcinc 
lhal  may  be  seen  in  this  situation  is  harmless  in  itself,  bul  il  may  be  associated  with  local  cunent  concentration  that  can  cause  damage  td  the  paddles  anc 
bums  to  Ihe  patient.  PRECAUTIONS:  General:  Severe  hypotension,  particularly  with  upright  posture  may  occur  with  even  small  doses  ol  nitroglycerin 
This  drug  should  therefore  be  used  with  caution  in  palienls  who  may  be  volume  depleted  or  who.  lor  whatever  reason,  are  already  hypotensive.  Hypotensior 
induced  by  nitroglycerin  may  be  accompanied  by  paradoxical  bradycardia  and  increased  angina  pedons  Nitrate  therapy  may  aggravate  the  angina  caused  b) 
hypertrophic  cardiomyopathy  As  tolerance  to  other  lorms  ol  nitroglycerin  develops,  the  effect  ol  sublingual  nitroglycerin  on  exercise  tolerance,  although  slit 
observable,  is  somewhat  blunted  In  industrial  workers  who  have  had  long-term  exposure  to  unknown  (presumably  high)  doses  ol  organic  nitrates,  tolerana 
clearly  occurs.  Chest  pain,  acute  myocardial  infarction,  and  even  sudden  death  have  occurred  during  temporary  withdrawal  of  nitrates  Irom  these  workers 
demonstrating  the  existence  of  true  physical  dependence.  Several  clinical  trials  in  patients  with  angina  pedons  have  evaluated  nitroglycerin  regimens  whid 
incorporated  a  10-12  hour  nitrate-tree  interval.  In  some  of  these  trials,  an  increase  in  ihe  Irequency  ol  anginal  attacks  during  ihe  nilrale-lree  interval  wa: 
dbserved  in  a  small  number  ol  palienls  In  one  trial,  patients  demonstrated  decreased  exercise  tolerance  at  the  end  dl  ihe  nitrate-free  interval.  Hemodynamir 
rebound  has  been  observed  only  rarely  on  ihe  other  hand,  lew  studies  were  so  designed  that  rebound,  if  il  had  occurred,  would  have  been  detected  Thi 
importance  ol  these  observations  to  Ihe  routine,  clinical  use  of  transdermal  nitroglycerin  is  unknown  Information  for  Patients:  Daily  headache; 
sometimes  accompany  treatment  with  nitroglycerin.  In  patients  who  gel  these  headaches.  Ihe  headache  may  be  a  marker  ol  the  activity  ol  the  drug  Patient- 
should  resisl  the  temptation  to  avoid  headaches  by  altering  the  schedule  ol  their  treatment  with  nitroglycerin,  since  loss  of  headache  may  be  associated  will 
simultaneous  loss  ol  anti-anginal  efficacy.  Treatment  with  nitroglycenn  may  be  associated  with  lightheadedness  dn  standing,  especially  just  after  rising  Irom  ; 
recumbent  or  sealed  position  This  effect  may  be  more  frequent  in  patients  who  have  also  consumed  alcohol.  After  normal  use.  there  is  enough  residua 
nitroglycenn  in  discarded  patches  that  they  area  potential  hazard  to  children  and  pels  A  patient  leaflet  is  supplied  with  ihe  systems  Drag  Interactions:  Th 
vasodilating  effects  ol  nitroglycerin  may  be  addilive  with  those  of  other  vasodilators.  Alcohol,  in  particular,  has  been  lound  Id  exhibit  additive  effects  of  thi 
variety.  Carcinogenesis.  Mutagenesis,  and  Impairment  of  Fertility:  No  long-term  animal  studies  have  examined  Ihe  carcinogenic  or  mutagens 
potential  ol  nitroglycerin  Nitroglycerins  effect  upon  reproductive  capacity  is  similarly  unknown.  Pregnancy  Category  C:  Animal  reproduction  sludie 
have  not  been  conducted  on  nitroglycerin.  It  is  also  not  known  whether  nitroglycerin  can  cause  fetal  harm  when  administered  to  a  pregnant  woman  or  whelhe 
it  can  atfed  reprodudive  capacity  Nitroglycerin  should  be  given  to  a  pregnant  woman  only  il  clearly  needed.  Nursing  Mothers:  It  is  not  known  whelhe 
nitroglycerin  is  excreted  in  human  milk.  Because  many  drugs  are  excreted  in  human  milk,  caution  should  be  exercised  when  nitroglycerin  is  administered  to 
nursing  woman  Pediatric  Use:  Safety  and  effectiveness  in  children  have  not  been  established  ADVERSE  REACTIONS:  Adverse  readions  t 
nitroglycerin  are  generally  dose-related,  and  almosl  all  of  these  reactions  are  the  result  ol  nitroglycerin's  activity  as  a  vasodilator.  Headache,  which  may  b 
severe,  is  the  most  commonly  reported  side  effect  Headache  may  be  recurrent  with  each  daily  ddse.  especially  al  higher  doses.  Transient  episodes  t 
lightheadedness,  occasionally  related  to  blood  pressure  changes,  may  also  occur.  Hypotension  occurs  infrequently,  bul  in  some  patients  it  may  be  sever 
enough  to  warrant  discontinuation  ol  therapy  Syncope,  crescendo  angina,  and  rebound  hypertension  have  been  reported  but  are  uncommon.  Extremel 
rarely,  ordinary  doses  ol  organic  nitrates  have  caused  methemoglobinemia  in  normal-seeming  palienls  Methemoglobinemia  is  so  infrequent  al  these  dose 
that  lurther  discussion  ol  its  diagnosis  and  treatment  is  deferred  (see  Overdosage).  Application-site  irritation  may  occur  bul  is  rarely  severe.  In  tw 
placebo-controlled  trials  ol  intermittent  therapy  with  nitroglycenn  patches  al  0.2  to  0.8  mg/hr.  the  most  frequent  adverse  readions  among  307  subjects  wer 
as  follows: 

placebo       patch  placebo 


headache 
lightheadedness 


18% 
4% 


63% 
6% 


hypotension  and/or  syncope 
increased  angina 


0% 
2% 


patch 


4% 
2% 


OVERDOSAGE:  Hemodynamic  Effects:  The  ill  effects  ol  nitroglycerin  overdose  are  generally  the  results  ol  nitroglycerins  capacity  to  indi 
vasodilatation,  venous  pooling,  reduced  cardiac  output,  and  hypotension.  These  hemodynamic  changes  may  have  protean  manifestations,  includi 
increased  intracranial  pressure,  with  any  or  all  of  persistent  throbbing  headache,  contusion,  and  moderate  lever:  vertigo:  palpitations,  visual  disturbance 
nausea  and  vomiting  (possibly  with  colic  and  even  bloody  diarrhea):  syncope  (especially  in  the  upright  posture),  air  hunger  and  dyspnea,  later  followed  t 
reduced  ventilatory  effort:  diaphoresis,  with  the  skin  either  flushed  dr  cold  and  clammy:  heart  block  and  bradycardia:  paralysis:  coma:  seizures:  and  deall 
Laboratory  determinations  ol  serum  levels  ol  nitroglycerin  and  its  metabolites  are  not  widely  available,  and  such  determinations  have,  in  any  event,  r 
established  role  in  the  management  of  nitroglycerin  overdose  No  data  are  available  lo  suggest  physiological  maneuvers  (e.g..  maneuvers  to  change  the  pK  i 
the  urine)  lhal  might  accelerate  elimination  ol  nitroglycerin  and  its  active  metabolites.  Similarly,  il  is  not  known  which  -  il  any  -  ol  these  substances  c 
usefully  be  removed  Irofn  ihe  body  by  hemodialysis.  No  specific  antagonist  lo  the  vasodilator  effects  of  nitroglycerin  is  known,  and  no  intervention  has  bee 
subjed  lo  controlled  study  as  a  therapy  ol  nitroglycerin  overdose.  Because  Ihe  hypotension  associated  with  nitroglycerin  overdose  is  the  result 
venodilalation  and  artenal  hypovolemia,  prudent  therapy  in  this  situation  should  be  directed  loward  increase  in  central  fluid  volume  Passive  elevation  ol  It 
patient's  legs  may  be  sufficient  bul  intravenous  infusion  of  normal  saline  or  similar  fluid  may  also  be  necessary.  The  use  ol  epinephrine  or  other  arteri 
vasoconstndors  in  this  setting  is  likely  to  do  more  harm  than  good.  In  patients  with  renal  disease  or  congestive  heart  failure,  therapy  resulting  in  centr 
volume  expansion  is  not  wilhoul  hazard  Treatment  ol  nitroglycenn  overdose  in  these  patients  may  be  subtle  and  difficult,  and  invasive  monitoring  may  I 
required  Methemoglobinemia:  Nitrate  ions  liberated  during  metabolism  ol  nitroglycerin  can  oxidize  hemoglobin  into  methemoglobin.  Even  in  paliert 
totally  without  cytochrome  bj  reductase  activity,  however,  and  even  assuming  that  nitrate  moieties  of  nitroglycerin  are  quantitatively  applied  to  oxidation 
hemoglobin,  about  1  mg/1cg  ol  nitroglycerin  should  be  required  before  any  ol  these  patients  manifests  clinically  significant  (=?10%)  methemoglobinemia, 
patients  with  normal  reductase  function,  significant  produdion  ol  methemoglobin  should  require  even  larger  doses  ol  nitroglycerin  In  one  study  in  which : 
patients  received  2-4  weeks  ol  continuous  nitroglycenn  therapy  at  3.1  lo  4.4  mg/hr.  the  average  methemoglobin  level  measured  was  0.2%.  this  w, 
comparable  to  that  observed  in  parallel  patients  who  received  placebo.  Notwithstanding  these  observations,  there  are  case  reports  of  signilica 
methemoglobinemia  in  association  with  moderate  overdoses  ol  organic  nitrates.  None  of  the  affected  palienls  had  been  thought  to  be  unusually  susceplib 
Methemoglobin  levels  are  available  Irom  most  clinical  laboratories  The  diagnosis  should  be  suspected  in  patients  who  exhibit  signs  of  impaired  oxyrj; 
delivery  despite  adequate  cardiac  output  and  adequate  arterial  pOj  Classically,  methemoglobmemic  blood  is  described  as  chocolate  brown,  without  col 
chanoe  on  exposure  to  air  When  methemoglobinemia  is  diagnosed,  the  treatment  ol  choice  is  methylene  blue.  1-2  mg/kg  intravenously  DOSAGE  AN 
ADMINISTRATION:  The  suggested  starting  dose  is  between  0.2  mg/hr"  and  ti  4  mg/hr".  Doses  between  0.4  mg/hr"  and  0.8  mg/hr"  have  shown  conlmui 
etlediveness  for  10-12  hours  daily  lor  at  least  one  month  (the  longest  period  studied)  ol  intermittent  administration  Although  the  minimum  nitrate-lr 
interval  has  not  been  defined,  data  show  thai  a  nitrate-free  interval  ol  10-1 2  hours  is  sufficient  Thus,  an  appropriate  dosing  schedule  lor  nitroglycerin  patch 
would  include  a  daily  patch-on  period  ol  12-14  hours  and  a  daily  patch-off  period  dl  10-12  hours  Although  some  well-controlled  clinical  trials  using  exerci 
tolerance  testing  have  shown  maintenance  ol  eflediveness  when  patches  are  worn  continuously.  Ihe  large  majority  ol  such  controlled  trials  have  shown  t 
development  ol  tolerance  (i.e .  complete  loss  ol  effect)  within  the  first  24  hours  after  therapy  was  initialed.  Dose  adjustment,  even  to  levels  much  higher  th 
generally  used,  did  not  restore  efficacy. 
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MINITRAN  System 
Rated  Release  In  Vivo 

01  mg/hr" 
0.2  mg/hr" 
04  mgmr' 
0.6  mg/hr" 


System 
Size 

3.3  cm2 
6.7  cm2 
13.3  cm2 

:: : -: 


Total  Nitroglycerin 
in  Syslem 

9mg 
18  mg 
36  mg 
54  mg 


NDC 

Number 


NDC-0089-0391- 

■.::  :>:39-::::- 

NDC-0089-0303- 

•jd:-:;5=-:;:-- 


MINITRAN  Transdermal  Delivery  Syslem.  0.1  mg/hr.  02  mg/hr.  0.4  mg/hr.  0.6  mg/hr.  is  available  in  carldns  dt  33  patches 

CAUTION:  Federal  law  prohibits  dispensing  without  prescription 

'?=  ea=s  ra:=s  were  bniab  described  in  terms  ol  drug  delivered  per  24  hours  In  these  terms,  the  supplied  MINITRAN  systems  would  be  rated  al  2.5  mg/ 


hours  (0.1  mgmr).  5  mg/24  hours  (0.2  rngtu).  10  mg/24  hours  (0.4  mgmr).  and  15  mg/24  hours  (0.6  mg/hr) 
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"I  want  arw  that's 
less  noticeable." 


"Give  me  a  patch 
that  doesn't  fall  off." 


"I  want  one  that 
costs  less." 


EVERYTHING  YOU  ASKED  FOR 
A  PATCH... FOR  LESS. 


t^tients  complained  so  often  about  nitroglycerin 
patches  that  we  decided  to  make  our  own  — 
Minitran,  a  product  of  3M  Riker  medical  adhesive 
technology. 

It's  the  smallest  transdermal  nitroglycerin  patch 
ever  made.  It's  thin,  flexible,  clear  and  hardly 
noticeable.  It  stays  on  until  you  take  it  off,  even  in 
the  shower  or  when  swimming.  And  here's  more 
good  news  —  Minitran  should  cost  less  than  the 
brands  you've  been  using.* 

People  preferred  Minitran  more  than  2  to  1  over 
Transderm-Nitro®  and  Nitro-Dur®  in  a  national 
survey  of  nitroglycerin  patch  wearers.+ 

Want  to  know  if  Minitran  is  right  for  you? 
Ask  your  doctor. 

Want  more  information  about  Minitran? 
Ask  your  pharmacist. 


Actual 
size. 


MINITRAN 

(nitroslycerin) 

TRANSDERMAL  DELIVERY  SYSTEM 

0.1  MG/HR,  0.2MG/HR,  0.4MG/HR,0.6MG/HR 


Preferred  more  than 
2  to  1  over  Transderm- 
Nitro  and  Nitro-Dur. 


® 


All  transdermal  nitroglycerin  products  are  being  marketed  pending  final  evaluation  of  effectiveness  by  the  FDA. 

Minitran  release  rates  of  0.1. 0.2. 0.4  and  0.6  mg/hr  were  formerly  described  as  2.5. 5, 10  and  15  mg/24  hr.  respectively 

'The  current  published  average  wholesale  price  for  Minitran  is  less  expensive  than  Transderm-Nitro  and  Nitro-Dur. 
(Source:  Prescription  Pricing  Guide,  Oct.  1989,  Medi-Span*>.)  Retail  pricing  may  vary  from  community  to  community 
and  may  affect  cost  savings  to  the  patient.  Transderm-Nitro  is  a  registered  trademark  of  CIBA  Pharmaceutical 
Company;  Nitro-Dur.  of  Key  Pharmaceuticals.  Inc. 

^Clinical  Therapeutics.  Vol.  11,  No.  1,  1989.  pp.  15-31 
Please  see  adjacent  page  for  summary  of  prescribing  information. 
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CUSTOM  BLINDS.  BUDGET  PRICES 

IN  ONLY  3  DAYS. 


Custom  sizes  Irom  10"  lo  120"  wide. 
Here's  a  sampling  of  our  mini  blind  prices. 

N» 

15-23 

26" 

29" 

32' 

36" 

40" 

44" 

21" 

S8 

S10 

S11 

S13 

S15 

S17 

S19 

42" 

11 

13 

14 

16 

18 

20 

23 

48" 

14 

15 

16 

20 

22 

24 

28 

54" 

16 

18 

19 

23 

26 

28 

30 

60" 

19 

22 

23 

25 

28 

30 

32 

66" 

20 

23 

24 

27 

30 

32 

34 

COMPARE  OUR  PRICES  TO  ANYONE. 


i  Custom  Verticals  in 

Vinyl,  Fabric& 

Aluminum 
i  Custom  1 "  Wood 

Blinds 

|  Sola-re  Pleated  Shades 
|  Hunter  Douglas 

Duettes- 


LIFETIME  GUARANTEE 


TOLL 


1«800*966-3DAY 


Ask  For  Your  FREE  Ordering  Kit  •  VISA  and  MasterCard  Accepted 


3  DAY  BLINDS,  INC.  Anaheim,  California 


Prices  subject  to  change 


iNational  ;Wholesa 
L  Wallcovering) 


15  YEARS  IN     DIRECT  TO  CONSUMER'    SATISFACTION! 
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«*>  PA5't  up  TO-         *  EXCLUSIVE  "DOMT  GET 
fgH0f*  u  STUCK"  RETURN  POUCY 

•  FREE  DELIVERY!  *  SAME  DAY  PROCESSING! 

*  NO  SECONDS  EVER!  *  ONLY  FIRST  QUALITY! 

•  INSTANT  PRIORITY  SERVICE! 

*  BUY  ALL  TOP  BRANDS  at  GEjjCZE: 

1-SOO-631-93ai 

*  FAX  ORDER  OR  IN0.UIRY-1-8OO-526-9O37 

you  cah  ^^P^l"""'!   '•■' I  cm*"01  IT! 
PO  Box  396  ledgewood  nj  07852 


BRAID  Aid 

Easily  weave  many  basic  and 
exotic  styles,  including  English, 
French  and  Dutch  like  an  expert. 
64  page  book  of  step-by-step  il- 
lustrated instructions  for  all  length 
hair  and  textures.  Send  S6.95  + 
S1.50  shipping.  Refund  guarantee. 
Valco,  Dept.  8-634,  Box  2012, 
New  Rochelle,  N.Y.  10802. 
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A  Cap  Organizer! 


ALT 


*U> 


The  "Original"  Cap  Rack 
Holds  up  to  12  Caps! 

Now  you  can  solve  the  problem  of  cap  overload  with  our  new 
Cap  Rack.  Put  an  end  to  caps  falling  off  overloaded  hooks  and 
ending  up  on  your  floor!  Simply  order  these  easy-to-install  Cap 
Racks  and  you  will  solve  the  problem  of  "Where  do  I  put  all 
of  these  caps?"  Easy  to  use  —  simply  fold  in  the  back  of  the 
cap  and  snap  each  cap  into  the  PATENTED  plastic  clip.  Hang 
one  for  everyday  use,  and  order  several  for  your  cap  collec- 
tion. Made  in  USA  of  Solid  Wood.  Great  gift  idea. 

Set  of  two  6-clamp  Cap  Racks  (each  18"  long) 

Reg.  $11.95— Now  for  limited  time,  ONLY  $9.95  +  $2.45  p&h. 

Two  sets  of  two  6-clamp  Cap  Racks  Only  $18.95  +  $2.85  p&h. 

Single  12-clamp  Cap  Rack  (36"  long)  Reg.  $11.50-Now 

for  limited  time,  ONLY  $9.50  +  $2.45  p&h. 

Two  single  12-Clamp  Cap  Racks  Only  $1850  +  $2.85  p&h. 
Send  Check  or  MO.  20  day  money  back  guarantee. 
..~.  ~,   .        Dept.  BHO-191,  1118  W.  Lake 
HOLST,  InC.  Box  3?0,  Tawas  City,  Ml  48764 


ELECTRIC 

COUNTRY  CHARM 

RANGE 

CAST  IRON  modern 
electric  range  with  automatic 
oven,  oven  timer  and  minute 
minder.  Authentic  repro- 
duction. Easy-care  porcelain 
top.  Coffee  mill  clock  and 
most  important,  it  fits  in 
modern  range  space.  Prices 
start  at  $1425.00.  We  also 
have  built-in  microwaves 
and  wail  ovens. 

COUNTRY  CHARM 

Appliance  Folder  and 

Gift  Catalog  $1 .00 


Quality  backed  by  over  45  years 
of  Skilled  Craftsmanship. 


Made  and  Sold  Only  by 

THE  HOUSE  OF  WEBSTER 

^i         "Old  Fashioned  Gifts" 

BOX  BH  9101,  ROGERS,  ARK.  72757 


TAN  AT  HOME! 


Home  &  Commercial 
WOLFF  Tanning  Beds 

BUY  DIRECT 
SAVE  UP  TO  50%! 

Call  Today 
lor  FREE  Color  Catalog 
and  Wholesale  Pricing! 

1-800-228-6292 


#1  LEVOLOR 

MAIL  ORDER  DEALER 


OUR  10TH  YEAR  AS  YOUR  BEST  SOURCE  FOR 

1"  MINI  BLINDS  ♦  VERTICAL  BLINDS  ♦  FAMOUS  RIVIERA  BLINDS 

MONACO  MINI  BLINDS  ♦  WOOD  MINI  BLINDS  ♦  PLEATED  SHADES 

WE  ALSO  FEATURE:  KIRSCH  :  LOUVERDRAPE  :  OELMAR 

HUNTER-DOUGLAS  DUETTE  :  BALI  :  GRABER 


LEVOLOR  ECONOMY  MINI  BLIND-FREE  VALANCE 


Tie 


520 


301 


sa 


-m 


S20 


S?2 


$30  $32 
$32 1  $35 


S34 


SIZESTO 102W  X 106H.  CALL  FORWELLS'  LOWEST  PRICES 


CALL  OR  WRITE  FOR  A  PRICE  QUOTE  OR  FREE  BUYERS'  GUIDE 

1-800-547-8982 

WELLS  INTERIORS 

WEST  COASTS  #1  LEVOLOR  DEALER 

71 71  AMADOR  PLAZA  ROAD,  DUBLIN,  CA  95468 


Shoppi 
editor's 
choice 


Discover  the  ease  and  pleasure  of  sho  t 
by  mail.  Order  from  the  convenience  o  ; 
own  home  with  complete  confidence.  ■} 

BY  ARLENE  AVILES 


VICTORIAN  AND  COUNTRY 
GINGERBREAD  CATALOG 

Buy  direct  &  save  as  small-town  craftsmen 
yesterday  in  quality  &  service!  Handcrafted,  s 
reproductions  in  oak  &  pine  (int./ext.)  emb 
decor.  Includes  authentic  custom-length  i 
shelves  &  window  cornices.  Also  porch  &  ne 
balusters,  mouldings,  gables,  brackets,  corbe 
&  more!  Prompt  shipment/satisfaction  g 
fashioned  cat,  $2.  VINTAGE  WOOD  WO 
S.  Adams,  #2010,  Fredericksburg,  TX  78624 


DISCOUNT  WALL  COVERINGS 

Largest  selection  of  wallcoverings  at  discount 
phone  way.  Never  undersold-all  brands-fro 
Shop  in  your  neighborhood,  write  down  parte 
&  book.  Then  call  in  order.  SILVER  WAL 
INGS,  WINDOWS  &  BLINDS,  INC., 
Kensington  Avenue,  Philadelphia,  PA  1913' 
1-800-426-6600. 
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COUNTRY  CU 

Ticking  Tie  Up 
45%  Cotton/55%  « 
Ticking  stripes  of  m 
Cranberry  or  Gre  oal 
White  backgroun  w 
dinating  grosgra  rill 
that  can  be  tied  j 
41"longx44"w|j 
per  panel.  Madi  ij 
Please  add  $7.0  & 
order.  Free  60  page  color  catalog.  COUN1 
TAINS,  Dept.  1301,  Stockbridge,  MA  0126 


MINI  BLINDS 

Mini  blinds  available  direct 
from  the  factory  at  75%  off 
retail.  We  guarantee  to  ship 
your  national  blinds  in  5  days 
or  they're  FREE!  Call 
NATIONAL  BLIND  FAC- 
TORY at  1-800477-8000. 


NEW  HOME  PLAN  BOOKS! 


I  COMPLETELY  REVISED  AND  UPDATED 

rhe  bestselling  home  plan  collection  of  all  time  just  got 
)etter!  We've  completely  revised  and  expanded  our 
\rchitectural  Category  Series  to  bring  you  the  finest 
)ortfolio  of  home  plans  ever  assembled. 

I  MORE  PLANS -1273  IN  ALL! 

Fhese  four  exciting  new  books  contain  our  very  best  one- 
itory,  two-story,  multi-level  and  vacation  homes.  Each 
iesign  is  backed  by  a  complete  set  of  Construction 
Drawings  and  Materials  List. 

■  30%  NEW  PLANS! 

Xir  designers  have  created  382  new  plans  never  before 
>hown  in  this  series.  They've  combined  fresh  new  ideas 
vith  proven  favorites  to  bring  you  today's  most  sought- 
ifter  amenities  —  Country  Kitchens,  Gathering  Rooms, 
Exercise  Rooms,  Libraries,  Entry  Halls,  Master  Bedroom 
Suites  and  more. 
Available  at  your  local  bookstore,  or 


■  WIDE  RANGE  OF  STYLES 

You'll  find  outstanding  examples  of: 


VICTORIANS 

•  TUDORS  * 

•  CAPE  CODS 

•  FARMHOUSES 

•  EARLY  AMERICANS 


GEORGIANS 
FRENCH  FACADES 
CALIFORNIA  &  SOUTH- 
WEST DESIGNS 
CONTEMPORARIES 


©CALL  TOLL  FREE  1-800-322-6797 


■  MATCHING  LANDSCAPE  PLANS 

Many  home  plans  feature  an  D  next  to  the  design.  For 
these  plans,  you  can  order  an  exclusive  Home  Planners 
Landscape  Plan  complete  with  site  plan,  installation  in- 
structions and  regionally  specific  plant  and  materials  list! 

■  MATCHING  DECK  PLANS 

We're  also  introducing  matching  Deck  Plans  for  many  of 
our  homes.  Marked  with  a  0,  these  plans  can  be  ordered 
with  a  complete  set  of  Construction  Drawings  and  Mate- 
rials List  showing  how  to  add  a  custom  deck  to  the  rear  or 

side  of  your  dream  home! 


for  charge  card  orders  — 
w  mail  this  coupon. 

IRDER  ALL  BOOKS  $4f|l 
AND  SAVE  OVER     IUi 

Jow  you  can  order  the  book  with  just  the 
/pe  of  house  you're  looking  for  — one- 
tory,  two-story,  multi-level  or  vacation. 
)r,  to  get  the  fullest  possible  selection, 
•rder  all  four  books  and  save  $10.85! 
Either  way,  we  guarantee 

COMPLETE  SATISFACTION  OR 
rOUR  MONEY  BACK! 

CANADIAN    CUSTOMERS:   Add   20%  to 

Jrices  and  send  in  Canadian  funds  to  Home 
banners,  Inc.,  20  Cedar  Street  North, 
<itchener,  Ontario  N2H  2W8 


I 
I 
I 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

I 


Yes!  Please  rush  me  the  books  I' 

□  ONE-STORY  HOMES  $8.95        □ 

470  Designs  from  860  to  5,400 
Square  Feet 

□  TWO-STORY  HOMES  $8.95 
478  Designs  for  1  Vz  and  2  Stories 
1,200  to  7,200  Square  Feet  □ 

□  MULTI-LEVEL  &  HILLSIDE 
HOMES  $6.95 

31 2  Designs  for  Split-Levels, 
Bi-Levels,  Walkouts  1 ,250  to 
6,800  Square  Feet 

Name 


ve  marked. 

VACATION  &  SECOND 
HOMES  $5.95 

258  Designs  for  Recreation, 
Retirement  &  Leisure  Living 
440  to  4,400  Square  Feet 
ALL  4  BOOKS  JUST  $19.95 
(A  $30.95  Value  -  Save  $10.85) 
Sales  Tax  (AZ  residents  add  5%;  Ml 

residents  add  41/2%)       S 

Postage                        s       2.50 
Total  Enclosed  $ 


Address . 


.State. 


-Zip. 


HOME  PLANNERS,  INC. 

Dpnt   RK   3975W   Inn  RnnH   Suits  110  Tlirenn    A7R5741 


« 


|    BHM1 1 |      J 


fit 


BIG  JANUARY  SALE! 

%7  "Installation,  tax  and  (re 


We've  rolled  back  prices  to  1984. 

Now's  the  best  time  to  improve  your  home 
with  a  Four  Seasons®  sunroom,  plus  add  free  solar 
heat.  Don't  wait.  Sales  ends  Jan.  31, 1991. 


BE  FOUR  SEASONS 

i  ^Ea  Design  &  Remodeling  Centers 


GREENHOUSES  •  SUNROOMS  •  PATIO  ROOMS 
WINDOWS  •  DOORS  •  SKYLIGHTS 

Outdoor  Living. . .  Indoors 

*At  participating  locations.    01991  Four  Seasons  Solar  Products  Corp. 

OVER  270  INDEPENDENT  LOCATIONS 


freight  extra. 


CALL  OR  WRITE  FOR  A  FREE  IN-HOME  SURVEY. 
1-800-FOUR  SEASONSJ 1-800-368-7732)  _ 

I  □  YES!  Please  call  to  arrange  my  Free 
In-Home  Survey  plus  a  free  brochure. 


Name. 


Address . 


Phone (       ) 

Mail  to: 

FOUR  SEASONS  SOLAR  PRODUCTS  CORP. 

5005  Veterans  Memorial  Highway.  Dept.  Al 
HolbroolcNY  11741 

pFORFRANCHISEINFO. 1CALL1-800-521:0179j 


CUSTOM  MADE 
TABLE  PADS 

BEST  PRICES 

DIRECT  FROM  THE  FACTORY 
Order  with  confidence  from 
America's  oldest  and  largest 
custom  table  pad  manu- 
facturer. No  advance  deposit 
or  messy  C.O.D.  You  pay 
nothing  until  you  receive 
your  table  pads  and  are 
completely  satisfied.  1 5  year 
guarantee. 

1-800/328-7237 

Ext.  210 

1 170  Stella  St.,  St.  Paul,MN  55108 
©.89   (612)646-6778— Ext.  210 


TABLE  PAP  CO. 

SINCE  1911 


NOBODY  BEATS  0W  PRICES!!        S,"~"- -^r^z "III  LOWEST  PRICES  GUARANTEED!! 


*|LEVOLOR&efe/ mar 


MINI-BLINDS 


WALLCOVERING 


Call  us  lor  the  lowest  price  on: 

Levolor  •  Delmar  •  Bali  •  Graber 

Profile  •  Hunter  Douglas  •  Louver  Drape 

Joanna  •  Kirsch  •  Verosoi  •  M  &  B 

Over  One  Million  Satisfied  Customers  Coast  To  Coast 


I  OFF 

'  RETAIL 

Ail  THE 
NATiONAl  BRANDS 


FREE  UPS  SHIPPING 

NO  SALES  TAX  OUTSIDE  Ml 


•  Special  Cam  Discounts 

•  Shop  in  Your  Neighborhood, , 
Write  Down  Book  Nam*  and 
Pattern  Number  THEN  CALL: 


NEW  LOWER 
PRICES! 


uuTourREtl  -800-735-5300 

'  BLIND  &  WALLPAPER 
FACTORY 


p.m 
fs.T 


fAX  ORDERS:       , 

(313)  M36262     g-»|E|?"»,  ^3'; 

WEEKDAYS:  8:30  o.m.-9:00  p.m. 


3*237  0tCK«BlAH«C.'FA«MIWTOMmUS.  W«334 


SAT.  8:30  a.m.-6iOQ  p.m.»SUN.  10:00  am.-6:00  p.m. 


CUSTOM 

TABLE 

PADS 

Protect  your 

treasured  dining 

room  table  with 

a  quality  custom  table 

pad.  Once  in  a  lifetime  offer  by 

ordering  now!  Save  up  to  70%.  Unbelievabl  I 

from  only  $29.95  any  normal  size;  compare  a 

Pads  have  washable,  heat  treated  vinyl  tops,  ii 

felt  bottoms,  fold  for  easy  storage.  Has  5-yea  j 

guarantee.  FACTORY  DIRECT/TABLE  PAD »  fl 

CALL  1(800)428-4567. 


WALLCOVERING  AND  BLINDS 

Save  up  to  50%  off  on  1  st  quality  wallcovering  j 
and  borders.  Just  call  with  manufacturer,  t] 
pattern  number.  Custom  made  mini,  micro  o: 
blinds  and  pleated  shades  up  to  70%  off  retail  pr  J 
toll  free  to  order:  800-338-4882.  HEADQUJ 
WINDOWS  AND  WALLS,  8  Clinton  Place,  Mc  j 
NJ  07960. 


PET  ON  THE  GO 

Our  mobile  society  frequently  demands  that  oui  j 
their  meals  while  traveling  with  you.  We  offe.J 
The  Pet  On  Wheels  Insulated  Lunch  Bag. 
6V2"  x  7"  zippered,  insulated  bag  with  sturdy  || 
32  oz.  water  jug,  2  (4'/2"W)  capacity  bowls  ft 
water,  food  container  with  snap  on  lid.  Ord  I 
0400,  $18.70  ppd.  PEDIGREES,  Box  90.  h 
Brockport,  NY  14420. 

SHOP  AT  HOME 

Decide  on  your  wallpaper 
selection,  call  Nationwide 
Wholesaler  TOLL  FREE  with 
book  name,  pattern  number  & 
amount  of  rolls  desired:  800-488- 
WALL  for  instant  price  quote. 
All  first  quality.  Never  under 
sold.  FREE  UPS  Delivery.  No      «-j- 
sales  tax  except  N.J.  and  N.Y.    C* 
NATIONWIDE  WHOLESALER,  P.O. 
Hackensack,  NJ  07602. 

FROM  NORDIC 

Introducing  a  new 
exercise  equipment 
to  create  and  mainta 
strength  and  flexib 
just  a  few  basic  e 
Quiet,  attractive  an 
use,  the  new  Nordi 
Chair  by  NordicTre 
signed  to  be  used  in 
areas  of  the  home.  For  more  information  on  tl 
Fitness  Chair  call  1-800-848-7786,  ext.  879A 


la 


GREAT  CRAFT  IDEA! 

Make  a  wreath  with  your  left- 
over wallpaper!  Let  Judy 
Boyer's  video  show  you  how. 
Send  for  free  information. 
W  Writeto:TAURUSSALES,125 
Gearhart  Street,  Millersburg,  PA 
I  17061.  Attention:  Judy  Boyer. 

TER  CLOSE  OUT 

butor  is  closing  out  inventory 
:se  high  quality  Australian 
s  wool  dusters.  Come  in  four 
from  20"  to  60".  Holds  dust 
magnet.  Limited  supply.  20" 

$4.99;  30"  to  40"  extending 

31"  to  60"  extending  $8.99. 
h.  Order  2  or  more  and  we  ship 
VELLS  INTERIORS,  INC.,  7171  Amador  Plaza, 
I CA  94568.  Or  call  toll  free  1-800-547-8982. 


x  all  Seasons 


ATTENTION 
BEAR  LOVERS 

I  ■.  Decorating  with  the  Bears 

'Up  -  -£&         "Bears  for  all  Seasons" 

'"'^^liry        ky  Rosemary  &  Paul 

'mmSm       Volpp.  This  charming 

V     - .        hard  cover  book  shows 

"jf'.J       how  to  decorate  your 

■■.  ~W*       house  with  Teddy  Bears! 

175  colorful  photos— 

1 ^___^__ $19.95+  $2.00  s&h. 

send  $1.00  for  40-page  catalog  on  bears-bear 
j  items  to:  Fran  Lewis,  BEAR-IN-MIND,  53 
3rd  St.,  Dept.  BHE,  W.  Concord,  MA  01742. 

BLINDS 

dw  Express  blinds—out 
factory  in  seven  days — 
ng  prices!  Also  savings 
idow  treatments  (pleated 
s,  verticals,  micros,  etc.) 
ivolor,  Del  Mar,  Kirsch 
ouver  Drape.  Free  info. 
CUSTOM  WINDOWS 
ALLS,  Dept.  BHG191, 
Stephenson  Highway,  Madison  Heights,  MI  4807 1 
K  toll  free  1-800-772-1947  or  1-800-777-7747. 

CHINA,  STERLING 
SILVER,  CRYSTAL 

Save  up  to  70%  on  famous 
makers  like  Gorham,  Reed  & 
Barton,  Royal  Doulton, 
Lenox,  Wedgewood,  Nori- 
take  &  many  others.  By  the 
piece  or  by  the  set,  Midas  has 
the  lowest  prices.  All  orders 
Quickly  via  U.P.S.  Midas  accepts  AmEx.,  Visa, 
&  Discover.  Write  to  MIDAS  CHINA  &  SILVER, 
IBHG191,4315WalneyRoad,Chantilly,VA22021. 
oil  free  1-800-368-3153. 

WE  DO 

WALLCOVERINGS. 


RT  WALLCOVERINGS 

Wallcoverings  does  one  thing  &  we  do  it  right. 

why  we  can  discount  every  wallpaper  pattern  seen 
here  up  to  50%  off!  Plus,  Smart  features  free 
lj  ng  within  3  days  &  the  lowest  prices  guaranteed! 


Lowest  Prices  On...  Levolor  •  Bali  •  Delmar  •  Hunter  Douglas 
Joanna  •  Kirsch  •  Louver  Drape  •M&B*  Verosol 


BEFORE  YOU  BUY,  CALL  US  AT 
ADVANCED  CONSUMER  PRODUCTS 
FOR  PRICES  ON... 

•  CUSTOM  ORDERED 
VERTICAL  BLINDS 

-  Fabrics 

-  Vinyl 
-Aluminum 

•  PLEATED  SHADES 

•  DUETTES 
•REAL  WOOD  BLINDS 


1" MINI  BLINDS... 

"80* 

OFF  RETAIL! 

Advanced  Consumer  Products 
blinds  are  shipped  in  5 
business  days  or  they're 


-' 


CALL  NOW  FOR  THE  GUARANTEED  LOWEST  PRICES!! 


NOW  OFFERING 

DIABETIC 
SUPPLIES 


50 


%  OFF  RETAIL!! 


Owned  &  Operated  by  a 
Registered  Pharmacist 


o 


is 

V'- 


-*— aA/v  '"n  **** 


ADVANCED  CONSUMER  PRODUCTS 

CALL  TOLL  FREE  1-800-677-9090 

HH  OR...  FAX  US  YOUR  ORDER  AT  313-454-8984  «K] 
I— I  mm>\  P.O.  BOX 95 -GARDEN  CITY,  Ml 48135-0095  MM  tam_d 

Maybe  you  don't  need  another  diet. 

Maybe  what  you  need  is 

a  faster  metabolism. 

And  exercising  on  NordicTrack  reduces 
your  fat,  increases  yourmuscle 
and  raises  your  me- 
tabolism, making  it 
easier  to  stay  in 
shape. 

And  easier  to 
face  those 
weigh-ins. 

What  are  you 
waiting  for?   Call 
NordicTrack 
today. 


5? 


Diets  alone  don't  work. 

When  you  eat  less,  your  body  adjusts  its 
metabolism  to  a  lower  level,  making  you 
tired,  grumpy  and  hungry. 

The  best  way  to  raise  your  metabolism 
while  you  diet  is  through  regular  aerobic 
exercise. 

NordicTrack  is  the  most  effective  way 
to  raise  your  metabolism. 

NordicTrack  burns  more  calories  than 
any  other  aerobic  exercise  machine.  Up  to 
1,100  calories  per  hour  according  to  tests  at  a 
major  university. 


N 


ordiclrack 

m  A  CML  Company 


Free  Brochure  &  Video~ 

Call  Toll  Free  in  U.S.  and  Canada 

1-800-328-5888 

Q  Please  send  me  a  free  brochure. 

Q  Also  a  free  video  tape    Q  VHS    Q  BETA 

Name 

Street 

City 


State. 


.Zip. 


Phone ( 


) 


141C  Jonathan  Blvd.  N. 
[_109A1 


Chaska,MN55318 
I 


Sir 


Wc. 


J'lA.1 


Is 


SIZES  4 -20 


FOR  WOMEN  5'4* 
AND  UNDER 

•  Wide  Selection  of. 
Name  Brands. 

•  Length,  Waist  an 
Hips  carefully 
tailored  for  a 
perfect  fit 

•  Shoes  in  petite 
styles  and  sizes 

•  Satisfaction 
Guaranteed 


IMUJ-UAJJSZ 


SEND  $1  FOR  COLOR  CATALOG 
AND  RECEIVE  $2  BONUS  COUPON. 

Name 

Address 

City 

State 


%ique%ite' 


DeptCCX2,  Palo  Verde  at  34th 
RC\Box27B0OJucsgn,  Arizona  85726-7800 


ILEVOLOR 


1"MINlTf£ 
BLINDS  #T 


% 

Off 
Retail 


A' 


S9*  ' 


CUSTOM 
VERTICAL  BLINDS 

FABRICS 

VINYLS 

ALUMINUM 


5  DAYS  i  FREE! 


VERTICALS  •  PLEATED  SHADES  •  REAL  WOODS  •  OUETTES 

G3as?a®Kiaa BUND 


FACTORY 

3  toll  free  1-800-477-8000  © 

400  GALLERIA  #400  •  SOUTHFIELD,  Ml  48034     . 


1"MINI  BLINDS 

SHIPPED  IN  7  DAYS 


CUSTOM  MADE 
1"  Mini  Vinyl  from  $12! 
1"  Aluminum  from  $15! 
PVC  Verticals  from  $42! 

Free  Shipping  On  Most  Items 

A  a  A    LA   Al   i.A   m^ 


•  Levolor*  Kirsch*  Del  Mar*  Louver  Drape 


SUPER  SAVINGS  ON 

WALLPAPER! 


Custom  Windows  &  Walls 

32525  STEPHENSON  HWY    MADISON  HGTS  Ml  48071 

1-800-772-1947 

Or  1-800-777-7747 


LEVOLOR 


DELMAR 


HUNTER  DOUGLAS 


KIRSCH 


GRABER 


LOUVERDRAPE 


BAU 


VEROSOL 


80% 


Verticals 
Pleated  Shades 
Duettos 

Wood  Blinds 

Micros  &.  Minis  _^^ 

•  Free  UPS  shipping  "^^#] 

•  No  sales  tax  outside  Rl 

•  5  day  shipping  on  selected  patterns 


GLOBAL  BLINDS 


Call  Toll  Free: 

1-800-488-4334  G 

with  brand  name,  pattern  and  color  # 
Weekdays:       8:30  a.m.  -  9:00  p.m.  EST 
Saturday:         8:30  a.m.  -  6:00  p.m.  EST 


WALLCOVERINGS 


Every  pattern  in  every  book 

is  now  50%  off  depending  on  volumel 
The  more  you  buy. ..the  more  you  save! 

CALL  TOLL  FREE 

1-800-627-0400 

with  pattern  number 
and  book  name 

Sfyte  TOtUtcowunf 

"WE  DON'T  INFLATE  THE  RETAIL  PRICE  & 
WE  GUARANTEE  TO  BEAT  ALL  PRICESI" 

2S  P0  Box  52128  •  Livonia,  Ml  48152  Cd 


in/NTrpTT   Your  Treasured  Dining  Table 

rnv  I  CO  I    with  custom  fit 

TABLE  PADS 


ASK  ABOUT 
FREE  LEAF  SPECIAL^ 


•/£  '■ 


SAVE  tuop  70% 


Look  under  table 
for  numbers  & 

t~.ll    •••    what    »H« 


Call  Factory  now  & 

order  direct  before 

prices  increase 

UNBELIEVABLY  PRICED  FROM 

ft»-.0^%Q5      For  Quality  Pad 

f%^Z3  Any  Normal  Size 

*r  ^m  *"      COMPARE  AT  99.95 

Guaranteed  up  to  20  years  -  MC/VISA 

TOLL  FREE  1  (800)  428-4567 

FAPTOPV  niPFCT  TAPI  F  PAn  PnUPtMY 


2£« 


NEW  DESIGN  PORTFOLIO 

Includes  latest  group  of  newly  created  hous1 
Among  75  designs  are  richly  detailed  Victorian  i 
styles,  Heritage  houses  &  Farmhouses.  Also  a 
devoted  to  the  new  Signature  Series  of  luxury 
Features  1  &  2  story  houses  from  1608-6602  sq. 
Blueprints  avail.  $4.95  ppd.  HOME  PLANNER , 
Dept.  BHE1 1, 3275  W.  Ina  Rd.,  Tucson,  AZ  8: 

TREAT  YOURSELF 
TO  THE  BEST 
FOR  ONLY  4  1/2C 
PER  CUP 

Lutz  &  Wood.  Fresh 

ground  gourmet  coffee. 

30  fresh  sealed  foil  packs, 

each  makes  ten  perfect 

cups.  Beautiful,  reusable 

candy  jar  canaster.  New 

canister  with  every  reorder.  Send  $13.50+  $4 

ALW  COFFEE,  INC.  11106  Rapids  Road,  i 

Center,  NY  14032.  Continental  U.S.  only.  Sj 

guaranteed  or  money  refunded. 

-JBSf 


WALLCOVERING 

Every  pattern  in  every  book  is  now  50%  off  dept 
the  volume!  The  more  you  buy  ...The  more  you  s 
shipping  within  3  days!  "We  don't  inflate  the  w 
and  we  guarantee  to  beat  all  prices ! "  For  inform  i 
STYLE  WALLCOVERING  at  l-800-627-04(J 

HANDY  KEY  — 

MINI-LIGHT 

Ends  fumbling  for  key- 
holes in  the  dark!  Black 
plastic  mini-light  snaps 
onto  the  base  of  your 
key — has  its  own  loop  to 
attach  to  your  key  ring.  Just  push  button  on  ;  I 
bright  beam  of  light  illuminates  keyhole.  Re 
batten,'  and  bulb  included;  1  3/8"xl  3/8".  Ord  11 
Key  Mini-Light,  $1.99  ppd.  WALTER  DRAI 
Drake  Bldg.,  Colorado  Springs,  CO  80940. 

NO  HIDDEN 
CHARGES 

Over  a  decade  of  the  lowest 
Direct  to  Consumer  Wholesale 
Prices  &  same  day  computer' 
processing  has  given  us  over 
1,000,000  satisfied  national  cus- 
tomers. Call  toll  free  1-800-631-9341  & 
give  the  book  &  pattern  number.  Free  delivt 
where  in  the  U.S.A.  NATIONAL  WHO 
WALLCOVERING,  Rte.  10,  Ledgewood,  N 


ART  POSTERS  &  PRINTS      ^ 

Habitat  Gallery  is  the  world's  larg- 
est custom  framed,  art  poster  and 
print  gallery.  Choose  your  frame  and 
matte  color  &  favorite  print  from 
over  2,500  collections,  at  discounts 
of  up  to  50%  off!  Call  Now  for  a  free 
color  catalog.  1-800477-3300. 


X 

* 


JAM  Ain    I9»l 


ICALS  &MINI 
)S 

1 76%  off  retail.  Shipped 
/orking  days  or  yours 

LIFE- TIME  GUAR- 
E.  We  are  an  established 

direct  company  com- 
toquality  &  service.  Free 
jrs  sample  kit  lets  you 
the  convenience  of  your  home. 
300-642-9899  (ext.  4)  or  write  to:  AROUND  THE 
OW,  326  N.  Stonestreet  Avenue,  Suite  204, 
Jle.MD  20850. 

0  CALENDAR— 
$9.95 

your  favorite  person, 

rpetonaprofession- 

duced  calendar.  Cus- 

iigned  for  horizontal  |^^i 

ical  original  photo. 

d  calendar  10"xl8" 

;.).  Reproduced  from 

)to  or  35mm  neg  (re- 

.  Add  95?  per  calen- 

•  p&h.  RELIANCE 

i  LABS,  INC.,  Studio  PCBH,  P.O.  Box  1000, 

a,  MA  02777.  Guaranteed. 


WALKING  MADE 
EASIER 

Thousands  of  people  are 
enjoying  the  freedom  given 
to  them  by  the  Able 
Walker.  The  walker  takes 
weight  off  your  legs, 
supports  your  back  and 
offers  the  comfort  of  a  chair. 
It's  great  for  shopping.  For 
more  information,  call 
ABLE  WALKER,  INC. 
1-800-663-1305. 


LIND  WORKS 

ality,  custom  made,  brand 

indow  treatments  at  prices 

%  off  dept.  store  lists.  Our 

d  sales  staff  will  answer 

'  questions  from  measur- 

stalling.Allmajorbrands: 

Hunter  Douglas,  Kirsch, 

r,    Graber,    Joanna  , 

lrape,  Bali,  Levolor,  etc.  [ 

LIND  WORKS,  1-800-  ' 

X),  P.O.  Box  1926,  Bricktown,  NJ  08723. 


LL  DAY  WALKING  COMFORT 

tn  sport-about  from  Grasshoppers®.  Cushioned 
ibbed  crepe  sole.  Imported.  Black,  Walnut,  Lt. 
Navy.  Full  &  half  sizes:  6  1/2-10,  UN;  6-10, 
9, 10, 1 1W.  $22.99  (Reg.  $29).  Add  $2.50  p&h 
l,  $3.50  (two),  $4.25  (three).  Money  Back  Guar- 
lajor  credit  cards.  OLD  PUEBLO  TRADERS®, 
TM1A,  Palo  Verde  at  34th,  P.O.  Box  27800, 
AZ  85726-7800. 


Buy  Carpet  The 
Way  Builders  Buy- 

Save  50%  by  loinm 

thousands    of    builders. 

and     homeowners 

who  buy  their  carpet 

directly  from  the  mill. 

Call  toll-free,  and  by-pass 

inflated  retail  store  prices.  Iff  fast,  easy 

and  guaranteed.     Ask  for  our  free 

brochure  or  take  advantage  of  our... 

Super  Sample  Book  Offer. 

For  only  $5,  we'll  rush  the  exact  sample 

book  you  need  to  select  carpet.  A  $35 

value!  Carpets  can  be  delivered,  ready 

for  installation,  in  about  a  week. 


All  The  Quality. 
Half  The  Price. 


1-800-848-81^98 

S&S  Mills,  2650  lakeland  Road,  Dalton,  GA,  30720 


ART  POSTERS 


Over  2500  Collections 


•  Contemporary 

•  Childrens       FREE 

•  Lifestyles    ups  shipping 

•  Scenic        to  your  home! 

•  Fine  art 

•  Photography 


World's  largest  collection  of  art  posters 
&  prints— all  custom  framed. 

FREE  COLOR  CATALOG 

m  11-800477-3300  M 


^Habitat  Gallery 

Custom  Framed  Art  Posters  &  Prints 


Country 
Curtains 


Gountry — 
Curtains, 


FREE 

COLOR 

CATALOG 

Country 
Curtains  .  .  . 
Over  thirty 
years  of  old- 
fashioned 
quality  and 
conscientious 
service. 
A  delightful  selection  of  curtains 
trimmed  with  ruffles,  fringe  and 
lace.  Also  tab.  tailored  and  ruffled 
styles  in  warm  colors  and  cheerful 
prints,  some  insulated  styles,  lots  of 
lace  and  balloon  curtains,  bed 
ensembles  and  more. 
PLEASE  CALL:  413-243-1300 
24  hours  a  day,  7  days  a  week 


Satisfaction  guaranteed. 


D     PLEASE  SEND  FREE  CATALOG. 


Name 

Address. 
City 


State. 


Zip 


COUNTRY  CURTAINS* 

At  The  Red  Lion  Inn 
Dept.  1031,  Stockbridge,  MA 
01262 
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WE  DO 

WALLCOVERINGS. 


.■a 


v.v 


Smart  wallcoverings  does  one 
thing  and  we  do  it  right!  That's 
why  we  can  discount  every 
pattern  in  every  wallpaper 
book  seen  anywhere  up  to. . . 


50 


o/o 

OFF 

RETAIL 


-  SMART  FEATURES  — 

•  Free  UPS  shipping! 

■  Most  orders  shipped  within  3  days! 

■  Absolute  lowest  prices  guaranteed! 


CALL 
TOLL 
FREE 


1-800-677-0200 


m  SMART 


"Where  a 
smart  shopper 

IS  OUT  DGSt 

WRllCOVeRINGS     customer:' 


Levolor 


itfttAtfAfiAfifiiU*  ' -"  '""' 
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XPRESSBLINDSFACTORY 


Mini  Blinds 


Duette 


Grabec       DEL  MAR 


FACTORY  DIRECT  PRICES 
DESIGNER  NEUTRAL  COLOR  SPECIALIST 


Up 
To 


8O0/c 


0 


Off 
Retail 


1-800-543-2383 

Lifetime  Guarantee 

19751  Frederick  Road,  Germantown,  MD  20876 


Strongest  Alum 


FREE 

SAMPLE 

KIT 

You  receive  genuine 
samples  of  materials. 


Jl 
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ALWAYS 
FIRST-QUALITY 


Brand 


vfto 


•  Any  book  or  pattern.  J  QB  £Q 

•  No  tax  outside  Pa.  ^^ 

•  Any  fabric  and  border.         ^ 

•  Shop,  then  call  with  book 
name,  pattern  number. 

FAST!  Same-day  processing. 
FREE!  Shipping.  Except 
Alaska  and  Hawaii. 

Mon    Tues   Fri  1  800  252"5060 

«,!!,,      BENINGTON'S 


OLD  PUEBLO  TRADERS 


The  Catalog  for  ALL 
Your  Fashion  Needs 

Misses,  Petite  (5'4"&  under) 
Half  and  Large  Sizes 

•  Fashions  for 
Dress,  Sport  & 
Leisure 


\V 


Shoes  in 

Regular 

and 

Hard-to-Find 

Sizes  in 

Narrow,         — v^      V^N 

Medium,  < 

Wide  &        *—*^ 

WW  Widths  Y    Y 

Some  Slims     \    \ 

available. 

Intimate  Apparel 

SATISFACTION  GUARANTEED 


COLOR 
CATALOG 
and  $2  bonus  coupon 


Name 


Address 
City  


State . 


.ZiD 


OLD  PUEBLO  TRADERS9 

Dept  HXB1,  Palo  Verde  at  34th 
P.O.  Box  27800,  Tucson,  Arizona  85726-7800 


eCopyright1991. 
Old  Pueblo  Traders' 


I 


,.Js^o 


BRIGHTEST  COLORS  *  BORDERLESS 
Six  choices  only  $3.00  each 

-A-  40  Wallets 

*  32  Wallets  &  One  5"x7" 

*  8  Wallets  &  Four  5"  x  7"s 

*  2  Custom  8"  x  10"s 
*>       '  *    1  Custom  11"  x  14" 

A      & =  •  20  Jumbo  Wallets 

TRUE  color  photos  on  KODAK  paper.  Speedy  service  with 
computer  accuracy.  Send  any  photos  or  instant  prints  up  to 
8"x10"  or  negs  or  slides,  (returned)  Add  95?  each  set  for  hand, 
and  post  For  Rush  Express  Photo  Service  add  $2.00  per  order. 


GIANT  COLOR  *  1  Custom  20"  X  30"  $9.95 

Enlargements  *  2  custom  16"  x  20"  $9.95 

^For  postage  and  handling.  Add  $1.95  per  giant  Enlargement  Oiler, 


Guaranteed.  End.  check  or  M.O.  with    ret.  address,  send  to: 
RELIANCE  COLOR  LABS,  INC. 

Studio  314-1  Box  1000 

Swansea,  MA  02777 


For  Rush 

IJ'JJ:IJ.«J!l.t..lli 

Service  add  $2.    / 


BOSOM  BUDDY 


Breast  Form 

The  most  comfortable  prosthesis 
a  mastectomee  can  wear 

Free  Brochure 

Women  who  wear  the  Bosom  Buddy  breast  form  enjoy 
cool  comfort  at  a  modest  cost.  Doctors  are  telling  their 
patients  about  this  alternative  to  silicone  prostheses.  No 
need  for  special  bra.. .fits  inside  regular  bra.. .all  fabric 
and  weight  adjustable. 

MONEY  BACK  GUARANTEE  Medicare  Approved 

(208)  343-9696 

B  &  B  COMPANY,  INC.,  Dept.  B041 

__  2417  Bank  Drive- PO  Box  5731  ^^ 

—  Boise.  Idaho  83705-0731  *5* 


WALLPAPER 

FREE  DELIVERY  •  MASTERCARD/VISA 

NO  SALES  TAX  (outside  PA) 

CALL  WITH  BOOK  &  PATTERN  # 


33  -  75% 


MARYS  DISCOUNT  PAPERS 
FAMILY  BUSINESS  SINCE  1925 


1-800-521-3393 


ReplacementsXtd. 

A  Million  Pieces! 

Active  &  Discontinued 
China,  Crystal  &  Flatware. 

To  Buy  or  Sell: 

Call  (919]  697-3000.  or  write: 

1089  Knox  Rd..  P.O.  Box  26029.  DepL  GB1 1 A 

Greensboro.  NC  27409 

(SASE  Please) 


PERFECT  FIT  FOR  EVERY  FOOT 

From  Beacon®— $19.99(Reg.  $28).  Leather  sar  1 
2  fully  adjustable  buckle  straps.  Cushiony  i  I 
1 1/4"  leather-covered  wedge.  White,  black,  beig  | 
Made  in  U.S.A.  Full  &  half  sizes:  6-10, 1  IN;  5-  J 
6-9, 10W. + $2.50 p&h ( lpr), $3.50 (2), $4.25  (3;  I 
back  guar.  Major  credit  cards.  OLD  PUEBLO  i 
ERS®,  Dept.  HTL1A,  Palo  Verde  at  34th,  P  ] 
27800,  Tucson,  AZ  85726-7800. 

GUARD  YOUR  TABLE 
AND  SAVE 

With  finest  quality, 

folding  style  custom 

table  pad  direct  from 

America's  oldest  & 

largest  manufacturer.  ^-    -':■.<■- 

Washable  vinyl  top  &  soft  felt  base  firm  bills  on 

basis  after  you  receive  our  table  pad.  No  advano 

or  C.O.D.  required.  15-yr.  factory  guar.  800-3 

ext.  210.  SENTRY  TABLE  PAD  CO.,  1 170  S  * 

St.  Paul,  MN  55108. 


WALLPAPER 

Up  to  78%  off  on  all  national  brands.  Orders  p: 
same  day  and  most  shipped  within  3  working  d 
UPS  shpg.  Hassle  free  return  policy  eliminates  r 
in  your  neighborhood,  write  down  book  name! 
tem  number  then  call:  1-800-735-5300.  AMl'l 
BLIND  &  WALLPAPER  FACTORY,  28237 
Lake  Rd.,  Farmington  Hills,  MI  48334. 


WHAT'S  ON  THE  CARDS  FOR  YOUUt 


|  CALL  ALEXANDRA'S  TAROT  I 

1-900-370-909 


MOONSIGN  HOROSCOPE  1-900-33, 
LOVERS  COMPATIBILITY  1-900-331 
CHINESE  HOROSCOPE  1-900-33} 
YOUR  PERFECT  MATCH'   1-90O-33i 


Quaint  Vict 
COFFEE" 

with  Imported  J 


New   way   to   save  on   Yesteryei 
Most  Items  shipped  direct  from  f 
Huge  choice  of  sofas,  chairs,  I 
lamps,  clocks.  Also  beds,  mirrors, 
$1.00  for  80  page  catalog;  we  r 
purchase 

MAGNOLIA  HALL  (Dep 
726  Andover,  Atlanta, 


BEST  BUND  PRICES  IN  AMERICA! 

MINIS  VERTICALS 


DESIGNER 
SAMPLE  KIT 


Actual  aluminum  color  samples.  Actual 
fabric  samples.  This  kit  could  save  you 
hundreds.  Call  for  yours  today! 

Shop  Wholesale  At  Home!  Lifetime  Guarantee! 

5  Working  Day  oTrf  Free! 


FROM  OUR  FACTORY 

PLEATED 


suggested  retail  price 

1-800-642-9899  Ext  4 

326  N.  Stonestreet  Ave.  /  Suite  204  Hh 
Rockville,  MD  20850  U£ 
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AMOUS  FARMERS 

raing  hearts  in  rural  homes  across  the  country! 
ids  of  the  large  ( 14"x  18"),  full-color  posters  have 
lered  across  the  U.S.  $3.95  plus  $  1 .25  shpg.  Also 
4"xl8"  Wall  Plaque  of  our  full-color  poster, 
I  on  a  wood  base,  then  sealed  with  acrylic  for  a 
inish  that'll  last  for  a  lifetime.  $12.95  plus  $3.45 
3LSTINC.,DeptBHP-191,1118W.Lake,Box 
vas  City,  MI  48764. 


BALI  •  HUNTER  DOUGLAS 

LOUVERDRAPE  • VEROSOL 

DEL  MAR 

DUETTES  /  MICROS/  1"  MINI  /  VERTICALS 
REAL  WOODS  /  PLEATED 

^^jWrj^JJ-^^  lensinvice  J 


yjiS illJ^Ji  CLIND  COMPANY 


:rafts,patterns, 
ies,  "any  size" 

ograph  can  copy  designs  that  can  be  used  in 
:  or  any  picture.  Excellent  for  patterns,  designs, 
■traits,  still  life,  etc.  All  you  do  is  place  the  point 
lage  you  wish  to  enlarge  or  reduce.  Then  just 
e  lines  as  pencil  end  automatically  reproduces 
1  exact  proportions,  $6.95  +  $1.50  postage. 
>!  PRODUCTS,  Dept.  BHG990,  Box  2012, 
helle,  NY  10802. 


ii.'u.i.i'n.M.'rimn 


CALL  TOLL  FREE     FOB 

J   1-800-441  1288  , 

—si  FAX  409-S42-138Z  B 
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GIDDINGS.  TEXAS  76942 


TV 


THE 

CATALOG 

FOR  PEOPLE 

WHO  LOVE 

HEIR  PETS 


Unique,  hard-to-find  items  that 
make  life  with  your  pet  easier. 
Feeders,  collars,  pet  fashions,  grooming  supplies  and 
more  PLUS  gifts  and  clothing  featuring  your  favorite  breed. 
Q  Send  your  FREE  color  catalog 

Name  __ 

Address  

pedigrees  The  Pet  Catalog 

Box  11 0,  BH  1 45,  Spencerport,  N.Y.  1 4559 


it- 

1 
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************ * 


WALLCOVERING 


% 


Plus 
$3.75  Shpg. 


No  space  for  TV?  Mount  this  space-saver  on  the 
wall,  like  hotels  do.  Attach  it  right  where  you  want 
it  for  comfortable  viewing  from  bed,  sofa  or  in 
kitchen.  Strong,  sturdy  black  metal  arms  hold  por- 
table TV  up  to  16"  deep.  It  swivels  for  easy  view- 
ing too!  Check,  MC  or  VISA.  NJ  res.  +  7%  tax. 

SPECIAL:  Two  for  $34  plus  $6.50  shpg. 
ESSEX  HOUSE  Dept.  G1-1,  Rahway,  NJ  07065 


Every  Book  &  Pattern  | 
No  Sales  Tax 

(Excepl  NJ  &  NY)  up 

Free  UPS  Delivery  jqI 


WAVERLY  FABRICS  £50%  off 


LEVOLOR  ?y  K% 


BLINDS    to 


OFF 


Also  Oeimar.  Bali.  Graber.  HunterDouglas 

NATIONWIDE 


NEVER  UNDERSOLD 


1-800-488-WALL 

P  O  BOX  40  HACKENSACK.  N  J  07602 


TER  HOMES  AND  GARDENS 
v        AT  HOME 

xARDEN 


^ENTER 

irt  planning  your  spring 
ning  now,  in  the  comfort  of 
|  own  home,  with  catalogs 
ordered  directly  from 
er  Homes  and  Gardens. 

start  receiving  catalogs 
f  fill  in  the  coupon,  or  call 
l-free:l  -800-678-2699. 


1 .  Michigan  Bulb  Company's 
FREE  Garden  Catalog  offers  36 
pages  of  perennials,  shrubs,  bulbs 
and  ground  covers-all  backed  by 
our  3  year  replacement 
quarantee.   FREE. 


Lilypons  Water  Gardens 

2.   Bring  tranquil  water  lilies, 
darting  goldfish,  and  shimmering 
water  to  your  garden  this  year.  Let 
Lilypons  guide  you  from  beginning 
to  end.  Create  your  water  garden 
from  our  selection  of  pools,  oquotic 
plants,  goldfish  and  the  works  to 
make  this  dream  come  true.   100- 
page  catalogue  plus  informative 
seasonal  newsletters,  $5.         710061 


3.  Shop  52  pages  of  exclusive 
J&P  roses  and  tocKjuality  peren- 
nials, flowering  shrubs,  trees,  tools 
and  home  gardening  accessories. 
Featuring  the  1991  Rose  of  the 
Year™  and  All-America  winners 
plus  a  wide  variety  of  aids  to  help 
you  garden  more  successfully. 
Quality,  and  your  satisfaction  are 
fully  guaranteed.   FREE.        710079 


Shady  Oaks 

ants  for  Shady  Gardens 


er  100  Hosta  varieties  ore 
I  by  Shady  Oaks  Nursery, 
atalog  also  includes  an 
ive  list  of  other  perennials, 
wildflowers  and  shrubs  for 
idy  landscape.  Informative 
3  FREE. 


DeGiorgi  Seed 
Company 


5.  A  garden  catalog  and  more!  A 
wide  assortment  of  seeds,  bulbs  and 
perennials  for  vegetable  and  flower 
gardening.   For  the  garden  sophis- 
ticate, a  collection  of  herbs  and 
garden  art.   New  high  producing 
hybrids  as  well  as  more  traditional 
plant  varieties.   Helpful  gardening 
charts,  tables  and  information.  $2. 
Available  January  1991.  710095 


G  BETTER  HOMES  AND  GARDENS* /"^  AIHOME 
arden  Center 

Please  circle  the  catalog  number  for  each  of  your  selections,  enclose  a  check  or  money 
order  for  the  cost  of  the  catalog(s),  plus  $1 .75  for  postage  and  handling.  Please  allow 
4  to  6  weeks  for  delivery.  Mail  to:  Better  Homes  and  Gardens*,  Box  10237- 
Dept  201020,  Des  Moines,  IA  50336  or  call:  1-800-678-2699. 


1.  FREE 

2.  $5.00 

3.  FREE 


4.  FREE 

5.  $2.00 


I'm  enclosing  $_ 


.  for  catalogs  ordered 
for  handling 
_  total  payment 


Name 

Address 


City/State/Zip_ 


Expiration  Date:  March  31,  1991 
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THE  MAN  NEXT  DOOD 


JANUARY  1991 


■  Our  new  coffee  maker  comes 
equipped  with  a  computer  "brain."  I 
suppose  if  I  can  figure  out  how  to 
work  all  those  buttons  and  dials,  I'll 
find  out  just  how  smart  it  really  is. 

■  "Remember,"  sighs  Aunt  Opal, 
"when  sex  education  meant  thumbing 
through  old  issues  of  National  Geo- 
graphic magazine?" 

■  Newspaper  editor  Earl  Reeves 
cringed  when  he  discovered  that  he 
had  switched  the  soap  opera  summar- 
ies with  the  city  council  report.  But  so 
far,  he  says,  no  one's  noticed. 

■  Bill  Norman's  teenage  son,  sur- 
rounded all  his  life  by  mechanical  gad- 
gets, has  found  the  perfect  tool  for 
those  nooks  and  crannies  that  can't  be 
reached  with  the  snowblower.  It's 
called  a  shovel. 

■  Representative  Nick  Hanfii  re- 
marks that  he's  unimpressed  with  the 
renewed  interest  in  alternative  energy 
sources.  "After  all,"  he  quips,  "Con- 
gress has  been  running  on  wind  power 
for  years." 

■  Uncle  Dodd  Buckner,  who  likes  to 
stop  at  The  Country  Cafe  for  break- 
fast, says  he  can't  explain  why  the 
morning  newspaper  at  the  cafe  is  al- 
ways so  much  more  interesting  when 
someone  else  is  reading  it. 


"Of  course  he's  a  happy  dog.  He's  eating 

real  meat  in  a  rich,  beefy  gravy.  I'm 

eating  a  sprout  salad  and  bean  curd  " 


■  Whenever  anyone  asks  the  Rev. 
George  Hall  how  he  got  interested  in 
ministering,  he  glances  skyward  and 
says,  "I  have  a  friend  in  the  business." 

■  Dot  Dresch  called  last  week  to  re- 
port that  the  cuisine  during  her  recent 
tropical  cruise  was  delicious  and 
abundant,  although  the  warm  and  hu- 
mid weather  must  have  caused  all  of 
her  clothes  to  shrink. 

■  "Automatic  Teller  Machines  will 
never  completely  replace  humans," 
says  banker  Helen  Newsome,  "until 
they  can  be  programmed  to  ask  how 
your  granddaughter  is  doing." 

■  Fed  up  with  long  memos,  my  boss 
says  she  may  start  requiring  that  ev- 
eryone write  them  in  longhand. 

■  "Anyone  who  wonders  what  it 
would  be  like  to  be  invisible,"  says  Liz 
Randall,  "has  never  been  the  mother 
of  a  teenager." 

■  It's  just  as  well  that  Shakespeare 
wrote  300  years  ago,  argues  Isabel 
Norman.  "If  he  were  alive  today,  he'd 
probably  be  working  on  Hamlet  III: 
Nightmare  in  Denmark." 


mt^  or  the  first  time  in  five 
years,  we'll  be  hosting  our  neigh- 
borhood New  Year's  party.  "I 
don't  think  we  should  serve  alco- 
hol," argued  Burt,  Jr.  "Look  how 
many  people  are  killed  by  drunken 
drivers." 

"But  no  one  will  be  driving," 
countered  Chris.  "And,  besides,  we 
wouldn't  let  anyone  overindulge." 

Then  Judy  chimed  in:  "Booze 
only  makes  people  act  silly  and 
loud.  Why  bother?" 

"What's  wrong  with  acting  a  lit- 
tle silly  now  and  then?"  I  asked. 

I  was  a  little  taken  aback  at  this 
newfound  puritanism  among  the 
younger  generation.  But  it's  hard 
swimming  against  a  trend  that's 
positive  at  its  heart,  even  if  it  does 
strike  me  at  times  as  a  campaign 
for  the  perfection  of  people. 

We  haven't  yet  decided  what 
we'll  do.  But  the  kids  have  given 
Chris  and  me  something  to  think 
about.  In  my  book,  that's  always  a 
good  thing. 
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EASY  window 

EATMENTS  TO 
!W  IN  A  WEEKEND 

TERRIFIC 
^ACE-MAKING 
ORAGE  IDEAS 
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®lVf(jr-Dfllfii  is  a  registered  trademark  oj Monsanto  Comp  ' 


evolutionary 
)  Fight  Matting. 


The  ultimate  test  of  any  carpet 
s  its  ability  to  resist  matting. 
That  slow,  inexorable  process 
K]JjSfl3|     that  gradually  turns  the  high- 
traffic  routes  in  your  home  into 
uten  paths.  And  transforms  your  once 
iutiful  carpet  from  a  source  of  pride  into 
ource  of  embarrassment. 
At  Wear-Dated®  Carpet,  we  decided  to 
something  about  matting. 
What  our  engineers  found  is  that  it  would 
.e  a  whole  new  kind  of  fiber  system  to 
illy  do  the  job. 

'e  Virtually  Reinvented  The  Carpet. 
We  needed  a  fiber  system  that  wouldn't 
down  on  you  prematurely  simply  be- 
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Traffic  Control 


Si 


vs 


Traditional  Construction 

IT* 

S    i    s 


Traffic  Control's  patented  new  Dual  Fiber  System  is  designed  to 
bounce  back,  not  get  beaten  down  like  traditional  constructions. 

jse  you  walked  on  it.  Or  did  any  of  the 
ler  things  you  do  to  a  carpet  in  normal, 
.ryday  living. 

A  fiber  system  designed,  in  other  words, 
specifically  fight  matting. 

How  Traffic  Control  Works. 

^^1  Unlike  the  traditional  con- 

k  structions  that  carpets  normally 
kb    use,  our  new  Traffic  Control™ 
^F  Fiber  System  employs  a  unique 
1^^^^  dual  fiber  design.  By  taking 
V    tough  nylon  fibers  and  inter- 
W     weaving  them  with  acrylic  fibers, 
we  built  in  a  type  of  resilience 


that's  never  existed  before.  It's  a 
major  step  in  carpet  technology 
Because  it  makes  it  possible  to 
produce  carpet  that's  as  soft  as 
you  want  a  carpet  to  be.  Yet 
has  the  inner  strength  to  keep 
springing  back.  Day  after  day, 
month  after  month  and  year 
after  year.  Plus,  Traffic  Control  provides 
you  with  the  same  stain  resistance  that 
Wear-Dated  Carpet  is  famous  for. 
It's  Designed  For  The  Real  World. 

Traffic  Control  is  especially  well  suited 
for  the  high-traffic  areas  of  your  home  like 
your  family  room,  living  room, 

hallways,  dining  area,  and 
every  other  place  you  want 
good  mileage  from  your 
new  carpet. 

So  if  you're  considering  buying  new 
carpet,  the  Traffic  Control  Fiber  System 
should  make  your  choice  very  simple. 
Call  Toll-Free  For  A  Dealer  Near  You. 

To  see  the  wide  array 
of  Traffic  Control  colors, 
call  1-800-322-6327  for 
the  Wear-Dated  Carpet 
dealer  nearest  you. 

New  Traffic  Control 
from  Wear- Da  ted  Carpet. 
Specifically  engineered 
to  fight  matting.  And  so 
advanced,  it's  even  de- 
signed to  be  walked  on. 
And  on  and  on  and  on 
and  on  and  on.  So  go 
ahead,  walk  all  over  us. 


We  ar  -  Dated 
Assurance 


WEAR-DATED 
CARPET 


Carpet  bearing  the  Wear- 
Dated  logo  assures  you  of 
the  highest  quality  materials 
and  technology  available. 
Every  Wear-Dated  Carpet 
style  goes  through  real- 
world  performance  testing, 
just  to  be  sure  its  beauty 
will  last. 


'  affic  Control  is  a  trademark  of  Monsanto  Company. 
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More  and  more 
nurseries  are  using 

diapers 
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You  won't  find  teddy  bears  in 
this  nursery.  Just  trees,  shrubs 
and  flowers  growing  in  a  unique 
soil  enhancer.  Unique  because  it's 
made  by  breaking  down  disposable 
diapers  and  other  garbage. 

The  process  is  called 
accelerated  composting/ 
And  as  the  makers  of  . 
Luvs  and  Pampers,.      JK  _ 
Procter  &  Gamble  is  talc 
ing  an  active  role  in  making 
this  technology  more  available 

Accelerated  composting  works 
like  backyard  composting,  but  on  a  0 
much  larger  scale.  First,  inorganic 
materials  are  separated  out.  Then, 
the  rest  is  broken  down  safely  and  I 
naturally  into  soil  enhancer.  In  the 
case  of  disposable  diapers,  a  full  80% 
of  the  diaper  is  compostable.  ^ 

And  it's  fast.  With  this  new 
technology,  diapers  can  be  turned 
into  soil  enhancer  in  anywhere  from 
30  to  180  days. 

We're  not  alone  in  supporting 
composting,  either.  The  Environ- 
mental Protection  Agency  and  other 
groups  recommend  it  as  one  of  the 
best  solutions  we  have  for  handling 
garbage.  What's  more,  ten  U.S.  com- 
munities are  currently  composting 


their  garbage.  So,  to  help  make 
composting  more  available, 


Procter  &  Gamble  is  Committing 

20-  million  dollars  to  the 

cause.  We've  also  helped  establish 

the  Solid  Waste  Composting 

Council — a  nonprofit  organizati 

to  promote  composting  nationwide. 

And  this  is  just  the  beginning. 
Wiio  knows — the  next  tree  you 
plant  could  be  one  that  had  roots 
in  your  own  baby  s  nursery. 

For  more  information  on 
composting,  please  call  us  at 
1-800-543-0480. 
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PROCTER  &  GAMBLE 
Looking  for  real  solutions. 
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ortunately,  you  didn't  have  to, 
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.ascade 
For  dishes  so  clean, 
they're  virtually  spotless. 


ithall 
the  excitement 
over  Dad's 
big  party 
you  didn't 
have  time 
to  worry  about 
spotted  glasses, 


:  Procter  &  Gamble  Company 


With  Resolve'"  Carpet 
Cleaner,  even  a  toughie  like 
pizza  is  as  easy  as  pie.  Ditto 
for  cola,  ketchup,  crayons- 
even  grape  juice.  And  Resolve 
protects  your  carpet  aga i nst 
future  oily  stains  with 
DuPontTEFLON*  soil  and 
stain  repellent. 

So  have  a  party  with 
your  pizza— 'cause 
Resolve  delivers! 

Take  away  the  worry, 

take  away  the  stain.  Take  out  Resolve. 
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In  1898,  Edna  Bowman  could  boast  to  all  the  ladies  ofGrovner's 
Garden  that  she  smoked  right  under  her  husband's  nose. 


The  fresh  tasting  menthol  ultra  light  that 
was  created  especially  for  women. 


5  mg"tar,"0.4mg  nicotine  av.  per  cigarette  by  FTC  method,  epwiip Moms inc.  1990 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


Your  Big  Tow. 


*When  properly  equipped.  Includes  weight  of  people 
trailer,  cargo  and  equipment. 


Chevy  S-10  Blazer.  The  most  towing  power  in  any  compact  4x4  sport  utility  vehicle. 

Vhen  you  need  a  hand  in  a  sport  utility  vehicle,  Chevy's  got  more  pull  than  Ford.  No  wonder 
last  year  alone  more  truck  owners  switched  to  Chevy  than  to  any  other  truck t 
Chevy  S-10  Blazer.  A  big  hand  when  you  need  a  big  tow. 


ve  People  Are  Winning  With 


of  America.  TODAY'S  TRUCK  IS  CHEVROLET 


America's  #1 
cleaning  expert 
recommends 
Eureka. 


Don  Aslett 

runs  a  company 
that  cleans  almost  30 


million  square  feet  of 
commercial  floorspace 
every  day.  That's 
the  equivalent  of 
20,000  average- 
size  homes.  He's 
also  a  best  sell- 
ing author  of  how-to-clean  books.  He  uses 
Eureka  vacuums  on  the  job,  and  at  home. 


"I  like  the  high 
performance, 
and  the  low 
price.  Get 
noth  in 
a  HotShot 


TO 


vac. 


95 


High-Pert  ormance  motor 

has  plenty  of  power. 

Vibra-Groomer  II® 

beater  bar  brush  roll 
loosens  the  deep  dirt 
that  damages  carpets. 

Edge  Kleener®  gets  it 
all,  wall  to  wall. 

Four-position  Dial- 
A-Nap®  adjusts  to  any 


Get  this 
"Clean  the  Easy  Way" 
booklet  by  Don  Aslett  at  no 
extra  cost  with  purchase 
of  any  Eureka  vac. 


We'll  sweep  you  off  your  feet." 


EUREKA 

VACUUM  CLEANERS 


EDITOR'S  LETTER 


FEBRUARY  1990 


IT'S  A  DIRTY 


ear  Readers, 

Goodness  knows  that  being  editor 
of  Better  Homes  and  Gardens®  isn't 
always  a  bed  of  roses.  There  are  dead- 
lines, budget  problems,  personnel 
pressures,  and  even  the  monthly  rush 
to  complete  this  letter  to  you  by  the 
skin  of  my  teeth  before  the  magazine 
is  sent  off  to  the  printer. 

However,  some  of  my  duties  aren't 
too  tough  to  take.  In  the  photo  above, 
you'll  see  Sharon  Stilwell,  director  of 
our  test  kitchens,  and  me  engaged  in 
one  of  those  pleasant  duties.  We're 
serving  on  a  taste  panel  to  test  new 
dessert  recipes,  some  of  which  you'll 
see  on  this  month's  cover  and  in  our 
feature  "Sweet  Sensations  for  Your 
Valentine,"  page  132. 

Every  recipe  we  publish  is  tested  six 
ways  from  Sunday  by  Sharon  and  her 
staff  in  kitchens  set  up  very  much  like 
your  own,  with  ordinary  ranges  and 
microwaves  and  other  appliances. 

The  recipes  are  all  evaluated  on  a 
number  of  criteria,  such  as  the  avail- 
ability of  ingredients,  preparation 
time,  nutritional  considerations  (I 
know,  the  desserts  . . .  but  gimme  a 
break,  it's  Valentine's),  and  even  the 
number  of  pots  and  pans  required. 

And  then,  of  course,  the  big  ques- 
tion— how  does  it  taste?  That's  where 
I  come  in,  sometimes.  Mostly,  palates 
more  expert  than  mine  are  consulted. 
Our  food  editors  attend  taste  panels 
every  day,  tasting  a  wide  variety  of 
recipes.  But,  when  it  comes  to  gooey 
desserts,  they  know  there's  one  expert 
who  must  be  called  in.  Not  because 
he's  so  discriminating — in  fact,  he 
never  met  a  dessert  he  didn't  like — but 
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MAS  TO  DO  IT 


mostly  because  they  know  his  feelings 
will  be  hurt  if  they  don't  invite  him. 

Well,  it's  a  dirty  job,  but  somebody 
has  to  do  it.  I  just  grit  my  teeth  and . 
make  the  sacrifice.  Actually,  kidding 
aside,  I  always  learn  something  new 
about  food  and  food  preparation.  And 
I  always  come  away  with  a  renewed 
respect  for  the  meticulous  work  that: 
goes  into  each  recipe  that  Sharon  and  i 
her  staff  develop.  No  wonder  you  can  | 
always  count  on  Better  Homes  andi 
Gardens  recipes  to  come  out  right  the  I 
first  time  you  try  them. 

I  listened  in  on  a  discussion  among 
some  readers  recently  and  heard  what 
must  be  the  ultimate  compliment.  One 
participant  said,  "I  know  I  can  pre- 
pare a  Better  Homes  and  Gardens  reci- 
pe for  the  first  time  and  serve  it  to 
company  without  trying  it  out  on  my 
family  first."  Now  that's  confidence! 


David  Jordan,  Editor  in  Chief 


P.S.  Almost  all  the  results  are  in  from  this 
year's  Great  American  Yard  Sale,  held  on 
August  1 1  by  Better  Homes  and  Gardens® 
Real  Estate  member  firms  in  almost  200 
cities  and  towns  around  the  country.  They 
raised  $214,000  to  help  homeless  families. 
They  donated  $114,000  to  The  Better 
Homes'"  Foundation  and  $100,000  to  help 
programs  in  their  own  communities.  Thanks 
folks — you  did  great!! 
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PRODUCING  A  NEW  "ALL" 

FREE  OF  PERFUMES,  CLEAR  OF  DYES. 
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YOU'LL  FEEL  IS  THE  CLEAN. 


ALL  THE  CLEAN 

THAT  SENSITIVE 

SKIN  NEEDS. 

New  "all"  free  dear's 
dermatologist-tested  formula 
has  all  the  stain-fighting  power 
of  "all",  so  even  if  you  have 
sensitive  skin,  you  don't  have  to 
compromise  on  a  bit  of  clean. 
It  has  the  pure  cleaning  power  of 
"all".  But  with  no  perfumes  or 
dyes  added  to  irritate 
your  family's  skin. 
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1892  WAS  A  VERY  GOOD  YEAR  FOR  COFFEE 

I  It  was  a  time  when  those  in  the  coffee  business  did  things  a  little  differently. 

II  And  so  it  was  in  1892  that  a  Southern  merchant  had  cause  for  celebration.  His  premiere 
blend  of  coffee  (and  some  say  his  own  personal  labor  of  love)  was  about  to  be  renamed  after  the 
famous  hotel  where  it  had  already  built  a  reputation  as  the  special  house  blend.  The  hotel,  of 
course,  was  Nashville's  Maxwell  House. 

m^OW?  ^  Today  it  is  with  great  pride  (and  something  of  a  feeling  that  there  are  still  folks 

#^1'%,  around  with  a  taste  for  the  way  things  used  to  be  made)  that  The  Maxwell 
^mmS^,  House  Coffee  Company  would  like  to  acquaint  you  with  1892™  Slow- Roasted 
Coffee.  It  is  coffee  that  is  roasted  the  way  everyone  used  to  do  it:  Slowly. 
With  something  of  a  reverence  for  the  old  ways  of  making  things.  Next 
time  you're  at  the  grocers  we  invite  you  to  try  a  can.  Perhaps  you  will 
find  that  you  have  a  taste  for  the  uniquely  satisfying,  lusty  taste  of  coffee 
the  way  it  used  to  taste. 

H  1892™  Slow-Roasted  Coffee.  A  labor  of  love.. .from  The  Maxwell 
House"  Coffee  Company. 

©  1990  Kraft  General  Foods,  Inc. 
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ENTRY  GARDENS 


BY  DOUGLAS  A.  JIMERSON 


You'll  feel  as  if  you're  in  an  English  garden  when  you  step  through  an 
arbor  of  bloom  by  your  front  door.  Designed  to  match  the  porch  trim 
of  the  house,  this  Victorian-style  arbor  sits  atop  stone  pillars.  Climbing 
roses  planted  next  to  the  structure  nod  a  gracious  welcome  overhead. 


L 


ooking  for  a  simple  way  to  make  a  grand  entrance?  Use  this 
collection  of  savvy  streetside  situations  for  ideas  when  you're  plan- 
ning a  front  yard  make-over.  Within  a  single  growing  season,  your 
home  will  be  the  crown  jewel  of  the  neighborhood. 
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ENCHANTING 


ENTRY  GARDENS 


Living  with  a  steeply  sloping  front  yard  doesn't  have  to  be  an  uphill  battle.  You  can  terrace  the  area 
and  transform  it  into  a  magnificent  entry.  Here,  low  rock  walls  were  used  to  tame  the  yard  and 
create  planting  beds  for  a  mountain  of  perennial  and  native  flowers. 


D, 


riving  around 
your  neighborhood 
is  one  of  the  best 
ways  to  get  ideas  for 
improving  your  own 
front  yard.  Take 
note  of  your  favorite 
front  yard  strategies. 


Barren  and  boring.  That's  how  the  owners  of  this  house 
described  their  front  entry  before  remodeling.  To  improve  the 
view,  they  removed  an  existing  concrete  stoop  and  replaced  it 
with  an  aggregate  patio  and  a  pair  of  concrete  benches.  The 
cedar  arbor  was  set  up  to  cut  the  late  afternoon  glare. 
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AZALEAS  FOR  MASS  APPEAL 

Traffic  slows  to  a  crawl  when 
the  pink,  red,  and  white 
azaleas  in  this  front  yard  burst 
into  bloom.  Growing  just  3  to  4 
feet  tall,  azaleas  are  a  good 
choice  if  you  want  to 
camouflage  a  frumpy 
foundation.  Azaleas  thrive  in 
moist,  slightly  acid  soil.  In  the 
North,  be  sure  to  choose 
winter-hardy  varieties. 
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REVAMPED  RANCH 

Once  marooned  in  a  sea  o 
green  grass,  this  sprawling 
ranch  was  rescued  with  a  brick 
path  and  a  tapestry  of  annual 
bloomers.  The  owners  also 
placed  a  gable  over  the  front 
door  to  help  focus  attention  on 
the  entrance.  Lattice  panels 
-  the  porch. 
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ENTRY  GARDENS 


Release  your  flowers  from  the  confines  of  secluded  borders,  and  plant  them  out  front,  where  you  can 
most  enjoy  their  color  and  fragrance.  Here,  a  spirit-lifting  mix  of  foxglove,  delphinium,  pansy, 
gerbera  daisy,  snapdragon,  and  columbine  spills  out  onto  the  sidewalk. 


lowers  are  a 


quick,  inexpensive 
way  to  improve  an 
entry.  When  you 
plant,  seek  out  a 
showy  space  you 
may  have  previously 
overlooked. 


Improving  a  drab  entry  can  be  as  easy  as  potting  up  a  bunch  of 
your  favorite  bloomers.  Plants  like  geranium,  rose,  petunia, 
hydrangea,  and  nicotiana  turned  these  front  steps  into  an  all- 
season  flower  show. 
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ENCHANTING 


ENTRY  GARDENS 


Use  large  drifts  of  ground-hugging  perennials  like  baslcet-of-gold  alyssum  and  white  candytuft  to 
edge  your  front  walk.  After  flowering,  the  dark  green  foliage  of  candytuft  provides  good  contrast 
to  the  blue-green  leaves  of  alyssum.  E§ 
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SET  A  FREE   MAGAZINE  SUBSCRIPTION 
IY  JUST   LOOKING    INTO   PEL  L  A    W  I  N  DO  W  S  . 

Have  you  ever  fantasized  about  what  your  house  would  look  like 
yith  new  windows?  Dreamed  about  light  streaming  into  your  kitchen 
hrough  a  row  of  skylights,  the  sound  of  rain  tapping  on  new  French 
loors,  or  the  sun  setting  outside  a  bow  window  in  the  den? 

Well  now  is  the  time  to  make  those  dreams  come  true.  Just  stop 
>y  The  Pella  Window  Store®  and  well  show  you  how  windows  and 
kylights  can  beautify  your  home.  Plus,  if  you  bring  this  coupon  well 
;ive  you  a  subscription  to  either  Metropolitan  Home®  Country  Home,® 
>etter  Homes  and  Gardens®  or  Traditional  Homer 

So  not  only  will  Pella®  give 
ou  window  ideas,  but  every  month 
/ell  send  ideas  for  the  rest  of  your 
Lome  as  well.  For  the  location 
»f  The  Pella  Window  Store  near 
ou,  call  1-800-524-3700. 


GET  A  COMPLIMENTARY  ONE-YEAR  MAGAZINE 
SUBSCRIPTION  FROM  THE  PELLA  WINDOW  STORE! 


Choose 
one: 

Name_ 


□  Metropolitan  Home 

□  Country  Home 


□  Traditional  Home 

□  Better  Homes  &  Gardens 


Address . 
City 


.State. 


-Zip. 


Phone . 


REDEEM  THIS  COUPON  AT  ANY  PARTICIPATING 
PELLA  WINDOW  STORE.  OFFER  EXPIRES  I2/QI. 
COQ2B1 


UILT  TO  IMPOSSIBLY  HIGH  STANDARDS.  OUR  OWN: 


FAMILIES  TODAY 


BY  JAN  STIVERS 


OF  WORK 

ily  triumphs 
wif-H  love  and  p< 


iy  family  just 
spent  the  first  Christmas  in 
four  years  that  we  were  real- 
ly able  to  enjoy. 

Four  years  ago,  Frontier 
Airlines,  where  my  husband 
worked  as  a  supervisor,  went 
bankrupt.  Suddenly,  Larry 
was  out  of  a  job. 

Christmas  was  always  spe- 
cial in  our  home.  We  loved 
giving  gifts  to  each  other  and 
through  our  church.  But  it 
took  us  four  years  to  get  to 
the  point  after  the  bankrupt- 
cy that  we  felt  we  could  af- 
ford real  presents  again. 

Ominous   phone   call.    I 
have  the  date  marked  on  the 
calendar:  August  26,   1986, 
when  the  phone  jarred  us 
awake  at  1:15  a.m.  Frontier's 
home  office  in  Denver  was  calling,  telling 
Larry  to  go  to  the  airport,  take  everything  off 
the  ticket  counter,  lock  it  all  up,  and  put  out  a 
sign  saying  that  they  were  suspending  opera- 
tions. Then  he  was  to  call  all  the  employees 
and  tell  them  not  to  come  to  work. 

My  husband  was  43.  I  was  37,  Jill  14,  and 
Greg  12.  Larry  had  worked  at  Frontier  for  18 
years,  the  last  six  in  Des  Moines.  He  loved  the  job. 

Warning  signs.  At  first,  we  couldn't  believe  this  was 
happening  to  us  and  to  the  company  that  had  provided  such 
a  terrific  life  for  our  family.  There  had  been  warning  signs, 
of  course,  and  we  should  have  paid  more  attention.  The 
employees  had  to  take  a  pay  cut  in  1985,  and  another  in 
1986  after  People  Express  Airlines  bought  Frontier.  Those 
pay  cuts  slashed  Larry's  salary  by  40  percent,  from  about 
$36,000  a  year  to  $21,000.  We  lost  some  benefits,  too. 

With  the  first  pay  cut,  we  realized  we  could  no  longer 
afford  the  payments  on  the  wonderful  home  we  had  bought 
when  we  moved  to  the  Des  Moines  area.  We  put  it  up  for 
sale,  but  the  market  was  depressed,  and  no  one  was  buying. 

We  began  to  use  our  savings  for  the  mortgage  and  day-to- 
day expenses.  I  considered  getting  full-time  work,  but  Larry 
didn't  want  me  to.  He  was  sure  things  would  get  better  at 

— Jan  Stivers  is  an  editorial  assistant  in  the  Features  Depart- 
ment at  Better  Homes  and  Gardens®  in  Des  Moines,  Iowa. 


Frontier,  and  I  liked  being 
home  for  the  kids. 

After  the  second  pay  cut, 
our  house  still  hadn't  sold. 
The  bank  wouldn't  renegoti- 
ate, so  we  lost  our  home  and 
our  $7,000  down  payment. 
We  moved  into  a  rental 
house — not  nearly  as  nice, 
but  it  cut  our  housing  costs 
in  half.  We  felt  we  could  still 
make  do.  In  fact,  just  before 
the  bankruptcy,  I  had  quit 
my  part-time  job  at  a  day- 
care center.  I  wanted  to  con- 
centrate on  teaching  my 
speciality,  baton  twirling, 
which  could  bring  in  more 
money  for  us. 

Reality  sets  in.  We  didn't 
really  understand  what  the 
bankruptcy  meant  until  that 
first  paycheck  didn't  come.  For  Larry,  the 
painful  realization  grew  each  day  as  he  woke 
up  with  no  job  to  go  to,  no  association  with  all 
the  people  that  had  made  his  work  so  fulfill- 
ing. But  what  hurt  most,  he  told  me,  was 
"having  to  tell  your  wife  and  kids  that  Daddy 
no  longer  has  a  job,  so  there  will  have  to  be 
some  changes." 
Before  the  bankruptcy,  we  had  always  had  enough  mon- 
ey to  take  fun  vacations  and  to  buy  the  groceries  that  we 
wanted  without  worrying  a  lot  about  the  cost.  The  kids  got 
new  outfits  for  school  each  fall.  We  always  sent  presents  for 
birthdays,  Mother's  Day,  and  the  holidays.  Suddenly,  we 
couldn't  do  anything  that  cost  money.  No  more  parties, 
vacations,  or  going  out  to  eat.  No  hair  appointments  for  any 
of  us.  (I  learned  to  cut  our  hair.)  No  school  clothes  for  the 
kids.  No  invitations  for  friends  to  come  to  dinner. 

I  was  especially  worried  by  the  fact  that  we  couldn't 
afford  to  continue  Jill's  baton-twirling  lessons  or  send  her  to 
contests.  She  is  a  state,  regional,  and  national  champion, 
and  this  was  to  be  her  scholarship  route  to  college. 

Looking  for  work.  Larry  applied  for  jobs  everywhere. 
He  was  told  either  that  he  was  overqualified,  or  not  quali- 
fied for  jobs  that  would  support  us.  He  came  home  day  after 
day,  utterly  dejected.  Jill  especially  remembers  those  days — 
she  had  never  seen  her  dad  cry  before. 

continued  on  page  25 
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Treat  it  now... 
d  wash  when 
you  want  to. 
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390DowBrands 


mission: 


^-* 


Now  you  can  stop  rushing  to  wash  out  every  tough  stain. 
We've  taken  the  fear  out  of  fighting  stains  with  a  secret  weapon 
that'll  put  you  back  in  charge. 

Only  Stain  Stickn'from  Spray 'n  Wash®  has  a  special 
enzyme  formula.  It  lets  you  treat  a  stain  now,  and  wash  it  out 
when  you're  ready.  Up  to  a  week  later. 
h    So  make  sure  you're  never  faced  with  an  impossible  mission 

again.  Get  the  one  thing  that  lets  you  take  control. 

Stain  Stick  from  Spray' n  Wash 

Treat  a  tough  stain  now,  and  wash  it  out  when  you  want  to. 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


17  mg.  "tar",  1.1  mg.  nicotine  av.  per  cigarette  by  FTC  methc 
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today's  Winston 
leans  the  finest, 
lost  flavorful 
lends  of  tobacco. 

Thicker  cut  and 


It's  all  part  of  our 
3mmitment  to 


FAMILIES  TODAY 

continued  from  page  22 

Larry  did  work  odd  jobs.  Any  kind 
of  work  gave  him  a  feeling  of  worth. 
But  every  time  he  earned  money,  his 
unemployment  checks  stopped.  As 
much  as  he  hated  getting  those 
checks,  they  were  essential.  We  had 
used  up  our  cash  savings,  and  all  our 
other  savings  had  been  in  stock  in  the 
airline.  We  were  too  proud  to  ask  any- 
one for  money  during  the  six  weeks' 
wait  for  unemployment  funds  to  start, 
but  Larry's  family  helped  anyway. 

After  a  few  months,  Larry  went  to 
work  for  a  fellow  employee  from 
Frontier  who  had  started  a  sign  busi- 
ness. But  the  work  couldn't  support 
two  families,  so  Larry  was  laid  off. 

Food  stamps  and  creditors.  The 
lowest  point  for  both  of  us  was  when 
we  had  to  apply  for  food  stamps.  We 
had  vowed  we  never  would,  but  we 
finally  had  no  other  choices. 

We  didn't  want  to  see  anyone  we 
knew,  so  we  shopped  at  a  discount 
store  on  the  opposite  end  of  town.  I 
bought  only  essentials  and  discovered 
generic  foods.  (I  still  buy  them.)  We 
were  so  embarrassed  that  we  used 
food  stamps  for  only  two  months.  We 
never  could  bring  ourselves  to  get  free 
food  offered  by  a  local  charity. 

Another  humiliation  was  dealing 
with  creditors.  Until  the  airline's 
bankruptcy,  we  had  paid  all  bills  early 
or  on  time,  and  we  were  proud  of  it. 
Suddenly,  we  were  faced  with  angry 
people  who  did  not  care  why  we  were 
unable  to  pay  them.  For  a  while,  I 
wanted  us  to  declare  bankruptcy.  I 
kept  hearing  from  other  people  how 
great  it  was  not  to  worry  about  their 
old  bills  anymore.  Larry  wouldn't  do 
it.  "We  made  these  bills,"  he  said, 
"and  we  will  pay  them."  I'm  glad  now 
that  we  didn't  do  it. 

Going  to  work  myself.  After 
Larry  lost  his  job,  I  got  work  as  a 
home  typist,  taught  as  many  baton 
students  as  possible,  and  returned  to  a 
part-time  job  at  a  day-care  center.  But 
it  wasn't  enough.  I  told  Larry  that  I 
had  to  work  full-time.  We  had  lost  our 
medical  coverage  and  needed  the 
benefits  as  well  as  the  money. 

Larry  had  always  prided  himself  on 
taking  care  of  his  family,  but  he 
agreed.  I  got  the  first  job  I  applied  for, 


and  it  paid  a  good  salary.  I  was  happy, 
but  concerned  that  my  success  might 
add  to  Larry's  feelings  of  failure. 

Help  from  the  kids.  Jill  and  Greg 
were  wonderful  through  all  our  trou- 
bles. Jill  had  a  date  for  homecoming 
and  made  no  complaints  about  her 
bargain-basement  dress.  She  baby-sat 
to  pay  for  other  homecoming  extras, 
and  even  bought  a  sweater  for  Greg, 
so  he  could  go  to  the  dance,  too. 

Luckily,  Jill  hadn't  grown  much  in 
four  years.  But  Greg  had  outgrown 
everything.  One  time,  he  waited 
months  before  blurting  out,  "Mom,  I 
hate  to  tell  you  this,  but  my  shoes  hurt 
my  feet."  Another  time,  Jill  started 
crying,  saying  that  if  we  didn't  have 
her  and  Greg,  we  wouldn't  need  as 
much  money.  That  broke  my  heart. 

A  job  at  last.  Shortly  after  our  sec- 
ond hard  Christmas,  Larry  was  hired 
part-time  by  America  West  Airlines. 
He  made  only  $4.75  an  hour  and  had 
no  benefits,  but  he  worked  as  many 
extra  hours  as  he  could.  On  October  4, 
the  job  became  full-time,  complete 
with  benefits.  We  rejoiced! 

Larry  was  promoted  to  relief  super- 
visor in  August  1989.  Even  now,  our 
full-time  jobs  together  don't  bring  in 
as  much  as  Larry  was  paid  at  Fron- 
tier. But  we're  solidly  on  our  feet. 

We  have  learned  a  lot  from  those 
four  years — mostly,  to  appreciate 
things  more.  We  are  grateful  to  our 
landlords,  who  told  us  many  times, 
"Just  pay  when  you  can."  We  are 
thankful  to  our  church,  for  letting  me 
teach  baton  in  their  fellowship  hall. 
We  enjoy  buying  fresh  fruits  and  vege- 
tables again,  but  most  of  all  we  appre- 
ciate a  complete  meal  each  day. 

In  retrospect,  I  wish  I  had  taken  a 
full-time  job  sooner  and  that  we  had 
been  better  prepared  for  an  emergen- 
cy. We  should  have  been  more  careful 
with  our  savings  and  charge  cards. 
(We've  thrown  our  credit  cards 
away.)  We  have  also  discovered  that 
there  were  places  we  could  have  gone 
for  help,  like  a  government  job-train- 
ing program  for  displaced  workers. 

Most  important,  we  have  survived  a 
terrible  ordeal  together  and  are  stron- 
ger for  it.  We  have  two  great  kids  who 
appreciate  everything  that  is  done  for 
them.  I  still  feel  that  Larry  is  the  best 
man  in  the  world,  and  that  I  am  lucky 
to  be  married  to  him.  It  will  be  21 
years  next  April.  SB 
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BY  JOHN  ROSEMOND 


PARENTIN6 


etween  the  time 
spent  watching  television 
and  playing  video  games, 
many  of  today's  children 
have  never  experienced  the 
rewards  of  a  hobby.  Think 
back,  to  your  own  childhood 
and  it's  easy  to  recall  why 
they  should. 

Not  long  ago,  speaking  to 
a  large  midwestern  audience, 
I  asked,  "How  many  of  you, 
when  you  were  children,  had 
a  hobby?"  Nearly  everyone 
raised  a  hand.  I  then  asked 
them  to  keep  their  hands  in 
the  air  if  at  least  one  of  their 
children  had  a  hobby,  which 
I  distinguished  from  orga- 
nized, adult-directed,  after- 
school  activities  such  as 
Little  League.  Most  of  the 
hands  went  down. 

Thirty-odd  years  ago,  almost  every 
kid  in  my  neighborhood  had  some 
sort  of  hobby.  Collecting  and  trading 
baseball  cards  was  a  popular  pastime 
(one  that's  making  a  strong  comeback 
today),  as  were  coin  and  stamp  collec- 
tions. One  of  my  friends  was  into  pho- 
tography (he's  now  a  photographer), 
another  was  into  building  radios  (he's 
now  an  electrical  engineer). 

Looking  back  on  those  days,  I  real- 
ize that  hobbies  benefit  children  in  nu- 
merous ways.  Because  they  are 
expressions  of  personal  accomplish- 
ment and  a  means  of  self-discovery, 
hobbies  help  build  self-esteem. 


— Family  psychol- 
ogist John  Rose- 
monds  new  book, 
Ending  the 
Homework  Hassle 
(Andrews /Mc- 
Afee!), is  now  available  in  most  book- 
stores throughout  the  country. 


A  hobby  helps  build  a  child's  self-esteem. 

Hobbies  are  educational  tools,  as 
well.  For  example,  a  child  who  be- 
comes interested  in  rocketry — one  of 
the  most  popular  hobbies,  by  the 
way — learns  about  propulsion  and 
aerodynamics.  By  working  on  hob- 
bies, children  learn  to  set  goals,  make 
decisions,  and  solve  all  sorts  of  prob- 
lems. Finally,  hobbies  often  mature 
into  lifelong  interests,  even  careers. 

HOW  TO  HELP  YOUR  CHILD 

If  all  of  that  sounds  good,  and 
you'd  like  to  help  your  child  develop 
and  sustain  a  hobby  interest,  try  these 
suggestions: 

Set  a  good  example.  Scott  Harris, 
a  hobby  shop  buyer  and  hobby  work- 
shop leader  in  Gastonia,  North  Caro- 
lina, finds  that  children  with  hobbies 
tend  to  have  parents  with  hobbies. 

Be  prepared  to  sacrifice  space. 
Your  child  will  need  a  work  space  for 
his  or  her  hobby  projects.  Designate  a 
particular  room,  a  corner  of  the  base- 
ment, part  of  the  garage,  or  similar 
area.  Regardless  of  where  you  set  up 


the  space,  your  child  should 
be  able  to  walk  away  from 
the  hobby  and  come  back  to 
it  later.  The  work  space 
should  also  allow  for  plenty 
of  paint  spills,  scratches,  and 
other  hobby-related  acci- 
dents— the  inevitable  by- 
products of  creative  activity. 
Provide  some  guidance. 
"Nothing  will  kill  a  child's 
enthusiasm  for  a  hobby 
.  quicker  than  lots  of  frustra- 
j  tion  during  the  learning 
c  stage,"  cautions  hobby  ex- 
°  pert  Harris.  Help  your  child 
S  get  off  to  a  good  start  by 
g  demonstrating  how  to  close- 
In  ly  follow  a  set  of  directions, 
%  and  how  to  handle  some- 
times-delicate  hobby  materi- 
als with  proper  care. 
Limit  television  watching.  Since 
1955,  when  it  became  a  fixture  in 
America's  households,  television  has 
come  to  dominate  the  spare  time  of 
the  American  child.  By  age  15,  the 
average  child  has  spent  more  time 
watching  television  than  sitting  in  a 
classroom.  Let's  face  it,  it's  impossible 
to  work  on  a  hobby  and  watch  TV  (or 
play  video  games)  at  the  same  time. 

Hobbies  have  definitely  made  a  dif- 
ference in  the  Rosemond  family.  Take 
our  son,  Eric,  for  example.  When  he 
was  in  the  fifth  grade,  he  began  build- 
ing models  of  World  War  II  military 
equipment  and,  later,  airplanes.  He's 
now  a  flight  instructor,  well  on  his 
way  to  a  career  in  aviation. 

Daughter  Amy  asked  for  piano  les- 
sons, which  led  to  an  interest  in  musi- 
cals and  song  writing.  She  entered 
college  this  past  fall  as  a  theater  arts 
major,  minoring  in  film  production. 

For  want  of  spare  time,  a  hobby 
may  never  develop.  For  want  of  a  hob- 
by, a  talent  may  be  lost,  and  a  life  may 
be  less  rich.  M 
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AMERICAS  #1  CRAFTS  CLUB  BRINGS  YOU  THE  BIGGEST  AND  BEST  CRAFTS  BARGAIP 


2780 

7185 

PUD  PRICE  59.95 

PIB  PRICE  S2I  95 

Soflcovcr 

8493 

Pl'B.  PRICE  SI5-00 
Soflcovcr 


1753 

7080 

7770 

PUB  PRICE  SI2  9! 

PL'B  PRICE  $11  95 

PIB.  PRICE  SI5.95 

Sollcovrr 

Soflcovcr 

7556 
PIB  PRICE  Sum 


ORDER  TODAY!  Mail  coupon  to:  Better  Homes  and  Gardens'  Crafts  Club,  1716  Locust  Street,  P.O.  Box  4724,  Des  Moines,  Iowa  50336-4724. 


SPECIAL  INTRODUCTORY  BARGAIN 


n 


3  Crafts  Books  for  only  $1 

Plus  shioninc  and  handline  with  membcrshiD.  • 


each 


Plus  shipping  ind  handling  with  membership. 


Please  onroll  me  as  a  member  of  Better  Homes  and  Gardens'  Crafts  Club  and  send  me  the  3  books  indicated 
by  the  numbers  I  have  filled  in  below.  Bill  me  only  $1.00  each  plus  shipping  and  handling  (and  applicable 
sales  tax).  I  understand  the  Membership  Plan  as  described  in  this  ad  and  agree  to  buy  two  books  or  kits  at 
Club  prices  plus  shipping  and  handling  (and  sales  lax  where  applicable)  during  the  next  year.  Thereafter,  my 
membership  may  be  canceled  either  by  me  or  the  Crafts  Club  at  any  time.  All  orders  are  subject  to  routine 
credit  approval. 


Signature . 


Your  Guarantee:  If  for  any  reason  you  are  not  satisfied  with  the  intro- 
ductory shipment,  you  may  return  your  3  books  within  two  weeks.  Your 
membership  will  be  canceled  and  you  will  owe  nothing.     010-30V24 

Name 

Address 

City State . 


(please  prim) 


SAVE  LP  TO  50% 
on  your  first 
regular  selection. 

If  you  wish,  use  this 
box  to  pick  a  4th 
book  now  for  just 
50%  off  the  publisher's 
price  (plus  shipping, 
handling  and 
applicable  sales  lax). 


Zip. 


|_W/S 


This  offer  valid  in  the  United  States  only.  Your  enrollment  is  subject  to  acceptance  by  Better  Homes  and  Gardens8  Crafts  Club. 
This  offer  expires  Sept.  30,  1991©  Meredith  Corporation  1990  All  Rights  Reserved. 
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UST  LOOK  AT  ALL  THE  BENEFITS  i 
YOU'LL  RECEIVE  AS  A  MEMBER  01 
AMERICA'S  #1  CRAFTS  CLUB! 

FREE  CRAFTS  CATALOG  You'll  receive  your  FREE  Crafts  Catah 
13  times  a  year  (about  every  4  weeks),  plus  3  Special  Member  | 
Mailings.  It's  packed  with  over  70  great  choices  plus  the  Editor) 
Choice  —  a  project-filled  book  specially  selected  and  develops 
by  our  crafts  experts. 

THE  BEST  CHOICES  If  you  want  the  Editors'  Choice,  do 
nothing.  We'll  send  it  to  you  automatically.  Otherwise,  tell  us 
what  you  want,  or  don't  want,  by  mailing  your  Reply  Card  by 
given  date. 

LEISURELY  SHOP-AT-HOME  CONVENIENCE  Sit  back  and  n  I 
as  you  browse  through  your  monthly  Catalog.  There's  no  rush 
because  you  always  have  10  days  to  make  your  choice.  If  you 
Club  Catalog  is  ever  delayed  and  you  receive  an  Editors'  Choi  I 
without  having  had  at  least  10  days  to  decide,  just  return  it  a  | 
our  expense  for  full  credit. 

THE  EASIEST  CLUB  AGREEMENT  As  a  Crafts  Club  member 

can  pick  and  choose  what  you  want,  when  you  want.  All  you  a  I 

to  buy  is  just  2  books  or  kits  over  the  next  year  from  among  | 

§    hundreds  of  selections  you'll  be  offered.  (A  shipping  and  hand  I 

T    charge  is  added  to  all  shipments.)  After  that,  your  membersh  | 

c-»   may  be  canceled  by  you  or  the  Crafts  Club  at  any  time. 

If  coupon  is  missing,  write  us  at:  Better  Homes  and  Gardens"  Crafts  C 
1716  Locust  Street,  P.O.  Box  4724,  Des  Moines,  Iowa  50336-4724 
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EVERY  DOG  SHOULD  LEARN 
THE  5  BASK  FOOD  GROUPS 
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EDUCATION 


The  best  software  prograi 
that  both  teach  and  entertain 


I  igh-tech  comput- 
ers may  someday  outshine 
dusty  chalkboards  as  the  pri- 
mary tool  of  classroom 
teaching.  And  why  not? 
Computers  are  infinitely  pa- 
tient and  allow  children  to 
increase  their  level  of  learn- 
ing at  any  time.  But  to  keep 
kids  learning,  you  have  to 
keep  them  interested.  That's 
why  the  latest  batch  of  home 
computer  software  programs 
borrows  liberally  from  kid- 
tested  video  games,  lending 
heart-pounding  excitement 
to  mastering  even  the  most 
basic  school  skills. 

HOW  WE  PICKED  OUR  LIST 

Sorting  through  the 
mountain  of  educational 
computer  software  programs  aimed  at 
young  children  is  a  big  chore.  We 
asked  an  array  of  education  and  com- 
puter software  experts  to  help  us  nar- 
row down  your  choices.  They  were 
given  only  one  restriction:  The  pro- 
grams must  entertain  as  well  as  teach. 
And  because  older  kids  often  make 
their  own  buying  choices,  we  told  our 
panel  to  stick  to  computer  packages 
suited  to  kids  aged  3  to  10. 


PROGRAMS  WORTH  PLAYING 

We've  chosen  programs  from  sever- 
al subject  areas  in  education,  such  as 
math,  reading,  and  geography.  No 
matter  which  programs  you  select, 
keep  this  important  point  in  mind:  Al- 
ways check  the  product  carefully  to 
make  sure  you  have  the  proper  hard- 
ware and  memory.  If  you're  not  sure, 
call  the  800  number  listed  on  most 
software  packages  and  ask  the  compa- 


ny specifically  if  your  equip- 
ment will  work  with  their 
program. 


The  Playroom.  Broder- 
bund  Software,  1989,  $49.95, 
ages  3  to  6,  IBM,  Macintosh, 
or  Apple.  Subject:  letters, 
numbers,  and  time.  With  an 
easy-to-use,  creative  format, 
"The  Playroom"  lets  chil- 
dren explore  a  room  contain- 
ing objects  such  as  a  radio 
and  a  fishbowl.  Each  object 
serves  as  a  passageway  to  telling  time, 
counting,  early  reading,  or  other 
learning  activities.  "It's  thoroughly 
enjoyable,"  says  Stephanie  Van  De- 
venter,  director  of  the  Florida  Center 
for  Instructional  Computing.  "The 
great  visual  appeal  captures  a  child's 
imagination." 

Most  experts  give  this  program  two 
thumbs  up.  In  fact,  the  7990  High/ 
Scope®  Survey  of  Early  Childhood  Soft- 
continued  on  page  34 


HOW  TO  PICK  A  GOOD  PROGRAM 

Warren  Buckleitner  at  the  High/Scope  Educational  Re- 
search Foundation  recommends  buying  your  children 
educational  software  programs  that  meet  the  following 
guidelines: 

•  EASY  TO  USE.  A  good  program  has  clear  images,  op- 
tional mouse  or  joystick  control/  and  a  consistent  use  of 
screen  formats  and  rules.  For  example,  a  key  should  al- 
ways do  the  same  thing  and  an  exit-from-program  im- 
age should  always  appear  on  the  screen  the  same  way. 

•  WORTH  THE  PRICE.  The  best  programs  cost  $30  or 
more.  That's  why  it's  wise  to  find  a  computer  store  that 
will  allow  you  to  test  a  program  before  you  buy  it.  If 
you  already  know  what  program  you  want,  check  the 


mail-order  section  in  the  back  of  computer  magazines, 
then  call  around  to  compare  prices.  Buckleitner  says 
that  a  small  movement  exists  to  produce  software  in 
the  $10  to  $15  range.  "It's  not  the  best,  but  it  merits 
a  look."  The  bottom  line?  "If  a  child  comes  back  to  a 
program  over  and  over  again,  it's  worth  it,"  he  says. 

•  EDUCATIONAL  VALUE.  Buy  packages  designed  to  aid 
learning.  Open-ended  activities  that  allow  experimen- 
tation add  extra  value  to  any  program. 

•  INSTRUCTIONAL  DESIGN.  The  program  needs  to  be 
childproof  (one  that  can  withstand  pushing  the  wrong 
keys,  for  example),  interactive,  and  child-controlled 
(easy  escape  from,  and  access  to,  other  activities). 
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KIDS  AND  COMPUTERS 

continued  from  page  33 

ware  ranked  it  the  highest  out  of  435 
programs  reviewed.  One  note  of  cau- 
tion: Warren  Buckleitner  at  High 
Scope  says  that  the  Apple  II  version 
requires  a  higher  level  of  skill  because 
switching  disks  creates  more  difficult 
access  to  the  program. 


Color  Me.  Mindscape,  Inc.,  1986, 
$29.95,  ages  3  to  10,  Apple  or  IBM. 
Subject:  drawing  and  creating.  A  user- 
friendly,  highly  creative  program  that 
allows  children  to  draw  and  write, 
then  print  out  their  works  of  art  in 
color.  "This  is  the  easiest  drawing  pro- 
gram on  the  market,"  says  Warren 
Buckleitner  of  High  Scope.  "It's  sim- 
ple enough  for  a  3-year-old  to  figure 
out,  yet  more  challenging  options  are 
available."  Another  plus,  Buckleitner 
says,  is  the  program's  appeal  to  a  wide 
variety  of  children,  regardless  of  their 
sex  or  background. 

Sticky  bear  Town  Builder.  Weekly 
Reader  Software,  Optimum  Resource, 
Inc.,  1984,  $49.95,  ages  6  to  9,  Apple, 
IBM,  or  Commodore  64.  Subject: 
map  skills.  Kids  who  dig  into  this  pro- 
gram will  learn  basic  skills  about  sense 
of  direction.  With  a  joystick  in  hand, 
youngsters  can  build  their  own  towns, 
take  trips,  and  find  hidden  keys. 

Jean  Donham  van  Deusen,  coau- 
thor of  Teaching  With  Computers:  A 
New  Menu  for  the  Nineties  (Oryx 
Press,  1989,  $25)  says  this  program 
ranks  high  with  her  because,  "instead 
of  the  computer  being  in  charge,  the 
child  is  in  charge."  Some  experts  also 
vouch  for  other  programs  in  the 
"Stickybear"  series,  such  as  reading, 
math,  music,  and  drawing. 

Math  Rabbit.  The  Learning  Com- 
pany, 1986,  $39.95,  ages  3  to  5,  Apple 
or  IBM.  Subject:  math  skills.  A  favor- 


ite among  parents  and  equally  appeal- 
ing to  boys  and  girls,  this  timeless 
classic  uses  digitized  voices,  music, 
and  a  dancing  rabbit  to  help  children 
leam  simple  math  skills.  Other  pro- 
grams in  the  "Rabbit"  series,  such  as 
"Reader  Rabbit"  (which  has  sold 
more  than  500,000  copies),  "Talking 
Reader  Rabbit,"  and  "Writer  Rab- 
bit," are  also  recommended  by  many 
educational  software  experts. 

The  Children's  Writing  and  Pub- 
lishing Center.  The  Learning  Com- 
pany, 1988,  $79.95,  ages  7  to  12, 
Apple  or  IBM.  Subject:  creative  writ- 
ing and  printed  material.  Simple  and 
easy  to  understand,  this  in-school  or 
at-home  program  targets  children 
who  want  to  create  newsletters, 
awards,  and  illustrated  reports.  "It's  a 
child's  answer  to  desktop  publishing," 
says  van  Deusen.  "It  provides  the  po- 
tential for  children  to  produce  some- 
thing that  looks  more  professional 
than  a  word  processor." 
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Where  in  the  U.S.A.  is  Carmen 
Sandiego?  Broderbund  Software, 
1986,  $49.95,  ages  8  and  older,  Apple, 
IBM,  or  Commodore  64.  Subject:  ge- 
ography. This  hugely  popular  series  of 
programs  (including  "Where  in  the 
World  is  Carmen  Sandiego?"  and 
"Where  in  Europe  is  Carmen  San- 
diego?") can  be  an  adventure  for  the 
entire  family.  Players  chase  Carmen 
and  her  gang  of  bandits  all  over  the 
country  in  pursuit  of  clues.  A  travel 
guide  and  map  are  included  with  the 
program  to  help  solve  specific  cases. 

Author  van  Deusen  admires  the 
program's  potential  for  social  interac- 
tion. "People  have  a  misconception  of 
the  computer  as  an  isolated  activity," 
she  says.  "But,  in  fact,  the  programs  in 
this  series  encourage  families  to  join 
together  in  solving  the  mystery." 

Not  Too  Messy,  Not  Too  Neat. 
D.C.  Heath  &  Company,  1988,  $75, 
ages  5  to  10,  Apple.  Subject:  language 


skills.  This  interactive  program  in- 
spires children  to  develop  language 
skills  by  manipulating  a  story.  The  ob- 
jects in  this  program  move  rather 
slowly,  so  keep  in  mind  that  older  or 
computer-experienced  children  may 
lose  patience  with  it. 

The  High  Scope®  Survey  of  Early 
Childhood  Software  also  highly  rec- 
ommends several  other  programs  by 
D.C.  Heath  &  Company,  including 
"The  Bald-Headed  Chicken,"  "A 
Brand  New  View,"  "Rosie  the  Count- 
ing Rabbit,"  "The  Sleepy  Brown 
Cow,"  "What  Makes  a  Dinosaur 
Sore?,"  and  "Where  Did  My  Tooth- 
brush Go?" 

The  Print  Shop.  Broderbund,  1987, 
$49.95  ($59.95  for  Apple  IIGS),  age  5 
and  older,  Apple,  Macintosh,  IBM, 
Commodore  64,  Atari,  Apple  IIGS. 
Subject:  creating  printed  materials. 
"This  program  is  a  must,"  says  War- 
ren Buckleitner.  However,  he  cautions 
that  the  newest  versions,  "Print  Shop 
II"  and  "The  New  Print  Shop,"  take 
longer  to  print  because  of  added  fea- 
tures and  options.  Also,  without  the' 
proper  computer  hardware,  the  "Print 
Shop  II"  used  with  an  Apple  II  re- 
quires switching  disks. 

Math  Blaster  Plus!  Davidson  & 
Associates,  Inc.,  1987,  $49.95,  ages  6 
to  12,  IBM.  Subject:  math  skills  and 
problem  solving.  If  your  child  enjoys 
outer  space  and  arcade  games,  and 
needs  to  brush  up  on  his  or  her  math 
skills  too,  this  program  is  a  sure  hit. 

KidsTime.  Great  Wave  Software, 
1987,  $49.95,  ages  3  to  8,  Macintosh, 
Apple  IIGS,  or  IBM.  Subject:  letter 
recognition,  numbers,  memory  skills, 
story  writing,  and  music. 

Easy  Street.  MindPlay,  1988, 
$49.95,  ages  4  to  8,  Apple,  IBM,  Mac- 
intosh, or  Apple  IIGS.  Subject:  classi- 
fication, matching,  and  counting.  M 


FOR  ADDITIONAL  INFORMATION 

In  addition  to  the  programs 
we've  selected,  there  are  dozens  of 
others  worth  a  close  look.  For  a 
complete  analysis  of  hundreds  of 
software  programs,  check  out  the 
High/Scope'"  Survey  of  Early  Child- 
hood Software  (ages  3  to  6)  by 
Warren  Buckleitner,  $19.95  (The 
High  Scope"  Press,  600  North  Riv- 
er Street,  Ypsilanti,  Ml  48  198, 
313/485-2000.) 
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Smoking  Should  Not  Be 
A  Part  Of  Growing  Up 


One  of  the  most  trying  aspects  of  being 
a  parent  is  encouraging  your  child  to  make 
the  right  choices — not  just  to  follow 
along.  In  today's  complex 
society,  growing 
up  involves  more 
pressures  and 
choices  than  ever 
before.  Studies 
show  that  young 
people  do  things 
because  their  friends 
do.  Smoking  is  one  of 
those  things. 

We  don't  want  young 
people  to  smoke. 

That's  why  we  are 
offering  a  booklet  aimed  at 
helping  parents  meet  the 
challenge  of  providing  their 
children  with  the  tools  to  resist  peer 
pressure.  The  booklet,  "Tobacco:  Helping 
Youth  Say  No,"  is  the  third  in  a  series 
designed  to  keep  parents  and  children 


communicating  about  important  issues  like 
smoking. 

To  continue  its  long- 
standing commitment  that 
smoking  is  not  for  young 
people,  the  tobacco 
industry  also  has 
strengthened  its 
marketing  code  and 
is  supporting  state 
legislation  to  make 
it  tougher  for  young 
people  to  buy 
cigarettes.  We  are 
also  working  with 
retailers  for  strict 
compliance  with 
state  laws  prohibiting 
sales  of  cigarettes  to  minors. 
Look  for  II  displayed  wherever 

cigarettes  are  sold. 
And,  for  your  free  copy 


irsra 

LAW 


of  "Tobacco:  Helping  Youth  Say  No," 
return  the  coupon  today. 


I  The  Tobacco  Institute 

I  P.O.  Box  41 130 
Washington,  DC  20018 
I  PLEASE  SEND  ME  MY  FREE  COPY  OF 
"TOBACCO:  HELPING  YOUTH  SAY  NO. 
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I  Please  Print 
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NAME. 


TOBACCO  INSTITUTE 

P.O.  Box  41130,  Washington,  DC  20018 


ADDRESS. 


CITY. 


I  STATE. 
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FAMILY  HEALTH 

A  SPECIAL  SECTION  FILLED  WITH  IDEAS  AND  INFORMATION 
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Why  suffer  any  longer? 


iany  of  us 
are  spending  more  for 
medicine  lately.  Ac- 
cording to  Todd  Dank- 
myer,  vice  president  of 
the  National  Associa- 
tion of  Retail  Drug- 
gists, prescription 
prices  are  rising  more 
than  twice  as  fast  as 
consumer  prices  in  gen- 
eral. What  can  you  do 
to  control  these  costs? 

You     probably     al- 
ready   know    you   can 
save   by   shopping   for 
the    best    prescription 
prices  and  by  asking  for 
generic  versions  of  the  drugs  you  take. 
You  can  save  even  more  if  you  work 
with  your  doctor  and  pharmacist  to 
follow  these  tips: 

Ask  for  a  different  drug.  Instead 
of  the  generic  equivalent  of  an  expen- 
sive brand-name  drug,  ask  for  a  less 
expensive  drug  within  the  same  class. 
Among  anti-ulcer  medicines,  for  ex- 
ample, several  products  with  different 
active  ingredients  do  the  same  job. 
Your  doctor  considers  your  age, 
health  history,  experience  with  other 
medicines,  and  possible  side-effects  in 
deciding  which  is  best  for  you.  That 
decision  should  never  be  based  on 
price  alone,  but  if  you  say  you're  con- 
cerned about  cost,  your  doctor  may 
choose  a  cheaper  drug  that  works  just 
as  well. 

Buy  more  medicine.  If  you  will  be 
taking  a  drug  for  a  long  time — a  main- 
tenance medication  for  high  blood 
pressure,  for  example — buy  it  in  bulk. 
You'll  save  with  discounts  and  fewer 
copayments  by  getting  a  60-day  or  90- 
day  supply  through  a  mail-service 
pharmacy  or  a  retail  druggist.  If  your 
insurance  company  or  other  third- 
party  payer  makes  you  pay  a  copay- 
ment    or    dispensing    fee    for    each 


Saving  money  on 

medicines  doesn't  mean 

risking  your  health. 


prescription  filled, 
you'll  save  two  fees  if 
you  buy  three  month's 
worth  at  one  time. 

Buy  less  medicine. 
Before  you  buy  a  big 
supply  of  a  medicine 
you've  never  taken  be- 
fore, ask  your  doctor  to 
prescribe  a  small 
amount,  especially  if 
you've  had  unusual  ef- 
fects from  any  medica- 
tion in  the  past.  Trying 
a  small  quantity  pre- 
vents wasting  money  on 
pills  that  don't  work  or 
that  give  you  unexpect- 
ed side  effects. 

Follow  directions.  If  your  doctor 
tells  you  to  take  the  entire  prescrip- 
tion, resist  the  temptation  to  stop 
medication  when  you  start  feeling  bet- 
ter. If  you  stop  too  soon,  you  could 
relapse  and  need  to  buy  a  refill. 

Don't  buy  medicine  you  don't 
need.  Dr.  William  Bradshaw,  vice 
president  for  medical  affairs  at  Blue 
Cross  and  Blue  Shield  of  Kansas  City, 
says  you  should  see  your  doctor  every 
90  days  while  you're  on  medication. 
The  body's  ability  to  change  and 
adapt  may  mean  you  no  longer  need  a 
drug  that  was  prescribed  earlier. 

Watch  for  drug  interaction.  Be 
sure  all  your  doctors  and  pharmacists 
know  all  the  drugs  you're  taking. 
Bradshaw  says  some  drugs  cancel 
each  other's  effectiveness,  while  others 
are  dangerous  together.  If  you  take 
the  wrong  ones  at  the  same  time,  you 
waste  money  and  risk  your  health. 

Take  care  of  yourself.  Adopt  a 
healthful  lifestyle.  Stop  smoking.  Eat  a 
low-fat,  high-fiber  diet.  Exercise  three 
or  four  times  a  week.  After  all,  the 
best  way  to  save  on  prescription  drugs 
is  not  to  need  them.  M 

— By  Mary-Lane  Kamberg 
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W\sh  According  To  Instructions. 


Introducing  Dove®  Beauty  Wash,  with  1/4  moisturizing  cream,  u  won't 

dry  your  face  like  soap.  It's  the  washing  instruction  for  your  most  delicate  possession. 
[Also  available  in  unscented. 


01991  Lever  Brothers  Company 


BEFORE 


AFTER ' 


One  way  to  help  get  from 

"before"  to  "after"  is  to  use 

Listerine®  Antiseptic.  Because 

Listerine  helps  prevent  and 

reduce  plaque  above  the 

gumline  and  gingivitis. 

And  it's  the  ONLY 


LISTERINE 

ANTISEPTIC 

fills  gams  that  cauM  P 
Gingivitis  and  Bad  B 


©  1989  Warner-Lambert  Co. 


non-prescription  mouthwash 
accepted  by  the  American 
Dental  Association.  Plus  it 
kills  the  germs  that  cause 
bad  breath.  So  brush.  Floss. 
See  your  dentist  regularly. 
And  use  Listerine.  * 


Effect  on  periodontitis  not  detern 


DENTAL  UPDATE 

NEW  TALK  ABOUT  TEETH 


SPACE  AGE  DENTISTRY 

A  taste  of  what's  ahead 
ink  your  teeth  into 
this  scenario:  You 
enter  the  dentist's  office  and 
15  minutes  later  your  teeth 
are  straightened  and  whit- 
ened all  at  once.  Well,  not  ex- 
actly. It  happened  on  your 
dentist's  computer,  which 
gives  you  a  sneak  preview  of 
what  your  teeth  will  look  like 
after  treatment. 

That's  just  one  benefit  fu- 
ture patients  may  enjoy.  Here 
are  some  other  high-tech 
wonders  beginning  to  appear 
in  dentists'  offices: 

Lasers:  Used  sparingly  al- 
ready, a  laser  small  enough  to  handle 
teeth  will  painlessly  vaporize  decay  in 
tiny  cavities.  In  some  cases,  this  tech- 
nique may  eliminate  the  need  for  a 
filling.  Lasers  will  also  treat  sensitive 
teeth,  and  improve  some  oral  surgery 
and  root  canal  treatments. 

Intra-oral  video:  Open  wide.  A  vid- 
eo camera  the  size  of  a  dental  mirror 
can  produce  high  resolution  color  pic- 
tures of  your  teeth.  In  addition  to  aid- 
ing diagnosis,  it  allows  the  patient  to 
take  a  real-life  look  at  the  problem. 
The  results  of  treatment  are  seen  and 
recorded  immediately. 

Digital  X  rays:  When  they  become 
available,  these  machines  will  elimi- 
nate 80  percent  of  the  radiation  need- 
ed to  produce  a  diagnostic  image, 
while  also  giving  the  dentist  instant  X- 
ray  pictures  of  your  tooth  on  a  com- 
puter. Just  like  satellite  pictures,  the 
image  can  be  enhanced,  thus  provid- 
ing information  never  before  possible. 

CAD-CAM:  Computer-aided  de- 
sign and  manufacturing,  common  to 

— Dr.  Richard  T.  Oliver,  an  oral  and 
maxillofacial  surgeon  in  Lafayette,  In- 
diana, is  also  a  free-lance  writer. 


Close  at  hand:  high-tech  dentistry. 

other  industries,  is  now  available  for 
dentists.  This  new  technology  is  just 
starting  to  be  used  in  the  design  and 
manufacturing  of  ceramic  inlays  and 
crowns.  CAD-CAM  eliminates  the 
need  for  messy  impressions,  and  al- 
lows the  work  to  be  completed  right  in 
the  dental  office,  often  in  one  sitting. 

WHERE'S  THE  FLUORIDE? 

Water  treatment  systems  are 
zapping  this  essential  compound 
o,  you  don't  trust  the  water 
that  flows  from  your  faucet? 
Many  agree,  and  are  switching  to 
commercially  bottled  water  or  install- 
ing pure  water  systems.  But  this  in- 
creased use  of  bottled  water  in  homes, 
schools,  and  the  workplace  has  some 
dental  scientists  worried.  The  same 
process  that  removes  the  bad  taste  and 
odor  in  the  water  also  removes  most  of 
the  fluoride — the  key  substance  for 
strengthening  tooth  enamel  and  pre- 
venting tooth  decay. 

Researchers  at  the  Harvard  School 
of  Dental  Medicine  analyzed  12  popu- 
lar brands  of  bottled  and  mineral  wa- 
ter. Most  were  too  low  in  fluoride  to 
provide  sufficient  cavity  protection. 


Installing    a    water-treat- 
ment system  in  the  basement 
may  reduce  many  of  the  wa- 
ter's chemicals  and  improve 
the  appearance  and  flavor  of 
drinking  water,  but  it  also  re- 
\      moves  up  to  80  percent  of  the 
Yj     fluoride,  admits  a  leading  wa- 
ter-treatment company.  Wa- 
ter-softening devices  reduce 
fluoride  concentration  to  in- 
effective levels  as  well,  note 
public  health  spokespersons. 
Fluoridated    water    offers 
cavity  protection  for  teeth  of 
all  ages,  not  just  kids'.  So  peo- 
ple who  use  treated  water  for 
most  of  their  drinking  and 
cooking  should  ask  their  den- 
tist about  taking  fluoride  sup- 
plements to  replace  what  they  might 
be  missing.  You  can  buy  supplements 
as  rinses,  tablets,  gels,  or  drops.  A 
four-month  supply  costs  about  $12. 

HOW  TO  CHOOSE  A  DENTIST 

Word  of  mouth  means  a  lot 

oving  to   a  new   city? 

Don't  wait  for  a  killer 
toothache  before  tracking  down  a  den- 
tist. Get  started  with  your  search 
soon,  and  be  picky.  Selecting  any  new 
health-care  professional  is  an  impor- 
tant, but  difficult,  task.  Rather  than 
choosing  haphazardly,  or  by  the  size 
of  the  phone  book  ad,  why  not  heed 
the  following  advice  from  experts: 

•  Contact  the  local  dental  society  for 
suggestions  or  ask  a  respected  physi- 
cian or  pharmacist. 

•  Seek  out  input  from  trusted  friends. 

•  Ask  a  dental  specialist.  Through  re- 
ferrals, oral  surgeons,  periodontists, 
and  orthodontists  see  a  variety  of  oth- 
er dentists'  work. 

•  Visit  the  prospective  dentist's  office. 
If  this  makes  the  dentist  nervous,  it 
probably  tells  you  something. 

continued  on  page  40 
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continued  from  page  39 

•  Look  for  a  clean,  friendly  office 
with  hours  that  fit  your  personal 
needs.  Also,  find  a  location  that's 
close  to  your  home  or  place  of  work. 

•  Ask  if  the  dentist  takes  proper  care 
to  prevent  the  passing  of  serious  con- 
tagious diseases  from  one  patient  to 
another.  The  dentist  and  the  staff 
should  always  wear  protective  gloves 
and  masks  during  your  treatment. 

•  Find  out  if  the  dentist  practices  pre- 
ventive dentistry,  such  as  regular 
checkups,  which  may  save  you  time 
and  money  later  on. 

•  Finally,  ask  these  follow-up  ques- 
tions: Do  they  have  a  reliable  means  of 
reminding  you  of  regular  checkups? 
Does  the  practice  consider  your  over- 
all health  history  when  planning  treat- 
ment? What  happens  in  an  emergency 
or  if  you  need  help  when  the  office  is 
closed?  How  well  do  they  explain 
treatment  plans  and  how  open  are 
they  to  discussing  fees?  Can  you  get 
help  with  insurance  forms? 

If  the  answer  to  each  is  yes,  you've 
probably  found  a  good  dentist. 


TOOLS  FOR  YOUR  TEETH 

Choose  the  right  weapons 
to  aid  oral  hygiene 

■  n  the  war  against  tooth  decay 
and  gum  disease,  choosing  the 
right  weapons  often  means  the  differ- 
ence between  a  mouth  relatively  free 
of  disease  and  one  that's  a  battlefield 
of  dental  casualties.  Most  stores  offer 
a  wide  choice  of  products  for  wiping 
out  plaque,  the  invisible  film  that  de- 


velops on  your  teeth,  causing  most 
tooth  and  gum  problems.  To  help  you 
win  the  daily  battles  for  good  oral  hy- 
giene, here's  a  list  of  tools  you  can  use. 

Toothbrushes:  Most  dentists  prefer 
a  brush  with  a  smaller  head  because  it 
provides  better  access  to  all  tooth  sur- 
faces. The  bristles  should  be  soft  nylon 
with  rounded  ends,  arranged  in  multi- 
tufted  rows.  Because  there  is  no  scien- 
tific evidence  that  shows  one  design  is 
significantly  superior  to  another, 
you're  probably  safe  just  picking  one 
that  you  like.  Of  course,  your  safest 
bet  is  one  that  includes  the  ADA  seal. 
Brushes  should  have  handles  thick 
and  long  enough  to  assure  a  good  grip. 

Electric  toothbrushes:  Yes,  electric 
brushes  are  efficient.  In  fact,  some 
people  are  so  motivated  by  their  high- 
tech  appearance  that  they  use  them 
longer  and  more  frequently  than  a 
regular  brush.  Still,  some  brushes, 
such  as  Interplax,  won't  work  with 
conventional  tooth  paste  because  it 
gums  up  the  rotating  bristles.  Instead, 
these  brushes  are  made  to  be  used 
alone.  Although  this  doesn't  make 
these  electric  brushes  any  less  efficient 
as  plaque  fighters,  you  do  lose  the 
benefit  of  fluoride  and  other  additives 
in  the  paste.  Consult  your  dentist 
about  the  need  for  fluoride  supple- 
ments if  you  use  such  a  toothbrush. 

Dental  floss:  Numerous  studies 
show  it  to  be  the  best  way  to  get  rid  of 
plaque  between  your  teeth.  Either 
waxed  or  unwaxed  is  OK.  The  diame- 
ter of  the  floss  is  unimportant.  And,  if 
you're  "all  thumbs,"  dental  floss  hold- 
ers, such  as  the  Butler  Floss  Mate, 
make  flossing  much  easier.  Also  avail- 
able: prestrung  floss  holders. 

Cleaners  in  between:  In  addition 
to  floss,  a  variety  of  picks  and  tiny 
brushes  can  help  clean  between  your 
teeth.  The  much  maligned  toothpick 
is  one  example.  A  soft  balsa  wood  tri- 
angular design  removes  the  plaque  be- 
tween teeth  better  than  a  hard  cocktail 
toothpick.  The  tiny  interdental  brush, 
which  looks  like  a  small  bottle  brush 
made  of  nylon,  handles  areas  inacces- 
sible to  floss.  Ask  your  dentist  wheth- 
er you  need  to  use  one. 

Water  weapons:  Squirting  pres- 
sured water  is  useful  in  special  situa- 
tions, such  as  cleaning  around  braces 
and  delivering  medicine  to  gum  pock- 
ets. Studies  are  inconclusive  about 
whether    water    tools    are    effective 


plaque  removers,  but  they  may  reduce 
the  bacteria  that  cause  plaque. 

Overall  strategy:  Brushing  and 
flossing  twice  daily,  and  after  meals 
when  possible,  is  still  the  best  plan. 
And  doing  it  effectively  is  the  key.  The 
brushing  method  is  less  important 
than  the  time  spent  doing  it.  Most 
people  spend  less  than  30  seconds  on 
this  task.  At  least  five  minutes  is  re- 
quired to  really  get  your  teeth  clean. 

When  possible,  consult  with  your 
dentist  before  assembling  your  arsenal 
of  dental  weapons.  Your  needs  may  be 
unique  because  of  special  conditions 
only  your  dentist  will  recognize. 

To  learn  more  about  dental  care, 
write  for  free  copies  of  "The  Colgate 
Guide  to  Better  Dental  Health"  and 
"Kids  Smile  Checklist."  Send  your 
name  and  address  to  Colgate  Cares!, 
Dept.  BHG,  225  Park  Avenue  South, 
17th  Floor,  New  York,  NY,  10003. 


AN  APPLE  A  DAY 

A  new  study  shows  it  may 
not  keep  the  dentist  away 

■  f  you're  not  careful,  an  apple  a 
day  may  keep  your  doctor 
away — but  not  your  dentist.  Recent 
studies  have  shown  that  high  fruit  con- 
sumption has  a  good  news/bad  news 
effect  on  dental  health. 

The  good  news:  The  cleansing  ac- 
tion of  fibrous  fruits,  such  as  apples 
and  grapes,  appears  to  improve  peri- 
odontal (gum)  health. 

The  bad  news:  In  the  subjects  stud- 
ied, the  decay  rate  was  higher. 

It's  well  understood  that  fruit  is 
good  for  your  general  health.  Howev- 
er, what's  not  as  well  known  is  that 
prolonged  exposure  to  the  high  acidity 
of  most  fruit  can  strip  tooth  enamel  of 
needed  minerals,  exposing  it  to  decay. 

The  recent  study  reported  in  Clini- 
cal Preventive  Dentistry  was  done 
continued  on  page  44 
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ood  news  for  the  1  in  4  adults 
who  cant  digest  dairy  food. 

Now  you  can. 


New  DAIRY  EASE8 
ets  you  enjoy  dairy  food  without  distress. 


Do  you  experience  gas; 
loafing  or  diarrhea  after  eating 
tie  dairy  food  you  loved 
s  a  child?  This  common  problem 
>  called  Lactose  Intolerance, 
nd  its  cause  is  simple. 


Typically  as  we  enter  our 
teens,  our  bodies  produce  less  lac 
tase,  the  enzyme  that  aids  in  the 
digestion  of  the  milk  sugar 
called  lactose.  This  results  in 
the  distress  we  feel  when  we 
eat  dairy  food. 

Antacids  and  other 
non-prescription  prod- 
ucts are  the  wrong 
solution. 
Dairy  Ease— 
The  Right 
Solution. 
Dairy 
Ease  is  a  pleasant- 
tasting,  chewable 
tablet  that  contains 
lactase,  a  natural 
nutritional  supple- 
ment. 

Taken  when 
you  eat  dairy  food, 
Dairy  Ease  aids  in 
the  digestion  of 
milk  sugar.  It's  safe 
and  non-habit- 
forming.  So  now  you 
can  eat  all  the  dairy 
food  you  want,  when 
you  want  it. 
Pour  On  The  Milk— Again. 
With  Dairy  Ease  you  can 


DAIRY  EASE 

Enjoy  Dairy  Food  As  Naturally  As  Everyone  Else.7 

Look  for  Dairy  Ease  in  the  digestive  aid  section. 
For  more  information  and  a  free  sample*  call 

1-800-233-7500.  ext.  118 


enjoy  the  dairy 
food  you've 
either  had  to 
pass  up  or  pay 
the  price  for. 
Now  you  can 
have  milk, 
cheese,  ice  cream 
and  cereal  with 
milk  again.  And 
avoid  the  painful 

and  embar- 
rassing 
symptoms 
of  Lactose 
'*    Intolerance. 
Natural, 
convenient 
Dairy  Ease. 
The  best 
news  ever 
for  people  with 
Lactose  Intolerance. 


<m 


NEW 


*MlRY 


cSSWs 


sr    A 


"Limit  one  per  household. 


"he  WaterPik®  Dental  System  is  the  only 
>ral  irrigator  to  receive  the  American 
)ental  Association's  seal  of  acceptance 
or  reducing  early  gum  disease  or 
ingivitis.  It  feels  great  and  helps  clean 
way  plaque-forming  bacteria  that 
crushing  and  flossing  can't  reach.  □  Keep 
►  rushing,  don't  forget  to  floss  and  see 
our  dental  professional  regularly.  And  for 
return  to  healthy  gums,  add  the  WaterPik 
)ental    System    to    your    daily    routine. 


Wtterpffi 


he    WaterPik    Dental   System    helps    to 
everse  the  progress  of  early  gum  disease. 


WaterPik'  Oral  Irrigator,  when  used  as  an  adjunct  to  brushing,  dossing  and  regular  protessional  care,  significantly  reduces 
Wilis  and  associated  bacteria.     Council  on   Dental   Materials.   Instruments  and   Equipment,  American   Dental  Association. 


ACCEPTABLE 
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on  South  African  fruit  farm  workers 
who  ate  a  lot  on  the  job.  Others  who 
eat  less  fruit  daily  may  not  be  affected 
as  much  either  way.  Nonetheless,  the 
study  does  show  that  anyone  with  a 
diet  high  in  fresh  fruit  needs  to  be 
especially  careful  about  brushing  after 
fresh  fruit  snacks.  That  way,  you  get 
all  of  the  fruits'  benefits  while  reduc- 
ing the  acid  levels  they  produce 
around  the  teeth. 

Following  such  precautions  means 
that  an  apple  a  day  will  keep  every 
doctor  away,  including  the  dentist. 


A 


BLEACHED  BEAUTIES 

Ask  your  dentist 
about  new  teeth  whiteners 
everal  new  consumer  prod- 
ucts are  suggesting  an  easy 
way  to  whiter  teeth,  and  implying  that 
the  dream  of  a  Hollywood  smile  can 
be  a  reality — for  less  than  $50.  But  use 
caution  and  consult  with  your  dentist 
before  taking  the  bite.  Although  these 
home  bleaching  kits  may  eventually 
do  what  they  claim — whiten  teeth — 
it's  probably  safer  and  more  predict- 
able to  let  your  dentist  do  the  job. 

One  reason  is  that  discolored  teeth 
may  be  the  symptom  of  a  serious  den- 
tal problem,  needing  treatment  other 
than  just  bleaching.  What's  more, 
bleaching  without  proper  supervision 
by  a  dentist  increases  the  risk  of  trou- 
blesome side  effects.  For  instance, 
some  people  are  creating  their  own 
bleaching  kits  by  using  a  store-bought 
mouth  guard  to  hold  the  bleaching  gel 
instead    of   a    custom-fitted    dental 


splint.  Prolonged  wearing  of  such  a 
store-bought  device  may  be  uncom- 
fortable and  could  affect  your  bite; 
and,  it  probably  won't  keep  the 
bleaching  gel  away  from  your  gums 
and  in  proper  contact  with  your  teeth. 

The  actual  ingredient  in  these 
bleaches  that  causes  your  teeth  to  turn 
white  is  some  form  of  peroxide.  It's 
been  used  for  years  to  treat  other  oral 
conditions  without  any  known  ill  ef- 
fects. That's  why  most  doctors  believe 
that  it's  probably  safe  for  bleaching  as 
well.  But  it  must  be  used  correctly; 
something  only  a  dentist  can  assure. 

The  Food  and  Drug  Administra- 
tion and  the  American  Dental  Associ- 
ation won't  give  their  blessing  to 
bleaching  until  further  investigations 
are  completed.  Several  studies  are  un- 
der way  right  now  at  major  universi- 
ties across  the  country,  says  Dr.  Van 
B.  Haywood  at  the  University  of 
North  Carolina. 

So  far,  Dr.  Haywood's  own  re- 
search shows  that  these  professional 
products  have  a  90-percent  success 
rate  in  improving  the  whiteness  of 
teeth.  And  he  thinks  the  cost  will  be 
much  less  than  other  bleaching  tech- 
niques previously  available  to  dentists, 
such  as  porcelain  veneers  and  bond- 
ing. For  example,  porcelain  veneers 
may  cost  $250  to  $400  per  tooth  com- 
pared to  the  same  amount  for  bleach- 
ing all  of  your  teeth.  The  downside: 
Bleaching  may  take  two  to  six  weeks 
to  complete,  and  no  one  is  sure  how 
long  the  effect  will  last. 


BABY  BOTTLE  BLUES 

Look  Ma,  no  teeth 
ou've  just  discovered  that 
putting  the  baby  to  bed 
with  a  bottle  has  the  little  rascal  sound 
asleep  in  no  time.  It  may  be  a  big  relief 
at  2  a.m.,  but  you  could  be  asking  for 
trouble.  One  day  you'll  notice  that 
those  new  front  teeth  that  made  you 


so  proud  are  crumbling,  or  even  de- 
caying at  the  gum  line. 

Dentists  call  it  "nursing  decay  syn- 
drome" or  "nursing  bottle  mouth." 
The  cause:  prolonged  tooth  contact 
with  the  bottle's  sugary  contents,  par- 
ticularly during  sleep  when  the  flow  of 
saliva  slows,  decreasing  its  power  to 
dilute  the  sugar. 

Unless  it's  plain  water,  it  doesn't 
matter  what  type  of  liquid  is  in  the 
bottle.  Everything  else  contains  some 
amount  of  sugar.  And  sugar  is  defi- 
nitely the  culprit.  In  susceptible  chil- 
dren, lengthy  contact  with  milk 
(including  breast  milk),  fruit  juices, 
formula,  or  sugar  water  leads  to  ram- 
pant tooth  decay. 

Here  are  some  tips  for  beating  the 
baby  bottle  blues: 

•  Stop  using  the  nighttime  bottle  by 
age  12  to  15  months. 

•  Always  clean  the  infant's  teeth  after 
meals  with  a  soft  washcloth  or  a  gauze 
pad  soaked  in  warm  water.  Use  a  soft 
toothbrush  for  older  children.  This  is 
especially  important  before  bedtime. 

•  If  the  bottle  contains  any  liquid 
with  sugar,  never  use  it  as  a  pacifier. 

•  Always  use  a  plain  pacifier  for  paci- 
fication. For  example,  never  give  your 
toddler  a  plastic  pacifier  dipped  in 
something  such  as  honey. 

Stopping  the  nighttime  or  pacifier 
bottle  may  stress  both  the  child  and 
the  parents.  That's  why  substituting  a 
bottle  of  pure  water  often  helps  ease 
the  transition  for  parents  and  baby. 

ANTIPLAQUE  MOUTHWASH 

Not  a  cure-all  for  fighting  tooth  film 
ome  new  mouthwashes 
promise  to  make  life  easier 
for  us  by  reducing  dental  plaque — a 
cause  of  gum  disease  and  decay.  But 
don't  be  misled  into  thinking  that  sim- 
ply rinsing  your  mouth  will  end  the 
need  for  brushing  and  flossing.  None 
of  these  mouth  rinses  can  completely 
control  plaque  formation. 

However,  some  mouthwashes  do 
reduce  plaque  up  to  35  percent  and 
have  received  the  seal  of  approval  of 
the  American  Dental  Association. 
Chlorhexidine  (Peridex),  available  in 
prescription  only,  and  Listerine  are 
two  examples.  The  only  other  oral 
rinse  that  has  been  given  the  ADA  seal 
is  called  Pure  Test  Amber. 

Ask  your  dentist  before  including  a 
rinse  in  your  daily  cleaning  routine.  US 
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HEALTH  UPDATE 

MEDICAL  NEWS  YOU  CAN  USE 


BORON  ISN'T 
BORING 

Battling  daytime 

drowsiness 
each  for  an  apple  during 
those  droning  afternoon 
meetings  and  you  may  avert  an  em- 
barrassing yawn.  An  apple  habit  is 
just  one  way  to  boost  your  intake  of 
the  mineral  boron.  A  diet  poor  in  bo- 
ron will  leave  you  less  than  fully  alert, 
according  to  James  G.  Penland,  a  re- 
searcher with  the  U.S.  Department  of 
Agriculture.  According  to  Dr.  Pen- 
land's  studies,  a  boron  deficiency  af- 
fects both  general  alertness  and 
reaction  times. 

Best  bets  for  boron:  apples,  pears, 
grapes,  broccoli,  and  carrots. 

MAYBE  JOHNNY 
CAN  READ 

But  maybe  Jane  can 't 
oys  labeled  "reading  dis- 
abled" by  their  teachers  may 
simply  be  acting  like  boys.  Many  of 
the  teacher  diagnoses  simply  don't 
stand  up  to  scrutiny,  says  Sally  E. 
Shaywitz,  M.D.,  of  the  Yale  Universi- 
ty School  of  Medicine.  Dr.  Shaywitz 
thinks  that  the  boisterous  nature  of 
some  elementary  school-age  boys  may 
lead  teachers  to  see  reading  difficulties 
that  aren't  really  present.  At  the  same 
time,  the  quietness  of  some  girls  may 


camouflage  their  reading  disabilities. 

Dr.  Shaywitz  and  her  colleagues 
watched  for  reading  disabilties — con- 
ditions that  make  learning  to  read  dif- 
ficult— in  boys  and  girls  from 
kindergarten  through  third  grade.  Ac- 
cording to  their  measures,  an  equal 
number  of  boys  and  girls  in  second 
and  third  grade  had  disabilities.  In 
contrast,  the  teachers  rated  far  more 
boys  than  girls  as  having  problems. 

The  researchers  say  their  finding 
emphasizes  the  importance  of  having 
school-based  diagnoses  of  reading 
problems  confirmed  by  a  physician. 
By  the  same  token,  parents  need  to 
recognize  that  teachers  may  overlook 
reading  disabilities  in  girls.  If  your 
daughter  is  having  academic  prob- 
lems, don't  wait  for  the  school  to  call. 
Ask  your  doctor  to  test  her  for  reading 
difficulties. 

WHAT  HAPPENED? 

Did  you  survive  the  holidays? 

aybe  Christmas  didn't 
turn  out  exactly  as  you 
hoped  it  would.  Jealousy,  resentment, 
and  ancient  feuds  flared  at  times. 
Blame  stress  for  your  bad  times,  sug- 
gests Carol  Goldberg,  Ph.D.  Dr. 
Goldberg  is  a  clinical  psychologist 
who  counsels  patients  with  symptoms 
of  holiday  stress. 

Among  the  many  sources  of  un- 


ease: unrealistic  expectations,  annual 
revival  of  sibling  rivalries,  and  pres- 
sures to  do  it  all  (and  spend  it  all).  To 
make  your  next  family  gathering  more 
enjoyable,  consider  these  tips  from 
Dr.  Goldberg: 

•  Don't  try  to  duplicate  your  child- 
hood memories.  With  both  spouses 
working  and  the  dispersal  of  other 
family  members,  an  old-fashioned 
holiday  is  unrealistic  for  many  fam- 
ilies. Your  own — simpler — traditions  * 
can  be  just  as  fulfilling. 

•  Resolve  conflicts  before  they  arise. 
If  your  college-age  daughter  is  bring- 
ing home  her  boyfriend,  clear  the  air 
about  sleeping  arrangements  before  I 
the  couple  arrives. 

•  Make  plans  and  lists  of  everything  j 
to  be  done,  then  hand  off  as  many  y 
responsibilities  as  you  can.  Be  sure 
both  spouses  are  pulling  their  weight. 

•  Set  absolute  price  limits  as  you  i 
work  up  your  gift  list. 

•  If  you  find  holiday  stress  overpow- 
ering, talk  to  a  mental  health  profes- 
sional about  relaxation  techniques. 

ALWAYS  TIRED? 

Chronic  fatigue  and  depression 

■^^  epression  is  too  often  over- 
^L^^  looked  as  a  cause  of  chron- 
ic tiredness.  A  new  study  reveals  a 
close  link.  Deborah  Gold,  M.D.,  off 
the  University  of  Washington  School 
of  Medicine  compared  26  chronic  fa- 
tigue patients  with  18  healthy,  ran- 
domly chosen  volunteers.  Unlike 
other  investigators,  Dr.  Gold  found 
no  link  between  Epstein-Barr  virus  in- 
fections and  her  subjects'  fatigue.  She 
did  note,  however,  that  18  of  the  26 
patients  reported  at  least  one  episode 
of  debilitating  depression  in  their  lives; 
in  13  of  those  cases,  depression  arose 
before  the  onset  of  the  chronic  fatigue. 
By  contrast,  only  four  of  the  18 
healthy  volunteers  reported  depres- 
continued  on  page  48 
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One  out  of  four  women  over  50 
will  get  osteoporosis. 

To  help  avoid  being  one  of  them,  call 

1 800  333-4459. 


\fter  50,  a  woman  begins  losing  her  natural 
defense  against  osteoporosis... estrogen. 

Estrogen,  together  with  calcium,  can  play 
in  important  role  in  keeping  your  bones 
strong.  As  you  reach  menopause,  your  estrogen 
evels  begin  to  drop,  and  you  become  increas- 
ingly at  risk  of  developing  weakened  bones  and 
rtentially  crippling  fractures. 
Taking  low  dose  PREMARIN®  (conjugated 
Ktrogeas  tablets)  is  the  single  most  effective  way 

r  prevent  osteoporosis  after  menopause. 
Premarin®  is  estrogen  obtained  exclusively  from 
natural  sources,  and  has  been  used  and  trusted  by 
jvomen  and  physicians  for  nearly  50  years. 

•ee  the  following  page  for  more  information. 


Call  today  for  free  information. 

i  We'll  send  you  a  brochure  that  tells  you  what  you 
i  should  know  about  estrogen,  menopause,  and 
1  osteoporosis.  Then,  we  strongly  suggest  you  visit 
M  your  doctor,  since  taking  any  drug  may  involve 
A  some  chance  of  side  effects,  and  only  a  doctor  can 
^  tell  you  whether  Premarin  is  right  for  you.  In  fact, 
we'll  even  send  you  a  certificate  you  can  redeem 
for  a  free  exercise  videotape  after  you  make 
that  important  visit.  Just  call  the  toll-free  num- 
ber above  or  write:  Premarin  Osteoporosis 
Information  Center,  Box  5201,  Miami,  FL  33102 


W 


WYETH-AYERST  I    WORLDWIDE  LEADERSHIP 
LABORATORIES  I    IN  FEMALE  HEALTHCARE. 


HEALTH  UPDATE 

continued  from  page  46 

sion  during  their  life.  Depression,  like 
other  mental  health  disorders,  has 
been  linked  to  many  physical  prob- 
lems, including  fatigue. 

This  one  study  will  not  end  the  con- 
troversy over  the  causes  of  fatigue. 
Research  studies  suggest  that  other 
factors  play  a  role  in  the  condition. 
Many  illnesses  and  medications  cause 
fatigue;  the  problem  may  be  a  sign  of 
drug  abuse.  When  a  host  of  symp- 
toms, including  prolonged,  disabling 
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fatigue,  is  present,  the  condition  is 
called  Chronic  Fatigue  Syndrome. 
Antidepression  therapy  often  won't 
help  these  sufferers. 

Depression  may  be  the  most  com- 
mon cause  of  fatigue,  however.  A  test 
for  depression  might  be  a  quick  way  to 
separate  out  patients  needing  therapy 
or  antidepression  drugs. 

MESSAGE  TO 
MIGRAINE  SUFFERERS 

Aspirin  may  prevent  headaches 

ne  in  five  migraine  pa- 
tients may  gain  protec- 
tion from  the  headaches  by  taking 


daily  doses  of  aspirin.  A  study  of 
22,000  male  doctors  supports  this 
conclusion,  which  the  researchers 
speculate  applies  equally  to  women. 

Julie  E.  Buring,  Sc.D.,  of  Brigham 
and  Women's  Hospital  in  Boston,  led 
the  study  team.  During  the  five-year 
study,  some  of  the  doctors  took  325 
milligrams  of  aspirin  (one  regular- 
strength  tablet)  every  other  day.  In  a 
significant  number  of  cases,  the  aspi- 
rin seemed  to  protect  migraine  suffer- 
ers from  attacks.  Dr.  Buring  estimates 
that  20  percent  experienced  the  pro- 
tective effect. 

continued  on  page  50 
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Please  see  an  important  message 
about  osteoporosis  prevention  on  the  previous  page. 


BRIEF  SUMMARY  (FOR  FULL  PRESCRIBING  INFORMATION  AND  PATIENT  INFORMATION.  SE£  PACKAGE 
CIRCULARS.) 

PREMARIN  ■  Brand  of  conjugated  estrogens  tablets,  USP 

PREMARIN*  Brand  of  conjugated  estrogens  Vaginal  Cream,  in  a  nonliquelylng  base 


1.  ESTROGENS  HAVE  BEEN  REPORTED  TO  INCREASE  THE  RISK  OF  ENDOMETRIAL  CARCINOMA. 
Close  clinical  surveillance  of  all  women  taking  estrogens  is  important.  Adequate  diagnostic  measures 
including  endometrial  sampling  when  indicated  should  Be  undertaken  to  rule  out  malignancy  in  all  cases  of 
undiagnosed  persistent  or  recurring  abnormal  vaginal  bleeding.  There  is  currently  no  evidence  that 
"natural"  estrogens  are  more  or  less  hazardous  than  "synthetic"  estrogens  at  equiestrogenic  doses. 

2.  ESTROGENS  SHOULD  NOT  BE  USED  DURING  PREGNANCY. 

Estrogen  therapy  during  pregnancy  is  associated  with  an  increased  risk  of  congenital  defects  in  the 
reproductive  organs  of  Ihe  male  and  female  fetus,  an  increased  risk  of  vaginal  adenosis,  squamous-cell 
dysplasia  of  Ihe  uterine  cervix,  and  vaginal  cancer  in  Ihe  female  later  in  life.  The  1985  DES  Task  Force 
concluded  that  women  who  used  DES  during  their  pregnancies  may  subsequently  experience  an  increased 
risk  of  breast  cancer.  However,  a  causal  relationship  is  still  unproven.  and  the  observed  level  of  risk  is 
similar  to  that  for  a  number  of  olher  breast  cancer  risk  factors. 

There  is  no  indication  for  estrogen  therapy  during  pregnancy.  Estrogens  are  ineffective  lor  the  prevention 
or  trealment  of  threatened  or  habitual  abortion. 


DESCRIPTION:  PREMARIN  (conjugated  estrogens.  USP)  contains  a  mixture  of  estrogens,  obtained  exclusively 
from  natural  sources,  blended  to  represent  Ihe  average  composition  of  material  derived  from  pregnant  mares' 
urine.  It  contains  estrone,  equilin.  and  17a-dihydroequilin,  together  with  smaller  amounts  of  17a-eslradiol, 
equilenin,  and  17a-dihydroequilenin  as  salts  of  Iheir  sulfate  esters.  Tablets  are  available  in  0.3  mg,  0.625  mg,  0.9 
mg,  1.25  mg,  and  2.5  mg  strengths  of  conjugated  estrogens.  Cream  is  available  as  0.625  mg  conjugated 
estrogens  per  gram. 

INDICATIONS  AND  USAGE:  Moderale-lo-severe  vasomotor  symptoms  associated  with  Ihe  menopause.  (There 
is  no  evidence  lhal  estrogens  are  effective  for  nervous  symptoms  or  depression  which  might  occur  during 
menopause  and  Ihey  should  not  be  used  to  Ireat  these  conditions.)  Prevention  and  management  of  osteoporosis 
(abnormally  low  bone  mass).  Atrophic  vaginitis.  Atrophic  urethritis.  Hypoestrogenism  due  to  hypogonadism, 
castration  or  primary  ovarian  failure. 

PREMARIN  (conjugated  estrogens)  Vaginal  Cream  is  indicated  in  Ihe  trealment  of  atrophic  vaginitis  and 
kraurosis  vulvae. 

PREMARIN  HAS  NOT  BEEN  SHOWN  TO  BE  EFFECTIVE  FOR  ANY  PURPOSE  DURING  PREGNANCY  AND  ITS 
USE  MAY  CAUSE  SEVERE  HARM  TO  THE  FETUS  (SEE  BOXED  WARNING). 

CONTRAINDICATIONS:  Estrogens  should  nol  be  used  in  women  (or  men)  wilh  any  of  theiollowing  conditions: 
1.  Known  or  suspected  pregnancy  (see  Boxed  Warning).  2.  Known  or  suspected  cancer  ol  Ihe  breast  except  in 
appropriately  selected  patients  being  treated  for  metastatic  disease.  3.  Known  or  suspected  estrogen-dependent 
neoplasia.  4.  Undiagnosed  abnormal  genital  bleeding.  5  Active  thrombophlebitis  or  thromboembolic  disorders. 
6  Estrogen  replacement  therapy  has  nol  been  reported  to  increase  Ihe  risk  ol  thrombophlebitis  and/or 
thromboembolic  disease.  However,  there  is  insufficient  information  regarding  women  who  have  had  previous 
thromboembolic  disease. 

PREMARIN  Tablets  and  Vaginal  Cream  should  not  be  used  in  patients  hypersensitive  to  lheir  ingredients. 
WARNINGS:  Some  studies  suggest  a  possible  increased  incidence  of  breast  cancer  in  women  taking  higher 
doses  of  estrogen  for  prolonged  lime  periods.  The  majority  ol  studies  have  not  shown  an  association  wilh  usual 
estrogen  replacement  doses.  Endometrial  cancer  risk  among  estrogen  users  was  about  4-fold  or  greater  than  in 
non-users,  and  appears  dependent  on  trealment  duration  and  estrogen  dose.  In  patients  on  combined  eslrogen- 
progeslin  therapy,  this  risk  appears  to  be  decreased.  (See  PRECAUTIONS  below.) 

Estrogen  therapy  during  pregnancy  is  associated  wilh  an  increased  risk  ol  fetal  congenital  reproduclive  tract 
disorders. 

A  2.5-fold  increase  in  the  risk  ol  surgically  confirmed  gall  bladder  disease  in  women  receiving 
postmenopausal  estrogens  has  been  reported. 

Large  doses  of  estrogen  such  as  those  used  to  Ireat  prosfaleand  breast  cancer  have  been  shown  lo  increase  Ihe 
risk  ol  non-fatal  myocardial  infarction,  pulmonary  embolism,  and  thrombophlebitis  in  men.  This  cannot 
necessarily  be  extrapolated  lo  women.  However,  lo  avoid  theoretical  cardiovascular  risk  caused  by  high  estrogen 
doses,  Ihe  doses  lor  estrogen  replacement  therapy  should  nol  exceed  the  recommended  dose. 

Blood  pressure  should  be  monitored  wilh  estrogen  use,  especially  il  high  doses  are  used. 

Estrogens  may  lead  lo  severe  hypercalcemia  in  patients  with  breast  cancer  and  bone  metastases. 
PRECAUTIONS:  The  addition  of  a  progestin  for  7  or  more  days  of  a  cycle  ol  estrogen  administration  reportedly 
lowers  Ihe  incidence  of  endometrial  hyperplasia.  Studies  of  endomefrium  suggest  that  10  lo  13  days  ol  progestin 
are  needed  to  provide  maximal  endometrial  maturation  and  elimination  of  hyperplastic  changes.  Additional  risks. 


such  as  adverse  effects  on  carbohydrate  and  lipid  metabolism,  may  be  associated  with  Ihe  inclusion  of 
in  estrogen  replacement  regimens.  The  choice  ol  progestin  and  dosage  may  be  important  in  minimi; 
adverse  effects. 

Physical  examination  and  a  complete  medical  and  family  history  should  be  taken  prior  lo  the  initial 
eslrogen  therapy  wilh  special  reference  lo  blood  pressure,  breasts,  abdomen,  and  pelvic  organs,  ai 
include  a  Papanicolaou  smear.  As  a  general  rule,  eslrogen  should  nol  be  prescribed  lor  longer  than 
without  another  physical  examination  being  performed.  Conditions  influenced  by  fluid  retention,  such ; 
epilepsy,  migraine,  and  cardiac  or  renal  dysfunction,  require  careful  observation.  Certain  patients  ma 
manifestations  ol  excessive  estrogenic  stimulation,  such  as  abnormal  or  excessive  uterine  blei 
mastodynia.  Pre-existing  uterine  leiomyomas  may  increase  in  size  during  eslrogen  use.  Estrogens  I 
used  with  care  in  patients  with  impaired  liver  function,  renal  insufficiency,  or  metabolic  bone  diseases  <■ 
with  hypercalcemia. 

The  following  drug/laboratory  test  interactions  have  been  reported,  some  only  wilh  eslrogen 
combinalions  (oral  contraceptives): 

1 .  Increased  prothrombin  and  factors  VII,  VIII,  IX.  and  X;  decreased  antilhrombin  3;  increased  norep  I 
induced  platelet  aggregabilily 

2.  Increased  thyroid  binding  globulin  (TBG)  leading  to  increased  circulating  total  thyroid  hoi: 
measured  by  T<  levels  determined  by  column  or  by  radioimmunoassay.  Free  T3  resin  uptake  is  r 
reflecting  the  elevated  TBG:  Iree  T4  concentration  is  unaltered. 

3.  Impaired  glucose  tolerance. 

4.  Reduced  response  lo  metyrapone  lest 

5.  Reduced  serum  folate  concentration. 
MUTAGENESIS  AND  CARCINOGENESIS:  Long-term,  continuous  administration  of  natural  anc 
estrogens  in  certain  animal  species  increases  the  Irequency  of  carcinomas  ol  the  breasl,  cervix,  vagina 
PREGNANCY  CATEGORY  X:  Estrogens  should  not  be  used  during  pregnancy.  See  CONTRAINDI  1 
and  Boxed  Warning. 

NURSING  MOTHERS:  As  a  general  principle.  Ihe  administration  ol  any  drug  lo  nursing  mothers  shot 
only  when  clearly  necessary  since  many  drugs  are  excreted  in  human  milk. 
ADVERSE  REACTIONS:  The  following  have  been  reported  wilh  eslrogenic  inerapy:  changes  in  vagini' 
pattern  and  abnormal  withdrawal  bleeding  or  How.  breakthrough  bleeding,  spoiling,  increase  in  size 
libromyomala,  vaginal  candidiasis,  change  in  amount  of  cervical  secretion;  tenderness  or  enlargemenl 
nausea,  vomiting,  abdominal  cramps,  bloating,  cholestatic  jaundice:  chloasma  or  melasma  that  may  pi 
drug  is  discontinued,  erythema  multiforme,  erythema  nodosum,  hemorrhagic  eruption,  loss  ol 
hirsutism;  steepening  ol  corneal  curvature,  intolerance  to  contact  lenses:  headache,  migraine,  dizzint 
depression,  chorea;  increase  or  decrease  in  weight;  reduced  carbohydrate  tolerance;  aggravation  of 
edema:  changes  in  libido. 

ACUTE  OVERDOSAGE:  May  cause  nausea  and  vomiting. 
DOSAGE  AND  ADMINISTRATION: 
PREMARIN'  Brand  of  conjugated  estrogens  tablets,  USP 

1.  Given  cyclically  lor  short-term  use  only.  For  Ireatmenl  of  moderate-lo-severe  vasomotor  symplon 
vaginitis,  or  atrophic  urethritis  associated  with  Ihe  menopause  (0.3  mg  to  1.25  mg  or  more  daily).  The  I 
that  will  control  symptoms  should  be  chosen  and  medication  should  be  discontinued  as  promptly  a 
Adminislration  should  be  cyclic  (eg,  three  weeks  on  and  one  week  off).  Attempts  lo  discontim 
medication  should  be  made  at  three-  lo  six-month  intervals. 

2.  Given  cyclically:  Hypoestrogenism.  Osleoporosis. 
Hypoestrogenism  due  to:  Female  hypogonadism — 2.5  mg  lo  7.5  mg  daily  in  divided  doses  f> 

followed  by  10  day  rest  period.  If  bleeding  does  nol  occur  by  Ihe  end  of  this  period.  Ihe  same  dosage 
repeated  Female  castration  or  primary  ovarian  failure — 1.25  mg  daily,  cyclically.  Adjusl  upward  or 
according  lo  response  ol  Ihe  palienl.  For  maintenance,  adjusl  dosage  lo  lowest  level  lhat  will  provii 
control. 

Osleoporosis— 0.625  mg  daily.  Administration  should  be  cyclic  (eg,  three  weeks  on  and  one  wi 
PREMARIN •  Brand  of  conjugated  estrogens  Vaginal  Cream 
Given  cyclically  lor  short-term  use  only.  For  treatment  of  atrophic  vaginitis  or  kraurosis  vulvae. 

The  lowest  dose  that  will  control  symptoms  should  be  chosen  and  medication  should  be  disci  01 
promptly  as  possible. 

Atlempls  lo  discontinue  or  taper  medication  should  be  made  at  three-  lo  six-month  intervals. 

Usual  dosage  range:  2  g  lo  4  g  daily,  intravaginally.  depending  on  the  severity  of  Ihe  condition.  J 

Patients  wilh  an  intact  uterus  who  are  treated  with  eilher  PREMARIN  Tablets  or  Vaginal  Cream  m 
monitored  for  signs  of  endomelrial  cancer  and  appropriate  measures  taken  to  rule  out  malignancy  in  H 
persistent  or  recurring  abnormal  vaginal  bleeding. 
©  1990,  Wyelh-Ayetst  Laboratories  Revised  Augi    ^ 
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TEENAGE  MUTANT 
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FATAL  ATTRACTION 
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ROAD  HOUSE 

2875082 

THE  TEN 


COMMANDMENTS 

2026062 


All  movies  available  in  VHS  only. 

You  can  take  your  family  to  the 
movies— without  leaving  home.  And 
you  can  own  your  favorites  to  enjoy  again 
and  again.  It's  easy  and  affordable  when 
you  join  the  Columbia  House  Video  Club. 

Choose  your  six  favorites  now  for  69tf 
each  plus  shipping  and  handling.  What's 
more,  you  can  save  up  to  $140  by  ordering 
two  additional  movies  now  (see  Advance 
Selections  box  in  the  coupon). 

There's  no  membership  fee  for 
joining,  nor  do  you  have  to  buy  a  lot  of 
movies.  Just  six  more  within  the  next 
three  years.  And  you'll  have  no  problem  in 
finding  six  movies  you  want,  because  our 
library  holds  over  3,000  titles;  from  the 
very  newest  releases  to  classical  favor- 
ites. Our  regular  Club  prices  currently 
range  from  $79.95  to  $29.95,  plus  ship- 
ping and  handling;  and  we  also  offer  a 
selection  of  specially  priced  videocas- 
settes,  down  to  $14.95.  Your  only  mem- 
bership obligation  is  to  buy  six  movies  in 
three  years  for  as  little  as  $29.95  each- 
and  you  may  cancel  membership  anytime 
after  doing  so. 

How  the  club  operates:  about  every 
four  weeks  (up  to  13  times  a  year)  we  send 
you  our  Video  Club  Magazine,  reviewing 
our  Director's  Selection,  plus  many  alter- 
nate movies.  And  up  to  four  times  a  year, 
you  may  also  receive  offers  of  Special 
Selections,  usually  at  a  discount  off  reg- 
ular Club  prices,  for  a  total  of  up  to  17 
buying  opportunities. 

Choose  only  the  movies  you  want: 
if  you  want  the  Director's  Selection,  don't 
do  a  thing— it'll  arrive  automatically.  If 
you'd  prefer  an  alternate  movie,  or  none  at 
all,  just  mail  the  card  always  provided  by 
the  date  specified.  You'll  always  have  two 
full  weeks  to  decide.  (If  you  ever  receive  a 
tape  before  having  had  two  weeks  to 
decide,  just  send  it  back  at  our  expense. ) 


Half-Price  Bonus  Plan:  after  fulfill- 
ing your  membership  obligation,  you'll 
automatically  become  eligible  for  our  Half- 
Price  Bonus  Plan.  With  each  movie  you 
buy  at  regular  Club  prices,  the  plan  cur- 
rently allows  you  to  take  another  movie  of 
equal  value  or  less  at  50%  off. 

10-Day  Risk-Free  Trial:  join  today  and 
we'll  send  your  introductory  movies,  along 
with  more  details  on  how  the  Club  works.  If 


3 1991,  Columbia  House 

for  any  reason  you're  not  satisfied,  return 
everything  within  10  days  for  a  full,  prompt 
refund  and  no  further  obligation. 

For  fastest  service:  use  your  credit 
card  and  our  toll-free  number  to  order. 

c^hours  1.800.5444431 

Columbia  House 

VIDEO  CLUB 

1400  N.  Fruitridge,  Terre  Haute,  IN  47811-1112 


,  Columbia  House 

I  VIDEO  CLUB  Dept.  KX6, 

I    P.O.  Box  1IL2,  Terre  Haute,  IN  47811-1112 

•  Yes,  please  enroll  me  under  the  terms  outlined  in  this 
I  advertisement  Asa  member,  I  need  buy  just  six  more 
|   movies  at  regular  Club  prices  within  the  next  three 

•  years. 

Send  me  these  6  movies  for  69e  each 
plus  $120  each  shipping  &  handling  (Total  $1134). 


# 

# 

# 

# 

# 

# 

Please  check  how  paying: 

D  My  check  is  enclosed.  M97/M99/L11 

□  Charge  my  introductory  movies 

and  future  Club  purchases  to:  M98/U0/L12 

□  MasterCard   D  Diners  Club   DAMEX   DVISA 


Advance  Selections 
SAVi  UP  TO  $140  MORE- 
HAVE  LESS  TO  BUY  LATER! 

You  may  order  one  or  two  more  movies  now 
for  only  $9.99  each-so  you  can  save  up  to 
$140!  And  each  discount  purchase  imme- 
diately reduces  your  membership  obligation 
by  one! 

D  Also  send  my  first  selection  for  $9. 99  plus 
$175  shipping/handling,  which  I'm  adding  to 
my  $1134  payment  (total  $23.08).  I  then 
need  buy  only  5  more  (instead  of  6)  in  the  next 
three  years. 


# 


D  Also  send  still  one  more  selection  for  an 
additional  $9. 99  plus  $175  shipping/handling 
(total:  $34.82).  I  then  need  buy  only  4  more 

(insteadof©  i 

inthreeyears.  # 


Account  #_ 

Signature 

Name 

Address 

City- 


.  Expiration  Date. 


.  Phone ( 


.  Apt. 


.  State- 


.2p_ 


Note:  Columbia  House  Video  Club  reserves  the  right  to  reject  any  application  or  cancel  any  membership. 
Offer  limited  to  continental  U.  S.  (excluding  Alaska)  and  Canada.  Canadian  residents  will  be  serviced  from 
Toronto  (offer  may  vary).  Applicable  sales  tax  added  to  ah  orders. 


HEALTH  UPDATE 
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This  does  not  mean  that  migraine 
patients  should  begin  taking  aspirin 
on  their  own,  however.  Aspirin,  even 
in  low  doses,  is  a  powerful  drug.  It  can 
cause  bleeding  in  the  stomach  and  can 
aggravate  other  conditions.  But,  with 
the  guidance  of  a  doctor,  there's  no 
reason  most  migraine  sufferers  can't 
try  out  this  new  strategy  for  heading 
off  pain. 


TV,  KIDS, 
AND  HEART  DISEASE 

Looking  for  a  connection 

i  elevision  viewing  habits  may 
be  a  better  predictor  of  choles- 
terol level  than  family  history,  accord- 
ing to  a  new  study  of  children  aged  2 
to  20.  That's  an  important  finding, 
because  doctors  often  use  a  family  his- 
tory of  high  cholesterol  as  a  trigger  for 
testing  a  child.  When  there  is  no  evi- 
dence of  early  heart  disease  in  other 
family  members,  many  doctors  see  no 
need  to  test  the  child. 


/ 


VIDEO  GAMES  GET 
THE  BLAME 

For  spills  as  well  as  chills 

ing  Koupa  isn't  the  only 
danger  lurking  in  your 
Nintendo  video  game  system.  Those 
video  games  that  mesmerize  young 
kids  get  a  black  eye  from  Joseph  C. 
Corkery,  M.D. 

Dr.  Corkery  penned  a  letter  to  the 
American  Journal  of  Diseases  of  Chil- 
dren regarding  one  of  his  patients.  The 
6-year-old  lad  suffered  repeated  bouts 
of  what  doctors  call  fecal  inconti- 
nence— soiled  underpants. 

The  Burlington,  Massachusetts, 
doctor  deduced  that  the  boy  was  so 
engrossed  in  the  action  on  his  Nin- 
tendo that  he  didn't  hear  nature's  call. 

For  those  parents  with  similarly  af- 
fected kids,  Dr.  Corkery  has  a  sugges- 
tion: teach  the  child  how  to  pause  the 
game.  Most  of  the  time  you'll  find  this 
information  in  the  game's  manual. 


The  study  of  1,077  children  was  led 
by  Kurt  Gold,  M.D.,  a  pediatrician  at 
the  University  of  California  in  Irvine. 
Eight  percent  of  kids  had  cholesterol 
levels  above  200  mg/dl,  the  adult  stan- 
dard for  a  desirable  level.  Among  Dr. 
Gold's  high-cholesterol  patients,  44 
percent  had  a  family  history  of  high 
cholesterol.  But  53  percent  of  the 
group  watched  two  hours  of  TV  a  day. 
By  asking  both  about  family  history 
and  TV  viewing,  the  researchers  pre- 
dicted nine  out  of  10  children  with 
elevated  cholesterol  levels.  Kids  who 
watch  two  hours  of  TV  daily  are  twice 
as  likely  to  have  high  cholesterol  as 
kids  who  watch  less.  Four  hours  of  TV 
quadruples  the  risk. 

TV  itself  isn't  the  villian  here,  the 
researchers  believe.  Rather,  a  life 
that's  short  on  exercise  and  long  on 
calories  is  likely  the  culprit.  Encour- 
age your  children  to  be  active;  lifetime 
habits  are  formed  early. 


ALLERGIC  TO  EXERCISE? 

It  can  happen 

^^«  oiks  who  say,  "I'm  allergic  to 
exercise"  apparently  aren't  al- 
ways exercising  their  excuse-making 
muscles.  William  Briner,  M.D.,  a  phy- 
sician at  Parkside  Sports  Medicine 
Center  in  Park  Ridge,  Illinois,  en- 
countered a  patient  who  is  allergic  to 
workouts.  The  case  was  reported  in 
the  Journal  of  the  American  Medical 
Association,  by  Virginia  S.  Cowart. 

The  patient,  a  30-year-old  woman, 
was  an  exercise-bike  enthusiast.  After 
several  uneventful  years  of  using  the 
bike,  she  began  breaking  out  in  a  rash 
each  time  she  worked  up  a  sweat.  At 
one  point,  she  even  felt  light-headed  as 
she  pedaled. 

Dr.  Briner  set  the  woman  up  on  an 
ergometer — an  effort-measuring  exer- 
cise bike — and  had  her  start  pedaling. 
Within  six  minutes,  the  patient  broke 
out  in  a  rash  and  her  blood  pressure 
dropped  to  a  low  100/50.  Both  symp- 
toms fit  the  classic  pattern  of  an  aller- 
gic reaction. 

An  expert  in  exercise-induced  aller- 
gy, Albert  L.  Sheffer,  M.D.,  adds  that 
flushing,  itching,  and  hives  are  com- 
mon in  patients  with  this  problem.  To 
stave  off  the  reactions,  Dr.  Sheffer  has 
his  patients  avoid  exercise  for  four  to 
continued  on  page  52 
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Have  Louis  Kemp 
I GHT  J  Crab  Delights®  surimi 


seafood  in  a  stir  fry  with  oriental  vegetables, 

a  delicious  treat  that  will  surely  become  a  favorite. 

Crab  Delights®  make  it  easy  to  enjoy  the  great  taste  of  crab  any  time. 

]y  J    Or  try  Lobster  Delights  surimi  seafood.  It's  a  natural  with  butter, 
GHT   which  brings  out  that  succulent  seafood  flavor.  For  the  great 
taste  of  lobster,  you  simply  can't  go  wrong. 


SEAFO O D  Co 


Call  for  these  and  other  recipe  ideas. 

1-800-522-1421 

IM-F9-4CST! 


^  [    Crab  Delights  and  lobster  Delights  are  both  ready  to  enjoy 
right  out  of  the  package.  Or  in  your  favorite  seafood  dish.  Look 
for  them  in  the  refrigerated  seafood  or  fresh  meat  case.  You'll  find 
seafood  that's  incrediblv  easv  and  delicious. 


WITH 

NATURAL 

SKIN 

CONDITIONERS. 


For  softer, 
smoother  skin. 

With  Vitamin  E,  known  for  healing, 
lanolin  for  softening,  and  now,  more  natural 
conditioners  for  softer,  smoother  skin. 


HEALTH  UPDATE  I 

continued  from  page  50 

six  hours  after  eating,  and  he  pre- 
scribes medication  to  be  taken  in  the 
event  of  a  workout-related  attack. 

So  if  workouts  leave  you  itching  for 
less  or  flushed  without  success,  see 
your  doctor.  Unless,  of  course,  you 
like  having  an  excuse  not  to  exercise. 

INFERTILITY  UPDATE 

Good  news  for  men 

Infertile  men  can  sometimes  solve 
their  own  problem  without  drugs 
or  surgery.  A  few  changes  in  their  life- 
style may  be  all  that's  needed  to  re- 
verse the  problem  in  about  one  in  five  \ 
men,  says  Wolfram  Nolten,  M.D.,  ofij 
the  University  of  Wisconsin  Hospital: 
and  Clinics. 

Dr.  Nolten  points  to  a  variety  of 
potentially  helpful  changes: 

•  taking  fewer  shots  of  beer,  wine,  or 
liquor 

•  avoiding  illicit  drugs 

•  quitting  smoking 

•  losing  weight 

•  turning  down  the  temperature  of) 
hot  tubs,  waterbeds,  and  other  heat 
sources  that  directly  contact  the  testi-i 
cles;  high  temperatures  slow  sperm  i 
production 

•  using  smaller  amounts  of  lubricantsi  { 
during  intercourse;  these  products  canif 
slow  progress  of  sperm. 

All  of  these  factors  have  been  impli 
cated  as  a  cause  of  reduced  fertility.* 
Testicle  temperature  is  particularly 
critical;  above  95  degrees  Fahrenheit, 
sperm  production  drops  dramatically. 
Dr.  Nolten  also  points  to  studies 
showing  that  marijuana  can  reduce 
fertility  up  to  a  year  after  use. 

Infertility  is  defined  as  the  inability 
to  conceive  a  child  after  a  year  of  try- 
ing. About  15  percent  of  the  time,  the 
problem  is  solely  with  the  man.  In  35 
percent  of  cases,  both  partners  have  s 
problem.  In  the  past,  male  infertility 
was  thought  to  be  relatively  rare. 

Dr.  Nolten  urges  couples  with  fer- 
tility questions  to  talk  to  a  gynecolo- 
gist for  consultations  anc 
examinations.  Many  couples  are  sub- 
fertile;  that  is,  they  are  capable  of  be- 
coming pregnant,  but  unable  to  do  so 
In  these  cases,  couples  should  look  ai 
lifestyle  changes  before  considering 
more  serious  forms  of  treatment. 


52 


BETTER  HOMES  AND  GARDENS,  FEBRUARY 


j 


A  HAZARDOUS 
SHELL  GAME 

Tainted  turtles 
to  watch  for 
arents  who  purchase  baby 
turtles  for  their  children  may 
be  buying  trouble  as  well.  Baby  red- 
!  eared  turtles,  available  in  some  pet 
stores,  can  carry  salmonella.  Salmo- 
nella, the  culprit  in  most  food  poison- 
,  ing,  is  responsible  for  stomach  aches, 
nausea,  vomiting,  and  diarrhea;  for 
the  very  old  or  very  young,  an  infec- 
tion can  be  life  threatening. 

Infected  turtle  eggs — six  lots  out  of 
28  checked — were  discovered  in  a 
study  by  J.  Y.  D'Aoust,  Ph.D.,  of  the 
I  Canadian  Health  and  Welfare  agency. 
[When  hatched,  baby  turtles  continue 
to  shed  the  virus  for  up  to  1 1  months. 
,On  an  ominious  note:  Dr.  D'Aoust's 
team  reported  that  a  high  proportion 
!  of  the  salmonella  was  resistant  to  at 
( least  one  antibiotic.  That  could  make 
i  treating  an  infection  more  difficult. 

Fortunately,  you  needn't  turn  turtle 
:  if  your  kids  are  clamoring  for  a  pet 
shell-back.  Most  pet  stores  sell  adult 
I  turtles,  which  do  not  shed  virus  and  so 
:  are  free  of  infection  risk. 

HOW  AW  TO 
FIGHT  A  COLD 

Hot  toddies  and 
aspirin  don 't  mix 
spirin  and  booze  aren't  a 
great  combination,  unless 
you're  looking  to  get  soused  faster. 
When  taken  during  or  soon  after 
meals,  aspirin  speeds  the  passage  of 
,  alcohol  into  the  bloodstream,  accord- 
ing to  Risto  Roine,  M.D.,  of  the 
Bronx  VA  Medical  Center  and  Mount 
Sinai  Medical  School  of  Medicine  in 
New  York. 

Dr.  Roine  asked  volunteers  to  wait 
one  hour  after  eating  a  standard 
breakfast,  then  had  them  down  a  lab- 
oratory-mixed screwdriver  in  10  min- 
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utes.  Within  20  minutes,  the 
volunteers  who  had  taken  two  extra- 
strength  aspirin  tablets  (1,000  milli- 
grams total)  had  twice  as  much 
alcohol  in  their  bloodstream  as  the 
volunteers  who  had  not  taken  aspirin. 
For  all  participants,  blood  alcohol  lev- 
els peaked  in  about  one  hour,  with  the 
aspirin-takers  reaching  levels  about  40 
percent  higher  than  the  other  group. 
Earlier  studies  indicate  that  aspirin 
doesn't  affect  alcohol  absorption  on 
an  empty  stomach;  the  alcohol  passes 
through  the  stomach  too  quickly.  Eat- 
ing before  imbibing  normally  slows 
absorption,  but,  as  this  study  shows, 
you  can't  always  count  on  the  effect. 
Other  drugs,  including  those  contain- 
ing alcohol,  may  cause  a  similar  effect. 

STRESS  FOR  TWO 

Job  rigors  and  pregnancy 

Ror  years,  doctors  have  won- 
dered whether  high-stress  jobs 
put  pregnant  women  at  risk.  Did  these 
women  face  a  higher  risk  of  miscar- 
riage, stillbirth,  low-birth-weight  ba- 
bies? The  answer  is  "not  necessarily" 
according  to  a  survey  directed  by 
Mark  A.  Klebanoff,  M.D.,  of  the  Na- 
tional Institute  of  Child  Health  and 
Human  Development. 

The  survey  compared  two  groups  of 
pregnant  women.  Half  of  the  women 
had  just  completed  resident  medical 
training — an  extremely  stressful  time, 
both  physically  and  emotionally.  The 
other  half  were  spouses  of  male  medi- 
cal school  graduates. 

Healthy  babies  were  bom  to  both 
groups  at  the  same  rate.  The  residents 
were  treated  for  more  problems  dur- 
ing pregnancy.  These  added  problems 
didn't  affect  the  overall  outcome. 

Job  stress  is  distinct  from  the  stress 
of  having  no  job  or  money.  Dr.  Kle- 
banoff notes  that  his  study  doesn't  ad- 
dress socio-economic  stress,  which 
may  cause  pregnancy  problems,  ffl 
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WITH 

NATURAL 

HEALING 

INGREDIENTS. 


Jerijens- 


MtaminE 
&bnolin 


*W  CONDTTIONING  LOTION 

made  with  natural 

Vitamin  E 
and  rich  Lanolin 


■  1990  The  Andrew  Jcrvcns  Company 
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HAT  GOES  INTO 

Hey  Brownies,  fluffy  Cake 

and  size  8'/2WlNGTIPS  ? 


Sugar,  of  course.  You  probably  knew  that 
sugar  titillated  the  taste  buds  in  your  favorite 
foods,  but  if  you  thought  that  was  its  sole 
role,  you're  off  on  the  wrong  foot. 

To  find  out  how  much  you  do  or  don't 


know  about  sugar  (a 
incidentally,  to  see  wl 
wingtips  have  to  do  w. 
ly thing),   take  the  quiz  be! 
We  think  you'll  get  a  kick  out  of  it. 


< 


Which  of  these  is  sugar  found  in  ?    >^-s   A      ~"  J 

a)  muffins  d)  yogurt  f^~j    -^""■v 

b)  handbags        e)  vitamins         ^^.;       ^\^^ 

c)  baby  food       f )  all  of  the  above 


oA 


f).  All  of  the  above.  Because  sugar  is 
and  natural,  it  can  be  used  in  baby  food, 
also  in  many  medications,  including  vita\ 

tablets.  "But  handbags?"  you  ask.  Seel 

8'h  wingtips,  below. 


a 


isA 


:  Which  item  does  not  carry  a  warning 

a)  nuclear  weapons 

b)  some  artificial  sweeteners 

c)  heavy  machinery  i  I 
d) sugar  1 1  ' 
e)  high-tension  wires  ^*T? 

lJ'.. 


d).  Sugar  carries  NO  warning  labe 

It  is  100%  pure,  safe  and  naturally  creat 

in  sugar  beets  and  sugar  cane,  in     /jj 

tranquil  rural  settings.     /r77^/^- 


c).  16  calories. 
Less  than  you  thought,  eh? 
Now  you  can  enjoy  your  favorite  sweet  tastes,  in  moderation, 
without  having  to  jump  on  the  scale  every  10  seconds. 

To  receive  reprints  of this  quiz  or  more  information  about  sugar,  write:  The  Sugar  Association,  1101  15th  Street  N.W.,  Suite  600/3,  Washington,  D.C.  20005 


A^ 


/froggy  ■ — ■ 


IWhich  of  these  things  can  sugar  do  ? 
I    a)  heal  wounds 

b)  run  a  two-minute  mile 
'    c)  help  make  cakes  rise 

d)  retard  spoilage  of  foods 

e)  a  great  impression  of  George  Bush  £^ 

(T:  a),  c),  d).  Sugar  has  been  used  as  an  external 
ication,  acts  as  a  medium  in  yeast  to  make  bread  and 
:s  rise,  and  is  a  natural  preservative.  Impressions  or  no, 
\vr  is  considerably  more  useful  than  any  politician. 


:  What's  wrong  with  this  phrase? 
"What  are  little  girls  made  of? 
Silicon  dioxide  and  spice  and  everything  nice." 


A  chemical  phrase  has  been  substituted  for 
the  word  "sugar".  Doesn't  quite  work,  does  it? 
Substitutes  usually  don't. 


This  is  the  international  symbol  for: 

a)  Sanskrit  spoken  here 

b)  100%  pure  sugar 

c)  The  Star  Ship  Enterprise 


d)  Beware  of  extremely  poor  penmanship 

b).  100%  pure  sugar.  Whenever  you  see 
this  symbol,  you  can  be  sure  you're  buying  the 
safest,  purest  and  tastiest  sweetener  around. 


v£ 


sugar  has  ryai 
a)  sense/r: 
b)fap<f1       ; 

c )  sodium 

d)  debts 

e)  cholestero 
gp  scruples 


:  Sugar  is  officially  designated  as: 

a)  a  hairy  quadruped 
-  -...  b)  King  of  the  Gypsies 

c)  a  carbohydrate 
d)  a  printing  press 


qA 


c).  Sugar  is  a  carbo- 
hydrate, an  important 
energy  source.  It  is  good 
for  hairy  quadrupeds  and 
the  King  of  the  Gypsies, 
but  it  isn't  either  one. 


\   i 


L :  b),  c),  e).  $>ugar,  like  most  inanimate 
cts,  may  not  have  any  sense,  but  it  makes 
ity,  because  it  has  none  of  the  things  many 
pie  are  concerned  about  today. 

wight  1991,  The  Sugar  Association,  Inc. 


As  you  can  now  see,  sugar  is  not 
only  pleasant  to  eat,  but  benefi- 
cial in  many  ways.  It  does  won- 
ders for  everything  from  sundaes 
to  sandals.  Which  brings  us  to 
wingtips.  In  case  you  were  still 
wondering,  sugar  ties  up  an 
important  part  of  the  leather 
tanning  process.  It's  just  one 
of  the  many  parts  of  life 
that  sugar  puts  a  shine  on. 


ugar 

3RE  than  GOODTO  EAT 


HEALTH 


BY  ROBIN  STREET 


WHAT  TO  SNACK  ON  WHEN 
THE  MUNCHIES  STRIKE 


'  ometimes  a  snack 
calls  for  something  more  sat- 
isfying than  carrot  sticks  or 
rice  cakes.  Choosing  a  snack 
low  in  fat  and  calories  will 
benefit  both  your  health  and 
your  waistline.  When  con- 
fronted with  choices  at  snack 
time,  this  little  test  may  help 
you  be  more  selective. 

II  The  office  vending  ma- 
chine beckons  during  cof- 
fee break.  You  select: 

a.  milk  chocolate  candy 
bar 

b.  package  of  roasted  sun- 
flower seeds 

c.  bag  of  potato  chips 
You  may  think  sunflower 

seeds  are  the  more  healthful 
choice,  but  all  three  snacks 
are  about  equal  in  fat.  The  sunflower 
seeds  contain  the  most  protein  and  the 
candy  bar  the  most  calories.  Can  you 
wait  till  lunch  to  eat? 


El  The  kids  are  screaming  for  ice 
cream  and  frankly,  so  are  you. 
Choose  a  %-cup  serving  of: 

a.  premium  vanilla  ice  cream 

b.  frozen  tofu 

c.  frozen  yogurt 

Both  the  frozen  tofu  and  the  premi- 
um ice  cream  have  more  fat  and  calo- 
ries per  serving.  A  serving  of  frozen 
yogurt,  depending  on  the  brand,  has 
about  125  calories.  Most  healthy  kids 
can  freely  snack  on  the  higher-calorie 
choices;  adults  are  better  off  with  the 
lowest  calorie  choice,  yogurt. 

Q  Raiding  the  kitchen  for  a  mid- 
night snack,  you  consider: 

a.  bagel  with  butter 

b.  milk  and  four  chocolate  chip 
cookies 

c.  four  saltine  crackers  topped  with 
peanut  butter 


Befuddled  by  so  many  choices?  Try  our  snack  strategies. 


Go  for  the  240-calorie  peanut  but- 
ter and  crackers.  Although  all  three 
snacks  are  fairly  high  in  fat,  peanut 
butter  is  cholesterol-free  and  low  in 
saturated  fat. 

For  a  milk  and  cookie  treat,  pour 
skim  milk  and  eat  fewer  cookies.  For  a 
bagel  nosh,  reach  for  a  whole  grain 
bagel. 

D  To  quell  a  case  of  the  munchies, 
choose  one  cup  of: 

a.  pecans 

b.  sugar-syrup  coated  popcorn 

c.  shredded  coconut 

Go  for  the  coated  popcorn.  Pecans 
and  coconut  may  be  natural,  but  they 
are  also  naturally  high  in  fat.  If  you're 
bent  on  pecan  and  coconut  munching, 
just  eat  a  lot  less. 

El  You  crave  something  salty  and 
crunchy. 

a.  20  pretzel  sticks 

b.  one  cup  popcorn  popped  in  vege- 
table oil 

c.  one  ounce  corn  chips 


Pick  the  pretzels.  They 
have  only  a  trace  of  fat  and 
20  calories.  The  popcorn  is 
also  OK,  but  air-popped  is 
better  for  you. 

B    Your    sweet   tooth    isi 
crying   out  for  attention. 
Soothe  it  with  a  slice  of: 

a.  apple  pie 

b.  cheesecake 

c.  angel  food  cake  with- 
strawberries  and  two  table- 
spoons whipped  frozen  des- 
sert topping 

The  cake  dessert  is  a  supe- 
rior low-fat  choice.  Apples I 
are  a  great  snack,  but  baking  s 
them  in  a  crust  gives  the  pie< 
17  grams  fat  and  359  calo- 
ries. An  equal  size  slice  oft 
cheesecake  is  fat  laden,  too. 
Save  it  for  a  special  occasion. 

El  The   cookie   monster   in   you   is 
ready  to  attack!  Appease  it  withh 
four  store-bought  cookies: 

a.  cream-filled  chocolate  sandwich 

b.  oatmeal-raisin 

c.  fig-filled  pastry 

Looking  at  fat  content,  the  fig-filled  I 
cookies  are  your  best  bet.  No  matter 
which  cookie  you  reach  for,  try  to  eati 
fewer  than  four. 

D  While  shopping,  you  need  a 
fast-food  fix.  You  choose: 

a.  one-quarter-pound  cheeseburger 

b.  baked  potato  with  broccoli  and* 
cheese  sauce 

c.  fried  chicken  breast  sandwich 
If  these  are  your  only  choices,  select 

the  food  that  you  really  crave  because 
each  of  these  favorites  has  about  the 
same  number  of  calories,  and  each  is 
high  in  fat.  Make  the  chicken  sand- 
wich better  for  you  by  removing  the 
fried  coating  before  eating.  Or,  order 
the  potato  and  hold  the  sauce,  ffl 
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Now,  that's  how  to  eat  light. 

Low  cholesterol,  less  fat  and  the  rich,  creamy  taste  you'd  expect 
from  Philly®  Because  it  isn't  just  light,  it's  Philly®  Light 


A  little  sleepyhead  just  up  from  her  afternoon  nap 


hen  the  summer  breezes  first  lulled  "Lisa" 
to  sleep,  Mommy  gently  put  her  down  on  her 
nap  pillow.  Now  "Lisa"  is  just  waking  up. 
Eyes  still  partially  closed,  flexing  her  chubby  legs, 
she's  just  about  ready  to  enjoy  another  afternoon  of 
her  very  first  summer. 

"Lisa"  is  an  original  issue  in  the  award-winning 
Yolanda's  Picture-Perfect  Babies®  doll  collection  by 
Yolanda  Bello.  Produced  under  the  Knowles  China 
Company  hallmark,  "Lisa"  represents  the  centuries- 
old  tradition  of  classic  character  dolls  that  so  often 
become  cherished  family  heirlooms. 
Quality  Craftsmanship  in  Every  Detail 
"Lisa's"  head,  arms,  and  legs  are  hand-cast  of  fine 
bisque  porcelain.  Her  dreamy  features  are  hand- 
painted,  with  hand-set  blue  eyes.  She  snuggles  con- 
tentedly into  her  pillow,  knees  flexed,  her  little  hand 
posed  as  if  she's  just  taken  her  thumb  from  her  mouth. 

"Lisa's"  sunsuit  and  matching  hat  are  tailored  of 
pastel  floral  fabric,  highlighted  with  row  after  row 
of  delicate  lace.  Her  white,  lace-trimmed  blouse 
matches  the  fabric  of  her  pillow.  The  soft,  fluffy  pil- 
low itself  is  generously  ruffled,  and  trimmed  with 
embroidered  satin  ribbon  and  lace.  Each  doll  is  hand- 
numbered  and  comes  with  a 
matching  numbered  Certificate 
of  Authenticity. 

Evaluated  against  The  Uniform 
Grading  Standards  for  Dolls  by  the 
Ashton-Drake  Galleries,  these 
distinctive  features  have  earned 
"Lisa"  the  Standards'  highest 
ratine;  for  artistry  and  craftsman- 

.   .     °  _.  .  J _,        ,  'Source:  International  Doll  Exhibitions  & 

Ship — Premiere  Grade.  at  the  June  30,  1990  auction.  Other  resale 


itial 

/estment  1 


Knowles 
Doll 

Artist 

Year  of 
Issue 

Issue 
Price 

Auctioned 
Price* 

Change 

"Heather" 

Knowles 

1987 

S48 

S500 

+S452 

"Jennifer" 

Knowles 

1988 

S58 

S500 

+S442 

"Sarah" 

Knowles 

1989 

S58 

5220 

+  S162 

A  Collectible  Doll  with  Investment  Potential 

The  doll  you  buy  today  may  be  a  wise  investmeni 
the  future.  Once  an  edition  is  sold  out,  those  w 
want  a  doll  from  the  edition  must  pay  whatever  [ 
market  will  bear,  if  and  when  one  becomes  availa 
from  dealers  or  at  auction.  That's  why  fine  collectit 
dolls  often  sell  for  more  than  their  original  pri 
within  only  a  few  years  of  being  issued. 

Of  course,  not  all  dolls  increase  in  value;  values  1 
go  down.  But  a  doll  of  superior  artistry  and  craftsm. 
ship— such  as  "Lisa"  and  other  Premiere  Grade  doll 
have  the  best  potential  to  appreciate. 

Bear  in  mind  that  "Lisa"  is  an  original  issue  in 
same  Yolanda  Bello  baby  doll  collection  as  the  exc 
tional  closed-edition  dolls  in  the  chart  below.  "Li 
has  similar  credentials  that  make  her  potential 
market  success  seems  just  as  promising. 

Recommended  and  guaranteed  by  the  Ashton-Dr 
Galleries,  "Lisa"  can  be  yours  to  cherish  for  0 
$63.00— an  extraordinary  va 
for  an  heirloom  quality  doll, 
order,  simply  complete  and  r 
the  attached  reservation  foi 
But  hurry... "Lisa"  is  issuec 
a  hand-numbered  edition  t 
will  close  forever  in  1991.  O 
closed,  the  molds  will  be  bro] 
and  no  more  will  ever  be  ma 

Auctions,  Ltd.  Prices  realized  ,  , 

prices  may  vary.  SO  Order  today. 


Shown  smaller 

than  actual  size  of 

13  inches  long.  Complete 

with  nap  pillow  (15  inches  long). 


1990  The  Ashton-Drake  Galleries,  212  West  Superior  Street,  Chicago,  Illinois  60610-9948 
DEJA<^,^C^^ETE^WMAIL_ 


AD-1309 


RESERVATION  CERTIFICATE 
HE  ASHTON-DRAKE  GALLERIES 

12  West  Superior  Street 
hicago,  Illinois  60610-9948 

ES,  please  enter  my  reservation  for  "Lisa,"  an  original  issue 
i  the  Yolanda's  Picture-Perfect  Babies®  collection.  Limit:  One 
oil  per  customer.  I  understand  that  I  need  SEND  NO 
IONEY  NOW.  I  will  pay  for  "Lisa"  in  three  convenient 
monthly  installments  of  $21.00*  each,  the  first  being  billed 

?fore  shipment  of  the  doll. 

I 

fy  satisfaction  is  unconditionally  guaranteed.  I  understand 

iat  I  may,  for  any  reason,  return  "Lisa"  to  the  Ashton- 

rake  Galleries  at  any  time  within  one  full  year  after 

receive  her  for  a  refund  or  credit  of  the  full  purchase 

^ice^jncluding  postage. 


TheAshton-DrakeGalleries 


PLEASE  RESPOND  BY: 

February  28, 1991 


X 

Signature 

Date 

(                ) 

Name  (please  print) 

Telephone 

Address 

Apt.  No. 

City  State  Zip 

*Plus  $3.94  home  delivery  fee  and  any  applicable  state  sales  tax.  Please  allow 
4  to  6  weeks  for  delivery.  Canadian  price:  $99.00  plus  postage  and  handling 
and  any  applicable  provincial  sales  tax. 


76119-D8I240 


FITNESS  MATTERS 

GOOD  NEWS  ABOUT  SHAPING  UP 


COLD-WEATHER  RUNNING 

Tips  on  running  right 
through  the  winter 
j^^iM  ow  can  you  run 
I  outside  when  the 
weather  literally  leaves  you 
cold?  "The  trick  is  knowing 
what  to  wear,"  explains  Su- 
san Kalish  of  the  American 
Running  and  Fitness  Associ- 
ation. Try  on  these  sugges- 
tions, she  says: 

•  Dress  in  layers.  A  polypro- 
pylene or  wool  layer  next  to 
the  skin  will  wick  away 
sweat,  which  chills  you.  The 
next  wool  layer  is  for  warmth. 
The  outer  layer  should  be  ny- 
lon or  one  of  several  other 
materials  that  add  extra  protection 
against  wind  and  rain. 

•  Don't  overdress;  you'll  sweat.  "If 
you're  warm  and  comfortable  when 
you  step  outside,  you're  overdressed," 
says  Kalish.  "Wearing  less,  you  may 
think  you'll  never  warm  up.  But  you 
do  in  five  minutes  or  so." 

•  Strip  off  layers  as  you  heat  up. 

•  Run  into  the  wind  on  the  way  out, 
to  reduce  sweating,  and  with  the  wind 
coming  home.  Then,  you'll  be  sweat- 
ing, but  with  the  wind  at  your  back. 

•  Tie  a  bandanna  around  your  head 
to  cover  your  mouth.  This  allows  you 
to  breathe  warmer,  more  moist  air 
that's  less  harsh  on  your  lungs  and 
your  airways. 

•  Smear  petroleum  jelly  on  exposed 
skin  in  extremely  cold  weather.  This 
prevents  skin  chapping  and  heat  loss. 

•  Don't  push  too  hard.  Bulky  cloth- 
ing and  bad  footing  make  cold- 
weather  running  hard  work.  The  idea 
is  to  maintain  fitness  in  the  cold  sea- 
son, not  to  get  fitter,  says  Kalish. 

•  Wear  reflective  material.  Darkness 
sets  in  earlier  during  the  winter 
months,  and  vehicles  take  longer  to 
stop  in  icy  conditions. 
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Dress  in  layers  for  a  winter  run. 

For  a  free  copy  of  the  brochure, 
"Cold  Weather  Running,"  send  a 
SASE  (business-size)  to  AR&FA, 
Dept.  BHG,  9310  Old  Georgetown 
Road,  Bethesda,  MD  20814. 


PARENTS  WHO  PUSH 

Calling  all  the  shots  in 
kids'  sports  is  foul  play 

any  children  find  that 
sports  competition  can 
be  really  hot,  says  a  University  of 
Lowell  study,  but  it's  nothing  com- 
pared with  the  heat  they  feel  from 
their  hopeful  parents. 

Researchers  found  that  26  percent 
of  1 3-year-old  alpine  skiers  said  paren- 
tal pressure  to  compete  and  excel  was 


excessive.  However,  two  years 
later,  only  13  percent  of  the 
skiers  said  the  same  about 
their  parents,  probably  be- 
cause the  15-year-olds  had 
learned  how  to  cope  with  the 
pressure  better. 

Psychologist  Jon  Hellstedt, 
Ph.D.,  says  that  pressure  is 
heavy  when  a  parent  envi- 
sions a  child  as  having  more 
ability  than  the  child  actually 
has,  or  thinks  he  or  she  has. 

Hellstedt's  advice: 

•  Until  age  13,  encourage 
children  to  finish  a  season. 
"After  that  if  s  their  choice  to 
stay  with  a  sport,"  he  says. 

•  Don't  go  to  all  of  your 
child's  games.  He  or  she  will  feel  less 
pressure — and  you  may  enjoy  games 
more — if  you  see  75  percent  of  games. 

•  Don't  pester  your  child  daily  about 
what  went  on  during  practice. 

•  Parents  can  set  conduct  limits. 
"You  can  say,  'If  you  throw  your  ten- 
nis racket,  that's  it,'"  says  Hellstedt. 

•  Don't  teach  technique,  as  a  rule.  "A 
parent  may  communicate  with  a 
coach  on  the  child's  technique,  but  a 
parent's  job  is  to  find  a  good  coach." 

•  Avoid  becoming  what  Hellstedt 
calls  "the  athletic  family,"  that  spends 
too  much  time  and  money  on  sports. 
Get  involved  in  nonsports  activities 
that  the  whole  family  can  enjoy. 

PLAYING  MIND  GAMES 

Imaging  techniques  for 
improving  sports  performance 

eeing  success  before  you  play 
may  make  the  difference  be- 
tween a  so-so  performance  and  a  per- 
sonal best.  Sports  psychologists  say 
such  imagery  really  works. 

Visualizing   success   and   actually 

achieving  it  are  different,  of  course. 

Success  in  sports  requires  practice, 

continued  on  page  64 
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FITNESS  MATTERS 

continued  from  page  62 

talent,  determination,  and  luck — 
much  more  than  mind  games.  But  re- 
search shows  that  the  right  mind-set 
can  help  a  great  deal. 

"We  tend  to  think  of  all  that  can  go 
wrong,  like:  'I  don't  want  to  shank  the 
golf  ball,'  "  says  Longwood  College's 
Nelson  Neal,  Ed.D. 

Stopping  your  negative  thinking, 
Neal  explains,  requires  practicing  dili- 


gence and  using  specific  reminders. 

Reminders,  or  keys,  are  often 
words  that  trigger  positive  thinking, 
relaxation,  or  techniques  for  fine  tun- 
ing. For  example,  when  he's  on  the 
fairway,  one  of  Neal's  golf  keys  is  the 
word  "rhythm." 

"That  key  slows  me  down  and 
makes  my  swing  1-2-3,  4-5-6 — -just 
like  a  waltz,"  he  says. 

Everyone  has  to  come  up  with  his 
or  her  own  key,  says  Neal;  someone 
else's  key  won't  necessarily  open  any 
doors  to  success  for  you. 
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SAVE  THAT  TOOTH 

Straight  talk  about 
knocked-out  teeth 

permanent  tooth  knocked 
.  out  in  play  is  not  perma- 
nently lost,  provided  you  locate  the 
tooth — and  handle  it  carefully  on  the 
way  to  the  dentist. 

Not  all  teeth  can  be  replanted,  but 
the  chances  for  success  increase  if  you 
don't  damage  the  delicate  cells  on  the 
tooth's  root  surface. 

Immediately  pick  up  the  tooth  by 
its  top  or  crown — not  by  the  root — 
and  wash  it  carefully  in  water.  Store 
the  tooth  under  your  tongue  or  at  the  I 
side  of  your  mouth,  making  sure  not  i 
to  swallow  it.  Or,  put  it  in  a  commer- 
cially available  tooth  preserving  sys- 
tem or  in  a  glass  or  cup  of  milk  until  i 
you  get  to  a  dentist. 

A  knocked-out  tooth  is  considered, 
a  dental  emergency,  so  any  good  den- 1 
tist  will  probably  see  you  immediately,  \ 
no  matter  what  time  of  the  day  it  is.  I 
And  remember,  the  sooner  you  tote' 
the  tooth  to  the  dentist — in  less  thaa 
30  minutes  is  optimum — the  better- 
your  chances  for  a  successful  replanta- « 
tion,  says  Temple  University's  Larry- 
Koren,  D.M.D. 

ASPIRIN  FOR  ACHES? 

A  different  view  of  a  common  cure 
hard  workout  may  make1 
you  sore,  but  taking  an  as- 
pirin afterward  could  make  you  sorry. 

Researchers  at  Tufts  University, 
who  studied  runners'  thigh  muscles, 
found  more  than  normal  amounts  of  a 
hormonelike  substance  that  promotes 
muscle  repair  and  soreness  recovery. 

Aspirin,  and  to  a  lesser  degree  aspi- 
rin-substitute ibuprofen  (Advil,  Nu- 
prin, Medipren),  most  likely  interferes 
with  the  synthesis  in  muscles  of  this 
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healing  substance.  As  a  result,  they 
"may  be  inappropriate  to  take  for  nor- 
mal muscle  soreness,"  says  researcher 
Roger  Fielding. 

Ibuprofen  has  done  well  in  tests  for 
muscle  pain,  but  if  your  pain  tends  to 
linger,  switching  to  acetaminophen 
(Tylenol,  Anacin-3,  Panadol)  could  be 
a  smart  choice.  This  aspirin  substitute 
works  in  a  completely  different  way 
than  aspirin  and  ibuprofen. 

LIGHT  EXERCISE  SCORES  BIG 

Every  step  you  take 
protects  your  heart 

In  the  fitness  movement's  heyday, 
walking,  bowling,  lawn-raking, 
and  the  like  were  not  considered 
worth  sweating  over.  Now  they  may 
be  just  enough  to  save  your  life. 

A  20-year  follow-up  study  of  ap- 
proximately 3,000  railroad  workers 
found  that  those  who  dodge  physical 
activity  run  almost  a  30-percent  high- 
er risk  of  heart  disease  than  workers 
who  do  light  activity.  In  other  words, 
you  don't  need  a  lot  of  exercise  to  gain 
protection  from  heart  disease. 
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"People  think:  Be  super  active  or 
don't  do  anything,"  says  the  Universi- 
ty of  Utah's  Marty  Slattery,  Ph.D. 
"But  that's  not  true.  You're  better  off 
exercising,  even  just  a  little." 


THREE  FOR  THE  SNOW 

Cool  ways  to  an 
action-packed  winter 
imply    because    it's    winter 
doesn't  mean  you  have  to 
drop  the  ball  on  outdoor  activities. 

Just  the  opposite.  The  activities  be- 
low help  us  embrace  the  season  as  a 
time  to  spice  up  a  fitness  routine.  But 
remember,  if  you  are  just  beginning  an 


activity,  take  it  nice  and  easy  at  first. 
Sledding.  Sledding  itself  won't  get  you 
fit.  But  walking  up  hills  will. 

You  can  burn  two  calories  a  minute 
riding  and  eight  walking  back  up,  10  if 
you  decide  to  pull  your  kids  on  a  sled, 
says  the  University  of  Michigan's 
Charles  Kuntzleman,  Ed.D.  He  says 
walking  and  pulling  weighted  sleds 
will  work  your  leg,  buttock,  and  arm 
muscles  the  most. 

Ice  skating.  Depending  on  how  you 
skate,  you'll  burn  between  five  and  12 
calories  a  minute.  Hockey  players  and 
speed  skaters  will  tell  you  skating  is  a 
vigorous  workout.  Skating  works  leg 
and  buttock  muscles.  Arms  are  used  a 
lot  in  hockey,  and  in  figure  skating  for 
balance  and  lifts. 

Cross-country  skiing.  An  excellent 
overall  workout  that  consumes  six  to 
14  calories  a  minute.  The  reason? 
While  your  arms  are  poling,  your  legs 
are  weighted  by  skis.  Equipment  may 
be  costly,  but  rentals  are  reasonable.  M 
— By  free-lance  writer  Gary  Legwold,  a 
frequent  contributor  to  these  pages  who 
does  his  exercising  in  Minneapolis. 
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HEALTH 


BY  NICK  GALLO 


ON  THE  TR/VCIC  TO  FITNESS 


^^^^^re  you  a  fitness  dropout? 
Don't  feel  bad:  Only  one  in  five  Amer- 
icans today  gets  regular,  vigorous  ex- 
ercise. Half  of  those  who  start  a  fitness 
program  quit  within  six  weeks. 

Most  people  want  to  get  in  shape, 
but  frequently  they  are  sidetracked  by 
busy  schedules,  nagging  injuries,  lack 
of  resources,  and  other  obstacles. 

"There  must  be  a  thousand  excuses 
not  to  exercise,"  says  Robert  Singer, 
Ph.D.,  professor  of  exercise  and  sport 
sciences  at  the  University  of  Florida, 
Gainesville.  "Sometimes,  the  reasons 
are  valid,  but  you  can  always  exercise 
if  you  want  to." 

ANSWERS  TO  COMMON  EXCUSES 

What's  your  reason  for  not  exercis- 
ing? Here's  a  list  of  the  most  common 
cop-outs,  with  a  customized  plan  of 
action  to  get  you  back  on  track. 

I  hate  jogging.  For  some  people, 
the  thought  of  exercise  is  associated 
with  laborious,  perspiration-filled  laps 
around  a  stuffy  gym.  Although  jog- 


don't  like 
to  run  .  •  . 

find 

something 

that's  fun." 


ging  is  an  effective  way  to  shed  pounds 
and  gain  health  benefits,  it  isn't  for 
everyone.  Nor  should  it  have  to  be. 

Getting  in  shape  isn't  supposed  to 
be  a  negative,  unpleasant  experience, 
say  sports  psychologists.  Exercise 
should  be  based  on  the  pleasure  prin- 
ciple. Pain  and  punishment  won't  mo- 
tivate you  for  very  long,  notes  Singer, 
who  is  president  of  the  International 
Society  of  Sports  Psychology. 

"If  you  don't  like  to  run,  don't 
run,"  he  counsels.  "Find  something 
that's  fun.  Even  for  people  who  hate 
exercise,  there's  usually  some  form  of 
recreational  activity  they  enjoy." 

Fortunately,  exercise  comes  in  doz- 


ens of  different  forms,  ranging  from 
the  familiar  to  the  slightly  exotic.  Be- 
cause enjoyment  is  the  key  to  sticking 
with  exercise,  start  your  selection  pro- 
cess by  considering  the  kind  of  activi- 
ties that  appeal  to  you. 

Do  you  like  to  be  alone  or  with 
others?  Do  you  prefer  competitive 
sports  or  slow-paced,  social  activities? 
Do  you  enjoy  exercising  indoors  or 
outdoors? 

Think  back  to  sports  that  you  en- 
joyed when  you  were  younger.  Would 
it  be  fun  to  try  them  again?  Or  maybe 
you'd  like  to  try  something  new.  If 
swimming  and  other  standbys  have 
lost  their  zest,  try  your  YMCA  or 
community  college  for  activities  such 
as  martial  arts,  folk  dancing,  or  aquat- 
ic sports  exercises. 

Exercise  is  too  hard.  Recent  stud- 
ies show  that  you  don't  have  to  do 
hours  of  vigorous  exercise  every  week 
to  gain  benefits.  A  landmark  study  of 
17,000  Harvard  alumni  links  longer 
continued  on  page  68 
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GETTING  BACK  ON 
THE  FITNESS  TRACK 

continued  from  page  66 
life  span  to  burning  2,000  extra  calo- 
ries per  week,  the  equivalent  of  about 
2Vi  to  3  hours  of  brisk  walking  every 
week. 

An  eight-year  study  conducted  in 
Dallas  reports  that  unfit  men  and 
women  have  death  rates  more  than 
twice  as  high  as  individuals  who  are 
moderately  fit.  "If  people  who  are  sed- 
entary and  unfit  would  just  do  30  to 
45  minutes  of  brisk  walking  a  day, 
they'd  get  important  health  benefits," 
says  Steven  Blair,  P.E.D.,  who  headed 
the  study. 

For  people  who  hate  to  exercise, 
there's  even  better  news:  Regular  dai- 
ly activity — yardwork,  home  repairs, 
moving  around — promises  similar 
protection  against  health  threats  as 
does  avid  exercise. 

In  a  comprehensive  exercise  study 
called  MRFIT  {Mister  Fit),  research- 
ers found  that  the  rate  of  fatal  heart 
68 


attacks  dropped  dramatically  when 
men  engaged  in  just  30  minutes  of  ac- 
tivity a  day.  Whether  the  activity  was 
jogging  or  vigorous  leaf-raking  didn't 
matter.  The  implication:  Slip  more 
recreational  and  leisure  activity  in 
your  life  and  you  won't  have  to  work 
up  a  big  sweat. 

"Usually,  all  you  need  is  a  little 
modification  in  your  daily  routine," 
says  Peter  Raven,  Ph.D.,  professor  of 
physiology  at  Texas  College  of  Osteo- 
pathic Medicine.  "You  can  take  the 
stairs  instead  of  the  elevator.  Start  cy- 
cling to  work,  instead  of  driving.  Get 
rid  of  the  golf  cart  and  walk  the 
course." 

I  don't  need  exercise.  Exercise  is 
likely  to  help  you  live  longer.  For  each 
hour  of  exercise,  you  can  expect  to 
gain  two  hours  or  more  in  added  lon- 
gevity, suggests  the  study  of  Harvard 
alumni. 

Lack  of  exercise  makes  you  almost 
twice  as  likely  to  develop  heart  disease, 
according  to  the  U.S.  Centers  for  Dis- 
ease Control. 

Exercise  also  slows  aging  and  will 


help  you  function  better.  It  protects 
muscles  and  bones,  improves  joint 
motion  and  helps  prevent  osteoporo- 
sis. It  strengthens  the  cardiac  and  res- 
piratory system.  A  recent  study  shows 
that  an  average  woman  in  her  50s  who 
exercises  regularly  has  the  heart  and 
lung  function  of  a  sedentary  woman  in 
her  30s  or  even  20s. 

Exercise  also  aids  weight  control.  A 
brisk  45-minute  walk  burns  about  300 
calories,  which  translates  over  the 
course  of  a  year  into  an  18-pound 
weight  loss,  if  done  daily. 

Most  important,  exercise  helps  peo- 
ple feel  better.  It  improves  sleep,  in- 
creases energy,  and  brightens  mental 
outlook.  If  exercise  could  be  pack- 
aged, medical  authorities  have  noted, 
it  would  be  today's  hottest  selling 
product  at  the  corner  drugstore. 

I'm  too  busy.  How  do  you  find 
time  for  exercise?  To  be  blunt,  make 
time.  "You've  got  to  commit  yourself 
to  exercise  as  a  top  priority,"  says 
Singer.  Write  down  your  exercise 
schedule  in  your  daily  planner  and 
then  arrange  your  errands  and  meet- 
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ags  around  it,  he  suggests. 

Find  a  time  that's  convenient  and 
uits  your  mood  for  exercising.  Some 
leople  prefer  early-morning  workouts 
o  get  a  jump  on  the  day  and  avoid 
ast-minute  disruptions.  Others  enjoy 
he  energy  boost  of  an  exercise  break 
.t  noon.  Others  want  quiet  time  at  the 
nd  of  the  day  to  relieve  stress  and  be 
in  their  own. 

Whatever  your  personal  choice, 
aake  it  a  point  to  settle  into  a  routine. 
Jy  establishing  a  pattern,  you're  less 
ikely  to  miss  a  workout  and  exercise 
trill  become  a  habit. 

Don't  get  discouraged  when  you 
oiss  a  few  sessions,  "you  always  think 
ou've  fallen  way  behind,  but  actually 
ou  can  get  back  to  where  you  were 
ery  quickly,"  says  Peter  Bruno, 
il.D.,  an  internist  at  the  Cornell  Uni- 
ersity  School  of  Medicine. 

Remember,  too,  that  a  little  bit  of 
xercise  is  better  than  none.  If  you 
an't  find  time  for  a  complete  work- 
tut,  sneak  bits  and  pieces  of  workouts 
ato  your  day.  "Thirty  minutes  a  day 
5  better  than  20,  20  is  better  than  10, 

ETTER  HOMES  AND  GARDENS,  FEBRUARY  1991 


If  you  are 

hurting,  work 

out  tomorrow. 

Don't  let  any 

other  excuse 

stop  you. 


and  10  is  better  than  zero,"  says  Blair. 

If  you're  really  busy,  try  to  work  in 
exercises  at  home.  Plug  in  a  video  cas- 
sette and  do  low-impact  exercises.  Or 
combine  exercise  with  social  meetings 
during  a  walk.  When  you're  traveling, 
take  along  a  jump  rope. 

As  Edward  Stanley,  the  Earl  of 
Derby,  said  in  1873:  "Those  who 
think  they  have  no  time  for  bodily  ex- 
ercise will  sooner  or  later  have  to  find 
time  for  illness." 

I'm  too  self-conscious.  If  you're 
worried  about  not  fitting  in  a  health 


club  where  sleek  bodies  are  decked 
out  in  fancy  leotards,  don't  forget  the 
alternatives.  It's  likely  that  your  com- 
munity center  or  the  YMCA  sponsors 
classes  that  would  suit  you  better. 

To  avoid  crowds  of  any  kind,  work 
out  at  home.  Consult  a  book  on  fitness 
for  sample  exercises  or  follow  along 
on  an  exercise  videocassette.  You  may 
consider  purchasing  home  gym  equip- 
ment, but  before  you  buy  a  rowing 
machine  that  could  turn  into  a  very 
expensive  clothes  rack,  go  to  a  gym 
and  try  one  for  a  while. 

"The  key  thing  is  to  move,"  says 
Lorna  Francis,  Ph.D.,  a  physical  edu- 
cator at  San  Diego  State  University 
and  coauthor  of  If  It  Hurts,  Don 't  Do 
It  (Prima,  1988).  It  doesn't  matter 
whether  you  do  formal  exercise  or 
fun-filled  games,  she  says.  They  all 
count  as  "physical  activity  credits." 

One  day,  you  have  time  to  go  for  an 
early-morning  swim.  The  next  day, 
you  walk  to  the  store  instead  of  drive. 
On  the  weekend,  you  go  for  a  hike 
with  the  kids.  It  all  adds  up — to  good 
health  and  longevity,  ffl 
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into  a  great 
maple  oatmeal  snack. 


New  Maple  Oatmeal  Quaker  Chewy®  Granola  Bars  are  the  delicious  snacks  you'll  feel  good  about  serving  to  your 
kids.  Compared  to  the  five  leading  chocolate  candies,  Maple  Oatmeal  Quaker  Chewy  Granola  Bars  have,  ounce  for  ounce, 
1/3  less  sugar  and  1/3  less  fat.  So  try  new  Maple  Oatmeal  Quaker  Chewy  Granola  Bars.  Because  the  maple  oatmeal 
taste  kids  love  for  breakfast  is  really  going  places.  /^~>1  /-x         1  /^>1 

Lhoose  Quaker  Lhewy,® 


HEALTH 


BY  CHRISTOPHER  IRBY 


THE  BOOT 


■■■■net's  start  with  a  foot- 
note: Every  day  you  put  sev- 
eral tons  of  pressure  on  your 
feet,  pounding  them  against 
hard  floors  and  pavement 
about  10,000  times.  And 
that's  just  by  walking 
around.  If  you  exercise  regu- 
larly, your  feet  take  an  even 
greater  beating. 

More  than  85  percent  of 
us  suffer  from  tired,  sore,  ail- 
ing feet,  prompting  us  to 
spend  more  than  $200  mil- 
lion annually  on  drugstore 
remedies  alone.  Here's  a  run- 
down of  the  most  common 
foot  problems,  with  advice 
from  podiatrists  on  how  to 
take  care  of  them. 

Blisters:    When    friction 
caused  by  ill-fitting  shoes  or 
socks  damages  your  skin,  fluid-filled 
blisters  form  to  protect  delicate  tissues 
and  promote  healing. 

"Leaving  a  blister  intact  is  your  best 
defense  against  infection.  But  if  a  large 
blister  is  painful,  puncture  the  skin  at 
its  edge,"  says  Dr.  Donald  Skwor,  a 
past  president  of  the  American  Pedi- 
atric Medical  Association  who  has  a 
practice  in  Memphis,  Tennessee. 
Press  down  gently  to  drain  the  fluid, 
but  do  not  remove  the  skin.  Wash  the 
area,  apply  an  antiseptic,  and  cover 
with  a  bandage. 

A  good  way  to  prevent  blisters  is  to 
get  rid  of  the  sources  of  friction  that 
cause  them.  Change  socks  as  often  as 
they  become  wet  with  perspiration. 
Make  sure  they  fit  snugly,  with  toe- 
wiggle  room  but  no  extra  fabric  to 
create  folds  and  creases.  If  seams  or 
bumps  inside  shoes  are  the  trouble, 
discard  the  footgear. 

Corns  and  calluses:  Kernellike 
patches  of  thick  dead  skin,  corns  on 
the  outer  sides  of  toes  are  yellowish 
and  hard;  those  developing  between 


Healthy  feet  are  happy  feet. 

toes  are  whitish  and  soft.  Both  types 
can  hurt  if  they  press  against  an  un- 
derlying nerve. 

"You  can  soften  a  hard  corn  by 
soaking  your  foot  in  warm  water  and 
rubbing  away  the  top  layer  with  a 
pumice  stone  once  or  twice  a  week. 
Then  apply  petroleum  jelly  or  a  skin- 
softening  lotion.  This  will  give  you 
some  relief,"  says  Dr.  Murray  Wei- 
senfeld,  a  Manhattan  podiatrist.  Nev- 
er attempt  bathroom  surgery  with  a 
razor  blade. 

To  keep  pressure  off  a  hard  corn, 
use  an  over-the-counter  unmedicated 
corn  pad  with  a  hole  big  enough  to  fit 
over  the  entire  corn.  For  a  soft  corn, 
keep  the  toes  that  it's  between  separat- 
ed with  lamb's  wool  or  sponge. 

Calluses,  large  pads  of  dead  skin  on 
the  soles  of  the  feet,  can  be  bother- 
some if  they  are  overly  thick.  Because 
the  dead  skin  is  dry,  it  can  crack,  pro- 
ducing painful  splits  in  the  skin  below. 

Wearing  cushioned  innersoles  in 
your  shoes  and  keeping  your  feet  well 
lubricated  with  a  skin-softening  lotion 


can  help  reduce  callusing.  To 
further  keep  callus  growth  in 
check,  use  a  pumice  stone, 
just  as  though  you  were 
treating  a  com. 

Bunions:  Though  it  may 
look  like  just  a  large,  bony 
bump  at  the  base  of  your  big 
toe,  a  bunion  is  a  hereditary 
deformity  that  causes  the 
toe's  first  joint  to  enlarge  and 
dislocate.  In  severe  cases, 
your  big  toe  may  push 
against,  or  even  overlap,  the 
neighboring  toe. 

You  can  keep  some  of  the 
pressure  off  the  bump  by 
covering  it  with  a  doughnut- 
shaped  moleskin  or  foam- 
rubber  pad.  Again,  make 
sure  the  hole  in  the  patch  is 
large  enough  to  surround  the 
bunion  without  touching  it. 

Too  much  irritation  can  cause  a  I 
bunion  to  become  painfully  inflamed. 
If  you  can't  get  medical  attention 
soon,  apply  ice  to  the  area,  then  soak 
your  foot  in  warm  water.  Do  each  for 
about  15  minutes,  three  or  four  times 
a  day.  Over-the-counter  medications 
such  as  aspirin  or  ibuprofen  help  re- 
duce discomfort.  Wear  sandals  or 
box-toed  shoes  if  you  have  to  walk 
anywhere. 

Physical  therapies  such  as  whirl- 
pool massage,  the  use  of  innersoles, 
arch  supports,  or  custom-made  or- 
thotic shoe  inserts  also  may  reduce 
bunion  pain. 

If  pain  is  persistent,  however,  cor- 
rective surgery  might  be  necessary. 
"But  it's  not  a  sure  fix,  and  you  should 
try  all  the  conservative  measures 
first,"  warns  podiatrist  Raymond 
Merkin,  a  Washington,  D.C.-based 
member  of  the  American  College  of 
Foot  Surgeons.  Before  undergoing 
any  operation,  get  a  second  opinion, 
continued  on  page  72 
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FOOT  PROBLEMS 

continued  from  page  70 

and  be  sure  you  understand  exactly 
what  the  procedure  entails. 

Controversial  minimum  incision 
surgery,  which  is  done  with  a  drill-like 
instrument  inserted  through  a  tiny 
hole  in  the  skin,  is  not  well-suited  to 
bunion  treatment,  according  to  Dr. 
Merkin.  The  doctor  is  not  able  to  view 
internal  structures  well.  "It's  rather  a 
blind  procedure,  and  I  don't  recom- 
mend it,"  he  says. 

Ingrown  toenails:  The  sharp  edge  of 
a  nail  digging  into  the  soft  skin  on  the 
side  of  a  toe — usually  the  big  toe — 
hurts.  The  spot  may  be  red,  raw,  and 
even  bleed  a  little.  If  the  area  is  very 
red  and  swollen,  and  feels  hot,  it  may 
be  infected,  and  you  should  see  a  doc- 
tor immediately. 

To  treat  an  uninfected  ingrown  toe- 
nail, soak  your  foot  in  warm  water 
twice  a  day.  Afterward,  using  a  nail 
file,  insert  a  small  wad  of  cotton  to  lift 
the  nail  away  from  the  sore  spot.  Con- 
tinue until  the  nail  grows  out.  To  pre- 
vent recurrences:  Switch  to  shoes  with 
a  wider  toe-box.  Trim  nails  straight 
across,  even  with  the  end  of  the  toe, 
rounding  the  corners  slightly. 

Hammertoes:  A  toe  bent  perma- 
nently into  a  clawlike  position  is  called 
a  hammertoe.  Though  usually  heredi- 
tary, hammertoes  can  also  result  from 
wearing  shoes  and  socks  that  are  too 
short. 

Because  the  doubled-up  knuckle  is 
likely  to  rub  against  the  inside  of  a 
shoe,  you're  apt  to  be  pestered  by  blis- 
ters and  corns.  With  a  lot  of  chafing,  a 


hammertoe  can  become  inflamed,  just 
like  a  bunion.  Should  flare-ups  fre- 
quently render  you  inactive,  the  toe 
can  be  surgically  straightened. 

Athlete's  foot:  Symptoms  of  this 
contagious  fungus  infection  include 
blisters,  itching,  and  burning  and 
cracking  of  the  skin  between  your 
toes. 

Over-the-counter  remedies  usually 
clear  up  cases  of  athlete's  foot  readily. 
But  the  key  to  preventing  future  out- 
breaks is  to  keep  your  feet  clean  and 


dry.  After  washing,  towel-dry  each 
foot  thoroughly,  especially  between 
the  toes.  Apply  an  antifungal  foot 
powder.  Wear  absorbent  socks  made 
of  cotton  or  wool  and  change  them 
often.  Having  extra  pairs  of  shoes  is 
helpful,  too.  That  way  you  can  let  one 
pair  air  out  for  a  couple  of  days  before 
wearing  it  again. 

Plantar  warts:  Flat  and  spongy, 
these  warts  on  the  soles  of  the  feet 
look  like  a  callus  speckled  with  brown 
or  black  dots.  They  are  caused  by  a 


virus  that  you  can  pick  up  by  going 
barefoot,  so  wear  flip-flops  around 
health  clubs  and  pools. 

Plantar  warts  may  not  hurt,  and 
often  disappear  spontaneously.  But 
they  can  be  painful  when  located  on 
an  area  that  bears  a  lot  of  weight  when 
you  walk,  like  the  heel  or  the  ball  of 
your  foot.  Walking  also  causes  the 
growth  to  become  deeply  imbedded 
within  the  skin. 

A  podiatrist  may  try  to  burn  out 
the  wart  with  acid  or  use  laser  or  con- 
ventional surgery  before  finding  a 
method  that  eliminates  all  the  virus 
and  keeps  the  wart  from  coming  back. 
"It  can  be  a  slow  process  because 
there's  no  one  really  good,  home-run 
treatment,"  says  Dr.  James  T  Pasca- ! 
lides,  a  podiatrist  and  Clinical  Instruc- 
tor in  Orthopedics  at  Brown 
University  Program  in  Medicine  at  I 
Rhode  Island  Hospital. 

Aching  arches:  Any  change  in  rou- 
tine that  has  you  walking,  ninning  or 
standing  more  than  usual  can  make 
your  arches  ache.  The  problem  strikes 
hardest  at  those  of  us  who  like  to  wear 
flat-soled  shoes,  deck  shoes,  or  some 
other  type  of  casual  footgear  that  of-  ' 
fers  very  little  structural  support. 

Until  your  feet  get  used  to  the  new 
amount  of  activity,  "you  might  get 
some  relief  by  just  changing  from  a  i 
flat  to  a  low-heeled  shoe,"  says  Pasca- 
lides.  He  suggests  that  a  maximum 
heel  height  of  1  inch  to  1 V4  inches  is  i 
about  right  for  most  people. 

If  soreness  is  a  chronic  problem, 
weak  arches  could  be  the  source  of  the  < 
trouble.  Such  "pronated"  arches  flat- 
ten out  when  you  walk.  Arch  supports 
often  relieve  the  problem.  M 


SHOE  SENSE 

Finding  a  pair  of  properly  fitting  shoes  isn't  easy. 
Most  of  us  have  one  foot  (usually  the  left)  that's  a  full 
size  larger  than  the  other.  Don't  be  tempted  to  buy  the 
smaller  size.  "Fit  the  bigger  foot  and  use  an  innersole, 
heel  saver,  or  both  to  fill  out  the  other  shoe,"  advises 
Dr.  John  W.  Pagliano  of  Long  Beach,  California,  a  for- 
mer president  of  the  American  Academy  of  Podiatric 
Sports  Medicine. 

Some  additional  guidelines  to  follow: 

•  Shop  for  shoes  late  in  the  afternoon;  feet  swell  during 
the  course  of  the  day  and  are  largest  in  the  evening. 

•  Check  shoe  size  while  standing;  feet  spread  out  under 
your  full  weight.  An  index-finger's  width  of  space 
should  be  between  the  end  of  your  longest  toe  (not 


necessarily  the  big  toe)  and  the  tip  of  the  shoe.  Make 
sure  the  widest  part  of  your  foot  matches  up  with  the 
widest  part  of  the  shoe. 

•  Walk,  jog  in  place,  and  bounce  up  and  down  on  your 
toes  while  in  the  store.  If  you  can,  try  out  the  shoes  on 
both  carpeted  and  hard  surfaces.  Shoes  should  be  cush- 
iony and  light-weight,  with  soft,  flexible  uppers.  The 
heel  should  fit  snugly  and  not  flop  when  you  walk. 

•  Run  your  hand  inside  both  shoes  to  check  for  seams 
and  other  potential  sources  of  irritation. 

•  Try  on  shoes  with  socks  or  hose  that  are  appropriate 
for  the  activity  for  which  the  shoe  is  designed. 

•  Don't  fall  for  the  sales  pitch  about  shoes  becoming 
more  comfortable  with  wear.  Shoes  do  stretch  a  bit.  But 
your  feet  will  give  out  long  before  shoes  that  pinch  will 
ever  "break  in." 
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your  hands  feel  rough,  over-dry, 

sore  or  chapped, 

they  can  say  a  lot  about  you. 

None  of  it  complimentary 
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how  many  dishes  you've  ever  done 

(or  adding  a  few  years  to  your  age), 

there's  one  very  effective  way 

to  take  care  of  them. 
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Treat  them  with 

more  than  just  an  ordinary  lotion. 

Treat  them  with  Extra  Strength 


Vaseline®  Intensive  Care-  Lotion. 


It's  patented. 

Its  clinically  proven,  therapeutic  formula 

has  three  active  ingredients 

that  begin  to  relieve  and  heal 

dry  skin  instantly. 
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Feel  your  hands. 
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Vaseline  Intensive  Care  Lotion. 


RELIEVES 
EXTREME  O 
OVER-DK^ 


Wheifs  the  last  time  you  were  this  comfortable? 


Imagine,  a  chaise  rocker  recliner  designed  with  head-to-toe  support. 

If  it  sounds  too  good  to  be  true,  have  a  seat.  We've  filled  the  space  between  the  seat  and  the 
ottoman  with  cushioned  support,  making  for  a  noticeably  more  comfortable  recliner  experience. 

And  like  all  our  recliners  our  chaise  comes  in  a  variety  of  colors 
and  styles,  and  is  backed  by  a  limited  lifetime  warranty. 

For  a  free  brochure  highlighting  the  advantages  of  our 
recliner,  and  a  list  of  dealers  near  you,  write  Action 
Industries,  Inc.,  Dept.  L020,  Box  1627,  Tupelo, 
MS  38802.  Or  call  1-800-447-4700. 

And  find  out  how  easy  it  is  to 
drift  off  in  our  recliner. 
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See  details  of  limited  warranty  at  your  Lane  dealer. 
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make  yourself  comforta 


Q 


BY  SANDRA  S.   SORIA 


DECORATING 
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Swing  open  the  front  door  and  say  hello  to  the  home's  first  friendly 
gathering  of  the  old,  the  new,  and  the  unusual.  A  veneered  1940s  chest 
and  a  skyscraper  of  a  chair  make  a  lovely  pair,  thanks  to  the  clean,  up- 
and-down  lines  they  have  in  common — and  the  right-size  accessory. 
Although  the  substantial  glass  vase  might  have  made  the  small  chest  top- 
heavy,  here  it's  an  eye-appealing  bridge  between  chest  and  chair. 
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HOW  TO 
BLEND 
THE  NEW 
AND  THE 

NOSTALGIC 

The  best  decorating 
schemes,  like  the 
most  lasting  relation- 
ships, take  time  to 
build.  The  problem  is, 
your  tastes  might 
evolve  as  your  rooms 
do.  So,  how  do  you 
marry  yesterday's 
must-have  piece  with 
your  latest  love? 
Take  notes  on  this  St. 
Louis  home,  where  art 
unlikely  mix  of  fur- 
nishings becomes  one 

big,  stylish  family. 
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Decorating  with  furniture  suites  or  replicating  a  style 
era  may  be  simpler,  but  it's  not  nearly  as  interesting  (or 
fun)  as  creating  a  one-of-a-kind  collage  of  things  you 
love  (and  have).  Master  a  mix  more  easily  by  starting 
with  a  clean  slate.  Gallery-white  walls  and  tough,  com- 
mercial carpet  don't  grab  for  attention,  so  pieces  chosen 
for  their  strong,  clean  shapes  are  seen  as  works  of  art. 
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The  adjoining  dining  space  supports  the  notion  that 
life's  simple  furnishings  are  the  best  for  mixing  and 
matching.  Here,  an  antique  pine  table  and  modern,  archi- 
tect-designed chairs  have  one  thing  in  common:  pared- 
down,  crisp  designs  that  always  stay  fresh.  The  lesson 
here  for  your  own  "dinner  party"?  Pull  together  an  un- 
likely furnishings  guest  list  for  livelier  results. 

Photographs:  Barbara  Martin,  Design:  Steven  Mortimore 
Regional  editor:  Mary  Anne  Thomson 

Buying  information,  page  98. 
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Just  as  crackers  add  bite  to  soup,  a  mix  of  textures  visually 
flavors  a  melting  pot  of  styles.  Link  rough  stuff  (prickly  cactus 
woolly  blanket)  with  slick  picks  (black  leather,  icy  glass),  us- 
ing shared  colors  and  shapes  to  make  opposites  attractive. 
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When  you  don't  have  space  (or  the  budget)  for  a  lot  of  fur- 
niture, make  a  style  statement  by  going  for  the  bold.  A  fired- 
up  sofa  makes  this  tiny  study  snap  to  attention.  Then,  mellow 
pillows  sewn  from  aged-to-perfection  textile  fragments  tether 
the  flashy  sofa  to  the  earthier  side  of  the  home's  personality. 
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Start  small  to  build  your 
confidence  as  a  design  match- 
maker. Compose  a  still  life  of 
personal  treasures,  putting  low 
objects  in  front  and  staggering 
heights  on  the  way  back.  ES 
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9  mg.  "tar",  0.8  mg.  nicotine  av.  per  cigarette  by  FTC  m 
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SLIMS 
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taste  " 


Todays  Slims,  j 


At 


a  very 
slim  price 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


ORTHWEST 


BY  WILLIAM  L   NOLAN 


Ranch  homes  and  the  American  Northwest — they  were 
made  for  each  other.  The  ranch's  rambling  floor  plans  and 
rustic  informality  suit  the  region's  casual  lifestyles  and  look 
right  at  home  with  its  far-flung  horizons.  They  also  draw 
upon  architectural  traditions  of  the  Far  East,  which  have 
influenced  northwestern  home  design  since  the  first  knmi- 
grants  from  the  Orient  arrived  in  the  Pacific  Northwest  more  than  a  century  ago. 

To  fine-tune  this  regional  favorite  for  '90s  families  everywhere,  we  worked  with  the  American 
Wood  Council  and  Seattle  architect  Ralph  Anderson.  Anderson's  response  is  a  refreshingly  simple, 
openhearted  house  that  celebrates  its  setting  with  grace  and  reverence.  continued  on  page  82 
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You  enter  the  house  by  passing  through 
a  pagodalike  colonnade  and  a  small 
courtyard,  elements  borrowed  from  tra- 
ditional Japanese  homes.  The  colonnade 
frames  an  elegantly  detailed  front  door,  a 
nod  to  the  Japanese  tradition  of  honor- 
ing guests  by  making  the  entry  the  most 
richly  appointed  part  of  the  house. 


^ 
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FIRST  FIOOR 


Minimal  partitions  let  the  interior  spaces 
flow  together  easily.  Jogs  in  the  exterior 
walls  add  extra  space  for  window  walls. 


% 


-r      %*m 

E 

jjE? 

^■^5?H?™=-. 

W'fei*' 

'"*Jf^              ' 

4 

—  ■    — H' 


r 


I 


3>    1 

E£ 

.    ' 

Ic. 


-.-.-  '-"-  :' 


"TS> 


■r* ' 


«■-■* 


r. 

►  Ull  lift  j^l 

CLASSIC 

. 

-■'-■ 

&&&. 

-  ■■  .,.-,.            -       .•-.    - 

■•$,■'.  -~T-  -rfc 

■". 


.LOWER  DECK" 
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LOWERFLOOR    L=,  —. 


living  spaces  on  the  lower  level  share  a 
broad  deck  that  juts  out  on  piers  to  form 
a  roomy  outdoor  play  area. 


The  plan  incorporates  features  typical 
of  ranches  everywhere.  Main  rooms  are 
clustered  informally  around  the 
entry  foyer  and  face  the 
rear  to  scoop  in  the  view. 
An  attached  garage  forms' 
one  wall  of  the  entry  court, 
which  helps  shelter  the  front  dooi 
and  provides  privacy  for  rooms  at  th<T 
front  of  the  house. 

Photos:  Mike  Jensen.  Architect:  Ralph  Anderson/ Anderson. 
Koch,  and  Smith.  Builder:  Cary  Lang,  Fred  Lang  Building^ni 
Interior  design:  Saxton  Furniture  and  Michael  O.  Bowman  J 
Interiors.  Regional  editor:  Trish  Maharam. 
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Stepping  toward  the  rear  of  the  house,  it's  easy 
to  see  why  the  ranch  style  became  a  regional  favor- 
ite. Those  deep  eaves  shed  downpours  and  provide 
a  reassuring  sense  of  shelter  in  the  vast  northwest- 
ern landscape,  allowing  broad  expanses  of  glass 
that  capture  the  magnificent  panorama.  Cedar 
shakes,  siding,  and  decking  blend  the  house  with 
nature's  own  palette.  The  siding  and  shakes,  milled 
from  timber  native  to  the  area,  weather  well  in  the 
damp  northwestern  climate. 

hanks  to  subtle  jogs  and  artfully  fitted 
siding,  the  exterior  walls  resemble  deco- 
rative screens  rather  than  physical  barriers,  anoth- 
er trait  common  to  Japanese  houses.  Architect 
Anderson  alternated  the  widths  in  the  lap  siding,  a 
motif  common  to  wooden  buildings  in  the  North- 
west. Varying  the  widths  adds  subtle  horizontal 
bands  to  what  otherwise  would  be  plain  walls, 
offering  counterpoint  to  the  vertical  trim. 
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On  the  view  side  of 
the  house,  bays  and 
wings  reach  into  the 
landscape  like  a 
spreading  shrub. 
This  in  turn 
generates  a  cluster 
of  roof  planes  that 
echoes  the  mountain 
range  on  the 
horizon. 


Gently  pitched 
roof  lines  mimic  the 
far  shoreline  of 
Puget  Sound; 
rhythmic  railings 
and  window  posts 
repeat  the  arrow- 
straight  trunks  of 
nearby  trees. 
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Simple  bands  of 
brick  frame  the 
fireplace  chimney. 
They  play  up  the 
warmth  of  wood 
paneling  on  the 
chimney  breast  and 
the  ceiling. 


Galleries  on  both 

sides  of  the  house 

funnel  traffic  past 

the  kitchen  to  the 

family  room.  Here, 

a  large  brick 

fireplace  anchors 

the  end  wall, 

offering  a  quiet  spot 

for  family  fun. 
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Another  feature  typical  of  ranch  design  is  minimal 
nterior  partitions  that  let  space  flow  freely.  By  replacing 
conventional  walls  with  freestanding  space  dividers, 
•anch  builders  across  the  country  captured  a  West  Coast 
sense  of  freedom  and  informality.  Today's  ranch  takes 
nner  spaciousness  a  step  further  by  topping  it  with  vault- 
xl  ceilings.  In  the  Northwest,  where  skies  are  frequently 
locked  in  with  fog  or  rain,  this  openness  pays  double 
jenefits  by  letting  rooms  share  light  as  well  as  space. 
|"^  he  living  and  dining  rooms  form  one  large 
room,  separated  only  by  the  fireplace.  Furni- 
ture groupings  by  Michael  Bowman,  ASID,  define  activ- 
ity areas  on  each  side  of  the  chimney  mass.  Architect 
\nderson  blended  the  free-flowing  spaces  with  what  he 
erms  a  tonal  background:  low-key  finishes  that  are  re- 
>eated  throughout  the  house  to  give  it  restful  continuity. 
Channeled  tongue- and-groove  fir  dresses  the  wall  planes, 
minimizing  the  need  for  elaborate  furnishings  and  acces- 
sories. Bowman  enriches  this  background  with  rain-soft- 
ned  colors  inspired  by  the  landscape  outside.  Japanese 
motifs  in  the  furnishings  and  accessories  underscore  the 
region's  kinship  with  the  Far  East. 

Simplicity,  another  element  of  Anderson's  design  for- 
mula, also  helps  mate  East  with  West.  Lighting  remains 
unobtrusive,  recessed  in  the  ceiling.  Finish  materials  are 
left  natural  to  express  strong  ties  with  the  outdoors,  and 
trim  is  kept  to  a  minimum. 

M  he  home's  informal,  open  look  continues  into 
the  kitchen.  No  sterile,  isolated  cubicle  here; 
the  work  area  is  an  integral  part  of  the  main  living 
spaces.  Richly  paneled  vaults  meet  high  above  the  free- 
standing L-shaped  storage  wall,  and  the  rear  window 
wall  extends  past  the  kitchen  to  the  family  room. 

pposite  the  island,  the  window  wall  bumps  out 
to  make  way  for  a  porchlike  breakfast  bay. 
Doors  on  each  side  of  the  bay  open  to  big  decks  that 
adjoin  the  living  room  and  family  room. 


ORTHWEST 
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Smooth  wood  slabs  cover  the  kitchen  cabinets;  lighting 
and  door  and  drawer  hardware  are  concealed.  All  the 
upper  cabinets  line  the  interior  partition,  yielding 
unobstructed  views  of  Puget  Sound. 


The  galleries  create  dramatic  interior  vistas  that 
underscore  the  sprawling  floor  plan.  Channeled  tongue- 
and-groove  fir  lends  texture  to  the  walls. 
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The  master  suite  adjoins  the  liv- 
ing room  just  a  few  steps  from  the 
front  door,  but  offers  a  world  unto 
itself.  It,  too,  has  a  view-scooping 
window  wall  overlooking  a  broad 
deck,  and  a  vaulted  ceiling  lined 
with  honey-hued,  vertical-grain 
hemlock.  Deep  soffits  rim  the  bed- 
room walls  and  cap  the  full-width 
mirror  over  the  vanity  in  the  bath. 
Indirect  lighting  hides  in  the  soffits 
and  the  kick  space,  letting  the  bold 
architectural  forms  dominate. 

uch  careful  attention  to 
details,  even  in  the  bed- 
rooms and  baths,  is  one  of  the  hall- 
marks of  a  classic.  Tract  houses  tend 
to  rely  on  faddish,  hastily  fashioned 
window  dressing — hodge-podge 
borrowings  from  various  architec- 
tural styles  that  make  a  big  splash  in 
the  main  rooms  but  leave  other 
rooms  boringly  plain  and  sterile. 
Classic  design  conveys  its  own  sense 
of  character  throughout  because  it 
has  had  time  to  evolve  gradually,  a 
process  that  may  span  several  de- 
cades or  centuries  to  produce  a 
beautifully  unified  whole.  Each  ele- 
ment fits  with  all  the  others,  no 
nook  or  cranny  is  too  unimportant 
to  merit  attention,  and  the  house 
suits  its  setting  perfectly.  M 


Indirect  lighting 

washes  the  vaulted 

ceiling  in  the  master 

bedroom  with  a  soft 

glow.  The  fixtures 

hide  behind  a 

cornicelike  soffit 

that  rims  the  room. 


The  bedroom  soffit 

continues  into  the 

master  bath  to 

conceal  task  lighting 

over  the  vanity. 

Recessed  can  lights 

deliver  general 

illumination. 


The  tub  platform 

and  toilet 

compartment  in  the 

master  bath  form 

two  sides  of  a 

roomy,  marble-lined 

shower  stall. 
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SCRAP  YOUR  METAL 

Replace  your  cold,  drafty  aluminum  windows  and  sliding 
doors  with  the  natural  warmth  of  wood  windows  and 
doors  from  The  Atrium  Design  Collection. 

Replacing  your  old,  worn-out  aluminum  windows  and  sliding  doors  with  solid  wood  units  is  a  sound 
investment  for  your  home,  and  Atrium  windows  and  doors  are  the  ideal  choice  for  the  job.  Skillfully  crafted 
Atrium  units  are: 

•  Beautiful.  The  timeless  appeal  of  wood  combines  with  trademark  brass  hardware  for  a  truly  elegant  look. 

•  Energy  Efficient.  Wood  and  high  performance  glass  are  natural  thermal  breaks  for  your  home,  and  deliver 
year-round  energy  savings. 

•  Secure.  Equipped  with  exclusive  hardware  designed  to  exceed  the  specifications  of  stock  hardware  for 
deadbolt  security  on  doors  and  solid  security  on  windows. 

For  easy  installation,  Atrium  doors  and  windows  are  sized  to  fit  most  The  Atvillltl  DOOF® 

standard  patio  door  and  aluminum  window  openings.  ^  Window  Company 

For  the  names  of  dealers  in  your  area,  call  toll  free 

1-800-527-5249  today  and  ask  for  Department  2. 

(In  Texas,  call  214-634-9663.)  
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BREAK  OUT  OF 
THE  BOX 

Give  bland  rooms 
architectural  support  with 
classical  accents.  Greek 
brackets  can  go  it  alone, 
or  can  hold  a  shelf  for 
artwork  or  a  few  of  your 
favorite  things.  Suggested 
retail:  $55  (pair  of  Greek 
brackets),  $14  (unframed 
print).  Ballard  Designs, 
Dept.  889,  1670  DeFoor 
Ave.,  NW,  Atlanta,  GA 
30318;  404/351-5099 
(catalog,  $3). 
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Best  Bets  for  Better  Homes' 


IN  THE  MAIL 


Fight  cabin  fever  this  winter 
by  sprucing  up  your  cabin. 
It's  easy  with  these  bright  ideas— just 
make  a  phone  call  and  the  hot  numbers 
will  be  delivered  to  your  doorstep. 

continued  on  page  Z4 
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SPICE  A  ROOM 
SALSA  STYLE 

Sometimes  just  one 
dazzling  piece  snaps  a 
room  out  of  the  doldrums. 
This  traditional  Mexican 
hand-painted  trastero 
looks  like  art,  but  works 
hard,  too.  Use  its  handy 
shelves  to  hold  kitchen 
supplies,  to  display 
collectibles,  or  to  store 
clothing.  Suggested  retail 
price:  $600.  Taos  Country 
Furniture  and  Folk  Art, 
P.O.  Box  2047,  Taos, 
NM  87571;  505/758- 
4633.  Or  send  $1  for  a 
catalog  featuring  a  variety 
of  southwestern  furniture- 
makers  to:  New  Mexico 
Furniture  Catalog,  2405 
Maclovia  Lane,  Santa  Fe, 
NM  87501. 


SPECIAL  EFFECTS 

Rev  up  your  creativity  to  beat  the 
winter  blues.  This  kit  makes  being  arty 
easy:  Using  your  walls  as  the  canvas, 
simply  sponge  on  the  latex  paint  mix  for 
nottled  color,  or  wipe  it  on  for  striated 
style.  Suggested  retail:  $26.95. 
Pottery  Barn,  Mail  Order  Dept., 
P.O.  Box  7044,  San  Francisco,  CA 
94 120-7044;  4 15/421-3400. 
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Come  to  the 
Kitchen  Experts. 

Now  you  can  have  a  kitchen  that  not 
only  fits  your  personal  style  and  storage 
needs,  but  most  importantly  your 
budget.  We  have  plenty  of  great  kitchen 
ideas  we'd  love  to  share  with  you  Just 
send  $6  to:  Merillat  Kitchen  Design  & 
Planning  Kit,  Dept.  BH  2/91 ,  PO.  Box  1946, 
Adrian,  MI  49221. 

For  Merillat  dealer  locations,  call 
toll-free:  1-800-624-1250. 
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AMERICA'S  CABINETMAKER 
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NEW  QUILT  OFF  THE 
OLD  BLOCK 

This  traditional  schoolhouse  quilt 
will  keep  you  warm  and  cozy 
while  it  wakes  up  your  room  with 
its  graphic  good  looks  and 
nostalgic  charm.  Suggested  retail: 
$179,  queen.  Lands'  End,  1 
Lands '  End  Lane,  Dodgeville,  Wl 
53595-0001,-  800/356-4444. 


SOMETHING  FISHY 

Moo-ve  over  cows,  fish  are 
tipping  the  scales  in  their 
favor  as  the  latest  animal 
craze.  This  colorful  hand- 
painted  platter  will  serve 
you — or  display  it  as 
the  one  that  didn  7  get 
away.  Suggested  retail: 
$30.  Pottery  Barn,  Mail 
Order  Dept.,  Box  7044, 
San  Francisco,  CA  94120- 
7044;  415/421-3400. 


THE  BIG  PICTURE 

Give  your  walls  sudden 
impact  with  the  colorful 
punch  of  poster  art.  Order 
one — such  as  this  David 
Hockney  seascape — with  a 
shrink-wrap  cover  and 
plastic  border  for  ready-to- 
hang,  low-cost  art. 
Suggested  retail:  $64. 
Poster  Originals  Ltd.,  330 
Hudson  St.,  New  York,  NY 
10013.  212/620-0522 
(catalog  $20). 
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©  1991  Philips  Lighting  Compam- 


y-A  Division  of  North  American  Philips  Corporation 


PHILIPS 


■  I 


The  security  of  a  bulb  that  won't 
'just  blow!'  It's  got  a  built-in  back- 
up light,  so  you're  not  left  grop- 
ing around  a  basement,  attic,  or 
anyplace  a  blow-out  would  leave 
you  in  the  dark. 


The  ultimate  high-tech  spotlight. 
Use  it  in  track  lights  or  other  spot 
fixtures,  and  it  really  brings  your 
decor  to  life.  Because  it  focuses 
35%  more  light  than  any  other 
reflector  bulb. 


A  state-of-the-art  halogen  lij 
source.  Screw  it  into  any  lamp, 
place  of  an  ordinary  bulb,  a 
its  brilliant  white  light  mal. 
reading  or  other  close  work  a 
easier. 


PHILIPS 


PHILIPS 


t  that's  actually  flat- 
£.  It's  a  warm,  friendly,  high 
ty  light  that  matches  your 
idescents,  so  your  colors 
Tue— not  greenish. 


The  bulb  of  the  future.  It  gives 
you  75  watts  of  light,  but  uses 
less  energy  than  a  20  watt  bulb. 
So  it  helps  you  preserve  our  valu- 
able energy  resources.  And  it'll 
outlast  13  regular  bulbs. 


PHILIPS 


Si 


in  your  kitchen  or  bath  w 


fe.  with 


Fluorescents— not  greenisl 


In  the  basement,  or  anyplace  you  ner 


Watchman's  back-up  safety  light  woi. 


wa 


,cia 


regular  spot  ^  ^Spotline  fully  lit  :jp  Jf  back-up 


you  in  the  dark. 


In  your  living  room,  Spotlim 


per  beam  than  regular  spot!! 


genA  will  make  all  your  rea< 


And  the  enert 


Philips  Lighting 
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BY  WILLIAM  L.  NOLAN 


BUILDING 


® 


Watch  clutter  take  a  powder  when  you  boost 
your  home's  storage  quotient  with  handy  organiz- 
ers like  these.  No  need  to  round  up  a  master  car- 
penter or  an  arsenal  of  tech-y  tools;  the  key  to 
quick-response,  eye-pleasing  storage  is  clever  de- 
sign, not  fancy  joinery. 

To  get  you  rolling,  we've  tagged  specific  features 
that  will  help  make  your  own  storage  solutions 
easier  to  build  or  handier  to  use.  We'll  also  offer 
clues  for  ferreting  out  storage  space  you  didn't 
know  you  had.  Here  are  a  few  smart  shortcuts  to 
keep  in  mind  as  you  check  out  our  examples. 

•  Keep  it  simple:  open  shelves  or  boxlike  cabinets. 

•  Size  your  storage  to  ready-made  parts  (new  or 
salvaged),  such  as  cabinet  doors,  drawer  fronts, 
drawers,  and  countertops. 

Add  off-the-shelf  elegance  with  stock  finishes 
and  trim  (laminates,  veneers,  moldings). 


WALL-WISE 

MEDIA 

CENTER 

Tapes,  tuner,  TV,  turntable, 
VCR — how  do  you  keep  it  all 
on  tap  without  tripping  over 
it?  A  simple  matter  of 
geometry:  ( 1 )  cubelike 
storage  modules  in  this 
media  center  mate  perfectly 
with  the  media  gear's  boxlike 
housings.  Why  hide  the  TV 
behind  doors?  Here,  it's  part 
of  the  composition.  Lean  lines 
tie  the  voids  and  solids 
together.  They  also  echo  the 
window  squares  and  the 
fireplace  opening. 

(2)  Roll-out  bins  under  the 
TV  put  tapes  at  your 
fingertips.  Here  they  hide 
behind  oak  doors,  but  they'd 
also  look  great  left  bare. 


Photographs:  Joan  Vanderschuit 
Design:  Scott  Chipman.  Regional 
editor:  Sharon  Haven 


To  order  Project  Plan  No. 
50850,  see  page  178. 
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Rubbermaid 


I® 


WAVE 


The  very 

latest  in  bathroom  beauty, 

Rubbermaid®  Designer  Bath 

Collection  is  the  wave  of  the 

future. 


0  Rubbermaid  Incorporated.  Wooster.  Ohio  44b9 1 


Don't  you  wish  everything  was  made  like  Rubbermaid? 


NEW 


Rubbermaid 


® 


&  1990  Rubbermaid  Incorporated.  Woosier.  Ohio  4469 1 


TOOLS 


Roughneck™ 
Tool  Boxes 
from  Rubbermaid 
give  new  meaning- 
and  a  whole  new 
look— to  your  home 
improvement. 


Don't  you  wish  everything  was  made  like  Rubbermaid? 


YOU-CAN-DO-IT 

TOR  AGE 





I 


i 
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HIGH-POCKETS 

GROOMING 

CENTER 

Don't  curse  your  storage  problem; 
outflank  it.  His-and-her  vanity  storage  in 
this  master  bath  sidles  up  to  the  pedestal 
lavatories,  offering  (3)  eye-level 
parking  spots  on  both  sides  for  shavers, 
dryers,  and  toiletries.  The  shelving 
perches  on  a  tiled  pedestal  that  provides 
(4)  extra  space  for  towel  racks.  The 
pedestal  continues  as  a  narrow  ledge 
around  each  lavatory.  An  elegant 
solution,  but  it's  basically  just  two  boxes 
decked  out  with  tile  and  trim.  Simple,  no? 
While  you're  at  it,  add  (5)  arm's-reach 
towel  storage  on  the  other  side  by 
furring  out  a  few  inches  and  popping  a 
shelf-lined  box  into  the  wall.  If  the  box  is 
sized  right,  the  tile  becomes  the  trim. 
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ZERO- 
CLEARANCE 
BATH   STASH 

When  you  go  high-rise,  even  (6)  thin 
voids  inside  the  wall  add  up  to  super 
storage.  In  this  powder  room,  shallow 
boxes  fitted  with  random-spaced  shelves 
line  stud  spaces  inside  two  adjoining 
walls.  Add  some  stock  or  custom  doors 
and  (7)  edge  with  stock  millwork. 
Result:  oodles  of  storage  that  didn't  cost 
a  single  cubic  inch  of  bath  space. 
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KEEPSAKE. 


Rubbermaid 


I® 


Keep  the 
stuff  worth 
keeping  for  its 
own  sake  in 
Rubbermaid® 
Keepers™  Boxes. 


90  Rubbermaid  Incorporated.  Ufaoster.Ohio'14691 


Don't  you  wish  everything  was  made  like  Rubbermaid? 


NEW 


ANGLE 


Rubbermaid 


I® 


Get  a  real  handle  on  the  job 
with  Rubbermaid®Cleaning 
Products.  They  don't  cut  comers. 
They  clean  them. 
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YOU-CAN-DO-IT 


Don't  you  wish  everything  was  made  like  Rubbermaid?  — 


TORAGE 


^> 


1 

V   /m 

m, 


3-IIM-l     UTILITY 

CLOSET 

What  might  have  been  a  blank  wall  in 
this  kitchen  earns  its  keep  as  three  slim- 
space  closets.  The  (8)  simple  slab  doors 
mount  on  a  face  frame  cut  from  a  single 
piece  of  plywood.  (9)  Shelves  and 
hooks  organize  the  contents  of  each 
compartment.  A  minicompartment  in  the 
middle,  complete  with  electrical  outlet, 
offers  a  parking  stall  for  the  iron. 


To  order  Project  Plan  No.  50911, 
see  page  178. 
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BACK-HALL 
DUDS    DEPOT 

Do  your  kids  drop  their  jackets  and 
play  gear  in  a  heap  near  the  back  door? 
Build  'em  a  high-rise  hutch  with  plywood 
or  particleboard.  Fit  the  bottom  sections 
with  ( 1 0)  child-height  clothes  rods; 
add  lips  to  the  upper  sections  to  keep 
balls  and  helmets  from  rolling  out.  If  your 
entry  area  lacks  sufficient  width,  steal 
extra  inches  from  the  wall  cavities.  For 
quick-swipe  cleaning,  face  the  uprights 
and  shelves  with  plastic  laminate. 
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NEW 


RENEW 


Rubbermaid 


I® 


Recycle  with  Rubbermaid 
Recycling  Containers, 
which  contain  recycled 
plastic. 
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Don't  you  wish  everything  was  made  like  Rubbermaid? 


SHOPPING 


BUYING  GUIDE 


Most  of  the  products  shown  editori- 
ally in  Better  Homes  and  Gardens® 
magazine  can  be  obtained  locally. 
For  more  information,  write  the 
manufacturers  listed.  Some  private- 
ly owned  or  custom-made  items  are 
omitted  from  the  listing. 

MIXED  MARRIAGE 

Page  75:  Chair,  Mackintosh  "Hill  House 
Chair" — Palazzetti,  515  Madison  Ave.,  New 
York,  NY  10022. 

Pages  76-77  (left):  Track  lighting— Staff  Light- 
ing, 9  W.  North,  Box  1020,  Highland,  NY  12528. 
Marble  hearth— Shaw  Marble  Works,  501 2  S. 
38th  St.,  St.  Louis,  MO  63116.  Sofa,  cocktail 
table— The  Pace  Collection,  Inc.,  1111  34th 
Ave.,  Long  Island  City,  NY  11106.  Rocking 
chair — Thomas  Moser,  415  Cumberland  Ave., 
Portland,  ME  04101.  (Right):  Suspension  light- 
ing— Atelier  International,  Ltd.,  International  De- 
sign Center,  Center  2,  30-20  Thomson  Ave., 
Long  Island  City,  NY  11101.  Table— Zona,  97 
Greene  St.,  New  York,  NY  10012.  Chairs,  Lud- 
wig  Mies  van  der  Rohe  "Side  Chair" — Palazzetti, 
515  Madison  Ave.,  New  York  10022. 
Pages  78-79:  Sofa — Directional,  Inc.,  P.O.  Box 
2005,  High  Point,  NC  27261.  Carpet— Kaim 
Kisner  Showroom,  8147  Manchester  St.,  St. 
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Louis,  MO  63144.  Shelf  light,  "Arch" — George 
Kovacs,  30-20  Thomson  Ave.,  Center  2,  7th 
Floor,  Long  Island  City,  NY  11101. 

NORTHWEST  CLASSIC 

Pages  82-83:  Roof— Cedar  Shake  &  Shingle 
Bureau,  515  116th  Ave.,  NE,  Suite  275,  Belle- 
vue,  WA  98004-5294.  Entry  door— Simpson 
Doors,  P.O.  Box  210,  McCleary,  WA  98557. 
Pages  84-85:  Windows — Northwest  Window 
Works,  3227  A  164th,  SW,  Lynnwood,  WA 
98037.  Door — Simpson  Doors  (address  above). 
Page  86  (top):  Dining  room  table,  chairs,  "Cir- 
ca East" — Henredon,  Inc.,  P.O.  Box  70,  Morgan- 
ton,  NC  28655.  Upholstery  on  sofa,  chairs- 
Burton  James,  428  Turnbull  Canyon  Rd.,  City  of 
Industry,  CA  91745.  Cocktail  table,  end  table — 
Meyer,  Gunther  &  Martini,  51 1  E.  72nd  St.,  New 
York,  NY  10021.  Area  rugs — Shirazi,  801  First 
Ave.,  Seattle,  WA  98104.  Antique  screen  over 
couch — Honeychurch,  1008  James  St.,  Seattle, 
WA  98104.  (Bottom  left):  Upholstery  on  sofa, 
chairs — Barton  James  (address  above).  Cock- 
tail table — Meyer,  Gunther  &  Martini  (address 
above).  Area  rug — Shirazi  (address  above). 
(Bottom  right):  Reed  furniture,  table,  couch, 
high-back  chair — Ficks  Reed,  4900  Charle- 
maine  Dr.,  Cincinnati,  OH  45227. 
Page  87  (top):  Countertops — Du  Pont  Corian, 
Solid  Surface  Products,  Du  Pont  Co.,  Room  G- 
50990,  Wilmington,  DE  19898;  800/527-2610. 
Refrigerator — Sub-Zero  Freezer  Co.,  Inc.,  P.O. 
Box  4130,  Madison,  Wl  53711;  800/222-7820. 
Cooktop— Thermador/Waste  King,  5119  Dis- 
trict Blvd.,  Los  Angeles,  CA  90040.  Dishwasher, 
oven,  microwave — Whirlpool  Corp.,  2000  US 
33  N.,  Benton  Harbor,  Ml  49022;  800/253-1301. 


White  chairs — Ficks  Reed  (address  above). 
Sink,  faucet— Kohler  Co.,  Kohler,  Wl  53044. 
(Bottom):  Console  table,  "Circa  East" — Hen- 
redon, Inc.  (address  above).  Area  rug — Shirazi 
(address  above). 

Page  88  (too):  Dresser — Henredon,  Inc.  (ad- 
dress above).  Chairs — Hancock  &  Moore,  P.O. 
Box  1338,  Burlingame,  CA  9401 1 .  Carpet,  "So- 
nata" color  "Cornish  tan"— Philadelphia  Carpet 
Co.,  Carterville,  GA  30120.  Windows— North- 
west Window  Works  (address  above).  Glass- 
panel  door — Simpson  Doors  (address  above). 
Bed— Springair  Mattress,  725  E.  25th  St.,  Taco- 
ma,  WA  98401 .  Sinks,  faucets,  "Ellipse"— Koh- 
ler Co.,  Kohler,  Wl  53044.  (Bottom):  Tub, 
Faucet— Kohler  Co.,  Kohler,  Wl  53044. 

ALL  AROUND  THE  HOUSE 

Page  93  (top):  Cabinetry— Design  Synthesis, 
9393  Trade  Place,  San  Diego,  CA  92026.  Fire- 
place insert — Marco,  2520  Industry  Way,  Lyn- 
wood,  CA  90262.  Vertical  blinds— 
LouverDrape,  Incorporated,  1100  Colorado 
Ave.,  Santa  Monica,  CA  90401 .  (Bottom):  TV, 
VCR— Nee  Home  Electronics,  6979  Camino  Pa- 
checo,  San  Diego,  CA  92101.  Stereo— Bang  & 
Olufsen  of  America,  Incorporated,  1 1 50  Feehan- 
ville  Dr.,  Mt.  Prospect,  IL  60056.  Cabinetry- 
Design  Synthesis,  9393  Trade  Place,  San  Diego, 
CA  92026. 

Page  94:  Tile— Ann  Sacks  Tileworks,  500  NW. 
23rd,  Portland,  OR  97209.  Towels— UTICA  for 
Stevens  Home  Fashions  Div.,  1185  Avenue  of 
the  Americas,  New  York,  NY  10036. 
Page  95:  Wallpaper — Laura  Ashley,  Inc.,  Dept. 
428H,  70  Marcus  Dr.,  Melville,  NJ  11747. 
Page    97:    Shelves,    cabinets — Countryside 
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Rubbermaid 


® 


FOUND 

WEALTH: 


No  matter  what  the  household  job, 
Rubbermaid  can  help  with  a  wealth  of  new, 
high-quality  products.  From  brooms  to  bath 
products,  from  tool  boxes  to  recycling 
containers,  you'll  find  Rubbermaid® 
products  don't  scrimp  when  it  comes 
to  giving  you  your  money's  worth. 
They  do  the  job. 

Enter  the  NEW  FOUND  WEALTH 
SWEEPSTAKES  and  you 
could  be  $25,000  richer. 

Just  complete  the  7  statements  about 
Rubbermaid®  products  on  the  next  page 
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Cabinets,  302  Brighton  Ave.,  Buffalo,  MN  55313. 
Ironing  center — Iron-A-Way,  Inc.,  220  W.  Jack- 
son, Morton,  IL  61 550.  Vinyl  floor  tile — Azrock 
Floor  Products,  P.O.  Box  34030,  San  Antonio, 
TX  78265.  Recessed  can  ceiling  lights,  No. 
1102P1— Lightolier,  100  Lighting  Way,  Secau- 
cus,  NJ  07094. 

WINDOWS  IN  A  WEEKEND 

Page  105:  Flooring,  "Hanover  Black  Slate" — 
Kentile,  58  Second  Ave.,  Brooklyn,  NY  11215. 
Chairs,  ottoman,  "The  Big  Easy" — Garden 
Source,  45  Bennett  St.,  Atlanta,  GA  30309. 
Lamp — Fine  Arts  Lamps,  A  Div.  of  Blumberg 
Ind.,  721 5  W.  20th  Ave.,  P.O.  Box  4763,  Hialeah, 
FL  33014-0763.  Window  treatment  fabric, 
Buffalo  check — Mission  Valley,  Div.  WestPoint 
Pepperell,  P.O.  Box  31 1807,  New  Braunfels,  TX 
78130.  Wallpaper,  "Adirondack"  Ash— 
Brunschwig  &  Fils,  979  Third  Ave.,  New  York, 
NY  10022.  Paint  on  small  table,  "Renoir"— 
Sherwin-Williams,  Dept.  HPG,  Box  400,  Winlock, 
WA  98596. 

Page  106  (top):  Chair,  ottoman — Thomasville 
Furniture  Ind.,  P.O.  Box  339,  Thomasville,  NC 
27360.  Wall  paint,  "Melbourne  Coast"— 
Sherwin-Williams  (address  above).  Lamp— Bal- 
dwin Lamps,  841  E.  Wyomissing  Blvd.,  P.O.  Box 
15048,  Reading,  PA  19612.  Drapery  hard- 
ware— Kirsch,  309  N.  Prospect,  P.O.  Box  0370, 
Sturgis,  Ml  49091.  Window  treatment  fabric, 
"Yarbrough"  Scotchgard — Covington  Fabrics, 
267  Fifth  Ave.,  New  York,  NY  10016.  (Bottom): 
Chairs,  chest— Stanley  Furniture  Co.,  P.O.  Box 
30,  Stanleytown,  VA  24168.  Cube  table— Stu- 
dio International,  4700  Valley  Ind.  Blvd.,  Shako- 
pee,    MN    55379.    Wall    paint,    "Chives"— 


Sherwin-Williams  (address  above).  Window 
treatment,  "Sketchbook"  Du  Pont  Teflon — Cy- 
rus Clark  Co.,  Inc.,  267  Fifth  Ave.,  New  York,  NY 
10016.  Lining  fabric,  "Leaf  Green";  seat  cover 
fabric,  "Hedgerow"  Du  Pont  Teflon — Cyrus 
Clark  Co.,  Inc.  (address  above). 
Page  107:  Bird  cage — Garden  Source,  45  Ben- 
nett St.,  Atlanta,  GA  30309.  Sling  chairs— Gar- 
dener's Eden,  Mail  Order  Dept.,  P.O.  Box  7307, 
San  Francisco,  CA  94120-7307.  Curtain  fabric, 
"Buttercup"  Du  Pont  Teflon,  Sunbrella  Outdoor/ 
Indoor  Canvas — Glen  Raven  Mills,  Glen  Raven, 
NC  2721 5.  Floor  paint,  High-gloss  black — Sher- 
win-Williams (address  above). 
Page  108:  Bed,  "French  Regence"— The  Lynn 
Hollyn  At  Home  Collection,  Lexington  Furniture 
Ind.,  P.O.  Box  1008,  Lexington,  NC  27293; 
8II/544-4694.  Desk,  chair,  "Poudreuse"— The 
Lynn  Hollyn  At  Home  Collection,  Lexington  Fur- 
niture Ind.,  P.O.  Box  1008,  Lexington,  NC  27293. 
Drapery  hardware — Kirsch,  309  N.  Prospect, 
P.O.  Box  0370,  Sturgis,  Ml  49091.  Rugs— 
Shuttleworks,  P.O.  Box  65,  Berea,  KY  40403. 
Bedspread,  window  fabric,  "Sweet  Violets" 
Violet — Waverly,  79  Madison  Ave.,  New  York, 
NY  10016-7878;  800/423-5881.  Chair  cover, 
lampshade  cover,  "English  Ivy"  Crystal — Wa- 
verly, 79  Madison  Ave.,  New  York,  NY  10016- 
7878;  800/423-5881. 

Page  109:  Flooring — Tileworks,  Midland  Inter- 
national, 5835  Grand  Ave.,  Des  Moines,  IA 
50312.  Love  seat— Lane  Upholstery,  HTB  Col- 
lection, P.O.  Box  849,  Conover,  NC  28613. 
Drapery  hardware — Kirsch  (address  above). 
Table— Jeffco,  1  North  Broadway,  White  Plains, 
NY  1 0601 .  Rug — Master  Looms,  1 00  Park  Plaza 
Dr.,  Secaucus,  NJ  07094.  Wall  plaque — Ballard 


Designs,  1670  DeFoor  Ave.,  NW,  Atlanta,  GA 
30318.  Window  treatment  fabric,  "Picadore" 
Du  Pont  Teflon;  lining  fabric,  "Palermo"  Du 
Pont  Teflon — Cyrus  Clark  Co.  (address  above). 
Page  110:  (left)  Table,  chairs — Bassett  Furni- 
ture Ind.  P.O.  Box  626,  Main  St.,  Bassett,  VA 
24055.  Wall  paint  "Cornucopia" — Sherwin-Wil- 
liams (address  above).  Window  treatment  fab- 
ric "Malta  Stripe"  Covgard — Covington  Fabrics, 
Corp.,  267  Fifth  Ave.,  New  York,  NY  10016. 
Lamp  "Tizio"— Artemide,  1980  New  Highway, 
Farmingdale,  NY  11735.  (Right)  Chair,  otto- 
man— Century  Furniture  Ind.,  P.O.  Box  608, 
Hickory,  NC  28603.  Table,  "Jay  Spectre  Collec- 
tion"—Century  Furniture  Ind.  (address  above). 
Wall  paint,  "Impressionist  Sky" — Sherwin-Wil- 
liams (address  above).  Torchere — Frederick 
Ramond,  16121  S.  Carmenita  Rd.,  Cerritos,  CA 
90701.  Drapery  hardware — Kirsch  (address 
above).  Oak  parquet  flooring — Tibbals  Floor- 
ing dba  Hartco,  P.O.  Box  1001,  300  S.  Main  St., 
Oneida,  TN  37841.  Window  treatment  fabric, 
"Cabana"— Cyrus  Clark  Co.  (address  above). 

DREAM  KITCHEN 

Page  113:  Cabinets,  "Trenton" — Highland  Ca- 
binetry, 157  Bradley  Rd.,  Libertyville,  IL  60048. 
Cabinet  pulls,  C33  polished  brass,  satin 
chrome — Period  Brass,  117  Foote  Ave.,  P.O. 
Box  520,  Jamestown,  NY  14701.  Recessed 
halogen  lights,  Lytecaster  Lytegems  No.  1305 
"cobalt  blue"  beveled  glass — Lightolier,  100 
Lighting  Way,  Secaucus,  NJ  07094.  Cooktop 
island  countertop,  polished  "Black  Crystal" 
Granitech  panels — The  Granitech  Corp.,  600  S. 
23rd  St.,  P.O.  Box  1780,  Fairfield,  IA  52556. 
continued  on  page  100 
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HOW  TO 
FIND  YOUR 
NEW  FOUND 
WEALTH..../, 


25,000  worth! 


You  could  find  yourself  with  one  of  these 
terrific  NEW  FOUND  WEALTH  PRIZES. 


I -Grand  Prize  $25,000°° 

10- 1st  Prizes  $1,000°° 

100-2nd  Prizes  $100°° 

1000-3rd  Prizes  ■$10008a»Sm,,d' 


Rubbe 


rmai 


® 


Don't  you  wish  everything  was  made  like  Rubbermaid? 


Start  finding  out  today  how  good  Rubbermaid3 
new  products  really  are  and  you  could  be 
$25,000  richer. 

Complete  these  statements  about  Rubbermaid® 
products. The  first  five  answers  can  be  found  in  the 
five  Rubbermaid®  ads  on  the  preceding  pages. 
Each  ad  contains  one  answer.  Answers  6  and  7  can 
be  found  on  the  Rubbermaid  products  at  your 
local  retailer  or  by  writing  for  them  as  noted  below. 

1 .  Our  Rubbermaid'  Designer  Bath  Collection  is  the 
of  the  future. 

2.  Rubbermaid1  Roughneck'" Boxes 

give  new  meaning— and  a  whole  new  look— to  your  home 
improvement. 

3.  Keep  stuff  worth  keeping  for  its  own  sake  in  Rubbermaid1 
'"  Boxes. 

4.  Our  cleaning  products  don't  cut  corners. 
They them. 

5.  Rubbermaid"  Recycling  Containers  contain 
recycled 

These  answers  can  be  found  on  the  Rubbermaid"  products 
at  your  local  retailer.  Visit  the  store  today. 

6.  The  Rubbermaid  logo  appears times 

on  a  Rubbermaid'  Laundry  Basket.      ,numberl 

7.  Fill  in  the  UPC  number  from  any  Servin' Saver'"  Food  Storage 


Container  label.    7    16   9 


Send  your  completed  entry  blank  to: 
New  Found  Wealth"  Sweepstakes.  RO.  Box  1228. 
Skokie.  I L  60076-8228. 


i# 


\m 


Name 


Address 


City  State  Zip  HS-346A 

Answers  need  not  be  correct  to  be  eligible.  No  purchase  necessary:  void  where 
prohibited:  all  laws/regulations  apply.  Entries  must  be  received  by  5/31/91: 
drawing  6/17/91. Open  to  USA  residents  I8yrs.  or  older  Subject  to  complete 
official  rules. To  obtain  additional  entry  forms  and  official  rules,  visit  your  local 
store's'New  Found  Wealth'  Sweepstakes  display  or  send  a  self-addressed,  stamped 
envelope  to:  'Wealth"  Rules.  RO.  Box  1 233.  Skokie.  IL  60076-8233.  Included  will 
also  be  answers  to  questions  I  thru  7.WA.VT  residents  may  omit  return  stamp. 


wOast  Turkey  Breast 


Stouffe 


1 


BUYING  GUIDE 

continued  from  page  99 


Kitchen  countertops,  SURELL,  "Moonlight" 
solid  surfacing  material — Formica  Corp.,  155 
Route  46  West  CN-980,  Wayne,  NJ  07474- 
0980;  800/524-0159.  Cooktop,  "Expressions 
Collection"  Model  C3400B;  wall  oven,  Designer 
Line  White  Selective-use  with  microwave,  Model 
276W;  refrigerator,  Premier  Designer  Line, 
Model  JRSD246;  hot  water  dispenser,  Model 
HW200W;  trash  compactor,  Designer  Line 
White,  Model  TC406W;  dishwasher,  Designer 
Line  White,  Model  DU598W-^Jenn-Air  Co., 
3035  Shadeland,  Indianapolis,  IN  46226-0901. 
Double  bowl  corner  sink,  "Connoisseur";  fau- 
cet and  spray,  "Ceramix" — American  Stan- 
dard, Inc.,  P.O.  Box  6820,  Piscataway,  NJ 
08854-6820;  800/223-0068.  Counter  stools, 
"Team  Bar  Stools"  No.  489/07— Lubke,  1200  D 
Corp.  Dr.,  High  Point,  NC  27263.  Spaghetti  pas- 
ta maker,  "Marcato" — VillaWare  Mfg.  Co.,  1420 
E.  36th  St.,  Cleveland,  OH  44114.  Spaghetti 
pot,  Alessi  pasta  cooking  set — The  Markuse/S- 
chawbel  Corp.,  281  Albany  St.,  Cambridge,  MA 
02139.  Salt,  pepper  shakers,  "Flash"  stone- 
ware— Rosenthal  USA  Ltd.,  66-26  Metropolitan 
Ave.,  Middle  Village,  NY  1 1 379.  Stainless  table- 
spoon, "Windows" — Sasaki,  41  Madison  Ave., 
New  York,  NY  10010.  Paint— Diamond  Vogel, 
Industrial  Air  Park,  Orange  City,  IA  51041. 
Pages  114-115:  "CIRCO"  table,  No.  521/70; 
chairs,  No.  520/00;  counter  stool,  "Team  Bar 
Stool"  No.  489/07— Lubke  1200  D  Corp.  Dr., 
High  Point,  NC  27263.  Seat  cushion  fabric,  No. 


4206,  color  8— Kravet  Fabric,  225  Central  Ave., 
Bethpage,  NY  11714.  Flooring,  Granitech  pol- 
ished "White  Crystal"  floor  tile — The  Granitech 
Corp.,  600  S.  23rd  St.,  P.O.  Box  1780,  Fairfield, 
IA  52556.  Recessed  lights,  No.  1105,  "Step 
Baffle,"  pendant  lamp,  No.  3001,  "Metro"  pol- 
ished chrome,  satin  black — Lightolier,  1 00  Light- 
ing Way,  Secaucus,  NJ  07094.  Plant  shelf, 
SURELL  "Frost"  solid  surfacing  material — For- 
mica Corp.,  155  Route  46  West  CN-980,  Wayne, 
NJ  07474-0980;  800/524-0159.  Cooktop  is- 
land countertop,  polished  "Black  Crystal" 
Granitech  panels — The  Granitech  Corp.  (ad- 
dress above).  Ceiling  grid  system,  "Cosmo" 
blue — Hunter  Douglas  Architectural  Products, 
Inc.,  1 1 455  Lakefield  Dr.,  Duluth,  GA  301 36.  Pic- 
ture frames,  clock,  "Empire" — JCPenney  Co., 
Inc.,  P.O.  Box  659000,  Dallas,  TX  75265.  Can- 
dlesticks, vase,  "Flash"  stoneware — Rosen- 
thal USA  Ltd.,  66-26  Metropolitan  AVe.,  Middle 
Village,  NY  11379.  Computer,  disk  drive,  key- 
board— Epson  America,  Inc.,  23530  Hawthorne 
Blvd.,  Torrance,  CA  90505.  Black  desktop  ac- 
cessories, calculator — Milano  Series,  Div.  of 
Line  Exchange,  Inc.,  34  MacQuestin  Pkwy.,  S, 
Mt.  Vernon,  NY  10550-1704;  800/441-4396. 
Desktop,  SURELL  "Moonlight"  solid  surfacing 
material — Formica  Corp.,  155  Route  46  West 
CN-980,  Wayne,  NJ  07474-0980;  800/524- 
0159.  TV— Zenith  Electronics  Corp.,  1000  Mil- 
waukee Ave.,  Glenview,  IL  60025-2493. 
Cabinets,  "Trenton" — Highland  Cabinetry,  Vari- 
ations, Inc.,  3403  North  Ridge  Ave.,  Arlington 
Heights,  IL  60004.  Cabinet  pulls,  C33  polished 
brass,  satin  chrome — Period  Brass,  1 1 7  Foote 
Ave.,  P.O.  Box  520,  Jamestown,  NY  14701 .  Teal 
teapot,  mug,  "Umbria" — JCPenney  Co.,  Inc., 


P.O.  Box  659000,  Dallas,  TX  75265.  Wallpaper, 
"Party  Lines"  pattern  No.  556805,  color  mid- 
night— Waverly  Decorative  Fabrics,  79  Madison 
Ave.,  New  York,  NY  10016. 
Pages  116-117  (top  left):  Bookcase,  "Tren- 
ton"— Highland  Cabinetry  (address  above). 
Countertop,  polished  "Black  Crystal"  Grani- 
tech panels;  flooring,  Granitech  polished 
"White  Crystal"  floor  tiles  with  polished  "Black 
Crystal"  tile  insets — The  Granitech  Corp.,  600  S. 
23rd  St.,  P.O.  Box  1780,  Fairfield,  IA  52556.  Tea 
cup  sets,  "Motif"  Nos.  9,  3,  6,  7;  covered  bowl, 
"Flash"  stoneware — Rosenthal  USA  Ltd.  (ad- 
dress above).  Blue,  teal,  raspberry  stoneware, 
"Umbria" — JCPenney  Co.,  Inc.  (address  above). 
(Bottom  left):  Cooktop,  "Expressions  Collec- 
tion" Model  No.  C3400B,  with  two  radiant  car- 
tridges, Model  No.  AR140B — Jenn-Air  Co. 
(address  above).  (Right):  Cabinets,  "Tren- 
ton"— Highland  Cabinetry,  Variations  Inc.,  3403 
North  Ridge  Ave.,  Arlington  Heights,  IL  60004. 
Cabinet  pulls,  C33  polished  brass,  satin 
chrome — Period  Brass,  117  Foote  Ave.,  P.O. 
Box  520,  Jamestown,  NY  14701.  Countertop, 
SURELL  "Moonlight"  solid  surfacing  material- 
Formica  Corp.,  155  Route  46  West  CN-980, 
Wayne,  NJ  07474-0980;  800/524-0159.  Bar 
sink,  Manhattan  Parti-Pak;  faucet,  "Dualux" — 
American  Standard,  Inc.  (address  above).  Tea 
cups,  "Motif"  Nos.  8, 16, 19, 11, 13— Rosenthal 
USA  Ltd.,  66-26  Metropolitan  Ave.,  Middle  Vil- 
lage, NY  11379.  Wine  goblets,  "Windows"; 
crystal  glasses,  ice  bucket,  "Ellessee" — Sa- 
saki, 41  Madison  Ave.,  New  York,  NY  10010. 
Cappuccino  maker,  "La  Pavoni" — VillaWare 
Mfg.  Co.  (address  above).  Planter,  napkins, 
plum,      "Elegance" — JCPenney      Co.,      Inc. 
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No  tricks 


traduces  just  plain  good  food. 


It's  simple.  Honest.  And  downright  good.  Stouffer's®  introduces 
ight  delicious  new  ways  to  get  back  to  basics.  All  your  homestyle  favorites. 
<  And,  if  that's  not  tempting  enough,  we  made  each  one  under  370  calories. 

Dish  after  dish  after  dish.  People  expect  us  to  be  better. 


address  above).  Column  paint,  "86-2W  Laven- 
der Bud";  capital,  "104-4N  Antoinette"  (purple); 
struts,  "106A-3  Wine  Berry";  column  base, 
"104-4N  Antoinette"  (purple);  base  of  column 
to  floor,  "86-3MT  Plum  Surprise"  (med.  blue- 
gray) — Diamond  Vogel  (address  above).  Re- 
cessed lights,  "Step  Baffle"  No.  1105 — 
Lightolier  (address  above).  Ceiling  grid  system, 
"Cosmo"  blue — Hunter  Douglas  Architectural 
Products,  Inc.  (address  above). 
Page  118  (top  left):  Cabinet  pullout  drawers, 
"Trenton" — Highland  Cabinetry  (address 
above).  Solid,  striped  placemats — JCPenney 
Co.,  Inc.  (address  above).  Stainless  flatware, 
"Windows" — Sasaki  (address  above).  Flooring, 
Granitech  polished  "White  Crystal"  floor  tile — 
The  Granitech  Corp.  (address  above).  (Top 
center):  Cabinet  pullout  wire  baskets,  "Tren- 
ton"— Highland  Cabinetry  (address  above). 
Stoneware,  "Flash"— -Rosenthal  USA  Ltd.  (ad- 
dress above).  Countertop,  SURELL  "Moon- 
light"—Formica  Corp.  (address  above).  (Top 
right):  Broom  closet/pantry  cabinets,  "Tren- 
ton"— Highland  Cabinetry  (address  above). 
Cabinet  pulls,  C33  polished  brass,  satin 
chrome — Period  Brass  (address  above).  Elec- 
tric broom,  Regina  3-speed — Regina  Corp., 
The  Regina  Ave.,  Rahway,  NJ  07065.  Wall 
oven,  Designer  Line  White  Selective-Use  with 
microwave,  Model  276W— Jenn-Air  Co.  (ad- 
dress above).  (Bottom  left):  Ceiling  grid  sys- 
tem, "Cosmo"  blue — Hunter  Douglas 
Architectural  Products,  Inc.  (address  above). 
Strut  paint,  "No.  104-4N  Antoinette"  (purple), 
Diamond  Vogel  (address  above).  (Bottom  cen- 
ter): column  paint,  "86-2W  Lavender  Bud" — 
Diamond  Vogel  (address  above). 


PRIZE  TESTED  REICPES 

Page  163  (left):  Fruit-rimmed  plate,  "Me- 
lina" — Villeroy  &  Boch,  41  Madison  Ave.,  New 
York,  NY  10010.  (Right):  Liner  plate,  "Ultras- 
tone  Beige" — Mikasa,  41  Madison  Ave.,  New 
York,  NY  10010. 

Page  164  (Right):  Pastel  plates,  "Made- 
leine"—Block  China  Corp.,  11  E.  26th  St.,  New 
York,  NY  10010. 


DIRECTORY 


OF  ARCHITECTS,  DESIGNERS 

ENCHANTING  ENTRY  GARDENS 
Pages  15-20:  Designers — Kay  &  John  Merrill, 
151  Kent  Ave.,  Kentfield,  CA  94904.  Designer— 
Wilma  Totulis,  P.O.  Box  334,  Tiburon,  CA  94920. 
Designer — E.  Clark  Matschek,  226  Tualatin 
Loop,  West  Linn,  OR  97068.  Designer— Bonnie 
Armstrong,  942  Foye  Lane,  Lafayette,  CA 
94549.  Designer — Baby  Bloomers  Garden  De- 
sign, 1125  Loma,  Suite  111,  Coronado,  CA 
92118.  Designer — Michael  Bates,  English 
Country  Gardens,  6471  Sonoma  Mountain  Rd., 
Santa  Rosa,  CA  95404.  Designer — Conni  Cross 
Landscape  Design,  Main  Rd.,  Cutchogue,  NY 
11935. 

MIXED  MARRIAGES 

Pages    75-79:    Designer — Steve    Mortimore, 

Three  S.  Newstead,  St.  Louis,  MO  63108. 

NORTHWEST  CLASSIC 

Pages  81-88:  Architect— Ralph  Anderson,  An- 
derson, Koch  &  Smith,  1 19  S.  Main,  Seattle,  WA 
98014.  Project  cosponsor — American  Wood 


Council,  1250  Connecticut  Ave.,  NW,  Washing- 
ton, DC  20036.  Builders — Cary  Lang  Construc- 
tion, Incorporated,  29204  13th  Place,  South 
Federal  Way,  WA  98003;  Fred  Lang  Building 
Company,  21704  116th,  SE,  Kent,  WA  98031. 
Interior  designers — Michael  O.  Bowman  Interi- 
ors, 1001  Western  Ave.,  Seattle,  WA  98104; 
Saxtons  Furniture,  2310  Mildred  St.,  W,  Tacoma, 
WA  98466;  Studio  E  Design,  7205  99th  Ave., 
SW,  Tacoma,  WA  98498. 

ALL  AROUND  THE  HOUSE 

Pages  93-97:  Architect — Jim  Galvin,  Galvin 
Cristilli,  Architects,  800  W.  Ivy,  San  Diego,  CA 
92101.  Interior  design — Scott  Chipman,  De- 
sign Synthesis,  9393  Trade  Place,  San  Diego, 
CA  92026.  Architect— Philip  McCurdy,  8040 
NE.  Sandy,  Portland,  OR  97212.  Interior  de- 
signer— Sharon  Schutte,  2107  NE.  160th  Ave., 
Vancouver,  WA  98684.  Architect — Ralph  J. 
Cereghino,  1205  SW.  Cardinell  Dr.,  Suite  316, 
Portland,  OR  97201.  Architect— Thomas  W. 
Thompson,  600  SW.  10th  Ave.,  Suite  429,  Port- 
land, OR  97205.  Kitchen  designer — Christy 
Enga,  RSPI,  Pappas  Kitchen  ano  Bath  Design, 
Residential  Space  Planning,  20  Ardmore  Dr., 
Golden  Valley,  MN  55422. 

DREAM  KITCHEN 

Pages  113-118:  Architect — Jerry  Messman, 
AIA,  Bloodgood,  Sharp,  Snider  Architects  & 
Planners,  Incorporated,  4601  North  A  St.,  Tam- 
pa, FL  33609.  Design — Dawn  Thorpe-Monk, 
ASID/IBD,  Thorpe  Monk  Interiors  Ltd.,  2818  Bell 
Ave.,  Des  Moines,  IA  50321 .  SURELL  fabricator, 
Dan  Brower  Jr.,  Top  Design,  308  Mound  Ave., 
Miamisburg,  OH  45325.  r$ 


BETTER  HOMES  AND  GARDENS,  FEBRUARY  1991 


101 


America's  award-winning  sedan. 

The  day  it  first  rolled  off  the  assembly 
line,  Ford  Taurus  began  winning  awards. 
From  the  most  respected  automotive  and 
consumer  magazines  to  design  associa- 
tions, the  praise  for  Taurus  has  been  almost 
universal.  Now,  some  might  think  that  all 
this  acclaim  would  ie"ad  us  to  sit  back  and 
rest  on  our  laurel^ One  drive  and  it's 


obvious  they  couldn't  be  more  wrong. 

Continuous  improvement. 

We've  never  stopped  trying  to  make 
Taurus  even  better.  In  fact,  over  300  refine    , 
ments  have  been  made  since  it  was  intro- 
duced. Ranging  from  major  changes  like 
entirely  new  engine  choices,  to  thoughtful 
touches  like  an  easily-accessed  remote 
trunk  release. 


^ith  all  the  awards  if s  won, 
you  might  think  we'd  be  satisfied 


i 


■* 


Buckle  up-together  we  can  save  lives. 


iportant  safety  features. 

Taurus  is  equipped  with  32  standard 
[ety  features  including  a  driver's  side 
f  bag  supplemental  restraint  system  to  be 
ed  with  your  safety  belts  and  3-point 
ir  seat  belts.  Plus  the  available  anti-lock 
tiking  system  with  four-wheel  disc  brakes 
wides  even  more  security  for  you  and 
jj  family. 


One  of  Car  and  Driver's  "Ten 
Best"  for  the  6th  straight  year. 

k  At  Ford,  we're  proud  of  our 
•^ilosophy  of  continuous 

"  -ovement.  This  attitude, 
ana  %&  results  it  produces, 
have  m^g  Taurus  an  award- 


since  its  introduction. 


Ford  Taurus     

Have  you  driven  a  Ford . . .  lately?    (v    C/cWa^ 


It's  Everywhere  \bu  Want  To 


BETTER  HOMES  AND  GARDENS     EASY-SEW  DESIGNS  FOR   BUTTERICK 


W> 


/ 


l  .  cabin   fever  You  can  almost  hear  pine  needles  dropping 
beyond  panes  checked  out  in  flannel  strapped  to  a  dowel  with  lengths  of 
leather.  Complete  a  cabin  mood  with  knotty  chairs,  a  fake-hide  floorcloth 
(make  it  with  canvas  and  acrylic  paint),  and  "log "-lined  wallpaper. 


\ 


"\ 


\ 


^S 


^\ 


10 


Yes,  we  DO  windows.  Order  our  easy-does-it  curtain  patterns  and 
stitch  together  a  stylish  new  outlook  for  your  rooms — before  the 
alarm  clock  rings  on  Monday  morning.  Order  patterns  on  page  110. 
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inflows : 


.1  ,  >Vi 


WORLD 

WONDERFUL 

Give  this  window  the 
royal  treatment  with 
tapestry-toned  fabric 
topped  by  grosgrain 
trim  and  tabs.  Then, 
embrace  a  space  with 
deep  teal  walls  and 
add  a  Thomasville 
chair  in  clubby 
leather  to  steep  the 
room  in  English 
elegance. 


If  you  can  stitch  a  straight  line,  you  can  tackle  the  great  cover-ups  in  our  first 
pattern  package  (No.  5290).  It  shows  four  variations  on  a  simple  theme:  Hem  flat 
fabric  panels,  then  hang  them  with  style.  While  you're  at  it,  why  not  whip  up  two 
pairs  and  change  your  room's  mood  with  the  season?   Order  patterns  on  page  110. 


vv?- 


12 

17 


1 


3.    FRIENDLY 
FORMAL 

Light  touches  put  a 
new  spin  on  tradition- 
al style.  At  the  win- 
dows, brassy  knobs 
have  fun  holding  an 
airy  botanical  print 
lined  in  crisp  fern 
green.  A  fresh,  white- 
washed finish  puts 
Stanley's  classic 
pieces  in  a  friendlier 
mood. 


•».    WEATHER 
IT    IIM    STYLE 

Block  the  sun  and 
give  your  porch  a  pri- 
vate screening  with 
tough  indoor-outdoor 
fabrics.  Hung  by 
shower  curtain  rings, 
sunny  fabric  lights  up 
this  porch,  with  help 
from  Crate  &  Barrel's 
snappy  sling  chairs. 

Buying  information, 
page  98. 
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1  .    BACK- 
ROADS 
ROMANCE 

The  frill  is  gone?  Get 
it  back  with  a  simple 
curtain  outined  in 
dainty  ribbon,  ivy 
league  fabrics,  and 
the  European  charm 
of  Lexington's  cottage 
furniture.  Skirt  the  is- 
sue with  a  flouncy 
seat  cover  sewn  from 
Vogue  Patterns  for 
Living  pattern  No. 
2039,  at  your  local 
fabric  store. 


indows  — 


Our  second  pattern  package  (No.  5291)  teaches 
you  how  to  make  four  softly  shirred  curtain  treat- 
ments {shown  here  and  on  page  110).  What  makes 
these  projects  sew-easy?  Stitch  up  a  pocket  in  which 
you'll  slip  a  rod  of  your  choice,  and  you're  halfway 
there.  Easy-to-follow  instructions  will  lead  you  the 
rest  of  the  way.  Order  patterns  on  page  110. 


YV? 


y^ 


i 


-A 


15 

1      ^ 


2.    SPANISH 
ACCENTS 

Forget  chunky  wood 

and  velvet  paintings; 

Spanish  styles  are 

back  with  grace,  not 

heft.  This  room  gets 

Spanish  flavor  from  a 

tactile  blend  of 

materials,  including 

HTB's  iron  love  seat, 

ceramic  floor  tiles, 

and  folds  of  scrolled 

and  floral  fabrics 

flowing  from  Kirsch's 

wide  rod. 

Buying  information, 
page  98. 
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To  get  the  look  you  want,  check  a  fabric's  drape  by  gathering  some  in  your 
hand.  Does  it  go  limp?  (Not  good.)  Flow  luxuriously?  (Good  for  formal  looks.) 
Stay  fluffy?  (Great  for  airy  flair.)  When  fabric  shopping,  look  for  protective 
finishes  to  extend  your  window-covering's  life. 


V 

1 


3.    COUNTRY    CRISP 

To  give  your  country  kitchen  a  clean  start,  toss  out  the 
ruffles  and  opt  for  a  tailored  valance  sewn  from  crisp 
linen.  Graceful  arches  and  a  cherry-plus-black  finish 
give  Bassett'i  country  pieces  city  slickness. 
Buying  Information,  page  98. 


4.    THOROUGHLY    MELLOW    MODERN 

Today,  softer  shapes  and  colors  are  taking  the  hard 
edge  off  modern  looks.  With  billowing  folds  and  a 
mellow  patina,  this  simple  balloon  shade  offers  a  soft 
backdrop  for  Century's  peachy-clean  leather  armchair. 


To  order  patterns: 

You  can  give  your  rooms  a  new 
outlook  in  a  hurry  with  our  patterns 
(shown  on  pages  105-110),  fabric,  and 
rriinimal  sewing  skills.  Look  for  these 
new  Better  Homes  and  Gardens®  De- 
signs for  Butterick  patterns  at  your 
fabric  store,  or  order  them  by  mail 
using  the  coupon  (right). 

Note:  Please  allow  6  to  8  weeks  for 
delivery.  Be  sure  to  include  $1  for 
each  pattern  ordered  to  cover  postage 
and  handling,  along  with  $6.50  to  cov- 
er the  cost  of  each  pattern  package. 
Print  clearly,  as  this  coupon  will  be 
used  for  your  mailing  label. 
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WINDOWS-IN-A-WEEKEND  PATTERNS 

Pattern  No.  5290  includes  patterns  for  four  flat-panel  treatments.  Pattern  No.  5291 
includes  patterns  for  four  shirred,  rod-pocket  treatments. 

Pattern  No.  5290  $6.50 $ 

Pattern  No.  5291  $6.50 $ 

Postage  and  handling 

$1  each $ 

Total $ 

Name 


Address 
City 


Zip 


State  

Send  check  or  money  order  (U.S.  funds  only)  to:  Better  Homes  and  Gardens  "/Butterick 
Offer,  P.O.  Box  729,  Department  BHG,  Altoona,  PA  16603 
Offer  expires  February  1,  1992. 
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I  Richer  than  Kins  Tuts  Treasure 

There's  a  wealth  of 

luscious  ingredients 

in  each  variety  of 

Chips  Ahoy!  Selections. 

Be  it  nuggets  of  crunchy 

pecans.  A  small  fortune  in 

freshly-cracked  walnuts. 

A  king's  ransom  in 

old-fashioned  oatmeal. 

Or  an  abundance  of 

delicious  chocolate  chips. 

Chips  Ahoy 
Selections 


The  PurexWishCycle. 


The  Oxford  Cloth  Shirt 

circa  1952 

Came  in  a  wide  variety  of  colors 
including  white,  white  and  white. 


\- 


The  "Feelin'  Groovy"  Ensemble 

circa  1968 
Frequently  accompanied  by  peace  sign  neck] 
sandalwood  incense  and  Eastern  thoughl 


The  Poodle  Skirt 

circa  1958 

Just  because  it  had  a  poodle  o 
didn't  make  it  man's  best  friend. 


The  Polyester  Leisure  Suit 

circa  1974 

Often  seen  with  Qiana®  shirts 
and  an  array  of  alluring  gold  chains 


Neon  Jams 

circa  1989 

For  skateboards,  surfboards, 
but  definitely  not  school  boards. 


'THE---    "**'■■•+**.:. 


Over  the  years,  trends  have 

come  and  gone.  But  classics 

like  the  Purex  name  have  always 

been  a  part  of  your  family. 

Keeping  your  whites  white. 

And  your  colors  bright 

All  Temperature  Purex®  Detergent  i 


Because  clean 
never  goes  out  of  styl 


Qiana  is  a  registered  trademark  of  E.L  DuPont  De  Nemours  and  Company 


©1990  The  Dial  Corporation 


BY  SUSAN  SOUDER 


Definitely  geared  to 
the  '90s  preference 
for  less  clutter,  our 
dream  kitchen  is  inte- 
grated, inviting,  and 
clean  lined.  Even  the 
cooktop,  mounted 
flush  to  its  polished 
black  island  counter- 
top,  seems  to  vanish 
when  cooking  and 
grilling  are  done. 


The  '90s  are  shaping  up  as  a  decade  of  excitement  for  kitchen 
living.  Better  Homes  and  Gardens®  has  teamed  up  with  the  Jenn-Air 
Company  and  art  expert  architectural  and  design  duo  to  deliver  a 
kitchen  that  revs  up  your  precious  shared  family  time  •with  con- 
temporary form,  function,  and  fun.  Take  a  look  at  our  remarkable 
blend  of  organization  (for  two  or  more  cooks),  touches  of  tradi- 
tion, and   timesaving   and   leisure  gadgets. 

continued  on  page  114 
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Rally  'round  the 
breakfast  table  for 
coffee,  conversation, 
and  commanding 
outdoor  views.         \ , 
Recessed  halogen  lights, 
with  vivid  blue  diffusers 
are  eye  catching,  even 
when  they're  not 
boosting— or  pinch- 
hitting  for — natural 
light. 


LOWING  AND 
FUNCTIONAL 

Our  undulating  dream  kitchen  inte- 
grates the  kitchen  and  breakfast  area 
frith  the  family  room  in  popular  open- 
jlan  fashion. 

"The  circular  pattern  of  the  kitchen 
illows  access  to  everything,"  says  ar- 
:hitect  Jerry  Messman,  design  direc- 
or  for  the  Tampa  office  of 
Bloodgood,  Sharp,  Snider  Architects 
fe  Planners,  Inc.  "No  one  area  is  far 
rom  another.  The  curves  soften  the 
ine  and  emphasize  the  flow  between 
hose  spaces." 

"It's  the  'form  follows  function' 
xincept.  Function,  not  glitz,  was  truly 
xmsidered  before  anything  else  in  the 
dtchen,"  says  designer  Dawn 
rhorpe-Monk. 

Aside  from  its  easy-maintenance 
;urfaces  and  cache  of  convenient  stor- 
ige  accessories,  the  kitchen's  layout 
ends  itself  to  a  gathering.  The  curved 
:ooktop  island  smoothly  guides  the 
amily  around  to  the  breakfast  area, 
vet  bar,  and  family  room.  The  island 
Jso  functions  as  a  buffet,  snack 
»unter,  and  sitting  area  for  those  who 
:eep  the  cooks  company. 


T\ 


HOROUGHLY  MODERN 
fRADITIONAL 

Echoes  of  traditional  favorites  keep 
mr  dream  kitchen  style  warm.  "The 
aised-panel  wood  cabinets  and  the 
jlass-front  cupboards  are  an  old-fash- 
oned  touch,  but  the  washable,  high- 
;loss  enamel  finish  and  the  clean- 
continued  on  page  116 
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Our  dream  kitchen's 
layout  flows  in  a  series 
of  curves  that  softens 
the  transition  between 
the  work,  planning, 
eating,  and  entertain- 
ment areas. 


The  computer  desk 
works  for  meal  plan- 
ning, bill  paying,  and 
homework.  The  TV 
cabinet  revolves  for 
wide-range  viewing. 


When  closed,  the  TV 
cabinet  maintains  the 
clean-line  effect  after 
kitchen  duties  are  fin- 
ished. Deep  shelf  stor- 
age above  and  a  lazy- 
Susan  cabinet  below 
the  TV  house  miscella- 
neous stowables. 
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Shelves  for  cookbooks 
and  collectibles  finish 
off  each  end  of  the 
cooktop  island.  A  blue 
grout  line  playfully  calls 
attention  to  each  scat- 
tered black  Granitech 
tile  inset  on  the  white 
Granitech  floor  tile. 


Choose  Jenn-Air's  new 
Expressions  cooktop  in 
black,  white,  or  stainless 
steel.  Other  options  in- 
clude an  electronic  con- 
trol panel,  single-  to 
triple-bay  modules,  and 
possible  combinations  of 
solid-,  coil-,  radiant-, 
and  halogen-element 
cartridges. 
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continued  from  page  115 

lined  cabinet  pulls  provide  a  more 

modern  edge,"  says  Dawn. 

She  also  gave  an  innovative  twist  to 
the  traditional  black-and-white  tile 
floor  design.  "Scattered  triangular 
black  tile  insets  call  just  a  little  more 
attention  to  themselves,  dressed  up 
with  one  blue  grout  line,"  she  says. 

Other  features  celebrate  ties  to  the 
past  in  a  new  way.  "Our  circular, 
stepped  dome  with  its  colorful  fins  or 
struts  recalls  the  tray  ceilings  of  older 
homes,"  says  Jerry.  "It  places  impor- 
tance in  the  center  of  the  kitchen 
where  the  work  takes  place.  The 
dropped  soffit  houses  the  cooktop  is- 
land's recessed  task  lighting  and  adds 
a  cozy  feeling  to  the  snack  counter." 


IPARKLEAND 
CONVENIENCE 

Today's  surface  materials  and  styl- 
ish accessories  add  convenience  and 
pizzazz  to  our  dream  kitchen.  Surell 
solid  surfacing  material  forms  the 
kitchen  countertops  and  curved  plant 
shelf.  Granitech,  a  granite  and  resin 
composite  material,  was  used  on  the 
floor  and  the  island  countertop.  Both 
products  are  durable  and  easy  to 
clean,  and  they  provide  a  contempo- 
rary, polished  look. 

"The  kitchen's  ties  to  the  past  add 
warmth,  and  its  contemporary  fea- 
tures provide  function  and  sophistica- 
tion," says  Dawn.  "But  there's  also 
fun  in  it.  It's  not  stiff.  That's  what  we 
were  after — and  the  way  it  should  be." 
continued  on  page  118 
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Tucked  in  a  curved  cor- 
ner of  the  kitchen,  the 
wet  bar  serves  both  the 
formal  and  informal  ar- 
eas of  the  house. 
"Floating"  glass  shelves 
and  a  touch  of  brass 
lend  elegance.  Lest  the 
tone  become  too  formal, 
the  column,  with  its  col- 
orful capital  and  pedes- 
tal, ties  in  a  bit  of  fun. 


jOjREAM    KITCHEftf 


To  keep  the  kitchen's  clean,  consistent 
lines,  we  used  a  door  on  every  single 
base  cabinet.  But  we  didn't  forget  stor- 
age drawers.  We  hid  four-drawer  units 
behind  two  of  the  doors. 


Next  to  the  sink,  twin  pullout  vinyl-coat- 
ed wire  racks  scoot  household  cleaning 
products  out  to  you.  No  more  deep  knee 
bends  and  fumbling  blindly  around.  Even 
little  scrubbing  pads  can't  hide. 


j 

^4 

The  circular  domed  ceiling  steps  up— in 
varying  shades  of  gray — to  the  general- 
background  fluorescent  lighting.  The  blue 
grid  diffuses  the  light  and  provides  a 
spark  of  color  to  the  ceiling. 


Our  structural  column  becomes  a  whimsi- 
cal element  in  the  wet  bar  area.  Wine- 
colored  struts  in  the  capital  echo  the 
purple-painted  projections  in  the  kitchen's 
stepped  ceiling. 


ADDITIONAL  CONTRIBUTORS 

Highland  Cabinetry,  The  Granitech  Corporation,  Formica 
Corp.,  American  Standard,  Inc.,  Liibke  Furniture,  Lightolier, 
Dayton  Convention  Center. 

Buying  information,  page  98. 
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To  create  our  dream  kitchen  for  the  '90s, 
Better  Homes  and  Gardens'9  joined  forces" 
with  some  creative  minds.  From  left  to 
right:  Susan  Souder,  associate  building 
editor,  Better  Homes  and  Gardens®;  Jack  i 
Bloodgood,  president,  Bloodgood,  Sharp, 
Snider  Architects  & 
Planners,  Inc.;  Dawn 
Thorpe-Monk,  ASID/ 
IBD,  Thorpe  Monk  Inte- 
riors Ltd.  Bottom  right: 
Ann  Vaughan,  director 
of  consumer  and  public 
relations,  Jenn-Air 
Company. 
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APPLE  PIE 


-. 


Sunlight  -  has  real  lemon  juice. 

You  should  see  how  fast  we  can  polish 

off  a  pie.  Sunlight  cuts  through  the 

stickiest,  crustiest  mess  in  no 

time.  With  Sunlight  cleaning  up 

moms  apple  pie  is  a  piece  of  cake. 


k 


Sunlight.  We  make  light  work  of  dishes. 


"Home  to  Tara" 


Rimmed  in  gold 

Shown  smaller  then  actual  diameter  of  8V2  inches 

©1990  W.  S.  George 

®1939  Selznick,  Ren.  1967  MGM 

©1990  Turner  Entertainment  Co. 

All  Rights  Reserved. 


50th  anniversary  tribute  to  the  most  popular  film  ever  made . . . 
a  Bradford  Exchange  recommendation 


Gone  With  the  Wind  -  the  film  has  captured  the  hearts  and 
imagination  of  millions  for  generations.  Now,  award- 
winning  artist  Howard  Rogers  re-creates  a  touching  scene 
from  this  immortal  movie  -  Scarlett's  last  film  moment  at 
her  famous  plantation  home  —  in  "Home  to  Tara,"  a  new 
limited-edition  collector's  plate  commemorating  the  film's 
golden  anniversary.  It's  available  now,  and  it  looks  like  a 
smart  buy.  Here's  why  Bradford  recommends  it. 

"Home  to  Tara"  is  an  important  issue  in  the  Gone  With 
Wind:  Golden  Anniversary  Series,  the  only  limited-edition 
plate  collection  authorized  by  MGM  and  Turner  Entertain- 
ment to  commemorate  Gone  With  the  Wind. 

Ifs  an  important  work  of  art,  based  on  a  memorable  scene 
irom  the  most  popular  film  ever  made  and  featuring  the 
ilm's  most  famous  characters,  Rhett  and  Scarlett.  Attest- 
ng  to  its  importance,  each  plate  in  the  edition  will  be  hand 
lumbered  and  accompanied  by  a  Certificate  of  Authenticity. 

It  has  the  potential  to  appreciate  in  value.  The  edition 
)f  "Home  to  Tara"  is  limited  to  a  maximum  of  150  firing  days. 
Dnce  the  edition  closes,  collectors'  demand  could  exceed 
:he  supply  of  plates  and  force  asking  prices  sky-high. 

The  Bradford  Exchange  .  .  .  picking  winners  since  1973. 
l/Vorldwide,  limited-edition  plates  are  the  only  collectibles 
raded  on  an  organized  exchange.  And  with  head- 
quarters in  the  United  States  and  offices  in  nine  other 
rountries,  Bradford  is  at  the  very  heart  of  this 


Home  to  Taraf' 

[Tie  Bradford  Exchange  Trading  Floor 
•345  Milwaukee  Avenue 
Chicago,  IL  60648 


s;e  enter  my  order  for  "Home  to  Tara."  I  understand 
i\  need  SEND  NO  MONEY  NOW.  I  will  be  billed 
to*  when  my  plate  is  shipped.  Limit:  one  plate  per 
i\mer. 

•'ratal  of  $3.19  postage  and  handling,  and  sales  tax  where  applicable. 
:,ite  price  in  Canada  is  $41.50. 


exciting  international  market.  That  means  Bradford  analysts 
can  often  spot  trends  in  the  making. 

If,  for  example,  you  had  followed  one  of  our  major  recom- 
mendations in  1978,  you  would  have  bought  "Scarlett"  from 
a  previous  Gone  With  the  Wind  series  (from  Knowles  China) 
at  $21.50  -  a  plate  that  now  trades  at  $270.00*  More  recently, 
if  you  had  acquired  "Scarlett  and  Ashley  After  the  War"  Plate 
Three  in  the  Gone  With  the  Wind:  Golden  Anniversary  Series, 
you  would  now  own  a  plate  valued  at  twice  its  1988  issue 
price. 

Like  any  marketplace  subject  to  the  laws  of  supply  and  de- 
mand, the  plate  market  is  ever  changing.  Not  all  plates  go 
up  in  value;  some  go  down.  But  right  now,  Bradford 
Exchange  analysts  rate  "Home  to  Tara"  as  one  of  the  year's 
top  prospects. .  .and  we'll  back  up  your  purchase  with  our 
365-day  money-back  guarantee. 

The  Bradford  Exchange  365-day  Guarantee:  Within  one  full  year 
after  you  receive  your  plate,  you  may  resell  it  to  us  if  for  any 
reason  you  are  not  completely  satisfied.  We  will  issue  you  a 
refund  check  (or  credit  your  account  if  you  paid  by  credit  card) 
for  everything  you  have  paid,  including  postage. 

To  acquire  "Home  to  Tara"  at  its  $27.50  issue  price  -  backed 
by  our  365-day  guarantee  -  simply  fill  out  and  mail  the  or- 
der form  provided.  Send  no  money  now.  You  will  be  billed  when 
your  plate  is  shipped.  But  don't  delay.  The  time  to  get 
"Home  to  Tara"  is  now  —  before  it  has  a  chance  to  in- 
crease in  value. 

'As  cited  m  the  Bradford  Exchange  Market  Report,  Vol.  II-5. 
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Please  respond  by:  February  28, 1991 


Signature 
Mr.  Mrs.  Ms. 


(Circle  One)    Name  (Please  Print) 
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GOOD  FOODIEOOD  HEALTH 

YOUR  FAMILY  NUTRITION  GUIDE 


■      rom    chocolate    des- 
serts to  heart-shaped  candies, 
sugary  treats  do  tempt  our 
sweet    tooths    on    occasion. 
Should  we  be  worried  about 
sugar?  This  simple  carbohy- 
drate has  been  blamed  for  ex- 
citability   in    kids,    obesity, 
heart  disease,  and  diabetes.  Despite  all 
the  publicity,  the  verdict  is  in — sugar 
is  not  guilty  on  several  counts. 
MYTH:  Natural  sugars  in  fruit  are  bet- 
ter than  added  sugars. 
FACT:  Our  bodies  make  little  distinc- 
tion among  sugars,  according  to  the 
Food     and     Drug     Administration 
(FDA)  Sugars  Task  Force.  The  major 
difference  might  be  that  one  type  of 
sugar,  fructose,  does  not  require  insu- 
lin to  be  digested,  while  another  type 
of  sugar,  sucrose,  does.  (And  sucrose, 
not  fructose,  is  the  main  natural  sugar 
in  certain  fruits — cantaloupe,  oranges, 
and  peaches.)  Whatever  the  source, 
our  systems  usually  convert  any  sugar 
to  glucose  (blood  sugar)  for  energy  or 
convert  any  excess  to  body  fat. 
MYTH:  Dark  sugars  are  more  nutri- 
tious than  white  sugars. 
FACT:  Honey,  brown  sugar,  and  ma- 
ple syrup  are  not  significantly  more 
nutritious  than  table  sugar.   Honey 
does  contain  vitamins  and  minerals, 
but  in  very  small  amounts.   Brown 
sugar  is  simply  white  sugar  mixed 
with  a  little  molasses.  Molasses,  espe- 
cially blackstrap,  does  provide  iron. 
MYTH:  Sugar  causes  hyperactivity  in 
children. 

FACT:  Some  moms  swear  that  sweets 
at  birthday  parties  make  their  kids  act 
up.  They  may  be  disappointed  to  learn 


that  taking  the  sugar  out  of  celebra- 
tions is  unlikely  to  calm  children.  The 
American  Dietetic  Association 
(ADA)  and  the  FDA  agree  that  there 
is  no  sound  evidence  to  indicate  that 
sugar  is  responsible  for  behavioral 
changes  in  youngsters  or  adults.  In 
fact,  some  studies  suggest  that  low- 
protein,  high-carbohydrate  meals  can 
lead  to  relaxation  and  drowsiness. 
MYTH:  People  can  get  "addicted"  to 
sugar. 

FACT:  There  is  little  evidence  that  sug- 
ar is  "addictive."  When  the  same  peo- 
ple who  claim  they  get  a  "rush"  from 
refined  sugar  feel  nothing  from  other 
blood-sugar-raising  foods,  their  claim 
becomes  questionable.  At  best,  we  can 


A  SWEET  NOTE 

According  to  a  number  of  presti- 
gious organizations — including  the 
ADA,  the  FDA,  and  the  National 
Academy  of  Sciences — there's  no 
evidence  that  sugar  is  associated 
with  any  disease  but  dental  cavi- 
ties. That  doesn't  mean  we  should 
allow  high-sugar  foods  to  take  the 
place  of  more  nutritious  foods,  such 
as  whole  grains,  fruits,  and  vegeta- 
bles. Sugar  in  moderation  is  OK,  as 
long  as  you  eat  a  healthful  diet  and 
you  can  balance  the  extra  calories. 


say  humans  are  born  with 
love  for  sweets.  When  babi 
drink  sugar  water  instead  ol 
plain,  they  smile  and  drink 
more. 

MYTH:  Overweight  folks  eat 
more  sugar  than  others  do. 
FACT:  To  the  contrary,  stud- 
ies suggest  that  heavier  people  tend  to 
eat  more  fat,  and  less  sugar,  than  thin 
folks.  After  all,  fat  has  9  calories  per 
gram  while  sugar  has  4  calories  per 
gram.  However,  some  foods  are  high 
in  both  fat  and  sugar.  So,  if  you're 
trying  to  lose  weight,  it's  wise  to  limit 
high-fat,  high-sugar,  high-calorie 
foods,  because  they  offer  little  in  the? 
way  of  vitamins,  minerals,  fiber,  andi 
other  essential  nutrients. 
MYTH:  Sugar  causes  diabetes. 
FACT:  Diabetes  results  in  the  body's 
inability  to  metabolize  sugar  properly,; 
but  is  not  caused  by  eating  too  much: 
sugar.  It's  also  a  myth  that  people* 
with  diabetes  have  to  avoid  all  sugar.i 
However,  many  do  have  to  watch; 
their  weight,  so  they  can't  always  afa 
ford  to  eat  extra  sugar  calories.  Dia-i 
betics  need  to  work  with  thea 
physicians  and  dietitians  to  determiner 
how  much  sugar  they  can  eat  safely. 
MYTH:  Sugar  is  the  biggest  cause  of< 
cavities. 

FACT:  High-sugar  foods  contribute  to 
dental  caries,  but  sugar  alone  is  now 
the  culprit.  Many  other  carbohydrates 
can  stimulate  the  acid  that  decays 
teeth.  Such  foods  include  breads,  p&> 
tatoes,  fruits,  rice,  and  grains.  Regula* 
tooth-brushing  and  good  dental  care 
help  prevent  cavities. 

continued  on  page  121 
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BY  ANNE  M.   FLETCHER,  M.S.,   R.D 
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Quick,  easy  Del  Monte*  Vegetables  make  this  a 
side  dish  worth  celebrating. 

COLORFUL  VEGETABLE  SAUTE 

1  clove  garlic,  minced 

1  Tbsp.  olive  or  vegetable  oil 

V2  cup  sliced  celery 

V2  cup  red  or  green  pepper  strips 

Vi  tsp.  oregano,  crushed 

1  can  (16  oz.)  Del  Monte  Blue  Lake  Cut  Green 

Beans,  drained 
1  can  (8V4  oz.)  Del  Monte  Sliced  Carrots,  drained 

In  skillet,  cook  garlic  in  oil.  Add  celery,  red  pepper  and  oregano; 
cook  until  tender-crisp.  Add  beans  and  carrots;  heat  through. 
4  to  6  servings. 

Prep  and  Cook  time:  11  min.  (microwave) 

Prep  and  Cook  time:  15  min.  mmgg  /*fWMJ# 

VARIETY 


*\  Monte  Cofporano 


Wi 


hen  your  potassium  comes  with 


dairy  calcium,  you  don't 
need  a  bunch. 


^\n  8-ounce  glass  of  milk  has  about  as  much  potassium 
as  the  average  banana.  And  an  8-ounce  cup  of  yogurt 
has  even  more.  Dairy  foods  can  be  an  excellent  source 
of  potassium.  And  many  other  essential  nutrients  as  well. 
Including,  of  course,  calcium. 

Milk  and  yogurt,  like  all  dairy  foods,  also  come 
in  a  variety  of  lower  fat  alternatives.  So  build  your 
family's  diet  on  afirm  foundation  of  dairy  foods. 

It's  the  perfect 
j/vay  to  avoid 
nutritional 
slip-ups. 


0. 


Dairy  Foods.The  Basics  of  Good  Nutrition. 


c;|990N.DB. 
National  Dairy  Board 
America's  Dairy  Farmers 


GOOD  FOOD/GOOD  HEALTH 

continued  from  page  124 

THINK  SMART  ABOUT  SUGAR 

Allowing  your  family  an  occasional 
small  treat  can  make  sugary  foods 
seem  less  alluring.  To  keep  the  treats 
within  reason,  try  adopting  some  of 
these  smart  sugar  habits. 

•  When  you  have  sweets,  serve  a  set 
amount,   then   put   the  food   away. 

•  Buy  especially  tempting  treats  only 
occasionally  and  in  small  amounts. 
Restaurants  are  great  places  for  enjoy- 
ing foods  that  you  want  to  share  or 
limit  to  "just  one." 

•  Eat  sugary  foods  with  meals,  rather 
than  alone,  to  decrease  their  likeli- 
hood of  causing  cavities. 

•  Try  to  limit  beverages  that  contain 
sugar  to  mealtimes:  juices,  sweetened 
coffee  or  tea,  colas,  and  milk.  Between 
meals,  choose  water,  an  important 
thirst  quencher. 

•  Encourage  brushing  of  teeth  as 
soon  as  possible  after  eating. 


Go  for  more  healthful,  low-fat 

sweets,  such  as  angel  food 

cake,  sorbet,  low-fat  frozen 

yogurt,  bread  and  jam,  fig  bars, 

gingersnaps,  animal  crackers,  or 

baked  fruit  with  a  little 

brown  sugar. 


BE  A  SUGAR  SLEUTH 

The  following  words  in  a  product 
ingredient  list  should  tip  you  off  to 
sugar:  sucrose,  sugar,  dextrose  (glu- 
cose), high-fructose  corn  syrup,  hon- 
ey, molasses,  maple  syrup,  lactose,  or 
maltose. 

Because  labels  must  list  product  in- 
gredients in  decreasing  order  of  pre- 
dominance, a  sugar  near  the  top  of  the 
ingredient  list  means  it's  a  major  part 
of  that  food.  Yet,  several  sugars  ap- 
pearing farther  down  the  list  can  add 
up  to  a  large  portion. 

Should  your  sleuthing  find  that  a 
food  is  high  in  sugar,  consider  what 
other  nutritional  benefits  the  product 
offers  your  family.  Some  high-fiber  ce- 
reals may  contain  a  lot  of  sugar,  but 
they  can  be  good  for  you,  too. 

— By  Anne  M.  Fletcher,  M.S.,  R.D.  a 
nutrition  book  author,  former  executive 
editor  of  "Tufts  University  Diet  &  Nu- 
trition Letter,"  and  former  diabetes 
educator  at  the  New  England  Medical 
Center  Hospital  Diabetes  Clinic.  9§ 


TEST  YOUR  SWEETNESS  IQ 


Sugar  does  more  than  sweeten  life.  That's  why  you 
should  be  smart  about  products  that  tout  reduced  sug- 
ar. Take  stock  of  your  sweet  tooth  with  our  quick  quiz. 

1 .  When  counting  calories,  what  is  the  most  fattening,  gram 
for  gram? 

a.  sugar       b.  fat       e.  alcohol       d.  protein       e.  all  are 
equal 

2.  In  baked  goods,  sugar  contributes  only  to  the  sweetness 
of  the  product. 

a.  true       b.  false 

3.  Food  manufacturers  may  add  sugar  to  certain  foods 
because  it  acts  as  a: 

a.     preservative       b.      flavor     enhancer       c.      bulking 
agent       d.  fermentation  aid       e.  all  of  the  above. 

4.  A  product  that  is  labeled  "sugar  free"  or  "sugarless": 
a.  is  not  sweet       b.  is  reduced  or  low  calorie        c.  contains 
fruit  concentrate        d.  may  have  any  sweetener  but  sugar 

5.  How  many  fewer  calories  does  a  reduced-calorie  food  or 
drink  have,  compared  to  the  standard  product? 

a.  one-fifth       b.  one-half       c.  one-third       d.  one-fourth 

6.  Do  jellies  sweetened  with  fruit-juice  concentrate  contain 
more  or  fewer  calories  than  those  sweetened  with  sugar? 

a.  more       b.  fewer       c.  similar  amount 

7.  Sucrose  is  another  name  for: 

a.  starch       b.  honey       c.  corn  syrup       d.  table  sugar 
e.  fruit  concentrate 


8.  Which  of  the  following  contains  sugars? 
a.  peas        b.  an  apple        e.  chocolate  chip  cookie 
d.  milk       e.  all  of  the  above 

The  sweet  answers 

1.6.  Surprised?  Fat  contains  9  calories  per  gram.  Alcohol 
has  7  calories  per  gram.  Protein  and  sugars  or  carbohydrates 
each  contain  4  calories  per  gram. 

2.  b.  False.  In  baking,  sugar  tenderizes  cakes,  crisps  cookies, 
browns  crusts,  sweetens  the  flavor,  and  helps  yeast  breads  to 
rise.  Sugar  also  retains  the  moisture  in  baked  products,  pro- 
longing their  shelf  life. 

3.  e.  Depending  on  the  food  to  which  it  is  added,  sugar  can 
act  as  all  of  these  things. 

4.  b.  Products  labeled  "sugar  free"  or  "sugarless"  are  con- 
sidered to  be  reduced  in  calories  or  low  calorie.  If  they  are 
not  low  in  calories,  the  Food  and  Drug  Administration  (FDA) 
requires  the  product  label  to  state  that  fact. 

S.e.  The  FDA  mandates  that  a  reduced-calorie  product  must 
have  at  least  one-third  fewer  calories  than  the  standard 
counterpart.  Both  the  standard  and  reduced-calorie  products 
must  display  the  nutrition  information  clearly  on  the  label. 

6.  c.  Products  made  with  fruit-juice  concentrate  and  those 
made  with  sugar  have  similar  caloric  and  nutrient  values. 

7.  d.  Sucrose  is  the  technical  name  for  table  sugar. 

8.  e.  Sugars  or  simple  carbohydrates  are  not  only  found  in 
sweets,  but  also  in  fruits,  milk,  and  vegetables. 
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16  Pages  Of  Window 
&  Patio  Door  Answers. 

Building?  Remodeling?  Replacing  win- 
dows? The  "Andersen"  Window  &  Patio 
Door  Factbook"  will  make  you  a  smarter 
window  shopper.  You'll  get  16  color 
pages  with  facts,  photos,  combination 
ideas,  and  more.  Free.  Just  call  us  at 
1-800-426-4261,  use  the  coupon, 
or  see  your  Andersen  window  dealer. 

Come  home  to 
quality.  Come  home 
to  Andersen? 


I  plan  to 

Name 

□  build 

□  remodel  □ 

replace. 

Address 

002-0291 

City 

State 

Zip 

Ph 

me 

WHAT'S  NEW 


NEW 
■"-friendly 


Mai  to  Andersen  Corp.  Inc.,  Box  12, 
Bayport,  MN  55003. 

0026    Cnpynghl  ©  Andersen  Corporation  die   1990     All  nghls  reserved. 


i\wnwnmiigg  g  g  i . . 
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GE's  new  model  GSD1200L  has  a  third 
mini-rack  to  hold  kitchen  utensils. 


I  n  a  very  quiet  and  unassuming 
way,  dishwashers  have  become  one  of 
the  most  efficient,  high-tech,  and  user- 
friendly  appliances  in  the  kitchen. 
Here's  a  rundown  of  some  of  the  tech- 
nological improvements  you  can  ask 
about  on  your  next  dishwasher  hunt. 

Holding  power:  Many  manufac- 
turers, such  as  Admiral  and  Jenn-Air, 
now  offer  larger-capacity  racks  that 
do  a  better  job  of  holding  not  just 
plates,  but  also  such  bulky  items  as 
pitchers,  bowls,  cookie  sheets,  and 
broiler  pans.  Several  Whirlpool  mod- 
els have  an  adjustable  upper  rack  that 
gives  you  greater  flexibility  with  taller 
items  on  top  and  bigger  items  on  the 
bottom.  Miele's  third-level  cutlery  tray 
leaves  more  capacity  in  the  lower 
racks  for  pots,  pans,  and  plates.  Gener- 
al Electric,  Roper,  and  Caloric  have 
added  second-level  small-item  baskets 
for  bulky  kitchen  utensils.  Other  man- 
ufacturers have  flip-down  cup  racks 
(Amana)  or  divider  bars  (Jenn-Air 
and  Thermador)  on  the  upper  shelf  for 
more  loading  possibilities. 

Super-saver  wash  systems: 
Technological  improvements  mean 
you  really  no  longer  have  to  take  the 
time  to  wash  off  your  plates  before 
you  put  them  in  the  dishwasher.  Look 
for  brands  that  offer  a  three-level 
(Modern  Maid  and  Admiral),  multi- 
ple-orbit (General  Electric),  or  multi- 
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and  efficient 


Thermador' s  5000  Series  dishwashers  have 
rust-fighting  stainless  steel  tanks. 


angle  (Amana)  wash  system  that 
sprays  dishes  and  pots  with  high  pres- 
sure from  multiple  directions.  Several 
manufacturers,  such  as  Caloric,  offer 
delayed-start  cycles  so  you  can  pro- 
gram your  dishwasher  to  come  on  at  t 
off-peak  hours  when  electricity  is  of- 
ten cheaper  and  hot  water  is  not  in 
demand.  Other  wash  programs  lower 
temperatures  for  heat-sensitive  fine 
china  and  crystal  (Miele)  and  clean 
glasses-only  loads  in  minutes  (Miele 
and  Kitchenaid). 

Quiet  operation:  New  features 
that  reduce  sound  mean  you  can  once 
again  hear  yourself  think  around  an 
operating  dishwasher.  Some  manufac- 
turers, such  as  Admiral,  Amana,  and 
Thermador,  may  combine  several 
techniques  including  tub  blanket 
wraps,  fiberglass  insulation,  polyure- 
thane  foam,  vinyl  skin-wraps,  and 
rubber-mounted  suspension  systems 
or  a  sump  cover  to  keep  their  washers 
running  as  silently  as  possible.  Miele 
boasts  "whisper-quiet"  operation. 

Rust-resistors:  For  those  who  tru- 
ly hate  the  thought  of  rust,  Miele  and 
Thermdor  offer  stainless  steel  interi- 
ors. Kitchenaid  boasts  all-nylon  racks 
on  its  new  Architect  Series  Superba 
model.  Check  out  all  manufacturers' 
warranties  and  limited  warranties  on 
their  leak-,  chip-,  and  puncture-resis- 
tant features.  HS 
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INAL 
R1UMPH 

i  e  most  powerful  portrait  of 
fist  by  the  genius  of  the 
|  laissance.  Now  transformed 
p  hand-painted  porcelain. 

n  missioned  in  1517  by  Pope 
raent  VII,  it  was  the  last  and 
si  i-!orious  achievement  bv 
of "the  greatest  artists  who 
r  lived.  \  radiant  portrait 
ist  rising  to  the  sky. 
el's  Transfiguration. 

<{  sculpture.  To 

tul!  depth        ^^^ 
iaphad's  ^^ 

line  vision,  H 

fldivjdimjh  cast 
tne  imported  A 

[fcelain   !k»nd-  K 

| feed  in  ;he  rich  p. 

|  cuing  of  Raphael's       A 
isite.  And  fired  to  A 

feci  ion  to  preserve 
[spirit  forever. 


Franklin  Mint 

Win  Center,  PA  19091 

>e  send  me  Raphael's 

^figuration,  crafted  in  hand-  ~-« 

ted  porcelain.  A  handsome  hardwood  pedestal  will  be  provided. 

eed  send  no  payment  now.  I  will  be  billed  in  5  monthly  installment 

>9*  each,  with  the  first  payment  due  before  shipment. 

"Plus  my  state  sales  tax  and  a  onetime  charge  of  S3  for  shipping  and  handling 

TH1RTV-DAY  RET!  IRN  ASSURANCE  POLICY 
u  wish  10  return  any  Franklin  Mini  purchase  you  may  do  so  within  30  days  of  your  receipt  of  that 
hast  for  replacement,  credit  or  refund 


SIGNATURE 

Please  mail  by  Februar; 

•  28, 1991. 

MR/MRS/MISS 

ALL  APPLICATIONS  ARE  SUBJECT  - 

ADDRESS 

PLEASE  PRINT  : 

CITY/STATE/ZIP 

^UU^i. 


"What  will  buyers 
think  of  our  house?" 


"How  does  our  home  compare  to 
others  on  the  market?" 


"Should  we  repaint  the  living  room?" 
"What  color?" 


"What  can  we  do  to  make  buyers 
'ike  our  house?" 


"Do  you  think  anyone  wil 
in  the  closets  ?" 


'What  rooms  really  need  the 
most  attention?" 


When  it's  time  to  sell 
your  home,  you're  bound 
to  have  questions  like 
"What  will  buyers  think 
of  our  home?" 

We  know.  Because  we 
asked  our  agents  around 
the  country  what  buyers 
are  really  looking  for  And 
we  used  that  knowledge  to 


develop  the  Better  Homes 
and  Gardens®  Home 
Merchandising  System™ 

It's  a  unique  system  that 
combines  our  real  estate 
marketing  expertise  with 
Better  Homes  and  Gardens 
vast  knowledge  of  the 
home  to  show  you  how  to 
enhance  your  home  from 


a  buyers  perspective.  and  Gardens  memll 

Then,  to  reach  buyers     firm  or  l-800-274-7i 

and  to  help  sell  your  home 

quickly,  easily  and  at  the 

best  possible  price,  we'll 

use  our  proven  Home 

Marketing  System™ 
Any  questions?  Call 

your  local  Better  Homes 


^Better 

I  »■  fland  Card 


NOBODY  KNOWS  HOMES  BETTER 


GQ  Each  firm  independently  owned  and  operated  Availability  of  services  may  vary  ©Copyright  1990  Meredith  Corporation 
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Great 
American 


Pie 


V 


Celebration 


"What  will  buyers 
think  of  our  house?" 


IS 


"How  does  our  home  compare  to 
others  on  the  market?" 


'What  can  we  do  to  make  buyers 
like  our  house?" 


"Should  we  repaint  the  living  room?" 
"What  color?" 


'Do  you  think  anyone  will 
in  the  closets  ?" 


"Do  we  need  new  carpet  in  the  den?" 


"Should  we  rearrange  thefurnituy 


"What  rooms  really  need  the 
most  attention?" 


GOAHEAD.ASKUSAHYTHINt 


When  it's  time  to  sell 
your  home,  you're  bound 
to  have  questions  like 
"What  will  buyers  think 
of  our  home?" 

We  know.  Because  we 
asked  our  agents  around 
the  country  what  buyers 
are  really  looking  for.  Anc1 
we  used  that  knowledge  to 


develop  the  Better  Homes 
and  Gardens®  Home 
Merchandising  System™ 

It's  a  unique  system  that 
combines  our  real  estate 
marketing  expertise  with 
Better  Homes  and  Gardens 
vast  knowledge  of  the 
home  to  show  you  how  to 
enhance  your  home  from 


SOL2 


a  buyer's  perspective.  and  Gardens  memi 

Then,  to  reach  buyers     firm  or  1'800-274-f 

and  to  help  sell  your  home 

quickly,  easily  and  at  the 

best  possible  price,  we'll 

use  our  proven  Home 

Marketing  System™ 
Any  questions?  Call 

your  local  Better  Homes 


Aft  Better 


Homa 

A  A  and  r.arda 


NOBODY  KNOWS  HOMES  BETTER 
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SUPER  SIMPLE  SOU  I- 


I  (7-ou  nee  I  package 
Creamettes*  Elbow 
Macaroni,  2  cups 
uncooked 

I  to  I 'h  pounds  Hillshire 
Farm*  Lite  Smoked 
Sausage,  sliced  and 
quartered 
I  'h  cups  shredded 
cabbage 

to  cup  shredded  carrot 


4  green  onions  with 

tops,  sliced 
6  cups  prepared 

chicken  or  beef  broth 

1  teaspoon  beau 
monde  seasoning 

'k  teaspoon  coarse 
ground  pepper 

'Is  teaspoon  ground 
nutmeg 

2  to  3  drops  hot  sauce 


Prepare  Creamettes  Elbow  Macaroni  according  to 
package  directions;  drain.  In  large  kettle  cook  Hillshire 
Farm  Lite  Smoked  Sausage,  cabbage,  carrot  and 
green  onion  iust  until  vegetables  are  tender  Add 
remaining  ingredients  Simmer  5  minutes  Stir  in 
macaroni  and  heat  through  Refrigerate  leftovers. 
Total  preparation  and  cooking  time  20  minutes. 
Serves  6.  Handy  tip:  Substitute  other  Creamette 
pasta  and  Hillshire  Farm  smoked  sausage  products 
for  a  variety  of  fast,  delicious  meals. 


SAUCY  SAUSAGE  SKILLET 

'h  of  a  I  l-poundlpack-  2  tablespoons  flour 

age  Creamette"  Ziti.  I  cup  milk 

uncooked  'U  cup  shredded  Mon- 

I  to  Impounds  terey  lack  cheese 

Hillshire  Farm'  Polska  'it  cup  grated  Parmesan 
Kielbasa,  sliced  in  cheese 

wedges  I  teaspoon  salt 

I  cup  broccoli  I  teaspoon  dry 
flowerettes  mustard 

1  cup  cauliflowerettes  I  12  ouncel  jar  sliced 

2  tablespoons  butter  pimiento  drained 
or  margarine 

In  large  kettle  boil  3  quarts  water.  Add  Creamette  Ziti: 
cook  for  5  minutes  Stir  in  Hillshire  Farm  Polska 
Kielbasa,  broccoli  and  cauliflower  continue  cooking 
for  5  minutes:  drain  In  medium  saucepan  melt  butter 
stir  in  flour  Add  milk,  cook  until  smooth.  Stir  in  re- 
maining ingredients  Combine  Ziti  Polska  Kielbasa 
vegetables  and  cheese  sauce  Serve  immediately 
Refrigerate  leftovers 

Total  preparation  and  cooking  time  20  minutes 
Serves  6-8.  Handy  tip:  Substitute  other  Creamette 
pasta  and  Hillshire  Farm  smoked  sausage  products 
for  a  variety  of  fast,  delicious  meals. 


MAIL-IN  CEF1TIFICATE 


EXPIRES  4/30/91 


TO  ORDER  YOUR 

Crisco  American  Pie  Celebration 

recipe  book,  send  this  form  with  $1.25  (check  or 
money  order  made  payable  to '  'American  Pie 
Celebration  Cookbook"  -  no  cash  please),  to: 

American  Pie  Celebration  Cookbook 

P.O.  Box  9949 

Maple  Plain,  MN  55393 


Name 

Address 


City  _ 

State, 


Zip- 


Allow  8  weeks  for  delivery.  Hurry!  Offer  expires 
April  30, 1991. 


MAIL-IN  CERTIFICATE        EXPIRES  5/31  /91 


To  receive  your  $10.00  Value  Booklet,  send: 

•  your  name,  address,  and  zip  code  on  a  3"  by  5"  paper, 

•  2  Eagle*  Brand  labels. 

•  1  proof  ol  purchase  from  any  store  brand  vanilla  extract,  cream  cheese,  flour 
or  pie  tilling,  and 

•  this  required  certificate  to 

$10.00  Value  Booklet,  P.O.  Box  8349.  Clinton.  Iowa  52736 

You  will  receive: 

Coupons 

•  II  00  oft  3  cans  ol  Eagle*  Brand  (2  coupons) 

•  75C  off  Cremora*  Non-Dairy  Creamer.  16  oz.  or  larger 

•  50C  off  ReaLemon*  Lemon  Juice  from  Concentrate.  16  or  or  larger 

•  50C  off  Realime*  Lime  Juice  from  Concentrate 

•  50C  off  Hershey*'s  Cocoa  •  50C  off  None  Such*  Mincemeat 

•  50C  off  Hershey*s  Baking  Chocolate  •  40C  oft  Eagle'"  Brand  Candy  Coating 
Recipe  Book  Mail-In  Certificates 

•  Borden*  "Great  American  Pies"  ($2.25  retail  value) 

•  Crisco*  "1989  American  Pie  Celebration"  (J2.50  retail  value) 
Delicious,  easy-to-make  Eagle '  Brand  dessert  recipes 

Allow  8  weeks  for  delivery  Offer  good  only  in  USA.  and  void  where  restricted. 
Limit  one  per  household,  this  form  required -facsimiles  not  accepted  Otter 
expires  5/31/91. 


35< 

MANUFACTURER'S  COUPON 

35' 

EXPIRES  4/30/91 

Save  35*< 

Hillshire  Farr 

Lite  Smoke 

or  Polska 

HFTHEM/291 

RETAILER:  You 

.                    compliance  with 

>n  any  variety       coupon  redempi 

m    naiflmal  m              able  upon  reque 

n®  v  nginai  or          -r-0  reCeive  face  v 

d  SaUSage                  sendcouponstc 

■rixaJu^Jr                  CMS  DePt-  #ooc 

riielDasa                      Del  Rio,  Texas  7< 

mustbesubmitt 

0 

r  redemption  signifies 
the  Sara  Lee  Meats 
ion  policy.  Copy  avail- 
st.  Cash  value  .001C. 
alue  plus  8C  handling, 
Sara  Lee  Meats, 
60,  #1  Fawcett  Drive, 
)840.  Proof  of  purchase 
3d  on  request. 

OQbD    2^7 

BEEF  HOT  LINKS 
&  ROTINI 


1  to  Impounds  Hillshire 
Farm*  Beef  Hot  Links, 
sliced 

1  medium  green  pep- 
per, chopped 

1  medium  onion, 
chopped 

2  18  ouncel  cans  tomato 
sauce 


I  114  ouncel  can 
diced  tomatoes, 
drained  well 

I  tablespoon  Worces- 
tershire sauce 

I  teaspoon  basil  leaves 

Vs  teaspoon  garlic 
powder 

I  1 1 -pound  I  package 
Creamette*  Rotini, 
uncooked 

In  large  skillet  combine  Hillshire  Farm  Beef  Hot  Links, 
green  pepper  and  onion.  Cook  until  green  pepper 
and  onion  are  tender-crisp.  Stir  in  next  5  ingredients. 
Simmer  uncovered  for  10  minutes,  stirring  occasion- 
ally. Prepare  Creamette  Rotini  according  to  package 
directions;  drain.  Arrange  rotini  on  large  platter,  top 
with  sauce  Refrigerate  leftovers. 

Total  preparation  and  cooking  time:  20  minutes. 
Serves  6-8.  Handy  tip:  Substitute  other  Creamette 
pasta  and  Hillshire  Farm  smoked  sausage  products 
for  a  variety  of  fast,  delicious  meals. 


SAUSAGE  SPAGHETTI 
PRIMAVERA 


'fcofal  1-pound) 
package  Creamette* 
Spaghetti,  uncooked 

I  tablespoon  olive  oil 

1  to  Impounds  Hillshire 
Farm*  Smoked  Sausage, 
cut  in  strips 

I  medium  green  bell  pep- 
per cut  in  thin  strips 

I  medium  red  bell  pep- 
per cut  in  thin  strips 


"2  red  onion,  cut  in  thin 

wedges 
I  tablespoon  parsley 

flakes 
I  teaspoon  salt 
'k  teaspoon  garlic 

powder 
I  teaspoon  marjoram 

leaves 
I  dash  cayenne  pepper 
%  cup  grated  Parmesan 

cheese 


Prepare  Creamette  Spaghetti  according  to  package 
directions;  drain  In  a  large  skillet  heat  oil.  Add 
Hillshire  Farm  Smoked  Sausage  and  remaining 
ingredients,  except  cheese.  Cook  and  stir  over 
medium  heat  just  until  vegetables  are  tender-crisp. 
Toss  together  hot  spaghetti,  sausage  mixture  and 
Parmesan  cheese.  Serve  immediately  Refrigerate 
leftovers. 

Total  preparation  and  cooking  time:  20  minutes. 
Serves  6.  Handy  tip:  Substitute  other  Creamette 
pasta  and  Hillshire  Farm  smoked  sausage  products 
for  a  variety  of  fast,  delicious  meals. 
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MAIL-IN  CERTIFICATE  EXPIRES  5/31/91 


3' 


FREE  $1000 

with  proofs  of  purchase  VALUE  BOOKLET 

from  EAGLE  BRAND 

Sweetened  Condensed  Milk 


(see  back  for  details) 


MAIL-IN  CERTIFICATE 


EXPIRES  4/30/91 


Crisco  American  Pie 
Celebration 

Recipe  Book  Offer 

•  Featuring  the  best  50  recipes 
from  state  and  country  fairs 
across  America. 

•  Wonderfully  illustrated, 
72-page  book  (5V2  "x8Vi ") 

•  Also  includes  classic  pie 
crust  recipes  and  pie 
baking  tips. 

ONLY  $1.25 

for  postage  and  handling 

(See  details  on  back) 


35* 


MANUFACTURER'S  COUPON 


EXPIRES  4/30/91 


35* 


Save  35*on  Hillshire  Farm 
for  Fast,  Delicious  Meals 


The  u 
2-s 


•  One  sid< 
scrubs 


•  One  side 
wipes 


MANUFACTURER'S  COUPON 

EXPIRES  1/31/92 

Save  50* 


50< 


on 


MAIL-IN  CERTIFICATE 


EXPIRES  2/28/92 


"Easy  &  Delicious  Dinners" 
Recipe  Book  Offer 


•  New  32  page  recipe  book  featuring  easy 
to  make  dinner  recipes  from 
Creamette  and  Hillshire  Farm 

•  Over  90  recipes  on  easily  detachable 
3  "x5"  recipe  cards 

•  Full  color  photo  of  each  recipe 

•  Convenient  5Vi  "x  ilA  "  size 

Onlv$100    for  postage 

vriiiy       ■ and  handling 

(see  details  on  back) 


■NOT  A  STORE  COUPON' 


SIZZLING  SAUSAGE 
STIR-FRY 

1    package  Hillshire  Farm   Smoked  Sausage  or  Polska 

Kielbasa,  any  variety,  sliced  into  bite-size  pieces 
3  tablespoons  oil 
3 'A  cups  fresh  or  frozen  chopped  vegetables,  like 
broccoli,  carrots,  onion,  mushrooms 
%  cup  grated  parmesan  cheese 
f/2  cups  raw  rice 

Seasoning,  like  salt,  pepper,  garlic,  oregano 

Cook  rice  and  keep  warm.  Saute  vegetables  in  oil  until  crisp 
and  tender.  Add  sausage  and  season  to  taste.  Heat  thoroughly. 
Mix  in  V2  cup  parmesan  cheese  and  serve  immediately  over 
warm  rice  sprinkling  with  remaining  parmesan  cheese. 
Total  Preparation  &  Cooking  Time:  1 5-20  minutes. 
Serves:  6 


MAIL-IN  CERTIFICATE 


EXPIRES  2728/92 


"Del  Monte9  Meat  &  Tomatoes 
Recipes"  Book  Offer^ 

1  New  32  page  recipe  book  featuring  main 

dish  recipes  with  Del  Monte-  Stewed 

Tomatoes  and  Meat,  Poultry  &Seafood 
'  78  recipes  on  easily  detachable 

3  "x5  "  recipe  cards 
1  Full  color  photo  of  each  recipe 
'  Includes  $2.00  in  coupons. 
■  Convenient  5Vi  "x  8V2 "  size 

for  postage 
and  handling 
(see  details  on  back) 


OnlyHM 


Sally  Struthers 

T.V.  star  says... 


••I  know  how  important  training 
is  to  having  a  successful  career — 
without  it,  trying  to  find  a  good  job 
is  almost  impossible.  With  ICS,  you 
can  train  in  your  own  home  for  a 
better  job,  more  money,  anc" 

i  greater  job 
k  security.  9/^ 
I 
REEF 


Sheer  diploma 

Journalism/Short 
Story  Writing 


r, 


CAREER  DIPLOMA 
Legal  Assistant 


L=- 


% 


CAREER  DIPLOMA 
Auto  Mechanics 


CAREER  DIPLOMA 
Child  Day  Care 


S 


CAREER  DIPLOMA 
Gun  Repair 


ure! 

of  life,  the  decision  to  train  for  a  better 

ke. 

for  a  diploma  or  even  a  degree  to  help 
>  enrolled  at  ICS 
ind  of  training 
loyees...IBM, 
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;nt  fields,  and  an 
lology  (AST)  Degree 
technology.  If  you 
have  worked  in  the 
dvanced  standing. 
Diploma 

worth 
ars  lo  you? 
with  the  kind  of 
n  any  one  of  the 
zed  training  in  any 

Associate 


Thematics®  Stand-Out*  Insert  is  a  trademark  of  SYNERGISTIC  MARKETING,  INC.  477  Madison  Ave,  N.Y.,  N.Y.  10022  (212)  751-2253 


SIMPLY  DELICIOUS. 


DELICIOUSIY  SIMPLE 

Its  so  fast  and  easy  its  a  perfect 
cold  weather  meal  for  people  on-the- 
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ENRICHED 


VP     RRAND         _® 


See  the  adjoining  recipe  panel  for  this  tantalizing  dish  and  other  taste-tempting  recipes. 
Look  for  the  great  CreamettelHillshire  Famf  cookbook  offer  on  the  following  page. 
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TRY 


The  unique 
2-sided  towel 


MORE  POWER, 
MORE  PLACES, 
MORE  WAYS 


scrubs 


MANUFACTURERS  COUPON    I   EXPIRES 1/31/92 I 


CONSUMER:  Coupon  good  only  on  purchase  of  brand/size  Indicated 
other  use  constitutes  fraud.  Cannot  be  reproduced  or  transferred  Con 
sumer  pays  sales  tax 


RETAILER:  DowBrands  will 
reimburse  you  for  the  face  value 
of  this  coupon  plus  8e  handling 
if  redeemed  in  compliance  with 
our  redemption  policy  Copies 
available  upon  request  Cash 
value  1/100*  Mail  properly 
redeemed  coupons  to: 
DowBrands,  Household  Pro- 
ducts, PO.  Box  870049,  El  Paso. 
TX  88587-0049  LIMIT  ONE 
COUPON  PER  PURCHASE. 

Fantastik 'Swipes'  la  a 
trademark  of  DowBrands.  r 
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54600"18150 


Any 
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MAIL-IN  CERTIFICATE 


EXPIRES  2/28/92 


Order  your '  'Easy  &  Delicious  Dinners  "  Recipe  Book  Send  $1  00  for 
postage  and  handling  (cash,  check  or  money  order)  for  each  book 
ordered  Order  as  many  books  as  you  want. 
Enclosed  is  J  for Book(s). 

Name 


Md'ess 


CHt- 
SU1e_ 


Jip- 


Send  completed  loim  to 


"Easy  £  Delicious  Dinners"  Recipe  Book  Offer 
P.O.  Box  77149,  New  Hope,  MN  55471-7149 
Allow  6-8  weeks  for  delivery.  Offer  good  only  in  the  continental  United 
States.  Void  where  restricted.  Offer  expires  February  28, 1992. 


r— — --__  NOT  A  STORE  COUPON  — — ■"■— ' 

gal  FIESTAS 

^^Wi  TOS1ADAS 

1  package  HUlshire  Farm   Smoked  Sausage  or  Polska 
Kielbasa,  any  variety,  sliced  '/«  inch  thick 
12  corn  tortillas 

1  head  of  lettuce,  shredded 

2  tomatoes,  chopped 

2  avocados,  sliced  in  wedges 

1  large  red  onion,  chopped 

1  cup  grated  cheddar  cheese 
Taco  sauce  to  taste 
Bake  tortillas  on  cookie  sheet  at  450°  until  golden  (8-10  minutes). 
Brown  sausage  in  skillet  and  drain.  Top  tortillas  with  lettuce, 
tomatoes,  avocados,  onion,  sausage,  cheese  and  sauce. 
Total  Preparation  &  Cooking  Time  15-20  minutes. 
Serves:  6 


MAIL-IN  CERTIFICATE 


EXPIRES  2'28/92 


Order  your  ■■Del  Monte'  Meat  &  Tomatoes  Recipes  "Book.  Send  $1.00 
for  postage  and  handling  (cash,  check  or  money  order)  for  each  book 
ordered.  Order  as  many  books  as  you  want 
Enclosed  is  S  'or _  Book(s). 


Name_ 


Address 


Crty_ 
State. 


-Zip- 


Send  completed  form  to:     "Del  Monte  Meat  &  Tomatoes  Recipes"  Book  Offer 

P.O.  Box  77148,  New  Hope,  MN  55471-7148 
Allow  6-8  weeks  for  delivery.  Offer  good  only  in  the  continental  United 
States.  Void  where  restricted.  Offer  expires  February  28, 1992. 


•  One  side 
wipes 


|  MANUFACTURER'S  COUPON 

EXPIRES  1/31/92 

Save  50* 


MAIL-IN  CERTIFICATE 


EXPIRES  2/28/92 


"Easy  &  Delicious  Dinners" 
Recipe  Book  Offer 


•  New  32  page  recipe  book  featuring  easy 
to  make  dinner  recipes  from 
Creamette  and  Hillshire  Farm 

•  Over  90  recipes  on  easily  detachable 
3  "x5  "  recipe  cards 

•  Full  color  photo  of  each  recipe 

•  Convenient  bVi  "x  8V2 "  size 


Only  $1M 

(see  details  on  back) 


for  postage 
and  handling 


•NOT  A  STORE  COUPON' 


SIZZLING  SAUSAGE 
STIR-FRY 

1   package  Hillshire  Farm-  Smoked  Sausage  or  Polska 

Kielbasa,  any  variety,  sliced  into  bite-size  pieces 
3  tablespoons  oil 
3'/i  cups  fresh  or  frozen  chopped  vegetables,  like 
broccoli,  carrots,  onion,  mushrooms 
'/t  cup  grated  parmesan  cheese 
l'/2  cups  raw  rice 

Seasoning,  like  salt,  pepper,  garlic,  oregano 

Cook  rice  and  keep  warm.  Saute  vegetables  in  oil  until  crisp 
and  tender.  Add  sausage  and  season  to  taste.  Heat  thoroughly. 
Mix  in  '/2  cup  parmesan  cheese  and  serve  immediately  over 
warm  rice  sprinkling  with  remaining  parmesan  cheese. 
Total  Preparation  &  Cooking  Time:  15-20  minutes. 
Serves:  6 


MAIL-IN  CERTIFICATE 


EXPIRES  2/28/92 


'  Del  Monte®  Meat  &  Tomatoes 
Recipes"  Book  Offer^ 


1  New  32  page  recipe  book  featuring  main 
dish  recipes  with  Del  Monte'  Stewed 
Tomatoes  and  Meat,  Poultry  &Seafood 

'  78  recipes  on  easily  detachable 
3  "x5  "  recipe  cards 

'  Full  color  photo  of  each  recipe 

1  Includes  $2.00  in  coupons. 

i  Convenient  5Vi  "x  8Vi "  size 


Only  MM 


for  postage 
and  handling 
(see  details  on  back) 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL    PERMIT  NO.  1000     SCRANTON.  PA 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

INTERNATIONAL  CORRESPONDENCE  SCHOOLS 
NORTH  AMERICAN  CORRESPONDENCE  SCHOOLS 

925  OAK  STREET 
SCRANTON  PA   18540-9981 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 
UNITED  STATES 


l...lli..l..l.l..l..lll...l.l„l,l..l..l...,ll.l.l.l 


! 


I  want  to  learn  more!  Please  send  me  FREE  FACTS, 
color  brochure  and  full  information  about  how  I 
can  train  at  home  for  the  career  I  have  chosen. 
CHECK  ONE  BOX  ONLY! 


ASSOCIATE  IN  SPECIALIZED 
BUSINESS  DEGREE  PROGRAMS 

D  Business  Management 
□  Accounting 


■  CAREER  DIPLOMA  PROGRAMS  " 


D  Auto  Mechanics 


[J  High  School 
D  Bookkeeping 

[J  Business  Mgmt.  with  option  in  Marketing  [J  Secretary 

□  Business  Mgmt.  with  option  in  Finance       [  ]  Medical/Dental  Office  Asst 

D  Applied  Computer  Science 

L  1  Hospitality  Management 

ASSOCIATE  IN  SPECIALIZED 

TECHNOLOGY  DEGREE  PROGRAMS 

D  Mechanical  Engineering  Technology 

D  Electrical  Engineering  Technology 


□  Diesel  Mechanics 
D  Electrician 

D  Small  Business  Management 

□  Electronics 

□  Computer  Programming 


□  TV/VCR  Repair 

□  Legal  Assistant 

□  Child  Day  Care 
D  Police  Sciences 

□  Private  Security  Officer 


Hotel/Restaurant  Management  □  Computer  r\ograrnming/COBOL  D  Interior  Decorating 
D  Surveying  and  Mapping  D  Personal  Computer  Specialist       □  Gun  Pro 

D  Drafting  I  1  Computer-Assisted  Bookkeeping  D  Fashion  Merchandising 


Q  Civil  Engineering  Technology 

TJ  Industrial  Engineering  Technology 

[J  Electronics  Technology 

£o  salesman  w^s 


Air  Conditioning/Refrigeration  D  Legal  Secretary 
LI  Travel  Agent  D  Microcomputer  Repair 

r J  Wildlife/Forestry  Conservation  □  Catering/Gourmet  Cooking 
□  Art  □  Fitness  &  Nutri  rion 

I   !  Animal  Care  Specialist  D  Motorcycle  Repair 


NAME 


□  Journalism/Short  Story 
Writing 

D  Photography 

G  Dressmaking  &  Design 

□  Starting  Your  Own 
Business 

AGE I 


STREET_ 
CITY 


APT.  # 


International  Correspondence  Schools 

North  American  Correspondence  Schools  phone  ( 

Rl   A  Subsidiary  of  National  Education  Corporation 


STATE 


ZIP 


Dept.  PBHS11S    Better  Homes  and  Gardens     524ZF 


[rain  at  Home  For  One  of  These 
49  Career  Opportunities 

Send  for  free  facts  about  career  diplomas  and  degrees 


Sally  Struthers 

T.V.  star  says... 


••I  know  how  important  training 
is  to  having  a  successful  career — 
without  it,  trying  to  find  a  good  job 
is  almost  impossible.  With  ICS,  you 
can  train  in  your  own  home  for  a 
better  job,  more  money,  anc" 
greater  job 
security.^ 


REER  DIPLOMA 
Journalism/Short 
Story  Writing 

V Z*A 


r 


CAREER  DIPLOMA 
Auto  Mechanics 


CAREER  DIPLOMA 
Gun  Repair 


a 


s  the  Education  Service  Center,  head- 
ers for  ICS,  NACS,  and  CDS,  the 
>endent  study  division  of  National 
ation  Corporation,  the  world's  leading 
ng  company, 
ing  independent 

in  addition  to 
ional  training  at 

than  50  resident 
fls  across  the  coun- 
TiC  trains  over 
X)  students  annu- 
rom  border  to  bor- 
fid  coast  to  coast. 


Send  for  free  facts  and  color  brochure!  762ZE 

If  you  want  more  money,  more  security  and  a  better  way  of  life,  the  decision  to  train  for  a  better 
career  could  be  the  most  important  one  you  will  ever  make. 

And  now  you  can  train  in  your  spare  time — at  home — for  a  diploma  or  even  a  degree  to  help 
you  get  a  better  job.  Join  the  more  than  10,000,000  men  and  women  who  have  enrolled  at  ICS 
and  North  American  Correspondence  Schools  since  1890.  Choose  the  same  kind  of  training 
program  used  by  nearly  2,000  American  corporations  to  train  their  own  employees...IBM, 
General  Electric,  Mobil,  Ford,  International  Paper,  DuPont  and  many  others. 


(AIL 


Choose  a  Path  Toward  a 
Better  Job  or  a  New  Career 


DST-PAID 
?\RDFOR 
IEE  FACTS 


Learn  from  specialists... 
the  adult  way! 

Our  staff  of  educators,  consultants,  administra- 
tors, authors  and  distinguished  instructors  guide 
you  step  by  step.  And  when  you  are  ready  for 
each  exam,  ICS  uses  "open-book"  exams  so  you 
can  refer  to  your  texts  and  apply  what  you've 
leamed...not  just  give  memorized  answers. 

An  ideal  way  to  learn! 
Our  students  tell  us  they  Like  the  freedom 
home  study  offers.  No  need  to  change  your 
daily  routine.  Independent  study  at  home  takes 
no  time  from  your  job  or  family.  And  ICS 
lessons  make  learning  easy  because  everything 
is  explained  step  by  step  with  plenty  of  drawings, 
diagrams  and  photos.  If  you  do  have  a  question, 
your  instructor  is  as  close  as  your  telephone.  And  all 
courses  include  necessary  tools,  instruments  and 
materials... whatever  you  need  for  your  training. 

Get  your  Degree 
without  attending  college! 

The  ICS  Center  for  .Degree  Studies  offers  an 


Or  write  to: 

International  Correspondence  Schools 

Dept.  PBHS11S,  925  Oak  Street,  Scranton,  PA  18515 

nI   A  Subsidiary  of  National  Education  Corporation 


Associate  in  Specialized  Business  (ASB)  Degree  in 
6  top  business  and  management  fields,  and  an 
Associate  in  Specialized  Technology  (AST)  Degree 
in  5  areas  of  engineering  and  technology.  If  you 
already  have  some  college  or  have  worked  in  the 
field,  you  may  be  entitled  to  advanced  standing. 
Could  a  Career  Diploma 
or  Degree  be  worth 
thousands  of  dollars  to  you? 
Compare  your  present  salary  with  the  kind  of 
money  you  could  be  making  in  any  one  of  the 
careers  shown  above.  Specialized  training  in  any 
of  these  fields  or  a  Specialized  Associate 
Degree  in  Business  or  Technology 
could  make  a  giant  difference  in 
your  lifetime  earnings.  It's  not 
the  money  alone,  but  the 
security,  satisfaction  and  fun 
of  working  in  a  job  you  like. 
For  more  information,  check 
the  career  that  interests  you 
most  and  mail  the  postage- 
paid  reply  card  today.  There's 
no  obligation. 


BY  JOY  TAYLOR 

'Will  you  be  my  valentine?"  Pose  the  question  this  year  while  serving  a  sensational  pastry 
ert,  and  you'll  be  assured  that  the  answer  will  be  "yes."  What's  more,  each  of  the  desserts  is 
easy  on  the  valentine  baker,  and  each  can  be  made  ahead. 


Hot  Fudge  Cream  Puffs 


Petite  Chocolate 
Cherry  Pastries 

PHOTOGRAPH:  GARRICK  PETERSON.  FOOD  STYLIST:  PAT  GODSTED 


HOT  FUDGE  CREAM  PUFFS 

Start  with  a  mix  to  make  shortcut 
cream  puffs! 

1  stick  piecrust  mix 
2/3  cup  boiling  water 

2  eggs 
Vi  cup  hot  fudge  sauce 

1    21  -oi.  can  cherry  pie  filling 
1    4-oz.  carton  frozen  whipped 
dessert  topping,  thawed 
Finely  chopped  pecans 

In  a  medium  saucepan  crumble  pie- 
crust mix  into  boiling  water;  cook  and 
stir  vigorously  till  pastry  forms  a  ball 
and  leaves  side  of  pan.  Remove  from 
heat;  cool  for  10  minutes.  Add 
eggs,  one  at  a  time,  beating  with  a 
wooden  spoon  after  each  ad- 
dition till  smooth. 

For  each  cream  puff, 
spoon    about    V4    cup 
mixture  onto  a  greased 
baking  sheet.  Bake  in  a 
400°  oven  for  30  to  35 
minutes  or  till  puffs  are 
dry  and  golden  brown.  Re- 
move from  baking  sheet;  cool  on 
wire  racks.  Cut  off  tops;  remove  ex- 
cess webbing. 

In  a  small  saucepan  heat  fudge 
sauce  over  low  heat,  stirring  frequent- 
ly. To  serve,  spoon  pie  filling  into  each 
cream  puff;  top  with  whipped  top- 
ping. Cover  with  tops  of  cream  puffs. 
Drizzle  fudge  sauce  over  each  serving; 
sprinkle  with  pecans.  Serves  6. 

Nutrition  information  per  serving:  441 
cal.  (45%  from  fat),  22  g  fat,  71  mg 
chol,  5  g  pro.,  57  g  carbo.,  2  g  dietary 
fiber,  269  mg  sodium.  U.S.  RDA:  11% 
iron,  13%  thiamine,  18%  riboflavin, 
continued  on  page  134 
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BETTER  HOMES  AND  GARDENS.  FEBRUARY  1W1 


Oh,  you  shouldnt  have. 
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Y  TO  MAKE  A  GREAT  IMPRESSION  WITH  PILLSBURY  TUNNEL  OF  FUDGE  BUN.0T  CAKE 


SWEET  SENSATIONS 

continued  from  page  132 

PHYLLO  TORTES  WITH 
HONEY  CREAM 

You  can  make  the  phyllo  pastries  and 
the  cream  filling  ahead.  Assemble  the 
desserts  just  before  serving  to  your  fam- 
ily on  Valentines  Day  — 

6  sheets  frozen  phyllo  dough 

(17x12  inches),  thawed 
Va.   cup  margarine  or  butter, 
melted 

1  cup  ground  pecans 

2  Tbsp.  sugar 

•     •     • 

1  V*    cups  half  and  half  or  light 
cream 

3  Tbsp.  honey 

1    Tbsp.  cornstarch 

3  beaten  egg  yolks 
Vi   cup  whipping  cream 
Va  of  a  4-oz.  pkg.  ( 1  oz.)  German 
sweet  chocolate,  cut  up 

1    Tbsp.  margarine  or  butter 
%  cup  sifted  powdered  sugar 
Vi   tsp.  vanilla 
Very  hot  water 

Unfold  phyllo.  Brush  one  phyllo 
sheet  with  some  of  the  V&  cup  melted 
margarine  or  butter.  Top  with  another 
sheet  of  phyllo;  brush  again  with  mar- 
garine. Repeat,  using  all  phyllo  and 
melted  margarine. 

Trim  edges  of  phyllo.  Cut  phyllo 
crosswise  into  six  strips.  Cut  each  strip 
crosswise  into  fourths,  making  24 
pieces  total.  Using  a  spatula,  transfer 
to  baking  sheets.  Combine  ground  pe- 
cans and  the  2  tablespoons  sugar; 
sprinkle  evenly  over  pastries.  Bake  in 
a  425°  oven  for  4  to  5  minutes  or  till 
golden.  Cool  on  baking  sheets  on  wire 
racks.  (At  this  point,  pastries  can  be 
stored  in  an  airtight  container  at  room 
temperature  for  2  or  3  days.) 

For  Honey  Cream,  in  a  small 
saucepan  combine  half  and  half  or 
light  cream,  honey,  and  cornstarch. 
Cook  and  stir  over  medium  heat  till 
mixture  is  thickened  and  bubbly. 
Cook  and  stir  for  2  minutes  more.  Re- 
move from  heat.  Gradually  stir  about 
half  of  the  hot  mixture  into  beaten  egg 
yolks.  Return  all  to  saucepan.  Bring  to 
a  gentle  boil,  stirring  constantly.  Re- 
duce heat.  Cook  and  stir  for  2  minutes 
more.  Transfer  to  a  medium  bowl. 
Cover  surface  with  plastic  wrap.  Chill 
thoroughly  (about  4  hours). 
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At  serving  time,  in  a  small  chilled 
mixing  bowl  beat  whipping  cream 
with  an  electric  mixer  on  low  speed  till 
soft  peaks  form;  fold  into  chilled  Hon- 
ey Cream.  Set  aside. 

For  chocolate  glaze,  in  a  saucepan 
melt  chocolate  and  the  1  tablespoon 
margarine  or  butter  over  low  heat, 
stirring  constantly.  Remove  from 
heat.  Stir  in  powdered  sugar  and  va- 
nilla till  crumbly.  Stir  in  2  teaspoons 
very  hot  water.  Then,  stir  in  1  to  2 
teaspoons  additional  hot  water,  1  tea- 
spoon at  a  time,  till  glaze  is  of  driz- 
zling consistency. 

To  assemble,  place  one  phyllo 
square  on  each  of  8  dessert  plates; 
spread  each  with  about  2  tablespoons 
Honey  Cream.  Top  each  with  another 
phyllo  square  and  more  Honey 
Cream.  Top  each  with  a  third  phyllo 
square  and  a  dollop  of  Honey  Cream. 
Lightly  drizzle  chocolate  glaze  over 
pastries.  Makes  8  servings. 

Nutrition  information  per  serving:  429 
cal  (61%  from  fat),  30  g  fat,  114  mg 
chol,  6  g pro.,  37 gcarbo.,  1  g  dietary 
fiber,  175  mg  sodium.  U.S.  RDA:  29% 
vit.  A,  28%  thiamine,  17%  riboflavin. 

PETITE  CHOCOLATE  CHERRY 
PASTRIES 

You  11  use  a  total  of  18  pastry  rounds  to 
make  6  servings.  Freeze  any  leftover 
pastries  and  serve  with  fresh  fruit  for 
dessert  another  time — 

1  pkg.  piecrust  mix  (for  2-crust 
pie) 

Vt  cup  packed  brown  sugar 

Va  cup  chocolate-flavored  syrup 

Vi  cup  whipping  cream 

2  Tbsp.  sugar 

Va   cup  dairy  sour  cream 
2  Tbsp.  orange-flavored 

liqueur 
Vi   of  a  2 1  -oz.  can  cherry  pie 
filling  (1  cup) 
Whipped  cream 

1    recipe  Chocolate  Hearts 

(optional) 
In  a  large  mixing  bowl  combine  pie- 
crust mix  and  brown  sugar;  add  syr- 
up. Mix  well  till  mixture  forms  a  ball. 
On  a  lightly  floured  surface  roll  dough 
to  '/6-inch  thickness.  Using  a  fluted 
cookie  or  biscuit  cutter,  cut  dough 
into  3-inch  rounds;  reroll  the  trim- 
mings as  necessary  to  make  about  30 
pastry  rounds  total.  Transfer  pastry 
rounds  to  an  ungreased  baking  sheet. 
Bake  in  a  400°  oven  about  6  minutes 


or  till  set.  Transfer  to  wire  racks;  cool 
pastries  completely. 

In  a  small  chilled  mixing  bowl  com- 
bine the  '/i  cup  whipping  cream  and 
sugar.  Beat  with  an  electric  mixer  on 
low  speed  till  stiff  peaks  form.  Fold  in 
sour  cream.  For  each  serving,  top  a 
pastry  round  with  about  2  tablespoons 
whipped  cream.  Repeat  layers.  Place  a 
third  pastry  on  top;  cover  pastry 
stacks  with  plastic  wrap  and  chill  4  to 
6  hours.  (Chilling  softens  the  pastry 
and  makes  the  dessert  easier  to  eat.) 

At  serving  time,  stir  the  liqueur  into 
the  cherry  pie  filling.  Spoon  about  2 
tablespoons  of  the  cherry  mixture  on 
top  of  each  pastry  stack.  Top  each 
serving  with  additional  whipped 
cream  and  a  Chocolate  Heart.  Makes 
6  servings. 

Nutrition  information  per  serving:  498 
cal  (46%  from  fat),  26  g  fat,  33  mg 
chol,  5  g  pro.,  62  g  carbo.,  2  g  dietary 
fiber,  480  mg  sodium.  U.S.  RDA:  13% 
iron,  14%  vit.  A,  19%  thiamine,  16% 
riboflavin,  13%  niacin. 

CHOCOLATE  HEARTS 

Don't  use  a  margarinelike  diet 
spread — it  contains  too  much  moisture 
to  melt  properly  in  the  chocolate — 

1    6-oz.  pkg.  ( 1  cup)  semisweet 
chocolate  pieces 

1    Tbsp.  margarine  or  butter 

In  a  small  saucepan  melt  the  semi- 
sweet  chocolate  with  margarine  orj 
butter  over  low  heat,  stirring  constant- 
ly; cool  slightly.  Pour  onto  a  waxed- 
paper-lined  baking  sheet,  spreading  Vs 
inch  thick.  Chill  for  10  minutes. 

Using  small  heart-shape  cutters,  cut  J 
chocolate  into  small  hearts.  Chill  till 
firm.  Lift  out  cutouts.  Remelt  trim- 
mings over  low  heat;  drizzle  over  the  i 
hearts.  Store,  covered,  in  the  refrigera- 
tor. Makes  24  (1-inch)  hearts. 

Nutrition  information  per  heart:  40  cal 
(61%  from  fat),  3  gfat,  Omgchol,  Og 
pro.,  4  g  carbo.,  0  g  dietary  fiber,  7  mg 
sodium. 


MICROWAVE  DIRECTIONS: 

Place  chocolate  and  margarine  or 
butter  in  a  small  microwave-safe 
bowl.  Micro-cook,  uncovered,  on 
1 00%  power  (high)  for  1  Vi  to  T/i 
minutes  or  till  chocolate  becomes 
smooth  when  stirred.  To  remelt 
trimmings,  micro-cook,  uncovered, 
about  1  minute.  S§ 
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Top  Sugar  Free 
Suisse  Mocha  Coffee 


j/i 


with  chilled, 
whipped  topping 


.Sin 


^iHfe^i 


sryLE 


mmpSi 


'HSTa, 


m 


and  watch  things 
warm  up. 


iUISSE     BLISS 


.alories  per  6  oz.  serving  i' 

II  rounded  tsp.  General  Foods*  International 

Sugar  Free  Suisse  Mocha 
>p.  finely  chopped  Baker's"  semi-sweet  chocolate 
up  boiling  water 

■  iliawed  Cool  Whip1  Extra  Creamy 
pped  Topping 


Place  Sugar  Free  Suisse  Mocha  coffee  and  chocolate  in  a  cup,  reserving  some  of  the  chocolate 
for  garnish,  if  desired.  Add  boiling  water;  stir  well.  Top  with  whipped  topping.  Makes  one  servia_ 


5* 


12?^ 


General  Foods' International  Coffees. 


■  ■'  I  ..:!i-  '  lorpOMliori 


/  can  believe 
you  picked  the  berries, 
canned  the  jam  and 
traveled  abroad  just  to  set 
me  a  Continental  breakfast, 
but. . .1  Can't  Believe 
It's  Not  Butter!*}) 


y  the  only  spread  flavo 
sweet  cream  buttermilk  to  give 
*V  you  a  fresh  butter  taste. 

iX.  Without  cholesterol.  I  Can't 
\  Believe  It's  Not  Butter! 
\ And  neither  will  y" 


MMwMSmW 


vsxmsxtf 

ICarftBcliew 

IftNot 


«u 


,.-jg  I  Can't  Believe 

>  *.  -ant  Belief  T*v  U^. 

Butter!  6m  Butter! 

NOCHOLESTEROI 


Now  you  can  enjoy  the  bold, 
rich  flavors  of  Mexico,  India, 
and  Thailand  at  your  own  din- 
ner table.  Once  the  exclusive 
domain  of  ethnic  eateries, 
these  foods  are  migrating  to 
America's  home  kitchens. 

The  popularity  of  this  trio  of  cui- 
sines reflects  our  preference  for 
highly  seasoned  foods.  Out  of  curi- 
osity we  are  buying  ethnic  ingredi- 
ents as  more  and  more  of  them 
show  up  in  our  grocery  stores.  We 
take  home  foods  like  cilantro,  hot 
peppers,  lemon  grass,  and  exotic 
spice  blends  to  try  in  our  kitchens. 
Sample  our  recipes 
for  Mexican  mole,  In- 
dian curry,  Xhai  stir-fries,  and  more. 
All  15  dishes  have  been  perfected 
for  home  cooking.  Step-by-step  in- 
structions and  photos  will  help  you 
create  dishes  from  each  cuisine. 

BY  LISA  HOLDERNESS 
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JUST  FOR  THE  SPICE  OF  IT 


1L 


em' 


rjr*  v  ^ -  c  r 


Tacos   and  fajitas,   now   common  U.S.   fare,   merely 
hint  at  what  Mexican  cooking  has  to  offer.  Rumored 
to  be  blistering  hot,  authentic  Mexican  foodsi 
actually  vary  widely  in  heat.  Xhe  type  and 
amount     of    chili     peppers     used 
makes  the  difference.  Contrasting/] 
flavors  from  fruits  and  nuts  bal-| 
ance  the  hot  pepper  taste. 

Recipes  begin  on  page  148. 


is  begin  i 
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TURKEY  ANI: 
f   CHORIZO 
MOLE 

Mole,  meaning  mixture, 

combines  tomatoes,  almond^ 

and  chocolate. 


mi?- 


:, 


CHILES  .EN 
NOG AD A 

Zesty  peppers  with  meat  filling, 
tempered  with  a  nut  cream  sauce. 
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BLACK   Hi: A 

AND 
»A PAYA   BUR KirOS 

Spicy,  sweet,  and  savory       * 
flavors  all  wrapped  in  a  flour  tortilla. 


M 


SWORDIISH 
EN  SALSA 
ERDE 

rde,or  fjreen  s: 
w cases  tomatillos 
(Mexican  ^rcen  tomatoes), 
avocado,  and  lime. 


JUST  FOR  THE  SPICE  OF  IT 

You  think  Indian  cooking  sounds  too  exotic? 
Look  at  the  recipes.  You'll  find  many 
familiar  ingredients,  including  the  common 
spices  cinnamon,  cloves,  and  cumin.  The 
amounts  used  and  the  way  Indians  prepare 
their  dishes  are  what  brand  their  foods 
"special." 

Recipes  begin  on  page  148. 


BRAISED  LAIVIB 
V  YOGURT  SAUCE 

Indian  staples — lamb,  yogurt,  and  aromatic 


1 


CHAPATI 

Resembling  tortillas,  Chapati  is 

a  popular  unleavened  bread  in 

India. 


4$ 
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SPICY  BEEF 
CURRY 

Fix  this  traditional  dish  when 
you  crave  something  hot. 


CHICKEN 

TANDOORI 

Marinate  the  chicken  in 

spiced-up  yogurt  and  roast  it 

for  fabulous  flavor. 


* 


M 


IURRIED  RICE 
PILAF 

Serve  this  nut,  raisin,  and' 
vegetable  pilaf  with  Tandoori  Chicken. 
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JUST  FOR  THE  SPICE  OF  IT 

<-  MN_£_r_i_iir 

Spicy,  salty,  sweet,  and.  bitter  all  describe 
this  mesmerizing  Asian  cuisine.  Xhai  co 
often  combine  fiery  chili  peppers,  salt 
fish  sauce,  and  fragrant  grated  ginger 
in  the  same  dish.  Because  these  Thai 
recipes  are  stir-fried  or  use  simplj^ 
techniques,  you  can  prepare  the 
without  special  equipment. 

Recipes  begin  on  page  148. 
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CHICKE, 
GINGER 

( Strips  of  pungent,  aromatic 
resh  gingerroot  give  spunk 


this  stir 


SPRING 
ROLLS 

Match  these  vegetable-filled 

appetizer  rolls  with  Tamarind, 

Sauce. 


■   '.*,►.=., 


TAMARIND 
SAUCE 

Tangy,  tasty  tamarind 

concentrate  will  remind  you 

of  mild  citrus  flavors. 


THAI  FRIED 
NOODLES 

Toss  shrimp,  pork,  and 

ihicken  with  crisp,  puffy  rice 

sticks. 


iW 


& 


WARM 
BEEF  SALAD 

Make  a  meal  out  of  this  mint- 
dressed,  meat-and-greens  salad. 


■jniimn'i!  on  page  146 


Inside  this  can  is  the  richness 
of  four  red  ripe  tomatoes, 

nine  special  seasonings  and 
a  world  of  inspiration.  So... 


Tomato 


©  1991  Campbell  Soup  Company 
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JUST  FOR  THE  SPICE  OF  IT 
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Part  of  the  fun  of  preparing  recipes  from  different  coun- 
tries is  trying  new  ingredients.  Use  this  introductory 
guide  to  learn  more  about  the  specialty  ingredients  most 
frequently  used  by  cooks  in  Mexico,  India,  and  Thailand. 


ASSORTED  CHILI 
PEPPERS 

All  three  spiced  cuisines  use 
chilies.  For  mild  heat,  pick 
the  larger  poblano.  The 
finger-size  jalapeiios  are 
very  spicy.  Cull  the  smaller 
serranos  for  extra  fire. 


FRESH  CILANTRO 
Also  known  as  coriander  or 
Chinese  parsley,  cilantro 
adds  an  aromatic  flavor  to 
salsas,  main  dishes,  and 
sauces.  Mexicans,  Indians, 
and  Thais  use  this  herb 
regularly  in  cooking. 


PAPAYA  AND 
TOMATILLOS 

Mexicans  love  golden 
papaya,  a  pear-shaped 
fruit,  for  its  mellow,  buttery 
taste.  Tomatillos,  also  a 
Mexican  favorite,  look  like 
small,  green  tomatoes  in  a 
husk.  They  have  a  tart, 
lemony  flavor. 


GINGERROOT 
A  staple  seasoning  in  India 
and  Thailand,  this  brown- 
skinned  root  gives  an 
aromatic  spiciness  to  foods. 
Use  it  raw  in  salads  and 
dressings  or  cooked  in 
stews  and  stir-fries. 


YELLOW  BEAN  SAUCE 
AND  PASTE 

Both  products,  available  in 
Thai  and  oriental  markets, 
are  made  from  fermented 
soybeans  and  can  be  used 
interchangeably.  They  have 
a  salty  bean  flavor. 


TURMERIC  AND 
CARDAMOM  SEED 

Thais  and  Indians  use  these 
spices.  Turmeric,  vivid 
yellow  and  ground,  has  a 
slightly  bitter  taste  and  is 
used  to  color  foods. 
Pungent,  aromatic 
cardamom  comes  in  the 
pods,  as  seeds,  or  ground. 


FISH  SAUCE  AND 
BEAN  THREADS 

Fish  sauce,  a  salty  condi- 
ment made  from  fermented 
fish,  is  a  Thai  basic.  Thais 
also  use  narrow,  jellylike 
bean  threads  in  spring  rolls, 
soups,  and  stir-fries. 


RICE  STICKS  AND 
ORIENTAL  RICE  PAPERS 

Ultrathin  rice  sticks  puff 
and  get  crisp  when  fried, 
as  in  Thai  Fried  Noodles. 
Use  round,  flat  rice  papers 
as  wrappers  when  making 
Thai  Spring  Rolls. 


BLACK  MUSHROOMS 
AND  TAMARIND 
CONCENTRATE 

Dried  black  mushrooms, 
also  labeled  shiitakes,  lend 
a  smokey  flavor  to  Thai 
cooking.  Thais  enjoy  tama- 
rind concentrate,  a  brown 
paste  from  the  tamarind 
tree,  for  its  tart  taste. 
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Reynold^  Oven  Cooking  Bags. 


ROAST  AND 
RELAXATION 


ROAST  AND 
RELAXATION. 

e  (14"  x  20")  Reynolds 

n  Cooking  Bag 

flour 

(8  oz.)  tomato  sauce 

water 

poon  instant  beef  bouillon 

poon  salt 

poon  pepper 

•eef  rump  roast,  boneless 

lium  carrots 

lium  onions 

«  celery,  cut  in  1  inch 

ss 

lium  red  or  green  pepper, 

in  1  inch  squares 

'  potatoes,  whole 

at  oven  to  325  °F.  Shake 
in  large  size  (14"x20") 
i)lds  Oven  Cooking  Bag; 
in  13 x9x 2-inch  baking 
toll  down  top  of  bag.  Add 
;:o  sauce,  water,  instant 
Ion,  salt  and  pepper; 
ze  bag  gently  to  blend. 
Sat  from  roast;  place  roast 

Peel  and  quarter  carrots 
inions;  add  to  bag  with 
.  red  pepper  and  potatoes. 
Dag  gently  to  coat  ingre- 
with  sauce  Close  bag  with 
tie;  make  6  half-inch  slits 

Bake  1%  to  2!4  hours  or 
tender.  To  serve,  spoon 
from  bag  over  roast  and 
bles.  Makes:  6  to  8  servings. 

EE  recipes,  write 
jynolds  Wrap  Kitchens, 
;xC-32003,Dept.A-163. 
ond.VA  23261  -2003. 


ynoldsH 
fen  Cooking 

k^—-^  •  For  Julelw.TtMlf •■«•"*»  ^^ 

1C  •BMiarCioinup 
■!*3 *■*  *  ConvtMlonil  or  I 

Jgesize  ir,u.r.'r'""" 

»  "i  TIES  •  14  IN  »  M  IN 


Don't  like  basting?  Or  tending  a  lot  of  pots 
and  pans?  Or  cleaning  up  all  those  pots  and 
pans?  Reynolds9  Oven  Cooking  Bags  handle 
all  those  beefs  and  serve  up  a  tender, 
juicy  and  delicious  meal. 

Find  Reynolds"  Oven  Cooking  Bags  next  to  Reynolds  Wrap*  aluminum  foil  in  your  store. 


Real  cooking.  Why  make  it  tough? 


JUST  FOR  THE  SPICE  OF  IT 

continued  from  page  146 
MEXICAN   RECIPES 

CHILES  EN  NOGADA 

6  to  8  large  poblano  peppers  or 

green  sweet  peppers 
3A  lb.  ground  pork  or  beef 
1    medium  onion,  chopped 
1    clove  garlic,  minced 
Cooking  oil  (optional) 

1    8-oz.  can  whole  kernel  corn, 
drained 

FE 

JUST  FOR  THE  SPICE  OF  IT 
Black  Bean  and 

Papaya  Burritos 150 

Braised  Lamb  in  Yogurt  Sauce ...  152 

Chapati 152 

Chicken  Ginger 158 

Chicken  Tandoori 154 

Chiles  En  Nogada 148 

Curried  Rice  Pilaf 156 

Garam  Masala 154 

Spicy  Beef  Curry 154 

148 


2  tomatoes,  peeled,  seeded,  and 
chopped  ( 1 !  3  cups),  or  one 
71  2-oz.  can  tomatoes,  cut  up 
(undrained) 
1    large  pear,  cored  and  coarsely 

shredded  (1  cup) 
Vt.   cup  raisins  (optional) 
Vi   tsp.  salt 

Vi   tsp.  ground  cinnamon 
Vi   tsp.  ground  black  pepper 
1    Tbsp.  canned  chopped  jalapeno 

peppers  (optional)* 
Vi  cup  broken  pecans  or  pine 

nuts,  toasted 
1    8-oz.  carton  dairy  sour  cream 

UARY   RECIPE    INK 

Spring  Rolls 156 

Swordfish  En  Salsa  Verde 151 

Tamarind  Sauce 159 

Thai  Fried  Noodles 159 

Turkey  and  Chorizo  Mole 149 

Warm  Beef  Salad 158 

PRIZE  TESTED  RECIPES 
Carrot  and 

Zucchini  Bars 163 

Cherry  French  Toast 164 


2  Tbsp.  milk 

1    tsp.  lime  or  lemon  juice 
Va   tsp.  ground  cinnamon 
Pumpkin  seeds  (optional) 

•  If  using  poblano  peppers,  roast 
peppers  by  placing  them  on  the  un- 
heated  rack  of  a  broiler  pan.  Broil  2 
inches  from  the  heat  for  10  to  12  min- 
utes, turning  often,  till  blistered  on  all 
sides.  Place  hot  peppers  in  a  paper 
bag.  Close  the  bag;  let  stand  about  10 
minutes  or  till  peppers  are  cool 
enough  to  handle. 

•  Meanwhile,  prepare  the  picadillo 
(filling):  In  a  large  skillet  cook  meat, 


Low-Cholesterol  Chiles 

Rellenos  Casserole 163 

Triple-Chocolate 

Coffee  Brownies 164 

SWEET  SENSA  TIONS 

Chocolate  Hearts 134 

Hot  Fudge  Cream  Puffs 132 

Petite  Chocolate 

Cherry  Pastries 134 

Phyllo  Tories  with  Honey  Cream  134 
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YANKEE  NOODLE 
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nion,  and  garlic  till  meat  is  no  longer 
ink.  Add  oil,  if  necessary,  to  prevent 
dcking.  Drain  fat.  Stir  in  corn,  toma- 
)es,  pear,  raisins,  salt,  the  !4  tea- 
soon  cinnamon,  and  black  pepper. 
For  extra  heat,  if  using  sweet  pep- 
ers,  add  chopped  jalapeho  peppers, 
ring  to  boiling.  Reduce  heat;  sim- 
ler,  uncovered,  10  minutes.  Cool. 
*  If  using  poblano  peppers,  peel  pep- 
ers.  Carefully  cut  one  vertical  slit 
own  each  poblano  or  sweet  pepper 
he  whole  length  of  the  pepper),  keep- 
lg  stem  intact.  Remove  seeds.  Spoon 
bout  V2  cup  picadillo  into  each  pep- 
er.  Place  in  a  12x71/ix2-inch  baking 
ish.  Bake,  uncovered,  in  a  350°  oven 
0  minutes  or  till  heated  through. 
'Meanwhile,  for  nut  sauce,  place 
uts  in  a  blender  container  or  food 
rocessor  bowl.  Blend  or  process  till 
nely  ground.  In  a  small  mixing  bowl 
ir  together  nuts,  sour  cream,  milk, 
me  or  lemon  juice,  and  the  Vs  tea- 
won  cinnamon.  To  serve,  arrange 
eppers  on  corn  husks,  if  desired.  Top 
eppers  with  nut  sauce  and  pumpkin 
;eds.  Makes  6  or  8  appetizer  servings. 
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Nutrition  information  per  serving:  317 

cal.  (50%  from  fat),  19  g  fat,  46  mg 
chol,  14  g  pro.,  28gcarbo.,  5  g  dietary 
fiber,  276  mg  sodium.  U.S.  RDA:  10% 
calcium,  21%  vit.  A,  166%  vit.  C,  48% 
thiamine,  22%  riboflavin,  23%  niacin. 


Handling  chili  peppers 

Because  chili  peppers  contain  vol- 
atile oils  that  can  burn  skin  and 
eyes,  wear  plastic  gloves  or  work 
under  cold  running  water.  If  hands 
touch  the  chili  peppers,  wash  hands 
and  nails  with  soap  and  water. 


TURKEY  AND  CH0RIZ0  MOLE 

The  nuns  of  the  Santa  Rosa  convent  in 
Puebla,  Mexico,  presumably  created 
this  famous  dish  in  honor  of  their  arch- 
bishop. It  was  so  well  received  that  rich, 
saucy  mole  is  now  a  tradition  through- 
out the  country — 

4   oz.chorizo  sausage  or  bulk  pork 
sausage,  crumbled  or  sliced 
(optional) 
1    Tbsp.  cooking  oil  (optional) 
V*   cup  whole  almonds 
1    small  onion,  chopped  (Vi  cup) 
1    6-inch  flour  tortilla,  torn,  or 

1  slice  dry  bread,  torn 
1    clove  garlic,  minced 
Vi   tsp.  ground  cinnamon 
Ye   tsp.  ground  cloves 
1    1 0-oz.  can  tomatoes  with 

green  chili  peppers 
%  cup  chicken  broth 
1    square  (1  oz.)  unsweetened 

chocolate,  cut  up 
6  turkey  breast  tenderloin 

steaks  ( 1  to  1  Vi  lb.  total) 
Vi   cup  shredded  Monterey  Jack 
cheese 

continued  on  page  150 
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YANKEE  NOODLE  DANDY! 


To  turn  macaroni  into  an  American  classic, 
just  add  Green  Giant®  mushrooms.  Plump, 
juicy,  whole  or  sliced  mushrooms  from  the 
Jolly  Green  Giant®  make  everything  from 
pasta,  to  steaks  to  salads  more  special.  And 
that's  a  feather  in  your  cap. 

THERE  REALLY  IS  A  GIANT  DIFFERENCE. 


Jf^jushmnii, 


TASTE 
SOME... 


QSSSSRESBSS^ 


ch,  Buttery  taste 
•Fewer  calories  than  mar»arine  •  No  cholesterol 


JUST  FOR  THE  SPICE  OF  IT 

continued  from  page  149 

Whole  small  red  jalapeno  peppers 

(optional) 
Fresh  savory  sprigs  (optional) 

•  In  a  1 2-inch  skillet  cook  chonzo  or 

bulk  pork  sausage  till  brown.  Remove 
with  a  slotted  spoon,  reserving  1  table- 
spoon drippings  in  pan;  set  sausage 
aside.  If  not  using  sausage,  heat  cook- 
ing oil  in  skillet. 

•  Add  the  almonds,  onion,  tortilla  or 
bread,  garlic,  cinnamon,  and  the 
cloves  to  the  skillet.  Cook,  uncovered, 
over  medium  heat,  stirring  frequently, 
about  5  minutes. 

•  In  blender  container  or  food  pro- 
cessor bowl  place  almond  mixture, 
undrained  tomatoes,  broth,  chocolate, 
and  V%  teaspoon  salt.  Cover;  blend  or 
process  till  nearly  smooth. 

•  Pour  tomato  mixture  into  the  skil- 
let. Bring  to  boiling;  reduce  heat.  Add 
cooked  sausage  (if  using)  and  turkey 
steaks.  Return  to  boiling.  Cover,  re- 
duce heat,  and  simmer  for  15  to  20 
minutes  or  till  turkey  is  no  longer 
pink,  stirring  once  or  twice. 

•  To  serve,  remove  turkey.  Transfer 
sauce  to  dinner  plates.  Slice  turkey 
into  1 -inch-thick  slices  and  arrange 
atop  sauce,  fanning  turkey,  if  desired. 
Sprinkle  with  cheese.  Garnish  with  a 
red  jalapeno  pepper  and  savory  sprigs. 
Makes  6  main-dish  servings. 

Nutrition  information  per  serving:  269 
cal.  (50%  from  fat),  16  g  fat,  56  mg 
chol,  25  g pro.,  lOgcarbo.,  3  g  dietary 
fiber,  430  mg  sodium  U.S.  RDA:  18% 
calcium,  12%  iron,  10%  thiamine. 
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BLACK  BEAN  AND  PAPAYA 
BURRITOS 

You  may  be  familiar  with  rolled,  log- 
shaped  burritos.    These  unique  cone- 
shaped     burritos     mix     traditional 
ingredients  with  a  fresh,  modern-day 
Mexican  cooking  style.  Serve  them  on 
cactus  pads  (nopales)  if  you  like — 
4  skinned,  boneless  medium 
chicken  breast  halves  (12  oz. 
total) 
1   cup  chicken  broth  or  water 
1    bay  leaf 
Vi  tsp.  ground  cumin 
8    1 0-inch  flour  tortillas 
Vi  cup  chopped  onion 


SNACK 
SOME.. 


feffifiROCfv, 


•  Made  with  100"n  natural  cheese 
Fewer  calories*  •  Low  cholesterol 


1    Tbsp.  cooking  oil 

1    1 5-oz.  can  black  beans  or 

pinto  beans,  rinsed  and 

drained 
1    or  2  jalapeno  or  serrano 

peppers,  seeded  and  finely 

chopped,  or  one  4-oz.  can 

diced  green  chili  peppers, 

drained 
1    ripe  medium  papaya  or 

mango,  seeded,  peeled,  and 

thinly  sliced;  or  2  oranges, 

peeled  and  sectioned 
1    cup  shredded  Monterey  Jack 

or  mozzarella  cheese  (4  oz.) 
V*   cup  snipped  fresh  cilantro  or 

parsley 
1    cup  salsa  (optional) 
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Cherry  tomatoes  (optional) 
Fresh  thyme  sprigs  (optional) 

•  In  a  medium  skillet  place  chick 
breasts,  chicken  broth  or  water, 
leaf,  and  cumin.  Bring  to  boiling;  i  j 
duce  heat.  Simmer,  covered,  for  15 
20  minutes  or  till  chicken  is  tend 
and  no  longer  pink.  Drain,  reservb 
broth.  Let  chicken  stand  till  cool.  U 
a  fork  to  pull  chicken  apart  into  lor 
thin  shreds.  Set  aside.  Remove  b. 
leaf  from  broth. 

•  Stack  tortillas  and  wrap  tightly 
foil.  Heat  in  a  350°  oven  for  10  mi 
utes  to  soften. 

•  Meanwhile,  in  a  large  skillet  cos 
the  chopped  onion  in  hot  oil  till  tenc 
but  not  brown.  Carefully  add  beaii 
jalapeno,  serrano,  or  canned  chili  pe> 
pers;  and  *A  cup  of  the  reserved  bro> 
With  a  wooden  spoon  or  potato  masi 
er,  mash  beans  in  skillet.  (Mixtv 
should  be  thick.)  Remove  from  hea: 

•  Spread  about  2  to  3  tablespoons 
the  bean  mixture  down  the  middle; 
each  tortilla.  Top  each  with  some: 
the  shredded  chicken;  papaya,  manji 
or  orange;  cheese;  and  cilantro  ' 
parsley.  Fold  in  the  sides  of  each  tog 
11a  over  the  filling,  overlapping  a? 
forming  a  cone  shape  (see  how-to  ph 
to  on  page  151).  Fasten  each  burr 
with  a  toothpick. 

•  Arrange  the  burritos  on  a  bak 
sheet.  Cover  lightly  with  foil.  Bake., 
a  350°  oven  for  15  to  20  minutes  or  - 
burritos  are  heated  through.  If 
sired,  serve  with  salsa  and  garni1 
with  cherry  tomatoes  and  thy. 
sprigs.  Makes  4  to  6  servings. 


WHOLE 
SOM 


y.:M 


~--  j? 


W 


'-r* 


.at's  Country 
The  Taste  of  the  Cou 


o  shape  burritos,  fold  sides  of  tortillas 
ver  filling  and  form  a  cone.  Secure  with 
toothpick. 

Nutrition  information  per  serving:  370 

al  (28%  from  fat),  12  g  fat,  40  mg 
hoi,  22  g pro.,  47 gcarbo.,  6  g  dietary 
\ber,  655  mg  sodium.  U.S.  RDA:  22% 
alcium,  14%  iron,  41%  vit.  C. 

licrowave  directions: 

Reduce  broth  or  water  to  Vi  cup; 
mit  cooking  oil.  In  a  microwave- 
orfe  2-quart  casserole  place  chicken 
reasts,  the  Vi  cup  broth  or  water, 
ay  leaf,  and  cumin.  Micro-cook, 
avered,  on  100%  power  (high)  6 
d  8  minutes  or  till  no  longer  pink, 
living  dish  a  half-turn  and  rear- 
anging  pieces  after  4  minutes, 
train;  reserve  broth.  Let  chicken 
ool.  Use  a  fork  to  pull  chicken 
part  into  long  thin  shreds. 
Remove  bay  leaf  from  broth.  In 
he  2-quart  casserole  combine  Vi 
up  of  the  reserved  broth  and  on- 
»n.  Cook  on  high,  covered,  3  to  4 
fiinutes  or  till  onion  is  tender.  Add 
eons  and  peppers.  With  a  spoon 
r  potato  masher,  mash  beans  in 
ssserole  (mixture  should  be  thick). 
Place  tortillas  between  paper 
iwels.  Cook  on  high  for  1  Vi  to  2 
linutes  or  till  softened.  Spread  2 
>  3  tablespoons  of  the  bean  mix- 
ire  down  middle  of  each  tortilla. 
>p  each  with  some  of  the  chicken; 
apaya,  mango,  or  orange;  cheese, 
red  cilantro  or  parsley.  Fold  in 
des  of  tortilla  over  filling,  over- 
ipping  and  forming  a  cone  shape, 
asten  with  a  toothpick.  Place  4 
urritos  on  a  1  2-inch  microwave- 
ife  platter,  overlapping  slightly, 
over  with  a  paper  towel.  Cook  on 
Igh  2  to  3  minutes  or  till  heated, 
tving  the  dish  a  half-turn  once.  Re- 
eat  with  remaining  burritos. 


-■/■"' 
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FRESH  GREENS. 

This  is  the  mixer  for  cooks  who  are  serious  about  baking.  And  shredding, 
slicing,  pureeing,  grinding,  juicing,  even  pasta  making.  wlth  a  variety  of 
optional  attachments,  it  easily  becomes  a  versatile  food  preparation  center. 

It's  the  KitchenAid®Heavy-Duty,  Five-      ■  /■•        ■  m.  •  _ ■  •- 

Quart  Mixer  in  Empire  Green.  And,  naturally,  it's    KltCnGnAld 

MADE  OF  METAL  TO  LAST  THROUGH  THE  YEARS.  FOR  THE  WAY  ITS  MADE!" 


FOR  KITCHENAID  LITERATURE.  CALL  1-800-422-1230- 


SWORDFISH  EN  SALSA  VERDE 

A  Mexican  standby,  salsa  verde  or 
"green  salsa, "  combines  hot  peppers, 
avocado,  and  tomatillos  (for  tomatillo 
description,  see  page  146) — 

5   or  6  fresh  tomatillos  (6  oz.), 
husks  removed,  and  finely 
chopped,  or  one  1 3-oz.  can 
tomatillos,  drained,  rinsed, 
and  finely  chopped 
2  Tbsp.  finely  chopped  onion 
2  serrano  or  jalapeno  peppers, 

seeded  and  finely  chopped 
1    Tbsp.  snipped  fresh  cilantro  or 

parsley 
1    tsp.  finely  shredded  lime  peel 

or  grapefruit  peel 
Vi  tsp.  sugar 

•  •     • 

Vi   tsp.  ground  cumin 
Vi  tsp.  ground  black  pepper 
4  swordf  ish  or  tuna  steaks,  3A  to 

1  inch  thick  (1  Vi  lb.  total) 
1   Tbsp.  lime  juice  or  grapefruit 

juice 
Vi   of  an  avocado,  seeded,  peeled, 
and  chopped 

•  •     • 

Tomato  slices  (optional) 


Lime  wedges  (optional) 
Fresh  tomatillos  (optional) 
Cilantro  bunches,  tied  with  corn 

husk  strips  or  green  onion  tops 

(optional) 

•  For  salsa  verde,  in  a  mixing  bowl 
stir  together  tomatillos,  onion,  serrano 
or  jalapeno  peppers,  cilantro  or  pars- 
ley, lime  or  grapefruit  peel,  and  sugar. 
Set  aside.  (To  make  ahead,  cover  and 
chill  for  up  to  2  days.) 

•  Combine  XA  teaspoon  salt,  cumin, 
and  black  pepper.  Place  fish  in  a 
1 3x9x2-inch  glass  baking  dish.  Brush 
fish  with  fruit  juice.  Sprinkle  with 
cumin  mixture.  Stir  avocado  into  salsa 
verde.  Ladle  salsa  verde  atop  fish. 

•  Bake  fish,  uncovered,  in  a  450° 
oven  till  fish  flakes  easily  when  tested 
with  a  fork,  allowing  5  to  7  minutes 
per  '/i-inch  thickness  offish.  Garnish 
with  tomato  slices,  lime  wedges,  toma- 
tillos, and  cilantro  bunches.  Makes  4 
servings. 

Nutrition  information  per  serving:  220 
cal.  (38%  from  fat),  10  g  fat,  53  mg 
chol,  29  g  pro.,  5  g  carbo.,  3  g  dietary 
fiber,  321  mg  sodium. 

continued  on  page  152 
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JUST  FOR  THE  SPICE  OF  IT 

continued  from  page  151 
INDIAN   RECIPES 

BRAISED  LAMB  IN  YOGURT  SAUCE 

Indian  cooks  use  yogurt  for  creamy, 
slightly  tangy  sauces.    When  cooking 
with  yogurt,  you  need  to  stir  in  flour  to 
keep  the  sauce  from  curdling — 
1    small  onion,  quartered 
%  cup  chicken  broth 
1    Tbsp.  grated  gingerroot 
1    Tbsp.  ground  coriander 
1  Vi  tsp.  ground  cardamom 
1    tsp.  fennel  seeds,  crushed 
Vi   tsp.  ground  black  pepper 
Va  tsp.  ground  turmeric 
•     •     • 

1    lb.  lean  boneless  lamb,  cut  into 

%-inch  cubes 
1    medium  red  or  green  sweet 

pepper,  cut  into  thin  strips 

1  8-oz.  carton  plain  yogurt 
Vi   cup  dairy  sour  cream 

2  Tbsp.  all-purpose  flour 
1    cup  frozen  peas 
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Hot  cooked  new  potatoes,  sliced,  or 

hot  cooked  rice 
Snipped  chives  (optional) 
Edible  nasturtium  blossoms 

(optional) 
Fresh  basil  leaves  (optional) 

•  In  a  blender  container  or  food  pro- 
cessor bowl  combine  the  onion,  *A  cup 
of  the  broth,  gingerroot,  coriander, 
cardamom,  fennel,  black  pepper,  and 
the  turmeric.  Blend  or  process  till  al- 
most smooth. 

•  In  a  large  heavy  saucepan  combine 
the  onion  mixture,  remaining  broth, 
and  lamb.  Bring  to  boiling;  reduce 
heat.  Simmer,  covered,  for  40  to  45 
minutes  or  till  meat  is  tender,  stirring 
occasionally.  Stir  in  sweet  pepper. 
Cook,  covered,  for  5  minutes  more. 

•  Stir  together  the  yogurt,  sour 
cream,  and  flour;  stir  into  saucepan. 
Stir  in  peas.  Cook  and  stir  over  medi- 
um heat  till  thickened  and  bubbly. 
Cook  and  stir  for  1  minute  more. 
Serve  lamb  mixture  with  potatoes  or 
rice.  Garnish  with  snipped  chives, 
nasturtium  blossoms,  and  basil  leaves, 
if  desired.  Makes  4  servings. 


Nutrition  information  per  serving:  33.: 
cal.  (40%  from  fat),  15  g  fat,  88  m,r 
chol,  30  g pro.,  19gcarbo.,  3  gdietari 
fiber,  295  mg  sodium.  U.S.  RDA:  23°i 
calcium,  19%  iron,  33%  vit.  A,  979 
vit.  C,  31%  thiamine,  44%  riboflavin 
51%  niacin. 

CHAPATI 

This  unleavened  bread  is  soft  and  pi: 
able  when  warm.  If  you  make  it  aheaa 
reheat  by  wrapping  stacks  of  bread  i 
foil,  then  warm  in  a  325°  oven  for  10  V 
15  minutes.  If  the  chapati  seems  drjt 
sprinkle  with  water  before  reheating— 
2  cups  whole  wheat  flour 
1    cup  all-purpose  flour 
1    cup  warm  water  ( 1 1 0°  to 

115°) 
Va   cup  margarine  or  butter, 
melted 
•  In  a   large  mixing   bowl   combin 
flours  and  Vi  teaspoon  salt.  Add  -2 
cup  warm  water  while  mixing  coi 
stantly  with  hands  till  dough  is  mois 
Add  remaining  water,  1  tablespoon  i 
a  time,  mixing  constantly  with  hand 
Keep  working  with  hands  till  doug 
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ms  a  ball  and  holds  its  shape 
mgh  will  be  stiff). 

)ampen  hands.  (Keep  dough  in 
xing  bowl  to  knead.)  Knead  in  an 
iitional  2  tablespoons  all-purpose 
ur,  if  necessary,  to  make  a  moder- 
ly  stiff  dough.  Knead  dough  in 
vl  till  smooth  and  elastic  (8  to  10 
nutes).  Continue  dampening  hands, 

needed,  during  kneading.  (The 
ugh  is  ready  for  shaping  when  you 
l  lightly  and  quickly  press  two  fin- 
tips  'A  inch  into  the  dough  and  the 
ugh  springs  back.) 
Shape  dough  into  a  ball.  Cover 
n\  with  a  damp  towel.  Let  the 
jgh  rest  in  a  warm  place  for  30  to 

minutes.  (This  resting  time  will 
ike  the  dough  easier  to  roll.) 
rurn  dough  out  onto  a  lightly 
ured  surface.  Knead  dough  for  1  to 
linutes  more.  Divide  dough  in  half, 
rm  each  half  into  a  12-inch-long 
1.  Cut  each  roll  into  12  one-inch 
ces.  Flatten  each  piece  of  dough 
:h  the  palm  of  your  hand. 
Sprinkle  flour  over  the  flattened 
ces.  Cover  with  plastic  wrap.  Let 
t  for  30  minutes. 

3n  a  well-floured  surface  roll  each 
ttened  piece  of  dough  into  a  circle  7 
8  inches  in  diameter,  turning  dough 
:r  once  and  firmly  pressing  and 
etching  dough  with  the  rolling  pin 
e  photo,  below). 


ipati  should  be  thin.  On  a  floured 
Face  use  a  rolling  pin  to  roll  dough 
circles,  about  7  to  8  inches  in  diame- 

leat    1   tablespoon  margarine  or 

:ter  on  a  griddle  or  in  a  heavy  10- 
skillet.  Roll  a  dough  circle 
und  rolling  pin;  transfer  to  the 
idle  or  skillet.  Cook  over  medium 
t  for  30  to  60  seconds  or  till  tiny 
wn  spots  appear.  Using  tongs,  turn 
cook  for  30  seconds  more. 
continued  on  page  154 
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Taste  And  Enjoy 
California  Ripe  Olives 


Don't  Worry  About 
Cholesterol  Or  Calories* 

These  delicious  appetizers, 

pizza  and  salad  necessities 

and  kids'  finger  toppers 

contain  fewer  calories  and  less  fat 

than  you  think. 

*Six  Large  size  Ripe  Olives  (a  25  gram  serving) 

contain  approximately  2.7  grams  of  fat 

that  is  75%  monounsaturated,  no  cholesterol 

and  only  about  30  calories. 

For  a  FREE  complete  nutritional  analysis  of 
California  Ripe  Olives 


Write  To: 


California 

Olive 

Industry 


*^c^" 


©1990 


F 

I  NAME 
■  ADDR 
I     CITV_ 


CALIFORNIA  OLIVE  INDUSTRY 
DEPT.  KB 
P.O.  BOX  7796 
FRESNO,  CA  93747 

(PLEASE  PRINT) 
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I 
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JUST  FOR  THE  SPICE  OF  IT 

continued  from  page  153 

Remove  from  heat;  brush  with  marga- 
rine or  butter.  Repeat  with  the  re- 
maining dough.  Stack  hot  Chapati  in 
a  napkin-lined  breadbasket  to  keep 
warm.  Serve  immediately.  Or,  to 
make  up  to  4  hours  ahead,  cool  bread 
completely.  Reheat  as  directed  on 
page  1 52.  Makes  24. 

Nutrition  information  per  serving:  70  cal 
(27%  from  fat),  2gfat,  Omgchol,  2g 
pro.,  11  g  carbo.,  67  mg  sodium. 

GARAM  MASALA 

Garam  Masala  ("garam"  meaning 
warm  or  hot  and  "masala  "  meaning  a 
blend  of  aromatic  spices)  is  a  hot,  fra- 
grant spice  blend  essential  to  Indian 
cooking.  Spicy  Beef  Curry,  Chicken 
Tandoori,  and  Curried  Rice  Pilaf  all 
use  this  blend* — 

2  Tbsp.  whole  black  peppercorns 

4  tsp.  cumin  seed 

1  Tbsp.  coriander  seed 

2  tsp.  whole  cloves 

1   tsp.  whole  cardamom  seed 
(pods  removed) 

3  inches  stick  cinnamon,  broken 
•  Place  all  the  spices  in  an  8x8x2-inch 
baking  pan  and  heat  in  a  300°  oven  for 
1 5  minutes  (see  how-to  photo,  below). 


Roasting  the  spices  in  a  baking  pan  heats 
the  spice  oils,  bringing  out  more  of  the 
flavor.  It  also  dries  the  spices  so  they're 
easier  to  grind  into  a  powder. 

•  In  a  blender  container  place  heated 
spices;  cover  tightly  and  blend  till  very 
fine.  Store  the  spice  mixture  in  a  tight- 
ly covered  container  in  a  cool,  dry 
place.  Makes  about  Vz  cup. 

*Note:  Some  ethnic  markets  carry  a 
Garam  Masala  spice  blend.  You  may 
substitute  this  mixture  in  any  of  the 
recipes  calling  for  Garam  Masala. 
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SPICY  BEEF  CURRY 

India  is  known  for  its  curries,  including 
this  spicy  meat  curry  (Indians  call  it 
masala  gosht).  The  most  characteristic 
ingredient  in  Indian  curries  is  caramel- 
ized onion.  Garam  masala,  not  curry 
powder,  provides  the  seasoning — 
1 V*  lb.  tomatoes,  cut  up,  or  one  28- 
oz.  can  tomatoes 

2  lb.  boneless  beef  chuck  or  lean 
boneless  lamb,  cut  into  1-inch 
cubes 

Va    cup  cooking  oil 

4  large  onions,  chopped  (4  cups) 

3  Tbsp.  grated  gingerroot 

5  cloves  garlic,  minced 
2  cups  water 

1  Tbsp.  Garam  Masala  (see 
recipe,  left) 

2  tsp.  ground  turmeric 

1  tsp.  salt 

Vi   tsp.  ground  red  pepper 
Vz  cup  snipped  fresh  cilantro  or 
parsley 

2  Tbsp.  canned  chopped  jalapeno 
or  mild  green  chili  peppers 
(optional) 

Red  and  green  chili  peppers,  cut 

into  thin  strips  (optional) 
Hot  cooked  rice 

•  In  a  blender  container  or  food  pro- 
cessor bowl  blend  or  process  fresh  or 
canned  undrained  tomatoes  till 
smooth;  set  aside. 

•  In  a  Dutch  oven  brown  half  of  the 
meat  cubes  in  2  tablespoons  of  hot  oil. 
Remove  from  pan.  Brown  remaining 
meat.  Remove  from  pan;  set  aside. 

•  Add  remaining  oil  to  the  Dutch 
oven.  Add  onions;  cook,  uncovered, 
over  medium-low  heat  about  20  min- 
utes or  till  golden  and  tender,  stirring 
occasionally.  Add  ginger  and  garlic. 
Cook  for  2  minutes  more.  Stir  in  to- 
matoes, meat,  water,  Garam  Masala, 
turmeric,  salt,  and  red  pepper.  Bring 
to  boiling;  reduce  heat  and  simmer, 
covered,  for  1  hour.  Remove  lid  and 
simmer  30  minutes  more  or  till  liquid 
thickens  to  a  sauce  consistency.* 

•  Stir  in  cilantro  or  parsley  and 
chopped  jalapeno  peppers  or  chili  pep- 
pers, if  desired.  Heat  through.  Top 
with  chili  pepper  strips.  Serve  immedi- 
ately with  rice.  Makes  6  servings. 

* Make-ahead  directions:  Prepare 
as  directed  except,  after  simmering  till 
the  liquid  thickens  to  a  sauce  consist- 
ency, cool  to  room  temperature. 
Transfer  to  a  storage  container  and 
chill,  covered,  for  up  to  3  days.  To 


serve,  transfer  to  a  Dutch  oven;  stir  ir 
cilantro  and  peppers.  Heat  through. 

Nutrition  information  per  serving:  578 
cal.  (41%  from  fat),  26  g  fat,  110  mg 
chol,  40  g  pro.,  47 g  carbo.,  4  g  dietary 
fiber,  447  mg  sodium.  U.S.  RDA:  36% 
iron,  10%  vit.  A,  48%  vit.  C,  38%  thia- 
mine, 33%  riboflavin,  40%  niacin. 

CHICKEN  TANDOORI 

Tandoor  cooking,  an  ancient  Indian- 
form  of  barbecuing,  is  usually  done  in  a 
clay-lined  pit.  You  can  get  the  same  full  • 
flavor  and  rich  red  color  by  baking  tht  i 
chicken  at  a  high  temperature — 
6  chicken  hind  quarters  (about 

3  Vi  to  ZVi  lb.  total) 
1   Tbsp.  lemon  juice 
Vi  tsp.  salt 

1  8-oz.  carton  plain  yogurt 

2  Tbsp.  red  wine  vinegar  or 
cider  vinegar 

1   Tbsp.  grated  gingerroot 

1  Tbsp.  paprika 

3  cloves  garlic,  minced 

2  tsp.  Garam  Masala  (see  recipe/ 
at  left) 

1   tsp.  chili  powder 
Cucumber  slices  (optional) 
Lemon  slices  (optional) 
Lemon  leaves  (optional) 
Flowering  dill  sprigs  (optional) 
1    recipe  Curried  Rice  Pilaf 
(optional)  (see  recipe,  page 
156) 

•  Rinse  chicken  and  pat  dry  with  pa- 
per towels.  Place  chicken,  bone  sidei 
down,  in  a  13x9x2-inch  baking  dish.! 
Slash  tops  2  to  3  times  with  a  sharp 
knife.  Brush  with  lemon  juice  andi 
sprinkle  with  salt;  set  aside. 

•  For  marinade,  combine  yogurt,  vin- 
egar, ginger,  paprika,  garlic,  Garam: 
Masala,  and  chili  powder.  Spoon  mar- 
inade over  chicken,  turning  chicken  to 
coat  all  sides.  Cover  and  chill  at  least  4 
hours  or  overnight. 

•  Place  chicken  on  a  rack  in  a  roasting; 
pan  or  shallow  baking  pan.  Roast,  ihw 
covered,  in  a  400°  oven  for  40  to  45 1 
minutes  or  till  no  longer  pink  inside.  Ii 
desired,  garnish  each  serving  with  a 
cucumber  slice,  lemon  slice,  lemon 
leaves,  and  a  sprig  of  flowering  dill 
Serve  with  Curried  Rice  Pilaf.  Makes 
6  servings. 

Nutrition  information  per  serving:  234 
cal.  (48%  from  fat),  12  g  fat,  81  m| 
chol,  25  g  pro.,  6  g  carbo.,  1  g  dietary 
fiber,  286  mg  sodium.  U.S.  RDA:  129c 
calcium,  10%  iron. 

continued  on  page  15t  j 
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ibmato  Sauce 


Tomato  Paste 


Crushed  Tomatoes 


Pizza  Sauce 


Whole  Peeled  Tomatoes 


Tomato  Puree 


Stewed  Tomatoes 


■ 

Hand  picked  by 
good  cooks: 


JUST  FOR  THE  SPICE  OF  IT 

continued  from  page  154 

CURRIED  RICE  PILAF 

Indian  cooks  serve  rice  in  some  form  at 
just  about  every  meal.  Pair  this  sweet 
and  spicy  rice  with  Chicken  Tandoori 
or  any  type  of  grilled  or  braised  meat — 

2  medium  onions,  coarsely 
chopped  (1  cup) 

2  bay  leaves 
1  Vi  tsp.  Garam  Masala  (see  recipe, 
page  154)  or  curry  powder 

Vi  to  1  tsp.  chili  powder 

1    Tbsp.  peanut  oil  or  cooking  oil 

1  cup  basmati*  or  long-grain  rice 

2  Tbsp.  raisins 
Vi   tsp.  salt 

2   cups  water 

•     •     • 

1    cup  frozen  peas 
Vi   cup  shredded  carrot 
V*   cup  cashews  or  peanuts, 
toasted 
•  In  a  large  heavy  saucepan  cook  on- 
ions, bay  leaves,  Garam  Masala  or 
curry  powder,  and  chili  powder  in  hot 
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oil  over  medium  heat  about  5  minutes 
or  till  onions  are  tender. 

*  Stir  uncooked  rice,  raisins,  and  salt 

into  the  onion  mixture.  Carefully  add 
water.  Bring  to  boiling;  reduce  heat  to 
medium-low.  Simmer,  covered,  about 
15  minutes  or  till  the  water  is  ab- 
sorbed and  the  rice  is  tender.  Stir  in 
peas  and  shredded  carrot. 

•  Cover  and  cook  for  3  to  5  minutes 
more  or  till  heated.  Remove  bay 
leaves.  Sprinkle  with  nuts  just  before 
serving.  Makes  6  side-dish  servings. 

*Note:  Known  for  its  narrow,  long 
grains  and  special  nutty  aroma  and 
taste,  basmati  rice  is  the  most  prized 
rice  in  India.  Indians  grow  this  aro- 
matic rice  in  the  foothills  of  the  Hima- 
layas in  limited  quantity.  Look  for 
basmati  rice  in  specialty  food  stores  or 
ethnic  markets.  To  mail  order,  call 
Dean  &  Deluca,  800/221-7714. 

Nutrition  information  per  serving:  213 
cal.  (22%  from  fat),  5  gfat,  Omgchol, 
5  g  pro.,  37  g  carbo.,  3  g  dietary  fiber, 
and  246  mg  sodium.  U.S.  RDA:  14% 
iron,  36%  vit.  A,  29%  thiamine,  and 
15%  niacin. 


RECIPES 

SPRING  ROLLS 

Thais  eat  "poh  pia  "  or  spring  rolls  as  < 

snack  or  appetizer.  These  filled  bundle 

resemble  Chinese  egg  rolls.  Both  hav 

vegetable  fillings  and  thin  wrappers,  bu 

the  spring  rolls  aren  't  fried — 

4  dried  black  mushrooms 

1    oz.  bean  threads 

1    beaten  egg 

1  Vi  tsp.  fish  sauce  (nam  pla)  or  so; 

sauce 
1  Vi  tsp.  cooking  oil 
4  oz.  ground  pork 
3  green  onions,  thinly  sliced 
1    tsp.  sugar 
Va   tsp.  pepper 
Vi  cup  peeled,  seeded,  and  finely 

chopped  cucumber 
Vz  cup  shredded  carrot 
1 6   6-inch  oriental  dried  rice 
papers 
Green  onion  tops  (optional) 
Carrots,  rinsed  and  peeled 
(optional) 
1    recipe  Tamarind  Sauce  (see 
recipe,  page  159)  or  Vi  cup 
sweet-and-sour  sauce 


Brrrrr.        Beeeep. 


Dawn— Rubbermaid  joint  marketing  agreement. 


or  Spring  Rolls,  fold  the  damp  rice  paper 
nvelope-style  around  the  filling. 

*  Place  dried  mushrooms  in  a  small 
owl,  cover  with  hot  water,  and  let 
oak  about  30  minutes  or  till  softened, 
tinse  and  squeeze  to  drain  thorough- 
ly. Chop  finely,  discarding  stems. 
» Meanwhile,  in  another  mixing  bowl 
oak  bean  threads  in  enough  hot  water 
3  cover  for  30  minutes.  Drain  well; 
queeze  out  excess  moisture.  Cut  or 
nip  into  1-inch  lengths. 
►  For  filling,  combine  egg  and  V2  tea- 
won  of  the  fish  sauce  or  soy  sauce.  In 
small  skillet  cook  egg  mixture  in  hot 
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oil,  without  stirring,  till  set.  Invert 
skillet  over  a  baking  sheet  to  remove 
cooked  egg.  Cut  egg  into  short,  nar- 
row strips. 

•  In  the  same  skillet  stir-fry  ground 
pork  (add  additional  oil  only  if  need- 
ed) over  medium-high  heat  for  2  to  3 
minutes  or  till  no  longer  pink.  Drain 
fat.  Add  remaining  fish  sauce  or  soy 
sauce,  green  onions,  sugar,  and  pep- 
per; stir-fry  for  1  minute.  Remove 
from  heat.  Stir  in  mushrooms,  bean 
threads,  egg  strips,  cucumber,  and 
carrot;  cool  slightly. 

•  To  assemble,  carefully  dip  each  rice 
paper  quickly  into  water  and  place 
each  wet  sheet  between  damp  towels. 
(This  keeps  rice  papers  moist  and  pre- 
vents them  from  sticking  together.) 
Let  stand  for  10  minutes.  Assemble, 
one  at  a  time,  keeping  remaining 
sheets  between  the  towels  to  keep 
moist.  Place  about  2  tablespoons  of  the 
vegetable  mixture  just  below  the  cen- 
ter of  one  sheet  of  rice  paper.  Fold  the 
edge  of  the  rice  paper  that  is  closest  to 
the  filling,  over  the  filling.  Fold  in  the 
two  sides  over  filling,  forming  an  en- 


velope shape.  Roll  the  package  up 
toward  the  remaining  edge  (see  how- 
to  photo,  left).  Repeat  with  remaining 
rice  papers  and  filling. 

•  For  garnishes,  cut  enough  green  on- 
ion tops  so  that  you  have  1  per  spring 
roll.  Cook  in  a  pan  of  boiling  water  for 

1 5  seconds  or  till  limp;  remove.  Rinse 
with  cold  water  and  drain.  For  carrot 
strips,  using  a  vegetable  peeler,  shave 
long,  thin  strips  of  carrot,  shaving  at 
an  angle  around  the  carrot  instead  of 
straight  down  the  carrot  (this  makes  it 
curl).  Place  1  or  2  carrot  strips  atop 
each  spring  roll.  Wrap  an  onion  top 
around  the  spring  roll  and  tie  in  a  knot 
atop  the  carrot  strips,  holding  them  in 
place.  Serve  immediately  or  cover  and 
chill  for  up  to  4  hours. 

•  Transfer  spring  rolls  to  a  serving 
platter  and  serve  with  Tamarind 
Sauce  or  sweet-and-sour  sauce.  Makes 

16  spring  rolls. 

Nutrition  information  per  serving:  61  cat 
(20%  from  fat),  1  gfat,  18  mg  chol,  3 
gpro.,  9gcarbo.,  0  g  dietary  fiber,  124 
mg  sodium. 

continued  on  page  158 
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Grease 


Gone. 


Rubbermaid  knows  how  to  take  grease  out  of 

your  way  on  its  ServinSaver™  products.  And  that's 

Dawn*  Dishwashing  Liquid.  No  wonder  Dawn  is 

the  recommendation  Rubbermaid  made. 


JUST  FOR  THE  SPICE  OF  IT 

continued  from  page  157 

CHICKEN  GINGER 

The  more  gingerroot  you  add  to  Chick- 
en Ginger,  also  known  as  gai  king,  the 
spicier  it  gets.  We  suggest  you  start  with 

2  tablespoons  and  add  more  to  taste — 

4  Chinese  black  dried  mushrooms 
(optional) 

Vi  cup  water 

2  Tbsp.  yellow  bean  sauce  or 
paste  (available  at  Oriental 
markets)  or  2  Tbsp.  soy  sauce 
1  Vi  tsp.  cornstarch  (optional) 
2  Tbsp.  dry  sherry  (optional) 

1  tsp.  sugar 

Vi  tsp.  ground  black  pepper 
•     •     • 

2  Tbsp.  cooking  oil 

2  cups  sliced  fresh  mushrooms 
1    medium  green  pepper,  cut  into 
M-inch  pieces  (1  cup) 

1  cup  14-inch  bias-sliced  green 
onions 

2  to  4  Tbsp.  gingerroot  cut  into 
thin  slivers 

5  cloves  garlic,  minced 

2  whole  medium  chicken  breasts, 
skinned,  boned,  and  cut  into  1  - 
inch  pieces  (12  oz.  total) 
2  cups  hot  cooked  rice* 
Edible  marigold  blossoms  (optional) 
Lemon  leaves  (optional) 

•  If  using  dried  mushrooms,  place  in 
a  small  bowl.  Cover  with  hot  water 
and  let  soak  for  1 5  to  20  minutes  or  till 
softened.  Drain;  thinly  slice  mush- 
rooms, discarding  stems. 

•  For  the  sauce,  combine  the  Vi  cup 
water,  yellow  bean  sauce  or  paste  or 
soy  sauce  (add  the  cornstarch  only  if 
using  the  soy  sauce  option),  sherry  (if 
desired),  sugar,  and  black  pepper;  set 
aside. 

•  In  a  large  wok  or  skillet  heat  1  ta- 
blespoon of  the  cooking  oil  over  medi- 
um-high heat.  Add  the  drained 
mushrooms,  fresh  mushrooms,  green 
pepper,  green  onions,  ginger,  and  gar- 
lic. Stir-fry  vegetables  about  3  minutes 
or  till  crisp-tender.  Remove  from  the 
wok  or  skillet. 

•  Add  the  remaining  oil  to  the  wok  or 
skillet.  Add  the  chicken.  Stir-fry  about 

3  minutes  or  till  no  longer  pink.  Stir 
the  sauce  and  add  to  the  center  of  the 
wok  or  skillet.  Cook  and  stir  till  bub- 
bly; cook  and  stir  1  minute  more.  Re- 
turn the  vegetable  mixture  to  the  wok 
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or  skillet.  Heat  through,  stirring  occa- 
sionally. 

•  Serve  Chicken  Ginger  with  cooked 
rice.  If  desired,  garnish  with  marigold 
blossoms  and  lemon  leaves.  Makes  4 
main-dish  servings. 

*Note:  To  mold  the  rice  into 
shapes,  pack  about  V2  cup  rice  firmly 
into  a  rice  mold  (available  at  oriental 
or  Thai  markets)  or  a  custard  cup  and 
invert  the  mold  or  custard  cup  onto  a 
baking  pan  or  each  dinner  plate.  Lift 
the  mold  carefully  so  the  rice  will  hold 
its  shape.  Or,  place  a  cookie  cutter  on 
a  dinner  plate  and  spoon  rice  into  cut- 
ter. Pack  rice  down  firmly.  Carefully 
remove  the  cookie  cutter. 

Nutrition  information  per  serving:  355 
cal.  (27%  from  fat),  10  g  fat,  54  mg 
chol,  25  g pro.,  39gcarbo.,  2  g  dietary 
fiber,  353  mg  sodium.  U.S.  RDA:  16% 
iron,  50%  vit.  C,  28%  thiamine,  23% 
riboflavin,  85%  niacin. 

WARM  BEEF  SALAD 

Refreshing  mint,  salty  fish  sauce,  sour 
lime,  hot  red  pepper,  and  sugar  for 
sweetness — all  the  flavors  Thais  love  in 
one  salad  (known  as  yam  neua) — 

1  lb.  boneless  beef  top  round 
steak 

4  cups  torn  greens 

(such  as  Romaine,  leaf  lettuce, 

or  Bibb) 
Vs  cup  fresh  whole  mint  leaves 

(tear  leaves  if  too  large)  or 

cilantro  leaves 

2  Tbsp.  snipped  fresh  mint 
2  Tbsp.  lime  juice 

4  tsp.  fish  sauce  (nam  pla)  or  soy 
sauce 

1  Tbsp.  Browned  Rice  Powder 
(optional) 

2  tsp.  sugar 


Browning  rice  gives  it  a  rich,  toasted  fla- 
vor. Add  Browned  Rice  Powder  to  the 
Warm  Beef  Salad,  soups  or  stews,  salad 
dressings,  or  stir-fries. 


Vi  tsp.  ground  red  pepper 

1  Tbsp.  peanut  oil  or  cooking  oil 

2  medium  tomatoes,  cut  into 
wedges 

1  medium  cucumber,  sliced  and 
halved 

3  green  onions,  bias  sliced  into 
1-inch  pieces 

•     •     • 

2  Tbsp.  snipped  cilantro 
(optional) 

Flowering  coriander  (optional) 
Cracker  bread  (lavash) 
(optional) 

•  Partially  freeze  beef;  bias-slice 
into  thin,  bite-size  strips. 

•  Meanwhile,  line  a  large  platter 
with  the  greens. 

•  For  the  dressing,  in  a  large  mixing 
bowl  stir  together  the  '/$  cup  mint 
leaves  or  cilantro,  the  2  tablespoons 
snipped  mint  leaves,  lime  juice,  fish 
sauce  or  soy  sauce,  rice  powder,  sugar, 
and  red  pepper.  Set  aside. 

•  In  a  wok  or  large  skillet  heat  pea- 
nut or  cooking  oil  over  medium-high 
heat.  Add  half  of  the  beef  to  the  wok  1 
or  skillet.  Stir-fry  for  2  to  3  minutes  or  1 
till  done.  Remove  the  beef.  Stir-fry  the 
remaining  beef.  Return  all  of  the  beef 
to  the  wok  or  skillet  and  heat  through. 

•  Stir  the  warm  beef,  tomato,  cu-  1 
cumber,  and  green  onions  into  the  1 
dressing.   Spoon  beef  mixture  atop 
greens  on  platter.  If  desired,  sprinkle  I  j 
with  the  2  tablespoons  cilantro,  top  1 
with  flowering  coriander,  and  serve 
with  cracker  bread.  Serve  immediate-  ; 
ly.  Makes  4  main-dish  servings. 

Make-ahead  directions:  Prepare 
salad  as  directed  except  transfer  the 
cooked  beef  and  dressing  mixture  to  a 
storage  container  instead  of  spooning 
atop  greens.  Cover  and  chill  for  up  to 
24  hours.  Before  serving,  place  chilled 
beef  and  dressing  mixture  atop  greens 
as  directed. 

Browned  Rice  Powder:  In  a  wok  or 
small,  heavy  skillet  cook  2  tablespoons 
uncooked  long-grain  rice  over  medi- 
um-high heat  about  2  minutes  or  till 
golden  brown,  stirring  constantly. 
With  a  mortar  and  pestle  or  spice  mill, 
grind  rice  to  a  powder  consistency  (see 
how-to  photo,  left). 

Nutrition  information  per  serving:  228 
cal.  (36%  from  fat),  9  g  fat,  65  mg 
chol.,  27 g pro.,  lOgcarbo.,  3  g  dietary 
fiber,  476  mg  sodium.  U.S.  RDA:  19% 
iron,  18%  vit.  A,  45%  vit.  C,  18%  thia- 
mine, 24%  riboflavin,  31%  niacin. 
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Disnejjtand 

The  Heart  Of  The  Fun 
In  The  Warm  California  Sun 


'■! 


Follow  The  Sun  To  Fantasy  Ai 


A  Disneyland  Park  vacation  is  like 
traveling  around  the  world— even 
out  of  this  world— all  in  one  trip! 
Careen  through  the  outer  limits  of 
Star  Tours,  presented  by 
M&M's®  Chocolate 
Candies.  Join  Michael 
Jackson  as  Captain  EO 
on  a  3-D  motion  picture 
space  adventure,  whip 
around  the  Matterhorn's 
icy  caverns,  or  sail  right 
into  the  revelry  of  bawdy 
Pirates  of  the  Caribbean. 
More  than  55  world-famous 
attractions,  exciting  enter- 
tainment and  all  your  favorite 
Disney  Characters,  too,  are  waiting 
for  you  and  your  family  in  the  Magic 
Kingdom! 


Disneyland 

ANAHEIM,  SOUTHERN  SAUFORNI A 


We  re  proud  of  our  exclusive 
association  with  these  prestigious  figures. 

Even  if  their  names  are 
Goofy,  Dumbo,  and  Dopey. 


For  over  fifty  years,  Disney  has  taken  the 
business  of  fun  very  seriously.  They  are, 
after  all,  responsible  for  the  enjoyment  of 
millions  of  vacationers  across  the  globe. 

So  it's  no  small  honor  to  be  selected  the 
official  car  rental  company  of  Disneyland* 
Park  and  Walt  Disney  World*     ^^  National 
Resort.    Because    the    perfect 
rental    experience 


car 


is    a 


CarRental 


The  official  car  rental  company  of  Wall  Disney  World'  &  Disneyland' 


crucial  ingredient  in  any  vacation. 

At  National*  we  take  our  share  of  tl 
commitment  as  seriously  as  Disney  do 
theirs.  Which  is  why  we've  been  providii 
vacation  goers  with  convenient  locatior 
quality  service  and  "no  surprise"  pricii 
since  1947. 

And  why  renting  from  an 
one   else   is   positively. . .  gooi 


un  From  Sunrise  To  Splas/id 


1 


lit  second.  At  the  threshold  of 
rn.  White  water  thunders  five 
straight  down  into  the  thorny 
Blow.  Your  heart  beats  faster. 
Paster.  And  there's  no  turning 
D-A-Dee-Doo- 
aah 


in! 
md's 

Dn 

uto 

ihsof 

eand 

ts  of 

"e  when 

to  life 

ipades  of 

Dbit,  Brer 

d  Brer  Fox.  It's  Disneylands 

lorful,  wonderful  musical 

lanza  ever!  But  beware. 
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psnejjland 

EIM,  SOUTHERN  CALIFORNIA 


Catch  AD  The  Fun  In  The  Sun! 


Come  visit  the 
old  stomping  grounds. 

Welcome  to  the  Wine  Countries  of  California  Seven  hundred  and  seventy,  no-one-quite-lil 
the-other-one  wineries  that  boast  the  most  spectacular  wine  list  on  the  planet. 

North  Coast.  Central  Coast.  Central  Valley  Lake  County  Shenandoah  Valley  Mendocino.  NaJ 
Sonoma  Temecula  Etcetera 

The  Wine  Countries  are  waiting.  Now,  what's  keeping  you? 


Bring  your  10-speed.  Practically 
everywhere  you  go  in  The 
Californias,  there's  a  wine 
country  right  under 


your  nose. 


Sunrise  to  sunset,  South 
em  California  offers  endless 
vacation  sensations.  Begin 
by  staying  at  the  Disneyland 
Hotel  in  centrally  located 
Anaheim.  There's  so 
much  to  see  and  do  in 
these  60  acres  of 
resort  pleasures.  It's 
just  like  staying  at 
Disneyland!  Come 
aboard  the  sensa- 
tional Queen  Mary! 
Stay  in  one  of  the  newly- 
restored  staterooms 
aboard  the  Hotel  Queen 
Mary.  And  right  next  door, 
explore  Howard  Hughes' 
Spruce  Goose.  It's  all  waiting 
for  you  in  Southern  California 


ney  Company 


Disneyland 

ANAHEIM,  SOUTHERN  CALIFORNIA 


Around  here  convenience 
stores  are  called  fruit,  nut, 
cheese  and  veggie  stands. 
You  pack  the  hamper.  We  11 
bring  the  wine. 


join  our  frequent  flyer 
program.  Balloon  rules 
in  Southern  California's 
Perris  Valley.  Balloons 
and  gliders  in  Napa 
up  north. 


The  Californias 


Yes!  Please  send  me 
the  Discover  The  Californias 
Travel  Guide  and  the  new  Disneyland 
Vacation  Planning  Kit. 

Name 
\ddress 


City 


Zip 


Phone 

Fill  out  coupon  and  mail  to: 
Disneyland  Vacation  Services,  HO  Box  1191. 
El  Toro,  CA  92630.  Please  all  w  4  -  6  weeks 
for  delivery 

c   /99i  California  Department  of 
Commerce.  All  rights  reserved.  Ml 


SmileAUTheWiy 


Smiles  are  what  Delta  Air  Lines  and  Connection*  can  take  you  to  Disneyland 

Disneyland  Park  are  famous  for.  from  more  than  270  cities  around  the  worli 

When  you  fly  Delta  to  Disneyland,  you'll  Offering  nonstops  from  many  cities  to  the 

find  friendly  faces  every  step  of  the  way  Our  five  Los  Angeles  area  airports. 


personal  service  has  made  us  number  one 
in  passenger  satisfaction  among  the  largest 
U.S.  airlines  for  16  straight  years.* 

That's  one  of  the  reasons  Delta  was 
chosen  the  official  airline  of  Disneyland. 

What's  more,  Delta  and  The  Delta 


That  gives  you  something  else  to  smile  i 
about  when  you  fly  Delta. 

For  more  information  or  reservations, 
see  your  Travel  Agent  or  give  us  a  call  at 
1-800-221-1212.  We'll  have  you  smiling 
all  the  way  to  Disneyland. 


DELIA 

TheOffiadAb-RmOfDisneybmd 

*Based  on  consumer  complaint  statistics  compiled  by  the  US.  Department  of  Transportation. 
Delta  Connection  flights  operate  with  Delta  flight  numbers  2000-5999.  ©  1990  The  Walt  Disney  Company.  ©  1990  Delta  Air  Lines,  Inc 


DECORATING 


A  ROOM 
Growi 


WITH  A 
up>  in  styi 


arents,  whose  children  out- 
grow their  bedrooms  as  quickly  as 
they  do  their  shoes,  look  for  ways  to 
keep  up.  This  newly  remodeled  bed- 
room accommodates  the  changing 
needs  of  an  active  preteen.  Count  the 
ways  it  faces  the  future. 

The  key  to  the  room's  adaptable  na- 
ture lies  in  its  timeless  appeal:  The 
clean  lines  of  the  laminate-covered 
built-in  furnishings  appeal  to  children 
of  all  ages.  More  important,  especially 
from  a  child's  point  of  view,  the  room 
is  always  at  the  ready  to  play  new 
roles.  Specifically: 

The  snuggery  bed,  with  guest 
bunk  on  top,  is  more  than  a  place  to 
sleep.  For  a  young  adventurer,  the 
cozy  enclosure  serves  well  as  a  space 
capsule,  a  secret  hideaway,  or  a  fort. 
For  a  teenager  or  college  student,  the 
same  sleeping  cove  becomes  a  private 
getaway  for  reading  and  listening  to 
music.  Other  any-age  assets  of  the 
built-in  bed  include  the  open  and 
closed  storage  at  one  end  of  the  unit, 
and  a  pullout  storage  drawer  below 
the  lower  bunk. 

The  handsome  wall  unit  is  as  flexi- 
ble as  it  is  functional.  Fitted  with  an 
eye-catching  grid  of  shelves,  a  display 
ledge,  and  a  bank  of  storage  cabinets 
below,  the  unit  doesn't  discriminate 
on  the  basis  of  age.  Here,  toys,  story- 
books, and  other  prized  possessions 
get  organized,  but  it  won't  be  long  be- 
fore textbooks  and  teenage  treasures 
take  their  places. 

A  spacious  work  surface  at  the 
window's  edge  can  be  used  either  as  a 
desk  or  a  light-filled  place  for  doing 
artwork  and  other  projects. 

This  room's  function  and  architec- 
tural appeal  "grows"  on  from  here. 
The  other  elements  that  give  it  long- 
life  expectancy:  the  hard-wearing  in- 
dustrial-style carpet,  the  classic  track 
lighting  overhead,  and  a  simple,  no- 
frills  color  scheme.  HD 
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Adapt  lo  a  growing 
child's  changes  with  a 
room  stocked  with  flexi- 
bility, function,  and  fun. 


Built-ins,  such  as  these, 
never  lose  their  looks  or 
usefulness.  Their  contents 
change  with  their  owner. 
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DECORATING 


STRIPE  IT  RICH 
int 


TAKE  THE  STRAIGHT 
AND  NARROW 
To  paint  stripes,  you'll 

need: 
Painter's  masking 
tape 

(available  at  paint 
stores) 
Carpenter's  level 
Measuring  tape 
Flat  latex  wall  paint 
(We  used  Sherwin- 
Williams' 

Chopin  Blue  1 808, 
Violet  Veil  1529, 
Lemon  Wash  1654, 
Heavy  Metal  1035) 
Pencil;  brushes 


I  ou  needn't  say  good-bye  to  style  because  your  bank- 
roll is  flat.  Say  hello  to  paint.  Inexpensive  and  ever  ready, 
it's  your  decorating  ally.  Here's  a  paint-and-tape  technique 
for  striping  walls  with  colors  you  love.  Apply  these  basic 
instructions  to  your  own  stripe  design. 

Plan  a  design  on  paper  that  fits  your  wall  or  room  size. 
The  stripes  could  be  consistent  in  width  or  vary  in  width,  as 
these  shown  here.  Visit  your  local  paint  store  to  plan  colors: 
light  colors  will  create  an  open  effect,  medium-to-dark  col- 
ors will  deliver  drama. 

Determine  the  width  of  the  stripes  you  will  paint.  Mea- 
sure and  mark  the  intervals  on  the  wall  with  a  pencil.  Then, 
using  a  woodworker's  level,  position  the  level  at  each  mark; 
center  the  level,  and  mark  along  its  length.  Extend  the 
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pencil  lines  to  the  desired  length  by  shifting  the  level  andi 
marking  along  its  length. 

Mask  off  the  edges  of  every  other  stripe  (or  all  stripes  of 
one  color)  with  painter's  masking  tape.  Run  your  finger 
over  the  tape  edge  along  the  pencil  line  to  make  sure  the 
tape  is  fastened  securely.  (There's  no  need  to  secure  the 
entire  width  of  the  masking  tape.) 

Paint  the  stripes.  Remove  the  tape  and  allow  the  paint  to 
dry  24  hours  before  painting  adjacent  stripes. 

Repeat  the  taping  and  painting  procedure  for  each  color 
until  stripes  are  filled  in.  Note:  Ordinary  masking  tape  may 
pull  up  your  paint  in  spots.  Be  sure  to  use  painter's  masking 
tape  that  is  intended  for  interior  wall  painting.  Don't  leave 
the  tape  on  the  wall  for  more  than  eight  hours.  S§ 
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Like  most  creatures, 

bacteria  have  a  preferred 

natural  habitat. 


Magnified  I. M>.\ 


Odor-causing  bacteria  love  to  hang  out  in  places 

like  tee-shirts,  underwear,  sheets  and  towels. 

Fortunately,  new  Ultra  OxydoP  with  bleach 

»     is  specially  formulated  to  wash  away  99% 

of  the  odor-causing  bacteria  in  your  laundry 

Which  should  make  Oxydol  a  natural  addition 

to  your  habitat.  Wash  away  99%  of  bacteria. 
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FOOD 


low  does  your  diet  stack  up 
to  the  new  Recommended  Dietary  Al- 
lowances (RDAs)?  After  nine  years  of 
review  by  the  Food  and  Nutrition 
Board  of  the  National  Research 
Council,  the  new  RDAs  were  released 
in  October  1989. 

The  new  RDAs  for  calcium  and  vi- 
tamin C  are  higher  than  before.  Re- 
quirements for  other  nutrients  are 
lower,  making  it  easier  to  meet  the 
RDAs  for  iron,  folate,  vitamins  B„  and 
B12,  magnesium,  and  zinc.  The  latest 
nutrition  research  shows  that  the  re- 
quirements for  these  nutrients  may 
have  been  too  high  in  the  past.  Some 
requirements  are  brand-new;  current 
research  on  vitamin  K  and  selenium 
shows  that  they  are  essential  nutrients 
for  the  body. 

The  RDAs  tell  the  amount  of  es- 
sential nutrients  that  healthy  persons 
need  every  day.  If  you  eat  a  variety  of 
foods  and  can  answer  yes  to  the  following  four  questions, 
your  diet  most  likely  meets  all  of  the  1989  adult  RDAs. 
1.  Are  you  eating  at  least  three  servings  of  these  high- 
calcium  foods  every  day?  (Remember,  a  double  portion 
counts  as  two  servings.) 

1  cup  milk  or  yogurt 

1  oz.  cheese  or  Vi  cup  ricotta  cheese 

4  oz.  canned  salmon 

If  you  answered  yes:  You  most  likely  meet  the  RDA  for 
calcium  (800  mg/day)  if  you  are  25  years  of  age  or  older. 

If  you  answered  no:  For  every  calcium-rich  food  you  eat 
from  this  list,  you  consume  about  300  mg  of  calcium.  The 
new  RDAs  suggest  that  1 1-  to  24-year-olds  consume  at  least 
1,200  mg  of  calcium  a  day  or  the  equivalent  of  four  servings 
of  a  high-calcium  food.  Dairy  products  are  the  best  source 
of  dietary  calcium,  but  leafy  greens,  canned  salmon,  brocco- 
li, and  blackstrap  molasses  are  also  good  sources. 


AND  DON'T  FORGET  THESE 
NUTRITIOUS  FOODS 

The  RDAs  for  six  nutrients  were 
reduced  slightly  compared  to  the 
1980  RDAs,  but  that  doesn't  mean 
they  are  any  less  important.  Here 
is  a  guide  to  the  richest  sources  to 
make  sure  that  these  nutrients 
don't  fall  short  in  your  diet. 

Iron:  Enriched  cereal,  meat, 
sardines,  dried  beans,  ham 

Zinc:  Beef,  pork,  oysters,  turkey, 
whole  grains 

Magnesium:  Whole  grains, 
legumes,  leafy  green  vegetables, 
seeds,  nuts 

Vitamin  B,3:  Liver,  milk,  other 
dairy  foods,  meat,  eggs 

Vitamin  B6:  Chicken,  fish,  pork, 
organ  meats,  whole  grains, 
legumes,  brown  rice,  egg  yolk 

Folate:  Green  leafy  vegetables, 
liver,  fish,  legumes 


2.  Do  you  eat  at  least  two  servings 
of  high-vitamin-C  foods  daily?  They 
include: 

Tomatoes  or  tomato  juice 
Spinach  or  green  pepper 
Broccoli  or  potatoes 
Strawberries 
Grapefruit  or  orange 
Brussels  sprouts  or  cauliflower 
If  you  answered  yes:  You  are  taking 
in  about  60  mg  of  vitamin  C  daily.  If 
you  smoke,  you  need  about  3  servings 
(or  100  mg  of  vitamin  C  a  day). 

If  you  answered  no:  Each  serving  of 
the  above  foods  provides  significant 
amounts  of  vitamin  C.  You  must  eat 
vitamin-C-rich  foods  every  day;  your 
body  can't  store  this  vitamin. 

3.  Do  you  often  eat  leafy  green  veg- 
gies, a  source  of  vitamin  K? 

If  you  answered  yes:   Dark   leafy 
greens  such  as  spinach  and  collard 
greens  are  the  best  sources  of  vitamin 
K.  The  exact  requirement  varies  according  to  your  weight. 

If  you  answered  no:  Vitamin  K,  important  for  blood  clot- 
ting, is  stored  by  the  body,  so  you  do  not  need  to  consume  it 
on  a  daily  basis.  Deficiencies  are  rare. 
4.  To  be  sure  you're  getting  selenium,  do  you  regularly  eat 
from  these  food  groups? 

Cereal  grains 

Organ  meats 

Seafood,  meat,  poultry 

Milk  and  other  dairy  products 

Vegetable  oil  or  margarine 

If  you  answered  yes:  Good.  Selenium  helps  the  heart  func- 
tion properly.  Selenium  along  with  vitamin  E  is  an  antioxi- 
dant that  protects  your  body's  cells  from  aging. 

If  you  answered  no:  A  deficiency  in  selenium  is  rare  be- 
cause many  foods  contain  trace  levels  of  selenium.  Just  try 
to  eat  a  variety  of  foods  to  ensure  that  you  meet  the  RDA.  ES 
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<«^P  uice  blend,  fruit  drink,  natu- 
ral— many  terms  on  fruit  beverage  la- 
bels are  confusing.  There  are  no 
government  standards  for  most  of 
these  products,  so  the  amount  of  juice 
used  in  beverages  differs  from  brand 
to  brand.  A  little  detective  work  re- 
veals the  meaning  behind  the  follow- 
ing terms: 

100  percent  juice:  A  beverage 
with  this  label  is  pure  fruit  juice. 

100  percent  natural:  This  may 
mean  the  product  contains  no  juice  or 
as  little  as  10  percent.  The  remaining 
beverage  ingredients  might  be  water, 
corn  syrup  or  other  sweeteners,  and 
flavors. 

Fruit  juice  blend,  punch,  bever- 
age, or  sparkler:  A  drink  with  any 
one  of  these  labels  has  some  pure  fruit 
juice,  but  sweeteners,  water,  and  fla- 
vorings may  be  added.  The  amount  of 
pure  fruit  juice  in  the  product  varies 
by  the  manufacturer. 

Fruit  flavored:  Chances  are  this 
product  contains  no  juice.  By  law, 
powdered  drinks  must  bear  this  label. 

By  reading  labels  on  fruit-based 
beverages,  you'll  know  what  you're 
buying.  Although  manufacturers  are 
not  required  by  law  to  list  the  percent- 
age of  juice  used,  many  do  so  volun- 
tarily. (The  exception  is  diluted 
orange  juice  products.  Their  labels 
must  state  the  percentage  of  orange 
juice  used.)  All  other  fruit-based  bev- 
erages must  list  the  ingredients  in  or- 
der, from  greatest  to  least,  so  you  can 
compare  the  relative  amounts  of  fruit 
juice,  water,  and  sweeteners. 

Also,  remember  that  diluting  fruit 
juices  can  improve  flavor.  Pure  cran- 
berry juice,  for  example,  is  bitter,  so 
most  cranberry  beverages  are  blended 
with  water  or  fruit  juices.  Also,  an 
intensely  flavored  juice,  such  as  rasp- 
berry, mixed  with  a  milder  juice  like 
pear  or  apple  may  be  more  pleasing  to 
your  palate,  ffl 
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JiteJine 

AMERICAN  FLAVOR 





WE  WATCH  MORE  THAN  YOUR  WEIGHT 

Delicious  Lite-line"  is  also  low  in  fat  and 
cholesterol.  So  you  can  cut  down  on  calories 
without  cutting  down  on  good,  healthy  eating. 
It  figures  not  only  dieters 
love  Lite-line  — we  give 
you  less  of  what  you  dont 
want,  but  all  of  that  great 
cheese  taste !  « 1990  Borden,  mc 


Borden 


IflrtBORTXN-lrt 
COT  TO  B6  GOOD 


NOW,  TRYLITE-LINE  LOW-SODIUM.TOO. 


FOOD 


WITH 


lareful  measuring  is  key  to 
good  cooking.  Understanding  how 
teaspoons,  tablespoons,  and  cups  re- 
late to  one  another  is  important,  too. 

Tnk  summary  ran  hpln 


TRANSLATING  AMOUNTS 

3  teaspoons  (tsp.)  =   1  tablespoon 

4  tablespoons  (Tbsp.)  =  V*  cup 

5  tablespoons  plus  1  teaspoon  = 
Va  cup 

8  tablespoons  =  Vi  cup 

1 0  tablespoons  plus  2  teaspoons 

=  2/S  cup 
1 2  tablespoons  =  Va  cup 
1 6  tablespoons  =   1  cup 
1  tablespoon  =  Vi  fluid  ounce  (oz.) 
1  cup  =  8  fluid  ounces 

1  cup  =  Vi  pint 

2  cups  =    1  pint 
4  cups  =   1  quart 
2  pints  =    1  quart 

A  /innrtt   =     1     inllonT 


What's 

JL  it  YTfrom 
Better  Homes  and  Gardens 
BOOKS 


Increase  the 

value  and  beauty  of 

your  home  with 

landscaping! 

J\  complete  guide  to 

landscaping  that  helps  identify 

needs  and  weigh  possible  solutions. 

Shows  how  to  plan  and  shape  land, 

and  build  almost  all  the  common 

structures  and  surfaces.  Organized 

by  landscaping  problems  such  as 

front  yards,  privacy,  shade, 

outdoor  living.  21  site  plans.  All 

you  need  to  know  in  one 

handy  volume. 

Plant  identification  section 

500  color  photos 

100  Illustrations.  336  pages 

Available  v.  herever  books  are  sold! 


Better 
H$mes 


UPKEEP 


'usiness  trips.  Little  League. 
Volunteer  work.  These  are  just  a  few 
of  the  activities  that  keep  most  home- 
owners on  the  go  and  absentminded 
about  routine  home  maintenance.  The 
result:  Minor  problems  such  as  poor 
foundation  grading,  which  many 
homeowners  can  solve,  turn  into  ma- 
jor problems  that  often  need  to  be  con- 
tracted out  at  greater  expense. 

According  to  Kenneth  Austin, 
chairman  of  HouseMaster  of  Ameri- 
ca, a  national  home  inspection  organi- 
zation, poor  foundation  grading  very 
often  causes  dampness  in  the  base- 
ment or  the  lower  level  of  the  home 
when  the  ground  slopes  toward  the 
house.  Eventually,  moisture  seeps 
through  the  foundation  and  creates  a 
dampness  problem  inside,  making  an 
unpleasant — and  sometimes  un- 
healthy— environment.  "Adding  top- 
soil  and  regrading  the  land  is 
relatively  easy,"  Austin  says,  "but 
many  homeowners  don't  know  about 
it  or  simply  don't  get  around  to  it." 

Austin  points  out  that  not  only  can 
major  maintenance  problems  affect 
your  enjoyment  of  your  home,  but 
they'll  also  affect  the  overall  dollar 
value  if  and  when  you  put  your  home 
on  the  market. 

Here  is  HouseMaster's  list  of  the 
eight  most  common  household  prob- 
lems that  you  should  try  to  nip  in  the 
bud  to  keep  home  repair  costs  down. 
Next  to  each  problem  is  the  damage 
that  can  occur  if  the  problem  is  not 
corrected  early. 

1 .  Faulty  roof  flashings — roof  leaks 
and  possible  structural  and  cosmetic 
damage. 

2.  Malfunctioning  gutters — water 
damage  inside  the  house. 

3.  Poor  foundation  grading — 
dampness  or  moisture  in  the  basement 
or  lower  level. 

4.  Poor  tub/shower  caulking  and 
grouting — same  as  "damaged  tile."  A 
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Malfunctioning  gutters,  if  neglected,  can 
cause  water  damage  inside  the  house. 


Ignore  faulty  chimney  flashing,  and  you 
could  get  roof  leaks  or  worse. 

water  leak  can  spread  virtually  any- 
where, but  mainly  to  the  room(s)  be- 
low the  fixture. 

5.  Damaged  bathroom  tile — loose 
fixtures  and/or  water  leakage  to  the 
floor  below. 

6.  Inadequate  number  of  electrical 
outlets — overloading  of  existing  out- 
lets and  a  potential  fire  hazard. 

7.  Poor  attic  ventilation — roof 
sheathing  rot  from  excess  moisture. 

8.  Poor  mechanical  system  up- 
keep— systems  that  will  not  work  effi- 
ciently or  live  up  to  their  expected  life 
spans  (particularly  true  for  heating 
and  cooling  systems).  Case  in  point: 
Neglecting  annual  gas  furnace  inspec- 
tions could  create  soot  buildup  in  the 
flue  and  result  in  a  chimney  fire.  EH 
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DO      YOU      BELIEVE      IN 


n  America  alone,  over 
50,000  children  and  adults 
nave  leukemia  and  other 
od  related  disorders.  Sadly,  25 
each  day  who  could  be  saved 
ough  marrow  transplantation. 
iy  nave  only  one  nope  or 
vival .  .  .  you. 

inks  to  a  unique  medical 
cedure  and  to  LIFE-SAVERS 

UNDATION  OF  AMERICA,  a 

pie  Mood  test  can  lead  to  a 
:able  marrow  donor  match.  If  a 
:  doesn't  match  Danielle,  they 
{  match  another  victim  equally 
perate  for  a  future. 

need  you.  Even  if  you  choose 
to  Become  a  donor  yourself, 
can  still  he  a  Guardian  Angel 
;overing  the  cost  of  someone 
;'s  test.  All  you  have  to  do  is 
w  you  care  hy  reserving  your 
;e  in  the  Life-Savers  Guardian 
gel  Program. 

ticipants  will  receive  a  new 
e-Savers  Guardian  Angel 
ament,  unavailable  in  stores, 
ry  month  for  an  entire  year, 
it's  twelve  hand  painted 
celain  figurines,  each  a 
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I  do.  My  name  is  Danielle  and  I'm  nine 
years  old.  I'm  pretty  much  like  other  kids 
except  for  one  thing. . .  I  have  leukemia. 
If  I  have  a  relapse,  my  doctors  say  I  must 
have  a  bone  marrow  transplant  to  live. 

Tes,  I'm  scared. . .  but  I'm  not  giving  up. 
I  believe  in  miracles. 

My  doctors  have  told  me  about  another 
girl,  like  me,  who  found  a  donor  and 
now  shei  well.  She  doesn't  have  leukemia 
anymore  and  she'll  grow  up  healthy.  A 
miracle  happened  for  her.  ..so  I  believe 
one  can  happen  for  me  too.  But  I  need 
your  help. 

Will  you  help  me  and  thousands  of 
others  like  me  to  live? 


different  Beautifully  inspiring 
Flavia  angel  with  the  message, 
"Miracles  Happen."  Each  month 
you'll  he  reminded  of  how  you 
personally  helped  to  make  a 
miracle  happen. 

It  isn't  every  day  that  you're  given 
the  chance  to  save  a  life.  Won't 
you  please  help  Danielle,  and 
thousands  of  others  like  her?  Be  a 
Guardian  Angel,  give  them  hack 
their  future. 

Proceeds  go  to  LIFE-SAVERS 

FOUNDATION  OF  AMERICA, 

a  non-profit  charity  aiding 
children  and  adults  with  deadly 
diseases.  If  you'd  like  more 
information  on  how  to  become  a 
donor  you  can  call  1-900-990-1414. 
The  call  costs  $5.00,  which 
covers  the  cost  of  your  infor- 
mation packet  and  goes  to  helping 
someone  in  need. 

To  order  the 

Flavia  Angel 

/ 
Ornament 

series,   simply        ^^t~       _^-""' 
return  the  coupon     -""' 

helow  or  call  1-800-445-5432. 


Life-Savers  Guardian  Angel  Ornament  Reservation  Application 

□    TCSyVi   like   to   Kelp   SAVE    LIVES!    Please    accept    my    reservation    (or    mv    first    Life-Savers    Guardian    Angel    Ornament.    I    understand    that    I 
nil    receive   one    special    ornament    each    month    for   twelve    months,    at    a    cost    of   jus.    $16.50    (add    appl.cahle    state   sales   tax),    plus   $1    60    postage 
I   handling   each;    of   course    I    can    cancel    at    any    time    for   any    reason.    I    will    also    receive   a   free    Ouardian    Angel    Ornament    Box    to    hold    my 
e   collection.    I    need    send    no    money    now,    as    I    will    he    hilled    each    month      OR    Please    charge   each    ornament,    upon    s  h  ,  F  ,n  e  n «    to    my: 


omplet 

MSA  D  MasterCard  Account  # 


Signature 


dress 


Citj 


State 


o«  3-4  «crL  (or  Jeliverr) 

(koUL a...... 


Ple..e 


tr.il   coupon    tc 


,  V  o  (  F  I  .  .  ,  .  V,  ,  J  „ 


LIFE-SAVERS'  FOUNDATION  of  AMERICA 


P.O.  Bo»  413082.   K. 


Citv,  MO  6  4  14  1 
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DECORATING 


Bed 


style  that  vfhispers 


rhen  you're  deafened  by 
the  roar  of  the  busy  working  world, 
come  home  to  quiet  comfort.  Slip  into 
a  bedroom  you've  decorated  in  elo- 
quent and  understated  tones,  such  as 
the  one  shown  here. 

A  sense  of  simplicity  derived  from 
the  out-of-doors  will  get  you  started. 
Imagine  that  you've  dropped  out  of 
the  rat  race  and  have  time  to  let  your 
decorating  style  grow  naturally.  Then 
take  these  simple  steps  toward  creat- 
ing a  relaxing  room. 

Unclutter  the  view.  It's  a  good 
idea  to  pare  down  from  time  to  time, 
clearing  the  decks  of  nonfunctioning 


possessions.  Sell  or  trade  them,  or 
store  them  until  you  can  give  them  a 
better  use. 

If  you  don't  need  the  privacy,  un- 
cover windows  to  let  nature's  panora- 
ma entertain  you  and  help  you  feel 
more  grounded.  For  privacy,  hang 
simple  roller  shades  or  miniature 
blinds  that  disappear  during  the  day. 

Brandish  the  brush.  To  simplify 
the  room,  paint  the  walls  and  furnish- 
ings white.  Coat  the  ceiling  with  white 
enamel  that  will  reflect  the  light 
around  the  room.  Then,  add  white  ac- 
cessories. The  beauty  of  an  all-white 
room  is  that  you  don't  have  to  worry 


Speak  softly  and  carry  a  big  white  paint- 
brush. It'll  gloss  over  details  and  give 
you  a  clean  decorating  canvas. 

Strip  down  to  essentials:  a  good  bed, 
down-feather  comfort,  and  a  purist's 
backdrop  view. 


about  coordinating  colors.  Also,  you'll 
notice  how  white  cleans  and  purifies, 
sets  the  room  aglow,  and  helps  the 
space  seem  larger  than  it  really  is. 

Let  furniture  find  you.  When  you 
come  across  secondhand  pieces,  see 
each  one  with  imaginative  eyes,  new 
potential,  and  unexpected  uses.  For 
example,  while  moving  into  her  new 
house,  this  homeowner  came  upon  a 
dark  red  chest  and  a  kitchen  table 
abandoned  by  their  previous  owners. 
She  adopted  them,  gave  them  refresh- 
ing coats  of  paint,  and  made  them  feel 
wanted  and  useful  again.  Today,  the 
red  chest  is  white  (above)  and  the  little 
kitchen  table  serves  as  her  bed's  head- 
board (above  left). 

Touch  with  whimsy.  Hang  on  to 
your  sense  of  humor  and  include  it  in 
your  bedroom.  For  tickling  the  eye, 
choose  one  or  two  accessories  that 
make  tongue-in-chic  statements. 
Here,  the  bunny  on  the  headboard  ta- 
ble thinks  it's  outdoors  under  the 
bushes.  Perhaps  the  birdhouse  on  the 
chest  has  a  wren-ter.  ffl 

Photographs:  Mike  Jensen  Design:  Vicki  Alsip.  Region- 
al editor:  Tnsh  Maharam 
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Get  A  Sense  O 
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We'll  Show  You 
The  Road  Less  Traveled. 


Get  off  the  beaten  path  and 
into  Utah  like  never  before, 
with  Scenic  Byways  and 
Backways.  Wind  your  way 

through  the 

alpine  beauty 

of  our  northern 

mountains. 

Or  witness 

the  mind- 


m 


To  get  your  free 

Utah  Travel  Guide 

and  to  order  your  own  personal  copy 

of  Byways  and  Backways,  call: 

1-800-Utah-Fun. 

□  Please  send  the  free  Utah  Travel  Guide  only. 

□  Enclosedismycheckfor copies  of  Byways  and 

Backways.  I  understand  the  price  is  $4.00  each. 

□  Please  charge  to  my  MasterCard  or  VISA  (circle  one). 


Card  No. 

Name 

Address  _ 


Exp.  Date 


L 


City/State/Zip 

Mail  to:  Utah  Travel  Council,  Dept.  HL16F, 

Council  Hall  /  State  Capitol,  Salt  Lake  City,  Utah  841 14 


boggling  panoramas  of  southern 
Utah's  red  rock  canyons.  This 
beautiful  full-  color  guide  will  show 
you  through  Utah's  most  spec- 
tacular scenic  wonders:  Twenty- 
seven  Scenic  Byways  —  major 
roads  clearly  marked  with  color- 
ful highway  signs.  Or  58  Scenic 
Backways  —  country  roads  that 
take  you  even  fur- 
ther into  Utah's 
rugged  beauty.  Each 
is  detailed  with 
full- color  photo- 
graphs, maps  and 
descriptions.  It's 
the  best  way  yet 
to  fully  explore 
the  wondrous 
diversity  of 
Utah's  land- 
scape. Order 
your  copy  now  and 
you'll  also  get  a  free  Utah 
Travel  Guide  that  lists  destina- 
tions, accommodations  and  more. 
It's  everything  you  need  to  plan  a 
grand  Utah  vacation.  The  price  for 
both  is  $4.00.  The  excursion  you'll 
take  is  priceless. 


Candidate, 
1998  Olympic 
Winter  Games 
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TAMARIND  SAUCE 

Look  for  tamarind  concentrate  at  an 
oriental  or  Thai  market.  Add  about  1 
tablespoon  of  concentrate  to  stir-fries, 
noodle  dishes,  curries,  and  sauces  for 
an  intriguing  tart  taste — 

V*  cup  water 

2  Tbsp.  sugar 

2  Tbsp.  tamarind  concentrate 

1   Tbsp.  fish  sauce  (nam  pla)  or 
soy  sauce 

1   tsp.  cornstarch 
Cucumber  slices  (optional) 
Snipped  chives  (optional) 

•  In  a  small  saucepan  combine  water, 
sugar,  tamarind  concentrate,  fish 
sauce  or  soy  sauce,  and  cornstarch. 
Cook  and  stir  over  medium  heat  till 
thickened  and  bubbly.  Cook  and  stir 
for  2  minutes  more.  Serve  warm  or 
cold  with  Spring  Rolls.  Top  with  cu- 
cumber slices  and  chives,  if  desired. 
Makes  Vi  cup. 

Nutrition  information  per  tablespoon:  16 
cal.  (0%  from  fat),  Ogfat,  Omgchol, 
0  g  pro.,  0  g  carbo.,  0  g  dietary  fiber, 
153  mg  sodium. 

THAI  FRIED  NOODLES 

Thais  call  this  seasoned  pork,  chicken, 
and  shrimp  dish  mee  krob.  Since  Thais 
don 't  use  chopsticks,  you  can  dig  your 
fork  into  this  delicious  dish  and  still  eat 
in  typical  Thai  style — 
4  oz.  boneless  pork 

1  whole  large  chicken  breast, 
skinned  and  boned  (8  oz.) 

Vi   lb.  fresh  or  frozen  shrimp  in 
shells 

•      »      • 

Va   cup  rice  vinegar  or  white 
vinegar 

3  Tbsp.  soy  sauce 

2  Tbsp.  sugar 
2  Tbsp.  water 

1  Tbsp.  fish  sauce  (nam  pla)  or 
soy  sauce 

Vi  to  1  tsp.  crushed  red  pepper 

2  Tbsp.  cooking  oil 

Vi  cup  sliced  green  onion 
2  cloves  garlic,  minced 
1   recipe  Deep-Fried  Rice  Sticks 
Small  chili  peppers  (optional) 
Snipped  fresh  cilantro  (optional) 

•  Partially  freeze  the  pork;  bias-slice 
into  bite-size  strips.  Cut  the  chicken 
into  bite-size  strips.  Thaw  shrimp,  if 
frozen.  Remove  shells  from  shrimp 
and  halve  lengthwise,  cutting  where 
the  vein  is  in  back.  Rinse  shrimp,  re- 
moving  any   remaining  black   vein. 


Drain  shrimp  well  and  set  aside  with 
the  pork  and  chicken. 

•  In  a  small  bowl  stir  together  the 

vinegar,  the  soy  sauce,  the  sugar,  the 
water,  the  fish  sauce,  and  the  red  pep- 
per. Set  aside. 

•  In  a  wok  or  large  skillet  heat  1  ta- 
blespoon of  the  oil  over  medium-high 
heat.  Stir-fry  the  green  onion  and  the 
garlic  about  1  minute  or  till  light 
brown.  Add  the  shrimp  to  the  onion 
mixture.  Stir-fry  for  2  to  3  minutes  or 
till  the  shrimp  turn  pink;  remove  from 
wok  or  skillet. 

•  Add  the  remaining  oil.  Add  pork 
and  chicken  to  the  hot  wok  or  skillet. 
Stir-fry  for  2  to  3  minutes  or  till  pork 
and  chicken  are  no  longer  pink.  Re- 
turn shrimp  mixture  to  wok  or  skillet; 
add  soy  sauce  mixture.  Cook  and  stir 
over  medium  heat  till  thickened  and 
bubbly.  Cover  and  cook  for  1  minute 
more.  Add  a  third  of  the  Deep-Fried 
Rice  Sticks.  Toss  lightly  to  combine. 
Add  another  third  of  the  rice  sticks; 
toss.  Heat  through.  Garnish  with  the 
remaining  rice  sticks  and,  if  desired, 
top  with  chili  peppers  and  cilantro. 
Makes  4  to  6  main-dish  servings. 


Drop  small  handfuls  of  rice  sticks  into  hot 
oil.  With  a  slotted  spoon,  remove  rice 
sticks  as  soon  as  they  puff;  drain  on  pa- 
per towels. 

Deep-Fried  Rice  Sticks:  In  a  large 
saucepan  fry  6  ounces  unsoaked  rice 
sticks,  a  small  handful  at  a  time,  in 
deep  hot  cooking  oil  (375°)  for  3  to  5 
seconds  or  just  till  sticks  puff.  Re- 
move; drain  on  paper-towel-lined  bak- 
ing sheet  for  up  to  2  hours. 

Nutrition  information  per  serving:  518 
cal.  (43%  from  fat),  25  g  fat,  108  mg 
chol,  30  g pro.,  43  g  carbo.,  1  g  dietary 
fiber,  1,193  mg  sodium.  U.S.  RDA: 
22%  iron,  72%  niacin.  M 


SMART     SAVINGS     FROM 

HeALTHYK^HOICE 


Bvucr  I  Ionics  uml  Gulden* 

Low-Fat 

MEALS 

Better  Homes  and  Gardens' 
Low-Fat  Meals  Cookbook 


50°  °  OFF 


Pust  like  HEALTHY  CHOICE 
Dinners  and  Entrees,  this 
book's  recipes  are  low  in  fat 
but  high  in  taste  appeal.  You 
will  find  everything  from 
entrees  to  desserts,  illustrated 
by  beautiful  color  photos. 

Best  of  all,  you  save  S5.00 
on  this  $995  retail  value  with 
just  one  proof  of  purchase 
(UPC  code)  from  any 
HEALTHY  CHOICE  frozen 
Dinner  or  Entree! 

o  IOTI  ConAnn.  Inc. 


| 1 

Q  Please  send  me  the  Better  Homes  and  Gardens?  Low-Fat 
Meals  cookbook.  I  have  enclosed  one  UPC  code  from  a 
HEALTHY  CHOICE  Dinner  or  Entree  and  $4.95  plus  SI. 00'  for 
postage  and  handling.  Make  check  or  money  order  payable  to 
"Healthy  Choice  Cookbook  Offer"  (no  cash,  please). 

Name 

Address 

City  State  ZIP 

Mail  to:  HEALTHY  CHOICE  Cookbook  Offer 
P.O.  Box  9619,  Clinton,  Iowa  52736 

Allow  6  m  8  weeks  for  delivery.  Offer  expire*  6'30'9l.  Void  where  taxed,  reMricicd  or  olherwl.se  prohibited  by  bw. 
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HOW  TO  MAKE  IT  WORK  FOR  YOU 


EVERY  RECIPE  ANALYZED 

With  each  recipe,  we  give  impor- 
tant nutrition  information.  The  calo- 
rie count  of  each  serving  and  the 
amount,  in  grams,  of  fat,  cholesterol, 
protein,  carbohydrate,  dietary  fiber, 
and  sodium  help  you  keep  tabs  on 
what  you  eat.  We  also  include  the  per- 
cent of  calories  coming  from  fat. 

You  can  check  the  vitamin  and 
mineral  levels  per  serving  of  each  reci- 
pe. These  are  noted  in  percentages  of 
the  United  States  Recommended  Dai- 
ly Allowance  (U.S.  RDA)  whenever 
values  exceed  10  percent  of  the  recom- 
mended amount.  (The  U.S.  RDAs  are 
dietary  standards  developed  by  the 
U.S.  Food  and  Drug  Administration.) 

HOW  WE  ANALYZE 

We  omit  optional  ingredients  from 
the  nutrition  analysis. 


-^BSAA^ 


KIT< 


Our  seal  assures  you  that  every 

recipe  has  been  tested  in  the 

Better  Homes  and  Gardens^  Test 

Kitchen.  This  means  that  each  recipe  is 

practical  and  reliable,  and  meets  our 

high  standards  of  taste  appeal. 


When  ingredient  options  appear  in 
a  recipe  (such  as  margarine  or  butter), 
we  use  the  first  one  mentioned  for  the 
nutrition  information.  The  order  does 
not  mean  we  prefer  one  ingredient  or 
the  other. 

We  also  use  the  first  serving  size 
listed  for  the  nutrition  information. 


WHAT  YOU  NEED 

Use  our  analyses  to  chart  the  nutri- 
tion value  of  the  foods  you  eat  and  the 
recipes  you  prepare.  These  dietary 
guidelines  are  based  on  the  average 
daily  needs  of  moderately  active  fe- 
males, 25  to  50  years  old  (in  general, 
moderately  active  males  and  teenagers 
need  more  calories): 

Calories— 2,000 

Protein — 50  grams 

Fat — no  more  than  67  grams 

Cholesterol — no  more  than 

300  milligrams 

Sodium — 500  to  3,000  milligrams 

Fiber — 20  to  30  grams 

Aim  for  a  balanced  diet  overall, 
keeping  your  fat  intake  to  30  percent 
or  less  of  your  total  daily  calories. 
(One  gram  fat  =  9  calories.) 


WIN  MONEY 

IN  THE  BETTER  HOMES  AND  GARDENS®  PRIZETESTED 
RECIPES®  CONTEST! 


TWO  TOP  WINNERS:  $200 

TWO  RUNNERS-UP:  $100 

SIX  HONOR  ROLLS:  RUBBERMAID 

MICROWAVE  C00KWARE 

How  would  you  like  to  win  $200? 
Just  send  your  original  recipes  to  our 
monthly  Prize  Tested  Recipes  Con- 
test. Each  month,  we  ask  you  to  send 
us  recipes  that  fit  the  two  categories 
listed  on  this  page.  Seven  months  lat- 
er, we  feature  the  four  top  recipes  on 
the  Prize  Tested  Recipes  pages. 

HINTS  TO  HELP  YOU 
GET  STARTED  FOR  THIS 
MONTH'S  CATEGORIES 
Special  Seafood  Dinners 

•  Recipes  using  fresh,  frozen,  or 
canned  seafood  qualify  •Shellfish 
salads  •  Healthful  fish  suppers 


Rice  Side  Dishes 

•  Savory    rice    pilafs    and    risottos 

•  Easy,  toss-together  dishes  using 
quick-cooking  rice  •  Chilled  rice  and 
vegetable  combinations 

WINNERS  IN  THIS  ISSUE 
(pages  163  and  164) 

$200  Winners 

Marilyn  Godfrey,  Ventura,  Calif. 
Deborah  Covert,  Exeter,  N.H. 

$100  Winners 

Nancy  Cersonsky,  Oxford,  Conn. 
Diane  Fuller,  Asheville,  N.  C. 

Honor  Roll  Winners 

Janet  Kruse  Black,  Kailua,  Hawaii; 
Barbara  Bullinger,  Morton,  Wash.; 
Laura    Childes,    Indianapolis,    Ind.; 


Karen  Emanuelson,  Richardson,  Tex.; 
Cyndi  Hight,  Conroe,  Tex.;  Irmgard 
Procknow,  Grand  Junction,  Colo. 

CONTEST  RULES 

1 .  Contest  is  open  to  U.S.  residents,  except  em- 
ployees of  Meredith  Corporation.,  its  affiliates, 
subsidiaries,  and  families.  2.  With  each  entry, 
type  or  print  your  name,  address,  and  recipe 
marked  "September  Seafood  Dinners"  or  "Sep- 
tember Rice  Side  Dishes."  Specify  ingredient 
brands  and  recipe  origin.  3.  Address  recipes  to 
9109  Food  Department,  Better  Homes  and  Gar- 
dens, Des  Moines,  IA  50336.  4.  All  entries  must 
be  postmarked  by  February  28,  1991.  5.  Win- 
ners will  be  selected  about  60  days  later,  then 
notified  by  mail.  6.  Entries  must  be  original,  and 
will  be  judged  on  creativity,  taste,  and  practical- 
ity by  BH&G""  editors.  7.  Entries  will  not  be 
returned.  All  copyright  rights  of  winning  recipes 
belong  to  Meredith  Corp.  We  reserve  the  right  to 
adjust  winning  recipes.  8.  Entry  constitutes  per- 
mission to  use  winner's  name  and  hometown 
name  for  editorial  and  promotional  purposes.  HS 
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serving  canister, 
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of  StoveTop  stuffing.  So 


with 


in  the  flexible 


! 


servmgcmijter.  the  number 
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Stove^p  in  the  canister 


> 1990  General  Foods  Corporation 
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Logr  CabM  Syrup 

Taste  a  little  maple  in  every  golden  drop. 


mm 


:s  smokers: 


Can  you  get  at  least 

50%  less  tar  and  nicotine 

and  still  get 

flavor  in  a  cigarette? 


20 

CIGARETTES 


NOW 

you  can. 


5  mg.  tar 
0.4  mg.  nic. 


NOW  is  Lowest 
Soft  Pack 


2  mg.  tar,  0.2  mg.  nic. 


MERIT  100s 

OLX«A  LIGHTS 

FILTER 


5  mg.  tar 
0.5  mg.  nic. 


5  mg.  tar 
0.5  mg.  nic. 


The  lowest  in  tar  and  nicotine. 

Of  all  soft  pack  ioo's.  By  US.  Gov't,  testing  method. 


2  mg.  "tar",  0.2  mg.  nicotine  av.  per  cigarette  by  FTC  method. 

Based  on  a  comparison  of  selected  national  brands. 
ALL  BRAND  STYLES  SHOWN  ARE  100MM. 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


mm 
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vice  from  cabin  stewards  and 
waiters,  sailing  days  as  busy 
or  laid-back  as  you  choose, 
and  dazzling  nights  with  mu- 
sic, dancing,  entertainment, 
and  gambling  in  flashy  casi- 
nos. Mornings  often  bring  a 
new  port  with  sunny  beaches 
and  native  shops  to  explore. 

Here  are  two  examples  of 
good  cruise  values,  one  for  a 
week-long  sail  and  the  other 
a  three-  or  four-day  jaunt. 
We  also  tell  you  about  other 
great  cruise  lines,  and  give 
you  tips  to  help  you  save 
money  on  your  next  voyage. 

The  Sovereign  of 
the  Seas 

A  week's  worth  of  fun 

Although  the  Sovereign  of 
the  Seas  is  one  of  the  biggest 
cruise  ships  ever  built,  ac- 
commodating more  than 
2,500  passengers  on  14  decks, 
you  never  feel  lost  in  the 
crowd.  But  you  do  benefit 
from  the  variety  of  choices 
available. 

During  the  vessel's  week-long  Ca- 
ribbean itinerary,  you  spend  pam- 
pered days  at  sea  and  visit  the  Royal 
Caribbean  Cruise  Line's  private  beach 
at  Labadee,  Haiti,  plus  ports  at  San 
Juan,  Puerto  Rico,  and  St.  Thomas. 

Cabin  stewards  leave  chocolate 
bunnies  for  the  kids,  and  fold  their 
pajamas  into  anchors  and  frogs.  Wait- 
ers bring  extra  portions  of  souffle,  or 
find  a  hamburger  for  a  pouting  child. 
Royal  Caribbean  does  offer  a  chil- 
dren's menu.  For  people  who  never 
get  enough  food,  midnight  brings  a 
full  buffet  of  main  courses  with  tiers  of 
desserts.  And  the  food  is  good. 

Every  sailing  features  a  kids'  pro- 
gram for  ages  5  to  12  plus  teens.  Chil- 
dren receive  gifts  nightly,  and 
babysitting  is  available.  Name  enter- 
tainment is  another  lure.  Two  headlin- 
ers  perform  each  trip. 


The  cabins,  while  serviceable,  are 
small,  even  for  a  cruise  ship.  Avoid 
cabins  on  decks  8  and  9,  if  possible; 
they  can  get  noisy  when  people  walk 
in  the  corridors  and  from  the  eleva- 
tors, casino,  and  disco. 

You'll  pay  $1,130-53,265  per  per- 
son, double  occupancy,  including  air- 
fare from  most  major  gateway  cities; 
additional  people  in  cabin,  $645  each, 
including  airfare;  800/327-6700. 

Shore-tour     sawy     for 
Sovereign  of  the  Seas 

Here's  how  to  save  on  shore  tours, 
which,  at  $15  to  $75  per  person,  add 
significantly  to  your  cruise  expenses. 
•  Choose  wisely.  Except  for  sailing 
trips,  most  port  explorations  can  be 
done  more  economically  on  your  own. 
Form  a  group,  and  negotiate  with  a 
cab  driver  for  a  personal  island  tour. 


•  In  Labadee,  Haiti:  Don't 
pay  the  $20  snorkeling  fee 
unless  you  want  the  begin- 
ner's instruction. 

•  In  Puerto  Rico:  Skip  the 
$16  Old  San  Juan  tour.  Get  a 
map  at  the  tourism  office  at 
the  end  of  Pier  1,  and  take  the 
free  trolley  at  the  yellow  signs 
to  historical  points.  Tour  El 
Morro  Fort  and  shop. 

If  you're  on  a  beach  quest, 
take  a  cab  to  the  Condado 
area  hotels,  or  to  the  more 
upscale  Isle  Verde.  In  port, 
the  ship's  casinos  close,  so 
gamblers  head  to  the  Isle 
Verde  casinos. 

•  In  St.  Thomas:  Forgo  the 
island  tour.  Instead,  take  a 
cab  to  Coral  World,  a  won- 
derful display  of  underwater 
reefs  and  fish. 

For  good  snorkeling  full  of 
parrot  fish  and  beaches  that 
made  the  Caribbean  famous, 
take  a  cab  to  the  town  ferry 
for  the  40-minute  crossing  to 
Trunk  Bay  in  St.  John's  na- 
tional park.  Amenities  in- 
clude rental  snorkeling  gear, 
lockers,  showers,  and  a  life- 
guard, plus  such  snacks  as 
hamburgers  and  hot  dogs. 

The  Fantasy: 

Save  on  a  short  cruise 


Carnival  Cruise  Lines'  gala,  glitzy 
superliner  comes  with  miles  of  neon 
mood  lights  that  change  from  yellow 
and  green  to  red  and  purple.  Century 
Boulevard,  a  wide  swath  of  enclosed 
deck  with  a  curvy,  flashing  path  of 
shimmering  bulbs,  is  the  place  to  see 
and  be  seen.  Just  settle  into  a  cozy 
spaceship-like  car  for  a  front-row  seat. 

Even  though  the  Fantasy  accom- 
modates 2,600  passengers,  it  blooms 
with  intimate  places  to  meet  for 
drinks,  partying,  or  people  watching, 
including  the  six-story  Grand  Spec- 
trum. You'll  soon  find  a  favorite  spot 
to  call  your  own. 

The  party  starts  on  the  Fantasy 
while  you're  still  in  port  in  Miami. 
Couples  relax  by  the  pool,  waiters 
dance  around  offering  drinks,  the  ca- 
lypso band  plays  on,  and  passengers 
get  acquainted. 

continued  on  page  170 
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Child-proof  rear  door  locks.  Tether  anchor  points  for  child  safety  seats.  Bumpers  that  exceed  government  impact  standards  by  100  percent. 

Steel  guard  beams  in  doors.  Four-wheel  drive  or  driver-side  air  bag  Supplemental  Restraint  System  available  as  optional 

equipment.  All  this  security  at  a  price  that's  good  for  your  financial  security.  Catalog?  1-800-446-8888. 


LINCOLN-MERCURY  DIVISION  Cggp 


Buckle  up— together  we  can  save  lives. 


continued  from  page  168 


As  the  cruise  director 
promises,  the  200-plus  activi- 
ties offered  during  a  week- 
long  sail  are  packed  into  the 
three-  or  four-day  schedule. 
These  activities  range  from 
trapshooting,  bingo,  and 
horse  racing  to  unwinding  at 
the  spa. 

On  the  three-day  cruise, 
you  sample  a  port  for  24 
hours  in  Nassau,  then  end 
with  a  relaxing  day  at  sea. 
The  four-day  cruise  adds  a 
stop  in  Freeport. 

The  kids'  program  oper- 
ates on  every  sailing  for  4- 
year-olds  through  teens.  But, 
on  short  cruises,  many 
youngsters  prefer  splashing 
at  the  pool  to  arts  and  crafts, 
movies,  and  scavenger  hunts. 
Group  baby-sitting  is  avail- 
able at  a  nominal  rate. 

Although  food  is  plentiful, 
it's  undistinguished.  You  will 
enjoy  the  surprisingly  spa- 
cious cabins,  which  are  func- 
tional, well-lighted,  and  come 
with  safe-deposit  boxes  and 
plenty  of  closet  room. 

A  lively  way  to  sample  life 
aboard  ship,  the  Fantasy, 
with  its  well-designed  public 
areas,  delivers  the  excitement 
of  cruising  in  a  quick-paced 
weekend  of  fun. 

Prices    for    the    Fantasy 
through  June   1991:  Three- 
day  cruise:   $445-5995   per 
person     double     occupancy 
with  airfare;  third  and  fourth 
person  in  cabin,  including  kids,  $199 
without    airfare.     Four-day    cruise: 
$545-$  1,1 35  per  person;  third  and 
fourth  person,  $259;  800/327-9501. 


Value  tips 
Fantasy 


aboard  the 


1.  To  avoid  busloads  of  visitors,  check 
out  Nassau's  Coral  World  on  your 
own  by  taking  a  cab,  or  by  boarding 


Coral  World's  ferry  at  the  dock. 

2.  Arrange  for  an  island  tour  with  a 
cab  driver,  usually  about  $14  per  per- 
son, children  less,  for  2lA  hours. 

3.  Take  the  horse-and-buggy  tour  of 
Nassau's  shopping  area  for  a  quick 
orientation,  and  to  delight  your  kids. 

4.  Visit  Carnival's  Crystal  Palace  and 
Casino  for  a  bit  of  a  beach,  and  a  ride 
down  their  twisting  120-foot  pool  wa- 
ter slide. 


AAORE 
VALUE 
CRUISES 

Other  cruise  lines  also  of- 
fer money-saving  specials. 
Premier:  Premier  Cruise 
Lines  packages  a  3-  or  4-day 
Nassau  or  Abaco  Islands, 
Bahamas,  cruise  and  adds  the 
remainder  of  the  week  at  Dis- 
ney World  free;  800/888- 
6759.  For  special  savings: 

•  Book  six  months  in  ad- 
vance and  stay  on  site  at  the 
likes  of  Disney's  Grand  Flo- 
ridian  Beach  Resort,  the 
Contemporary,  or  the  Swan. 

•  Receive  a  10-percent  dis- 
count, champagne,  and  por- 
trait with  the  Family  Re- 
union Plan  for  10  or  more  in 
at  least  three  cabins. 

•  Use  these  cabin  strategies: 
Purchase  a  second  cabin  for 
kids  17  and  under,  starting  at 
$1,100.  With  the  single-par- 
ent rate  available  in  certain 
categories,  kids  sail  for  the 
third-  and  fourth-passenger 
fares  instead  of  being  charged 
the  higher  adult  rate.  Larger 
families  can  book  five-person 
cabins  on  the  Star/Ships  At- 
lantic and  Oceanic.  For  more 
information,  800/327-7113. 
Dolphin  Cruise  Line:  Not  a 
superliner  with  name  enter- 
tainment, but  Dolphin,  ac- 
cording to  many  cruise 
agents,  remains  one  of  the 
best-kept  secrets  in  the  cruise 
industry.  It  offers  a  great  dol- 
lar value,  excellent  food,  an 
attentive  staff,  and  an  inti- 
mate atmosphere. 

With  the  Sale  Away  plan, 
book  a  seven-night  Caribbe- 
an cruise  150  days  ahead  and 
reap  a  $250-per-person  sav- 
ings, or  reserve  90  days  ahead 
and  save  $150  per  person.  For  three- 
or  four-night  Nassau  cruises,  you  can 
deduct  $100  per  person  if  you  book  90 
days  ahead  on  a  Dolphin  ship. 

The  Magical  Vacation,  a  four-day, 
three-night  post-cruise  Orlando  vaca- 
tion with  car  rental,  transfers,  and  ho- 
tel accommodations  is  as  low  as  $149 
per  person,  double  occupancy; 
800/999-4299  or  305/358-5122. 

continued  on  page  1 72 
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New!  Luxurious! 


THE  OPAL  MOSAIC 


£ 


/ 


Opal,  amethysts,  mother-of-pearl, 
a  diamond,  and  14kt  gold  finish! 


Announcing  a  stunning  and  elegant  new  timepiece:  the 
Opal  Mosaic  fashion  watch!  The  exquisite  dial  comes  alive 
with  the  multicolored  glow  of  opal  in  a  beautiful  mosaic 
pattern.  A  glimmering  diamond  adds  even  more  richness, 
and  two  large  amethysts  straddle  the  14kt  gold-plated  case 
(plating  a  full  micron  thick).  The  lovely  stretch  strap  is 
lavishly  adorned  with  mother-of-pearl. 

Convenient  to  acquire  —  satisfaction  guaranteed. 

This  beautiful  watch  comes  with  an  accurate  quartz  move- 
ment and  a  one-year  warranty.  It's  very  affordable  at  just 
$105,  payable  in  three  monthly  installments  of  $35  each. 
If  not  delighted,  return  within  30  days  for  a  replacement 
or  full  refund.  Order  today! 


Enlarged  to  show  detail. 
Actual  case  is  1"  wide. 


*+ 


tanbury  Mint 
chords  Avenue 
ralk.  Conn.  06857 


RESERVATION  APPLICATION 

THE  OPAL  MOSAIC  WATCH 

toll-free:  1-800-367-4534  Extension  813-225. 

e  send  me  THE  OPAL  MOSAIC  WATCH,  payable  in  three  monthly  Name 

Iments  of  $35  (plus  $1  shipping  and  handling  per  installment— total  $36*). 

delighted,  I  may  return  the  watch  within  30  days  for  replacement  or  refund.  Address 

large  my  credit  card,  the  first  installment  at  the  time  of  shipment: 
□  MasterCard  □  VISA         □  DISCOVER 


Please 
respond 
promptly. 


Please  print  clearly. 


City/State/Zip . 
Signature 


Cord  Number  Expiration  Dote 

dosed  is  my  check  for  $36.  Bill  my  remaining  installments*  with  shipment. 


All  orders  are  subject  to  acceptance. 


'Plus  ony  applicable  sales  tax. 


on   n^r 


mm 
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Costa:  The  all-Italian  crew  gives  this 
line  a  European  ambience,  and  pas- 
sengers praise  the  food  and  friendly 
atmosphere.  Costa  offers  seven-day 
cruises  in  the  Caribbean  and  Alaska, 
plus  trips  in  the  Mediterranean.  You 
can  save  on  repositioning  Panama  Ca- 
nal cruises  in  mid-May  and  late  Sep- 
tember. Book  90  days  in  advance  on 
the  Caribbean  ships,  and  receive  a 
$300-per-cabin  discount.  The  Carla- 
Costa  and  CostaRiveria  feature  single- 
parent  rates;  800/462-6782. 
Norwegian  Cruise  Line:  The  Norway 
and  larger  ships  feature  spectacular 
entertainment  and  popular  ports.  On 
special  sports  sailings,  pros  instruct 
passengers.  With  the  Sea  Saver  pro- 


Magens  Bay  on  St.  Thomas  is  popular  for 
sailing,  snorkeling,  and  beachcombing. 


gram,  book  30  days  or  fewer  before 
departure  and  save  19  to  45  percent. 
Land-cruise  packages  are  available  to 
Mexico  and  San  Francisco. 

NCL  offers  three-,  four-,  and  seven- 
day  cruises  to  the  Caribbean,  the  Ba- 
hamas, and  along  California's  coast 
with  a  port  in  Mexico;  800/327-7030. 
Royal  Viking  Line:  The  Welcome 
Aboard  program  is  designed  to  attract 
first-time  cruisers.  On  a  variety  of  sail- 
ings on  Royal  Viking's  four  cruise 
ships  in  1991,  a  second  passenger  pays 
50  percent  of  the  brochure  rate  with 
one  passenger  who  pays  full  fare. 
These  upscale  cruises  sail  the  Mediter- 
ranean, the  Orient,  the  Panama  Ca- 
nal, Canada/New  England,  Alaska, 
and  Barbados;  800/422-8000.  M 


WHICH  CRUISE  IS  RIGHT 
FOR  YOU? 

The  best  value  comes  from  finding  the  ship  that  meets  your  needs.  Don't  pick  a 
cruise  just  by  the  numbers,  letting  $200  keep  you  from  the  ship  of  your  dreams.  To 
help  you  decide,  ask  yourself  these  questions: 

•  Does  visiting  five  ports  in  seven  days  sound  like  fun,  or  would  you  rather  have 
more  time  to  relax  at  sea? 

•  Do  you  prefer  the  bustle  of  a  2,000-plus  passenger  ship,  or  the  scaled-down 
coziness  of  a  600-guest  vessel? 

•  Do  you  need  a  ship  with  daylong  children's  activities?  Make  sure  the  program 
will  operate  when  you  sail,  and  for  the  ages  of  your  kids.  Children's  programs 
vary  by  season,  by  cruise  line,  and  by  ship.  For  a  complete  guide  to  kids' 
programs,  buy  Cruising  With  Children  by  Dorothy  Jordon.  Available  from  Travel 
With  Your  Children,  80  Eighth  Ave.,  Dept.  BHG,  New  York,  NY  10010.  $20. 

•  Do  you  want  name  entertainment  and  elaborate  evening  shows,  or  staff  and 
passenger  variety  acts? 

•  Do  you  need  a  large  cabin  with  a  TV,  or  can  you  make  do  with  a  small  room? 

Want  to  pay  up  to  $1,500  less  than  your 
shipmates?  Here's  how. 

CRUISE-ONLY  AGENCIES 

Part  of  booking  smart  is  knowing  what  you  want;  the  rest  is  getting  the  best 
deal  possible.  To  pay  S200-$  1,500  less  per  cabin  than  the  brochure  rates,  consider 
a  high-volume  cruise  agency. 

How  can  these  agencies  offer  such  savings?  Because  of  volume  business,  they 
receive  special  prices  from  many  cruise  lines,  or  they  purchase  large  blocks  of 
space,  then  pass  along  a  discount,  which  is  often  lower  than  what  travel  agencies 
with  limited  cruise  business  can  provide. 

Many  large  agencies  offer  savings  for  most  ships,  for  most  sailings,  for  most 
dates,  except  for  Christmas,  New  Year's,  and  holidays. 

To  pick  an  agency  specializing  in  cruises: 
7.  Ask  if  the  agency  is  a  member  of  the  National  Association  of  Cruise  Only 
Agencies  (NACOA).  NACOA  is  an  educational  organization  whose  consultants 
preview  ships,  can  describe  their  nuances,  and  often  offer  the  best  discounts. 

2.  Check  legitimacy  by  asking  if  the  agency  belongs  to  such  trade  groups  as  the 
Cruise  Lines  International  Association  or  the  American  Society  of  Travel  Agents. 

3.  Assess  your  phone  rapport.  Is  the  agent  legitimately  interested  in  matching 
you  to  a  cruise,  or  pushing  you  into  a  prebooked  inventory?  The  agent  should  fit 
you  to  a  cruise  by  discovering  what  vacations,  ports,  and  places  you  like. 

4.  Find  out  with  which  cruise  lines  the  agency  does  the  most  business.  The  agent 
may  have  better  savings  on  these  sailings. 

5.  Ask  if  the  agent  has  been  on  board  the  ships  he  or  she  recommends. 

6.  Call  the  cruise  line's  executive  office  before  you  send  money  and  ask  if  they  do 
business  with  this  agency,  or  have  ever  had  problems  with  them. 

7.  Avoid  third-party  bookings.  To  be  sure  your  agency  deals  directly  with  the 
cruise  line  so  you  won't  get  stuck  with- 
out money  or  a  cabin,  call  the  cruise 
line    and    make    sure    your    cabin    is 
booked  in  your  agency's  name. 

For  the  names  of  agencies,  contact 
NACOA,  P.O.  Box  7209,  Dept.  BHG, 
Freeport,  NY  1 1520;  516/378-8006. 


MORE  MONEY-SAVING  TIPS 

7.  Book  six  months  ahead  for  the  ship, 
sailing,  and  cabin  of  your  choice — 
four-person  cabins  go  fast— and  to 
obtain  the  cruise  line's  early-booking 
discount  of  5—15  percent. 

2.  Sail  the  value  season.  These  change 
with  each  line,  so  check  the  brochures. 

3.  Book  bargain  airfares  or  use  fre- 
quent flier  mileage  to  save  up  to  $250 
per  ticket  on  your  air  travel. 


You  can  sample  cruise  life  on  a  three-  or 
four-day  sail  aboard  Carnival's  Fantasy. 
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Relive  those  heart-warming  winters  of  yesteryear! 


Christmas 
Vree  Lighting 

by  Charlotte  Sternberg 


yJS         Shown  smaller 
than  actual  size 

of  8'A"  in  diameter. 


©  1990  MB! 


A  numbered  limited  first  edition 
collector  plate  trimmed  in  23kt  gold. 


Feel  the  warmth  of  this  country  village 
:ne— friends  and  family  gathering  during 
:  holiday  season.  Just  as  the  buildings  are 
stled  close  together,  so  are  the  people. 
It's  time  for  the  annual  Christmas  Tree 
jhting,  which  brings  the  village  to  life! 
ople  out  for  a  stroll  or  hurrying  home 
th  their  own  trees  stop  to  watch  and  listen, 
{irl  motions  her  mother  towards  the 
rolers,  while  other  children  stop  their  play 
watch.  There  is  activity  everywhere! 
"This  village  lives  in  my  imagination,"  says 
ist  Charlotte  Sternberg.  "It's  a  combina- 
n  of  favorite  villages  I  know.  I  love  to  fill 
:  scene  with  people." 

A  Limited  First  Edition 

"Christmas  Tree  Lighting"  is  the  first  in 
lew  series  by  Charlotte  Sternberg  tided 
!  Old  Time  Country  Winter.  Each  plate 
U  portray  a  favorite  winter  scene  in  a 
ditional  country  setting. 
A  graduate  of  the  Yale  School  of  Fine  Arts, 
i.  Sternberg  is  a  famous  illustrator  and 
rtrait  painter.  Each  plate  will  be  painted 
Ms.  Sternberg's  favorite  medium:  egg 
npera.  It's  the  same  demanding  medium 
ed  by  Renaissance  artists  like  Botticelli 


and  Era  Filippo  Lippi. 

Each  serially  numbered  plate  will  be  accom- 
panied by  a  Certificate  of  Authenticity  attest- 
ing to  its  being  produced  within  an  edition 
limited  to  the  production  capacity  of  14 
firing  days.  None  will  be  offered  through 
dealers;  this  important  First  Edition  is  avail- 
able exclusively  through  the  Danbury  Mint. 
As  a  finishing  touch,  each  plate  will  be 
trimmed  with  23kt  gold. 

No  Obligation— No  Risk 

Acquire  "Christmas  Tree  Lighting"  and 
you  will  have  the  option— but  not  the  oblig- 
ation—\o  collect  subsequent  plates  in  this 
exclusive  series.  Furthermore,  under  our 
100%  Unconditional  Guarantee,  you  may 
return  any  plate  for  replacement  or  refund 
within  30  days. 

Reply  Now  for  Lowest  Serial  Number 
"Christmas  Tree  Lighting"  has  everything 
you  would  want  in  a  collector  plate:  timeless 
subject,  holiday  cheer,  well-known  artist, 
and  unusual  medium.  We  expect  a  very 
heavy  demand.  Reservations  will  be  pro- 
cessed in  the  order  of  receipt,  so  send  in 
yours  today! 


CWP 


Reply  by  March  31, 1991 
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The  Danbury  Mint  Limit: 

47  Richards  Avenue  two  plates 

P.O.  Box  4900  per  collector. 
Norwalk,  Conn.  06857 

Please  accept  my  reservation  for  "Christmas  Tree 
Lighting"  as  described  in  this  announcement. 

I  wish  to  reserve (1  or  2)  plate(s)  at  $24.95 

(plus  $2.95  shipping  and  handling— total  $2790*). 

Check    □  My  check  or  money  order  is  enclosed. 
One:    D  Charge  my  credit  card  upon  shipment: 

□  VISA  □  Discover 

□  MasterCard        □  Amer.  Express 


Credit  Card  Number 

Signature: 

Name: 


Exp.  Date 


Please  Print  dearly 


Address: 


City; 


State/Zip: 

Name  to  Print  on  Certificate  (if  different  from  above): 


Allow  8  to  12  weeks  for  shipment. 


PET  CARE 


TWO  WAYS  TO  KEEP  YOUR  PET  HAPPY  AND  HEALTHY 


The  deadly  treat  for  dogs 


kany  dogs  wolf  down  as 
much  chocolate  as  they  can  find. 
That's  why  the  sweet  treat  poses  such 
a  threat  to  them.  Eating  even  a  little 
chocolate  can  create  a  severe  reaction 
in  a  small  dog.  Dogs  are  more  likely 
than  cats  to  become  poisoned  by  eat- 
ing chocolate,  because  felines  are  gen- 
erally more  discriminating  eaters. 

The  most  dangerous  delicacy  is 
baking  chocolate,  which  contains  al- 
most 10  times  the  active  ingredient, 
theobromine,  of  milk  chocolate.  One 
ounce  of  cooking  chocolate  or  part  of 
a  1 -pound  bag  of  candy-coated  choco- 
late pieces  can  be  life  threatening  to  a 
pet  weighing  up  to  10  pounds. 

A  dog's  reactions  to  chocolate 
range  from  vomiting  and  diarrhea  to 
seizures  and  death.  Other  possible  side  effects  include  rest- 
lessness, frequent  urination,  irregular  heartbeat,  overacti- 
vity, and  tremors.  Symptoms  may  not  appear  for  several 
hours.  Even  after  your  pet  has  been  treated  by  a  veterinari- 
an, complete  recovery  may  take  several  days.  If  you  know 
or  suspect  that  your  pet  has  eaten  a  large  amount  of  choco- 
late, contact  your  veterinarian  immediately. 

AMOUNT  OF  CHOCOLATE  THAT  COULD  BE  DANGEROUS 


Protect  your  pet  from  dangerous 
ear  problems 


Return  your  pet's  affection.  Don't  give  it 
chocolate,  and  routinely  check  its  ears. 


Pet 

Baking 
Chocolate 

Milk  chocolate 

5  pounds 

Va  ounce 

5  ounces 

(Yorkshire  terrier) 

(Vt  square) 

(4  avg.  candy  bars) 

10  pounds 

1  ounce 

10  ounces 

(miniature 

(1  square) 

(more  than  1  {umbo 

poodle) 

candy  bar  or  bag  of 
chocolate  pieces) 

25  pounds 

IVi  ounces 

25  ounces 

(cocker  spaniel) 

(2V2  squares) 

(part  of  a  2-pound  bag 
of  chocolate  pieces) 

50  pounds 

5  ounces 

50  ounces 

(dalmatian) 

(5  squares) 

(about  3  pounds  of 
chocolate  pieces  or 
numerous  jumbo 
candy  bars) 

75  pounds 

7Vi  ounces 

75  ounces 

(German  shepherd) 

(7'/2  squares) 

(about  10  jumbo  candy 
bars) 

nimals  in  the  wild  rely  on  a 
keen  sense  of  hearing  for  survival. 
Your  cat  may  need  to  listen  only  for 
your  arrival  home  at  the  end  of  the 
day,  or  your  dog  may  need  only  to 
hear  you  call  it  for  a  game  of  catch. 
But  that's  enough  reason  to  take  good 
care  of  your  pet's  ears. 

Two  common  problems,  if  left  un- 
treated, can  rob  your  pet  of  hearing. 
Ear  mites  plague  cats;  dogs  are  more 
prone  to  infections,  but  both  animals 
are  susceptible  to  either  ailment.  Early 
detection  and  treatment  are  essential 
to  your  pet's  well-being. 

Ear  mites.  Does  your  cat  shake  its 
head  a  lot,  or  scratch  at  its  ears?  If  so,  check  for  a  dark 
brown  substance  in  and  around  the  ears.  That  could  be  a 
sign  of  ear  mites.  Even  though  the  affliction  isn't  conta- 
gious, ear  mites  are  likely  to  infect  other  pets  you  may  have. 
Fortunately,  proper  medication  easily  solves  the  problem. 
Take  your  pet  to  the  veterinarian  as  soon  as  possible. 

Infections.  Ear  infections  are  extremely  uncomfortable 
for  a  pet.  Watch  your  dog  for  signs  of  an  infection:  holding 
the  head  at  an  unusual  angle,  crankiness,  odor,  or  drainage 
from  the  ear. 

If  you  suspect  an  ear  infection,  take  the  pet  to  the  veteri- 
narian. Your  alertness,  along  with  vigorous  treatment,  can 
prevent  the  problem  from  becoming  chronic.  A  dog  with 
ear  disease  that  isn't  controlled  with  medication  sometimes 
requires  major  surgery.  It's  important  to  spare  your  dog 
unnecessary  trauma. 

Cocker  spaniels,  bloodhounds,  labradors,  poodles,  and 
other  dogs  with  pendulous  ears  run  the  highest  risk  for 
chronic  ear  infections.  Also  especially  susceptible  are  dogs 
with  skin  problems,  allergies,  or  ear  tumors,  and  those  with 
poor  ventilation  in  the  ears  or  hair  growing  there. 

Preventive  techniques.  Examine  your  pet's  ears  on  a 
regular  basis  for  redness  or  discharge.  Begin  when  the  pet  is 
young,  so  your  cat  or  dog  becomes  accustomed  to  having  its 
ears  handled.  If  your  pet  suffers  from  chronic  ear  problems, 
ask  your  veterinarian  if  you  should  cleanse  and  medicate  its 
ears  routinely. 

Never  put  anything,  including  commercial  cotton  swabs, 
into  an  animal's  ear  canal.  M 
— By  Barbara  Hall  Palar 
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Hell  be  tempted.  Because  Beggin'  Strips*  are  made  with 
real  meat.  They  look,  smell  and  taste  so  much  like  bacon, 
dogs  find  them  irresistible!  Try  all  the  Purina 
treats,  made  with  real  meat.  Cheese  Dawgs®  " 
have  the  look  and  taste  of  little  hot  dogs 
stuffed  with  cheese.  Mouthwatering  Purina 
Hearty  Chews®  look  like  beef  jerky. 

Dogs  don't  know  they're  not 
people  food. 


K 


Purina  «, 


Curiosity  runs  in  your  family. 


You're  always  searching 

for  the  new  and  unexpected.  And 

Explorer  from  Ford  is  just  what 

you  had  in  mind. 


4-door  Explorer  offers  more  inter 
space  than  any  vehicle  in  its  class.  1 
engine's  a  big  4.0L  EFI V-6.  With 
Explorer  4x4,  you  can  shift  from  2WD 
4WD  High  and  back,  on  the  fly,  at  t 
touch  of  a  button.  A  long  list  of  amen iti 
lets  you  express  your  individual  sty 
Curious  ?  A  test  drive  will  show  yc 
why  Explorer  is  today's  best-sellh 
compact  utili 

'Based  on  Manufacturers'  Reported  Retail  Deliveries.  May  1.  199010 


Buckle  up  —  together  we  can  save 


Your  Explorer  is  ready. 
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Have  you  driven  a  Ford. . .  late 


BY  SUSAN  FRABOTTA 


FAMILY  CARS 


When  your  engirt* 
and  your  brak« 


vibrat* 
i  fade 


ou  pull  into  the  park- 
ing lot,  turn  off  your  car,  and 
it  starts  to  shake  and  knock 
almost  uncontrollably  for  a 
brief  period.  After  a  few  er- 
rands, you  return  to  the  car, 
switch  on  the  ignition  key, 
and  Old  Faithful  begins  to 
shake  all  over  again.  Once 
you  shift  into  drive,  the  prob- 
lem disappears.  What  on 
earth  is  going  on? 

Whenever  your  car  acts 
strangely,  you  shouldn't  de- 
lay in  getting  to  a  mechanic. 
You  could  be  avoiding  cost- 
ly, even  dangerous,  prob- 
lems. It  helps  when  you  can 
describe  symptoms  accurate- 
ly. The  above  symptoms  are 
probably  signs  of  "dieseling," 
for  example. 

Use  the  glossary  below,  and  take 
notes  when  trouble  occurs  so  you  can 
discuss  the  symptoms  with  your  me- 
chanic. Does  the  problem  occur  as 
soon  as  the  engine  is  started,  or  after 
you  have  been  driving  for  a  while? 
Does  it  happen  at  high  speeds?  Low 
speeds?  When  the  brakes  are  applied? 
Is  the  symptom  constant  or  intermit- 
tent? How  long  have  the  trouble  signs 
been  appearing? 

With  that  kind  of  information  in 
hand,  a  good  mechanic  should  be  able 
to  pinpoint  and  repair  the  problem 
promptly. 

PERFORMANCE  SIGNALS 

Because  engines  are  designed  to  run 
smoothly,  sputters  and  shakes  are 
causes  for  concern.  Mechanics  have 
specific  terms  for  such  symptoms: 

Dieseling.  Your  car  is  dieseling 
when  it  continues  to  run  after  the 

— Susan  Frabotta,  an  experienced  car 
technician,  writes  automotive  columns 
for  several  publications  in  Arizona. 


Heeding  warning  signs  can  save  on  car  repair  costs. 

ignition  has  been  shut  off. 

Rough  idle.  This  occurs  when  un- 
even engine  operation  causes  the  car 
to  shake  while  idling. 

Surging.  Should  your  car  speed  up 
and  slow  down  with  no  change  on  the 
accelerator  pedal,  it  has  a  surge  prob- 
lem. This  can  be  gas  consuming  as 
well  as  a  danger  on  the  road. 

Stalling.  You're  cruising  down  the 
road  at  45  mph.  When  you  begin  to 
brake  for  a  changing  light,  the  engine 
quits  running.  Or,  you  may  be  sitting 
at  a  red  light  when  the  engine  dies 
without  warning.  In  either  case,  the 
engine  has  stalled.  Sometimes  the  car 
will  restart,  but  the  message  that  a 
problem  exists  is  clear.  A  mechanic 
should  take  a  look. 

SIGNALS  OF  BRAKE  TROUBLE 

Low  brake  pedal.  If  you  find  you 
must  push  the  pedal  farther  than  nor- 
mal to  engage  the  brakes,  the  problem 
is  called  "low  brake  pedal." 

Brake  fade.  This  is  what  happens 
when  you  need  a  greater-than-usual 


distance  to  stop,  despite  in- 
creased braking  pressure. 

In  either  situation,  have 
your  car's  brakes  checked 
right  away.  You  could  be  los- 
ing fluid  or  facing  other  dan- 
gerous problems. 

Failure  to  go  straight. 
While  you  are  braking,  does 
the  car  pull  to  the  right  or 
left?  A  brake  adjustment 
could  be  in  order. 

STEERING  PROBLEMS 

All  cars  are  susceptible  to 
steering  problems,  including 
vehicles  with  front-wheel 
drive  and  four-wheel  steer- 
ing. A  steering  malfunction 
can  be  as  serious  as  faulty 
brakes.  Always  be  alert  to 
changes  in  your  car's  han- 
dling characteristics: 

Wandering.  You  are  driving  down 
the  interstate,  and  the  car  wants  to  go 
everywhere  but  straight.  In  fact,  you 
must  continuously  make  steering  cor- 
rections to  maintain  proper  direction. 
Excessive  play.  When  the  steering 
wheel  must  be  turned  a  greater  dis- 
tance than  normal  for  the  car  to  re- 
spond, that  could  be  an  important 
signal  of  trouble. 

Hard  steering.  This  refers  to  a 

wheel  that  becomes  difficult  to  steer. 

In  all  three  cases,  your  car  may  not 

be  sufficiently  responsive,  especially  in 

an  emergency.  Have  the  car  checked. 

SMELL  LIKE  ROTTEN  EGGS? 

Suppose  you're  creeping  home  in 
rush  hour  traffic,  and  the  smell  of  rot- 
ten eggs  floats  through  the  window. 
When  the  traffic  thins,  see  if  the  smell 
goes  away;  it  may  have  come  fromu 
another  car.  If  not,  there  could  be  ag 
problem  with  the  emission  system.  ° 
Consult  your  mechanic  if  the  odor™ 
persists.  M  2 
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"I  INSISTED 
ON  THE  MOT 
EXPENSIVE 
ROOF  WINDOWS 
MADE. 
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BUT 

MY  BUILDI 
TALKED  ME 
INTO  THE  BEST. 

VELUX." 


J.iV 


Se»v"" 


Many  people  still  believe  that  to 
qet  the  best,  you  have  to  pay  the 
most. That's  too  bad.         H  X 
Because  VELUX®  Roof  Windows 
and  Skylights 
aren't  just  leak- 
proof,  beautiful, 
and  trouble- 
free,  they're  also 
very  affordable. 


VELUX® 


THE  WORLD  LEADER 

IN  ROOF  WINDOWS 

AND  SKYLIGHTS. 


Please  send  me  a  free  full  color 
brochure  along  with  dealer  locations 
and  a  price  list  within  24  hours. 


Name 

BHG291 

Address 

City 

State 

Zip  Phone 

VEIUX-AMERICA  INC. 
P.O.  Box  3268 
Greenwood.  SC  29648 


VEIUX-CANADA  INC. 

l68l7HymusBk). 

Kirkland.  Qc,  Conodo  H9H3L4 


as 


SHOPPING 


HOW  10  ORDER 


ENCHANTING  ENTRY  GARDENS 

Slep-by-Slep  landscaping  is  a  complete  photogrophic  guide  with  500  full-color  photos 
including  287  how-to  and  step-by-step  photos  plus  over  100  block  ond  white  illustrations. 
All  photos  and  text  will  help  readers  create  a  landscape  plan,  shape  their  lond,  ond 
plon  and  build  common  landscaping  structures  and  surfaces.  The  book  is  organized 
by  typical  landscaping  problems  or  areas  of  the  yard  such  as  privacy,  shade,  front 
yards,  and  outdoor  living  spaces.  Also  includes  plant  selection  charts  ond  advice  on 
maintaining  londscape  structures  and  plants.  Hardcover,  336  poges.  Solving 
Landscaping  Problems  Video  includes  information  on  how  to  handle  steep  slopes, 
ugly  foundations,  shady  areas,  and  other  common  landscaping  problems.  VHS,  45 
minutes,  color.  Our  New  Garden  Book  is  a  handy  reference  containing  all  the  information 
and  odvice  necessary  for  even  the  least  skilled  of  gardeners.  Features  of  the  book 
_  include  405  full-color  photos  of  plants  closeup  ond  in  garden  settings;  plont  hardiness 
zone  mops  for  the  48  contiguous  states;  complete  gordening  basics;  step-by-step  illustrations  ond  how-to  photos  showing  how  to  select, 
locate,  plant,  and  care  for  flowers,  trees,  shrubs,  grosses,  vines,  vegetables,  fruit  trees,  ond  houseplants;  66  poges  of  charts;  100 
pages  of  plant  portfolios.  Hardcover,  384  pages. 

JUST  FOR  THE  SPICE  OF  IT 

Our  9-Piece  Professional  Stir-Fry  Pan  Set  contains 
an  extro  large  stir-fry  pan  (13-inch  diometer),  deluxe 
aluminum  wok  cover,  tempura  rack,  wok  cooking  and 
serving  spatula,  6  pairs  of  chopsticks,  rice  serving 
poddle,  1  pair  of  14-inch  cooking  ond  serving 
chopsticks,  package  of  skewers,  and  a  stir-fry  recipe 
booklet.  Pon  features  a  non-stick  interior  and  baked 
enamel  exterior  for  easy  cleanup.  The  Halcyon  Gardens®  Herb  Nursery"  is  a  total  kit  with  everything  needed  to  grow  herbs  indoor 
year-round.  Contents  include  six  separate  packets  of  herb  seeds  (chives,  Italian  parsley,  oregono,  sweet  basil,  spearmint,  ond  English 
thyme);  six  3-inch  terra-cotto  pots;  three  seed  starting  troys;  fertilized  growing  medium;  detailed  growing  instructions;  ond  o  28- 
poge  booklet  on  the  history,  culture,  and  uses  of  over  fifty  herbs. 

More  From  Your  Wok  shows  you  how  to  prepare  a  variety  of  internationol 

foods  by  stir-frying,  steaming,  simmering,  and  deep-fot  frying  in  o  wok. 

Features  163  recipes.  Hardcover,  96  pages.  Wok  Cuisine  features  a 

selection  of  135  delicious,  family-style  recipes  that  are  easy  to  prepare 

using  simplified  methods.  Includes  Oriental  recipes  from  Cnino,  Japan, 

Korea,  Thoilond,  and  Vietnom  plus  tasty  non-Oriental  recipes  suited  to 

wok  cooking.  Features  basic  technique  tips  plus  an  ingredients  chapter     This  heavy-duty 

with  buying  information  for  Oriental  ingredients  as  well  as  unfamiliar     Marble  Mortar 

ingredients.  Hordcover,  216  pages,  87  photographs.  PLEASE  NOTE;  Wok    and  Pestle  Set 


L_J 


Cuisine  will  be  shipped  beginning  approximately  March  15,  1991. 

ALL  AROUND  THE  HOUSE  STORAGE 


help  you 
create  your  own 
special  spice  or 
sauce  blends. 


Build  it  yourself  and  save!  All  Better  Homes  and 
Gardens®  Project  Plans  ore  professional-quality 
blueprints  including  detailed  drawings,  lists  of 
materials,  construction  tips,  and  step-by-step  instru 
tions.  Choose  from  the  Media  Storage  Wall  (page 
93)  or  the  Laundry  and  Cleaning  Center  (page  97). 


Send  check  or  money  order  to: 


Name . 


Better 
Homes 


Dept.  2UB,  Box  374 
Locust  at  17th 
Des  Moines,  IA 
50336 


Address 

City   

State  


.Zip. 


Poqe                                                                     Description 

atv. 

Price 

Total 

ENCHANTING  ENTRY  GARDENS 

15- 20 

No.  16334    Stcpby-Stcp  landscopinq 

$29.95 

1520 

No.  2351 1    Solvino  tondicopma  Problems  Video 

SI  9.95 

15-20 

No.  16325    New  Garden  Book 

$29.95 

JUST  FOR  THE  SPICE  OF  IT 

137.143 

No.  31327  9-Piece  Professional  SlifFrv  Pon  Set 

$29.99 

137-143 

No.  09256    Holevon  Gardens*  Herb  Nursery'" 

$17.99 

137-143 

No.  16192    More  From  Your  Wok 

$7.95 

137-143 

No.  16340    Wok  Cuisine 

$19.95 

137-143 

No.  31207   Marble  Mortar  and  Pestle  Set 

$10.99 

ALL/ 

LROUND  THE  HOUSE  STORA( 

3E 

93 

No.  S08S0  Medio  Storoae  Woll  Proiecl  Plon 

S6.95 

97 

No.  5091  1    loundry  ond  Clconina  Cenler  Proicct  Plon 

$6.95 

*T  AX  NOTE:  We  ore  required  to  collect  ond  poy  STATE  taxes  in  Alobomo.  Arizono,  Colorado.        Total  of  Merchandise 

to  collect  and  poy  STATE/LOCAL  taxes  in  Colifornio,  Georgia.  Iowa.  Minnesota,   Nevoda,                      GRAND  TOTAL 

New  York.  North  Caroling,  Ohio,  Tennessee,  Texoi,  Virginia,  and  Washington.  We  ore  required 

.....      ,.. 

to  collect  GST  in  Canada. 

"Shipping  and  Handling: 

For  orders  up  to  S10.00 S2.15 

$10.01  to  $20.00    $3.00 

$20.01  to  $30.00   $3.75 

$30.01  to  $50.00   $4.35 

Over  S50.00    $4.75 


CREDIT  CARD  ORDERS  SPEED  DELIVERY! 
Fill  in  the  lines  below  or  CALL  TOLL  FREE  S00-678-2S72. 


Credit  Card  No.  . 
Expiration  Date 
(Month/Year) . 


© 


□ 


100%  MONEY-BACK  GUARANTEE  H  not  completely  satisfied! 
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What  You  Need  is  a  && 
business  That  Makes 
\floney  For  you  While 

rou  Sleep ! 


sund  Impossible?  Let  Me  Show  You  How  it  Works! 


I 


would  like  to  invite  you  to  join 
th  me  in  a  "Unique"  Money-Making 
mture  that  could  change  your  life 
'ever,  and  show  you  how  to  earn  up 
$30,000  every  thirty  days. 

>  So  Different,  It  Just  May  Surprise  You! 

.ast  month  I  made  $31 ,420.00  dollars  working 
r  hours  a  day,  five  days  a  week.  This  month  I 
>ect  to  do  over  $30,000.00  dollars  and  take 
i  week  ofl  to  spend  on  my  Virginia  Estate. 

No!  I  Am  NOT  a  Saleswoman! 
tin  A  Businesswoman  with  a  very  Unique 
siness,  that  is  PERFECTLY  LEGAL  and  does 
take  a  lot  of  talent  or  special  business 
ication  to  run.  And  believe  it  or  not,  can  make 
ney  for  you  while  you  sleep. 

Let  Me  Introduce  Myself. 
Ay  name  is  Debra  Grubbs.  I  am  31  years  old, 
J  in  Business  for  Myself.  My  office  phone 
nber  is  703-450-4780.  My  accountants  name 
Susan  Payne,  CPA,  and  she  has  a  copy  of  my 
incial  statements  showing  that  my  business 
ned  over  $365,000.00  last  year. 
Believe  me  I  am  Not  bragging,  but  in  the  last 
>nty  four  months  I  went  from  driving  an  old 
nker  to  owning  a  $42,000  Mercedes.  In  the 
it  thirty  six  months  I  went  from  living  in  a 
all  home  in  an  old  neighborhood,  to  owning 
own  estate  valued  at  five  hundred  thousand 
lars. 

10!  It  has  Nothing  To  Do  With  Real  Estate. 
kIT!  Before  we  go  any  further,  let  me  make 
I   point   VERY   CLEAR.   This   New    Money- 
king  Program  has  NOTHING  to  do  with: 
esting  In  The  Stock  Market! 
mbling  of  Any  Kind! 
amid  Schemes! 
1  No  Telephone  or  Door-To-Door  Selling! 

Let's  Get  One  Thing  Straight! 
'his  program  is  perfectly  honest,  legal  and 
ral  in  every  sense  of  the  word.  If  it  wasn't, 
ieve  me,  I  wouldn't  be  involved  in  it. 
:urthermore,  I  am  not  trying  to  invite  you  to 
i  in  a  money  making  venture  so  you  can  make 
couple  of  hundred  dollars  a  week"  working 
:  of  your  dusty  old  garage.  Nor  do  I  want  you 
keep  the  program  If  it  doesn't  fit  into  your 
ure  plans. 

[lie  main  thrust  of  this  message  is  aimed  at 
inging  your  life  so  that,  you  too,  can  perhaps 
oy  a  new  home  without  worrying  about  how 
j  are  going  to  make  the  payments  month  after 
nth.  Or  perhaps  buy  a  new  luxury  automobile 
your  choice,  without  feeling  the  "stress" 
ndering  whether  or  not  you  will  qualify  for  the 
n. 

art  The  Program  Part-Time! 
"Short-Term"  If  You  Like. 

res,  I  know  not  everyone  wants  to  quit  their 
i  and  start  working  this  program  full  time, 
me  of  you  may  have  been  with  the  company 
i  are  working  for,  for  a  long,  long,  time  and 
n't  want  to  give  up  the  seniority  you  have  built 
over  the  years. 


Use  It  "Short-Term"  Only  When  You  Need 
An  Extra  Two  or  Three  Thousand  Dollars! 

Others  may  be  looking  for  something  "short- 
term"  not  long-term.  Perhaps  a  money  making 
program  you  can  put  into  operation  for  the  next 
two  or  three  months,  to  maybe  pay  off  some 
overdue  bills.  That's  okay.  You  can  put  the  pro- 
gram into  operation  only  when  you  need  an  ex- 
tra $2,000  or  $3,000  dollars.  Start  out  part  time 
on  weekends  or  in  the  evenings  after  5:00  PM. 
Then  you  would  have  the  best  of  both  worlds. 
You  would  be  free  to  work  whenever  you  like. 
Save  up  for  that  long  overdue  vacation  to 
Hawaii,  or  perhaps  pay  off  your  car  in  three  mon- 
ths instead  of  three  years.  Then  again  you  could 
save  up  the  down  payment  for  the  home  of  your 
dreams.  You  can  do  it  either  way.  You  can 
operate  the  program  part-time  or  "short-term" 
right  from  your  own  home. 

You  Don't  Need  A  Lot  of  Money 
To  Start  This  Program! 

Was  I  Lucky?  Or  did  I  have  a  lot  of  capital  to 
start  with?  Not  the  case  at  all.  My  money  mak- 
ing program  can  be  started  with  limited  funds.  In 
fact,  right  now,  I  know  several  people,  from  all 
walks  of  life,  who  have  already  started  making 
money  by  applying  my  money  making  formula, 
and  have  been  making  thousands  of  dollars  in 
their  spare  time  with  it.  The  most  amazing  thing 
about  the  program  is  that  it  has  the  ability  to 
produce  more  money  in  one  weekend  than  most 
people  earn  in  thirty  days. 

And  Don't  Forget,  All  The  Money  You 
Make  Is  Yours  To  Keep,  You're  NOT  Work- 
ing For  Anyone  But  Yourself! 

I've  already  received  several  Telephone  Calls 

from  people  from  all  over  the  country  thanking 
me  for  what  I  have  done  for  them. 
Believe  Me,  It  Really  Works! 

A  New  York  businessman,  that  I  know,  uses  a 
similar  program  to  make  $4,500  a  week. 

Another  man,  from  Los  Angeles,  California 
started  with  the  same  program  as  I  did.  Recently 
he  told  me  over  the  phone  his  income  was 
already  over  $18,000  a  month. 

A  man  in  Michigan  told  me  he  was  currently 
running  a  $200,000  Dollar-A-Year  operation  out 
of  his  home;  putting  in  only  four  hours  a  day. 

Here's  What  This  New  Money  Making 
Program  Can  Do  For  You! 

It's  titled:  "How  To  Get  By  On  $1 ,000  Dollars  A 
Day",  and  it  is  written  in  a  Step-By-Step  format 
to  make  it  easy  to  read  and  easy  to  follow.  It's  a 
Large  Volume,  over  155  pages  altogether.  With 
31  illustrations  and  exhibits,  plus  55  closely 
guarded  Names,  Addresses  that  are  used  in  put- 
ting your  Money-Making  Program  into  operation. 
This  New  Program  will  teach  you  more  than  how 
to  start  earning  up  to  $30,000  in  thirty  days.  It 
will  show  you  a  powerfully  written  plan  on  how 
to  build  a  solid  life  time  income  of  your  own. 


Order  Today!  Take  A  FREE  Look! 

You've  got  nothing  to  lose  and  everything  to  gain. 
There  is  NO  RISK  on  your  part,  because  I  won't  cash 
your  $20  check  for  30  days  After  I  have  mailed  the 
materials  to  you. 

100%  Money  Back 
Guarantee! 

In  addition,  I'll  Give  You  A  Full  90  Day  Money-Back 
Guarantee.  If  at  any  time  after  receiving  "How  To  Get  By 
On  $1,000  Dollars  A  Day!"  you  want  to  return  it,  for  any 
reason,  do  so.  I  will  immediately  refund  your  $20  along 
with  my  congratulations  to  you,  for  at  least  having  given 
it  a  try.  There  will  be  No  questions  asked!  No  delays! 
Just  a  cheerful  and  prompt  refund. 

Don't  Pay  Me  One  Red  Cent  Now. 
Postdate  Your  Check  For  30  Days! 

In  fact,  if  you  still  feel  a  little  uncertain  about 
mailing  a  check  to  someone  you  don't  know. 
You  can:  Postdate  Your  Check  For  30  Days  From 
Now.  I  can't  deposit  your  $20  postdated  check 
or  money  order  for  30  days  after  you  get  my 
materials.  Use  the  new  program  in  "How  To  Get 
By  on  $1,000  Dollars  A  Day!"  during  that  time. 
Then,  if  you  don't  think  it's  for  you,  just  send  the 
materials  back  and  I'll  return  The  Same  Check 
You  Sent  Me  Uncashed. 

Take  the  time  "Right  Now".  Pick  up  your  pen. 
Fill  out  the  "Order  Form",  and  mail  it  in  Today! 
In  a  few  days  time  you  will  have  "How  To  Get  By 
on  $1,000  Dollars  A  Day!"  Use  the  information 
and  start  making  big  money  with  my  Money 
Making  program.  I  think  you'll  see  very  quickly 
that  it's  everything  I  say  it  is  and  just  by  follow- 
ing the  step-by-step  guidance  it  offers,  you'll 
soon  see  how  it  can  make  money  for  you  while 
you  sleep. 

Or  you  can  call  Toll  Free  and  Charge  it. 
1-800-950-0300  Ext.  320 

Charge  your  order  to:  American  Express,  Mastercard,  or 
Visa.  24  hours  a  day.  7  days  a  week. 

All  ORDERS  ARE  MAILED  OUT  THE  SAME  DA  Y 

©  Debra  Grubbs  1991 

No  Risk  Order  Form  _____ 


Debra  Grubbs 

171  Elden  Street 

Dept.  BH-200,  P.O.  Box  505 

Herndon,  Virginia  22070 


Yes! 


please  RUSH  me  my  copy  of 
"How  To  Get  By  On  $1,000  Dollars  A  Day!" 

only  with  the  understanding  that  I  have  a  full 
90  days  to  test  your  program.  If  I  am  not  com- 
pletely satisfied,  for  any  reason,  I  may  simp- 
ly return  the  materials,  and  you  will  im- 
mediately refund  the  full  purchase  price  to 
me.  What's  more,  I  can  postdate  my  check 
for  thirty  days.  On  that  basis  here  is  my 
twenty  dollars. 

Name     


Address. 
City 


State 


-Zip 


Misses,  Petite  (5'4"  &  under) 
Half  and  Large  sizes 

•  Fashions  for  Dress, 
Sport  &  Leisure. 

•  Shoes  in 
Regular  and 
Hard-to-Find 
Sizes  in  Narrow, 
Medium,  Wide  & 
WW  Widths.  Some 
Slims  Available.  ^T*^ 

•  Intimate  Apparel. 

.  SATISFACTION 
GUARANTEED 


i  k 
\ 


SEND  FOR  FREE  COLOR  CATALOG 
AND  $2  BONUS  COUPON 

Name 


Address 
City 


State . 


Zip 


OLD  PUEBLO  TRADERS 

Dept.  HYK1 ,  Palo  Verde  at  34th, 
RO.  Box  27800.  Tucson,  Arizona  85726-7800 


SPRING 
COLOR  CATALOG 

and  $2  bonus 
coupon 


^Copyright  1 991 .  Old  Pueblo  Traders* 


Lowest  Prices  On...  Levolor  •  Bali  •  Del  mar  •  Hunter  Douglas 
Joanna  •  Kirsch  •  Louver  Drape  •M&B*  Verosol 


BEFORE  YOU  BUY,  CALL  US  AT 
ADVANCED  CONSUMER  PRODUCTS 
FOR  PRICES  ON... 

•  CUSTOM  ORDERED 
VERTICAL  BLINDS 

-  Fabrics 

-  Vinyl 

-  Aluminum 

•  PLEATED  SHADES 

•  DUE  TTES 

•  REAL  WOOD  BLINDS 


&BQUT0UK 


1"  MINI  BUNDS..: 

OFF  RETAIL! 

Advanced  Consumer  Products 
blinds  are  shipped  in  5 
business  days  or  they're 


CALL  NOW  FOR  THE  GUARANTEED  LOWEST  PRICES!! 


NOW  OFFERING 

DIABETIC 
SUPPLIES 


50 


%  OFF  RETAIL!! 


Owned  &  Operated  by  a 
Registered  Pharmacist 


xs 


ADVANCED  CONSUMER  PRODUCTS 

CALL  TOLL  FREE  1  -800-677-9090 


OR. . .  FAX  US  YOUR  ORDER  AT  313-454-8984 
P.O.  ROX  95  •  GARDEN  CITY,  Ml  48135-0095 


II 


Shoppin, 

editor's 

choice 


Discover  the  ease  and  pleasure  of  shopp 
by  mail.  Order  from  the  convenience  of  yc 
own  home  with  complete  confidence. 
BY  ARLENE  AVILES 


WIND  DIRECTION  AT  A  GLANCE 

This  splendid  Crowing  Rooster  weather  vane  will  a 
finishing  touch  to  your  home,  garage,  farm  or  rancl 
weather  vane  is  made  of  durable  metal  with  baked 
coating.  The  arrow  is  23"  long;  the  support  is  27" 
Makes  a  lovely  gift  for  any  homeowner.  Send  just  $ 
+  $3.45  shpg.  Also  available  in  horse  motif.  HC 
INC.,  Dept.  BHV-291, 1 1 18  W.  Lake,  Box  370, 1 
City,  MI  48764. 


NATIONAL  GOLF  DISTRIBUTORS 

Every  piece  of  equipment  from  every  major  mar: 
turer  seen  anywhere  is  discounted  up  to  50%  off. 
the  smallest  accessory  item  to  a  complete  pro-line 
clubs.  Simply  call  our  toll-free  number  for  profes:*, 
assistance  and  up-to-date  pricing  information.  Free  j 
log  available.  Call  1-800-999-0050. 


LEVEL0R 

WINDOW  bunds; 

Order  custom-made  wi  i 
treatments  direct  fror 
factory  and  save  up  to 
off  retail.  Mini  blinds, 
cal  blinds,  wood  blind; 
pleated  shades!  "Oveir 
million  satisfied  custc 
coasttocoast."AMERI 
BLIND  AND  W/ 
PAPER  FACTORY.  I 
1-800-735-5300. 


NO  HIDDEN  CHARGES 

Over  a  decade  of  the  iowest 

Direct  to  Consumer  Wholesale 

Prices  &  same  day  computer 

processing  has  given  us  over 

1,000,000  satisfied  national 

customers.  Call  toll  free  1  -800-63 1  - 

9341  &  give  the  book  &  pattern  number. 

Free  delivery  anywhere  in  the  U.S.A.  NATION 

WHOLESALE    WALLCOVERING,    Rte. 

Ledgewood.NJ  07852. 


uy  Carpet  The 
ITay  Builders  Buy- 

live  50%  by  joining  % 

ousands    of    builders. 

id     homeowners 

10  buy  their  carpet 

rectly  from  the  mill. 

ill  toll-free,  and  by-pass 

flated  retail  store  prices.  It's  fast,  easy 

id  guaranteed.     Ask  for  our  free 

ochure  or  take  advantage  of  our... 

iper  Sample  Book  Offer. 

ir  only  $5,  we'll  rush  the  exact  sample 

10k  you  need  to  select  carpet.  A  $35 

lue!  Carpets  can  be  delivered,  ready 

r  installation,  in  about  a  week. 


All  The  Quality. 
Half  The  Price. 


{■800-848-8114, 


ext.98 


iS  Mills,  2650  Lakeland  Road,  Dalton,  GA,  30720 


THE 

CATALOG 

FOR  PEOPLE 

WHO  LOVE 

HEIR  PETS 


Unique,  hard-to-find  items  that 
make  life  with  your  pet  easier, 
eeders,  collars,  pet  fashions,  grooming  supplies  and 
lore.  PLUS  gifts  and  clothing  featuring  your  favorite  breed. 
]  Send  your  FREE  color  catalog 

lame  

address  


DedlgreeS  The  Pet  Catalog 
ox  110,  BH  146,  Spencerport,  N.Y.  14559 


NOBODY  BEATS  OUR  PRICES!! 


*|LEVOLOR  &  del  mar 


ii.il  h^J'i 

0/  i^H  Vertical  Blinds 
/©tali 


Call  us  tor  the  lowest  price  on 

Levolor  •  Delmar  •  Bali  •  Graber 

Profile  ■  Hunter  Douglas  •  Louver  Drape 

Joanna  •  Klrsch  •  Verosol  •  M  &  B 

Over  One  Million  Satisfied  Customers  Coast  To  Coast 


LOWEST  PRICES  GUARANTEED!! 


WALLCOVERING 


78 


J#£Jj;iMI    To    »       W  RETAIL 

^Xi£&B%tM'"  NATIONAL  BRANDS 


NO  SALES  TAX  OUTSIDE  Ml 


•  Special  Case  Discounts 

•  Snop  In  Your  Neighborhood, 
Write  Down  Book  Name  end 
Pattern  Number  THEN  CALL 


CALL  TOIL  FREE 


1-800-735-5300 


21237  MOMMI  1AM  RO.-FAJIMmGTO*  HltlS,  Ml  «334 


FAX  ORDERS: 

(313)933.6262     g-| 

LWD&WALLPJIPEH  ^^ 

nvlw         SAT.  8:30  a.m.-6:0Q  p.m.'SUN.  10:00 


TTTTTTTT 


Warm  solar  winters, 


at  hot  low  prices!* 


["CALL  OR  WRITE  FOR  FREE  IN-HOME  SURVEyT" | 
1-800-FOUR  SEASONS  (1 -800-366-7732) 
FOUR  SEASONS  SOLAR  PRODUCTS  CORP. 

5005  Veterans  Memorial  Hwy.,  Dept.  BH2 
Holbrook,  NY  11741 


|   FOR  FRANCHISE  INFO.,  CALL  1-800  521-0179 


SaVl^y  U*w**_____ *Al  participative,  localions 


lag  FOUR  SEASONS 

ES  SUNROOMS 


Outdoor  Living. . .  Indoors " 

■■Installation,  tax  and  freight  extra       s  1991  Four  Seasons  Solar  Products  Corp 


I 


1 1 -800-488- WALLS 


WALLCOVERING      BLINDS 


UP 

TO  M  ^^  OFF 
EVERY  BOOK  &  PATTERN 
NO  SALES  TAX 

(Except  NJ  &  NY) 

FREE  UPS  DELIVERY 


NEVER  UNDERSOLD 


FABRICS 

TO  U    ^aW    OFF 
VERTICAL,  MINI  &  MICROS 
LEVOLOR,  DELMAR,  BALI, 
LOUVER  DRAPE,  GRABER, 
HUNTER  DOUGLAS  & 
MORE  >^ 

NATION  WIDE  WHOLESALER^ 


WAVERLY  •  GEAR 
CLARENCE  HOUSE 

ROBERT  ALLEN 

JAY  YANG  •  KRAVET 

MARIO  BUATTA 


TO 


50 


OFF 


H 


P.O.  BOX  40,  HACKENSACK,  NJ  07602 


•! 


CUSTOM  MADE 
TABLE  PADS 


BEST  PRICES 

DIRECT  FROM  THE  FACTORY 

Order  with  confidence  from 

America's  oldest  and  largest        A 

custom    table    pad    manu-      h 

facturer.  No  advance  deposit 

or  messy  COD.  You  pay     vKS 

nothing   until    you    receive 

your  table   pads  and   are 

completely  satisfied.  1 5  year 

guarantee. 

1-800/328-7237 
Ext.  210 

1 1 70  Stella  St.,  St.  Paul,MN  S5108 
@.89    (612)646-6778—  Ext.  210 


TABLE  PAD  CO. 

SINCE  1911 


TRAIN  AT  HOME  TO  WORK  AT 
HOME!  Be  a  Medical  Transcriptionist 

Earn  up  to  $25,000  a  year.  No  previous  experience 
needed.  No  commuting,  no  selling. ..work  the  hours  you 
choose.  The  medical  profession  needs  skilled  transcrip- 
tionists.  So  If  you  can  type,  or  are  willing  to  learn,  our 
experts  can  train  you  at  home  to  work  at  home  doing  med- 
ical transcriptions  from  audio  cassettes  dictated  by  doc- 
tors. Get  free  facts!  CALL  TOLL-FREE. ..1-800-475-0100 
...or  write  At-Home  Professions,  12363  Lewis  Street, 
Dept.  GBM11,  Garden  Grove,  CA  92640.  mm 


A  Cap  Organizer! 

Air 


*t*r 


The  "Original"  Cap  Rack 
Holds  up  to  12  Caps! 

Now  you  can  solve  the  problem  of  cap  overload  with  our  new 
Cap  Rack.  Put  an  end  to  caps  (ailing  off  overloaded  hooks  and 
ending  up  on  your  floor!  Simply  order  these  easy-to-install  Cap 
Racks  and  you  will  solve  the  problem  of  "Where  do  I  put  all 
of  these  caps?"  Easy  to  use  —  simply  fold  in  the  back  of  the 
cap  and  snap  each  cap  into  the  PATENTED  plastic  clip.  Hang 
one  lor  everyday  use,  and  order  several  for  your  cap  collec- 
tion. Made  in  USA  of  Solid  Wood.  Great  gift  idea. 

Set  of  two  6-clamp  Cap  Racks  (each  18"  long) 

Reg.  $11.95-Now  for  limited  time,  ONLY  $9.95  +  $2.45  p&h. 

Two  sets  of  two  6-clamp  Cap  Racks  Only  $18.95  +  $2.85  p&h. 

Single  12-clamp  Cap  Rack  (36"  long)  Reg.  $11.50— New 

for  limited  time,  ONLY  $9.50  +  $2.45  p&h. 

Two  single  12-Clamp  Cap  Racks  Only  $18.50  +  $2.85  p&h. 
Send  Check  or  MO.  20  day  money  back  guarantee. 
,.~.  ~,   .        Dept.  BHO-291,  1118  W.  Lake 
HOLST,  Inc.  Box  370,  Tawas  City,  Ml  48764 


TAN  AT  HOME! 


Home  &  Commercial 
WOLFF  Tanning  Beds 

BUY  DIRECT 
SAVE  UP  TO  50%! 

Call  Today 
lor  FREE  Color  Catalog 
and  Wholesale  Pricing! 

1 -800-228-6292 


#1  LEVOLOR 

MAIL  ORDER  DEALER 


OUR  10TH  YEAR  AS  VOUR  BEST  SOURCE  FOR 

1- MINI  BLINDS*  VERTICAL  BLINDS  ♦  FAMOUS  RIVIERA  BLINDS 

MONACO  MINI  BUNDS*  WOOD  MINI  BLINDS  ♦  PLEATED  SHADES 

WE  ALSO  FEATURE:  KIRSCH  :  LOUVER  DRAPE  :  DELMAR 

HUNTER-DOUGLAS  DUETTE  :  BALI  :  GRABER 

"    "BEFOOLED" 


LEVOLOR  ECONOMY  MINI  BUND-FREE  VALANCE 


icoht\ 


ST9 


HI 


sis 


S20 


$a 


$28 


$23 


$30 


62  I  67 


$42    $44 


SLZESTO I02W  X 108H.  CALL  FOR  WELLS'  LOWEST  PRICES 


CALL  OR  WRITE  FOR  A  PRICE  QUOTE  ORFREEBUYERSGUIDE 

1-800-547-8982 

WELLS  INTERIORS 

WEST  COAST'S  #1  LEVOLOR  DEALER 

7171  AMADOR  PLAZA  ROAD,  DUBLIN,  CA9M6B 


"Elevette"  Practical  Luxuiy 

Enjoy  the  practi- 

J 

Mil 

cal  luxury  of 

"Elevette",  the 

•mf^l 

custom-built  resi- 

i   ■Im».-'4J| 

dential  elevator 

mbJv  ;'  ■'  jP 

that's  ideal  for 

ifgWr  -  •**  tJpfi 

those  who  can't 

or  shouldn't  climb 

stairs.  Write 

today  for  more 

information: 

INCLII 

NIATOR 

COMPANY    OFl  lAMERIC/l 

Dept.  1                          if 

P.O.Box  1557                    V 

Harrisburg,  PA  17105-1557 

WHOLESALE 


CALL  US  WITH  BOOK  NAME  &  PATTERN  NUMB 

36"»50%i 


j 


MICROS  •  MINIS  •  VERTICALS  •  PLEATE  '■ 

BLINDS 


UP  TO 


70°°  OFF 


FREE  SHIPPING    NO  SALES  TAX  (excl  NJ.)  1 

See  1-800-338-4882 

HEADQUARTERS  WINDOWS  &  WALLL 

8  Clinton  Place,  Morristown,  NJ  07960 


DCDROOM  ORGAN IZ€f 


BOX  SPRING 
AND  MATTRESS 


SELF  CLOSING  DOORS 


torage?  Beautiful,  unique/  underbed  dre 
ea  bed  frame,  ends  underbed  cleaning 
ft.  of  drawer  storage  plus  long  < 
t ment  -  sturdy^  top  quality/  solid  <- 
dividers,  tongue  &  groove,  screwed  &  a- 
learing  glides/  choice  of  finish/  fits 
easy1  to  assemble/  ships  UPS,  only  $169 
9"  High  X  75"  Long  X  bed  width.  Ht.  65 
at is faction  with  our  product  is  guaranty 


BALI  •  HUNTER  DOUGLAS 

LOUVERDRAPE  •  VEROSOL 

LEVOLOR  •  DEL  MAR 

DUETTES/  MICROS/  1"  MINI  /VERTICALS  [J 
REAL  WOODS  /  PLEATED 

NO    1  IN  CUSTOMER  SERVICE^ 


FREE 
UPS  SHIPPING 


_Plil£iU3LHLIi  BLIND  COMPAfV 
ft 


FAX  409-542-1382 


WHAT'S  ON  THE  CARDS  FOR  YOU  TODAY? 


I  CAUL  ALEXANDRA'S  TAROT  LINE| 

1-900-370-9090 


MOONSIGN  HOROSCOPE  1-900-370-9000 
LOVE  RS  COMPATIBILI TY  1  -900-370-91 1 1 
CHINESE  HOROSCOPE  1-900-370-9191 
YOUR  PERFECT  MATCH'  1-900-370-9292 


80 


%   OFF 

Depl  Store 
Price  Lists 


VERTICALS 

DUETTES 

MINIS 


Hmttal  brand  n 

<mn.  DftMftrn  n«n 

800-877-8590        „„..„ 

1  THE  BUND  WOBK8  '      „„V.T5 

reBCABO  NoMl.3la.oulsld.NJ  SHIPPING 

THE  SMART  SHOPPERS  CHOICE 


tick/y  and  Easily  at  Home 

tm  to  make  Professional  corsages, 
gements,  wedding  and  remem- 
e  designs.  Study  and  earn  your 
cate  at  home.  Unusual  spare  or 
me  money  making  opportunities 
jby.  Send  for  FREE  BOOK . . . 
ortunities  in  Floristry." 
•IHE  CAREER  SCHOOLS,  Dept.  B-747 
Barry,  Los  Angeles,  CA  90064. 


ADIRONDACK 
CHAIR  TheM0St 

Comfortable 

Wood  Chair 

You  Can  Own 

0*7  Chair 

FREE  DELIVERY 

For  Free  Catalog,  call  or  write: 

(213)548-5332 

CiroCoppa,  1231  Paraiso  Street 
Colors  San  Pedro,  Calif.  90731 


LEVOLOR 


DELMAR 


HUNTER  DOUGLAS 


KJRSCH 


GRABER 


LOUVERDRAPE 


BAU 


VEROSOL 


80% 


I  Verticals 

i  Pleated  Shades 

I  Duettes 

I  Wood  Blinds 

1  Micros  &  Minis 

•  Free  UPS  shipping 

►  No  sales  tax  outside  Rl 
•  5  day  shipping  on  selected  patterns 

GLOBAL  BLINDS 

I  Call  Toll  Free:  i/vsj      ■■■ 

1-800-488-4334  G23   -LS 

|  with  brand  name,  pattern  and  color  # 
|  Weekdays:       8:30  a.m.  -  9:00  p.m.  EST 
I  Saturday:         8:30  e_m.  -  6:00  p.m.  EST 


BRIGHTEST  COLORS  *  BORDERLESS 
Six  choices  only  $3.00  each 

*  40  Wallets 

*  32  Wallets  &  One  5"x7" 

*  8  Wallets  &  Four  5"  x  7"s 

*  2  Custom  8"  x  10"s 

*  1  Custom  11"  x  14" 

*  20  Jumbo  Wallets 

RUE  color  photos  on  KODAK  paper.  Speedy  service  with 
xnputer  accuracy.  Send  any  photos  or  instant  prints  up  to 
Ji10"  or  negs  or  slides,  (returned)  Add  95«  each  set  for  hand. 
id  post  For  Hush  Express  Photo  Service  add  $2.00  per  order. 


UNT COLOR  *  1  Custom  20"  x  30"  $9.95 
nlargements  •  2  custom  16"  x  20"  $9.95 

ir  postage  and  handling.  Add  11.95  per  giant  Enlargement  Offer, 


aranteed.  End.  check  or  MO.  with    ret.  address,  send  to: 
RELIANCE  COLOR  LABS,  INC. 

Studio  314-2  Box  1000 

Service  add  $2.   /  Swansea,  MA  02777 


For  Rush 


sh 


CUSTOM  BLINDS,  BUDGET  PRICES 

IN  ONLY  3  DAYS. 


Custom  sizes  from  10"  to  120'  wide. 
Here's  a  sampling  ol  our  mini  blind  prices 
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COMPARE  OUR  PRICES  TO  ANYONE. 


Custom  Verticals  in 

Vinyl,  Fabric  & 

Aluminum 

Custom  1 "  Wood 

Blinds 

Sola-re  Pleated  Shades 

Hunter  Douglas 

Duettes' 


_ 

; 

r  X^JxjLXUU 

LIFETIME  GUARANTEE 


1*800-966*3DAY 


Ask  For  Your  FREE  Ordering  Kit  •  VISA  and  MasterCard  Accepted 


3  DAY  BLINDS.  INC.  Anaheim.  California 


Prices  subject  to  change 


rfSZSSHEEEHSEEHIZESHMsMh 


MINIS 


VERTICALS 


BEST  BLIND  PRICES  IN  AMERICA! 


FREE 

DESIGNER 

SAMPLE  KIT 


From  Our  Factory 

PLEATED 


Actual  aluminum  color  samples.  Actual 
fabric  samples.  This  kit  could  save  you 
hundreds.  Call  for  yours  today! 

Shop  Wholesale  At  Home!  Lifetime  Guarantee! 

ffifiFree! 


5  Working  Day 


suggested  retail  price 

1  -800-642-9899  <*■* , 

326  N.  Stonesfreet  Ave,  St.  204,  Rockville,  MD  20850    ' 
15711  Caminito  Atico,  San  Diego,  CA  92128     cam 
East  Coast  West  Coast     I**** 


around 
the 

window 


Discount  Wallcovering 
Blinds  -  Verticals 


Never  undersold 


ALL  BRANDS  -  FIRST  QUALITY 
FREE  DELIVERY 

h  NO  SALES  TAX  (OUTSIDE  PA| 


SHOP  IN  YOUR      iTvJWbSvi 


*&$£    NEIGHBORHOOD^ 
|,  Writedown       ^%££/£°*. 

Pattern  Number/Book    ^Jft£%. 
Then  Call  ^&v     ' 


CI  I  If  CD    WALLCOVERING 
OlLVCn     BUNDS  •VERTICALS 


i3001-15  Kensington  Ave.  •  Phila.,  PA  19134J 

V   3£    1-800-426-6600    2$ 


USA  -  CANADA 


Jr 


^tERNATIOiy4r 
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Now  available  to  the  public,  high  quality  silk  plants 
and  flowers  that  were  once  only  available  to  pro- 
fessional florists.  Save  money  making  your  own 
arrangements.  It's  fun  and  easy.  We  offer  everything 
needed.  Our  32  page  color  catalog  has  hundreds  of 
plants,  flowers,  planters  and  more.  FOR  CATALOG 
SEND  CHECK/MONEY  ORDER  FOR  S3.00. 

Make  check  payable  to: 
INTERNATIONAL  SILK  DISTRIBUTORS 

-Sk  P.O.  Box  2431,     Livonia,  Ml  48151 /^ 

Quaint  Victorian 
'  MAHOGANY  TABLE 

with  Imported  Marble  top 
New  way  to  save  on  Yesteryear  turnlture. 
Most  items  shipped  direct  Irom  factory  to 
you.  Huge  choice  of  sofas,  chairs,  tables, 
quaint  lamps,  clocks.  Also  beds,  mirrors, 
desks.  Send  $1.00  tor  80  page  catalog;  we 
refund  S2  on  first  purchase. 

MAGNOLIA  HALL  (Dept.  BH291) 
726  Andover,  Atlanta,  GA  30327 


"S 


CUSTOM 

TABLE 

PADS 

FACTORY  DIRECT 

SAVINGS 

No  Deposit  or  Messy  COD 

FREE  Kit  Available 

LIFETIME-AND-A-DAY™  GUARANTEE 
CALL:  1-800-444-0778  Ext.  1600 


P.O.  BOX  A  •  LAGRANGE,  INDIANA  46761 


WALLPAPER 

FREE  DELIVERY  •  MASTERCARD/VISA 

NO  SALES  TAX  (outside  PA) 

CALL  WITH  BOOK  &  PATTERN  # 


33  -  75% 


MARY'S  DISCOUNT  PAPERS 
FAMILY  BUSINESS  SINCE  1925 


1-800-521-3393 


BRAID  Aid 

Easily  weave  many  basic  and 
exotic  styles,  including  English. 
French  and  Dutch  like  an  expert. 
64  page  book  of  step-by-step  il- 
lustrated instructions  for  all  length 
hair  and  textures.  Send  S6.95  + 
S1.50  shipping.  Refund  guarantee. 
Valco,  Dept.  B-635,  Box  2012, 
New  Rochelle,  N.Y.  10802. 


ILEVOLOR 


r'MiNi  Jl 

BLINDS  #T 

IV! 


% 

Off 
Retail 


CUSTOM 
VERTICAL  BLINDS 

FABRICS 

VINYLS 

ALUMINUM 


5  DAYS  s  FREE! 


VERTICALS  •  PLEATED  SHADES  •  REAL  WOODS  •  DUETTES 

BLIND 
FACTORY 


a  ?o\lllfree  1-800-477-8000 

V     400  GALLERIA  #400  •  SOUTHFIELD,  Ml  480 


WALLCOVERINGS 


Every  pattern  In  every  book 
Is  now  50%  off  depending  on  volumel 
The  more  you  buy... the  more  you  save! 

CALL  TOLL  FREE 

1-800-627-0400 

with  pattern  number 
and  book  name 

"WE  DON'T  INFLATE  THE  RETAIL  PRICE  & 
WE  GUARANTEE  TO  BEAT  ALL  PRICES!  " 


SSP'i.t* 


Smart  wallcoverings  does  one 
thing  and  we  do  it  right!  That's 
why  we  can  discount  every 
pattern  in  every  wallpaper 
book  seen  anywhere  up  to... 


SMRRT  FEATURES 

•  Free  UPS  shipping! 
Most  orders  shipped  within  3  days 
Absolute  lowest  prices  guaranteed 


CALL 
TOLL 
FREE 


1-800-677-0200 


"Where  a 
smart  shopper 
is  our  b&st 
UURLlCOVeRINGS     customer." 


3  SMART 


Habitat  Gallery 

Custom  Framed  Art  Posters  &  Prints 


PROTECT 


Your  Treasured  Dining  Table 
With  CUSTOM  FIT 


TABLE  PADS 


ASK  ABOUT 
FREE  LEAF  SPECIAL'' 


SAVE  Tuop  70% 


Look  under  table 
for  numbers  & 


Call  Factory  now  & 
order  direct  before 
prices  increase 
UNBELIEVABLY  PRICED  FROM 
^OA95      For  Quality  Pad 
Jfc^£5^  Any  Nor-nal  Size 

*r  ^m  *"      COMPARE  AT  99.95 
Guaranteed  up  to  20  years  -  MC/VISA 

TOLL  FREE  1  (800)  428-4567 


f  Victorian  Gingerbread 

t 


J/Q  &BZB$ 


GREAT  FOR  THE  COUNTRY  LOOM 

Prompt  Shipment 


Satisfaction  Guarante 


ILLUSTRATED 

CATALOG 

,,  by  return  mail  $2.  _ 

Solid  Wood/Use  In  or  Out 
Buy  Direct  &  Save! 


513 S.Adams,  #201 
Fredericksburg,  TX  781 


CUSTOM  MADE 

SHIPPED  IN  7  DAYS 

1"  Mini  Vinyl  from  $12! 

1"  Aluminum  from  $15! 

PVC  Verticals  from  $42! 

Free  Shipping  On  Most  Items 


•  Levolor*  Kirsch*  Del  Mar*  Louver  Dra 


SUPER  SAVINGS  ON 

WALLPAPER 


Custom  Windows  &  Wal 

32525  STEPHENSON  HWY    MADISON  HGTS  Ml  4 

1-  800-772-1 947 

Or  1-800-777-7747 


ELECTRIC 

COUNTRY  CHARM 

RANGE 

CAST  IRON  modern 
electric  range  with  automatic 
oven,  oven  timer  and  minute 
minder.  Authentic  repro- 
duction. Easy-care  porcelain 
top.  Coftee  mill  clock  and 
most  important,  it  fits  in 
modern  range  space.  Prices 
start  at  $1425.00.  We  also 
have  built-in  microwaves 
and  wall  ovens. 

COUNTRY  CHARM 

Appliance  Folder  and 

Gift  Catalog  $1.00 


Quality  backed  by  over  45 
ol  Skilled  Craflsmanshi 


Made  and  Sold  Only  by 

THE  HOUSE  OF  WEBST 

rf/i  "Old  Fashioned  Gifts" 

BOX  BH  9102,  ROGERS,  ARK.  72', 


ALWAYS 
FIRST-QUALITY 


Brand 


15 


■3»l  881 


•  Any  book  or  pattern.    I 

•  No  tax  outside  Pa. 

•  Any  fabric  and  border. 

•  Shop,  then  call  with  book 
name,  pattern  number. 

FAST!  Same-day  processing. 
FREE!  Shipping.  Except 
Alaska  and  Hawaii. 

Mon   TuesFri  1  800  252"506» 

Wed^Sa,  BENINGTOAT 


CHINA,  STERLING  SILVER,  CRYSTAL 

Save  up  to  70%  on  famous  makers  like  Gorham,  Reed  & 
Barton,  Royal  Doulton,  Lenox,  Wedgewood,  Noritake  & 
many  others.  By  the  piece  or  by  the  set,  Midas  has  the 
lowest  prices.  All  orders  sent  quickly  via  U.P.S.  Midas 
accepts  AmEx.,  Visa,  M.C.  &  Discover.  Write  to  MIDAS 
CHINA  &  SILVER,  Dept.  BHG29 1 ,  43 1 5  Walney  Road, 
Chantilly,  VA  22021.  Call  toll  free  1-800-368-3153. 


IT  POSTERS  &  PRINTS  ^ 

ibitat  Gallery  is  the  world's  largest  custom  framed,  art  poster  and 
int  gallery.  Choose  your  frame  and  matte  color  &  favorite  print  from 
er  2,500  collections,  at  discounts  of  up  to  50%  off!  Call  Now  for 
ree  color  catalog.  1-800-477-3300. 


VERTICALS  &MINI  BLINDS 
60%  to  76%  off  retail.  Shipped  in  5  working  days  or 
yours  FREE.  LIFE-TIME  GUARANTEE.  We  are  an 
established  factory  direct  company  committed  to  qual- 
ity &  service.  Free  designers  sample  kit  lets  you  buy  in 
the  convenience  of  your  home.  Call  1-800-642-9899 
(ext.  4)  or  write  to:  AROUND  THE  WINDOW,  326 
N.  Stonestreet  Avenue,  Suite  204,  Rockville,  MD  20850. 


*EAT  CRAFT  IDEA! 

ike  a  wreath  with  your  leftover  wallpaper!  Let  Judy  - 
Iyer's  video  show  you  how.  Send  for  free  information. 
rite  to:  TAURUS  SALES,  125  Gearhart  Street, 
illersburg,  PA  17061 .  Attention:  Judy  Boyer. 


FROM  NORDIC  TRACK 

Introducing  a  new  piece  of  exercise  equipment  intended  to 
create  and  maintain  muscle  strength  and  flexibility  with 
just  a  few  basic  exercises.  Quiet,  attractive  and  easy  to  use, 
the  new  Nordic  Fitness  Chair  by  NordicTrack  is  designed 
to  be  used  in  the  living  areas  of  the  home.  For  more 
information  on  the  Nordic  Fitness  Chair  call  1-800-848- 
7786,  ext.  879A1. 


INCY'S  CHOICE® 

rshoe  sizes  9-13  there's  only  one 

Bice-NANCY'S  CHOICE®. 

ind  name  shoes  in  hard-to-find 

es  9-13  only.  Widths  N  to  WW 

rnie  slims).  Wide  variety  of  styles 

1  colors.  Comfort  and  fit . . .  and 

ced  to  please!  Satisfaction  guar- 

eed.  Send  for  FREE  color  catalog  plus  $2  bonus  coupon  good  on  first  order. 

VNCY'S  CHOICE®,  Dept.  AJW7,  Palo  Verde  at  34th,  P.O.  Box  28804,  Tucson,  AZ 

756-8804. 


CUTE  TISSUE  BOX  COVER 
WITH  2  LITTLE  PEOPLE 
LYING  IN  BED 

100%  cotton  &  beautiful  lace  trim- 
1  mings.  Fits  regular  box  103/4"Lx4 

1/2"H  x  5"D.  Blue,  pink  or  lilac  roses 
white.  Plain  It.  pink,  lilac,  blue.  Pink  with  a  touch  of  gray,  blue 
pink.  $7.95  +  $2.95  s&h.  Check  or  MO  to  M&M  INTERNA- 
ONAL  CO.,  186  Margaret,  Plattsburg,  NY  12901.  Canadian 
iers  accepted.  1-514-933-5613  EST  for  colors,  etc.  2-4  wks.  delivery 


ARE  YOU  GOING  INTO  THE  MAIL  ORDER  BUSINESS? 
I  the  facts  about  mail  order  advertising  In  Better  Homes  and  Gardens  magazine 
l,e  t0:                     BETTER  HOMES  AND  GARDENS  MAGAZINE 
I DEPT.  MO-02,  750  THIRD  AVENUE,  NEW  YORK.  N.Y.  10017 


The  convenience  of  shopping  by  mail  is  a  luxury  you  can  afford! 

AMERICA'S  FINEST 
•  CATALOGS* 

You  can  order  an  exclusive  selection  of  America's  most  prestigious  catalogs 
directly  from  Better  Homes  and  Gardens®.  To  start  receiving  these  catalogs 
simply  fill  in  the  coupon.  Use  this  coupon,  or  call  toll-free  I-800-678-2699. 


1.  YOURS  FREE!  GARDEN 
SOLUTIONS™  Spring  1991  catalog. 
We've  taken  the  guesswork  out  of 
gardening  by  providing  pre-design- 
ed  gardens  for  challenges  like  shady 
areas,  intense  sun,  wet  areas,  and 
more.  And  everything  is  covered  by 
our  LIFETIME  GUARANTEEI  Order 
your  copy  today. 


678417 


G°"T^ 


CURTAINSe 


3.  Over  IOO  styles!  Charming  ruffle, 
fringe  and  lace  trimmed  curtains. 
Tab  styles,  too.  Warm  colors  and 
floral  prints,  balloons,  lots  of  lace, 
lined  and  insulated  styles,  bed 
ensembles  and  home  accessories. 
Retail  shops  in  New  England, 
New  Jersey  and  Maryland.  60- 
page  color  catalog.   FREE. 

678433 


Jackson&Perkins 

Home  Garden  Excellence  Since  1872 

FREE  ROSE  AND  GARDEN  CATALOG 

5.  Over  50  full-color  pages,  pre- 
senting a  selection  of  the  world's 
most  beautiful  roses,  featuring  the 
1991  Rose  of  the  Year™.  All  are 
premium  quality  plants,  guaranteed 
to  grow  and  bloom  in  your  gardenl 
Also  flowering  shrubs,  trees,  special 
perennials,  quality  tools,  garden 
aids,  furnishings  and  accessories  for 
patio  and  gardens.   FREE!  678458 


2.  Turn  your  decorating  dreams  into 
reality!  This  30-minute  video  from 
JCPenney  Catalog  shows  you  how. 
"Room  to  Room:  Creating  the  Home 
of  Your  Dreams"  makes  decorating 
easy  and  fun.  A  24-page  decorat- 
ing guide  accompanies  the  video. 
Plus  a  $20  gift  certificate  good  on  a 
Catalog  home  furnishings  purchase 
of  $100  or  more.  All  for  only  $19.95! 
Call  1-800-222-6161  to  order.  Ask  for 
XD-753-OI08A.  678425 


RENOVATOR'S 

SUPPLY 


BUILDING,  REDECORATING  OR 

REMODELING? 

4.  Wide  selection  of  lighting  fix- 
tures; bath  fixtures  and  accessories; 
door,  window  and  cabinet  hard- 
ware. Colonial  and  Victorian  repro- 
ductions, and  country  and  contemp- 
orary styles.  Made  from  outstanding 
materials:  brass,  porcelain,  wrought 
iron.  Fantastic  savings  on  selected 
items.  Satisfaction  guaranteed.  2 
year  subscription  only  $5.00.  678441 


6.  Beautifully  crafted  wooden  toys 
that  will  become  heirlooms.  Wide 
selection  at  reasonable  prices.  Safe, 
with  no  sharp  edges.  Give  them  to 
your  children  or  use  them  as  gifts, 
knowing  that  there  is  nothing  better 
on  the  market.  Send  for  our  color 
catalogue  and  introductory  $10 
discount  certificate.  Just  $2.00  refun- 
dable with  first  purchase.      678466 


•AMERICA'S  FINEST  CATALOGS* 

Please  circle  the  catalog  number  tor  each  of  your  selections,  enclose  a  check  or  money  order  for  the 
cost  of  the  calalog(s),  plus  $1 .75  for  postage  and  handling.  Please  allow  4  to  6  weeks  for  delivery. 
Mail  to:  Better  Homes  and  Gardens®,  Box  10237-Dept  100248,  Des  Moines,  IA 
50336  or  call:  1-800-678-2699. 


1.  FREE  4.  $5.00 

2.  $19.95       5.  FREE 

3.  FREE  6.  $2.00 


I'm  enclosing  $_ 


.  for  catalogs  ordered 


$    $  1 .75    for  handling 
$ total  payment 


Name 


Address 


Cily/Stale/Zip_ 


EXPIRATION  DAT!:  APRIL  30,  1991 


THE  MAN  NEXT  DOOR 


FEBRUARY  1991 


■  Lee  Bayless  never  can  remember 
whether  major  snowstorms  are  caused 
by  cold  fronts,  by  warm  fronts,  or  just 
by  explicit  plans  for  the  weekend. 

■  Representative  Nick  Hanfli  says 
he's  perfectly  satisfied  posting  second 
place  in  opinion  polls.  "These  days," 
he  explains,  "a  politician  does  well 
coming  in  just  behind  'none  of  the 
above.' " 

■  After  experiencing  a  blast  of  winter 
weather,  Burt,  Jr.,  says  he  suspects 
George  Washington  cut  down  the 
cherry  tree  for  firewood. 

■  Ned  Carter  claims  that  one  good 
thing  about  traffic  jams  is  that  "they 
at  least  convince  you  that  wherever 
you  are  going  must  be  worthwhile." 

■  Banker  Helen  Newsome  says  she 
had  a  scare  during  her  recent  medical 
checkup.  She  confides,  "My  doctor 
told  me  I  was  as  sound  as  a  dollar." 

■  Our  Rosemary  writes  from  college 
that  she  can't  decide  whether  to  go  on 
a  diet  or  just  convince  her  friends  to 
eat  more  desserts. 

■  Grandma  and  Grandpa  Hillis 
learned  years  ago  that  children  prove 
the  sports  adage,  "no  pain,  no  gain." 

■  I  use  the  popcorn  test  to  tell  how 
much  Chris  liked  the  movie:  the  more 
popcorn  left,  the  more  she  liked  it. 


■  During  her  real  estate  career,  Chris 
has  learned  that  nothing  improves  a 
home's  landscaping  faster  than  a 
good,  deep  snowfall. 

■  Reluctant  runner  Bill  Norman 
grudgingly  admits  that  his  Monday, 
Wednesday,  and  Friday  exercise  jogs 
have  provided  a  certain  amount  of  en- 
joyment— particularly  on  Tuesdays, 
Thursdays,  and  Saturdays,  when  he 
just  stays  home. 

■  Next-door  neighbor  Paul  Barrett  is 
retired,  but  a  good  sport;  he  never 
cleans  the  snow  off  his  driveway  and 
sidewalks  until  Burt,  Jr.,  and  I  have  a 
chance  to  do  ours. 

■  "Parents  should  spend  a  little  less 
time  complaining  about  where  the 
younger  generation  is  going,"  the  Rev. 
George  Hall  declared  last  Sunday, 
"and  a  little  more  time  thinking  about 
where  it  is  coming  from." 

■  Liz  Randall,  mother  of  five,  doesn't 
think  much  of  the  theory  that  crea- 
tures adapt  to  their  surroundings  and 
needs.  Otherwise,  Liz  declares,  she 
would  have  been  given  more  than  two 
hands  and  one  set  of  ears. 


NNNT^  ebruary  1 4  has  a  special 
meaning  for  Christine  and  me:  We 
met  at  a  high  school  Valentine's 
Day  dance  nearly  25  years  ago. 

One  of  the  social  obligations  for 
teen-age  boys  back  then  was  to  in- 
troduce themselves  to  "a  stranger" 
and  ask  her  to  dance.  My  choice 
was  a  modest  young  lady  who 
turned  out  to  be  Christine,  and  lat- 
er in  the  evening  she  asked  me  to 
dance  again  as  well. 

Our  friendship  grew  and  endured 
thereafter,  and  each  February  14th 
since  then  we've  rekindled  the 
memories  of  that  first  encounter 
with  a  sweet,  slow  dance.  At  home 
or  away,  we've  never  missed  once. 

Some  folks  might  find  it  unusual 
that  such  a  custom  has  survived 
without  fail  for  nearly  a  quarter  of 
a  century.  But  it  helps  remind  us 
that  marriage,  like  slow  dancing,  is 
a  true  partnership — of  feelings  and 
intentions.  Sure,  we  sometimes  step 
on  one  another's  toes,  but  it  still 
beats  dancing  alone. 
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Armstrong  Puts  The  Height  Of  Fashion 
Right  At  Your  Feet 


j 


L 


Once  there  were  formal  rooms  and  casual  rooms  and  rarely 
the  twain  did  meet.  But  today,  the  idea  of  melding  traditional 
elegance  with  put-your-feet-up  comfort  has  come  into  its  own. 

It's  a  trend  Armstrong's  versatile  new  custom- 
installed  Components'"  tile  was  made  for. 

Our  three  designs  and  many  colors  let  you 
create  unique  floor  patterns.  Your  imagination's  the  only  limit.  Now 
playfully  relaxing  feel  of  casual  elegance  builds  from  the  floor  up. 

For  the  name  of  your  nearest  Armstrong  Floor 
Fashion  Center*  retailer, 
call  1  800  233-3823.  Ask 
for  Dept.  Components. 


the 


(Armstrong 

so  nice  to  come  home  to™ 


Yellow  Poplar 
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vas  a  disposable  diaper. 


It's  not  magic  or  wishful 
thinking.  It's  a  remarkable  tech- 
nology called  accelerated  compost 
ing,  where  ordinary 
household  garbage  is 
turned  into  a  rich,  high- 
grade  soil  enhancer. 

The  process  works 
a  lot  like  backyard  com- 
posting, only  on  a  much 
larger  scale.  First,  the 
inorganic  materials  are 
separated  out.  Then  the 
rest  is  broken  down  into 
soil  enhancer.  In  the  case  of  dis- 
posable diapers,  nearly  80%  of 
Be  diaper  is  compostable. 

Accelerated  composting  is 
also  safe,  completely  natural,  and 
as  you  can  see,  incredibly  fast.  And 
once  the  process  is  complete,  the 
soil  enhancer  can  be  used  to  help 
grow  trees,  flowers,  vegetables — 
virtually  anything. 

As  the  makers  of  Luvs  and 
Pampers,  we  at  Procter  &  Gamble  are 
taking  a  leading  role  in  making  this 
important  technology  more  avail- 
able. Right  now  ten  U.S.  com- 


M««  WO-  KlU'J'it.",' 


munities  compost  their  garbage. 

To  help  increase  that  number, 

we're  committing  S20  million  to 
the  cause.  We're  also  an 
active  member  of  the 
Solid  Waste  Compost- 
ing Council,  a  nonprofit 
organization  to  promote 
composting  nationwide. 
We're  not  alone  in 
our  commitment,  either. 
The  Environmental 
Protection  Agency  and 
other  prominent  groups 

recommend  composting  as  one 

of  the  best  solutions  for  handling 

our  garbage  problem. 

For  more  information  about 

composting,  please  call  us  at 

1-800-328-7100.  And  don't  wait. 

As  you  can  tell,  things  are  moving 

pretty  quickly. 


Pampers 


PROCTER  &  GAMBLE 
Looking  for  real  solutions. 


(^»**"^^H;*^^i>!'^is«*^--f.w-v-,V'r. 


Skagbark  Hickory 


In  1913,  equal  opportunity  employer  Richard  Pittmangave  women 
every  opportunity  to  shine. 
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9  mg  "tar,"  0.7  mg  nicotine  av.  per  cigarette  by  FTC  method. 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 
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DoesltaV\fosher  Dance  Abound 
The  Subject  Of  li±)alanced  Loads? 


Instead  of  the  spin  cycle  do 
you  get  rock  'n  roll?  Maybe 
even  the  two-step?  If  so,  perhaps 
it's  time  to  get  a  Frigidaire 
Horizon  2000. 

The  difference  is  our  exclusive 
Sure  Spin  Suspension  System.®  It 
senses  when  your  load  is  shifting 
to  one  side,  automatically  adjusts 
and  finishes  the  cycle. 

In  fact,  independent  tests  show 
the  Horizon  2000  handles 
even  the  most  unbalanced 
loads  with  ease. 

Which  would  be  reason 


enough  to  choose  Frigidaire.  But 
there's  more.  Every  Horizon  2000 
washer  also  comes  with  a  Power- 
Surge  Agitator.  This  makes  sure 
that  clothes  get  clean  from  every 
angle.  And  the  fact  that  our  Titan 
Tub  is  rustproof  assures  you'll  never 
be  left  with  rust-stained  clothes. 

Ifs  really  quite  simple.  You  can  get 
a  machine  that  likes  to  strut  its  stuff. 
Or  you  can  call  1-800-451-7007 
for  the  Frigidaire  dealer 
nearest  you.  The  Frigidaire 
Horizon  2000.  Clean  clothes 
without  the  song  and  dance. 


H  Frigidaire 

HERE  TODAY  •  HERE  TOMORROW 
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STEP 
ON  IT! 

Step  once  to  open,  step 

once  to  close.  Rubbermaid' 

Step-On  wastebaskets  are  tough. 

So  they  can  take  anything 

you  can  dish  out.  You  can  even 

be  nice  to  them. 


Rubbermaid 


® 


Don't  you  wish  everything  was  made  like  Rubbermaid? 
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Have  a  problem) 

with  your 

subscription? 


We  want  to  solve 
it  to  your  com- 
plete satisfaction, 
and  we  want  to 
do  it  fast.  Please 
write  to: 

Robert  Austin, 
Better  Homes  and 
Gardens™  Maga- 
zine, P.O.  Box 
4536,  Des  Moines, 
Iowa  50336. 

You  can  help  us 
by  attaching  your 
magazine  label 
here,  or  copy 
your  name  and 
address  as  it  ap- 
pears on  your 
label.  Send  this 
along  with  your 
correspondence. 


Moving? 

Simply  attach  the  mailing  label  frorr 
this  magazine  and  write  in  your  new- 
address  below.  (Please  allow  4-cl 
weeks.) 

Your  New  Address  Goes  Here* 
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Subscription  Rate 

12  issues  $16.  Add  $12  a  year  for 

Canadian  or  foreign  orders. 

□  Renewal  □  New  Order 

For  Fast 
Service... 

...it  is  better  to  write  us  concerning, 
your  problem  and  include  the  maga- 
zine label.  Also,  address  changes  are 
handled  more  efficiently  by  mail. 
However,  should  you  need  to  reach  us 
quickly  the  following  toll-free  number 
is  available: 

1-800-678-2666 

Better 

Homes 

A  A  and  Gardens® 

P.O.  Box  4536  •  Des  Moines,  Iowa  50336 
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TO  MAKE  A  GREAT  IMPRESSION  WITH  PILLSBURY  TUNNEL  OF  FUDGE  BUNDT  CAKE 


STA-TITE" 
"  handle 


High-impact 

polystyrene  shroud 

resists  cracking 
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65.000  FLU?E  TIP* 
bristles  sweep  dirt 
other  brooms  miss 


Angled  cut  reaches 
hard-to-clean  areas 


THERE'S 

IVIORETDTHE 

0-GEDAR  ANGLER 

BROOM  THAN 
JUST  AN  ANGLE. 

If  you  think  all 
angled  brooms 
are  alike,  take 
a  closer  look 
attheO-Cedar 
Angler®  broom. 
And  you'll  see 
whyAmerica's 
original  angled  broom  is  still 
America's  best.  And,  America's 
favorite  —  outselling  its  nearest 
competitor  5  to  1.  So  try  ^^ 
O-Cedar Angler. Satis:  i£§\ 
faction  guaranteed,  or  J(V  Ijjk 
your  money  back*     %mki^W® 

OGEDAR IYIAKES  YOUR  UFE  EASIER; 

•Fordetailscall  1-800-632-1684.  ©  1987 The Drackett Company. 
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BUILD  HAPPY 
FAMILIES 


ear  Readers, 

By  the  time  you  read  this,  I  hope 
our  remodeling  will  be  finished.  I'm 
sure  ready  for  it  all  to  end.  But,  the 
tough  part  is  behind  us — the  noisy 
hammering  and  sawing,  the  hole  in 
the  side  of  the  house.  As  the  dust  set- 
tles, literally,  we're  beginning  to  see 
what  our  new  family  room,  screened 
porch,  kitchen,  laundry  room,  and 
bathroom  will  be  like. 

The  excitement  builds  every  day  as 
all  the  details  come  together.  My  wife 
and  I  can't  wait  to  get  all  the  workers 
out  of  the  house,  to  get  the  place 
cleaned  up,  and  to  get  on  with  the  fun 
part — the  redecorating.  Actually, 
we're  not  waiting.  We've  been  gather- 
ing stuff  for  months  now,  and  I  often 
come  home  to  find  some  arrangement 
of  fabric  and  accessories  that  Ger- 
rianne  has  made  in  the  middle  of  the 
mess  to  "see  what  it  will  be  like." 

This  nesting  instinct  seems  to  be  a 
significant  part  of  family  life,  and  a 
good  thing,  too.  Creating  a  comfort- 
able, pleasant  home  makes  a  founda- 
tion for  the  happiness  of  any  family. 
We  at  Better  Homes  and  Gardens® 
have  always  felt  this  to  be  self-evident, 
which  is  why  we  work  hard  to  bring 
you  the  ideas  and  inspiration  to  make 
your  homes  better. 

In  this  issue,  as  usual,  you'll  see  lots 
of  those  good  ideas,  but  you'll  also  see 
an  invitation  to  share  your  decorating 
ideas  with  us.  And,  you'll  get  a  chance 
to  win  cash  and  merchandise  prizes — 
more  than  $75,000  worth.  I'm  talking 
about  the  1991  Better  Homes  and  Gar- 
dens/Home Furnishings  Council 
Decorating  Contest.  See  the  details  on 


10 


how  to  enter  on  pages  65-66. 

The  Home  Furnishings  Council,  an 
association  of  home  furnishings  man- 
ufacturers, has  teamed  up  with  us  in 
the  sponsorship  of  this  contest  be- 
cause, they,  too,  believe  that  good 
family  life  starts  with  a 
good  home.  They're 
providing  an  extra 
cash  prize  of  $  1 ,000  to 
any  of  the  21  winners 
who  use  products 
that  are  made  by 
the  companies  who 
are  Council  members. 

The  Council  has  produced  a  special 
booklet,  "Haven:  Planning  a  Comfort- 
able Home,"  edited  by  our  own  Shir- 
ley Van  Zante,  former  Furnishings 
and  Design  editor.  Shirley  tells  you 
how  to  plan  your  redecorating  from 
start  to  finish.  The  booklet  has  plenty 
of  wonderful  color  photos  to  inspire 
you,  plus  a  complete  planning  guide, 
including  cost  estimating  charts,  an  il- 
lustrated dictionary  of  furniture,  and  a 
room  arrangement  kit. 

The  "Haven"  booklet  is  free  from 
any  home  furnishings  store  displaying 
the  Home  Furnishings  Council  sym- 
bol, shown  here.  Or,  call  1-800-521- 
HOME,  extension  201,  for  the 
address  of  the  store  nearest  you. 

Then  get  busy  and  enter  our  con- 
test! I  want  to  see  what  you've  done. 


David  Jordan,  Editor  in  Chief 
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SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


m:  12  mg.  "tar,"  .} 


After  Resolve. 


With  Resolve'"  Carpet 
Cleaner,  even  a  toughie  like 
pizza  is  as  easy  as  pie.  Ditto 
for  cola,  ketchup,  crayons- 
even  grape  juice.  And  Resolve 
protects  your  carpet  against 
future  oily  stains  with 
DuPontTEFLON8  soil  and 
stain  repellent. 

So  have  a  party  with 
your  pizza— 'cause 
Resolve  delivers! 

Take  away  the  worry, 

take  away  the  stain.  Take  out  Resolve. 


FAMILY  NETWORK 

READER S'  SOLUTIONS  TO  FAMILY  AND  COMMUNITY  PROBLEMS 


LIVING  WITH  MESSY  NEIGHBORS 

Family  Network  was  flooded  with 
responses  to  last  August's  letter  from 
Cedar  Bluff,  Virginia,  asking  for  sug- 
gestions on  how  to  coax  a  neighbor 
into  cleaning  up  a  messy  yard.  Our 
conscientious  readers  offered  tidy  so- 
lutions— and  sympathy. 


For  years,  we  suffered  in  silence 
while  a  neighbor's  house  and  lawn  fell 
into  disrepair.  We  finally  organized  a 
"Neighborhood  Pride  Day."  Every- 
one donated  a  material  (lawn  seed, 
fertilizer,  and  so  forth)  in  bulk — en- 
ough to  include  the  yard  most  in  need. 
No  feelings  were  hurt,  and  we've  all 
discovered  a  new  sense  of  community 
by  pitching  in  to  help  each  other. 

Jane  Desaulniers 
Lewiston,  Maine 

A  similar  situation  existed  in  our 
neighborhood.  After  some  thought,  I 
wrote  an  anonymous  note  to  these 
homeowners.  I  informed  them  that  a 
number  of  families  in  our  area  felt  that 
their  property  was  an  eyesore  and  that 
they  should  make  some  effort  to  cor- 
rect the  situation.  Several  days  later, 
as  I  was  working  on  my  lawn,  I 
glanced  down  the  block  and,  lo  and 
behold,  the  family  in  question  was 
busy  pulling  weeds,  sweeping  the  side- 
walk, and  so  forth. 

Mary  Ann  Wernoch 
Clark,  NJ. 

When  you  are  working  on  your 
lawn  and  bushes  and  your  messy 
neighbors  come  outside,  say,  "Hi,  I'm 
cutting  bushes  and  have  the  equip- 
ment to  do  it.  Would  you  like  me  to 
do  yours?  I'd  be  glad  to."  When  you 
edge  your  lawn  around  the  walks  say, 
"Would  you  like  some  of  this  grass  to 
put  on  your  lawn?  I  know  how  hard  it 
is  to  start  one,  and  my  friends  and 
neighbors  did  this  for  me."  We  did 
this  for  some  new  neighbors,  and  just 
cutting  back  all  the  old  bushes  did  a 
lot  for  their  place. 

Sybil  Stewart 
Magnolia,  Miss. 
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We've  been  in  our  new  home  for 
four  years,  and  the  financial  demands 
of  caring  for  a  large  family  take  priori- 
ty over  grass.  Our  neighbors  have 
beautifully  landscaped  yards,  but  they 
have  been  patient  and  understanding 
with  our  situation.  Last  spring  when  I 
was  sick,  two  of  our  neighbors  planted 
flowers  in  our  yard  as  a  get-well  gift. 
The  point  is,  friendship  is  more  impor- 
tant than  resale  value. 

Mrs.  Wendy  Kanno 
American  Fork,  Utah 

If  there  is  no  neighborhood  associa- 
tion, form  one  at  once.  Set  a  goal,  such 
as  neat  appearance.  Invite  persons 
from  the  extension  service  (or  a  land- 
scape business)  to  advise  how  such  a 
goal  might  be  met.  Hopefully,  the 
lawn-needs-fixing  neighbor  will  at- 
tend, but  if  not,  a  delegation  from  the 
new  association  might  make  a  call  to 
share  these  new  ideas. 

Mrs.  J.A.  Allard 
San  Antonio,  Tex. 

Take  heart.  I  was  one  of  those  slop- 
py neighbors,  and  it  was  because  the 
job  overwhelmed  me,  besides  my  be- 
ing lazy.  But  I  finally  learned  how  to 
plant  flowers  on  barren  spots  in  the 
yard,  and  bought  eye-catchers  to  dis- 
tract from  the  eyesores  around  the 
house.  And  the  only  thing  said  to  me 
during  30  years  of  our  residency  was 
how  nice  the  place  was  shaping  up. 

C.  Martindale 
Belleville,  III. 


Family  Network  welcomes 
letters  describing  how  you  solved 
problems  involving  your  family  or  your 
community,  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  1716  Locust  St.,  Des  Moines, 
IA  50336.  Letters  may  be  edited  for 
space.  All  letters  become  the  property 
of  Better  Homes  and  Gardens®.  We  will 
pay  $50  for  each  letter  published.  Bs 
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ADVANCED  FORMULA 

Centrum 

HIGH  POTENCY  MULTIVITAMIN- 
MULTIMINERAL  FORMULA 


from  A  to  Zinc 

^TABLETS 
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Hi 


The  Complete  Guide  to 
Vitamins  and  Minerals. 


Ever  wish  you  knew  more 
about  the  vitamins  and 
minerals  you  need  to  take? 

Let  Centrum®  vitamin- 
mineral  formula  be  your 
guide  to  complete  nutrition. 

Just  look  at  the  label. 
Centrum  is  more  complete 
than  any  leading  brand. 
It  has  every  vitamin  and 
mineral  listed  in  the 
U.S.  Recommended  Daily 


Allowance,  and  more. 
Today,  a  nutrient  that 
helps  make  Centrum  more 
complete  is  beta-carotene. 
Even  the  Surgeon  General's 
report*  suggests  eating 
dark  green,  yellow  and 
orange  fruits  and 
vegetables  that  are  rich 
in  beta-carotene.  So,  eat 
right  and  back  up  your  diet 
with  the  beta-carotene 


in  Centrum. 

If  a  vitamin  or  mineral  is 
necessary  to  help  maintain 
good  health,  you'll  find  it 
in  Centrum.  And  that's  why 
Centrum  should  be  your 
guide  to  complete  nutrition. 

'The  Surgeon  General's  Report 
on  Nutrition  and  Health.  U.S.  Dept. 
of  Health  and  Human  Services 
DHHS  (PHS)  publication 
No.  88-50211.  Government 
Printing  Office,  1988. 


Centrum  with  beta-carotene. 
More  complete.  From  A  to  Zinc: 


©  1989  Lederle  Laboratories  9288-9C 
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1892  WAS  A  VERY  GOOD  YEAR  FOR  COFFEE 


1  It  was  a  time  when  those  in  the  coffee  business  did  things  a  little  differently. 
1  And  so  it  was  in  1892  that  a  Southern  merchant  had  cause  for  celebration.  His  premiere 
blend  of  coffee  (and  some  say  his  own  personal  labor  of  love)  was  about  to  be  renamed  after  the 
famous  hotel  where  it  had  already  built  a  reputation  as  the  special  house  blend.  The  hotel,  of 
course,  was  Nashville's  Maxwell  House. 

11  Today,  it  is  with  great  pride  (and  something  of  a  feeling  that  there  are  still  folks 
around  with  a  taste  for  the  way  things  used  to  be  made)  that  The  Maxwell 


OA3TE© 


^>Imd^        House  Coffee  Company  would  like  to  acquaint  you  with  1892™  Slow-Roasted 


I 


Coffee.  It  is  coffee  that  is  roasted  the  way  everyone  used  to  do  it:  Slowly. 
With  something  of  a  reverence  for  the  old  ways  of  making  things.  Next 
time  you're  at  the  grocer's  we  invite  you  to  try  a  can.  Perhaps  you  will 
find  that  you  have  a  taste  for  the  uniquely  satisfying,  lusty  taste  of  coffee 
the  way  it  used  to  taste. 

1  1892™  Slow-Roasted  Coffee.  A  labor  of  love... from  The  Maxwell 
House"  Coffee  Company. 


©  1990  Kraft  General  Foods,  Inc. 
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BY  JANE  AUSTIN  McKEON 


EART 


Frank  turned  to  gardening  several 
years  ago  as  a  fresh-air  getaway 
from  fast-paced  days  as  a  corporate 
consultant.  His  one  requirement  of 
the  garden:  "It  had  to  be  unde- 
manding. Because  I  had  a  high-risk 
job,  the  last  thing  I  wanted  was  a 
high-risk  garden." 

Because  he'd  rather  fail  than  fuss 
with  a  plant,  Frank  grows  plants 
that  can  fend  for  themselves  through 
Missouri's  steamy-hot  summers  and 
bitter-cold  winters.  "It's  no  big  deal 
to  me  if  a  plant  doesn't  work  out," 
he  says.  "I  just  dig  it  up  and  plant 
something  else  that  will  survive,  no 
matter  what  the  weather." 

Native  wildflowers  and  hardy, 
drought-resistant  perennials  keep  the 
garden  virtually  maintenance-free. 
Despite  their  sunny  southern  expo- 
continued  on  page  1 7 
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RDENER 

ykiel  to  share  his  secret  to  growing  fuss-free 
flowers  and  he'll  reply,  "I  just  plant  stuff  that  won't  die." 
Frank's  simple  creed  is  rooted  in  the  down-to-earth,  good- 
for-the-earth  way  he  gardens.  His  Missouri  garden  sends 
a  message  to  all  gardeners:  Caring  for  the  environment 
begins  at  home,  in  our  own  backyards. 
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sure,  the  plants  never  fizzle,  even  when  summer  tempera- 
tures sizzle.  Climbing  roses  are  the  only  tender  plants  he 
allows.  Come  blustery  winter  weather,  they  benefit  from 
the  protection  the  brick  wall  provides. 

Native  or  not,  a  plant  is  only  as  healthy  as  the  ground 
beneath  it,  says  Frank.  To  loosen  up  his  mucky  clay,  he 
tilled  in  a  truckload  of  good  topsoil  mixed  with  the  sand 
that  remained  after  constructing  the  brick  path.  Roots 
are  able  to  grow  deep  in  the  fertile  earth  to  search  for 

continued  on  page  19 

CONSIDER  YOUR  CLIMATE  when  you  make  plant  selections.  Pur- 
chase only  trees,  shrubs,  and  perennials  that  are  hardy  in 
your  region.  If  you  garden  in  the  North,  avoid  species  that 
are  described  as  "tender"  or  "marginally  hardy." 

REDUCE  THE  SIZE  OF  YOUR  LAWN  and  devote  more  yard  space 
to  ground  covers,  which  have  low  moisture  requirements.  Or 
save  water  and  keep  your  turf,  too,  by  growing  a  drought- 
tolerant  grass  species,  such  as  fine  fescue. 

IMPROVE  YOUR  SOIL  by  spading  in  plenty  of  organic  matter 
before  planting.  Some  nutrient-rich  sources  are  decomposed 
leaves,  compost,  grass  clippings,  and  manure.  Peat  moss  will 
help  soil  absorb  and  retain  moisture. 

.MARCH  1991  17 


moisture.  New  plants  get  watered  every  day  for  the  first 
week  or  so,  but  once  they're  established,  they  require  lit- 
tle supplemental  water. 

Because  healthy  plants  are  more  tolerant  of  insects, 
Frank  rarely  has  to  battle  bugs.  When  a  few  pests  do  ap- 
pear, damage  is  usually  limited  because  the  diversity  of 
plant  species  keeps  portions  of  the  bugs'  favorite  foods 
small.  If  invasions  worsen,  Frank  intervenes  with  an  envi- 
ronmentally safe  product,  such  as  insecticidal  soap. 

continued  on  page  20 

RELY  ON  NATIVES  and  wildflowers.  Plants  that  are  indigenous 
to  your  region  are  accustomed  to  the  climate  and  soil  type. 
They're  also  more  naturally  immune  to  pests  and  diseases. 

SELECT  DROUGHT-DEFYING  PLANTS  to  beat  the  summer  heat. 
Along  with  desert  species,  you  can  count  on  a  variety  of  per- 
ennials and  annuals  to  thrive  in  dry  soil.  Read  plant  labels: 
the  phrase  "tolerates  dry  soil"  is  one  clue  to  look  for. 

SAY  NO  TO  BUGS  with  nontoxic  controls  that  are  safe  for  the 
environment.  Keep  in  mind  that  not  every  creeping,  crawling 
creature  is  a  pest.  Predatory  insects,  such  as  ladybugs,  pray- 
ing mantises,  and  lacewings,  keep  bad  bugs  at  bay. 
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The  lily  pond  is 
an  oasis  in 
Frank's  garden. 
Veronica,  heliop- 
sis,  shasta  daisy, 
gaillardia,  core- 
opsis, butterfly 
weed,  and  thyme 
bloom  at  water's 
edge.  Because  in- 
sect pests  are 
rarely  a  threat, 
Susy  the  cat  is  as 
ferocious  as  pred- 
ators get. 


Weeds  rarely  see  the  light  of  day,  thanks  to  a  thick 
barrier  of  mulch  around  plants.  Every  couple  of  years, 
Frank  buys  and  reapplies  the  cheapest  wood  mulch  he 
can  find.  "Why  spend  a  lot  of  money  on  something  that 
deteriorates  anyway?"  he  says. 

By  adopting  an  earth-wise  philosophy  on  gardening, 
Frank  has  made  the  beautiful  discovery  that  demanding 
less  from  the  environment  places  fewer  demands  on  him. 
It's  as  simple  as  that. 

continued  on  page  22 


GROUP  PLANTS  WITH  SIMILAR  MOISTURE  NEEDS:  water  guzzlers 
(plants  that  need  a  lot  of  supplementary  water),  moderate 
drinkers  (plants  that  need  supplementary  water  during  dry 
spells),  and  drought-tolerant  (plants  that  need  little  or  no  sup- 
plementary water  once  they're  established). 

CONSERVE  WATER  by  watering  during  the  cool,  calm  hours  of 
early  morning.  To  maximize  absorption,  install  a  soaker  hose 
or  drip  irrigation  system.  These  methods  slowly  release  mois- 
ture at  or  just  under  ground  level. 

MULCH  AROUND  PLANTS  with  a  3-  to  4-inch  layer  of  organic 
material,  such  as  shredded  bark,  pine  needles,  grass  clip- 
pings, or  straw,  to  reduce  evaporation  and  runoff.  Mulch  also 
discourages  weeds  and  returns  nutrients  to  the  soil. 
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EvERYor  e  Buzzing. 


Now  Lipton  lets  you  sit  back  and  savor  five 
delicious  teas  with  a  touch  of  golden  honey.  Now 
you  can  delight  in  the  fresh,  pleasing  taste  of 
Honey  &  Orange  and  Honey  &  Lemon.  Or  indulge 
in  the  engaging  aroma  of  Honey  &  Cinnamon. 


There's  even  a  Decaffeinated  Honey  &  Lemon  to 
curl  up  with,  and  a  fragrant  herbal:  Wildflowers  & 
Honey.  Now  you've  got  a  brand  new  way  to  make 
any  moment  a  little 
sweeter.  Sip  one  soon. 


Lipton 


A  Homey  Of  An  offer:  Free*  Five  Pack. 


Sample  the  delicious  taste  and  aroma  of 
Lipton's  new  teas  with  honey.  This  trial  offer 
includes  one  tea  bag  each  of  Honey  &  Orange, 
Honey  &  Cinnamon,  Honey  &  Lemon  and 
Decaffeinated  Honey  &  Lemon  Special  Blends, 
plus  Wildflowers  &  Honey  Herbal  Tea.  *Just 
complete  and  send  in  this  coupon  with  25  cents 
postage  and  handling  to:  Free  Lipton  Teas 
with  Honey  Offer,  RO.  Box 

1067,  Grand  Rapids,  MN  -,-r-r 

55745-1067.  Please  allow     _  M     _^ 
4-6  weeks  delivery. 


NAME 


Oder  valid  only  in  the  U.S.A. .  while  supplies  last.  This  is  an  oiler  ol  the 
■niomas  J.  Lipton  Company.  800  Sylvan  Avenue.  Englewood  Clitls.  NJ  07632 


When  You're  Sipping  Lipton  You're  Sipping  Something  Special. 


.. 


EARTH-WISE  WAYS 

We're  tossing  around  a  lot  of  buzzwords  these  days  about  sav- 
ing the  environment:  "Chemical-free,"  "natural,"  "biologically 
safe."  As  gardeners,  we  can  give  more  than  lip  service  to  envi-       ' 
ronmental  issues.  We  can  be  the  leaders  of  earth-wise  ways. 


/VhA^ 


MULCH  GRASS 

Use  a  mulching  mower 
and  leave  grass  clip- 
pings on  your  lawn,  in- 
stead of  bagging  your 
lawn  refuse  for  the  land- 
fill. Twin  blades  chop 
clippings  into  tiny  pieces 
that  won't  add  to  thatch 
build-up.  A  standard 
mower  will  also  work  if 
you  mow  frequently, 
never  removing  more 
than  an  inch  of  the  grass  blades  in  a  single  mowing.  Simplicity's 
5-hp.,  self-propelled  model  1575PP  mulching  mower  {above)  cuts 
a  20-inch- wide  swath.  Simplicity  Manufacturing,  Inc.,  500  N. 
Spring  St.,  P.O.  Box  997,  Port  Washington,  Wl  53074-0997. 


RECYCLE  REFUSE 

Turn  garbage  into  gold 
by  throwing  garden  de- 
bris, plant  trimmings, 
grass  clippings,  leaves, 
and  kitchen  scraps  into  a 
compost  pile.  When  the 
compost  is  dark  brown 
and  crumbly,  you  can 
spade  or  till  it  into  flow- 
er and  vegetable  beds 
to  enrich  the  soil. 

A  simple  compost  bin 
will  keep  garden  debris  neatly  contained.  The  36-inch-square,  30- 
inch-high  wire  compost  bin  (above)  is  constructed  of  PVC-coated 
steel  and  holds  up  to  25  cubic  feet  of  refuse.  Gardener's  Supply, 
128  Intervale  Rd.,  Burlington,  VT  05401. 


WASTE  NOT 

Grind  up  yard  waste 
with  a  chipper/shredder. 
In  short  order,  you  can 
convert  a  brush  pile  into 
wood  mulch  or  garden 
refuse  into  compost. 
Compact  models,  de- 
signed for  small  subur- 
ban backyards,  are  now 
available.  The  8-hp. 
Troy-Bilt  Super  Toma- 
hawk chipper/shredder 

(above)  is  available  in  both  gas  and  electric  models.  The  top 
hopper  shreds  refuse  up  to  1  inch  thick,  and  the  side  chipper 
chute  takes  branches  up  to  3  inches  in  diameter.  Troy-Bilt  Manu- 
facturing Co.,  102nd  St.  and  9th  Ave.,  Troy,  NY  12179-0016. 


SAVE  WATER 

Conserve  water  by  in- 
stalling an  irrigation  sys- 
tem that  gets  to  the  root 
of  the  matter.  A  flexible 
soaker  hose  (left)  is  the 
most  efficient  watering 
device.  Tiny  pores  along 
its  entire  length  sweat 
droplets  of  water  around 
the  base  of  plants,  so  lit- 
tle is  lost  to  evaporation. 
Water  is  released  slowly 
to  minimize  runoff.  To  camouflage  the  hose  and  retain  soil  mois- 
ture, cover  the  hose  with  mulch.  By  spreading  a  3-inch  layer  of 
leaves,  shredded  bark,  compost,  or  straw  around  plants,  you  will 
dramatically  reduce  your  garden's  water  needs. 
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Introducing 
the  world's  easiest  homemade 

brownies. 


)Bakers  ■ 

UNSWEETENED      \- 

BAKING  CHOCOLATE  * 

SQUARES  ■' 


Baker's®  Chocolate 
One-Bowl  Brownie  Recipe 


i 


4  squares  BAKER'S"  Unsweetened 

Chocolate 
3/4  cup  (1 1/2  sticks)  margarine 
2  cups  sugar 


3  eggs 

1  teaspoon  vanilla 

1  cup  all-purpose  flour 

1  cup  chopped  nuts  (optional) 


MICROWAVE*  chocolate  and  margarine  in  large  microwavable  bowl  at  HIGH  2  min.  or  until 
margarine  is  melted.  STIR  UNTIL  CHOCOLATE  IS  MELTED. 

STIR  in  sugar.  Mix  in  eggs  and  vanilla.  Stir  in  flour  and  nuts.  Spread  in  greased  13"x9"  pan. 

BAKE  AT  350°  for  30  to  35  min.  (DO  NOT  OVERBAKE).  Cool;  makes  24. 

'  RANGE  TOP:  Stirring  constantly,  melt  chocolate  and  margarine  in  3-quart  saucepan  over  very  low  heat. 
CAKELIKE  BROWNIES:  Stir  m  1/2  cup  milk  with  eggs  and  vanilla.  Use  1 1/2  cups  flour. 


So  easy,  you'll  never  make  a  mix  again. 


1991  Kraft  General  Foods,  Inc.  Baker's  is  a  registered  trademark  of  Kraft  General  Foods.  Inc. 


EARTH-WISE  PRODUCTS 


When  pests  invade  your  garden,  you  don't  have  to  re- 
sort to  chemical  warfare.  Turn  to  one  of  these  biological- 
ly safe  products  to  confront  unwelcome  guests. 


FLY  TRAP 


Nti\^ 


An  apple  maggot 
fly  trap  will  lure  fruit 
flies  away  from  ap- 
ple trees,  eliminating 
the  need  for  spray- 
ing. Attracted  by  the 
bright  color  and  an 
apple-scented  phero- 
mone,  egg-laying 
flies  land  on  the  red 
sphere,  where  they're 
snared  by  a  sticky 
adhesive. 


SLUG  TRAP 

The  Garden  Sentry 
protects  flowers  and 
vegetables  from 
damaging  slugs, 
snails,  cutworms,  ear- 
wigs, and  sowbugs. 
Fill  it  with  beer, 
grapefruit  rind,  or  di- 
luted brewer's  yeast. 
Pests  can't  resist  the 
bait  and  fall  in.  Each 
trap  protects  10 
square  feet. 


MOTH  TRAP 

If  left  to  their  own 
devices,  codling 
moths  will  lay  eggs 
and  leave  you  with 
wormy  fruit.  SureFire 
fruit  tree  pest  traps 
attract  these  moths 
with  a  powerful 
pheromone.  For  best 
results,  hang  traps  in 
the  spring  to  nail  the 
male  moths  before 
they  mate. 


BEETLE  TRAP 

Japanese  beetles 
are  voracious  eaters 
of  a  variety  of  flow- 
ering plants.  Baited 
with  both  floral  and 
sex  lures,  a  Japanese 
beetle  trap  will  im- 
prison an  army  of 
these  garden  enemies 
in  its  vented  collec- 
tion canister.  Place 
the  trap  at  the  outer 
edge  of  a  garden. 


SAFE  SPRAY 

Bacillus  thuringien- 
sis  is  a  natural  bacte- 
rium that  kills  pests 
like  cabbage  loopers, 
tomato  hornworms, 
cutworms,  and  Euro- 
pean corn  borers. 
With  a  hand  mister, 
spray  both  sides  of 
leaves  as  soon  as 
egg-laying  moths  ap- 
pear; reapply  after 
every  rainfall. 
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EVEN  DUSTER 

Select  a  good- 
quality  duster  like  the 
Dustin-Mizer  to  suc- 
cessfully apply  bo- 
tanical dusts,  such  as 
sabidilla  and  rote- 
none.  This  hand- 
powered  duster 
releases  a  constant 
cloud  of  fine  powder, 
evenly  distributing 
the  broad-spectrum 
insecticide  on  plants. 


BETTER  HOMES  AND  GARDENS,  MARCH  1991 


Pulled  a  bushel  of  weeds. 

My  dry  hands  need  relief  that  lasts." 

As  a  woman  who  enjoys  gardening,  you're  constantly 
planting,  weeding,  handling  fertilizers  and  washing  your 
hands.  And  all  that  is  seriously  drying  out  your  skin. 

That's  why  you  need  Eversoft®.  Its  concentrated 
formula  is  so  effective,  it's  patented.  Eversoft's  unique 
combination  of  ingredients  keeps  on  relieving 
dry  skin  hour  after  hour.  Even  through  a 
handwashing.  Yet  it's  never  greasy. 

Try  Eversoft  today.  You'll  feel  how  good  it 
feels  to  have  dry  skin  relief  that  lasts  and  lasts. 


Jerdens- 


Only  EVERSOFT 
guarantees  dry  skin  relief 
that  lasts... 
even  through 
a  handwashing. 
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Menopause  Myth  No.  1 


"No  Man  In  His  Right  Mind  Would  Be 
Interested  In  A  Menopausal  Woman." 


Hot  flashes  and  night  sweats  certainly  don't  make 
women  feel  very  attractive.  And  while  no  one 
hould  expect  to  stay  young  forever,  you  owe  it  to  your 
slf  to  learn  as  much  as  you  can  about  menopause,  ana 
le  symptoms  that  could  affect  not  only  how  you  feel, 
ut  how  you  feel  about  yourself. 

The  Enlightened  Approach  To  Menopause. 
lenopause  remains  a  subject  often  clouded  by  myth, 
lisinformation,  and  fear.  But  its  symptoms  are  very 
;al.  They  may  be  mild,  or  quite  severe,  and  they're  dif- 
;rent  for  every  woman.  But  the  hot  flashes,  vaginal  dry- 
ess,  and  night  sweats  that  can  cause  insomnia  are  not 
all  in  your  head."  They  are  the  result  of  your  body's  loss 
f  estrogen.  Estraderm®  "puts  back"  some  of  this 
s'trogen  in  a  very  unique  way. 

Estraderm  Works  The  Way  Your  Body  Does. 

Estraderm  is  a  clear,  round  patch 
that  you  apply  directly  to  your  skin. 
The  Estraderm  Patch  relieves  your 
symptoms  by  delivering  small, 
steady  doses  of  estradiol  into  your 
bloodstream,  similar  to  the  way  your 
ovaries  did  before  menopause. 
Estraderm  is  the  only  estrogen 
replacement  therapy  that  works  this 
ray.  It  is  identical  to  the  estrogen  your  body  produced 
nd,  because  you  don't  ingest  it,  Estraderm  bypasses 
our  liver  and  stomach.  Plus,  The  Estraderm  Patch  is 


"The  Patch" 
a  non-medicated 

lAMPLE  IS  INCLUDED 

In  The  free 
information  pack. 


easy  to  apply  and  stays  in  place  during  bathing  or 
swimmine. 

What  To  Ask  Your 
Doctor  About  The  Estraderm  Patch. 

Q.:  What  are  the  benefits  and  risks  of  Estraderm 

versus  other  treatments? 
Q.:  How  can  I  tell  if  The  Estraderm  Patch  is  right 

for  me? 
Q.:  Can  Estraderm  help  relieve  vaginal  dryness? 
Q:  How  long  will  I  need  to  wear  The  Estraderm 

Patch? 

A  Free 
Menopause  Information  Pack. 

The  researchers,  pharmacists,  and  physicians  at  CIBA 

have  compiled  the  latest  information  about  menopause, 

its  symptoms,  and  The  Estraderm  Patch.  To  receive  it 

free,  call  1-800-521 -CIBA,  or  send  this  coupon. 

I  I 

TO  RECEIVE  YOUR  FREE  MENOPAUSE  INFORMATION  PACK,  MAIL 
TO  CIBA,  PMSI  STA.,  P.O.  BOX  13217,  BRIDGEPORT,  CT  06673-3217 

1-800-521-CIBA,  EXT.BHG031 

NAME 

ADDRESS  


CITY 


STATE 


ZIP 


estraderm®  estradiol  transdermal  system 
available  in  0.05  mg  and  0.1  mg  strengths. 


!_' 


FOR  BRIEF  SUMMARY  OF  PRESCRIBING  INFORMATION,  SEENEXT  PAGE 
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ESTRADIOL  TRANSDERMAL   SYSTEM 

Now  The  Change  Of  Life  Doesn't  Have  To  Change  Yours. 


)1990,  CIBA.109-4191-A 


LSTKADEKPl 

estradiol  transdermal  system 

Continuous  delivery  for  twice-weekly  application. 

BRIEF  SUMMARY  OF  PRESCRIBING  INFORMATION. 

PLEASE  SEE  FULL  PRESCRIBING  INFORMATION. 


ESTROGENS  HAVE  BEEN  REPORTED  TO  INCREASE 
THE  RISK  OF  ENDOMETRIAL  CARCINOMA. 

Three  independent  case  control  studies  have  reported 
an  increased  risk  of  endometrial  cancer  in  postmeno- 
pausal women  exposed  to  exogenous  estrogens  lor  more 
than  1  year.  This  risk  was  independent  ol  the  other  known 
risk  factors  lor  endometrial  cancer  These  studies  are  fur- 
ther supported  by  the  linding  that  incidence  rates  of  endo- 
metrial cancer  have  increased  sharply  since  1969  in  eight 
different  areas  of  the  United  States  with  population-based 
cancer-reporting  systems,  an  increase  which  may  be  re- 
lated to  the  rapidly  expanding  use  of  estrogens  during  the 
last  decade. 

The  three  case  control  studies  reported  that  the  risk  of 
endometrial  cancer  in  estrogen  users  was  about  4.5-13.9 
times  greater  than  in  nonusers.  The  risk  appears  to  depend 
both  on  duration  of  treatment  and  on  estrogen  dose.  In  view 
ot  these  lindings.  when  estrogens  are  used  for  the  treat- 
ment of  menopausal  symptoms,  the  lowest  dose  that  will 
control  symptoms  should  be  utilized  and  medication 
should  be  discontinued  as  soon  as  possible.  When  pro- 
longed treatment  is  medically  indicated,  the  patient  should 
be  reassessed  on  at  least  a  semiannual  basis  to  determine 
the  need  for  continued  therapy.  Although  the  evidence 
must  be  considered  preliminary,  one  study  suggests  that 
cyclic  administration  of  low  doses  of  estrogen  may  carry 
less  risk  than  continuous  administration;  it  therefore  ap- 
pears prudent  to  utilize  such  a  regimen. 

Close  clinical  surveillance  of  all  women  taking  estrogens 
is  important.  In  all  cases  of  undiagnosed  persistent  or  re- 
curring abnormal  vaginal  bleeding,  adequate  diagnostic 
measures  should  be  undertaken  to  rule  out  malignancy. 

There  is  no  evidence  at  present  that  "natural"  estrogens 
are  more  or  less  hazardous  than  "synthetic"  estrogens  at 
equiestrogenic  doses. 

ESTROGENS  SHOULD  NOT  BE  USED  DURING 
PREGNANCY. 

The  use  of  female  sex  hormones,  both  estrogens  and 
progestogens,  during  early  pregnancy  may  seriously  dam- 
age the  offspring.  It  has  been  shown  that  women  who  had 
been  exposed  in  utero  to  diethylstilbestrol,  a  nonsteroidal 
estrogen,  have  an  increased  risk  of  developing  in  later  life  a 
lorm  of  vaginal  or  cervical  cancer  that  is  ordinarily  ex- 
tremely rare.  This  risk  has  been  estimated  as  not  greater 
than  4  per  1000  exposures.  Furthermore,  a  high  percent- 
age of  such  exposed  women  (30-90%)  have  been  found  to 
have  vaginal  adenosis,  epithelial  changes  of  the  vagina 
and  cervix.  Although  these  changes  are  histologically  be- 
nign, it  is  not  known  whether  they  are  precursors  of  malig- 
nancy. Although  similar  data  on  the  use  of  other  estrogens 
are  not  available,  it  cannot  be  presumed  they  would  not 
induce  similar  changes. 

Several  reports  suggest  an  association  between  intra- 
uterine exposure  to  female  sex  hormones  and  congenital 
anomalies,  including  congenital  heart  defects  and  limb- 
reduction  defects.  One  case  control  study  estimated  a 
4.7-fold  increased  risk  of  limb-reduction  defects  in  infants 
who  had  been  exposed  in  utero  to  sex  hormones  (oral 
contraceptives,  hormone  withdrawal  tests  for  pregnancy, 
or  attempted  treatment  for  threatened  abortion).  Some  of 
these  exposures  were  very  short  and  involved  only  a  few 
days  of  treatment.  The  data  suggest  that  the  risk  of  limb- 
reduction  delects  in  exposed  fetuses  is  somewhat  less 
than  1  per  1000. 

In  the  past,  female  sex  hormones  have  been  used  during 
pregnancy  in  an  attempt  to  treat  threatened  or  habitual 
abortion.  There  is  considerable  evidence  that  estrogens 
are  ineffective  for  these  indications,  and  there  is  no  evi- 
dence from  well-controlled  studies  that  progestogens  are 
effective  for  these  uses. 

If  Estraderm  is  used  during  pregnancy,  or  if  the  patient 
becomes  pregnant  while  taking  this  drug,  she  should  be 
apprised  of  the  potential  risks  to  the  fetus  and  of  the  advis- 
ability of  continuation  of  the  pregnancy. 


INDICATIONS  AND  USAGE 

Estraderm  is  indicated  for  the  treatment  of  the  following:  moder- 
ate-to-severe vasomotor  symptoms  associated  with  meno- 
pause; female  hypogonadism;  female  castration;  primary 
ovarian  failure;  and  atrophic  conditions  caused  by  deficient 
endogenous  estrogen  production,  such  as  atrophic  vaginitis 
and  kraurosis  vulvae. 
CONTRAINDICATIONS 

Estrogens  should  not  be  used  in  women  or  men  with  any  of  the 
following  conditions: 

1 .  known  or  suspected  cancer  of  the  breast; 

2.  known  or  suspected  estrogen-dependent  neoplasia; 

3.  known  or  suspected  pregnancy  (see  Boxed  Warning); 

4.  undiagnosed  abnormal  genital  bleeding; 

5.  active  thrombophlebitis  or  thromboembolic  disorders; 

6.  history  of  thrombophlebitis,  thrombosis,  or  thromboembolic 
disorders  associated  with  previous  estrogen  use. 

WARNINGS 

1.  Induction  ot  Malignant  Neoplasms.  Long-term  continuous 
administration  of  natural  and  synthetic  estrogens  in  certain  ani- 
mal species  increases  the  frequency  of  carcinomas  of  the 
breast,  cervix,  vagina,  and  liver.  There  are  now  reports  that 
estrogens  increase  the  risk  of  carcinoma  of  the  endometrium  in 
humans.  (See  Boxed  Warning.) 

At  the  present  time,  there  is  no  satisfactory  evidence  that 
estrogens  given  to  postmenopausal  women  increase  the  risk  of 
breast  cancer,  although  a  recent  long-term  follow-up  of  a  single 
physician's  practice  has  raised  this  possibility.  Because  of  the 
animal  data,  there  is  a  need  for  caution  in  prescribing  estrogens 
for  women  with  a  strong  family  history  of  breast  cancer  or  who 
have  breast  nodules,  fibrocystic  disease,  or  abnormal 
mammograms. 


<:.  uanuiauoer  uisease  «  receni  siuay  nas  reportea  a  two-  to 
threefold  increase  in  the  risk  of  surgically  confirmed  gallbladder 
disease  in  postmenopausal  women  receiving  oral  estrogens, 
similar  lo  the  twofold  increase  previously  noted  in  users  of  oral 
contraceptives. 

3.  Etlects  Similar  to  Those  Caused  by  Estrogen-Progestogen 
Oral  Contraceptives.  There  are  several  serious  adverse  ellects 
ol  oral  contraceptives  and  other  high-dose  oral  estrogen  treat- 
ments, most  of  which  have  not.  up  to  now.  been  documented  as 
consequences  ol  postmenopausal  estrogen  replacement  ther- 
apy. This  may  reflect  the  comparatively  low  doses  of  estrogen 
used  in  postmenopausal  women. 

a.  Thromboembolic  Disease.  It  is  now  well  established  that 
users  ol  oral  contraceptives  have  an  increased  risk  of  various 
thromboembolic  and  thrombotic  vascular  diseases,  such  as 
thrombophlebitis,  pulmonary  embolism,  stroke,  and  myocardial 
infarction.  Cases  of  retinal  thrombosis,  mesenteric  thrombosis, 
and  oplic  neuritis  have  been  reported  in  oral  contraceptive 
users.  There  is  evidence  that  the  risk  of  several  of  these  adverse 
reactions  is  related  to  the  dose  of  the  drug.  An  increased  risk  of 
postsurgery  thromboembolic  complications  has  also  been  re- 
ported in  users  of  oral  contraceptives.  If  feasible,  estrogen 
should  be  discontinued  at  least  4  weeks  before  surgery  of  the 
type  associated  with  an  increased  risk  of  thromboembolism,  or 
during  periods  of  prolonged  immobilization. 

While  an  increased  rate  ol  thromboembolic  and  thrombotic 
disease  in  postmenopausal  users  of  estrogens  has  not  been 
found,  this  does  not  rule  out  the  possibility  that  such  an  increase 
may  be  present  or  that  subgroups  of  women  who  have  underly- 
ing risk  factors  or  who  are  receiving  relatively  large  doses  of 
estrogens  may  have  increased  risk.  Therefore,  estrogens 
should  not  be  used  in  persons  with  active  thrombophlebitis  or 
thromboembolic  disorders,  and  they  should  not  be  used  in 
persons  with  a  history  ol  such  disorders  in  association  with 
estrogen  use.  They  should  be  used  with  caution  in  patients  with 
cerebral  vascular  or  coronary  artery  disease  and  only  for  those 
in  whom  estrogens  are  clearly  needed. 

Large  doses  of  estrogen  (5  mg  conjugated  estrogens  per 
day),  comparable  to  those  used  to  treat  cancer  of  the  prostate 
and  breast,  have  been  shown  in  a  large  prospective  clinical  trial 
in  men  to  increase  the  risk  of  nonfatal  myocardial  infarction, 
pulmonary  embolism,  and  thrombophlebitis.  When  estrogen 
doses  of  this  size  are  used,  any  of  the  thromboembolic  and 
thrombotic  adverse  effects  associated  with  oral  contraceptive 
use  should  be  considered  a  clear  risk. 

b.  Hepatic  Adenoma.  Benign  hepatic  adenomas  have  been 
associated  with  the  use  of  oral  contraceptives.  Although  benign 
and  rare,  these  tumors  may  rupture  and  cause  death  from  intra- 
abdominal hemorrhage.  Such  lesions  have  not  yet  been  re- 
ported in  association  with  other  estrogen  or  progestogen 
preparations,  but  they  should  be  considered  if  abdominal  pain 
and  tenderness,  abdominal  mass,  or  hypovolemic  shock 
occurs  in  patients  receiving  estrogen.  Hepatocellular  carci- 
noma has  also  been  reported  in  women  taking  estrogen- 
containing  oral  contraceptives.  The  causal  relationship  of  this 
malignancy  to  these  drugs  is  not  known. 

c.  Elevated  Blood  Pressure.  Women  using  oral  contraceptives 
sometimes  experience  increased  blood  pressure  which,  in 
most  cases,  returns  to  normal  upon  discontinuing  the  drug. 
There  is  now  a  report  that  this  may  occur  with  use  of  oral  estro- 
gens in  the  menopause  and  blood  pressure  should  be  moni- 
tored with  estrogen  use,  especially  if  high  doses  are  used. 
Ethinyl  estradiol  and  conjugated  estrogens  have  been  shown  to 
increase  renin  substrate.  In  contrast  to  these  oral  estrogens, 
transdermal^  administered  estradiol  does  not  affect  renin 
substrate. 

d.  Glucose  Tolerance.  A  worsening  of  glucose  tolerance  has 
been  observed  in  a  significant  percentage  ol  patients  on  estro- 
gen-containing oral  contraceptives.  For  this  reason,  diabetic 
patients  should  be  carefully  observed  while  receiving  estrogen. 

4.  Hypercalcemia.  Administration  of  high  doses  of  estrogens 
may  lead  to  severe  hypercalcemia  in  patients  with  breast 
cancer  and  bone  metastases.  II  hypercalcemia  occurs,  use  of 
the  drug  should  be  stopped  and  appropriate  measures  should 
be  taken  to  reduce  the  serum  calcium  level. 

PRECAUTIONS 
General 

1 .  A  complete  medical  and  family  history  should  be  taken  before 
initiation  of  any  estrogen  therapy.  The  pretreatment  and  periodic 
physical  examinations  should  include  special  reference  to 
blood  pressure,  breasts,  abdomen,  and  pelvic  organs,  as  well 
as  a  cervical  Papanicolaou  test.  As  a  general  rule,  estrogen 
should  not  be  prescribed  for  longer  than  1  year  without  another 
physical  examination  being  performed. 

2.  Because  estrogens  may  cause  some  degree  of  fluid  reten- 
tion, careful  observation  is  required  when  conditions  that  might 
be  influenced  by  this  factor  are  present  (e.g.,  asthma,  epilepsy, 
migraine,  and  cardiac  or  renal  dyslunction). 

3.  Certain  patients  may  develop  undesirable  manifestations  of 
excessive  estrogenic  stimulation,  such  as  uterine  bleeding, 
mastodynia,  etc. 

4.  Prolonged  administration  of  unopposed  estrogen  therapy 
has  been  reported  to  increase  the  risk  of  endometrial  hyperpla- 
sia in  some  patients.  Estrogens  should  be  used  with  caution  in 
patients  who  have  or  have  had  endometriosis. 

5.  Studies  of  the  addition  of  a  progestin  tor  7  or  more  days  of  a 
cycle  of  estrogen  administration  have  reported  a  lowered  inci- 
dence of  endometrial  hyperplasia.  Morphological  and  bio- 
chemical studies  of  endometrium  suggest  that  12  to  13  days  of 
progestin  are  needed  to  provide  maximal  maturation  of  the 
endometrium  and  to  eliminate  any  hyperplastic  changes. 
Whether  this  will  provide  protection  from  endometrial  carcinoma 
has  not  been  clearly  established.  There  are  possible  additional 
risks  that  may  be  associated  with  the  inclusion  of  progestin  in 
estrogen  replacement  regimens.  The  potential  risks  include  ad- 
verse effects  on  carbohydrate  and  lipid  metabolism.  The  choice 
of  progestin  and  dosage  may  be  important  in  minimizing  these 
adverse  effects. 

6.  Oral  contraceptives  appear  to  be  associated  with  an  in- 
creased incidence  of  mental  depression.  Although  it  is  not  clear 
whether  this  is  due  to  the  estrogenic  or  progestogenic  compo- 
nent of  the  contraceptive,  patients  with  a  history  of  depression 
should  be  carefully  observed. 

7.  Preexisting  uterine  leiomyomata  may  increase  in  size  during 
prolonged  estrogen  use.  If  this  occurs,  estrogen  therapy  should 
be  discontinued  while  the  cause  is  investigated. 

8.  In  patients  with  a  history  of  jaundice  during  pregnancy,  there 
is  an  increased  risk  that  jaundice  will  recur  with  the  use  of 
estrogen-containing  oral  contraceptives.  If  jaundice  develops  in 


Pregnancy  Category  X 

See  CONTRAINDICATK 


TIONS  and  Boxed  Warning. 
Estrogens  should  not  be  used  during  pregnancy. 
Nursing  Mothers 
As  a  general  principle,  the  administration  of  any  drug  to  nurs 
mothers  should  be  done  only  when  clearly  necessary  sir 
many  drugs  are  excreted  in  human  milk. 

ADVERSE  REACTIONS 

See  WARNINGS  and  Boxed  Warning  regarding  potential ; 
verse  effects  on  the  fetus,  induction  of  malignant  neoplasr 
increased  incidence  of  gallbladder  disease,  and  adverse 
fects  similar  to  those  of  oral  contraceptives,  includi 
thromboembolism. 

The  most  commonly  reported  adverse  reaction  to  Estrade 
in  clinical  trials  was  redness  and  irritation  at  the  application  s 
This  occurred  in  about  17%  of  the  women  treated  and  caus 
approximately  2%  to  discontinue  therapy.  Reports  of  rash  h< 
been  rare. 

The  following  additional  adverse  reactions  have  been 
ported  with  estrogenic  therapy,  including  oral  contraceptive: 

Genitourinary  System:  Breakthrough  bleeding,  spottir 
change  in  menstrual  flow;  increase  in  size  of  uterine  fibrom' 
mata;  change  in  cervical  erosion  and  amount  of  cervii 
secretion. 

Endocrine:  Breast  tenderness,  breast  enlargement. 

Gastrointestinal:  Nausea,  vomiting;  abdominal  crami 
bloating;  cholestatic  jaundice  have  been  observed  with  c 
estrogen  therapy. 

Eyes:  Steepening  of  corneal  curvature;  intolerance  to  cont; 
lenses. 

Central  Nervous  System:  Headache,  migraine,  dizziness 

Miscellaneous:  Change  in  weight,  edema,  change  in  libidi 

HOW  SUPPLIED 

Estraderm  0.05  (estradiol  transdermal  system)— each  10  o 

system  contains  4  mg  of  estradiol  USP  for  nominal'  dei 

ery  of  0.05  mg  of  estradiol  per  day 

Patient  Calendar  Pack  ol  8  Systems NDC  0083-2310- 

Carton  of  6  Patient  Calendar 

Packs  of  8  Systems NDC  0083-2310- 

Carton  of  1  Patient  Calendar 

Pack  of  24  Systems   NDC  0083-2310- 

Estraderm  0.1  (estradiol  transdermal  system)— each  20  ci 

system  contains  8  mg  of  estradiol  USP  for  nominal"  del 

ery  of  0.1  mg  of  estradiol  per  day 

Patient  Calendar  Pack  of  8  Systems NDC  0083-2320- 

Carton  of  6  Patient  Calendar 

Packs  of  8  Systems  NDC  0083-2320- 

Carton  of  1  Patient  Calendar 

Pack  of  24  Systems  NDC  0083-2320- 

•See  DESCRIPTION. 

Do  not  store  above  86°F  (30°C). 

Do  not  store  unpouched.  Apply  immediately  upon  removal  frc 

the  protective  pouch. 

Printed  in  U.S.A.  C88-23  (Rev.  8/8 
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BY  TOM  JACKSON 


REMODELING 


FIE-FAUX  FUN 

&  it!  We  recommend  it 


Faux  transoms  above  both  entrances  give  the  illusion 
of  floor-to-ceiling  doors. 


lornered  by  the  twin  dragons 
of  dull  home  design — a  ho-hum  house 
and  a  limited  budget — Keith  Cle- 
ments fought  back  with  drywall,  lum- 
ber, and  paint. 

For  very  little  money,  Keith  creat- 
ed this  playful  fantasy  of  color,  dimen- 
sion, and  classical  motifs. 

If  your  home  is  also  burdened  with 
the  blahs,  then  watch  carefully  as  we 
reach  inside  Keith's  bag  of  tricks  for 
low-cost  strategies  guaranteed  to  add 
a  stylish  flair  to  your  home  and  banish 
the  beasts  of  boredom. 

Before  remodeling,  Keith's  win- 
dows had  no  dimension  to  them.  They 
were  just  rectangles  punched  out  of  a 
flat  wall.  To  give  them  visual  weight, 
Keith  created  a  row  of  faux  columns. 

To  build  the  columns,  Keith  nailed 
ordinary  2  X  4s  side  by  side  from  floor 
to    ceiling    and    wrapped    them    in 


drywall.  The  bases  were  made  from 
%-inch  plywood  mitered  at  the  cor- 
ners and  nailed  to  the  columns.  A 
small  molding  strip  finished  the  base 
trim.  The  tops  of  the  columns  consist 
of  another  small  molding  strip  topped 
by  two  wood  circles  that  create  a  post- 
modern version  of  an  Ionic  column. 

Above  the  circles,  Keith  trimmed 
the  columns  with  a  1  X  3  topped  with 
cove  molding  and  then  finished  with  a 
1  X  3  nailed  flat  to  the  ceiling. 

For  contrast,  the  columns  were  giv- 
en a  salmon-colored-paint  faux-gran- 
ite  finish,  and  the  bases  and  tops  were 
painted  a  light  gray. 

The  standard  door  moldings  that 
come  with  most  houses  can  look 
skimpy  and  undernourished.  Keith 
used  flat  1  X  6  lumber  to  surround  his 
doors,  and  continued  the  wood  up  to 
the  ceiling  to  create  the  illusion  of  a 


Create  your  own  columns  with 
lumber  and  drywall. 


The  baseboard 
is  fascia  board 
turned  outside- 
in  and  upside 
down. 


transom.  Another  L-shaped  molding 
around  the  edge  of  the  1  X  6s  adds  a 
touch  of  dimension  to  the  flat  lumber. 
Painting  the  lumber,  drywall,  and 
transom  the  same  color  creates  the 
impression  of  a  floor-to-ceiling  door. 

The  baseboards  are  actually  fascia 
board.  Fascia  is  normally  used  as  an 
exterior  molding.  It  is  nailed  to  the 
ends  of  rafters,  and  the  slot  is  used  to 
hold  the  edge  of  the  soffit  material 
beneath  the  rafters.  Keith  took  the  fa- 
cia board  inside  and  turned  the  slot  to 
face  into  the  room  as  a  decorative 
groove.  The  band  above  it  is  painted 
salmon-pink,  creating  an  accent  strip 
with  little  effort,  fl 
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Transform 
A  Room. 

Get  a  brochure 
that  shows  you  how  to 
enhance  your  home  wit 
mirrors.  You  can  creati 
a  mood.  Reflect  your 
style.  Ana  make  it  tig, 
bright,  ana  heautiful. 

Send  $2.00  to:  Tl 
National  Association  c 
Mirror  Manufacturers, 

Dept.  BH,  9005 

Congressional  Court, 
Potomac,  MD  20854. 

Mirrors  Make 
The  Difference 


Nl  A  IMIM 
- f 


REMODELING 


SHOEHORN  IN 

THIS  PLANNING  CENTER 


.uick — where's  the  war- 
ranty for  your  washing  machine,  the 
receipts  for  your  charitable  contribu- 
tions, your  mother's  recipe  for  lemon 
pie?  If  finding  any  of  these  items 
would  send  you  into  an  attic-to-cellar 
searching  frenzy,  this  squeeze-in-just- 
about-anywhere  home  office  plan 
could  save  the  day  with  its  wealth  of 
storage  drawers,  shelves,  and  niches. 

Here,  the  homeowners  took  advan- 
tage of  space  along  the  hallway  wall 
between  their  kitchen  and  family 
room.  Because  they  recessed  the  plan- 
ning center,  they're  able  to  work  at  the 
desk  without   disrupting  the   traffic 


flow.  Another  location  idea:  comman- 
deer space  from  a  double  closet. 

The  open  shelves  hold  cookbooks, 
reference  books,  even  family  photo  al- 
bums. Below,  pigeonholes  sort  bills  to 
be  paid  and  other  correspondence.  A 
bulletin  board  posts  snapshots  and 
notes  to  the  kids. 

To  order  this  Compact  Planning  Cen- 
ter, send  check  or  money  order  for 
$8.85  to  Better  Homes  and  Gar- 
dens* Reader  Service,  Dept.  24G, 
Box  374,  Des  Moines,  IA  50336. 
Specify  Plan  No.  50904.  HI 

Architect:  Gilbert/Hasenberg.  Design:  Jennifer  Roos 
Photo:  Steve  Cridland.  Regional  editor:  Cathy  Howard 


Recessed  into  a  hallway  wall,  this  hard- 
working planning  center  keeps  you  out  of 
the  traffic  flow  as  you  sort  bills. 
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YOU  SLIJVt 


ff*  irst  there  were  artificial  sweet- 
eners. Then  came  fake  fat.  What's 
next  in  the  world  of  engineered  food? 
We'll  probably  see  more  types  of 
sweeteners  (with  few  calories  or  none 
at  all)  as  scientists  continue  to  work  at 
developing  sweeteners  that  meet  con- 
sumer tastes  and  needs. 

Currently,  three  artificial  sweeten- 
ers— saccharin,  aspartame,  and 
acesulfame-K — meet  Food  and  Drug 
Administration  (FDA)  standards  and 
are  used  in  many  food  products.  The 
following  sweet  nothings  are  being 
studied  for  possible  use: 

Cyclamate:  In  1970,  the  FDA 
pulled  this  sweetener  off  the  market. 
Since  then,  the  FDA  has  reversed  the 
original  decision  that  cyclamate  is  a 
carcinogen  and  proponents  expect  the 
sweetener  to  regain  approval  some- 
time in  1990.  You  would  use  calorie- 
free  cyclamate  as  a  tabletop  sweetener 
for  coffee  or  cereal,  or  in  place  of  sug- 
ar to  make  baked  foods. 

Sucralose:  Made  from  common  ta- 
ble sugar,  sucralose  is  600  times  sweet- 
er than  sugar,  with  no  calories. 
Sucralose  is  stable  in  a  wide  range  of 
foods  and  noncarbonated  beverages. 
You  may  be  able  to  sample  it  in  1991 
when  FDA  approval  is  expected. 

Alitame:  This  super-sweetener 
made  from  two  amino  acids  is  2,000 
times  sweeter  than  sugar.  Although 
your  body  metabolizes  it  normally,  its 
calorie  contribution  is  practically  nil 
because  so  little  goes  so  far.  Alitame 
has  a  clean,  sweet  taste.  You  might  be 
able  to  use  it  in  almost  all  areas  where 
sweeteners  are  presently  used,  includ- 
ing baked  goods  and  baking  mixes. 

L-sugars:  Chemically  speaking,  L- 
sugars  are  the  mirror  image  of  table 
sugar  molecules.  Reportedly,  L-sug- 
ars have  no  calories  or  aftertaste,  and 
they  may  be  substituted  cup  for  cup 
for  sugar  in  recipes.  These  sweeteners 
are  still  in  development  stages.  S3 
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Jijteline 

AMERICAN  FLAVOR 


WE  WATCH  MORE  THAN  YOUR  WEIGHT. 

Delicious  Lite-line"  is  also  low  in  fat  and 
cholesterol.  So  you  can  cut  down  on  calories 
without  cutting  down  on  good,  healthy  eating. 
It  figures  not  only  dieters 
love  Lite-line  — we  give 
you  less  of  what  you  dont 
want,  but  all  of  that  great 
cheese  taste! 


jMeline 


Borden 


1990  Borden.  Inc 


IFrfiBORDCNlrt 
COT  TD  BE  GOOD 


NOW,  TRY  LITE-LINE  LOW-SODIUM.TOQ 


NUTRITION 


ere's  what  you  can  count 
on  from  just  1  cup  cooked  broccoli — 

•  Only  45  calories 

•  Virtually  no  fat  or  cholesterol 

•  Just  1 7  mg  sodium 

•  A  fair  amount  of  the  mineral,  po- 
tassium— 253  mg 

•  A  whopping  4  g  dietary  fiber 


•  Fully  162%  of  the  Recommended 
Daily  Allowance  (RDA)  of  vitamin 
C,  plus  44%  vitamin  A  and  19% 
riboflavin 

•  A  good  share  of  calcium  (22%  of 
the  RDA) 

•  Iron  (12%  of  the  RDA) 

•  And,  broccoli  is  a  member  of  the 
cruciferous  (krew-SIF-er-us)  vegeta- 
ble family  that  appears  to  exert  a  spe- 
cial protective  effect  against  certain 
kinds  of  cancer.  Some  other  members 
of  this  family  are  cabbage,  cauliflower, 
and  brussels  sprouts.  S3 
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How  A  Great  Chef 
Good  Nature  Is 


Brought  Out  By  Butte 


2/3 


When  you  dine  at  The  French 
Laundry,  located  in  the  Napa  Valley, 
chef  Sally  Schmitt  wants  you  to  feel 
like  you're  dining  in  her  home. 

She  invites  you  to  take  a  stroll 
through  the  restaurant's  gardens 
between  courses.  and  she  encourages 
;  you  to  visit  her  in  the  kitchen  while 
[  she's  cooking. 

But  there  is  one  thing  Sally 
won't  do  for  you:  pass  the  butter, 
"i  grow  all  my  own  fresh 
>  herbs.  i  even  use  local  vendors 
;  for  my  produce.  so  i  wouldn't 
dare  shortchange  my  guests 
by  using  anything  but  butter," 
says  Sally. 

She  has  a  point  (not  to  men- 
tion A  THREE  MONTH  WAIT  FOR 

reservations).  After  all,  butter 
is  completely  natural.  borne  of  the 
earth,  there  is  something  about  but- 
ter that  is,  quite  simply,  perfect  for 
cooking.  Between  the  flavor  and 
texture,  it  cannot  be  duplicated. 
What's  more,  butter  has  the  same 

l       AMOUNT  OF  CALORIES  AS  MARGARINE. 


so,  what  it  boils  down  to,  is  taste. 

'And,"  adds  Sally,  "using  butter 
doesn't  necessarily  mean  going  away 
from  the  table  stuffed.  just  a  sma 
amount  adds  so  much." 

Sally's  special  recipe  for  Saute' 
Chanterelles  is  testimony  to  that  fact 


serves 


appr< 


o  Ths.  nutter 
,/,  v   chardoatiay 
(£or  flavor) 
c  good  chicken 


stock 


butter 


lies.  «™  «t0  T" 

taste  &  shallots. 

parsley-       Qver  crispy     rounds  «itn 
pepper-  ^  h  stale  bre       Qven. 

scallions.   Kr    minutes  ib 
Crisp  app*°x-  ° 


The  simplicity  of  its  ingredients, 
combined  with  the  purity  of  butter, 
brings  out  a  mouth-watering  earthy 
goodness  your  guests  will  love. 

Sally  always  gives  her  guests  the 
best  there  is.  and,  as  any  great  chef 
will  tell  you,  it  doesn't  get  much 
better  than  butter. 


REAL 


BUTTER 


©1991  CMAB 


Deliciously 
Simple. 


Bake,  Grill,  Microwave,  Fry,  Boil  Or  Broil. . . 
Golden  Dipt  Makes  Seafood  Perfect.  Every  Time. 

Simply 


Delicious. 


FOOD 


COOK'S 


hi  ven  chocolate  recipes  benefit 
from  vanilla,  the  world's  most  popular 
flavoring  ingredient.  You  have  four 
vanillas  to  choose  from  with  a  range  in 
price,  taste,  and  even  their  safety. 

Vanilla  beans:  These  long,  thin, 
dark  brown  beans  come  from  a  tropi- 
cal orchid  plant.  The  beans  cost  more 
and  aren't  as  easy  to  use  as  the  extract, 
but  food  hobbyists  swear  by  them  for 
fuller,  richer  taste.  Use  fresh  beans  in 
foods  in  which  the  vanilla  flavor  pre- 
dominates, such  as  in  homemade  va- 
nilla ice  cream,  custard,  and  pudding. 

To  use,  split  a  bean  with  a  sharp 
knife  and  scrape  out  the  powder-fine 
seeds  to  use  in  your  recipes.  The  seeds 
from  one  vanilla  bean  are  equivalent 
to  2  to  3  teaspoons  of  extract.  Look  for 
the  beans  in  specialty  shops.  Store  va- 
nilla beans,  tightly  wrapped,  in  the  re- 
frigerator for  up  to  six  months. 

Pure  vanilla  extract:  Most  home 
cooks  rely  on  handy  vanilla  extract, 
which  comes  from  the  costly  beans. 
Pure  vanilla  tastes  less  intense  than 
fresh  beans,  but  its  flavor  is  still  com- 
manding. Use  the  pure  extract  in  reci- 
pes in  which  you'll  appreciate  its 
flavor,  such  as  in  ice  cream,  puddings, 
milk  shakes,  or  custards. 

Imitation  vanilla  extract:  Made 
of  artificial  flavorings,  imitation  vanil- 
la tastes  stronger  and  harsher  than 
pure  vanilla.  It's  also  the  cheapest 
form  of  vanilla.  Use  it  in  recipes  in 
which  the  vanilla  flavor  doesn't  pre- 
dominate, such  as  cake. 

Mexican  vanilla:  When  traveling 
to  Mexico  or  the  Caribbean,  you  may 
be  tempted  to  bring  back  inexpensive 
bottles  labeled  pure  vanilla.  Don't! 
The  U.S.  Food  and  Drug  Administra- 
tion warns  travelers  against  using 
these  products.  The  so-called  pure  va- 
nilla may  contain  coumarin,  a  flavor- 
ing ingredient  banned  in  the  United 
States  because  of  possible  long-term 
toxic  effects.  M 
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SOME  OF  OUR  MOST  IMPORTANT 
ADVANCES  IN  CANCER  DETECTION  WERE 
MADE  BYA  RETIRED  TICKET  AGENT 


After  50  years  of  working  on  the 
3ilroad,"Mac"Mcl_achlan  can  still 
/ork  up  a  full  head  of  steam— for 
)ity  of  Hope.  Now  87,  he  invests 
1  the  stock  market  and  shares 
is  profits  with  our  cancer  re- 
earch  programs.  In  memory 
f  his  mother,  whose  cancer 
/as  detected  too  late.  c/di 

Mac's  commitment  is  helping 
lity  of  Hope  National  Medical  Center 
earch  for  methods  of  early  cancer 
etection  and  diagnosis.  One  result: 
ie  Multi-Tumor  Tissue  Block,  which 
jads  to  more  accurate  diagnoses  of 
ifferent  cancers,  crucial  in  selecting 
lerapies  and  effecting  cures. 

At  City  of  Hope  we  take  great 
ride  in  this  unique  collaboration 
mong  donors,  volunteers,  physicians, 
nd  scientists.  It's  our  special  strength. 


're^eM 


9ent 


If  you  would  like  to  join  our 
donating  time  or  money,  please 
at  1-800-835-5504. 

Mac  McLachlan.and 
the  thousands  of  others  who 
help  us  lead  the  fight  against 
cancer  and  other  life-threaten- 
ing diseases,  would  love  to 
have  you  on  board. 


team  by 
call  us 


Without  your  help,  there  is  no  Hope, 


208  West  8th  St.,  Dent.  H,  Los  Angeles,  CA  90014  1-800-835-5504 


These  elegant  patio  doors  will  bring 

you  into  the  swing  of  things  with 

style.  Our  optional  brass  hardware 

was  specifically  designed  for  these 

French  doors.  Add  an  extra  touch 

of  clear  or  hand-beveled  glass, 

with  brass  detailing,  in  our 

rectangular  transom. 

Please  send  me  a  FREE,  full-color  WENCO 

catalog  ana  the  name  of  my  nearest  WENCO 

dealer.  I'm  interested  in:     □  replacing  windows; 

D  remodeling;     D  new  construction. 

NA  ME 
ADDRESS 


CITY 


STAT  E 


ZIP 


Send  to:  WENCO,  Box  1248,  Dept.  B, 
Mount  Vernon,  Ohio  43050 


WENCO 

WINDOWS 


A  Division  of  JELD-WEN 


WeHaveWLatYouWant. 


REMODELING 


FLICK-ON 


I  f  all  that  chopping  and  splitting, 
stacking,  and  hauling  of  firewood  has 
you  huffing  and  puffing  just  to  crank 
up  a  fire  in  the  fireplace,  then  consider 
the  latest  in  fireplace  convenience. 

Hand-held  remote  controls,  the 
same  kind  that  operate  your  television 
and  stereo  can  now  be  used  to  start 
and  turn  off  your  fireplace.  These  in- 
stant-start fireplaces  use  gas  rather 
than  wood  as  a  fuel.  In  addition  to 
being  low  in  pollution  and  high  in  en- 
ergy efficiency,  gas  eliminates  all  the 
manual  labor  required  of  wood  fires. 
With  glass  doors,  sealed  combustion 
fireboxes,  and  heat  recirculating  fans, 
these  gas  fireplaces  oper- 
ate like  an  auxilliary 
furnace,  giving  you  ^A 
efficient      heat 


output     and     a 
cheery  flame  to  en- 
joy. The  remotes  we 
looked   at   ranged  from 
$140  to  $175. 

Variable  flame  and  heat: 
The  Valorflame  fireplace  insert 
slips  into  any  standard  firebox 
opening.  The  unit  includes  a  decora- 
tive front  grill,  gas  logs,  a  log  carriage, 
and  a  backplate  to  reflect  heat.  The 
controls  are  concealed  behind  the 
front  of  the  grill.  Push  a  button  and 
the  logs  come  to  life. 

The  insert  puts  out  12,000  Btus  and 
can  heat  an  area  of  up  to  1 ,000  square 
feet.  A  variable  flame  size  allows  you 
to  adjust  output  to  your  own  comfort. 
Remote  control:  For  some  time, 
Superior  has  made  a  line  of  gas  fire- 
places that  turn  on  from  a  wall  switch. 
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Instant  romance!  Hand- 
held remote  controls 
can  give  you  a  hassle- 
free  fire  with  the  push 
of  a  button. 


Now  these  original  fireplaces 
can  be  retrofitted  to  respond  to 

the  companies  new  hand-held  re- 
mote control.  The  new  units  include 
the  remote  device  and  a  receiver  that 
mounts  in  the  same  spot  as  the  old 
wall  switch.  Both  the  remote  and  the 
receiver  run  on  9-volt  batteries  and 
use  a  high-frequency  sound  system 
that  won't  interfere  with  home  elec- 
tronics. The  remote  is  an  option  on  all 
of  the  company's  new  gas  fireplaces. 

Wall-switch  starters  are  also  offered 
on  the  KIT  gas  fireplace  by  Security 
Chimneys  Ltd.,  and  Majestic's  Gol- 
denGLOW  gas  fireplace. 

No  aim  needed:  Heat-N-Glow  of- 
fers a  hand-held  remote  starter  that 
doesn't  need  to  be  aimed  at  the  fire- 
place. It  can  start  gas  log  inserts  and 
gas  fireplaces  from  up  to  100  feet 
away.  The  hand-held  remote  is 
powered  by  a  9-volt  battery,  and  the 
receiver  is  wired  to  household  current. 
Heat-N-Glow  also  offers  remote  mod- 
els that  can  be  installed  in  their  older 
gas-burning  products.  M 
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Put  vour  money  in  a  safe  place 


o  matter  what  the  economic  forecast,  there  is  one 
ivestment  you  can  always  feel  comfortable  with.  The 
>91  Oldsmobile0  Cutlass  Ciera. 

Historically  the  Cutlass  Ciera®  has  proven  to  be  a 
)lid,  long-term  investment.  In  fact,  of  the  1.7  million 
ieras  sold  since  their  introduction,  a  remarkable  97% 
*e  still  on  the  road.*  Of  course,  such  an  impressive  rate 
:  return  has  not  gone  unnoticed.  For  years,  the  Cutlass 
iera  has  been  one  of  the  most  popular  cars  in  its  class. 

But  the  real  beauty  of  investing  in  a  Cutlass  Ciera 
the  peace  of  mind  you  get  thanks  to  a  truly  unique 
ature.  The  Oldsmobile  Edge,  the  most  comprehensive 
Amer  satisfaction  program  in  the  industry 

For  more  information,  just  call  1-800-242-OLDS, 
londay  thru  Friday,  9  a.m.  to  7p.m.  EST.  Or  see  your 


local  Oldsmobile  dealer  to  get  complete  details  of  the 
Oldsmobile  Edge  and  learn  why  the  Cutlass  Ciera  is 
the  one  investment  that  you  can  live  with  and  be 
comfortable  in  for  many  years  to  come. 
In  highway  mileage,  we  do  a  number  on  the  competition. 


CUTLASS  FORD  TOYOTA 

CIERA  TAURUS  LX        CAMRYLE 


EPA  Estimated  MPG  Highway 31 29 30 

Highway  Range  (miles) 487 464 477 


Highway  range  estimates  are  obtained  by  multiplying  EPA  highway  estimates  by  the  fuel  tank 
capacity  in  gallons. 


1  Cutlass  Ciera 

The  New  Generation  of  Oldsmobile. 

"Source:  R.L.  Polk  &  Co.  Annual  Vehicles  in  Operation  Statistics. 


HOT  PLATE 

Give  your  present-day 
powwow  a  comforting 
connection  to  the  past 
with  the  inspirational, 
ancient  motifs  of 
"Cheyenne"  tableware. 
Suggested  retail:  five- 
piece  place  setting, 
$137.  Villeroy  &  Boch, 
974  Madison  Ave., 
New  York,  NY  10021; 
800/228-1404. 


BRIGHT  SPOTS 

Weave  the  bold  spirit  of  the 
American  West  into  your  rooms  with 
Pendleton  woolen  products.  Though 
these  are  hot  off  the  loom,  the 
motifs  are  western  classics. 
Suggested  retail:  $38  to  $184. 
Pendleton  Woolen  Mills,  218  SW. 
Jefferson  St.,  Portland,  OR  97201; 
503/226-4801. 


Best  Bets  for  Better  Homes® 


BLANKET 
STATEMENTS 

Crisp  and  colorful  blanket  designs  are 

covering  more  than  our  beds  these  days. 

Try  these  ideas  for  spreading  their 

warmth  throughout  your  home. 


HEAD  FOR  THE  BORDER 

Outline  your  walls  with  the 

powerful  beauty  of  hieroglyphic 

art  with  the  "Treasures  of  the 

Ancient  Andes"  wall-covering 

border.  Sold 

through  interior 

designers.  F. 

Schumacher,  79 

Madison  Ave., 

New  York,  NY 

10016. 
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OUTLAW  CLASSIC 

Look  what  happens  when  a  refined  settee  gets  dressed  up  in  a  spirited  trade  blanket:  rebel 
furniture  that's  as  much  art  as  it  is  a  place  to  sit.  Suggested  retail:  $1,400.  Mongerson 
Wunderlich  Galleries,  704  N.  Wells  St.,  Chicago,  IL  60610;  800/275-1292. 
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24-page,  full- 

ulor  catalog 

[  your  near- 

■it  Penn- 

.Ivania  ' 

louse  Gallery 

ealer.  For  your  nearest 

ealer  call  1-800-782-9663. 
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PENNSYLVANIA 
HOUSE 

fcfc  what  you\e  wanted  all  along. 
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or  nearly  a  century,  Pennsylvania  House 
furniture  has  built  its  foundation  on 
solid  American  hardwoods,  woven 
together  through  meticulous  craftsmanship 
and  intricate  detail.  In  timeless  designs  to 
assure  you  that  the  Pennsylvania  House 
furniture  you  own  today  will  remain  your 
treasured  favorites  for  years  to  cptne. 


Pennsylvania  Hous 


e  look 


WRAP  IT  UP 

Stretch  and  glue  a 
colorful  blanket  over  an 
old  trunk  and — presto 
chango! — you  have  an 
instant  accent  that 
warms  your  home  with 
a  hint  of  the  Southwest. 
We  boosted  this  trunk 
to  end-table  height  with 
a  simple  base.  To  make 
the  base,  glue  and 
screw  a  mitered  frame 
that's  been  cut  to  the 
box's  length  and  width. 
Glue  and  screw  legs  to 
the  frame's  underside. 


MEMORY  LANE 

For  a  campy  accent  that's  just 
"plains"  fun,  consider  this  roundup 
of  cowboy-and-lndian  pillows,  sewn 
from  vintage  blankets  and  fabrics.  The 
materials  are  restored  with  a  process 
that  brings  back  color  and  adds  stability. 
Suggested  retail:  $145  to  $165. 
Manderley,  1101  East  Francisco  Blvd., 
Suite  C  San  Rafael,  CA  94901,- 
415/457-4606. 


SHAKE  IT  UP 
SALSA  STYLE 

The  earthy  hues 
and  vivid  pattern 
of  traditional 
woven  serape 
fabric  give  this 
contemporary 
sofa  south-of-the- 
border  zest.  Use  it 
to  anchor  a 
southwestern 
scheme — or  to  spice 
any  interior. 
Suggested  retail: 
$2,095.  Concepts  Line, 
a  division  of  Century 
Furniture  Co.,  P.O.  Box 
608,  Hickory,  NC  28603; 
704/322-1762. 


ANCIENT  AS  THE  TIDE 

Thanks  to  colors  that  blaze  like  the  sun  and  a  pattern  that 
packs  a  punch,  this  beach  towel  is  no  washout.  In 
fact,  this  Aztec  print  towel  is  so  big  and  bold  you 
may  have  trouble  kicking  sand  on  it.  Instead, 
drape  it  over  a  towel  rack  for  fun  and 
function.  Suggested  retail:  $22.  Lands' 
End,  1  Lands '  End  Lane,  Dodgeville, 
Wl  53595;  800/356-4444. 
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vedding  music  played 
and  fans  hummed, 
while  in  the  pews 
children  and  adults  alike 
fidgeted. 
In  a  nearby  room 
Ellen  Keeffe, 
as  countless  brides 
before  her  have, 
suddenly 
became  nervous. 
Sensing  this, 
Ann  Connors, 
(Ellen 's  trusted  confidante 
throughout 
brownie  scouts, 
pierced  ears, 
summers  at  the  lake, 
and  college  beaus), 
whispered  words  only 
a  maid-of-honor  could, 
to  a  now  smiling  Ellen, 
and  presented  to  her 
an  appropriate  token 
of  their  friendsh  ip. 


M.I.  Hummel  Figurines 

The  ultimate  display 
of  affection. 


DECORATING 


BY  REBECCA  JERDEE 


STYLE  IN  STEP 


WITH  YOU 
the  '90s 


ow  you  can  be  yourself 
when  you  decorate  your  home.  A  new 
emphasis  on  personal  choice  and  com- 
fort puts  '90s  decorating  styles  in  step 
with  you.  If  you  don't  know  exactly 
who  you  are,  Better  Homes  and  Gar- 
dens® NEW  DECORATING  BOOK 
will  reassuringly  guide  you  through 
your  next  decorating  phases. 

As  you  select  and  care  for  furniture, 
rearrange  and  light  your  rooms,  or 
cover  windows,  walls,  and  floors, 
you'll  find  practical  help  in  this  book. 
The  book's  beautiful  photographs  and 
home  tours  give  you  color  inspiration 
and  ideas  on  personal  touches,  style 
strategies,  and  mood  creating. 

For  example,  take  a  peek  at  Margot 
and  Jim  Ladwig's  evolving  style 
(above).  Changing  the  scene  is  an  im- 
portant tenet  at  the  Ladwig  home. 
Against  warm,  neutral  backdrops, 
their  art,  accents,  and  furnishings  are 


often  on  the  move,  shifting  positions 
easily  and  beautifully.  With  a  motto, 
"Live  your  art,"  they  know  the  plea- 
sures of  rearranging  and  living  with 
their  possessions. 

Creating  a  home  is  a  work  in  prog- 
ress to  be  enjoyed  every  day.  Follow 
the  Ladwig  lead  and  get  moving: 

Flex  your  decorating  muscles  and 
shift  into  a  '90s  decorating  mode.  This 
is  the  decade  to  follow  your  heart,  to 
create  a  purely  personal  mix  of  fur- 
nishings and  accessories.  Worried 
about  your  varied  loves  getting  along 
under  one  roof?  Use  common  colors 
and  moods  as  foolproof  mixers. 

Develop  a  flexible  backdrop  that 
will  allow  you  to  move  furnishings 
from  room  to  room.  The  Ladwigs' 
subtle  color  combination  of  gray  and 
beige  walls,  linked  by  white  wood- 
work throughout  the  house,  provides 
a  neutral  backdrop  for  an  ever-evolv- 


Better  Homn  and  Gardens. 

NEW 

DECORATING 

BOOK 


The  NEW  DECORATING  BOOK; 
Meredith  Corporation;  $29.95;  384 
full-color  pages. 

Sidestep  decorating  boredom  with 
a  free-spirited  shuffle  of 
furnishings  and  accessories. 


ing  mix  of  furniture  and  collectibles. 
Select  furnishings  the  way   you 

pack  for  a  long  trip,  putting  together  a 
flexible  wardrobe  of  mix-and-match 
pieces  that  always  work  together. 
With  a  few  switches,  you  can  change 
the  scene,  rearranging  just  for  fun. 

Try  reorganizing  some  of  your 
furnishings  to  get  more  use  out  of 
them.  Consider  room  switching,  such 
as  putting  an  office  in  an  unused  bed- 
room or  a  getaway  in  an  attic  space. 

Pare  away  useless  furnishings  by 
giving  them  away  or  selling  them. 
Then  you'll  feel  more  free  to  plan  your 
next  purchases. 

Look  for  the  NEW  DECORA  TING 
BOOK  at  your  local  bookstore.  Or,  to 
order  it,  send  check  or  money  order 
for  $29.95  to:  Better  Homes  and  Gar- 
dens® Reader  Service,  Department 
24V,  Box  374,  Des  Moines,  IA  50336. 
Specify  Product  No.  16326.  d 
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LENOX 

Because  art  is  never  an  extravagance, 


MOX  CHINA  AND  CRYSTAL.  SEND  $2.50  FOR  COLOR  BROCHURE  TO  LENOX.  fJ$VRENCEVILLE,  N.J.  08648.  FOR  FURTHER  INFORMATION  CALL  1-800^63^3669  ©LENOX  1990. 


High  Top 


A  big,  bold  track 
in  shimmery 
pastels,  rich 


reflectives  or 
warm  woods. 
Use  atop  any  of 
over  300  vertical 
blind  patterns. 
Cirmosa®  2000. 
Only  from 
Kirsch.  Call 
1-800-528-1407 
for  more 
information. 
In  Canada, 
1-416-745-8060. 
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%®  WE  DO  WINDOW 


r®  WE  DO  WINDOWS® 
OF  HIGH  STYLE. 


Quality  from  Cooper  Industries 

®Reg.  TM,  Cooper  Industries,  Inc. 
®Reg.  TM,  DuPont 


Please  Reply  Promptly 

The  Danbury  Mint  Limit:  two  plates 

47  Richards  Avenue  per  collector 

Norwalk.  Conn.  06857 


Bountiful  Harvest 


Please  accept  my  reservation  for  "Bountiful  Harvest"  as  described  in  this  announcement.  I  wish 

to  reserve ( 1  or  2)  plate(s).  I  need  send  no  money  now.  I  will  be  billed  for  "Bountiful  Harvest" 

at  the  issue  price  of  $24.95*  If  I  am  not  satisfied,  I  may  return  my  plate  within  30  days  for  a 
replacement  or  refund. 

'Plus  any  applicable  sales  tax  and  $2.95  shipping  and  handling 

□  Check  here  to  charge  your  payment  to  your: 

□  VISA    □  MasterCard    D  Discover    □  Amer.  Express 


Credit  Card  Number 

Exp.  Date 

Name 

Signature 

Addres; 

(PLEASE  PRINT  CLEARLY) 

City State Zip . 

Name  To  Print  On  Certificate  (if  different  from  above): 


FHP  Please  allow  4  to  8  weeks  after  payment  for  shipment.  166 


BUSINESS  REPLY  MAIL 

FIRST  CLASS     PERMIT  NO.  353     NORWALK,  CONN 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


The  Danbury  Mint 

47  Richards  Avenue 

P.O.  Box  4900 

Norwalk,  Connecticut  06856-9902 


NO  POSTAGE 

NECESSARY 

IF  MAILED 

IN  THE 

UNITED  STATES 
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Relive  the  golden  age  of  America's  family  farms! 


N 


**3-      . 


»|f?l  Shown  smaller 


than  actual  size 
of  81/*"  in  diameter. 


bountiful 
lowest 

by  Emmett  Kaye 

A  numbered  limited  first  edition 
collector  plate  trimmed  in  23kt  gold. 
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Please  Reply  Promptly 


die  year  is  1917.  One  in  three  Americans 
s  on  a  farm,  like  this  one  in  Kansas, 
ere  the  harvest  of  a  bumper  wheat  crop 
inder  way.  The  son,  who  will  someday 
lerit  the  farm,  brings  water  for  his 
rdworking  father. 

Vhat  makes  this  painting  special  is  its 
illsm.  You  can  tell  this  is  a  prosperous 
m-the  family  owns  a  1915  Ford  Touring 
r.  And  it  is  a  modern  farm— equipped 
h  the  latest  Case  steam-engine  tractor, 
the  real  strength  of  the  farm,  is  the  fam- 
Father  and  son . . .  that's  what  makes  this 
Inting  so  inspiring! 
Artist  Emmett  Kaye  is  known  for  his 
thentic  paintings  on  American. themes, 
ich  have  appeared  in  numerous  maga- 
les  and  books  and  as  fine  art  prints, 
ove  this  era,"  says  Kaye,  who  has  made 
iny  trips  to  Kansas.  The  family  farm 
s  at  its  peak,  and  farm  machinery  made 
mers  incredibly  productive.  This  is 
w  our  country  became  so  strong!" 

A  Limited  First  Edition 

towjorthejirst  time,  "Bountiful  Harvest" 
pears  on  a  collector  plate.  It  is  the  first  in 


a  new  series  titled  Farming  the  Heartland. 
Each  will  portray  an  American  farm  scene 
of  this  same  era.  And  the  paintings  are 
appearing  on  plates  for  the  first  time. 

Each  serially  numbered  plate  will  be  ac- 
companied by  a  personalized  Certificate  of 
Authenticity.  The  size  of  the  edition  will  be 
forever  limited  to  the  production  capacity 
of  14  full  firing  days.  None  will  be  offered 
through  dealers;  this  important  First  Edi- 
tion is  available  exclusively  through  the  Dan- 
bury  Mint.  As  a  finishing  touch,  each  plate 
will  be  trimmed  with  precious  23kt  gold. 
No  Obligation-No  Risk 

Acquire  this  first  plate  and  you  will  have 
the  option— but  not  the  obligation— to 
collect  the  other  plates  in  this  important 
new  series.  Under  our  100%  Unconditional 
Guarantee  you  may  return  any  plate  for 
replacement  or  refund  within  30  days. 
Act  Now  for  Lowest  Serial  Number 

Strong  demand  is  expected  because  the 
combination  of  idealism  and  realism  make 
this  painting  so  vivid.  Serial  numbers  will 
be  assigned  as  orders  are  received,  so  order 
your  plate  today! 


©  MB1 1990 
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Limit: 
twoplates 
per  collector 
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The  D anbury  Mint 
47  Richards  Avenue 
P.O.  Box  4900 
Norwalk,  Conn.  06857 

Please  accept  my  reservation  for  "Bountiful 
Htrreat "  as  described  In  this  announcement. 

I  wish  to  reserve ( 1  or  2)  plate(s).  I  need  send  no 

money  now.  I  will  be  billed  at  the  price  of  $24.95 

(plus  $2.95  shipping  and  handling— total  of 

$27.90*). 

D  Check  here  to  charge  your  payment  to  your 

□  VISA  D  MasterCard  D  Discover  □  Amer.  Exp. 


Credit  Card  Number 
Signature: 


Exp.  Date 


Name: 


Address: . 


PLEASE  PRINT  CLEARLY 


City:. 


State/Zip: 

Name  to  Print  on  Certificate  (if  different  from  above): 

Allow  4  to  8  weeks  after  payment  for  shipment. 
'Any  applicable  sales  tax  will  be  billed  with  shipment. 


EDUCATION 


BY  ANDREA  ATKINS 


will 


rporate  cash  aid  sch< 


Is? 


■h  ac'n  year,  more  of 
America's  richest  companies 
open  their  billfolds  to  educa- 
tion. RJR  Nabisco  plans  to 
support  innovative  education 
ideas  with  $30  million  in 
grants  over  the  next  five 
years.  Another  business  icon, 
IBM,  has  committed  $56 
million  over  five  years  on  six 
different  programs.  And  the 
Coca-Cola  Company  has 
popped  for  $50  million  over 
the  next  10  years  to  help 
schools  develop  programs. 

Business  as  a  class  act. 
Has  American  big  business 
suddenly  become  America's 
education  angel?  Corporate 
spokespersons  say  their  com- 
panies have  always  been  in- 
terested in  education.  But 
that  interest  has  surged  recently.  With  reports  that  Ameri- 
can students  are  lagging  behind  the  rest  of  the  world  in 
academic  achievement,  corporate  America  is  concerned 
with  something  more  than  schooling:  the  bottom  line. 

According  to  Roger  Semerad,  senior  vice  president  at 
RJR  Nabisco,  corporations  are  spending  $40  to  $50  billion  a 
year  on  training  employees.  About  half  of  that  is  spent  on 
teaching  what  already  should  have  been  learned  in  school. 
"We  are  very  impatient  with  the  noncompetitive  results  of 
education  in  this  country,"  he  says,  "especially  considering 
that  Americans  invest  so  much  in  it  each  year." 

Without  a  well-trained  work  force,  American  business 
cannot  expect  to  keep  its  competitive  edge  in  a  complex 
world  marketplace.  This  crisis  in  education  has  led  several 
businesses  to  beef  up  their  efforts  to  better  our  schools. 
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Powerful  companies  are  getting  behind  America's  schools, 


Making  it  work.  Accord- 
ing to  The  National  Center 
for  Education  Statistics, 
83,000  public  schools  have 
formed  partnerships  with 
outside  institutions.  Busi- 
nesses represent  52  percent 
of  those  partnerships. 

A  business/education 
partnership  includes  any- 
thing from  direct  financial 
aid  to  donating  materials  to  a 
school  volunteer  program. 

For  example,  in  1989, 
Rohm  and  Haas  Company,  a 
Fortune  200  specialty  chemi- 
cal manufacturer  in  Philadel- 
phia, started  opening  its 
doors  to  local  science  teach- 
ers for  Project  LABS  (Learn- 
ing About  Basic  Science). 
Dr.  Frederick  Owens,  the 
program's  director,  reports  that  teachers  are  paid  a  $700 
stipend  to  spend  a  week  working  side  by  side  with  the 
company's  scientists  to  develop  experiments  for  use  in  the 
classroom.  After  the  week  is  over,  all  of  the  experiments  are 
combined  in  a  quarterly  newsletter  that  Rohm  and  Haas 
distributes  free  to  local  teachers. 

The  high  school,  middle  school,  and  elementary  teachers 
benefit  because  they're  outfitted  with  new  ideas  and  experi- 
ments. The  company  benefits,  according  to  Owens,  because 
"Rohm  and  Haas  needs  scientists  in  the  future,  and  we're 
concerned  that  they  won't  be  there." 

Jim  Beachy,  a  high  school  chemistry  and  physics  teacher 
and  Project  LABS  alumnus,  gives  the  program  high  marks. 
"They're  doing  everything  they  can  to  make  science  excit- 

continued  on  page  34 


GETTING  THE  BEST  BUSINESS 
DEAL  FOR  YOUR  SCHOOL 

Most  school  districts  welcome  and 
encourage  parent  involvement.  If 
you  find  yourself  on  an  advisory 
board  that's  evaluating  a  particular 
business/school  partnership,  look 
for  these  qualities: 
•  The  program  is  educationally 
sound.  School  officials  can  help  you 


determine  whether  the  students 
will  gain  something  by  participating 
in  the  proposed  program. 
•  There  is  more  value  for  the  school 
than  for  the  company.  It's  no  secret 
that  one  reason  corporations  get  in- 
volved in  education  projects  is  the 
good-guy  image  they  foster.  How- 
ever, you  may  want  to  draw  the 
line  if  the  school  won't  benefit  un- 


less hundreds  of  parents  shell  out 
cash  for  one  company's  products. 

•  The  program  includes  a  long- 
range  plan  to  replicate  or  continue 
it  without  corporate  funding. 

•  Administration  of  the  plan  re- 
mains in  the  hands  of  the  school 
district.  The  sponsoring  company 
should  not  take  charge  of  running 
the  program. 
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ing;  and  it's  working.  Kids  are  really 
getting  interested  in  science  careers." 

Not  all  programs  get  A's.  Al- 
though most  educators  welcome  the 
heightened  corporate  attention,  they 
want  to  make  sure  that  the  chairper- 
son of  the  board  is  not  trying  to  be  the 
chairperson  of  the  schools. 

"You  do  have  to  watch  out  for  cor- 
porations that  only  want  to  promote 
products  or  make  a  profit  from  what 
they  do,"  says  Roxanne  Bradshaw, 
former  secretary/treasurer  of  the  Na- 
tional Education  Association,  the  na- 
tion's largest  teachers'  union. 

Director  Owens,  of  Rohm  and 
Haas,  admits  that  Project  LABS  of- 
fers his  company  a  chance  to  promote 
its  own  products.  But  that  doesn't 
seem  to  bother  teachers  such  as 
Beachy.  "I  really  didn't  sense  that 
Rohm  and  Haas  was  promoting 
Rohm  and  Haas,"  insists  Beachy. 

On  the  other  hand,  some  programs 
have  left  educators  questioning  a  com- 
pany's true  intentions.  Janet  Farrar, 
public  relations  director  of  the  Na- 
tional Association  of  Partners  in  Edu- 
cation, recalls  several  such  situations. 
One  involved  a  partnership  that  was 
formed  in  St.  Louis  several  years  ago 
between  a  media  company  and  a  high 
school.  "The  company's  motives  were 
questionable,"  explains  Farrar.  "They 
wanted  nothing  more  than  publicity. 
As  a  result,  the  partnership  faltered 
and  dissolved." 

NEA's  Bradshaw  worries  that  busi- 
nesses that  pick  one  school  in  a  district 
for  a  special  program  may  have  the 
best  of  intentions,  but  may  unwitting- 
ly hurt  other  schools  in  the  same  dis- 
trict. "If  all  of  the  schools  are 
suffering,  then  the  one  that  is  funded 
will  have  advantages  that  the  others 
cannot  hope  to  attain,"  she  says. 

For  these  reasons,  the  NEA  en- 
courages business  leaders  to  listen  to 
school  personnel  when  it  comes  to  de- 
signing programs. 

"As  long  as  they  are  willing  to  defer 
to  educators  when  it  comes  to  making 
decisions  about  instruction,  we  are 
more  than  willing  to  have  them  work 
with  us,"  Bradshaw  says,  adding  that 
most  businesses  do  understand 
schools'  concerns. 
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Drawing  on  business  assets.  A 

program  in  Minneapolis  illustrates  the 
kind  of  partnership  Bradshaw  is  talk- 
ing about.  General  Mills  has  under- 
written a  three-year,  $350,000  grant 
for  the  city's  Public  School  Academy. 

Preliminary  reports  indicate  that 
student  academic  performance  at  the 
academy  has  improved  significantly,  a 
fact  that  pleases  Larry  Sawyer,  direc- 
tor of  government  relations  for  Gener- 
al Mills,  and  an  advocate  of  the  Public 
School  Academy  program. 

"The  schools  are  where  our  future 
employees  come  from,  and  it's  where 
our  employees  educate  their  chil- 
dren," Sawyer  says. 


Although  most  educators  wel- 
come the  heightened  corporate 
attention,  they  want  to  make 
sure  that  the  chairperson  of  the 
board  is  not  trying  to  be  the 
chairperson  of  the  schools. 

JoAnn  Heryla,  PSA  principal,  says 
the  company  has  been  supportive,  and 
has  left  educators  alone  to  do  their 
jobs.  Although  teachers  at  PSA  are 
aware  of  General  Mills'  connection  to 
their  program,  the  school  operates  as 
any  other  public  school  in  the  district, 
and  receives  most  of  its  funds  from  the 
Board  of  Education. 

More  than  simply  money.  Con- 
nections between  business  and  educa- 
tion involve  more  than  just  money, 
Sawyer  says.  To  be  truly  effective, 
businesses  must  become  "engaged"  in 
education.  That  means  joining  adviso- 
ry boards,  speaking  (and  bstening)  to 
concerned  parents  and  teachers  and 


creating  a  vision  for  improved  student 
academic  achievement. 

Some  companies  have  already 
made  their  priorities  on  education 
well-known,  inside  as  well  as  outside 
the  organization.  Kenneth  R.  Lay, 
IBM  director  of  educational  external 
programs,  says  that  in  addition  to 
money  and  computers,  IBM  donates 
human  resources  to  public  education. 
About  22,000  IBM  employees  volun- 
teer in  kindergarten  through  12th- 
grade  school  programs  each  year.  So 
many  volunteer,  she  says,  because  the 
company  encourages  and  rewards  it. 

"There  are  recognition  awards  giv- 
en out  every  year  in  our  branch  of- 
fice," says  Chris  Gibson,  a  marketing 
representative  and  volunteer  for  IBM 
in  Omaha.  "That's  how  serious  they 
are  about  it."  Volunteers  such  as  Gib- 
son are  also  serious  about  making  a 
difference  with  local  school  kids.  "We 
sit  down  and  talk  to  them  about  what 
it  takes  to  succeed,"  he  explains.  "We 
hope  we  can  get  them  pumped  up." 

Parent  power.  "Once  a  program  is 
in  place,  an  awful  lot  of  parents  want 
to  know,  'What  do  we  do  now?'  "  says 
Ann  Lynch,  president  of  the  National 
PTA.  "You  need  to  do  something  be- 
fore the  fact.  If  you  wait  to  call  the 
school  superintendent  after  a  deal  has 
been  cut,  it's  too  late." 

To  play  a  role  in  school/business 
partnerships,  try  these  suggestions: 

*  Stay  in  touch  with  local  school  of- 
ficials about  all  areas  of  education. 
Lynch  points  out  that  having  an  ongo- 
ing dialogue  with  your  school  superin- 
tendent or  principal  lends  meaning  to 
the  concerns  you  express  about  specif- 
ic education  policies. 

*  Devise  your  own  ways  for  busi- 
ness to  help  schools.  By  suggesting  a 
program  to  a  local  business,  you  can 
control  the  program's  direction  and 
encourage  parental  involvement. 

*  Encourage  school  officials  to  set  a 
policy  regarding  business  connec- 
tions. The  Minneapolis  school  system 
employs  an  administrator  whose  full- 
time  job  involves  the  coordination  of 
business  partnerships.  "Business  is  a 
very  important  part  of  how  we  see 
schools  delivering  services  to  chil- 
dren," explains  city  superintendent 
Robert  J.  Ferrera.  M 

— Andrea  Atkins,  .a  former  education 
editor  for  Better  Homes  and  Gardens® 
magazine,  is  a  writer  in  New  York  City. 
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PARENTING 


BY  JOHN  ROSEMOND 


THE  POSITIVE  POWER 


Inspire  crecil-ivi-Ty  in  your  Icids 


ushing  your  child 
away  from  the  TV  and  out- 
doors to  play  may  sometimes 
seem  like  a  tough  assign- 
ment, but  it's  well  worth  the 
struggle.  Playing  outside 
puts  kids  in  touch  with  what 
I  call  the  magical  make-do  of 
childhood,  that  mind-ex- 
panding moment  when  im- 
provisation, creativity,  and 
imagination  all  meet.  The 
child  who  discovers  the  value 
of  make-do  is  on  the  road  to 
success  and  self-esteem. 

Making-do  is  at  the  heart 
of  truly  creative  play,  which 
is,  in  turn,  the  very  soul  of 
childhood.  It's  also  the  story 
of  the  advancement  of  the 
human  race.  Throughout 
history,  the  art  of  making-do 
has  been  the  key  to  many  important 
inventions  and  famous  discoveries. 

Exercising  creative  skills.  Just 
like  her  friends,  my  mother  believed 
the  house  was  a  haven  for  adults, 
while  outside,  weather  permitting, 
was  for  kids.  So  outside  I'd  go,  where 
I'd  find  other  kids  who'd  been  shooed 
outdoors.  And  then  we  would  play. 

None  of  our  games  were  presided 
over  by  adults  who  told  us  what  to 
play,  or  how,  or  by  what  rules.  We 
played  only  to  please  ourselves,  not  to 
earn  anyone  else's  praise.  We  took  to- 
tal control  of  whatever  we  chose  to  do. 
By  not  interfering  much  in  what  we 
did,  our  parents  gave  us  the  right  to 
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— Family  psychol- 
ogist John  Rose- 
monds  new  book, 
Ending  the 
Homework  Hassle 
(A  ndrews/McMeel 
8. 95),  is  now  available  in  most  book- 
stores throughout  the  country. 


Fun  backyards  get  kids  in  the  swing  of  outdoor  play. 

pursue  our  own  happiness.  As  a  re- 
sult, we  learned  to  stand  a  bit  more 
confidently  on  our  own  two  feet. 

In  addition  to  exercising  a  child's 
imagination  and  creative  skills,  out- 
door play  also  helps  strengthen: 

•  Goal-setting,  decision-making,  and 
problem-solving  skills,  all  of  which  are 
important  aspects  of  intelligence. 

•  Initiative  and  resourcefulness,  the 
cornerstones  of  independence. 

•  Social  skills,  which  broaden  the 
child's  personality  and  help  form  a  se- 
cure sense  of  identity. 

GETTING  KIDS  OUTSIDE 

While  playing  outside,  a  child  be- 
comes smarter,  more  creative,  self-re- 
liant, and  well-rounded.  Children 
need  parents  who  understand  the  val- 
ue of  outdoor  play  and  make  sure  it 
happens  often.  With  that  in  mind, 
here  are  a  few  suggestions: 

•  During  the  preschool  years,  espe- 
cially, play  outside  with  your  child  as 
often  as  possible.  Keep  it  simple.  For 
example,  play  tag  or  throw  a  ball  back 


and  forth.  Show  how  to  build 
forts  out  of  sticks,  dig  moats 
with  an  old  soup  spoon, 
make  a  boat  by  folding  a 
sheet  of  paper,  build  walls 
out  of  stones,  fashion  trees 
out  of  pinecones — the  possi- 
bilities are  endless. 

•  Turn  your  backyard  into  a 
playground,  one  that  invites 
activity.  Provide  a  swing  set, 
a  slide,  some  type  of  climbing 
apparatus,  and  a  sandbox. 

•  Make  inside  less  attractive 
than  outside  by  minimizing 
television  watching  and  vid- 
eo games.  All  the  hype  about 
children  learning  computer 
skills  and  developing  better 
eye-hand  coordination  by 
playing  video  games  is  just 
that — hype.  As  for  me,  I'd 

rather  be  the  parent  of  a  child  who 
knows  how  to  play — whether  alone  or 
with  other  children — but  doesn't 
know  anything  about  computers  than 
a  child  who  is  "computer  literate"  but 
doesn't  know  how  to  play. 

•  Make  organized  after-school  activi- 
ties the  exception  rather  than  the  rule. 
When  our  children  turned  school  age, 
we  allowed  them  only  one  after-school 
activity  at  a  time.  There  were,  in  fact, 
stretches  when  they  didn't  do  any- 
thing after  school  other  than  play  and 
do  chores  and  homework,  with  em- 
phasis on  the  play.  We  saved  time  and 
gas,  and  our  children  learned  a  lot 
about  how  to  structure  their  own 
time,  occupy  themselves,  make  inde- 
pendent decisions,  and  set  priorities. 

•  Get  together  with  other  parents  in 
your  neighborhood  or  community 
and  form  after-school  and  weekend 
"play  co-ops."  Brainstorm  ways  of 
providing  unstructured  play  opportu- 
nities for  the  kids  and  then  take  turns 
supervising  them  as  opposed  to  direct- 
ing or  mediating,  m 
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HEALTH 


recent  National  Chil- 
dren and  Youth  Fitness  Study  con- 
firms that  there  are  more  fat  kids 
today  than  20  years  ago.  Sadly,  many 
parents  don't  realize  that  too-fat  kids 
can  develop  extra  fat  cells,  increasing 
their  chances  of  becoming  overweight 
adults.  And  that  means  flirting  with 
serious  health  problems,  such  as  heart 
disease,  diabetes,  cancer,  stroke,  and 
arthritis.  For  these  reasons  and  more, 
it's  important  that  you  understand: 
what  childhood  fatness  could  mean  to 
your  own  kids. 

After  years  of  researching  and  ob- 
serving fat  children,  I'm  convinced! 
that  obesity  often  puts  youngsters  at  a . 
social    and    physical    disadvantage. 
Many  fat  kids  feel  bad  about  the  way* 
they  look,  shy  away  from  social  con- 
tacts, and  see  themselves  as  awkward  1 
or  physically  limited.  On  the  other  n 
hand,  lean  children  with  good  physi- 
cal skills  have  more  opportunities  forr 
activity  and  positive  reinforcement. 

WHY  DO  KIDS  GET  FAT? 

The  National  Children  and  Youth 
Fitness  Study  indicates  that,  depend- 
ing on  age,  from  5  to  18  percent  of  our  i 
children  are  too  fat.  The  most  com- 
mon reasons  include  heredity,  inac- 
tivity, overeating,  or  watching  too 
much  television.  Emotional  problems, . 
lack  of  nutritional  knowledge,  and 
various  other  reasons  also  may  con- 
tribute to  childhood  obesity.  All  add.: 
to  the  complex  equation  that  causes 
childhood  fatness. 

Heredity.  If  you  carry  around  ex- 
cess fat,  report  researchers  at  Laval 
University  in  Canada,  chances  in- 
crease that  your  child  will  get  fat,  too. 
However,  that  doesn't  mean  that  chil- 

— Charles  B.  Corbin,  PhD.,  professor 
of  exercise  science  and  physical  educa- 
tion at  Arizona  State  University,  has 
written  30  books  on  health  and  fitness. 
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dren  with  fat  parents  are  sure  bets  to 
become  obese  adults.  The  hereditary 
link  to  fatness  is  complicated,  with  the 
number  of  fat  cells,  metabolism,  and 
other  factors  all  playing  a  role. 

Environment.  Overeating  and  in- 
activity are  two  areas  of  childhood  fat- 
ness in  which  you  can  make  a 
difference.  If  your  child  begins  a  habit 
of  either  one,  the  scales  are  likely  to 
slide  toward  fatness.  To  dodge  such  a 
problem,  balance  the  number  of  calo- 
ries your  child  consumes  with  the 
number  he  or  she  uses  during  exercise. 

Here's  a  way  to  check  how  you're 
doing:  Have  your  child's  fatness  mea- 
sured by  one  of  the  school's  physical 
education  teachers  or  your  doctor. 
One  method,  called  skinfold  measure- 
ments, was  set  up  by  a  group  of  youth 
fitness  experts  who  developed  the  Fit- 
nessgram  Youth  Fitness  Test.  Pio- 
neered by  Tim  Lohman,  Ph.D.,  at  the 
University  of  Arizona,  this  method 
uses  standards  of  25  percent  body  fat- 
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Overeating 
and  inactivity 
are  sure  bets 
to  trigger  fat- 
ness in  your 
children. 


ness  for  boys  and  32  percent  for  girls. 
Percentages  over  these  guidelines  may 
put  your  child  at  a  greater  health  risk. 

Overeating  is  a  common  culprit  in 
childhood  obesity.  And  the  foods  you 
select  for  your  family  play  a  key  role. 
But  use  caution  that  you  don't  slap 
too-strict  dietary  guidelines  on  your 
child.  Diets,  especially  extreme  ones, 
usually  fail  to  hold  up  for  long.  In- 
stead, they  often  result  in  nutritional 
deficiencies,  which  are  far  more  seri- 
ous for  children  than  for  most  adults. 
If  you  think  your  child  is  obese,  see 
your  doctor  or  a  nutrition  expert  be- 
fore you  make  any  drastic  changes  in 
your  child's  eating  routines. 

Lack  of  exercise  sets  up  kids  for 
fatness,  too.  The  National  Children 
and  Youth  Fitness  Study  reported 
that,  unfortunately,  58.1  percent  of 
mothers  and  61.7  percent  of  fathers 
say  they  never  exercise  with  their 
child  during  the  week.  That's  too  bad, 
continued  on  page  40 
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WHY  KIDS  GET  FAT 

continued  from  page  39 

because  the  survey  also  suggests  that 
active  parents  beget  active  children. 

Television  also  contributes  heavily 
to  childhood  obesity.  In  a  Harvard 
School  of  Public  Health  study  of  chil- 
dren aged  6  to  7,  the  rate  of  obesity 
increased  2  percent  for  each  addition- 
al hour  of  TV  watched  per  day.  The 
study  shows  that  the  average  child 
watches  24  hours  of  TV  per  week. 

A  CHILD'S  RESPONSIBILITY 

Your  influence  on  what  your  child 
eats  will  surely  diminish  as  he  or  she 
grows  older.  Television,  peers,  avail- 
able money,  vending  machines,  fast- 
food  restaurants,  and  school  lunch 
programs  all  affect  kids'  choices.  The 
bottom  line:  Only  your  child  can  over- 
see what  gets  eaten. 

So,  before  you  push  your  child  too 
hard,  remember  that  most  experts — 
including  myself — agree  that  young- 
sters need  to  take  personal  responsibil- 
40 


ity  for  fat  and  weight  control.  If  a 
child,  especially  a  teenager,  suspects 
you're  trying  to  control  his  or  her  be- 
havior, eating  patterns  won't  change. 
In  fact,  overemphasizing  weight 
control  may  completely  backfire, 
pushing  your  child  toward  one  of  sev- 
eral eating  disorders. 

HOW  PARENTS  CAN  HELP 

Here's  what  you  can  do  to  lend  a 
hand.  Just  remember,  avoid  dwelling 
on  the  subject  of  fatness. 

Monitor  your  child's  weight  and 
fatness.  By  school  age  or  before,  start 
weighing  your  child  at  one-month  in- 
tervals. Keep  records.  Look  for  trends 
that  show  the  child  is  either  gaining  or 
losing  too  much  weight.  Your  pedia- 
trician can  supply  you  with  a  height 
and  weight  graph  that  displays  norms. 
Use  it  only  as  a  guide,  though,  because 
these  charts  don't  account  for  lean- 
ness or  fatness.  For  instance,  a  muscu- 
lar athlete  may  appear  as  overweight 
on  such  a  chart  when  he  or  she  is 
actually  quite  lean. 

Better  yet,  have  your  child's  body 


fatness  tested  periodically.  Most  im- 
portant, monitoring  should  remain 
just  that — monitoring.  Never  take  any 
action,  particularly  with  toddlers,  be- 
fore seeking  a  doctor's  advice. 

Encourage  moderate  activity.  A 
study  at  the  University  of  Pittsburgh 
School  of  Medicine  found  that  school 
programs  designed  to  vigorously  in- 
crease exercise  levels  among  obese 
children  fail  in  the  long  term.  Yes, 
they  do  reduce  body  fatness  for  a 
short  time,  the  study  shows,  but  over 
several  months  these  programs  are 
less  effective  than  more  moderate  pro- 
grams that  stress  lifestyle  changes. 

One  way  you  can  help  your  child 
get  more  exercise  is  by  setting  an  ex- 
ample. For  instance,  go  outside  and 
kick  around  a  soccer  ball.  Also  help 
your  child  find  activities  with  moder- 
ate levels  of  intensity  that  must  be 
done  on  a  regular  basis:  walk  to  school 
or  mow  the  lawn.  Do  not  let  your  child 
start  an  activity  if  it  requires  an  inten- 
sity level  or  fitness  requirement  your 
child  does  not  have.  Finally,  limit  TV 
viewing  to  less  than  two  hours  per  day 
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and  discourage  eating  while  watching. 
Allow  some  choice  in  viewing  so  that 
limits  don't  seem  like  punishment. 

Here's  another  suggestion:  Tell 
school  administrators  that  you  value 
daily  physical  education.  Also,  en- 
courage your  child  to  take  as  much 
physical  education  as  possible.  Stress 
participation  in  physical  activities 
rather  than  your  child's  performance. 
Avoid  activities  that  use  exercise  as 
punishment.  If  a  coach  uses  running 
laps  as  punishment,  for  example,  let 
him  or  her  know  that  you  object.  The 
goal  is  to  teach  children  to  like  activi- 
ty, not  to  loathe  it. 

If  your  child  has  too  much  body 
fat,  cut  back  on  excessive  calorie 
intake.  Limit  fat  calories  to  30  per- 
cent of  total  calories.  Don't  worry 
about  hitting  this  mark  on  the  nose; 
instead,  encourage  the  eating  of  fruits, 
vegetables,  and  grain  products,  and 
prepare  smaller  portions  of  meat, 
eggs,  and  cheese  dishes. 

You  can  also  directly  control  calo- 
rie intake  by  limiting  the  amount  of 
food  at  meals  and  limiting  foods  that 
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are  high  in  calories  but  relatively  low 
in  nutrients — such  as  fried  foods.  An- 
other tip:  Prepare  your  child's  school 
lunch  to  guarantee  low-fatness. 

Help  your  child  set  realistic 
goals.  Adults  often  set  goals  that  re- 
quire low-calorie  diets  or  high  levels  of 
exercise.  Over  a  lifetime,  these  plans 
fail.  Weight  goals  aimed  at  appropri- 
ate body  size  and  build  work  best. 
Make  sure  that  your  child's  fatness  or 
weight  standards,  diet,  and  activity 
levels  are  attainable  and  realistic. 


Help  your  child  find  group  activi- 
ties that  enhance  self-esteem.  Even 
nonphysical  activities  can  help  your 
child  feel  good  about  himself  or  her- 
self. Why?  Because  they  enhance  self- 
esteem  and  make  the  child  feel  a  part 
of  the  group.  Choir,  club  activities, 
sports,  debate,  and  band  fall  into  this 
category.  Let  your  child  participate  in 
the  choosing  process,  too. 

Get  special  assistance  for  an 
obese  child.  In  some  cases,  medical 
help  or  counseling  is  necessary.  Some 
schools  and  communities  offer  special 
physical  activity  and  dietary  guidance 
programs.  Most  require  parental  in- 
volvement to  ensure  success,  especial- 
ly for  extremely  obese  kids. 

Make  moderation  the  rule.  Ex- 
treme diets  rarely  work;  moderate  cal- 
orie restriction  stands  a  chance. 
Likewise,  completely  eliminating  cer- 
tain foods  will  only  make  them  more 
attractive,  especially  if  they're  favor- 
ites. Also,  extreme  exercise  programs 
lack  the  staying  power  of  moderate 
ones.  For  television  watching,  moder- 
ation works  better  than  elimination.  ES 
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HEALTH 


BY  STEVE  CARRELL 


ARE  MEDICAL 


„re  you  a  gambler? 
Answer  yes  if  you've  ever 
taken  a  medical  test.  Some 
common  medical  tests  offer 
no  better  odds  than  Russian 
roulette.  Studies  of  Pap  tests, 
for  example,  reveal  error 
rates  as  high  as  40  percent. 

Mistakes  lead  many  of  us 
to  suffer  unnecessary  anxi- 
ety, change  our  lifestyle  or 
diet,  or  take  unneeded  medi- 
cine, notes  Tom  Ferguson, 
M.D.,  coauthor  of  The  Peo- 
ple's Book  of  Medical  Tests. 

Here's  what  you  need  to 
know  to  protect  yourself 
from  errors  in  most  of  the 
common  medical  tests. 


TWO  STRATEGIES 

To  reduce  the  odds  of  get- 
ting misleading  test  results: 

Be  cautious.  Dr.  Ferguson  suggests 
being  wary  of  a  doctor  who  prescribes 
major  changes  in  your  life  on  the  basis 
of  a  single  test,  particularly  if  you  have 
no  other  symptoms  of  a  problem.  Seek 
a  second  test — a  different  one,  if  possi- 
ble— and  the  opinion  of  another  doc- 
tor before  you  start  taking  medicines, 
have  an  operation,  or  alter  your  life- 
style or  diet  markedly. 

Avoid  unnecessary  tests.  Before 
taking  any  test,  suggests  Dr.  Fergu- 
son, ask  your  doctor  two  questions: 
1.  "Why  is  this  test  necessary?"  Ac- 
ceptable answers  include,  "This  will 
help  us  detect  early  signs  of  a  disease 
that's  most  common  in  your  age 
range"  and  "This  test  will  help  me 
determine  what  your  symptoms 
mean."  Unacceptable  answers  in- 
clude: "This  is  a  standard  test  we  run 
on  everyone"  and  "Don't  worry  about 
it.  I  just  want  to  make  sure  everything 
is  OK." 

2.  "Will  the  results  of  this  test  influ- 
ence the  way  you  treat  my  condition?" 


Medical  tests  can  be  a  gamble  if  you  aren't  careful. 

If  the  answer  is  no,  says  Dr.  Ferguson, 
why  take  the  test?  There  may  be  a 
good  reason,  but  you  may  also  simply 
be  exposing  yourself  to  unneeded  dis- 
comfort and  expense. 


TESTING  THE  TESTER 

Medical  tests— even  relatively  safe 
ones — can  be  hazardous  to  your 
health.  Before  you  submit  to  any  test, 
ask  your  doctor: 

*  What  are  the  risks  of  the  test? 

*  What  is  the  chance  of  an  inaccurate 
result? 

*  How  should  I  prepare  for  this  test? 

*  How  is  the  test  performed? 

*  How  will  the  test  feel? 

*  Do  I  have  physical  or  medical 
characteristics  that  will  alter  the  test 
results? 

*  Are  there  alternatives  to  the  test? 
Or,  can  you  rely  on  the  results  of  a 
previous  test? 

*  How  much  does  the  test  cost? 

*  Is  the  test  sample  sent  to  an 
accredited  lab? 


GETTING  SOUND  RESULTS 

Every  medical  test  is 
wrong  some  of  the  time.  But 
a  number  of  common  tests 
are  uncommonly  likely  to 
produce  false  readings: 

Blood  pressure  check. 
High  blood  pressure — hy- 
pertension— is  a  silent, 
symptomless  killer.  That's 
why  regular  blood-pressure 
checks  are  crucial  for  adults. 

To  ensure  reliable  results: 

•  Take  several  readings  over 
a  period  of  weeks  or  months. 

•  Follow  the  same  process 
each  time:  same  arm,  same 
time  of  day,  same  position, 
and  same  tester. 

•  Before  home  testing,  get  a 
professional  to  train  you  and 
check  your  accuracy. 

Pap  smear.  Cervical  cancer  is  one 
of  the  most  treatable  forms  of  cancer  if 
caught  early — and  one  of  the  most 
deadly  if  missed.  To  avoid  mistakes: 

•  Get  a  Pap  test  yearly,  says  George 
Malkasian,  M.D.,  of  the  Mayo  Clinic 
in  Rochester,  Minnesota. 

•  Don't  douche  for  24  hours  before 
the  test,  Dr.  Malkasian  says.  Other 
experts  advise  a  72-hour  ban  on  vagi- 
nal medications,  douches,  and  vaginal 
contraceptives. 

•  Take  the  test  between  the  12th  and 
16th  day  of  the  menstrual  cycle.  Post- 
menopausal women  also  need  annual 
checks,  which  can  be  taken  at  any 
time,  notes  Leopold  G.  Koss,  M.D.,  of 
the  Albert  Einstein  College  of  Medi- 
cine in  New  York  City. 

•  Ask  whether  the  laboratory  inter- 
preting the  test  is  certified  by  the 
American  Society  of  Clinical  Patholo- 
gists or  other  certifying  organization. 

•  Discuss  the  results  with  your  doc- 
tor. Request  a  second  test  at  another 
lab  if  the  results  aren't  clear-cut. 

continued  on  page  44 
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One  out  of  four  women  over  50 
will  get  osteoporosis. 

To  help  avoid  being  one  of  them,  call 

1 800  333-4459. 


After  50,  a  woman  begins  losing  her  natural        .^ 
defense  against  osteoporosis . . .  estrogen. 

Estrogen,  together  with  calcium,  can  play 
an  important  role  in  keeping  your  bones 
strong.  As  you  reach  menopause,  your  estrogen   ] 
levels  begin  to  drop,  and  you  become  increas- 
ingly at  risk  of  developing  weakened  bones  and 
potentially  crippling  fractures. 

Taking  low  dose  PREMARIN®  (conjugated 
estrogens  tablets)  is  the  single  most  effective  way 
to  prevent  osteoporosis  after  menopause. 

Premarin®  is  estrogen  obtained  exclusively  from 
natural  sources,  and  has  been  used  and  trusted  by 
women  and  physicians  for  nearly  50  years. 

See  the  followine  Daee  for  more  information. 


&  Call  today  for  free  information. 

Hfc  We'll  send  you  a  brochure  that  tells  you  what  you 

tk  should  know  about  estrogen,  menopause,  and 
osteoporosis.  Then,  we  strongly  suggest  you  visit 
h  your  doctor,  since  taking  any  drug  may  involve 
^  some  chance  of  side  effects,  and  only  a  doctor  can 
tell  you  whether  Premarin  is  right  for  you.  In  fact, 
we'll  even  send  you  a  certificate  you  can  redeem 
for  a  free  exercise  videotape  after  you  make 
that  important  visit.  Just  call  the  toll-free  num- 
ber above  or  write:  Premarin  Osteoporosis 
Information  Center,  Box  5201,  Miami,  FL  33102 
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WYETH-AYERST 
LABORATORIES 


WORLDWIDE  LEADERSHIF 
IN  FEMALE  HEALTHCARE. 


MEDICAL  TESTS 

continued  from  page  42 

Colon  cancer  check.  The  most 
common  screening  for  colon  cancer 
actually  detects  blood  in  feces.  This 
test  is  most  useful  for  people  over  age 
40,  and  should  be  done  annually.  To 
keep  the  test  reliable: 

•  Get  written  instructions  and  follow 
them  precisely.  Many  drugs  and  foods 
can  fool  the  test. 

•  Have  your  doctor  confirm  positive 
results.  A  second  occult  test  is  a  good 
idea.  If  the  second  test  also  is  positive, 
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your  doctor  will  want  to  examine  your 
rectum  and  colon  directly. 

Cholesterol.  Tests  for  cholesterol 
can  be  highly  inaccurate  if  the  person 
performing  the  test  isn't  well  trained, 
or  if  the  testing  equipment  isn't  prop- 
erly calibrated.  Research  by  Michelle 
J.  Naughton,  Ph.D.,  of  the  University 
of  Minnesota  School  of  Public  Health 
reveals  that  these  errors  commonly 
are  enough  to  move  your  readings 
from  a  "desirable"  level  of  199  up  to  a 
"borderline  high"  reading. 

For  reliable  results,  follow  these 
suggestions  from  James  Cleeman, 
M.D.,  coordinator  of  the  National 


Cholesterol  Education  Program: 

•  If  you  are  age  20  or  older  and 
haven't  yet  had  a  total  cholesterol 
check,  see  your  doctor. 

•  Have  a  retest  soon  if  your  first  total 
cholesterol  test  was  over  199. 

•  If  a  second  test  differs  from  the  first 
by  at  least  30  points,  one  test  could  be 
inaccurate.  Get  a  third  test.  Then  av- 
erage the  three  test  results. 

•  Don't  rely  solely  on  mass  screening 
programs.  Some  of  them  have  a  poor 
accuracy  record.  (For  tips  on  judging 
a  public  program,  see  "Cholesterol 
Testing,"  BH&G®  magazine,  Sep- 
tember, 1990,  page  60.)  1 
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Please  see  an  important  message 
about  osteoporosis  prevention  on  the  previous  page. 


BRIEF  SUMMARY  (FOR  FULL  PRESCRIBING  INFORMATION  AND  PATIENT  INFORMATION.  SEE  PACKAGE 
CIRCULARS.) 

PREMARIN*  Brand  ot  conjugated  estrogens  tablets,  USP 

PREMARIN®  Brand  ol  conjugated  estrogens  Vaginal  Cream,  in  a  nonliquefying  base 


1,  ESTROGENS  HAVE  BEEN  REPORTED  TO  INCREASE  THE  RISK  OF  ENDOMETRIAL  CARCINOMA. 
Close  clinical  surveillance  of  all  women  taking  estrogens  is  important.  Adequate  diagnostic  measures 
including  endometrial  sampling  when  indicated  should  be  undertaken  to  rule  out  malignancy  in  all  cases  ol 
undiagnosed  persistent  or  recurring  abnormal  vaginal  bleeding.  There  is  currently  no  evidence  thai 
"natural"  estrogens  are  more  or  less  hazardous  than  "synthetic"  estrogens  at  equiestrogenic  doses. 

2.  ESTROGENS  SHOULD  NOT  BE  USED  DURING  PREGNANCY. 

Estrogen  therapy  during  pregnancy  is  associated  with  an  increased  risk  ol  congenital  detects  in  Ihe 
reproduclive  organs  o(  Ihe  male  and  female  felus,  an  increased  risk  of  vaginal  adenosis,  squamous-cell 
dysplasia  of  Ihe  uterine  cervix,  and  vaginal  cancer  in  the  female  later  in  life.  The  1985  DES  Task  Force 
concluded  lhal  women  who  used  DES  during  Iheir  pregnancies  may  subsequently  experience  an  increased 
risk  of  breast  cancer.  However,  a  causal  relationship  is  still  unproven,  and  Ihe  observed  level  of  risk  is 
similar  to  that  for  a  number  ol  other  breast  cancer  risk  factors. 

There  is  no  indication  lor  estrogen  therapy  during  pregnancy.  Estrogens  are  ineffective  for  Ihe  prevention 
or  treatment  of  threatened  or  habitual  abortion. 


DESCRIPTION:  PREMARIN  (conjugated  estrogens,  USP)  contains  a  mixture  of  estrogens,  obtained  exclusively 
from  natural  sources,  blended  to  represent  the  average  composilion  of  material  derived  from  pregnant  mares' 
urine.  It  contains  estrone,  equilin.  and  17a-dihydroequilin,  together  with  smaller  amounts  of  17a-eslradiol. 
equilenin,  and  17a-dihydroequilenin  as  sails  ol  Iheir  sulfate  esters.  Tablets  are  available  in  0.3  mg,  0.625  mg,  0.9 
mg,  1.25  mg,  and  2.5  mg  strengths  of  conjugated  estrogens.  Cream  is  available  as  0.625  mg  conjugated 
eslrogens  per  gram. 

INDICATIONS  AND  USAGE:  Moderate-to-severe  vasomotor  symptoms  associated  wilh  the  menopause.  (There 
is  no  evidence  lhal  estrogens  are  effective  for  nervous  symptoms  or  depression  which  might  occur  during 
menopause  and  Ihey  should  not  be  used  to  Ireal  these  conditions.)  Prevention  and  management  of  osteoporosis 
(abnormally  low  bone  mass).  Atrophic  vaginitis.  Atrophic  urethritis.  Hypoestrogenism  due  to  hypogonadism, 
castration  or  primary  ovarian  failure. 

PREMARIN  (conjugated  eslrogens)  Vaginal  Cream  is  indicated  in  Ihe  treatment  of  atrophic  vaginitis  and 
kraurosis  vulvae. 

PREMARIN  HAS  NOT  BEEN  SHOWN  TO  BE  EFFECTIVE  FOR  ANY  PURPOSE  DURING  PREGNANCY  AND  ITS 
USE  MAY  CAUSE  SEVERE  HARM  TO  THE  FETUS  (SEE  BOXED  WARNING). 

CONTRAINDICATIONS:  Eslrogens  should  not  be  used  in  women  (or  men)  wilh  any  ol  Ihe.tollowing  conditions: 
1.  Known  or  suspecled  pregnancy  (see  Boxed  Warning).  2.  Known  or  suspected  cancer  ol  Ihe  breast  except  in 
appropriately  selected  patients  being  Ireated  for  metastatic  disease.  3.  Known  or  suspected  estrogen-dependent 
neoplasia.  4.  Undiagnosed  abnormal  genital  bleeding.  5.  Active  thrombophlebitis  or  thromboembolic  disorders. 
6.  Estrogen  replacement  therapy  has  nol  been  reported  to  increase  Ihe  risk  of  thrombophlebitis  and/or 
thromboembolic  disease.  However,  there  is  insufficient  informalion  regarding  women  who  have  had  previous 
thromboembolic  disease. 

PREMARIN  Tablets  and  Vaginal  Cream  should  not  be  used  in  patients  hypersensitive  to  their  ingredients. 
WARNINGS:  Some  studies  suggest  a  possible  increased  incidence  of  breast  cancer  in  women  taking  higher 
doses  ol  estrogen  for  prolonged  lime  periods.  The  majority  of  studies  have  not  shown  an  association  wilh  usual 
estrogen  replacemenl  doses.  Endometrial  cancer  risk  among  estrogen  users  was  about  4-fold  or  greater  than  in 
non-users,  and  appears  dependent  on  trealmenl  duration  and  estrogen  dose.  In  patients  on  combined  eslrogen- 
progeslin  therapy,  Ihis  risk  appears  to  be  decreased.  (See  PRECAUTIONS  below.) 

Estrogen  Iherapy  during  pregnancy  is  associated  with  an  increased  risk  ol  fetal  congenital  reproduclive  Iracl 
disorders. 

A  2.5-fold  increase  in  Ihe  risk  of  surgically  confirmed  gall  bladder  disease  in  women  receiving 
postmenopausal  estrogens  has  been  reported. 

Large  doses  of  estrogen  such  as  those  used  to  treat  prostate  and  breast  cancer  have  been  shown  lo  increase  Ihe 
risk  of  non-fatal  myocardial  infarction,  pulmonary  embolism,  and  thrombophlebitis  in  men.  This  cannot 
necessarily  be  extrapolated  to  women.  However,  to  avoid  theoretical  cardiovascular  risk  caused  by  high  estrogen 
doses,  Ihe  doses  for  estrogen  replacement  Iherapy  should  nol  exceed  Ihe  recommended  dose. 

Blood  pressure  should  be  monitored  with  estrogen  use,  especially  if  high  doses  are  used. 

Estrogens  may  lead  lo  severe  hypercalcemia  in  patients  wilh  breast  cancer  and  bone  metastases. 
PRECAUTIONS:  The  addition  of  a  progestin  lor  7  or  more  days  of  a  cycle  of  estrogen  administration  reportedly 
lowers  the  incidence  ol  endometrial  hyperplasia.  Sludies  of  endometrium  suggest  that  10  lo  13  days  ol  progestin 
are  needed  lo  provide  maximal  endometrial  maturation  and  elimination  of  hyperplastic  changes.  Additional  risks, 


such  as  adverse  effects  on  carbohydrate  and  lipid  metabolism,  may  be  associated  wilh  the  inclusion  of  proge: 
in  estrogen  replacement  regimens.  The  choice  of  progestin  and  dosage  may  be  important  in  minimizing  It ' 
adverse  effects.  I 

Physical  examination  and  a  complete  medical  and  family  history  should  be  taken  prior  to  Ihe  initiation  of 
estrogen  Iherapy  wilh  special  reference  lo  blood  pressure,  breasts,  abdomen,  and  pelvic  organs,  and  she  j 
include  a  Papanicolaou  smear.  As  a  general  rule,  estrogen  should  not  be  prescribed  for  longer  than  one ; 
wilhoul  another  physical  examination  being  performed.  Conditions  influenced  by  fluid  retention,  such  as  aslh 
epilepsy;  migraine,  and  cardiac  or  renal  dysfunction,  require  careful  observation.  Certain  patients  may  devil 
manifestations  of  excessive  estrogenic  stimulation,  such  as  abnormal  or  excessive  uterine  bleeding  j 
maslodynia.  Pre-existing  ulerine  leiomyomas  may  increase  in  size  during  estrogen  use.  Estrogens  shoulc 
used  with  care  in  patients  with  impaired  liver  function,  renal  insufficiency,  or  metabolic  bone  diseases  associi 
wilh  hypercalcemia. 

The  following  drug/laboralory  lest  interactions  have  been  reported,  some  only  wilh  estrogen-progej 
combinations  (oral  contraceptives): 

1.  Increased  prothrombin  and  factors  VII,  VIII.  IX,  and  X;  decreased  anlithrombin  3;  increased  norepinephr 
induced  platelet  aggregability. 

2.  Increased  thyroid  binding  globulin  (TBG)  leading  to  increased  circulating  total  thyroid  hormone 
measured  by  T4  levels  determined  by  column  or  by  radioimmunoassay.  Free  T3  resin  uptake  is  decrea  I 
reflecting  the  elevated  TBG:  free  T4  concentration  is  unaltered. 

3.  Impaired  glucose  tolerance. 

4.  Reduced  response  to  metyrapone  test. 

5.  Reduced  serum  folate  concentration. 
MUTAGENESIS  AND  CARCINOGENESIS:  Long-term,  continuous  administration  of  natural  and  synif 
estrogens  in  certain  animal  species  increases  the  frequency  of  carcinomas  of  the  breast,  cervix,  vagina,  and  I 
PREGNANCY  CATEGORY  X:  Eslrogens  should  nol  be  used  during  pregnancy.  See  CONTRAINDICATK : 
and  Boxed  Warning. 

NURSING  MOTHERS:  As  a  general  principle,  Ihe  administration  of  any  drug  lo  nursing  mothers  should  be  c 
only  when  clearly  necessary  since  many  drugs  are  excreted  in  human  milk. 
ADVERSE  REACTIONS:  The  following  have  been  reported  wilh  estrogenic  tnerapy:  changes  in  vaginal  ble& 
pattern  and  abnormal  withdrawal  bleeding  or  flow,  breakthrough  bleeding,  spoiling,  increase  in  size  of  ut$j 
fibromyomala,  vaginal  candidiasis,  change  in  amount  of  cervical  secretion:  tenderness  or  enlargement  of  bre<< 
nausea,  vomiting,  abdominal  cramps,  bloating,  cholestatic  jaundice:  chloasma  or  melasma  lhat  may  persist  v 
drug  is  discontinued,  erythema  multiforme,  erythema  nodosum,  hemorrhagic  eruption,  loss  of  scalp 
hirsutism;  steepening  ol  corneal  curvature,  intolerance  to  contact  lenses;  headache,  migraine,  dizziness,  mi 
depression,  chorea;  increase  or  decrease  in  weight:  reduced  carbohydrate  tolerance;  aggravation  of  porptr 
edema;  changes  in  libido. 

ACUTE  OVERDOSAGE:  May  cause  nausea  and  vomiting 
DOSAGE  AND  ADMINISTRATION: 
PREMARIN1  Brand  of  conjugated  estrogens  tablets,  USP 

1.  Given  cyclically  lor  short-lerm  use  only.  For  treatment  ot  moderale-to-severe  vasomotor  symptoms,  atro 
vaginilis.  or  atrophic  urethritis  associated  wilh  the  menopause  (0.3  mg  lo  1.25  mg  or  more  daily).  The  lowest  i 
lhat  will  control  symptoms  should  be  chosen  and  medication  should  be  discontinued  as  promptly  as  poss 
Administration  should  be  cyclic  (eg,  three  weeks  on  and  one  week  off).  Attempts  to  discontinue  or  I 
medication  should  be  made  at  three-  to  six-month  intervals. 

2.  Given  cyclically:  Hypoestrogenism.  Osteoporosis. 

Hypoestrogenism  due  to:  Female  hypogonadism — 2.5  mg  to  75  mg  daily  in  divided  doses  for  20 
followed  by  10  day  resl  period.  If  bleeding  does  not  occur  by  Ihe  end  ol  Ihis  period.  Ihe  same  dosage  schedu 
repeated.  Female  castration  or  primary  ovarian  failure — 1.25  mg  daily,  cyclically.  Adjust  upward  or  down' 
according  to  response  ol  the  patient.  For  maintenance,  adjust  dosage  to  lowest  level  lhat  will  provide  elfe 
control. 

Osteoporosis— 0.625  mg  daily.  Administration  should  be  cyclic  (eg.  three  weeks  on  and  one  week  off, 
PREMARIN®  Brand  of  conjugated  estrogens  Vaginal  Cream 
Given  cyclically  lor  short-lerm  use  only.  For  trealmenl  of  atrophic  vaginilis  or  kraurosis  vulvae. 

The  lowest  dose  lhal  will  control  symptoms  should  be  chosen  and  medication  should  be  discontinue 
promptly  as  possible. 

Attempts  to  discontinue  or  taper  medication  should  be  made  at  three-  to  six-month  intervals. 

Usual  dosage  range:  2  g  lo  4  g  daily,  inlravaginally,  depending  on  the  severity  of  the  condition. 

Patients  wilh  an  intact  ulerus  who  are  treated  wilh  either  PREMARIN  Tablets  or  Vaginal  Cream  shoui 
monitored  for  signs  of  endometrial  cancer  and  appropriate  measures  taken  to  rule  out  malignancy  in  the  eve 
persistent  or  recurring  abnormal  vaginal  bleeding. 
©  1990,  Wyelh-Ayersl  Laboratories  Revised  August  21, 
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"The  most  beautiful  home  in  the  world 
is  the  one  you  make  for  your  family." 

KAIHIELEEGIFFORD 


1991  Home  Furnishings  Council 


here's  no  place  in  the  world  that's  more  important  to  my 
family  than  our  home.  And  I  know  it's  the  same  with  you. 
"It's  in  our  home  where  our  own  style,  taste  and  personality 
are  seen  everywhere  you  look.  And  it's  where  we  can  make  the 
rest  of  the  world  seem  a  million  miles  away. 
"That's  why  I've  tried  to  make  my  home  as  warm  and  comfortable 
as  it  can  be  for  my  family.  Maybe  that's  also  why  I  love  decorating  it 
so  much — from  choosing  fabrics  to  designing  whole 
rooms.  And  now  it's  all  easier  than  ever,  because  the 
Home  Furnishings  Council  created  HAVEN,  a  price- 
less home  decorating  guide  that's  free  at  home 
furnishings  stores  displaying  the  'heart 
and  home'  symbol. 

"For  the  dealer  nearest  you,  just  call 
1-800-521-HOME,  ext.201.  There's  a 
copy  of  HAVEN  waiting  to  help  you 
make  your  home  the  most  beautiful  one 
in  the  world." 


"Call  1-800-521  HOME, 

ext.  201,  for  your  free 

copy  of  HAVEN,  the 

invaluable  home 

decorating  guide, 

available  at  home 

furnishings  stores 

displaying  the  Home 

Furnishings  Council's 

'heart  and  home' 

symbol." 


HOME 
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Nature  vs.  Nurture 


a  child's  destiny  can  follow  many  paths.  the 
texas  instruments  "first  learning"  toys  are 
designed  to  help  smooth  the  way. 

They  speak  to  your  child  in  warm,  friendly 
VOICES  and  use  music  and  sound  effects  to 
heighten  infant  interaction. 

Researched  with  i.ooo  mothers  and  children 
and  developed  with  a  team  of  specialists,  these 
tools  for  first  learning  ask  for  a  parent's  involve- 
ment without  being  parent  dependent. 

The  Listen  and  learn™  balls,  for  example,  auto- 
matically   TURN    THEMSELVES    ON    WHEN    THEY    SENSE 

motion.  They  help  children  learn  to  associate 
farm  animals,  nursery  rhymes,  and  everyday  objects 
with  their  sounds.  and  then  ingeniously  turn 
themselves  off  when  left  alone. 

With  Talking  Peek-A-Boo  Zoo™,  children  can 
learn  shapes,  colors,  animals  and  their  sounds 
while  developing  their  listening  and  memory  ski  lls. 

All  have  been  created  with  one  thing  in  mind: 
to  make  nurture  become  second  nature. 

for  the  store  near  you,  please  call  i -800-548-9347. 


TOOLS   FOR    FIRST  LEARNING    FROM 

Texas  Instruments 


BECAUSE  OUR  NEWEST  GENERATION 
MUST  BE  OUR  SMARTEST  GENERATION 


-~- 
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Thomasville  gives  classic  form 
a  contemporary  turn. 


Lines  inspired  by  ageless  Greek  columns  take  an  exciting  contemporary 
turn  when  Thomasville's  master  craftsmen  apply  their  art. 

Our  Fascination  collection's  sculpted  edges,  contoured  shapes  and  richly 
rounded  curves  conspire  to  please  the  modem  eye.  And  exotic  primavera 
wood,  enhanced  by  a  finishing  process  31  steps  long,  creates  even  more  allure. 

Contemporary,  inviting,  beautiful  to  behold.  Now  you  know  why 
we  named  it  Fascination. 

To  receive  Tfwmasvilk's  Complete  Guide  to  Fine  Furniture  Selection,  send  your 
check  for  $3.00  to:  Thomasville  Furniture,  Dept.  311B, 
Thomasville,  NC  27360.  For  the  name  of  your  nearest 
VA\    Thomasville  Gallery*  or  Authorized  Retailer,  call 
1 800  225-0265.  Ask  for  Dept.  311B. 

Thomasville* 

Beautiful  furniture,  beautifully  mad 


mm 


WIN  BIG! 

Enter  our 
decorating 
contest, 


FFORDABI    E  pa9e 

REDECORATING" 


^^  BUDGET-WISE  TIPS 

These  days,  when  just  scraping  together  cash  to  pay  the  mortgage  is  a  real  challenge,  finding 
decorating  funds  could  be  an  Olympic  event.  That's  why  young  couples  like  Michael  and  Cindy 
Adams  are  getting  smart.  Their  first  maneuver  was  to  buy  a  money-saving  older  home  in  need  of 
easy  repairs  that  they  could  do  themselves.  Then,  they  funneled  the  extra  dollars  into  budget- 
conscious  furnishings  that  look  great  now  and  will  live  well  into  the  future.  Sound  like  a  plan  you 
can  use?  Come  on  in  and  let  us  count  the  ways.  BY  SANDRA  s.  SORIA 
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REDECORATING 


Invest  in  classic,  quality  pieces. 

When  the  recently  married  couple  took  stock  of 
their  combined  furniture  inventory,  they  noted  a 
need  in  the  comfortable  seating  department.  So, 
Michael  and  Cindy  shopped  for  a  mixable  ward- 
robe of  basic  pieces  that  reflect  their  style  rather 
than  look  showroom  perfect.  Their  purchases:  a 
neutral  Shuford  love  seat  that  changes  personal- 
ities with  the  toss  of  a  decorative  pillow;  an  Expressions 
armchair  that  echoes  deco's  clean  lines;  and  warm-as-wood 
Lloyd/Flanders  wicker  that  sits  in  as  dining  or  porch  seating. 
M  M  Boost  your  backgrounds.  Paint  is  a  sure  bet — a 
small  investment  always  pays  off  in  big  style.  Grabbing  some 
brushes  and  buckets  of  peachy  Sherwin-Williams  paint,  Cin- 
dy and  Michael  gave  the  space  a  glowing  complexion.  Then, 
knowing  they  could  "erase"  a  mistake,  they  gambled  on 
bold  blue  and  stoked  a  ho-hum  hearth  into  a  hot  focal  point. 
W  B  Put  affordable  style  underfoot.  Putting  mind 
over  money,  the  Adams  family  stitched  together  a  colorful 
patchwork  of  inexpensive  cotton  rugs  from  the  Sears  Catalog 
to  warm  their  floorboards.  continued  on  page  52 
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[DECORATING 


Live  in  the  material 
world.  A  local  seamstress  turned  a 
cast  of  Waverly  fabrics  into  affordable 
decorating  drama.  A  blooming  slipcov- 
er gives  the  Adamses'  aging  sofa  a 
face-lift  and  launches  an  eye-pleasing 
pattern  mix  that  uses  the  fabric's  de- 
sign coordinates.  Window  toppers  and 
pillow  covers  weave  the  rich  patterns 
around  the  room. 

MS  Put  it  on  the  table.  See- 
through  tables  support  the  couple's  no- 
tions, without  erecting  any  visual 
roadblocks  to  other  furnishings. 
^  ^  Make  arrangements.  Big 
spaces  offer  elbowroom,  but  can  be 
tough  to  arrange.  Before,  the  Adamses 
"walled"  off  a  living  room  from  the 
large  L-shape  space  by  turning  the  so- 
fa's back  on  the  entry  area,  creating 
an  awkward  box  with  all  the  appeal  of 
a  waiting  room.  But,  by  sliding  the  sofa 
back  and  bridging  the  spaces  with  twin 
wicker  chairs,  they  gained  two  cozy 
seating  groups  that  flow  well  together. 
M  M  Get  smart  stowaways.  A 
well-organized  storage  unit,  such  as 
this  sleek  black  cabinet  from  the  Sears 
Catalog,  wraps  up  a  wiry  mass  of  elec- 
tronics clutter  in  a  stylish  package. 

continued  on  page  54 
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Create  windows  of  opportunity.  Too-slick 
miniblinds  devalued  this  vintage  home's  artful  windows.  So 
the  Adamses  traded  them  in  for  the  glow  of  pleated  shades 
in  the  dining  room,  and  the  warmth  of  wooden  blinds  in  the 
living  area,  both  from  Joanna.  Simple  valances  made  with  a 
wide  Kirsch  rod  dress  the  moldings  without  covering  them. 
Jabots  on  a  separate  rod  throw  the  windows  a  curve,  or  can 
be  removed  for  a  crisper  look.  Sewing  instructions,  page  62. 
m^<  "-ike  the  most  of  what  you  have.  The  Ad- 
amses love  their  dining  mix  of  family  pieces  and  auction 
finds,  but  found  the  grouping  too  lightweight  to  stand  up  to 
the  strong  architecture.  In  a  cost-cutting  move,  they  replaced 
only  the  chairs  with  Habersham  Plantation's  black  Windsors, 
whose  arching  backs  reach  for  the  high  ceiling. 


%i^  Spice  with  personalized  accessories.  Pho- 
tography buffs,  the  Adamses  framed  favorites  and  hung 
them  gallery  style.  The  result?  High-impact  art  that  means  a 
lot,  but  doesn't  cost  a  lot.  Shapely  flea  market  pottery  and 
old-friend  books  also  build  character  for  little  cash. 
4Q^  Be  creative.  If  you  can't  find  the  perfect  piece, 
find  a  carpenter.  Cindy  and  Michael  wanted  a  long  bench  to 
highlight  the  window  bank  and  offer  extra  seating  or  display 
space.  When  shopping  didn't  yield  it,  a  carpenter  did. 
Pleased  with  the  bench,  the  couple  also  commissioned  pillar- 
tall  pedestals  for  needed  vertical  height  in  the  living-dining 
area,  then  used  fabric  dye  to  wash  the  pieces  with  color.  For 
dying  tips,  write:  Rit  Dye,  Dept.  174,  Box  2932,  Young 
America,  MN  55399-2932.  continued  on  page  57 
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Ultra  lights  smokers: 


Can  you  get  at  least 

50%  less  tar  and  nicotine 

and  still  get 

flavor  in  a  cigarette? 


NOW 

you  can. 


20 

CIGARETTES 


5  mg:  tar 
0.5  mg.  nic. 


5  mg.  tar 
0.5  mg.  nic. 


i 


KENT  III 

ULTRA  LIGHTS 
lOOs 


5  mg.  tar 
0.4  mg.  nic. 


TRUE 


si 


MERIT  lOOs 

ULTRA  UGHT8 

FILTER 


5  mg.  tar 
0.5  mg.  nic. 


5  mg.  tar 
0.5  mg.  nic. 


2  mg.  tar,  0.2  mg.  nic. 


The  lowest  in  tar  and  nicotine. 

Of  all  soft  pack  ioo's.  By  US.  Gov't,  testing  method. 


2  mg.  "tar",  0.2  mg.  nicotine  av.  per  cigarette  by  FTC  method. 

Based  on  a  comparison  of  selected  national  brands. 
ALL  BRAND  STYLES  SHOWN  ARE  100MM. 

©1990  R.  J.  REYNOLDS  TOBACCO  CO. 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


1 


M* 


APPLE  PIE 


£^ 


Sunlight   has  real  lemon  juice. 

You  should  see  how  fast  we  can  polish 

off  a  pie.  Sunlight  cuts  through  the 

stickiest,  crustiest  mess  in  no 

time.  With  Sunlight  cleaning  up 

mom's  apple  pie  is  a  piece  of  cake. 


sat 


ight.  We  make  light  work  of  dishes. 


REDECORATING 


1  Let  furniture  do  it  all.  This  bedroom  falls  short  of 
the  couple's  dreams  on  three  counts:  It  lacks  closet  space, 
floor  space,  and  architectural  oomph.  Ready  to  shuffle  their 
futon  to  the  guest  room,  the  couple  set  out  to  "build  in" 
character  and  storage  with  furniture.  A  sculptural  Taylor 
Woodcraft  bed  brings  the  home's  mission-style  architecture 
upstairs,  and  proves  that  a  big  piece  can  make  a  space  look 
(and  act)  larger  than  life — if  you  leave  air  around  it.  To  do 
that,  they  selected  a  slender  Ethan  Allen  lingerie  chest,  which 
uses  more  air  space  than  floor  space,  then  slipped  in  a  Lane 
cedar  chest,  which  pulls  double  duty  as  cache  and  rest  stop. 
^£}  Mix  for  matchless  style.  Throughout  their 
home,  the  Adamses  fearlessly  mix  patterns,  wood  finishes, 
even  their  solid-hued  linens  from  Sears.  A  home  with  an 


intriguing  personality  rewards  their  bravery.  To  get  away 
with  it,  they  use  color  and  mood  as  foolproof  mixers. 

•  Ep  Do  '*  y°"rself  and  save.  Cindy  and  Michael 
seize  every  chance  to  spend  time  rather  than  cash.  When 
worn  beige  carpet  didn't  suit  the  airy  bedroom  look  they 
longed  for,  they  yanked  it  up  and  got  busy  sanding  the 
planks  underneath.  Then,  they  woke  up  the  walls  with  a  rag- 
rolling  paint  technique  (roll  it  on,  then  quickly  dab  it  off  with  a 
crinkled  rag),  a  quick  and  easy  alternative  to  wallpaper. 

•  [•^  Don't  forget  to  turn  on  the  lights.  With  sculp- 
tural shapes  that  offer  a  sleek  counterpoint  to  heavy  furni- 
ture, modern  lighting  fixtures  make  dazzling  accents  while 
lighting  the  way.  For  another  bright  idea,  let  shaped-up 
rooms  bask  in  the  glow  of  hidden  can  lights.  US 
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TheAmish  way  of  life  reflected  in  the  contentment  of  a  little  girl 


% 


* 


m* 


Shown 

smaller  than 

actual  size  of  8 

inches,  seated.  Complete 

with  handcrafted  cloth  doll 

and  quilt-pattern  blanket. 


©1991  The  Ashton-Drake  Galleries 


9200  North  Maryland  Avenue,  Niles,  Illinois  60648-1397 


Every  Detail 

,  and  legs  are  hand-cast  of 
er  softly  blushed  cheeks, 
red  eyebrows,  and  fine  lashes  are  delicately 
painted.  Expressive  hand-set  eyes  and  grace- 
animated  hands  and  feet  reflect  her  gentle 
nature.  Her  head  is  fully  poseable,  so  she  can  look 
down  affectionately  at  her  doll,  or  wherever 
you  wish. 

In  keeping  with  the  Amish  faith,  "Rebeccah" 
wears  a  solid-colored  dress  of  natural  cotton  fabric 
and  a  black  apron,  both  fastened  with  simple  hooks 
and  eyes.  A  crisp,  white,  organdy  prayer  cap  covers 
her  hair  bun.  Her  traditional  faceless  doll  is  hand- 
crafted, and  her  blanket  is 
imprinted  with  a  classic  Amish 
quilt  pattern.  Each  doll  is  hand- 
numbered  and  comes  with  a 
matching  numbered  Certificate 
of  Authenticity. 
Evaluated  against  The  Uniform 
Grading  Standards  for 


Knowles 
Doll 

Rjsition  in 
Collection 

Year  of 
Issue 

Issue 
Price 

Auctioned 
Price* 

Change 

"Little 
Bo  feep" 

First 

1987 

S58 

$425 

+$367 

"The  Glamour  of 
the  Gibson  Girl" 

First 

1988 

$77 

S279 

+S202 

"Meagan" 

First 

1989 

S87 

$150 

+$63 

Ashton-Dra> 
distinctive  feature 
"Rebeccah"  the  Y; 
for  artistry  and  cr, 
Premiere  Grade. 

A  Collectible  Doll  with 
Investment  Potential 

The  doll  you  buy  today 

a  wise  investment  for  the  future. 

Once  an  edition  is  sold  out, 

those  who  want  a  doll  from  the 

edition  must  pay  whatever  the  market  will  bear,  if 

and  when  one  becomes  available  from  dealers  or  at 

auction.  That's  why  fine  collectible  dolls  often  sell 

for  more  than  their  original  prices  within  only  a  few 

years  of  being  issued. 

Of  course,  not  all  dolls  increase  in  value;  values  can 
go  down.  But  a  doll  of  superior  artistry  and  crafts- 
manship—such as  "Rebeccah"  and  other  Premiere 
Grade  dolls— has  the  best  potential  to  appreciate. 
Bear  in  mind  that  "Rebeccah"  is  the  first  issue  in 
an  important  Knowles  collection,  just  as  the  excep- 
tional closed-edition  dolls  in  the  chart  below. 
"Rebeccah"  has  similar  credentials  that  make  her 
potential  for  market  success  seem  just  as  promising. 
Recommended  and  guaranteed  by  the  Ashton- 
Drake  Galleries,  "Rebeccah"  can  be  yours  to  cherish 
for  only  $68.00— an  extraordinary  value  for  an 
heirloom-quality  doll.  To  order,  simply  complete 
and  mail  the  attached  Reserva- 
tion Certificate.  But  hurry... 
"Rebeccah"  is  issued  in  an 
exclusive  edition  that  will  close 
forever  in  1991.  Once  closed, 
the  molds  will  be  broken  and  no 
more  will  ever  be  made,  so 
order  today. 


"Source:  International  Doll  Exhibitions  &  Auctions,  Ltd.  Prices  realized  at  the 
June  30, 1990  auction.  Other  resale  prices  may  vary. 


AD  1305 


THE  ASHTON-DRAKE  GALLERIES 

9200  North  Maryland  Avenue 
Niles,  Illinois  60648-1397 


1\ieAshton-DrakeGalleries 


PLEASE  RESPOND  BY: 
March  31, 1991 


YES,  please  enter  my  reservation  for  "Rebeccah,"  first 
issue  in  the  Amish  Blessings  collection.  Limit:  One  doll  per 
customer.  I  understand  that  I  need  SEND  NO  MONEY 
NOW.  I  will  pay  for  "Rebeccah"  in  four  convenient 
monthly  installments  of  $17.00*  each,  the  first  being  billed 
before  shipment  of  the  doll. 

My  satisfaction  is  unconditionally  guaranteed.  I  understand 
that  I  may,  for  any  reason,  return  "Rebeccah"  to  the 
Ashton-Drake  Galleries  at  any  time  within  one  full  year 
after  I  receive  her  for  a  refund  or  credit  of  the  full  purchase 
price,  including  postage. 


X 

Signature 

Date 
(           ) 

Name  (please  print) 

Telephone 

Address 

Apt.  No. 

City- 


State 


Zip 


*Plus  $3.94  home  delivery  fee  and  any  applicable  state  sales  tax.  Please 
allow  4  to  6  weeks  for  delivery.  Canadian  price:  $87.00  plus  postage  and 
handling  and  any  applicable  provincial  sales  tax. 
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Here's  all  you  need  to  know  to  make 
the  window  coverings  in  the  Adams 
home  (shown  on  pages  49-54): 
Materials:  Kirsch  4  Vi  -inch-  wide 
Continental  rod,  plus  hardware;  stan- 
dard curtain  rod  (3Vi-inch  projec- 
tion); fabrics  (see  instructions  for 
determining  amounts). 
Instructions:  To  determine  yardages: 
For  each  pair  of  pleated  side  jabots, 
you'll  need  four  33x32-inch  pieces  of 
fabric — two  for  the  outer  fabric  and 
two  for  the  lining  fabric.  For  the 
shirred  valances,  you'll  need  a  12- 
inch-high  piece  that  is  three  times  as 
long  as  the  width  of  the  window.  Al- 
low extra  fabric  for  matching. 

Rod  installation:  Following  manu- 
facturer's directions,  install  standard 
curtain  rod  as  close  to  the  outside  of 
the  window  casing  as  possible,  align- 
ing the  top  edge  of  the  brackets  with 
the  top  edge  of  the  casing.  Then,  al- 
lowing about  a  quarter-inch  ease  be- 
tween brackets,  install  the  brackets  for 
the  Continental  rods,  aligning  the  top 
edges  with  the  first  pair  of  brackets. 
For  wider  windows,  install  center  sup- 
port brackets  for  either  rod  as  needed. 


Shirred  valance:  Measure  window 
width.  Multiply  this  measurement  by 
3  for  the  finished  valance  width.  Cut 
full  fabric  widths  into  12-inch-high 
strips;  piece  (matching  patterns  as 
necessary)  strips  side  by  side  until 
strip  equals  finished  measurement 
plus  2  inches.  Finish  edges  by  turning 
fabric  under  one-half  inch  twice;  top- 
stitch.  Fold  valance  strip  together 
lengthwise,  right  sides  facing,  and 
stitch  along  raw  edges  to  form  a  long 
tube,  using  half-inch  seams.  Turn  tube 
to  right  side,  and  press  so  that  seam 
falls  in  center  back  of  valance. 

Pleated  jabots:  Refer  to  the  diagram 
(above  left)  for  the  left-hand  jabot.  On 
a  large  sheet  of  paper,  draw  the  jabot 
pattern,  using  the  dimensions  on  the 
diagram  as  your  guide.  Cut  out  the 
pattern  carefully. 

Place  the  pattern  on  the  wrong  side 
of  the  outer  fabric  and  trace  the  out- 
line. Then  turn  the  pattern  over  and 
trace  the  reverse  shape  for  the  right- 
hand  swag.  Cut  out  pieces  about  1 
inch  beyond  outlines. 

To  assemble,  place  outer  fabric  and 
a  piece  of  lining  fabric  with  right  sides 


Make  this  sew-easy  window  treatment. 

together.  Stitch  around  outline,  leav- 
ing an  opening  along  the  top  edge  for 
turning.  Trim  seams  to  one-half  inch, 
clip  corners,  and  turn  swag  to  right 
side.  Turn  under  seam  allowances  at 
opening  and  topstitch  closed. 

For  pleats,  place  four  pins  in  top 
edge  of  fabric,  as  indicated  on  dia- 
gram. Make  pleats  by  placing  pin  A 
over  pin  B  and  pin  C  over  pin  D.  Pin 
pleats  in  place  along  their  lengths. 
(For  right-hand  swags,  reverse  the  po- 
sitions of  the  pins.) 

Fold  top  2  inches  of  jabot  to  wrong 
(lining)  side  of  jabot.  Topstitch  in 
place  to  form  rod  pocket. 

To  hang:  Place  a  pair  of  jabots  on 
the  standard  curtain  rod.  (For  a  pair 
of  small  windows,  place  just  one  jabot 
over  each  window.)  Then  thread  the 
Continental  rod  through  the  valance 
and  snap  rod  in  place.  Distribute  gath- 
ers evenly  along  length  of  rod.  ffl 
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TE  MOST  REMARKABLE  TANNING  SYSTEM 
UNDER  THE  MOON 
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Introducing  a  unique 

sunless  tanning  and 

moisturizing  lotion  that 

gives  you  healthy-looking 

color  thafs  all  your  own. 

If  you've  ever  used  a  tanner 

that  artificially  bronzed  or 

dyed  your  skin,  you'll  find  this 

as  different  as  night  from  day. 

New  Vaseline®  Intensive  Care* 

Sunless  Tanning  Lotion 

gently  acts  with  your  skin's 

own  natural  protein. 

And  all  the  while  it's 

working,  your  skin  is  being 

conditioned  with  patented 

moisturizers.  It  looks  like  a 

natural  tan.  It  even  fades 

like  a  natural  tan.  But  it 

won't  peel  like  a  natural  tan. 

Because  your  skin  is 

moisturized,  smooth,  soft. 

As  good  as  gold. 

You  can't  have  a  beautiful  tan 
unless  you  have  beautiful  skin. 
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Available  in  two  formulas: 
for  fair  — 


Vaseline' 

Intensive 
care' 


Moisturising 

Sunless 
Tanning 


We  Just  Look  Expensive 
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It's  never  been  more 
affordable  to  refresh 
your  home  for  Spring 
with  beautifully  crafted 
Stanley  Furniture  now 
on  sale  nationwide. 
For  the  retailer 
nearest  you  call 
1-800-688-2055. 
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Decorate  your 
daughter's  room  with 
a  view  toward  the 
future.  This  Cottage 
Treasures  sleigh  bed 
will  take  a  youngster 
from  childhood 
through  college 
and  beyond 
in  classic         -L  ^j*;^ 
style. 


Dried  flowers  or 
fragrant  potpourri  add 
warmth  to  any  setting. 


ii;> 


Whether  it's  buffet 
for  a  crowd  or  a 
formal  dinner  for 
eight,  get  ready  for 
Spring  entertaining 
with  the  American 
Classics  Collection 
and  invite  compli- 
ments about  your 
very  good  taste. 

The  intricate  carved  k 
detail  of  this 
Stoneleigh  dining 
chair  exemplifies  the 
outstanding  quality 
and  craftsmanship  of 
Stanley  Furniture. 
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This  Country  Manor 
sideboard  is  a 
handsome  accent  that 
offers  practical  storage, 
too.   Showcase 
decorative  serving 
pieces,  while  hiding 
necessities  out  of  sight. 


The  Meridian  Bed 
Wall  puts  every- 
thing at  your 
fingertips  so  you 
can  curl  up  in 
comfort  at  the  end 
of  a  hectic  day. 
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FURNITURE! 

Stanleytown,  VA  24168 


Have  you  refreshed  a  dreary  space  or 
turned  a  beast  off  a  room  into  a  beauty? 
We'd  love  to  see  your  decorating  work  off  art. 
Whether  you've  finished  a  complete  makeover  or 
facelifted  a  space;  whether  this  project  involves  one 
room  or  a  whole  house,  your  efforts  may  be  prize- 
winning  material  and  may  appear  in  the  pages  of 
Better  Homes  and  Gardens! 

The  Home  Furnishings  Council,  an  association  off 
home  furnishings  manufacturers,  is  joining  with 
Better  Homes  and  Gardens  to  make  this  contest 
bigger  and  better.   The  Council's  primary  function  is 
to  act  as  an  information  bridge  between  the 
furnishings  manufacturer,  the  retail  store  and  you — 
in  the  firm  belief  that  "a  good  family  life  starts  with 
a  good  home." 


Our  judges  are  looking  for  imaginative  ideas,  a  good  sense  of  style 
and  color,  and  a  pleasing  blend  of  elements. 

There's  a  grand  prize  winner,  plus  winners  in  each  of  seven  categories: 


•  Living  room 

•  Dining  room 

•  Master  bedroom/bath 

•  Child's  bedroom/ 

playroom/study 


•  Outdoor  room: 

porch/patio/deck/sunroom 

•  Family  room/kitchen 

•  Whole  house  redecorating 


If  you  should  win  one  of  the  21  magazine  awards  and  you've  used 
furnishings  from  one  of  the  Home  Furnishings  Council  members  you 
will  receive  an  additional  cash  prize  of  $1,000  from  the  Council.  See 
the  Editor's  Letter  on  page  1 0  for  more  information.  A  list  of  all  the 
Council  members  will  be  included  in  the  Decorating  Contest  Entry 
Packet  order  form  on  the  next  page. 

In  addition,  there  are  more  cash  and  merchandise  awards  from 
Contest  co-sponsors  when  you  use  their  products  in  your  redecorating. 

continued  on  revese  side 


BETTER    HOMES    AND    GARDENS®/ 
HOME    FURNISHINGS    COUNCIL**, 

DECORATING 


$  13,500  in  Manufacturer  Cash  Awards 
Plus  Generous  Merchandise  Awards. 
Each  of  fhe  following  27  manufacturers 
is  offering  a  $500  cash  award  for  the 
best  use  of  its  product  in  a  decorating 

prOjeCT*  [These  prizes  void  in  Arizona,  Maryland  and  Vermont.): 


The  Atrium  Door®  &  Window  Company 
Bassett  Furniture 
Bernhardt  Furniture 
Congoleum  Corporation 
Duette  Window  Fashions — Hunter  Douglas 
Eisenhart  Wallcoverings 
Howard  Miller  Clocks  &  Curios 
M.I.  Hummel  Figurines, 
Manufactured  by  W.  Goebel  Porzellanfabrik, 
Roedental,  Germany 
Imperial  Wallcoverings 
Kirsch — Drapery  and  Curtain  Rods;  Roller,  Pleated  and 

Woven  Wood  Shades;  Mini,  Wood  Slat  and  Vertical 

Blinds;  Toppers 
Lane  Cedar  Chests 
Lane  Recliners 
Lenox 

Lexington  Furniture  Industries 
Mannington  Gold™  Sheet  Vinyl  Flooring 
Mi n wax®  Company,  Inc.,  Manufacturer  of  Wood 

Finishing  Products  (Including  Minwax®  Wood  Finish, 

Minwax®  Polyurethane,  Polyshades®,  WoodSheen®, 

and  WoodSheen®  Frosted  Stain  and  Finish,  Watco® 

Danish  Oil  Finish,  Pastels™  Wood  Stain,  and 

Helmsman®  Spar  Urethane) 
Oneida  Silversmiths 
Pennsylvania  House  Furniture 
Philips  Lighting  Company 
Pier  1  Imports 

PC  GLASSBLOCK®  Products 
Rubbermaid  Outdoor  Casual 

Furniture\Allibert  Outdoor 

Casual  Furniture 
Stanley  Furniture 
Thomasville  Furniture  Industries 
Waverly  Fabrics — 

Wallcoverings — 

Home  Fashions 
WEAR-DATED  CARPET 

BY  MONSANTO 
Woodfinisher's  Pride 

Stripping  Gel 


The  following  manufacturers  are  offering  special  prixes 
in  this  contest  (these  prizes  void  in  Arizona,  Maryland  and  Vermont): 

Bernhardt  Furniture  will  award  a  Grand  Prize  of  $10,000  of  Bernhardt  Furniture  based  on  the 
suggested  retail  price  for  the  overall  best  use  of  Bernhardt  Furniture  in  the  contestants'  redecorating 
project.  In  addition,  there  will  be  four  second  place  prizes  of  $500  cash  awarded  for  the  best  use  of 
Bernhardt  Furniture  in  each  of  these  divisions:  Living  Room,  Dining  Room,  Master  Bedroom  and  Bath, 
and  Family  Room.  Each  Bernhardt  prize  will  be  awarded  to  a  separate  entrant. 

Eisenhart  will  give  one  award  each  for  a  romantic  bedroom,  a  dining  room  and  a  living  room  or 
family  room  where  the  entrant  has  made  the  best  use  of  Eisenhart  Wallcoverings.  The  romantic 
bedroom  winner  will  receive  a  Bielecky  Wicker  Chair  (approximately  $  1 ,000  retail  value),  the  dining 
room  winner  will  receive  $500  (retail  value)  worth  of  Galway  Crystal,  the  living  room  or  family  room 
winner  will  receive  a  $250  gift  certificate  for  Eisenhart  Wallcoverings  to  be  used  in  any  room  in  the 
house. 

Howard  Millar  Clocks  &  Curios  will  award  three  prizes  for  the  best  room(s)  that  reflect  a 
contestant's  family  heritage.  The  top  prize  will  be  o  Howard  Miller  Heirloom  Grandfather  Clock, 
second  prize  is  a  Howard  Miller  Heirloom  Wall  Clock  and  third  prize  is  a  Howard  Miller  Heirloom 
Mantel  Clock. 

Hummel.  Two  awards  will  be  given  for  the  best  use  of  M.I.  Hummel  figurines  as  a  decorative 
accent,  one  in  the  living  room  category  and  one  in  the  family  room  category.  The  prize  will  consist  of 
$500  cash,  membership  in  the  M.I.  Hummel  Club  and  the  choice  of  an  M.I.  Hummel  figurine  with  a 
retail  value  of  $300. 

Minwax®  will  provide  an  additional  $500  cash  prize  for  the  best  decorative  use  of  Minwax® 
Pastels™  Wood  Slain  and/or  WoodSheen®  Frosted  Stain  and  Finish. 

Pennsylvania  House  Furniture  will  award  a  Grand  Prize  of  $5,000  of  Pennsylvania  House 
furniture  based  on  the  manufacturer's  suggested  retail  price  for  the  overall  best  use  of  Pennsylvania 
House  furniture  in  the  contestants'  redecoraliong  project.  In  addition,  there  will  be  four  second  place 
cash  prizes  of  $500  each  awarded  for  the  best  use  of  Pennsylvania  House  furniture  in  each  of  these 
divisions:  living  room,  dining  room,  master  bedroom  and  bath,  and  family  room.  Each  Pennsylvania 
House  prize  will  be  awarded  to  a  separate  entrant. 

Pier  1 .  A  $500  merchandise  gift  certificate  good  for  your  choice  of  quality  wicker  furniture, 
decorative  home  accessories  or  "Passports"  fashions  from  Pier  1  Imports  will  be  awarded  to  another 
contestant  for  best  use  of  Pier  1 . 

Stowfror's  is  offering  the  grand  prize  winner  a  Whirlpool  no-frost  model  EV150NXW  upright 
freezer  stuffed  with  Stouffer's  frozen  entrees\side  dishes. 

HOW  TO  ENTER: 

1 .  Send  for  Contest  Rules.  We'll  send  you  complete  details,  along 
with  our  official  entry  form  when  you  send  for  the  Decorating  Contest 
Information  Packet.    Don't  wait  to  receive  your  final  entry  form  before 
you  start  your  decorating,  because  it  takes  a  long  time  to  do  a  project. 

2.  When  Your  Project  is  Completed.  Send  us  the  final  entry  form 
along  with  before  and  after  photos  and  all  receipts  that  could  make 
your  project  a  winner! 

All  final  entries  must  be  postmarked  by  November  1,  1991. 

3.  The  Winners.   We  will  notify  all  winners  by  mail  #  •  •  * 
and  publish  a  selection  of  winners                            •  •  * 

in  spring  1992.  .#•* 


Send  $2.00  for  POSTAGE  AND  HANDLING  TO: 


1  *        Better  Homes  and  Gardens/Home  Furnishings  Council 
Decorating  Contest 
P.O.  Box  9256 
Des  Moines,  IA  50306 

NAME 
ADDRESS 


CITY 


STATE 


ZIP 


< 


de\>' 


e<V 
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M'ep 
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Be  sure  to  check  the  box(es)  that  best  describes  the  project(s) 
you  plan  to  complete  in  1 991 . 
-J  1 .   Living  room 
□  2.  Dining  room 
j  Q3.  Master  bedroom/bath 

□  4.  Child's  bedroom/playroom/study 
□  5.  Outdoor  room:  porch/patio/deck/sunroom 
□  6.   Family  room/kitchen 
□  7.  Whole  house  redecorating 
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The  PurexWashCycle. 


The  Oxford  Cloth  Shirt 

circa  1952 

Came  in  a  wide  variety  of  colors 
including  white,  white  and  white. 


The  Poodle  Skirt 

circa  1958 

Just  because  it  had  a  poodle  on  it 
didn't  make  it  man's  best  friend. 


The  "Feelin'  Groovy"  Ensemble 

circa  1968 

Frequently  accompanied  by  peace  sign  necklaces, 
sandalwood  incense  and  Eastern  thought 


The  Polyester  Leisure  Suit 

circa  1974 

Often  seen  with  Qiana®  shirts 
and  an  array  of  alluring  gold  chains. 


Neon  Jams 

circa  1989 

For  skateboards,  surfboards, 
but  definitely  not  school  boards. 


Over  the  years,  trends  have 

come  and  gone.  But  classics 

like  the  Purex  name  have  always 

been  a  part  of  your  family. 

Keeping  your  whites  white. 

And  your  colors  bright 

All  Temperature  Purex®  Detergent 
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Because  clean 
never  goes  out  of  style. 


Qiana  is  a  registered  trademark  of  EL  DuPont  Dc  Nemours  and  Company 


©1990  The  Dial  Corporation 
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San  Francisco,  California. 


"...and  they  don't  take  American  Express'.' 

Marimekko,  San  Francisco.  A  shop  where  fabric  is  art.  Weave  your 
way  through  this  gallery  of  unique  creations,  and  pick  out  your 
masterpiece.  It's  just  one  of  the  more  than  four  million  places 
around  the  world  that  accept  Visa,  but  not  American  Express. 
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t's  Everywhere IfouWant  lb  Be: 
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It's  the  comfort  anc  - 

beautiful  sheets,  coi  1 1 

and  bedding  coordinates 

by  Elizabeth  Gray.  "Salzburg" 

twin  comforter  $85.  Twin 

sheet,  $13.  Standard  sham,  $35., 


\ 


It's  the  perfect  combination. 

Bedding  coordinates  by  Elizabeth  Gray. 
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Prices  higher  in  AlaskE 


orcailtoll-irr 


2-61 
'enney  Co..  Im 


o  Not  Dry 


W\sh  According  To  Instructions. 


Introducing  Dove®  Beauty  Wash,  with  1/4  moisturizing  cream,  it  won't 

dry  your  face  like  soap.  It's  the  washing  instruction  for  your  most  delicate  possession. 
Also  available  in  unscented. 


C  1991  Lever  Brothers  Company 


Are  you  a  lark — a  natural  morning  person  who 
hits  the  floor  at  an  aerobic  pace?  Or  arc  you  a 
night  owl,  someone  who  prefers  punching  the 
snooze  button  to  facing  the  morning  light?  Which- 
ever species  you  most  resemble,  it  makes  sense  to 
start  your  day  with  a  fresh  outlook.  And  where 
better  to  begin  than  your  first  stop:  the  bathroom. 


Brighten-  Your-Morning 


BATHROOMS 


Bathrooms  have  evolved  from 
bare-bones  functional  facilities 
on  through  an  '80s  era  of  glitz 
to  today's  "havenly"  combina- 
tion of  style  and  function.  Turn 
the  page,  and  check  out  three 
bathrooms  designed  with  easy- 
clean  finishes,  improved  light- 
ing, and  high-tech  fixtures  that 
will  pamper  you  and  buoy  your 
spirits  anytime. 
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High-gloss  lacquer 
glamorizes  the 
vanity,  matte 
Avonite  counters 
and  porcelain  sinks 
sparkle  topside,  and 
white  grout  locks  in 
the  shiny,  speckled 
black-tile  grid 
underfoot. 


STEP  LIVELY  STYLE 

Our  black-and-white-and-red-all-over  bath  is  as  bracing  as  a  splash  in  a 
mountain  stream.  While  building  their  new  home,  Andy  and  Judi  Rutten- 
berg  decided  to  pull  out  all  the  stops  with  an  eye-opening  design  in  their 
13  X  20-foot  master  bath.  Designer  Bobbi  Packer  chose  polished  black 
surfaces  for  the  vanity  and  floor.  She  fashioned  a  matching  tile  border 
topped  in  slim  red  stripes  to  zigzag  around  the  white  bathroom  walls  and 
black  whirlpool  tub.  A  glass-block  wall  repeats  the  stepped  motif,  jogging 
up  to  hide  the  commode. 

The  separate  shower  affords  some  extra  indulgences:  a  built-in  bench, 
steam  bars,  and  a  small  shaving  sink  with  mirror. 


.     ij 
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More  red  and  black  tile 
stripes  define  the  shower's 
cleanup  zones. 


I  L  S 


SKYLIGHT 

It  scoops  natural  light  and 

warmth  into  the  walled-in 

private  tub  area. 

DECORATIVE 
TILE 

Slender  bands  of  red 

ceramic  tile  punch  up  a 

zigzag  border  of  black  tile. 

The  bold  design  outlines 

the  task  areas. 

GLASS  BLOCKS 

Luminescent  glass  squares 

divide  space,  shield  private 

areas,  and  circulate  light 

in  a  lively  geometric 

design. 

SURFACE 
VARIETY 

Three  easy-to-clean  finishes 
in  black — glossy  lacquer 

paint,  matte-finish 

countertop,  and  gleaming 

ceramic  tile — provide 

interesting  contrasts. 

SHAVING 
SINK 

Truly  pampering,  its 

shower  location  helps  you 

hoard  beard-softening 

steam  for  a  close  shave. 


Slender  red  tile  stripes  call  out  a  zigzag  border  of  black  tile  around  the  walls 
and  the  stepped  tub.  Bright,  eclectic  accessories  add  extra  zest. 
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A  sweep  of  marble- 
tiled  modules  and 
an  expanse  of  glass 
blocks  form  an 
inviting,  sunlit  path 
to  the  spacious 
Roman-style 
shower/tub  with  an 
elegant  waterfall 
faucet. 


BATHR 
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ROMANESQUE  RETREAT 

Who  could  resist  the  invitation  of  a  spacious  tiled  tub  surrounded  in 
marble  and  awash  in  bubbles  from  a  gushing  waterfall  spigot?  That's  the 
magic  that  architect  George  Miers  worked  in  the  remodeled  bathroom  of 
Bill  and  Elizabeth  Schultz.  Richly  veined  marble-tiled  modules  in  varying 
heights  give  depth  and  form  to  the  long  room  and  define  private  compart- 
ments: the  his-and-her  vanity,  the  commode,  and  the  roomy  shower/tub. 


The  vanity  mirror  reflects  light  and  the  rich  colors  of  the  marble  tiles.  A  1  Vi- 
foot-wide  niche,  formed  by  the  junction  of  soffits,  yields  towel  storage. 


D  E 


MARBLE  MAGIC 

Thickly  veined  marble  tiles  mask 

water  spots  and  heighten  the 

soothing  sense  of  a  sumptuous 

Roman  spa. 

BRASS  TACTICS 

Small  touches  of  brass — in  the 

lavatory  and  bath  fixtures  and  in 

the  mirror  frame — provide  the  look 

of  gold  at  less  expense. 
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GLASS  BLOCKS 

Four  wide  rows  of  ribbed  glass 

blocks  along  the  exterior  wall  fetch 

and  diffuse  the  morning  light  while 

assuring  privacy. 

VANITY  FOR  TWO 

Wide-set  sinks  and  good  task 

lighting  let  two  people  ply  their 

blow-dryers  and  toiletries  at  once 

without  knocking  elbows. 
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DELIGHTFULLY  DECO 

Faced  with  a  spartan  one-spouse-at-a-time  master  bath,  Lorraine  and 
Clifford  Hoffman  enlisted  designer  Gary  Orsted  to  fashion  a  modem  bath 
for  two,  yet  blend  it  with  the  Bauhaus  style  of  their  1939-vintage  home. 

Gary  incorporated  an  adjacent  walk-in  closet  for  a  new  tub  alcove, 
which  garnered  room  for  a  second  sink.  Then,  to  give  the  room  a  '30s- 
modern  feel,  Gary  combined  streamlined  Bauhaus  and  art  deco  design 
styles.  Borrowing  the  originally  "radical"  Bauhaus  glass-block  styling  of 
the  late  '30s,  he  enlivened  the  tub  alcove  and  lightened  the  heavy  look  of 
the  big  vanities.  A  pastel  art  deco  palette  bathes  the  room  in  serenity. 

Creamy  tiling  climbs  halfway  up  the  walls  to  a  stunning  band  of  burnt 
peach  and  dark  green  ceramic  tiles.  The  same  deco  tile  pattern  sets  off  the 
architectural  features  of  the  room.  Special  lighting  also  helps  establish  the 
mood:  Backlighting  of  the  tub's  glass-block  wall  contributes  a  quiet  glow. 
The  result  is  an  engaging  '90s  version  of  a  '30s-style  bathroom,  as  com- 
forting as  a  hand-warming  cup  of  tea. 


An  art  deco  palette  of 
cream,  green,  and  peach 
warms  the  walls  and  floor. 


D  E  T 
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The  designer  resurrected  the  "radical"  Bauhaus  glass-block  styling  of  the 
late    30s  and  ran  the  tiling  halfway  up  the  walls. 


PERFECT 
PASTELS 

A  mint-green  and  cream 
palette  cheers  the  senses. 

ART  DECO  TILE 

Bands  of  dark  green  and 

burnt  peach  tiles  in  a 

'\vindows"  motif  highlight 

architectural  features  of 

the  room. 

ECHOES  OF 
BAUHAUS 

The  streamlined, 
rectilinear  forms  of 
Bauhaus  style  appear  in 
the  vanities  and  in  the 
stylish  groove-in-board- 
detailed  fascia  that  diffuses 
the  strip  lights  over  the 
sinks. 

RIGHT  LIGHTS 

Recessed  lamps  concentrate 
light  where  needed,  while 

strip  lights  and  the 

backlighted  glass-block  tub 

wall  afford  a  glowing,  30s- 

modern  mood. 

GLASS   BLOCKS 

Frames  of  wavy  glass 

blocks  offset  the  bulk  of 

the  big  vanities,  yet  anchor 

their  positions. 
Buying  information,  page  110. 
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"Cardinals  in  Winter" 

Rimmed  in  22-karat  gold 
Shown  smaller  than  actual 

diameter  of  8V2  inches 
»1990  Edwin  M.  Knowles® 


Celebrating  the  beauty  of  winter  in  rural  America  . 
a  Bradford  Exchange  recommendation 


e  Reverend  Mr.  Sam  Timm  is  one  of  the  rising  new  stars 
Aoldlife  art.  His  exceptional  portraits  of  rural  landscapes 
d  woodland  creatures  have  won  him  national  recogni- 
n.  Now,  he  has  created  a  major  new  work  for  the  limited- 
ition  plate  medium.  It's  available  now  —  and  it  looks 
i  a  smart  buy.  Here's  why  Bradford  recommends  it: 

'Cardinals  in  Winter"  is  an  important  first  issue—  the 

it  in  the  Birds  of  the  Seasons  series,  hallmarked  by  the 
win  M.  Knowles  China  Company. 

fs  an  important  work  of  art  inspired  by  the  Reverend 
.  Sam  Timm's  portrait  of  our  old  friend,  the  cardinal, 
d  the  too-often  unnoticed  beauty  of  the  winter  land- 
pe.  Attesting  to  its  importance,  each  plate  is  hand  num- 
•ed  and  accompanied  by  a  Certificate  of  Authenticity. 

t  has  the  potential  to  appreciate  in  value.  The  edition 
"Cardinals  in  Winter"  is  limited  to  a  maximum  of  150 
ng  days.  Once  the  edition  closes,  collectors'  demand 
old  exceed  the  supply  of  plates  and  force  asking  prices 
dramatically. 

e  Bradford  Exchange — picking  winners  since  1973. 
irldwide,  limited-edition  plates  are  the  only  collect- 
2s  traded  on  an  organized  exchange.  And  with 

)BGE 

lardinals  in  Winter" 

e  Bradford  Exchange  Trading  Floor 

[5  Milwaukee  Avenue,  Chicago,  IL  60648 

ase  enter  my  order  for  "Cardinals  in  Winter."  I  understand  I  need  SEND  NO  MONEY 
)W.  I  will  be  billed  $24.90,  when  my  plate  is  shipped.  Limit:  one  plate  per  customer. 


offices  in  the  United  States  and  nine  foreign  countries, 
Bradford  is  at  the  very  heart  of  this  exciting  international 
market.  That  means  Bradford  analysts  can  often  spot 
trends  in  the  making. 

If,  for  example,  you  had  followed  one  of  our  major 
recommendations  in  1978,  you  would  have  bought  the 
first  issue  in  the  Gone  With  the  Wind  series,  a  plate  that 
now  trades  at  $248.00*- more  than  1,000%  of  its  $21.50 
issue  price.  More  recently,  if  you  had  acquired  "The  Pintail," 
the  first  issue  in  Living  with  Nature:  Jerner's  Ducks,  you 
would  now  own  a  plate  valued  at  over  four  times  its  1986 
issue  price. 

Like  any  marketplace  subject  to  the  laws  of  supply  and 
demand,  the  plate  market  is  ever  changing.  Not  all  plates 
go  up  in  value;  some  go  down.  But  right  now,  Bradford 
Exchange  analysts  rate  "Cardinals  in  Winter"  as  one  of  the 
year's  top  prospects  .  .  .  and  well  back  up  your  purchase 
with  our  unconditional  365-day  guarantee. 

To  acquire  "Cardinals  in  Winter"  at  its  $24.90  issue 
price— backed  by  our  365-day  guarantee— simply  fill  out 
and  mail  the  order  form  provided.  Send  no  money  now.  You 
will  be  billed  when  your  plate  is  shipped.  But  don't  delay. 
The  time  to  get  "Cardinals  in  Winter"  is  now -before 
it  has  a  chance  to  increase  in  value. 

"Reflects  last  trades  on  the  exchange  as  reported  in  the  Bradford  Exchange  Market  Report 
\folume  n-10. 

BSG427 

Please  respond  by:   March  31, 1991 


lature 

Mrs.  Ms.                                                                                                                 (              ) 

cle  One)    Name  (Please  Print) 

Telephone 

ress 

State 

'•>  I  total  of  $3.19  postage  and  handling,  and  sales  tax  where  applicable. 
plate  prfce  in  Canada  is  $3790. 


Zip 


5791-E81201 


Your  Unconditional 
365-day  Guarantee: 

Within  one  full  year  after  you  re- 
ceive your  plate,  you  may  resell  it 
to  us  if  for  any  reason  you  are 
not  completely  satisfied.  We  will 
issue  you  a  refund  check  (or 
credit  your  account  if  you  paid 
by  credit  card)  for  everything  you 
have  paid,  including  postage. 


ecorating 


Ps-s-s-t!  Here's  a  secret:  Decorating  is  no  big  deal— or, 
at  least,  it  doesn't  have  to  be.  The  trick  is  to  plug  into 
your  personality,  and  dare  to  express  what  you  find 
there.  For  starters,  why  not  relax  and  enjoy  these  easy 
ways  with  style  that'll  also  make  you  smile. 


OPEN-DOOR  POLICY 

Keep  your  mind  open  for  unusual 
accents  to  spark  a  setting  with 
instant  personality.  In  azure  blue, 
salvaged  doors  give  a  hint  of  the 
past  and  architectural  oomph  to  a 
needy  corner,      continued  on  page  94 
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The  CORIAN®  Worktop  Concept, 
because  Good  Kitchen  Design  Is  Greater  Than  the  Sum  of  Its  Parts. 


1990  ASID  Competition  Winner.  Donna  Bent  Associates,  Designer. 

Imagine  it.  Design  it.  The  flexibility  of  CORIAN  allows  you  to  create  the 
kitchen  of  your  imagination. 

A  CORIAN  countertop  together  with  a  CORIAN  sink,  in  any  location, 
completes  a  seamless  worktop  for  function  and  beauty.  And  the  combinations  are 
almost  endless.  Additional  design  flexibility  is  provided  by  a  wide  range  of  edge  details 
and  sink  placements  to  further  express  your  lifestyle. 

Since  DuPont  CORIAN  is  nonporous,  stain-resistant  and  exceptionally 
durable,  whatever  you  create  will  look  new  for  a  lifetime. 

Your  Authorized  CORIAN  Dealer,  a  design  professional,  is  specially 
trained  to  help  you  make  imagination  a  reality.  For  the  name  and  address,  call 
1-800-4-CORIAN,  check  your  Yellow  Pages  or  write  to  DuPont,  Room  G-51519, 
Wilmington,  DE 19801. 


CORIAN 


SHORTCUT 


(lecuraliiiii 


II.IMI1 


MINING  FOR  BOLD 

Tap  into  your  creativity  to  excavate 

new  displays.  Surplus-store  mining 

pans  and  an  avalanche  of  rocks 

serve  with  a  smile.  Dig  it? 
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STRIKING  LOOKS 

White  paint  is  a 
good  decorating 
fairy,  turning  the 
dinged  or  dowdy 
into  visions  of 
bright  with  the 
wave  of  a  brush. 
This  new,  low-cost 
timekeeper  got  a 
vintage  look  in  no 
time  with  paint. 

Photograph:  Laurie  Black 


NTROD 


BAG  SOME  PERSONALITY 

One  thing  is  clear:  Personality  comes 
in  simple  packages.  Encased  in 
acrylic,  a  playful  shopping  bag  makes 
a  purr-fed  side  table.  Cut  your  own 
acrylic  with  a  table  saw,  then  glue  it. 
Or,  talk  to  a  plastics  retailer. 
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FIRE  UP! 

If  a  room  leaves  you  cold,  warm  it  the  easy  way.  Paint  a  secondhand 

mantel,  screw  acrylic  mirror  to  the  back,  and  anchor  it  to  the  wall.  Get 

glowing  with  candles  set  atop  a  flameproof  tray.         continued  on  page  96 
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Tig.  nicotine,  LIGHTS  100's:  10  mg.  "tar",  0.8  mg.  nicotine,  100's: 
17  mg.  "tar"  1.2  mg.  nicotine,  aw  per  cigarette  by  FTC  method. 

Also  available  in  FULL  FLAVOR  and  MENTHOL 


NG    NEW   STERLING 


Official  Free*  Tree  Order  Form 

To  receive  your  FREE"  seedling,  complete  this  official 
order  form  and  mail  with  one  proof  of  purchase  (UPC 
code)  from  Ansell  s  Gardening/Potting  Gloves  and  in- 
clude S 1 .00  for  shipping  and  handling  to: 

Ansell  Garden  Glove  Offer 

P.O.  Box  324,  Eatontown,  NJ  07724 

You  II  receive  verification  of  shipment  from  the  National      ' 
Arbor  Day  Foundation,  and  your  seedling  will  arrive  in 
time  for  fall  planting. 

Trees  depend  on  your  location  and  include  Colorado 
Blue  Spruce.  Bald  Cypress  and  Loblolly  Pine. 

I 

I 

I 

This  official  form  musf  accompany  your  correct  proof  of  purchase.  I 
Limit  one  per  purchase    Offer  void  where  prohibited.  Offer  • 

J. 


Save 
500 


on  Ansell's 
Gardening/ 
Potting 
Gloves 


Zip. 


per  purchase    Offer  void  where  prohibited.  Offer 
expires  Sept.  30.1991,  Good  only  in  U.S.A. 


Consumer.  You  may  only  use  this  coupon  lo 
purchase  one  package  of  gloves  You  pay  any 
sates  tax  Retailer  When  all  terms  o!  this  otter 
have  been  lul titled  by  the  consumer  and  you, 
Ansell-Amencas  will  redeem  this  coupon  lor  its 
lace  value  plus  $.08  handling  on  the  purchase  ot 
one  package  ol  Ansell  Gloves  Any  other  use 
constitutes  traud  Void  il  reproduced,  taxed, 
transferred,  sold,  restricted,  prohibited  or 
presented  by  other  than  retailers  ol  our  products 
Cash  value  1/100  cent  Send  lo  Ansell-Amencas 
P  0  Box  880029,  El  Paso,  TX  83588-0029 
Limited  lo  one  coupon  per  purchase  Good  only 
in  U  S  A  Manulacturers  coupon  expires 
Sept  30, 1991 


SAVE  MONEY  AND  INVEST  IN  THE  FUTURE  ...  GET  A 


Free  Tree 


WITH  PURCHASE  OF 


ssssss*1 


AN$ELL°GARDENiNG/POTTING  GLOVES 

Use  this  coupon  to  save  500  on  Ansell's  popular  latex  soft-lined 
Gardening/Potting  Gloves  —  and  mail  in  this  form  to  get  a  free  tree! 
Just  send  us  your  proof  of  purchase  — '  plus  $  1  to  cover 
shipping  &  handling  —  and  we'll  send  you  a  beatitiful  6-12"  seedling 
at  the  appropriate  planting  time  for  your  location  from  The 
National  Arbor  Day  Foundation,  Type  of  tree  depends  on 
location  and  includes  Colorado  Blue  Spruce,  Bald  Cypress 
and  Loblolly  Pine.  Or,  we' II. have  your  tree  planted  in  one 
of  our  national  forests  — in  your  name  —  if  you  prefer 

You'll  also  get  a  Free  Booklet  on  the  care  and 
maintenance  of  your  tree  and  a  Free  6-Month 
Subscription  to  the  Foundation  newsletter! 

So  take  advantage  of  this  money-saving  oppor- 
tunity. Invest  in  a  new  pair  of  Gardening/Potting  • 
Gloves  *r  and  in  our  environment.  Get  a  free 
tree.for  your  garden  ...and  the  best  gloves  on 
the  market  to'tielp  you  take  care  of  it! 


'Plus  $1 .00  shipping  and  handling 


.Htt-i.m'H 


dnmung 


LET  IT  SNOW 

A  simple  showing 
of  souvenir  snow- 
balls tells  where 
you've  been 
lately — and  puts 
guests  instantly  at 
ease  with  humble 
charms. 
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POT  SHOTS 

Turn  on  some  warmth  with  homespun 

touches.  Hand-paint  or  stencil  a  chest, 

toss  in  lace,  and  you  have  instant 

cottage  style.       continued  on  page  98 
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:isherPrice  Puffalump  Kids, 
Little  softies  for  big  Rugs. 

Here  come  the  sweetest  dolls  your  little  doll 
will  ever  cuddle.  Irresistably  soft  Puffalump  Kids  are 
light  as  a  feather  and  dressed  for  snuggling. 

And  because  they're  machine  -  washable  and 
dryer- safe,  Fisher- Price"  Puffalump  Kids  stay  soft 
and  sweet  for  years  of  happy  hugs. 


1  Fisher-Pnce.  East  Aurora.  New  >brk  14052.  Also  available  in  Canada 


nit-iiitta 


dminiling 


KH223' 


DIVINE  SALVATION 

This  flea-market  find  gets  a  coat  of  many 
colors— and  a  lively  new 
personality.  Try  not  to  paint 
outside  the  scrolls! 


So 


EWE-HOO! 

Give  yourself 
something  to  smile 
about  when  you 
come  home.  This 
cheerful  Suffolk  and 
her  baby  promise  to 
be  there  to  welcome 
you  inside  after  a 
hard  day. 

Photo:  Perry  Struse 


RAISE  YOUR  HAND 
IF  YOU'RE  SURE . . . 

about  your  style.  Take  liberties  with 
the  old  notion  that  accessories  must 
consist  of  snooty  objets,  and  turn 
kitsch  into  a  cache  of  personality. 


SWEET  TWEETS 

Collectibles  of  a  feather  should  flock 
together  for  impact.  If  your  prized 
possessions  are  scattered  about 
unnoticed,  perch  them  together — but 
not  necessarily  in  formation— on 
shelves,  tables,  or  walls. 
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"What  will  buyers 
think  of  our  house?" 


"How  does  our  home  compare  to 
others  on  the  market?" 


"Should  we  repaint  the  living  room?" 
"What  color?" 


What  rooms  really  need  the 
most  attention?" 


"What  can  we  do  to  make  buyers 
ike  our  house?" 

"Do  you  think  anyone  will  look 
in  the  closets  ?" 


Should  we  rearrange  the  furniture?" 


"What  do  we  do  with  the  dog 
during  our  open  house?" 


OAHEAD.ASKUSAHYTHING 


When  it's  time  to  sell 
four  home,  you're  bound 
:o  have  questions  like 
'What  will  buyers  think 
t)f  our  home?" 

We  know.  Because  we 
asked  our  agents  around 
'he  country  what  buyers 
are  really  looking  for.  And 
-ve  used  that  knowledge  to 


develop  the  Better  Homes 
and  Gardens®  Home 
Merchandising  System™ 

It's  a  unique  system  that 
combines  our  real  estate 
marketing  expertise  with 
Better  Homes  and  Gardens 
vast  knowledge  of  the 
home  to  show  you  how  to 
enhance  your  home  from 


a  buyer's  perspective.  and  Gardens  member 

Then,  to  reach  buyers     firm  or  1-800-274-7654. 

and  to  help  sell  your  home 

quickly,  easily  and  at  the 

best  possible  price,  we'll 

use  our  proven  Home 

Marketing  System™ 
Any  questions?  Call 

your  local  Better  Homes 

NOBODY  KNOWS  HOMES  BETTER 


#*  Better 

■     ■  ™^B  JL  land  <iardens  ' 


SJ  Each  firm  independently  owned  and  operated   Availability  of  services  may  vary  ©Copyright  1990  Meredith  Corporation. 


GARDENER'S  ALMANAC 


MARCH    1  991 


BY 
DOUGLAS  A.  JIMERSON 

AND 
JANE  AUSTIN  McKEON 


Ground-hugging 
flowers  like  heather, 
candytuft,  alyssum,  and 
primrose  create  a 
landslide  of  blooms  each 
spring  on  this  steep 
slope.  Later,  summer 
annuals  carry  the  show. 
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ROSA  BIANCA  EGGPLANT 

An  heirloom  variety  with  a 
rosy  future 

A  favorite  in  the  Test 
Garden,  Rosa  Bianca  eggplant 
is  an  old  Italian  variety  worth 
preserving.  This  heirloom 
matures  to  luscious  shades  of 
lavender  and  white.  Seeds  are 
available  through  Shepherd's 
Garden  Seeds,  6116  Hwy.  9, 
Felton,  CA  95018. 

101 


EAST,  EAST  PANE  RELIEF. 


Whether  you're  remodeling  or  just  looking 
to  replace  a  drafty  old  double-hung,  the  only 
name  you  need  to  know  is  Marvin.  Our  win- 
dows are  available  in  virtually  any  size,  shape 
or  style  because  all  Marvin  windows  are  made 
to  your  exact  specifications.  If  you  want  to 
improve  the  look,  efficiency  and  style  of  your 
home,  our  full-color  replacement  and  remod- 
eling book  has  all  the  answers.  For  your  free 
copy,  return  the  coupon 
below  or  call  toll-free 
1-800-346-5128 
(MN,  1-800-552-1167; 
In  Canada, 
1-800-263-6161). 

Our  Tilt-Pac  is  a  perfect  replacement  for  a  worn-out  double-hung  sash. 


Send  to:  Marvin  Windows,  Warroad,  MN  56763 


BHG-9014-3 


Name_ 


Address- 
City 


_State_ 


.Zip- 


Phone  (_ 


plan  to: Build Remodel Replace 


MARVIN  WINDOWS 

ARE  MADE  TCmcDER. 


APRIL  IS  MINWAX  NATIONAL  WOODWORKING  MONTH." 


^ 


Inner       Outer 
f    Strength 


or 

>lor  you  want, 

try  any  one  of 

r  1 5  beautiful 

Vood  Finishes. 


WDOP  FINISH] 


MINWAX 


■WMSSMESWS 


xJUNWAj 

_fcst:Drying 
POmJRETHANE     you  need,  try  our 


Fast-Drying 
Polvurethanes. 


<ilM7W 


Makes  Wood  Beautiful 


x>klet.  Tips  on  Wood  finishing:  Minwax.  Dcpt    B  .  P.O.  Box  426.  Little  Ya\\<.  VI  07424. 
csisl<-redtrs.(t»miirii.  ;  1»00  Miimivi.  omnany.  Inc. 


. 


WHO'S  ALMANAC 

continued  from  page  101 


BUNGALOW  FOR  BIRDS 

Build-it-yourself  home  for  your 
feathered  friends 

Any  respectable  wren  will  find  this 
roost  irresistible.  Built  of  exterior 
plywood  and  cedar,  the  house's  simple 
Japanese  styling  blends  into  any  garden 
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setting.  Assemble  it  now  to  get  a  flying 
start  on  accommodating  this  spring's 
early-bird  renters.  To  order  a  birdhouse 
kit  (including  precut  wood  pieces  and 
complete  directions  for  assembly),  send 
your  check  or  money  order  for  $39.95  to: 

Better  Homes  and  Gardens'  Reader 
Service 

Oept.  24Z,  Box  374 

Des  Moines,  IA  50336 
Specify  Product  No.  03457. 


THE  BEAUTY  OF  BONSAI 

Dwarf  trees,  shrubs — now  turf,  too 

You've  heard  of  bonsai,  the  ancient 
Japanese  art  of  dwarfing  trees  and 
shrubs.  Now  there's  a  dwarf  turfgrass: 
Bonsai  Double  Dwarf  Turf-Type  Tall 
Fescue.  Introduced  by  Sta-Green  Plant 
Food  Company,  this  dense,  low-growing 
grass  requires  less  mowing,  leaving  you 
with  fewer  clippings  to  dispose  of.  Like 
tall  fescues,  Bonsai  tolerates  drought  and 
shade.  Look  for  seeds  of  Sta-Green's 
Bonsai  grass  at  your  local  garden  center, 
nursery,  or  hardware  store.  Or  write  to 
Sta-Green  Plant  Food  Co.,  P.O.  Box  540, 
201  West  Fourth  St.,  Sylacauga,  AL 
35150. 
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Presents 


m. 
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fO  BOLDLY  GO 
MERE  NO  MAN 
HAS  GONE  BEFORE. 


Aglow  with  24-karat  gold 
electroplate  and  sparkling  with 
crystals,  the  Starship  Enterprise 
is  shown  smaller  than  actual  size 
of  approximately  10  in  length. 


he  first  pewter  re-creation  ever  author- 
zed  by  Paramount  Pictures  of  the  most 
amous  starship  of  all  time. 

he  Starship  Enterprise'.'''  Symbol  of  the  eternal 
uest  to  explore  new  worlds. 
|  Now,  the  starship  that  carried  Kirk.  Spock 
jnd  Uhura  to  the  far  reaches  of  the  galaxy  can 
e  yours.  Announcing  the  first  fully  authorized 
tewter  re-creation  of  the  starship  that  has 
nspired  millions. 


t  *#> 


Precisely  reproduced  with  assistance  from 
STAR  TREK '  creator  Gene  Roddenberry . 

Sculptured  and  handcrafted  in  fine  hand- 
finished  pewter.  The  main  sensor  and  navi- 
gational deflector  glow  with  24-karat  gold 
electroplate.  The  top  propulsion  units  blaze 
with  fiery  red  crystal  cabochons. 

Available  only  on  planet  Earth,  andonlyfrom 
The  Franklin  Mint. 

Priced  at  $195. 


aMOL  NT  PiCTL  RES 


tie  Franklin  Mint 

'ranklin  Center,  Pennsylvania  19091 

'es,  I  want  to  take  advantage  of  the  unprecedented  opportunity 
rom  Paramount  Pictures  to  acquire  the  only  authorized  and  fully 
mthenticated  pewter  replica  of  the  Starship  Enterprise."  The 
eproduction  is  hand-cast  in  fine  imported  pewter,  hand-chased 
ind  hand-rubbed  to  a  classic  patina,  and  accented  with  crystals 
ind  24-karat  gold. 

I  need  send  no  money  now.  I  will  be  billed  for  my  deposit  of 
539.*  prior  to  shipment  and  then  in  4  equal  monthly  installments 
)f  $39*  each,  after  shipment. 

•Plus  my  state  sales  tax  and  a  total  of  $3  for  shipping  and  handling 

ach  replica  of  the  Starship  Enterprise  is  accompanied  by  a  Certificate  of 
uthenticity  with  Gene  Roddenberry's  signature. 


AUTHENTICATED 


ORDER  FORM 


A  IVjmuuiil  C 


sCompany 


©  1991  Paramount  Pictures 

All  Rights  Reserved  STAR  TREK. 

US.S  Enterprise,  and  "To  Boldly  Go  Where 

No  Man  Has  Gone  Before"  are  Trademarks  of 

Paramount  Pictures 


SIGNATURE 
MR/MRS/MISS 
ADDRESS 
CITY/STATE/ZIP 


Please  mail  by  March  31, 1991. 


ALL  ORDERS  ARE  SUBJECT  TO  ACCEPTANCE 


PLEASE  PRINT  CLEARLY 


12135-150 


THIRTY-DAY  RETURN  ASSURANCE  POLICY 
If  you  wish  to  return  any  Franklin  Mint  purchase,  you  may  do  so 
within  30  days  of  your  receipt  of  that  purchase  for  replacement, 
credit  or  refund. 


_ 


Buy  your 
lot  n« 


•race  yourself:  housing  costs 
may  take  another  hike  during  the  '90s. 
This  time,  the  chief  culprit  is  likely  to 
be  high-priced  land,  not  labor  or  ma- 
terials. You  can  save  by  buying  your 
land  now  while  it's  still  affordable. 
You  gain  a  hedge  against  inflation 
plus  leverage  to  swing  the  financing 
when  you  break  ground. 

What  goes  up  must  come  down? 
Not  true  when  it  comes  to  buildable 
land.  Land  costs  have  been  creeping 
up  for  decades,  and  lately  they've  been 
outpacing  other  building  costs.  Ac- 


cording to  The 
Urban  Land  Institute,  a  Washington- 
based  think  tank,  land  prices  have  ris- 
en at  twice  the  rate  of  inflation  since 
1980.  In  1949,  land  accounted  for 
only  1 1  percent  of  the  cost  of  a  new 
house;  today  it's  often  30  percent,  and 
may  be  50  percent  by  the  year  2000. 
This  means  you'll  get  less  house  for 
your  money  in  10  years  because  more 
of  your  money  will  go  toward  land. 


What's  driving  up  the  price?  It's 
a  combination  of  factors.  Because  of 
rapid  growth  in  urban  areas,  good 
building  sites  are  getting  scarce.  Land 
close  in  is  becoming  so  valuable  that 
developers  are  reserving  it  for  high- 
density  luxury  housing  or  commercial 
ventures.  Meanwhile,  suburban  land 
suitable  for  housing  is  getting  costlier 
because  it's  more  scarce  and  because 
big  businesses  are  relocating  or  open- 
ing branches  there.  In  fast-growing  ar- 
eas, no-growth  initiatives  in  the  urban 
core  and  in  some  of  the  older  suburbs 
are  accelerating  growth  in  the  fringes. 
Prices  for  raw  land  farther  out  are  es- 
calating, too,  because  it's  more  expen- 
sive to  extend  utility  lines  the  extra 
distance  and  because  local  govern- 
ments are  charging  developers  hefty 
fees  to  help  pay  for  streets,  schools, 
libraries,  and  fire  and  police  protec- 
tion. Also,  development  in  some  areas 
is  stalled  for  environmental  reasons — 
to  save  endangered  species  of  wildlife, 
to  preserve  natural  scenery,  or  to 
avoid  draining  the  water  table. 

Good  buys  are  still  to  be  had. 
Buying  your  land  ahead  of  time  allows 
you  the  luxury  of  shopping  around  for 
the  best  bargain.  One  place  to  start 
searching  is  the  exurbs — outlying  sub- 
urbs that  still  look  and  feel  like  small 
towns.  Even  if  land  isn't  much  cheap- 
er there  than  in  the  city,  the  lots  are 
likely  to  be  larger.  And  by  the  time 
you're  ready  to  build,  that  sleepy  little 
village  may  have  spawned  its  own  su- 
permarkets, discount  stores,  eateries, 
and  shops.  Another  good  source  is  a 
brand-new  community  being  built 
from  scratch  by  a  single  developer. 
Again,  prices  are  likely  to 
equal  those  of  lots  closer  in, 
but  building  sites  in  new  com- 
munities appreciate  in  value 
rapidly,  netting  you  a  nice 
piece  of  equity  for  swinging 
your  construction  loan  or 
trading  up  to  an  even  pricier  piece  of 
ground.  A  third  option:  If  you  have 
time  for  some  real  detective  work,  you 
might  try  ferreting  out  a  "hidden"  lot 
that  has  been  passed  over  for  one  rea- 
son or  another.  Maybe  the  owner  is 
waiting  for  just  the  right  buyer,  or 
maybe  no  one  but  the  owner  knows 
it's  a  separate  parcel.  Knocking  on  a 
few  doors  or  checking  real  estate  re- 
cords at  city  hall  could  net  a  once-in- 
a-lifetime  bargain,  ffl 
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The.  coffee  break  in  Italy  Rich,  meaningful, 
rewarding.  Discover  what  a  coffee  break  is 
meant  to  be  with  rich,  continental  style 
Medaglia  d'Oro  Espresso.  Besides  brewing 
authentic  Italian  espresso,  Medaglia  d'Oro 
is  the  perfect  ingredient  for  making  good 
things  happen,  like... 

CLASSIC  CAPPUCCINO:  Heat  milk  to 
just  below  boiling.  To  foam  milk,  use  the 
steam  attachment  on  your  espresso  maker 
or  briefly  mix  it  in  a  blender.  Add  equal 
amounts  of  hot  espresso  and  hot  milk  to  a 
coffee  cup.  Sprinkle  with  shaved  bittersweet 
chocolate  and  cinnamon. 

Don  'tjust  make  coffee.  Make  good  things 
happen. 

For  other  delicious  ways  to  enjoy  Medaglia  d'Oro  send  50«  for  postage  and  handling  to: 
Medaglia  d'Oro  Recipes,  PO  Box  10220.  Newport  Beach,  CA  92658  10220 
Allow  6  weeks  for  delivery.  Limit  1  per  household 


ESPRESSO 

Auth&itic  Italian  Coffees  since  1924. 


Available  in  ground  roast,  whole  bean 
and  decaffeinated. 


Keepyour  memories  inaplace 
as  beautiful  as  they  are* 


Keep  them  in  a  genuine  Lane  Cedar  Chest 
where  they'll  be  kept  as  fresh  and  new  as  the 
day  they  went  in.  Our  chests  are  mothproof, 
aroma  tight  and  built  with  the  finest  mater- 
ials. So  that  not  only  will  you  have  a  place  to 
cherish  your  treasured  possessions,  you'll 


also  cherish  your  cedar  chest.  There  are 
more  than  100  styles,  priced  from  $200.  For 
a  brochure  of  many  popular  styles,  send  $  1 
to:  The  Lane  Company,  Inc. ,  Dept  L030, 
Altavista,  VA,  24517-0151.  Shown  No. 
2592  Bountiful. 


EQUIPMENT 


WHAT  THAT 


ith  appliances,  the  best 
sales  price  isn't  always  the  best  bar- 
gain. That's  because  an  appliance  can 
consume  as  much  as  or  more  than  its 
initial  cost  in  electricity  over  its  life- 
time, and  some  models  are  far  more 
efficient  than  others. 

Shopping  by  the  numbers:  To 
compare  two  otherwise  similar  units, 
look  not  just  at  price  tags,  but  also  at 
those  bright  yellow  EnergyGuide  la- 
bels affixed  to  each  appliance. 

The  lower  the  large  number  in  the 
center  of  the  label,  the  less  electricity 
the  appliance  will  use  D.  Smaller 
numbers  to  the  left  and  right  show  the 
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range  of  annual  operating  costs  for 
similar  size  brands  and  models  0  H . 

The  label  also  provides  a  way  to 
learn  exactly  how  much  it  will  cost  to 
operate  the  appliance  at  today's 
prices.  To  do  this,  you  need  to  know 
how  much  your  utility  charges  per 
kilowatt  hour,  which  may  be  identi- 
fied on  your  bill  and  is  certainly  avail- 
able by  calling  the  utility.  A  table  at 
the  bottom  of  each  EnergyGuide  label 
□  tells  what  you  can  expect  in  operat- 
ing costs  based  on  the  kilowatt  hour 
rate  in  your  area. 

For  more  information  about  Ener- 
gyGuide labeling:  Write  to  the  Con- 


Type  ol  Defrost  Full  Automatic 


EMERGYGUfDE 

^t>*  Jaaaaw  m.    m         Mooeiwim 

^fj  ^k  ^fcPH  Highest 


Model  < 
lowest 
energy 
$61 


How  much  will  this  modal  coal  you  to  run  yearly? 


Yearly  cost     □ 

Coal  per                    2c 

si  a 

kilowatt                     w 

$35 

0a 

S53 

Be 

$70 

10C 

$88 

i2e 

Si  06 

Ask  your  salesperson 
kilowatt  hour]  in  your  ar 

or  local  utility  (or  the  energy  ra 

te  (cost  per 

servation  and  Renewable  Energy 
Inquiry  and  Referral  Service  (CAR- 
EIRS)  at  P.O.  Box  8900,  Silver 
Spring,  MD  20907  or  call  800/523- 
2929.  Ask  for  their  free  fact  sheet 
"Appliance  Labeling"  (FS125).  W 
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aBrand  New 


_, 

iUT 


DRINFECrAXTSPlLH 

Eliminates 
Odors 


, 


mVaWVJhi 


All  the  disinfecting  power  of  Lysol  Spray  in  a  refreshing  new  country  scent. 

New  Country  Scent  Lysol  Disinfectant  Spray. 


KILLS 

"Ol  SEHOLD  GEO& 

HOW  A  VD 

MODE* 

Country 
Scent 


The  Girl  From  Mars  is  a  family  comedy/drama  about  a 
young  girl  who's  teased  unmercifully  by  friends  and  even 
family.  This  world  premiere  movie  can  help  your  family 
talk  about  important  issues. 

Family  Discussion  Questions 

As  a  teenager,  do  you  feel  you  have  trouble  fitting  in? 

Can  you  talk  to  your  parents  about  it? 

How  has  the  loss  of  a  parent  affected  your  family? 

How  do  you  deal  with  that  loss? 

Whom  do  you  want  to  be? 

Do  you  like  who  you  are? 


The  best  in  family  entertainment  is  on  basic  cable! 


URGENT  SAFETY  NOTICE 
FOR  LAWN  MOWER  OWNERS. 


If  you  purchased  a  walk-behind  lawn  mower  between  July  1, 1989 
and  November  I,  1990,  the  fuel  tank  may  leak.  It  could  cause  a  fire 
under  certain  conditions. 

Briggs  &  Stratton  in  cooperation  with  the  U.S.  Consumer 
Product  Safety  Commission  is  conducting  a  voluntary  recall 
of  these  fuel  tanks  (most  are  identified  as  Quantum  Power). 
The  Company  asks  that  you  do  the  following: 

I  Check  the  model  number  on  a  stamped  metal  plate 
located  just  above  the  spark  plug  (see  illustration) 

■  If  the  first  two  digits  of  the  model  number  are  "  12" 
(e.g.  121702),  contact  your  nearest 
Briggs  &  Stratton  Service  Dealer 
for  any  necessary  repairs  at 
no  charge.  Refer  to  the  Yellow 
Pages  under  "Engines-Gasoline!' 
"Gasoline-Engines!'  or  call 
Briggs  &  Stratton  Toll-Free  at 
1-800-328-4457. 


EXCEPT 

AFFECTED 

SEARS,  SNAPPER 

ANDTORO 

UNITS 


MODEL  NUMBER 


Do  not  store  your  mower  near  a  device  which  uses  an  open  flame  such  as  a  water  heater. 


MAINTENANCE 


A  little  maintenance  saves  a  lot  of 
money,  water,  and  time. 


utdoor  spas  give  the  look 
of  living  in  the  lap  of  luxury.  But  with- 
out the  proper  care  and  cleaning,  a  spa 
can  become  a  regular  chore. 

Proper  maintenance.  Fortunately 
you  don't  need  to  spend  more  time 
cleaning  your  spa  or  hot  tub  than  you 
spend  enjoying  it.  The  key  to  low- 
maintenance  care  is  to  head  off  trou- 
bles early,  before  they  become 
unwieldy.  By  keeping  your  spa  water 
clean  and  properly  maintained,  you'll 
not  only  save  labor,  but  you'll  save  on 
your  water  bill,  too;  you  won't  have  to 
refill  the  spa  so  often. 

Balancing  act.  At  the  top  of  your 
maintenance  checklist  should  be  the 
acid-alkaline  balance,  or  pH.  To  pre- 
vent algae  problems,  keep  your  spa's 
pH  between  7.4  and  8.0.  Use  a  water 
test  kit  to  get  your  pH  readings,  and 
adjust  the  pH  by  adding  fresh  water  or 
the  proper  chemicals. 

Fresh  water  schedule.  Drain  and 
refill  your  spa  or  hot  tub  every  60 
days.  Clean  the  sides  and  bottom  be- 
fore refilling.  Operate  the  pump  and 
filter  at  least  three  hours  every  day, 
and  backwash  the  filter  every  two  to 
four  weeks.  Keep  the  skimmer  free  of 
leaves  and  other  debris.  Use  a  cover 
on  outdoor  tubs  or  spas. 

Wooden  tubs.  New  wooden  hot 
tubs  will  leach  tannic  acid  and  lignin, 
resulting  in  brown,  cloudy  water.  This 
is  normal  and  will  stop  within  six  to 
eight  weeks.  If  you  have  this  problem, 
drain  the  water  and  refill  at  least  once 
a  week  until  the  water  turns  clear.  M 
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Bier  wood  windows  have  vinyl-clad  exteriors  that 
pand.  contract,  and  can  eventually  crack.  Pella's 
jrdier  aluminum  cladding  has  }  coats  of  baked 
rmacoat "  finish  available  in  4  standard  colors. 


ost  windows  give  you  $,  8"  space  between  glass 
ncls.  Only  Pol  la  gives  you  the  option  of  i}/i6,"  for 
eater  insulation. 


ther  windows  have  fixed  screens.  Only  Pel  la 
fers  the  Rolscreen'  that  disappears  out  of  view 
len  it  isn't  needed. 


her  windows  use  lapped,  cut  sections  of  weather 
ipping.  Only  Pella  uses  one.  continuous  strip  for 
tightest  possible  seal. 


;her  wood  windows  give  you  nothing  but  air 
ween  the  panes  of  glass.  Pella  can  fill  the  space 
th  dust-free  Slimshade  blinds,  Pleated  Shades  or 
thentic  wood  dividers. 


ther  wood  window  manufacturers  do  not  test 
ery  window.  Pella  factory  rests  every  standard 
nting  window  for  air  infiltration. 

Fhtle  other  wood  windows  come  with  standard 
I'd  ware.  Pella  wood  windows  come  with  our 
istom  designed  hardware. 


N  NO  OTHER  HOME  IMPROVEMENT  DO  PEOPLE 
SPEND  SO  MUCH.  AND  GET  SO  LITTLE. 


his  year,  homeowners  will  spend    -1 

Free  full-color  Pella  idea  booklet. 
Highly  $IO  billion   On   windows      Call  L800-524-3700  toll  fae  or  mail  in  this  coupon. 


Name  . 


The  Bella 
Window 

^  Store 


rid  doors.  Unfortunately,  some    Address 


.  City- 


State 


.  Zip. 


. Phone . 


ill   get    leSS    than    their   mOneyS      I  plan  to:  □  build  □  remodel  □  replace 

t>rth.  Others  will  get  Pella! 


Mail  to:  Pella  Windows  and  Doors,  Dept.  C006C1,  100  Main  Street,  Pella,  IA  50219. 
Also  available  throughout  Canada,  Japan  and  Australia.  Coupon  answered  in  24 
hours.  ©1991  Rolscrcen  Company. 


(JILT   TO    IMPOSSIBLY   HIGH   STANDARDS.  OUR  OWN 


SHOPPING 


E 


Most  of  the  products  shown  editori- 
ally in  Better  Homes  and  Gardens'9 
magazine  can  be  obtained  locally. 
For  more  information,  write  the 
manufacturers  listed.  Some  private- 
ly owned  or  custom-made  items  are 
omitted  from  the  listing. 


EARTH-WISE  GARDENING 

Pages  15-22:  Natural  Pest  Control 

Products— Bountiful  Gardens,  5798 
Ridgewood  Rd.,  Willits,  CA  95490;  Gar- 
dener's Supply,  128  Intervale  Rd.,  Bur- 
lington, VT  05401;  Gardens  Alive!, 
Natural  Gardening  Research  Center, 
Hwy.  48,  P.O.  Box  149,  Sunman,  IN 
47041;  Necessary  Trading  Co.,  P.O.  Box 
305,  New  Castle,  VA  24127;  Ringer, 
9959  Valley  View  Rd.,  Eden  Prairie,  MN 
55344-3585;  Safer  Products,  189  Wells 
Ave.,  Newton,  MA  02159;  The  Natural 
Gardening  Co.,  27  Rutherford  Ave.,  San 
Anselmo,  CA  94960. 

AFFORDABLE  REDECORATING 
Pages  50-51:  Love  seat,  "Patton" — 
Shuford  Furniture,  Div.  of  Century  Furni- 
ture, 1457  Ninth  Ave.,  NE,  Hickory,  NC 
28601.  Armchair— Expressions,  P.O. 
Box  6018,  Metairie,  LA  70002.  Wall 
paint,  "Golden  Peach,"  fireplace  paint, 
"Taos  Turquoise" — Sherwin-Williams, 
Dept.  HPG,  1375  Euclid  Ave.,  Cleveland, 
OH  44115.  Wicker  armchairs — Lloyd/ 
Flanders  Industries,  Inc.,  3010  10th  St., 
Menominee,  Ml  49858.  Iron  and  wicker 
table— Pier  1  Imports,  P.O.  Box  961020, 
Fort  Worth,  TX  76161-0200.  Wood  win- 
dow blinds,  Heartwood,  "Jacobean" — 
Joanna,  A  CHF  Co.,  P.O.  Box  410727, 
Charlotte,  NC  28241-2076;  800/562- 
6620.  Window  hardware— Kirsch,  309 
N.  Prospect,  P.O.  Box  0370,  Sturgis,  Ml 
49091.  Pillow,  table  skirt,  window  fab- 
rics— Waverly,  79  Madison  Ave.,  New 
York,  NY  10016.  Cotton  throw  rugs- 
Sears  Catalog,  7447  Skokie  Blvd.,  Sko- 
kie,  IL  60077. 

Pages  52-53:  Slipcover,  "Tidewater" — 
Waverly  (address  above).  Window 
treatment,  pillow  fabric: — Waverly  (ad- 
dress above).  Entertainment  center, 
cotton  throw  rugs — Sears  (address 
above).  Wall  paint,  "Golden  Peach" — 
Sherwin-Williams  (address  above).  Ped- 
estals stained  with  Rit  Dye — Rit  Dye, 
Consumer  Affairs  Dept.,  Special  CPC 
North  America,  P.O.  Box  21070,  1437 
continued  on  page  112 


MINITRAN" 

(nitroglycerin) 
Transdermal  Delivery  System 

BRIEF  SUMMARY 

INDICATIONS  AND  USAGE 


This  drug  product  has  been  conditionally  approved  by  the  FDA  loi  Ihe  prevention  ol  angina  pectoris  due  to  coronary  artery  disease  Tolerance  to  the 
anti-anginal  eflects  ol  nitrates  (measured  by  exercise  stress  testing)  has  been  shown  to  be  a  major  factor  limiting  eflicacy  when  transdermal  nitrates  are 
used  continuously  tor  longer  than  12  hours  each  day  The  development  ol  lolerance  can  be  altered  (prevented  or  attenuated)  by  use  ol  a  nonconlinuous 
(intermittent)  dosing  schedule  with  a  nitrate-free  interval  ol  10-12  hours  Controlled  clinical  trial  data  suggest  that  Ihe  intermittent  use  ol  nitrates  s  associated  with 
decreased  exercise  tolerance,  in  comparison  to  placebo,  during  Ihe  last  part  ol  Ihe  nilrale-tree  interval.  Ihe  clinical  relevance  ol  this  observation 
is  unknown,  but  the  possibility  ol  increased  Irequency  or  severity  ot  angina  during  the  nitrate-tree  interval  should  be  considered  Further  investigations 
ol  the  tolerance  phenomenon  and  best  regimen  are  ongoing  A  linal  evaluation  ol  Ihe  effectiveness  of  the  product  will  be  announced  by  the  FDA 


CONTRAINDICATIONS:  Allergic  reactions  to  organic  nitrates  are  extremely  tare,  but  they  do  occur  Nitroglycerin  is  conlramdicated  in  patients  who  are 
allergic  to  it  Allergy  to  the  adhesives  used  in  nitroglycerin  patches  has  also  been  reported,  and  it  similarly  constitutes  a  contraindication  to  the  use  of  this 
product  WARNINGS:  The  benefits  ol  transdermal  nitroglycerin  in  patients  with  acute  myocardial  infarction  or  congestive  heart  failure  have  not  been 
established  II  one  elects  to  use  nitroglycerin  in  these  conditions,  carelul  clinical  or  hemodynamic  monitoring  must  be  used  to  avoid  the  hazards  ot 
hypotension  and  tachycardia  A  cardiovertor/delibnllator  should  not  be  discharged  through  a  paddle  electrode  that  overlies  a  MINITRAN  patch  The  arcing 
that  may  be  seen  in  this  situation  is  harmless  in  itself,  bul  it  may  be  associated  with  local  current  concentration  that  can  cause  damage  to  the  paddles  and 
burns  to  the  patient  PRECAUTIONS:  General:  Severe  hypotension,  particularly  with  upright  posture,  may  occur  with  even  small  doses  ol  nitroglycerin 
This  drug  should  therefore  be  used  with  caution  in  patients  who  may  be  volume  depleted  or  who,  for  whatever  reason,  are  already  hypotensive  Hypotension 
induced  by  nitroglycerin  may  be  accompanied  by  paradoxical  bradycardia  and  increased  angina  pectoris  Nitrate  therapy  may  aggravate  the  angina  caused  by 
hypertrophic  cardiomyopathy  As  lolerance  to  other  lorms  ol  nitroglycerin  develops,  Ihe  effect  ol  sublingual  nitroglycerin  on  exercise  tolerance,  although  still 
observable,  is  somewhat  blunted  In  industrial  workers  who  have  had  long-term  exposure  to  unknown  (presumably  high)  doses  ot  organic  nitrates,  lolerance 
clearly  occurs  Chest  pain,  acute  myocardial  infarction,  and  even  sudden  death  have  occurred  during  temporary  withdrawal  ol  nitrates  Irom  these  workers, 
demonstrating  the  existence  of  true  physical  dependence  Several  clinical  trials  in  patients  with  angina  pectoris  have  evaluated  nitroglycerin  regimens  which 
incorporated  a  10-12  hour  nitrate-free  interval  In  some  ol  these  trials,  an  increase  in  the  Irequency  ol  anginal  attacks  during  Ihe  nitrate-tree  interval  was 
observed  in  a  small  number  ol  patients  In  one  trial,  patients  demonstrated  decreased  exercise  lolerance  at  the  end  ol  the  nitrate-free  interval  Hemodynamic 
rebound  has  been  observed  only  rarely:  on  the  other  hand,  few  studies  were  so  designed  that  rebound,  it  it  had  occurred,  would  have  been  detected  The 
importance  ol  these  observations  to  the  routine,  clinical  use  ot  transdermal  nitroglycerin  is  unknown  Information  for  Patients:  Daily  headaches 
sometimes  accompany  treatment  with  nitroglycerin  In  patients  who  get  these  headaches,  the  headache  may  be  a  marker  of  Ihe  activity  of  the  drug  Patients 
should  resist  Ihe  temptation  to  avoid  headaches  by  altering  the  schedule  ot  their  treatment  with  nitroglycerin,  since  loss  ol  headache  may  be  associated  with 
simultaneous  loss  ol  anti-anginal  efficacy  Treatment  with  nitroglycerin  may  be  associated  with  lightheadedness  on  standing,  especially  just  alter  rising  Irom  a 
recumbent  or  seated  position  This  effect  may  be  more  frequent  in  patients  who  have  also  consumed  alcohol  After  normal  use.  there  is  enough  residual 
nitroglycerin  in  discarded  patches  that  they  are  a  potential  hazard  to  children  and  pets  A  patient  leaflet  is  supplied  with  the  systems  Drug  Interactions:  The 
vasodilating  effects  of  nitroglycerin  may  be  additive  with  those  of  other  vasodilators  Alcohol,  in  particular,  has  been  lound  to  exhibit  additive  effects  ol  this 
variety  Carcinogenesis,  Mutagenesis,  and  Impairment  of  Fertility:  No  long-term  animal  studies  have  examined  Ihe  carcinogenic  or  mutagenic 
potential  ol  nitroglycerin  Nitroglycerin's  effect  upon  reproductive  capacity  is  similarly  unknown  Pregnancy  Category  C:  Animal  reproduction  studies 
have  not  been  conducted  on  nitroglycerin  It  is  also  not  known  whether  nitroglycerin  can  cause  letal  harm  when  administered  to  a  pregnant  woman  or  whether 
it  can  attecl  reproductive  capacity  Nitroglycerin  should  be  given  to  a  pregnant  woman  only  if  clearly  needed  Nursing  Mothers:  It  is  not  known  whether 
nitroglycerin  is  excreted  in  human  milk  Because  many  drugs  are  excreted  in  human  milk,  caution  should  be  exercised  when  nitroglycerin  is  administered  to  a 
nursing  woman  Pediatric  Use:  Safety  and  effectiveness  in  children  have  not  been  established  ADVERSE  REACTIONS:  Adverse  reactions  to 
nitroglycerin  are  generally  dose-related,  and  almost  all  ol  these  reactions  are  Ihe  result  ol  nitroglycerin's  activity  as  a  vasodilator  Headache,  which  may  be 
severe,  is  the  most  commonly  reported  side  elfecl  Headache  may  be  recurrent  with  each  daily  dose,  especially  at  higher  doses  Transient  episodes  ol 
lightheadedness,  occasionally  related  to  blood  pressure  changes,  may  also  occur  Hypotension  occurs  infrequently,  but  in  some  patients  it  may  be  severe 
enough  to  warrant  discontinuation  of  therapy  Syncope,  crescendo  angina,  and  rebound  hypertension  have  been  reported  bul  are  uncommon  Extremely 
rarely,  ordinary  doses  ol  organic  nitrates  have  caused  methemoglobinemia  in  normal-seeming  patients  Methemoglobinemia  is  so  infrequent  at  these  doses 
that  further  discussion  ol  its  diagnosis  and  treatment  is  deterred  (see  Overdosage)  Application-site  irritation  may  occur  but  is  rarely  severe  In  two 
placebo-controlled  trials  ot  intermittent  therapy  with  nitroglycerin  patches  at  0  2  to  0  8  mg/hr.  the  most  frequent  adverse  reactions  among  307  subjects  were 
as  follows 

placebo       patch  placebo       patch 


headache 
lightheadedness 


18% 
4% 


63% 
6% 


hypotension  and/or  syncope  0% 

increased  angina  2% 


OVERDOSAGE:  Hemodynamic  Effects:  The  ill  effects  ol  nitroglycerin  overdose  are  generally  Ihe  results  ol  nitroglycerin's  capacity  to  induce 
vasodilatation,  venous  pooling,  reduced  cardiac  output,  and  hypotension  These  hemodynamic  changes  may  have  protean  manifestations,  including 
increased  intracranial  pressure,  with  any  or  all  ol  persistent  throbbing  headache,  contusion,  and  moderate  lever,  vedigo,  palpitations,  visual  disturbances, 
nausea  and  vomiting  (possibly  with  colic  and  even  bloody  diarrhea):  syncope  (especially  in  the  upright  posture)  air  hunger  and  dyspnea,  later  followed  by 
reduced  ventilatory  effort,  diaphoresis,  with  the  skin  either  flushed  or  cold  and  clammy,  heart  block  and  bradycardia,  paralysis,  coma,  seizures;  and  death 
Laboratory  determinations  ol  serum  levels  ol  nitroglycerin  and  its  metabolites  are  not  widely  available,  and  such  determinations  have,  in  any  event,  no 
established  role  in  the  management  ol  nitroglycerin  overdose  No  data  are  available  to  suggest  physiological  maneuvers  (e  g ,  maneuvers  to  change  the  pH  ol 
the  urine)  that  might  accelerate  elimination  ol  nitroglycerin  and  its  active  metabolites  Similarly,  il  is  not  known  which  -  il  any  -  of  these  substances  can 
usefully  be  removed  Irom  the  body  by  hemodialysis  No  specific  antagonist  to  the  vasodilator  effects  ot  nitroglycerin  is  known,  and  no  intervention  has  been 
subiect  to  controlled  study  as  a  therapy  ol  nitroglycerin  overdose  Because  the  hypotension  associated  with  nitroglycerin  overdose  is  the  result  ol 
venodilatation  and  arterial  hypovolemia,  prudent  therapy  in  this  situation  should  be  directed  toward  increase  in  central  tluid  volume  Passive  elevation  of  the 
patient's  legs  may  be  sufficient,  bul  intravenous  infusion  ot  normal  saline  or  similar  fluid  may  also  be  necessary  The  use  ot  epinephrine  or  other  arterial 
vasoconstrictors  in  this  settmg'is  likely  to  do  more  harm  than  good  In  patients  with  renal  disease  or  congestive  heart  failure,  therapy  resulting  in  central 
volume  expansion  is  not  without  hazard  Treatment  of  nitroglycerin  overdose  in  these  patients  may  be  subtle  and  difficult,  and  invasive  monitoring  may  be 
required  Methemoglobinemia:  Nitrate  ions  liberated  during  metabolism  ol  nitroglycerin  can  oxidize  hemoglobin  into  methemoglobm  Even  in  patients 
totally  without  cytochrome  b5  reductase  activity,  however,  and  even  assuming  that  nitrate  moieties  ot  nitroglycerin  are  quantitatively  applied  to  oxidation  ol 
hemoglobin,  about  1  mg/kg  ol  nitroglycerin  should  be  required  before  any  ol  these  patients  manifests  clinically  significant  (210%)  methemoglobinemia  In 
patients  with  normal  reductase  tunction,  significant  production  ol  methemoglobm  should  require  even  larger  doses  ol  nitroglycerin  In  one  study  in  which  36 
patients  received  2-4  weeks  ol  continuous  nitroglycerin  therapy  at  3 1  to  4  4  mg/hr.  the  average  melhemoglobin  level  measured  was  02%,  this  was 
comparable  to  that  observed  in  parallel  patients  who  received  placebo  Notwithstanding  Ihese  observations,  there  are  case  reports  ot  significant 
methemoglobinemia  in  association  with  moderate  overdoses  ol  organic  nitrates  None  ol  the  affected  patients  had  been  thought  to  be  unusually  susceptible 
Melhemoglobin  levels  are  available  Irom  most  clinical  laboratories  The  diagnosis  should  be  suspected  in  patients  who  exhibit  signs  ol  impaired  oxygen 
delivery  despite  adequate  cardiac  output  and  adequate  arterial  p02  Classically,  melhemoglobmemic  blood  is  described  as  chocolate  brown,  without  color 
change  on  exposure  to  air  When  methemoglobinemia  is  diagnosed,  the  treatment  ol  choice  is  methylene  blue.  1-2  mg/kg  intravenously  DOSAGE  AND 
ADMINISTRATION:  The  suggested  starting  dose  is  between  0  2  mg/hr"  and  0  4  mg/hr*  Doses  between  0  4  mg/hr'  and  0  8  mg/hr"  have  shown  continued 
effectiveness  lor  10-12  hours  daily  lor  at  least  one  month  (the  longest  period  studied)  ol  intermittent  administration  Although  Ihe  minimum  nitrate-free 
interval  has  not  been  detmed.  data  show  that  a  nilrale-free  interval  of  10-12  hours  is  sufficient  Thus,  an  appropriate  dosing  schedule  lor  nitroglycerin  patches 
would  include  a  daily  patch-on  period  of  12-1 4  hours  and  a  daily  patch-off  period  of  10-12  hours  Although  some  well-controlled  clinical  trials  using  exercise 
tolerance  testing  have  shown  maintenance  ol  effectiveness  when  patches  are  worn  continuously,  Ihe  large  majority  ol  such  controlled  trials  have  shown  the 
development  ol  tolerance  (i  e ,  complete  loss  ol  effect)  within  the  first  24  hours  after  therapy  was  initiated  Dose  adjustment,  even  to  levels  much  higher  than 
generally  used,  did  not  restore  efficacy. 

HOW  SUPPLIED 


MINITRAN  System 
Rated  Release  In  Vivo 

0  1  mg/hr* 
0.2  mg/hr" 
04  mg/hr* 
06  mg/hr" 


System 
Size 

3  3cm2 
6.7  cm2 
13  3cm2 
200cm2 


Total  Nitroglycerin 
in  System 

9mg 
18  mg 
36  mg 
54  mg 


NDC 
Number 


NDC-0089-0301-03 
NDC  0089-0302-03 
NDC-0089-0303-03 
NDC-0089-0304-03 


MINITRAN  Transdermal  Delivery  System,  0 1  mg/hr.  0  2  mg/hr.  0  4  mg/hr,  0  6  mg/hr.  is  available  in  cartons  ol  33  patches 
CAUTION:  Federal  law  prohibits  dispensing  without  prescription 


Release  rates  were  formerly  described  in  terms  ol  drug  delivered  per  24  hours  In  these  terms,  the  supplied  MINITRAN  systems  would  be  rated  at  2.5  mg/24 

APRIL  1990 


"Release  rates  were  formerly  described  in  terms  ol  drug  delivered  per  24  hours  In  these  terms,  the  supplied  MINI 
hours  (0 1  mg/hr),  5  mg/24  hours  (0  2  mg/hr),  10  mg/24  hours  (0  4  mg/hr),  and  15  mg/24  hours  (0.6  mg/hr) 
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EVERYTHING  YOU  ASKED 
FOR  IN  A  PATCH. 


Want  to  know  if  Minitran  is  right  for  you? 
Ask  your  doctor  or  pharmacist. 


Minitran  is  the  smallest  transdermal 
nitroglycerin  patch  ever  made.  It's  thin, 
flexible,  clear  and  hardly  noticeable.  It 
stays  on  until  you  take  it  off,  even  in 
the  shower  or  when  swimming.  And 
it  should  cost  less  than  your 
current  brand.* 

People  preferred  Minitran  more  than 
2  to  1  over  Transderm-Nitro®  and 
Nitro-Dur®  in  a  survey  of 
nitroglycerin  patch  wearers.+ 

All  transdermal  nitroglycerin  products  are  being  marketed  pending  final 
evaluation  of  effectiveness  by  the  FDA. 

"The  current  published  average  wholesale  price  for  Minitran  is  less  than  that 
of  Transderm-Nitro  and  Nitro-Dur.  Retail  pricing  may  vary  from  community 
to  community  and  may  affect  cost  savings  to  the  patient.  Transderm-Nitro  is 
a  registered  trademark  of  Ciba  Pharmaceutical  Company;  Nitro-Dur,  of  Key 
Pharmaceuticals,  Inc. 

*  Clinical  Therapeutics,  Vol.  11,  No.  1, 1989,  pp  15-31. 

Please  see  next  page  for  summary  of  prescribing  information. 
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MINITRAN 

(nitroslycerin) 

TRANSDERMAL  DELIVERY  SYSTEM 

0.1  MG/HR,  0.2  MG/HR,  0.4  MG/HR,  0.6  MG/HR 


Preferred  more  than  2  to  1  over 
Transderm-Nitro  and  Nitro-Dur. 


Innovation  working  for  you1 
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W.  Morris  St.,  Indianapolis,  IN  46221.  Wicker  armchairs — 
Lloyd/Flanders  (address  above).  Wood  window  blinds,  Heart- 
wood,  "Jacobean" — Joanna,  A  CHF  Co.  (address  above). 
Pages  54:  Windsor  chairs — Habersham  Plantation  Corp.,  Box 
1209,  Toccoa,  GA  30577.  Table— Workbench,  470  Park  Ave., 
S,  New  York,  NY  10016.  Window  treatment  fabric— Waverly, 
79  Madison  Ave.,  New  York,  NY  10016.  Wall  paint,  "Golden 
Peach"— Sherwin-Williams,  Dept.  HPG,  1375  Euclid  Ave., 
Cleveland,  OH  44115.  Bench  stained  with  Rit  Dye— Rit  Dye 
(address  above).  Window  hardware — Kirsch  (address  above). 
Pleated  shades,  Touch  of  Linen,  "Pale  Mocha" — Joanna,  A 
CHF  Co.  (address  above). 

Page  57:  Bed,  "Bannister" — Taylor  Woodcraft,  P.O.  Box  245, 
S.  River  Rd.,  Malta,  OH  43758.  Lingerie  chest— Ethan  Allen, 
Inc.,  Ethan  Allen  Dr.,  Danbury,  CT  06810.  Cedar  chest— The 
Lane  Co.,  Inc.,  P.O.  Box  151,  Altavista,  VA  24517.  Lamp,  "Ti- 
zio" — Artemide,  1980  New  Highway,  Farmingdale,  NY  11735. 
Bed  linens — Sears  Catalog,  7447  Skokie  Blvd.,  Skokie,  IL 
60077.  Roller  blind— Kirsch,  309  N.  Prospect,  P.O.  Box  0370, 
Sturgis,  Ml  49091. 

LIGHT  AMD  AIRY  DECORATING 

Pages  69:  Pillow,  cushion  fabric,  "Dakota" — Kirk  Brummel, 
D  &  D  Bldg.,  979  Third  Ave.,  New  York,  NY  10022. 
Pages  72-73:  Sofa,  chairs— Kreiss  Collection,  145  W.  134  St., 
Los  Angeles,  CA  90061 .  Blinds— Bali  Blinds,  P.O.  Box  500, 
Montgomery,  PA  17752-0500;  800/243-6712. 
Pages  74-75:  Window  treatment  fabric — Robert  Allen  Fab- 
rics, 55  Cabot  Blvd.,  Mansfield,  MA  02048.  Chair— Beachley 
Furniture  Co.,  227  N.  Prospect  St.,  Hagerstown,  MD  21741. 
Coffee  table— Kate  Wharton/Now  &  Then,  1  Keefe  Rd.,  Ac- 


ton, MA  01720.  Sofa  fabric— Westgate,  1000  Fountain  Pkwy., 
Grand  Prairie,  TX  75050. 

Pages  76-77:  Window  treatment— Verosol  USA  Inc.,  220  S. 
Orange  Ave.,  Livingston,  NJ  07039.  Sofa — Thomasville  Furni- 
ture Ind.,  Thomasville,  NC  27360.  Sofa  fabric— F.  Schu- 
macher, 79  Madison  Ave.,  New  York,  NY  10016. 

BRIGHTEN  YOUR  MORNING  BATH 

Pages  82-83:  Glass  block— Chicago  Glass  Block,  2215  W. 
47th  St.,  Chicago,  IL  60609.  Cabinets— Phoenix  Cabinets, 
28835  N.  Herky  Dr.,  Lake  Bluff,  IL  60044.  Recessed  lights- 
Juno  Lighting,  Inc.,  2001  S.  Mt.  Prospect  Rd.,  Des  Plaines,  IL 
60018.  Sink— Kohler  Co.,  Kohler,  Wl  53044.  Countertop— 
Avonite,  12836  Arroyo  St.,  Sylmar,  CA  91342.  Red  rug— New- 
mark  Rugs,  28  W.  27th  St.,  New  York,  NY  10001.  Towels, 
"Katja" — Revman  Industries,  Inc.,  1211  Avenue  of  the  Ameri- 
cas, New  York,  NY  10036.  Shower  sink— Villeroy  &  Boch 
(USA),  Inc.,  I-80  at  New  Maple  Ave.,  Pine  Brook,  NJ  07058. 
Shower  faucet — Kroin  Inc.,  180  Fawcett  St.,  Cambridge  MA 
02138.  Shower  mirror— Hewi,  Seven  Pearl  Ct.,  Allendale,  NJ 
07401.  Shower  head — Grohe  America,  Inc.,  900  N.  Lively 
Blvd.,  Wood  Dale,  IL  60191.  Skylight— Velux-America,  Inc., 
P.O.  Box  3268,  Greenwood,  SC  29648.  Whirlpool  tub,  "Rap- 
paport" — Kohler  Co.,  Kohler,  Wl  53044.  Tub  faucet — Jacuzzi 
Whirlpool  Bath,  1 00  N.  Wiget  Lane,  Drawer  J,  Walnut  Creek,  CA 
94596.  Ceramic  wall,  floor  tiles— Hastings  Tile,  230  Park  Ave., 
New  York,  NY  10003. 

Pages  84-85:  Tub  faucets  and  sink — Kohler  Co.  (address 
above).  Recessed  lights — Halo  Lighting,  Div.  of  Cooper  Ind., 
400  Busse  Rd.,  Elk  Grove  Village,  IL  60007.  Glass  block- 
Pittsburgh  Corning,  800  Presque  Isle  Dr.,  Pittsburgh,  PA  1 5239; 
800/992-5762  or  800/992-5769.  Sink  faucet— Price  Pfister, 
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13500  Paxton  St.,  Pacoima,  CA  91331.  Towels— JCPenney 
Company,  Incorporated,  P.O.  Box  659000,  Dallas,  TX  75265- 
9000;800/222-6161. 

Pages  86-87:  Countertop  tile,  sinks,  ceramic  tile  floor — 
Country  Floors  Incorporated,  15  E.  16th  St.,  New  York,  NY 
10003.  Sinks  and  tub  faucets — Chicago  Faucet  Company, 
2100  S.  Nuclear  Dr.,  Des  Plaines,  IL  60018.  Recessed  lights- 
Halo  Lighting,  Division  of  Cooper  Industries,  400  Busse  Rd.,  Elk 
Grove  Village,  IL  60007.  Toilet— Kohler  Company,  Kohler,  Wl 
53044.  Glass  block— Pittsburgh  Corning,  800  Presque  Isle  Dr., 
Pittsburgh,  PA  15239;  800/992-5762  or  800/992-5769.  Mini 
blinds — Levolor  Lorentzen,  Incorporated,  1  Upper  Pond  Rd., 
Parsippany,  NJ  07054.  Paint — Benjamin  Moore  Company,  51 
Chestnut  Ridge  Rd.,  Montvale,  NJ  07645. 

HEART  HEALTHY  AND  DELICIOUS 

Pages  124-125:  Plate— Pier  1  Imports,  P.  O.  Box  961020,  Fort 
Worth,  TX  76161-0020. 

Pages  126-127:  Fringed  place  mat,  "Pastel"— g&b  PRESEN- 
TATIONS, 226B  Mt.  Herman  Rd.,  Scotts  Valley,  CA  95066. 
Plate  and  bowl,  "Lancaster" — Waterford/Wedgwood  USA, 
1330  Campus  Parkway,  Wall,  NJ  07719.  Clear  glass  bowl, 
"Media" — Crown  Corning,  5500  E.  Olympic  Boulevard,  Los  An- 
geles, CA  90022. 

Page  132:  Turquoise-rimmed  glass — The  Pottery  Barn,  Mail- 
order Deptartment,  P.O.  Box  7044,  San  Francisco,  CA  94120- 
7044.  Black  plate— Barn  Swallow,  Highway  71 ,  P.O.  Box  378, 
Okoboji.lA  51355. 

Page  133:  Plate,  "Aries"  by  Gien — available  at  Baccarat,  625 
Madison  Ave.,  New  York,  NY  10022. 

Page  134:  Plate — Barneys,  Seventh  Ave.  and  Seventh  St., 
New  York,  NY  10011. 


PRIZE  TESTED  RECIPES® 

Page  169  (left):  Plate,  "Laure  Japy"— Barneys,  Seventh  Ave. 

and  Seventh  St.,  New  York,  NY  1001 1 .  Fork,  "Alexa"— Farber- 

ware,  Inc.,  1500  Bassett  Ave.,  Bronx,  NY  10461. 

Page  170  (left):  Napkin— Tag,  1730  W.  Wrightwood,  Chicago, 

IL  60614.  (Right):  Pizza  baker— Planned  Pottery,  P.O.  Box 

5045,  2594  Portland  St.,  Eugene,  OR  97405. 


DIRECTORY 


OF  ARCHITECTS,  DESIGNERS 


LIGHT  AND  AIRY  DECORATING 

Pages  69-71:  Interior  Designer— Polly  McArthur,  1506  11th 
Ave.,  Seattle,  WA  98122. 

Pages   72-73:    Interior   Designer — Heidi   Cortese,    O'Neill 
House  Interiors,  2400  Steiner  St.,  San  Francisco,  CA  941 15. 
Pages  74-75:  Interior  Designer — Kate  Wharton/Now  &  Then, 
One  Keefe  Rd.,  Acton,  MA  01720. 

Pages  76-77:  Architect— Paden  Prichard,  27450  SW.  Camp- 
bell Lane,  West  Linn,  OR  97068.  Interior  Designer— Judith 
Lombardi,  Pache,  141  Bolinas  Ave.,  San  Anselmo,  CA  94960. 

BRIGHTEN  YOUR  MORNING  BATH 

Pages  81-87:  Design — Bobbi  Packer,  Bobbi  Packer  Designs, 
126  Edgecliff  Dr.,  Highland  Park,  IL  60035.  Contractor— Ross 
Friedman,  Windward  Builders,  Incorporated,  1492  Minthaven 
Rd.,  Lake  Forest,  IL  60045.  Architect— George  Miers,  420  Sut- 
ter, San  Francisco,  CA  94108.  Landscape  architect — Andrea 
Lucas,  2602  Eighth  St.,  Berkeley,  CA  94710.  Designer— Gary 
Orsted,  G.R.  Orsted  Design,  1542  W.  Estes  Ave.,  Chicago,  IL 
60626.  m 
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UFESAVERs 

Isnt  life  delicious?' 
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No  cholesterol.  No  salt.  No  fat.  1/3 
fewer  calories  than  butter  or  margarine. 
And  the  taste  of  pure  Sue  Bee  Honey 
really  tops  off  this  quick  and  easy  reci 

y  Apple 
nut  Butter  Spread 
*.  Sue  Bee  Honey 
'atural-style  chunky  peanut  butter 

natural-style  applesauce 
c.  raisins 

'line  all  ingredients  in  a  small  bowl,  mix 
Serve  as  a  spread  for  sandwiches,  toast, 
rackers,  rice  cakes,  bagels  or  bagel  chips,  or 
flour  tortillas.  Use  as  a  dip  for  fresh  fruit  slices, 
such  as  apples,  pears,  or  oranges.  Makes  about  2 
-  Refrigerate  leftovers. 
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)D  Taste  That's  Good  For  You 


", 


IN  THE  BETTER  HOMES  AND  GARDEN  S®  PRIZE  TESTED 
RECIPES®  CONTEST! 


TWO  TOP  WINNERS:  $200 

TWO  RUNNERS-UP:  $100 

SIX  HONOR  ROLLS:  SUNBEAM 

OSKAR  JR.® 

How  would  you  like  to  win  $200? 
Just  send  your  original  recipes  to  our 
monthly  Prize  Tested  Recipes  Con- 
test. Each  month,  we  ask  you  to  send 
us  recipes  that  fit  the  two  categories 
listed  on  this  page.  Seven  months  lat- 
er, we  feature  the  four  top  recipes  on 
the  Prize  Tested  Recipes  pages. 

HINTS  TO  HELP  YOU 

GET  STARTED  FOR  THIS 

MONTH'S  CATEGORIES 

Best-Ever  Soups  and  Stews 

•  Soups  that  start  with  canned  soups 
or  mixes  •Meat,  poultry,  or  fish 
stews  •  Side-dish  and  appetizer  soups 


Pies  and  Tarts 

•  Fall  fruit  pies  with  specialty  crusts 
and  unique  fruit  fillings  •Miniature 
tarts  •  Easy  pies,  starting  with  a  fix- 
quick  filling  or  a  pie  crust  mix 

WINNERS  IN  THIS  ISSUE 
(pages  169  and  170) 

$200  Winners 

Jan  Copeland,  Chino  Valley,  Ariz. 
Marianne  Young,  Rochester,  N.  Y. 

$100  Winners 

Bertha  E.  Martin,  Live  Oak,  Flo. 
JenniLynn  E.  Odell,  Cortez,  Colo. 

Honor  Roll  Winners 

Cedric  V.  Broady,  Charleston,  W.  Va.; 
Susan  Campanelli,  Kutztown,  Pa.; 
Terri  Grace,  Manchester,  Mo.;  Gerry 


Joy,  West  Hartford,  Conn.;  Maxine 
Schramel,  St.  Petersburg,  Fla.;  Pam 
Stokes,  Falmouth,  Mass. 

CONTEST  RULES 

1 .  Contest  is  open  to  U.S.  residents,  except  em- 
ployees of  Meredith  Corporation.,  its  affiliates, 
subsidiaries,  and  families.  2.  With  each  entry, 
type  or  print  your  name,  address,  and  recipe 
marked  "October  Best-Ever  Soups  and  Stews" 
or  "October  Pies  and  Tarts."  Specify  ingredient 
brands  and  recipe  origin.  3.  Address  recipes  to 
9110  Food  Department,  Better  Homes  and  Gar- 
dens, Des  Moines,  IA  50336.  4.  All  entries  must 
be  postmarked  by  March  31,  1991.  5.  Winners 
will  be  selected  about  60  days  later,  then  noti- 
fied by  mail.  6.  Entries  must  be  original,  and  will 
be  judged  on  creativity,  taste,  and  practicality 
by  BH&G'8  editors.  7.  Entries  will  not  be  re- 
turned. All  copyright  rights  of  winning  recipes 
belong  to  Meredith  Corp.  We  reserve  the  right  to 
adjust  winning  recipes.  8.  Entry  constitutes  per- 
mission to  use  winner's  name  and  hometown 
name  for  editorial  and  promotional  purposes.  Hs 
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by  Susan  Wakeen 
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Doll  shown  smaller  than  actual  seated  height 
of  approximately  11"  (14"  from  head  to  toe). 
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FOOD 


BY  JULIA  MALLOY 


,  MiCRO-WHIZ 
DINNER'S  ON  YOU 


jds,  show  Mom  and  Dad 
you're  hot  in  the  kitchen  by  cooking 
up  this  microwave  dinner.  They'll 
think  it's  great  to  have  the  night  off, 
plus  you  get  to  cook  (and  eat)  food 
you  really  like.  How  about  barbecue 
chicken,  pick-'em-up  potatoes,  create- 
your-own  tossed  salad,  and  ice  cream 
that's  dripping  with  a  gooey  rich 
chocolate  topping?  Just  get  the  go- 
ahead  from  your  folks  first. 

HONEY-BARBECUE  DRUMSTICKS 

Because  you  make  this  first,  you  '11  need 
to  reheat  it  a  minute  before  serving — 
Vi  cup  bottled  barbecue  sauce 

1    Tbsp.  honey 

1   Tbsp.  frozen  orange  juice 
concentrate 

8  chicken  drumsticks 

For  sauce,  in  a  1-cup  glass  measur- 
ing cup  combine  barbecue  sauce,  hon- 
ey, and  frozen  concentrate;  stir  to  mix. 

Rinse  drumsticks;  pat  dry  with  pa- 
per towels.  Place  a  microwave-safe 
rack  in  a  12x7V£x2-inch  microwave- 
safe  dish.  Arrange  drumsticks  with 
meatiest  part  toward  the  outside  of  the 
dish.  Brush  chicken  with  sauce;  cover 
loosely  with  waxed  paper. 

Micro-cook  on  100%  power  (high) 
for  5  minutes;  using  a  hot  pad,  turn 
dish.  Brush  chicken  with  sauce.  Cook 
for  5  to  10  minutes  more  or  till  no 
longer  pink.  Check  to  see  if  the  chick- 
en is  done  by  using  a  table  knife  to  cut 
to  the  bone  at  the  thick  end  of  one 
piece.  If  you  see  any  pink  meat  or  red 
juices,  cook  for  1  minute  more  and 
check  again. 

Cook  any  remaining  sauce,  uncov- 
ered, on  high  for  30  seconds  to  1  min- 
ute or  till  bubbly.  Carefully  spoon  hot 
sauce  over  chicken.  Makes  4  servings. 

Nutrition  information  per  serving:  257 
cal.  (43%  from  fat),  12  g  fat,  96  mg 
chol,  29  g  pro.,  8  g  carbo.,  0  g  dietary 
fiber,  222  mg  sodium.  U.S.  RDA:  12% 
vit.  C,  19%  riboflavin,  48%  niacin. 
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•  Honey-Barbecue 
Drumsticks 

•  Cheesy  Potato  Wedges 

•  Peanut  Butter-Chocolate 
Sauce 


V 


CHEESY  POTATO  WEDGES 

These  Parmesan-coated  potatoes  will 
remind  you  of  French  fries — 
Vs  cup  grated  Parmesan  cheese 
Vi  tsp.  onion  salt 
Vi  tsp.  paprika 
Vi  of  a  24-oz.  pkg.  frozen 

wedge-cut  potatoes  with  skin 
1  Tbsp.  margarine  or  butter 
In  a  plastic  food-storage  bag  com- 
bine Parmesan,  onion  salt,  and  papri- 
ka. Add  potatoes;  close  bag.  Shake  till 
coated.  Arrange  potatoes  in  an  8x8x2- 
inch  microwave-safe  dish.  Set  aside  V2 
teaspoon  Parmesan  coating. 

Micro-cook  potatoes,  uncovered, 
on  100%  power  (high)  for  4  minutes; 
give  the  dish  a  half-turn.  Cook  for  2  to 
4  minutes  more  or  till  tender  and  hot. 
In  a  1-cup  glass  measuring  cup 
cook  margarine  or  butter  on  high  for 
30  seconds  to  1  minute  or  till  melted. 
Carefully  stir  in  reserved  coating; 
pour  over  potatoes.  Makes  4  servings. 
Nutrition  information  per  serving:  139 
cal.  (29%  from  fat),  4gfat,  4  mgchoi, 
4  gpro.,  21  g  carbo.,  2  g  fiber,  335  mg 
sodium.  U.S.  RDA:  22%  vit.  C,  10% 
calcium,  11%  thiamine,  11%  niacin. 


PEANUT  BUTTER-CHOCOLATE  SAUCE 

For  an  easy  dessert,  in  a  1-cup  mea- 
suring cup  stir  together  x/i  cup  choco- 
late-flavored syrup  and  1  tablespoon 
peanut  butter.  Micro-cook,  uncovered, 
on  100  percent  (high)  power  for  30 
seconds  to  1  minute  or  till  hot,  stirring 
once.  Serve  over  ice  cream  and  top 
with  chopped  peanuts. 

COOK  IT  SAFE 

Kids  under  10  years  old  should 
assist  an  adult  in  making  this  menu. 
Kids  aged  IO  and  older  might  want 
some  adult  supervision,  depending 
on  their  kitchen  skills.  No  matter 
how  old  cooks  are,  they  need  to 
know  how  to  play  it  safe  in  the 
kitchen.  That  means: 

*  Use  hot  pads  to  handle  any  dish 
coming  from  the  microwave  oven. 

•  Uncover  dishes  carefully  at  the 
farthest  corner  from  you,  so  that 
steam  goes  away  from  you. 

•  Stir  or  turn  foods  slowly  and 
carefully  so  you  don't  splash  your- 
self with  hot  liquids. 

*  Don't  use  metal  dishes  in  the  mi- 
crowave oven.  Hs 
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Our  Country  Vegetable  soup  is 


BRIMMING  WITH  GARDEN  VEGETABLES. 


And  it's  only  90  calories.  Try 


ALL   18    DELICIOUS    LUNCH    BUCKET 


SOUPS  AND   ENTREES.    AND  TURN 


LUNCFTIME  INTO  QUALITY  TIME. 


A  Proper  Hot  Lunch. 


")I99I  Doublelree  Foods 


a-/ 


Mott's  for  IWo. 


^  One  wholesome  jar  of  delicious, 
satisfying  real  fruit  is  perfect, 
even  if  you're  not  expecting. 


GOOD  IDEAS  FOR 
A  GOOD  THING. 


Pak-A-Pak .  Wherever  you're  going, 
you  can  carry  some  satisfying  Mott's 
along  with  you. 


Lotsa  Mott's.  Lotsa  Ways. 

you  know  how  delicious  Mott's 
Apple  Sauce  is  alone,  now  try  it 
with  your  favorite  topping. 


Meet  a 
health- 
conscious 
San  Diego 
family 
and  taste 
their 


nutritious 
home 
cooking 
that  spans 
three  gen- 
erations 


BY  JULIA  MALLOY 


CC 


-LvAy  doctor  told  me  I  probably  would  not  be 
around  for  my  next  physical — unless  I  changed  my 
lifestyle  and  started  exercising  and  eating  properly. 


§?■    That  scared  me,"  admits  Allen  Weckerly. 


Sitting  in  the  sunny  backyard  of  his  San  Diego 
home  some  20  years  later,  Allen  recalls  his  reaction. 
His  fear,  and  the  concern  of  his  wife,  Pat,  prompted  a 
gradual,  but  dramatic,  change  in  their  diets. 


Pat  faced  a  big  challenge  with  her  family:  convert-  ™ 
ing  a  confirmed  meat-and-potatoes  man  into  a  fish-and-grains  fan,  while  satisfying  the  tastes  of 
three  finicky  youngsters.  She  began  by  writing  to  the  American  Heart  Association  for  informa- 
tion. Pat  remembers,  "The  Heart  Association's  diet  gave  me  insight  into  the  kinds  of  foods  that 

we  needed  to  eat,  ^^_         ^_^      ^_  ^^^^^ 

and  I  took  it  from  ^^^^^^™  ^^M  ^B^^^ 
there."  To  broaden  her  choices  of  heart-healthy  foods,  Pat 
spent  hours  poring  through  her  extensive  cookbook  collec- 
tion. "I  kept  looking  for  lean  recipes,"  she  says,  "recipes 
that  would  taste  great,  look  pretty,  and  satisfy  all  of  us." 
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Pat's  young  family  didn't  adopt  new  eating  habits 
overnight.  "Our  style  of  eating  evolved,  and  I  didn't  win 
every  time.  Allen  learned  to  be  a  good  sport,  and  the  kids 
learned  to  try  new  foods." 

121 


"The  kids"  are  now  out  on 
their  own.  Daren  and  sister, 
Kim,  live  nearby  with  their 
families,  and  another  son, 
Richard,  and  his  family  live  in 
Louisiana.  At  home  alone,  Pat 
and  Allen  continue  their 
healthful  lifestyle,  and  are 
even  more  adventurous  about 
trying  new  foods. 


At  home  or  on 
the  road,  Allen 
fixes  his  favorite 
high-fiber  break- 
fast drink  every 
morning. 


BY   KEEPING   THAT   SINGLE 

APPOINTMENT,    I    KNOW   I'LL   FEEL. 
GOOD    THE    REST   OF   THE    DAY. 

—  Allen   V\Aecl<e»-ly 


"Whenever  I  get  a  new 
cookbook,"  Pat  says,  "I  mark 
low-fat  recipes  I  want  to  try, 
or  interesting  recipes  that  I 
can  adjust  to  lower  the  fat. 
We  like  dishes  with  lots  of 
textures  and  flavors,  especial- 
ly fresh  herbs.  That  kind  of 
cooking  is  fun  for  me. 

"Freshness  is  very  impor- 
tant to  us."  Pat  continues, 
"My  favorite  store  offers  top- 
quality  produce,  and  for  fish, 
I  drive  to  a  shop  about  30 
minutes  away.  The  owner 
knows  his  seafood  sources 
and  guarantees  freshness — 
that's  worth  the  drive  to  me." 
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In  spite  of  her  love  for 
cooking,  Pat  prefers  to  spend 
less  time  preparing  dinner 
during  the  week.  She  says, 
"For  just  the  two  of  us,  I'll 
spend  45  minutes,  tops,  in 
the  kitchen."  When  not  trying 
something  new,  Pat's  favorite 
fast  dinner  is  grilled  fresh  fish, 
bread,  and  fruit. 

Besides  mealtime,  another 
important  part  of  the  day  for 
the  Weckerlys  is  their  work- 
out session.  Says  Pat,  "To  get 
results,  exercise  and  attitude 
have  to  go  with  eating  well." 

Allen  agrees,  "When  you 
see  the  dramatic  change  in 
yourself  from  eating  and  ex- 
ercising properly,  you  don't 
want  to  do  anything  else." 

continued  on  page  124 


For  her  workout, 
Pat  follows  a 
video  dance 
routine  (left). 
Allen  either  rides 
an  exercise  cycle 
or  plays  racquet- 
ball.  (Below)  Pat 
relies  on  her  herb 
garden  for  fresh 
flavors. 

Recipes  begin  on 
page  137. 
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Dinner  for  two 
might  consist  of 
Crispy  Baked 
Halibut,  Roasted 
New  Potatoes,    . 
Pepper- Jicama 
Salad,  Pear  Ice, 
Watermelon  Ice, 
and  iced  tea. 


EART    HEALTHY 


ELICI 


ETHNIC  FOODS  ARE   EAS 


The  family  gath- 
ers for  a  Mexican 
fiesta  with  Chick- 
en Fajitas  with 
Colored  Peppers, 
Spanish  Rice, 
Guacamole,  Red 
Salsa,  Green 
Salsa,  Fresh  Fruit 
with  Vanilla- 
Yogurt  Sauce, 
and  fruit  punch. 


Pat's  home  cooking  means  good 
food  to  satisfy  each  generation, 
including  Allen,  daughter-in-law 
Val,  son  Daren,  and  grandchildren. 


MORE   HEALTHFUL. 

PLUS,    MY    CHILDREN,    AND 

MY    GRANDCHILDREN, 
LOVE    THE    FLAVOR    OF 
FAJITAS,    KABOBS,    LASAGNA, 
AND   STIR-FRIES. 

Pat    Weckerly 


When  the  family  comes 
over,  Pat  cooks  the  same 
foods  she  and  Allen  eat:  fish, 
poultry,  lean  meats,  and  eth- 
nic favorites.  She  says, 
"We're  always  informal  and 
let  people  help  themselves. 
That  gives  us  a  chance  to  en- 
joy our  grandchildren." 

One  set  of  grandchildren, 
Brittany  (5),  Lauren  (3),  and 
baby  Grant,  live  minutes 
away  and  love  to  visit — with 
bathing  suits.  Their  mom,  Val, 
uses  the  time  to  get  new  reci- 
pes from  her  mother-in-law. 
Says  Val,  "Pat  inspires  me, 
seeing  how  she  cooks  and  en- 
tertains with  nutritious  foods." 
continued  on  page  126 
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Pat  and  Allen 
know  that  warm 
milk  is  grandson 
Grant's  favorite 
meal.  Sorry,  no 
fajitas. 

Recipes  begin  on 
page  138. 
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Vol  often  tries 
ideas  from  Pat's 
large  cookbook 
collection. 


WE   BOTH 


IF    OUR    KIDS    ENJOY 
GOOD    FOOD    EARLY    ON, 

THEY    l_L    PROBABLY 
EAT   SMART   WHEN 

THEY'RE   OLDER. 

Vol    Weckerly 


The  youngest 
Weckerlys  play 
hard  in  their 
backyard,  the 
site  of  many  fam- 
ily lookouts. 
Their  dad,  Daren, 
is  in  charge  of 
grilling,  a  favor- 
ite way  to  cook 
lean  meats. 

Recipes  begin  on 
page  145. 


At  home,  Vol  and  Daren 
keep  their  cooking  simple, 
fast,  and  nutritious.  "We 
haven't  had  any  health  prob- 
lems," Daren  says,  "perhaps 
because  we're  conscious  of 
eating  well.  Also,  staying  in 
shape  is  important  to  us  and 
and  we  work  out  every  day." 
Daren  lifts  weights  at  home 
and  Val  exercises  on  her  stair 
climber. 

Val  has  a  core  of  10  to  20 
recipes  that  she  knows  her 
children  like.  "But,"  she  con- 
fesses, "I  do  something  differ- 
ent with  them  every  time." 
Their  spur-of-the-moment  life- 
style lends  itself  to  casual 
cookouts.  Says  Val,  "One  of 
our  favorite  low-fat  meals  is  a 
marinated  flank  steak  recipe 
Pat  gave  me,  with  salad  and 
baked  potatoes." 

continued  on  page  128 
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HEART   HEALTHY  AND    DEI  ICtOU 


Vol  and  Daren 
grill  Lemon-Dill 
Marinated  Flank 
Steak  to  serve 
with  yogurt- 
topped  baked  po- 
tatoes, steamed 
baby  carrots, 
tossed  salad, 
French  bread, 
cut-up  fresh  fruit, 
and  lemonade. 


HEART   HEALTHY    AND    DELICIOUS 


Heart-Healthy  Tips 

Pat  altered  her  family's  eating  habits  by  making 
small  changes,  one  by  one.  Here  are  her  ideas: 

•  Get  nutrition  information  from  reliable  sources. 
(For  sources  and  addresses,  turn  to  page  134.) 

•  When  you're  shopping,  read  package  labels  and 

look:  for  foods 
that  are  low  in 
fat.  (Experts 
recommend 
that  no  more 
than  30  per- 
cent of  your 
total  calories 
should  come 
from  fat  in  the 
course  of  a 
day  or  week..) 

•  A.s  you 
browse 

through  maga- 
zines or  cook- 
books, mark 
recipes  with 
lots  of  fruit,  vegetables,  or  grains,  and  try  them. 

•  Serve  at  least  one  meatless  meal  a  week. 

•  Low-fat  means  more  than  watching  ingredients. 
It  means  cooking  with  low-fat  methods,  too.  Pick 
recipes  that  can  be  baked,  broiled,  steamed,  sim- 
mered, grilled,  or  cooked  in  the  microwave  oven. 

•  To  cut  the  amount  of  fat  needed  for  cooking, 
use  nonstick  pans.  You  can  also  brush  the  pan 
with  vegetable  oil  or  spray  it  with  cooking  spray. 

•  Keep  cleaned  raw  vegetables  and  some  low-fat 
dip  in  your  refrigerator  for  quick  snacks. 

•  Lower  the  fat  in  baking  by  substituting  two  egg 
whites  for  each  whole  egg. 

•  Put  more  fiber  into  soups  by  adding  a  grain, 
such  as  bulgur,  lentils,  brown  rice,  and  wild  rice. 

continued  on  page  130 
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Knowing  her  recipes  so 
well  simplifies  Vol's  grocery 
shopping — even  with  three 
preschoolers  along.  A  serious 
label  reader,  Val  says, 
"We're  very  conscious  of  fat; 
if  a  food  has  too  high  a  per- 
centage of  fat  for  the  amount 
of  calories,  I  don't  buy  it. 
Daren  and  I  both  drink  skim 
milk,  but  I  buy  2-percent  milk 
for  the  kids  because  they 
need  more  fat  than  we  do." 

With  young  children,  Val 
finds  nutritious  snacks  can  be 
a  bigger  challenge  than  bal- 
anced meals.  She  encourages 
Brittany  and  Lauren  to  eat 
fresh  fruit,  raisins,  yogurt, 
grapes,  string  cheese,  air- 
popped  popcorn,  and  raw 
vegetable  sticks.  Sometimes, 


IT'S  SO   REWARDING   TO   SEE  JVIY 
CHILDREN   AND   GRANDCHILDREN 
EATING   NUTRITIOUS    FOODS. 

—  Pert-  W^eckerly 

she  lets  them  help  in  the 

kitchen.  "I've  discovered  that 
kids  are  more  likely  to  eat 
something  they've  made 
themselves,"  Val  says. 

Pat  agrees,  and  enjoys 
seeing  her  grandchildren 
learning  to  fix  and  eat  nutri- 
tious foods.  "Occasionally," 
she  says,  "I  think  of  all  the 
years  I  spent  researching  reci- 
pes and  experimenting  on  my 
own  family,  and  I'm  glad  we 
stuck  with  it.  Now  there's  a 
whole  new  generation  that'll 
benefit  from  what  we 
learned." 


Recipes  begin  on 
page  132. 
Buying  informa- 
tion, page  112. 
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few  brown  rice  is  as  convenient 
as  it  is  good  for  you. 

MINUTE"  Instant  Brown  Rice.  Ready  in  just  10  minutes,  instead  of  45. 

As  fast  as  people  are  discovering  the  mild,  cooking  time.  And  all  natural,  whole  grain 

utty  flavor  of  MINUTE s  Instant  Brown  Rice,  MINUTE  *  Instant  Brown  Rice  is  a  natural 

ley're  discovering  how  easy  it  is  to  make.  source  of  rice  bran.  With  MINUTE®  Instant 

:*s  faster  than  regular  long  cooking  brown  Brown  Rice,  the  great  taste  of  brown  rice  is 

ice  because  it's  steamed  to  shorten  your  just  10  minutes  away. 


i390  Kraft  General  Foods,  Inc. 


DELICIOUS 


continued  from  page  128 


HEALTHY 
WHAT  WE 


Heart-Healthy  Xips 

•  Add  flavor  with  herbs  instead  of  with  fats  or  salt. 

•  When  you're  snipping  herbs  or  chopping 
vegetables  for  one  meal,  cut  and  freeze  some  extra. 

•  Remove  skin  from  poultry  before  or  after  cooking. 
Remember  light  meat  has  less  fat  than  dark  meat. 

•  Choose  lean  meat  cuts  from  the  beef  flank,  round, 
and  loin  or  pork  shoulder  and  sirloin.  Trim  any  fat. 

•  When  buying  ground  beef,  choose  the  leanest 
available,  often  95  percent  lean.  Drain  off  fat  after 
cooking  by  straining  the  beef  in  a  colander  and 
patting  it  dry  with  paper  towels. 

•  Look  for  leaner  kinds  of  fish:  cod,  haddock, 
halibut,  flounder,  sole,  red  snapper,  and  orange 

roughy. 

•  Opt  for  low- 
fat  dairy 
products  when 
possible. 

•  Skim  fat  from 
soups  and 

sauces.  Chilling  makes  fat  easier  to  remove. 

•  When  you  serve  vegetables,  pasta,  rice,  or  bulgur 
with  your  meal,  cook  them  without  added  fat. 

•  Serve  salad  dressing  on  the  side  and  just  dip  your 
fork  into  it  before  spearing  the  vegetables  or  lettuce. 

•  if  you  like  frozen  desserts  after  dinner,  keep  fat- 
free  sorbet  or  low-fat  frozen  yogurt  on  hand. 

continued  on  page  132 
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WE    ENJOY 


Allen    Weckerly 
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hat's  2ooo  years  old, 

but  KEEPS  YOUR  SWEET  BUNS  fresh 
AND  IS  always  FULL  OF  ENERGY? 


What,  indeed?  Well,  sugar.  And  though  you  may 
know  that  it  makes  lollipops  luscious,  it  also  keeps 
baked  goods  fresh,  because  it's  a  natural  preserv 
ative.  And  as  a  carbohydrate,  it  gives  you  en- 
ergy to  function.  Impressed?  Take  the  quiz 
below  and  it'll  be  no  mystery  why,  through- 
out its  long  history,  sugar  has  been  not  only 
naturally  delicious,  but  a  natural  for  many 
other  things  as  well. 


:  Gram  for  gram,  refined  sugar  is  no 
more  fattening  than  the  sugars  in: 

a)  An  apple 

b)  A  mid-sized  luxury  automobile 

c)  Broccoli 

d)  Carrots 

a),  c),  d).  Gram  for  gram,  refined 
sugar  is  no  more  fattening  than  the  sugars  found  in  fruits 
and  vegetables.  Why?  Because,  like  sugar,  they're  all    ** 
carbohydrates.  Frankly,  we  don't  think  there  are  many     J\ 
carbohydrates  in  automobiles. 


tt 


:  True  or  False:  Sugar  is  made  by  witches 
in  a  castle,  high  on  a  mountaintop. 


eA 


Sugar  has  the  ability  to  make: 

a)  The  world  go  round  vir  K  ^-i    »V 

b)  Hay  while  the  sun  shines 

c)  Breads  and  cakes  rise 

d)  A  bit  of  a  fuss 
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False.  100%  natural  sugar  is 
created  in  sugar  beets  and  sugar  cane  in         J  ,  J 
lovely  rural  settings.  _^^^^^^gjr    f     ' 
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I  To  cure  hiccups,  you  should: 

a)  Flap  your  arms  violently 

b)  Bend  over  backwards  and  recite  poetry 

c)  Leave  the  country 

d)  Take  a  teaspoon  of  sugar 


:  d).  Sugar  is  a  traditional  remedy  for  hiccups. 
And  that's  just  one  of  its  many  medicinal 
qualities.  It  has  been  used  to  help  wounds  heal  and 
is  in  many  vitamin  tablets. 


\  :  c).  Sugar  acts  as  a  food  for  yeast,  which  makes 
your  fresh,  delicious  baked  goods  what  they  are.  In  its 
own  way,  it  does  make  a  fuss,  but  the  right  kind. 


So  now  you  can  see  why  sugar  is  not 
only  delicious,  but  extremely 
versatile  as  well.  From  putting 
the  punch  in  pies  to  keeping 
muffins  moist,  sugar  is  clearly 
a  timeless  treat. 

sugar 

It's  More  than  Good  i 


©Copyngtu  1991,  The  Sugar  Ajsociooon,  Inc.  For  reprints  of  this  quiz  or  more  information  about  sugar,  write:  The  Sugar  Association,  1101  15th  Street  N.W.,  Suite  600B  ,  Washington,  D.C.  20005. 
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ZERO  CHOLESTEROL, 
OH  WHAT  A  TASTE! 


Fleischmann's  brings  it  all  together.  Zero  cholesterol, 

low  saturated  fats  and  a  downright  terrific  taste. 

Medical  studies  prove  that  a  diet  low  in  saturated  fats  and 

cholesterol  can  reduce  the  level  of  cholesterol  already  in 

your  body.  And  that  can  help  reduce  your  risk  of  heart  disease. 

Fleischmann's  takes  pure  golden  corn  oil  and  creates  a  taste 

that  makes  it  a  perfect  part.  ..of  the  right  diet.  There  are  a 

number  of  reasons  to  enjoy  Fleischmann's . . . 

one  number  is  Zeroh! 


Fleischmann's, 


HEART  HEALTHY 
AND  DELICIOUS 

continued  from  page  130 

SPIRAL  SANDWICHES 

Val  rolls  up  this  satisfying  lunch  the  night  before.  When 
Daren,  her  husband,  can't  make  it  home  for  lunch,  he  packs  a 
couple  of  slices  to  eat  at  work  You  can  find  Armenian  cracker 
bread  or  lahvosh  in  the  bread  or  cracker  section  of  your 
supermarket  or  in  a  specialty  food  shop  that  carries  Middle 
Eastern  products — 

1    1 5-inch  sesame  seed  Armenian  cracker  bread 

(lahvosh) 

of  an  S-oz.  pkg.  light  cream  cheese  (Neufchatel), 

softened 

Tbsp.  snipped  fresh  basil  or  1  tsp.  dried  basil, 

crushed 

Tbsp.  snipped  fresh  oregano  or  1  tsp.  dried 

oregano,  crushed 

tsp.  salt 

tsp.  garlic  powder 

tsp.  pepper 

oz.  very  thinly  sliced,  fully  cooked  smoked  turkey 

or  ham 

large  tomato,  very  thinly  sliced 

oz.  very  thinly  sliced  Monterey  Jack  or  Swiss 

cheese 

cup  alfalfa  sprouts 

large  romaine  lettuce  leaf,  rib  removed 

•  Dampen  cracker  bread  on  both  sides  by  holding  the 
bread  briefly  under  gently  running  cold  water.  Place  the 
moistened  bread  between  2  damp  clean  towels,  making  sure 
the  sesame  seed  side  is  facing  down.  Let  the  bread  stand  at 
room  temperature  about  1  hour  or  till  it  has  softened 
enough  to  roll. 

•  For  the  filling,  in  a  medium  mixing  bowl  combine  the 
softened  cream  cheese  (Neufchatel),  basil,  oregano,  salt, 
garlic  powder,  and  pepper.  Use  a  fork  to  stir  till  the  spread  is 
thoroughly  mixed. 

•  Uncover  the  softened  bread,  leaving  it  on  the  bottom 
towel.  Using  a  spatula  or  table  knife,  gently  spread  the 
cream  cheese  filling  onto  the  bread  surface.  Arrange  the 
turkey  or  ham  slices  in  a  layer  atop  the  cream  cheese  mix- 
ture. Top  the  meat  slices  with  a  layer  of  tomatoes.  Top  the 
tomatoes  with  a  layer  of  Monterey  Jack  or  Swiss  cheese. 
Sprinkle  with  alfalfa  sprouts. 

•  Place  the  lettuce  leaf  along  one  of  the  short  sides  of  the 
bread  on  top  of  the  alfalfa  sprouts.  Starting  with  the  side 
with  the  lettuce  and  using  the  towel  to  lift,  roll  up  the  bread, 
jelly-roll  style,  so  the  sesame  seed  side  is  on  the  outside  of 
the  roll.  Cover  and  chill  the  roll,  seam  side  down,  for  2  to  24 
hours.  To  serve,  trim  uneven  edges.  Cut  the  chilled  roll  into 
1-inch  slices.  To  take  along,  wrap  slices  tightly  in  moisture- 
and  vapor-proof  wrap  and  pack  with  an  ice  pack.  Makes  4 
to  6  servings. 

Nutrition  information  per  serving:  305  cal.  (37%  from  fat),  13  g 
fat,  41  mg  chol,  17  g  pro.,  32  g  carbo.,  1  g  dietary  fiber,  836 
mg  sodium.  U.S.  RDA:  16%  calcium,  12%  vit.  A,  14%o  vit. 
C,  84%  riboflavin,  23%  niacin. 
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Try  Spiral  Sandwiches  with  a  few  crunchy  vegetables  on  the 
side:  broccoli,  green  onion,  sweet  pepper,  jicama,  radishes, 
carrot,  kohlrabi,  zucchini,  or  pea  pods. 
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SHRIMP  WITH  PEPPERS  AND  CORN 

Simmer  shrimp  in  broth  to  beat  the  fat 
ofsauteing.  Then  add  a  little  pepper  for 
heat,  a  bold  stroke  of  garlic,  and  a 
splash  of  lemon — 
1    cup  water 

1    tsp.  instant  chicken  bouillon 

granules 

1  Vi   lb.  medium  or  jumbo  fresh  or 

frozen  shrimp,  peeled  and 

deveined 

4  ears  fresh  corn,  cut  from  the 

cob,  or  2  cups  frozen  corn 
1    large  red  or  green  sweet 
pepper,  chopped  ( 1  cup) 
to  4  cloves  garlic,  minced 
Tbsp.  cooking  oil 
cup  dry  white  wine 
Tbsp.  lemon  juice 
1    tsp.  cornstarch 
1   fresh  jalapeno  pepper,  seeded 

and  finely  chopped 
Vi  tsp.  dried  oregano,  crushed 
Va  tsp.  salt 

Va   to  Va  tsp.  ground  red  pepper 
Vs   tsp.  ground  cumin 
Fresh  cilantro  (optional) 

continued  on  page  134 
133 


2 

1 

Va 

2 


**SCfc  AMBLING 
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continued  from  page  133 

•  In  a  1 0-inch  skillet  combine  water 

and  chicken  bouillon  granules;  bring 
to  boiling.  Add  shrimp;  return  to  boil- 
ing. Reduce  heat;  cover  and  simmer 
for  1  to  3  minutes  or  till  shrimp  turn 
pink.  Drain  shrimp  in  a  colander  and 
set  aside. 

•  In  the  same  skillet  cook  corn,  red  or 
green  sweet  pepper,  and  garlic  in  hot 
oil  about  3  minutes  or  till  corn  is 
tender,  stirring  often. 

•  In  a  small  mixing  bowl  stir  together 
white  wine,  lemon  juice,  cornstarch, 
jalapeno  pepper,  oregano,  salt,  ground 
red  pepper,  and  cumin.  Stir  the  wine 
mixture  into  the  vegetables  in  the  skil- 
let. Cook  and  stir  till  the  mixture  is 
thickened  and  bubbly. 

•  Add  drained  shrimp  to  skillet. 
Cook  and  stir  gently  about  2  minutes 
more  or  till  mixture  is  heated  through. 
If  desired,  garnish  each  serving  with  a 
leaf  of  fresh  cilantro.  Makes  4  to  6 
servings. 

Nutrition  information  per  serving:  204 
cal  (23%  from  fat),  5  g  fat,  166  mg 
chol,  22  g pro.,  18gcarbo.,  4  g  dietary 
fiber,  368  mg  sodium.  U.S.  RDA:  19% 
iron,  53%  vit.  C,  43%  thiamine,  28% 
niacin. 
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SHRIMP    WITH    l»l 
SHOWS    HOW    WE 
AND   SEAFOOD    IIM 


ERS   AND    CORN 


NINO. 

—  Pes*  Weckerly 


PASTA  WITH  TOMATOES 

Need  a  quick  side  dish?  Check  your 
shelves  to  see  if  you  have  these  ingredi- 
ents on  hand — 

2  to  4  cloves  garlic,  minced 

2  Tbsp.  snipped  fresh  rosemary 
or  1  tsp.  dried  rosemary 

1    Tbsp.  cooking  oil 

1    28-oz.  can  tomatoes,  cut  up 

1  tiny  dried  red  hot  pepper  or  Va 
tsp.  ground  red  pepper 

Vi  tsp.  sugar 

8   oz.  penne  or  mostaccioli  pasta 
(2%  cups) 

2  Tbsp.  grated  Parmesan  cheese 

continued  on  page  136 


WHERE  TO  WRITE  FOR  HELP 

You  can  write  to  the  following  or- 
ganizations for  more  information  on 
your  special  nutrition  concerns. 

*  American  Heart  Association:  Look 
in  the  white  pages  of  your  tele- 
phone directory  for  a  local  affiliate. 

*  American  Dietetic  Association: 
Good  Nutrition  Reading  List,  Na- 
tional Center  for  Nutrition  and  Di- 
etetics, 216  West  Jackson  Blvd., 
Suite  800,  Chicago,  IL  60606- 
6995.  Send  a  stamped,  self-ad- 
dressed, business-size 


envelope.  You  can  also  call  a  toll- 
free  hot-line  number  from  March 
1 2  to  15  between  9:30  a.m.  and 
7:30  p.m.  (Eastern  Standard  Time) 
at  800/366-1655. 

*  United  States  Department  of 
Health  and  Human  Services:  Na- 
tional Health  Information  Center, 
P.O.  Box  1 133,  Washington,  DC 
20013-1  133.  Phone  800/336- 
4794. 

•  Consumer  Information  Center: 
Consumer  Information  Catalog, 
Pueblo,  CO  81009. 
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SNOW  CRAB       COD      SHRIMP       DUNGENESSCRAB       SOLE      CAN  NED  SALMON      HALIBUT      SCALLOPS 


PEOPLE  WHO  KNOW  WHAT  THEY'RE 
DOING  BRING  HOME  ALASKA  SEAEOOD. 

Alaska  fishermen  brave  the  world's  toughest  as  the  day  it  was  brought  from  the  sea.  So  the 
conditions  to  catch  seafood  at  its  peak  of  flavor^^iext  time  you  go  for  seafood,  make  sure  you 
And  they  work  around  the  clock  to  make  sure  lOp  go  far  enough  and  bring  home  one  of  the 
the  seafood  you  bring  home  tastes  as  fresh  ALASKA  many  varieties  of  delicious  Alaska  Seafood. 

ALASKA  SEAFOOD 

FAR  AND  AWAY  THE  WORLD'S  FINEST 


SNOW  CRAB       COD       SHRIMP      DUNGENESSCRAB       SOLE      CANNED   SALMON      HALIBUT      SCALLOPS 


What 

makes 

Idaho'  potatoes 

taste  like 


no  other  potatoes 


on  earth? 


HEART  HEALTHY 
AND  DELICIOUS 

continued  from  page  134 

•  In  a  1 0-inch  skillet  cook  garlic  and 
rosemary  in  hot  oil  till  garlic  is  golden. 
Stir  in  undrained  tomatoes,  whole 
pepper  or  ground  red  pepper,  and  sug- 
ar. Bring  the  mixture  to  boiling;  re- 
duce heat  to  low.  Simmer,  uncovered, 
about  20  minutes  or  till  the  mixture 
reaches  desired  consistency,  stirring 
occasionally. 

•  Meanwhile,  cook  pasta  in  boiling 
water  according  to  package  direc- 
tions; drain. 

•  Before  serving,  remove  the  whole 
red  pepper  (if  using)  from  sauce  and 
discard.  Pour  tomato  mixture  over 
pasta;  toss  gently  to  mix.  Serve  with 
Parmesan  cheese.  Makes  6  side-dish 
servings. 


Freshly  grated  Parmesan  cheese 
tops  off  this  chunky  pasta  dish. 
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Idaho. 


The  land  is  rich  in  volcanic  soil. 


The  water  is  crystal-clear.  The 


climate  brings  warm  days  and  cool 


nights.  Everything  you 


need  to  produce  the  best 


potatoes  on  earth. 


Idaho.  The  only  place 


Idaho"  potatoes  are  grown. 


Nutrition  information  per  serving:  197 

cal  (17%  from  fat),  4%  fat,  1  mgchoL, 
7 g  pro.,  35  g  carbo.,  2  g  dietary  fiber, 
249  mg  sodium.  U.S.  RDA:  12%  iron, 
10%  vit  A,  34%>  vit  C. 


COOKING  WITH  OIL 

Pat  frequently  uses  canola  oil  in  her 
recipes,  but  any  vegetable  oil  will 
work.  Different  oils  do  contain 
varying  amounts  of  saturated  and 
unsaturated  fat. 


Type  of 

%  Satu 

-%  Mono-%  Poly- 

Oil 

rated 

unsatu- 

unsatu- 

rated 

rated 

Avocado 

16 

14 

70 

Canola 

7 

55 

33 

Corn 

13 

25 

58 

Cotton- 

seed 

26 

19 

51 

Olive 

14 

72 

9 

Palm 

48 

38 

9 

Peanut 

19 

46 

30 

Safflower 

9 

12 

74 

Soybean 

15 

23 

58 

Sunflower  10 

21 

64 

DINNER. 
TWO 


Crispy  Baked  Halibut 

Roasted  New  Potatoes 

Pepper-Jicama  Salad 

Pear  Ice 

Watermelon  Ice 

Iced  Tea 


CRISPY  BAKED  HALIBUT 

Baking  at  a  high  temperature  crisps  the 
coating  without  the  fat  of  frying — 
1 V*   lb.  fresh  or  frozen  halibut 
steaks,  cut  1  inch  thick,  or 
2  large  chicken  breasts, 
skinned,  boned,  and  halved 
lengthwise  (2  lb.  total) 
2  tsp.  cooking  oil 
%  cup  soft  sourdough  or  other 
bread  crumbs 


2  Tbsp.  grated  Parmesan  cheese 
1   Tbsp.  snipped  fresh  tarragon 
or  Vi  tsp.  dried  tarragon, 
crushed 
Vi  tsp.  paprika 
Dash  pepper 

Fresh  tarragon  sprigs  (optional) 
Lemon  wedges  (optional) 

•  Thaw  fish,  if  frozen.  Cut  fish  into  4 
portions;  pat  dry  and  brush  with 
cooking  oil.  In  a  shallow  baking  dish 
stir  together  bread  crumbs,  Parmesan 
cheese,  tarragon,  paprika,  and  pepper. 
Dip  fish  or  chicken  into  crumb  mix- 
ture to  coat  both  sides.  Arrange  pieces 
in  a  12x71/ix2-inch  baking  dish. 
Sprinkle  any  leftover  bread  crumb 
mixture  on  top. 

•  For  fish,  bake,  uncovered,  in  a  450° 
oven  for  8  to  12  minutes  or  till  the  fish 
flakes  easily  when  tested  with  a  fork. 
For  chicken,  bake,  uncovered,  about 
15  minutes  or  till  the  chicken  is  no 
longer  pink  in  the  center.  Do  not  turn 
during  baking.  If  desired,  garnish  with 
fresh  tarragon  and  serve  with  lemon 
wedges.  Makes  4  servings. 

continued  on  page  138 
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Nutrition  information  per  serving:  204 

cal.  (30%  from  fat),  6  g  fat,  46  mg 
chol,  30  g  pro.,  4  g  carbo.,  0  g  dietary 
fiber,  164  mg  sodium.  U.S.  RDA:  14% 
calcium,  10%  vit.  A,  12%  thiamine, 
11%  riboflavin,  60%  niacin. 

ROASTED  NEW  POTATOES 

Bake  these  potatoes  alongside  Crispy 
Baked  Halibut.  The  oven  temperature 
is  the  same  for  both — 
1 2  tiny  new  potatoes,  halved,  or 
4  medium  potatoes,  cut  into 
eighths 
2  large  shallots  or  4  green 

onions,  finely  chopped 
2  Tbsp.  cooking  oil 
Dash  salt 

•  In  a  1 3 x9x 2-inch  baking  dish 
combine  cut-up  potatoes  and  shallots 
or  onions.  Pour  cooking  oil  over  pota- 
toes; toss  gently  to  coat.  Sprinkle 
lightly  with  salt.  Bake,  uncovered,  in  a 
450°  oven  about  25  minutes  or  till  po- 
tatoes are  tender  and  light  brown. 
Makes  4  side-dish  servings. 

Nutrition  information  per  serving:  279 
cal.  (22%  from  fat),  7  gfat,  Omgchol, 
5  g  pro.,  50  g  carbo.,  5  g  dietary  fiber, 
49  mg  sodium.  U.S.  RDA:  15%  iron, 
52%  vit.  C,  25%>  thiamine,  and  26% 
niacin. 

PEPPER-JICAMA  SALAD 

The  Weckerlys  often  take  this  tangy 
salad  to  family  gatherings — 
1    1 0-oz.  pkg.  frozen  peas, 

thawed 
1    medium  red  sweet  pepper,  cut 
into  short  strips  ( 1  cup) 

1  medium  yellow  sweet  pepper, 
cut  into  short  strips  ( 1  cup) 

Vi   of  a  small  jicama,  cut  into 
short,  thin  strips  ( 1  cup) 

Va    cup  chopped  red,  yellow,  or 
green  onion 

Va   cup  rice  wine  vinegar  or  white 
vinegar 

2  tsp.  cooking  oil 
Vi  tsp.  sesame  oil 

Dash  salt 
Dash  pepper 
Lettuce  leaves 

•  In  a  salad  bowl  combine  peas,  pep- 
per strips,  jicama  strips,  and  onion. 


•  For  dressing,   in  a   screw-top   jar 

combine  vinegar,  cooking  oil,  sesame 
oil,  salt,  and  pepper;  cover  and  shake 
well  to  mix. 

•  Pour  dressing  over  vegetables; 
toss  to  coat.  Cover  and  chill  till  serv- 
ing time.  Toss  again  before  serving. 
Serve  on  lettuce  leaves.  Makes  6  to  8 
side-dish  servings. 

Nutrition  information  per  serving:  77  cal 
(25%  from  fat),  2  gfat,  3  g  pro.,  12  g 
carbo.,  3  g  dietary  fiber,  79  mg  sodium. 
U.S.  RDA:  20%  vit.  A,  102%>  vit.  C, 
16%  thiamine. 

PEAR  ICE 

Freeze  this  dessert  in   an   ice-cream 
maker  or  in  a  pan — 
1 4   medium  fully  ripe  pears  (3Vi  lb. 
total),  peeled,  cored,  and  cut 
up  (7  cups) 
Vi  to  %  cup  sugar 
2  Tbsp.  kirsch  (cherry  liqueur)  or 
1  i  tsp.  almond  extract 
Fresh  strawberries,  partially  sliced 
and  fanned  (optional) 

•  In  a  2-quart  microwave-safe  casse- 
role place  pear  pieces.  Cover  and  mi- 
cro-cook on  100%  power  (high)  for 
10  minutes  or  till  tender,  stirring  once. 
Cool  slightly;  do  not  drain. 

•  In  a  blender  container  or  food  pro- 
cessor bowl  combine  pears,  cooking 
liquid,  sugar,  and  kirsch  or  almond 
extract.  Cover  and  blend  or  process 
till  smooth. 

•  Freeze  pear  mixture  in  a  4-  to  5- 
quart  ice-cream  freezer  according  to 
manufacturer's  directions.  {Or,  trans- 
fer to  a  9x9x2-inch  pan.  Cover  and 
freeze  for  2  to  3  hours  or  till  almost 
firm.  Break  frozen  mixture  into  small 
chunks.  Transfer  to  a  chilled  bowl. 
Beat  with  an  electric  mixer  till  smooth 
but  not  melted.  Return  to  pan.  Cover; 
freeze  till  firm.)  If  desired,  garnish 
each  serving  with  a  strawberry.  Makes 
5  cups  (10  servings). 

Nutrition  information  per  'A  cup  serving: 
118  cal.  (3%  from  fat),  1  gfat,  0  mg 
chol,  1  g  pro.,  29  g  carbo.,  3  g  dietary 
fiber,  1  mg  sodium. 

WATERMELON  ICE 

Pat  serves  Aliens  favorite  dessert  with 
melon  slices  and  raspberry  puree — 
Vi  cup  sugar 
V*  cup  water 

Vi   of  a  watermelon  (about  7  lb.) 
or  2  medium  cantaloupes 
(about  6  lb.  total) 


Vi   cup  grenadine  syrup 
Fresh  strawberries,  sliced  and 
fanned  (optional) 

•  In  a  small  saucepan  combine  sugar 
and  water.  Heat  to  boiling,  stirring  till 
sugar  is  dissolved.  When  syrup  comes 
to  a  boil,  remove  from  heat.  Set  aside 
to  cool. 

•  Seed  and  cut  up  melon,  removing 
rind.  Place  one-third  of  the  melon  in  a 
blender  container  or  food  processor 
bowl;  cover  and  blend  or  process  till 
smooth.  Transfer  to  a  large  mixing 
bowl.  Repeat  with  remaining  melon, 
one-third  at  a  time.  You  should  have  8 
cups  total  of  pureed  melon. 

•  Stir  the  cooled  syrup  and  grenadine 
syrup  into  pureed  melon.  Cover  and 
refrigerate  till  well  chilled. 

•  Freeze  the  chilled  mixture  in  a  4-  to 
5-quart  ice-cream  freezer  according  to 
manufacturer's  directions.  {Or,  trans- 
fer mixture  to  a  13x9x2-inch  contain- 
er. Cover  and  freeze  for  3  to  4  hours  or 
till  almost  firm.  Break  the  frozen  mix- 
ture into  small  chunks.  Transfer  the 
chunks  to  a  chilled  large  mixing  bowl. 
Beat  with  an  electric  mixer  till  smooth 
but  not  melted.  Return  the  beaten 
mixture  to  the  pan.  Cover  and  freeze 
overnight  or  till  firm.) 

•  Remove  frozen  mixture  from  freez- 
er about  40  minutes  before  scooping. 
If  desired,  garnish  each  serving  with  a 
berry.  Makes  2  quarts  (32  servings.) 

Nutrition  information  per  'A  cup  serving: 
48  cal.  (7%>  from  fat),  0  g  fat,  0  mg 
chol.,  1  g  pro.,  12  g  carbo.,  0  g  dietary 
fiber,  and  3  mg  sodium.  U.S.  RDA: 
16%  vit  C. 


FAMILY 
GATH  ERI  IMG 

Chicken  Fajitas  with 
Colored  Peppers 

Red  Salsa 

Green  Salsa 

Guacamole 

Spanish  Rice 

Fresh  Fruit  with 
Vanilla-Yogurt  Sauce 

Fruit  Punch 

continued  on  page  140 
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GO  SKINNY  DIPPIN' 


)ip  into  the  luscious  whipped  cream  taste  you 
love,  with  only  half  the  fat  of  whipped  cream. 


WHIPPED  TOPPING 
ONLY  8  CALORIES 

50%  LESS FAT 


1991  Kraft  General  Foods,  Inc. 


HEART  HEALTHY 
AND  DELICIOUS 

continued  from  page  138 

CHICKEN  FAJITAS  WITH 
COLORED  PEPPERS 

Pat  checks  the  tortilla  package  to  make 
sure  that  the  tortillas  are  made  with 
vegetable  oil,  not  lard — 

V*   cup  cooking  oil 

Va  cup  vinegar 

4  cloves  garlic,  minced 

1  fresh  jalapeno  pepper,  seeded 
and  finely  chopped 

2  Tbsp.  snipped  fresh  oregano 
or  2  tsp.  dried  oregano, 
crushed 

2  tsp.  seasoned  salt 

1  tsp.  ground  cumin 

2  large  chicken  breasts  (about 
2  lb.  total),  skinned,  boned, 
and  cut  into  thin  3-inch  strips 

1    red  sweet  pepper,  cut  into 

strips 
1   green  sweet  pepper,  cut  into 

strips 
1    yellow  sweet  pepper,  cut  into 

strips 
1    red  onion,  cut  into  thin  wedges 
1 6   (8-inch)  flour  tortillas 
1   to  2  Tbsp.  olive  oil  or  cooking 

oil 
1    recipe  Red  Salsa  and/or  Green 

Salsa 
1    recipe  Guacamole  (optional) 
Fresh  cilantro  (optional) 

•  For  marinade,  in  a  large  mixing 
bowl  combine  cooking  oil,  vinegar, 
garlic,  jalapeno  pepper,  oregano,  sea- 
soned salt,  and  cumin.  Pour  half  of  the 
marinade  into  another  bowl.  Add 
chicken  strips  to  1  bowl  of  marinade. 
Add  pepper  strips  and  onion  to  the 
other  bowl.  Cover  and  marinate  both 
bowls  at  room  temperature  for  up  to 
30  minutes  or  in  the  refrigerator  for  2 
to  24  hours. 

•  Wrap  tortillas  in  a  stack  in  foil. 
Heat  in  a  350°  oven  for  10  minutes  to 
soften. 

•  Meanwhile,  drain  vegetables  and 
chicken.  Reserve  vegetable  marinade 
to  marinate  other  vegetables  for  an- 
other meal,  if  desired;  discard  chicken 
marinade.  Add  1  tablespoon  olive  oil 
to  a  12-inch  skillet;  cook  and  stir  vege- 
tables about  3  minutes  or  till  crisp- 
tender.  Remove  vegetables  from  the 
skillet;  set  aside. 
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•  If  necessary,  add  more  oil  to  skillet. 
Cook  and  stir  chicken,  half  si  a  time, 
over  high  heat  about  3  minutes  or  till 
no  longer  pink.  Return  all  vegetables 
and  chicken  to  skillet;  heat  through. 

•  Serve  chicken  and  vegetables  with 
warmed  tortillas,  and  Red  and/or 
Green  Salsa.  If  desired,  top  each  serv- 
ing with  Guacamole  and  cilantro. 
Makes  8  servings. 

Nutrition  information  per  serving:  357 
cal  (31%  from  fat),  13  g  fat,  36  mg 
chol,  19  g  pro.,  45  gcarbo.,  3  g  dietary 
fiber,  549  mg  sodium.  U.S.  RDA:  12% 
iron,  12%  vit.  A,  71%  vit.  C,  34%  thia- 
mine, 20%  riboflavin,  62%  niacin. 

RED  SALSA 

Pat  and  Allen  prefer  the  fresh  tomato 
taste  of  homemade  salsa  and  make  it 
often  because  it's  so  easy — 

1    large  tomato,  diced  ( 1  Vi  cups) 

1   small  onion,  chopped 

1   fresh  or  canned  tomatillo, 

diced  (14  cup) 
1   or  2  fresh  or  canned  jalapeno 
peppers,  seeded  and  finely 
chopped 
1   Tbsp.  snipped  fresh  cilantro 

(optional) 
1   clove  garlic,  minced 
1   to  2  tsp.  lime  juice 
!4  tsp.  salt 

•  In  a  small  mixing  bowl  combine  to- 
mato, onion,  tomatillo,  jalapeno  pep- 
per, cilantro  (if  desired),  garlic,  lime 
juice,  and  salt.  Stir  gently  to  mix.  Cov- 
er and  chill  for  1  hour  before  serving. 
Store  any  leftover  salsa  in  the  refriger- 
ator for  up  to  1  week.  Makes  about  2 
cups. 

Nutrition  information  per  tablespoon:  3 
cal  (10%>  from  fat),  0.5  g  fat,  0  mg 
chol,  0  g  pro.,  1  g  carbo.,  0  g  dietary 
fiber,  21  mg  sodium. 

GREEN  SALSA 

Be  as  bold  as  you  dare  with  the  jalapeno 
peppers  For  a  milder  salsa,  remove  the 
seeds — 
1 2  tomatillos,  chopped  (2V&  cups), 
or  two  1 8-oz.  cans  tomatillos, 
drained  and  chopped 
1    medium  onion,  chopped 
1   or  2  fresh  or  canned  jalapeno 
peppers,  chopped 
(1  to  2  Tbsp.) 
1    Tbsp.  snipped  fresh  cilantro 
1   Tbsp.  sugar  (optional) 

•  In  a  small  mixing  bowl  combine  to- 
matillos, onion,  jalapeno  peppers,  and 


cilantro.  If  desired,  when  using 
canned  tomatillos,  add  sugar  to  taste. 
Stir  gently  to  mix.  Cover  and  chill  for 
1  hour  before  serving.  Store  any  left- 
over salsa  in  the  refrigerator  for  up  to 
1  week.  Makes  about  2%  cups. 

Nutrition  information  per  tablespoon:  3 
cal.  (14%  from  fat),  0.5  g  fat,  0  mg 
chol,  0  g  pro.,  1  g  carbo.,  0  g  dietary 
fiber,  3  mg  sodium. 


HANDLING  CHILI  PEPPERS 

Because  chili  peppers  contain  vol- 
atile oils  that  can  burn  your  skin 
and  eyes,  avoid  direct  contact  with 
the  peppers  as  much  as  possible. 
When  working  with  them,  wear 
plastic  or  rubber  gloves  or  hold 
your  hands  under  cold  running  wa- 
ter. If  your  bare  hands  do  touch 
chili  peppers,  wash  your  hands  well 
with  soap  and  water. 


GUACAMOLE 

Unlike  most  fruits  and  vegetables,  avo- 
cados contain  fat.  That's  why  it's  a  good 
idea  to  take  it  easy  with  this  flavorful 
condiment — 

2  large  ripe  avocados,  seeded, 

peeled,  and  cut  up 
V*   cup  loosely  packed  fresh 

cilantro 
2  Tbsp.  finely  chopped  onion 
1   or  2  fresh  jalapeno  peppers, 
seeded 

1  or  2  cloves  garlic 

2  Tbsp.  lime  juice 
14  tsp.  salt 

•  In  a  blender  container  or  food  pro- 
cessor bowl  combine  avocados,  cilan- 
tro, onion,  peppers,  garlic,  lime  juice, 
and  salt.  Cover  and  blend  or  process 
till  nearly  smooth,  stopping  and  scrap- 
ing sides  as  necessary.  Transfer  mix- 
ture to  a  bowl.  Cover  with  plastic 
wrap  directly  touching  the  surface  to 
prevent  darkening.  Chill  for  up  to  24 
hours.  Makes  about  \3A  cups. 

Note:  For  a  chunky  dip,  mash  avo- 
cados, snip  cilantro,  chop  onion  and 
peppers,  and  mince  garlic.  In  a  mixing 
bowl  combine  avocados,  cilantro,  on- 
ion, peppers,  and  garlic;  stir  in  lime 
juice  and  salt. 

Nutrition  information  per  tablespoon:  26 
cal  (76%  from  fat),  2gfat,  Omgchol, 
Ogpro.,  1  gcarbo.,  2  g  dietary  fiber,  25 
mg  sodium. 
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We've  put  fiber  in  Roman  Meal  for  75  years 
because  people  need  fiber  from  day  one. 


When  you 
believe  in  good, 
sound  nutri- 
tion as  much 
as  Roman  Meal  does,  you  know  that  good  eating 
habits  start  when  you're  young. 

Seventy-five  years  ago,  we  knew  that  your 
body  needed  roughage  for  a  healthy  digestive 
system.  Today  it's  called  insoluble  fiber.  And  you'll 
still  find  a  good,  healthy  amount  of  it  in  the  wheat 
bran  we  use  in  Roman  Meal  bread. 

Insoluble  fiber  can  help  you  watch  your 
weight,  too.  Our  fiber-rich  Roman  Light  breads 
are  naturally  low  in  calories  and  they  help  give 
you  a  nice,  full  feeling  after  you  eat. 

Roman  Meal  Is  A  Sponsor  OF 


research  indi- 
cates that  when 
used  as  part  of 


■     a  low-fat,  low- 


,*,,  TIIEAMRRICW 

*£*  MEDK1M,  ASSOCIATION'S 


i 


AGAINST 
CHOLESTEROL 


Now  there's  good 
news  about  another  kind  of 
fiber:  soluble  fiber.  That's 
the  kind  that's  in  our  oat 
bran  breads.  The  latest 


cholesterol  diet,  soluble  fiber  may  help  you  to 
reduce  your  serum  cholesterol. 

Of  course,  if  you  want  your  kids  to  get 
fiber,  you'd  better  make  sure  it  tastes  good.  That's 
one  reason  why  we  still  use  honey  in  our  breads. 
The  other's  because  we  like  it  ourselves. 

Today,  we  still  mill  and  blend  Roman  Meal 
to  make  sure  that  each  new  loaf  tastes  as  good  as 
the  last.  Natural  whole  grain  goodness.®  It's  been 
in  our  bread  from  the  beginning. 

So  do  something  your  kids 
will  appreciate  for  the  rest  of 
their  lives.  Start  them  on  fiber- 
rich  Roman  Meal  breads  today. 

It's  What's  Inside  That  Counts 


)  1989  Roman  Meal  Company 
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'NutraSweet  and  the  NutraSweet  symbol  an 
registered  trademarks  of  the  NutraSweet  Co 
for  its  brand  ol  sweetening  ingredient. 
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J  Sugar  Free  Fudgsicle] 
Sugar  Free  Popsicle*  an  d 
Sugar  Free  Creamsicle  Branu 
Treats.  Half  the  calories, 
all  of  the  fun! 

Go  ahead,  indulge  yourself! 
And  don't  think  twice.  Cause  th< 
made  with  100%  NutraSweet® 
So  try  them  all.  And  remembe 
they're  only  big  on  taste. 

e  1991  Cold  Bond  Ice  C 
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SPANISH  RICE 

Serve  this  easy  tomato-flavored  rice 
with  Mexican  dishes,  poultry,  or  fish — 
1  Va  cups  long-grain  rice 

1    large  onion,  chopped  ( 1  cup) 

1   clove  garlic,  minced 

1   Tbsp.  cooking  oil 

1    10%-oz.  can  condensed 

chicken  broth 
1    broth  can  water  ( 1  Vz  cups) 
1    8-oz.  can  tomato  sauce 
V»  tsp.  pepper 

•  In  a  10-inch  skillet  over  medium 
heat  cook  uncooked  rice,  onion,  and 
garlic  in  hot  oil  for  5  to  7  minutes  or 
till  golden,  stirring  frequently.  Care- 
fully add  broth,  water,  tomato  sauce, 
and  pepper;  bring  to  boiling. 

•  Transfer  the  hot  mixture  to  a  2- 
quart  casserole.  Cover  and  bake  in  a 
350°  oven  about  35  minutes  or  till  rice 
is  tender  and  liquid  is  absorbed.  If  de- 
sired, fluff  with  a  fork  before  serving. 
Makes  8  servings. 


Microwave  directions:  In  a  2-quart 
microwave-safe  casserole  combine  un- 
cooked rice,  onion,  garlic,  and  oil.  Mi- 
cro-cook, covered,  on  100%  power 
(high)  for  4  to  6  minutes  (low-wattage 
oven:  5  to  7  minutes)  or  till  onion  is 
tender,  stirring  once.  Add  broth,  wa- 
ter, tomato  sauce,  and  pepper.  Cook, 
covered,  on  high  for  5  to  7  minutes 
(low- wattage  oven:  8  to  10  minutes)  or 
till  boiling.  Stir;  cook  on  50%  power 
(medium)  for  16  to  19  minutes  (low- 
wattage  oven:  14  to  17  minutes  on 
high)  or  till  rice  is  tender  and  liquid  is 
absorbed,  stirring  every  5  minutes. 

Nutrition  information  per  serving:  191 
cal.  (12%  from  fat),  2gfat,  Omgchol, 
5  g  pro.,  37  g  carbo.,  1  g  dietary  fiber, 
413  mg  sodium,  U.S.  RDA:  12%  iron, 
26%  thiamine,  22%  niacin. 

FRESH  FRUIT  WITH  VANILLA- 
YOGURT  SAUCE 

The  Weckerlys  serve  this  year-round, 
using  the  season 's  best  fruits — 
3  oz.  light  cream  cheese 

(Neufchatel) 
Vi  cup  packed  brown  sugar 
Vi  tsp.  vanilla 
1    cup  plain  nonfat  yogurt 


8  cups  assorted  cut-up  fresh  fruit 
Toasted  nuts  or  coconut  (optional) 
•  In  a  small  mixer  bowl  combine 
cream  cheese,  brown  sugar,  and  vanil- 
la. Beat  with  an  electric  mixer  on  me- 
dium spead  till  fluffy.  Add  yogurt; 
beat  till  smooth.  Spoon  sauce  over  as- 
sorted fresh  fruit.  If  desired,  top  with 
nuts  or  coconut.  Makes  8  servings. 

Nutrition  information  per  serving:  152 
cal.  (14%  from  fat),  2gfat,  6mgchoi, 
4  g  pro.,  32  g  carbo.,  5  g  dietary  fiber, 
89  mg  sodium.  U.S.  RDA:  11%  calci- 
um, 22%  vit.  A,  104%  vit.  C,  40% 
riboflavin. 


HEART-HEALTHY  COOKBOOKS 

Pat's  success  in  changing  her  fam- 
ily's diet  is  partly  due  to  ideas 
gleaned  from  her  cookbook  library. 
To  build  your  collection  of  nutritious 
recipes,  look  for  the  following  Bet- 
ter Homes  and  Gardens"'  cookbooks 
at  many  bookstores:  The  Dieter's 
Cook  Book,  Low-Fat  Meals,  Eat  & 
Stay  Slim,  Eating  Healthy  Cook 
Book,  and  Quick  &  Easy  Diet  Reci- 
pes. To  order  them,  see  page  1 90. 
continued  on  page  145 


EVERY  RECIPE  ANALYZED 

With  each  recipe,  we  give  impor- 
tant nutrition  information.  The  calo- 
rie count  of  each  serving  and  the 
amount,  in  grams,  of  fat,  cholesterol, 
protein,  carbohydrate,  fiber,  and  sodi- 
um help  you  keep  tabs  on  what  you 
eat.  We  also  include  the  percent  of 
calories  coming  from  fat. 

You  can  check  the  vitamin  and 
mineral  levels  of  each  recipe  serving. 
These  are  noted  in  percentages  of  the 
United  States  Recommended  Daily 
Allowance  (U.S.  RDA)  whenever  val- 
ues exceed  10  percent  of  the  recom- 
mended amount.  (The  U.S.  RDAs  are 
dietary  standards  developed  by  the 
Food  and  Drug  Administration.) 

HOW  WE  ANALYZE 

We  omit  optional  ingredients  from 
the  nutrition  analysis. 
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Our  seal  assures  you  that  every 

recipe  has  been  tested  in  the 

Better  Homes  and  Gardens'"  Test 

Kitchen.  This  means  that  each  recipe  is 

practical  and  reliable,  and  meets  our 

high  standards  of  taste  appeal. 


When  ingredient  options  appear  in 
a  recipe  (such  as  margarine  or  butter), 
we  use  the  first  one  mentioned  for 
analysis.  The  ingredient  order  does 
not  mean  we  prefer  one  ingredient  or 
the  other. 

We  use  the  first  serving  size  listed 
when  a  range  is  given. 


WHAT  YOU  NEED 

Use  our  analyses  to  chart  the  nutri- 
tion value  of  the  foods  you  eat  and  the 
recipes  you  prepare.  Nutritionists  sug- 
gest that  healthy  adults  follow  these 
daily  recommendations: 

Protein:  About  15%  of  calories 

Fat:  No  more  than  30%  of  calories 

Carbohydrate:  About  55%  of  calories 

Cholesterol:  No  more  than  300 

milligrams 

Sodium:  500  to  3,000  milligrams 

Dietary  fiber:  20  to  30  grams 

For  example,  a  moderately  active 
woman  who  consumes  about  2,000 
calories  a  day  needs  about  75  grams  of 
protein,  no  more  than  67  grams  of  fat, 
and  275  grams  of  carbohydrate.  In 
general,  moderately  active  males  and 
teenagers  need  more  calories,  ffl 
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ADVERTISEMENT 


ealthy  Lifestyle  HH 


Become  a  more  vibrant  you  by  adopting  a  healthy  lifestyle! 

Here  are  three  great  options:  1)  try  the  recipes  below 

from  trusted  manufacturers  (and  see  their  ads  on  the 

pages  noted  below),  2)  enter  the  Healthy  Lifestyle 

Sweepstakes  and  3)  receive  a  substantial  discount  on 

two  fine  Better  Homes  and  Gardens®  books. 

Look  for  the  products  called  for  in  recipes  on  this 
page,  in  this  issue: 

Alaska  Seafood  Marketing  Association   139 

Fleischmann's®  Egg  Beaters® 133 

Fleischmann's®  Margarine  132 

Idaho®  Potato  Commission  136-37 

Mott's®  Apple  Sauce  120 

Roman  Meal®  Bread   141 


Salmon  Steaks  with 
Wine  Sauce 

Dash  white  pepper 
1   cup  milk 
1   beaten  egg  yolk 
VS  cup  halved  seedless 

green  grapes 
3  Tbsp.  dry  white  wine 


4  4-oz.  fresh  or  frozen 

salmon  steaks 
1  Tbsp.  margarine  or 

butter 
1  Tbsp.  cornstarch 
VS  tsp.  instant  chicken 

bouillon  granules 
Thaw  salmon  sleaks.  il  frozen;  rinse  salmon  and  pat  dry. 
Place  Iresh  or  thawed  salmon  in  a  shallow  microwave-sale 
dish.  Cover  with  vented  microwave-sale  plastic  wrap.  Cook 
on  100%  power  (high)  4  lo  8  minutes  or  mi  salmon  Hakes 
easily  when  tested  wilh  fork.  Lei  salmon  steaks  stand, 
covered,  while  preparing  sauce. 

For  wine  sauce,  in  a  4-cup  glass  measure,  cook  mar- 
garine or  bulter.  uncovered,  on  high  lor  45  seconds  lo 
1  minute  or  till  melted.  Slir  in  cornstarch,  bouillon  gran- 
ules and  white  pepper.  Slir  in  milk.  Cook,  uncovered,  on 
high  lor  3  lo  4  minutes  or  till  thickened  and  bubbly,  stir- 
ring every  minute. 

Stir  hall  hot  mixture  into  beaten  yolk.  Relurn  all  to  mix- 
lure  in  the  glass  measure.  Cook,  uncovered,  on  high  lor  30 
lo  45  seconds,  stirring  every  15  seconds.  Slir  till  mixture  is 
smoolh.  Slir  in  grapes  and  wine.  Serve  sauce  over  salmon. 
Makes  4  servings. 


Turkey  Sandwich 

8  slices  ROMAN  MEAL'  Freshly  ground  black 

bread  pepper 

Vt  cup  reduced-calorie  V*  cup  alfalfa  sprouts 

salad  dressing  1  tomato,  thinly  sliced 

2  Tbsp.  finely  chopped  Vz  cucumber,  thinly 

green  onions  sliced 

2  Tbsp.  finely  chopped  8  thin  slices  cooked 

green  peppers  turkey(4  oz.) 

Ve  tsp.  seasoning  salt  8  leafy  green  lettuce 
leaves 

Combine  dressing,  green  onions,  green  pepper,  and  sea- 
sonings. Spread  mixture  on  4  bread  slices.  Layer  on 
remaining  ingredients,  dividing  among  Ihe  4  sandwiches. 
Close  wilh  remaining  bread  slices.  Makes  4  servings. 


Chicken  Marsala 


4  (3Vz-oz.)  boneless, 
skinless  chicken 
breast  halves 

V>  cup 

FLEISCHMANN'S' 
EGG  BEATERS*  99% 
Real  Egg  Product 

54  cup  cracker  meal 

2  cloves  garlic,  minced 


2  Tbsp. 

FLEISCHMANN'S* 
Margarine 

Vt  cup  Marsala  wine 

1  packet  low-sodium 
chicken  bouillon 

Cash  ground  black 
pepper 

2  Tbsp.  chopped 
parsley 

Pound  chicken  breasts  to  W  thickness.  Dip  in  EGG 
BEATERS';  coat  wilh  cracker  meal.  Sel  aside. 

In  skillet,  cook  garlic  in  margarine  for  1  lo  2  minules. 
Add  chicken  and  cook  lor  6  minules  or  until  done,  turning 
once.  Remove  lo  serving  platter:  keep  warm.  In  same  skil- 
let, add  wine,  chicken  bouillon,  pepper  and  parsley;  cook 
and  slir  until  mixture  thickens  and  begins  lo  boil.  Spoon 
over  chicken.  Garnish  and  serve  immediately. 
Makes  4  servings. 
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BIG  SAVINGS  ON  TWO 

HEALTH-RELATED 

COOKBOOKS. 

Please  send  me  Ihe  8eller  Homes  and  Gardens* 
Eat  &  Slay  Slim  cookbook  ($9.95  retail)  and/or  Ihe 
Quick  &  Easy  Diet  Recipes  cookbook  ($24.95  retail)  I  have 
enclosed  one  UPC  code  from  one  ol  Ihe  advertised  brands  shown  on  this 
page  lor  each  book  ordered: 
□  Eal  &  Stay  Slim  Cookbook  $5.95 
D  Quick  &  Easy  Diet  Recipes  $14.95 

Make  check  or  money  order  payable  lo  "Healthy  Lifestyle  Oiler.''  (No 
cash,  please.) 

Name 

Address 

Cily  Stale  Zip 

Mail  lo:  Healthy  Lifestyle  Cookbook  Oiler 

P.O.  Box  9619.  Clinton.  Iowa  52736 
Allow  6  lo  8  weeks  lor  delivery  Oiler  expires  7-31-91.  Void  where  taxed, 
restricted  or  otherwise  prohibited  by  lav/. 
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Raspberry 
Apple  Parfait 

1   pkg.  (4-serving  size)  raspberry  flavor  regular  or 

sugar-free  gelatin 
1  cup  boiling  water 
1   cup  MOTT'S*  Natural  or  Chunky  Apple  Sauce 

1  cup  fresh  or  frozen  raspberries,  thawed  (optional) 

2  cups  plain  or  raspberry  yogurt 
Fresh  raspberries,  if  desired 

In  medium  bowl,  dissolve  gelatin  in  boiling  water;  slir  in 
apple  sauce  until  well  blended.  Slir  in  raspberries,  if 
desired.  Pour  into  8"  square  pan  or  loaf  pan.  Refrigerate 
until  firm.  To  serve,  cut  gelatin  into  cubes.  Alternately 
spoon  layers  ol  gelatin  and  yogurt  into  parfait 
glasses  or  dessert  dishes.  Garnish 
wilh  yogurt  and  fresh 
raspberries.  Makes 
4  servings.  — 


Vt 


\'i  cup  plain  yogurt 

Vt  cup  milk 

2  tsp.  cornstarch 

1  tsp.  Dijon-style 
mustard 

Dash  ground  nutmeg 
4  large  potatoes,  baked 

2  Tbsp.  grated 
Parmesan  cheese 


Potatoes  Supreme 

IVScups  fresh  broccoli 

flowerets 
Vi  cup  sliced  fresh 

mushrooms 

cup  sliced  green 

onion 
Vt  cup  chopped  sweet 

red  pepper 
1    cup  diced  fully 

cooked  turkey  ham 

In  a  1-quarl  microwave-sale  casserole  combine  broccoli, 
mushrooms,  green  onion,  red  pepper  and  2  tablespoons 
water.  Micro-cook,  covered,  on  100%  power  (high)  3  to 

5  minules  or  lill  vegetables  are  tender  Drain  well. 

Add  turkey  ham.  Cook,  covered,  on  high  2  lo  3  minules 
or  lill  healed  through.  Slir  together  yogurt,  milk,  corn- 
starch, mustard,  and  nutmeg.  Add  to  broccoli  mixture. 
Cook,  covered,  on  high  2  to  4  minules  or  lill  mixture  is 
thickened,  stirring  every  30  seconds.  Spoon  over  hot 
baked  potatoes.  Sprinkle  wilh  Parmesan  cheese.  Makes 
4  servings. 

Low-wattage  oven:  Cook  vegetables  on  high  4  lo 

6  minules;  add  turkey  ham.  Cook  on  high  2  to  4  minules. 
Cook  enlire  mixture  on  high  3  lo  5  minutes. 


POTATOES 


Tasty     Recipes    for     Family     Meals     In     a     Snap 
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Brought  to  you  by:  THE  NATIONAL  POTATO  BOARD,  Cheez  Whiz k  Cheese  Spread,  TABASCO "  Brand  Pe] 
BREAKSTONE'S  Sour  Cream,  and  BREAKSTONE'S  LIGHT  CHOICE  Sour  Half  &  Half  ,:,, 


NoTiviE 

WHY  NOT  SERVE  POTATOES?  America's  favorite  vegetable 
can  speed  you  out  of  the  kitchen  and  onto  the  fast  track  in 
less  time  than  it  takes  you  to  put  on  your  running  shoes. 

Zap  those  spuds  in  the  microwave  or  boil,  broil,  or  steam 
them.  No  matter  how  you  slice  them,  nutritious  potatoes 
take  just  minutes  to  prepare. 

Keep  this  booklet  handy  as  a  reminder  that  you  can  whip 
up  great-tasting  meals  with  potatoes  in  no  time— anytime. 


Dotty  About  Potatoes 

Color-coded  dots  will  show  you  the  way  to  an  all-new  collection 
of  delicious,  quick-cooking  potato  recipes: 

indicates  a  recipe  that  can  be  prepared 
in  fewer  than  25  minutes. 


indicates  a  recipe  that  can  be  prepared 
in  fewer  than  35  minutes. 

indicates  a  recipe  that  can  be  prepared 
in  fewer  than  50  minutes. 


TO 


POTATO  SALMON 

oALAD  (cover  recipe) 

12  oz.  round  red  potatoes,  cut 

into  1-inch  pieces 
12  oz.  round  white  potatoes, 

cut  into  V'j-'nch  slices 

1  lb.  fresh  or  thawed  salmon 
steaks,  1-inch  thick,  or  1 
15V2-0Z.  can  salmon 

2  tsp.  olive  oil 

6  cups  torn  lettuce 
4  plum  tomatoes,  quartered 
1  cup  thinly  sliced  red  pepper 
4  hard  cooked  eggs,  halved 
1  3a/2-oz.  can  pitted  ripe  olives, 

drained 
DRESSING 
6  tbs.  olive  oil 

3  tbs.  red  wine  vinegar 
1  tbs.  Dijon  mustard 
Salt  and  pepper  to  taste 
V<*  cup  chopped  parsley 
1.  Place  red  potatoes  and 


lM  cup  water  in  a  1  V^-quart 
glass  casserole;  cover. 
Microwave  on  HIGH  8-9 
mins.,  stirring  twice.  Let 
stand  2  mins.  Drain.  2.  Place 
white  potatoes  and  l/i  cup 
water  in  a  1  V2-quart  glass 
casserole;  cover.  Microwave 
on  HIGH  7-8  mins.,  stirring 
twice.  Let  stand  2  mins. 
Drain.  3.For  canned  salmon, 
go  to  step  4.  Brush  salmon 
with  oil.  Broil  8-9  mins.,  turn 
ing  once.  4.Remove  salmon 
skin  and  bones.  Break  into 
chunks.  5.1n  a  large  shallow 
bowl,  combine  salad  ingredi- 
ents. Whisk  together  dress- 
ing ingredients  and  pour 
over  salad.  Serves  4-6.  Prep 
time:  20  mins.  Cooking  time: 
26  mins. 
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Potato  Mask 


Garden  Fresh 
potatoes  with 
Cheese 

2V2  lbs.  small  red  potatoes, 

sliced 
4  cups  cold  water 
1  (8  oz.)  jar  CHEEZ  WHIZ 

Cheese  Spread 
1  tbs.  chopped  fresh  dill 

(optional) 
V»  tsp.  pepper 
1  (16  oz.)  bag  premium  frozen 

mixed  vegetables,  thawed, 

drained 
l.Place  potatoes  and  water 
in  3-quart  casserole;  cover. 
2.Microwave  on  HIGH  25-30 
mins.,  or  until  potatoes  are 
tender,  stirring  halfway 
through  cooking  time. 
Drain.  3.Heat  process 
cheese  spread  according  to 
label  directions;  stir  in  dill 
and  pepper.  4.Gently  stir 


together  potatoes,  cheese 
mixture,  and  vegetables  in  a 
3-quart  casserole.  5.Micro- 
wave  on  HIGH  2-3  mins.,  or 
until  thoroughly  heated,  stir- 
ring every  minute.  Serves  6 
to  8.  Prep  time:  10  mins. 
Cooking  time:  33  mins. 


Potato  Cheese 
Chowder 

x/2  cup  sliced  carrots 

V'2  cup  chopped  onion 

V*  cup  chopped  celery 

2  tbs.  margarine 

2  cups  (3/»  lb.)  peeled,  cubed 

potatoes 
3A  cup  cold  water 
1  (8  oz.)  jar  cheez  whiz 

Cheese  Spread 
LPlace  all  ingredients 
except  process  cheese 
spread  in  2-quart  glass 


casserole.  Microwave,  cov- 
ered, on  HIGH  10-12  mins., 
or  until  vegetables  are  ten- 
der. 2.Stir  in  process  cheese 
spread  until  melted.  Micro- 
wave, uncovered,  on  HIGH, 
stirring  every  min.,  2-3  mins. 
or  until  desired  consistency. 
Serves  4.  Prep  time:  10  mins. 
Cooking  time:  15  mins. 


POTATO  NACHOS 

6  medium  potatoes  (2  lbs.), 

thinly  sliced 
Salt  and  pepper 
1  (8  oz.)  jar  CHEEZ  WHIZ 

Mexican  Cheese  Spread 
Chopped  green  onion 
Chopped  tomatoes 
Sour  cream 

LSpread  potato  slices  on 
greased  cookie  sheets; 
sprinkle  with  salt  and  pep- 
per. Bake  in  preheated  375° 
oven  25-30  mins.  Place  on 
serving  dish.  2.Heat  pro- 
cess cheese  spread  accord- 


ing to  label  directions;  pour 
over  potatoes.  3.Top  with 
green  onion,  tomatoes,  and 
sour  cream.  Serves  6.  Prep 
time:  10  mins.  Cooking 
time:  30  mins. 


EASY  MASHED 
POTATOES 

4  cups  (approx.  5  medium) 
peeled,  cubed  potatoes 

1  (8  oz.)  jar  CHEEZ  WHIZ 
Cheese  Spread 

LCook  potatoes  in  boiling 
water  15  mins.  or  until  ten- 
der; drain.  Mash.  2.Stir  pro- 
cess cheese  spread  into  hot 
potatoes.  Spoon  into  1-quart 
casserole.  Bake  in  preheat- 
ed 375°  oven  15-18  mins.  or 
until  thoroughly  heated. 
Serves  4  to  6.  Prep  time:  10 
mins.  Cooking  time:  35 
mins.  Variation:  Add  ty*  cup 
chopped  green  onion  and 
V4  cup  sour  cream  with  pro- 
cess cheese  spread. 


potato  Toppings 

Base  recipe 

Combine  1  cup  BREAK- 
STONE'S Sour  Cream  or 
BREAKSTONE'S  light 
CHOICE  Sour  Half  &  Half 
and  lh  cup  salad  dressing 
or  mayonnaise 

l.TANGY  TOPPING 
Add  2  tablespoons  prepared 
horseradish  and  x/a  teaspoon 
salt  Chill.  Makes  IV2  cups. 

2.CREAMY  DILL  TOPPING 
Add  Vs  cup  shredded, 
drained  cucumber  and  V2 
teaspoon  dill  weed.  Chill. 
Makes  13A  cups. 

3.PARMESAN-CHIVE  TOPPING 

Add  1/4  cup  grated  Parme- 
san and  1  teaspoon  chopped 
chives.  Chill.  Makes  1V2 
cups.  Prep  time:  5  mins. 


Chicken  and 
potato  Casserole 

4  medium  potatoes,  peeled, 

thinly  sliced 
1  package  (10  oz.)  frozen 

chopped  spinach,  thawed 

and  well  drained 
1  cup  BREAKSTONE'S  Sour 

Cream  or  breakstone's  light 

CHOICE  Sour  Half  &  Half 
V2  cup  shredded  Swiss 

cheese 
V2  tsp.  nutmeg 
1  pound  boneless  chicken 

breasts 
V2  cup  milk 
Salt  and  pepper 
V3  cup  flavored  bread  crumbs 
l.Place  potatoes  in  a  IV2- 
quart  glass  casserole. 
2.Combine  spinach,  sour 
cream,  cheese,  and  nutmeg. 
Spread  mixture  over  pota- 
toes. 3.  Dip  chicken  breasts 


in  milk;  sprinkle  with  salt 
and  pepper.  Coat  with  bread 
crumbs.  Place  on  top  of 
spinach  mixture.  Bake  in 
preheated  375°  oven  for  45 
mins.  or  until  chicken  is 
thoroughly  cooked.  Serves  4. 
Prep  time:  20  mins.  Cooking 
time:  45  mins. 

POTATO  BALLS 

Instant  mashed  potato  mix 
V2  cup  BREAKSTONE'S  Sour 
Cream  or  breakstone's  light 
CHOICE  Sour  Half  &  Half 
V2  tsp.  oregano 

1  tbs.  grated  Parmesan 
V4  cup  bread  crumbs 

2  tbs.  oil  (optional) 
LPrepare  instant  mashed 
potato  mix  as  directed  for  4 
servings,  substituting  sour 
cream  for  the  milk  and  but- 
ter. Stir  in  oregano  and 
Parmesan.  Chill  20  mins. 
2.Shape  potatoes  into  8  balls 
and  coat  with  bread  crumbs. 
3.Place  on  a  cookie  sheet. 


Drizzle  with  oil.  Bake  in  pre- 
heated 375°  oven  for  10-15 
mins.  Makes  8.  Prep  time:  10 
mins.  Cooking  time:  15  mins 

Creamy  Leek  and 
Potato  Soup 

2  large  leeks,  thinly  sliced 
6  medium  potatoes,  diced 
4  cups  chicken  broth 
1  tsp.  salt 

1  cup  breakstone's  Sour 
Cream  or  breakstone's  light' 
CHOICE  Sour  Half  &  Half  II 

2  cups  milk  U 
1  tbs.  chopped  chives 

l.In  a  large  saucepan,  com-  |Dr 
bine  leeks,  potatoes,  chicken  \  sal 
broth,  and  salt.  Bring  to  a 
boil.  Reduce  heat  and  sim 
mer  15  mins.  or  until  pota- 
toes are  tender.  2.Puree  mix  j  Co 
ture  in  a  blender  or  food  pro 
cessor.  Return  to  saucepan. 
3.Stir  in  sour  cream,  milk,  anc 
chives.  Heat  gently.  Makes 
8  V2  cups.  Prep  time:  20  mins 
Cooking  time:  15  mins. 
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,  Mexican 
Ihot  potatoes 

1  pound  lean  ground  beef  or 

turkey 
1  small  onion,  chopped 
1  garlic  clove,  minced 
1  cup  BREAKSTONE'S  Sour 
Cream  or  BREAKSTONE'S  LIGHT 
CHOICE  Sour  Half  &  Half 
L/3  cup  hot  chunky  salsa 
1  tsp.  oregano 
i/8  tsp.  chili  powder 
x/2  tsp.  salt 
4  baked  potatoes 
l.In  a  large  skillet,  brown 
beef  with  onion  and  garlic. 
Drain.  2.Stir  in  sour  cream, 
salsa,  oregano,  chili  powder, 
and  salt.  3.Serve  over  hot 
baked  potatoes.  Makes  2xfc 
cups.  Prep  time:  15  mins. 
Cooking  time:  5  mins. 


Potatoes  are  Hot 


Sweet  Hot 
New  Potatoes 

13A  lbs.  new  potatoes, 

quartered 
2  small  onions,  finely  chopped 
2  tbs.  butter 
2  tbs.  sugar 

1  tsp.  salt 

2  tbs.  all-purpose  flour 
lcup  milk 

1  cup  sour  cream 
IV2  tbs.  white  vinegar 
1  tsp.  tabasco9  Pepper  Sauce 
l.In  a  2-qt.  glass  casserole, 
combine  potatoes  and  V2 
cup  water.  Cover  and  micro- 
wave on  HIGH  8-11  mins., 
stirring  once.  Let  stand  2 
mins.  2.1n  a  4-cup  glass  mea- 
sure, combine  onions  and 
butter.  Cook  on  HIGH  2-5 
mins.  until  onion  is  translu- 
cent. Stir  in  sugar,  salt,  and 
flour.  Add  half  the  milk. 


Cook  on  HIGH  2  mins.  Stir. 
3.Add  remaining  milk,  cook 
on  HIGH  2  mins.  Stir  in  sour 
cream,  vinegar,  and  TABAS- 
CO* Pepper  Sauce.  Cook  at 
50%  power  for  2  mins. 
4.Drain  potatoes  and  stir  in 
sauce.  Serves  6.  Prep  time:  8 
mins.  Cooking  time:  9  mins. 

ROASTED 
POTATO  SALAD 

1  clove  garlic,  minced 

5  tbs.  olive  oil,  divided 

3A  tsp.  dried  rosemary 

V2  tsp.  salt 

V2  tsp.  tabasco®  Pepper  Sauce 

4  large  baking  potatoes,  cut 

into  1-inch  pieces 
IV2  tbs.  red  wine  vinegar 

1  tsp.  Dijon  mustard 

2  green  onions,  minced 
l.Combine  garlic,  3  table- 
spoons oil,  rosemary,  salt, 


and  TABASCO'  Pepper 
Sauce.  2.1n  a  13x9x2-inch 
baking  dish  combine  pota- 
toes with  oil  mixture.  Roast 
in  preheated  425°  oven  for 
30-40  mins.,  stirring  every 
10  mins.  3.Whisk  together 
remaining  oil,  vinegar,  and 
mustard.  Stir  in  potatoes. 
Cool.  Fold  in  onions.Serves 
6.  Prep  time:  10  mins.  Cook- 
ing time:  35  mins. 

Crusty 
baked  potatoes 

4  tbs.  melted  butter 

2  cloves  garlic,  minced 

V«  tsp.  tabasco®  Pepper  Sauce 

4  medium  baking  potatoes, 

halved  lengthwise 
l.Combine  first  three  ingre- 
dients. 2.Brush  potatoes 
with  mixture.  Place  cut  side 
down  on  baking  sheet. 
3.Bake  in  preheated  375° 
oven  for  45  mins.  Serves  4. 
Prep  time:  5  mins.Cooking 
time:  45  mins. 


Spicy  Potato 
Galette 

1  tbs.  butter  or  margarine, 
melted 

1  tbs.  vegetable  oil 

Y*  tsp.  TABASCO®  Pepper  Sauce 
x/a  tsp.  dried  thyme 
Vi  tsp.  dried  rosemary 

2  medium  baking  potatoes, 
thinly  sliced 

Salt 

LCombine  all  ingredients 
except  potatoes  and  salt. 
2.Brush  bottom  of  a  9-inch 
cake  pan  or  cast  iron  skillet 
with  l/s  of  the  mixture  and 
layer  with  half  the  potatoes. 
Brush  potatoes.  3  Add 
remaining  potatoes  and 
brush  with  remaining  mix- 
ture; sprinkle  with  salt. 
4.Place  over  moderately 
high  heat  until  sizzling.  Put 
in  preheated  450°  oven. 
Bake  25  mins.  until  golden. 
Invert  on  to  serving  dish. 
Serves  2.  Prep  time:  12 
mins.Cooking  time:  30  mins. 


HowmuchTabasco9  sauce  does  it  take 
toknock  the  eyes  out  of  your  baked  potato? 


For  those  of  you  who  prefer  your  baked 
potato  on  the  mild  but  interesting  side ,  we 
recommend  a  drop  or  two  of  Tabasco®  brand 


pepper  sauce.  For  the  adventurous,  four  or 
five  drops  will  definitely  make  a  statement. 

But  don't  stop  there.  Try  a  drop  or  two  of  Avery  Island's  magical  Tabasco®  sauce. 

Tabasco®  pepper  sauce  on  hamburgers ,  in  It's  a  real  knockout, 

macaroni,  spaghetti  sauce,  vegetables,  even  on  pizza.  The  lively  taste  of  Tabasco*  sauce 

Don't  keep  it  bottled  up. 

©  1991 .  TABASCO  is  a  registered  trademark  ofMdlhenny  Company. 

For  the  recipes  of  Waiter  Mdlhennyin'AGentleman'sGuideto  Memorable  Hospitality,"  send$3.25toMctthenny  Co.  ,Dept.GG,  Avery  Island,  Louisiana  70513. 
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Lauren  helps  Mom  decide  what  to 
make  for  dinner. 

FAAAILY 
COOICOUT 

Lemon-Dill  Marinated 
Flank  Steak 

Yogurt-Topped  Baked  Potatoes 

Steamed  Carrots 

Tossed  Salad 

French  Bread 

Fresh  Fruit 

Lemonade 


LEMON-DILL  MARINATED 
FLANK  STEAK 

Val  Weckerly  makes  this  often  because 
the  marinade  is  so  easy  to  put  together 
and  the  meat  is  so  quick  to  grill — 
1    1-  to  1  Vi-lb.  beef  flank  steak, 

about  3A  inch  thick 
V*   cup  sliced  green  onions 
V*  cup  water 
Va   cup  dry  red  wine 
Vi  cup  reduced-sodium  or  regular 

soy  sauce 
3  Tbsp.  lemon  juice 
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2  Tbsp.  cooking  oil 
1    Tbsp.  snipped  fresh  dill  or 
1  tsp.  dried  dillweed 

1  Tbsp.  reduced-sodium  or 
regular  Worcestershire  sauce 

2  cloves  garlic,  minced 
Vi  tsp.  celery  seed 

Vi  tsp.  pepper 

•  Score  meat  by  making  shallow  cuts 
at  1-inch  intervals  diagonally  across 
the  steak  in  a  diamond  pattern.  Re- 
peat scoring  on  the  second  side.  Place 
meat  in  a  plastic  bag  that's  set  in  a 
shallow  dish. 

•  For  marinade,  in  a  medium  mixing 
bowl  combine  green  onions,  water, 
red  wine,  soy  sauce,  lemon  juice, 
cooking  oil,  dill,  Worcestershire 
sauce,  garlic,  celery  seed,  and  pepper. 
Pour  marinade  over  steak.  Seal  bag. 
Marinate  in  the  refrigerator  for  6  to  24 
hours,  turning  the  bag  occasionally  to 
distribute  the  marinade. 

•  Drain  meat,  reserving  marinade. 
Grill  steak  on  an  uncovered  grill  di- 
rectly over  medium  coals  for  12  to  14 
minutes  or  till  of  desired  doneness, 
turning  once  and  brushing  occasional- 
ly with  the  reserved  marinade.  (Or, 
broil  the  meat  on  the  unheated  rack  of 
a  broiler  pan  about  6  inches  from  the 
heat  for  12  to  14  minutes  or  till  of 
desired  doneness,  turning  once  and 
brushing  occasionally  with  the  re- 
served marinade.)  To  serve,  use  a 
sharp  knife  to  thinly  slice  meat  across 
the  grain.  Makes  6  servings. 

Nutrition  information  per  serving:  138 
cal  (46%  from  fat),  7  g  fat,  38  mg 
chol,  17  g  pro.,  2  g  carbo.,  0  g  dietary 
fiber,  232  mg  sodium.  U.S.  RDA:  10% 
iron,  10%  riboflavin,  23%  niacin. 

ANTS  ON  A  LOG 

Granddaughters  Brittany  and  Lauren 
make  this  favorite  snack  themselves, 
with  Mom  or  Grandma  close  by — 
2  stalks  celery 
2  Tbsp.  light  cream  cheese 

product  (tub-style) 
1   Tbsp.  mixed  dried  fruit  bits  or 
raisins 

•  Trim  celery.  Cut  each  stalk  into  4- 
inch-long  stalks.  Spread  cream  cheese 
in  the  centers  of  celery  stalks.  Top 
cream  cheese  with  dried  fruit  or  rai- 
sins. Makes  4  snacks. 

Nutrition  information  per  serving:  25  cal 
(44%  from  fat),  1  gfat,  4  mgchol,  1  g 
pro.,  3  g  carbo.,  0  g  dietary  fiber,  61  mg 
sodium.  U.S.  RDA:  21%  riboflavin.  M 
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SWEEP- 


Here's  how  you  can  win  a  trip  for  two 

to  a  Florida  resort  or  one  of  four 

exercise  bicycles!  Enter  the 

Sweepstakes  today! 

HOW  TO  ENTER 

Either  mail  in  a  postcard  or  fill  out  a  3W  x  5"  card 
with  (he  following  information  and  place  in  an 
envelope:  Print  'Healthy  Lifestyle  Sweepstakes"  at 
the  top,  your  name,  address  and  daytime  telephone 
number.  Mail  entries  to: 
Healthy  Lifestyle  Sweepstakes 
RO.  Box  9255 
Des  Moines,  Iowa  50306 


RULES  FOR  ENTERING 

1.  No  purchase  necessary.  Mail  in  a  postcard  or  mail 
in  a  3vy  x  5"  card  placed  in  an  envelope  to  address 
above.  2.  Entries  must  be  received  no  later  than  May 
31, 1991.  3.  The  grand  prize  of  a  Florida  resort  vaca- 
tion, of  approximately  $1,500  retail  value,  includes 
the  following:  (A)  Round-trip  coach  airfare  for  two 
from  a  U.S.  metro  airport  nearest  home  to  the  resort. 
(B)  Ground  transportation  from  the  airport  to  the 
resort.  Transportation  from  home  to  the  airport  and 
from  airport  to  home  is  the  responsibility  of  the  win- 
ners.(C)  Three  nights  lodging  at  a  Florida  resort.  (0) 
Meals  and  gratuities  are  not  included.  4.  All  other 
prizes  are  as  listed  above  and  will  be  shipped  to  the 
winners  within  four  months  of  the  drawing.  The 
drawing  will  be  held  on  or  about  June  20, 1991  and 
winners  will  be  notified  by  July  1, 1991.  5.  Sweep- 
stakes offering  is  limited  to  the  continental  United 
States,  lhat  is  airfare  is  only  from  the  winner's  conti- 
nental U.S.  residence.  Meredith  Corporation  is  not 
responsible  for  any  injury  or  harm  incurred  by  the 
winners  during  the  trip,  including  ground  transporta- 
tion, air  travel  and  the  stay  at  the  Florida  resort.  6. 
Winners  will  be  chosen  by  random  drawing;  one 
entry  per  family.  7.  Winner  must  by  21  years  old  and 
a  U.S.A.  resident.  8.  Entry  constitutes  permission  to 
use  winner's  name,  photograph  and  general  informa- 
tion for  promotional  and  advertising  purposes.  9.  All 
taxes  are  the  sole  responsibility  of  the  winner.  10. 
Employees  and  family  members  of  Meredith  Corpo- 
ration, their  agents,  affiliates,  and  subsidiaries  are 
not  eligible.  11.  All  federal,  state  and  local  laws  apply. 
Void  where  prohibited.  Winner  may  be  required  to 
sign  an  affidavit  of  eligibilty  and  a  release.  12.  Odds 
of  winning  depend  on  number  of  entries  received.  13. 
No  responsibility  is  assumed  for  lost,  stolen,  illegi- 
ble, misdirected  or  late  entries.  14.  Only  one  prize 
per  family.  For  winners'  names,  send  SASE  to: 

Healthy  Lifestyle  Sweepstakes 

R0.  Box  9255 

Des  Moines,  IA  50306 

15.  This  sweepstakes  is  being  sponsored  by  Meredith 
Corporation. 
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YOUR  FAMILY  NUTRITION  GUIDE 


Las  Vegas  chefs  serve 

lean  menus. 


Rhode  Island  mother  wins 
i   lean  recipe  contest. 


Phoenix  dietitians  give      // 
supermarket  tours. 


AMERICA  LEANS  TOWARD  LOW  FAT 


~«dW  udy  Kilton  of  Cranston, 
Rhode  Island,  Pat  and  Mike  Nolin  of 
Mesa,  Arizona,  and  Chef  Gustav 
Mauler  of  the  Las  Vegas  Mirage  Ho- 
tel share  a  common  interest. 

They  all  participated  in  Project- 
LEAN,  a  national  education  cam- 
paign to  curb  fat  consumption. 
(LEAN  stands  for  Low-Fat  Eating  in 
America  Now.)  Judy  and  the  others 
became  involved  in  ProjectLEAN  in 
their  own  communities.  Ten  local  pro- 
grams conducted  through  state  and 
local  health  departments  are  being 
funded  by  the  Henry  J.  Kaiser  Family 
Foundation,  sponsor  of  Project- 
LEAN. Tailored  to  the  health,  in- 
come, and  information  needs  of  local 
residents,  these  programs  include: 

Arizona  goes  on  tour  and  serves 
up  Cinco  de  Mayo  sin  grasa  (without 
fat):  Fry's  and  Bashas'  supermarket 
chains  in  the  Phoenix  area  are  provid- 
ing Eat  Lean  tours  for  health-con- 
scious shoppers  such  as  Pat  and  Mike 
Nolin.  "Pat  and  I  thought  we  were 
somewhat  knowledgeable  beforehand 
because  we're  both  health  profession- 
als," said  Mike.  "We  were  surprised 


by  how  much  we  learned.  For  one 
thing,  now  we  can  quickly  figure  the 
percent  of  fat  calories  in  foods  by 
reading  ingredient  labels." 

Some  eat-lean  ideas  for  Hispanics 
showed  up  on  Phoenix  television. 
Ernesto  Echeverria,  a  nutrition  educa- 
tor, shared  how  to  cut  back  on  fat,  not 
flavor,  in  favorite  recipes — even  Cinco 
de  Mayo  fiesta  foods.  "Take  the  'fry' 
out  of  refried  beans,"  Ernesto  suggest- 
ed, "by  cooking  the  beans  with  toma- 
to, onion,  garlic,  and  cilantro." 

Nevada  cashes  in:  No  more  gam- 
bling on  your  health  when  dining  in 
Las  Vegas.  Chef  Mauler  of  the  Mirage 
Hotel  and  nine  other  chefs  from  res- 
taurant, casino,  and  convention  estab- 
lishments participated  in  a  six-week 
nutrition  class  last  fall,  then  developed 
signature  low-fat  recipes.  With  the 
January  kick-off  of  Las  Vegas  LEAN, 
these  chefs  began  offering  their  lus- 
cious creations  on  house  menus. 

Rhode  Island  cooks  up  a  contest: 
An  easy  way  to  learn  how  to  cook 
low-fat  foods  is  by  example.  To  lead 
the  way,  Rhode  Island  sponsored  a 
ProjectLEAN  recipe  contest  last  sum- 


mer. Judy  Kilton,  the  main-dish  win- 
ner, created  Chicken  and  Vegetables 
with  Yogurt  Sauce  (see  recipe,  page 
148).  "I  incorporate  a  lot  of  vegetables 
into  cooking,  with  perhaps  4  ounces  of 
meat  per  serving,"  says  this  former 
pastry  chef,  now  a  full-time  mother. 

Other  recipe  winners  were  Carole 
Herrick  of  Barrington  for  a  molasses 
bran  quick  bread,  and  Elizabeth  No- 
lan of  Riverside,  for  her  whole-wheat 
honey  spice  cake.  The  recipes  were 
distributed  free  to  customers  of  Scott's 
Valueland  stores. 

Utah  reaches  out  to  youth:  Lean 
Machine  buttons  and  T-shirts  were 
the  rage  in  Davis  County,  Utah,  as 
fifth  graders  proudly  displayed  their 
nutrition  education  awards.  More 
than  1,000  students  received  recogni- 
tion for  their  school  nutrition  training. 

West  Virginia  lightens  up:  The 
"Lighten  Up  West  Virginia  Chal- 
lenge," conducted  by  the  Wellness 
Council  of  West  Virginia,  encouraged 
25  businesses  and  more  than  900  of 
their  employees  to  participate  in  a 
wellness  competition. 

continued  on  page  148 
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omise: 


A  TASTE  YOU  CAN 
TAKE  TO  HEART 


Every  delicious  bite  of  Promise  spread  is  90%  free  of  saturated 
fat:  And  has  no  cholesterol.  — 

That's  why  a  healthy  diet  which  includes  Promise 
nay  actually  help  lower  your  cholesterol,  which  may 
'educe  the  risk  of  heart  disease .  — ^| 

Promise.  It's  at  the  heart  of  eating  right.      ^|   --H^^  «=gs " f^TOITII 


Get  Heart  Smart" 


lise  stick,  89%;  Promise  Extra  Light,  94%  saturated  fat-free. 
)  Van  den  Bergh  Foods  Company 


AMERICA  LEANS 
TOWARD  LOW  FAT 

continued  from  page  146 

The  impressive  results:  5,769 
pounds  lost  and  15,873  miles  walked! 
The  top  prize  went  to  Empire  Nation- 
al Bank  in  Clarksburg.  Working  in 
two  teams  over  12  weeks,  Empire  em- 
ployees skillfully  balanced  lean  eating 
and  exercise.  They  began  serving  fruit 
baskets  and  vegetable  trays  for  em- 
ployee birthdays  instead  of  higher  fat 
cake  and  doughnuts,  published  their 
own  low-fat  recipe  book,  and  mapped 
out  a  lunch-hour  walking  route. 

Other  community  projects  include: 

Baltimore:  "A  Minute  for  Your 
Health"  video,  tips,  and  recipes  are 
available  to  groups.  Low-fat  training 
presentations  target  teachers  and 
Head  Start  participants.  The  Univer- 
sity of  Maryland  Cooperative  Exten- 
sion Service  conducts  bimonthly 
consumer  shopping  tours. 

California:  A  "Choose  Health, 
Choose  Lean"  program  is  promoted 
in  120  Safeway  stores  in  northern  Cal- 
ifornia. Special  displays  identify  lean 
meat  cuts  and  provide  free  brochures 
with  lean-eating  tips  and  recipes. 

Nebraska:  Statewide  corporate 
wellness  programs  flourish.  Six  small 
Nebraska  communities  offer  grocery 
store  tours,  low-fat  workshops,  and 
telephone  information  lines. 

New  York  City:  January  6  through 
12  marked  a  citywide  Low-Fat  Eating 
Awareness  Week.  Training  was  of- 
fered to  60  small  grocery  store  owners 
in  ethnic  neighborhoods  on  promot- 
ing low-fat  foods,  such  as  skim  milk. 

Virginia:  Three  local  campaigns  in- 
clude Hampton  Health  District  offer- 
ing educational  programs  to  school 
and  city  employees,  Roanoke  Council 
of  Community  Services  developing 
and  marketing  a  low-fat  cookbook, 
and  Thomas  Jefferson  Health  District 
demonstrating  lean  cooking  options  at 
Heart  Luck  church  suppers. 

PROJECTLEAN  IDEAS 

Start  your  own  community  pro- 
gram with  help  from  the  Project- 
LEAN  Idea  Kit.  To  obtain  the  kit, 
send  $15  to  ProjectLEAN,  Porter/ 
Novelli,  1001  30th  St.,  NW,  Washing- 
ton, DC,  20007. 


Winner  of  a 
lean  recipe 
contest,  this 
chicken  en- 
tree uses  yo- 
gurt instead 
of  sour 
cream,  and 
light  marga- 
rine in  place 
of  butter. 


CHICKEN  AND  VEGETABLES  WITH 
YOGURT  SAUCE 

Taste  this  light  yet  filling  entree  and 
you'll  know  why  this  recipe  won  the 
Rhode  Island  Department  of  Health 
ProjectLEAN  recipe  contest  for  Judy 
Kilton  of  Cranston,  Rhode  Island — 

1    small  yellow  summer  squash 

1   small  zucchini 

1    large  leek 

1  large  carrot 

2  to  3  tsp.  reduced-calorie 
margarine  spread 

1    to  2  cloves  garlic,  minced 
4  boneless,  skinless  chicken 

breast  halves  (4  oz.  each), 

pounded  lightly 
V*   cup  dry  vermouth 
1    8-oz.  carton  plain  nonfat 

yogurt 

1  Tbsp.  cornstarch 

2  Tbsp.  snipped  fresh  chives 
Vb  tsp.  ground  red  pepper  or 

bottled  hot  pepper  sauce 
1 2  stalks  fresh  asparagus 

Trim  ends  from  squash  and  zucchi- 
ni, remove  seeds,  and  cut  into  julienne 
strips  (about  3A  cup  each).  Cut  leek 
and  carrot  into  julienne  strips  (about 
1 14  cups  each). 

In  a  large  skillet  melt  2  teaspoons 
spread  over  medium  heat.  Add  garlic; 
cook  about  30  seconds.  Add  carrot; 
cook  and  stir  for  1  minute.  Add 
squash,  zucchini,  and  leek.  Cook  and 


stir  for  3  to  4  minutes  or  till  crisp- 
tender;  do  not  overcook.  Remove  veg- 
etables and  keep  warm. 

Add  chicken  to  skillet.  Cook  chick- 
en about  8  minutes  or  till  no  longer 
pink,  turning  once  (add  remaining  1 
teaspoon  spread,  if  necessary).  Re- 
move from  pan  and  keep  warm. 

For  sauce,  add  vermouth  to  pan. 
Deglaze  pan  with  vermouth  by  heat- 
ing till  vermouth  comes  to  boil;  sim- 
mer about  1  minute,  stirring  and 
scraping  pan.  In  a  small  bowl  combine 
yogurt,  cornstarch,  chives,  and  red 
pepper.  Add  to  skillet.  Cook  and  stir 
till  thickened  and  bubbly;  cook  and 
stir  for  2  minutes  more.  Season  to 
taste  with  salt  and  pepper. 

Meanwhile,  in  a  small  skillet  cook 
asparagus,  covered,  in  boiling  water 
about  5  minutes  or  till  crisp-tender; 
drain.  Divide  squash  mixture  among 
four  dinner  plates.  On  each  plate, 
place  three  hot  asparagus  spears  atop 
vegetables.  Place  chicken  on  vegeta- 
bles. Spoon  yogurt  sauce  over  all. 
Makes  4  servings. 

Nutrition  information  per  serving:  258 
cal.  (21%  from  fat),  6  g  fat,  73  mg 
chol,  32  g pro.,  16gcarbo.,  2  g  dietary 
fiber,  150  mg  sodium.  U.S.  RDA:  21% 
calcium,  13%  iron,  43%  vitamin  A, 
40%)  vitamin  C,  19%  thiamine,  27% 
riboflavin,  87%  niacin.  H 
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How  do  you 
make 


som 


ethi 


TctSlC 


so  fattenin 
when  it's  at  least 
98%  fat  free? 


BLUEBERRY  MUFFINS 

Whole  blueberries  in  a  moist 

muffin.  Fat  free.  120  calories  each. 


APPLE  STREUSEL  PIE 

Crisp,  fresh  apples  topped  with  streusel  in  a 
flaky  crust.  98%  fat  free.  170  calories  a  slice. 


POUND  CAKE 

Moist,  golden  pound  cake  that's  fat 

free.  70  calories  a  serving. 


On  Preceding  Page: 
STRAWBERRY  YOGURT  DESSERT 

Creamy  whipped  yogurt  smothered 

with  strawberries.  99%  fat  free. 

120  calories  a  serving. 


CHOCOLATE  CAKE 
Rich  chocolate  cake  so  moist  it's  devilishly 
Sara  Lee.  Yet  fat  free.  110  calories  a  serving. 


FJ9  9  <Ai 


APPLE  DANISH 

Fresh,  crisp  apples  in  Sara  Lee  pastry 

dashed  with  cinnamon.  Fat  free.  130 

calories  a  serving. 


MaKe  It 
100%  Sara  Lee 


INTRODUCING 


CHERRY  STREUSEL  PIE 

Juicy  whole  cherries  sprinkled  with 

streusel  in  a  flaky  crust.  98%  fat  free. 

160  calories  a  slice. 


>M 


(.(. 


We  made  new  FREE  &  LIGHT*  so 
you  can  have  Sara  Lee's  great  taste  in 
recipes  that  are  at  least  98%  fat  free. 
Lower  in  calories.  Cholesterol  free. 
And  low  in  sodium.  Of  course,  there 
are  no  artificial  sweeteners, 
preservatives  or  tropical  oils.  After  all, 
Dad  only  made  the  best.  And  some 
things  should  never  change.  ^  ^ 


r 


MANUFACTURER'S  COUPON    EXPIRES  7/31/91 


Save  50^: 


ON  ANY 

SARA  LEE 

FREE  &  LIGHT. 


Grocer:  This  coupon  good  only  on  purchase  ol  product  indicated. 
LIMIT  ONE  COUPON  PER  PURCHASE.  Reimbursement  is  at  the 
coupon  face  value  plus  8c  handling  per  coupon.  VOID  where 
prohibited,  restricted  or  taxed.  Customer  pays  sales  tax.  Cash 
value  1/20o.  Mail  to  Sara  Lee  Bakery,  P.O.  Box  500024, 
El  Paso.  TX  88550-0024. 

FRAUD  CLAUSE:  Redeemable  from  retail  customer  only,  any 
other  use  constitutes  traud.  Proof  of  purchase  of  sufficient  stock 
may  be  required. 


'32100"90050' 


The  (laughter  of  the  founder. 


NOBODY  DOESN'T  LIKE  SARA  LB 

AT  LEAST 

98%  FAT  FREE. 
100%  SARA  LEE. 


•"Good  Housekeeping  "• 

^  PROMISES  <?" 

^troniiBijii*** 
*1/3  fewer  calories  per  ounce  than  product  referenced  on  package. 


)  1991,  Sara  Lee  Ba 


jiet  on  the  right  track  to  a  healthy  new  lifestyle 
md  win  a  NordicTrack! 

tall  the  Better  Homes  and  Gardens® 
OOK-TO-COOK  HOTLINE 

it900-740-COOK 


[ear  a  taped  informational  message 
■om  BH&G®  Food  Editor 
fANCY  BYAL,  offering  special 
earr-healthy  food  tips  you  can  use 
)r  your  family's  meals. 


)rder  your 

■REE  copy 

f  BH&G's  "LOW 

IHOLESTEROL  COOKING": 

124-page,  four-color  booklet  full  of 
elicious  recipes  to  do  your  heart 
ood!  Includes  main  dishes,  side 
ishes  and  desserts. 

teceive  VALUABLE  COUPONS 
vorth  over  $6.00!  Get  big 

avings  on  on  a  wide  variety  of 
ents-off  coupons  from  Campbell, 
leinz,  Sara  Lee,  Borden, 
leischmann's,  and 
lellmann's/Best  Foods. 

Start  your  healthy 
ifestyle  today! 

all  the  BH&G*  Cook-to-Cook  Hotline, 
00-740-COOK,  between  February  1 
d  March  31, 1991.  You  will  be 
\  Charged  $2.97  on  your  telephone 
\  nil  for  this  two-minute  call. 

>ffer  valid  until  March  31,  1991 
>r  as  long  as  supplies  last. 


Win  a 

NordicTrack 

Exerciser! 

(No  phone  call  necessary— see  rules  below.) 


To  get  on  the  fast  track  to  fitness,  you 
need  to  combine  healthy  eating  with 
regular  aerobic  exercise. 

When  you  call  the  BH&G*  COOK-TO- 
COOK  Hotline,  we'll  automatically 
enter  your  name  in  a  drawing  to  win  a 
NordicTrack  exercise  machine!  This 
total  body  exerciser  helps  you  get  in 
shape  by  reducing  fat,  improving 
muscle  tone  and  increasing  metabolism. 


Sweepstakes  Rules 

1.  NO  PURCHASE  NECESSARY.  To  enter  on  touch  tone 
telephone,  call  900-740-COOK  and  leave  your  full  name  and 
address.  You  will  be  charged  S2.97  for  each  call.  OR:  write 
your  name  and  address  and  the  words  "BH&G  NordicTrack 
Drawing"  on  a  3  x  5-inch  card  and  send  it  to:  BH&G  Nordic- 
Track Drawing,  P.  0.  Box  10658, 1716  Locust  St.,  Des  Moines, 
Iowa  50336-0658.  Post  card  entries  must  be  received  by  April  4, 
1991  and  calls  must  be  made  by  March  31, 1991. 

2.  Grand  Prize  is  a  NordicTrack  exercise  machine.  Estimated 
retail  value:  S900.00.  Prize  is  as  stated;  no  substitutions  and  no 
cash  in  lieu  of  merchandise  or  other  prize  allowed  except  at  the 
discretion  of  sponsor.  Winner  will  be  selected  by  random 
drawing  on  or  about  April  16, 1991,  and  the  winner  will  be 
notified  by  April  23, 1991.  Odds  of  winning  depend  on  the 
number  of  entries  received.  Decisions  of  judges  are  final.  All 
income  taxes  are  the  sole  responsibility  of  the  winner.  Sponsors 
not  responsible  for  any  liability  arising  out  of  use  or  injury 
resulting  from  the  prize. 

3.  Sweepstakes  offering  is  limited  to  residents  of  the  United 
States  who  are  at  least  21  years  of  age.  Employees  of  Meredith 
Corporation,  its  agents,  affiliates,  subsidiaries  and  their  families 
are  not  eligible.  All  federal,  state  and  local  laws  apply;  offer  is 
void  where  prohibited.  Winner  will  be  required  to  sign  an 
affidavit  of  eligibility  within  10  days  of  notification  or  alternate 
winner  selected. 

4.  No  responsibility  is  assumed  for  lost,  stolen,  illegible, 
misdirected  or  late  mail.  All  materials  become  the  property  of 
Meredith  Corporation.  For  the  name  of  the  winner,  send  a 
stamped,  self-addressed  envelope  to  Carolyn  Lehnus,  Better 
Homes  and  Gardens,  1716  Locust  St.,  Des  Moines,  Iowa  50336. 


■•■ 
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Sasemin 

Juice 

Cocktail 

The  Wampanoag  India 
called  it  Sasemin.  We  call  it 
the  cranberry.  350  years 
ago,  the  Wampanoag  knew 
all  about  the  goodness  in 
the  juice  of  the  bright,  red 
Sasemin.  They  used  it  as  a 
curative  for  scrapes,  cuts,  even  ] 
arrow  wounds.  But  even  the 
bravest  Wampanoag  found  the 
naturally  concentrated  taste  too 
tart  to  drink  without 
some  honey  or  maple 
sugar  added. 

Cranberry  juice 
is  still  nutritious. 
Still  tart,  too.^ 
And  for  sixty  years, 
the  Ocean  Spray  fam-  ^jf^ 
ily  of  growers  has  made  cranberry 
drinks  that  even  the  Wampanoag 
would  approve.  With  natural  fruit 
juices,  sweeteners  and  crystal  clear 
water.  But  however  we  blend  it,  we 
keep  in  the  naturally  tangy  flavor  of 
the  cranberry.  And  we  make  this 
commitment:  We  will  never  compro- 
mise the  good  taste  and  good  health 
of  Ocean  Spray  juice  drinks. 


% 


^fenstf* 


OCEAN  SPRAY* 
CRANBERRY  DRINKS 

A  commitment  of  good  health 
from  our  family  to  yours. 
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Lip  tan. 
Rice  &  Sauce 


Chicken  Broccoli 


We  ve  Got  A  Corner  On  Great  Tasting  Side  Dishes. 

What  makes  Lipton  Rice  &  Sauce  so  good?  Long  grain  rice. 

Our  special  blend  of  herbs  and  spices.  And  a  delicious,  deep  simmered  sauce  you  won't  get 

anywhere  else.  When  it  comes  to  quality,  we  never  cut  corners. 

Try  our  delicately  seasoned  taste. 

THEY'RE  THAT  GOOD. 


Lipton 

Klce&Saaee 


Lipton 

Fasta&Smce 


Lipton 

Hi*:.  Beans 


Lipton 


Lipton 

Rice  a  Sauce 


Lipton 


Upton  Upton  Upton 

HkevSanee        fcodksASante    La^smm  .BiMiia   Hoodtes^Sance 
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Upton 

HkeiSanee 


Liptxi 

Pastai-8 
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COOK-TO-COOK 

FROM  MY  KITCHEN  TO  YOURS 

'Floury  hands  and  sticky  fingers — that's  what 
I  love  about  making  bread. " 

— Joy  Taylor,  Senior  Food  Editor 


Ly  grandma  baked  really 
great  bread — without  ever  looking  at 
a  recipe.  Years  and  years  of  daily  bak- 
ing meant  Grandma  knew  how  the 
bread  dough  should  look  and  feel. 

I'm  thankful  I  inherited  her  love  of 
baking.  Yet,  from  personal  experience 
(some  bad)  I've  learned  that  occasion- 
al bakers  like  me  need  a  good  recipe 
and  that  it's  important  to  follow  it. 

I  forgot  that  lesson  recently  when  I 


tried  to  make  a  whole  grain  bread 
even  more  wholesome.  There  I  was, 
using  oat  bran  in  place  of  some  of  the 
flour  called  for,  adding  some  nuts,  and 
more  wheat  germ,  too.  Guess  what? 
The  dough  became  so  heavy  with  sol- 
ids that  it  didn't  even  rise.  I  put  the 
dough  in  the  oven  anyway,  crossing 
my  fingers.  No  surprise — the  bread 
was  a  flop,  a  throwaway.  You  see,  I 
forgot  about  the  delicate  balance  of 


flour  to  liquid  and  yeast  that's  crucial 
to  good  bread. 

Most  of  my  bread  making  makes 
up  for  that  one  disaster.  I've  had  plen- 
ty of  good  results — the  truth  is  in  the 
eating! 

As  you  make  bread,  learn  from  my 
experiences,  and  remember:  follow  a 
good  recipe.  Our  kitchen-tested  recipe 
with  complete  tips  on  page  156  is  a 
good  place  to  start. 
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POWER  TOOL. 


It's  our  strongest  mixer.  With  the  roomiest  bowl—  even  mixes  three 

LOAVES  OF  BREAD  AT  ONCE.  It  OFFERS  THE  MOST  OPTIONAL  ATTACHMENTS,  TOO. 

And  like  all  our  mixers,  it's  constructed  of  metal  to  last  and  last. 

It's  the  KitchenAid  Heavy  Duty,  Five-    ax*.     ■   ^      m«    ■ 
Quart  Mixer  in  our  Imperial  Grey.  The  best     nncneiWUOi 
we  make.  Put  it  to  work  for  you.  FOR  THE  WAY  ITS  MADE" 


FOR  LITERATURE  WRITE  KITCHENAID,  DEFT.  C1M,  P.O.  BOX  3900,  PEORIA,  IL  61614 


COOK-TO-COOK 

continued  from  page  155 

HOMEMADE  WHEAT  BREAD 

Before  you  start  mixing  the  bread 
dough,  read  the  recipe  and  gather  the 
ingredients  and  equipment — 

3  to  ZVi  cups  all-purpose  flour 

2   pkg.  active  dry  yeast 
T  %  cups  milk 

Vt   cup  packed  brown  sugar 

2  Tbsp.  margarine  or  butter 
1  Vi  tsp.  salt 

2  cups  whole  wheat  flour 

•  Put  just  2  cups  of  the  all-purpose 
flour  into  a  large  mixer  bowl.  Dump 
in  all  of  the  yeast.  Set  the  bowl  aside. 

•  In  a  small  saucepan  heat  the  milk, 
brown  sugar,  margarine  or  butter,  and 
salt  just  till  warm  (120°  to  130°)  and 
margarine  is  almost  melted,  stirring 
constantly.  Use  a  thermometer  to 
check  the  temperature  of  the  milk 
mixture.  If  the  liquid  is  too  hot  when 
added  to  the  yeast,  it  will  kill  the  yeast 
and  your  bread  will  never  rise.  If  the 
liquid  is  too  cool,  the  dough  will  take  a 
much  longer  time  to  rise. 


•  Add  the  warm  liquid  to  the  flour 
mixture  in  the  mixer  bowl.  Beat  with 
an  electric  mixer  on  low  speed  for  30 
seconds.  While  mixing,  use  a  rubber 
spatula  to  scrape  the  flour  from  the 
sides  of  the  bowl.  After  30  seconds  of 
mixing  on  low  speed,  set  the  mixer  on 
high  speed  and  beat  for  another  3  min- 
utes. At  this  point,  the  batter  should 
be  thick  but  runny. 

•  Using  a  wooden  spoon,  stir  in  all  of 
the  whole  wheat  flour.  Then  stir  in  as 
much  of  the  remaining  all-purpose 
flour  as  you  can  (see  top  photo). 
Lightly  flour  a  wooden  board  or 
smooth  countertop,  using  some  of  the 
remaining  all-purpose  flour.  Turn  the 
dough  out  onto  the  floured  surface. 
The  thick  dough  will  stick  to  your  fin- 
gers, so  sprinkle  flour  onto  your  hands 
before  kneading. 

•  Knead  in  enough  of  the  remaining 
all-purpose  flour  to  make  a  moderate- 
ly stiff  dough  that  is  smooth  and  elas- 
tic. Knead  dough  for  6  to  8  minutes 
(see  middle  photo).  You'll  know 
you've  kneaded  long  enough  when  the 
dough  is  somewhat  firm  to  your  touch 
and  it  kneads  easily. 


MIXING.  After  beating,  stir  in  ail  of  the 
whole  wheat  flour.  Then,  add  all-purpose 
flour  till  dough  becomes  too  stiff  to  stir. 


KNEADING.  Fold  the  dough  over,  push 
down  with  the  heel  of  your  hand,  then 
give  dough  a  quarter-turn  and  repeat. 


CHECK  RISING.  After  rising,  the  dough  is 
ready  to  shape  when  you  press  two  fin- 
gers into  it  and  the  indentations  remain. 
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HELP  FOR  NEW  BAKERS 

•  Measuring  flour — Stir  the  flour  in 
your  canister  to  lighten  it.  Then, 
gently  spoon  the  flour  into  a  dry 
measuring  cup  and  level  off  the  top 
with  a  straight-edged  knife.  Sifting 
isn't  necessary. 

•  Mixers — A  standing  mixer  is  the 
best  choice  for  mixing  dough.  How- 
ever/ a  portable,  hand-held  mixer 
works  for  this  recipe. 

•  Yeast — Don't  use  quick-rise  yeast 
for  this  recipe.  That  yeast  works 
best  only  with  bread  doughs  that 
have  just  one  rise. 

•  Rising  times — Timings  for  dough 
rising  are  guidelines.  The  actual 
time  needed  may  be  more  or  less 
than  indicated.  (For  instance,  a 
warm,  humid  day  can  lessen  the 
rising  time.) 

•  Storage — Wrap  cooled  bread 
loaves  in  foil  or  plastic  wrap,  then 
place  in  a  plastic  storage  bag;  tie 
bag.  Store  in  a  cool  dry  place;  do 
not  refrigerate. 


•  Shape  the  dough  into  a  ball.  Place 
dough  in  a  lightly  greased  large  bowl; 
turn  dough  once  to  grease  it  all  over. 
Cover  dough  lightly  with  a  towel  and 
.et  it  rise  in  a  warm  place.  (Sometimes 
I  let  the  bread  dough  rise  in  a  micro- 
wave oven,  see  directions  at  right. 
Other  times,  I  use  my  conventional 
oven.  Just  make  sure  you  don't  turn 
the  oven  on!)  Let  the  dough  rise  till  it 
doubles  in  size.  This  will  take  1  to  1 x/i 
hours  (see  bottom  photo  at  left). 

•  Punch  dough  down.  Divide  the 
dough  in  half.  Cover  and  let  dough 
rest  for  10  minutes.  (This  relaxes  the 
dough  and  makes  shaping  easier.) 

•  Shape  dough  into  two  balls,  then 
pat  each  ball  into  a  loaf  shape,  tucking 
edges  underneath  to  create  a  smooth 
top.  Place  dough  in  2  greased  8x4x2- 
inch  loaf  pans.  Or,  shape  dough  into  2 
round  loaves  about  6  inches  in  diame- 
ter and  place  5  inches  apart  on  a 
greased  baking  sheet.  Cover  and  let 
dough  rise  again  till  nearly  double  (30 
to  60  minutes). 

•  Bake  in  a  375°  oven  for  30  to  40 
minutes.  Lightly  cover  with  foil  the 
last  1 5  minutes  to  prevent  overbrown- 
ing.  To  test  for  doneness,  tap  loaf  with 
your  finger.  A  hollow  sound  means 
that  the  loaf  is  baked.  Remove  the 
bread  from  the  pan  or  baking  sheet; 
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OUR  HIGH-PERFORMANCE 
COMPACT. 

You'd  expect  a  hand  mixer  good  enough  for  KitchenAid®to  be  strong. 
Durable.  And  built  to  last.  You'd  expect  it  to  handle  stiff  cookie  doughs- 
even  CHOCOLATE  CHIP— WITHOUT  MISSING  A  BEAT.  To  BE  DESIGNED  SO  CLEANING'S  A 

snap.  And  so  it  won't  tip  over.  You'd  expect  it  to  be  made  with  the  same  high 

QUALITY  AS  OUR  BIG  MIXERS.  W£.mm       ■_  m  *     m" 

The  KitchenAid  hand  mixer.  It's  exactly    HltCllGn/%ICl 

what  you'd  expect.  For  more,  call  1-800-422-1230.  FOR  THE  WAY  ITS  MADE'" 


cool  on  a  wire  rack  before  slicing.  (A 
cool  loaf  is  easier  to  slice.)  Makes  2 
loaves,  16  slices  each. 

Homemade  Oat  Bread:  Prepare 
Homemade  Wheat  Bread  as  directed 
except  use  only  1  cup  whole  wheat 
flour  and  substitute  1  cup  rolled  oats 
for  the  remaining  wheat  flour. 

Homemade  Multi-Grain  Bread: 
Prepare  Homemade  Wheat  Bread  as 
directed  except  substitute  x/i  cup 
rolled  oats,  x/i  cup  toasted  wheat  germ. 
x/i  cup  cornmeal,  and  x/i  cup  cracked 
wheat  for  all  of  the  whole  wheat  flour. 
Shape  all  of  the  dough  into  one  loaf 
and  place  in  a  9x5x3-inch  loaf  pan. 
(This  heavier  bread  dough  bakes  best 
as  one  big  loaf,  instead  of  two.)  Bake 
45  to  50  minutes,  covering  with  foil 
the  last  1 5  minutes. 

Nutrition  information  per  slice  of  Wheat 
Bread:  88  calories,  1  gfct,  1  mg  chol.,  3 
gpro.,  Ugcarbo.,  1 16  mg  sodium,  and 

1  g  dietary  fiber. 

Microwave  rising  directions  for 
Wheat  Bread  or  Oat  Bread:  First  test 
your  microwave  oven  to  make  sure  it 
is  suitable  for  bread  dough  rising.  If 

2  tablespoons  cold  stick  margarine 


melts  completely  in  less  than  4  min- 
utes on  your  oven's  lowest  setting 
(10%  power),  the  setting  has  too 
much  power  and  will  kill  the  yeast 
before  the  bread  has  a  chance  to  rise. 

If  your  microwave  oven  passes  this 
test,  knead  dough  as  directed  and 
shape  it  into  a  ball.  Place  in  a  lightly 
greased  microwave-safe  mixing  bowl; 
tum  once  to  grease  the  surface.  Pour  3 
cups  water  into  a  4-cup  measure. 
Cook,  uncovered,  on  high  (100% 
power)  for  6XA  to  %x/i  minutes  or  till 
boiling.  Move  cup  to  back  of  oven. 

Cover  the  dough  with  waxed  paper. 
Heat  dough  and  water  side  by  side  on 
10%  power  (low)  for  13  to  15  minutes 
or  till  the  dough  has  almost  doubled. 
Punch  dough  down;  cover  and  let  rest 
for  10  minutes.  Grease  two  8x4x2- 
inch  microwave-safe  loaf  dishes.  Di- 
vide dough  in  half.  Shape  each  half 
into  a  loaf  and  place  in  the  prepared 
loaf  dishes.  Cover  dough  with  waxed 
paper.  Heat  dough  and  water  on  low 
for  6  to  8  minutes  or  till  nearly  double. 

Bake  the  loaves  in  a  conventional 
oven  as  directed  for  a  brown,  crisp 
crust.  Remove  from  pans;  cool,  ffl 
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cooking  tips 


*  uzz-z-z-z-z ....  A  bee  flies  by  on  a  fine  day  and 
you  wonder,  "Is  it  really  busy?"  Well,  yes.  A  bee  collects 
nectar  from  2  million  flowers  to  produce  just  1  pound  of 
honey.  And  a  pound  of  honey  can  sweeten  a  lot  of  cooking. 

FLOWERS,  FLAVORS  VARY 

Cooks  rely  on  honey  to  tenderize  baked  goods,  sweeten 
foods,  and  add  good  taste  to  a  variety  of  recipes.  But  not  all 
honeys  are  alike.  The  flavor  of  honey  depends  on  the  flowers 
from  which  the  nectar  was  gathered.  The  honey  you're 
probably  most  familiar  with  is  the  one  made  from  clover. 
But  don't  stop  there.  Look  for  specialty  honeys  produced 
from  different  flowers,  such  as  buckwheat  or  tupelo  honeys. 

COOKING  WITH  HONEY 

Honey's  natural  flavor  can't  be  found  anywhere  else. 
Many  specially  formulated  recipes  showcase  honey's  taste, 

including       the 


HUNT'S® 

Recipe  Exchange 


/e'd  Like  to  know 
how  you  're  using  our 
tomato  products  these 
days.  So  please  send  us 
an  original  recipe*  for 
anythingyou  make  with 
Hunt's  Tomato  Sauce, 
Paste,  CannedTomatoes 
or  Hunt's  Spaghetti 
Sauce.  We'll  send  you 
some  of  our  favorite 
recipes  in  return.  With 
our  thanks. 


Hunt's 

Recipe  Exchange 

1645  W.Valencia  Dr. 

Mail  Station  BH1 

Fullerton,  CA 

92633-3899 


recipe    at    right 

for         Lemony 

Honey  Topping. 

For  this  recipe, 

you  can  use  regular  clover  honey,  or 

try  any  of  the  specialty  honeys. 

In  some  recipes,  you  can  use  honey 
in  place  of  sugar.  But  expect  a  sweeter 
recipe  because  honey  has  nearly  twice 
the  sweetening  power  of  table  sugar. 
Also,  you'll  need  to  reduce  the  liquid 
in  recipes  because  honey  contains 
some  water.  Try  these  ideas  for  adding 
honey  to  your  favorite  sweet  recipes: 

•  Substitute  honey  for  up  to  half  the 
sugar  in  a  recipe.  When  doing  so,  re- 
duce the  amount  of  liquid  in  the  recipe 
by  !4  cup  for  each  1  cup  of  honey 
used. 

•  In  baked  goods  such  as  cakes,  cook- 
ies, breads,  and  pastries,  add  l/i  tea- 
spoon baking  soda  for  each  1  cup  of 
honey  (in  addition  to  any  other  leav- 
ening called  for).  Reduce  the  oven 
temperature  by  25  degrees  because 
honey  browns  faster  than  sugar.  This 
lower  oven  temperature  may  require  a 
longer  baking  time. 

•  Use  honey  instead  of  sugar  for 
chewy  cookies,  following  the  previ- 
ously mentioned  guidelines. 
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Irresistible!  A  bowl  of  berries  with  Lemony  Honey  Topping. 

Storage:  Keep  honey  in  a  dry  place; 
do  not  refrigerate.  Honey  that  "sug- 
ars" or  crystallizes  has  not  spoiled. 
Simply  reliquify  it  by  placing  the  jar  of 
honey  in  warm  water  or  by  micro- 
warming,  uncovered,  on  high,  stirring 
every  30  seconds.  Do  not  boil  or 
scorch  the  honey. 

LEMONY  HONEY  TOPPING 

Vi   cup  whipping  cream 

3  Tbsp.  honey 
Vi   tsp.  grated  lemon  peel 

1    Tbsp.  lemon  juice 

In  a  small  mixer  bowl  combine 
whipping  cream,  honey,  and  lemon 
juice.  Beat  with  an  electric  mixer  on 
low  speed  about  5  minutes  or  till  soft 
peaks  form  (tips  curl).  Gently  fold  in 
the  lemon  peel.  Serve  immediately  or 
chill  for  up  to  1  hour.  Serve  over  slices 
of  cake,  gingerbread,  or  fresh  fruit. 
Makes  about  1  cup  topping. 

Nutrition  information  per  2  tablespoons: 
76caL  (62%  from  fat),  6gfat,  20  mg 
choL,  0  g  pro.,  6  mg  sodium,  17  mg 
potassium,  and  0  g  dietary  fiber.  HI 
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OUR  ENVIRONMENT 


I  ow,  more  than  ever,  you 
may  consider  buying  fruits  and  vege- 
tables labeled  "organic."  Interest  in 
these  foods  is  growing  due  to  concerns 
over  pesticide  residues  on  produce. 

Government  agencies  believe  that 
stricter  pesticide  regulations  ensure 
that  our  food  supply  is  safe.  However, 
many  people  feel  better  about  eating 
organically  grown  foods.  This  infor- 
mation may  help  you  decide  whether 
organics  are  right  for  your  family. 

ORGANIC  FARMING— 
NOT  CLEARLY  DEFINED 

In  the  beginning,  there  was  organic 
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farming.  Before  pesticides  (defined  as 
any  agent  used  to  destroy  pests), 
weeds  were  hand  pulled  and  beneficial 
insects  were  allowed  to  flourish  to 
eliminate  predators. 

Today,  organic  farmers  may  use 
both  of  these  methods — along  with 
such  innovations  as  bug  vacuuming. 
However,  the  definition  of  today's  or- 
ganic farming  can  differ  from  farmer 
to  farmer,  from  state  to  state.  Depend- 
ing on  the  region,  some  farmers  wean 
the  soil  of  all  pesticide  residues  for 
several  years  before  raising  crops 
without  chemicals.  Other  growers  re- 
duce the  use  of  pesticides,  relying  on 


organic  methods  as  an  additional  line 
of  defense  against  predators. 

Right  now,  22  states  have  laws  or 
regulations  defining  the  term  organic. 
To  find  out  if  your  state  does,  contact 
your  local  Department  of  Agriculture. 

Last  fall,  the  federal  government 
passed  the  1990  Farm  Bill,  which  for 
the  first  time  included  organic  farm- 
ing provisions.  This  Act  will  establish 
national  quality  standards  and  label- 
ing guidelines  for  organically  pro- 
duced products,  and  make  it  easier  to 
ship  them  from  state  to  state.  Current- 
ly, several  terms  describe  reduced- 
chemical  farming. 
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TERMS  YOU'LL  HEAR 

Biodynamic:  Farmers  use  natural 
plants  and  beneficial  insects  prevalent 
in  their  own  growing  region  in  place 
of  using  chemicals. 

Certified  Organic:  Crops  grown 
according  to  strict  guidelines  set  by  an 
independent  group  or  state  agency. 
This  is  a  third-party  guarantee  that 
the  grower  has  followed  purely  organ- 
ic growing  practices.  Land  on  which 
these  crops  are  grown  must  be  free 
from  pesticide  use  for  several  years 
before  it  can  be  certified  as  organic. 

Organic:  Food  grown  on  land  that 
was  not  subjected  to  synthetic  fertiliz- 
ers or  pesticides  for  one  to  three  years. 
Naturally  occurring  compounds 
(such  as  beneficial  bacterias)  may 
have  been  used. 

Pesticide-Free  or  No-Spray: 
Crops  never  directly  sprayed  with  pes- 
ticides. However,  fertilizers  may  have 
been  used  on  the  soil. 

Sustainable  Agriculture:  Crop- 
land using  rriinimal  pesticides  and 
chemicals  in  combination  with  natu- 
ral methods  (such  as  insects  that  kill 
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pests).  This  is  a  growing  middle-of- 
the-road  approach  to  raising  produce. 
Transitional:  Land  where  no  pesti- 
cides are  used.  However,  the  land  has 
not  been  free  of  chemicals  long 
enough  to  be  certified  as  organic  by  a 
particular  state  or  trade  group. 

SHOPPING  FOR  ORGANICS 

Look   for   a   certification    label. 

When  a  produce  label  states  "organ- 
ic," look  also  for  certification.  This  is  a 
guarantee  from  the  grower  that  strict 
guidelines  have  been  followed  and 
monitored  by  an  independent  agency. 

Ask  questions  when  you  shop.  If 
there  is  no  indication  of  certification, 
ask  your  produce  department  manag- 
er what  assurance  the  store  has  that 
the  fruit  or  vegetable  is  organic.  If  the 
store  doesn't  know  whether  an  ap- 
proved organization  has  OK'd  such 
produce,  there's  no  guarantee  that  it 
was  organically  grown. 

Compare  prices.  Some  organically 
grown  fruits  and  vegetables  will  be 
priced  25  to  50  percent  higher  than 
regular  produce.  Other  foods  will  be 


comparably  priced.  Health-food 
stores  may  charge  heftier  prices  than 
larger  supermarkets,  farmer's  mar- 
kets, and  roadside  stands. 

Accept  some  imperfections.  Or- 
ganic products  aren't  waxed  or  treated 
to  enhance  their  shelf  life.  You'll  no- 
tice more  natural  imperfections  on 
some  products,  such  as  tomatoes  or 
citrus  fruit,  yet  no  difference  on  other 
products,  such  as  grapes  and  melons. 

AN  ALTERNATIVE  TO  ORGANICS 

With  pesticides,  we  enjoy  high- 
quality,  plentiful,  affordable  fresh 
fruits  and  vegetables.  And  for  good 
health,  we  need  fruits  and  vegetables 
in  our  diet  every  day.  If  you're  con- 
cerned about  pesticide  residues  on 
fresh  produce,  yet  don't  want  to  buy 
organic,  here's  how  to  handle  the  food 
at  home: 

•  Thoroughly  rinse  produce  with  wa- 
ter (don't  use  soap). 

•  Scrub  fruits  and  vegetables  while 
rinsing,  then  peel  them  to  remove  any 
surface  residues.  Remove  outer  leaves 
of  leafy  vegetables.  S§ 
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OU  A  GORGEOUS  HUNK 


SOUPED  UP  POT  ROAST 
3-3V£  lb.  pot  roast  (rump,  chuck  or  round),  1  envelope  Lipton"  Onion, 
Beefy  Onion,  Beefy  Mushroom,  or  Onion-Mushroom  Soup  Mix,  21/4  c.  water 

In  Dutch  oven,  brown  roast  over  medium  heat.  Add  soup  mix  blended  with  water.  Simmer  covered, 

turning  occasionally,  2V£  hrs.  or  until  tender.  Thicken  gravy.  Serves  6.  MICROWAVE:  In  3-qt. 

casserole,  blend  soup  mix  with  1V4  c.  water.  Microwave  at  HIGH  5  min.  Add 

roast;  microwave  uncovered  10  min.,  turning  once.  Microwave 

covered  at  DEFROST,  turning  occasionally,  50  min. 

or  until  tender.  Let  stand  10  min.  ^ 


FOOD 


■■■lven  up  your  salads  by  experi- 
menting with  some  of  the  out-of-the 
ordinary  greens  in  your  supermarket. 
Search  out  the  following  greens  to  add 
zip  to  any  salad. 
D  Radicchio  (rah-DEE-kee-oh). 
What  a  show  this  "green"  puts  on  in  a 
salad,  with  its  beautiful  red-white  var- 
iegated leaves.  Looking  a  bit  like  a 
small  red  cabbage,  radicchio  is  tangy 
and  slightly  bitter.  It  costs  a  little 
more,  but  just  a  small  amount  in  any 
salad  is  splashy. 

0  Mache  (MAHSH).  Found  growing 
in  the  wild,  mache  (also  called  "lambs' 
lettuce")  was  given  its  name  by  Euro- 
pean shepherds  because  it  was  favored 
by  their  grazing  lambs.  The  mildly  bit- 
ter flavor  complements  a  mellower 
green  (such  as  spinach  or  lettuce)  in  a 
tossed  salad. 

H  Mustard  greens.  Use  this  spicy 
mustard-flavored  green  in  small 
amounts  in  a  salad  for  a  peppery  bite. 
It  will  dress  up  your  salad  with  its 
pretty,  frilly-edged  leaves. 
D  Arugula  (ah-ROO-guh-lah).  If  you 
like  horseradish,  you'll  like  arugula.  A 
member  of  the  mustard  family,  aru- 
gula tastes  spicy  and  peppery.  Toss  it 
with  tomatoes,  olives,  peppers,  and  ol- 
ive oil  for  a  Mediterranean  salad. 
Q  Broccoli  rapini  (rah-PEE-nee). 
Broccoli  rapini  may  look  like  regular 
broccoli,  but  the  taste  is  not  the  same. 
It  has  a  slightly  bitter  taste  and  has 
longer,  slimmer  stalks  with  fewer  flo- 
rets. As  with  regular  broccoli,  toss  the 
florets  in  a  salad  or  cook  them  to  mel- 
low the  flavor.  You  may  find  rapini 
labeled  broccoli  raab,  rabe,  or  rape. 
0  Sorrel  (SOR-uhl).  Looking  some- 
what like  spinach,  but  with  smoother 
and  paler  green  leaves,  sorrel  has  a 
sharp,  lemony  bite.  Sorrel  is  delicious 
fresh  in  a  salad  and  cooked  as  a  vege- 
table. Or,  stir  sorrel  into  cream  soups 
or  sauces  just  before  serving  for  a  dis- 
tinctive tangy  flavor.  M 
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To  get  the  most  advanced 

No-Stick  yet— twice  as  tough, 

twice  as  durable— 

look  for  the  certified 

SilverStone  SUPRA  seal. 

(S0PD8J) 

NO-STICK  SYSTEMS™ 
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New  Data  On  The  Other  White  Meat® 

Finally,  a  nutrition  story 
with  some  meat  to  it. 

With  all  the  confusion  about  what's  good  to  eat  and  what's  not,  you  may 
have  ruled  out  one  too  many  choices.  Like  today's  pork.  Look  at  the  facts.  It  has 
fewer  calories,  less  fat,  and  less  cholesterol  than  ever,  but  still  provides  nutrients 
important  to  eating  right.  And  it  takes  less  time  to  prepare  than  you  might  think. 
Simply  cook  to  medium  (160°)  until  slightly  pink,  for  perfect  tenderness. 

Consider  The  Other  White  Meat  for  a  meal  that's  good  and  delicious.  Because 
today's  pork  tells  a  whole  new  story  For  free  recipes,  send  a  self-addressed,  legal- 
sized,  stamped  envelope  to:  RECIPES,  Box  10383-NS,  Des  Moines,  IA  50306. 


Cut 

Fat 

Calories 

Cholesterol 

1990 

%  change 
from  1983 

1990 

%  change 
from  1983 

1990 

%  change 
from  1983 

Center  Loin  Chop 

6.9g 

-22% 

165 

-  1 6% 

70mg 

-  1  6% 

Boneless  Loin  Roast 

6.4g 

-45% 

160 

-25% 

66mg 

-  1% 

Top  Loin  Chop 

6.6g 

-48% 

165 

-25% 

68mg 

-  1  5% 

Based  on  three-ounce  serving  of  lean,  cooked  porkas  reported  in  "A  Nationwide  Survey  of  the  Composition  and  Marketing  of  Pork  Products 
at  Retail."  DR.  Buege.et.al..  Madison.  Wise.:  University  of  Wisconsin-Madison,  1990.  Conducted  in  cooperation  and  with  the  guidance  of  the 
U.S.  Department  of  Agriculture  to  provide  the  data  base  for  the  revision  of  USDA  Agriculture  Handbook  8-10.  which  will  be  published  in  1991. 


Pineapple-Garlic  Pork  Chops 


4  boneless  pork  loin 
chops,  1-in.  thick 

1  C.  unsweetened 
pineapple  juice 

2/3  C.  dry  sherry 

2  I  brown  sugar 


1/2  t.  dried 
rosemary 
leaves, 
crushed 
1  clove  garlic, 
minced 


Combine  all  ingredients  except  chops;  mix  well. 
Place  chops  in  a  shallow  dish;  pour  marinade  over 
chops.  Cover  and  refrigerate  overnight. 
Remove  pork  chops  from  marinade.  Broil  5  inches 
from  heat,  4-5  min.  on  each  side.  Serves  4. 


The 
Other 
White 
Meat8 
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Jicama  and 
Pepper  Stir-Fry: 
Gingerroot 
complements  the 
light,  slightly 
sweet  flavor. 


1  t's  easy  to  overlook  jicama  (pro- 
nounced HEE-kah-mah) — an  ugly 
duckling  in  the  produce  section. 
Don't!  Although  on  the  outside  it  re- 
sembles a  leathery-skinned  bowling 
ball,  inside  it's  delicately  flavored  with 
a  crunchy  texture. 

BUYING  AND  STORAGE  TIPS 

Choose  firm  jicama,  avoiding  any 
that  show  signs  of  mold.  Look  for  ji- 
cama in  your  grocery  store  produce 
section  or  in  Latin  or  Chinese  mar- 
kets. Some  stores  sell  it  cut  into  halves 
or  quarters  and  wrapped  in  plastic. 
Store  jicama  unwashed  in  a  perforated 
plastic  bag  in  the  refrigerator.  Cover 
any  cut  edges  with  plastic  film. 

JICAMA  AND  PEPPER  STIR-FRY 

Jicama  retains  its  crisp  texture  during 
cooking,  contributing  crunchiness  and 
a  mild,  fresh,  flavor  to  this  side  dish — 

2  Tbsp.  cooking  oil 

Vi   of  a  medium  onion,  cut  into 

wedges 
1    tsp.  grated  gingerroot 

1  clove  garlic,  minced 

2  medium  green  and/or  red 
sweet  peppers,  cut  into  thin 
strips  ( 1  Vi  cups) 

Vi   lb.  jicama,  peeled,  sliced,  and 
cut  into  2xVi-inch  pieces 
(about  T/3  cups) 
2  Tbsp.  soy  sauce 
Wi  tsp.  sugar 
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1   Tbsp.  lemon  juice 

1    tsp.  sesame  oil  (optional) 

In  a  wok  or  large  heavy  skillet  heat 
oil  over  medium  heat.  Add  onion,  gin- 
gerroot, and  garlic.  Stir-fry  for  30  sec- 
onds. Add  peppers  and  jicama.  Stir- 
fry  over  high  heat  2  minutes.  Add  soy 
sauce  and  sugar.  Stir-fry  1  V2  minutes 
or  till  peppers  are  crisp-tender.  Sprin- 
kle with  lemon  juice  and  oil;  stir  and 
serve.  Makes  6  side-dish  servings. 

Nutrition  information  per  serving:  79 
cat,  1  gpro.,  9  g  carbo.,  5gfat,  0  mg 
chol,  345  mg  sodium,  117  mg  potassi- 
um, and  1  g  dietary  fiber.  U.S.  RDA: 
71%  vit  C. 


5  TASTY  WAYS  TO  USE  JICAMA 

*  Cut  into  cracker-size  rounds  or 
bite-size  pieces;  serve  with  dips. 

*  Cut  into  thin  slices.  Let  children 
stamp  out  shapes  with  cookie  cut- 
ters and  eat  as  a  healthful  snack. 

*  Toss  pieces  in  a  vegetable  or  fruit 
salad  to  add  a  pleasant,  sweet 
crunch. 

*  Peel,  slice,  and  cut  jicama  into 
thin  strips,  mix  with  minced  garlic 
and  chopped  sweet  red  pepper, 
then  saute  as  for  hash  brown  pota- 
toes. 

*  For  a  piquant  bite,  cut  jicama  into 
spears  and  marinate  for  3  to  4 
hours  in  the  juice  from  a  can  of 
pickled  jalapeno  peppers.   SB 
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Facts  for  Figures 


Today's  pork  is  a  nutritional  "bargain'.' 
It's  a  great  source  of  protein  and  at 
least  four  essential  nutrients,  yet  it's 
leaner  than  ever 

Fat  A  lean ,  cooked  3  oz.  portion  of 
boneless  loin  is  45%  leaner  than  it  was 
just  ten  years  ago. 

Cholesterol  Most  pork  cuts 
weigh  in  at  well  under  100  mg  of 
cholesterol  per  3  oz.  lean, 
cooked  serving,  easily  com- 
parable to  other  meats 
and  poultry. 

Calories  It's  slimmer 
and  trimmer  too.  A 
lean,  cooked  3  oz. 
portion  of  boneless 
loin  has  23%  fewer 
calories  than  its 
pudgy  predeces- 
sor of  the  early 
1980s. 

Nutrients  Plus 

Pork  provides  high- 
quality  protein  and  is 
an  excellent  source  of 
other  essential  nutrients 
like  vitamins  B1  (thiamin), 
B2,B6,andB12,aswellas 
being  a  good  source  of  iron 
and  zinc. 

For  free  recipes,  send  a  self-addressed 
legal-sized,  stamped  envelope  to: 
RECIPES,  Box  10383-FF,  Des  Moines, 
IA  50306. 
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BY  JOY  TAYLOR 


COOKING  TODAY'S   PORK 
RINK  IS  OK 


ork — it's  leaner,  tastier,  and 
better  than  ever  with  a  little  pink 
showing  inside.  To  enjoy  pork  at  its 
best,  both  the  pork  industry  and  the 
USDA  now  recommend  that  some 
cuts  be  cooked  to  an  internal  tempera- 
ture of  just  160°  F.  (The  old  kitchen 
rule  mandated  all  pork  be  cooked 
well-done,  with  an  internal  tempera- 
ture of  at  least  170°.)  When  you  add  it 
all  up,  less  cooking  time  means  your 
dinner  is  on  the  table  even  faster. 

Why  the  change?  Today's  leaner 
pork  stays  juicier  and  more  tender 
when  cooked  to  medium  doneness. 
Rest  assured  that  an  internal  tempera- 
ture of  160°  destroys  all  the  bacteria 
that  might  cause  illness.  These  charts 
reflect  the  cooking  times  that  are  rec- 
ommended by  the  National  Pork  Pro- 
ducers Council  for  selected  cuts. 

You  say  well-cooked  pork  suits 
your  family  just  fine?  Go  ahead  and 
enjoy  it  that  way.  As  with  beef,  choose 
doneness  according  to  personal  taste. 

OUR  TEST  KITCHEN  FINDINGS 

We  recently  conducted  taste  com- 
parisons in  the  Better  Homes  and 
Gardens®  Test  Kitchen.  We  broiled 
chops  and  roasted  roasts — some  me- 
dium done  and  some  well-done.  Our 
tasters  concurred — when  the  pork  is 
still  slightly  pink  in  the  center,  it's 
more  flavorful  and  less  dry. 


Slice  into  juicy  and  tender  pork,  done  just  the  way  you  like  it. 


HOW  TO  COOK  PORK 

•  To  roast,  place  meat,  fat  side  up,  on 
a  rack  in  a  shallow  pan.  Do  not  add 
water.  Do  not  cover  the  pan.  Insert  a 
meat  thermometer  into  the  thickest 
part.  Be  sure  the  thermometer  is  not 
touching  fat  or  bone,  as  this  could 
cause  an  inaccurate  reading. 

•  When  cooking  roasts,  remove  the 
meat  when  it's  5°  below  the  preferred 
end  temperature.  Let  it  stand;  cov- 
ered, about  15  minutes.  During  the 
standing  time,  the  internal  tempera- 
ture will  rise.  The  roast  will  be  easier 
to  carve  after  standing,  too. 

•  To  broil,  preheat  the  broiler.  Place 
the  pork  chops  on  the  cool  rack  of  a 
broiler  pan.  Place  the  pan  about  4 


inches  from  heat  source.  Turn  the 
chops  halfway  through  the  suggested 
cooking  time.  Remove  the  meat  from 
broiler  and  insert  a  quick-reading 
thermometer  to  check  the  tempera- 
ture. Or,  cut  the  chop  near  the  bone  to 
check  doneness. 

•  When  cooked  to  160°,  pork  cuts 
with  a  bone  will  have  a  pink  color  near 
the  bone — they're  OK  to  eat. 

•  You  should  still  cook  ground  pork 
loaves  and  patties  till  well-done 
(170°).  Cook  ribs  till  tender  (they  are 
too  thin  to  test  with  a  thermometer). 

•  Always  cook  pork  shoulder  roasts 
to  well-done  (170°).  This  cut  has  sev- 
eral muscles  and  requires  more  time 
for  even  cooking.  M 


ROASTING  (325 

°  oven) 

BROILING  (4  i 

nches  from  heat) 

Cut 

Weight 

Internal 

Cooking 

Cut 

Weight  or 

Internal 

Total 

temp. 

time 

(Min.  per  lb.) 

thickness 

temp. 

cooking 
time 

Loin  roast 

3-5  lb. 

160° 

20  to  25 

Loin/rib  chop 

V/a  in. 

160° 

19  to  22 

(with  bone) 

170° 

26  to  31 

(with  bone) 

170° 

23  to  25 

Top  loin  double 

3-4  lb. 

160° 

29  to  34 

Boneless  loin 

1  in. 

160° 

11  to  13 

rolled  roast 

170° 

33  to  38 

chop 

170° 

13  to  15 

Top  loin  roast 

2-4  lb. 

160° 

23  to  33 

Tenderloin 

y2-i  lb. 

160° 

16  to  21 

170° 

30  to  40 

(whole) 

170° 

20  to  25 
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BRING  HOME  THE  TASTE  OF 

®UNTM  INN®  RICE  DISHES. 


Jfe^Sjj  If  you  can't  have  dinner 
^^^    J  amid  the  family  antiques. 
m  ^H        \  oriental  rugs  and  polished 
»  w  oak  at  the  Governor's  Inn, 

m    .  ^.    m  you  can  enjoy  their  deli- 
^  ;    M&   I  cious  Broccoli  Rice  Au 
Grati'n  at  home.  In  our  country  inn®  Rice 
Dishes.  Ours  are  authentic  rice  recipes 


"Inspired  by  the  Finest  Inns.™" 

Innkeeper  Deedy  Marble's  unique 
blending  of  plump  broccoli  with  3 
creamy  cheeses  and  fine  long  grain  rice 
inspired  our  country  inn®  Broccoli  Rice 
Au  Gratin.  It's  a  savory  dish  that's  a  per- 
fect complement  to  any  meal. 
Try  all  16  COUNTRY  inn®  Rice  Dishes. 


(&UN1M  INN"  Rice  Dishes 
Inspired  by  the  Finest  Inns.T 


Governor's  inn.  Ludlow,  Vf. 


™»i 


i 


'  Uncle  Bens.  Inc  1991 


M/lCft   i   •-■.■: 


(OUNTtiY   (OUNTRY 

INN  INN 


nice  up  a . 
with  a  Sunday  kind  01  muirin. 


%> 


^^r 


Ifl 


% 


Tbis  jumbo  muiiin  is  one  or  a  kind.  l£>u  can  only 

bake  it  rrom  a  Duncan  Hines  Bakery  Style  Muiiin  Mix. 

Itou  get  big,  bot  murrins.  Witb  real,  juicy  blueberries. 

Ana  a  cruncby  crumb  topping.  Murrins  so  moist 

and  delicious  and  special,  you'll  tbink  it's  Sunday. 

How  to  take  your  moist,  delicious  best. 


T> 


UAtOOtt 


Bakevj  Style  Muffin  Mix 


Blueberry,  Cinnamon  Swirl,  Pecan  Crunch,  Cranberry  Orange  Nut,  Hearty  Style  Oatmeal 


/  can  believe 
V  V     you  swam  upstream  to  catch 


]itlz§c*0liiti$)iW*\iiimP    5K7J 


to  grow  the  potatoes 

just  to  make  my  favorite  dinner, 


•  ^gi 


y  the  only  spread 
vored  with  sweet  cream 
milk  to  give  you  a  fresh 
tter  taste.  Without  cholesterol. 
.  Believe  It's  Not  Butter! 
And  neither  will  you. 


The  Taste  You  Love  Without  The  Cholesterol 


UPKEEP 


way  to  get 
something  off 

your  chest. 


3M  Stripper  has  no  harmful  methylene  chloride  fumes.  It 
requires  no  protective  gloves  for  application.  It's  easy.  It's  effective. 
And  it's  safer  than  ordinary  methylene  chloride  based  strippers. 
Try  3M  Safest  Stripper™  Paint  and  Varnish  Remover  on  your  next 
project.  It's  available  wherever  you  buy  wood  refinishing  supplies. 

Innovation  working  for  you" 


«:'I99I  3M 
36USC380 


Q99 


Worldwide  Sponsor  1992  Olympic  Games 


SLIDING 
WINDOWS 


lo  keep  sliding  sashes  moving 
smoothly,  clear  any  paint  or  debris 
from  the  tracks  and  lubricate  with 
paste  wax,  paraffin,  or  silicone  lube. 
To  repair  the  track,  unlock  and  par- 
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tially  open  the  window,  then  just  lift  it 
and  flip  its  lower  edge  toward  you.  If 
the  track  is  bent,  cut  a  wooden  block 
that  just  fits  in  the  channel,  then  care- 
fully tap  the  soft  metal  against  it.  If  all 
seems  clear  and  straight,  lift  out  the 
sash  and  check  its  grooved  edges. 
Clean  and  wax  these,  too. 

Bigger  windows  and  sliding  glass 
doors  roll  on  sets  of  nylon  wheels 
called  sheaves.  These  are  self-lubricat- 
ing and  rarely  need  attention.  But  if  a 
sheave  has  been  mangled,  remove  the 
assembly  and  replace  it.  M 


IIPUOOLS. 


TECHNIQUES 


I  his  is  your  column.  It  contains 
the  best  workshop  shortcuts  and 
home  maintenance  tips  that  do-it- 
yourselfers  like  you  have  discovered. 
See  below  for  details  on  how  to  share 
your  tips. 

WHISK  OFF  WATER  DROPS 

■  Use  a  small  squeegee  to  wipe  soap- 
and-water  residue  from  the  walls  of 
your  shower  after  bathing. 

Mrs.  Beryl  Hanahen 

Santa  Cruz,  California 

(Note:  Plastic-handled  squeegees  are 

available  in  discount  stores  and  may 

come  with  their  own  wall  hook.) 

STICK  'EM  UP! 

■  When  hanging  your  own  wall  cov- 
erings— especially  the  heavier  and 
wider  widths — use  several  pushpins  to 
secure  each  strip  near  the  ceiling  while 
you  smooth  the  paper  downward.  Re- 
move the  pins,  then  smooth  and  cut 
the  excess  paper  at  the  ceiling. 

B.  Sparks,  Glen  Burnie,  Maryland 

PAINT  TRAY 

■  Before  painting  from  a  small  can, 
set  it  in  a  larger  flat  container,  such  as 
a  metal  ice  cube  tray.  This  provides  a 
convenient  place  to  lay  your  brush, 
and  it  lessens  the  chances  of  spilling 
paint  on  the  floor. 

Elva  Chadek,  Oconomowoc,  Wise. 

SEND  US  YOUR  TIP 

Mail  your  tip— along  with  a 
daytime  phone  number — to  TTT, 
Better  Homes  and  Gardens®,  1716 
Locust  St.,  Des  Moines,  IA  50336. 
No  food  or  cooking  tips,  please.  We 
can't  acknowledge  or  return 
letters.  But  if  we  buy  your  tip, 
we'll  send  you  $25.  We  reserve 
the  right  to  edit  tips  we  buy  and  to 
use  them  in  any  way  for  as  long  as 
we  wish.  We  don't  accept 
previously  published  ideas.  M 
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HOJVtEJVtADE  PIZZA 


FOOD 


SHEPHERD'S  PIZZA 

1    1 6-oz.  pkg.  hot  roll  mix 
V»    cup  instant  mashed  potato 
flakes 

1    8-oz.  carton  plain  yogurt 

1   egg 

1    lb.  lean  ground  lamb  or  beef 

1    cup  frozen  peas  and  carrots 

1    8-oz.  pkg.  shredded 

mozzarella  cheese  (2  cups) 

1    medium  tomato,  seeded  and 

coarsely  chopped 
Va   cup  sliced  green  onion 
1  Vi  tsp.  Italian  seasoning 
Milk 

In  a  large  bowl  combine  roll  mix 
and  potato  flakes.  In  a  saucepan  heat 
yogurt  and  V2  cup  water  till  warm 
(120°  to  130°).  Mixture  may  appear 
curdled.  Stir  yogurt  mixture  and  egg 
into  flour  mixture.  Turn  out  onto  a 
lightly  floured  surface.  Knead  5  min- 
utes or  till  smooth  and  elastic.  Shape 
into  a  ball.  Cover;  let  rest  5  minutes. 

In  a  skillet  cook  meat  till  brown; 
drain.  Stir  in  peas  and  carrots,  IV4 
cups  cheese,  tomato,  onion,  Italian 
seasoning,  and  XA  teaspoon  pepper.  On 
a  lightly  floured  surface,  roll  %  of  the 
dough  into  a  13 -inch  circle;  place  in  a 
greased  12-inch  pizza  pan.  Top  with 
meat  mixture  and  remaining  cheese. 

Roll  out  remaining  dough  to  a  12- 
inch  circle;  cut  into  Vi -inch-wide 
strips.  Weave  strips  over  filling  to 
make  a  lattice-top  crust.  Trim  ends  of 
strips  even  with  edge  of  pan.  Pinch 
ends  of  strips  to  bottom  dough  to  seal. 
Brush  dough  with  milk.  Bake  at 
400°  for  30  to  35  minutes 
till  hot.  Cover  with  foil 
after  20  minutes. 
Serves  6. 


For  a  doubly 
delicious  taste, 
Southwestern 
Stuffed  Pizza 
packs  a  zesty 
meat  and 
corn  filling 
between 
two  crusts. 


Nutrition  information  per  serving:  413 

cal,  27 g pro.,  53  g  carbo.,  10 g  fat,  79 
mg  chol,  601  mg  sodium,  415  mg  po- 
tassium, 2  g  fiber.  U.S.  RDA:  32%  vit. 
A,  11%  vit.  C,  50%  thiamine,  55% 
riboflavin,  46%  niacin,  32%  calcium. 

SOUTHWESTERN  STUFFED  PIZZA 

1  Vi   lb.  lean  ground  beef 
1  Vi   cups  shredded  cheddar  cheese 
1    1  2-oz.  jar  salsa 

1  8-oz.  can  whole  kernel  corn, 
drained 

Vi   cup  sliced  pitted  ripe  olives 

2  to  3  Tbsp.  snipped  cilantro 
3A  tsp.  ground  cumin 

1    1 6-oz.  pkg.  hot  roll  mix 
Vi  cup  cornmeal 
Vi   tsp.  ground  cumin 

1    beaten  egg 

For  filling,  in  a  skillet  cook  beef  till 
brown.  Drain  fat.  Stir  in  cheese,  salsa, 
corn,  olives,  cilantro,  the  3A  teaspoon 
cumin,  and  XA  teaspoon  pepper. 

Prepare  roll  mix  as  directed,  except 
stir  Va  cup  cornmeal  and  remaining 
cumin  into  flour  mixture  and  increase 


hot  tap  water  to  PA  cups.  Turn  dough 
out  onto  a  lightly  floured  surface. 
Knead  for  5  minutes  or  till  smooth 
and  elastic.  Shape  into  a  ball.  Cover 
and  let  rest  for  5  minutes.  Divide 
dough  in  half.  Roll  each  half  into  a  13- 
inch  circle. 

Grease  a  12-inch  pizza  pan;  sprin- 
kle with  additional  cornmeal.  Place 
one  circle  of  dough  onto  bottom  of 
pan.  Spread  filling  over  dough.  Top 
with  second  circle  of  dough.  Brush 
edges  with  beaten  egg.  Using  tines  of  a 
fork,  seal  edges.  Cut  2  to  3  slits  in  top 
for  steam  to  escape.  Brush  with  egg; 
sprinkle  with  additional  cornmeal. 

Bake  in  a  375°  oven  for  30  to  35 
minutes  or  till  heated  through.  Cover 
with  foil  if  necessary  during  the  last  5 
to  10  minutes  of  baking  to  prevent 
overbrowning.  Cut  into  wedges. 
Makes  6  servings. 

Nutrition  information  per  serving:  512 
cal,  30  g pro.,  54  g  carbo.,  20  g  fat,  97 
mg  chol,  970  mg  sodium,  412  mg  po- 
tassium, 1  g  dietary  fiber.  U.S.  RDA: 
76%  vit.  A,  44%  thiamine,  53%  ribo- 
flavin, 49%  niacin,  188%  calcium.  M 


Move  over,  take-out 
pizza.  Ground  lamb, 
herbs,  and  cheese — 
plus  the  lattice 
crust — make 
Shepherd's 
Pizza  an 
original. 


For  easy-to-f  i: 


lolorful  bundles  of  mixed 
beans  make  attractive  have-on-hand 
gifts,  especially  for  soup  lovers.  Bag 
some  batches  to  share  with  friends 
during  the  cool-weather  months.  This 
customized  bean  mix  is  healthful,  eco- 
nomical, and  delicious  in  our  hearty 
recipes. 

MIX-AND-MATCH  BEAN  MIX 

Beans  are  low  in  fat  and  high  in  fiber, 
protein,  iron,  and  thiamine — 


V* 


G2 


cup  dry  navy  or  great  northern 

beans 

cup  dry  garbanzo  or  pink 

beans 


cup  dry  red  or  red  kidney 

beans 

cup  dry  black  or  pinto  beans 

cup  regular  brown  rice  or 

wheat,  rye,  or  triticale  berries 

Tbsp.  snipped  sun-dried 

tomatoes  (optional) 

Tbsp.  dried  celery  or  green 

pepper  flakes 

Tbsp.  dried  minced  onion 

Tbsp.  dried  parsley  flakes 

tsp.  instant  chicken  bouillon 

granules 

tsp.  chili  powder  or  curry 

powder,  or  1  tsp.  Italian 

seasoning 


1   tsp.  dried  minced  garlic 
Vi  tsp.  salt 

In  a  plastic  bag  or  airtight  container 
combine  the  beans.  (They  need  to 
soak,  so  are  packaged  separately  from 
seasonings.)  In  another  bag  or  con- 
tainer combine  remaining  ingredients. 
Seal  tightly  and  store  till  needed. 
Makes  1%  cups  total. 

MEATY  BEAN  SOUP 

Leftover  grilled  meat  will  also  add  a 

smoky  flavor  to  the  soup — 

1    recipe  Mix-and-Match  Bean  Mix 
1   cup  cubed  fully  cooked  ham  or 
smoked  poultry  or  pork 
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Seven  of  these  peaches  aren't  good  enough  for  S&W. 


,a 


At  first  glance,  each  peach  looks  perfect.  But  to 
the  experienced  eye  of  an  S&W  buyer,  there  are  subtle 
differences.  One  peach,  for  example,  has  a  slight  blemish 
near  the  stem.  (It's  nearly  invisible,  but  it's  there.)  There's 
a  small  soft  spot  on  another.  The  color  of  a  third  isn't  quite 
uniform.  And  so  on. 

The  fact  is,  there's  only  one  peach  in  the  picture 
that  has  nearly  perfect  size,  color,  and  texture.  It  happens 
to  be  the  second  from  the  left.  So  it's  the  only  one  that 
has  a  chance  of  being  selected  for  S&W. 


But  only  a  chance.  Because  the  final  test  comes  af  I 
the  peach  is  sliced  and  ready  for  canning.  That's  when 
our  buyers  take  another  careful  look.  Judging  the  color 
just  the  right  shade  of  orange-gold.  Measuring  the  firm 
ness.  Making  sure  the  pieces  are  uniform  and  unbrokei 
Out  of  every  season's  peach  crop,  only  a  few  can  surv 
this  rigorous  selection  process.  And  only  those  few  will 
ever  appear  at  your  store  with  the  S&W  label. 

Naturally,  we're  just  as  fussy  about  all  the  other 
fruits  we  sell.  Like  our  Bartlett  pears,  apricots,  mandarii 
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THE       BEST.       ALL       THE       TIM 


Plain  yogurt  or  dairy  sour  cream 
(optional) 

In  a  3-quart  saucepan  combine 
beans  from  bean  mix  and  7  cups  water. 
Bring  to  boiling;  reduce  heat.  Cover; 
simmer  for  2  minutes.  Remove  from 
heat.  Let  stand,  covered,  1  hour.  (Or, 
soak  overnight  in  a  covered  pan.) 
Drain  and  rinse  beans. 

To  beans,  add  6  cups  fresh  water 
and  seasonings  from  bean  mix.  Bring 
to  boiling;  reduce  heat.  Cover;  simmer 
for  lVi  hours.  Add  meat.  Return  to 
boiling;  reduce  heat.  Cover;  simmer 
for  30  minutes  more  or  till  beans  are 
tender.  Remove  from  heat. 

Place  about  2  cups  bean  mixture  in 
a  blender  container.  Cover;  blend  till 
smooth.  Return  blended  mixture  to 
saucepan;  heat  through.  Top  with  yo- 
gurt or  sour  cream,  if  desired.  Makes  6 
to  8  main-dish  servings. 

Nutrition  information  per  serving:  187 
cal,  14  g  pro.,  28  g  carbo.,  3  gfat,  13 
mg  chol.  801  mg  sodium,  478  mg  po- 
tassium, and  8  g  dietary  fiber.  U.S. 
RDA:  36%  thiamine,  12%  riboflavin, 
16%  niacin,  14%  iron. 
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Warm  a  chilly  day  with  Meaty  Bean  Soup. 

Meatless  Bean  Soup:  Make  soup  as 
directed  except,  omit  meat  and  add  Vi 
teaspoon  salt  with  seasonings.  Stir  in 
!4  teaspoon  Kitchen  Bouquet,  if  de- 
sired. Makes  6  to  8  side-dish  servings. 

Nutrition  information  per  serving:  150 
cal,  8gpro.,  28  g  carbo.,  1  gfat,  0  mg 
chol,  669  mg  sodium,  404  mg  potassi- 
um, and  8  g  dietary  fiber.  U.S.  RDA: 
20%  thiamine,  13%  iron. 


Bean  Stew  with  Cornmeal  Dump- 
lings: Prepare  soup  as  directed  except, 
do  not  blend  the  cooked  mixture.  In- 
stead, using  a  fork,  slightly  mash  the 
cooked  bean  mixture.  Return  the  mix- 
ture to  boiling. 

Meanwhile,  for  dumplings,  in  a  me- 
dium mixing  bowl  stir  together  Vi  cup 
all-purpose  flour,  Vi  cup  yellow  corn- 
meal,  1  teaspoon  baking  powder,  and 
V2  teaspoon  salt.  Combine  XA  cup 
milk  and  2  tablespoons  cooking  oil; 
pour  over  flour  mixture.  Stir  with  a 
fork  till  combined. 

Drop  mixture  from  a  tablespoon 
into  6  to  8  mounds  atop  bubbling 
stew.  Reduce  heat.  Cover  and  simmer 
for  10  to  12  minutes  or  till  a  toothpick 
inserted  near  the  center  of  a  dumpling 
comes  out  clean.  Do  not  lift  cover  till 
dumplings  have  cooked  for  10  min- 
utes. Makes  6  to  8  main-dish  servings. 

Nutrition  information  per  serving  with 
meat:  278  cal,  10 g pro.,  46 g  carbo.,  6g 
fat,  1  mgchol,  724  mg  sodium,  455  mg 
potassium,  9  g  dietary  fiber.  U.S.  RDA: 
37%  thiamine,  17%  riboflavin,  16% 
niacin,  12%  calcium,  18%  iron.  S§ 
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'anyou  find  the  one  that  is? 

21  anges  and  fruit  cocktail.  And  our  Natural  Style  fruits, 

htly  sweetened  and  packed  in  their  own  fresh  juice. 

hey 're  an  original  S&W  idea.) 

Your  family  will  appreciate  the  special  touch 
fl  *VV  quality  adds  to  any  meal.  And  you'll  appreciate 
]  e  fact  that  our  fruits  are  just  what  we've 

omised  every  S&W  product  would  be, 

ice  1896:  The  best.  All  the  time. 


sw 


■  free  recipes  write  S&W  Fine  Foods.  P.O.  Box  5580.  San  Ramon.  California  94583. 


I've  tried  to  quit  four  times. 
How  will  it  be  any 
easier  with  Nicorette?" 


If  you  have  ever  tried  to  quit  smoking  cold 
turkey,  you  know  how  difficult  it  is.  You  were 
irritable  and  edgy  -  no  fun  to  be  around.  Even- 
tually, your  craving  got  the  better  of  you  and  you 
failed.  Well,  it's  not  your  fault  -  your  body's 
addiction  to  nicotine  is  a  medical  problem. 

But  there  is  help.  There  is  Nicorette. 
Nicorette,  available  only  with  a  doctor's 
prescription,  is  a  medical  treatment.  In  fact, 
it's  the  only  medicine  that  has  been  clinically  proven  to  relieve 
the  discomfort  and  anxiety  that  are  nicotine  withdrawal 
symptoms.  Nicorette  in  your  smoking  cessation  program  can 
help  you  achieve  all  the  healthy  benefits  of  being  a  nonsmoker. 

Once  you've  quit,  you'll  feel  better,  even  look  better. 
And  your  family  and  friends  will  feel  more  comfortable  being 
around  you.  At  work  you'll  be  able  to  concentrate  on  your  job  - 
instead  of  thinking  about  slipping  out  for  a  smoke.  Traveling 
on  trains,  buses,  and  airlines  will  become  a  pleasure  instead 
of  a  punishment. 


Nicorette  makes  quitting  easier 


Properly  used  in  a  treatment  program,  Nicorette  can 
significantly  increase  your  chances  of  quitting  for  good.  People 
all  over  the  world  have  used  it  successfully.  Consistent  use  of 
Nicorette  provides  your  system  with  a  steady,  minimal  amount 
of  nicotine  that's  far  below  the  amount  delivered  by  cigarettes, 
and  yet  high  enough  to  relieve  the  craving,  irritability,  and 
anxiety  of  smoking  withdrawal.  As  you  slowly,  steadily  reduce 
the  amount  of  Nicorette  over  a  period  of  weeks,  your  nicotine 
blood  levels  fall  gradually,  allowing  your  body  to  adjust  and 
slowly  overcome  its  addiction. 


Used  correctly,  Nicorette  can  help! 


The  secret  to  success  is  using 
enough  Nicorette,  long  enough.  Even 
the  most  effective  medicine  won't  help 
if  it  isn't  used  right.  You  must  follow 
your  doctor's  directions  and  the  easy- 
T  to-read  package  instructions.  Just  a 
r\   few  chews  starts  Nicorette  working. 
d,  j.1  ^T1""       After  that,  you  just  park  it  between 

Blood  levels  are  maintained  by  ,  J     . ,        r    .  _ 

absorption  through  cheek      your  cheek  and  gum.  After  a  few 
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minutes,  when  the  tingling  or  peppery  taste  is  gone,  youi 
chew  it  a  few  more  times  and  park  it  again.  The  unique 
delivery  system  of  Nicorette  does  the  rest,  allowing  a 
steady  amount  of  nicotine  to  pass  through  the  lining  of  th 
cheek  into  your  bloodstream.  It's  important  that  you  use< 
at  least  10  to  12  pieces  a  day  and  space  them  throughout : 
your  waking  hours.  That  way,  your  nicotine  blood  levels 
will  remain  steady  and  the  desire  to  smoke  will  be 
lessened.  But  don't  use  Nicorette  if  you  are  pregnant, 
or  have  problems  with  your  jaw  such  as  TMJ,  or  have  had  a 
recent  heart  attack,  have  chest  pain  on  exertion,  or  have 
an  abnormal  heart  beat. 

You  didn't  get  addicted  to  cigarettes  in  a 
day,  and  you  can't  break  the  habit  in  a  da; 
It  will  take  a  few  months  of  steady  use. 
But  the  results  will  be  well  worth  the 
effort.  Succeeding  is  a  matter  of  one  day 
at  a  time.  Remember,  the  nicotine  in 
Nicorette  is  absorbed  through  the  lining  of  thl 
cheek.  Any  that's  swallowed  is  wasted,  so  avoin 
liquids  while  Nicorette  is  in  your  mouth. 


Call  your  doctor  about  Nicorette,  now 


Remember,  Nicorette  is  available  only  with  a  doctor's 
prescription.  Why  not  make  an  appointment,  now,  while  you'i 
reading  this  ad?  And  for  more  infor- 
mation, call  1-800-666-8000. 

You  know  you  want  to  stop 
smoking.  And  Nicorette  is  the 
only  product  that's  clinically  proven 
to  make  quitting  easier.  A  program 
using  Nicorette  can  help  you  stop    ^ 
for  good,  no  matter  how  many  times 
you've  failed  in  the  past.  As  the  Surgeon 
General  stated,  "It's  never  too  late  to  quit!" 

Nicorette" 

(nicotine  polacrilex) 

The  one  medicine  proven  to  relieve 

the  craving  for  cigarettes. 

Please  see  brief  summary  of  prescribing  information  on  adjacent  page. 
©  1991,  Marion  Merrell  Dow  Inc. 
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BRIEF  SUMMARY 

IM  ICO  rClTc        (nicotine  polacrilex) 

CAUTION:  Federal  law  prohibits  dispensing  without  prescription. 

DESCRIPTION:  Each  piece  of  Nicotetle  contains  nicotine  polacrilex  equivalent  to  2  mg  nicotine  and  also  contains  flavors, 
glycerin,  gum  base,  sodium  bicarbonate,  sodium  carbonate,  and  sorbitol. 

INDICATION  AND  USAGE:  Nicorette  is  indicated  as  a  temporary  aid  to  the  cigarette  smoker  seeking  to  give  up  his  or  her  smoking 
habit  while  participating  in  a  behavioral  modification  program  under  medical  or  dental  supervision.  For  further  information, 
please  see  Full  Prescribing  Information 
CONTRAINDICATIONS:  Nicorette  is  contraindicated  in  non  smokers 

Nicorette  is  contraindicaled  in  patients  during  the  immediate  post  myocardial  infarction  period,  patients  with  life-threatening 
arrhythmias,  and  patients  with  severe  or  worsening  angina  pectoris.  (See  WARNINGS.) 
Also,  Nicorette  is  contraindicated  in  patients  with  active  temporomandibular  joint  disease. 
Current  medical  opinion  indicates  that  nicotine  in  any  form  may  be  harmful  to  an  unborn  child.  Nicorette  and  cigarettes  both 
contain  nicotine. 

Nicorette  may  cause  fetal  harm  when  administered  to  a  pregnant  woman. 

Use  ol  cigarettes  or  Nicorette  during  the  last  trimester  has  been  associated  with  a  decrease  in  fetal  breathing  movements. 
These  effects  may  be  the  result  of  decreased  placental  perfusion  caused  by  nicotine  Rare  reports  of  miscarriages  have  been 
received,  and  a  relationship  to  drug  therapy  as  a  contributing  factor  cannot  be  excluded.  Studies  in  pregnant  rhesus  monkeys 
have  shown  that  maternal  nicotine  administration  produced  acidosis,  hypoxia  and  hypercarbia  in  the  fetus. 
Nicotine  has  been  shown  to  be  teratogenic  in  mice  treated  subcutaneously  with  25  mg/kg,  which  is  approximately  300  times 
the  human  buccal  dose.  Studies  in  rats  and  monkeys  have  not  demonstrated  a  teratogenic  effect  ol  nicotine  in  doses  which 
would  occur  during  cigarette  smoking. 

Nicorette  Is  therefore  contraindicated  In  women  who  are  or  may  become  pregnant,  and  female  patients  should  be  advised 
to  take  adequate  precautions  to  avoid  becoming  pregnant.  The  physician  may  wish  to  consider  a  pregnancy  test  before  instituting 
therapy  with  Nicorette.  It  this  drug  is  used  dunng  pregnancy,  or  if  the  patient  becomes  pregnant  while  taking  this  drug,  the 
patient  should  be  apprised  of  the  potential  hazard  to  the  fetus. 

WARNINGS:  The  risks  of  nicotine  m  patienis  with  certain  cardiovascular  and  endocrine  diseases  should  be  carefully  weighed 
against  the  benefits  ol  including  Nicorette  in  a  smoking  cessation  program  in  thesB  patients  Specifically,  patients  with  coronary 
heart  disease  (history  of  myocardial  infarction  and/or  angina  pectoris),  serious  cardiac  arrhythmias,  or  vasospastic  diseases 
(Buerger's  disease,  Prinzmetal  vanant  angina)  should  be  carefully  screened  and  evaluated  before  Nicorette  is  presenbed. 
Occasional  reports  of  tachyarrhythmias  occurring  in  association  with  the  use  of  Nicorette  have  been  reported;  therefore,  If 
an  increase  in  cardiovascular  symptoms  occurs  with  the  use  of  Nicorette,  it  should  be  discontinued. 
As  the  action  of  nicotine  on  the  adrenal  medulla  (release  ol  calecholamines)  does  not  appear  to  be  affected  by  tolerance, 
Nicorette  should  be  used  with  caution  in  patients  with  hyperthyroidism,  pheochromocytoma  or  insulin-dependent  diabetes 
Cigarette  smoking  is  felt  to  play  a  perpetuating  role  In  hypertension  and  peptic  ulcer  disease.  Therefore,  Nicorette  should  be 
used  in  patients  with  systemic  hypertension  or  peptic  ulcer  (active  or  inactive)  only  when  the  benefits  of  including  Nicorette 
in  a  smoking  cessation  program  outweigh  the  risks. 

PRECAUTIONS:  Nicorette  should  be  used  with  caution  in  patients  with  oral  or  pharyngeal  inflammation  and  in  patients  with 
a  history  of  esophagitis  or  peptic  ulcer.  The  dosage  torm  of  Nicorette  dictates  that  it  be  used  with  caution  in  patients  whose 
dental  problems  might  be  exacerbated  by  chewing  gum  In  such  patients  prior  dental  evaluation  may  be  advisable 
Nicorette  Is  sugar-free  and  has  been  formulated  to  minimize  stickiness.  As  with  other  gums,  however,  the  degree  to  which 
Nicorette  may  stick  to  dentures,  dental  caps  or  partial  bridges  may  depend  on  the  materials  from  which  they  are  made  and 
other  (actors  such  as  amount  of  saliva  produced,  possible  interaction  with  denture  adhesives,  denture  cleaning  compounds, 
dryness  of  mouth  due  to  other  causes  and  salivary  constituents  Should  an  excessive  degree  01  stickiness  to  dental  work 
occur,  there  is  the  possibility  that  as  with  other  gums,  Nicorette  may  damage  dental  work,  if  this  should  occur,  the  patient 
should  discontinue  its  use  and  consult  a  physician  or  dentist. 

The  sustained  use  of  Nicorette  by  ex-smokers  is  not  to  be  encouraged  because  the  chronic  consumption  of  nicotine  is  toxic 
and  addicting  The  physician  must,  however,  weigh  the  relative  risks  ol  a  possible  return  to  smoking  versus  continued,  long- 
term  use  of  the  gum 

Information  tor  Patients:  The  patient  instruction  sheet  is  attached  at  the  end  of  the  professional  labeling  text  It  is  intended 
for  detachment  by  the  pharmacist  and  inclusion  in  the  package  of  Nicorette  dispensed  to  the  patient  It  contains  important 
selected  information  on  patient  selection,  risks  and  adverse  effects  and  instructions  on  how  to  use  Nicorette  properly 
Drvg  Interactions  Smoking  cessation,  with  or  without  nicotine  substitutes,  may  alter  response  to  concomitant  medication 
in  ex-smokers.  Smoking  is  considered  to  increase  metabolism  and  thus  lower  blood  levels  ol  drugs  such  as  phenacetin,  caffeine, 
theophylline,  iroipramine  and  pentazocine,  through  enzyme  induction.  Cessation  ol  smoking  may  result  in  increased  levels 
of  Ihese  dnjgs.  Absorption  of  glutethimide  may  be  decreased,  and  the  "first  pass"  metabolism  of  propoxyphene  may  be 
decreased  by  smoking  cessation.  Other  reported  effects  ol  smoking,  which  do  not  involve  enzyme  induction,  include  reduced 
diuretic  effects  of  furosemide  and  decreased  cardiac  output,  and  increased  blood  pressure  with  propranolol,  which  may  also 
relate  to  the  hormonal  effects  of  nicotine  Smoking  cessation  may  reverse  these  actions. 
Both  smoking  and  nicotine  can  increase  circulating  Cortisol  and  catecholamines.  Therapy  with  adrenergic  agonists  or  with 
adrenergic  blockers  may  need  to  be  adjusted  according  to  changes  in  nicotine  therapy  or  smoking  status. 
Carcinogenesis,  Mutagenesis,  Impairment  ol  Fertility:  Nicotine  was  not  mutagenic  in  the  Ames  Salmonella  test. 
Literature  reports  indicate  thai  nicotine  is  neither  an  initiator  nor  a  tumor-promoter  in  mice.  There  ts  inconclusive  evidence 
to  suggest  that  cotinine,  an  oxidized  metabolite  of  nicotine,  may  be  carcinogenic  in  rats.  Cotinine  was  not  mutagenic  In  the 
Ames  Salmonella  test. 

Studies  have  shown  a  decrease  of  litter  size  in  rats  treated  with  nicotine  during  the  time  of  fertilization. 
Pregnancy  Pregnancy  Category  X  (See  CONTRAINDICATIONS.) 

Nursing  Mothers.  Nicotine  passes  freely  into  the  breast  milk  Because  of  the  potential  for  serious  adverse  reactions  in  nursing 
infants  from  nicotine,  a  decision  should  be  made  whether  to  discontinue  nursing  or  to  discontinue  the  drug,  taking  Into  account 
the  importance  of  the  drug  to  the  mother. 

Pediatric  Use:  Safely  and  effectiveness  in  children  and  adolescents  who  smoke  have  not  been  evaluated. 
ADVERSE  REACTIONS;  Adverse  reactions  reported  in  association  with  the  use  of  Nicorette  include  both  local  effects  and 
systemic  effects  representing  the  pharmacologic  action  ol  nicotine  Rare  reports  of  an  apparent  severe  allergic  reaction  have 
been  receiveo 

Local s)de  effects:  Mechanical  effects  ol  gum  chewing  include  traumatic  injury  to  oral  mucosa  or  teeth,  jaw  ache,  and  eructation 
secondary  to  air  swallowing,  These  side  effects  may  be  minimized  by  modifying  chewing  technique.  Oral  mucosal  changes 
such  as  stomatitis,  glossitis,  gingivitis,  pha/yngitis.  and  aphthous  ulcers,  in  addition  to  changes  In  taste  perception,  can  occur 
during  smoking  cessation  efforts  with  or  without  the  use  of  Nicorette 

Systemic  side  effects:  Although  the  systemic  effects  seen  in  tnals  were  generally  similar,  the  reported  Irequency  of  adverse 
drug  effects  was  highly  variable,  as  Jlustraled  by  the  variation  observed  in  adverse  event  incidences  estimated  from  the  results 
ot  two  well  controlled  studies  (one  performed  in  the  United  States,  and  the  other  in  England)  designed  to  evaluate  the  safety 
and  efficacy  of  Nicorette  (See  table,  below.)  Given  this  variability,  the  table  can  be  used  only  as  an  indication  of  the  relative 
frequency  ol  adverse  events  reported  in  representative  clinical  tnals.  It  can  not  predict  expected  incidences  of  these  effects 
dunng  the  course  of  usual  medical  practice. 

Treatment  Emergent 
Symptom  Incidence  tor  the  2  mg  Gum 


U.S. 


British 


Drug    Placebo    Drug    Placebo 


94        95        58 


56 


9.0      13.8 


2.1  0.0 

1.1  1.1 

2.1  2.1 

1.1  1,1 

1.1  5.3     241      29.3 

9.6  6.3 

6.4  1.1 

41.4     20.7 

18.1  4.2     31.0      15.5 


37.2     31.6     56.9     53  4 
18.1       9  5     44.8     44.8 


Number  ol  Subjects  Reporting 
Percent  ol  Subjects  Reporting 
Autonomic 

Excess  Salivation 
CNS 

Insomnia 

Dizziness/Light-headedness 

Irritable/Fussy 

Headache 
Gastrointestinal 

Nonspecific  Gl  Distress 

Eructation 

Indigestion 

Nausea/Vomiting 
Reactions  Referable  to 
Mouth,  Throat,  Jaw,  or  Teeth 

Mouth  or  Throat  Soreness 

Jaw  Muscle  Ache 
Others 

Anorexia  1,1       1 1 

Hiccups  14.9       0.0     22.4       3.4 

The  only  potentially  senous  systemic  adverse  effect  observed  among  the  152  patients  evaluated  in  the  controlled  clinical  trials 
used  to  support  the  efficacy  of  Nicorette  was  cardiac  irritability:  a  patient  displayed  what  may  have  been  nicotine-induced, 
but  reversible,  atrial  fibrillation  Cardiac  irritability  is  a  well  known  consequence  of  cigarette  smoking. 
A  46-year-old  male  patient  participating  in  a  clinical  trial  of  Nicorette  was  reported  to  have  developed  nicotine  intoxication 
requiring  his  hospitalization.  After  4  days,  he  was  discharged,  fully  recovered  He  died  suddently  one  month  later  Nicorette 
was  not  used  dunng  this  one-month  interval  The  relationship  of  the  patient's  death  to  his  pnor  treatment  is  undetermined 
Since  the  marketing  ol  Nicorette  in  the  U.S.,  reports  of  several  other  deaths  and  reports  including  myocardial  infarction, 
congestive  heart  failure,  cerebrovascular  accident  and  cardiac  arrest  have  been  received.  A  cause  and  effect  relationship  between 
these  reports  and  the  use  of  Nicorette  has  not  been  established. 

in  addition  to  the  reported  effects  listed  above,  the  following  events  have  been  reported;  CARDKNASCULAR-edema.  flushing, 
hypertension,  palpitations,  tachyarmythmias,  tachycardia,  CAVS— contusion,  convulsions,  depression,  euphoria,  numbness, 
paresthesia,  syncope,  tinnitus,  weakness;  DERMAIOLOGIC-erfliema.  itching,  rash,  urticaria;  G4S7RO/A/7K77AM/. — alteration 
of  liver  function  tests,  constipation,  diarrhea,  flfSP/R^TDfty— breathing  difficulty,  cough,  hoarseness,  sneezing,  wheezing, 
OTOR-dry  mouth,  systemic  nicotine  intoxication 

Rare  reports  of  miscarriages  have  been  received,  and  a  relationship  to  drug  therapy  as  a  contnbuting  factor  cannot 
be  excluded 


DRUG  ABUSE  AND  DEPEND ENCE/OVEROOSE/TREATMENT  OF  OVERDOSAGE:  For  further  information  please  see  full 

prescribing  information. 

DOSAGE  AND  ADMINISTRATION:  Most  patients  require  approximately  10  to  12  pieces  ol  gumper  day  dunng  the  first  rrw  nth 

ot  treatment  Patienis  should  be  instructed  not  to  exceed  30  Nicorette  pieces  per  day  Patients  should  be  assessed  after  one 

month  of  treatment  to  determine  smoking  status,  and  the  use  of  Nicorette  as  an  adjunct  should  be  reevaluated  Grad^i 

withdrawal  from  Nicorette  should  be  initiated  after  3  months'  usage  and  completed  by  b  months  The  use  of  Nicorette  beyond 

6  months  is  not  recommended 

Product  Information  as  of  I  iy,  1989 

Manufactured  by  Aktiebolaget  Leo,  Helsmgborg,  Sweden  for 
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INSTRUCTIONS  FOR  0SE 


YOU  MUST  READ 

THESE  INSTRUCTIONS  CAREFULLY  BEFORE  USING  NICORETTE  GUM 

THE  CORRECT  USE  OF  THIS  MEDICATION  IS  DIFFERENT  FROM  CHEWING  OTHER  GUMS 


THE  FOLLOWING  GIVES  IMPORTANT  INFORMATION  ABOUT  NICORETTE  IT  DOES  NOT  GIVE  ALL  INFORMATION  ABOUT 
THE  DRUG.  IF  YOU  HAVE  QUESTIONS,  CALL  YOUR  DOCTOR. 
WARNINGS' 

-NICORETTE  IS  USED  AS  PART  OF  A  PROGRAM  TO  HELP  YOU  STOP  SMOKING  IT  IS  A  DRUG.  IT  HAS  BEEN  PRESCRIBED 

FOR  YOU  BV  YOUR  DOCTOR  OO  NOT  LET  ANYONE  ELSE  USE  IT. 
-YOU  MUST  BE  18  YEARS  OLD  OR  OLDER 
-YOU  MUST  BE  A  SMOKER 

-KEEP  THIS  AND  ALL  OTHER  DRUGS  AWAY  FROM  CHILDREN. 

-FEMALES.  NICORETTE  CONTAINS  NICOTINE  NICOTINE  MAY  CAUSE  HARM  TO  THE  UNBORN  BABY  WHEN  TAKEN  BY 
A  PREGNANT  WOMAN.  00  NOT  TAKE  NICORETTE  IF  YOU  ARE  PREGNANT  OR  NURSING  A  CHILD  AVOID  BECOMING 
PREGNANT  WHILE  USING  NICORETTE.  IF  YOU  THINK  YOU  ARE  PREGNANT  STOP  USING  NICORETTE  AT  ONCE  TELL 
YOUR  OOCTOR  IMMEDIATELY 
HOW  TO  USE  NICORETTE: 

READ    ALL   OF    THE    FOLLOWING    STEPS    BEFORE    USING    NICORETTE     REFER    TO   THESE 
INSTRUCTIONS  OFTEN  TO  MAKE  SURE  YOU  ARE  USING  NICORETTE  CORRECTLY. 
1 .      Starting  now,  you  must  give  up  smoking  completely. 

2       When  you  want  to  smoke,  put  1  piece  of  Nicorette  in  your  mouth  Nicorette  will  taste  different  from  other  gums 
3.      Chew  Nicorette  vtry  slowly. 

4  Stop  chewing  when  you  have  a  peppery  taste  or  feel  a  slight  tingling  in  your  mouth. 
(This  happens  after  about  15  chews  The  number  of  chews  is  not  the  same  for  all  people  1 

5  "Part"  the  gum  To  "part"  the  gum,  place  it  between  the  cheek  and  gums 

6  Start  to  chew  slowly  again  when  the  taste  or  tingling  is  almost  gone  (about  1  minute)  When  the  peppery  taste  or 
tingling  returns,  ttop  chewing. 

7  "Park '  the  gum  again  In  a  different  part  ol  the  mouth 

8.      Repeat  steps  3-7  until  most  of  the  nicotine  is  gone  from  the  gum  (about  30  minutes) 
DO  NOT  USE  MORE  THAN  30  PIECES  OF  NICORETTE  A  DAY. 

MOST  PEOPLE  FIND  THAT  10 12  PIECES  OF  NICORETTE  A  DAY  WILL  CONTROL  THEIR  URGE  TO  SMOKE. 
DO  NOT  USE  NICORETTE  FOR  MORE  THAN  6  MONTHS. 
SOME  WAYS  TO  STOP  YOUR  USE  OF  NICORETTE: 

(This  is  often  called  "weaning") 
As  your  urge  to  smoke  fades,  gradually  use  (ewer  pieces  of  Nicorette  This  may  be  possible  in  2-3  months 
There  are  many  possible  ways  lor  you  to  reduce  your  use  of  Nicorette  Below  are  some  plans  Choose  the  plan  or  combination 
ol  plans  that  worts  best  for  you 
As  you  reduce  your  use  ol  Nicorette  you  should  continue  proper  chewing  procedures  See  "HOW 
TOUSENIC0RETTE-STEPS1-8 
-  Every  4  to  7  days,  reduce  by  1  the  number  of  pieces  you  use  each  day. 

For  example:  II  you  are  using  12  pieces  of  Nicorette  a  day,  begin  to  use  11  pieces  a  day  Four  to  7 
days  later,  begin  to  use  10  pieces  a  day.  and  so  on. 
-Use  some  pieces  of  Nicorette  for  only  10  or  15  minutes  instead  ot  30  minutes  before  throwing  the  gum  away  Maintain 
the  shorter  time  (or  each  piece  and  also  begin  to  gradually  reduce  the  number  ol  pieces  used  (See  the  above  example ) 
-Use  some  sugarless  gum  In  place  of  Nicorette.  Increase  the  number  ol  sugarless  pieces  every  4  to  7  days. 
For  example:  If  you  are  using  12  pieces  of  Nicorette  a  day,  begin  to  use  11  pieces  ot  Nicorette 
and  1  piece  of  sugarless  gum 

Four  to  7  days  later,  use  10  pieces  of  Nicorette  and  2  pieces  of  sugarless  gum 
Keep  using  1  more  piece  ol  sugarless  gum  and  1  lets  piece  of  Nicorette  every  4  to  7  days. 


STOP  USING  NICORETTE  WHEN  YOU  ARE  SATISFIED  WITH  1  OR  2  PIECES  A  DAY- 
UNLESS  YOUR  DOCTOR  TELLS  YOU  OTHERWISE 

IF  YOU  HAVE  TROUBLE  IN  REDUCING  YOUR  USE  OF  NICORETTE,  CALL  YOUR  DOCTOR. 
CARRY  NICORETTE  WITH  YOU  AT  ALL  TIMES  IN  CASE  YOU  FEEL  THE  URGE  TO  SMOKE  AGAIN 
ONE  CIGARETTE  IS  ENOUGH  TO  START  YOUR  SMOKING  HABIT  AGAIN 


SOME  POSSIBLE  SIDE  EFFECTS: 

Some  people  find  it  hard  to  stop  using  Nicorette  This  may  occur  for  people  who  have  depended  on  the  nicotine  in  cigarettes. 
They  may  transfer  that  dependence  to  the  nicotine  in  Nicorette 
-Do  not  chew  Nicorette  too  fast  or  too  hard.  Doing  this  may  cause  the  same  effects  as  inhaling  a  cigarette  tor  the  first 
time  or  smoking  too  fast. 
Some  ot  these  effects  are: 
lightheadedness,  nausea,  vomiting,  throat  and  mouth  soreness,  hiccups,  and  upset  stomach 
-Some  other  effects  which  may  occur  especially  dunng  the  first  few  days  of  using  Nicorette  include 
mouth  sores,  headaches,  heart  palpitations  (fluttenngs},  and  more  saliva  in  the  mouth 
Most  side  effects  can  be  controlled  by  chewing  more  slowly  Go  over  steps  3-7  under  "HOW  TO  USE  NICORETTE" 
It  you  swallow  a  piece  of  Nicorette,  you  probably  will  have  no  side  effects. 
There  are  other  side  effects  with  the  use  of  Nicorette  which  have  been  reported  Your  doctor  can  answer  questions  you  may 
have  about  side  effects  Report  any  problems  to  your  doctor 
OVERDOSE: 
-OVERDOSE  may  occur  if  you  chew  many  pieces  ol  Nicorette  at  one  time 
-OVERDOSE  may  occur  if  you  chew  many  pieces,  one  right  after  another. 


IN  CASE  OF  OVERDOSE, 
OR 

IF  A  CHILD  CHEWS  OR  SWALLOWS  ONE  OR  MORE  PIECES  OF  NICORETTE. 
CONTACT  YOUR  DOCTOR  OR  LOCAL  POISON  CONTROL  CENTER  AT  ONCE! 


OTHER  INFORMATION: 

When  you  chew  Nicorette  properly,  nicotine  is  released  slowly.  It  is  absorbed  through  the  lining  ol  your  mouth.  You  may 

adjust  the  amount  of  nicotine  you  receive  by  changing  how  fast  you  chew  Nicorette  and  how  much  time  you  wait  before 

chewing  another  piece. 

If  you  use  cigarettes  while  you  use  Nicorette,  you  may  not  succeed  in  your  goal  to  quit  smoking.  You  are  also  more  likely 

to  have  side  effects. 

PLEASE  NOTE: 

Like  other  gums,  chewing  Nicorette  may  cause 

-injury  to  your  teeth 

-injury  to  the  lining  of  your  mouth 

-iaw  ache 

-belching  when  air  is  swallowed 
Proper  use  ot  Nicorette  may  reduce  the  chance  that  Ihese  effects  may  occur. 

-Any  gum  may  stick  to  your  dentures,  dental  caps,  or  partial  bridges.  This  may  depend  on  the  materials  used  in  the  dental 
wort  and  other  factors. 

-Nicorette  is  sugar  free  and  has  been  made  in  such  a  way  as  to  reduce  stickiness  If  Nicorette  often  sticks  to  your  dental 
work,  there  may  be  damage  to  the  dental  work,  Stop  using  Nicorette,  and  contact  your  doctor  or  dentist. 

-Store  Nicorette  at  room  temperature,  below  86°f  (30°C)  Remember  the  trunk  and  glove  box  of  your  car  can  reach 
temperatures  much  hiyher  than  this  in  the  summer 

-Protect  Nicorette  from  light. 
TO  REMOVE  GUM 


Tear  off  single  unit.  Peel  off  backing.  Start  at  Push  gum  through  foil, 

comer  with  loose  edge. 


You  don't  have  to  travel 

halfway  around  the  world 

to  see  exotic  wildlife. 


Not  when  the  soaring  peaks  and 
ancient  forests  of  Montana's  Glacier 
Country  are  filled  with  more  mountain 
goats,  elk,  bighorn  sheep,  moose  and  eagles 
than  you  can  point  a  camera  at. 

Come  discover  the  excitement, 
adventure  and  fun  that  some  people  do 
travel  around  the  world  to  experience. 
Glacier  Country.  It's  closer  than  fl^ 
you  think.  E_J 


I'm  ready  for  the  wildlife. 

?n^eTafree,?aHer  Call  800-338-5072 

Country  Travel  Guide. 


NAME 


ADDRESS 


CITY 


STATE 


ZIP 


Or  mail  this  coupon  to:  Glacier  Country,  945  4th  Ave. 
East,  Dept.  3801,  Kalispell,  MT  59901. 


TRAVEL  WEST 


HAPPENINGS  NEAR  YOU 


SHORT  TAKES 
AND  TIPS 

News  and  notes  to  boost 
your  travel  plans 


On  native  soil.  "Crossroads  of  Conti- 
nents," an  exhibition  organized  by  the 
Smithsonian's  American  Museum  of 
Natural  History,  runs  at  the  Anchor- 
age Museum  of  History  and  Art  in 
Alaska  April  7  to  August  1 1.  Six  U.S. 
cities  will  host  the  show,  which  then 
moves  to  the  U.S.S.R.,  but  nowhere 
does  the  significance  shine  stronger 
than  in  our  49th  state.  Many  of  the 
archaeological  and  ethnographic  ob- 
jects displayed  were  taken  from  Alas- 
ka by  Russians  more  than  100  years 
ago  and  haven't  been  seen  in  the  U.S. 
since.  Eskimo  and  Siberian  clothing, 
G6 


The  Anchorage  Museum  of  History  and  Art 
showcases  this  antique  Tsimshian  blanket. 


armor,  traditional  Chilkat  weavings  of 
the  Tlingit  Indians,  rare  Aleut  hunt- 
ing hats,  harpoons,  and  shaman  para- 
phernalia highlight  the  show.  Contact 
the  Anchorage  Museum  of  History  and 
Art,  121  W.  7th  Ave.,  Dept.  BHG,  An- 
chorage, AK  99501;  907/343-4326. 
Mountain  history.  With  nearly  200 
registered  buildings,  the  one-time 
mining  boomtown  of  Breckenridge, 


Colorado,  takes  great  pride  in  its  his- 
torical district.  The  charming  Victori- 
an town  and  ski  resort  in  the  Rockies, 
85  miles  west  of  Denver,  shows  off  its 
heritage  through  walking  tours  con- 
ducted by  the  Summit  Historical  Soci- 
ety. The  walks  wend  through  the 
town  between  February  and  April, 
throughout  the  summer,  and  in  fall 
color  time.  For  information  call 
303/453-9022. 

Water-wise  gardens.  The  city  of 
Santa  Monica,  like  many  of  Califor- 
nia's drought  areas,  strives  to  keep  it- 
self beautifully  landscaped  while  still 
conserving  water.  The  trick:  "xeris- 
cape  gardening,"  which  means  using 

TRAVEL  PLANNING 

See  page  173  for  a  listing  of  free  travel 
information  and  literature  you  can  order. 
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With  xeriscaping,  Santa  Monica  conserves 
water  as  it  creates  lush  gardens. 


plants  and  planting  techniques  that 
minimize  water  use. 

To  see  how  lush  and  verdant  a  xer- 
iscape  garden  can  be,  take  a  look  at 
the  city's  two  best  examples  of  public 
xeriscape  gardens.  Walk  along  Main 
Street  near  the  entrance  to  city  hall 
and  stop  by  the  Santa  Monica  Civic 
Auditorium  at  Pico  and  Main  streets. 
Both  gardens  are  at  their  best  during 
March  and  April. 

To  learn  more  about  xeriscape  gar- 
dening and  to  find  out  about  tours  of 
private  water-wise  gardens,  contact 
the  Water  Conservation  Program,  En- 
vironmental Programs  Division,  City 
of  Santa  Monica,  200  Santa  Monica 
Pier,  Suite  C,  Dept.  BHG,  Santa  Moni- 
ca, CA  90401;  213/458-8459. 

For  information  about  visiting  San- 
ta Monica,  write  or  call  the  Santa 
Monica  Visitors  Center,  1400  Ocean 
Ave.,  Dept.  BHG,  Santa  Monica,  CA 
90401;  213/393-7593. 
Ancient  secrets.  New  discoveries  at 
Cottonwood  Falls,  an  Anasazi  Indian 
site  in  southeast  Utah,  take  visitors 
back  as  early  as  the  year  800.  A  great 
kiva  (a  place  of  worship),  a  large 
house,  and  several  prehistoric  roads 
reveal  glimpses  of  early  Anasazi  life. 
A  hiking  trail  to  Cottonwood  Falls 
follows  one  of  the  old  roads.  You  can 
receive  the  pamphlet,  "Trails  of  the 
Ancients,"  about  Cottonwood  Falls 
and  archaeological  sites,  by  writing  or 
calling  P.O.  Box  7,  Dept.  BHG,  Monti- 
cello,  UT  84535;  801/587-2141.  W 

— By  Kathryn  Stechert  Black 
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VACATION  INFORMATION,  IDEAS,  TRIPS  AND  PLACES  TO  STAY 


NEVADA 


Discover  Both  Sides 
of*  Nevada  %a 

.KSwSii 


i'  'i 


«&> 


v 


Lady 
Luck  to 
Mother  Nature 

For  your  free  color 
brochure  call  Nevada 
Commission  on  Tourism 
1-800-NEVADA-8 


CRUISES 


More  Ports. 

More  Shore  Excursions. 

More  Alaska. 


Free  Book  Tells  About  Our 

Ji.  14 -Day  Cruises. 
g         Get  closer  to  Alaska.  Its 
scenery.  Its  wildlife.  Its  art.  Its 
people.  All  for  as  little  as  $2095 
per  person,  double  occupancy.  For 
a  free  copy  of  our  24-page,  full  color 
1991  brochure,  call  1-800-854-3835, 

or  write  World  Explorer  Cruises, 

555  Montgomery  Street,  San  Francisco, 

California  94111 

S.S.  Universe  Ltbenan  regisiry 

S.S.  Universe 


World  Explorer  Cruises 

MElimiLUHIWIIIIlllJtl-hdllllimHIAIUIHLiHU.'JiHI 


IDAHO 


IDAHO 


Deepest 

river  gorge  in  North  America.  Hells  Canyon. 
Deeper  even  than  the  Grand  Canyon. 

Largest 

concentration  of  raptors  in  North  America. 
Birds  of  Prey  Natural  Area. 

LONGEST 

river  in  America  that  flows  within  a  single 
state.  "The  River  of  No  Return." 

Biggest 

wilderness  area  in  lower  48  states. 

WEIRDEST 

landscape.  Craters  of  the  Moon  National 
Monument. 

Best 

Resort.  The  Coeur  d'Alene.  (According  to 
the  November,  1990  Conde  Nast  Traveler.) 

Be  Our 

Guest 

Call  for  our  free,  full  color  guide  book. 
1-800-635-7820 


WYOMING 


Renew  a 

i  friendship  with 

Mother  Nature. 

And  other  family 

members. 

Spot  a  moose,  float  a  river,  or 

walk  through  the  wild  flowers, 

together.  Start  by  leafing  through 

a  free  Wyoming  Vacation  Planner. 

For  yours,  call  1-800-225-5996. 

Findyourself 
in\\yoming. 

Wyoming  Did.  of  Tourism,  Dept.  9143, 
Cheyenne,  WY  82002-0660. 


DECORATING 


Create  a  dreamy  room  v^if-h  paint 


*  park  a  child's 
imagination  by  using  a  little 
of  your  own — and  a  bucket 
of  paint.  With  them,  you 
can  transform  a  standard 
room  into  a  space  as  color- 
ful and  clever  as  a  page  in  a 
storybook. 

Case  in  point.  Once  upon 
a  time,  there  was  a  Kansas 
City  couple  who  wanted  to 
create  for  their  new  baby  a 
space  both  cheerful  and 
charming.  Their  search  for 
the  just-right  decorating  el- 
ement didn't  lead  to  the 
end  of  the  rainbow,  howev- 
er. It  was  actually  as  near 
as  the  paintbrush — and  lo- 
cal artist  Marilyn  Luedtke. 

By  stroking  on  a  blue 
sky,  sponging  on  some  bil- 
lowy clouds,  and  drawing 
in  some  country  characters, 
Marilyn  transformed  the 
ordinary  room  into  a  won- 
drous, one-of-a-kind  place. 
She  even  coaxed  architec- 
tural obstacles  onto  her 
side  by  turning  awkwardly 
placed  windows  and  a  clos- 
et door  into  a  "house,"  and 
topping  a  utility  access  with 
house  roof. 

Room  reform.  Want  to  try  your 
hand  at  painting  wall  designs?  To 
start,  adapt  design  ideas  from  kids' 
toys,  coloring  books  and  storybooks, 
or  even  from  wrapping  paper  and 
greeting  cards.  If  you're  a  beginner, 
stick  to  simple  designs  and  add  impact 
with  more  color.  Or,  make  it  easier  on 
yourself  by  using  a  projector  to  en- 
large a  traceable  image  on  the  wall. 
Move  the  projector  toward  the  wall, 
or  farther  away,  until  you  can  trace 
the  right  size  stencil. 

If  you're  still  not  confident  of  your 
artistic  abilities,  call  the  art  depart- 


A  bucket 

a  dog- 


of  paint  turned  a  fairly  dull  room  into  a  fairy  tale  setting 

ment  of  a  nearby  school  for  names  of 
students  you  might  hire  to  paint  a 
scene  for  you.  Art  supply  stores  or 
galleries  also  can  put  you  in  touch 
with  local  artists. 


HOW  TO  DO  IT  YOURSELF 

Once  you're  ready,  it's  this  easy: 

•  Seal  any  wall  cracks  and  apply 
masking  tape  around  the  woodwork. 

•  Use  washable,  semigloss  interior 
enamel  paint  for  even  tone. 

•  Brush  the  colors  on  flat  first,  filling 
in  the  shapes  completely. 

•  Outline  images  with  felt-tip  mark- 
ers for  sharp  detailing.  Use  a  sponge 
for  shadows  and  soft  edges.  M 


>/^o3^ 

Br      *     i 

Even  an  awkward  element  joins  the  act. 
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l;e  Better  Homes  and  Gardens®  travel  advertisers  listed  below  will  provide  you  with  free  information  about  their  facilities  and 
■iervices.  Circle  the  numbers  for  the  material  you  need,  indicate  your  name  and  address,  send  $1.00  for  handling,  and  we'll 
forward  your  requests  to  the  appropriate  advertisers.  If  the  coupon  has  been  used,  send  your  list  of  the  numbers  to 
Better  Homes  and  Gardens,  P.O.  Box  4534.  Dept.  9103N,  Des  Moines,  IA  50336. 


ALABAMA 

Alabama — Year-round  vacation  fun  from  mountain  lakes 
to  white  Gulf  beaches. 

Space  Camp  In  Alabama  and  Florida — New  jet  pilot 
training  for  all  ages. 

CALIFORNIA 
Disneyland — There's  nothing  more  magical  than  a  Dis- 
neyland vacation. 

CRUISES 
Admiral  Cruises — 3,  4  and  7-night  cruises  from  Ft.  Lau- 
derdale to  the  Bahamas  and  the  Caribbean. 
World  Explorer  Cruises — In  14  days  you'll  get  closer 
to  Alaska.  24-page  brochure.  1-800-854-3835. 

COLORADO 
Colorado  State  Tourism — Discover  the  incredible 
range  of  things  to  see  and  do  in  Colorado.  Send  for 
free  vacation  guide. 

Estes  Park,  CO — Gateway  to  Rocky  Mountain  National 
Park.  Lodging,  shopping,  dining,  recreation.  Free  Info- 
Write/Call  800-44-ESTES. 

FLORIDA 
Amelia  Island  Plantation — an  oceanfront  resort  in 
Northeast  Florida  featuring  golf,  tennis  and  family  activi- 
ties. 1-800-874-6878. 
Discover  Southwest  Florida's  Lee 
Island  Coast — Sanibel/Captiva  and  Ft.  Myers  areas. 
Send  for  free  vacationer's  Guide. 
Florida  Tourism — "See  Florida-Coast  to  coast  to 
coast.'  New  Vacation  Guide  helps  plan  a  perfect  vaca- 
tion in  a  perfect  place. 

Orlando— Go  for  the  Magicl  FREE  Official  Visitors 
Guide.  Accommodations,  Attractions,  Restaurants, 
Shopping  and  More! 

Pensacola — is  Florida  the  way  you've  always  imagine- 
d...and  so  much  morel  1-800-874-1234;  1-800-343-4321 
in  Florida. 

Pinellas  County,  FL— Sun  splashed  St.  Pele/Clear- 
water.  Beaches  near  Dlisney  World,  Universal  Studios 
and  Busch  Gardens. 

Resort  at  Longboat  Key  Club,  Longboat  Key,  FL — 
Four-star,  Four-Diamond  extraordinary  Island  retreat,  lo- 
cated on  The  Gulf  of  Mexico. 
Sarasota  &  Florida's  Gulf  Coast  Islands — Relax  by 
the  blue-green  Gulf  waters  on  the  world's  finest,  whitest 
sand  beaches.  Call  813-957-1877. 
Visit  Florida's  Space  Coastl — Closest  beaches  to  Walt 
Disney  World  Resort.  Color  Brochure.  1-800-USA-1969. 
Walt  Disney  Worldl  Sea  Worldl  Universal  Studlosl— 
Kissimmee-St.  Cloud  has  26,000  affordable  accommo- 
dations closest  to  Central  Florida's  best  attractions! 
Walt  Disney  World  Resort — A  40-page  Walt  Disney 
World  Resort  Vacation  Guide. 

GEORGIA 
Georgia — "On  My  Mind"  Vacation  Planning  Kit  for  ex- 
ploring Georgia. 

Golden  Isles  of  Georgia — St.  Simons  Island,  Jekyll  Is- 
land. Sea  Island,  Utile  St.  Simons  Island.  Full  color  vaca- 
tion Guide. 

Savannah — "The  Most  Beautiful  City  in  North  America." 
Free  60-page  color  guide.  1 -800-444-CHARM. 

HOTELS 
Carnival's  Crystal  Palace — Spectacular  new  Resort- 
/Casino  on  Bahamian  Riviera. 

Colony  Hotels  &  Resorts— A  member  of  the  Radisson 
Family  of  Hotels. 

Clarion  Carriage  House  Inns — An  exclusive  collection 
of  small,  historic  hotels  and  country  inns.  Call  1  -800- 
CLARION  for  reservations. 
Summerfield  Suites — New!  1  &  2-bedroom  suites. 
They  feature  video  cassette  players,  complete  kitchens, 
much  more. 

IDAHO 
Idaho  State  Tourism — Towering  mountains,  crystal 
lakes,  famous  Whitewater.  Send  for  free  color  brochure. 

KENTUCKY 
Kentucky's  Daniel  Boone  Country— Majestic  Moun- 
tains, Beautiful  Scenery,  Natural  Wonders.  Great  Fish- 
ing, Houseboating,  Hiking  &  Backpacking.  Festivals  year 
round. 

Kentucky's  Western  Waterland — Experience  beautiful 
Western  Kentucky-its  fantastic  lakes  and  rivers,  its  sce- 
nic backroads,  its  exciting  and  historic  attractions,  its 
uncommon  wealth  of  things  to  see  and  do.  Color  bro- 
chure/map lists  accommodations,  restaurants,  shop- 
ping, services,  special  events  and  activities. 
Shaker  Village,  KY— Restored  19th  Century  communi- 
ty. Feast,  lodge  &  tour. 


LOUISIANA 

30.  Louisiana — Quisine,  Culture,  History  and  Hospitality. 
Come  and  experience  Louisiana  during  1991  -  we're 
REALLY  cookin'  now! 

MARYLAND 

31.  Maryland — Is  truly  more  than  you  can  imagine...Live  for 
the  weekend!  1-800-962-1173. 

32.  Ocean  City,  MD— From  Boardwalk  to  Bayside,  you'll 
find  a  year-round  family  resort  offering  a  world  of  fun 
and  entertainment!  Enjoy  golf,  sport  fishing,  sun-bathing, 
water  sports,  restaurants,  shopping,  museums,  nature 
walks,  festivals  and  more. 

MASSACHUSETTS 

33.  Plymouth,  Mass.— Share  the  Spirit  of  Massachusetts. 
Here  where  it  all  began. 

MONTANA 

34.  Glacier  Country — Montana's  Timeless  Treasure.  Free 
Travel  Guide:  1-800-338-5072. 

NEVADA 

35.  Nevada— Discover  Both  Sides  of  Nevada!  Send  for  free 
travel  information  or  call  1-800-NEVADA-8. 

NEW  YORK 

36.  1000  Islands-Jefferson  County  Region,  NY— Over 
1800  islands  dot  the  St.  Lawrence  River  and  Eastern 
Shores  of  Lake  Ontario.  Boating,  fishing,  festivals,  Boldt 
Castle,  boat  tours  and  more.  1-800-5ISLAND  (NYS)  or 
1-800-8ISLAND  (U.S.  &  Canada). 

NORTH  CAROLINA 

37.  Blltmore  Estate,  Ashevllle,  NC — Grand  250  room 
French  Renaissance  Chateau,  gardens  and  winery  amid 
8,000  acres  of  the  Blue  Ridge  Mountains.  1-800-543- 
2961. 

38.  Carolina  Mountain  Vacation  Planner — Free  20  page 
booklet  with  over  100  color  pictures.  Call  800-872-4681 
for  fast  reply. 

39.  Cashiers,  NC — LMountains  &  waterfalls  accent  the  nat- 
ural beauty.  2500  ft  altitude.  Free  color  brochure. 

40.  Graham  County,  NC — Great  Smokies,  Fontana  Lake, 
and  Joyce  Kilmer  Forest.  Free  Color  Brochure. 

41.  High  Hampton  Inn,  Cashiers,  NC — Scenic  mountain 
resort.  Golf/Tennis/Sailing.  800-334-2551  Ext  136. 

42.  Jackson  County,  NC — Includes  the  Smokies,  the  Blue 
Ridge,  Cherokee,  Cashiers,  Dillsboro.  Free  color  bro- 
chure. 

43.  North  Carolina — Travel  Package  with  facts  for  planning 
where  to  go,  where  to  stay,  and  what  to  do  on  a  North 
Carolina  Vacation. 

44.  Swain  County,  NC — Best  vacation  value  in  the  Great 
Smoky  Mountains  Park.  Free  Color  brochure. 

PENNSYLVANIA 

45.  Housatonic  Valley — Jazz  brunches,  Rev.  War  Battles, 
sculpture  garden,  colonial  architecture,  crafts,  antiques, 
fashions,  inns  &  hotels.  Packages. 

46.  Pennsylvania  Dutch  Country  &  Philadelphia — Experi- 
ence beautiful  Amish  farmlands  and  Philadelphia's  Bill 
of  Rights  Celebration.  Hundreds  of  attractions,  historical 
sites,  restaurants,  events,  exhibits,  and  accommoda- 
tions are  outlined  in  our  detailed  Visitors  Guides.  Phone 
1-800-735-2629,  ext.  7015. 


47.  Philadelphia— It's  the  "RIGHTS'  time  to  visit  Philadel- 
phia. 1991  marks  the  200th  Anniversary  of  the  Bill  of 
Rights.  Special  one-time  events,  electrifying  exhibits  and 
theme  weekends  planned.  Send  for  free  information 
now! 

48.  Pocono  Mountains — Free  full  color  guide  to  Pennsyl- 
vania's fun-filled  vacationland.  1-800-POCONOS  (1-800- 
762-6667) 

49.  Skytop  Lodge — 5,500  acres  Pocono  Resort  with  golf, 
skiing,  tennis,  indoor  &  outdoor  pools,  fitness  center. 
Family  Plan  where  children  1 7  &  under  stay  Free,  in- 
cluding meals.  717-595-7401. 

RHODE  ISLAND 

50.  Rhode  Island,  America's  First  Resort — Tour  legend- 
ary Newport.  Stroll  Providence's  historic  Benefit  Street. 
Follow  the  sun  along  400  miles  of  spectacular  coastline. 
Discover  Block  Island,  a  rustic  jewel  just  a  boat  ride  off- 
shore. Call  1-800-556-2484. 

SOUTH  CAROLINA 

51.  Kiawah  Island  Resort  Accomodations — Near  historic 
Charleston.  Deluxe  Villas.  10  mile  beach,  golf,  tennis  & 
more.  1-800-845-3911. 

52.  Myrtle  Beach  Area,  SC — Americas's  resort  for  afford- 
able family  vacations. 

53.  Seabrook  Island  Resort  Accommodations — Private 
resort  island.  Near  historic  Charleston.  Golf,  tennis, 
oceanside  dining.  1-800-845-2233.  Ext  260. 

54.  South  Carolina — Vacation  Guide  &  travel  map.  80  col- 
or pages  of  uncrowded  beaches,  championship  golf, 
historic  plantations,  shopping,  dining,  &  events. 

55.  Wild  Dunes  Resort  Accommodations — Only  12  miles 
Irom  historic  Charleston.  World-class  golf  and  tennis.  Free 
brochure.  1-800-346-0606.  Ext  260. 

TENNESSEE 

56.  Gatllnburg,  TN — Summer  fun  is  a  breeze  in  Gatlinburg! 
For  information  call  1-800-822-1998. 

57.  Memphis,  TN — Send  for  Visitors  Kit  including  unique  at- 
tractions and  points  of  interest  map. 

UTAH 

58.  Utah  Travel  Council — Send  for  Utah  Travel  Guide  or 
call  1  -800-UTAH-FUN  to  buy  "Scenic  Byways  &  Back- 
ways"  for  S4.00. 

VERMONT 

59.  Smugglers'  Notch,  VT — Kids'  fun  Guaranteed!  Family 
fun  in  our  Vermont  Mountain  Magic  with  resort  Village 
living.  Award  winning  children's  programs  tots  to  teens. 
6  pools,  3  waterslides,  shops,  dining,  and  certified  child 
care  (newborn  &  up)  all  within  250  yards.  1-800-451- 
8752  U.S.  or  1-800-356-8679  Canada. 

VIRGINIA 

60.  Fredericksburg,  VA — Washington's  boyhood  home,  50 
miles  south  of  DC.  Color  brochure  with  things  to  experi- 
ence in  a  town  that  remembers  when  America  was 
young.  1-800-678-4748. 

WYOMING 

61.  Cheyenne  Area  Visitors  Council — Live  the  legend  of 
Cheyenne.  The  intrigue  of  the  West,  past  &  paresent. 
comes  to  life  in  Cheyenne.  WY.  1-800-426-5009. 

62.  Grand  Tetons  Rock  Resorts — Visit  one  of  our  nation's 
most  spectacular  destinations. 

63.  Wyoming  State  Tourism — Free  WY  Vacation  Planner. 
Natural  wonders.  Western  culture,  a  warm  welcome. 


Better  Homes  and  Gardens  Travel  Planning  Guide 

P.O.  BOX  4534,  DEPT.  9 103N,  DES  MOINES,  IA  50336 

Send  $1.00  for  handling. 
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GEORGE  S 


U ^r  Vkany  popular  vacation  areas  offer  superb 
fishing  along  with  other  holiday  pleasures  such  as 
shopping,  sightseeing,  and  swimming.  Families  enjoy 
fishing  because  it  is  relatively  inexpensive,  lets  them 
commune  with  nature,  and  provides  the  gang  a  re- 
laxing way  to  enjoy  each  other.  Here's  a  selection  of 
fishing  spots  throughout  the  country — on  lakes, 
streams,  and  ocean  shores — each  famed  for  the 
ance  of  different  fish,  from  salmon  to  walleye, 
to  bass.  We'll  show  you  how  to  reel  in  your 
,  and  also  tell  you  about  theme  parks  and  other 
attractions  that  are  fun  for  the  entire  family. 

continued  on  page  176 
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a  lot  about  you.  None  of  it  complimentary. 

When  your  hands  start  telling 
everyone  how  many  dishes  you've 
ever  done  (or  adding  a  few  years  to 
your  age),  there's  one  very  effective 
way  to  take  care  of  them. 
Treat  them  with  more  than  just  an  ordinary 

a  Streneth  Vaseline® 
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therapeutic  formula  has  three  active  ingredients 
that  begin  to  relieve  and  heal  dry  skin  instantly. 
And  that's  a  relief. 

Feel  your  hands  .What  are  they  saying  about  you? 

Vaseline  Intensive  Care  Lotion. 


Vaseline 

Intensive 
Care 


Extra 
strength 
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FAVORITE  FISHING  HOLES 


Brainerd  Lakes,  Minnesota 

Something's  always  biting  in  this 
blue  maze  of  464  lakes  that  dapple  the 
north  woods,  all  within  a  radius  of  just 
30  miles — walleyes,  bluegills,  perch, 
northerns,  crappies,  and  largemouth 
and  smallmouth  bass.  If  one  lake  isn't 
producing,  another  is  sure  to  be. 

That's  one  of  the  joys  of  this  popu- 
lar region  135  miles  north  of  the  Twin 
Cities,  where  loons  call  across  silent 
waters  at  night  and  folks  still  vacation 
the  old-fashioned  way,  in  cozy  cot- 
tages at  lakeside  family  resorts.  At 
most  places,  you  get  a  boat  as  part  of 
the  cabin  rental,  although  panf  ish  can 
usually  be  caught  right  off  the  docks. 

For  serious  fishing,  there  are  wall- 
eyes, king-size  cousins  of  the  perch 
and  of  a  similarly  delicate  flavor.  Not 
that  catching  them  calls  for  arcane 
skills.  Give  them  a  little  time  to  nibble, 
and  they  hook  themselves.  The  aver- 
age walleye  weighs  a  little  more  than  a 
pound,  but  they  can  run  to  8  or  10. 

Guide  service  costs  $49  each  for 
two  persons  per  half  day;  $35  each  for 
three  persons.  For  fishing  advice,  mo- 
tor rentals,  and  guide  arrangements, 
contact  Marv  Koep's  Bait  &  Tackle, 
Box  130,  DepL  BHG,  Hwy.  371  N, 
Nisswa,  MN  56468;  218/963-2547. 

Short  of  individually  guided  fishing, 
the  best  bet  for  walleye  novices  is  to 
ride  a  launch  that  takes  anglers  out  on 
Mille  Lacs  Lake  for  $17.50  per  per- 
son; kids  under  16  pay  half  price  dur- 
ing the  week.  These  four-hour  trips 
are  scheduled  three  times  daily.  Wig- 
wam Inn,  HCR1,  Box  146,  DepL  BHG, 
Garrison,  MN  56450;  612/692-4579. 

Other  pleasures.  Relaxed  vaca- 
tioning is  the  focus,  mostly  at  cottage 
resorts  like  Lykins  Pinehurst  Resort 
and  Lost  Lake  Lodge,  nearly  all  with 
their  own  sand  beaches.  But  there  are 
large  resorts  as  well,  among  them 
Ruttger's  and  Madden's,  that  offer 
golf,  tennis,  and  kids'  rec  programs. 

Local  attractions  include  water 
slides,  riding  stables,  a  small  zoo  and 
amusement  park,  and  a  raceway  with 


hot-car  events.  For  a  special 
excursion,   visit  the  nearby 
Mille  Lacs  Indian  Museum. 

Summer  rates  range  from 
about  $350 -$800  a  week  in 
family-size  cottages;  $80 -$100  a  day 
per  person  ($20 -$40  for  kids)  at  re- 
sorts that  include  breakfast  and  dinner 
with  lodgings;  $30 -$75  in  motels. 

Minnesota  Office  of  Tourism,  DepL 
BHG,  375  Jackson  SL,  SL  Paul,  MN 
55101;  800/657-3700. 

Fishing  particulars.  You'll  catch 
panfish  almost  anywhere,  but  walleyes 
call  for  prospecting.  One  way  to  find 
where  they're  biting  is  to  look  for  col- 
ored plastic  markers,  often  used  by  lo- 
cal guides  to  mark  profitable  sites. 

Walleye  fishing  is  usually  best  from 
mid-May  to  mid-June  (lots  of  bites) 
and  mid-September  to  mid-October 
(fewer  bites  but  bigger  fish).  Back-troll 
slowly,  using  a  half-ounce  weight  on  or 
near  the  bottom.  Fix  your  hook  with 
night  crawler,  leech,  or  minnow  directly 
on  an  8-pound  line 


BONANZA 

Lake  of  the  Ozarks,  Missouri 

Boaters  and  skiers  zip  across  these 
popular  vacation  waters  by  the  hun- 
dreds. Parasails  flit  through  the  sky. 


Yet,  abustle  as  the  lake  may 
be  atop  its  gentle  waves,  it's 
even  livelier  below,  as  multitudes 
of  bass,  catfish,  crappies,  and 
bluegills  browse  its  depths. 

Largemouth  bass  are  the  stars  of 
this  array — rowdy  critters  that  put  up 
a  fight,  running  and  splashing  all  over 
the  place.  Even  at  the  legal  minimum 
size  of  15  inches,  they  weigh  close  to  2 
pounds.  Prime  largemouth  time  is 
June  and  early  July.  During  that  peri- 
od, you  can  fish  for  them  with  min- 
nows or  worms  from  boat  docks.  Lots 
of  folks  do,  especially  children. 

Or  putt-putt  on  the  lake  in  the  quiet 
of  the  morning,  and  seek  out  steep 
drop-offs.  Rig  your  line  with  crayfish, 
night  crawlers,  or  plastic  worms. 

Fishing  boats  rent  for  $40 -$55  a 
day.  Guides  charge  $100  for  a  half 
day,  $150  for  a  full  day,  tackle  includ- 
ed, for  two  persons.  Kids  may  some- 
times come  along  for  free. 

You  pay  about  $50 -$75  a  day  for  a 
family  cottage  with  kitchenette,  $40- 
$60  for  motel  rooms,  and  $80  -$120  at 
full-service  resorts. 

Other  pleasures.  You'll  find  more 

than  100  holes  of  golf  in  the  area,  most 

of  them  on  public  courses,  and  good 

continued  on  page  178 
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Lake  of  the  Ozarks  keepers  easily  run  to  2  pounds. 


ToTruly  Appreciate  How  Deep 

The  Royal  Gorge  Really  Is,Place  Your 

Finger  Six  Inches  Below  This  Ad. 


That's  the  trouble  with  trying  to  show  Colorado  in  an  ad.  There's  just  no  way 
/ou  can  capture  the  breathtaking,  thousand-foot  drop  of  the  Royal  Gorge,  the 
launting,  windswept  beauty  of  the  Colorado  National  Monument  canyons  or  the 
heer  enormity  of  the  Rocky  Mountains.  At  least  not  in  a  single  photograph. 

So  we  offer  over  350  photographs  in  the  free  Summer  Vacation  Kit.  And 
while  they  all  may  pale  in  comparison  to  /^/"VT  /^Vn  A  T\/^V 
he  real  thing,  they  will  give  you  a  little  (  ()|()rv/\|)(| 
Defter  idea  of  the  wonders  here.  Just  send  V^  ^^  J-^^yX  \A\±*S  V/ 
n  this  coupon  or  call  and  ask  for  ext.  134.    1-800-433-2656 


Colorado  Vacation  Kit,  Box  38700 
Dept.  134,  Denver,  Colorado  80238 


Name 


Cily 


State      Zip 


Telephone  134 

Allow  3  to  4  weeks  for  delivery  or  add  $3.50  for  First  Class. 


FAVORITE  FISHING  HOLES 
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beaches  at  Lake  of  the  Ozarks  State 
Park.  Excursion  ships  zigzag  the  lake, 
and  there  are  outlet  stores,  country- 
music  theaters,  and  water  parks.  Lake 
of  the  Ozarks  Assoc.,  P.O.  Box  98, 
Dept.  BHG,  Lake  Ozark,  MO  65049; 
800/325-0213  or  314/365-3371. 

Fishing  particulars.  Tie  your  lure 
directly  to  an  8-  to  10-pound  line.  In 
early  June,  Texas-rigged  plastic  worms 
work  down  to  about  15  feet.  Later,  use 
a  split-shot  weight  with  a  crayfish  or 
night  crawler  to  sink  the  line  up  to  20 
feet.  Also  good  in  summer  is  bouncing  a 
pork  rind  off  the  bottom  on  a  three- 
eighths-ounce  jig.  Guide  service:  Randy 
Vance,  Idle  Days  &  Gala  Resort,  Box 
689,  Dept  BHG,  Osage  Beach,  MO 
65065;  314/348-2134. 

SPORT   FOR. 
KINGS 

Sekiu,  Washington 

Summer  mornings  before  sunrise, 
when  the  land  looms  black  against  a 
leaden  sea,  fishing  boats  of  all  sizes 
cast  off  from   Sekiu,   on   the 
north   coast   of  Washington's 
Olympic  Peninsula.  That's  the 
best  time  to  catch  king  salmon, 
which  in  those  early  hours  feed 
at  the  edge  of  kelp  beds  close  to 
shore.  Once  the  sun  sprinkles 
the  waves  with  liquid  gold,  they 
seek  the  dark,  cold  depths. 

If,  by  then,  you're  still  a 
salmon  short  of  catching  any, 
let  alone  your  limit  of  two,  you 
head  farther  out  into  the  Strait 
of  Juan  de  Fuca,  and  try  for 
cohos — silver  salmon. 

Silvers  are  not  as  majestic  as 
adult  kings,  which  run  about  50 
pounds.  Silvers  weigh  half  that 
or  less,  but  make  up  for  it  by 
being  more  acrobatic.  They 
jump  and  dance  and  are  the 
devil  to  hold  onto. 

The  safest  bet  for  catching  ei- 
ther is  to  go  out  on  daily  char- 
ters arranged  by  Sekiu  resorts, 
like  Olson's  at  $60  per  person. 
Or  rent  a  four-passenger  boat 
with  motor  for  $60-5100  a  day. 


Local  lodgings  aren't  fancy 
but  are  reasonable,  averaging 
$40  -$60  a  night.  Olson 's  Resort, 
Box  216,  DepL  BHG,  Sekiu,  WA 
98381;  206/963-2311. 

Other  pleasures.  Sekiu,  about  140 
miles  from  Seattle,  is  surrounded  by 
super  vacation  country.  Olympic  Na- 
tional Park's  domain  ranges  from 
beaches  to  snow  summits. 

At  Port  Angeles,  between  Seattle 
and  Sekiu,  you  can  drive  up  Hurri- 
cane Ridge  for  one  of  the  Olympics' 
most  spectacular  panoramas. 

Between  Port  Angeles  and  Sekiu,  a 
mountain  road  brings  you  to  Sol  Due 
Hot  Springs  Resort,  whose  natural 
hot  tubs  and  pool  are  open  to  the  pub- 
lic even  if  you  don't  stay  there. 

North  Olympic  Peninsula  VCB, 
DepL  BHG,  Box  670,  Port  Angeles,  WA 
98362;  800/942-4042. 

Fishing  particulars.  Kings  arrive  in 
late  May  and  peak  in  late  July.  Silvers 
start  in  July  and  peak  in  the  fall.  For 
both,  try  late  July  or  early  August. 


Pacific  salmon  fresh  from  the  sea  are  thrilling  to  catch 
and  delicious  to  eat. 


j??- 


Most  kings  are  caught  at  30-  80  feet. 
Use  25-pound  line  with  a  2-foot  leader, 
fixing  cut  herring  or  squid  on  a  "kelp- 
cutter"  flasher  with  two  barbless  hooks. 
Still-fish  with  a  3-  to  6-ounce  weight, 
cranking  the  reel  a  couple  of  times  after 
hitting  bottom.  Or,  troll  slowly  with  an 
8-  to  10-ounce  weight 

Troll  for  silvers  with  the  same  rig, 
sinking  your  bait  to  about  40  feet 

WHERE    THE 
BLUES   ARE 

New  Hampshire  Coast 

It's  along  New  Hampshire's  barely 
18  miles  of  coast  that  you  find  the 
biggest  bluefish.  Often  measuring 
close  to  3  feet,  they  average  10  to  15 
pounds — and  you  sure  feel  that 
weight  when  you  horse  them  in. 

Luckily  for  those  who  have  no  ex- 
perience with  these  agile  fighters, 
there  are  boat  boys  to  help  anglers  on 
the  party-fishing  vessels  that 
sail  from  local  harbors.  Just 
holler  when  you  have  a  bluefish 
hooked,  and  a  young  fellow 
rushes  to  your  side.  He  may 
even  take  over  the  rod,  especial- 
ly with  children. 

The  party  boats,  each  carry- 
ing several  dozen  anglers,  fish 
about  five  miles  from  shore. 
There  are  four-hour  trips  every 
morning  and  afternoon  from 
mid-July  into  October,  and 
some  evenings  as  well.  Normal- 
ly, almost  every  angler  lands  at 
least  one  blue.  During  the  run 
back,  the  boat  boys  clean  and 
fillet  your  catch  while  you  rest 
up  in  the  snack-bar  lounge. 

Earlier  in  the  season,  starting 
Memorial  Day,  party  boats  go 
for  mackerel,  which  are  more 
plentiful  and  easier  to  catch  and 
haul  in — they  weigh  less  than  2 
pounds.  Impatient  kids  often 
prefer  this  kind  of  fishing. 
Aboard  the  Atlantic  Queen 
continued  on  page  180 
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"Don't  tell  them 
how  good  it  is  for  them,  and 
they'll  love  it  even  more." 


"Growing  up,  I  was  just  a 
normal  kid.  I  didn't  like 

anything  that  was  good 
for  me.  These  days,  kids 
have  it  so  much  better. 
Because  now  there's 
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Light  n'  Lively®  6  pack.  It's 
more  nutritious  than  some 
other  snacks.  But  the  best 
part  is,  they  really  like  its 
fruity,  creamy  taste. 

Sometimes,  what  kids 
don't  know  can  only  help 
them." 


voiloble  in  oil  areas. 


AN  EARLY  START  TO  EATING  SMART. 


FAVORITE  FISHING  HOLES 


77,  half-day  bluefish  or  mackerel  trips 
cost  $18;  children  under  13,  $14;  rod 
rental,  $3.  Evening  trips  run  $20;  kids, 
$15.  Brad  Cook,  Atlantic  Fishing 
Fleet,  Box  678,  DepL  BHG,  Rye  Har- 
bor, NH  03870;  603/964-5220. 

Other  pleasures.  New  Hamp- 
shire's historical  shore  blends  the  old 
New  England  with  the  new.  One  of 
the  nation's  leading  reconstructions, 
Strawbery  Banke  in  Portsmouth, 
takes  you  back  to  its  colonial  days, 
while  factory-outlet  stores  in  nearby 
Hampton  (and  across  the  state  line  in 
Kittery,  Maine)  entice  you  to  bargain- 
shop  the  modem  way.  State  park 
beaches  dot  the  coast;  whale-watch 
ships  sail  from  Portsmouth,  Rye  Har- 
bor, Hampton,  and  Seabrook. 

Lodgings  average  about  $60  -$125  a 
night.  Reservations  are  important  on 
summer  weekends. 

Seacoast  Council  on  Tourism,  1000 
Market  St.,  DepL  BHG,  Portsmouth, 
NH  03801;  603/436-7678  or  -7683. 

Fishing  particulars.  The  best  fish- 
ing positions  are  on  the  stem  deck, 
where  the  crew  ties  balloons  into  the 
lines  to  act  as  bobbers,  alerting  you  to 
strikes.  To  get  such  positions  on  week- 
ends is  nearly  hopeless  unless  you  line 
up  well  before  dawn.  Weekdays,  an 
hour  or  two  before  departure  is  enough. 

Boat  boys  will  show  you  how  to  han- 
dle the  tackle.  For  blues,  you  normally 
fish  at  12-15  feet,  just  when  your  bait 
sinks  out  of  sight  When  you  feel  a  tug, 
count  to  five,  then  yank  the  rod's  tip. 


JVll 

Jackson  Lake,  Wyoming 

You  can't  imagine  a  grander  setting 
for  a  fishing  trip  than  Grand  Teton 
National  Park,  Wyoming,  site  of  our 
country's  most  dramatic  mountains. 
Their  gigantic  flanks  of  rock  and  ice 
rise  straight  up  from  the  park's  Jack- 
son Lake — a  specter  so  unearthly  it 
seems  painted  on  the  heavens.  Dwarf- 
ed by  this  immensity,  your  boat  glides 
over  the  gentle  waves,  rods  at  the 
ready  and  lines  trailing,  as  you  troll 
for    Mackinaws,    the    sweet-meated 


trout  that 
dwell  in 
deep,  cold 
lakes. 

Although  weighing  only  about  .2 
pounds,  they  give  battle  worth  several 
times  their  size.  There's  no  mistaking 
it  when  they  grab  your  lure.  They  hit 
hard — hang  on  to  your  rod! — then 
fool  you  by  barely  straining  against 
your  pull.  The  real  fight  comes  at  the 
end,  when  they  are  almost  up.  Sud- 
denly they  slam  around  with  all  their 
muscle,  bending  your  rod  every  which 
way.  If  you  lose  them,  it's  just  before 
you  dip  them  with  your  net. 

Motorboats  that  hold  up  to  five 
may  be  rented  for  $12.50  an  hour  at 
Colter  Bay  about  40  miles  north  of  the 
park's  famous  gateway  town  of  Jack- 
son. The  marina  also  provides  guide 
service  for  $38.50  per  hour,  including 
tackle,  for  up  to  three  persons;  each 
additional  passenger  costs  $6  an  hour. 

Accommodations  at  Colter  Bay  in- 
clude log  cabins  with  private  bath 
($47-$89;  extra  person,  $7.50;  under 
12,  free;  no  kitchen);  tent  cabins  ($18); 
and  camp  sites  ($16 -$18).  Neighbor- 
ing Jackson  Lake  Lodge  charges  $79- 
$120  for  two;  additional  person,  $7.50; 
under  12,  free. 


Fishing 
and  lodging  in- 
formation and  reser- 
vations: Grand  Teton 
Lodge  Co.,  Dept.  BHG,  Box  240, 
Moran,  WY  83013;  307/543-2811. 

Other  pleasures.  For  starters, 
there  are  national-park  adventures  ga- 
lore: hiking,  horseback  riding,  float 
trips,  and  wildlife  watching.  In  Jack- 
son, you  find  museums,  art  galleries, 
weekly  rodeos,  daily  shoot-outs  in  the 
town  square,  and  summer  theaters 
that  feature  Old  West  melodramas. 
Nearby  Teton  Village  puts  on  an  an- 
nual music  festival  from  mid- July  to 
late  August. 

Lodgings  in  Jackson  and  Teton  Vil- 
lage average  about  $50 -$90  a  night. 

Jackson  Hole  Visitors  Council,  DepL 
BHG,  Box  982,  Jackson,  WY  83001; 
800/782-0011. 

Fishing  particulars.  Mornings  are 
nearly  always  best.  If  you  rent  a  boat, 
cut  across  the  lake  from  Colter  Bay 
toward  the  massive  ramparts  of  Mount 
Moran,  and  keep  your  eyes  peeled  for 
the  guide  boats.  Bring  your  sturdiest 
rods  and  set  them  up  with  at  least  8-  to 
12-pound  monofilament  line.  Use  pop- 
gear  for  terminal  tackle.  Put  minnows 
continued  on  page  182 


Wyoming's  Jackson  Lake  yields  tasty  Mackinaws. 
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1.  Ultra- Violet  (UV)  rays  are  present 
365  days  a  year.  Rain  or  shine. 
□  True  □  False 


True.  Since  Ultra- Violet  rays  can  penetrate  even 
the  heaviest  cloud  cover,  they  manage  to  reach 
your  skin's  surface  every  day  of  the  year. 


2.  Ultra- Violet  rays  can  cause 
lines,  wrinkles  and  age  spots. 
□  True  □  False 


True.  Ultra- Violet  rays  are  the  primary  cause  of 
the  signs  of  premature  aging  all  over  the  body. 


3.  The  thinning  of  the  ozone  layer 
would  increase  the  harmful 
effects  of  Ultra- Violet  rays. 
□  True  □  False 


True.  The  ozone  layer  acts  as  a  shield  blocking 

out  Ultra- Violet  rays.  The  thinner  it  becomes 

the  more  Ultra- Violet  rays  can  penetrate  the  shield. 


4.  Very  brief  exposure  to  the  sun's 
UV  rays  every  day  is  harmless. 

□  True  D  False 

5.  You  can  defend  your  skin  from 
the  harmful  effects  of  UV  rays. 

□  True  □  False 


False.  Even  very  brief  exposure  can  be  harmful 
because,  over  a  long  period  of  time,  the  damage 
becomes  cumulative. 


True.  Turn  the  page. 


FAVORITE  FISHING  HOLES 


FOR     fAMILY    VACATI 


on  the  spinners.  It's  important  to  weight 
your  line,  because  Mackinaws  hang  out 
about  65  feet  below  the  surface  and  go 
as  deep  as  120  feet  in  summer.  Ask  at 
the  marina  how  deep  you  should  fish. 


>UT    FOR 

THE   T/VKING 

White  River,  Arkansas 

When  it  comes  to  family  fishing, 
"put-and-take"  streams  are  hard  to 
beat.  Hatcheries  keep  putting  in  trout 
by  the  thousands  for  you  to  take  out. 
Hatchery  trout  aren't  very  big,  but 
they  are  relatively  easy  to  catch. 

Among  the  most  generous  of  such, 
rivers  is  the  White,  which  meanders 
through  lovely  northern  Arkansas. 
The  fish  are  particularly  plentiful  in 
the  first  dozen  or  so  miles  below  Bull 
Shoals  Dam  off  US-62.  You  can  hook 
them  from  the  banks  or  boats,  or  by 
wading  in  shallows.  Tempt  them  with 
bait,  lures,  or  flies — any  method  is 
likely  to  yield  results  most  of  the  time. 

Several  cottage  resorts  serve  this 
stretch  of  the  White.  Families  particu- 
larly like  Gaston's  White  River  Re- 
sort, whose  housekeeping  cabins  have 
johnboats  included  in  the  rate:  $54- 
$80  for  two;  kids  over  6,  $9.  Gaston's 
also  arranges  guides  ($65-$  8 1  per  per- 
son; minimum  two).  Address:  1  River 
Rd.,  DepL  BHG,  Lakeview,  AR  72642; 
501/431-5202. 

Other  pleasures.  A  two-hour  ride 
west  brings  you  to  Eureka  Springs, 
picturesque  vacation  hub  of  the  Ar- 
kansas Ozarks,  with  country-music 
theaters,  passion-play  performances, 
and  steam-train  rides.  En  route,  near 
Harrison,  there's  Dogpatch  U.S.A.,  a 
down-home  theme  park.  In  the  other 
direction  lies  Mountain  View,  site  of 
the  Ozark  Folk  Center  State  Park, 
which  stages  great  musical  shows. 

Arkansas  Tourism,  DepL  BHG,  One 
Capitol  Mall,  Little  Rock,  AK  72201; 
501/682-7777  or  800/NaturaL 

Fishing  particulars.  When  the  river 
is  higher  than  5  feet,  as  it  often  is  in 
spring  and  summer,  spin-casting  with 
night  crawlers,  salmon  eggs,  or  kernel 
corn  generally  works  best. 


IXVINflT 


Santee-Cooper  Lakes,  South  Carolina 

Like  salmon,  striped  bass  leave  the 
ocean  to  spawn.  Then  they  return  to 
the  sea.  But  back  in  1941,  something 
happened  to  a  bunch  of  stripers  hon- 
eymooning in  South  Carolina's  Santee 
River.  A  dam  was  built  behind  them 
and  they  couldn't  get  back  out.  Just 
about  then,  the  Japanese  attacked 
Pearl  Harbor,  and  the  trapped  fish 
were  forgotten. 

Years  passed,  when  suddenly  all 
kinds  of  incredible  fish  stories  cropped 
up — tales  of  mysterious  monsters  that 
nearly  pulled  men  overboard.  Not  un- 
til someone  finally  hauled  in  a  flailing 
55-pounder  were  the  storytellers  vin- 
dicated. While  nobody  was  looking, 
the  stripers  had  adjusted  to  life  in 
fresh  water  and  grown  fat  and  sassy. 

Since    then,    Lakes    Marion    and 
Moultrie,  which  were  created  by  the 
dam,  have  been  a  prime  site  for  tan- 
gling with  these  erstwhile 
denizens  of  the  Atlantic.  To 
be  sure,  most  catches  are  not 
of  record  size.  The  average 
weighs  12-15  pounds.  But 
that's   challenging   enough, 
for  they  are  among  the  fight- 
ingest  of  game  fish. 

There  are  also  many  other 
fish  to  be  fried  on  a  sojourn 
to  the  rambling  Santee-Coo- 
per Lakes — bass,  catfish, 
bream,  crappies,  and  perch. 

Fishing  from  boats  is  best 
(and  essential  for  stripers). 
But  fishing  from  shore  can 
also  pay  off,  particularly 
from  the  dock  of  Santee 
State  Park  on  Lake  Marion, 
which  offers  some  of  the  fin- 
est lodgings  in  this  rural  re- 
gion. Modular  housekeeping 
cottages  run  $49 -$52  a  day 
for  up  to  six  persons  (June 
through  August,  $294 -$31 2 
a  week).  The  park  also  has 
camping  and  rents  boats. 

Two  fishing  camps  are  es- 
pecially family  oriented,  if     Fishing 


not  plush:  Bell's  Marina  (Rt  1,  Box 
332,  DepL  BHG,  Eutawville,  SC 
29048;  803/492-7924);  and  Poplar 
Creek  Landing  (Rt  1,  Box  285,  DepL 
BHG,  Elloree,  SC  29047;  803/897- 
2811).  Cabins  run  around  $40  a  day; 
motorized  skiffs,  $30;  pontoons,  $60. 

Other  pleasures.  The  lakes  lie  less 
than  two  hours  from  Charleston,  with 
its  museum  homes  and  harbor  cruises. 
Two  antebellum  plantations,  Middle- 
ton  Place  and  Magnolia  Plantation 
and  Gardens,  may  be  visited  en  route. 

South  Carolina  Division  of  Tour- 
ism, DepL  BHG,  Box  71,  Columbia, 
SC  29202;  803/734-0235. 

Fishing  particulars.  Late  March 
through  June  and  late  September  into 
January  are  prime  times  for  going  after 
stripers.  You'll  need  sturdy  rods  and 
10-pound  line.  In  the  spring,  you  use 
live  or  cut  bait,  normally  herring;  in  fall 
and  winter,  use  artificial  lures  like  the 
Striper  Swiper  and  Bucktail 

continued  on  page  185 
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Introducing 


■■■■ 


UV  Daily  Defense 


Body  Lotion 

FROM  VASELINE*INTENSIVE  CARE 


^Vaseline 

Intensive 
care 


^vaseline 

Intensive 
Care 


WAUlnViolaScnoi 


The  all-over  body  .lotion  with  a 
protective  Ultra-Violet  screen  and  a 
unique,  patented  moisturizer  that, 
together,  help  prevent  the  signs  of 
premature  aging. 

UV  Dailv  Defense  Bodv  Lotion's 


UV  screen  defends  your  skin  against 
Ultra-Violet  rays  that  can  cause  un- 
sightly age  spots  and  wrinkles. 

Its  unique,  patented  moisturizer 
helps  defend  your  skin  from  mois- 
ture loss  and  dehydration. 

UV  Dailv  Defense  Bodv  Lotion  is 


a  remarkable  skin  defense  system 
that  can  help  ensure  your  skin's 
protection  from  the  most  powerful 
cause  of  premature  aging. 

So  put  it  on  before  you  put  any- 
thing else  on.  It's  your  first  line  of 
defense.  Every  day. 

New  UV  Dailv  Defense  Bodv 


Lotion  from  Vaseline  Intensive  Care. 
Now  you  can  defend  your  youth. 
At  any  age. 

DEFEND 

YOUR  YOUTH. 

ATANYAGE. 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


17  mg.  "tar".  1.1  mg.  nicotine  av.  per  cigarette  by  FTC  meiho 


■ 


■"»  f 


.oday's  Winston 
neans  the  finest, 
nost  flavorful 
Uends  of  tobacco. 

Thicker  cut  and 
aore  firmly 
racked,  for  a 
moother  taste. 

It's  all  part  of  our 
ommitment  to 
>e  the  best. 

Today. 

^nd  tomorrow. 
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Madison  River,  Montana 

Where  the  Madison  pours  from 
Yellowstone  Park  toward  its  rendez- 
vous with  the  Missouri,  trout  by  the 
thousands  flash  through  the  river's  rif- 
fles— Montana  wildlife  authorities  es- 
timate as  many  as  3,000  per  mile. 

Tricky  as  these  trout  may  be,  they 
are  surprisingly  easy  to  hook.  For 
most  of  the  Madison's  first  70  miles 
north  of  the  park,  it  ripples  over  a 
pebbly  bottom  of  wadable,  fairly  even 
depth,  and  there  are  few  hidey-holes 
for  fish.  They  dart  all  over  this  lovely, 
mountain-cradled  stream  in  pursuit  of 
snacks,  including  tasty-looking  artifi- 
cial flies  and  lures.  This  lets  you  cast 
with  less  than  expert  precision.  Just  let 
your  line  drift — and  wham! 

That's  what  sets  the  Madison  apart 
from  most  other  premier  trout 
streams  and  makes  it  so  much  fun  for 
family  outings.  Even  kids  have  a  good 
chance  here  to  get  quality  fish  on  their 
line — pesky  fighters  that  average  12  to 
16  inches.  (Tip:  put  a  fly,  dry  or  wet, 
on  a  spinning  outfit,  along  with  a  bob- 
ber to  give  your  youngster  extra  warn- 
ing of  a  strike.) 

Separate  stretches  of  the  river  along 
US-287  south  of  Bozeman,  between 
the  park  and  Ennis  Lake,  are  desig- 
nated for  casting  with  artificial  lures 
and  fly-fishing,  for  drift-fishing  from 
boats  or  rafts,  and  for  fishing  with  live 
bait.  One  is  reserved  for  catch-and- 
release.  Elsewhere,  the  daily  limit  is 
five,  including  one  rainbow  or  gray- 
ling; the  rest,  brown  trout 
and  maybe  brookies. 

It  pays  to  hire  a  guide 
the  first  day  for  a  good 
briefing.  Even  without 
one,  you  should  end  up 
with  plenty  offish  to  fry. 

Other  pleasures.  It's 
about  a  two-hour  drive 
south  from  Ennis,  hub  of 
the  Madison's  domain,  to 
the  heart  of  Yellowstone 
and  its  geysers.  Less  than 

a  half  hour  up  into  the       Abundant  trout 


mountains  to  the  west  lie  Virginia 
City  and  Nevada  City,  restored  ghost 
towns  of  Montana's  mining  days,  with 
nickelodeons,  player  pianos,  a  sight- 
seeing train,  gold-panning,  and  a  sum- 
mer theater  that  presents  old- 
fashioned  melodramas.  Ever  popular 
with  kids  is  Lewis  and  Clark  Caverns 
State  Park  (45  miles  north),  with  its 
subterranean  adventures,  like  sliding 
down  natural  ramps. 

Area  motels  range  from  about  $40- 
$60  a  night,  $60 -$80  with  kitchens, 
slightly  higher  in  Virginia  City  and 
Nevada  City. 

Travel  Montana,  DepL  BHG,  1424 
Ninth  Ave.,  Helena,  MT  59620; 
800/541-1447  or  406/444-2654. 

Fishing  particulars.  Dry  flies  work 
best  from  late  June  to  mid-September, 
earlier  if  it's  a  dry  year.  Ditto  for  artifi- 
cial lures.  Wet  flies  and  streamers  are 
productive  in  the  fall. 

With  dry  flies,  use  a  5-  or  6-pound 
leader  and  a  4-  or  5-pound  tippet.  Try 
to  parallel  natural  hatches  of  caddis, 
little  stones,  and  mayflies.  Royal  Wolf 
is  a  popular  standby. 

Use  heavier  leader,  up  to  8  pounds, 
with  wet  flies  and  lures.  Among  the 
lures,  Panther,  Martin,  and  Vibrex  are 
generally  effective  on  the  Madison. 
Kids  under  15  must  be  accompanied  by 
a  licensed  adult  Three-passenger  drift- 
fishing  rafts  run  $45  a  day,  shuttle  ser- 
vice is  available;  drift  boats  with  guide 
for  two,  $210;  equipment  rentals,  $10- 
$12.  The  Tackle  Shop,  Box  625,  DepL 
BHG,  Ennis,  MT 59729; phone  in  sea- 
son, 406/682-4263.  ffl 


lure  anglers  to  Montana's  Madison  River. 
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I  ousehold  batteries, 
measured  by  weight,  are  the 
second  most  common  source 
of  toxins  in  our  landfills. 
They  account  for  10  to  25 
percent  of  our  hazardous 
household  waste — yet  just 
one  battery  in  six  tons  of  gar- 
bage is  enough  to  exceed  gov- 
ernment standards  for 
mercury  in  solid  waste. 

In  less  than  perfect  land- 
fills batteries  can  leak  toxic 
heavy  metals — mercury, 

lead,  cadmium,  and  manga- 
nese— into  the  surrounding 
groundwater.  When  inciner- 
ated, batteries  give  off  toxic 
metals  into  the  air. 

The  levels  of  these  metals 
in  the  environment  have  been 
rising  for  decades,  and  expo- 
sure has   been   linked   with 
birth  defects,  brain  and  kidney  dam- 
age, and  the  poisoning  of  wildlife.  In 
recent  years  some  manufacturers  have 
reduced  the  mercury  levels  in  their 
batteries,  but  overall  batteries  still  ac- 
count for  nearly  half  of  the  mercury 
used  in  the  United  States,  and  half  of 
the  cadmium  going  into  our  landfills. 

Cleaning  up  the  trash.  A  clean 
"waste  stream"  is  the  goal  of  the  '90s 
for  many  cities  as  they  struggle  for 
solutions  to  landfill  overcrowding. 
Batteries  thrown  in  the  trash  are  in- 
compatible with  that  goal.  The  num- 
ber of  household  batteries  Americans 
throw  away  every  year  is  estimated  to 
be  between  1.6  and  2.5  billion. 

Keeping  any  more  of  these  environ- 
mental poison  pills  from  reaching  our 
air,  water,  and  food  chain  is  not  im- 
possible. All  it  takes  is  a  little  vigi- 
lance. Here  are  some  options  you  can 
use  to  make  a  big  difference. 

Think  before  you  buy.  You  can 
hardly  power  a  watch,  camera,  or  cal- 
culator without  a  battery  these  days. 


Replace  your  disposables  with  rechargeables. 


But  there  are  many  products  that  of- 
fer plug-in  or  rechargeable  options, 
and  you  can  put  the  brakes  on  battery- 
operated  toys  for  kids. 

Rechargeable  batteries.  One  way 
to  cut  down  on  the  number  of  dispos- 
able batteries  you  use  is  to  get  a  bat- 
tery charger  and  nickel-cadmium 
batteries  (Ni-Cads).  Rechargeable  Ni- 
Cad  batteries  cost  about  three  times 
more  than  conventional  batteries,  but 
they'll  last  up  to  40  times  longer.  The 
recharging  unit,  a  one-time  purchase, 
will  cost  $10  to  $12. 

Ni-Cads  have  some  minor  short- 
comings. They  do  not  always  hold  a 
charge  as  long  as  disposable  batteries, 
and  they  take  about  eight  hours  to 
charge.  Parents  should  charge  up  bat- 
teries the  night  before  Christmas  be- 
cause new  Ni-Cads  come  without  a 
charge.  Rechargables,  however,  will 
save  you  money  in  the  long  run.  Look 
for  rechargeable  batteries  at  hardware 
and  home  center  stores,  toy  stores, 
and  large  retailers. 


Battery  recycling.  Button 
batteries,  those  small  round 
batteries  that  power  watches, 
cameras,  and  calculators, 
contain  mercury.  Fortunate- 
ly, many  jewelry  and  watch 
stores  will  accept  button  bat- 
teries for  recycling.  Hang  on 
to  your  spent  button  batteries 
and  find  a  store  that  will  recy- 
cle them. 

Disposal  options.  House- 
hold   battery    recycling    is 
widespread  in  Canada  and 
Europe  but  hasn't  caught  on 
here  yet.  There  are  a  few  scat- 
tered companies  in  the  U.S. 
who  do  recycle  batteries  and 
reclaim  the  metals  inside.  To 
find     a     battery     recycling 
source,    contact    your    local 
sanitation,  public  health,  or 
recycling  agency. 
Otherwise,  your  best  option  is  to 
take  your  spent  batteries  to  a  hazard- 
ous waste  collection  center.  Your  lo- 
cal sanitation  department  or  regional 
EPA  office  can  tell  you  when  and 
where  these  hazardous  waste  collec- 
tion activities  are  organized.  Store  dif- 
ferent kinds  of  batteries  in  different 
containers.  Use  plastic  containers  to 
avoid  rust  and  leakage,  and  store  them 
in  a  cool,  dry  place. 

Auto  batteries.  Laws  in  23  states 
require  that  car  batteries  be  recycled 
and  that  all  stores  that  sell  or  service 
batteries  accept  old  batteries  for  recy- 
cling. Despite  this,  20  percent  of  the 
auto  batteries  sold  today  wind  up  in 
landfills.  If  you  live  in  one  of  the  states 
that  does  not  have  a  battery  recycling 
law,  there  is  not  much  you  can  do 
except  to  find  a  hazardous  waste  col- 
lection agency  and  give  them  your  old 
car  batteries.  The  good  news  is  that 
the  number  of  states  with  battery  re- 
cycling laws  doubled  last  year  and  is 
continuing  to  grow.  M 
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PUT  A  LITTLE  MORE 
IN  YOUR  POCKET... 


AND  A  LITTLE  LESS 
IN  YOUR  GARBAGE. 


Ouppose  we  told  you  that  you  could 
save  a  little  money  while  you  did  a 
little  something  to  help  the 
environment.  Would  you  be 
interested? 

We  thought  you  might.  So  we 
created  the  Downy®  Refill. 

The  Refill  gives  you  a  full 
64  ounces  of  fluffy  softness 
and  freshness.  But  in  a 
much  smaller  package. 


That  means  there's  less  trash  to  throw 
away,  so  there's  less  waste  building  up 
in  the  environment.  Household  after 
household.  Week  in  and  week  out. 
And  the  Refill  is  as  easy  to  use  as  it 
is  economical.  Just  pour  it  into  a 
64  ounce  Downy  bottle  and  add 
water.  That's  it.  In  April  Fresh  and 
SunRinse  Fresh,  too. 
Was  saving  money  ever  simpler? 
Or  better  for  our  environment? 


Less  Money.*  Less  Waste. 


*The  Downy*  Refill  cosrs  less  per  use  rhon  regular  Downy. 


how  io  Keep  Your  Kias 
Under  Control. 


Chevy  Astro.  All-wheel  drive.  Standard  4-wheel  anti-lock  brakes.  Even  when  the 
weather  doesn't  behave,  Chevy  Astro  does.  Its  advanced  safety  technology  is  designed  to  hell 
keep  you,  and  your  loved  ones,  in  control.  No  other  compact  van  offers  the  security 
of  all-wheel  drive  with  standard  4-wheel  anti-lock  brakes.  Only  Chevy  Astro* 


More  People  Are  Winning  With 


of  America.  TODAY'S  TRUCK  IS  CHEVROLL 


BY  GARY  VINEYARD 


FAMILYCARS 


ctincp  your  rights  v^H< 
n  ci  worlc  c 


ould  you  give  a 
stranger  a  signed  blank 
check,  tell  the  person  to  enter 
any  amount,  then  cash  the 
check?  Probably  not.  But 
that's  the  way  lots  of  people 
treat  the  work  orders  they  re- 
ceive when  getting  their  cars 
repaired.  Yet  that  piece  of 
paper  can  be  just  as  legal  and 
binding  as  a  signed  check.  It 
also  serves  as  important  evi- 
dence in  case  of  a  dispute. 

Legally,    a    work    order    , 
should  specify  the  work  to  be 
done  to  fix  your  car,  includ- 
ing an  estimate  of  costs  and 
the  approximate  time  it  will    | 
take  to  do  the  repairs.  You 
must   sign   the  order,   and 
your    signature    authorizes 
only  the  work  specified.  Be 
sure  you  take  a  copy  when  you  leave 
your  car  at  the  shop. 

State  and  local  laws  vary,  but  a  reli- 
able shop  will  spell  matters  out  along 
these  lines,  whatever  the  local  rules: 

Your  name,  address,  and  phone 
number;  the  date;  the  license  number, 
and  the  year  and  make  of  the  vehicle; 
the  odometer  reading;  the  shop's  busi- 
ness name  and  address,  its  Bureau  of 
Automotive  Repair  (BAR)  license 
number,  and  its  method  of  figuring 
labor  costs  (by  the  hour  or  by  industry 
averages,  for  example). 

The  job  to  be  done,  with  estimated 
costs,  including  parts,  labor,  sublet  la- 
bor, and  any  other  incidental  charges. 
Replacement  parts  should  be  de- 
scribed by  source:  new,  used,  rebuilt, 
or  reconditioned.  Stipulate  that  you 
will  be  able  to  see  the  old  parts  when 
the  job  is  done.  (You  may  not  be  able 
to  keep  them,  for  various  reasons.) 


— California  free-lancer  Gary  Vine- 
yard handled  a  lot  of  work  orders  when 
he  ran  his  own  repair  shops 


Professional  work  orders  save  money  and  frustration. 


Specific  diagnostic  work,  includ- 
ing estimated  costs,  when  the  shop 
cannot  pinpoint  necessary  repairs  on 
the  spot.  In  that  case,  the  work  order 
should  spell  out  the  symptoms  as  you 
describe  them — "clanking  sound  un- 
der the  hood,"  for  example. 

When  the  shop  calls  after  the  diag- 
nosis, ask  for  repair  details,  including 
cost  estimates.  Keep  a  record  of  the 
call,  and  check  the  revised  work  order 
when  you  pick  up  the  car;  the  phoned- 
in  estimates  should  be  written  as  "ad- 
ditional work"  on  the  order,  with  the 
date  you  were  called  and  the  signature 
of  the  person  who  called  you.  Remem- 
ber, no  additional  work  should  be 
done  without  your  authorization. 

"Tear downs."  Sometimes  it  takes 
a  major  teardown  of  the  car  to  locate 
the  actual  problem.  Teardown  esti- 
mates should  include  all  of  the  same 
information  as  required  on  a  regular 
estimate,  plus  the  cost  of  reassembly 
should  you  decide  not  to  have  the 
work  done  at  that  time  or  place.  Tear- 
down  estimates  also  should  include 


the  cost  of  gaskets,  seals,  and 
O-rings — all  items  normally 
destroyed  by  disassembly — 
plus  the  maximum  reassem- 
bly time. 

After  the  teardown,  a  sec- 
ond estimate  should  advise 
you  of  the  actual  cost  of  re- 
pair, and  you  must  authorize 
repairs  before  the  shop  goes 
ahead.  Should  you  decide 
against  the  repairs,  the  shop 
must  put  your  vehicle  back 
together  with  no  charge  be- 
yond what  was  included  in 
the  teardown  estimate. 

Note:  Teardowns  can  be 
costly  and  time  consuming. 
™    So  can  repair  costs — espe- 
/  j?    daily  with  transmission  jobs, 
which  may  vary  by  hundreds 
of  dollars.  Shop  around. 
Warranties  should   spell   out   in 
writing  what  is  covered  and  what  is 
not,  how  long  they  are  valid,  what  you 
must  do  to  have  them  honored  (for 
example,  return  parts);  what  the  shop 
will    do    (repair,    replace);    whether 
terms  are  prorated  (provide  just  par- 
tial rebate  on  used  tires,  say). 

Note:  Subletting  work  to  other  spe- 
cialty shops  is  common  practice. 
Whoever  does  the  work,  the  shop 
where  you  originally  took  your  car  is 
responsible  for  all  repairs  and  guaran- 
tees. Make  sure  your  work  order  notes 
which  work  has  been  sublet,  however. 
Get  an  itemized  bill  before  paying. 
Point  out  anything  you  find  question- 
able, but  don't  just  refuse  to  pay  if  you 
feel  rooked.  Some  states  allow  repair 
shops  to  keep  your  car  when  you  don't 
pay.  Pay  up,  and  seek  redress  later, 
through  Small  Claims  Court,  arbitra- 
tion, or  other  legal  action. 

Tip:  If  you  can,  pay  by  credit  card 
or  check.  That  may  give  you  the 
chance  to  delay  payment  in  case  of  a 
dispute  about  costs  or  repairs.  §3 
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SHOPPING 


HOW  10  ORDER 


HEART  HEALTHY  AND  DELICIOUS 


Eat  &  Stay  Slim  is  an 
updated  edition  for  people 
who  ore  looking  for  a 
healthy,  sensible  weight- 
loss  plan  or  want  to  main- 
tain on  ideal  weight.  Elim- 
inates counting  calories  by 
using  a  food  exchange 
system  developed  by  the 
American  Diabetic  Associa- 
tion and  the  American  Die- 
tetic Association.  Includes 
140  recipes,  fourdiet  plans, 
ond  two  days  of  complete 
menus.  Hardcover,  128 
pages.  Low-Fat  Meals  is  a 
guide  for  health-conscious 
people  who  want  or  need 

to  control  their  fat  and  cholesterol  intake.  Each  recipe  and  menu  contains  no  more  than  30  percent 

fat  calories.  Includes  nutritional  analysis  and  handy  fot  ond  cholesterol  chart.  Hardcover,   128  pages. 

Every  good-tasting  recipe  in  Eating  Healthy  Cook  Book  reduces  cholesterol,  calories,  fat,  and  sodium. 

Includes  nutritional  information  and  menu  selections.  Hardcover,  288  pages.   The  Dieter's  Cook  Book 

includes  13  chapters  of  calorie-reduced  recipes,  menu  ideas,  nutrition  information,  and  exercise  plans. 

Hardcover,  364  pages,  with  618  recipes.  Quick  &  Easy  Diet  Recipes  trims  waistlines  and  cooking  time! 

features  fast,  easy,  tasty,  and  low-in-calorie  recipes  with  tips  for  cutting  calories  in  all  cooking.  Hardcover, 

240  pages. 

EARTH-WISE  GARDENING 

Step-by-Step  Landscaping 

is  a  complete  photographic 
guide  with  500  full-color 
photos  including  287  how- 
to  and  step-by-step  photos 
plus  over  100  black  ond 
white  illustrations.  All  pho- 
tos and  text  will  help  read- 
ers create  a  landscape 
plan,  shape  their  land,  and 
plan  and  build  common 
landscaping  structures  and 
surfaces.  The  book  is  organ- 
ized by  typical  landscaping 
problems  or  areos  of  the 
yard  such  os  privacy, 
shade,  front  yards,  and 
outdoor  living  spaces.  Also 
includes  plant  selection  charts  and  advice  on  maintaining  landscape  structures  and  plants.  Hardcover, 
336  pages.  Solving  Landscaping  Problems  Video  includes  information  on  how  to  handle  steep  slopes, 
ugly  foundations,  shady  areas,  and  other  common  landscaping  problems.  VHS,  45  minutes,  color.  Our 
New  Garden  Book  is  a  handy  reference  containing  ail  the  information  and  advice  necessary  for  even 
the  least  skilled  of  gardeners.  Features  of  the  book  include  405  full-color  photos  of  plants  closeup 
and  in  garden  settings;  plant  hordiness  zone  maps  for  the  48  contiguous  states;  complete  gardening 
basics;  step-by-step  illustrations  ond  how-to  photos  showing  how  to  select,  locate,  plant,  and  core  for 
flowers,  trees,  shrubs,  grasses,  vines,  vegetables,  fruit  trees,  and  houseplants;  66  pages  of  charts;  100 
pages  of  plont  portfolios.  Hardcover,  384  pages. 


Send  check  or  money  order  to: 


Name 


Better 
Homes 

and  Gardens 


SHOPPING 
SERVICE 


Dept.2VB,Box374Address  

Locust  at  17th 

Des  Moines,  IA         Citv  

50336  State Zip. 


Page 

Description 

Qty. 

Price 

Total 

EAF 

ITH-WISE  GARDENING 

15-24 

No.  16334    Step-byStep  londscoping 

$29.95 

15-24 

No.   16325    Nc*  Garden  Book 

$29.95 

15-24 

No.  23S1  1    Solving  Londscoping  Problems  Video 

$19.95 

HEART  HEALTHY  AND  DEL 

ciot: 

12'-128 

No.  16339    Eat&  Stay  Slim 

$  9.95 

121-128 

No.  16324    Low-Fot  Meals 

$  9.95 

121-128 

No.  16290   Ealing  Healthy  Cook  Book 

$24.95 

121-128 

No.  16252   Dieter's  Cook  Book 

$24.95 

121-128 

No.  16332    Quick  &  Eosy  Diet  Recipes 

$24.95 

*TAX  NOTE:  We  are  required  to  tolled  ond  pay  STATE  taiei  in  Alobomo.     Total  of  Merchandise 

Ariiono,   Colorado,   Connecticut,   Florido,   Idaho.  Illmon.  Indiona.  Kanioi,   Morylond.                               ■■_■__•         ■ 

Mottochuwtti,  Wichigon.  Wnmuppi,  Mnwiuri,  New  Jeney.  New  Meuco,  Penmylvanio, 

and  WiKoniin.  We  arc  <equi<e<f  io  colled  ond  po/  STATE/LOCAL  loiei  in  Colifornw.     Shipping/Handling" 

Georgia.  Iowa.  Mmnewto.  Ncvodo,  New  YorV.  North  Co'ollno,  Ohio.  Tenneucc,  Tnoi.                    GRAND  TOTAL 

Virginia,  ond  Woihmgton.  We  ore  required  lo  colled  GST  in  Conodo. 

"Shipping  and  Handling: 
For  orders  up  to  $10.00 .  ..S2.1S 

SI 0.01  to  S20.00    S3.00 

$20.01  to  S30.00    S3.75 

S30.01  to  S50.00    S4.35 

Over  S50.00 S4.7S 

L_  _  . 


CREDIT  CARD  ORDERS  SPEED  DELIVERY! 

Fill  in  the  lines  below  or  CALL  TOLL  FREE  800-678-2672. 


Credit  Card  No.  . 
Expiration  Date 
(Month/Year) . 


© 


100%  MONEY-BACK  GUARANTEE  it  not  completely  satisfied! 


^UDl 


PETS 


BY  BARBARA  HALL  PALAR 


NEITHER  WIND 
RAIN  .  .  . 


Wondering 
whether  to 
walk  your  dog? 
Follow  our 
guidelines. 


..re  you  one  of  those  dog  owners  who  doesn't  miss 
the  daily  constitutional  no  matter  what  the  weather?  Or  do 
you  anxiously  listen  to  the  forecast  every  night,  hoping  for 
an  excuse  not  to  walk  the  dog? 

Veterinarians  and  dog  experts  vary  in  their  advice  on  just 
how  severe  the  weather  has  to  be  to  keep  your  pet  from 
exercising  outside,  but  all  agree  that  you  should  use  com- 
mon sense  when  deciding  whether  to  take  your  dog  out. 

The  following  guidelines  might  help  you  on  those  border- 
line days  when,  well,  actually  you'd  rather  stay  in  yourself. 
Obviously,  a  Siberian  Husky  is  going 
to  tolerate  extreme  cold  better  than  a 
short-haired  terrier,  and  a  healthy 
puppy  will  get  along  better  in  hot 
weather  than  an  elderly  dog  with  a 
heart  condition.  As  a  general  rule,  if 
it's  too  hot  or  cold  for  people,  it's  too 
hot  or  cold  for  dogs. 

Temperature:  Dogs  need  to  be  let 
out  a  few  times  a  day  to  do  their  duty. 
But  when  the  temperature  is  above 
100  degrees,  or  the  windchill  factor 
(the  combination  of  temperature  and 
wind — how  cold  it  feels)  falls  below  zero  degrees  Fahren- 
heit, they  shouldn't  be  out  for  any  longer  than  10  minutes  or 
so  at  a  time. 

Cold:  Sending  a  short-haired  dog  outside  when  the  tem- 
perature is  below  freezing  would  be  like  going  outdoors 
yourself  wearing  summer  clothes.  Should  you  decide  to  go 
for  a  walk,  protect  your  pet  with  a  coat. 

Heat:  If  you  jog  with  your  dog,  do  it  early  in  the  morning 
on  extremely  hot  and  humid  days.  Also,  because  heartworm 
can  be  spread  by  mosquitoes,  don't  walk  your  dog  after  dark 
during  heavy  mosquito  season.  Remember,  dogs  need  extra 
fluids  in  hot  weather,  whether  they're  exercised  or  not. 

lee:  It's  not  advisable  to  walk  a  dog  on  ice.  Just  like 
people,  an  animal  could  fall  and  break  a  bone.  If  your  dog 
does  venture  out  in  the  ice  or  snow,  be  sure  to  rinse  the  paws 
and  any  other  parts  of  the  body  that  may  have  been  exposed 
to  salt  or  ice-melting  chemicals.  Salt  is  especially  irritating 
to  the  pads  of  the  feet.  Check  for  clogged  ice  on  the  fur 
between  the  pads  of  the  paws,  especially  on  hairy  dogs. 

Rain:  A  little  water  never  hurt  anybody,  but  some  flea 
collars  release  their  chemicals  more  rapidly  when  wet, 
which  could  harm  your  dog.  Also,  puppies  that  have  not 
been  completely  vaccinated  are  more  susceptible  to  infec- 
tions, so  letting  them  out  in  the  rain  might  not  be  a  good 
idea.  Be  sure  to  dry  your  dog  thoroughly  with  a  towel  after 
an  outing  in  the  rain.  M 
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HOW  DOG-SMART 


ARE  YOU? 


(•  WHAT  ARE 
•  HEARTWORMS? 


A.  WHAT  ARE 


Transmitted  by  mosquitos, 
heartworms  are  parasites 
that  live  in  a  dog's  heart 
and  blood  vessels. 
Untreated,  they  can  cause 
severe  complications 
and  death. 


HOOKWORMS? 

Commonly  acquired 
outdoors  in  warm 
weather,  hookworms 
live  in  the  intestines, 
feeding  on  a  dog's 
blood  and  often 
making  it  very  sick. 


'HAT'S  AN  EASY 
'AY  TO  PROTECT 
DUR  DOG  FROM 
EARTWORMS 
ND 

OOKWORMS? 
iterceptor4 
le  only  way 
)  protect 
Dur  dog 
:0m  both 
eartworms 
rid  hookworms 
)r  30  days  with  a 
ingle  convenient 
ill.  Interceptor  can 
•e  used  with  dogs 
nd  pups  eight 
reeks  and  older, 
nd  is  available  in 
Dur  pill  sizes. 


&SK  YOUR  VETERINARIAN 

MOUT  INTERCEPTOR. 

IT'S  A  SMART  WAY 
n>  PROTECT  YOUR  DOG 
FROM  HEARTWORMS 
AND  HOOKWORMS. 


(mitomycin  oxime) 


Brief  summary:  Please  consult  full  package  insert  for  more  information.  Indications:  Interceptor  tablets  are  indicated  for  use  in  the  prevention  of  heartworm  disease  caused  by  Dirofilaria 
immitis  and  control  of  adult  hookworm  infections  caused  by  Ancylostoma  caninum  in  dogs  over  eight  weeks  of  age.  Precautions:  Prior  to  initiation  of  the  Interceptor  treatment  program,  dogs 
should  be  tested  for  existing  heartworm  infections.  Some  mild,  transient,  shock-like  reactions  have  been  noticed  when  treating  animals  with  a  high  number  of  circulating  microfilariae. 
Caution:  U.S.  Federal  law  restricts  this  drug  to  use  by  or  on  the  order  of  a  licensed  veterinarian.  How  supplied:  Interceptor  is  available  in  four  tablet  sizes:  2.3  mg  (brown),  5.75  mg  (green), 
11.50  mg  (yellow),  and  23.0  mg  (white).  They  are  formulated  and  color-coded  according  to  the  weight  of  the  dog.  Each  tablet  size  is  available  in  color-coded  packages  of  six  tablets  each. 
Storage  conditions:  Interceptor  tablets  should  be  stored  at  room  temperature,  between  59°F  and  80°F  (15-30°C).       CGAH02-PO-1123      ©  1990  CIBA-GEIGY  Corporation 


.•LEVOLOR»DELMAR«BALI-GRABER«M&B 
^•HUNTER  DOUGLAS* JOANNA* DUETTE 
r    *LOUVERDRAPE*KIRSCH* PROFILE •VEROSOL 


Vi','',;lfl"ia 


MINI-BLINDS 


WALLCOVERING 


OFF 

INSTANT  PWCEQUoSoN 
ALL  NATIONAL  BRANDS 

■  Mil  First  Quality  /"""urim*.     ^ 

1  S^ffife"^   - 


V — -- 


OFF 
RETAIL  IS 


VERTICAL 
BLINDS 

% 

OFF 
RETAIL  | 

Call  Us  for  Prices  on  All  Brands  of: 

•  Real  Wood  Blinds  •  Pleated  Shades  | 

•  Vertical  Blinds       •  Mini  Blinds 

OVER  ONE  MILLION  SATISFIED 
CUSTOMERS  COAST  TO  COAST! 


AMERICAN       SHIPPED 
BRAND  BUNDS        I" 


SHOP  THE  EASY  AMERICAN  WAY! 

CALL  TOLL  FREE  1-800-735-5300 

USE  OUR  CONVENIENT  FAX  #:  (313)  553-6262 

BLIND  &  WALLPAPER  FACTORY  EH 

WEEKDAYS:  8:30  a.m.  -  9:00  p.m.   SL^S 
SAT.  8:30  a.m.  -  6:00  p.m.  •  SUN.  10:00  a.m.  -  6:00  p.m.  E.S.T. 


CUSTOM  MADE 
TABLE  PADS 

BEST  PRICES 

DIRECT  FROM  THE  FACTORY  ^ 
Order  with  confidence  from 
America's  oldest  and  largest 
custom  table  pad  manu- 
facturer. No  advance  deposit 
or  messy  C.O.D.  You  pay 
nothing  until  you  receive 
your  table  pads  and  are 
completely  satisfied.  1 5  year 
guarantee. 

1-800/328-7237 

Ext.  210 

1170  Stella  St.,  St.  Paul.MN  55108 
©.a9    (612)646-6778— Ext.  210 


TABLE  PAD  CO. 

SINCE  1911 


!  WALLCOVERING      BLINDS 


% 


UP 

TO  M  ^R^  OFF 
EVERY  BOOK  &  PATTERN 
NO  SALES  TAX 

(Except  NJ  &  NY) 

FREE  UPS  DELIVERY 


NEVER  UNDERSOLD 


FABRICS 


WAVERU'XSEAR 
CLARENCE  HOUSE 

ROBERT  ALIEN 

JAY  YANG  •  KRAVET 

MARIO  BUATTA 


UP 
TO 


50 


OFF 


-     % 

to  m    ^^    OFF 
VERTICAL,  MINI  &  MICROS 
LEV0L0R,  DELMAR,  BALI, 
LOUVER  DRAPE,  GRABER, 
HUNTER  DOUGLAS  & 
MORE 


NATION  WIDE  WHOLESALER 


I 


3  1-800-488-WALLft 


(4J 


P.O.  BOX  40,  HACKENSACK,  NJ  07602 


H 


Shoppini 

editor's 

choice 


Discover  the  ease  and  pleasure  of  shoppi  j 
by  mail.  Order  from  the  convenience  of  yo  $ 
own  home  with  complete  confidence. 


BY  ARLENE  AVILES 


■il: 


i 


PERFECT  FIT  FOR  EVERY  FOOT 

From  Beacon®— $19.99.  Leather  sandal  with  2 
adjustable  buckle  straps.  Cushiony  insole  &  1 1/4"  k 
-covered  wedge.  White,  black  beige,  camel.  Ma 
U.S.A.  Full  &  half  sizes:  6-10,  UN;  5-10,  11M 
10W.  +  $2.50  p&h  (lpr.),  $3.50  (2),  $4.25  (3).  IV 
back  guar.  Major  credit  cards.  OLD  PUEBLO  TI 
ERS®,  Dept  JBE1  A,  Palo  Verde  at  34th,  P.O.  Box  2  f 
Tucson,  AZ  85726-7800. 

itt 
FREE  VALANCE     J 
We  are  celebratinj  i 
10thyearinBH&Gl!-: 
feringaFREEVALMj 
with  any  custom  Le  I 
or  Del  Mar  Vertical  l. : 
ric  or  pvc)  orderecfl 
month.  Save  up  to  ' 
(valance  surcharge) 
dition  to  savings  o 
wholesale  to  the  public  pric 
you  need  verticals,  we've  got  the  most  brands.  Freet 
shpg.  WELLS  INTERIORS,  7171  Amador  Plazi:  ' 
Dublin,  CA  94566.  Call  1-800-547-8982. 


Slipcovers...an  affordable, 
alternative  to 
expensive  reupholsteijj 


SLIPCOVERS  OF  AMERICA 

An  affordable  alternative  to  reupholstery.  Custom 
and  fit  at  ready-made  prices.  Wide  selection  of  style 
fabrics,  matching  drapes  and  accessories.  Send  for  I 
catalog.  Write  to  SLIPCOVERS  OF  AMERICA, 
#ED-051,  P.O.  Box  590,  Bethlehem,  PA  18016. 
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THE  KENYA®  GEM 

Rivals  finest  blue-white  diamond  with  scintillatin; 
liance  that  never  fades;  only  your  jewler  know 
difference.  Give  as  a  gift  for  someone  special.  Woi 
&  men's  styles  set  in  14K  white  or  yellow  gold  (] 
specify).  From  $75  a  carat.  Free  full-color  cat./bra 
KENYA®  GEM,  Dept  BH391,  801  N.  Harvand 
Ventnor,  NJ  08406. 


HrWrVHrI 


Ill 
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JM-LENGTH  SHELVES,  CORNICES, 
i  MLS,  PEG  RACK,  SIDEBOARDS 

|:  factory-direct  prices!  Great  new  line...Same 
fted  quality  &  solid-pine  charm.  Vintage  Wood 
of  Victorian  Millworks  Fame)  balances  beauti- 
ween  small-town  custom  woodworking  &  prompt 
ide  shipping.  Old-fashioned  value  &genuine 
:r  service  to  boot!  Complete  cat.  $2  VINTAGE 
>  WORKS,  Dept.  2012,  513  S.  Adams, 
:kson.  TX  78624.  Or  telephone  (5 1 2)  997-95 1 3. 


n 

II 

I 

1!       ^™ 
2  N  THE  GO 

bile  society  frequently  demands  that  our  pets  take 
;als  while  traveling  with  you.  We  offer  you  The 
Wheels  Insulated  Lunch  Bag.  Includes:  6  l/2"x7" 
d,  insulated  bag  with  sturdy  handles,  32oz.  water 
1/2"W)  capacity  bowls  for  food  &  water,  food 

lier  with  snap  lid.  Order  #J38-0400,  $18.98  ppd. 

Li  REES,  Box  905  BHPP,  Brockport,  NY  14420. 


LEVOLOR®  BLINDS 


1"  MINI-BLINDS...  UP  TO 


OFF 


CUSTOM  ORDERED  VERTICAL  BLINDS 

(Fabrics  -  Vinyl  -  Aluminum) 

PLEATED  SHADES  •  DUETTES  •  REAL  WOODS 


CP  BLINDS  ARE  SHIPPED  IN  5  WORKING 
DAYS  OR  THEY'RE  FREEH 


/OFFERING 


\BETIC  roCf) 

l/PPUES  +JU 


%  OFF  RETAIL!!  wlg 

Owned  &  Operated  by  a  wj 

Registered  Pharmacist  ^^k 


TO  ORDER  CALL  TOLL-FREE 

■800-677-909C 

ADVANCED  CONSUMER  PRODUCTS 


We  design  the  sunroom  of  your 
dreams  for  FREE! 


Four  Seasons  has  a 
bright  and  exciting 
living  space  just  for  you. 
Relax  in  a  breezy  patio 
sunroom.  Enjoy 
gardening  in  a  hobby 
greenhouse.  Add  an 
exercise  spa.  And  more! 


Franchise  opportunities  available. 

Call  1-800-52I-0179. 

cl99l  Four  Seasons  Solar  Products  Corp. 


it 


Please  contact  mc  about  a  Free 
In-Home  Design  Survey,  product 
literature  and  video. 
MAIL  TO:  FOUR  SEASONS 
SOLAR  PRODUCTS  CORP. 
5005  Veterans  Memorial  Hwy.,  Depc  BH3 
Holbrook.  NY  II 71 1 

FREE  BROCHURE 
N.imt' 


Address 


I H  FOUR  SEASONS  I 

1  Outdoor  living,  indoors 

GREENHOUSES  •  SUNROOMS  •  PATIO  ROOMS      L 


See  how  Four  Seasons 
can  improve  your 
home  and  lifestyle. 
For  more  information 
and  to  arrange  a  Free 
In-Home  Design  Survey, 
mail  coupon  or  call: 

1-800-FOUR  SEASONS 

(1-800-368-7732) 


Four  Seasons.  Four  Seasons  logo  and 
Outdoor  living,  indoors  arc  all  trademarks 
of  Four  Seasons  Solar  Products  Corp 


Get  off  the  diet  rollercoaster. 


November 


You  diet.  You  lose.  You  falter.  You  gain  it 
back.  Maybe  a  bit  more.  Discouraged,  you 
begin  the  cycle  over,  destined  water  weight 
loss,  plateaus,  weight  gain  .  .  .  and  the  dieting 
blues. 

Aerobic  exercise  eliminates  the 
ups  and  downs  of  dieting. 

When  you  diet,  your  body  tries  to  conserve 
energy.  Your  metabolism  slows  down  and 
you  bum  fewer  calories.  You're  left  feeling 
tired  and  hungry,  but  not  much  thinner. 

Aerobic  exercise,  on  the  other  hand,  raises 
your  metabolism,  so  your  body  works  with 
you,  instead  of  against  you,  to  take  weight  off 
.  .  and  keep  it  off. 

NordicTrack  burns  more  calories 
than  exercise  bikes,  treadmills 
and  stairclimbers. 

NordicTrack  is  the  best  way  to  gee  the 
aerobic  exercise  you  need.  By  duplicating  the 
smooth,  non-jarring  motion  of  cross-country 
skiing,  it  works  your  entire  body,  burning 
more  calories  than  ordinary  exercisers  that 
work  only  your  legs.  And  there's  no  risk  to 
your  joints  or  back.  NordicTrack  is  for 
everyone  who  wants  to  successfully  take  off 
weight  and  keep  it  off  forever. 


April 


Get  off  the  diet 
rollercoaster  today! 

Try  NordicTrack 
for  30  days  at 
home,  'with  no  risk 
or  obligation. 


Call  or  Write  for  a 


FREE  VIDEO 

&  Brochure 


1-800-328-5888 

Q     Please  send  me  a  free  brochure 
Q     Also  a  free  videotape  Q  VHS   O  Beta 
Q     Please  send  the  free  NordicTrack 
Fitness  at  Home  catalog 

Name 

Street  

City State Zip 

Phone (        ) 


EXT 
109C1 


NordicTrack,  Dept  =109C1, 
141C  Jonathan  Blvd.  N.,  Chaska,  MN   55318  _ 
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Country 
Curtains 


"Country — 
Curtains 


FREE 

COLOR 

CATALOG 

Country 
Curtains  .  .  . 
Over  thirty 
years  of  old- 
fashioned 
quality  and 
conscientious 
service. 

A  delightful  selection  of  curtains 
trimmed  with  ruffles,  fringe  and 
lace.  Also  tab.  tailored  and  ruffled 
styles  in  warm  colors  and  cheerful 
prints,  some  insulated  styles,  lots  of 
lace  and  balloon  curtains,  bed 
ensembles  and  more. 
PLEASE  CALL:  413-243-1300 
24  hours  a  day,  7  days  a  week 


Satisfaction  guaranteed. 


□     PLEASE  SEND  FREE  CATALOG. 

Name 

Address 

City 

State 


Zip. 


COUNTRY  CURTAINS  < 

At  The  Red  Lion  Inn 

Dept.  1891,  Stockbridge,  MA 

01262 


BRIGHTEST  COLORS  *  BORDERLESS 
Six  choices  only  S3. 00  each 

*  40  Wallets 

*  32  Wallets  &  One  5"x7" 

*  8  Wallets  &  Four  5"  x  7"s 

*  2  Custom  8"  x  10"s 

*  1  Custom  11"  x  14" 
+  20  Jumbo  Wallets 

TRUE  color  photos  on  KODAK  paper.  Speedy  service  with 
computer  accuracy.  Send  any  photos  or  instant  prints  up  to 
8"xl0"  or  negs  or  slides,  (returned)  Add  9S«  each  set  tor  hand, 
and  post.  For  Rush  Express  Photo  Service  add  $2.00  per  order. 


GIANT  COLOR  *  1  custom  20"  x  30"  $9.95 
Enlargements  *  2  custom  1 6"  x  20"  $9.95 

\For  postage  and  handling,  Add  $1.95  par  giant  Enlargement  Olfer, 


Guaranteed.  End.  check  or  M.O.  with    ret.  address,  send  to: 
RELIANCE  COLOR  LABS,  INC. 

Studio  314-3  Box  1000 

"Service  add  $2.   /  Swansea,  MA  02777 


For  Rush 


sh 

M$2     / 


Nontake  China 
Replacements 

Are  you  having  trouble  finding  matching 
pieces  for  your  Noritake  China? 
Write:        — 


'  SERVICE  CENTER,  DEPT.  B 

P.O.  Box  3240,  Chicago,  Illinois  60654 

Call  TOLL  FREE  1-800-562-1991 

M-F,  9-5  Central  Time 


Quaint  Victorian 
*  MAHOGANY  TABLE 

with  Imported  Marble  top 
New  way  to  save  on  Yesteryear  furniture. 
Most  Items  shipped  direct  from  factory  to 
you.  Huge  choice  of  sofas,  chairs,  tables, 
quaint  lamps,  clocks.  Also  beds,  mirrors, 
desks.  Send  $1.00  tor  80  page  catalog;  we 
refund  $2  on  first  purchase. 

MAGNOLIA  HALL  (Dept.  BH391) 
726  Andover,  Atlanta,  GA  30327 


ALWAYS 
FIRST-QUALITY 


Brand 


VfCo 


•  Any  book  or  pattern.  J  "|  £Q 

•  No  tax  outside  Pa. 

•  Any  fabric  and  border. 

•  Shop,  then  call  with  book 
name,  pattern  number. 

FAST!  Same-day  processing. 
FREE!  Shipping.  Except 
Alaska  and  Hawaii. 

Mon   Tues   Fri  1  800  252"5060 

weJI,,      BENINGTON'S 


ELECTRIC 

COUNTRY  CHARM 

RANGE 

CAST  IRON  modern 
electric  range  with  automatic 
even,  oven  timer  and  minute 
minder.  Authentic  repro- 
duction. Easy-care  porcelain 
top.  Coffee  mill  clock  and 
most  important,  it  fits  in 
modern  range  space.  Prices 
start  at  $1425.00.  We  also 
have  built-in  microwaves 
and  wall  ovens. 

COUNTRY  CHARM 

Appliance  Folder  and 

Gift  Catalog  $1 .00 


Qualify  backed  by  over  45  years 
ol  Skilled  Craftsmanship. 


Made  and  Sold  Only  by 

THE  HOUSE  OF  WEBSTER 

>yi         "Old  Fashioned  Gifts" 

BOX  BH  9103,  ROGERS,  ARK.  72757 


BALI  •  HUNTER  DOUGLAS 

LOUVERDRAPE • VEROSOL 

LEVOLOR  •  DEL  MAR 

DUETTES  /  MICROS/  1"  MINI  /  VERTICALS  [J 
REAL  WOODS  /  PLEATED 

r  in  CUSTOMER  SERVICE^ 


I  FREE 

UPS  SHIPPING 


j^CH^uXGCilil  BLIND  COMPANY 


«  1-800-441-1288  e2f- 

H°"       _J  FAX  409-542-1382  WWW 


=i  FAX  409-542-1382  I^PW 

317  E.  HEMPSTEAD  GIDDINGS.  TEXAS  7894J 


THE 

CATALOG 

FOR  PEOPLE 

WHO  LOVE 

HEIR  PETS 


^       Unique,  hard-to-find  items  that 

™        make  life  with  your  pet  easier. 

Feeders,  collars,  pet  fashions,  grooming  supplies  and 

more.  PLUS  gifts  and  clothing  featuring  your  favorite  breed. 

.    Send  your  FREE  color  catalog 

Name  

Address  

pedigrees  The  Pet  Catalog 
Box  110,  BH  147,  Spencerport,  N.Y.  14559 


S 


FAST  DELIVERY 

Your  handy  BOOK  of  400  peel-stick  labels  i»L 
shipped  within  a  week  after  we  receive  your  order  -,\ 
name  &  address,  (limit  24  letters  &  spaces  per  li  L; 
crisp  black  ink  on  white  peel-stick  label  sheets  bo'  j 
a  convenient  book.  Just$5.95+$l  each  book  p&h.  f\ 
#EBB,  you  will  be  pleased.  UNCOMMON  Pl'fe 
769 1  Liberty  Road  So.,  Salem,  OR  97306. 

lit 
in 

'<! 
Ill 
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TWO  FAMOUS  FARMERS 

Are  warming  the  hearts  in  rural  homes  across  the* 
try!  Thousands  of  the  large  (I4"xl8"),  full-colorpJ| 
have  been  ordered  across  the  U.S.  $3.95  plus  S 1 .21 1 
Also  Avail.  14"xl8"  Wall  Plaque  of  ourfullcolorri 
mounted  on  a  wood  base,  then  sealed  with  acrylii  |j[ 
quality  finish  that'll  last  a  lifetime.  $12.95  plus 
HOLST  INC.,  Dept  BHP-391, 1 1 18  W.  Lake,  Bo< . 
Tawas  City,  MI  48764. 


WALLPAPER 

Up  to  78%  off  on 
all  national  brands. 
Orders  processed 

same  day  and  most  shipped  within  3  working  dayiv ' 
UPS  shpg.  Hassle  free  return  policy  eliminates  risk!  ! 
in  your  neighborhood,  write  down  book  name  ar.n '" 
tem  number  then  call:  1-800-735-5300.  AMER?* 
BLIND  &  WALLPAPER  FACTORY,  28237  Q]f 
Lake  Rd„  Farmington  Hills,  MI  48334. 

ii 

i 

i 
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IRIS  GARDEN 

36"x24"  delightful  floral  print  in  soft  shades  of  blot ; 
greens  by  artist  Lynn  Larson  accented  with  a  dell  si 
matt.  $40  unframed.  $89  with  a  brushed  gold)  j 
frame.  Add  $4.00  for  shipping  &  handling.  VA  res  j 
add  4.5  sales  tax.  Mastercard  &  Visa  accepted!  »■ 
ACCENTS,  73 1 3  Brad  Street,  Falls  Church,  VA  *  j 
or  call  1(703)573-0813. 

PAD  HOLDER 

Save  your  hands  anc 
from  steel  wool  pads  w 
patented  Pad  Holder, 
claws  securely  grip  tl 
and  release  when  finish 
turn  over  to  store  withe  |i[ 
stains.  $2.49  each.  Send 
or  money  order  for  qt  li 
desired.  WALPOLEP- it 
UCTS,Box728,Walpo   n 
03608.  Add  $1.00  postage  &  handling. 

BETTER  HOMES  AND  GARDENS 


62. 


LINDS 

^mm 

nds  available  direct 

(L. 

:  factory  at  75%  off 

g-\ 

'e  guarantee  to  ship 

ional  blinds  in  5  days 

re  FREE!  Call  NA- 

^^^™"^^H    Wm 

L  BLIND  FAC- 

it  1-800-477-8000. 

gi 

\ 

■Hi  6  WEEK  SWEAT 

I  C0NTR0L 

I  ^mrr^l  Drionic®is  an  incredibly  more 

("'  ^Bj  effective  way  to  combat  excess 

b    ""  sweat — without  chemicals. 

Electronic  treatment  gives  6 
weeks  dryness.  Reuseable — 
safe  &  effective  say  10  medical 
books.  Tens  of  thousands  pre- 
scribed by  doctors.  Send  for 
formation.  GENERAL  MEDICAL  CO.,  Dept. 
14, 1935  Armacost  Ave.,  Los  Angeles,  CA  90025. 

1C  TRACK 

cing  a  new  piece  of 

equipment  intended 
He  and  maintain 

strength  and  flex- 
Wth  just  a  few  basic 

s.  Quiet,  attractive 
;y  to  use,  the  new 

Fitness  Chair  by 
Track  is  designed  to 
1  in  the  living  areas  of  the  home.  For  more 
ition  on  the  Nordic  Fitness  Chair  call  1  -800-848- 
xl.  879A1. 

DM 
cPADS 

t  your 
?d  dining 
ible  with  a 
custom 
ad.  Once  in  a  lifetime 
y  ordering  now!  Save  up  to  70%.  Unbelievably 
From  $29.95  any  normal  size;  compare  at  $99.95. 
ive  washable,  heat  treated  vinyl  tops,  insulating 
toms,  fold  for  easy  storage.  Has  5-year  factory 
tee.  FACTORY  DIRECT  TABLE  PAD  CO.  U.S. 
1(800)4284567. 


ILEVOLOR 


.COVERING 

Dattem  in  every  book  is  now  50%  off  depending  on 
ume!  The  more  you  buy...The  more  you  save!  Free 
ig  within  3  days!"We  don't  inflate  the  retail  price 
t  guarantee  to  beat  all  prices !"  For  information  call 
E  WALLCOVERING  at  1-800-627-0400. 
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% 

Off 
Retail 


l"MINI  mL 
BLINDS  #T 


CUSTOM 
VERTICAL  BLINDS 

FABRICS 

VINYLS 

ALUMINUM 


5  DAYS  1  FREE! 


VERTICALS  •  PLEATED  SHADES  •  REAL  WOODS  •  DUETTES 

Si  to^free  1-800-477-8000  » 

w     400  GALLERIA  #400  •  SOUTHFIELD,  Ml  48034    A 


BOSOM  BUDDY' 


Breast  Form 

One  of  the  most  comfortable 
prostheses  a  mastectomee  can  wear 

Free  Brochure 

Women  who  wear  the  Bosom  Buddy  breast  form  enjoy 
cool  comfort  at  a  modest  cost.  Doctors  are  telling  their 
patients  about  this  alternative  to  silicone  prostheses.  No 
need  for  special  bra. ..fits  inside  regular  bra.. .all  fabric 
and  weight  adjustable. 

MONEY  BACK  GUARANTEE  Medicare  Approved 

(208)  343-9696 

B  &  B  COMPANY,  INC.,    Dept.B044 

2417  Bank  Drive  ■  PO  Box  5731  m -^ 

Boise.  Idaho  83705-0731  W 


Mmm 


T< 


Every  pattern  In  every  book 
is  now  50%  off  depending  on  volume! 
The  more  you  buy... the  more  you  save! 

CALL  TOLL  FREE 

1-800-627-0400 

with  pattern  number 
and  book  name 

Style  70€tfJUowU*t$ 

"WE  DON'T  INFLATE  THE  RETAIL  PRICE  & 
WE  GUARANTEE  TO  BEAT  ALL  PRICES!" 

31  P.O.  Box  52128  •  Livonia.  Ml  48152  ££ 


VISA 


nnATCPT   Your  Treasured  Dining  Table 
rnU  I   LV/  I     With  CUSTOM  FIT 

TABLE  PADS 


ASK  ABOUT 
•FREE  LEAF  SPECIAL^ 


SAVE  Tuop  70% 


Look  under  table 

for  numbers  & 

tell  us  what  they  are. 


Call  Factory  now  & 

order  direct  before 

prices  increase 

UNBELIEVABLY  PRICED  FROM 

^OA95      For  Quality  Pad 

JK^£j*  Any  Normal  Size 

*r  ^m  **      COMPARE  AT  99.95 

Guaranteed  up  to  20  years  -  MCA/ISA 

TOLL  FREE  1  (800)  428-4567 

FACTORY  DIRECT  TABLE  PAD  COMPANY 


TAN  AT  HOME! 


Home  &  Commercial 
WOLFF  Tanning  Beds 

BUY  DIRECT 
SAVE  UP  TO  50%! 

Call  Today 
tor  FREE  Color  Catalog 
and  Wholesale  Pricing! 

1-800-228-6292 


LEVOLOR 


DELMAR 


HUNTER  DOUGLAS 


KIRSCH 


GRABER 


LOUVERDRAPE 


BAU 


VEROSOL 


I  Verticals 

I  Pleated  Shades 

Queries 

Wood  Blinds 
I  Micros  &  Minis 

•  Free  UPS  shipping 

•  No  sales  tax  outside  Rl 

•  5  day  shipping  on  selected  patterns 

GLOBAL  BLINDS 

I  Call  Toll  Free:  I^'tCnI      PHP 

1-800-488-4334  K23    S 

I  with  brand  name,  pattern  and  color  # 
I  Weekdays:       8:30  a.m.  -  9:00  p.m.  EST 
|  Saturday:         8:30  a.m.  -  6:00  p.m.  EST 


WALLPAPER  I 

FREE  DELIVERY  •  MASTERCARD/VISA      {•?. 
NO  SALES  TAX  (outside  PA) 
CALL  WITH  BOOK  &  PATTERN  # 


33-75%    I 


MARY'S  DISCOUNT  PAPERS  Lv 

FAMILY  BUSINESS  SINCE  1925 


1-800-521-3393 


;-   WHAT'S  ON  THE  CARDS  FOR  YOU  TODAY?  !'>  V 


|  CALL  ALEXANDRA'S  TAROT  LINE| 

1-900-370-7777 


MOONSIGN  HOROSCOPE  1-900-370-9000  V  7 
LOVERS  COMPATIBILITY  1-900-370-9111 
CHINESE  HOROSCOPE     1-900-370-9090 
YOUR  PERFECT  MATCH'   1-900-370-9191 


Discount  Wallcovering^^/ 
Blinds  -  Verticals  KrSv 


'Never  Undersold' 


ALL  BRANDS  -   FIRST  QUALITY 
FREE  DELIVERY 

XSfV  NO  SALES  TAX  (OUTSIDE  PA)  . 


SHOP  IN  YOUR 
NEIGHBORHOOD  ^. 

Write  down       ^^J&'Sf'C0** 
Pattern  Number/Book   ^592**% 
Then  Call  ^&v     Jl 


CI  I  \/CQ     WALLCOVERING 
OlLVCn     BUNDS  •  VERTICALS 


,3001-15  Kensington  Ave.  •  Phila.,  PA  19134J 

V  QB    1-800-426-6600 

^^.^^  USA    ■    CANADA 


Buy  Carpet  The 
Way  Builders  Buy- 

Save  50%  by  joining 

thousands    of    builders. 

and     homeowners 

who  buy  their  carpet 

directly  from  the  mill. 

Call  toll-free,  and  by-pass 

inflated  retail  store  prices.  It's  fast,  easy 

and  guaranteed.     Ask  for  our  free 

brochure  or  take  advantage  of  our... 

Super  Sample  Book  Offer. 

For  only  $5,  we'll  rush  the  exact  sample 

book  you  need  to  select  carpet.  A  $35 

value!  Carpets  can  be  delivered,  ready 

for  installation,  in  about  a  week. 


Ml  The  Quality. 
Half  The  Price. 


l-800-848-81U^ 


S&S  Mills,  2650  Lakeland  Road,  Dalton,  GA,  30720 


ffitimate 


C  ATA  LOG 

For  misses  and 

larger  sizes . . . 

name  brands  like 

k    Vanity  Fair,  Playtex, 

v    Bali,  Appel,  Models 

Coat  and  more. 

•  LOUNGE  & 
^m     LEISUREWEAR. 
Robes,  sleepwear, 
casual  dresses, 
dusters  and 
pant  sets. 

•  INTIMATE  APPAREL. 

Bras,  foundations 

and  daywear. 

Hard-to-find  sizes. 

-  Also  special  needs  & 

§.  mastectomy. 

•  SWIMWEAR 

I  •  ALSO  FOOTWEAR 

i  SEND  FOR  FREE 

CATALOG  & 

RECEIVE  A  $2 

8  — <       BONUS  COUPON 

■*mm  ~  good  on  your 

— '  first  purchase 

SATISFACTION  GUARANTEED 


INTIMATE  APPEAL:  Dept  ADH5,  Palo  Verde  at  34th 
P.O.  Box  27800,  Tucson,  AZ  85726-7800 


Name 

Address . 
City 


.  State . 


.Zip. 
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LRirmHE.a 


L  Wallcoveringl 


15  YEARS  IN     DIRECT  TO  CONSUMER"  SATISFACTION! 


111 


*"°     -c  UP  10...         *  EXCLUSIVE  "DON'T  GST 
fctifWre  wr  STUCK"  RETURN  POUCY 

*  FREE  DELIVERY!  *  SAME  DAY  PROCESSING! 
*  NO  SECONDS  EVER!  *  ONLY  FIRST  QUALITY! 
*  INSTANT  PRIORITY  SERVICE! 
>  BUY  ALL  TOP  BRANDS  at  ~ 


*  FAX  ORDER  OR  INQUIRY-1  -800-526-903  7 

»OU  C»M  ^SJ^f^]|-'-:.,l|.   ...i-|  CMABGE  II' 

PO  Box  396  ledaewood  N  j  07852 


A+idesiAo+i  T 
BCDROOM  ORGflNIZCR 


BOX  SPRING 
AND  MATTRESS 


SELF  CLOSING  DOORS 


Heed  storage?  Beautiful,  unique/  underbed  dresser 
replaces  bed  frame,  ends  underbed  cleaning,  has 
14  sq.  ft.  of  drawer  storage  plus  long  center 
■*■ — ;nt,  sturdy,  top  quality,  solid  wood, 
/iders,  tongue  &  groove/  screwed  &  glued/ 
can  oearing  glides/  choice  of  finish,  fits  all 
beds,  easy  to  assemble,  ships  UPS,  only  $169.00. 
Size:  9"  High  X  75"  Long  X  bed  width.  Wt.  85  lb. 
Your  satisfaction  with  our  product  is  guaranteed! 
Information,  brochure,  or  to  order  f  goO  )  782-4825 


Mother's  Day  Special! 

Baby's  First  Shoes 
Bronze-Plated 
in  Solid  Metal 

Limited  time  only! 

Baby's  precious  shoos 

gorgeously  plated  in  SOLID 

METAL.  Don't  confuse  (hi: 

offer  of  genuine  lifetime 

BRONZE-PLATING  with 

painted  imitations.  Your 

order  is  fully  protected  bv  our 

I  ()<)</,  Money  Back 

Guarantee!    Ideal  gift  for  Dad  or  Grandparents.  SEND 

NO  MONEY!  Rush  name  and  address  lor  lull  details. 

money-savin;;  certificate  &  sturdy  mailing  sack  10: 

AMERICAN  BRONZING  CO. 

Box  31-CA-02  •  Bexley,  OH  43209 
Or  call  1-800-345-8112 


CUSTOM  MADE 

SHIPPED  IN  7  DAYS 

1"  Mini  Vinyl  from  $12! 

1"  Aluminum  from  $15! 

PVC  Verticals  from  $42! 

Free  Shipping  On  Most  Items 


1  Levolor»Kirsch»Del  Mar»  Louver  Drape 


SUPER  SAVINGS  ON 

WALLPAPER 


Custom  Windows  &  Walls 

3?525  STEPHENSON  HWY    MADISON  HGTS  Ml  48071 

1-800-772-1947 

Or  1-800-777-7747 


BETTER  HOMES  AND  GARDENS,  MARCH  1991 


VERTICALS  AND 
MINI  BLINDS 

60%  to  76%  off  retail.  Shipped  in  5 

working  days  or  yours  FREE. 

LIFE-TIME  GUARANTEE.  We 

are  an  established  factory  direct 

company  commited  to  quality  & 

service.  Free  designers  sample  kit 

lets  you  buy  in  the  convenience  of 

your  own  home.  Call  1-800-642-9899 

(ext.  4)  or  write  to:  AROUND  THE  WINDOW, 

Stonestreet  Avenue,  Suite  204,  Rockville,  MD ; 

478  TWO-STORY  HOI 

Here  is  the  definitive  book 
1/2  &  2  story  homes.  Revisi 
expanded  to  416  pages 
eludes  134  new  designs, 
desired  styles:  Early  Amd^ 
Southern  Colonials,  Cape  1  \ 
Farmhouses,  French  &  Tuaig 
cades,  Victorians  &  Contemporaries.  Blueprints™ 
510.95  ppd.  HOME  PLANNERS,  INC.,  Dept.  Big 
3275  W.  Ina  Rd.,  #  1 1 0,  Tucson,  AZ  8574 1 . 

SHOP  AT  HOME 

Decide  on  your  wallpaper 
selection,  call  Nationwide 
Wholesaler  TOLL  FREE  with 
book  name,  pattern  number  & 
amount  of  rolls  desired:  800488 
WALL  for  instant  price  quote. 
All  first  quality.  Never  under 
sold.  FREE  UPS  Delivery.  No 
sales  tax  except  NJ  and  NY.  Cr 
NATIONWIDE  WHOLE- 
SALER, P.O.  Box  40,  Hackensack,  NJ  07602. 

CHINA,  STERLING 
SILVER,  CRYSTAL 

Save  up  to  70%  on 
makers  like  Gorham, 
I  Barton,  Royal  Doulton, 
Wedgewood,  Noritake  ant  i 
others.  By  the  piece  or  by  ti 
Midas  has  the  lowest  prict 
orders  sent  quickly  via  U.P.S.  Midas  accepts  A 
Visa,  M.C  &  Discover.  Write  to  MIDAS  CHD 
SILVER,  Dept  BHG39 1 ,  43 1 5  Walney  Road,  Chi 
VA  22021.  Call  toll  free  1-800-368-3153. 


EASY- 
STEPPING 
SANDAL 

$19.99  (Reg.  $28) 

Colorful  mosaic 

stones  enhance 

scalloped  T-strap. 

Cushioned  insole,  adjustable  buckle  closure. 

raises  to  1  "heel.  From  Signals®by  Beacon®.  Made 

White,  silver,  gold,  black.  Full  &  half  sizes:  6  1, 

5-10, 11M;  6-9,  10, 11W.  Add  $2.50  p&h  (lpr).J 

(2),  $4.25  (3).  Money  back  guarantee.  Majorcreditc 

OLD  PUEBLO  TRADERS®,  Dept.  H221A,  PaloV 

at  34th,  P.O.  Box  27800,  Tuson,  AZ  85726-7800. 

WE  DO 
WALLCOVERINGS. 


SMART  WALLCOVERINGS 

Smart  Wallcoverings  does  one  thing  &  we  do  it 
That's  why  we  can  discount  every  wallpaperpatten 
anywhere  up  to  50%  off!  Plus,  Smart  features ' 
shipping  within  3  days  &  the  lowest  prices  guaran 
Toll  free  1-800-677-0200. 


DYOUR 
AND 

nest  quality, 
style  custom 
d  direct  from 
a's  oldest  & 
manufac- 

'ashable  vinyl  top  and  soft  felt  base  firm  bills  on 
y  basis  after  you  received  our  table  pad.  No 
:  deposit  or  C.O.D.  required.  1 5-yr.  factory  guar. 
5-7237  ext.  210.  SENTRY  TABLE  PAD  CO., 
ella  St.,  St.  Paul,  MN  55108. 

MINI  BLINDS 

Window  Express  blinds — out 
of  our  factory  in  seven  days — 
amazing  prices!  Also  savings 
on  window  treatments  (pleated 
shades,  verticals,  micros,  etc.) 
by  Levolor,  Del  Mar,  Kirsch 
and  Louver  Drape.  Free  info, 
from  CUSTOM  WINDOWS 
&  WALLS,  Dept.  BHG391, 
ftephenson  Highway,  Madison  Heights,  MI4807 1 
:oll  free  1-800-7721947  or  1-800-777-7747. 

TV  WALL  SHELF 

No  space  for  TV? 
Mount  this  space-saver 
on  the  wall,  like  hotels 
do.  Attach  right  where 
you  want  it  for  com- 
fortable viewing  from 
bed,  sofa  or  in  kitchen. 
Strong  black  metal 
jld  portable  TV  up  to  1 6"  deep.  It  swivels  for  easy 
g  too!  $17.95+  $3.75  shpg.,  two  for  $34+  $6.95 
iSSEX  HOUSE,  Dept.  G3-1E,  Rahway,  NJ  0765. 


0NTINUED  CHINA,  CRYSTAL  AND 
WARE  PATTERNS 

ete  sets  of  china,  crystal  and  flatware  become 
ed  heirlooms,  treasured  by  families  for  generations, 
you  add  to  your  settings,  immediate  values  are 
:ed.  The  world's  largest  inventory  of  discontinued 
is  in  bone  china,  earthenware,  crystal,  sterling, 
late,  and  stainless.  Write  to:  REPLACEMENTS, 
1089  Knox  Road,  Dept.  BHG391,  Greensboro, 
420.  Or  call  (919)697-3000. 
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%   OFF 
Dent  Store 


VERTICALS 

DUETTES 

MINIS 


niHona)  brand  names  nil  lyons  ol  window  coverings  caH  with  bt*nd 
MM.  iMiitnrn  name  A  color  •  6  days  •  wftnh  M-F  8  lo  6  Sal  10  lo  3 


800-877-8590 

THE  BLIND  WORKS 
1  No  sales  lax  outside  NJ 

THE  SMART  SHOPPERS  CHOICE 


FREE  UPS 
SHIPPING 


Free  Handcraft  Booklet 

Make  attractive,  durable  art  objects 
with  Durham's  Rock  Hard  Water  Putty. 
Mold,  carve,  sculpt,  model  or  cast  it. 
No  firing  needed.  For  tree  handcraft 
booklet,  send  long,  stamped,  self- 
addressed  envelope  to  Durham,  Box 
804-B,  Des  Moines.  Iowa  50304. 


MINIS 


VERTICALS 


BEST  BLIND  PRICES  IN  AMERICA! 


FREE 

DESIGNER 

SAMPLE  KIT 


From  Our  Factory 
PLEATED 


Actual  aluminum  color  samples.  Actual 
fabric  samples.  This  kit  could  save  you 
hundreds.  Call  for  yours  today! 

Shop  Wholesale  At  Home!  Lifetime  Guarantee! 

SffFree! 


suggested  retail  price 


5  Working  Day 


1-800-642-9899^ 


326  N.  Stonestreet  Ave.,  Ste.  204,  Rockville,  MD  20850 

15711  Caminito  Atico,  San  Diego,  CA  92128 

East  Coast  West  Coast 


around 
the 
uiixjoci) 


AH 


£ 


SALE! 


The  "Original"  Cap  Rack 
Holds  up  to  12  Caps! 


At  Last  A  Cap  Organizer! 

Now  you  can  solve  the  problem  of  cap  overload  with  our  new 
Cap  Rack.  Put  an  end  to  caps  falling  off  overloaded  hooks 
and  ending  up  on  your  floor!  Simply  order  these  easy-to-install 
Cap  Racks  and  you  will  solve  the  problem  of  "Where  do  I 
put  all  of  these  caps?"  Easy  to  use— simply  fold  in  the  back 
of  the  cap  and  snap  each  cap  into  the  PATENTED  plastic  clip. 
Hang  one  for  everyday  use,  and  order  several  for  your  cap 
collection.  Made  in  USA  of  Solid  Wood.  Great  gift  idea. 

Set  of  two  6-clamp  Cap  Racks  (each  18"  long) 

Reg.  S1135-N0W  for  limited  time,  ONLY  $1055  +  $2.45  p&h. 

Two  sets  of  two  6-clamp  Cap  Racks  Only  $19.95  +  $2.85  p&h. 

Single  12-clamp  Cap  Rack  (36"  long)  Reg.  $11.50 — 

Now  for  limited  time,  ONLY  $10.50  +  $2.45  p&h. 

Two  single  12-Clamp  Cap  Racks  Only  $19.50  +  $2.85  p&h. 

Send  Check  or  M.O.  20  day  money  back  guarantee. 
U«.IM»    l»_  Dept. BHO-391, 1118 W.Lake 
HOIST,  Hie.  Box  370, Tawas City,  Ml  48764 


QWIK  BLINDS 

Window  fashions  for  less 


SHIPPED  IN 


H5 


1    Any  Color 

■     Any  Size 
12"  to  120" 

1    No  Tax 

(Outside  Calif.) 


Hv^, 


CUSTOM  MINI  BUNDS   -    1"  ALUMINUM 

L\w 

12-23 

26 

29 

32 

36 

40 

44 

48 

52 

57 

62 

67 

72 

21" 

4 

6 

7 

9 

11 

13 

15 

S6 

18 

19 

20 

21 

22 

42" 

7 

9 

10 

12 

14 

16 

19 

20 

22 

25 

27 

30 

32 

48" 

10 

11 

12 

16 

18 

20 

23 

24 

26 

30 

33 

36 

38 

54" 

12 

14 

15 

19 

22 

24 

36 

27 

29 

34 

36 

39 

41 

60- 

15 

18 

19 

21 

24 

26 

28 

29 

32 

37 

36 

42 

46 

66" 

16 

19 

20 

23 

26 

28 

30 

33 

35 

4  0 

42 

46 

49 

72" 

18 

10 

21 

24 

27 

29 

32 

35 

37 

42 

" 

50 

53 

•FREE  MAIL  ORDER  KIT* 

1-800-3-BLINDS 


CUSTOM 

•  Minis 

•  Verticals 

•  Wood  Blinds 

•  Pleated  Shades 

•  2"  Aluminum 


25  Locations 


CUSTOM  BLINDS,  BUDGET  PRICES 

IN  ONLY  3  DAYS. 


Custom  sizes  tram  10"  to  120"  wide. 
Here's  a  sampling  ot  our  mini  blind  prices. 

\w 

15-23" 

26" 

29" 

32" 

36" 

40" 

44" 

21" 

S9 

S11 

S12 

S14 

S16 

S18 

S20 

42" 

12 

14 

15 

17 

19 

21 

24 

48" 

15 

16 

17 

21 

23 

24 

29 

54" 

17 

19 

20 

24 

27 

29 

31 

60" 

20 

23 

24 

26 

29 

31 

33 

66" 

21 

24 

25 

28 

31 

33 

35 

COMPARE  OUR  PRICES  TO  ANYONE. 


i  Custom  Verticals  in 

Vinyl,  Fabrics 

Aluminum 
i  Custom  1 "  Wood 

Blinds 

1  Sola-re  Pleated  Shades 
i  Hunter  Douglas 

Duettes® 


1 

t 

I 

1                   m 

'    It  Tl  »  \t 

!  *»fl»        J_ 

LIFETIME  GUARANTEE 


?rlele1'800*966«3DAY 

Ask  For  Your  FREE  Ordering  Kit  •  VISA  and  MasterCard  Accepted 


3  DAY  BLINDS,  INC.  Anaheim,  California 


Prices  subject  to  change 
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#1  LEVOLOR 

MAIL  ORDER  DEALER 


~v;  v. 

LEVOLOR  ECONOMY  MINI  BUND-FREE  VALANCE 

fc&& 

18- 

to 
76 

to 

to 
32 

to 

36 

to 

40 

to 
44 

to 
4B 

lo 
52 

to 

57 

to  1  to 
62     67 

:;vi.^ 

To  42 

S14 

S16 

51? 

513 

S20 

522 

S23 

S25 

S27 

S30 

532   S34 

42*  lo4B 

S16 

SI? 

516 

520 

522 

524 

526 

S28 

529 

533 

S3S   S37 

48*  10  54 

51? 

S18 

BO 

521 

524 

S26 

S2B 

S30 

S31 

S36 

S38    541 

54t  1O60 

S18 

S20 

S21 

523 

526 

S28 

530 

532 

534 

538 

542    544 

60.10  66 

S19 

S2I 

523 

524 

S2e 

S30 

432 

535 

S3? 

542 

545    547 

66+10  72 

121 

%72 

S?4 

S26 

529 

S32 

S35 

S3? 

540 

545 

S47|551 

SIZE 

STO 

102V 

/X1( 

WH.< 

:all 

FOR 

WbL 

LS'L 

OWb 

SI  Ml 

1ICES 

CALL  OR  WRITE  FOR  A  PRICE  QUOTE  OR  FREE  BUYERS'  GUIDE 

1-800-547-8982 

WELLS  INTERIORS 

WEST  COAST'S  #1  LEVOLOR  DEALER 

7171  AMADORPLAZA  ROAD,  DUBLIN,  CA  95468 
PLUS  20  CONVENIENTLY  LOCATED  CALIFORNIA  &  OREGON  RETAIL  STORES 


BRAID  Aid 

Easily  weave  many  basic  and 
exotic  styles,  including  English, 
French  and  Dutch  like  an  expert. 
64  page  book  of  step-by-step  il- 
lustrated instructions  for  all  length 
hair  and  textures.  Send  S6.95  + 
S1.50  shipping.  Refund  guarantee. 
Valco,  Dept.  B-636,  Box  2012, 
New  Rochelle,  N.Y.  10802. 


P  E  T.I  T  E 

Famm 


SIZES  4  -  20 


FOR  WOMEN  5'4 
AND  UNDER 


Wide  Selection  of 
Name  Brands. 

•  Length,  Waist  and 
Hips  carefully 
tailored  for  a 
perfect  fit 

•  Shoes  in  petite 
styles  and  sizes 

•  Satisfaction 
Guaranteed 


WE  DO 

WALLCOVERINGS. 


,1 


Smart  wallcoverings  does  one 
thing  and  we  do  it  right!  That's 
why  we  can  discount  every 
pattern  in  every  wallpaper 
book  seen  anywhere  up  to. . . 


50 


% 

OFF 

RETAIL 


-  SMART  FEATURES  — 

•  Free  UPS  shipping1 

■  Most  orders  shipped  within  3  days! 

Absolute  lowest  prices  guaranteed! 


CALL 
TOLL 
FREE 


1-800-677-0200 


1  SMART 


"Where  a 
smart  shopper 
is  our  best 
LURLLCOV6RINGS     customer." 


Now  have  two  roo 
in  the  space  of  on 


^delmar@  •   Levolor 


America's  leading  wallbed.  Mattresi 
plus  boxspring  for  comfort.  Fingerti| 
operation— twin  to  king.  Build  in  or 
use  SICO  wall  cabinets.  Free  plannii 
kit-phone  800-328-6138  ext.  116     1 
or  write  today. 

^<g>  g  SICO  INCORPORATED 

Si  ^— ■  i      »  Room  Makers  Division 

==  .lirrsimS  7525  Cahill  Rd„  P.O.  Box  1169  P 

"i™"""^""!™  Minneapolis.  Minnesota  5544C  tm 

io 

i 

fT 


1  BUY  FACTORY  DIRECT  AND  SAVE! 

•  Duettes 

•  Wood  Blinds 

•  Pleated  Shades  ^^ 
pvc. Aium. Fabric 'Skylight Blinds  I  I 


Lifetime 
Guarantee 

Low  Price 
Guarantee 


h 

i 

Strongest  Alum  K '.   J< 


mXPRESSBLINDSFACTORY 
—  1  -800-543-2383  3 

19751  Frederick  Rd..  Germantown.  MD  20676 


FREE 

SAMPLE . 

YOU  RECEIVE  GEHUI 
-  SAMPLES  OF  MATERI 


II 


FREE 


ii 


WHITE  DOGWOODS 


IN  AN  EFFORT  TO  INTRODUCE  YOU  TO  OUR 
COMPANY  AND  TO  HELP  SUPPORT  THE 
GOALS  OF  PROJECT  EARTH  WE  ARE  GIVING 
AWAY  4  WHITE  DOGWOODS.  THESE  BEAUTI- 
FUL TREES  ARE  ALREADY  1-1 'A  FEET  TALL. 
WE  DO  REQUIRE  $2.00  TO  HELP  PAY  SHIP- 
PING &  HANDLING.  ABSOLUTELY  NOT  OVER 
4  TREES  PER  ADDRESS.     SEND  TO: 


FREE  DOGWOODS 
CALLER  BOX  500  •  MCMINNVILLE,  TN  37110 

SORRY  NOT  GOOD  IN  CA  -  WA  -  AZ 


70 


up 

TO 


P/o 
OFF 


t-80' 

.  nTCO 


LeinQUAFO^"     p.  ce,  Motrew 


8  cVinwn 


07960 


I 

FREE  CATALOG 

Over  74  Styles  of  Support  Parity  Ho: 
and  Elastic  Stockings  at  25%  to  40%  C 

Future  Hanes,  Givenchy,  Bauer  & 
Black,  Berkshire  and  more.  All 
doctor  recommended,  first  quality 
—  in  every  size  and  color.  Plus 
Drew  &  Daniel  Green  comfort 
shoes  in  five  widths,  hard  to 
find  foundation  garments, 
and  home  health  care 
products. 

Write  for  FREE 
Catalog  TODAY! 

Send  Name  and  Address  to: 

©SUPPORT  PLUS 

Dept.  B1 01 ,  Box  500,  Medfield,  MA  020E 


CUSTOM 

TABLE 

PADS 

FACTORY  DIRECT 

SAVINGS 

No  Deposit  or  Messy  COD 

FREE  Kit  Available 

LIFETIME-AND-A-DAY 


m 


GUARANTE 
CALL:  1-800-444-0778  Ext.  1600 

5 


OR 


P.O.  BOX  A  •  LAGRANGE,  INDIANA  46761  \l 
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MAZING   SCIENTIFIC  BREAKTHROUGH  ALLOWS  YOUTO... 


KISS  YOUR  FAT 


OODBYE  EASILY 


T  SIX  TIMES  A  DAY  &  STILL  LOSE  W 
IE  KEY  TO  LOSING  WEIGHT  •  LOSE  1 


hrough  an  amazing  scientific  breakthrough, 
"^ rs  and  medical  technicians  have  made  It  pos- 
or  people  like  you  and  me  to  lose  weight  quickly 
lately.  Tested  at  university  labs,  retested  at  clln- 
S  id  major  hospitals  and  acclaimed  by  doctors  all 
he  world,  finally  there  Is  something  that  works 
jjj3  Ip  you  lose  weight.  If  years  of  stubborn  fat  build- 
ve  been  your  problem,  NOW  AT  LAST  THERE 
MEDICALLY  PROVEN  WAYTO  LOSE  WEIGHT 
*  AND  EASILY.  We  call  It  The  Total  Diet  because 
ally  attacks  excess  fat  and  fluids  that  have 
led  most  people  for  years.  What's  more>-  RE- 
TS ARE  GUARANTEED  FROM  THE  FIRST 
No  other  method  guarantees  you  will  lose 
t  starting  with  the  very  first  day. 


LIKE  NEVER  BEFORE  ! 


have  every  opportunity  to  lose  weight  with 

TWO  WAY  reducing  system.  Now  with  this 

Jly  Proven  Method  you  can  start  today  to  trans- 

your  old  body  Into  a  newer  and  more  slender 

hlui  body.  It's  Incredible  but  true!  Begin  to 

it  i  away  years  of  stubborn  fat  build-up.  LET  THIS 

)\  LY  WONDER  WEAPON  WORK  FOR  YOU.  Win 

„   battle  with  bulging  pockets  of  fat.  THE  FAT  AT- 

KER  in  the  Total  Diet  is  so  powerf  u»  you  will  start 

'°'  e  ugly  pockets  of  fat  and  flab  begin  to  disappear 

your  stomach,  your  rear,  your  thighs,  and  from 

k  glng  breasts  and  droopy  arms  right  away.  For- 

j  knythlng  you  have  ever  tried  before.  THIS  IS  IT! 

'  n  the  very  first  day  you  will  notice  the  dlffer- 

]  i  and  WHAT  A  DIFFERENCE!  The  Total  Diet  Is 

;i  i  and  gentle  but  powerful.  It  contains  no  harmful 

I  is.  No  stimulants  of  any  kind.  Yet  the  fat  attacker 

|  e  Total  Diet  totally  destroys  fat  and  fluids  that 

I 3  dragged  you  down  for  years. 


ILOCKS  THE  SECRET  OF  LOSING  WEIGHT ! 


eloped  by  leading  weight  loss  specialists  after 
's  of  study  and  constant  research  this  SAFE  AND 
3VEN  METHOD  ATTACKS  FAT  TWO  WAYS. 
I,  it  lets  you  take  control  of  your  body  without 
-Jnuous  exercise  and  without  starvation  diets.  You 
-  soon  be  wearing  those  clothes  that  have  not  fit  you 
ears,  even  today's  new  styles.  The  pounds  and 
les  you  have  carried  for  so  long  will  start  fading 
ly.  This  anti-fat  wonder  formula  allows  you  to 
■weight  from  your  legs, thighs,  rear,  stmach  and 
opy  arms.  You'll  move  Into  a  new  world  as  you 
ase  the  slim  and  trim  person  Inside  you  waiting 
some  out  and  enjoy  a  new  life.  As  each  moment 
is  by,  the  fat  burning  formula  Is  constantly  at  work. 


EIGHT  -THIS  IS  IT! 
0,20,  EVEN  50  LBS. 


YOU  CAN  LOSE  UP  TO      I FASTEST  easiest  wayto  lose  weight  i 


20  LBS 


30  LBS 


40  LBS 


50  LBS 


1  St.  WK. 


2  nd.  WK. 


3  rd.  WK. 


4  th.  WK. 


YOU  CAN  DO  IT  TOO! 


SECOND,  THIS  TRULY  AMAZING  DOCTOR'S 
FORMULA  ACTUALLY  LESSENS  YOUR 
DESIRE  TO  OVEREAT.  WHICH  WILL  BUILD 
YOUR  CONFEDENCE  This  proven  formula  al- 
lows you  to  reduce  the  amount  of  fat  building 
calories  that  enter  your  system.  Therefore,  in 
just  a  matter  of  days  your  body's  fat  cells  will 
begin  to  shrink  and  shrink  and  shrink.  Noth- 
ing works  as  well.  Nothing  has  been  proven  as 
safe.  AS  YOU  LOSE  WEIGHT  YOU  WILL  SEE 
YOUR  DRAMATIC  PROGRESS  RIGHT  BE- 
FORE YOUR  EYES,  IN  YOUR  MIRROR  AND 
ON  YOUR  BATHROOM  SCALE  EACH  AND 
EVERY  MORNING. 


NEVER  FEEL  HUNGRY  AGAIN  ! 


LEAVE  THE  FAT  BEHIND.  Move  Into  a  new  world 
as  a  new  slim  person  whose  life  will  be  free  from  fat. 
RESULTS  GUARANTEED.  The  Total  Diet  Is  the 
fastest,  safest,  easiest  way  to  permanently  lose 
weight.  Watch  each  day  as  it  tightens,  lifts,  and  firms 
your  body.  Whether  you  want  to  lose  10, 20,  50  or 
even  100  lbs.  you  will  see  the  dramatic  results 
from  the  very  first  day.  Now  that  you  have  this 
Incredible  anti-fat  weapon  on  your  side  you  will 
not  fall.YOU  CANNOT  FAIL  THIS  TIME  with  the 
Total  Diet.  Gone  are  those  gnawing  pains  of  hunger 
that  force  you  to  eat  and  eat  and  eat.  Your  body  will 
be  under  control  as  you  slim  down  to  your  desired 
weight  this  safe  and  natural  way.  The  Total  Diet  lets 
you  eat  plenty  of  good  tasting  food.  You  eat  as 
much  as  six  times  a  day.  You  are  never  hungry 
with  the  Total  Diet.  You  don't  get  that  empty  feeling 
In  your  stomach.  The  Total  Diet  truly  satisfies  your 
desire  to  eat.  If  you  want  to  lose  weight,  the  decision 
Is  In  your  hands.  Test  after  test  shows  this  is  the 
medically  proven  formula  that  works  so  well.  NO 
MORE  FAT  PROBLEMS.  You  can  have  a  lifetime 
free  from  fat. 


•  TOTALLY  DESTROYS  FAT 

•  LOSE  UP  TO  7  LBS.  IN  2  DAYS 

•  NO  MORE  HUNGER  PAINS 

•  LOSE  WEIGHT  AND  KEEP  IT  OFF 

•  SEE  THE  LBS.  DISAPPEAR  DAY  BY  DAY 

•  LABORATORY  TESTED  SAFE  WAY  TO 
LOSE  WEIGHT 

Doctors  and  medical  experts  from  around  the  world 
acclaim  this  Medically  Proven  Formula  as  the  safest 
most  revolutionary  way  to  lose  weight!  They  hail  the 
ease  that  a  normal  person  In  good  health  can  lose 
weight.  They  marvel  at  the  speed  a  person  can  lose 
pounds  and  inches.  No  other  method  guarantees 
you  to  lose  weight  starting  with  the  very  first  day. 
Every  day  you'll  feel  better,  as  the  body's  fat  and  fluids 
are  released  and  eliminated  from  your  system.  Every- 
day you  will  feel  stronger  and  full  of  pep  and  energy 
as  the  excess  weight  you  have  carried  for  so  long  Is 
carved  off  your  body.  Each  morning  as  you  step  on  the 
scale  you'll  see  the  weight  you  lost.  EACH  TIME  YOU 
LOOK  IN  THE  MIRROR  YOU'LL  SEE  THE  THRILL- 
ING RESULTS  OF  THIS  WONDERFUL  WEIGHT 
LOSS  METHOD. 


DON'T  GIVE  UP  NOW  ! 


THERE  IS  A  PROVEN  WAY  TO  LOSE  WEIGHT. 
EVEN  IF  YOU  HAVETRIED  EVERY  OTHER  DIET  ON 
THE  MARKET,  YOU  MUST  TRY  THE  TOTAL  DIET. 
WHY?  Because  the  TOTAL  DIET  Is  unlike  any  other 
weight  loss  system  ever  developed.  Nothing  works 
as  Fast.  Nothing  Is  as  Safe.  Nothing  can  help  you 
lose  more  weight...  and  best  of  all  It  Is  positively 
guaranteed  to  take  off  pounds  and  Inches  starting 
the  very  first  day  you  use  It,  or  your  money  back. 
Break  out  of  your  rut.  Now  you  can  be  that  slim,  chic 
woman  of  your  dreams  and  be  admired  by  everyone. 
DONT  LET  THIS  GOLDEN  OPPORTUNITY  AND 
CHANCE  OF  A  LIFETIME  PASS  YOU  BY.  The 
sooner  we  receive  your  order,  the  faster  you  can  be 
on  your  way  to  a  happier  and  more  attractive  you. 
Just  fill  out  the  coupon  below  and  let  It  be  the  ticket  to 
the  new  slimmer  you  waiting  to  come  out  and  enjoy  life 
to  the  fullest.  So  what  are  waiting  for?  Do  It  right  now 
and  let  this  be  the  first  day  of  an  exciting  new  life 
for  you. 


DONT  DELAY  -  DO  IT  TODAY 


!  TOTAL  DIET  PLAN    Dept.  BH-21 

I  BOX  1350,  HALLANDALt,  FLORIDA  33008-1350    I 

I  Yes,  I  want  to  loss  weight  last.  Please  sand  me  the  TOTAL  DIET  I 

PLAN.  Order  slzs  checked  below.  K I  am  not  completely  satlsllod 
I  I  may  return  It  In  30  days  (or  a  tull  refund. 

_Cash  60  Tablet  SuppK/S19.95  I 

_Che*  120  Tablet  Supply  134  95  Save  5  0O  ■ 

MoneyOrder  1  BO  Tablet  Supply  £49  95  Save  1000  | 

Charge  to  Vsa  Postage  and  Hndlg 

_Cha,g,  to  MasterCard  USA  Order,  Add  Sale,  Ta,  i 

I  SIGNATURE TOal 

|  Exp.  Dat*_ 

I  NAME 
ADORESS_ 

|crrv_ 


S3  95 


Card* 


-  I 

STATE ZIP | 

« 0 1990  CANAOIA^OJJTSID^ySA- £34  95  PER  ORDER  ■ 


THE  MAN  NEXT  DOOR 


MARCH  1991 


■  After  hearing  our  reaction  to  his 
new  haircut,  Burt,  Jr.,  calls  Chris  and 
me  "groan-ups." 

■  "Capitalism,"  says  Bill  Norman,  "is 
an  economic  machine  that  runs  on 
plastic." 

■  Grandma  Hillis  is  convinced  that 
the  clean  tablecloth  always  draws  the 
quickest  stain. 

■  Time  may  fly,  notes  Aunt  Opal,  but 
gossip  is  rocket-propelled. 

■  Sleep,  I've  found,  is  the  time  be- 
tween going  to  bed  too  late  and  having 
to  get  up  too  early. 

■  "The  moment  the  government  says 
there's  nothing  to  worry  about,"  ar- 
gues Representative  Nick  Hanfli,  "is 
the  time  to  start  worrying." 

■  Uncle  Dodd  Buckner  reports  that 
he  used  to  play  the  lottery,  but  has 
found  a  quicker  way  to  lose  money:  he 
makes  loans  to  his  kids. 

■  Grandpa  Hillis  notes  sadly  that  the 
windy  month  of  March  isn't  as  much 
fun  as  it  used  to  be  now  that  so  few 
men  wear  hats. 

■  Dick  Dresch  lends  a  middle-ager's 
twist  to  the  old  superstition:  "See  a  pin 
and  pick  it  up,  and  all  day  you'll  have 
a  sore  back." 


"Sorry,  you'll  have  to  bring 
a  note  from  your  parents. " 


■  Judy  and  I  were  arguing  about  the 
design  for  some  birdhouses  we've  been 
making  when  Chris  stepped  in.  Ever 
the  real  estate  agent,  she  informed  us 
that  the  only  thing  that  really  matters 
is  "location,  location,  location." 

■  Editor  Earl  Reeves  claims  that  he 
doesn't  need  fancy  polls  to  assess  the 
mood  of  the  nation.  "I  just  go  over  to 
the  mall  and  see  what  the  T-shirts  are 
saying." 

■  Ned  Carter  says  his  taste  in  movies 
has  changed  over  the  years.  "I  used  to 
like  them.  Now  I  don't." 

■  Owning  a  dog  reminds  you  that  tru- 
ly unconditional  affection  must  often 
be  accepted  with  a  broom  and  a  large 
shovel. 

■  My  coworker  Bill  Minchin  takes 
our  manager's  belt-tightening  orders 
seriously.  "I'm  taking  home  only  half 
the  office  supplies  I  used  to,"  he  notes. 

■  Dot  Dresch  misses  the  card  catalog 
at  our  newly  computerized  public  li- 
brary. "On  the  bright  side,"  she 
counters,  "I  doubt  I'll  ever  accidently 
close  the  computer  on  my  finger." 


Larch  is  one  month  that 
can't  make  up  its  mind.  First  it 
wants  to  be  winter.  The  next  day 
it's  spring.  You  might  even  chance 
upon  a  bit  of  summer  breeze. 

I've  been  feeling  a  bit  March-y 
myself  lately.  Some  days,  I  get  to 
feeling  that  I'm  in  the  winter  of  my 
years.  My  back  aches,  my  memory 
seems  to  have  deserted  me,  and  I 
can  barely  make  out  the  voices  on 
my  static-plagued  workshop  radio. 

But  the  very  next  day,  it's 
springtime  for  Burton  Hillis.  There's 
a  bounce  in  my  step,  a  song  in  my 
heart  and,  well,  you  get  the  idea. 

There's  even  a  bit  of  summer 
heat  stirring  at  times,  a  lush,  top- 
of-the-world  feeling.  I  can  usually 
thank  Chris  for  that  particular 
change  in  climate. 

As  I  write  this,  a  cold  wind  is 
howling  outside.  Inside,  however, 
the  weather  is  just  fine.  In  fact,  I 
feel  a  warm  front  moving  in  from 
the  next  room  with  a  twinkle  in 
her  eye. 
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REVOLUTIONARY 

b  Fight  Matting. 


The  ultimate  test  of  any  carpet 
—  *  is  its  ability  to  resist  matting. 

I  w&   y  That  slow,  inexorable  process 
|Ej5BI9      that  gradually  turns  the  high- 
traffic  routes  in  your  home  into 
iten  paths.  And  transforms  your  once 
autiful  carpet  from  a  source  of  pride  into 
Durce  of  embarrassment. 
At  Wear-Dated®  Carpet,  we  decided  to 
something  about  matting. 
What  our  engineers  found  is  that  it  would 
le  a  whole  new  kind  of  fiber  system  to 
wily  do  the  job. 

Ye  Virtually  Reinvented  The  Carpet. 
I  We  needed  a  fiber  system  that  wouldn't 
|  down  on  you  prematurely  simply  be- 


TraJJic  Control 


3 


vs 


ijfic  Control's  patented  new  Dual  Fiber  System  is  designed  to 
mice  back,  not  (jet  beaten  down  like  traditional  constructions. 

jse  you  walked  on  it.  Or  did  any  of  the 
lier  things  you  do  to  a  carpet  in  normal, 
fleryday  living. 

A  fiber  system  designed,  in  other  words, 

specifically  fight  matting. 

How  Traffic  Control  Works. 

^^^  Unlike  the  traditional  con- 

■   structions  that  carpets  normally 
■»    use,  our  new  Traffic  Control m 
Fiber  System  employs  a  unique 
!|^^^^^  dual  fiber  design.  By  taking 
xJmq&W     tough  nylon  fibers  and  inter- 
^v^m     weaving  them  with  acrylic  fibers, 
we  built  in  a  type  of  resilience 


that's  never  existed  before.  It's  a 
major  step  in  carpet  technology 
Because  it  makes  it  possible  to 
produce  carpet  that's  as  soft  as 
you  want  a  carpet  to  be.  Yet 
has  the  inner  strength  to  keep 
springing  back.  Day  after  day, 
month  after  month  and  year 
after  year.  Plus,  Traffic  Control  provides 
you  with  the  same  stain  resistance  that 
Wear-Dated  Carpet  is  famous  for. 
It's  Designed  For  The  Real  World. 
Traffic  Control  is  especially  well  suited 
for  the  high-traffic  areas  of  your  home  like 
your  family  room,  living  room, 

hallways,  dining  area,  and 
every  other  place  you  want 
good  mileage  from  your 
new  carpet. 

So  if  you're  considering  buying  new 
carpet,  the  Traffic  Control  Fiber  System 
should  make  your  choice  very  simple. 

Call  Toll-Free  For  A  Dealer  Near  You. 

To  see  the  wide  array 
of  Traffic  Control  colors, 
call  1-800-322-6327  for 
the  Wear-Dated  Carpet 
dealer  nearest  you. 

New  Traffic  Control 
from  Wear- Dated  Carpet. 
Specifically  engineered 
to  fight  matting.  And  so 
advanced,  it's  even  de- 
signed to  be  walked  on. 
And  on  and  on  and  on 
and  on  and  on.  So  go 
ahead,  walk  all  over  us. 


Wear-  Dated 
Assurance 


WEAR-DATED 
CARPET 


Carpet  bearing  the  Wear- 
Dated  logo  assures  you  of 
the  highest  quality  materials 
and  technology  available. 
Every  Wear-Dated  Carpet 
style  goes  through  real- 
world  performance  testing, 
just  to  be  sure  its  beauty 
will  last. 


raffic  Control  is  a  trademark  oj Monsanto  Company. 


TWO  DIRTY  WORDS. 

SPRING 
CLEANING. 


rt 


ONE  CLEAN  WORD. 
PLEDGE. 


^  or  over  three  decades, 
^1  you've  trusted  the 
^^  Pledge  family  of  fine 
products  to  keep  your 
se  looking  its  very  best.  So 
elp  make  spring  cleaning  less 
dirty  job,  and  more  of  a  job 
-done,  we  offer  the  following 
ng  cleaning  hints. 
Spring  Fresh™  is  in  the  air. 
new  Country  Garden™ 
>ourri,  Lemon,  or  our  Original 
it  Pledge.  Because  with  Pledge 

can  choose  from  four  pleas- 
1  Pledge  fragrances  to  dust, 
,sh,  and  bring  out  the  beauti- 
shine  in  your  furniture,  cab- 
s,  panelling,  and  other  wood 
aces  in  your  home.  With  its 
chable  formula,  Pledge  pro- 
s  wood  against  fingerprints 

smears,  and  it  never  leaves 
and  a  waxy  build-up.  You'll 
» find  Lemon  Pledge  available 
.  trigger  spray  bottle. 
From  quick  dusting... For 
rything  from  routine  dusting 
daily  touch-up 
rk,  also  try  con- 
sent new  anti- 
ic  Pledge6"  Dusters. 

Pre-moistened, 
ion-scented  wipes, 
ige  Dusters  attract 
i  hold  more  dust 
in  dry  dusting, 
ey're  perfect  for 
wood  surfaces. 


To  deep  cleaning.  To  clean 
and  moisturize  your  fine  wood- 
work, use  Pledge  Lemon  Oil.  It 
penetrates  deeply  into  unsealed 
wood  surfaces  and  works  to  con- 
dition and  restore  wood's  natu- 
ral beauty.  With  its  sunscreen 
formula,  Pledge  Lemon  Oil  also 
helps  protect  wood  that's  frequent- 
ly exposed  to  drying  sunlight. 

And  other  surfaces,  too. 
Don't  think  of  Pledge  as  just  a 
wood  polish.  Because  of  its  mild, 
non-abrasive  cleaners,  Pledge  can 
also  be  used  on  other  surfaces  as 
well.  Formica,  plastic,  marble,  vinyl, 
and  even  leather  are  left  with  a 
protective  shine.  You  can  even 
use  Pledge  to  bring  out  the  natu- 
ral beauty  of  brass  and  other 
metal  surfaces. 

As  you  will  see,  there's  just 
the  right  Pledge  to  get  the  job 
done  right.  So  to  keep  every  room 
in  your  home  looking  its  best, 
remember  the  last  word  in  spring 
cleaning,  and  that's  Pledge. 


Pledge  Spring  Book  Offer. 

Polish  with  Pledge  and  you  can 
save  $15.00  on  the  newest  Better 
Homes  and  Gardens8  New  Deco- 
rating Book  (hard-cover  copy). 
Beautifully  illustrated  and  filled 
with  easy-to-follow  suggestions, 
it's  the  perfect  do-it-yourself 
decorating  guide 
for  every  room  in 
your  home. 
Only  $14.95. 


ORDER  FORM 


Pledge  Spring  Book  Offer 

MAMP 

(Please  cxinll 
ADDRFSS 

C.STV 

STATE. 


-ZIPCODE. 


To  order  your  decorating  book: 

1.  Purchase  Pledge  (any  size,  any  scent). 
Circle  the  purchase  price  on  your  original, 
dated  cash  register  receipt.  Receipt  must 
be  dated  between  March  15,  1991  and 
October  15, 1991. 

2.  Write  the  UPC  number  from  item  pur- 
chased next  to  the  corresponding  circled 
price. 

3.  Make  your  check  or  money  order  (no 
cash,  please)  for  $14.95  (includes  $2.00 
postage  and  handling)  payable  to: 

Pledge  Spring  Book  Offer. 

Please  print  your  complete 
name  and  address  (including 
zip  code)  on  the  order  form 
above.  Then  mail  the  com- 
pleted order  form,  correct 
proof  of  purchase,  and  check 
or  money  order  to: 

Pledge  Spring  Book  Offer 
RO.  Box  9619 
Clinton,  Iowa  52736 

Offer  expires  October  15, 1991  (or  when  supplies 
are  exhausted)  and  is  good  only  in  the  U.S.A., 
or  its  territories.  Void  where  taxed,  restricted,  or 
prohibited  by  law.  Allow  6-8  weeks  for  delivery 
Offer  limited  to  one  per  name  or  address 
c  1991  S.C.  Johnson  &  Son,  Inc. 
All  rights  reserved. 
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You'll  want  to  use  it 
even  when  you  re  dining  out. 
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NEW! 


GETA 
GRIP! 

Rubbermaid's  new  line  of  brushes. 

mops,  brooms  and  scrubbers 

helps  you  get  a  grip  on  housework. 

Specially  designed  to  make  cleaning 

a  little  easier  to  handle.  Pick 

one  up  today  and  you  may  not 

ever  want  to  put  it  down. 


Rubbermaid 
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at  happens  when 
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t  key  ingredient. 


A  brand  new  kind  of  sauce 
inspired  by  the  grand  old 
method,  slow-cooking, 
the  secret  to  getting  that 
t  homestyle  taste.  It's  a 
whole  new  answer  to: 


Which  Ragu 

Tonight? 


O  1991  Ragu  Foods,  Inc.,  owner  of  the  registered  trademark  RAGU. 


.Cooked  Homesty/ 
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America's  #1 
cleaning  expert 
recommends 
Eureka. 


*>  •* 


Don  Aslett 

runs  a  company 
that  cleans  almost  30 
million  square  teet  of 
commercial  floorspace 
every  day.  That's  the 
equivalent  of 
20,000  average- 
size  homes.  He's 
also  a  best  selling 
author  of  how-to-clean  books.  He  uses  Eureka 
vacuums  on  the  job,  and  at  home. 


"The  Boss  Self- 
Propelled  is  so 
easy  to  use, 
it  practically 
cleans  by 
itself." 

Just  two  fingers  move  it 
forward,  backward. 
Positive  Drive  transmission 
for  smooth  control. 
The  Boss  with  6.7  Amps 
delivers  50%  Extra  Suction 
Powerf  *  the  power  to  cut 
your  cleaning  time  in 
half! 

Sliding  Rugulator®  ad- 
justs to  carpet  height. 


Get  this  "Clean  the  Easy 
Way"  booklet  by  Don  Aslett  at 
no  extra  cost  with  purchase 
of  any  Eureka  vac. 


sweep  you  off  your  feet? 


EUREKA 

VACUUM  CLEANERS 

©  Trie  Eureka  Company.  Bloomlnglon.  IL  61 701 .  In  Canada,  Euroclean  Canada  Inc., 
Cambridge.  Ontario.  Prices  and  specifications  subject  to  change  without  notice. 


EDITOR'S  LETTER 
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ear  Readers, 

A  while  back,  Tom  Jackson,  our 
Environmental  Editor,  and  I  were 
talking  about  the  problem  of  motivat- 
ing ourselves  and  others  to  recycle. 

Bundling  up  the  newspapers,  sort- 
ing out  the  trash,  riding  a  bike  instead 
of  driving,  and  all  the  other  things 
we're  encouraged  to  do,  all  take  time 
and  energy  we'd  rather  devote  to 
something  else.  Besides,  you  have  the 
sneaking  suspicion  that  they  don't 
really  do  any  good  anyway.  The  prob- 
lems are  so  huge,  how  could  one  fam- 
ily's efforts  make  even  a  small  dent? 

In  response  to  this  rather  discour- 
aging conversation,  I  asked  Tom  to 
find  a  family  leading  an  ecologically 
sound  lifestyle.  Not  leftover  hippies  on 
a  subsistence  farm  somewhere,  but  an 
ordinary  suburban  family  living  in  the 
kind  of  place  most  of  us  do,  with  the 
routine  pressures  of  time  and  budget 
that  most  of  our  families  feel.  Find  out 
what  they  do  and  how  they  do  it. 
Then,  figure  out  what  the  positive  im- 
pact on  our  environment  would  be  if 
every  American  family  did  the  same. 

So  Tom  went  forth  and  found 
Mark  and  Sue  Macemon  and  their 
two  kids.  The  Macemons  fit  my  speci- 
fications to  a  T  They're  a  young  fam- 
ily who  have  developed  a  range  of 
good,  ecologically  sound  habits,  with- 
out becoming  fanatics.  You  can  read 
all  about  them  in  Tom's  fascinating 
article  on  page  1 70. 

As  I  asked,  Tom  worked  with  vari- 
ous environmental  experts  to  estimate 
what  would  happen  if  the  Macemons' 
efforts  were  extended  to  every  house- 
hold in  America.  They  came  up  with 


some  astounding  results.  You'll  find 
them  in  the  "Green  Facts"  section  of 
his  article. 

He  also  figured  out  what  the  effects 
would  be  if  every  one  of  our  8  million 
Better  Homes  and  Gardens®  families 
did  a  few  simple  things  to  live  more 
lightly  on  the  earth.  For  instance,  if  all 
of  us: 

Recycled  our  aluminum  cans,  we  i 
could  save  enough  of  this  metal  to  re-  • 
build  the  entire  U.S.  commercial  air  ■ 
fleet  every  two  years. 

Installed  three  compact  fluorescent  l 
light  bulbs  (like  the  one  I'm  holding  in  i 
the  photo  above),  we  could  eliminate 
four  tons  of  pollution  and  the  need  for 
one  entire  power  plant,  and  save  half  a  i 
million  dollars  in  energy  costs  daily. 

Recycled  newspapers,  we'd  save  ai 
million  trees  every  three  months. 

Kept  our  autos  tuned  and  main- 
tained, we  could  save  the  equivalent  of 
two  supertankers  of  oil,  24,000  tons  of 
pollution,  and  $3.5  million  daily. 

It's  clear  that  the  pollution  solution  i 
is  in  the  hands  of  mainstream  Ameri- 
can families  just  like  us.  We  can  rant 
and  rave  about  what  "they"  are  doing, 
but  we're  the  folks  who  are  going  to 
make  the  real  difference  in  the  future 
of  our  little  planet. 

Join  me  in  a  vow  to  start  today  to 
follow  the  example  of  the  Macemons. 


David  Jordan,  Editor  in  Chief 
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Mannington  Gold™ 
Outshines 

^^ 
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Armstrong  Here. 
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MANNINGTON  TESTING  GROUNDS 
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And  Here. 
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Tests  confirm  it.  Mannington 
Gold  shines  brighter,  and 
longer,  than  Armstrong's* 
best  floors*  Mannington 
Gold  resists  dents  better,  too. 
And  nobody  resists  scuffs 
better.  So  Mannington  Gold 
looks  new  longer. 

That's  why  beautiful 
Mannington  Gold  is  the 
only  floor  to  come  with  a 
"No  Questions  Asked"  free 
replacement  guarantee.** 

Mannington  Gold  out- 
performs Armstrong.  The 
tests  are  complete— now  you 
get  to  appreciate  the  results. 


MANNINGTON 

G  •  O    L  •  D„ 

A  Shining  Example  Of  What 
A  Floor  Should  Be™ 

*  Armstrong  Designer  Solarian  II® 
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Have  a  proble 
with  your 
subscription? 


m 


We  want  to  solve 
it  to  your  com- 
plete satisfaction, 
and  we  want  to 
do  it  fast.  Please 
write  to: 

Robert  Austin, 
Better  Homes  and 
Gardens11"  Maga- 
zine, P.O.  Box 
4536,  Des  Moines, 
Iowa  50336. 

You  can  help  us 
by  attaching  your 
magazine  label 
here,  or  copy 
your  name  and 
address  as  it  ap- 
pears on  your 
label.  Send  this 
along  with  your 
correspondence. 


Moving? 

Simply  attach  the  mailing  label  fronjj 
this  magazine  and  write  in  your  new/, 
address  below.   (Please  allow  4-6 
weeks.) 

Your  New  Address  Goes  Here 


Name- 

; 

Address 

Apt.  # 

City 

State 


Zip 


Subscription  Rate! 

12  issues  $16.  Add  $12  a  year  for 
Canadian  or  foreign  orders. 

D  Renewal  □  New  Order 

For  Fast 
Service... 

...it  is  better  to  write  us  concerninn 
your  problem  and  include  the  magai 
zine  label.  Also,  address  changes  an 
handled  more  efficiently  by  mail: 
However,  should  you  need  to  reach  u. 
quickly  the  following  toll-free  numbei 
is  available: 

1-800-678-2666 

Better 

Homes 

_M-    A  and  Gardens  ® 


P.O.  Box  4536  •  Des  Moines,  Iowa  503: 
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ortraits  of  Pleasure 


KENT 

gives  you  a  Light  with  pleasure. 


KENT 


Kent 


SURGEON  GENERAL'S  WARNING:  Smoking 
By  Pregnant  Women  May  Result  in  Fetal 
Injury,  Premature  Birth,  And  Low  Birth  Weight. 


Light.       Lighter.     Lightest. 

12  mg.  "tar,"  .9  mg.  nicotine;  Kent  Golden  Lights:  8  mg.  "tar,"  .7  mg.  nicotine;  Kent  III:  3  mg.  "tar,"  .3  mg.  nicotine  av.  per  cigarette  by  FTC  Method. 
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lit  came  from 

Japan  it  would  be  praised 

to  high  heaven  and 

priced  there,too. 


• 


Fortunately,  the  LeBaron 
Sedan   comes   to   you   from 

hrysler.  And,  like  the  new  class 
)f  luxury  cars  from  Japan,  it  too 
las  received  a  fair  amount  of 
praise.  But  unlike  the  imports, 


Advanced  anti-lock 
braking  system  (ABS) 


••" 


you  don't  have  to  pray  to  heaven 
to  afford  it. 

Yet  LeBaron  Sedan  features 
some  of  the  most  advanced  engi- 
neering of  any  car  on  the  road 
today. 

Our  4-wheel  disc  anti-lock  brake 
system  (ABS)  is  available.  By  pre- 
venting wheel  lockup,  it  helps  you 
retain  steering  control  even  in  a 
sudden  stop  on  a  rain-slicked 
highway. 

Every  LeBaron  engine  is 
designed  with  electronic  fuel 
injection  to  maximize  its  power 
and  efficiency.  And  the  standard 
automatic  transmission  is  engi- 
neered to  provide  remarkably 


smooth  performance. 

But  maybe  the  most  important 
feature  on  any  car  today  is  the  air 
bag.  It's  another  standard  with 
LeBaron  Sedan.  And  when  used 
with  the  safety  belt,  it's  the  best 
driver  protection  available. 


Driver-side  air  bag. 
Inflates  in  50  milliseconds. 


For  the  pure  pleasure  of  driving, 
LeBaron  also  makes  standard 
some  luxuries  worthy  of  the  most 
expensive  cars  in  its  class.  Such 
as  air-conditioning,  a  multi- 
speaker  AM/FM  stereo  cassette, 
electronic  speed  control  and  tilt 
steering. 

Before  you  pay  a  heavenly  sum 
of  money  for  one  of  the  new  luxury 
cars  from  Japan,  see  how  much 
has  been  engineered  into  Amer- 
ica's new  class  of  luxury... at  a 
down-to-earth  price. 


T/TO 

To  buy  or  lease,  please  call 

1-800-4A-CHRYSLER 

Buckle  up  for  safety. 


Advantage: 
Chrysler. 


Base  sticker  price  with  2.5L  engine.  Taxes,  destination  charges  extra.  Based  on  pricing  info,  at  time  of  printing. 


NEOTTO 
UGHT&THHtSTV. 

srmnGmops 

AREALLWEl 

That's  because 
the  O-Cedar 
light&Thirsty® 
mop  has  unique, 
durable  cloth 
strips  that  are 
20%  more  absor- 
bent than  mop 
strings.  Plus,  it's 
machine  wash- 
able and  dryable,  lightweight, 
and  non-shedding.  Try  Light  & 
Thirsty  from  O-Cedar.  ^^ 
The  best  mop  you've  ^§V 
ever  used,  or  your 
money  back* 


cedar 


FAMILY  NETWORK 

READER  S'SOLUTIONSTOFAMILYANDCOMMUNITYPROBLEMS 


Q-CEDAR IYIAKES  YOUR  LIFE  EASIER.® 

•Bordetailscall  1-800-632-1684.  ©  l987TheDrackettCompany. 


Although  my  elderly  aunt's  rela- 
tives checked  on  her  often,  their  visits 
invariably  were  short.  She  mentioned 
how  "everyone  is  so  busy  these  days, 
no  one  has  time  to  sit  a  spell."  One 
day,  I  brought  a  1,000-piece  puzzle 
and  began  putting  it  together  on  her 
unused  dining  room  table.  The  puzzle 
proved  to  be  irresistible  to  all  who 
stopped  by.  Visits  lengthened  as  peo- 
ple stayed  to  find  just  one  more  piece, 
then  another,  and  another. 

Donna  Mellendorf 
Dolton,  III 

Please,  tell  your  readers  to  never 
discard  this  or  any  other  magazine. 
Pass  it  along,  instead.  We  live  in  an 
apartment  building  where  residents 
place  their  already-read  magazines  in 
the  laundry  room  for  others  to  enjoy. 
Schools,  community  centers,  nursing 
homes,  hospital  waiting  rooms,  and 
other  places  often  welcome  the  gift  of 
used  magazines. 

Joy  Knight  Allard 
San  Antonio,  Tex. 

I  consider  myself  a  good  neighbor 
and  am  happy  to  be  a  lender  within 
reason.  The  person  I  have  to  deal  with 
now  is  very  frustrating.  About  once  a 
week  she  asks  for  coffee,  tea,  toilet 
paper,  or  a  bar  of  soap.  And,  yes,  she 
repays,  but  with  inferior  and  cheap 
brands — tasteless  coffee,  stale  tea 
bags,  see-through  toilet  paper,  and 
harsh  soap.  Fd  like  to  remain  friends 
with  her  but  need  suggestions  to  put  a 
stop  to  this  annoyance. 

Bobbie  Mae  Cooley 
Bowen,  III. 

I  have  a  relative  who  continually 
makes  racist  remarks,  sometimes 
around  my  children.  It  is  difficult  to 
explain  to  our  children  why  this  rela- 
tive makes  such  remarks.  We  don't 
want  to  alienate  our  children  from  this 
relative,  but  we  also  don't  want  them 
getting  the  idea  that  prejudicial  com- 
ments are  acceptable.  Any  suggestions 
on  what  we  can  do? 

Michele  Morin 
Durham,  Conn. 
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What  with  business,  travel,  Scouts, 
and  school  work,  my  husband  and  8- 
year-old  son  were  having  trouble  find- 
ing time  to  spend  together  until  my 
husband  came  up  with  this  plan.  Once 
a  week,  my  husband,  who  has  to  leave 
for  work  quite  early,  wakes  our  son 
and  invites  him  to  shave  with  him. 
With  an  empty  razor  and  a  face  full  of 
suds,  our  son  gets  his  dad  all  to  him- 
self to  giggle  with  and  make  faces  at  in 
the  mirror. 

Deborah  J.  Williams 
Endicott,  N.Y. 

I  am  a  recent  widow,  and  doing 
well  reorganizing  my  life.  However,  I 
have  short,  serious  moments  when  I 
actually  feel  my  husband  is  alive.  I 
know  this  is  not  true,  and  I  gain  con- 
trol of  reality  almost  immediately.  But 
I  wonder  if  this  is  something  I  should 
be  concerned  about,  or  if  it  is  a  normal 
phase.  Perhaps  your  readers  who  are 
widows  can  answer  this. 

Beverly  Chaney 
Peoria,  III. 

As  our  son  went  through  the  diffi- 
cult teens,  it  was  hard  to  communicate 
with  him.  In  order  to  keep  the  lines 
open,  we  wrote  a  daily  note  compli- 
menting him  on  something,  and  tell- 
ing him  that  we  love  him.  We  put  the 
note  on  his  pillow  so  he  would  realize 
we  did  notice  him.  We  would  find 
notes  on  our  pillows.  This  worked 
wonders  in  our  family. 

Barbara  Steinagel 
Vancouver,  Wash. 

M- 

^^  Family  Network  welcomes 
letters  describing  how  you  solved 
problems  involving  your  family  or  your 
community,  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  1716  Locust  St.,  Des  Moines, 
IA  50336.  Letters  may  be  edited  for 
space.  All  letters  become  the  property 
of  Better  Homes  and  Gardens®.  We  will 
pay  $50  for  each  letter  published,  m 
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PEOPLE  SMILE  WHEN  THEY'RE  HAPPY  FROWN  WHEN  THEY'RE  SAD.  DO  DOGS? 


Yes.  And  no.  A  dog's  expression 
and  body  language  is  largely  deter- 
mined by  how  important  he  feels 
around  other  dogs  or  his  owner. 

Dogs  are  very  concerned  about 
their  'social  rank!  Like  humans,  they 
love  being  a  big  shot  and  hate  being 


ignored  or  reprimanded. 

So  when  a  dog  looks  like  he's 
smiling  (left-hand  picture),  it  means 
he's  happy  and  excited  to  see  you. 
From  experience  he  knows  you're 
about  to  give  him  a  giant  hug. 

The  half-smile  (middle  picture) 


IS  HE  A  MEMBER  OF  YOUR  FAMILY  OR  ARE  YOU 


Ready  for  a  colossal  misunderstand- 
ing? You  get  so  attached  to  your  dog, 
you  come  to  think  of 


him  as  almost  human. 

Meanwhile  he  is  thinking 
that  you're  a  dog. 

From  his  perspective  you 

and  your  family  are  a 

prehistoric  dog 

pack  which 

has  taken 


ym  H| , 
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is  his  way  of  saying,  "Hey,  I've  been 
a  good  dog... pet  me... pay  atten- 
tion tome...  Pleeease?" 

As  for  what  we'd  call  a  frown 
(right-hand  picture),  it  usually  just 
means  he's  sleepy  or  bored. 

A  MEMBER  OF  HIS? 

him  into  their  den  (i.e.  your  house). 
This  is  why  he  likes  to  sleep 
on  your  bed— apart  from  the  fact 
that  it's  warm,  soft  and  dry.  Every 
dog  instinctively  wants  to  sleep  close 
to  the  leader  of  the  pack  and  in 
your  house,  that's  you. 

But  "leader  of  the  pack"  has  a 

very  specific  meaning  to  a  dog.  It's 

the  one  who  must  provide 

the  pack  with  its  food. 


IS  YOUR  DOG? 
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YOU'RE  CUTTING  BACK  ON 

fou've  heard  that  people  should 
iat  less  meat  and  more  fruit,  vege- 
ables,  fiber,  and  grains. 

Maybe  you  think  your  dog 
hould  too.  Judging  by  their  labels, 
i  lot  of  dog  food  manufacturers 
must  think  so. 


Dmnivores'  (that's  us) 
digestive  system 
takes  nutrients  from 
Various  foods. 


Carnivores'  (that's 
your  dog)  digestive 
system  specializes 
in  meat. 


. 


MEAT.  SHOULD  YOUR  DOG? 

But  nothing  could  be  further 
from  the  truth.  Dogs  are  carnivores. 
They're  supposed  to  eat  meat.  They 
thrive  on  meat. 

Meat  protein  and  fatty  acids 
help  your  dog  look  and  feel  healthy. 
You  can  see  what  meat  does  for  a 
dog  by  his  thick  and  shiny  coat. 

(Dogs,  by  the  way,  never  have 
problems  with  cholesterol.  So  they 
can  eat  more  meat  than  we  can.) 

That's  why  dogs  should  eat 
lams.  It  contains  more  meat  protein 
than  the  leading  supermarket  dog 
food. 

And  since  dogs  naturally  like 
meat,  dogs  will  naturally  like  lams. 

So  it's  really  very  simple.  If 
you're  in  the  market  for  the  best 
dog  food,  get  out  of  the  super- 
market. 


Your  dog  is  different  from  you.  But 
he  does  belong  to  your  family.  So 
you  need  to  feed  him  right.  And 
that  means  feeding  him  lams. 

For  over  40  years  now  we've 
been  demonstrating  the  benefits  of 
our  meat-based  diet  in  dogs  like 
yours. 

But  you  won't  find  lams 
where  you  find  your  food.  It's  sold 
only  at  veterinary  offices,  pet 
stores,  feed  stores  and  other  special 
places.  For  a  free  sample,  call 
1-800-255-4738.  Ext.  403. 


lams  Puppy  Food® 
For  the  first  year. 


lams  Chunks? 
For  the  normal,  active  adult  dog. 


lams  MiniChunks® 
The  same  nutrition,  but  in  a  smaller  bite. 


* 


LESS  ACTIVE 


lams  Less  Active  for  Dogs® 
For  the  overweight  or  under-exercised  dog. 


IAMS«; 

TREAT  HIM  LIKE  A  HUMAN, 
FEED  HIM  LIKE  A  DOG. 
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"Pottea  niteen  geraniums. 
Pulled  a  bushel  of  weeds. 
My  dry  hands  need  relief  that  lasts." 

As  a  woman  who  enjoys  gardening,  you're  constantly 
planting,  weeding,  handling  fertilizers  and  washing  your 
hands.  And  all  that  is  seriously  drying  out  your  skin. 

That's  why  you  need  Eversoft®.  Its  concentrated 
formula  is  so  effective,  it's  patented.  Eversoft's  unique 
combination  of  ingredients  keeps  on  relieving 
dry  skin  hour  after  hour.  Even  through  a 
handwashing.  Yet  it's  never  greasy. 

Try  Eversoft  today.  You'll  feel  how  good  it 
feels  to  have  dry  skin  relief  that  lasts  and  lasts. 


Je@ens- 


Only  EVERSOFT 
guarantees  dry  skin  relief 
that  lasts... 
even  through 
a  handwashing. 


EVER 
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CONCENTRATED  SKIN  CARf  LOTION 

LASTINC  RELIEF  FOR 
DRY  SKIN 
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When  backyard  space  is  at  a  premium,  break  new 
ground  and  transform  your  neglected  side  yard  into  a 
cozy  garden  hideaway.  Here's  a  sampling  of  side 
yard  strategies  that  show  how  easy  it  is  to  reclaim 
forgotten  land,    by  douglas  a.  jimerson 


A  NARROW  OASIS 

Flanked  by  a  street  on  one  side 
and  a  paved  alley  on  the  other, 
this  meager  side  yard  was  adrift 
in  a  sea  of  concrete.  Then,  new 
owners  came  to  the  rescue,  turn- 
ing the  space  into  a  pint-size  par- 
adise. After  coaxing  the  ailing 
lawn  back  to  health,  they  en- 
closed the  plot  with  a  sparkling 
white  picket  fence.  A  profusion  of 
annual  and  perennial  flowers 
wraps  the  garden  with  color. 

Pho'ograph:  Mike  Jensen.  Regional  editor 
Trish  Maharam 


BETTER  HOMES  AND  GARDENS,  APRIL  1991 


19 


. 


w      ■>, 


¥*£^ 


■& 


\  •'■  -  - 


/ 


N 


A  ROOM  WITH  A  VIEW 

Their  sun-room  was  a  dream  come  true 
for  Steve  and  Paula  Phillips.  Unfortu- 
nately, the  view  into  their  dismal  side 
yard  was  more  like  a  nightmare.  The 
couple  extended  their  dream  by  replac- 
ing the  threadbare  lawn  and  scruffy 
shrubs   with   a   handsome   brick   patio, 


complete  with  a  privacy  fence  and  an 
arbor.  Both  the  fence  and  the  arbor  were 
designed  to  complement  the  home's  Vic- 
torian facade.  Bluestone  stepping- 
stones  lead  visitors  through  beds 
brimming  with  low-maintenance  plants 
like  vinca,  barren  strawberry,  azalea,  or- 
namental grass,  hardy  lily,  and  New 
Guinea  impatiens. 

Photograph:  D.  Randolph  Foulds.  Design:  Saarinen 
Associates,  Landscape  Design  &  Cooperative 
Landscape  Co.  Regional  editor:  Estelle  Bond 
Guralnick 
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Landscaping  doesn't 


have  to  be  elaborate 


to  be  effective.  Some 
of  the  best  side  yard 


solutions  are 

6s  ■"  *^& 

surprisingly  simple. 

Often  an  inviting 

- 

*-.  -■ 

path  and  some 

- 

colorful  plants  are 

all  you  need. 
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T  FORMAL  DRESS 

You'd  never  guess  that  this  pin- 
striped parcel  of  land  is  just  inches  from 
the  neighbor's  driveway.  Measuring 
only  6  feet  wide,  the  space  is  enclosed 
by  a  low  brick  wall  topped  with 
wrought-iron  fencing.  An  elegant, 
clipped  boxwood  hedge  assures  year- 
round  greenery.  Lamb's  ears,  verbena, 
rose,  and  viburnum  thrive  in  a  ribbon  of 
soil  up  against  the  home's  foundation. 

Photograph:  Mike  Moreland.  Design:  Ryan  Gainey, 
The  Connoisseur's  Garden.  Regional  editor  Ruth 
Reiter 
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•4  STREETSIDE  SANCTUARY 

The  sights  and  sounds  of  traffic  disap- 
pear when  you  step  into  this  tranquil 
side  yard.  The  8-foot-wide  garden  does 
an  excellent  job  of  insulating  the  house 
from  a  nearby  avenue  that  hums  just 
steps  away  from  a  first-floor  bedroom 
window.  Washed  river  rocks,  used  Japa- 
nese style,  create  the  inviting  look  of  a 
dry  streambed.  A  lattice  fence  fronted 
by  a  thick  pittosporum  hedge  adds  pri- 
vacy and  minimizes  street  noise.  Aza- 
leas, clivia,  impatiens,  and  potato  vine 
provide  color. 

Photograph:  Ernest  Braun.  Design:  Cynthia  Egger 
Regional  editor  Helen  Heitkamp 
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A  SHADY  SOLUTION 

Whether  it  be  from  towering  trees  or  nearby  houses,  shade  is 
a  fact  of  life  in  many  side  yards.  Luckily,  many  plants  of  shade- 
loving   nature   offer  color  and   beauty   all   year   long.   Here, 
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clumps  of  elegant  sword  fern,  azalea,  sweet  woodruff,  Siberian 
iris,  impatiens,  and  Euphorbia  characias  illuminate  a  sloping, 
wooded  side  yard.  Other  good  choices  for  shady  sites  include: 
hosta,  astilbe,  coleus,  caladium,  calla  lily,  and  begonia.  An  ag- 


gregate,  3-foot-wide    path   with    flagstone   insets    meanders 
through  the  sylvan  setting. 

Photograph:  Karlis  Grants.  Design:  Michael  Schultz.  Regional  editor:  Cathy  Howard 
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▲  COLORFUL  CORNER  LOT 

Traffic  slows  to  a  crawl  when  Maria  and  Dave  Bouchein's 
corner  lot  bursts  into  bloom.  Brimming  with  roses,  annuals,  per- 
ennials, flowering  shrubs,  and  vines,  their  side  garden  is  the 
jewel  of  the  neighborhood.  "Our  side  yard  was  the  most  logical 
place  to  put  a  flower  garden,"  says  Maria.  "The  property  faces 
south,  so  there's  sunshine  all  day  long,  and  it's  exposed,  so  our 
neighbors  can  enjoy  the  space,  too."  In  mid-June,  a  Clematis 
jackmani  vine  smothers  the  picket  fence  with  purple  blossoms. 
Photograph:  Barbara  Martin.  Regional  editor:  Mary  Anne  Thomson 
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Before  you  start  a 
side  yard  make- 
over, consider  your 
family's  interests. 
You  can  create  an 
intimate  place  to 
entertain,  an  after- 
work  retreat,  or  a 
favorite  spot  to  ■ 
garden. 


T  SHARED  SIDE  YARD 

What's  worse  than  a  messy  side  yard?  Two  messy  side  yards! 

At  least  that's  how  Carolyn  McMurchie  felt  before  she  decided 

to  tackle  the  overgrown  plot  of  land  between  her  home  and  the 

neighbor's.  An  avid  gardener,  Carolyn  persuaded  her  neighbor 

to  allow  her  to  transform  their  twin  side  yards  into  a  single 

garden  that  both  could  enjoy.  After  removing  an  old  concrete 

path  and  some  overgrown  shrubs,  she  added  a  curved  gravel 

walkway.  Variegated  and  Martha  Washington  geraniums  keep 

the  garden  colorful  when  the  rhododendron,  azalea,  and  peony 

are  not  in  bloom. 

Photograph:  Karlis  Grants.  Design:  Fealy  &  Salon  Landscape  Architects 
Regional  editor:  Cathy  Howard 


T  SIDE  YARD  RETREAT 

Put  your  idle  side  yard  to  work  with  a  deck  or  patio  addition. 

Here,  a  solid  carpet  of  turf  was  rolled  away  and  replaced  by  an 

all-brick  patio.  To  keep  gardening  chores  to  a  minimum,  the 

owners  opted  for  a  half  dozen,  easy-care  planter  boxes.  Privacy 

is  provided  by  a  6-foot-tall  fence  topped  with  wisteria  and 

jasmine  vines.  For  the  children,  a  simple  swing  set  was  set  up  at 

one  end  of  the  project. 

Photograph:  Ernest  Braun.  Design:  William  Turnbull  Associates 
Regional  editor:  Helen  Heitkamp 
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Wedged  between 
houses  or  stretched 
along  the  street,  side 
yards  often  suffer 
from  too  little 
privacy.  If  your  side 
garden  is 

overexposed,  plant  a 
hedge  to  screen  the 
view  and  enclose  the 
space.  Here's  a  half 
dozen  of  our  favorite 
hedge  plants. 


PRIVET 

Light:  Full  sun 

Height:  Can  be  pruned  to  any 
height;  unpruned  plants  may 
grow  12  feet  tall 
Flowers:  Clusters  of  small, 
white,  fragrant  blooms  in 
early  summer 

Comments:  Several  species 
available  that  are  hardy  in  a 
variety  of  climates;  easily 
sheared  to  any  size 
Photograph:  Crandall  &  Crandall 


LILAC 

Light:  Full  sun 
Height:  Between  4  and  12 
feet,  depending  on  species 
Flowers:  Many  colors  in 
springtime;  fragrant 
Comments:  Grows  well  in 
northern  gardens;  best  used 
as  an  informal  hedge 
Photograph:  Crandall  &  Crandall 


AZALEA 

Light:  Sun  or  partial  shade 

Special  needs:  Rich,  moist 

acidic  soil 

Height:  Generally  less  than  4 

feet 

Flowers:  Spring,  many  colors 

Comments:  Best  for  low, 

informal  hedges;  can  be 

sheared  if  necessary 

Photograph:  Karlis  Grants 
Regional  editor:  Cathy  Howard 


LAUREL  or  SWEET  BAY 

Light:  Sun  or  partial  shade 

Height:  Can  be  pruned  to  any 

height;  unpruned  may  grow 

30  feet  tall 

Special  needs:  Well-drained 

soil 

Comments:  Grows  only  in 

warm  climates;  tends  to 

sucker  and  become  unruly  if 

not  pruned  regularly 

Photograph:  Karlis  Grants 
Regional  editor:  Cathy  Howard 


ARBORVITAE 

Light:  Sun  or  partial  shade 

Height:  Less  than  30  feet;  can 

be  pruned  to  any  height 

Special  needs:  None 

Comments:  Excellent 

evergreen  screen; 

not  fussy  about  soil;  requires 

minimal  pruning  to  maintain 

shape 

Photograph:  Karlis  Grants 
Regional  editor:  Cathy  Howard 


FORSYTHIA 

Light:  Full  sun 

Height:  Less  than  6  feet  tall 
Flowers:  Yellow  blooms  in 
early  spring 
Comments:  Good,  low 
informal  hedge;  may  not 
bloom  in  far  North 
Photograph:  Crandall  &  Crandall 


26 


HEDGE  BASICS 

*  Hedges  are  commonly  divided  into  two  categories/  formal  and  informal.  For 
tight,  narrow  spaces  a  formal  hedge  is  your  best  option.  Choose  a  species  that  is 
either  naturally  slender  or  one  that  doesn't  mind  being  sheared  on  a  regular 
basis. 

Where  space  isn't  a  problem,  try  an  informal  hedge.  When  allowed  to  assume 
its  natural  shape,  art  informal  hedge  requires  only  minimal  maintenance. 

*  For  an  informal  hedge,  plant  shrubs  in  two  staggered  rows.  This  will  give  a 
wider  base  and  fuller  growth  for  better  screening. 

*  For  a  formal  hedge,  dig  a  trench  so  that  the  shrubs  can  be  planted  single  file. 

*  Spacing  varies  with  species,  but  a  good  general  rule  is  to  plant  shrubs  1  2 
inches  apart  if  the  hedge  is  to  be  kept  trimmed  1  feet  tall.  For  a  4-foot-tall 
hedge,  space  1 8  inches  apart;  4  feet  apart  for  a  6-  to  8-foot  screen. 

*  Other  excellent  hedge  species  include:  hemlock,  barberry,  boxwood, 
raphiolepsis,  viburnum,  nandina,  euonymus,  holly,  honeysuckle,  dogwood, 
cotoneaster,  Tallhedge  buckthorn,  and  yew.  E@ 
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1  kere  is  sometking 
else  in  tke  world  witk  tin 
same  kind  01  softness 
as  iNortkerno 


A  cuddly  quilt.  Its  softness  was  all  the 
inspiration  we  needed  to  create  Northern® 
— the  only  leading  bathroom  tissue  that's 
quilted. 

You  see,  our  secret  is  that  every  sheet 
of  Northern  is  actually  two  layers  quilted 
together  for  a  soft,  cushiony  feeling. 

So  try 
Northern 
bathroom  tissue. 
And  discover  a 
special  kind  of 
softness  you've 
really  always 
known  about. 
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BY 
DOUGLAS  A.  JIMERSON 

AND 
JANE  AUSTIN  McKEON 


TWO  BEDS  ARE  BETTER 
THAN  ONE 

There's  an  easy  way  to 
make  your  front  entry 
more  appealing.  Just  line 
your  walk  with  a  pair  of 
narrow  garden  beds. 
Here,  twin  beds  of 
pachysandra  add  drama 
and  interest  to  an 
otherwise  ordinary  brick 
path.  The  pachysandra 
also  eliminate  the  time- 
consuming  chore  of 
edging  the  lawn  where  it 
meets  the  pathway. 
Other  perennial,  low- 
maintenance  ground 
covers  include:  liriope, 
ajuga,  vinca,  sedum, 
lamium,  and  moss  phlox 
(Phlox  subulata). 
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A  SNOWY  SUMMER  AHEAD 

You  can  almost  feel  the  temperature  drop  when  the  icy- 
white  blossoms  of  snow-in-summer  (Cerastium  tomentosum) 
burst  into  bloom.  This  hardy,  ground-hugging  perennial 
rarely  grows  more  than  8  inches  tall;  yet  even  when  the 
flowers  melt  away,  the  plant's  fuzzy  gray  foliage  is  a 
standout.  Plant  iv-^  ^y1^^ '  '.  j**  >■ 

snow-in-summer 
now  for  drifts  of 
early  June 
blooms.  Snow-in- 
summer  is 
available  from 
Carroll  Gardens, 
444  East  Main 
St.,  Box  310, 
Westminster,  MD 
21157. 


iNcBBsniNccnaaDj 


'NCl 


Masterpiece  \  terpiece  : 
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A  TIP  FROM  THE 

SOUTHWEST 
To  keep  tall  perennials 
from  toppling  during 
stormy  weather,  Karen 
Kees,  our  southwestern 
test  gardener,  ties  the 
plants  as  they  grow. 
"In  the  early  spring  I 
insert  a  7 -foot-tall 
stake  next  to  each  of 
my  foxglove  and 
delphinium  plants."  As 
the  season  progresses, 
Karen  keeps  a  watchful 
eye  on  the  towering 
tresses.  "Every  other 
week  or  so  I  check  the 
plants  and  secure  the 
new  growth  'with  soft, 
plastic  garden  tape," 
says  Karen. 


DESIGN  A  DREAM 
GARDEN 

Create  the  garden  you've 
always  wanted  with  one  of 
NK  Lawn  &  Garden 
Company's  Masterpiece 
Gardens  kits.  Produced  in 
cooperation  with  the 
American  Horticultural 
Society,  each  kit  contains 
seeds,  plans,  and  easy 
instructions.  Masterpiece 
Gardens  are  available  at 
garden  centers  and 
department  stores. 
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]  OX,  BOX  100s:  Less  than  0.5  mg.  "tar",  less  than  0.05  mg. 
jicotine,  SOFT  PACK  FILTER,  MENTHOL:  1  mg.  "tar",  0.1  mg. 
icotine,  SOFT  PACK  100s  FILTER,  MENTHOL:  2  mg  "tar", 
,2  mg.  nicotine  av.  per  cigarette  by  FTC  method. 


SURGEON  GENERAL'S  WARNING:  Quitting  Smoking 
Now  Greatly  Reduces  Serious  Risks  to  Your  Health. 


1 1991  R.  J.  REYNOLDS  TOBACCO  CO. 


/i 


Ultra  lights  smokers: 

Can  you  get  at  least 

50%  less  tar  and  nicotine 

and  still  get 

flavor  in  a  cigarette? 


NOW 

you  can. 


20 

CIGARETTES 


BENSONsHEDGES  _ 

lOO's  5  mg.  tar 

Qd^duceW^a^^i  |  !    0.5  mg.  nic. 


100 


i, 


KENT  III 

ULTRA  LIGHTS 
IOCh 


5  mg.  tar 
0.4  mg.  nic. 


TRUE 

BsES 


5  mg.  tar 
0.5  ms.  nic. 


NOW  is  Lowest 
Soft  Pack 

2  mg.  tar,  0.2  mg.  nic. 


MERIT  100s 

ULTRA  LIGHTS 
FILTER 


5  mg.  tar 
0.5  mg.  nic. 


~ 


The  lowest  in  tar  and  nicotine. 

Of  all  soft  pack  ioos.  By  US.  Gov't,  testing  method. 


ALL  BRAND  STYLES  SHOWN  ARE 


Based  on  a  comparison  of  selected  national  brands. 


AN  ARITHMETIC  LESSON  FOR 
PLAX  USERS  WHO  AREN'T  USING 
PLAX  EVERY  TIME  THEY  BRUSH. 


Perhaps,  since  it's  difficult  to 
see  plaque,  you  don't  realize  that 
it's  constantly  forming  on  your 
teeth.  And  that  it's  as  serious  as  it 
is:  plaque  is  the  number  one 
cause  of  most  major  dental 
problems,  including  gum 
disease. 

However,  you  may  think 
that  if  you  just  use  Plax®  a  few 
times  a  week,  it's  enough. 

Well,  you  couldn't  be 
more  wrong. 

Since  plaque  is  con- 
stantly forming  on  your 
teeth,  it's  there  every  time 
you  brush.  Which  is  why  it's 
so  important  that  you  use 


USE  PLAX  EVERY  DAY 

SEE  YOUR  DENTIST  TWICE  AYEAR. 


Plax  every  time  you  brush,  which 
should  be  at  least  twice  a  day. 
You  see,  Plax  helps  loosen 
and  detach  plaque.  So  that  when 
you  brush  after  rinsing  with 
Plax,  you  remove  more  plaque 
than  just  brushing  alone. 
And  this  has  been  clinically 
proven. 

Look  at  it  this  way:  it's  a 
constant  fight  that  goes  on 
every  day  of  your  life— you 
against  plaque.  And  it's  a 
fight  you  don't  want  to  lose. 
With  Plax  on  your  side,  you're 
increasing  your  chances  of 
winning  that  fight. 

It's  as  simple  as  that. 


©1991  PFIZER  INC 
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THE  FAMILY  REUNION  PLACE. 

It's  great  to  get  together  with 
family,  especially  at  Holiday 
Inn  hotels.  We'll  make  your 
family  feel  right  at  home. 
Just  call  1-800-HOLIDAY 
and  ask  about  our  special 
rates  for  groups. 


STAY  WITH  SOMEONE 
YOU  KNOW.™ 


When  it  comes  to  planning  an 
unforgettable  family  vacation, 
we  wrote  the  book.  Amtrak's 
America.  An  89-page  travel 
guide  that  highlights  the  ex- 
citement of  seeing  the  country 
by  train.  Plus  information 
about  Amtrak's  new  Air-Rail 
Travel  Plan.  Send  for  your 
free  copy,  and  discover  where 
great  family  reunions  begin. 


Amtrak 


S3 


SBC 


1991 

ROADAOAS 

&TRAMI  GLIDE 


l-tt00-528-1234 


Next  time  you're  visiting 
friends  and  relatives,  stay 
with  Best  Western  for  good 
lodging  value.  For  your  free 
travel  guide  or  information  on 
our  Gold  Crown  Club 
frequent  guest  program  call: 


1-800-528-1234. 


THE  RIGHT  PLACE 
AT  THE  RIGHT  PRICE 


Each  Best  Western  is 
independently  owned 
and  operated. 


UJaltjIpsney  World 


TOGETHER  AT  DISNEY 

What  better  place  to  bring  the 
family  together  than  Walt 
Disney  World!  From  the 
Magic  Kingdom  to  Epcot 
Center  and  the  new  Disney- 
MGM  Studios  Theme  Park, 
an  unforgettable  reunion 
awaits.  And  Disney's  ten 
resorts  offer  a  place  for  every- 
one. For  more  information 
and  reservations  call  your 
travel  agent  or  phone  ^^ 

(407)  W  DISNEY. 


SEND  FOR  FREE  LITERATURE! 


Plan  your  family  reunion  with  literature  from  these  BH&G®  advertisers.  Circle  the  appro- 
priate numbers  and  mail  to:  FAMILY  REUNIONS,  P.O.  Box  921 4,  Des  Moines,  IA  50306  \ 

I 
1 .  Holiday  Inn    2.  Amtrak    3.  Best  Western    4.  Wait  Disney  World    5.  Family  Tree  Chart       | 


.    NAME 

ADDRESS 

AFT# 

1    CITY 

1    STATE 

ZIP 

www  <k 


You've   done   a   great  job   witt 
decorating  ...now  finish  it  off  with  a 
colorful  Ruffies  Color  Scents  trash  bag. 

Available  in  five  decorator  colors  to 
match  your  kitchen,  bedroom  or  bath. 

Color  plus  deodorizing  fragrances... 
all  for  less  than  you'd  pay  for  ordinary 
trash  bags. 

1991  Carlisle  Plastics.  Inc. 
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HOME    and    FAMILY 

INFORMATION 


You  can  get  useful  ideas  and  product  information  by  mail.  Use  the  coupon  in 
this  section  to  order  your  choice  of  literature  listed  below. 


BUILDING  &  REMODELING 


AMERICAN  LIGHTING  ASSOCIATION— Lighting 

guidelines  for  all  interior  home  areas  in  "Lighting  Your  Life", 
a  24-page  comprehensive  booklet.  AMERICAN  LIGHTING 
ASSOCIATION.  $2.00.  Circle  No.  I. 

AMERICAN  STANDARD— Perfectly  balancing  form  and 
function,  beautifully  crafted  American  Standard  fixtures, 
faucets  and  whirlpools  are  available  in  a  variety  of  designer 
colors.  AMERICAN  STANDARD.  $3.00.  Circle  No.  2. 

WINDOW  AND  PATIO  DOOR  FACTBOOK— Full-color 
booklet  features  Andersen's  complete  Perma-Shield®  low- 
maintenance  product  line.  This  handy  booklet  provides 
information  on  creating  cuslom  combinations  of  Andersen 
standard-size  windows  and  patio  doors,  energy  facts, 
planning  a  project,  choosing  a  contractor,  and  basic  size 
charts.  It's  a  complete  resource  on  windows  and  patio 
doors.  ANDERSEN  WINDOWS,  INC.  FREE.  Circle  No.  3. 

THE  ATRIUM  DESIGN  COLLECTION— A  1 6-page 
pamphlet  in  full-color  shows  how  fully  coordinated  doors, 


windows,  transoms  and  locks  can  shape  the  character  or 
heighten  the  impact  of  a  room.  THE  ATRIUM  DOOR  & 
WINDOW  COMPANY.  15*.  Circle  No.  4. 

GUIDE  TO  CEDAR  ROOFING— New  fact-filled 
documentation  on  cedar  roof  advantages;  durability, 
insulative  performance,  wind  and  hoil  resistance,  structural 
strength,  etc.  Compares  against  other  roof  products. 
CEDAR  SHAKE  &  SHINGLE  BUREAU.  25<t.  Circle  No.  5. 

CONGOLEUM  floors  are  designed  to  fit  today's  busy 
lifestyles.  The  newest  flooring  designs  and  colors  are 
previewed  in  a  full  color  literature  kit,  containing 
photographs  and  information  on  the  company's  versatile 
product  line.  CONGOLEUM.  FREE.  Circle  No.  6. 

CRESTLINE  FULL-LINE  BROCHURE— Nobody  can  fill  a 
home's  openings  more  beautifully  or  more  completely  than 
Crestline.  And  nobody  matches  the  Crestline  family  of 
products  for  quality,  selection  and  value.  Wood  windows 
and  palio  doors,  wood  and  vinyl  replacement  windows, 
skylights,  wood  bifold  doors,  and  interior  and  exterior  wood 
shutters  are  detailed  in  this  brochure.  CRESTLINE.  $1 .00. 
Circle  No.  7. 


FRIGIDAIRE  ELITE  COLLECTION— A  1 2-page,  full  color 
brochure  shows  the  latest  in  major  appliance  styling — while- 
on-white  products.  Covers  refrigerators,  ranges, 
dishwashers  and  microwave  ovens.  FRIGIDAIRE.  $1 .00. 
Circle  No.  8. 

GENESIS®  CARPET— Amoco  Demonstration  Kit  contains  a 
lest  sample  of  GENESIS®  Carpet  certified  by  Amoco  to  let 
you  challenge  GENESIS®  Carpet  with  your  worst  stains. 
Included  are  complete  warranty  details,  stain  removal 
guide,  a  toll-free  dealer-referral  number  and  the  toll-free 
Permacolor  service  line  number  for  assistance  in  removing 
problem  stains.  GENESIS®  Carpet.  FREE.  Circle  No.  9. 

HURD  WINDOW  IDEA  GUIDE— Full-color  booklet  shows  i 
complete  line  of  Hurd  wood  and  aluminum  clad  windows 
and  palio  doors.  Idea  Guide  presents  Hurd  Windows'  "total  > 
performance"  story:  Windows  from  R2  to  R8;  greatest 
proteclion  available  from  fabric  fading  due  to  UV;  the 
"quietest"  windows  you  can  buy,  reduces  outside  noise  to 
1  /20lh  original  volume;  and  more!  HURD  MILLWORK 
COMPANY.  FREE.  Circle  No.  1 0. 

IN-SINK-ERATOR  STEAMIN'  HOT  DISPENSER 
SYSTEMS — Full  color  brochure  lists  all  of  the  benefits  of 
having  1 90  degree  cooking  hot  water  instantly. .  .right  at  the  • 
kitchen  sink.  Ideal  for  any  recipe  that  calls  for  boiling  water. 
Four  models  including  the  new  Euro-design  GN  and  HC 
models  in  white,  almond,  and  black  designer  colors.  IN- 
SINK-ERATOR.  FREE.  Circle  No.  1 1. 

The  KitchenAid  Kitchen — Quality  Appliances  for  the 
Total  Kitchen  are  described  in  this  28-page  color  catalog 
featuring  the  full  line  of  KitchenAid  major  appliances — 
refrigerators,  cooktops,  ovens,  dishwashers  and  more. 
KITCHENAID.  $1.00.  Circle  No.  12. 

KOHLER — Offering  a  complete  set  of  full-color  product 
catalogs  covering  balhs  and  whirlpools,  showers, 
lavatories,  toilets  and  bidets,  kitchen  and  bar  sinks,  faucels, 
and  accessories.  Included  is  a  68-page  color  idea  book, 
"Both  Persona".  KOHLER.  $8.00.  Circle  No.  13. 


3HLER — Guidelines  for  selecting  quality  faucels  are 
ghlighted  in  KOHLER  CO.'s  2&page  full-color  brochure, 

remier  Faucets,  A  Guide  to  Quality  and  Value."  Also 
eluded  is  o  48-page  color  product  catalog  covering 
>hler's  faucets  and  accessories.  KOHLER.  $2.00.  Circle 
o.  14. 

ARVIN  WINDOWS  IDEA  BROCHURE— Illustrated 

ith  four-color  photos  and  renderings  how  window  sizes 
id  styles  affect  the  appearance  of  your  home,  it  includes  o 
clion  about  stripping  wood  with  SAFEST  STRIPPER™  paint 
id  varnish  remover.  MARVIN  WINDOWS.  FREE.  Circle 
o.  15. 

lerillat's  Kitchen  Design  and  Planning  Kit — Design 
e  a  professional,  includes  everything  you  need  for 
implele  kitchen  planning:   Easy-to-follow  instructions, 
scorating  ideas,  layout  tools,  product  and  specification 
ochures,  checklists,  and  more.  MERILLAT.  $6.00.  Circle 
o.  16. 

rips  On  Wood  Finishing" — Informative  30-page 
joklet  features  easy  step-by-step  instructions  for  wood 
lishing  and  repair  projects  with  Minwax  products, 
ighlighls  include:  color  chart,  product  review  and  wood 
ire  suggestions.  Learn  to  beautify  and  protect  new  wood 
i  well  as  restore  and  spruce  up  older  wood.  MINWAX. 
1EE.  Circle  No.  17. 

1SULATED  DOORS  AND  WINDOWS— A  32-page 
ll-color  catalog  details  Ariel  windows  and  sliding  patio 
ors  in  various  styles,  swinging  and  French  patio  doors, 
id  Avonti  insulated  entry  door  systems.  Specifications  and 
irious  options  are  included.  PEACHTREE  DOORS,  INC. 
!EE.  Circle  No.  18. 

EASE  DOOR  SYSTEMS— Perfect  for  remodeling,  re- 
acement  or  new  construction  ideas.  This  32-page  bro- 
lure  features  Registry  Fine  Wood  entranceways,  Ever-Strait 


Fiberglass,  Ever-Strait  Steel,  Homestead  and  patio  doors. 
Create  your  own  style  by  selecting  from  numerous  door, 
loplight  and  sidelight  designs.  PEASE  INDUSTRIES  INC. 
$1.00.  Circle  No.  19. 

THE  ARCHITECT  SERIES    BOOKLET  from  Pella    is 
highlighted  in  this  12-page  catalog  which  illustrates  the 
Mission,  Colonial,  Prairie,  and  Pallodion  regional  designs. 
PELLA/ROLSCREEN  COMPANY.  FREE.  Circle  No.  20. 

PELLA  WINDOWSCAPING  BOOKLET— Window 
scaping  (SM)  refers  to  bringing  the  outside  in  and  designing 
with  windows.  Windowscaping  (SM)  is  easy  with  this  19- 
page  booklet  from  Pella/Rolscreen  Company  which  offers 
innovative  applications  for  windows,  doors,  sunrooms  and 
skylights  for  building,  remodeling  and  replacement.  Energy- 
efficient  systems  are  fully  illustrated  along  with  Pella's 
complete  accessory  line.  PELLA/ROLSCREEN  COMPANY. 
FREE.  Circle  No.  21. 

RAYNOR  GARAGE  DOORS— A  full  color  catalog  that 
illustrates  the  decade  series  of  steel  residential  garage 
doors  on  o  variety  of  homes.  The  Decode  garage  door  is 
the  only  door  warranted  to  last  as  long  as  you  own  your 
homel  RAYNOR  GARAGE  DOORS.  $1.15.  Circle  No.  22. 

SCHOLZ  DESIGN  MASCO  SHOWHOUSE— The  latest 
SCHOLZ  DESIGN  Collection,  a  large  1 1  x  17  formal  with 
125  exciting  designs,  1800  sq.  ft.  to  10,000  sq.  ft.,  plus 
free  catalog  of  famed  'MASCO  Showhome',  variations, 
280C  sq.  ft.  to  10,000  sq.  ft.  Both  available  for  $44.00 
plus  $6.00  shipping  and  handling.  SCHOLZ  DESIGN. 
$50.00.  Circle  No.  23. 

HOW  TO  IMPROVE  YOUR  INDOOR  AIR  QUALITY— 

These  helpful  booklets  explain  how  to  improve  your  home's 
indoor  air  quality.  Humidificalion  booklet  explains  how 
humidity  improves  health,  comfort,  and  preserves  finishings. 
Includes  tips  on  choosing  a  good  humidifier.  Air  cleaning 
booklet  describes  common  pollutants,  ways  to  improve 


home  environment,  and  reduce  allergies  with  new  high 
efficiency  air  cleaners.  RESEARCH  PRODUCTS 
CORPORATION.  $  1 .00.  Circle  No.  24. 

RID-X^  SEPTIC  SYSTEM  HELP— Unfortunately,  your 
septic  system  can  back  up.  But  RID-X&  helps  you  avoid 
septic  system  failure.  This  booklet  iells  how  your  septic 
system  works  and  how  you  can  help  it  keep  working. 
RID-X®.  FREE.  Circle  No.  25. 

RUST-OLEUM — Protect  your  home  from  costly  damage 
caused  by  moisture  and  harsh  sunlight.  The  top  name  in 
metal  protection,  RustOleum  is  known  for  sealing  out 
moisture  and  keeping  its  rich  color.  Now,  RustOleum  Wood 
Saver  Paint  is  made  with  a  unique  patented  formula  that 
protects  wood  trim,  doors,  fences,  railings  ond  outdoor 
furniture.  8-page  Homeowner's  Guide,  Brochure  and 
coupon.  RUSTOLEUM.  FREE.  Circle  No.  26. 

VELUX  Roof  Windows  and  SkyUgh**— Full-color 
brochure  features  design  ideas  and  helpful  information  on 
creating  beautiful,  light-filled  living  spaces.  Included  is 
information  on  choosing  models  and  sizes,  correct 
installation,  sunscreening  accessories,  and  manual  ond 
electric  controls.  Pricing  and  dealers  list  is  also  included. 
VELUX-AMERICA.  FREE.  Circle  No.  27. 

SKYUTE  WOOD  WINDOWS— Full  color  brochure 
displaying  quality  aluminum  clad  skylite  wood  windows. 
Available  in  five  standard  sizes  all  available  with  solid 
copper  flashing  and  extruded  aluminum  for  o  virtually 
maintenance  free  exterior.  Available  with  standard  insulated 
Low  E  and  triple  insulated  Low  E  glazing.  WEATHER 
SHIELD  MANUFACTURING  INC.  FREE.  Circle  No.  28. 

"CREATING  BEAUTIFUL  WINDOWS"  a  colorful  new 
booklet  from  WENCO  WINDOWS  explains  the  many 
window  styles  available  in  todoy's  market.  Beautiful 
photographs  provide  plenty  of  ideas  to  fill  your  home  with 
showstopping  windows  and  patio  doors.  Special  makeover 

continued  on  page  36 


INVITE  THE  OUTSIDE  IN. 


Every  room  has  a  view.  And  with  Marvin 
windows,  you  can  take  full  advantage  of  it. 
Because  our  windows  are  all  made  to  order, 
which  gives  you  a  virtually  unlimited  choice 
of  shapes,  styles  and  sizes.  Everything 
from  bows,  bays  and  picture  windows  to 
geometric  shapes,  even  curved  glass  and 
Corner  Windows™  Our  colorful  Idea  Book 
shows  you  all  the  exciting  ways  Marvin 
windows  can  add  beauty  and  light  to  your 
home.  For  your  free  copy,  return  the  coupon 
below  or  call  toll-free  1-800-346-5128 
(In  MN,  1-800-552-1167;  In  Canada, 
1-800-263-6161). 


Send  to:  Marvin  Windows,  Warroad,  MN  56763 
Name 


BHG-0002-4 


v  Address- 


.State Zip_ 


Phone  (. 


plan  to: Build Remodel Replace        ..i 

MARVIN  WINDOWS  ri^L 
ARE  MADE  TO  ORDER. 


ONLY  ONE  IRON  HAS  THE  GUTS  TO 


S*'~ 


section  shows  five  actual  case  studies.  WENCO 
WINDOWS.  FREE.  Circle  No.  29. 

"3M  GUIDE  TO  EXPERT  WOOD  REFINISHING"— A 

.  new  booklet  provides  step-by-step  instructions  about  wood 
refinishing.  It  includes  o  section  about  stripping  wood  with 
Safest  Stripper  brand  paint  and  varnish  remover.  3M.  FREE. 
Circle  No.  30. 


ROOMS  BY  BASSETT— A  32-page,  full-color  publication 
featuring  ideas  and  helpful  hints  on  redecorating  and 
furnishing  every  room  in  your  home.  Tips  on  design,  room 
arrangement  and  remodeling.  BASSETT.  $5.00. 
Circle  No.  31. 

DUETTE®  by  HUNTER  DOUGLAS— We  Cover  the 
World's  Most  Beautiful  Views  showcases  the  revolutionary 
Duette  window  fashion  with  energy-saving  honeycomb 
pleat,  available  in  a  variety  of  rich  designer  colors,  textures 
and  fabrics.  DUETTE®.  $2.00.  Circle  No.  32. 

DUETTE®  by  HUNTER  DOUGLAS— The  "Discover  the 
Well-Dressed  Window"  consumer  video  showcases  the 
entire  Duette  product  line  in  a  variety  of  exciting  applications 
and  room  settings.  Ideal  and  convenient  for  in-home 
viewing.  Fully  refundable  with  proof  of  purchase  of  Duette 
products.  DUETTE®.  $5.95.  Circle  No.  33. 

FULL-LINE  OF  EUREKA  VACUUM  CLEANERS— A  6- 

page,  full-color  brochure  provides  photographs  and 
information  about  more  than  40  models  of  Eureka  vacuum 
cleaners.  Eureka,  an  industry  leader,  offers  top  quality  at 
affordable  prices.  Send  now  for  this  exciting  and  insightful 
brochure  so  that  you  con  choose  the  Eureka  model  suited  to 
your  cleaning  needs.  EUREKA  VACUUM  CLEANERS.  FREE. 
Circle  No.  34. 


CEILING  FANS— A  32-page  4-color  booklet  describes 
what  features  to  look  for  before  buying  a  fan  and  illustrates 
Hunter's  line  of  quiet  ceiling  fans.  Common  problems  are 
exposed  with  Hunter  solutions.  There  are  44  different  fan 
styles  and  sizes  with  over  40  decorolive  fan  light  fixtures 
and  glassware.  HUNTER  FAN  COMPANY.  $1 .00.  Circle 
No.  35. 

LANE^  — This  42-page  color  cotalog  features  quality 
dining  and  bedroom  furniture,  occasional  tables,  cedar 
chests,  upholstery  and  unique  accent  pieces  in  many 
different  furniture  styles,  including  country  and 
contemporary  lacquer.  LANE®.  $5.00.  Circle  No.  36. 

LANE®  RECLINERS— A  free  full  color  brochure  featuring 
some  of  our  best  selling  styles  in  both  fabrics  and  leather. 
Also,  included  is  warranty  and  manufacturing  information. 
LANE®.  FREE.  Circle  No.  37. 

LA-Z-BOY  RECUNERS  BROCHURE— This  20-page  full 
color  booklet  showcases  the  entire  line  of  genuine  LA-Z-BOY 
recliners  ond  occasional  choirs.  Use  it  to  plan  your  next 
purchase  of  LA-Z-BOY  products  for  any  room  in  your  home. 
LA-Z-BOY  is  The  name  America's  comfortable  with.  LA-Z- 
BOY.  $1.00.  Circle  No.  38. 

LA-Z-BOY  SOFAS  &  SLEEP  SOFAS— A  20-page  full 
color  booklet  featuring  quality  crafted  LA-Z-BOY  Signature  II 
Sofas,  Sleep  Sofas,  and  Sectionals.  This  catalog  can  help 
you  select  LA-Z-BOY  furniture  for  the  living  room  and  family 
room  to  suit  your  style  and  taste.  LA-Z-BOY.  $1 .00.  Circle 
No.  39. 

HOW  TO  BUY  CARPET  FOR  THE  REAL  WORLD— A 

new,  easy  to  read  carpet  shopper's  guide  from  Weor-Daled 
Carpet  by  MONSANTO.  $  1 .00.  Circle  No.  40. 

SOMMA  MATTRESS — A  set  of  full-color  brochures  are 
yours  free.  For  a  good  night's  sleep,  try  the  new  Fashion 


Folio  mattress  from  Somma.  Superb  comfort  and  perfect 
support  can  be  yours.  SOMMA  MATTRESS.  FREE.  Circle 
No.  41. 

THOMASVILLE  FURNITURE— Thomosville's  Complete 
Guide  to  Fine  Furniture  Selection  and  Furniture  Care. 
THOMASVILLE.  $3.00.  Circle  No.  42. 

"COLOR  YOUR  WORLD  WITH  WAVERLY"  IDEA 
BOOK — Lots  of  decorating  tips  for  every  room  in  the  home. 
Full  color  photographs  using  Waverly  Fabrics, 
Wallcoverings  ond  Home  Fashions  products  to  help  you 
create  your  personal  decorating  statement.  WAVERLY. 
$2.00.  Circle  No.  43. 


FOOD 


THE  CHOCOLATE  COLLECTION— catalog  features  the 
finest  selections  of  chocolates  from  around  the  world;  29 
pages  to  choose  from  the  Holiday  Gift  Catalog.  THE 
CHOCOLATE  COLLECTION.  $2.00.  Circle  No.  44. 

HORMEL'S  AUSTIN  STREET  MARKET  CATALOGUE  — 

Enjoy  perfectly  aged  beef,  smoked  bacon,  hams  and 
salmon.  Butcher  shop,  Deli,  and  Bakery  specialties  by  mail. 
Color  catalog  with  $3.00  saving  coupon.  HORMEL.  $1 .00. 
Circle  No.  45. 

THE  TURKEY  STORE  "A  FRESH  APPROACH" 
COOKBOOK — A  new  84-page,  full-color  cookbook 
featuring  69  delicious  fresh  turkey  recipes  you  can  moke  all 
year  long.  JEROME  FOODS.  $2.95.  Circle  No.  46. 

FREE  RECIPE  OFFER— Pioneer's  River  Mill  collection  of 
gourmet  baking  recipes  PLUS  the  San  Antonio  River  Mill 
catalog  of  mixes  and  gourmet  gifts.  PIONEER  FLOUR  MILLS. 
FREE.  Circle  No.  47. 
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A  AKE  IRONING  EASIER. 


That's  right,  the  Norelco."  With  a  bigger  steam 
chamber  inside,  Norelco  E-Z  Steam™  Irons 
give  you  more  steam.  And  that  means  less  work 

In  fact,  our  E-Z  Steam  Plus™  delivers        / 
up  to  75  %  more  deep-penetrating  steam    L 
than  the  leading  iron.  k 

What's  more,  our  state-of-the-art  m 

steam  system  lets  you  adjust  the  steam      / 
power  for  different  fabrics.  With  steam     j 

Sthat  lasts  and  lasts  without  constant  refills. 
So  why  settle  for  anything  less? 
\    Norelco  makes  ironing  easier.  And 
\    we've  got  the  guts  to  prove  it. 

|  CjNoreico 

We  Ve  taken  the  wrinkles 
out  of  ironina. 


orelco  E-Z  Steam  Iron 


1991  Nore/co  Consumer  Products  Comi 


•■•••« 


tomford,  CT.  069C 


S  &  W  VCRecipes  Video  Cassette— A  30-minule  video    |~ 
complete  with  cooking  tips  plus  a  dozen  fast,  easy  and 
delicious  recipes.  Includes  separate  recipe  cards.  S  &  W 
FINE  FOODS.  $9.95.  Circle  No.  48. 


HEALTH 


HOW  DOG  SMART  ARE  YOU?—  All  dog  owners 
should  know  what  heartworms  and  hookworms  are,  and 
how  to  protect  their  animals  from  attack.  This  8-page  color 
brochure  from  CIBA-GEIGY  Animal  Health  describes  these 
harmful,  common  parasites  and  a  convenient  medication 
designed  to  prevent  both  heartworm  and  hookworm,  called 
Interceptor®.  CIBA-GEIGY.  FREE.  Circle  No.  49. 


"UNDERSTANDING  EMPHYSEMA"  BROCHURE— 

This  6-page  booklet  from  National  Jewish  Center  for 
Immunology  and  Respiratory  Medicine  in  Denver  helps 
people  cope  with  emphysema.  Subjects  include:  causes  and 
complicating  factors,  relieving  symptoms,  and  how  to  live  a 
fuller  life.  NATIONAL  JEWISH.  FREE.  Circle  No.  50. 


TRAVEL 


U-HAUL®  MOVING  GUIDE— Do-it-yourself  and  save 
with  U-Haul.  This  free,  16-page  brochure  offers  quick  and 
easy  tips  on  how  to  move  like  a  pro.  Includes  information 
on  how  to  select  the  right  equipment  for  your  move,  and 
how  to  pock  and  load.  U-Haul  makes  moving  easier,  and 
you  can  save  up  to  50%  of  the  cost  of  a  van  line  move 
when  you  do  it  yourself.  U-HAUL®  .  FREE.  Circle  No.  51 . 

UNIVERSAL  STUDIOS  HOLLYWOOD— Send  for  a 

full-color  brochure  describing  the  excitement  of  the  world's 
largest  working  movie  studio.  Universal  Studios  Hollywood, 
where  no  one  makes  believe  like  we  do.  UNIVERSAL 
STUDIOS.  $1 .00.  Circle  No.  52. 


RPTTCD  Wn**CC   . 


HOME  and  FAMILY 

ORMATION 


1  ....$2.00 

19. 

..$1.00 

37. 

..Free 

2... .$3.00 

20. 

..Free 

38. 

..$1.00 

3  ....Free 

21  . 

..Free 

39. 

..$1.00 

4.. ..15<t 

22. 

..$1.15 

40. 

..$1.00 

5. ...254 

23. 

..$50.00 

41  . 

..Free 

6  ....Free 

24. 

..$1.00 

42. 

..$3.00 

7. ...$1.00 

25. 

..Free 

43. 

..$2.00 

8. ...$1.00 

26. 

..Free 

44. 

..$2.00 

9  ....Free 

27. 

..Free 

45. 

..$1.00 

10. ...Free 

28. 

..Free 

46. 

..$2.95 

1 1  ....Free 

29. 

..Free 

47. 

..Free 

12. ...$1.00 

30. 

..Free 

48. 

..$9.95 

13.. ..$8.00 

31  . 

..$5.00 

49. 

..Free 

14.. ..$2.00 

32. 

..$2.00 

50. 

..Free 

15  ....Free 

33. 

..$5.95 

51  . 

..Free 

16... .$6.00 

34. 

..Free 

52. 

..$1.00 

17. ...Free 

35. 

..$1.00 

18  ....Free 

36. 

..$5.00 

MAIL  TO: 

Home  and  Family  Information 

P.O.  Box  2813 

Boulder,  CO  80329-2813 

TO  ENSURE  PROMPT  HANDLING  OF  YOUR  ORDER  FOLLOW  THESE  INSTRUCTIONS 

Circle  your  choice  •   Enclose  check  or  money  order  for  cost  of  booklets  plus  $  1 .00 
service  charge  (no  stamps/foreign)  •  Send  coupon  and  remittance  to  address  above 
ALLOW  4-6  WEEKS  FOR  DELIVERY  •  Coupon  expires  May  15,  1992 

—rf I  AM  ENCLOSING: 

NAME 

•    $ for  priced  items 

$    1.00    for  handling 
CITY  $ Total  remittance 
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PARENTING 


BY  JOHN  ROSEMOND 


verwhelmed  by  the  thousands  of  books  on  rais- 
ing a  child,  many  parents  have  been  spooked  into  thinking 
that  parenting  is  a  difficult,  highly  complex  job  requiring 
great  amounts  of  intelligence  and  sacrifice.  Actually,  raising 
a  child  should  be  a  relatively  simple  matter — most  of  the 
time.  Its  success  depends  more  on  common  sense  and  self- 
confidence  than  sacrifice. 

Being  a  good  parent  doesn't  have  to  be  an  overly  time- 
consuming  and  emotionally  draining  experience.  Instead, 
it's  a  practical  process  that  can  tolerate  lots  of  error  and  still 
turn  out  well.  It  all  comes  down  to  understanding  the  fol- 
lowing parenting  "map." 

THREE  BASIC  ELEMENTS 

Function,  obligation,  and  purpose  are  the  three  funda- 
mental elements  that  outline  the  path  to  good  parenting.  If 
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Circus  Fun.  DUPLO@  PreSchool  toys,  only  from  LEGO!  Imagine  that. 


Ages  2-5 


UGO 


you  can  understand  and  apply  each  one,  you'll  free  yourself 
from  many  of  the  labors  of  "parenting." 

•  Function.  Your  primary  function  as  a  good  parent  in- 
volves deciding  between  what  your  children  truly  need  and 
what  they  only  want.  In  other  words,  separating  the  neces- 
sary from  the  unnecessary. 

Unfortunately,  children  cannot  make  these  choices  on 
their  own.  To  a  child,  need  and  want  feel  the  same.  As  a 
result,  children  on  average  probably  want  10  times  more 
attention,  toys,  freedom,  and  so  on  than  they  truly  need. 

First,  parents  must  draw  the  line  and  try  to  draw  it 
clearly.  It  isn't  easy,  by  any  means,  so  just  use  your  best 
judgment  and  a  healthy  dose  of  common  sense.  If  you're 
torn,  it's  probably  better  to  err  on  the  conservative  side. 

•  Obligation.  Once  you  are  used  to  separating  wants  from 
needs,  you  can  work  on  your  foremost  obligation  of  parent- 
hood, which  is  to  give  your  children  all  that  they  truly  need 
along  with  a  small  amount  of  what  they  want.  Doing  this 
gives  children  the  opportunity  to  figure  things  out  for  them- 
selves without  any  parental  help. 

For  instance,  organizing  time,  occupying  oneself,  and 
solving  academic  and  social  problems  are  all  situations  chil- 
dren need  to  handle,  for  the  most  part,  on  their  own.  In  the 
process,  the  child  learns  to  persevere  and  be  resourceful,  the 
two  keys  to  success  in  any  endeavor.  If  you  give  excessively 
to  your  children,  they  not  only  don't  have  to  figure  anything 
out  by  themselves,  they  can't.  You're  doing  it  all. 

Just  take  a  look  at  the  number  of  toys  that  today's  aver- 
age child  receives.  Most  have  more  than  100  by  the  age  of  5. 
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And  yet  these  same  children  will  complain  of  being  bored. 
Why?  Because  they  haven't  learned  how  to  play  indepen- 
dently, occupy  their  time,  or  do  a  lot  with  a  little. 

Overall,  the  key  to  the  obligation  stage  of  parenting  is  a 
willingness  to  say  no  more  often  than  yes. 
•  Purpose.  Your  purpose  as  a  parent  is  simple:  to  slowly 
but  surely  help  your  children  develop  lives  of  their  own. 

Independence  is  a  process,  not  an  event  that  suddenly 
occurs.  It's  your  job  to  get  behind  the  process  and  nudge  it 
along,  encouraging  your  children  to  confront  reality. 

For  instance,  if  your  son  says  he  can't  solve  a  certain 
math  problem,  and  needs  your  help,  tell  him  that  you  think 
he  can  solve  it.  Let  him  give  it  a  good  try  before  you  step  in, 
and  then  do  so  only  if  he's  truly  stuck.  Handling  things  this 
way  will  help  him  learn  to  stand  on  his  own  two  feet. 

The  opportunity  to  figure  things  out,  which  comes  by 
courtesy  of  parents  who  meet  all  of  a  child's  needs  and  deny 
most  of  his  or  her  wants,  provides  a  child  with  incredible 
self-sufficiency.  And  that's  the  essence  of  self-esteem,  which 
will  lead  your  child  to  succeed  where  others  will  fail  for  lack 
of  resourcefulness  and  purpose.  B§ 


— Family  psychologist  John  Rosemonds 
new  book,  Ending  the  Homework  Has- 
sle (Andrews /McMeel  $8.95,),  is  now 
available  in  most  bookstores. 
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EDUCATION 


BY  ANDREA  ATKINS 


Smart  strategies  for 


>.re  your  Sunday 
evenings  filled  with  a  sense  of 
dread  as  you  think  about 
work  on  Monday  morning? 
Is  your  job  a  dead-end  street? 
Do  you  wonder  why  you're 
doing  your  present  job? 

If  you  answered  yes  to 
these  questions,  you  may  be 
ready  to  channel  your  exist- 
ing skills  into  a  new  career. 

Finding  a  new  job  is  hard 
to  do,  but  more  people  are 
putting  down  roots  in  job 
fields  where  they  lack  experi- 
ence. David  Birch,  head  of 
Cognetics,  a  Cambridge, 
Massachusetts,  consulting 
firm,  says  one  in  10  Ameri- 
cans will  change  careers  dur- 
ing a  typical  year. 

Career  changers  make  up  the  "fast- 
est growing  club"  in  the  United  States, 
agrees  Carole  Hyatt,  author  of  Shift- 
ing Gears:  How  to  Master  Career 
Change  and  Find  the  Work  That's 
Right  for  You  (Simon  &  Schuster).  In 
fact,  the  U.S.  Department  of  Labor 
estimates  that  the  average  worker  will 
have  seven  jobs  in  a  lifetime. 

MORE  JOB  OPPORTUNITIES 

"Changing  careers  has  become 
much  more  acceptable  in  society," 
says  Emily  Koltnow,  a  career  consul- 
tant and  author  of  Congratulations! 
You've  Been  Fired  (Fawcett/Colum- 
bine).  "There's  a  major  dissatisfaction 
with  careers.  Everyone's  working 
time-and-a-half  and  they  figure  if 
they're  working  that  hard,  they 
should  love  what  they're  doing." 

Karen  Andersen,  president  of 
Transition,  Inc.,  a  Duluth,  Minnesota, 
career  counseling  firm,  points  out  that 
10  or  20  years  ago  an  employee  would 
stick  with  a  job  he  or  she  hated  be- 
cause it  was  secure,  and  it  was  what 
you  were  supposed  to  do. 


The  United  States 

Department  of  Labor 

estimates  that  the 

average  American 

worker  will  have 

seven  jobs  in  a 

lifetime. 


Nowadays,  she  adds,  there  are 
more  opportunities  for  career  chang- 
ers. The  abundance  of  adult  and  con- 
tinuing education  courses  has  made 
retraining  much  simpler.  What's 
more,  the  arrival  of  working  women 
has  allowed  couples  to  rely  on  a  single 
income  while  one  spouse  or  the  other 
goes  back  to  school,  enters  a  new  pro- 
fession, or  starts  a  business. 

WHY  DO  PEOPLE  CHANGE? 

Americans  are  not  changing  just  for 
the  sake  of  income,  either.  "Money, 


per  se,  is  not  why  people  shift 
gears.  They're  looking  for 
autonomy  and  a  balanced 
lifestyle,"  Hyatt  says. 

Perhaps  you've  contem- 
plated getting  out  of  your 
present  career  for  a  long 
time,  but  haven't  gotten 
around  to  it  yet.  Don't  wait 
too  long  if  you're  unhappy, 
warn  career-change  experts, 
because  it  doesn't  get  easier. 

"Take  action,"  advises  au- 
thor Koltnow.  "If  you  don't, 
you  get  more  and  more  dis- 
satisfied and  it  gets  harder 
and  harder  to  pull  yourself 
out  of  it." 

Even  so,  Ruth  Beltran,  a 
New  York  career  and  execu- 
tive development  consultant, 
says  making  a  change  is  hard.  "Most 
people  will  do  everything  to  avoid  it." 

TWO  REAL-LIFE  EXAMPLES 

Beltran  herself  changed  careers  af- 
ter 12  years  with  the  same  company. 
Although  many  saw  her  job  as  vice 
president  of  programming  at  HBO 
(Home  Box  Office)  as  glamorous  and 
well-paying,  she  was  unhappy.  Still, 
she  didn't  know  what  else  she  wanted 
to  do — or  what  she  could  do. 

It  took  two  years  of  self-examina- 
tion before  Beltran  realized  that  the 
happiest  moments  in  her  job  were 
helping  people  with  their  careers. 

"It  was  a  real  struggle,"  she  admits, 
four  years  after  starting  her  own  busi- 
ness. How  did  she  do  it?  After  taking 
some  college  courses,  Beltran  per- 
suaded an  established  counselor  to  let 
her  work  as  an  unpaid  apprentice.  She 
recruited  friends  and  acquaintances  as 
her  clients,  offering  them  free  services 
in  exchange  for  their  trust.  To  support 
herself  during  the  transition,  she 
worked  as  a  free-lance  TV  editor. 

continued  on  page  43 
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▼Then  your  potassium  comes  with 


dairy  calcium,  you  don't 
need  a  bunch. 


< 


^\n  8-ounce  glass  of  milk  has  about  as  much  potassium 
as  the  average  banana.  And  an  8-ounce  cup  of  yogurt 
has  even  more.  Dairy  foods  can  be  an  excellent  source 
of  potassium.  And  many  other  essential  nutrients  as  well. 
Including,  of  course,  calcium. 

Milk  and  yogurt,  like  all  dairy  foods,  also  come 
in  a  variety  of  lower  fat  alternatives.  So  build  your 
family's  diet  on  afirm  foundation  of  dairy  foods. 

It's  the  perfect 
^yvay  to  avoid 
nutritional 
slip-ups. 
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Dairy  FoodsThe  Basics  of  Good  Nutrition 


c  1990  N.D.B. 

National  Dairy  Board 

America's  Dairy  Farmers 
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no  added  colon 
ho  added  flavors 
No  preservatives 

No  funny  colors.  No  phony  flavors.  No  fancy  shapes,  either. 
Kix  just  has  a  crisp  corn  crunch  that  kids  can't  say  no  to. 
And  Kix  is  low  in  sugar,  so  you'll  have  no  reason  to  say 
anything  but  yes. 

Kix:  Kid-Tested,  Mother-Approved 


STARTING  OVER 

continued  from  page  40 

Doug  Miron,  31,  had  practiced  law 
for  four  years  as  an  assistant  district 
attorney  in  Brooklyn,  New  York,  and 
for  one  year  at  a  large  law  firm  in  New 
Haven,  Connecticut.  The  problem 
was  he  didn't  enjoy  his  work. 

"The  biggest  leap  I  had  to  make 
was  realizing  that  just 
because  I  went  to  law 
school,  I  didn't  have  to 
be  a  lawyer,"  he  says. 
He  enrolled  in  the  Con- 
necticut Department  of 
Education's  Alternate 
Certification  Program 
for  Teachers  and  be- 
came a  high  school  so- 
cial studies  teacher. 

"Now  it's  fun  to  go 
to  work,"  says  Miron, 
who  admits  that  the  in- 
come loss  was  difficult 
at  first.  Because  of  his  law  degree — 
which  is  technically  the  equivalent  of 
a  doctorate — he  entered  the  salary 
scale  at  the  level  of  a  third-year  teach- 
er. The  Mirons  still  fall  short  of  their 
salary  level  two  years  ago,  but  Miron 
is  sure  he  made  the  right  move.  "I 
think  it  was  the  best  thing  to  do  with 
my  skills,"  he  says. 

HOW  TO  GET  STARTED 

Changing  careers  often  means  a  sal- 
ary cut  and  a  reduction  in  status.  One 
of  the  most  important  steps  in  chang- 
ing jobs  is  having  realistic  expecta- 
tions, experts  agree.  Other  steps: 

•  Evaluate  what  you  really  want 
to  do:  Find  out  what  talents  you  have, 
advises  Koltnow.  Think  back  over 
your  career  and  count  your  biggest 
accomplishments.  What  do  they  have 
in  common?  What  did  you  enjoy 
about  them  the  most? 

*  Be  ready  to  seize  the  moment:  If 
you  keep  your  resume  and  portfolio 
constantly  updated,  you'll  be  ready  to 
act  quickly,  says  Melvin  Danaho, 
Ph.D.,  professor  of  Industrial  Com- 
munications at  the  University  of 
Plattsburgh  (New  York)  and  coau- 
thor with  John  L.  Meyer  of  How  to 
Get  the  Job  You  Want  (Prentice  Hall). 
— Andrea  Atkins,  a  former  education 
editor  for  Better  Homes  and  Gardens® 
magazine,  is  a  writer  in  New  York  City. 
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•  Commit    yourself    to    changing: 

Koltnow  says  to  tell  yourself,  "That's 
it."  Then,  start  the  next  day  making  a 
concerted  effort  to  change  jobs.  But, 
at  the  same  time,  he  says,  give  yourself 
plenty  of  time.  Start  networking,  too, 
meeting  people  in  the  fields  you  like. 

•  Check  out  organizations:  Almost 
every  career  has  a  professional  organi- 
zation. Check  your  local  library  for 
the  Encyclopedia  of  Associations.  Con- 
tact the  nearest  chapter 
and  ask  if  you  can  at- 
tend a  meeting  or  two. 

•  Do  background  re- 
search: Read  profes- 
sional journals  and 
search  libraries  and 
bookstores.  Also,  ar- 
range informational  in- 
terviews at  companies. 

•  Realize  that  career 
shifts  take  time:  Your 
efforts  to  change  jobs 
may  take  months,  per- 
haps even  years. 

•  Consider  professional  guidance: 
Career  development  businesses  can 
help  you  find  your  talents  and  inter- 
ests. Private  counselors  are  also  avail- 
able, but  may  be  costly. 

•  Learn  all  sides  of  the  job  you 
want:  "Every  job  has  its  negatives," 
Plott  says.  "Be  sure  you  know  in 
depth  what  you're  getting  into." 

•  Educate  yourself:  If  you  decide  to 
get  a  bachelor's  or  graduate  degree  in 
a  specific  area,  you  can  almost  certain- 
ly shift  your  career  focus.  Other  ave- 
nues of  education  include:  community 
college  and  adult  education  classes, 
YMCA  and  YWCA  seminars,  volun- 
teer organizations,  and  company- 
sponsored  opportunities. 

DO  YOU  NEED  A  CHANGE? 

While  changing  jobs  has  appeal, 
it's  not  a  decision  to  take  lightly. 
Ask  yourself  these  questions  first: 

•  What  do  I  like  the  least/most 
about  my  current  job? 

•  Have  I  gone  as  far  as  I  can  possi- 
bly go  in  this  field?  What  would  it 
take  to  advance? 

•  Do  I  have  any  ethical  dilemmas 
about  the  work  I'm  considering? 

•  Would  this  be  a  better  job  if  I 
had  a  different  boss,  schedule,  or 
office?  Minor  changes  may  help. 

•  What  will  I  be  giving  up  by 
changing  jobs?  What  will  I  gain?  as 
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Kix  has  a  special 
gift  for  you. 


MAX  the  Dragon 

•  Better  Homes  and  Gardens* 
FUN-TO-DO  project  books! 

•  32-page  hardcover  books 

•  Only  S990  for  4  books!  ($1980  retail 
value)  Plus  S100  postage  and  handling. 


Save  50%  on  this  4-book  set! 

Please  send  me set(s)  of  the  Better 

Homes  and  Gardens"1  FUN-TO-DO  kids' 
books.  I  am  enclosing  $1090  for  each  in 
check  or  money  order  (no  cash,  please) 
payable  to  Kix  Book  Offer.  Mail  this  form 
and  2  Kix  proofs-of-purchase  to: 

KIX  BOOK  OFFER 

P.O.  Box  7178 
Clinton,  Iowa  52736 

NAME 


ADDRESS . 
CITY 


.STATE. 


.ZIP. 


Allow  6-8  weeks  for  delivery.  Offer  void  where 

prohibited,  taxed  or  otherwise  restricted. 

Offer  expires  12-31-91. 


FITNESS  MATTERS 

GOOD  NEWS  ABOUT  SHAPING  UP 


NEW  EXERCISE  STANDARDS 

Leading  fitness  group 
strengthens  guidelines 

■P^  or  the  first  time,  the  American 
College  of  Sports  Medicine  is 
suggesting  that  strength  training  take 
its  rightful  place  beside  aerobics.  In 
the  past,  ACSM  guidelines  have  been 
fine  for  defining  cardiorespiratory  fit- 
ness. But  ACSM  experts  have  had  a 
change  of  heart.  Why?  The  guidelines 
ignored  strength,  a  key  to  fitness. 

ACSM  now  advises  that  you  add 
one  more  standard  to  the  guidelines: 
Do  two  or  more  sessions  per  week  of 
moderate-intensity  strength  training. 

Strength  training  means  working 
out  with  weight  machines,  free 
weights,  or  doing  calisthenics  such  as 
push-ups  or  sit-ups.  A  workout  of 
eight  or  10  exercises  involving  the  ma- 
jor muscle  groups,  each  exercise  re- 
peated eight  to  12  times,  can  take  as 
little  as  1 5  minutes. 

The  reason  for  the  change  in  the 
current  guidelines?  ACSM  wants  to 
promote  a  more  well-rounded  exercise 
program.  Aerobic  activities  such  as 
running  and  walking  definitely  make 
your  heart  and  legs  fit,  but  they  do 
little  for  the  upper  body.  A  withering 
upper  body  may  contribute  to  osteo- 
porosis, back  problems,  and  lifestyle 
changes,  says  University  of  Florida's 
Michael  Pollock,  Ph.D. 

Pollock  is  author  of  ACSM's  re- 
vised position  statement  on  the  recom- 
mended quantity  and  quality  of 
exercise.  For  a  copy  of  this  statement, 
send  $2  to  the  Public  Information  De- 
partment, ACSM,  Box  1440,  India- 
napolis, IN  46206. 

EXERCISE  AND  YOUR  WEIGHT 

Friends  help  take  it  off, 
keep  it  off 

Exercise  and  weight  loss  may 
seem  like  lonely  parts  of  your 
life,  where  seldom  is  heard  an  encour- 


aging word.  What  you  need,  then,  is  a 
little  help  from  your  friends. 

A  Stanford  University  study  of  ex- 
ercise, diet,  and  weight  loss  shows  that 
even  a  few  positive  words  from  friends 
are  better  than  none.  People  who  hear 
an  encouraging  word  from  a  con- 
cerned person  as  seldom  as  once  a 
month  not  only  take  off  the  weight, 
they  keep  it  off  longer  than  those  who 
don't  hear  from  anyone. 

The  two-year  study  started  with 
155  middle-aged  men  who  were  15  to 
40  pounds  overweight.  In  the  first 
year  the  men  were  divided  into  two 
groups:  those  who  lost  weight  by  diet 
alone  as  opposed  to  those  who  lost 
weight  by  exercise  alone. 

In  the  second  year,  half  of  both 
groups  continued  their  programs  and 
received  one  monthly  encouraging 
phone  call,  together  with  weight  loss 
information  in  the  mail.  The  other 
half  of  both  groups  had  no  further 
contact  with  the  researchers  except  for 
two  check-in  appointments. 

Dieters  in  both  groups  regained  in 
the  second  year  half  of  what  they  lost, 
which  meant  the  encouraging  call  did 
not  make  a  difference. 

However,  exercisers  in  the  monthly 


encouraging-phone-call  group  re- 
gained only  an  average  17  percent 
(about  2  pounds)  of  weight  lost  the 
first  year.  At  the  same  time,  exercisers 
in  the  no-contact  group  regained  70 
percent  (about  10  pounds). 

Receiving  encouragement  doesn't 
mean  you  need  to  have  a  health  expert 
from  Stanford  University  calling  you 
all  the  time,  says  Abby  King,  Ph.D. 
"It  can  be  a  caring  individual  you 
share  a  commitment  with."  It  might 
even  be  someone  with  whom  you 
agree  to  exchange  calls. 

SWIMMERS  GET  A  MOUTHFUL 

Chlorinated  pool  water 

may  erode  teeth 
wimmers  who  log  too  many 
hours  in  improperly  chlori- 
nated swimming  pools  may  risk  de- 
stroying their  tooth  enamel. 

Most  pools  are  properly  chlorinat- 
ed, making  the  risk  of  erosion  small. 
Yet  competitors  and  fitness  buffs  who 
spend  a  lot  of  time  in  the  wet  lane  are 
well  familiar  with  swimmers'  teeth, 
enamel  erosion  linked  to  chlorine  gas- 
treated  water  becoming  too  acidic. 


Elihu  Savad,  D.D.S.,  recalls  seeing 
one  swim  team  member  in  his  Cran- 
ford,  N.J.,  office  who  suffered  from 
enamel  erosion.  "He  had  big  spaces 
between  his  front  teeth,  and  his  teeth 
were  thicker  under  the  gums,"  says 
Savad.  Other  erosion  symptoms  in- 
clude yellowing  teeth  that  feel  gritty 
and  become  hypersensitive  to  hot  and 
cold  temperatures. 

continued  on  page  46 
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lOCKPORTS  MAKE  YOU  FEEL  LIKE  mLKING" 


tockporfProWalkef: 
ride  Story. 


Soft  and  pliable  full 
grain  leather 
provides  flexibility 
and  breathability. 


Padded  collar  cradles 
Achilles  tendon 


Memory  foam  foot 
cradle  provides 
customized  support 


Exclusive  stitchdown 
heel  construction 
offers  stability  at 
heel  strike. 


provides  durability 


lex"  EVA  midsole 
achieves  extra  shock 
absorption  and 
comfort 


enhances  natural 
walking  motion. 


at  participating  retailers,  while  supplies  last  For  more  information  call  1-800-343-WALK. 

(Klf.KPOHT  art  PflOWAUSB  an  raiffifcd  Saderate  ard  ROCKPORTS  MAKE  YOU  KB.  UKE  WALKING  and  HIGHaEXOTtratem^ofTheRodiMnC(TOari.irilSSI.^T^Roc>fioilCorn(X3m.lnc.l99). 


FITNESS  MATTERS 

continued  from  page  44 

Swimmers,  visit  your  dentist  regu- 
larly, and  let  him  or  her  know  exactly 
how  much  time  you're  spending 
splashing  in  the  water. 

TOO  BUSY  TO  EXERCISE? 

Try  setting  aside  10  minutes 

ou're  ready  to  throw  in  the 
towel  on  staying  fit  because 
you  can't  seem  to  mark  off  30  minutes 


at  a  time  from  your  hectic  schedule. 
Stop  and  sit  down.  Here's  a  deal  you 
can't  possibly  refuse. 

If  30  minutes  at  once  is  too  much 
time  to  take  off,  how  about  trying 
three  10-minute  sessions?  A  recent 
Stanford  University  study  shows  that 
this  bits-and-pieces  approach  has  defi- 
nite fitness  benefits. 

In  the  study,  38  previously  seden- 
tary men  ran  five  days  a  week;  half 
ran  30  minutes  a  day  at  moderate  in- 
tensity, and  half  ran  10  minutes  three 
times  a  day  at  the  same  intensity. 


he  hand  cream 
that  works  when 
all  else  fails. 


When  nothing  else  will  solve  your  serious  hand  problems,  turn 
to  Neutrogena®  Hand  Cream.  Our  glycerin-rich  formula  actually  pours 
moisture  back  into  even  the  most 


parched,  cracked,  chapped  skin 
And  you  only  need  a  single 

concentrated  drop  to  do  what 

all  the  others  couldn't. 
Look  for  it  at  your 

drugstore.  Neutrogena® 

guarantees  you'll  be 

satisfied  or  we'll  refund 

your  money. 


Neutrogena" 

For  the  difference 
it  makes. " 


1^ 


After  eight  weeks  the  30-minute 
group  increased  aerobic  capacity  (a 
measure  of  fitness)  14  percent.  The 
10-minutes  three-times-a-day  men 
showed  an  increase  of  8  percent.  How- 
ever, both  groups  had  equal  improve- 
ments elsewhere;  average  heart  rate 
dropped  6  percent,  and  weight  loss 
without  diet  changes  was  5  pounds. 

There  is  a  downside  to  this  latest 
fitness  technique.  The  10-minutes 
three-times-a-day  plan  probably  won't 
get  you  as  fit  as  fast  as  the  30-minute 
plan,  and  showering  three  times  a  day 
may  become  a  hassle.  But  the  study's 
clear  message  to  the  80  percent  of  the  I 
population  who've  just  said  no  to  reg- 
ular exercise  is  this:  Small  bursts  of 
fitness — climbing  stairs  or  taking  a 
walk — add  up. 

ASK  YOUR  DOCTOR 

"So  Doc,  should  I 
exercise  at  my  age?" 

■  t  seems  your  doctor's  office  may 
not  be  the  best  place  to  go  to  hear 
inspiring  words  about  exercise — if 
you're  over  age  65,  that  is. 

In  a  study  by  the  New  England  Re- 
search Institute  in  Watertown,  Massa- 
chusetts, only  28  percent  of  elderly 
people  said  doctors  encouraged  exer- 
cise. "Physical  activity  was  not  high 
on  the  list"  of  discussed  topics,  says 
Richard  Washburn,  Ph.D. 

Granted,  priority  should  go  to 
treating  hypertension,  heart  disease, 
cancer,  diabetes,  and  other  life-threat- 
ening conditions  that  are  highly  prev- 
alent in  this  age  group. 

But,  adds  Washburn,  doctors  are  so 
busy  healing  patients  that  they  often 
fail  to  talk  with  them  about  preventive 
medicine,  including  the  health  bene- 
fits of  regular  exercise. 

The  point  is,  if  you're  on  the  fence 
about  a  fitness  program,  don't  wait  for 
a  doctor's  nudge.  Next  time  you're  in 
for  a  checkup,  take  it  upon  yourself  to 
ask,  "Doc,  should  I  exercise?" 
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T'AI  CHI 

Ancient  exercises  for  the 
modern  body 

■       ooking  for  a  new  angle  on  light 

^m  exercise?  Try  an  old  Chinese 
idea  called  T'ai  chi  ch'uan,  a  martial 
art  of  precise  yet  flowing  movements 
that  develops  body-mind  harmony. 
T'ai  chi  combines  focus,  flexibility, 
and  strength  with  the  grace  of 
dance — and  the  humor  of  mime. 

It's  best  to  learn  t'ai  chi  from  a 
qualified  teacher,  and  finding  one 
may  be  difficult.  Your  best  bet  is  to 
ask  around.  Observe  a  class  or  two 
before  paying.  And  be  wary  of  teach- 
ers overselling  this  martial  art  as  a 
weapon  or  religion. 

If  you  don't  want  to  take  a  class 
right  away,  try  a  videotape  such  as  the 
90-minute  T'ai  chi  ch'uan  by  expert 
Marshall  Ho'o.  Ho'o  explains — but 
doesn't  belabor — how  t'ai  chi's  inher- 
ent opposites  (push-pull,  retreat-ad- 
vance, Yin- Yang)  inspire  balance. 

Most  of  the  tape  is  a  beautiful  dis- 
play of  t'ai  chi's  slow  moving,  unusu- 
ally named  exercises.  Picking  Fruit 
and  Polishing  the  Mirror  are  two  of 
the  nine  temple  exercises,  used  by 
monks  to  break  up  long  hours  of  med- 
itation. White  Stork  Cools  Its  Wings 
and  Repulse  the  Monkey  are  two  of 
the  27  routines,  or  forms,  shown  on 
this  $29.95  tape. 

For  a  copy  of  this  introductory 
tape,  produced  by  Karl  Lorimar 
Home  Video,  call  800/624-2694. 

STEPPING  UP  ACTIVITY 

Pedometer  will  help 
track  your  progress 

If  you're  dragging  your  feet  a  bit 
in  your  fitness  program,  the  best 
step  might  be  to  buy  a  pedometer — a 
small  device  that  measures  exactly 
how  far  you've  walked. 

That  suggestion  comes  from  Judith 
Stern,  Sc.D.,  professor  of  nutrition  at 
the  University  of  California,  Davis. 
She  counsels  patients  on  weight  loss, 
explaining  to  them  that  exercise  and 
eating  right  are  the  soul  of  a  good 
weight  loss  program. 

Stem  realizes  that  starting  and  stay- 
ing with  exercise  isn't  easy,  especially 
for  overweight  people.  She  encourages 
her  patients  to  buy  a  $10  to  $15  pe- 
dometer at  a  sporting  goods  store  and 
wear  the  device  to  see  how  many  miles 
they  cover  in  a  day. 

BETTER  HOMES  AND  GARDENS,  APRIL  1991 


Every  day,  thousands 

of  women  perform 
surgery  on  their  feet. 


<^^^> 


Corn 

Removers 


It's  unnecessary.  There's  a  much  better,,  safer  way  to 
remove  painful  corns:  Dr.  Scholl's  Corn  Removers. 

Within  five  treatments  or  less,  the  corn  will  be  replaced 
with  new,  softer  skin.  And  that's  a 
money-back  guarantee  only  Dr.  Scholl's 
gives  you.  So  get  Dr.  Scholl's  Corn 
Removers.  And  get  rid  of  those  corns, 
safely  and  painlessly. 

Dr.  Scholl's. 

Foot  health  is  important.  See  your  podiatrist  for  professional  advice. 

Read  and  follow  label  directions.  ©  1989  Scholl,  Inc. 


A  pedometer  eliminates  having  to 
guess  at  how  much  activity  you've 
done  in  a  day.  "You  may  not  realize 
how  inactive  you  really  are,"  says 
Stern.  "A  pedometer  makes  you 
aware  of  being  more  active,  and  it  of- 
fers reinforcement  when  you  are." 

To  become  more  active,  try  using 
stairs  instead  of  elevators.  Park  at  the 
far  end  of  parking  lots  or  a  few  blocks 
away  from  your  work  site.  Or  become 
less  efficient  around  the  house. 
"Many  people  pile  things  on  the  stairs 
and  take  them  up  later,  all  at  once," 


says  Stem.  "Making  a  trip  with  each 
item  will  increase  your  mileage." 

Stern  says  overweight  women  typi- 
cally walk  an  average  of  two  miles  dai- 
ly, versus  four  for  women  of  normal 
weight.  Overweight  men  typically 
walk  four  miles,  two  miles  less  than 
men  of  normal  weight. 

KEEPING  THE  HEAT  ON 

New  wrap  eases  aches  and  pains 

fter  a  tough  workout,  a 

new  product  called  Ther- 

mosport  wrap  could  help  sooth  your 

aches.    Thermosport   stays   cold   or 

hot — and  dry.  That  makes  it  ideal  for 

treating   sprains,    muscle   pulls   and 

spasms,  tendinitis,  and  arthritic  joints. 

The  wrap  is  designed  with  a  vinyl 

bladder  that  fits  inside  an  insulated 

outer  sleeve,  which  stays  in  place  with 

straps.  Thermosport  models  sell  from 

$39.95  to  $49.95,  depending  on  the 

injury  you  want  to  cover,  and  are 

available    at    some    sporting    goods 

stores.  Or  call  800/688-8131.  M 

~— By  free-lance  writer  Gary  Legwold,  a 

y frequent  contributor  to  these  pages  who 

—.'does  his  exercising  in  Minneapolis. 
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d  you  4>i^  win  great  prizes! 


//y^dGRAND  PRIZE 

*$//■■/'   A^oiie-week  trip  to  America's  favorite 
1/  J'y^/jfxcpion  destination,  Orlando,  Florida. 

&*£*Uun  filled  days  for  the  whole  family. 

\      2  FIRST  PRIZES 

\        Panasonic  45"  Stereo  Projection  TV 
';       with  unified  remote  control. 

5  SECOND  PRIZES 


m 


Polaroid  Spirit  600  C« 


MEDICAL  ASSOCIATlfj 

■CAMPAIGN 

■AGAINST 

fpCHOLESTERQ 


Roman  Meal  Company  is  the  sole  sponsor  of  this  sweepstakes. 


Roman  yi^i/\liitUicnChalknge 

1.  All  Roman  Meal  breads  provide  fiber  for  needed 
roughage. 

2.  Roman  Meal  has  been  providing  sound  nutrition  for  over 
75  years. 

3.  Eating  foods  rich  in  fiber  and  complex  carbohydrates  may 
help  reduce  the  risk  of  some  types  of  cancer  and  heart  disease. 

4.  Roman  Meal  is  a  proud  sponsor  of  the  American  Medical 
Association's  "Campaign  Against  Cholesterol?' 

Roman  Meal®  "Nutrition  Challenge"  Sweepstakes 
Official  Entry  Form 


True 

□ 

False 

□ 

True 

False 

u 

u 

True 

False 

u 

u 

True 

False 

u 

u 

Please  Print 
Name 


Address. 


Send  to: 

Soman  Meal® 

"Nutrition  Challenge"  Sweepstakes 

P.O.  Box  66526 

Spring  Lake,  MN  55470-6526 

All  entries  must  be  mailed  separately  and  received  by  August  15, 1991. 
Each  entry  must  be  accompanied  by  either  a  proof  of  purchase,  the  UPC  symbol  from 
any  Roman  Meal®  Bread  or  the  words  "ROMAN  MEAL  BREAD"  hand  printed  on 
a  separate  3"  x  5"  piece  of  paper.  NO  PURCHASE  NECESSARY. 


City. 


.  State . 


-Zip. 


OFFICIAL  RULES 

1)  NO  PURCHASE  NECESSARY.  To  enter  the  sweepstakes,  hand  print  your  name  and  compli 
address  on  the  official  entry  form  (no  P.O.  Boxes)  or  on  a  3'  x  5"  piece  of  paper.  Send  your  e 
the  ROMAN  MEAL  '■NUTRITION  CHALLENGE"  SWEEPSTAKES.  P.O.  Box  66526,  Spring  Lak 
55470-6526.  Each  entry  must  be  accompanied  by  either  a  proof  of  purchase,  the  UPC  symbi 
any  Roman  Meal  Bread  or  the  words  "ROMAN  MEAL  BREAD"  hand  printed  on  a  separate  3" 
piece  of  paper.  All  entries  must  be  mailed  separately  and  received  by  August  15, 1991 .  We  an 
responsible  for  lost,  late  or  misdirected  mail  or  illegible  entries. 

2)  The  sweepstakes  begins  February  15, 1991  and  ends  August  15, 1991.  All  entries  must  be 
by  August  15, 1991 .  The  odds  of  winning  depend  upon  the  number  of  eligible  entries  receiver 

3)  From  all  eligible  entries  received,  1 ,008  winners  will  be  selected  in  a  random  drawing  con 
by  Lee  Krost  Associates.  Inc. ,  an  independent  judging  organization,  whose  decisions  are  fin 
random  drawing  will  take  place  on  or  about  September  15, 1991 .  Prizes  are  as  follows:  GRAh 
Family  vacation  for  four  for  7  days  and  6  nights  to  Orlando,  FL.  Prize  includes  economy  air  I; 
major  commercial  airport  nearest  winners  home,  a  hotel  room  for  6  nights,  a  rental  car  for  c 
(driver  must  be  at  least  25  years  old),  admission  tickets  to  various  attractions  and  S1.000  for 
ing  money.  Total  approximate  retail  value  of  trip,  up  to  $10,000;  FIRST  (2)  Panasonic  45"  TV 
approximately  $2,100  each:  SECOND  (5)  Panasonic  Camcorder  valued  at  approximately  S1.C 
THIRD  (1,000)  A  Polaroid  Spirit  600  camera  valued  at  approximately  $49.95  each.  Total  valu 
prizes,  approximately  $69,150.  Ail  prizes  will  be  awarded. 

4)  The  prize  winners  will  be  notified  by  mail  by  November  1 .  1991 ,  and  may  be  required  to  e> 
Affidavit  of  Eligibility  and  Release  within  14  days  of  notification.  In  the  event  of  noncompliani 
this  time  period,  alternate  winners  will  be  chosen.  In  the  case  of  minors,  prizes  must  be  acct 
parent  or  legal  guardian.  No  substitution  of  prizes  except  due  to  unavailability  of  a  prize  and  I 
sole  discretion  of  the  sponsor.  All  prizes  must  be  claimed  by  January  31 .  1992.  Trip  must  be 
pleted  by  December  31 ,1992.  Taxes,  if  any.  are  the  sole  responsibility  pt  the  winners.  Spons 
responsible  for  prize  merchandise  of  independent  suppliers. 

5)  Sweepstakes  open  to  residents  of  the  USA  except  residents  of  Puerto  Rico,  employees  of 
Meal  Company,  its  affiliates,  advertising  agencies,  print  and  production  agencies,  and  Lee  K 
Associates.  Inc.  and  their  families.  Only  one  prize  to  a  family  or  household.  Sweepstakes  vo 
ever  prohibited  by  law.  All  Federal,  State  and  local  laws  apply.  By  entry  into  the  sweepstakes 
consent  to  the  full  commercial  use  of  their  name,  likeness,  and  photograph  without  compen: 

6)  For  a  list  of  major  prize  winners  available  after  January  31. 1992.  send  a  stamped,  self-ad 
envelope  to:  ROMAN  MEAL  "NUTRITION  CHALLENGE"  SWEEPSTAKES  WINNERS  LIST.  P.t 
66506.  Oept.  E.  Spring  Lake.  MN  55470-6506. 

7)  The  Sponsor  of  this  sweepstakes  is  the  Roman  Meal  Company,  Tacoma.  WA  98409. 
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GOOD  FOODIEOOD  HEALTH 

YOUR  FAMILY  NUTRITION  GUIDE 


k.t  first,  the  experts 
got  us  all  churned  up  about 
butter.  Now  a  study  ques- 
tions margarine's  role  in 
heart  disease  risk.  Are  you  in 
a  quandary  over  which  prod- 
uct to  choose?  This  overview 
may  help  you  decide. 

KNOWING  YOUR  LIMIT 

According  to  experts, 
most  healthy  adults  should 
get  no  more  than  30  percent 
of  daily  calories  from  fat.  (At 
2,000  calories  per  day,  that 
means  fewer  than  67  grams 
or  about  600  calories  of  fat.) 
If  you  stay  within  that  guide- 
line, you  don't  need  to  feel 
guilty  about  enjoying  butter 
on  a  baked  potato  or  marga- 
rine on  your  toast.  However, 
you  could  try  trimming  your 
serving  to  a  teaspoon,  the 
size  of  the  butter  pat  you'd 
get  in  many  restaurants. 
And,  if  you've  been  advised  to  follow 
a  low-fat  diet,  focus  on  products  with 
less  saturated  fat  and  cholesterol.  For 
all  adults,  a  key  to  good  health  lies  in 
moderate  intake  of  all  fats  and  high- 
fat  foods.  To  keep  it  simple,  concen- 
trate more  on  limiting  the  total  fat  in 
your  diet,  and  worry  less  about  wheth- 
er fats  are  saturated  or  unsaturated. 


Chances  are  you'll  strike  a  healthful 
balance  between  the  different  fats. 

SORTING  OUT  THE  CHOICES 

The  chart  below  shows  how  but- 
ters, spreads,  and  margarines  can 
vary.  Your  best  choice  may  be  stock- 
ing several  of  these  products  for  your 
family's  tastes  and  well-being. 


Butter  naturally  contains 
saturated  fat  and  small 
amounts  of  cholesterol  be- 
cause of  its  animal  origin. 

Margarine  is  based  on  dif- 
ferent polyunsaturated  vege- 
table oils — corn,  safflower, 
soybean — that  are  hardened 
by  hydrogenation.  Hydroge- 
nation  may  convert  some  un- 
saturated fatty  acids  to  a 
form  that  behaves  like  satu- 
rated fatty  acids  in  the  body. 
Generally,  the  more  solid  the 
margarine,  the  higher  the 
level  of  saturated  fat. 

Blends  of  butter  and 
margarine  contain  less  satu- 
rated fat  and  cholesterol  than 
butter,  but  more  than  plain 
margarine. 

Spreads  contain  less  fat 
than  butter  or  margarine  and 
less  saturated  fat  when  made 
only  with  vegetable  oils.  Wa- 
ter may  be  added  to  some 
spreads,  which  will  reduce  their  fat 
content  even  further.  A  few  spreads 
have  a  little  butter,  sweet  cream,  or 
buttermilk  added  for  flavor,  which 
can  increase  the  level  of  saturated  fat. 
Powdered  butter  substitutes 
have  few  calories  and  virtually  no  fat 
because  they're  based  on  starch.  They 
work  best  on  hot,  moist  foods.  M 


NUTRITION  COMPARISON  OF  BUTTERS,  MARGARINES,  AND  SPREADS 

Cal- 


105 


Product 

Cal- 

Total 

Poly- 

Satu- 

Choles- 

Product 

(Serving  size: 

ories 

Fat 

unsat. 

rated 

terol 

(Serving  size: 

One  tablespoon) 

(gm) 

(gm) 

(gm) 

(mg) 

One  tablespoon) 

Butter, 

Blend 

salted 

108 

12 

1 

8 

33 

Spread  with 

whipped 

81 

9 

0 

6 

24 

sweet  cream 

Margarine, 

Vegetable  oil 

stick,  so/bean 

102 

11 

3 

2 

0 

spread 

stick,  corn  oil 

102 

11 

2 

2 

0 

(40%  oil) 

tub,  corn  oil 

102 

11 

5 

2 

0 

Powdered  butter 

tub,  safflower 

102 

11 

6 

1 

0 

substitute 

liquid,  corn  oil 

90 

10 

5 

1 

0 

Sources:  U.S.  Depc 

diet 

51 

6 

2 

1 

0 

Composition,  15th  < 

75 


50 


18 


Total 

Poly- 

Satu- 

Choles 

Fat 

unsat. 

rated 

terol 

(gm) 

(gm) 

(gm) 

(mg) 

12 


1 


15 


Sources:  U.S.  Department  of  Agriculture,  Bowes  &  Church  Handbook  of  Food 
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HEALTH 


BY  CAROL  ANN  RINZLER 


Km  very  era  in  history  has  had  its  own  special  illnesses, 
maladies  triggered  not  by  bacteria  or  viruses  but  by  the  way 
we  live  and  work.  From  Elizabethan  times  until  the  French 
Revolution,  for  example,  trendy  Europeans  whitened  their 
skin  with  lead  paint  and  died  in  distressing  numbers  of  lead 
poisoning. 

Today,  we  face  a  new  and  different  clutch  of  lifestyle 
problems.  Ours  are  less  likely  to  be  deadly,  but  they  are 
unpleasant  nonetheless.  Here's  a  practical  guide  to  six  of  the 
most  intriguing. 

Blue  jeans  belly  button.  Is  there  an  itchy  rash  around  your 
navel?  Does  it  get  worse  when  you  wear  your  jeans?  Ac- 

— Carol  Ann  Rinzler  frequently  writes  about  health  for  na- 
tional magazines 
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Like  health  care,  illnesses  keep  up  with  the  times. 
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The  best  of  the  Long 


Introducing  Always  Longs.  The  cleaner,  drier  pantilir 


cording  to  Tom  Enta,  M.D.,  professor 
of  medicine  at  the  University  of  Cal- 
gary (Alberta,  Canada)  and  a  consul- 
tant at  the  skin  clinic  of  the  Tom 
Baker  Cancer  Centre  in  Calgary,  the 
likeliest  cause  of  your  itchy  skin  is  an 
allergy  to  the  nickel-plated  button  or 
snap  at  the  top  of  the  jeans  fly. 

Nickel  sensitivity  is  common,  espe- 
cially among  women  who  wear  cos- 
tume jewelry  (particularly  earrings). 
Once  you  are  sensitized  to  nickel,  the 
allergy  is  yours  for  life.  An  acute  reac- 
tion may  require  several  weeks  of 
treatment  with  corticosteroid  creams, 
so  the  best  bet  is  to  avoid  contact  with 
nickel  in  the  first  place.  For  instance, 
tucking  your  shirt  in  under  the  button 
may  do  the  trick  with  jeans.  But  how 
can  you  tell  if  there's  nickel  in  your 
earrings  or  other  jewelry? 

Easy.  A  handy  tote-along  test  kit 
called  Allertest-NI  lets  you  test  for 
nickel  without  harming  your  baubles. 
The  kit  is  available  from  Allerderm 
Laboratories,  P.O.  Box  931,  Mill  Val- 
ley, CA  94942.  $10.50  plus  $2.50  ship- 
ping and  handling. 
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Economy-class  syndrome.  British 
physician  John 
M.  Cruickshank 
"discovered"  this 
disorder  the  hard 
way:  he  devel- 
oped the  condi- 
tion on  a  flight  to 
the  Far  East  in 
1988.  On  the  last  day  of  his  tour, 
Cruickshank,  who  had  flown  econo- 
my class,  noticed  a  tenderness  in  his 
left  calf.  It  lasted  about  a  week,  after 
which  he  played  tennis,  ending  up 
with  a  pain  in  his  chest  he  attributed 
to  muscle  strain. 

Three  weeks  later,  after  another 
flight  to  Japan,  Cruickshank's  myste- 
rious pain  migrated  to  his  chest  and 
shoulder.  Several  weeks  and  a  lot  of 
tests  later,  his  doctor  pinned  down  the 
problem:  A  blood  clot  that  had  origi- 
nated in  the  deep  vein  of  a  leg  or  the 
pelvis  during  the  long  period  of 
cramped  immobility  on  his  first  econ- 
omy-class flight. 

Can  it  happen  to  you?  Maybe.  Even 
people  like  Cruickshank  who  have  no 


history  of  circulatory  disease  are  at 
risk  of  blood  clots  when  they  sit  with- 
out moving  for  several  hours  in  a  car 
or  on  a  plane.  To  reduce  the  risk, 
Cruickshank  advises  avoiding  econo- 
my class  if  possible.  If  not,  sit  only  in 
aisle  or  bulkhead  seats,  which  allow 
leg  movement,  walk  around  the  cabin, 
and  drink  water,  juice,  or  soft  drinks 
to  avoid  dehydration. 

Note:  If  you  are  pregnant  or  using 
birth  control  pills  or  have  varicose 
veins,  your  doctor  may  wish  to  pre- 
scribe special  medication  or  other  pre- 
ventive measures  when  you  travel. 
The  same  is  true  for  people  with  a 
history  of  blood  clots  or  any  blood- 
vessel disease. 

Hot-tub  buns.  Day  after  day,  our  skin 
sheds  dead  sur- 
face cells.  That's 
a     natural     and 
harmless     event. 
But  when  several 
people  pile  into  a 
continued 
on  page  52 
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The  test  of  the  Longs. 


Moisture  applied  to  other  long  pantiliner. 


Moisture  applied  to  Always  Longs  pantiliner. 


V 


s 


Surface  stays  wet  on  top. 


With  Dri-Weave,  the  surface  Slavs  dry. 


Always8  Longs  top  all  other  long  pantiliners.  Because  we  have  Dri-Weave,  the  amazing  topsheet  that  pulls  moisture 

right  into  the  pantiliner. .  .away  from  you.  So,  while  other  pantiliners  can  stay  wet  on  top,  Always  Longs  stay  cleaner  and  drier. 

But  that's  not  the  only  reason  you're  better  protected.  We're  longer  than  any  other  long  pantiliner,  too. 

Always  Longs  pantiliners.  The  cleaner,  drier  way  to  a  fresh  day.  ©  p&g  1991 
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Richer  than  Kins  Tut's  Treasure* 

Chips  Ahoy!  Selections  Chocolate 
Chunk  Pecan 

cookies— a  wealth 
of  pecans  and 
chocolate. 


r         Chips  Ahoy! 
detections 


Chunkier  than  the  Rock  of  Gibraltar* 

Oatmeal  Chocolate  Chunk  —  nuggets 
of  rich  chocolate 


Chips  Ahoy! 

Selections 

C,l»t!.r'-'..ll».,.'-"...l».",ll 


nestled  in  an 
old-fashioned 
oatmeal  cookie. 


MODERN  ILLNESSES       j 

continued  from  page  51 

hot  tub  together,  the  number  of  skin 
cells  settling  in  the  water  is  so  im- 
mense that  it  may  overwhelm  the  or- 
dinarily effective  chlorine  disinfectant 
and  encourage  the  growth  of  Pseudo- 
monas  bacteria.  Soaking  in  hot  water 
makes  skin  more  vulnerable  to  infec- 
tion by  the  bacteria,  which  multiply  as 
you  sit  around  in  your  wet  suit  after 
leaving  the  tub.  The  bottom  line:  a 
nasty  rash  across  your  derriere. 

To  avoid  the  rash,  "The  Mayo  Clin- 
ic Health  Letter"  recommends  scru- 
pulous attention  to  hygiene.  Check 
the  chlorine  concentration  in  hot  tubs 
frequently.  Keep  the  tub  filters  clean. 
Scrub  the  tub  and  change  the  water 
after  every  soaking.  Spend  less  time  in 
the  tub,  and,  if  you  bathe  in  a  swim- 
suit,  take  it  off,  dry  your  skin,  and 
change  into  dry  clothes  as  soon  as  you . 
climb  out  of  the  tub. 

Rock  'n'  roll  deafness.  If  your  teen- 
ager doesn't  an- 
swer when  you 
call,  it  may  not 
be  simple  insub- 
ordination. May- 
be the  youngster r 
just  can't  hear  I 
you  calling. 
Clinical  Professor  of  Otolaryngolo- 
gy Malcolm  H.  Schvey  has  called 
"rock  'n'  roll  deafness"  an  increasing- 
ly common  problem  among  young, 
people.  The  permanent,  usually  par- 
tial hearing  loss  arises  from  two 
causes:  attending  concerts  where  the 
noise  is  overamplified  or  listening  to 
loud  music  through  earphones. 

How  loud  is  too  loud?  According  to 
Dr.  Schvey,  if  the  sound  physically 
hurts  your  ears,  damage  is  being  done. 
To  save  your  hearing,  leave  the  con- 
cert or  lower  the  volume. 

Runner's  heartburn.  Is  the  pain  in 
your  chest  after  your  morning's  run 
the  early  warning  of  a  heart  attack — 
or  is  it  runnels  heartburn,  an  exercise- 
induced  backsplash  of  stomach  acid? 
Only  your  doctor  knows  for  sure, 
but  the  latter  is  a  distinct  possibility. 
In  1989,  a  team  of  researchers  at 
Wake  Forest  University's  Bowman 
Gray  School  of  Medicine  in  Winston- 
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Salem,  North  Carolina,  measured  the 
level  of  stomach  acid  in  the  esophagus 
(food  pipe)  of  12  volunteers  (seven 
men,  five  women)  going  through  a 
one-hour  regimen  that  included  run- 
ning, bicycling,  and  weight  lifting. 
The  researchers  discovered  that  run- 
ning caused  more  splash  back  of  stom- 
ach acid  into  the  esophagus  than 
exercise  that  involves  less  agitation  of 
the  body.  The  result:  runners  faced  a 
greater  risk  of  heartburn  than  the  oth- 
er exercisers.  Weight  lifting  came  in 
second,  bicycling  third. 

So,  if  running  gives  you  heartburn, 
check  with  your  doctor  to  rule  out  any 
serious  problems  and  then  try  a  switch 
to  cycling,  says  study  leader  Donald 
O.  Castell,  M.D. 


thyroiditis.    Your 
muscles 


ieat-belt    thyroiditis.    Your    throat 

ache, 
your  thyroid 
gland  is  swollen, 
and  your  tem- 
perature is  rising. 
These  are  all 
classic  signs  of 
the  flu.  The  only 
problem  is,  you  don't  have  the  flu. 
What's  up,  Doc?  Call  it  a  side  effect  of 
riding  safe. 

In  1988,  Michael  Bornemann, 
M.D.,  of  the  Tripler  Army  Medical 
Center  in  Honolulu  reported  just  such 
a  case  involving  a  64-year-old  man, 
who  developed  a  pain  in  the  left  side  of 
his  neck  while  wearing  his  seat  belt. 
The  pain  got  worse  over  a  two-month 
period;  in  the  end,  it  was  bad  enough 
to  wake  the  man  up  at  night.  In  addi- 
tion, he  was  running  a  low-grade  fever 
with  flulike  aches  and  pains  and  suf- 
fering from  an  inflamed  thyroid  gland 
(thyroiditis). 

Curiously,  only  the  left  side  of  the 
patient's  thyroid  gland  was  enlarged; 
in  true  thyroiditis,  both  sides  are  likely 
to  be  inflamed  and  swollen.  Another 
curiosity:  the  patient  had  no  history 
of  thyroid  disease. 

Based  on  these  factors,  Dr.  Borne- 
mann followed  a  cautious  course,  gave 
the  patient  a  mild  pain  reliever  for  the 
pain,  and  suggested  that  he  loosen  the 
shoulder  harness  on  his  seat  belt. 
Within  a  month,  the  pain  was  gone 
and  so  was  the  thyroid  swelling. 

Conclusion:  Be  safe  and  buckle  up 
when  you  ride,  but  be  sure  your  seat 
belt  fits  comfortably.  M 


Nuttier  than  Eskimos  in  the  Amazon* 


J  W  „   grips Ahoy! 

W  Selections 


Chocolate  Chunk 
Walnut  cookies- 
bursting  with 
freshly-cracked 
walnuts. 


More  chips  than  Silicon  Valley* 

Chunky  Chocolate  Chip— the  ultimate 
chocolate  chip 
experience. 
Dangerously 
Delicious 
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ouble  Exposur 


Protect  Yourself 
From  Sun-Damaged  Skin 


Protect  Yourself 
From  Sun-Dried  Skin. 


Vaseline"  Intensive  Care"  Moisturizing  Sunscreen  Lotions 
protect  your  skin  with  both  a  sunscreen  and  moisturizers: 

•  An  advanced  sunscreen  formula  for  broad  spectrum 
protection  from  exposure  to  UVB  and  harmful  UVA*  rays 

•  Clinically  proven  moisturizers  to  help  prevent  dryness 
and  keep  skin  smooth  and  healthy  looking. 

Choose  from  a  wide  range  of  SPFs  from  2  to  25. 
Vaseline  Intensive  Care  Sunscreens  are 
PABA-free  and  waterproof. 


So  why  settle  for  only  one  kind  of  protection  when ; 
can  have  double  protection?  Get  Vaseline  Intensive  i 
Moisturizing  Sunscreen  Lotions. 
Suncare  With  Twice  the  Care. 


Vaseline 

Intensive 
care 


Vaseline 

Intensive 

Care 


Vaseline  Intensive  Care 

Moisturizing  Sunscreens 


*SPFs  8, 15  and  25  protect  against  harmful  UVA  rays. 


Moisturizing        Moisturizing 
Suntan  Suntan 


Vaseline    1 
Intensive   1 

Care      ■ 

■A 

Vaseline     M 

Intensive  1 

Care      ■ 

Vaseline     M           ( 
Intensive   ■    I    A 

3 

.• 

4r 

4r 

■m 

Moisturizing 

Sunscreen 

lorton 

Moisturizing 
Sunblock 

Lotion 

Moisturizing 
Sunblock               -" 

lotM  n 

8- 

"8~"J| 

r15~m 

-25-^ 
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BY  NICK  GALLO 


HEALTH 


Ancient  reli< 
for  today's  str< 


y  body  feels 
like  one  big  knot,"  groans 
Laurie  Brown,  39,  her  mus- 
cles tense  and  aching  after  a 
stress-filled  morning. 

Draped  by  a  sheet,  she  lies 
facedown  on  a  massage  table 
and  stretches  out  beneath 
the  soothing  hand  of  Meta 
Chessin-Yudin.  As  the  Seat- 
tle massage  practitioner  rubs 
out  the  kinks  in  her  muscles, 
Brown  grows  more  relaxed. 
An  hour  later,  she  is  smiling 
and  buoyant.  "After  a  mas- 
sage, I  feel  like  a  weight  has 
been  lifted  from  me,"  she 
says.  "All  my  tension  floats 
away." 

Brown  is  not  the  only  one 
being  rubbed  the  right  way. 
In  the  last  decade,  massage 
has  enjoyed  a  boom  in  popularity.  Once  thought  of  as  a 
luxury  for  the  pampered,  it  has  become  a  hands-on  favorite 
of  stressed-out  office  workers,  recreational  athletes,  and 
wellness  enthusiasts.  Massage  has  transcended  its  image  as  a 
euphemism  for  shady  adult  entertainment.  It  has  come  out 
of  the  shadows  to  present  its  legitimate  side,  popping  up  in 
health  clinics,  shopping  malls,  and  even  corporate  suites. 

An  ancient  art.  Faddish  as  it  sounds,  massage  is  an 
ancient  healing  art,  mentioned  in  Chinese  literature  as  early 
as  3000  B.C.  Centuries  ago,  Greek  and  Roman  physicians 
used  it  to  treat  their  rulers.  "Massage  has  its  root  in  earliest 
medicine,"  says  Richard  van  Why,  president  of  the  Texas- 
based  Bodywork  Research  Institute.  "It's  been  an  integral 
part  of  the  health  systems  of  most  cultures." 

But  massage  is  no  panacea.  "It  won't  cure  your  arthritis," 
says  Rita  Corell,  a  massage  therapist  in  Omaha.  By  law, 
therapists  can't  diagnose,  prescribe,  or  claim  to  treat  or  cure 
specific  illnesses. 

But  massage  can  be  part  of  an  overall  strategy  for  good 
health  and  well-being,  says  Corell. 

For  most  people,  the  practice  is  safe.  However,  experts 
warn  anyone  with  a  history  of  blood  clots  or  diabetes,  a 
recent  fracture  or  sprain,  or  a  high  fever  to  avoid  massage. 
Doctors  recommend  caution  to  those  with  circulatory,  skin, 
or  cardiac  problems.  If  you  have  a  chronic  health  problem, 
consult  your  doctor  for  advice. 

Benefits.  Massage  stimulates  the  circulation  of  blood 


Massage:  a  much-"kneaded"  break  in  a  fast-paced  world. 


and  lymph  fluids,  fueling  the 
muscles  with  fresh  oxygen 
and  nutrients  while  flushing 
away  metabolic  waste  prod- 
ucts. By  stretching  and  loos- 
ening muscles,  it  also 
releases  physical  tension  and 
soothes  the  nerves. 

The  result  is  a  blend  of 
energy  and  relaxation.  Like 
a  tune-up  designed  to  pro- 
duce smoothness,  a  massage 
is  likely  to  leave  you  feeling 
refreshed,  but  not  revved  up. 
Massage  often  helps  people 
reduce  stress  and  think  more 
clearly,  says  Patricia  Benja- 
min, Director  of  Education 
for  the  American  Massage 
Therapy  Association 

(AMTA).  "It  can  have  an 
effect  similar  to  meditation," 
she  says.  "It  calms  the  mind  through  calming  the  body." 

Increasingly,  medical  doctors  find  massage  useful.  Regu- 
lar rubdowns  may  help  with  relief,  breaking  the  cycle  of 
spasm  and  pain.  Tension  headaches,  sore  backs,  and  neck 
cricks  may  benefit.  "Massage  has  helped  patients  of  mine 
with  cervical  strains,  where  the  neck  muscles  have  gone  into 
a  chronic  cramp  because  of  an  auto  accident,"  says  David 
Yonker,  M.D.,  a  Washington  State  family  practitioner. 

The  physical  benefits  of  massage  have  value  for  athletes, 
claims  Ralph  Stephens,  a  sports-massage  therapist  in  Iowa 
City,  Iowa.  Properly  administered  massage  helps  prevent 
injury,  aids  recovery  time  for  injured  muscles,  and  improves 
athletic  performance,  he  says. 

Healing  touch.  For  many,  massage  answers  an  emotion- 
al need  for  touch.  Doctors  and  psychologists  have  long 
known  of  the  benefits  of  physical  contact.  A  University  of 
Miami  study  reports  that  premature  infants  gained  weight 
quicker  and  were  able  to  leave  the  hospital  earlier  after 
regular  massage.  Similarly,  people  who  are  lonely  or  dis- 
abled may  be  touch-starved.  "Massage  is  sometimes  misun- 
derstood as  being  sexual,"  says  Corell.  "Done  in  a  safe, 
nonsexual  setting,  it  can  be  nourishing  and  therapeutic." 

Bottom  line.  Promising  as  the  benefits  of  massage  sound, 
not  everyone  agrees  that  all  have  been  well  documented  by 
scientific  studies.  Many  people  believe  massage  has  the  po- 
tential to  deliver  both  physical  and  emotional  benefits,  but 

continued  on  page  56 
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much  of  the  evidence  is  anecdotal.  Skeptics  also  suggest  that 
the  positive  effects  of  massage  tend  to  be  short-lived. 

On  the  other  hand,  these  effects  probably  are  cumulative. 
From  one  session  to  the  next,  a  person  is  able  to  relax  more 
and  release  tension  easier.  Over  the  course  of  time,  massage 
sessions  teach  people  where  they  store  tension  and  how  to 
watch  out  for  it  in  their  day-to-day  lives.  "The  beauty  of 
massage  is  that  you  learn  from  it,"  says  Corell.  "You  be- 
come more  sensitive  to 
your 
stress. 


own     patterns     of 


MASSAGE  BUYER'S  GUIDE 

Derived  from  the  French 
word  for  kneading,  mas- 
sage is  a  general  term  for 
manipulating  muscles  and 
soft  tissue.  Over  the  centu- 
ries, a  wide  variety  of  ap- 
proaches has  evolved,  each 

with  its  own  goals  and  techniques.  The  most  commonly 
encountered  methods  of  massage  are: 

Swedish,  or  Western-style,  massage.  The  most  prev- 
alent form  of  massage  found  in  the  U.S.,  Swedish  is  an  all- 
purpose  method  to  get  the  blood  moving  and  promote 
general  well-being.  Featuring  long,  gliding  strokes  followed 
by  kneading  and  rubbing  motions,  it  usually  is  relaxing  and 
enjoyable.  Clients  lie  under  a  drape,  either  totally  or  partial- 
ly undressed  so  that  oil  can  be  applied  for  smooth  strokes. 

If  you  are  too  embarrassed  or  uncomfortable  to  take  your 
clothes  off  for  a  massage,  don't  give  up,  says  Benjamin. 
Take  off  only  as  much  clothing  as  you  want  to,  she  advises. 
Keep  on  your  underwear  or  wear  a  swimsuit.  "You  can't 


relax  if  you  don't  feel  comfortable,"  she  says. 

Shiatsu.  Used  widely  in  Japan  for  more  than  1,000  years, 
this  form  of  acupressure  is  derived  from  traditional  Chinese 
medicine,  which  postulates  that  ch'i,  or  life  energy,  flows 
along  invisible  body  pathways  called  meridians.  Illness  oc- 
curs when  energy  becomes  blocked  at  specific  pressure 
points.  During  Shiatsu  sessions,  therapists  press  on  these 
points  with  their  fingers  or  feet,  even  with  their  knees,  to 
release  energy  trapped  within  the  body  and  restore  health. 

While  Swedish  massage  is  oriented  to  physiology — blood 
flow  and  contracted  muscles — oriental  massage  has  a  spiri- 
tual goal  to  get  mind  and  body  in  harmony.  It  is  done 

without     oil,     sometimes 


When  considering  a 
massage  practitioner, 
look  for  a  licensed 
therapist.  Ask  about 
training,  credentials, 
and  experience. 


through  loose  clothing  on  a 
mat  rather  than  a  table. 

Shiatsu,  like  Swedish- 
style  massage,  can  involve 
some  discomfort.  However, 
a  massage  shouldn't  be 
painful,  says  Jocelyn 
Granger,  a  massage  thera- 
pist in  Ann  Arbor,  Michi- 
gan. "If  it  hurts,  tell  your 


therapist  to  stop." 
Reflexology.  Practitioners  of  this  method  of  massage 
believe  that  various  reflex  areas  in  the  feet  and  hands  corre- 
spond to  parts  of  the  body.  Reflexologists  apply  pressure  to 
these  spots  on  the  feet  and  hands  to  promote  the  health  of 
the  corresponding  body  part,  organ,  or  gland.  Independent  j 
of  any  medical  value,  foot  massage  also  can  be  a  very  sooth- 
ing and  relaxing  process. 
Sports  massage.  Borrowing  basic  techniques  from  other 
traditions,  therapists  recently  created  a  specialty  massage: 
for  active  people.  Sports  massage  practitioners  usually  tar- 
get specific  muscles  rather  than  attempting  to  induce  whole- 
body  relaxation. 

continued  on  page  58' 


DO-IT-YOURSELF  MASSAGE 

With  a  little  special  care  and  at- 
tention, you  can  give  your  spouse 
or  a  friend  a  relaxing,  enjoyable 
massage.  Follow  these  tips  from 
Meta  Chessin-Yudin,  a  massage 
practitioner  and  Laban  movement 
analyst  with  New  Seattle  Massage 
in  Seattle. 

Begin  in  a  warm,  quiet  space, 
softly  lighted,  with  gentle  music,  if 
you  like.  Find  a  good,  firm  surface. 
(A  couch  or  bed  is  likely  to  be  too 
soft  and  too  low.)  Pour  a  little  oil 
on  your  hands  and  rub  them  to- 
gether so  that  the  oil  feels  warm. 
Coconut  oil  is  good,  but  even  vege- 
table oil  will  do.  Have  your  partner 
take  deep,  comfortable  breaths. 

Use  a  smooth,  qerrtte  approach 
and  a  light  touch-   4ake  a  long, 
continuous  stroke    iie  entire  length 


of  a  limb,  following  the  contours  of 
the  muscle  and  bone.  Lightly  re- 
trace the  area  in  the  opposite  direc- 
tion. Repeat  the  same  gliding 
stroke  many  times,  increasing  pres- 
sure as  you  do  it,  but  always  re- 
trace lightly  when  you  return  to 
your  starting  place.  Generally, 
massage  toward  the  heart. 

As  you  both  get  comfortable, 
vary  the  stroke.  After  gliding 
strokes,  try  kneading  the  skin. 
Imagine  you  are  kneading  dough, 
and  create  different  shapes. 
Experiment  with  little  side-to-side 
strokes.  Try  moving  the  musde  in 
little  circles.  Check  often  with  your 
partner  to  see  if  the  pressure  is 
comfortable.  To  finish  one 
area,  hold  your  hands  lightly  on  it 
for  about  10  seconds.  Gently  and 
slowly  take  your  hands  away. 


You  can  use  the  same  kind  of 
strokes  for  both  sides  of  the  arms, 
legs,  and  torso.  When  working  on 
the  head,  cradle  it  for  a  little  while, 
letting  your  partner  enjoy  the  feel- 
ing of  support.  Use  gentle,  smooth- 
ing strokes  on  the  face,  as  if  you 
are  trying  to  iron  out  all  the  wor- 
ries and  wrinkles.  Outline  the  fore- 
head, eyebrows,  and  nose.  You  can 
apply  a  little  more  pressure  to  the 
cheekbones  and  jaw.  Try  rubbing 
the  ears.  Give  the  scalp  a  vigorous 
rub,  from  the  base  of  the  skull  to 
the  very  top,  supporting  the  head 
with  one  hand  while  rubbing  the 
other  side. 

There  is  no  "one  way"  to  do 
massage.  Start  with  what  you 
think  would  feel  good  and  listen  for 
feedback.  Feel  free  to  explore 
what  works. 


■ 


I 
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One  out  of  four  women  over  50 
will  get  osteoporosis. 


To  help  avoid  being  one  of  them,  call 

1 800  333-4459. 


fter  50,  a  woman  begins  losing  her  natural 
efense  against  osteoporosis... estrogen. 

Estrogen,  together  with  calcium,  can  play 
n  important  role  in  keeping  your  bones 
rong.  As  you  reach  menopause,  your  estrogen 
:vels  begin  to  drop,  and  you  become  increas- 
lgly  at  risk  of  developing  weakened  bones  and 
otentially  crippling  fractures. 

Taking  low  dose  PREMARIN®  (conjugated 
strogens  tablets)  is  the  single  most  effective  way 

prevent  osteoporosis  after  menopause. 

Premarin®  is  estrogen  obtained  exclusively  from 
atural  sources,  and  has  been  used  and  trusted  by 
omen  and  physicians  for  nearly  50  years. 


.»o>" 


Call  today  for  free  information. 

We'll  send  you  a  brochure  that  tells  you  what  you 
£  should  know  about  estrogen,  menopause,  and 
•    osteoporosis.  Then,  we  strongly  suggest  you  visit 
A  your  doctor,  since  taking  any  drug  may  involve 
I    some  chance  of  side  effects,  and  only  a  doctor  can 
&  tell  you  whether  Premarin  is  right  for  you.  In  fact, 
&    we'll  even  send  you  a  certificate  you  can  redeem 
Wt  for  a  free  exercise  videotape  after  you  make 
'    that  important  visit.  Just  call  the  toll-free  num- 
ber above  or  write:  Premarin  Osteoporosis 
Information  Center,  Box  5201,  Miami,  FL  33102 

lAf  WYETH-AYERST  I    WORLDWIDE  LEADERSHIP 


continued  from  page  56 

Rapid  or  rhythmic  pummeling 
strokes  often  are  used  to  warm  up 
muscles  before  an  event.  Long,  gliding 
movements  after  a  strenuous  workout 
aim  to  prevent  muscle  soreness  and 
shorten  recovery  time. 

Choosing  a  therapist.  While  there 
are  dozens  of  methods  of  massage  and 
body  work,  most  U.S.  therapists  are 
trained  in  one  form  of  massage — usu- 
ally Swedish-style — and  incorporate 
other  methods  to  suit  their  interests. 
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Many  practitioners  offer  a  broad, 
eclectic  range  of  techniques,  but  some 
have  a  narrow,  specialized  focus.  It's 
important  to  match  your  need — 
whether  it's  basic  relaxation  or  sports 
massage  or  deep-muscle  work,  for  in- 
stance— with  the  right  therapist. 
To  find  a  good  therapist: 

•  Get  referrals  from  friends,  health 
professionals,  or  a  reputable  health 
club  in  your  area. 

•  Stick  to  licensed  massage  therapists 
if  your  state  licenses  practitioners.  Or 
check  with  the  1 1,000-member  Amer- 
ican Massage  Therapy  Association  for 
its  Active  Member  list.  The  group, 


which  sets  industry  standards  and 
provides  continuing  education,  has  a 
referral  service  for  its  members.  Call 
312/761-AMTA. 

•  When  you  shop  around  for  a  thera- 
pist, ask  about  experience  and  train- 
ing. If  the  therapist  advertises  as  a 
specialist — a  sports  massage  therapist 
or  Shiatsu  practitioner,  for  example — 
ask  about  his  or  her  credentials  and 
training. 

•  Expect  to  pay  about  $30  to  $40  for 
an  hour-long  session,  perhaps  more  in 
major  metropolitan  areas.  If  pre- 
scribed by  a  physician,  massage  some- 
times is  covered  by  insurance.  BS 

BETTER  HOMES  AND  GARDENS,  APRIL  1991 


Please  see  an  important  message 
about  osteoporosis  prevention  on  the  previous  page. 

SCRIBING  INFORMATION  AND  PATIENT  INFORMATION.  SEE  PACKAGE       such  as  adverse  ellects  on  carbohydrate  and  lipid  metabolism,  may  be  assoi 

in  estrogen  replacement  reqimens.  The  choice  of  oroaeslin  and  dosaae  m; 


BRIEF  SUMMARY  (FOR  FULL  PRESCRIBING  INFORMATION  AND  PATIENT  INFORMATION.  SEE  PACKAGE 

CIRCULARS.) 

PREMARIN    Brand  of  conjugated  estrogens  tablets,  USP 

PREMARIN'  Brand  ol  conjugated  estrogens  Vaginal  Cream,  in  a  nonllquetylng  base 


1.  ESTROGENS  HAVE  BEEN  REPORTED  TO  INCREASE  THE  RISK  OF  ENDOMETRIAL  CARCINOMA. 
Close  clinical  surveillance  ol  all  women  taking  estrogens  is  important.  Adequate  diagnostic  measures 
including  endometrial  sampling  when  indicated  should  be  undertaken  to  rule  out  malignancy  in  all  cases  ol 
undiagnosed  persistent  or  recurring  abnormal  vaginal  bleeding.  There  is  currently  no  evidence  that 
"natural"  estrogens  are  more  or  less  hazardous  than  "synthetic"  estrogens  at  equieslrogenic  doses. 

2.  ESTROGENS  SHOULD  NOT  BE  USED  DURING  PREGNANCY. 

Estrogen  therapy  during  pregnancy  is  associated  with  an  increased  risk  ol  congenital  delects  in  the 
reproductive  organs  of  the  male  and  female  lelus.  an  increased  risk  of  vaginal  adenosis,  squamous-cell 
dysplasia  ol  the  uterine  cervix,  and  vaginal  cancer  in  the  female  later  in  life.  The  1985  DES  Task  Force 
concluded  that  women  who  used  DES  during  their  pregnancies  may  subsequently  experience  an  increased 
risk  of  breast  cancer.  However,  a  causal  relationship  is  still  unproven,  and  the  observed  level  of  risk  is 
similar  lo  thai  lor  a  number  of  other  breast  cancer  risk  factors. 

There  is  no  indication  for  estrogen  therapy  during  pregnancy.  Estrogens  are  ineffective  for  the  prevention 
or  treatment  ol  threatened  or  habitual  abortion. 


DESCRIPTION:  PREMARIN  (conjugated  estrogens,  USP)  contains  a  mixture  ol  estrogens,  obtained  exclusively 
from  natural  sources,  blended  to  represent  the  average  composition  ol  material  derived  from  pregnant  mares' 
urine.  It  contains  estrone,  equilin,  and  17a-dihydroequilin.  together  with  smaller  amounts  ol  17a-estradiol. 
equilenin,  and  17a-dihydroequilenin  as  salts  of  their  sulfate  esters.  Tablets  are  available  in  0.3  mg,  0.625  mg,  0.9 
mg.  1.25  mg,  and  2.5  mg  strengths  ol  conjugated  estrogens.  Cream  is  available  as  0.625  mg  conjugated 
estrogens  per  gram. 

INDICATIONS  AND  USAGE:  Moderale-to-severe  vasomotor  symptoms  associated  with  the  menopause.  (There 
is  no  evjdence  that  estrogens  are  effective  for  nervous  symptoms  or  depression  which  might  occur  during 
menopause  and  they  should  not  be  used  lo  treat  these  conditions.)  Prevention  and  management  of  osleoporosis 
(abnormally  low  bone  mass)  Atrophic  vaginitis.  Atrophic  urethritis.  Hypoeslrogenism  due  lo  hypogonadism, 
castration  or  primary  ovarian  failure. 

PREMARIN  (conjugated  estrogens)  Vaginal  Cream  is  indicated  in  the  treatment  of  atrophic  vaginitis  and 
kraurosis  vulvae. 

PREMARIN  HAS  NOT  BEEN  SHOWN  TO  BE  EFFECTIVE  FOR  ANY  PURPOSE  DURING  PREGNANCY  AND  ITS 
USE  MAY  CAUSE  SEVERE  HARM  TO  THE  FETUS  (SEE  BOXED  WARNING). 

CONTRAINDICATIONS:  Estrogens  should  not  be  used  in  women  (or  men)  wilh  any  ol  the.lollowing  conditions: 
1  Known  or  suspected  pregnancy  (see  Boxed  Warning).  2.  Known  or  suspected  cancer  of  the  breast  except  in 
appropriately  selected  patients  being  healed  for  metastatic  disease.  3.  Known  or  suspected  estrogen-dependent 
neoplasia.  4.  Undiagnosed  abnormal  genital  bleeding.  5.  Active  thrombophlebitis  or  thromboembolic  disorders. 
6.  Estrogen  replacement  therapy  has  not  been  reported  to  increase  the  risk  of  thrombophlebitis  and/or 
thromboembolic  disease.  However,  there  is  insufficient  information  regarding  women  who  have  had  previous 
thromboembolic  disease. 

PREMARIN  Tablets  and  Vaginal  Cream  should  not  be  used  in  patients  hypersensitive  to  their  ingredients. 
WARNINGS:  Some  studies  suggest  a  possible  increased  incidence  ol  breasl  cancer  in  women  taking  higher 
doses  ol  estrogen  lor  prolonged  time  periods.  The  majority  ol  studies  have  not  shown  an  association  wilh  usual 
estrogen  replacement  doses.  Endometrial  cancer  risk  among  estrogen  users  was  about  4-fold  or  greater  than  in 
non-users,  and  appears  dependent  on  treatment  duration  and  estrogen  dose.  In  patients  on  combined  estrogen- 
progestin  therapy,  this  risk  appears  to  be  decreased.  (See  PRECAUTIONS  below.) 

Estrogen  therapy  during  pregnancy  is  associated  wilh  an  increased  risk  ol  letal  congenital  reproductive  tract 
disorders. 

A  2.5-fold  increase  in  the  risk  ol  surgically  confirmed  gall  bladder  disease  in  women  receiving 
poslmenopausal  estrogens  has  oeen  reported. 

Large  doses  ol  estrogen  such  as  those  used  to  treat  prostate  and  breasl  cancer  have  been  shown  lo  increase  the 
risk  ol  non-latal  myocardial  infarction,  pulmonary  embolism,  and  thrombophlebitis  in  men.  This  cannot 
necessarily  be  extrapolated  to  women.  However,  to  avoid  theoretical  cardiovascular  risk  caused  by  high  estrogen 
doses,  the  doses  lor  estrogen  replacement  therapy  should  not  exceed  the  recommended  dose. 

Blood  pressure  should  be  monitored  with  estrogen  use,  especially  if  high  doses  are  used. 

Estrogens  may  lead  to  severe  hypercalcemia  in  patients  wilh  breasl  cancer  and  bone  metastases. 
PRECAUTIONS:  The  addition  of  a  progestin  lor  7  or  more  days  ol  a  cycle  ol  estrogen  administration  reportedly 
lowers  the  incidence  ol  endometrial  hyperplasia  Sludies  ol  endometrium  suggest  thai  10  lo  13  days  ol  progestin 
are  needed  lo  provide  maximal  endometrial  maturation  and  elimination  ol  hyperplastic  changes.  Additional  risks, 


such  as  adverse  ellects  on  carbohydrate  and  lipid  metabolism,  may  be  associated  wilh  the  inclusion  ot  prog 
in  estrogen  replacement  regimens.  The  choice  ol  progestin  and  dosage  may  be  important  in  minimizing  I 
adverse  ellects. 

Physical  examination  and  a  complete  medical  and  tamily  history  should  be  taken  prior  lo  the  initiation  o 
estrogen  therapy  wilh  special  telerence  lo  blood  pressure,  breasts,  abdomen,  and  pelvic  organs,  and  sh 
include  a  Papanicolaou  smear.  As  a  general  rule,  eslrogen  should  not  be  prescribed  lor  longer  lhan  onei 
withoul  another  physical  examination  being  perlormed.  Conditions  influenced  by  fluid  retention,  such  as  ast  • 
epilepsy,  migraine,  and  cardiac  or  renal  dysfunction,  require  careful  observation.  Certain  patients  may  de* 
manifestations  of  excessive  estrogenic  stimulation,  such  as  abnormal  or  excessive  uterine  bleeding; 
mastodynia.  Pre-existing  uterine  leiomyomas  may  increase  in  size  during  eslrogen  use.  Estrogens  shou 
used  wilh  care  in  patients  with  impaired  liver  lunction,  renal  insufficiency,  or  metabolic  bone  diseases  assoc 
wilh  hypercalcemia. 

The  following  drug/laboratory  lest  interactions  have  been  reported,  some  only  wilh  estrogen-prog; 
combinations  (oral  contraceptives): 

1 .  Increased  prothrombin  and  factors  VII.  VIII,  IX,  and  X;  decreased  anlilhrombin  3;  increased  norepineplt 
induced  platelet  aggregabilily. 

2.  Increased  thyroid  binding  globulin  (TBG)  leading  lo  increased  circulating  total  thyroid  hormonn 
measured  by  T4  levels  determined  by  column  or  by  radioimmunoassay.  Free  T3  resin  uplake  is  decreti 
reflecting  the  elevated  TBG;  tree  T4  concentration  is  unaltered. 

3.  Impaired  glucose  tolerance. 

4.  Reduced  response  lo  metyrapone  test. 

5.  Reduced  serum  lolate  concentration. 
MUTAGENESIS  AND  CARCINOGENESIS:  Long-term,  continuous  administration  ol  natural  and  synl 
estrogens  in  cerlain  animal  species  increases  Ihe  frequency  ol  carcinomas  of  the  breast,  cervix,  vagina,  and 
PREGNANCY  CATEGORY  X:  Estrogens  should  not  be  used  during  pregnancy.  See  CONTRAINDICATP 
and  Boxed  Warning. 

NURSING  MOTHERS:  As  a  general  principle.  Ihe  administration  ol  any  drug  lo  nursing  mothers  should  be  • 
only  when  clearly  necessary  since  many  drugs  are  excreted  in  human  milk. 
ADVERSE  REACTIONS:  The  following  have  been  reported  with  estrogenic  therapy:  changes  in  vaginal  bid 
pattern  and  abnormal  withdrawal  bleeding  or  How.  breakthrough  bleeding,  spotting,  increase  in  size  ol  ul 
libromyomata.  vaginal  candidiasis,  change  in  amount  ol  cervical  secretion:  tenderness  or  enlargement  of  bre 
nausea,  vomiting,  abdominal  cramps,  bloating,  cholestatic  jaundice;  chloasma  or  melasma  thai  may  persist 
drug  is  discontinued,  erythema  multiforme,  erythema  nodosum,  hemorrhagic  eruption,  loss  ol  scalp 
hirsutism;  steepening  of  corneal  curvature,  intolerance  lo  conlacl  lenses;  headache,  migraine,  dizziness,  rr 
depression,  chorea;  increase  or  decrease  in  weight;  reduced  carbohydrate  tolerance;  aggravation  of  porpl: 
edema;  changes  in  libido. 

ACUTE  OVERDOSAGE:  May  cause  nausea  and  vomiting. 
DOSAGE  AND  ADMINISTRATION: 
PREMARIN-  Brand  of  conjugated  estrogens  tablets,  USP 

1.  Given  cyclically  lor  short-lerm  use  only.  For  treatment  ol  moderate-lo-severe  vasomotor  symptoms,  atrn 
vaginitis,  or  atrophic  urelhritis  associated  wilh  the  menopause  (0.3  mg  lo  1.25  mg  or  more  daily)  The  lowest 
that  will  control  symptoms  should  be  chosen  and  medication  should  be  discontinued  as  promptly  as  pos: 
Administration  should  be  cyclic  (eg,  three  weeks  on  and  one  week  ofl).  Attempts  lo  discontinue  or 
medication  should  be  made  at  three-  lo  six-monlh  intervals. 

2.  Given  cyclically:  Hypoeslrogenism.  Osleoporosis. 

Hypoeslrogenism  due  lo:  Female  hypogonadism — 2.5  mg  to  75  mg  daily  in  divided  doses  lor  20 
followed  by  10  day  rest  period.  II  bleeding  does  nol  occur  by  Ihe  end  of  this  period.  Ihe  same  dosage  schedi 
repealed.  Female  castration  or  primary  ovarian  failure — 1.25  mg  daily,  cyclically.  Adjusl  upward  or  dowr« 
according  lo  response  ol  the  patient.  For  maintenance,  adjusl  dosage  lo  lowest  level  lhal  will  provide  ellt 
control. 

Osteoporosis— 0.625  mg  daily  Administration  should  be  cyclic  (eg,  three  weeks  on  and  one  week  ofl 
PREMARIN1  Brand  of  conjugated  estrogens  Vaginal  Cream 
Given  cyclically  lor  shorl-lerm  use  only  For  treatment  ol  atrophic  vaginitis  or  kraurosis  vulvae. 

The  lowest  dose  that  will  control  symptoms  should  be  chosen  and  medication  should  be  discontinur. 
promptly  as  possible. 

Allempts  to  discontinue  or  taper  medication  should  be  made  at  three-  lo  six-monlh  intervals. 

Usual  dosage  range:  2  g  to  4  g  daily,  intravaginally,  depending  on  Ihe  severity  of  Ihe  condition. 

Patients  wilh  an  inlacl  uterus  who  are  treated  wilh  either  PREMARIN  Tablets  or  Vaginal  Cream  shou 
monitored  lor  signs  ol  endometrial  cancer  and  appropriate  measures  taken  to  rule  out  malignancy  in  Ihe  evi 
persislenl  or  recurring  abnormal  vaginal  bleeding. 
©  1990.  Wyelh-Ayerst  Laboratories  Revised  August  21. 
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LENOX 

Because  art  is  never  an  extravagance, 


LVANIA 


fti  xshatyoifre  wmted  all  along. 


Pennsylvania  House  is  in  harmor 
with  your  values  as  well  as  your 
tastes.  Built  on  a  foundation  of 
solid  American  hardwoods,  all 
Pennsylyania  House  furnishings ; 
are  woven  together  through 
meticulous  craftsmanship  and 
intricate  detail.  In  timeless  design 
to  assure  you  that  the  Pennsylvan* 
House  furniture  you  own  today 
will  remain  your  treasured 
favorites  for  years  to  come. 

Pennsylvania  House.  For  the  loo> 
of  your  life. 


DECORATING 


FAIVULY  ROOM 


hen  you  want 
it  all  (a  family,  a  rewarding 
career,  and  time  for  gracious 
entertaining),  decorating 
disorder  may  also  come  with 
the  package.  Here's  how  a 
busy  career  couple  orga- 
nized their  family  room  for 
modern  living. 

No  matter  how  hectic  the 
day,  this  space  just  off  the 
kitchen,  with  its  comfortable 
mix  of  clean-lined  contem- 
porary furnishings  and  mul- 
titalented  built-ins,  invites 
with  the  promise  to  relax  the 
body  and  soothe  the  mind. 
It's  a  place  to  unwind  with 
the  family,  watch  television, 
chat  with  the  cook,  and 
catch  up  on  homework. 
Shifting  the  palette  from  the 
safe  dark  shades  of  a  bygone 
family  room,  this  one  uses 
light-and-airy  hues  to  give  the  gather- 
ing space  a  more  sophisticated  atti- 
tude. The  pristine  backdrop  also  offers 
a  gallery  to  show  off  family  artworks. 

To  calm  family-room  chaos,  take 
these  homeowner's  tips: 

•  Brush  over  the  backdrop  with  tran- 
quil white  to  create  a  contemporary 
canvas  for  everyday  living.  Artworks 
and  colorful  accents,  from  flowers  to 
pottery,  will  always  stand  out. 

•  Today's  easy-care  fabrics,  tough 
fabric  finishes,  and  hard-wearing  syn- 
thetic materials  make  white  the  per- 
fect choice  for  serene,  no-fuss  room 
schemes.  Choose  them  for  comfort- 
able upholstered  pieces. 

•  Focus  at-ease  seating  on  a  fireplace 
or  a  hidden  "TV  closet"  and  showcase 
favorite  books  and  collectibles  on 
shelves.  No  fireplace  or  built-ins? 
Compose  a  modular  storage  system  to 
meet  your  storage  needs  and  create  a 
focal  point. 

•  Turn  up  a  room's  heat  with  a  med- 


Behind  the  sofa,  sleek  bi-fold  doors  conceal  the  home  office  and  any  messy  works  in  progress. 
Customized  built-ins  make  the  tiny  workspace  a  high-efficiency  homework  center. 

ley  of  natural  textures,  such  as  the 
nubby  wool  rug  defining  a  conversa- 
tion area,  mellow-hued  wood  flooring, 
and  a  custom-designed  marble  coffee 
table.  The  buttery-soft  leather  on  the 
sleek  Eames  chair  and  earthy  pottery 
accents  add  more  warm  notes. 

•  Simplify  accessorizing  with  a  few 
well-chosen  accents.  White  backdrops 
and  seating  make  it  easy  for  you  to 
freshen  the  view  on  a  whim  with  a 
change  of  pillows  or  artworks. 

•  Because  homework  is  a  reality  for 
this  professional  couple,  adding  an  of- 
fice to  the  family  hub  was  a  necessity. 
Tucked  into  a  newly  created  alcove 
behind  the  sofa  and  hidden  by  bi-fold 
doors,  customized  storage  helps  the 
small  space  get  organized.  When  the 
desk  gets  piled  high  with  papers, 
books,  and  works  in  progress,  the  clut- 
ter magically  disappears  after  the  of- 
fice is  closed  for  business.  S3 

Photographs:  Kim  Brun.  Design:  Mary  Crawford  Gluck 
Regional  editor:  Sharon  Haven 


A  simple  roll-out  cart  for  electronics  gear 
goes  anywhere  or  tucks  away  in  the  tele- 
vision closet. 
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REMODELING 


VICTORIAN 
Decking  out 


The  veranda  magnifies  the  joy 
of  living  in  this  stately  Victorian. 


H  f  you're  lucky  enough  to  own  a 
Victorian  jewel,  you  may  want  to  steal 
a  few  home-improvement  ideas  from 
Cy  and  Rosemary  Shey.  These  home- 
owners added  a  gracious  backyard  ve- 
randa-style deck  to  their  stately  home. 
Their  unconventional  deck  captures 
the  architectural  flavor  of  the  period 
using  contemporary  materials  and 
centuries-old  wood-crafting  expertise. 

When  the  Sheys  bought  their  100- 
year-old  gem,  a  small,  nondescript 
deck  with  a  high,  view-obscuring  rail- 
ing discouraged  use  of  their  large 
backyard.  In  a  labor  of  love,  they  re- 
placed the  stodgy,  conventional  deck 
with  a  grand  veranda.  The  new  space 
has  become  a  summer  outdoor  break- 
fast room  and  a  soothing  spot  for  so- 
cializing with  family  and  friends. 

Turn-of-the-century  style.  Cus- 
tom-designed railing  spindles  and 
posts  lend  the  deck  its  Victorian  air. 
Local  craftspeople  hand-turned  each 
spindle  from  specially  aged  6  X  6-inch 


Wide  steps 
sweep  down  from 
the  deck  onto  the 
gravel  garden 
path  and  the 
landscaped  yard. 

Lacy  wrought-iron 
furniture  comple- 
ments the  turn-of- 
the-century 
elegance  of  this 
deck  addition. 


Design:  Cy  and 
Rosemary  Shey 
Regional  editor: 
Bonnie  Maharam 


redwood.  Dr.  Shey  and  his  sons  dug 
and  poured  the  foundation.  A  local 
carpenter  assembled  the  railing,  built 
the  cedar  deck  floor,  and  added  the 
steps  that  descend  to  the  gravel  gar- 
den walk.  The  railing  sparkles  after 
being  primed  and  painted  with  the 
same  white  paint  as  the  house.  Two 


coats  of  light-gray  outdoor  stain  mute 
the  cedar  floor  for  an  elegant  finish. 

To  further  recall  Victorian  times, 
the  Sheys  added  a  lion's-head  recircu- 
lating fountain  and  a  fishpond  to  the 
landscape  of  flower  pots,  planters,  and 
beds  and  the  lush  trees  surrounding 
the  veranda.  M 
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Even  completely  loaded  with  cargo,  words 
like"style"and"luxury"still  fit. 


used  to  be  that  the  more  cargo  a  vehicle  could  hold, 
le  more  it  ended  up  cramping  your  style. 

But  now  there's  the  Oldsmobile®  Silhouette.  The 
linivan  designed  to  let  you  travel  in  space  and  style. 

Outside,  the  Silhouette®  sets  new  standards  for 
ontemporary  styling.  While  inside,  it  has  the  luxury 
ou  expect  from  Oldsmobile.  With  seven  contoured 
ucket  seats,  air  conditioning,  a  four-speaker  AM/FM 
:ereo  and  an  overhead  console  with  a  digital  compass 
nd  thermometer.  It's  also  available  with  such  luxuries  as 
digital  compact  disc  system  and  leather  seating  areas. 

And  since  Silhouette's  seating  is  modular,  any  or 
U  of  the  five  rear  seats  can  be  easily  removed  by  one 
erson  to  create  up  to  112.6  cubic  feet  of  cargo  space. 

It's  even  backed  by  a  truly  advanced  feature.  The 
Vdsmobile  Edge.  The  most  comprehensive 


owner  satisfaction  program  in  the  industry 

To  learn  more  about  the  Silhouette,  just  stop  by 
your  local  Oldsmobile  dealer.  Or  simply  call  toll-free 
1-800-242-OLDS,  Mon.-Fri.,  9  a.m-7  p.m.  EST.  And  get 
ready  to  enter  the  world  of  luxury  travel  in  a  big  way 
In  highway  mileage,  we  do  a  number  on  the  competition. 


SILHOUETTE 


EPA  Estimated  MPG  Highway 23 22. 

Highway  Range  (miles) 460 436 . 


TOYOTA  MAZDA 

PREVIA  MPV 


.22 

.350 


Highway  range  estimates  are  obtained  by  multiplying  EPA  highway  estimates  by  the  fuel  tank 
capacity  in  gallons.  All  engines  6  cyl.,  except  Previa  |4  cyl.|:  Mazda  MPV  equipped  with  optional 


automatic  transmission. 


iSilhouetie 

The  New  Generation  of  Oldsmobile. 


A  place  so  attractive,  even  the 


Pulled  swiftly 
■^^^^      over  sandbars, 
setting  boats  a  bobbing,  under 
barnacle-encrusted  posts  of 
wooden  wharves,  advancing  a 
foot  every  seven  seconds,  like 
clockwork,  the  sea  tumbles 
against  the  chalky,  red  cliffs. 

Newfoundland.  Nova  Scotia. 
New  Brunswick.  And  Prince 
Edward  Island,  a  magical  place 
that  brought  the  fabled  Anne  of 
Green  Gables  to  life. 

"I've  always  heard  Prince 
Edward  Island  is  the  prettiest 
place  in  the  world,  and  I  used  to 
imagine  I  was  living  here,  but 
never  really  expected  I  would.'' 

"It's  the  first  thing  I  ever  saw 
that  couldn't  be  improved  upon  by 
imagination!' 

Canada's  seaboard  provinces 
have  long  been  tide  (pun  intended) 
by  the  forces  of  the  Atlantic,  shap- 
ing land  and  lore  alike. 

Norse  sagas  tell  of  Leif  the 
Lucky  and  other  Viking  visitors 
who  were  the  first  from  the  Old 
World  to  take  to  this  region.  Later, 
Captain  Kidd  found  it  the  perfect 
hideaway  to  stash  his  loot.  (No, 
we  haven't  spotted  the  "X"  yet.) 

And  it's  here  the  French  built 


Louisbourg,  a  fortress  so  large  - 
and  expensive  -  that  Louis  XIV 
himself  complained,  "I  should 
be  able  to  see  it  from  here." 

Though  the  power- 
ful British  soon 
caught  wind  and 
flintlock  muskets 
flailing,  corps-a- 
corps,  were  determined  to  bid 
Louis'  good  chaps  adieu. 

By  George,  we've  come  a  long 
way  Oh  certainly,  the  Viking 


sod  houses  are  still  nestlect  ] 
grassy  knolls  of  Newfound]! 
And  the  fortresses  rerrq  t 
guard,  but  happily  thn  \t 
garrison,  sailc 
townsfolk  ( 
just  as  the) 
are  league 
receptive. 
Ferry  among  fjords,  wh 
and  great  flocks  of  puffins,  |  nJ 
a  patchwork  quilt  of  seasid 
communities. 


if 


an  visits  twice  a  day. 


Take  part  in  our  Gaelic  tra- 
ins at  a  coastal  inn.  And  cele- 
e  almost  as  many  festivals 
here  are  fish  in  the  sea.  (With 
by  scallops,  Malpeque  oysters, 
>,  lobster  and  the  like,  your 
etite  may  go  overboard.) 
\nd  yes,  you  can  stay  on  the 
sistibly  wonderful  island  Anne 
iireen  Gables  so  gratefully 
-d  home. 

'It's  delightful  when  your 
ginations  come  true,  isn't  it?" 


Canada 

The  World  Next  Door 


DECORATING 


THE  WINNING  PUNCH 


Accents  of  the  green- 
thumb  variety  play  to 
the  room's  airy  atmo- 
sphere and  create  a 
relaxed  country 
mood.  Natural  woods 
freshen  the  out- 
doorsy  flavor. 


Choosing  chintz, 
rather  than  the 
expected  plaid,  to 
top  the  lodgepole 
bed  softens  the  char- 
acter of  the  hand- 
hewn  piece. 


'oxy  rooms  without  built-in 
style  need  extra  punch,  and  breaking 
the  rules  can  be  the  best  way  to  get  it. 
This  14  X  15-foot  room  simply  ignores 
the  decorating  dictum  that  small 
spaces  demand  only  light-in-scale  fur- 
niture. The  room's  bold  design  philos- 
ophy is  more,  more,  more — in  scale, 
comfort,  character,  and  function. 

Country  spirit.  Similarity  in  scale 
isn't  enough  to  pull  together  disparate 
styles.  In  this  room,  the  rugged  bed 
and  desk  have  roots  in  the  American 
West  and  the  chair  and  armoire  in  the 
South  of  France,  but  the  country  spirit 
of  the  glowing  pine  and  chunky 
shapes  keeps  the  mix  in  harmony.  An 
airy  palette  of  garden  colors  plays  soft 
counterpoint  to  the  hefty  scene  steal- 
ers and  further  unifies  the  pieces. 

Space  enlargers.  Other  elements 
work  to  make  the  room  appear  larger 
than  it  is,  so  the  super-size  pieces  feel 
more  at  home.  Clear,  serene  colors — 
sky-blue  on  the  backdrop,  crisp  white 
on  the  trim,  and  a  neutral  carpet  un- 
derfoot— visually  open  up  the  space. 
A  skinny  floor  lamp  and  recessed 
lighting  are  low-profile  additions  that 
give  the  heavyweights  center  stage. 
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Double  duty.  To  increase  function, 
as  well  as  conjure  a  sense  of  architec- 
tural grandeur,  this  charming  sleeper 
calls  on  double-duty  furnishings.  The 
trestle-style  desk  serves  as  a  center  for 
work  and  displaying  photographs  and 
treasures,  but  it's  also  a  bedside  table. 
The  sleek  pharmacy  lamp  swings  ei- 
ther way,  illuminating  desk  or  bed. 
Brushed  in  bright  white,  the  windows' 
plantation  shutters  keep  the  room  on 
the  sunny  side,  yet  they  maintain  pri- 
vacy and  add  architectural  interest.  A 
single-door  armoire,  slimmed  down  to 
take  up  less  floor  space,  delivers  the 
convenience  of  built-in  storage  and  an 
extra  shot  of  architectural  style.  81 
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Race  into  these 

fine  stores  to  find 

DuPontPerfomia* 

pillows: 


FAMOUS  BARR 

ST.  LOUIS,  MISSOURI 

FILENE'S 

BOSTON,  MASSACHUSETTS 

FOLEY'S 

HOUSTON,  TEXAS 

HECHT  CO. 

BALTIMORE/WASHINGTON,  DC 

KAUFMANN'S 

PITTSBURGH,  PENNSYLVANIA 

L.S.  AYRES 

INDIANAPOLIS,  INDIANA 

MAY  CO. 

CLEVELAND,  OHIO 

MAY  CO. 

LOS  ANGELES,  CALIFORNIA 

MAYD&F 

DENVER,  COLORADO 

MEIER  &  FRANK 

PORTLAND,  OREGON 

and  other  participating  retailers. 


PE 


:<ng  stores  for  details.  No  purchase  necessary.  Void  where  prohibited, 
mark  tor  pillows  meeting  its  quality  standards 
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This  pillow  has  wheels. 

Test  drive  a  new  Performa*  pillow,  and  you 
could  win  a  fabulous  Mercury  Capri, 

Race  into  the  pillow  department  of  a  store  near  you  for  a 
DuPont'Certified  PERFORMA  pillow.  The  latest  in  sleep  technology 
from  DuPont,  PERFORMA  is  filled  with  thousands 
of  soft  fiber  puffs,  for  incomparable  comfort. 

And,  sign  up  for  the  j* 

PERFORMA  Win- A-Car  Sweepstake? 
It's  your  chance  to  win  a  sporty  1991  Mercury 

Capri  Convertible.  So  check  out  the  only  pillow  with  wheels — and  a 
30  day,  money  back  guarantee.  But  hurry.  They're  going  fast. 


WIN-A-CAR    SWEEPSTAKES 


Sleep  Product* 


Living  in  luxury  is  an  everyday 


experience  with  Bernhardt.  The  dis- 


tinction of  design  such  as  Atrium 


Court,  a  blend  of  classical  and 


contemporary  themes,  is  a  sheer 


pleasure. .  .and  a  decorative  focal 


point  featuring  lighted  Palladian 


arch  pediment,  media-ready  enter- 


tainment center,  and  display  areas 


for  objects  d'art.  Opulent  upholstery 


styles  offer  deep  seating  comfort 


and  reflect  your  discerning  taste  in 


design  and  fabric. . .  chosen  from 


Bernhardt  s  fashion  array.  Every  '_. 


Bernhardt  living,  dining,  and  bed- 


room collection  is  designed  to 


provide  the  ultimate  in  personal 


satisfaction. . .  the  real  meaning  of 


luxury.  See  how  Bernhardt  caters  to 


your  every  interior  need  by  sending 


$7 .50  for  an  Atrium  Court  Brochure 


or  $25. 00  for  a  184 page  Upholstery 


catalog  to  Bernhardt,  Box  740, 


Dept.  BHG-4-91,  Lenoir,  N.C  28645. 


For  additional  information  call 


1-800-345-9875  (except  in  North 


Carolina).  Bernhardt  furnishings 
are  sold  internationally  through 


Bernhardt  Galleries  and  other 


authorized  dealers.  Furniture 


Makers  Since  1889. 
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BY  LISA  HOLDERNESS 


In  half  the  timi 


Stir  the  chilled 
butter-flour  mix- 
ture into  the 
warm  yeast-flour 
mixture.  The  but- 
ter will  remain  in 
large  pieces,  but 
the  flour  should 
be  moist. 


On  a  lightly 
floured  surface, 
roll  the  triangles 
of  dough  loosely, 
starting  from  an 
8-inch  side  and 
rolling  toward 
the  opposite 
point. 


I  our  first  still-warm  bite  proves 
it.  Tender,  flaky  croissants  taste  best 
fresh  from  the  oven.  But  up  till  now 
these  delicate  pastries  were  difficult 
and  time  consuming  to  make.  With 
our  simplified  recipe,  you  can  turn  out 
buttery  croissants  in  half  the  time. 

HOMEMADE  CROISSANTS 

1  Vi  cups  cold  butter 

3  cups  all-purpose  flour 
1  Vi   cups  all-purpose  flour 

1    pkg.  active  dry  yeast 
1  Vi   cups  milk 
Vi  cup  sugar 

1    egg 
Vi   to  Vi  cup  all-purpose  flour 

1   egg 

1  Tbsp.  water  or  milk 
•  Cut  butter  into  V^-inch  slices.  Stir 
into  the  3  cups  flour  till  coated  and 
separated;  chill.  Combine  the  Wi 
cups  flour  and  yeast.  Heat  and  stir 
milk,  sugar,  and  Vi  teaspoon  salt  till 
warm  (120°  to  130°).  Add  to  yeast 
mixture.  Add  1  egg.  Beat  with  an  elec- 
tric mixer  on  low  speed  for  30  sec- 
onds, scraping  bowl.  Beat  on  high 
speed  for  3  minutes.  Using  a  spoon. 


stir  in  chilled  butter  mixture  till  flour 
is  moist  (see  photo,  top  right). 

•  Sprinkle  a  pastry  cloth  or  surface 

with  lA  cup  flour.  Turn  dough  out 
onto  floured  surface.  With  floured 
hands,  knead  very  gently  about  8 
times  total.  With  a  well-floured  rolling 
pin,  roll  into  a  2 lx  12-inch  rectangle 
(sprinkle  surface  with  enough  flour  to 
prevent  sticking).  Fold  dough  cross- 
wise into  thirds  to  form  a  12x7-inch 
rectangle.  Wrap  loosely  in  plastic 
wrap.  Chill  till  dough  is  firm  but  not 
stiff  (in  a  freezer  for  20  to  30  minutes; 
in  a  refrigerator  for  1 V2  hours). 

•  On  a  floured  surface  roll  again  into 
a  2 lxl 2-inch  rectangle.  Fold  into 
thirds  again  and  give  dough  a  quarter- 
turn.  Roll,  fold,  and  turn  twice  more, 
flouring  surface  as  needed.  Place  in  a 
plastic  bag;  seal,  leaving  room  for  ex- 
pansion. Chill  for  4  to  24  hours. 

•  Cut  dough  crosswise  into  4  por- 
tions. Chill  3  portions.  On  a  lightly 
floured  surface,  roll  1  portion  into  a 
16x8-inch  rectangle.  Cut  rectangle  in 
half  crosswise,  forming  2  squares.  Cut 
each  square  in  half  diagonally,  for  a 
total  of  4  triangles.  Roll  up  each  trian- 


gle loosely,  starting  from  an  8-inch  side 
and  rolling  toward  opposite  point  (see 
photo,  above).  Roll,  cut,  and  shape  re- 
maining 3  dough  portions. 
•  Place  rolls  on  ungreased  baking 
sheets,  points  down;  curve  ends.  Cov- 
er; let  rise  till  almost  double  (about  1 
hour).  Beat  remaining  egg  with  water 
or  milk;  brush  onto  rolls.  Bake  in  a 
375°  oven  for  15  minutes  or  till  gold- 
en. Cool  on  wire  racks.  Makes  16. 

Filled  Croissants:  Prepare  as  direct- 
ed, except  cut  each  16x8-inch  rectan- 
gle into  four  8x4-inch  rectangles. 
Combine  one  8-ounce  package  cream 
cheese,  softened;  lA  cup  sugar;  and  2 
teaspoons  finely  shredded  orange  peel. 

Fill  center  of  each  rectangle  with  1 
tablespoon  cream  cheese  mixture.  (Or, 
fill  center  of  each  rectangle  with  1  ta- 
blespoon semisweet  chocolate  pieces  or 
fruit  preserves. )  Brush  edges  with  egg 
mixture.  Fold  short  sides  over  filling 
to  overlap  in  center  (you'll  have  ap- 
proximately 3Vix4-inch  bundles). 
Pinch  edges  to  seal.  Arrange  on  un- 1 
greased  baking  sheets,  seam  side 
down.  Bake  as  directed. 

Nutrition  information  per  croissant:  321 
cal,  6  g  pro.,  33  g  carbo.,  19  g  fat,  82 
mg  chol,  262  mg  sodium,  and  87  mg 
potassium.  U.S.  RDA:  14%  vit.  A, 
17%  thiamine,  13%  riboflavin,  11% 
niacin,  10%)  iron.  M 
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o  other  high  performance  machine 
.  can  move  you  quite  like  the  Weber 
esis "  Gas  Barbecue .  ►  Just  start  it  up. 
I  Crossover"  Ignition  fires  up  the  burn- 
etii over  36,000  BTUs  of  fuel  effi- 
t  power  to  go  from  zero  to  550°  in 
Utes.  ►  In  place  of  lava  rock  is  a 
tarkable  feat  of  engineering  — the 
mted  Weber  Flavorizer*  System  — a 
ork  of  precisely  angled,  steel  bars  that 
orize  juices,  permeating  food  with 
sine  barbecue  flavor  while  virtually 


eliminating  flare-ups.  ►  Three  individu- 
ally-controlled burners  let  you  choose  indi- 
rect convection  cooking  for  roasts  and  pork 


f#-o 


The  patented  Weber  Flavorizer  System. 
Engineered  to  enhance  flavor. 


loins,  or  direct  searing  for  steaks,  chops 
and  pizzas.  There's  even  a  side  burner  for 
stir  fry.  ►  From  the  factory-welded  frame 
to  the  porcelainized  steel  hood  that  won't 
rust  or  burn,  only  the  Genesis  Barbecue 
offers  such  quality  and  durability.  Which 
is  why  only  Weber  offers  a  45^day  money- 
back  guarantee.  ►  At  $450  to  $950,  the 
performance  machine  in  front  will  run  you 
some  $58,000  less  than  the  one  in  back. 
And  it  offers  you  one  final  advantage.  It'll 
take  you  a  lot  farther  on  a  tank  of  gas.  ■ 


One  of  these  babies  really  cooks. 


ir& 


If  it's  Weber,  it's  great  outdoors! 


LL  1-800-99  WEBER  (1-800-999-3237)   FOR  YOUR   NEAREST  DEALER 

^■'.    //FaPP     WEBEP     GFMF5I';     F.   iunoiTFR     mn^qnuFP   AMn     t      ARE   REGISTERED  U  S    TRADEMAPKS  OF  THE  WEBER-STEPHEN    PRODUCTS  m      ?<".n  F     OAMIPM*f  Rr->     .oai   ATINF,   it  i  iiymc  «on^ 


CHINA  AND  CRYSTAL 
AREN'T  ALL  WE  WASH  AND  DRY. 

After  40  years  of  getting  your  dishes  sparkling  clean,  KitchenAid  now  gets  youi 
clothes  sparkling  clean.  kltchenald®  dishwashers  and  clotheswashers  have  a  lot  more 
common  than  just  the  name. 

Both  have  rugged,  long-lasting  TriDura®  porcelain  interiors.  WhisperQuiet® 
sound  control  systems.  (now  you  don't  have  to  banish  the  laundry  to  the  basement.)  al\ 
the  same  thoughtful  engineering  which  makes  for  easy  loading  and  operation. 

We  designed  the  SureScrub™  agitator  to  get  big  loads  cleaner.  It  continually 
pulls  all  the  clothes  down  into  the  wash  water  instead  of  just  swishing  them  back  andf 
forth.  Our  spin  cycles  even  minimize  wrinkling. 

KitchenAid  dryers  match  the  washers  in  style,  engineering,  performance  and  extb 
large  capacity.  you'll  find  the  extra-wide  door  handy  for  folding  and  stacking  cloth^ 

Lasting  values.  Your  dealer  now  has  special  offers  on  selected  KitchenAid 
appliances.  For  details,  see  your  local  dealer  or  call  our  Consumer  Assistance  Center? 
1-800-422-1230.  __ 

KitchenAid 

FOR  THE  WAY  IT'S  MADE 


i® 


[(REGISTERED  TRADEMARK/™  TRADEMARK  OF  KITCHENAID 


)  1W1  KITCHEl' 
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SCANDINAVIAN /CHARM 
Clean,  uncluttered  Kitchen 

BIG-SPLASH  PRODUCTS 
Sparkling  new  fix  ures 
for  kitchens  and  baths 

BATHING  BEAUTY 
A  bright,  breezy  Lath 

SHOW-OFF  SHOWER 
Tu bless  bath  luxury 
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SPECIAL  SECTION 


SCANDINAVIAN  CHARM 
Clear*,  uncluttered  Icil-cHon 


•trong  Scandinavian  lines  and  brilliant  whites  have 
put  a  fresh  face  on  this  suburban  Chicago  kitchen.  Once 
dark  and  dated,  the  room  is  now  as  bright  as  the  summer 
sunshine  cherished  north  of  the  Arctic  Circle. 

An  interior  designer,  homeowner  Joanne  Miley  started 
from  scratch  when  she  updated  the  1960s-style  kitchen.  Her 
tack  included: 

Clean  colors.  Dark  wood  cabinets  were  ushered  out  and 
replaced  with  room-brightening  white  laminate  units.  The 
frameless  cabinet  faces  and  white  handles  and  drawer  pulls 
keep  the  new  cabinetry  inconspicuous.  Black  is  used  pru- 
dently to  emphasize  angles.  Aqua  accents  coordinate  with 
blues  elsewhere  in  the  house  and  contrast  with  the  warm 
white  in  this  north-facing  room. 

Outdoor  focus.  Large,  dramatic  windows,  such  as  the 
one  over  the  sink,  draw  the  eye  outside.  Aqua  trim  high- 
lights the  leafy  green  views. 

Strong  angles.  The  room's  uncluttered  walls  and  coun- 


Wood  flooring  laid 
on  the  diagonal, 
graphic  black 
elements,  and  a 
clean,  functional 
design  give  this 
kitchen  its 
Scandinavian  feel. 
White  laminate 
cabinets  provide  a 
bright  backdrop. 


tertops  let  structural  shapes  and  an- 
gles dominate.  In  keeping  with 
Scandinavian  economy  of  line,  a 
strikingly  simple  black  stool  perches 
near  the  island.  Its  curves  repeat  the 
rounded  shape  atop  the  window.  Di- 
agonally laid  wood  floors  add  geo- 
metric interest  underfoot. 

Smart,  stylish  lighting.  Hanging 
fixtures  provide  task  lighting  at  the  island  and  add  strong 
black  lines  to  the  scheme.  Fluorescent  fixtures  offer  task 
lighting  below  cabinets  and  show  off  aqua  stenciling  above. 
Thoughtful  storage.  True  to  Scandinavian  design  princi- 
ples, the  kitchen  is  geared  to  function.  Open  shelves  on  one 
side  of  the  island  keep  pots,  pans,  and  bowls  at  the  ready.  A 
large  new  pantry  to  the  left  of  the  wood-burning  stove 
provides  additional  counter  space  and  storage. 

continued  on  page  Z18 
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As  I  See  It  #1  in  a  series 
Sheila  Metzner 
'The  Arrangement' 
Photography/Fresson  Print 


THE  BOLD  LOOT. 

KOHLER 

fou've  heard  about  art  being  the  imitation  of  life-  (or  is  it  vice  versa?).  Either  way,  we've  arranged  matters  to 
/our  advantage.  Our  Taboret™  Faucet  is  an  innovative  design  that  not  only  works  beautifully  in  real  life,  but 
ooks  quite  art-ful,  as  well.  See  Yellow  Pages  for  a  Kohler  Registered  Showroom.  For  complete  product  port- 
olio  and  idea  book,  send  $8  to  Kohler  Co.,  Dept.  SF9,   Kohler,  Wl  53044  or  call  l-800-4KOHLER,ext.  238. 


Mnon,       „.li../-. 


continued  from  page  Z16 

Room  to  entertain.  A  wide  new 
doorway  to  the  family  room  features 
double  pocket  doors;  matching  doors 
on  an  adjacent  wall  lead  to  the  dining 
room.  "With  all  the  doors  open,  the 
area  is  very  spacious — perfect  for  en- 
tertaining," says  Joanne.  "With  the 
fire  going  and  people  milling  around, 
it's  just  wonderful." 

Tips  of  the  trade.  Joanne's  interior 
design  experience  helped  her  solve  lit- 
tle problems  along  the  way: 

•  A  graphic  built-in  wine  rack  sidles 
up  to  the  refrigerator. 

•  Framework  around  the  refrigera- 
tor, built  by  a  cabinetmaker,  offers  the 
look  of  a  built-in  without  the  expense. 

•  A  mirrored  wall  behind  the  island 
lends  visual  stretch  to  the  aisle  there 
and  to  the  long,  narrow  room.  M 


A  crackling  little  fire  in  the  wood-burning 
stove  warms  winter  mornings  and  bright- 
ens the  room  again  at  supper-time   The 
stove  niche  was  once  a  doorway. 


Because  their  children  are  grown,  Joanne 
and  Jack  chose  open  storage  for  the  is- 
land. The  open  side  faces  the  work  area, 
hiding  the  clutter  from  adjoining  rooms. 


THE  GAS  COIVIPAIMY. 


You're  looking  at  the  Dual-Fuel™  range  by  Jenn-Air.  The  first  grill-range  that  gives  you  the 
stant  high-to-low  temperature  control  of  a  gas  cooktop.  On  top  of  an  electric  self-cleaning  oven 
at  switches  easily  from  conventional  radiant  to  restaurant-style  convection  cooking.  Add  to  this 
nn-Air's  famous  indoor  grilling  with  downdraft  ventilation.  Plus  interchangeable  cooking  cartridges 
p  even  more  versatility.  For  more  about  the  Dual-Fuel  range  see  your  Jenn-Air  dealer.  Because 
/ou're  serious  about  cooking,  it  doesn't  get  any  better  than  this.   BBS «J E INI 8\l -AJ F3 

See  the  Yellow  Pages  for  your  nearest  Jenn-Air  dealer.  For  brochure  send  $1 .00  to  Jenn-Air  Co.,  3035  Shadeland  Ave..  Indianapolis.  IN  46226. 


Before  you  decorate, 
read  a  good  book  first. 


Open  the  pages  of  our  free  booklet, 
and  open  up  the  possibilities  for 
decorating  your  bath  or  kitchen. 
The  following  manufacturers  have 
color-coordinated  their  products 
for  risk-free  decorating:  Kohler, 
Amana,  Broan  •  Nautilus, 
Dai-Tile,  Village  Wallcoverings, 
Armstrong  and  Nevamar.  For 
your  free  copy,  write  Kohler" 
Color  Coordinates,™ 
Dept.  628,  Drawer  459, 
Thiensville,WI  53092.  Or 
call  1-800-772-1814. 


©1990  Kohler  Color  Coordinates 


a 


KOHLERCOLOR 

COORDINATES" 


Howtobiow^enapearisripe 

Apply  gentle  thumb  pressure  near  the  base  of  the  stem.  If  it  yields 
slightly,  it's  ripe.  Then  you'll  enjoy  the  full  flavor  and  sweetness  for  which  USA  Pears 
are  famous.  They're  healthful,  too.  thanks     t  .     to  their  dietary 

fiber,  potassium,  and  boron.  So  why  not    MfcjcJI^^J 
get  your  hands  on  some  today? 


The  time  is  ripe  for  USA  pears. 


1990  All  rights  reserved. 

Oregon  \Washinoton  California  Pear  Bureau. 


Fordable  and  durable,  syn- 
thetic materials  are  wise  options  for 
kitchen  and  bath  countertops.  Here's 
a  look  at  two  popular  counterfeits. 
Solid  surfacing  materials  look  and 
wear  like  stone  but  cost  less  and  can 
be  cut,  drilled,  shaped,  and  sanded 
with  standard  woodworking  tools. 

•  Materials:  Glossy  Avonite  by 
Avonite  and  Formica's  Surell  are 
polyester-based,  Du  Pont's  Corian  is 
acrylic-based,  and  Nevamar's  Foun- 
tainhead  (above)  is  a  polyester-and- 
acrylic  blend. 

•  Durability  varies  little  among  the 
competing  products;  designers  tend  to 
recommend  those  they  know  best. 

•  Colors  include  white,  tan,  gray, 
blue,  green,  and  pink  in  solids  or 
flecked  granite  patterns. 

•  Custom  looks  can  be  created  with 
inlays  (brass,  wood,  or  second  colors), 
shaped  edges,  and  routed  grooves. 
Laminates  have  exploded  into  a  vari- 
ety of  color  and  design  options. 

•  Colors  and  patterns  include  solids, 
marbles,  flecked  stone  looks,  pin-i 
stripes,  metallic  flakes,  lacquer  finish-' 
es,  and  aluminum  surfaces. 

•  Custom  looks  can  be  achieved  with 
beveled  edges  and  inlaid  wood  strips. 

•  Textures  range  from  smooth  to 
sculptured.  You'll  find  laminates  that 
feel  like  sand,  leather,  paint,  slate,  and 
fine  china.  M 


Z20 


BETTER  HOMES  AND  GARDENS,  APRIL  1991 


SCRAP  YOUR  METAL 

Replace  your  cold,  drafty  aluminum  windows  and  sliding 
doors  with  the  natural  warmth  of  wood  windows  and 
doors  from  The  Atrium  Design  Collection. 


Repla 


>ld. 


windows  and  sliding  doors  with  solid  wood  units  is  a  sound 
hoice  for  the  job.  Skillfully  crafted 


)rs  are  the  ic 


'lacing  your  old,  worn-out  aluminum 
investment  for  your  home,  and  Atrium  wim 
Atrium  units  are: 

•  Beautiful.  The  timeless  appeal  of  wood  combines  with  trademark  brass  hardware  for  a  truly  elegant  look. 

•  Energy  Efficient.  Wood  and  high  performance  glass  are  natural  thermal  breaks  for  your  home,  and  deliver 
year-round  energy  savings. 

•  Secure.  Equipped  with  exclusive  hardware  designed  to  exceed  the  specifications  of  stock  hardware  for 
deadbolt  security  on  doors  and  solid  security  on  windows. 

For  easy  installation,  Atrium  doors  and  windows  are  sized  to  fit  most  The  Atfllint  DfllfW® 

standard  patio  door  and  aluminum  window  openings. 
For  the  names  of  dealers  in  your  area,  call  toll  free 
1-800-527-5249  today  and  ask  for  Department  2. 
(In  Texas,  call  214-634-9663.) 


&  Window  Company 


SPECIA. 


t's  time  to  get  your  feet  wet.  Today  when  you  shop  for  kitchen  and  bath  fixtures,  you're  apt  to 
be  swept  away  by  a  sparkling  wave  of  new  products.  On  this  page,  we'll  give  you  a  peek  at  some 
of  the  best  and  the  brightest  contemporary  styles.  High-style  kitchen  sinks  start  at  about  $350 
and  Eurostyle  faucets  start  at  about  $250.  The  suggested  retail  prices  will 
help  you  decide  where  you  can  splurge  on  your  building  or  remodeling  budget. 


FRESH  SPRAY 

Grohe's  Ladylux  pullout  faucet  head  with 
water  filter  ($385)  removes  additives 
and  particles  from  drinking  water.  Grohe 
America,  Inc.,  Dept.  BH,  900  Lively 
Boulevard,  Wood  Dale,  I L  60191. 


RED  HEAD 

The  Designer 
Collection  of  single- 
handle  washerless  faucets  from. 
Peerless  (prices  vary)  hooks  up 
without  tools.  Peerless,  Dept.  BH,  P.O. 
Box  40980,  Indianapolis,  IN  46280. 


TRIPLE  PLAY 

Epic's  triple-bowl, 
hard-finish  Alape 
porcelain  enamel 
kitchen  sink  (prices 
vary)  accepts  two- 
handle  or  center- 
mount  faucets. 
Epic,  Dept.  BH, 
P.O.  Box  40980, 
Indianapolis,  IN 


WINGED  BEAU 

Freshen  up  at 
Porcher's  sleeki 
Agora  pedest 
sink  ($820  fo 
pastels).  The 
Eurostyle  china 


lavatory 
sprouts 

countertof 
" wings"  to> 
hold  cosme 
and  toiletri 
Porcher,  Inc 
Dept.  BH,  1  3 
1 60  Merchai 
Mart,  Chicagi 
60654.  M 
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ACCESSORIES   TO   CUSTOMIZE   YOUR   CABINETRY 


Customize  your  kitchen 
with  a  spacious  pantry, 
providing  up  to  28  cubic 
feet  of  storage,  with  34 
adjustable  shelves.  And 
make  corner  storage 
more  accessible  with  an 
extra-capacity  lazy 
Susan  cabinet. 

Merillat's  Whitebay  kitchen  cabinetry. 


Inside  these  gleaming,  new  kitchen  cabinets  waits  a 
revolutionary  way  for  you  to  create  the  kitchen  of  your 
dreams.  Introducing  Merillat's  Customizes,  accessories 
specially  designed  to  work  with  your  new  Merillat 
cabinets,  and  make  your  life  easier.  Use  them  to  organize 
your  kitchen,  expand  storage  space,  or  beautify  your  new 
cabinets . .  .Customizers  are  incredibly  versatile.  To  see 
how  Customizers  can  change  the  way  you  live,  visit  your 
Merillat  dealer  today. 


For  over  60  pages  of  kitchen  ideas  and  helpful  design 
hints,  send  $6  to:  Merillat  Kitchen  Design  &  Planning  Kit, 
Oept.  BH4/91,  P.O.  Box  1946,  Adrian,  Ml  49221.  For  Merillat 
dealer  locations,  call  toll-free:  1-800-624-1250. 


(MviMat 


AMERICA'S  CABINETMAKER' 


SPECIAL  SECTION 


BATHING  BEAUTY: 

A  DIR  IN  AQUAMARINE 
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Alabaster  sconces,  crown  molding,  and  antique  faucet  styles  hint 
at  the  home's  Victorian  heritage. 


Cool,  refreshing  sea-blue  hues  used  in  a  serene,  art  deco  style 
soothe  the  eyes  and  calm  the  soul. 


I  magine  a  long  soak  in  this  bath. 
With  its  soft,  white  sunlight  from 
above  and  soothing  sea-blue  hues,  it's 
practically  the  next  best  thing  to  a  day 
at  the  beach.  You  can  almost  hear  the 
ocean  washing  over  the  sand. 

Color,  light,  and  simplicity  are  the 
keys  to  creating  this  refreshing,  tran- 
quil feeling  in  any  bath.  The  remodel- 
ing of  this  once  dark,  redwood- 
paneled  bath  was  not  complicated  or 
difficult,  but  the  bright  and  breezy 
look  requires  meticulous  detailing  and 
exacting  execution. 

Large  skylights — one  over  the  tub, 
the  other  over  the  vanity — bring  the 
daylight  down  from  above,  creating 
an  outdoorslike  illumination.  Frosted 
glass  in  the  skylights  and  the  mottled 


surfaces  of  the  glass  blocks  diffuse  the 
light.  The  shadows  are  softened,  and 
the  light  evenly  fills  the  room  with  a 
gentle,  almost  liquid,  glow. 

Aquamarine  tile  covers  most  of 
the  wall  and  floor  surfaces.  These  sea- 
inspired  tiles  also  create  a  uniform 
pattern,  uniting  the  room  in  a  simple 
geometric  grid. 

The  tiles  were  custom-made  to  line 
up  with  the  glass  block  in  the  grid 
pattern.  To  get  the  glass  blocks  flush 
with  the  tiles  on  the  inside,  a  special 
copper  flashing  had  to  be  installed 
around  the  blocks  on  the  outside. 

A  secure,  cocoonlike  feeling  is 
achieved  by  wrapping  the  tile  up  and 
across  the  ceiling  over  the  tub. 

Serenity  is  best  served  by  simplic- 


ity, so  details  in  this  bath  were  kept  to 
a  minimum.  White  in  the  cabinets  and 
fixtures,  and  chrome  on  the  faucets 
and  hardware  are  the  only  other  col- 
ors used. 

Two  art-deco-inspired  alabaster 
sconces  flank  the  entry  door  and  add 
to  the  feeling  of  cool,  artful  simplicity. 
The  flared  shape  of  the  sconces  is  re- 
peated, in  grid  form,  in  the  pattern 
made  by  the  glass  blocks.  Light  from 
the  fluorescent  bulbs  over  the  vanity  is 
softened  by  a  frosted  glass  diffuser  so 
that  it  matches  the  even  quality  of 
light  from  the  skylights. 

Antique-style  faucets  and  hard- 
ware, and  crown  molding  above  the 
vanity  quietly  acknowledge  the  Vic- 
torian style  of  the  rest  of  the  house.  SI 
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A  Grohe  Custom  Shower 
System  is  elegant  indulgence. 
But,  you'll  use  it  every  day... 
you're  worth  it! 

Shower  heads,  interchange- 
able personal  hand  showers, 
body  sprays. ..all  with  more 
than  one  water  spray  pattern. 
The  all-important  Grohmix'" 
Thermostat  Valve  maintains 
your  safe,  pre-set  water 
temperature. 

If  you  are  remodeling,  or 
planning  new  construction  a 
Grohe  Custom  Shower  System 
is  a  wonderful  personal 
investment. 

If  you  can  dream  it. ..Grohe  can 
make  it  happen! 

Grohe  manufactures  an 
impressive  collection  of  fine 
solid  brass  plumbing  fixtures 
for  the  bath  and  kitchen... 
affordable  quality. 
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GROHE  AMERICA 


Send  S3. 00  to  Dept.  D  for  Grohe's  Literature  File. 


Grohe  America,  Inc. 

Subsidiary  of  Friedrich  Grohe,  Germany 

900  Lively  Blvd.,  Wood  Dale,  IL  60191 

708/350-2600  FAX  708/350-2615 
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Looks  As  Good 
AsIt  Cooks. 


CO 


Our  Smoothtop  ranges 
and  cooktops  cook  as  quick  as  j 
a  coil  element,  without  the  dis- 1 
advantages  of  messy  rings 
and  drip  bowls.  Easy  to 
clean.  Uses  regular  pots 
and  pans. 

And  it  even  comes  with1 
Electronic 

Touch  Pad  Controls  for  quick, 
accurate  settings. 

There's  never  been  a  more 
beautiful  way  to  cook. 

Call  800-332-4432  for  your 
nearest  Magic  Chef  Full-Line  Dealer. 


One  Innovative  Feature 
After  Another, 


Magic  Chef" 

Cleveland,  TN  37311 


SPECIAL  SECTION 


WHAT'S  HOT 
ON  THE 
HOJVIE  FRONT 


^egional  editors  for  Better  Homes  and  Gardens® 
constantly  scout  new  and  remodeled  homes  across  the 
country.  They  let  us  know  what's  going  on  in  the  world  of 
building  and  design.  Here's  a  report. 

Northeast:  Homeowners  are  building  with  loads  of 
windows  and  skylights.  The  glass  revolution  has  hit  even 
the  master  bath,  where  clever  designs  maintain  privacy. 

Big  master  baths  continue  to  dominate  upscale  homes. 
Dramatic  black  and  white  are  used  in  tandem  or  alone. 
Mirrors  and  whirlpool  tubs  are  standard.  Dressing  areas 
and  closets  have  moved  into  these  big  baths. 

Huge  master  bedrooms  serve  as  command  centers. 
Home  offices  are  often  part  of  the  master  suite. 

Kitchens  feature  inlaid  wood  cabinetry,  built-in  refrig- 
erators, and  black-glass  cooktops  and  ranges. 

Throughout  the  house,  walls  are  painted,  fine  antiques 


are  used  judiciously,  and  family  photographs  and  trea- 
sures are  everywhere. 

Outdoors,  old  brick  driveways  and  walkways  are  being 
restored.  Plantings  are  manicured  to  maintain  a  formal 
tone  and  are  planned  with  an  eye  for  year-round  color. 
Lily  ponds  are  making  a  splash  across  the  region. 

Southeast:  The  two-story,  symmetrical  houses  our  na- 
tion's founders  loved  are  still  the  choice  here.  Brick  clad- 
ding is  especially  popular;  stucco  is  another  favorite. 

In  formal  living  and  dining  rooms,  windows  wear  plan- 
tation shutters  or  long,  puddled  draperies,  walls  are  paint- 
ed, and  floors  are  sheathed  in  pale  or  pickled  hardwood. 

Big  luxury  baths  are  still  going  strong  here.  Tubs  and 
showers  are  separate,  along  with  sinks  for  him  and  her. 

Owners  are  remodeling  to  add  large  master  bedrooms. 
Small  spare  bedrooms  are  being  converted  to  dens  and 
home  offices.  Laundry  rooms  double  as  hobby  rooms. 

Atlanta  carpenters  are  busy  building  cabinetry  for 
home  electronics  equipment.  Homeowners  here  like  hid- 
den hardware  that  leaves  a  wall  of  cabinets  with  a  seam- 
less, built-in  look.  Window  seats  with  storage,  niches,  and 
nooks  are  also  in  demand. 

Kitchens  are  open  to  eating  and  family  rooms.  They 
sport  white  appliances,  granite  countertops,  and  wood 
cabinets.  Wood  and  ceramic  tile  are  floorings  of  choice. 

Outdoors,  small  ponds  are  big.  Screened  porches  let 
Southerners  enjoy  the  great  outdoors  without  the  bugs. 
Many  decks  are  being  upgraded  to  provide  bigger,  better- 
looking  outdoor  living  areas. 
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Special  Compartments 

And  Controls 
For  Customized  Storage   - 

Ordinary  refrigerators 
are  built  with  storage  com- 
partments which  hold  foods** 
at  a  single  cooling  tempera- 
ture. They  leave  us  cold. 
Our  Chefs  Food  Locker**  lets  you 
customize  temperature  and 
humidity  to  maximize 
storage  life.  Four  compart- 
ments for  deli,  meat/fish, 
fruit,  and  vegetable  needs. 

Chef's  Food  Locker. 
Food  for  thought. 

Call  800-332-4432 
for  your  nearest  Magic 
Chef  Full-Line  Dealer. 

One  Innovative  Feature 
After  Another. 
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SpllsStayOnTop, 

EasyTo  Cleanup. 


Our  easy  to 

clean  gas  ranges 

and  cooktops 

come  with  sealed 

burners.  Drips  and 

spills  can't  run 

through,  so  you 

don't  have  to  lift  up  the  cooktop  to  clean  under- 

|,        ^—        neath.  Spills  stay  on  the  cook- 

[th---'  ;        top  so  they  are  easy  to  clean. 
When  it  comes  to  design- 
ing innovative  features,  we  let 
nothing  fall  through  the  cracks. 

Call  800-332-4432  for 
your  nearest  Magic  Chef  Full- 
Line  Dealer. 


One  Innovative  Feature 
After  Another 


icChef 

Cleveland.  TN  37311 


Midwest:  The  new  darling  among  upscale  Midwest- 
erners  is  the  country  French  style.  English  manor  and 
Tudor  designs  are  favorites,  too;  and  there's  a  strong 
revival  of  the  Midwest-founded  Prairie  design  and  the 
concepts  of  architect  Frank  Lloyd  Wright.  Stucco  is 
showing  up  on  upscale  houses,  along  with  a  ton  of  brick. 

Windows  are  used  extensively  for  the  light,  bright  look 
homeowners  crave,  but  architects  tell  us  they're  hearing 
more  requests  for  walls  to  define  rooms  and  counter  the 
fishbowl  effect.  Skylights  and  interior  windows  let  home- 
owners have  their  walls  and  their  sunlight,  too. 

Midwestern  homeowners  are  painting  walls  in  stronger 
and  deeper  colors.  Floors  sport  hardwood,  marble,  and 
granite  with  eye-catching  borders. 

In  the  kitchen,  hardwood  floors  win  over  vinyl  in  up- 
scale homes.  Granite  and  solid  surfacing  materials  such 
as  Corian  dominate  on  countertops.  White  cabinets  and 
appliances  are  popular  as  well  as  light-colored  woods. 

Baths  are  still  large  and  amenity-rich,  but  we're  seeing 
a  drop  in  square  footage  and  tub  size.  Some  couples  are 
skipping  a  tub  altogether,  opting  for  two  showers. 

The  organization  craze  that's  sweeping  the  country  is 
also  strong  in  the  Midwest,  where  homeowners  have  their 
closets  "done"  by  organization  experts. 

Three-season  porches  and  garden  rooms  are  popular, 
and  deck  additions  include  recycling  bins  to  help  organize 
for  a  renewed  wave  of  environmental  consciousness. 

Home  offices  are  popular,  often  integrated  into  librar- 
ies, guest  rooms,  and  imaginative  dens. 


West:  Westerners  continue  to  build  in  a  host  of  styles, 
blending  designs  in  some  surprising  ways.  Texture  is  the 
buzzword  in  materials,  including  stucco  (real  and  syn- 
thetic), wood,  concrete,  granite,  brick,  and  stone.  Roof- 
tops are  capped  with  cedar  shakes. 

Texture  and  natural  materials  are  hot  indoors;  copper 
is  coming  on  strong  in  the  kitchen.  The  once-trendy 
southwestern  look  has  been  pronounced  dead  in  interiors 
along  the  coast.  In  its  place,  San  Diego  has  seen  a  surge  in 
traditional  and  ethnic  design  and  displays  of  personal 
collections.  In  Portland,  white  and  neutral  colors  domi- 
nate, with  rose,  peach,  and  green  on  the  leading  edge. 

White  laminate  remains  popular  in  kitchens,  but 
there's  new  interest  in  furniture-quality  wood  cabinetry 
and  glass-paned  cabinet  fronts.  Countertops  blend  the 
best  materials:  tile  near  the  range  for  hot  pans,  laminate 
on  serving  counters,  and  butcher  block  on  baking  centers. 
Marble  is  fading  but  granite  and  Corian  remain  strong. 
Appliances  are  typically  white  and  built  in. 

Master  bathrooms  are  large  in  Portland  but  shrinking 
elsewhere.  High-quality  fixtures  are  finding  homes  in 
baths  of  all  sizes  and  include  durable  cast-iron  spas. 

Remodeling  is  booming,  with  some  projects  doubling 
square  footage.  Kitchens  are  most  often  benefactors,  but 
we  see  combining  of  small  bedrooms  to  create  larger  ones 
and  converting  spare  bedrooms  to  home  offices. 

Environmental  consciousness  is  a  west  coast  way  of  life 
that  shows  up  throughout  the  home.  Outdoors,  Southern 
Californians  are  planting  drought-resistant  vegetation,  fffl 


Exclusive*  20  Lb.Washer 
Gets  Clothes  Cleaner 


CM 


Independent  labo- 
ratory tests  prove  our 
washer  gets  clothes 
cleaner  than  the  six 
other  leading  brands 
tested.  And  only  Magic 
Chef  Company  washers  are  rated  for  20 
pounds  by  Underwriters'  Laboratories®.  This 

means  fewer  loads  for  you. 
Pound  for  pound, you 
can't  beat  a  Magic  Chef. 
Call  800-332-4432 
for  your  nearest  Magic 
Chef  Full-Line  Dealer. 


One  Innovative  Feature 
After  Another. 
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nee  upon  a  time,  homes 
had  one  bathroom.  Naturally  there 
was  some  door  pounding  and  toe  tap- 
ping, but  folks  got  by. 

These  days,  a  family  home  with  one 
bath  is  considered  hard  to  live  with 
and  harder  yet  to  sell.  That's  why  cre- 
ating a  second  bath  made  sense  in  this 
traditional  1890s  house  in  suburban 
Massachusetts.  The  homeowners  and 
their  architect  made  room  by  splitting 
the  large  second-floor  bath  into  two. 
The  children's  bath  is  still  accessible 
from  the  main  hallway.  Mom  and 
Dad  now  use  the  sparkling  black-and- 
white  bath  shown  here.  A  new  door- 
way leads  to  the  master  bedroom. 

At  12  feet  9  inches  by  6  feet  3  inch- 
es, this  narrow  room  called  for  clever 
design  so  the  homeowners  wouldn't 


A  vanity  storage  cabinet  is  topped 
with  dark-green  granite.  Stock  columns 
hark  back  to  the  home's  vintage  origins. 

Z28 


An  old  home's  only  bathroom  was  split  to  make  room  for  this  narrow  second  bath;  its 
shimmering,  see-through  shower  stall  adds  depth  and  drama. 


feel  closed  in  while  washing  up.  An- 
other problem:  there  wasn't  space  for 
a  tub  and  shower.  The  solution  be- 
came the  room's  focal  point:  a  striking 
glass-enclosed  shower  that  adds  depth 
and  drama.  The  stall's  shimmering 
glass  walls  reveal  a  peekaboo  view  of  a 
traditional  black-on-white  tile  pattern 
that  wraps  a  corner  and  continues  to 
the  sink.  The  glass  also  shows  off  bold 
brass  fixtures  that  match  the  legs  and 
faucet  of  the  old-style  lavatory. 

Compartments  break  up  the  long, 
narrow  space.  One  behind  the  shower 
houses  the  toilet,  another  cradles  the 


vanity  (left).  A  mirrored  wall  adds 
depth  to  the  room,  and  storage  cabi- 
nets provide  places  for  cosmetics,  tow- 
els, and  toiletries. 

Traditional  flourishes  keep  the  re- 
modeled room  in  sync  with  the  rest  of 
the  house: 

•  Stock  columns  cut  to  size  top  the 
wing  walls  to  create  the  vanity  niche. 

•  Standard  lumberyard  molding  adds 
texture  and  character. 

•  A  wall-mounted  medicine  cabinet 
speaks  of  days  gone  by  while  its 
rounded  top  mirrors  the  shape  of  the 
new  shower  stall.  M 
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A  WELL-BUILT 
REFRIGERATOR  SHOULD 
REQUIRE  NONE  OF  YOUR 
ATTENTION. 


r  Si 

whiTlDool 

/     Home^K  Appliances 


At  Whirlpool,  we  believe  you  shouldn't  have  to  think  about  youi 
refrigerator.  It  should  be  so  carefully  designed,  so  solidly  con- 
structed that  it'll  do  its  job  for  years  without  your  giving  it  a  sec- 
ond thought.  And  that's  exactly  how  our  refrigerators  are  built. . 

Easy  to  organize,  easy  to  clean.  Our  DesignerStyle™  side- 
by-side  refrigerator  is  built  to  preserve  food  day  in  and  day  out. 
It's  designed  to  make  it  easy  to  organize  your  food  the  way  you 
want  it.  And  our  exclusive  slide-out  SPILLCUARD™  glass 
shelves  can  keep  spills  as  big  as  1 2  ounces  from  dripping  down 
onto  other  shelves.  So  you  won't  have  to  think  about  a  big  spill 
becoming  a  big  mess. 

We'll  make  your  questions  disappear,  too.  Like  to  learn 
more  about  our  refrigerators,  or  any  Whirlpool®  appliance? 
You  don't  even  have  to  think  about  how  to  get  the  information. 
The  Whirlpool  Consumer  Assistance  Center  is  ready  to  help  yoi 
24  hours  a  day.  Just  call  800-253-1 301. 

So  if  you're  looking  for  a  refrigerator  so  well  built  you  don't  hav 
to  think  about  it,  there's  one  name  you  should  think  about. . . 

WHIRLPOOL.  SO  WELL  BUILT... 


Br™orget  about  function 
(but  only  for  a  minute). 
Have  some  fun  first! 

What  makes  a  kitchen 
great — and  what  too 
many 

fast-track,  factory-made 
kitchens  lack — is  spirit. 
You  know:  surprises,  the 
ooh-ahh  factor. 

Here  are  two  highly 
spirited  kitchen  remodel- 
ings.  One  is  a  Georgian 
classic,  a  fine  tracery  of 
mullions,  glass,  and  mold- 
ing. The  other  is  ripe  with 
country  elegance:  natural 
materials,  rugged  textures 
and  earthy  colors. 

BY  TOM  JACKSON 
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Rustic  materials  and  warm, 
golden  hues  draw  in  family  and 
friends  like  the  great  outdoors. 
This  is  a  kitchen  to  be  savored 
slowly  and  enjoyed.  Designed 
as  the  heart  of  the  home,  this 
remodeled  space  offers  generous 
dimensions  that  say  come  in 
and  sit  a  spell. 

A  slate  wall,  with  its  mottled 
colors  and  rough-hewn  topogra- 
phy, dominates  one  end  of  the 
room.  The  slate  tiles  are  butted 
without  grout  and  sealed  to  re- 
duce upkeep.  Subtle  shadings  in 
the  slate  change  with  the  light- 
ing and  time  of  day. 

The  copper  range  hood  cap- 
tures and  amplifies  the  ruddy 
brown  and  russet  streaks  in  the 
slate.  The  size  and  placement  of 
the  hood  breaks  up  the  boxlike 
volume  of  the  kitchen  with  a 
bold  geometric  form.  At  night, 
halogen  lights  inside  the  hood 
throw  a  bright  wash  of  white 
light  onto  the  slate. 


Earthly  delights — 

slate,  oak,  tile,  and 

copper — set  into  this 

sunny,  open  space 

make  this  a  kitchen 

where  you'll  love  to 

linger. 
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Sponge-painted  walls  in  autumnal  reds  reinforce  the  outdoor 
ambience,  and  white  tile  countertops  serve  as  a  simple,  neutral 
backdrop.  To  get  a  family-room-size  space  for  this  kitchen,  a 
tiny  den  next  to  the  old  kitchen  was  annexed  and  the  wall  be- 
tween the  rooms  was  removed,  creating  a  13  X  20-foot  area. 
The  new  space  holds  a  big  oak  table  and  six  Windsor  chairs. 

Few  upper  cabinets  were  used  in  the  kitchen,  making  it 
seem  more  like  a  family  room.  Two  pantries,  one  to  the  right 
of  the  oven  and  the  other  to  the  left  of  the  main  sink,  compen- 
sate for  the  lack  of  upper  cabinets.  Extra-wide 
counters  provide  more  work  surface  topside,  and  a 
plumbing  and  electrical  chase  underneath. 

Two  sinks  improve  efficiency  when  there  are 
two  cooks.  A  sink  near  the  entrance  shortens  the 
path  from  the  table  to  the  cleanup.  The  other,  near 
the  stove,  aids  in  food  preparation. 


Wide  countertops 
look  lower  and 
help  the  room 
seem  less  boxy. 
Minimized  upper 
cabinets  foster  a 
spacious  feeling. 


At  the  end  of  the 

counter,  a  recess  jogs 

back  for  extra 

standing  room  at  the 

grill.  Cooking  surfaces 

are  lowered  to  make 

pot  and  pan  handling 

easier  and  safer. 


Architect:  Fu-Tung  Cheng 

Interior  Designer:  Charlene  Clouse 

Regional  Editor:  Helen  Heitkamp 
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eo-iogically" 
natural,  the  subtle 
colors  of  slate  tiles 
and  the  bright       Ifo' 
cheerful  glow  of 
copper  and  brass 
warm  up  the  mood  in 
this  kitchen,  even  on 
1  coldest  days. 


GEORGIAN    MASTERP 


A  cathedrallike  Palladian  window  forms  the  center 
point  of  this  formal  and  elegant  Georgian-style  kitch- 
en. Rising  8  feet  above  the  sink,  this  window,  with  its 
columns,  crown,  and  panoramic  views,  makes  even 
dishwashing  an  uplifting  experience.  In  style,  this 
kitchen  celebrates  the  architectural  ideas  of  18th- 
century  England  that  trace  back  to  ancient  Greece. 
The  all-white  color  scheme  emphasizes  the  geometry. 

Molding  profiles  for  all  the  millwork  were  custom 
cut  to  authentic  Georgian  designs.  To  create  custom 
millwork,  a  machinist  forges  a  special  shaper  blade 
from  which  a  cabinetmaker  mills  stock  lumber  into 
the  proper  designs. 

Fine-grained  cherry,  a  wood  normally  used  for  fur- 
niture, graces  the  floor  and  the  china-cabinet  counters. 
The  wood's  rich  amber  color  and  swirling  grain 


Classical  profiles, 

cut  from  custom 

moldings  and 

painted  white, 

sparkle  with  just 

the  least  little 

encouragement  from 

a  ray  of  sunshine. 


Simple  cutouts  in  the 
space  above  the 
range  and  small 
glass  panes  in  the 
upper  cabinets  echo 
the  main  theme  of 
the  grand  design. 
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ome  to  the 
en!  With  its 
id  doorway 
Greek-temple- 
red  china 
tet,  the  entry 
ds  the  opening 
i  of  the 
d  Palladian 
te  to  come. 


GEORGIAN    MASTERPIECE 


provide  a  bold  counterpoint  and  colorful  contrast  to  the  white  windows  and 
cabinets.  A  cherry  bullnose  trims  the  white  tile  countertops. 

The  entryway,  in  keeping  with  the  formality  of  the  design,  is  carefully  staged. 
An  arched  opening,  supported  by  flanking  columns,  frames  the  view  of  the  chi- 
na cabinet.  The  cabinet  repeats  the  motif  with  an  arch  on  the  bottom — the  per- 
fect altar  for  enshrining  some  fresh-cut  flowers.  Support  columns  below  the 
cabinet  complete  the  classic  detailing. 

Small-pane  glass  fronts  on  the  china  cabinets  echo  the  vertical  designs  found 
in  the  Palladian  and  other  window  arrangements.  These  small  panes 


To  the  right  of  the 

kitchen  entry  a 

small  informal 

dining  area  brings 

in  additional  light 

with  generous 

portions  of 

windows. 


Architect:  H.  Russelt  Zimmermann 
Regional  Editor  Kristin  Frantz 
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break  up  large  openings  into 
more  eye-pleasing  proportions. 

An  open  countertop  at  the 
Palladian  window  end  of  the 
china  cabinet  divides  the  kitch- 
en in  half  lengthwise.  The  divi- 
sion makes  good  functional 
sense  by  separating  cooking 
from  storage.  On  one  side  of 
the  counter  stand  the  oven  wall 
and  cooktop.  On  the  other  side, 
the  refrigerator  and  pantry  hold 
ample  groceries. 

The  counter  serves  as  a 
snack  and  homework  area  for 
the  kids,  a  food  preparation 
area  for  the  adults,  and  a  con- 
versation center  for  guests. 

A  bay  window  and  a  large 
double-hung  window,  in  the  in- 
formal eating  area  opposite  the 
working  end  of  the  kitchen,  bal- 
ance the  sunlight  coming  from 
the  Palladian  window. 

Recessed  flat  panels  are  used 
for  the  cabinet  fronts.  Other 
than  the  brass  hardware,  noth- 
ing protrudes  beyond  the  cabi- 
net door  frames.  This  gives  the 
rows  of  cabinets  a  clean  yet  de- 
tailed appearance.  M 
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With  their  details 
and  shadow  lines, 
custom  moldings 
celebrate  the  best  in 
craftsmanship. 


In  the  middle  of  the 
kitchen,  this  island 
offers  a  cozy  port  of 
call  for  cooking, 
conversation,  or 
homework. 


Canned  and  dry 
goods  are  best  put 
out  of  sight.  These 
revolving  trays  in 
the  pantry  keep 
clutter  under 
control. 


Clever 

compartments  in  a 
leftover  space  store 
small  things  that 
otherwise  manage 
to  get  in  the  way. 


Buying  inform 
seepage  V 


GE  presents  no-hassle  remodeling 


No  hammers.  No  saws.  No  headaches. 


No  kidding.  With  GE  White  on  white  appli- 
ances, you  can  create  a  contemporary,  built-in 
look  in  your  kitchen.  Without  the  headaches 
built  into  remodeling. 

For  starters,  install  the  GE  30"  slide-in  electric 
range  in  place  of  your  old  one.  It's  beautifully 
complemented  by  the  Spacemaker®  microwave/ 
convection  oven,  SpaceCenter  27  refrigerator 


and  electronic  Potscrubber®  dishwasher. 

What's  more,  you  won't  have  to  tear  up  your 
cabinets  to  install  them. 

Just  your  remodeling  plans. 

So,  call  the  GE  Answer  Center®  service  at 
800.626.2000  for  our  informative  brochure. 
We'll  send  it  out  to  you  right  away. 

No  problem. 


We  bring  good  things  to  life. 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 
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LOW  TAR  •  FILTER 
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Also  available  in  FULL  FLAVOR,  MENTHOL  LIGHTS  and  Mf 


NEW   STERLIN 
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livin 


BY  SANDRA  S.  SORIA 
AND  JILANN  SEVERSON 


You  may  not  have  inherited  Great  Aunt  Edna's  china 
cabinet  or  Grandma  Lizzie's  armoire,  but  you  can  adopt 
these  affordable  ways  to  warm,  charm,  and  comfort  your 
home  with  vintage  designs. 


PART  1 

Shop 

strategically 


If   "Shop   'til   you   drop" 
describes  your  personal  motto,  you  would  make  a  great  antiques 
sleuth.  Successful  treasure  hunting  requires  patience,  endurance,  and  a 
good  pair  of  walking  shoes.  And  a  good  strategy  doesn't  hurt  either. 

As  you  head  to  flea  markets 


<&i3HSfriJ>*i 


flea   mark< 

finds 


or  secondhand  stores,  looking  for  a 

forlorn     item     that's     seen     better 

days — and  will  again  with  your  loving 

care — we'll    tell    you    how    to    mix, 

match,  and  salvage  those  soon-to-be  treasures  in 

three  ways.  In  Part  I,  come  on  in  to  the  Lawrence  family's  suburban  Chicago  home  and 

share  decorating  strategies  they've  learned  over  years  of  antiques  hunting. 

If  your  only  treasures  don't  seem  like  treasures  at  all  and  you're  quickly  tiring  of  the 

garage  sale  scene,  Part  II  of  our  story  shows  you  how  to  update,  renovate,  and  re-create 

great  looks  from  what  you've  already  stashed  away.  In  Part  III,  we'll  go  a  step  further, 

and  magically  make  an  "instant  antique"  from  an 
affordable,  unfinished  piece. 

continued  on  page  76 


PART  3 
Create 

'antiqu 
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PART  1 


The  Lawrences  share  secrets  for  finding — and  showing  off — their  aging  beauties 


When  Karen  and  Bill  Lawrence  go  treasure  hunting,  they  don't  inquire  about  an 
antique's  period  or  pedigree.  They  don't  even  care  about  what's  hot  and  what's 

not.  To  the  Lawrences,  deciding  what  piece  to 
buy  is  simple:  Let  your  heart  do  the  shopping. 

"We  buy  a  piece  that  we're  drawn  to  emo- 
tionally, not  because  it's  a  good  investment," 
says  Karen.  "There's  something  about  the  mel- 
low wood  or  the  richness  of  worn  color  that 
speaks  of  the  passing  of  time — it's  comforting." 

Learning  to  appreciate  an  antique's  age  wrin- 
kles has  its  advantages;  the  Lawrences  don't 
have  to  pay  the  high  price  of  period  perfection. 
If  good  breeding  is  beside  the  point,  though, 
good  bones  are  a  must.  In  their  Chicago  home, 
each  beloved  find  must  earn  its  keep  by  perform- 
ing a  duty  while  it  adds  beauty.  "We  want  to 
enjoy  our  pieces,  to  live  with  them  rather  than 
just  look  at  them,"  says  Karen,  a  buyer  at  a  local 
rug  shop  in  Winnetka,  Illinois.  "That's  why  the 
informality  of  the  pieces  attracts  us.  We  don't 
have  to  be  as  careful  around  them." 

To  prove  her  point,  a  simple  but  sturdy  drop- 
leaf  table  (left)  stands  at  the  ready  for  letter 
writing  or  bill  collecting.  In  front  of  the  sofa 
(right),  a  timeworn  federal  deed  box  was  given  a 
base  with  straight  and  sturdy  legs  to  boost  it  up 
to  coffee-table  height. 


76 


BETTER  HOMES  AND  GARDENS.  APRIL  1991 


v; 


IE 


■> 


%l 


1\V  k\\\ww\ 


Hill  1111111 


Jumbled-up  flea  markets,  old  barns,  and  backyard  auctions 
have  become  the  couple's  happy  bargain-hunting  grounds 
since  the  early  days  of  their  marriage.  Eventually,  they  got 
hooked  on  the  thrill  of  the  hunt,  and  the  joy  of  unearthing  jewels  in  unlikely  places. 
Take  the  adoption  story  of  the  shutters  that  now  hang  in  the  Lawrences'  dining 
room.  "I  found  those  shutters  in  a  barn  sale,"  remembers  Karen.  "I  walked  right 
past  all  the  'antiques'  and  zeroed  in  on  these  grungy,  old  shutters  leaning  against 
some  tools  in  the  back  of  the  barn.  It  took  some  talking,  but  I  finally  convinced  the 
owner  that  I  was  serious  about  buying  them." 


home  a 


sense  of 


grandeur. 
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Used  out  of  context,  these  battered  bargains  take  on  new  life  as  intriguing  interior 
architecture.  Their  mottled  paint  inspired  the  wall  treatment,  a  textured  effect  that 
Karen  did  by  sponging  on  paint  two  shades  darker  than  the  base  coat.  Although 
the  result  is  dramatic,  the  work  is  easy — Karen  "sponged"  two  rooms  in  two  hours. 
The  best  part  of  living  with  antiques  has  to  be  the  stories  they  tell,  warming  a 
home  with  living  roots.  The  bedroom  (above)  gets  a  heritage  from  the  trunk  at  the 
foot  of  the  bed,  used  to  carry  the  belongings  of  Bill's  grandmother  from  Germany  in 
1867.  Even  if  you  don't  have  family  pieces,  give  your  home  roots  by  getting 
personal  when  you  shop.  The  couple's  last  of  bit  of  advice:  Dodge  the  trends  and 
value  your  own  past  with  objects  that  say  something  about  your  life  and  loves. 
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Phony   |»or»y         Grand  funk,  meet  pure  Victoriana!  A 

great  old  sofa  gallops  ahead  in  a 
new  coat  of  pinto-print  canvas.  The 
campy  look  pulls  together  a  room  of 
old,  new,  and  just-plain-fun  stuff. 
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Handling  all  the  curves  that  this 
sofa  threw  its  owner,  a  professional 
upholsterer  also  rebuilt  the  seat  to 
eliminate  the  extra  cushions  that 
padded  time-worn  springs. 
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BEFORE  AND  HOW-TO  PHOTOGRAPHS:  PERRY  STRUSE.  ALL  OTHERS:  SCOTT  LITTLE 
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So  you  love  the  look  of 
yesterday's  treasures,  but  it's 
just  not  pulling  together? 
Here  we 

give  a  few  of  our  own 
pieces  a  face-lift,  then  show 
you  ideas  for  using  the 
finished  works.       -fin. 

The  key  to  the  success  of 
these  projects  is  knowing 
how  much  you  can  handl 
We  called  in  outside  help 
for  the  tough  stuff,  then  did 
the  rest  ourselves. 
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A  previously  boring  armchair  now 
makes  a  trendy  blanket  statement. 
Tucked  up  in  a  soft  fuzzy  bedcover, 
it  commands  attention  as  the  focal 
point  of  an  otherwise  subtle  room. 
The  warmth  of  the  well-worn  wood 
glows  against  the  woolly  blanket 

82 


fabric.  Who  would  guess  we  found  it 
at  a  flea  market? 

Once  again,  we  brought  in  the 
pros  to  deal  with  the  unusual  fabric 
and  do  the  job  right. 


■  !:;'■:,:» 


n 

z 
19 


BETTER  HOMES  AND  GARDENS.  APRIL  1991 


General  Foods*  International  Coffees 

cordially  invites  you  to  ^.. 

four  Free  Cups  Of  Coffee.  -|  ^ 


invite  you  to  experience  the  rich  taste  of  four  of  our 
leral  Foods*  International  Coffees. 

Double  Dutch  Chocolate,  a  delicious  blend  of  rich 
coffee  and  dark  chocolate. 

Cafe  Vienna  with  a  touch  of  cinnamon. 

Orange  Cappuccino  with  a  light  orange  flavor. 

Hazelnut  Belgian  Cafe,  our  most  recent  addition, 
with  just  a  hint  of  hazelnut  flavor. 

ree  sample  of  each  is  yours  to  savor  when  you 
lrn  the  coupon.  Enjoy  them  yourself  or  share  the 
erience  with  someone  special. 

Such  delicious  taste  and  no  tropical  oils. 


©1991  General  Foods  Corporation. 


Send  in  this  completed  certificate  to  receive  four  (4)  FREE  single  serve 

envelopes  of  General  Foods*  International  Coffees. 

Mail  to:  Free  Sample  Offer,  P.O.  Box  7488,  Kankakee,  IL  60902. 


H      

z    Name-. 


Addr 


City 


State 


Zip 


TERMS;  •  This  certificate  must  accompany  your  request  and  may  not  be  reproduced  in  any 
manner.  •  Additional  certificates  arc  not  available  upon  request.  •  Must  show  street  address  and 
zip  code  for  delivery.  P.O.  boxes  will  not  be  accepted.  •  Offer  void  where  prohibited,  taxed  or 
otherwise  restricted.  •  Offer  good  only  in  the  USA,  its  territories  and  possessions.  •  Allow  4-6 
weeks  for  processing  your  order.  *  Offer  limited  to  one  per  family,  address,  household,  group  or 
organization  -  duplicate  submissions  will  be  rejected  and  proofs  of  purchase  will  not  be 
returned.  *  This  oner  expires  on  May  31, 1991  and/or  while  supplies  last.  Flavor  substitution 
may  be  necessary. 
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A    lighter  touch 

Grandma's  dark  mahogany  dining  room  set  drew  too 

much  attention  in  a  house  done  all  in  pales  and  pastels. 

So  we  stripped  it  clean  and  started  over  again  with  a  soft 

whitewash  finish.  The  lines  are  still  great,  and  so  are  the 

memories  of  holiday  dinners  at  Granny's  table. 


HOW  TO  DO  IT 

We  sent  this  dining  set  to  a  profes- 
sional strip  shop  for  the  first  step. 
Whether  you  strip  the  furniture  your- 
self or  farm  it  out,  the  original  finish 
needs  to  be  removed  from  the  furni- 
ture completely,  as  in  the  photograph 
(below).  For  grooves  and  hard-to-get- 
to  areas,  use  a  fine  pick  or  large  needle 
(such  as  a  doll  needle)  to  scrape  the 
remains  of  the  varnish. 

Allow  the  furniture  to  sit  at  least  24 
hours  after  being  stripped.  Chemicals 
still  saturated  into  the  wood  can  inter- 
fere with  how  paints  and  varnishes  ad- 
here, so  give  them  time  to  evaporate. 
Lightly  sand  the  entire  surface  with 
150-grit  sandpaper  until  it  is  soft  and 
smooth.  Wipe  off  all  the  dust. 

Mix  one  part  white  oil-based  enam- 
el paint  with  one  part  paint  thinner  or 
mineral  spirits.  Before  you 
try  the  whitewashing  tech- 
nique on  the  visible  surface 
of  your  furniture,  practice  it 
on  a  similar  piece  of  wood, 
then  on  surfaces  where  it 
will  not  show,  such  as  the 
inside  of  doors  or  the  un- 
derside of  the  table. 

Brush  the  paint  mixture 
on  in  small  sections.  Let  the 
paint  sit  five  to  10  minutes. 
The  longer  the  paint  sits, 

Whitewashing  instructions 
continued  on  page  88 
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Transform  your  bedroom  into 

a  gallery  of  "Watercolors",  the 

Monet-inspired  coordinates  of 

By  Design.  Twin  comforter,  $85. 

Twin  sheet,  SI  7.  Drapery 

(80"  x  84"),  $68.  Valance,  $38. 


reate  a  beautiful  s 
1th  Watercolors. 


)Penney  Fashion  comes  to  life 


iflable  at  most  large  stores.  Or  to  place  a  catalog  order,  visit  any  JCPenney  store  or  call  toll-free  anytime  1- 
Is+iigher  in  Alaska,  Hawaii  and  Puerto  Rico.  Made  in  U.S.A.  ©1991 ,  JCPenney  Co.,  Inc. 


PART  3 


Finding  that  just- 
perfect  antique  often 
takes  years.  In  the 
meantime,  cheat  a 
little,  The  look  of 
crackled,  aged  paint 
takes  an  unfinished 
Shaker-style  seat  back 
a  few  decades,  And 
it's  so  easy  to  do! 


!  a   real  crack-up 

The  joke's  on  them  with  this  fool-the-eye  finish.  The  black  paint  is  applied 
first,  then  the  white  goes  on  in  a  method  that  makes  it  "alligator,"  or  separate, 
so  that  the  black  shows  through. 

The  at-home-in-the-country  feel  easily  slides  into  any  farmhouse  decor — even 
in  the  city.  Black  and  white  aren't  in  your  scheme  of  things?  Any  dark-and-light 
combination  can  work,  especially  if  the  dark  is  the  bottom  coat. 

How-to  begins  on  page  88  better  homes  and  gardens,  april  1991 
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fRGEON  GENERAL'SWARNING:  Quitting  Smoking 

Iw  Greatly  Reduces  Serious  Risks  to  Your  Health. 
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©  The  American  Tobacco  Co.  1990. 

9  mg.  "tar",  0.8  mg.  nicotine  av.  per  cigarette  by  FTC  method. 


A  LIGHTER  TOUCH 

continued  from  page  84 


the  whiter  the  furniture  will  be.  Wipe 
away  the  excess  paint  with  a  clean, 
lint-free  rag.  See  the  photograph 
{above)  for  details.  Make  sure  that  all 
the  paint  that  has  not  soaked  into  the 
wood  is  completely  removed.  In  the 
photograph  {above),  the  surface  to  the 
left  of  the.  rag  has  been  wiped  clean 
and  the  surface  to  the  right  still  holds 
excess  paint.  The  top  of  the  table  is 
completely  wiped  and  drying.  The  leg 
has  not  been  painted  yet. 

Let  the  paint  dry  at  least  24  hours, 
so  that  the  wood  is  completely  dry. 

Apply  a  coat  of  clear  oil-based 
sanding  sealer,  then  let  it  dry.  Sand 
the  entire  surface  to  a  smooth  finish, 
then  wipe  it  clean. 

Apply  2  coats  of  varnish,  allowing 
each  coat  to  dry  and  sanding  lightly 
between  coats.  A  matte  or  satin  var- 
nish looks  best  with  this  finish,  but  a 
gloss  varnish  can  also  be  used. 

For  a  slightly  different  look,  other 
colors  of  paint  can  be  used  in  place  of 
white.  This  will  give  the  wood  a  soft 
"pickled"  look. 
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IT'S  A  HEAL  CRACK-OP 


continued  from  page  86 

Smooth  flat  surfaces,  such  as  the 
ones  on  our  Sears  Catalog  bench,  are 
easiest  to  work  on.  Sand  your  piece 
well.  Prime  the  furniture  with  flat 
white  latex  paint  and  sand  it  again. 

Paint  the  whole  piece  with  a  base 
coat  of  black  semigloss  latex  paint, 
then  let  it  dry.  Mix  two  parts  hide  glue 
(available  at  woodworking  stores) 
with  one  part  water  and  stir  it  thor- 
oughly. Using  a  nylon  brush  and  long, . 
smooth  strokes,  paint  the  glue  mixture 
evenly  over  the  surface  to  be  crackled. 
The  surface  should  be  smooth,  clear, 
and  shiny  as  shown  {below).  No  crack- 
les will  show  at  this  stage.  Rinse  your 
brush  in  water  immediately. 

Allow  the  glue  to  dry  for  four  days. 
At  this  point,  the  surface  should  be 
mostly  dry,  but  it  may  still  be  slightly 
tacky  to  the  touch. 

Evenly  apply  a  coat  of  white  semi- 
gloss  latex  paint  over  the  glue.  The 


finish  should  begin  to  crackle  within 
minutes,  as  shown  {above  right). 

Allow  the  paint  to  dry  for  at  least 
24  hours.  The  surface  should  feel 
completely  dry  at  this  stage.  Apply  a 
clear  finish  such  as  polyurethane  to 
the  entire  surface. 

For  a  more  aged  finish,  substitute  a 
stain  vamish  for  clear  varnish. 


Any  two  colors  may  be  used  for  this 
crackle  technique.  In  most  cases,  the 
darker  color  paint  should  be  the  first 
coat  and  the  lighter  color  should  be 
the  crackle  coat. 


Page  75:  Wicker  chair — Heather  Higgins,  An- 
tiques at  Nine  O'  Five,  905  Ridge  Rd.,  Wilmette, 
IL  60091 .  Bench— Sears  Catalog,  7447  Skokie 
Blvd.,  Skokie,  IL  60077.  Sofa  fabric,"Yapache," 
Scotchgard  treated — Covington   Fabrics,   267 
5th  Ave.,  New  York,  NY  10016. 
Page  76:  Wicker  chair — Heather  Higgins,  An- 
tiques at  Nine  O'  Five  (see  address  above). 
Page  77:  Sofa — North  Hickory  Furniture,  1747 
Merchandise  Mart,  Chicago,  IL  60654. 
Page  78:  Rug — Village  Carpets,  924  Green  Bay 
Rd.,  Winnetka,  IL  60093. 
Page  79:  Carpet — Village  Carpets  (see  address 
above). 

Pages  80-81:  Sofa  fabric,"Yapache,"  Scotch- 
gard treated — Covington  Fabrics,  (see  address 
above).  Lamp,  "Tizio" — Artemide,  1980  New 
Highway,  Farmingdale,  NY  11735.  Rug — Tex- 
ture, Karen  Wight,  233V2  Rodriguez,  Santa  Fe, 
NM  87501. 

Page  82:  Blanket  used  for  chair  upholstery — 
Pendleton  Woolen  Mills,  218  South  West  Jeffer- 
son St.,  Portland,  OR  97201. 
Page  84:  Chair  upholstery  fabric,  "Viva  Ja- 
palla"— Westgate,  1000  Fountain  Parkway,  P.O. 
Box  534038,  Grand  Prairie,  TX  75053-4038. 
Page  86:  Bench — Sears  Catalog  (see  address 
above). 


DIRECTORY 


OF  ARCHITECTS,  DESIGNERS 

Yesterday's  Treasures,  Pages  75-86:  Jane 
Hopper,  Inc.,  990  Green  Bay  Rd.,  Winnetka,  IL 
60093.  m 
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lor  that.  Its  also  lamous  ior  designs  that  arc  timeless.  Handles  that  are  easy  to 
handle.  /And  superior  stainless  steel  mat  shines  in  both  appearance  and  pcrlonnance. 
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DESIGNED    FOR     LIVIMG 


CORNING  WARE    &PYREX 


Uvenware  As  Essential  lo  \Jood  Uookir^ 
/\s  your  iavorite  Kecipe. 

horning  Ware  and  I  yrex  have  probably  been  staples  in  your  kitchen  lor  years. 

Dut  the  latest  looks  arc  so  beautifully  designed/  you  just  rmgntwant  to  update  your 

collection,  fortunately  all  the  styles  are  microwavable.  /\nd  so  durable/  they  will 

last  lar  longer  than  the  delicious  meals  you  prepare  in  them. 
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DESIGNED    EOR     LIVING 


VISIONS 


Jee-J  hrough  Uookware  1  hat 

Will  jcc  you  1  nrouqn  L>en 

1  he  /  Vlost  Hectic  lamily  Dinners. 

With  Visions,  yon  can  watch  your  rood  while  it  cooks,  jo  it  won  t  boil  over  or 
become  overcooked,  yon  can  also  cook,  serve,  store  ana  reheat  in  the  same  dish, 
because  Visions  300s  from  the  rangctop  to  the  microwave  to  the  Ircescr.  Which 
means  yon  can  spend  less  time  slaving  over  meals  and  more  time  enjoying  them. 
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DESIGNED    FOR     LIVING 


CORELLE 


JJinnerware  As  lastelul 
As  What  You  Serve  On  It. 

looa.  that  is  prepared  with  care  deserves  to  he  beautifully  presented.  1  hats  why  the 

new  L^orelle  dinncrware  desi3ns  range  rrom  the  delicately  elegant  to  the  graph  - 

ically  hold.  (Jl  course,  all  arc  made  to  resist  breaking,  chipping  and  cracking. 

Which  makes  them  even  harder  to  resist. 
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DESIGNED    FOR     LIVING 


B 


oiling 


esigned  tor  Daking,  broiling 

freezing/  Heating 

toring,  Jtocking,  Dining 

nacKing,  Vmy$  ^ving,  loacning 

ntertaining,     %-/^^     Jauteing 


'immenng, 1  v  ncrowaving, 
jtirring,  Jteaming,  Celebrating 
1  icnicking,  fif     *    fyin^,  Folding 
Koasting/Orating  $^Oiving 
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nFRIGNFD     F<D 


M      '    IX/IKKV 


he  art  of  the  carousel  1  captured  as  never  before. 


v 


^* 


Sculpture  shown 
smaller  than 
actual  size 
of  approximately 
6"  in  length. 


An  unprecedented  masterpiece  by 
the  world-acclaimed  carousel  artist 
William  Dentzel  III. 

SINCE  THE  EARLY  1800's.  the  Dentzel  name  has  been 
synonymous  with  extraordinary  carousel  art,  coveted  by 
collectors  and  displayed  in  museums  throughout  the  world. 
Now,  William  Dentzel  III,  the  artistic  heir  in  our  time,  has  given 
Bt  of  the  carousel  a  wondrous  new  dimension  in  a  glorious  horse  of  dazzling  full-lead 
lean  crystal  with  a  saddle  and  raiments  richly  coated  in  24  karat  gold. 
istal  Prancer.  Proud.  Majestic.  Exquisitely  sculptured  in  shimmering  selectively  frosted 
fi)\  with  unique  "pierced"  legs  that  endow  this  steed  with  a  "magical"  impression  of 
Iment.  Mounted  to  a  rich,  black  lacquered  base  to  showcase  this  original  design  by 
|m  Dentzel  III — the  first  crystal  carousel  horse  ever  from  The  Franklin  Mint.  Share  in 
liagic  of  this  sparkling  premiere,  priced  at  just  $195,  payable  in  convenient  monthly 
llments. 


THIRTY  DAY  RETURN  ASSURANCE  POLICY 
I'ou  wish  to  return  any  Franklin  Mint  purchase,  you  may  do  so  within  30  days  of  your 
receipt  of  that  purchase  for  replacement,  credit  or  refund. 


ilMeaj^uroijeaj^n^ 


COMMISSION  AUTHORIZATION 
Please  mail  by  April  30. 1991. 

The  Franklin  Mint 
Franklin  Center,  Pennsylvania  19091 

Please  enter  my  commission  for  Crystal  Prancer,  an 
original  design  by  William  Dentzel  III  in  full-lead  Euro- 
pean crystal  with  electroplated  24kt.  gold  accents. 
I  am  sending  no  money  now.  Please  bill  me  in  five 
monthly  installments  of  $39* each,  with  the  first  due 
prior  to  shipment  of  my  imported  horse. 

'Plus  my  state  sales  tax  and  a  one-time  charge  of  S3 
^hipping  and  handling 


for 


SIGNATURE 


All  COMMISSIONS  ARE  SUBJECT  TO  ACCEPTANCE 


MR/MRS/MISS 


PLEASE  PRINT  CLEAfllV 


ADDRESS. 


CITY/STATE/ZIP_ 


M 


12889-4 


.emodeling  your  house  is  like 
getting  fitted  for  a  suit  of  clothes.  Only 
a  skilled  tailor  can  make  a  suit  fit  you 
to  a  T,  and  only  an  experienced  archi- 
tect or  architectural  designer  can  cre- 
ate exactly  the  kind  of  space  you're 
after.  How  do  you  find  the  right  de- 
signer for  your  project,  and  what  do 
you  gain  by  working  with  a  pro?  Here 
are  pointers  from  Connecticut  architect 
Duo  Dickinson,  who  recently 
Daniel  and  Lyn  Gauthier  add  a  two- 
story  family  room/kitchen  wing  to  their 
1830s-vintage  farmhoi 


lines  of  communication,  Dickinson  starts  the  design  process 
with  open-ended  preliminary  drawings  that  prompt  his  client] 
to  loosen  up  and  react.  This  gives  him  a  chance  to  learn  morsJ 

about  them  before 
narrowing  in  to  a  spe 
cific  design  concept. 


ood  de  ] 
sign  should  fee 
good — to  you  as  weH] 
as  to  your  architect.! 
Some  architects  get4 
carried  away  by  thei« 
passion  for  artistic  ex-* 
prexsion,       forgetting* 


good/  ar- 
chitect is  a  goodlisten- 
er.  No  amount  of 
creative  genius  will  get 
you  the  resurs  you're 
after  if  the!  designer 
isn't  tuned  I  to  your 
wavelength  I  when 
you're  explaining 

what  you  havain  mind 
for  your  project.  To 
Dickinson,  success  de- 
pends less  on  the  qual- 
ity of  the  design 
product  than  on  the 
quality  of  the  design 
process.  "Getting  a 
quality  fit  between  the 
house  and  the 
housed,"  says  Dickin- 
son, "requires  time, 
trust,  and  communica- 
tion." Architects  and 
their  clients  usually  are 
total  strangers  when 
they  begin  working  to- 
gether. To  open  up  the 


REMODELING 


ARCHITECT 


BY  WILLIAM  L.   NOLAN 

delings  tend  to  b< 

and  reawffe  dealing  with  the  cl 

tastes,  habits,  and  personal 
quirks.  Most  architects  specialize 
in  commercial  or  institutional  design  projects.  Those  who 
choose  remodelings  as  their  specialty  are  more  likely  to  do  a 
good  job  on  that  type  of  design  because  houses  are  their  firs 
love.  "Designing  living  spaces  is  not  a  stepping-stone  for 
me — it's  what  I  care  about,"  says  Dickinson. 

He  likens  a  well-designed  home  to  poetry  or  music:  "It 
resonates  with  meaning,"  he  says,  "even  when  you  can't 
quite  explain  its  meaning  in  so  continued  on  page  92 
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■Helping  pets  live 
Monger,  healthier  lives  • 

UP  Wl.  BaWon  Purtwi  Comp>ny 


Without  Extra  Nutrition  Now,  Your  Puppy 
Could  Face  A  Tough  Climb  Ahead. 

Since  your  puppy  only  has  a  year  or  two  to  grow 
from  a  newborn  into  an  adult,  every  day  is  crucial. 

In  fact,  growing  puppies  need  nearly  twice  the 
nutrition  of  adult  dogs. 

That's  why  Purina®  Puppy  Chow®  brand  puppy 
food  has  extra  protein,  iron  and  calories. 

Because  without  extra  nutrition  now,  your  puppy    (^V\(yjj 
could  face  a  tough  climb  ahead.  V^llUW 

Tomorrow's  Dog  Needs  Puppy  Chow  Today. 


Puppy 


iLING    WITH    AN     ARCHIT 


many  words.  More  than  any  other  type 
of  building,  the  intimate  sensibilities  of 
a  home  call  for  a  depth  of  detail  and 
material  expression.  Like  fresh  bread  or 
spring  water,  a  home  can  be  both  fa- 
miliar and  exhilarating." 


aining  a  good  fit  is  doubly 
challenging  when  you're  adding  new 
space  to  old.  To  avoid  what  Dickinson 
calls  a  collision  between  old  and  new, 
your  designer  has  to  be  a  time  traveler, 
equally  at  home  with  the  architecture 
of  the  past  and  that  of  today. 

After  lovingly  restoring  their  1830s- 
vintage  farmhouse,  Dan  and  Lyn 
Gauthier  discovered  they  needed  more 
room  for  their  growing  family.  They 
asked  Dickinson  to  create  an  addition 
that  would  nearly  double  the  home's 
square  footage  without  changing  its 
character.  Their  wish  list  included  a 
bigger  family  room  and  kitchen,  a  new 
master  bedroom  and  bath,  and  a  sec- 
ond staircase  to  the  upper  level.  Dick- 
inson's advice  to  the  Gauthiers:  "Keep 


An  island  work 

area  merges  the 

kitchen  with  the 

family  room. 

Pillars  flank  the 

island,  adding  a 

graceful  transition 

between  the  two 

spaces. 


Glass-front 
cupboards  in  the 
kitchen  and  French 
doors  in  the  family 
room  reinforce  the 
addition's  period 
flavor.  Half- 
windows  below 
the  cupboards  net 
extra  light  near 
the  sink. 


the  existing  mass  pristine,  and  use  its  materials  and  colors  for 
the  new  mass."  He  designed  a  separate  two-story  wing  and" 
linked  it  to  the  original  structure  with  a  new  front  entry.  Onn 
the  exterior,  he  borrowed  the  original  roof  pitch,  window* 
proportions,  and  trim,  but  "reinterpreted"  them  by  mixing  inn 
other  elements.  The  result  is  what  Dickinson  calls  "invigorat- 
ed federal."  The  Gauthiers  are  delighted  with  their  new* 
spaces.   "We're  almost  always 
in  the  new  end  now,"  says  Lyn. 
continued  on  page  95 
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^/H^6^  6>re**iA.  .  j£-f~*^6^*<^  5-fy  /&. 


The  coffee  break  in  Italy  Rich,  meaningful, 
rewarding.  Discover  what  a  coffee  break  is 
meant  to  be  with  rich,  continental  style 
Medaglia  d'Oro  Espresso.  Besides  brewing 
authentic  Italian  espresso,  Medaglia  d'Oro 
is  the  perfect  ingredient  for  making  good 
things  happen,  like... 

CLASSIC  CAPPUCCINO:  Heat  milk  to 
just  below  boiling.  To  foam  milk,  use  the 
steam  attachment  on  your  espresso  maker 
or  briefly  mix  it  in  a  blender.  Add  equal 
amounts  of  hot  espresso  and  hot  milk  to  a 
coffee  cup.  Sprinkle  with  shaved  bittersweet 
chocolate  and  cinnamon. 

Don  'tjust  make  coffee.  Make  good  things 
happen. 

For  other  delicious  ways  to  enjoy  Medaglia  d*Oro  send  50*  for  postage  and  handling  to: 
Medaglia  d'Oro  Recipes,  PO.  Box  10220,  Newport  Beach,  CA  92658  10220 
Allow  6  weeks  for  delivery.  Limit  1  per  household 


ESPRESSO 

Authentic  Italian  Coffees  since  1924. 


Available  in  ground  roast,  whole  bean 
and  decaffeinated. 


Like  most  creatures, 

bacteria  have  a  preferred 

natural  habitat. 


^MSU^W 


y.i.^. 


tl'eSC  Odor-causing  bacteria  love  to  hang  out  in  places 

y$j&     \  \     like  tee-shirts,  underwear,  sheets  and  towels. 

^\'\C^*      Fortunately,  new  Ultra  Oxydof  with  bleach 

"'"v^  Jfi^j^     is  specially  formulated  to  wash  away  99% 

v$*  T  ^  *:jjy      °^ tne  odor-causing  bacteria  in  your  laundry 

'*'  <-  £>^      Which  should  make  Oxydol  a  natural  addition 

Magnified  UOOX.         l°  y°Ur  h^M   W3Sh  ^^  99%  °f  baCteria- 


0 


VtftTHBtEASfi, 

Washes  Aw 


'rocter  &  Gamble  Available  in  limited  areas. 


ILIMG     >ATITH    AIM    A  R  <=■-«  ITE<=T 


"I  particularly  enjoy  being 
able  to  make  dinner  with  the 
children  right  there." 


hen  you  hire  a 
pro,  you're  likely  to  discover 
and  appreciate  pleasant  lit- 
tle surprises  after  the  new 
spaces  take  shape.  Good  de- 
signers often  add  refine- 
ments you  hadn't  thought  of, 
such  as  a  deft  manipulation 
of  light,  a  comfortable  sense 
of  scale,  or  clever  trim  details 
that  seem  to  make  the  room. 
Here,  for  example,  bands  of 
subtle  color  put  a  contempo- 
rary spin  on  the  columns' 
Doric  capitals,  and  one  col- 
umn rests  on  half-round  sec- 
tions of  flooring  that  form  a 
stair-stepped  base.  The  spirit 
is  unmistakably  traditional, 
yet  the  treatment  is  anything 
but  stuffy. 


Em  very  architect  operates  differ- 
ently, but  good  communication  is  the 
key  to  a  successful  remodeling.  Dickin- 
son begins  by  asking  for  a  list  of  every- 
thing the  client  wants,  from  most  to 
least  important.  Next,  he  asks  the  cli- 
ent to  go  through  magazines  and  se- 
lect pictures  they  like.  "That  gives  me  a 
real  sense  of  their  preferences,"  he 
says.  In  the  case  of  the  Gauthiers,  their 
selections  told  him  they  liked  Palladian 
windows  and  columns. 

Once  the  project  gets  rolling,  it  in- 
volves almost  daily  interchanges 
among  the  builder,  homeowners,  and 


A  stairwell  in  one 
corner  of  the 
addition  links  the 
family  room  with 
the  master  suite. 
Treads  and 
flooring  are  red 
oak;  the  banisters 
are  clear  pine. 


architect.  "It's  a  limited  part- 
nership," says  Dickinson,  "in 
which  everyone  works  with 
everyone  else  and  all  reap 
benefits.  There  are  almost  no 
assumptions;  everything 

should  be  talked  through." 

Architects  also  handle 
day-to-day  business  differ- 
ently. For  example,  when  it 
comes  to  figuring  fees  and 
other  compensation,  Dickin- 
son offers  his  clients  the 
choice  of  paying  an  hourly 
rate  or  a  flat  fee  that's  based 
on  a  percentage  of  the  total 
cost  of  the  project.  An  hourly 
rate  saves  the  clients  money 
in  the  long  run  if  the  project  is 
relatively  easy  to  design  and 
they  already  have  worked 
out  many  of  the  details  or 
features  themselves.  A  per- 
centage fee  makes  more 
sense  if  the  project  is  com- 
plex or  the  architect  must  be- 
gin from  scratch.  Some 
architects  charge  percentage 
fees  for  jobs  but  hourly  rates 
for  exploratory  consultation  with  prospective  clients. 

Architects  usually  offer  a  wide  range  of  services,  but  cer- 
tain kinds  may  not  be  included  because  the  architect  isn't 
licensed  in  those  areas  of  expertise.  For  example,  Dickinson 
doesn't  do  surveying,  soil  analysis,  cost  estimating,  or  land- 
scape design,  but  he  will  help  obtain  these  services  from 
qualified  sources.  Like  most  architects,  he  doesn't  serve  as  the 
purchasing  agent  for  the  project;  it's  up  to  you  to  place 
orders  and  make  payments  for  materials.  Types  of  services 
vary  considerably  from  one  architect  to  another,  so  you'll 
want  to  discuss  this  aspect  thoroughly  with  each  architect 
you  interview  before  deciding  which  one  to  hire,  ffl 


Semicircular  risers 
in  the  stairwell 
form  a  playfully 
casual  base  for  the 
corner  column, 
giving  old  forms  a 
new  spin  in  the 
added  spaces. 


Doric  columns  in 

the  new  spaces 

sport  bands  of 

subtle  color  under 

their  capitals, 

lending  1990s 

liveliness  to  the 

addition's  classic 

federalist 

architecture. 
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The  Better  Homes  and  Gardens®/Home  Furnishings  Council  iJ 

Decorating 


$75,000  IN  CASH  AND  MERCHANDISE  PRIZES. 


If  you've  turned  a  beast  of  a  room  into  a  beauty,  we'd 
love  to  see  your  decorating  work  of  art.  Whether 
you've  finished  a  complete  makeover  or  facelifted  a 
space,  your  efforts  may  be  prize-winning  material! 

The  Home  Furnishings  Council,  an  association  of 
home  furnishings  manufacturers,  is  joining  with 
Better  Homes  and  Gardens  to  make  this  Contest  bigger 
and  better.  The  Council's  primary  function  is  to  act  as 
an  information  bridge  between  the  furnishings 
manufacturer,  the  retail  store  and  you. 

Contest  Details 

Our  judges  are  looking  for  imaginative  ideas,  a  good 
sense  of  style  and  color,  and  a  pleasing  blend  of 
elements. 

There  are  three  Best-of-Contesf  awards,  one 
grand  prize  winner  and  two  runners-up,  plus 
winners  in  each  of  the  seven  divisions  listed 
below  on  the  order  form. 

If  you  should  win  any  of  the  magazine  awards  and 
you've  used  furnishings  from  one  of  the  Home 
Furnishings  Council  members  you  will  receive  an 
additional  cash  prize  of  $1,000  from  the  Council.*  See 
official  Contest  rules  for  more  information.  A  listing  of 
all  the  Council  members  will  be  included  in  the 
Decorating  Contest  Entry  Packet. 

In  addition,  there  are  more  cash  and  merchandise 
awards  from  Contest  co-sponsors  when  you  use  their 
products  in  your  redecorating. 


$14,500  in  Manufatturer 
Cash  Awards  Plus  Generous 
Merthandise  Awards. 

Each  of  the  following  29  companies  is  offering  o  $500  cash  awacd  for  the  best  use 
of  its  product  in  a  decorating  project.  (These  prizes  void  in  Arizona,  Maryland  and 
Vermont.]  •  We  welcome  the  two  new  co-sponsors  bulleted  ond  note  that  Visa 
U.S.A.  Inc.  is  joining  the  Contest  with  on  extra  oword! 

The  Atrium®  Door  &  Window  Company 

Bassetl  Furniture 

Bernhardt  Furniture 

Congoleum  Corporation 

Duetle  Window  Fashions — Hunter  Douglas 

Eisenhart  Wallcoverings 

Howard  Miller  Clocks  &  Curios 

M.I.  Hummel  Figurines,  Manufactured  by  W.  Goebel 
Porzellanfabrik,  Roedental,  Germany 

Imperial  Wallcoverings 

Kirsch — Drapery  and  Curtain  Rods;  Roller,  Pleated  and  Woven 
Wood  Shades;  Mini,  Wood  Slat  and  Vertical  Blinds;  Toppers 

Lane  Cedar  Chests 

Lane  Recliners 

Lenox  China  and  Crystal 

Lexington  Furniture  Industries 

Mannington  Gold™  Sheet  Vinyl  Flooring 

Minwax®  Company,  Inc.,  Manufacturers  of  Wood  Finishing 
Products  (Including  Minwax®  Wood  Finish,  Minwax® 
Polyurelhane,  Polyshades®,  WoodSheen®,  ond  WoodSheen® 
Frosted  Stain  and  Finish,  Wotco®  Danish  Oil  Finish,  Pastels™ 
Wood  Stain,  and  Helmsman®  Spar  Urelhane) 

Oneida  Silversmiths 

Pennsylvania  House  Furniture 

Philips  Lighting  Company 

Pier  1  Imports 

PC  GLASSBLOCK®  Products 

•  Rubbermaid®  Con-Tact®  Brand  Trims 

•  Rubbermaid®  Designer  Bath  Collection 
Rubbermaid®  Outdoor  Casual  Furniture /Allibert®  Outdoor 

Casual  Furniture 


Send  $2.00  for  POSTAGE  AND  HANDLING  TO: 


DECORATING 
CONTEST 
ENTRY  PACKET 
ORDER  FORM 

POSTMARKED 
NO  LATER  THAN 
JULY  1,  1991. 

PLEASE  DO  NOT  SEND  PHOTOS  OR 
PROJECT  PLANS  WITH  THIS 
PRELIMINARY  ENTRY  FORM.  SEND 
ONLY  ONE  PRELIMINARY  ENTRY 
BLANK  PER  FAMILY. 

Allow  six  weeks  for  delivery  of  final  entry 
pocket.  Entrant  must  be  1 8  years  or  older, 
void  where  prohibited.  The  $2.00  charge  is 
being  v/aived  for  residents  of  Vermont, 
Arizona,  and  Maryland.  Official  contest 
rules  (excluding  other  entry  materials)  are 
iilnble  at  no  charge  upon  request. 


<>6 


Better  Homes  and  Gardens®/ Home  Furnishings  Council 

DECORATING  CONTEST 

P.O.  Box  9256 

Des  Moines,  IA  50306 


NAME 


ADDRESS 


CITY  STATE  ZIP 

Be  sure  to  check  the  box(es)  thot  best  describes  the  project(s)  you  plan  to  complete  in  1 991 . 

□  1 .  Living  room 
J  2.  Dining  room 

□  3.  Master  bedroom/bath 

□  4.  Child's  bedroom/ployroom/study 

□  5.  Outdoor  room:  porch/potio/deck/sunroom 

□  6.  Family  roomAilchen 

□  7.  Whole  house  redecorating 


Stanley  Furniture 

Thomasville  Furniture  Industries 

Waverly  Fabrics — Wallcoverings — Home  Fashions 

WEAR-DATED  CARPET  BY  MONSANTO 

Woodfinisher's  Pride  Stripping  Gel 

Whirlpool  and  Stouffer's  are  joining  together  to  offer  the 
grand  prize  winner  a  Whirlpool  no-frost  model  EV1 50NXW 
upright  freezer  stuffed  with  Stouffer's  frozen  entrees/side 
dishes. 

AN  EXTRA  AWARD!  Visa  will  award  cash  rebates 
of  up  to  $500  to  a  maximum  of  one  entrant  in  each  of  the 
seven  Contest  Divisions.  To  be  eligible,  the  entrant  must: 
I )  use  his/her  Visa  card  to  purchase  at  least  one  of  the  items 
used  in  redecoration  for  the  Contest,  and  2)  be  chosen  by 
BH&Q®  as  one  of  the  top  ten  entries  in  the  applicable 
Division  and  Category.  Within  each  Division,  a  rebate  of  up  t 
$500  for  all  purchases  charged  on  Visa  for  the  redecoration 
will  be  awarded  to  the  highest  ranking  eligible  entrant  in 
Category  A.  If  no  eligible  entry  exists  among  the  top  ten 
entrants  in  this  Category,  eligible  entries  in  Categories  B  and  i 
may  be  considered.  See  official  contest  rules  for  eligibility 
and  prize  award  details. 


Pay  for  your  punhases 
with  Visa®  and  qualify 
for  extra  awards! 


VISA 


HOW  TO  ENTER: 

1 .  Send  for  Contest  Rules.  We'll  send  you  complete 
details,  along  with  our  official  entry  form  when  you 
send  for  the  Decorating  Contest  Information  Packet. 
Don't  wail  to  receive  your  final  entry  form  before 
you  start  your  decorating,  because  it  takes  a  long 
time  to  do  a  project. 

2.  When  Your  Project  is  Completed.  Send  us  the  final 
entry  form  along  with  before  and  after  photos  and 
all  receipts  that  could  make  your  project  a  winner! 

All  final  entries  must  be  post- 
marked by  November  1,  1991. 

3.  The  Winners.  We  will  notify  all  winners  by  mail  at 
publish  a  selection  of  winners  in  spring  1 992. 

'  These  prizes  void  in  Arizona,  Maryland  and  Vermont 


liffoir  Presents 

he  Perfect  Holiday  Settinj 


to  order  this  exclusive 
Ton®  Table  Centerpiece 
receive  a  Special 

10  Floral  Savings 

erfrom 

K>Fl®WERS* 


iday  season,  set  the  perfect  table  with 
tsive  offer  from  Chiffon  Napkins 
300  •  FLOWERS.  To  order,  just 
300  -  F-L-O-W-E-R-S 
456-9377)  and  read  the  UPC 
mber  from  any  package  of 
Napkins  to  receive  this 
d  holiday  centerpiece  for  ' 
99*+  (regularly  $29.99*).    > 
perfect  way  to  create 
ect  setting  this 
season! 

hvings  on  centerpiece 

only  with  a  UPC 

tification  from  any 

roduct. 

very,  handling 

here  applicable. 


pkins  available  in  limited  geography, 
through  06/30/91.  Good  in  U.S.A.  only, 


Flowers  may  vary  according  to  availabilities. 


^V**16 


DINNER  NAPKINS 


DECORATING 


A/tlXJNG  PATTERNS 
AND  PRINTS 


attern,  properly 
used,  adds  dash  to  a  room's 
decorating  scheme.  The 
trouble  is,  many  of  us  feel 
muddled  when  choosing, 
using,  and  mixing  patterns 
and  prints.  If  you're  among 
the  puzzled,  follow  these 
pieces  of  advice. 

Look  for  compatibility. 
Even  professional  interior 
designers  take  caution  with 
pattern.  When  selecting  a 
wall  covering  or  fabric  for  a 
room,  they  ask  this  ques- 
tion: Is  the  pattern  compat- 
ible with  the  overall  design 
scheme  of  the  room,  or  is  it 
out  of  character  in  terms  of 
color,  scale,  or  style?  For 
example,    a    tiny    country 


Too  much  pattern  in  a  room 
results  in  visual  pandemonium. 


print  may  look  out  of  place  in  a  room  full  of  contemporary 
furniture,  but  a  bold  geometric  would  add  the  right  punch. 
An  airy  print  could  disappear  in  a  large  room,  but  chunky 
patterns  will  cozy  up  the  big  space. 

Put  the  pattern  on  trial.  If  you're  smitten  with  a  partic- 
ular pattern,  bring  home  a  swatch  of  fabric  or  a  sample  of 
wallpaper  (as  large  a  piece  as  possible).  You  may  even  want 
to  tape  the  section  on  a  wall  and  live  with  it  for  a  while. 

Be  mindful  when  mixing.  There  are  several  things  to 
remember  when  you're  planning  to  use  more  than  one  pat- 
tern or  print  in  the  same  room.  First,  try  not  to  go  over- 
board. Too  much  pattern  can  overwhelm  the  senses. 

Use  shared  colors  to  visually  link  different  patterns.  You 
can  tie  together  diverse  motifs,  such  as  florals  and  geom- 
trics,  if  they're  printed  and  woven  in  the  same  colors. 

To  mix  several  print  sizes  in  one  room,  try  this  basic,  eye- 
appealing  formula:  one  large-scale  print,  a  medium  stripe,  a 
small  dark  print,  and  a  small  light  print. 

Stripes  work  almost  like  solids;  they  can  mix  with  every- 
thing. When  in  doubt  about  mixing  two  patterns,  you  can 
mix  almost  any  pattern  with  a  stripe. 

Rely  on  premixed  collections.  Pattern  shy?  Check  out 
the  pattern  collections  in  wall  covering  and  fabric  books  at 
local  decorating  centers.  If  you're  starting  from  scratch,  you 
may  find  just  the  right  mix  in  a  book.  Or,  if  you're  wonder- 
ing what  goes  with  what  you  already  have,  find  a  pattern 
similar  to  yours,  then  look  to  see  what  patterns  the  pros 
have  mixed  with  it.  M 
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HunterDouglas 

WINDOW  FASHIONS 

Dealers 


Alaska 

Anchorage — Curtis  &  Campbell,  Inc. 
Anchorage — Florcraft 
Fairbanks — Florcraft 


Arizono 

Fountain  Hills — Interiors  by  Delewe 
Fountain  Hills— Valley  Wide  Blind 

and  Shutters 
Gilbert— The  Blind  Place 
Glendale — Select  Window  Coverings 
Glendale — Today's  Windows  &  Walls 
Mesa — A  &  E  Interiors 
Phoenix — Baker  Bros.  Interiors 
Phoenix — Kirkwood  Shutters  Ltd. 
Phoenix— The  Blind  Place 
Phoenix — Valley  Interiors 
Prescott — Wallpapers  Plus 
Scottsdale — Kirkwood  Shutters  Ltd. 
Scottsdale — Marco  Draperies  &  Interiors 
Scottsdale — Sam  Bixler  &  Co. 
Sun  City — Happy  Home  Decorators 
Sun  City — The  Blind  &  Shade  Shop 
Surprise — Fishell  Screen  Co. 
Surprise — Sundown  Shades  &  Blinds 
Tempe — Tempe  Decorator  Center 
Tempe — Tempe  Sales 
Tucson — Tucson  Commercial  Carpet,  Inc. 


California 

Agoura — Michaels  Window  Fashions 

Alpine — Wood's  Village  Carpets,  Inc. 

Bannig — K.V.'s  Paints 

Canoga  Park — Classic  Window  Shades 

Carmel — Window  Works  of  Carmel 

Chino  Hills — California  Mini  Blinds 

Chino  Hills — California  Mini  Blinds 

Chino  Hills— Sunset  Mini-Blinds 

Corona — Kathy  Smith's  Exclusively  Yours 

Davis — The  Perfect  Window 

Diamond  Bar— Sunset  Mini-Blinds 

Donville — Indesign 

Emeryville — Draperies  by  Susan 

Encinitas — Decorative  Mills 

Encinitas — Superior  Floor  Designs 

Encino — Richard  Frederick 

Fair  Oaks — Town  &  Country  Interiors 

Glendale — Phoenicia  Decor 

Glendale — Window  Works — Glendale 

Grass  Valley — Floors  and  More 

Hayward — Les  Worley  &  Sons,  Inc. 

Healdsburg — Shades  of  a  Different  Color 

Hemet — Artistic  Draperies 

Hemet — White's  Discount  Carpets 

Huntington  Beach — Sandy's  Design  Center 

of  Huntington  Beach 
Kingsburg — Ment  Window  Fashions 
Los  Osos — Bay  Osos  Window  Coverings 
Middletown — Maureen's  Interiors 
Modesto — Carlene's  Home  Fashions 
Modesto — Sunrise  Window  Fashions 
Montclair — Warren  Clark's  Custom  Carpets 
Moreno  Valley — Sunset  Mini-Blinds 
Mountain  View — Paul's  Draperies 
Murrieta — The  Home  Decor  &  Point  Store 
Napa — Decor  for  Less 
Napa — Drapery  Factory  of  Napa 
Nevada  City — Harding's  Nevada  City 

Interiors 
Northridge — Merl's  Shutters/ 

Vasona  Interiors 


Oceanside — Van's  Carpet 
Ontario — Bildtex  Specialties 
Orange — Bob's  Shade  &  Linoleum 
Palm  Desert — Desert  Window  Treatments 
Palo  Alto — Interiors  &  Textiles  Corporation 
Paradise — Allan's  Custom  Blinds 
Ramona — Ramona  Interiors 
Rancito  Cucamonga — Curtain  Call 
Riverside — Magnolia  Center  Interiors 
Riverside — Magnolia  Paint  &  Wallpaper 
Riverside — Sunset  Mini-Blinds 
Riverside — Today's  Way  Interiors 
Rohnert  Park — Window  Visions 
Roseville — Sundance  Interiors 
Sacramento — The  Paint  &  Paper  Store 
San  Bernardino — Designs  by  Marilyn 
San  Diego — Beds,  Spreads  &  Drapes 
San  Diego — MBF  Interiors 
San  Diego — Scripps  Mesa  Draperies 
San  Leandro — AAA  Drapery  Co. 
San  Leandro — Consumer  Shades 

Discount  Window  Covering 
San  Luis  Obispo — Aggson's  Paint  and  Glas: 
San  Moteo — Win-Door  Service 
San  Mateo — Wisnom  Hardware 
San  Rafael — Conklin  Brothers 
San  Rafael — Innovative  Interiors 
San  Rafael — Window  Accents,  Inc. 
San  Rafael — Window  Visions 
Santa  Clara — Eastern  Furniture 
Santa  Cruz — McCarty's 
Santa  Rosa — Conklin  Bros. 
Santa  Rosa — Drapes  &  More 
Santa  Rosa — Trend  Draperies 
Solana  Beach — Ballin  Interiors 
Tarzana — D'Great  Cover  Up 
Torrance — Jaymar  Draperies 
Torrance — Window  Works 
Tracy — Tracy  Carpet  Center 
Tustin — Windoware  Concepts 
Vacaville— Ultra  Blinds 
Vallejo — Affordable  Window  Coverings 
Vallejo — Designer's  Showcase 
Valley  Center — A  Special  Effect 
Victorville — Sunset  Mini-Blinds 
Walnut — The  Carpet  Factor 
West  Los  Angeles — Srylan's  Drapes 

and  Blinds 
Westchester — Gerald's  Home 

Improvement  Center 
Woodland  Hills — Consumers  Guild 
Yucaipa — K.V.'s  Paint  Decorating 

Nevada 

Las  Vegas — Decratrend  Paint 
Las  Vegas — Palm  Interiors 


Oregon 

Portland — Hillsdale  Window  Furnishings 


Washington 

Aberdeen — Bill's  Design  &  Interiors 
Bellevue — Daly's  Home  Dec,  Center 
Chehalis — Arvid's  Upholstery  &  Window 

Coverings  Inc. 
Issaquah — Window  Works 
Kirkland — Reich's  Interiors,  Inc. 
Lacey — Lilly's  Custom  Interiors 
Mill  Creek — Allied  Custom  Drapery  Stores 
Olympia — Patrick's  Decorating  Center 
Redmond — Daly's  Home  Dec,  Center 
Renton — American  Drapery  &  Blinds 
Seattle — Daly's  Home  Dec,  Center 
Tacomo — Wallpapers  To  Go 
Tonasket — Tonasket  Interiors 
Tukwila — Wallpapers  To  Go 


■ 
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ions  Sweepstakes 


mi  Hunter  Douglas  we've  been  improving  the  view  for  nearly 
1/ears  with  the  widest  range  of  innovative  and  versatile  custom 
Ipow  fashions.  Now  we're  giving  you  the  chance  to  enjoy 

',":'!  a  wonderfully  different  kind  of  view  by  winning 
one  of  three  fabulous  trips  on  the  Venice  Simpfon- 
Orient-  Express. SMJust  pick  up  a  sweepstakes 
entry  form  at  a  participating  Hunter  Douglas 
retailer  between  April  1  and  June  30, 1991 .  You 
could  win  one  of  these  prizes. 

.  V  Grand  Prize:  A  trip  for  two  from  Venice  to  London  on  the 

Jl5t-         k_^rf  fabulous  Venice  Simplon-Orient- Express.  It  includes  two 

j'f^  ''       r    *-H  nights  in  Venice  at  the  deluxe  Hotel  Cipriani,  plus  two  nights 

S  U.  I  at  the  Dorchester,  queen  of  London's 

B/  hotels.  And  in  between,  there's  your  overnight  train 

■ey  through  the  romantic  heart  of  Europe. 

Snd  Prize:  A  trip  on  the  legendary  train  from  Paris  to 

■on,  with  two  nights  at  the  elegant  Plaza  Athenee  and 

Inights  at  the  5-star  Hyde  Park  Hotel. 

■I  Prize:  Five  nights  in  London  at  the  Hyde  Park  Hotel 

Ha  delightful  Venice  Simplon -Orient-Express  excursion 

«  magical  18th-century  city  of  Bath. 

B)f  course,  all  prizes  include  round-trip  airfare  for  two 

Jthe  U.S.  to  Europe 


©  1991  Hunter  Douglas,  Inc   ™  A  Hunter  Douglas  Product 

But  the  beautiful  views  start  as  soon  as  you 
enter  your  Hunter  Douglas  dealer's  showroom 
for  your  entry  blank.  Just  look  at  the  selection 
of  aluminum  mini  and  micro  blinds,  verticals, 
wood  blinds,  Fabrette™  fabric  blinds,  pleated 
shades,  and  Duette®  shades,  each  available 
in  every  possible  color,  fabric  and  style  for 
every  imaginable  window.  Now  they'd  be 
something  to  come  home  to  after  your  Grand 
Tour  of  Europe! 

So  check  the  list  at  left  and  head  for  the  Hunter  Douglas 
dealer  nearest  you.  If  could  be  just  the  first  leg  on  the  most 
fabulous  journey  of  your  life. 

To  enter,  see  full  rules  and  details  available  at  participating  retailers,  or  send  a 
stamped  self-addressed  #10  envelope  to:  Hunter  Douglas  Rules,  P.O.  Box  4079, 
Blair,  NE  68009.  Residents  of  the  state  of  WA  only  need  not  affix  postage  to  return 
envelope.  Requests  must  be  received  by  6/10/91.  Sweepstakes  open  to  residents  of 
the  U.S.  and  Canada.  Void  where  prohibited  by  law.  Sweepstakes  ends  7/1/91. 

HunterDouglas 


WINDOW  FASHIONS 
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Start 
toilet  trainin 
on  the 
right  foot. 


Presenting  Pull-Ups  disposable  training  pants  from  Huggies 


Pull-Ups  have  tear-away  side  seams  for 
easy  removal,  in  case  of  messy  accidents. 

leakage.  Even  overnight.  Pud- 
ready,  there's  nothing  like  Pull-Ups. 

hildren  19-59  pounds.     Av.    able  in  limited  areas. 


Toilet  training  may  be  as  important  as  your 
child's  first  step.  That's  why  we  created  Pull-Ups 
training  pants.  They  go  on  like  underwear,  and 
protect  like  a  diaper.  And  that's  what  makes 
them  unique.  They  look  and  feel  like  "big  kid" 
pants,  yet  offer  the  protection  your  child  needs. 

Pull-Ups  training  pants  have  a  super  ab- 
sorbent pad  that  soaks  up  wetness,  and  a  special 
moisture-proof  layer  to  help  protect  against 
Ups  disposable  training  paints.  When  your  child  is 
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DISPOSABLE  V  >  ^B 


Training 
Pants 


Go  on  like  underwec 
Protect  like  a  diaper. 


HOMELESS  FAMILIES 


nee 
homeless,  the  moms  on 
these  pages  are  just  a  few  of 
the  many  who  have  been 
helped  by  programs  that  received 
grants  from  The  Better  Homes" 
Foundation,  thanks  largely  to  donations  from  our 
readers.  The  magazine's  editors  founded  the  nonprofit 
organization  in  1988  to  help  homeless  families  around 
the  country.  Since  then,  our  readers  have  donated  more 
than  $2  million,  with  businesses  and  other  organiza- 
tions giving  additional  funds. 

Lola  (right),  who  had  a  history  of  substance  abuse, 
found  refuge  at  the  Clark  Street  House  of  Mercy  in  Des 
Moines  last  April.  "My  relationship  with  my  husband 
wasn't  good,"  she  says.  "I  ended  up  with  the  kids, 
living  in  a  friend's  basement.  There  was  water  and 
;ockroaches.  I  felt  terrible,  but  I  kept  on  messing  up. 
Then  I  heard  about  Clark  Street.  It  changed  my  life." 
The  Project  Together  program  there  helps  women 
with  families  after  the  mothers  complete  treatment  for 
fcubstance  abuse.  "No  way  was  I  going  to  give  up  my 
Ikids,"  says  Lola,  who  was  put  into  a  foster  home  at  age 
5  when  her  mother  was  killed  in  an  automobile  acci- 
dent. "When  I  learned  that  Clark  Street  let  the  kids 
stay  with  you,  if  you  made  a  real  commitment  to  the 
program,  I  decided  to  try." 

continued  on  page  101 


l  Great  Gif* 
=oi~  Mother's 


Make  a  gift  of 
$  1  5  or  more  to 
The  Better  Homes" 
Foundation,  and 
'II  send  a  House 


'in "  to  you  or  as  a 

gift  to  your  mom 

in  your  name  (see 

coupon,  right). 
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Better 
j-jomes- 

FOUNDATION 

HELP  FOR  HOMELESS  FAMILIES 

Please  make  your  check 
payable  to  The  Better 
Homes'"  Foundation 
and  mail  it  to: 

The  Better  Homes 
Foundation 
P.O.  BOX  9236 
Des  Moines,  IA 
50306-9236 


BY  MARGARET  DALY 


Sara  will  go  to 
nursing  school  this 
fall  and  Joshua  is 
entering  Head  Start, 
thanks  to  a 
transitional-housing 
program  for 
homeless  families  in 
New  York  State. 


"Mary"  and  her  kids 
now  live  in  their 
own  home  in  Boise, 
Idaho.  Escaping  an 
abusive  marriage, 
Mary  got  help  from 
Homeward  Bound 
and  found  a 
full-time  job. 


"I  have  hope  now," 
says  Lola,  who  lives 
with  her  daughters 
at  the  Clark  Street 
House  of  Mercy  in 
Des  Moines.  A 
recovering  alcoholic, 
Lola  now  pursues  a 
college  degree. 


r 


I I  YES,  I  want  to  help  homeless  families  with  children.  Enclosed  is 

my  gift  to  The  Better  Homes'"  Foundation  for: 

EH  $15     D  $25     D  $50     D  $75     n  $100     n  $ Other 

Each  House  Pin"  is  a  minimum  donation  of  $15  (includes  shipping  &  handling). 
DONATION  FROM: 

NAME  

ADDRESS  

CITY 


APT. 


STATE 


ZIP 


House  Pins  (specify  quantity) 


Please  send  

I I  Donation  only;  do  not  send  House  Pin 

Ship  House  Pin  and  Gift  Card  to:  (if  different  from  above) 

NAME 

ADDRESS  

CITY 


APT. 


STATE 


ZIP 


Order  House  Pins  by  calling  our  toll-free  line:  1-800/962-4676. 
Or,  check  the  appropriate  box: 

I I  Enclosed  is  my  check 

I I  Please  charge  my  donation  to:     I I  Visa     I I  MasterCard 

Credit  Card  Number  Expiration  Date  (month/year) 
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HOMELESS  FAMILIES 

continued  from  page  101 


Phoenix  House  helped  Betty  get  on  her 
feet  in  Minneapolis.  She  is  now  a  medical 
secretary,  living  on  her  own  with  her  son, 
Josiah,  in  rental  housing. 

The  transitional-housing  program 
uses  individual  and  group  counseling 
for  mothers  and  children,  job  training, 
and  other  means  to  help  families  get 
on  their  feet.  Clark  Street  residents  are 
required  to  work  or  go  to  school.  Lola, 
who  first  got  a  job  as  a  security  officer, 
now  attends  college  and  will  move 
into  permanent  housing  soon. 

To  overcome  the  devastating  effects 
of  homelessness,  many  families  re- 
quire the  kind  of  long-term  help  that 
Clark  Street  provides.  For  example, 
Betty  {above)  benefited  from  a  stay  at 
Phoenix  House,  run  by  Lutheran  So- 
cial Services  of  Minnesota.  She  now 
works  as  a  medical  secretary  and  lives 
on  her  own  with  her  son. 

Sara  (page  101)  was  deeply  de- 
pressed when  she  joined  a  New  York 
transitional-housing  program  run  by 
the  Association  for  Improvement  in 
Mohegan  (AIM)  and  the  Center  for 
Preventive  Psychiatry.  Today,  Sara  is 
headed  for  her  nursing  degree,  and 
her  son  will  benefit  from  Head  Start. 

"Mary,"  (page  101)  fled  an  abusive 
marriage.  Through  its  Homeward 
Bound  program,  the  Boise  Neighbor- 
hood Housing  Services  helped  Mary 
find  a  job  and  permanent  housing.  M 


A  GREAT  MOTHER'S  DAY  GIFT 

Order  a  beautiful  House 
Pin"  for  your  mom,  and 
help  us  help  homeless 
families  at  the  same  time 
(see  page  101). 
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MINITRAN  ' 

(nitroglycerin) 
Transdermal  Delivery  System 

BRIEF  SUMMARY 

INDICATIONS  AND  USAGE 


This  drug  product  has  been  conditionally  approved  by  the  FDA  lor  the  prevention  ol  angina  pectoris  due  to  coronary  artery  disease.  Tolerance  to  the 
anli-anginal  effects  ot  nitrates  (measured  by  exercise  stress  testing)  has  been  shown  to  be  a  major  factor  limiting  efficacy  when  transdermal  nitrates  are 
used  continuously  lor  longer  than  12  hours  each  day  The  development  ol  tolerance  can  be  altered  (prevented  or  attenuated)  by  use  ol  a  noncont  inuous 
(intermittent)  dosing  schedule  with  a  nitrate-free  interval  of  10-12  hours  Controlled  clinical  trial  data  suggest  that  the  intermittent  use  ol  nitrates  is  associated  with 
decreased  exercise  tolerance,  in  comparison  to  placebo,  during  the  last  pari  ot  the  nitrale-lree  interval,  the  clinical  relevance  ol  this  observation 
is  unknown,  but  Ihe  possibility  ol  increased  Ireguency  or  severity  ol  angina  during  Ihe  nitrate-free  interval  should  be  considered  Further  investigations 
ol  Ihe  tolerance  phenomenon  and  best  regimen  are  ongoing  A  linal  evaluation  ol  the  effectiveness  ot  Ihe  product  will  be  announced  by  Ihe  FDA 


CONTRAINDICATIONS:  Allergic  reactions  to  organic  nitrates  are  extremely  rare,  but  they  do  occur  Nitroglycerin  is  contramdicated  in  patients  who ; 
allergic  to  it  Allergy  to  Ihe  adhesives  used  in  nitroglycerin  patches  has  also  been  reported,  and  it  similarly  constitutes  a  cnntraindicalion  to  the  use  ol  II 
product  WARNINGS:  The  benelils  ol  transdermal  nitroglycerin  in  patients  with  acute  myocardial  infarction  or  congestive  heart  failure  have  not  be 
established  II  one  elects  lo  use  nitroglycerin  in  these  conditions,  careful  clinical  or  hemodynamic  monitoring  must  be  used  to  avoid  the  hazards 
hypotension  and  tachycardia  A  cardiovertor/defibrillatoi  should  not  be  discharged  through  a  paddle  electrode  that  overlies  a  MINITRAN  patch.  The  arci 
that  may  be  seen  in  this  situation  is  harmless  in  itself,  but  it  may  be  associated  with  local  current  concentration  that  can  cause  damage  lo  the  paddles  a 
burns  to  the  patient  PRECAUTIONS:  General:  Severe  hypotension,  particularly  with  upright  posture,  may  occur  with  even  small  doses  ol  nilroglycer 
This  drug  should  therefore  be  used  with  caution  in  patients  who  may  be  volume  depleted  or  who,  lor  whatever  reason,  are  already  hypotensive  Hypotensi 
induced  by  nitroglycerin  may  be  accompanied  by  paradoxical  bradycardia  and  increased  angina  pectoris  Nitrate  therapy  may  aggravate  Ihe  angina  caused 
hypertrophic  cardiomyopathy  As  tolerance  lo  other  forms  ol  nitroglycerin  develops,  the  effect  ol  sublingual  nitroglycerin  on  exercise  tolerance,  although  s 
observable,  is  somewhat  blunted  In  industrial  workers  who  have  had  long-term  exposure  to  unknown  (presumably  high)  doses  ol  organic  nitrates,  lolerac 
clearly  occurs  Chest  pain,  acute  myocardial  infarction,  and  even  sudden  death  have  occurred  during  temporary  withdrawal  ol  nitrates  from  these  worke 
demonstrating  the  existence  ot  true  physical  dependence  Several  clinical  trials  in  patients  with  angina  pectoris  have  evaluated  nitroglycerin  regimens  whi 
incorporated  a  10-12  hour  nilrate-lree  interval  In  some  of  these  trials,  an  increase  in  the  freguency  ol  anginal  attacks  during  the  nitrate-lree  interval  w 
observed  in  a  small  number  ol  patients  In  one  trial,  patients  demonstrated  decreased  exercise  tolerance  at  Ihe  end  ol  the  nitrate-lree  interval  Hemodynan 
rebound  has  been  observed  only  rarely,  on  the  other  hand,  tew  studies  were  so  designed  lhat  rebound,  if  it  had  occurred,  would  have  been  delected.  T 
importance  ol  these  observations  to  Ihe  routine,  clinical  use  ol  transdermal  nitroglycerin  is  unknown  Information  for  Patients:  Daily  headach 
sometimes  accompany  treatmenl  with  nilroglycerm  In  patients  who  get  these  headaches,  the  headache  may  be  a  marker  ol  Ihe  activity  ol  Ihe  drug  Patiet 
should  resist  the  temptation  to  avoid  headaches  by  altering  the  schedule  of  their  treatment  with  nitroglycerin,  since  loss  ol  headache  may  be  associated  w 
simultaneous  loss  ol  anti-anginal  efficacy  Treatment  with  nitroglycerin  may  be  associated  with  lightheadedness  on  standing,  especially  just  alter  rising  Iron 
recumbenl  or  sealed  position  This  effect  may  be  more  frequent  in  patients  who  have  also  consumed  alcohol  Alter  normal  use.  there  is  enough  residt 
nilroglycerm  in  discarded  patches  that  Ihey  are  a  potential  hazard  to  children  and  pets  A  patient  leaflet  is  supplied  with  Ihe  systems  Drug  Interactions:  T 
vasodilating  effects  of  nilroglycerm  may  be  additive  with  those  ol  other  vasodilators  Alcohol,  in  particular,  has  been  found  to  exhibit  additive  effects  ol  It 
variety  Carcinogenesis.  Mutagenesis,  and  Impairment  of  Fertility:  No  long-term  animal  studies  have  examined  Ihe  carcinogenic  or  mutager 
potential  ol  nitroglycerin  Nitroglycerin's  effect  upon  reproductive  capacity  is  similarly  unknown  Pregnancy  Category  C:  Animal  reproduction  sludi 
have  not  been  conducted  on  nitroglycerin  II  is  also  not  known  whether  nitroglycerin  can  cause  (eta)  harm  when  administered  to  a  pregnant  woman  or  whetr 
it  can  affect  reproductive  capacity  Nitroglycerin  should  be  given  lo  a  pregnant  woman  only  il  clearly  needed  Nursing  Mothers:  It  is  not  known  whelt 
nitroglycerin  is  excreted  in  human  milk  Because  many  drugs  are  excreted  in  human  milk,  caution  should  be  exercised  when  nitroglycerin  is  administered  tr 
nursing  woman  Pediatric  Use:  Safety  and  effectiveness  in  children  have  not  been  established  ADVERSE  REACTIONS:  Adverse  reactions 
nitroglycerin  are  generally  dose-related,  and  almost  all  of  Ihese  reactions  are  the  result  of  nitroglycerin's  activity  as  a  vasodilator  Headache,  which  may 
severe,  is  Ihe  most  commonly  reported  side  effect  Headache  may  be  recurrent  with  each  daily  dose,  especially  at  higher  doses  Transient  episodes 
lightheadedness,  occasionally  related  to  blood  pressure  changes,  may  also  occur  Hypotension  occurs  infrequently,  but  in  some  patients  it  may  be  seve 
enough  to  warrant  discontinuation  ol  therapy  Syncope,  crescendo  angina,  and  rebound  hypertension  have  been  reported  but  are  uncommon  Extreme 
rarely,  ordinary  doses  ol  organic  nitrates  have  caused  methemoglobinemia  in  normal-seeming  patients  Methemoglobinemia  is  so  infrequent  at  Ihese  dos 
that  further  discussion  of  its  diagnosis  and  trealment  is  deferred  (see  Overdosage)  Application-site  irritation  may  occur  but  is  rarely  severe  In  t\ 
placebo-controlled  trials  ol  intermittent  Iherapy  with  nitroglycerin  patches  at  0  2  to  0  8  mg/hr,  the  mosl  Irequenl  adverse  reactions  among  307  subjects  ws 
as  follows 

placebo       patch  placebo       patch 


headache 
lightheadedness 


18% 
4% 


63% 
6% 


hypotension  and/or  syncope  0% 

increased  angina  2% 


OVERDOSAGE:  Hemodynamic  Effects:  The  ill  effects  ol  nitroglycerin  overdose  are  generally  the  results  ol  nitroglycerin's  capacity  to  indu 
vasodilatation,  venous  pooling,  reduced  cardiac  output,  and  hypotension  These  hemodynamic  changes  may  have  prolean  manifestations,  includr 
increased  intracranial  pressure,  with  any  or  all  ol  persistent  throbbing  headache,  contusion,  and  moderate  fever;  vertigo:  palpitations;  visual  disturbance 
nausea  and  vomiting  (possibly  with  colic  and  even  bloody  diarrhea),  syncope  (especially  in  the  upright  posture);  air  hunger  and  dyspnea,  later  lollowed 
reduced  ventilatory  effort,  diaphoresis,  with  Ihe  skin  either  Hushed  or  cold  and  clammy,  heart  block  and  bradycardia,  paralysis,  coma,  seizures,  and  dea  | 
Laboratory  determinations  ol  serum  levels  ol  nitroglycerin  and  its  metabolites  are  not  widely  available,  and  such  determinations  have,  in  any  event, 
established  role  in  the  management  ol  nitroglycerin  overdose  No  data  are  available  to  suggest  physiological  maneuvers  (e  g.  maneuvers  lo  change  the  pH 
Ihe  urine)  lhat  might  accelerate  elimination  ol  nilroglycerm  and  its  active  metabolites  Similarly,  il  is  not  known  which  -  il  any  -  of  Ihese  substances  c 
usefully  be  removed  from  the  body  by  hemodialysis  No  specific  antagonist  to  the  vasodilator  effects  ol  nitroglycerin  is  known,  and  no  intervention  has  be 
subiect  lo  controlled  study  as  a  Iherapy  ol  nitroglycerin  overdose  Because  Ihe  hypotension  associated  with  nitroglycerin  overdose  is  the  result  l 
venodilatation  and  arterial  hypovolemia,  prudent  therapy  in  this  situation  should  be  directed  toward  increase  in  cenlral  fluid  volume.  Passive  elevation  ot  P 
patient's  legs  may  be  sufficient,  but  intravenous  infusion  ol  normal  saline  or  similar  fluid  may  also  be  necessary  The  use  ol  epinephrine  or  other  arter 
vasoconstrictors  in  this  setting  is  likely  lo  do  more  harm  lhan  good  In  patients  with  renal  disease  or  congestive  heart  failure.  Iherapy  resulting  in  cent ! 
volume  expansion  is  not  without  hazard  Treatment  ot  nitroglycerin  overdose  in  Ihese  patients  may  be  subtle  and  difficult,  and  invasive  monitoring  may  i 
required  Methemoglobinemia:  Nitrate  ions  liberated  during  metabolism  ol  nitroglycerin  can  oxidize  hemoglobin  into  methemoglobin  Even  in  patieM 
totally  without  cytochrome  b5  reductase  activity,  however,  and  even  assuming  lhat  nitrate  moieties  ol  nitroglycerin  are  quantitatively  applied  lo  oxidation 
hemoglobin,  about  1  mg/kg  of  nilroglycerm  should  be  required  belore  any  ol  Ihese  patients  manifests  clinically  significant  010%)  methemoglobinemia. 
patients  with  normal  reductase  function,  significant  production  ot  methemoglobin  should  reguire  even  larger  doses  ol  nitroglycerin  In  one  study  in  which : 
patients  received  2-4  weeks  ol  continuous  nitroglycerin  therapy  al  3 1  lo  4  4  mg/hr,  the  average  methemoglobin  level  measured  was  02%.  this  wi  | 
comparable  to  lhal  observed  in  parallel  patients  who  received  placebo  Notwithstanding  ihese  observations,  there  are  case  reports  ol  signifies  ■ 
methemoglobinemia  in  association  wilh  moderate  overdoses  of  organic  nitrates  None  ol  the  affected  patients  had  been  thought  to  be^unusually  susceptib  D 
Methemoglobin  levels  are  available  Irom  mosl  clinical  laboratories  The  diagnosis  should  be  suspected  in  patients  who  exhibit  signs  ol  impaired  oxygi; 
delivery  despite  adequate  cardiac  output  and  adequate  arterial  p02  Classically,  methemoglobinemic  blood  is  described  as  chocolate  brown,  without  col 
change  on  exposure  to  air  When  methemoglobinemia  is  diagnosed,  the  trealment  ol  choice  is  methylene  blue,  1-2  mg/kg  intravenously  DOSAGE  Aft' 
ADMINISTRATION:  The  suggested  starting  dose  is  between  0  2  mg/hr"  and  0  4  mg/hr'  Doses  between  0  4  mg/hr"  and  0  8  mg/hr*  have  shown  conlmui  \  \ 
effectiveness  lor  10-12  hours  daily  tor  at  leasl  one  monlh  (Ihe  longest  period  studied)  ol  intermittent  administration  Although  the  minimum  nilrate-fr 
interval  has  not  been  defined,  data  show  that  a  nitrate-tree  interval  ol  10-12  hours  is  sufficient  Thus,  an  appropriate  dosing  schedule  lor  nilroglycerm  patch 
would  include  a  daily  palch-on  period  ol  12-14  hours  and  a  daily  patch-off  period  of  10-12  hours  Although  some  well-controlled  clinical  trials  using  exerci 
tolerance  testing  have  shown  maintenance  ol  effectiveness  when  patches  are  worn  continuously,  the  large  majority  ol  such  controlled  trials  have  shown  II 
development  ol  tolerance  (i  e ,  complete  loss  ot  effect)  within  the  first  24  hours  after  Iherapy  was  initiated  Dose  adjustment,  even  to  levels  much  higher  thr 
generally  used,  did  not  restore  efficacy 

HOW  SUPPLIED 


I 


MINITRAN  System 
Rated  Release  In  Vivo 

0 1  mg/hr" 

02  mg/hr" 
0  4  mg/hr" 
0  6  mg/hr" 


System 
Size 

3  3cm2 
6  7cm2 
13.3  cm2 
20.0  cm2 


Total  Nitroglycerin 
in  System 

9mg 

18  mg 
36  mg 
54  mg 


NDC 
Number 


ID 


NDC-0089-0301-1 1 
NDC  0089-0302-1  * 
NDC-0089-0303-1 
NDC-0089-0304-1 


MINITRAN  Transdermal  Delivery  System.  0  1  mg/hr.  02  mg/hr,  0  4  mg/hr,  0  6  mg/hr,  is  available  in  cartons  ot  33  patches 

CAUTION:  Federal  law  prohibits  dispensing  without  prescription 

Release  rates  were  formerly  described  in  terms  of  drug  delivered  per  24  hours  In  these  terms,  Ihe  supplied  MINITRAN  systems  would  be  rated  al  2  5  mg/ 
'24' 


hours  (0  1  mg/hr).  5  mg/24  hours  (0  2  mg/hr),  10  mg/24  hours  (0  4  mg/hr),  and  15  mg/24  hours  (0  6  mg/hr) 
NTR-4  BS 
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3M  Pharmaceuticals 

3M  Health  Care 

St.  Paul,  Minnesota  55144-1000 

©  3M  Pharmaceuticals  - 1990 


3M(! 


EVERYTHING  YOU  ASKED 
FOR  IN  A  PATCH. 


Want  to  know  if  Minitran  is  right  for  you? 
Ask  your  doctor  or  pharmacist. 


Initran  is  the  smallest  transdermal 
itroglycerin  patch  ever  made.  It's  thin, 
xible,  clear  and  hardly  noticeable.  It 
ays  on  until  you  take  it  off,  even  in 
le  shower  or  when  swimming.  And 
should  cost  less  than  your 
iirrent  brand.* 

eople  preferred  Minitran  more  than 
to  1  over  Transderm-Nitro®  and 
itro-Dur®  in  a  survey  of 
itroglycerin  patch  wearers/ 

transdermal  nitroglycerin  products  are  being  marketed  pending  final 
iluation  of  effectiveness  by  the  FDA. 

a  current  published  average  wholesale  price  for  Minitran  is  less  than  that 
rransderm-Nitro  and  Nitro-Dur.  Retail  pricing  may  vary  from  community 
community  and  may  affect  cost  savings  to  the  patient.  Transderm-Nitro  is 
egistered  trademark  of  Ciba  Pharmaceutical  Company;  Nitro-Dur,  of  Key 
■armaceuticals,  Inc. 

In-kal  Therapeutics,  Vol.  11,  No.  1, 1989,  pp  15-31. 


TM 


MINITRAN 

(nitroslycerin) 

TRANSDERMAL  DELIVERY  SYSTEM 

0.1  MG/HR,  0.2  MG/HR,  0.4  MG/HR,  0.6  MG/HR 


Preferred  more  than  2  to  1  over 
Transderm-Nitro  and  Nitro-Dur. 


Innovation  working  for  you1 


3M  Pharmaceuticals 

QMTf»olrt,rW 


3M 


'Mischief  with  the  Hatbox" 

Rimmed  in  22-karat  gold 

Shown  smaller  than  actual 

diameter  of  8V2  inches 

©1990  W.  S.  George 


A  hatful  of  mischief  .  .  . 
a  Bradford  Exchange  recommendation 


i  chagrin  of  their  mother,  neither  breeding  nor  lux- 
s  surroundings  can  keep  these  four  lively  black- 
vhite  kittens  from  acting  their  age.  "Mischief  with 
[atbox,"  based  on  an  original  painting  by  the  emi- 
Victorian  artist  Henriette  Ronner,  is  a  new  limited- 
>n  collector's  plate.  It's  available  now  -  and  it  looks 
smart  buy.  Here's  why  Bradford  recommends  it: 

ischief  with  the  Hatbox"  is  an  important  first 
—the  first  in  The  Victorian  Cat  series,  offered  under 
allmark  of  W.  S.  George  Fine  China  in  affiliation 
the  Bradford  Exchange. 

an  important  work  of  art  inspired  by  an  original  paint- 
y  the  famous  19th-century  Dutch  painter  Henriette 
er.  Attesting  to  its  importance,  each  plate  is  hand  num- 
.  and  accompanied  by  a  Certificate  of  Authenticity. 

as  the  potential  to  appreciate  in  value.  The  edition 
[ischief  with  the  Hatbox"  is  limited  to  a  maximum 
I  firing  days.  Once  the  edition  closes,  collectors'  de- 
I  could  exceed  the  supply  of  plates  and  force  ask- 
rices  up  dramatically. 


Bradford  Exchange — picking  winners  since  1973 
Iwide,  limited-edition  plates  are  the  only  collect- 


ibles  traded  on  an  organized  exchange.  And  with  offices 
in  the  United  States  and  nine  other  countries,  Bradford 
is  at  the  very  heart  of  this  exciting  international  market. 
That  means  Bradford  analysts  can  often  spot  trends  in 
the  making. 

If,  for  example,  you  had  followed  one  of  our  major 
recommendations  in  1978,  you  would  have  bought  the 
first  issue  in  the  Gone  With  the  Wind  series,  a  plate  that 
now  trades  at  $250.00*  -  more  than  1,000%  of  its  $21.50 
issue  price.  More  recently,  if  you  had  acquired  "Pao- 
chai,"  the  first  porcelain  collector's  plate  from  China,  you 
would  now  own  a  plate  valued  at  more  than  double  its 
1986  issue  price. 

Like  any  marketplace  subject  to  the  laws  of  supply  and 
demand,  the  plate  market  is  ever  changing.  Not  all  plates 
go  up  in  value;  some  go  down.  But  right  now,  Bradford 
Exchange  analysts  rate  "Mischief  with  the  Hatbox"  as 
one  of  the  year's  top  prospects . . .  and  well  back  up  your 
purchase  with  our  365-day  unconditional  guarantee. 

To  acquire  "Mischief  with  the  Hatbox"  at  its  $24.50  is- 
sue price  —  backed  by  our  365-day  guarantee  —  simply 
fill  out  and  mail  the  order  form  provided.  Send  no  money 
now.  You  will  be  billed  when  your  plate  is  shipped.  But 
don't  delay.  The  time  to  get  "Mischief  with  the  Hatbox" 
is  now  —  before  it  has  a  chance  to  increase  in  value. 


*As  cited  in  the  Bradford  Exchange  Market  Report,  Volume  11-11. 


MKG-442 


Please  respond      April  30, 1991 


schief  with  the  Hatbox" 

Bradford  Exchange  Trading  Floor 
■Milwaukee  Avenue,  Chicago,  IL  60648 

He  enter  my  order  for  "Mischief  with  the  Hatbox."  I  understand  I  need  SEND  NO 
■JEY  NOW.  I  will  be  billed  $24.50  *  when  my  plate  is  shipped.  Limit :  one  plate  per  customer. 


;rure 

ijrs.  Ms.                                                                                                                      (              ) 

m  One)    Name  (Please  Print) 

Telephone 

dss 

State 

us  total  of  $3.19  postage  and  handling,  and  sales  tax  where  applicable. 
■  te  price  in  Canada  is  $39.50. 


Zip 


5S22-E81201 


Your  Unconditional 
365-day  Guarantee: 

Within  one  full  year  after  you 
receive  your  plate,  you  may 
resell  it  to  us  if  for  any  reason 
you  are  not  completely  satisfied. 
We  will  issue  you  a  refund 
check  (or  credit  your  account  if 
you  paid  by  credit  card)  for 
everything  you  have  paid,  in- 
cluding postage. 


■■■■■ 


I  I 


<  P 


ADDITION       J^ 
FOR  A 


BY 

WILLIAM  L. 
NOLAN 


^7aining  more  room  may  be  the  prime  reason  to  add  on,  but  why 
settle  for  raw  square  footage?  New  space  can  take  years  off  a  dark  old 
house  if  you  use  design  ploys  that  open  it  up  to  the  light. 

Cathleen  and  Michael  Walsh  updated  their  90-year-old  house 
with  a  1,000-square-foot  addition  to  the  rear.  The  new  space  includes 
a  family  room  and  eating  area  on  the  main  floor,  plus  an  enlarged 
master  bedroom  upstairs.  Instead  of  cloning  the  boxlike  rooms  of  the 
original  structure,  the  couple  seized  the  opportunity  to  give  their 

house  a  fresh  new  flair  inside  and  out.  The  Walshes  loved  the  vintage  character  of  their  two-story 
Victorian,  so  they  asked  architect  Paul  Benowitz  to  come  up  with  a  remodeling  scheme  that  mixes  1990s 
livability  and  early-  1900s  charm.  Benowitz  specializes  in  rehabbing  historical  structures.  However,  he's 
no  purist  when  it  comes  to  historical  authenticity.  "Unless  the  house  is  a  registered  landmark,"  says 
Benowitz,  "it's  best  to  aim  for  compatible  design,  not  a  slavish  copy."  continued  on  page  110 


The  vintage 
charms  of 
their  early- 
1900s  home 
prompted 
Cathleen 
and  Michael 
Walsh  to 
stay  put  and 
add  on  a 
family  room. 
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T  A  FREE   MAGAZINE  SUBSCRIPTION 
IT  JUST   LOOKING    INTO    PE  L  L  A    W  I  N  DO  WS  . 

Have  you  ever  fantasized  about  what  your  house  would  look  like 
th  new  windows?  Dreamed  about  light  streaming  into  your  kitchen 
rough  a  row  of  skylights,  the  sound  of  rain  tapping  on  new  French 
ors,  or  the  sun  setting  outside  a  bow  window  in  the  den? 

Well  now  is  the  time  to  make  those  dreams  come  true.  Just  stop 
The  Pella  Window  Store®  and  we'll  show  you  how  windows  and 
flights  can  beautify  your  home.  Plus,  if  you  bring  this  coupon  well 
re  you  a  subscription  to  either  Metropolitan  Home®  Country  Home,8 
tter  Homes  and  Gardens®  or  Traditional  Homer 
So  not  only  will  Pella®  give 
window  ideas,  but  every  month 
11  send  ideas  for  the  rest  of  your 
me  as  well.  For  the  location 
The  Pella  Window  Store  near 
u,  call  1-800-524-3700. 


GET  A  COMPLIMENTARY  ONE-YEAR  MAGAZINE 
SUBSCRIPTION  FROM  THE  PELLA  WINDOW  STORE* 


Choose 
one: 

Name 

Address . 
City 


□  Metropolitan  Home        □  Traditional  Home 

□  Country  Home  □  Better  Homes  and  Gardens 


.  State . 


-Zip_ 


Phone . 


REDEEM  THIS  COUPON  AT  ANY  PARTICIPATING 
PELLA  WINDOW  STORE.  OFFER  EXPIRES  I2/9I. 


IILT  TO  IMPOSSIBLY  HIGH  STANDARDS.  OUR  OWN: 


How  do  you  grab  extra  light  without  upstaging  period 
charms?  Architect  Benowitz  mated  the  new  window  wall 
with  the  original  architecture  by  matching  the  old  window 
proportions.  He  also  dropped  the  floor  level  2  feet  in  the 
new  space  to  make  room  for  vintage-style  transom  units 
over  each  window.  Angled  comers  on  the  main  floor  echo  a 
towerlike  bump-out  on  one  side  of  the  original  structure. 
Inside,  exposed  beams  carry  the  ceiling,  lending  architectur- 
al depth  that  complements  the  window  mullions  and  the 
paneled  built-ins  flanking  the  fireplace. 

DETAILS 


'Tall  slim  windows 

repeat  those  on  the 
original  house.  In  the 
family  room  they  line  two 
sides  of  an  oversize  bay, 
scooping  in  a  panoramic 
view  of  the  woods. 


•  Transoms  net  extra 

light  and  dramatize  the 
10-foot  ceiling. 

•  Angled  corners  on  the 
family  room  mimic  the 
shape  of  a  towerlike  bay 
on  one  side  of  the  house. 


nd  pairs  of  case- 
ment windows 
turn  the  new  fam- 
ily room  into  a  gi- 
ant-size bay.  The 
addition  steps 
down  2  feet  from " 
the  main  house, 
following  the     '■''■ 
sloped  rear  yard. 
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The  2-foot  change 
of  level  and  a 
wide  arch  lef  the 
breakfast  room 
and  kitchen  share 
light  and  views 
through  the  new 
window  wall. 


«* 


»* 


*a 


Light  from  the  new  window  wall  spills  into  the  new 
breakfast  room  via  a  wide  arch.  One  of  the  old  exterior  walls 
and  a  hall  closet  were  removed  so  the  light  could  reach  into 
the  kitchen  and  the  front  hall.  "When  you  walk  through  the 
front  door  now,"  says  Benowitz,  "there  is  a  clear  shot  out  to 
the  backyard."  A  center  post  and  an  airy  railing  preserve 
this  new  openness  while  helping  direct  traffic  between  the 
family  room  and  the  front  hall. 

The  Walshes'  remodeling  project  included  a  major  over- 
haul of  the  kitchen.  They  resurfaced  the  walls,  floors,  and 
ceiling  and  installed  new  cabinets  and  lighting.  To  cut  costs, 
they  chose  stock  cabinets  in  a  period  style  that  harmonizes 
with  the  original  architecture.  Storage  units  in  the  family 
room  were  built  on  site  and  patterned  after  the  cabinetry. 

Traditional-style  detailing  links  the  new  and  rehabbed 
spaces  with  the  home's  Victorian  lineage.  Fluted  moldings 
dress  the  mantel,  ceiling  beams,  and  door  casings.  A  deep 
cornice  rims  the  family  room  above  the  chimney  breast, 
playing  up  the  10-foot  ceiling.  Spare  furnishings,  undraped 
windows,  and  a  peach-and-cream  color  scheme  add  to  the 
light  and  airy  look. 

DETAILS 


•  A  wide  arch  in  the  old 
exterior  wall  lets  light 
reach  deep  into  the  rest 
of  the  house. 

•  Cream-colored  tile  and 
trim  and  pastel  walls 
give  the  period  detailing 
a  1990s  spin.  The  peach- 
and-cream  color  scheme 
continues  into  the  kitchen 
and  breakfast  room. 

•  Vintage-style  millwork 
ties  the  new  spaces  with 
the  old:  fluted  moldings, 
a  continuous  cornice, 
deep  baseboards,  and 
tapered-spindle  railings. 

•  Period-style  accent 
lighting  and  pale  wood 
cabinets  help  brighten  the 
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old  kitchen/breakfast 
area  while  blending  with 
the  Victorian  architecture. 

•  Natural  oak  railings 
and  stair  treads  are 
paired  with  cream-colored 
banisters  and  risers, 
lending  traditional 
warmth  without  a  dark 
and  heavy  feeling. 

•  Spare  furnishings, 
pastel  colors,  and  bare 
wood  floors  enhance  the 
bright,  airy  look. 

•  Simple  boxing  between 
the  ceiling  beams  creates 
a  coffered  effect  that 
echoes  the  paneled 
mantel  and  cabinetry 
below. 
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Shelving  on  each  side  of  the  hearth  recesses  a  few  inches, 
allowing  the  fireplace  and  chimney  to  take  center  stage.  At 
one  end,  the  shelves  angle  to  meet  the  window  wall  at  90 
degrees,  maximizing  the  light  and  view  in  that  corner  of  the 
room.  The  angled  shelves  form  a  display  hutch  for  prized 
collectibles.  Media  gear  parks  on  top  of  the  base  cabinets; 
twin  compartments  over  the  mantel  offer  close-at-hand 
storage  for  tapes  and  albums. 

All  the  built-ins  were  fabricated  on  site  by  the  contractor. 
"This  is  usually  less  costly,"  says  Benowitz  "than  ordering 
custom  units  from  a  cabinetmaker  or  buying  furniture  that 
serves  the  same  purpose." 


DETAILS 

•  A  wall  of  built-ins 

flanking  the  hearth 
provides  high-rise  storage 
for  books,  collectibles, 
and  entertainment  gear. 

•  Installing  a  prefab 
fireplace  yielded  bonus 
storage  inside  the  chase; 
the  cabinet  doors  double 
as  decorative  panels 
above  the  mantel. 

•  Natural-finish  oak 
flooring  matches  original 
and  new  flooring  in  the 
rest  of  the  house,  lending 
subtle  warmth  throughout 
the  main  floor. 

•  A  wide  cornice  bands 
together  the  built-ins,  the 
fireplace,  and  the 
window  wall. 


ADVICE  FROM 
THE  ARCHITECT 

Paul  Benowitz  shares 
his  thoughts  on  rehabbing 
or  enlarging  vintage 
houses: 

•  Identify  your  home's 
historical  period  or 
architectural  style  before 
settling  on  a  design  for 
your  project. 

•  Take  your  cue  from  the^ 
original  massing.  If  the 
house  is  a  simple  boxlike 
shape,  keep  the  addition 
simple  as  well.  If  the 
house  has  appendages 
(such  as  bays  and 
dormers),  include  similar 
features  in  the  addition. 

•  Hire  a  designer  who 
really  understands  old 
buildings.  A  seasoned  pro  • 
will  save  you  money  by 
knowing  what  kinds  of 
issues  come  up  when  you 
tear  into  an  old  building. 

•  If  the  design  fits  with 
the  original,  don't  be 
afraid  to  use 
contemporary  colors; 
they'll  give  the  rooms  a 
fresh,  updated  look. 

•  Cut  costs  by  choosing 
simpler  elements.  You 
needn't  copy  a  period 
style  exactly.  For  examples 
one-piece  crown  moldings 
can  look  nearly  as 
authentic  as  two-  or  three- 
piece  built-up  moldings. 

•  Cut  costs  as  much  as 
75  percent  by  choosing 
period-style  stock  items.  IH 


114 


Buying  information,  see  page  175. 
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Does  YwWasher  Dance  AtfWfld 
The  Subject  Of  IMbalanced  Loads? 


Instead  of  the  spin  cycle  do 
you  get  rock  'n  roll?  Maybe 
even  the  two-step?  If  so,  perhaps 
it's  time  to  get  a  Frigidaire 
Horizon  2000. 

The  difference  is  our  exclusive 
Sure  Spin  Suspension  System.®  It 
senses  when  your  load  is  shifting 
to  one  side,  automatically  adjusts 
and  finishes  the  cycle. 

In  fact,  independent  tests  show 
the  Horizon  2000  handles        ^» 
even  the  most  unbalanced       ■ 
loads  with  ease. 

Which  would  be  reason 


enough  to  choose  Frigidaire.  But 
there's  more.  Every  Horizon  2000 
washer  also  comes  with  a  Power- 
Surge  Agitator.  This  makes  sure 
that  clothes  get  clean  from  every 
angle.  And  the  fact  that  our  Titan 
Tub  is  rustproof  assures  you'll  never 
be  left  with  rust-stained  clothes. 

Ifs  really  quite  simple. You  can  get 
a  machine  that  likes  to  strut  its  stuff. 
Or  you  can  call  1-800-451-7007 
^-- n      for  the  Frigidaire  dealer 
nil      nearest  you.  The  Frigidaire 
Horizon  2000.  Clean  clothes 

-  -     without  the  song  and  dance. 


El  Frigidaire 

HERE  TODAY  •  HERE  TOMORROW 


HMMMMBMiMMMaM^^ 


marimekk 


San  Francisco,  California. 


"...and  they  don't  take  American  Express" 

Marimekko,  San  Francisco.  A  shop  where  fabric  is  art.  Weave  your 
way  through  this  gallery  of  unique  creations,  and  pick  out  your 
masterpiece.  It's  just  one  of  the  more  than  four  million  places 
around  the  world  that  accept  Visa,  but  not  American  Express. 


-  •  *- 


fs  Everywhere  Ifou  Want  To  Be! 


Oh,  baby,  we've  got  what 

it  takes!  From  beautiful 

hk  to  bathtime  buddies, 

kll-along  fish  to  cuddly 

pits,  we'll  make  that 

habe  in  jour  life  giggle, 

wo,  and  mile. 

BYJILANN  SEVERSON 


HTIME  PUPPETS— 
Splish  splash,  she's  a- 
takin'  a  bath.  And  with 
washcloths  like  these,  tub 
time  is  quite  a  laugh. 
Cameron  thinks  the  bunny 
is  funny  and  the  dragon  is 
darlin',  but  the  puppy  is 
the  best  of  them  all.  It's 
just  so  doggone  cute! 


Instructions  begin  on  page  1 24. 
Buying  information,  see  page  175. 

Photographs:  Perry  Struse. 
Designers,  see  page  1 77. 


continued  on  page  118 
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ERTIE  THE  GARTER  SNAKE— 

Snakes  alive!  Graham's  new  buddy  isn't  scary  at  all.  She's  just  a 
big  fleecewear  snake  ready  to  be  hugged  or  lugged  anywhere.  And 
if  Graham's  feeling  kind  of  blue,  he  can  crawl  right  inside  Gertie 
and  she'll  give  him  a  little  snuggle. 


Is 


H,  BABY  QUILT  AND  TURTLE  PALS— 
Stephanie  really  comes  out  of  her  shell  when  her 
rickrack-trimmed  turtle  pals  crawl  about.  The  quick-to- 
sew  toys  double  as  pillows  to  match  Stephanie's  crib-size 
quilt.  It's  stitched  from  triangles  in  the  same  bright 
colors  and  tied  with  bows. 

Instructions  begin  on  page  125. 

continued  on  page  120 
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ABY  BIB  AND  BONNET— 

ichelle  blossoms  in  an 
embroidered  bib  and 
matching  bonnet.  Worked  in 
bright  colors  on  natural 
muslin,  the  heirloom-style 
stitchery  will  put  roses  in 
your  baby's  cheeks,  too. 

To  order  iron-on  transfer, 
seepage  129. 

continued  on  page  122 
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ISH  PULL  TOY— 

"I'll  be  back  in  a  minute,  Mom.  I'm  just  going  to  walk 
the  fish."  Tyler  and  his  new  landlubbing  pet  get  along 
swimmingly.  Wherever  he  goes,  his  funky  little  wooden 
fish — surrounded  by  its  own  private  ocean  of  wave: 
bobs  right  along. 
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ftit  years  of  memories  in  a  place 
they  will  last  for  generations* 

Put  them  in  a  genuine  Lane        styles,  send  $1  to:  The  Lane 
Cedar  Chest.  They're  aroma  tight.        Company,  Inc. ,  Dept.  L040,  Altavista 


Mothproof.  And  designed  to  keep 
treasured  possessions  looking  like 
new  for  generations.  For  a  bro- 
chure of  many  popular 


VA  24517-0151.  Shown  No.  4948, 
from  the  America  Collection 
licensed  by  the  Museum  of 
American  Folk  Art. 


* 


ane 
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MotrtforlWo. 

One  wholesome  jar  of  delicious, 
satisfying  real  fruit  is  perfect, 
even  if  you're  not  expecting. 


300D  IDEAS  FOR 
A  GOOD  THING. 


Pak-A-Pak.  Wherever  you're  going, 
you  can  carry  some  satisfying  Mott's 
along  with  you. 


Lotsa  Mott's.  Lotsa  Ways. 

You  know  how  delicious  Mott's 
Apple  Sauce  is  alone,  now  try  it 
with  your  favorite  topping. 


Iddbury  Beverages  Inc 


continued  from  page  122 

BATHTIME  PUPPETS,  page  117 

Materials:  For  3  puppets,  1  yellow 
hand  towel  for  dragon;  1  green  hand 
towel  for  dog;  1  burgundy  hand  towel 
for  bunny;  7  black  and  1  pink  (for 
bunny  nose)  34 -in.  washable  pom- 
poms; one  6X7-in.  scrap  red  cotton 
fabric  for  dog's  tongue;  one  8x8-in. 
scrap  yellow  dotted  fabric;  one  7X8- 
in.  piece  pink  fabric  for  bunny's  ears; 
6xll-in.  piece  green  plaid  for  drag- 
on's tooth  and  scales;  black  embroi- 
dery floss;  matching  threads.  Note: 
Heavy  terry  cloth  may  be  substituted 
for  hand  towels. 

Instructions:  Finished  size  of  each 
puppet,  approximately  10  in.  long. 
Unless  otherwise  stated,  sew  with 
right  sides  together;  pattern  includes 
lA  -in.  seam  allowances. 

Enlarge  appropriate  pattern  pieces 
{right)  to  scale  (800  percent). 

For  each  puppet,  cut  one  each  of  A, 
B,  C,  and  D  from  appropriate  towel 
124 


using  contrast  for  D.  For  dragon,  cut 
tooth  and  scale  pieces  from  plaid.  For 
bunny,  cut  2  ears  from  towel  and  2 
from  pink  fabric.  For  dog,  cut  tongue 
from  red  and  2  ears  from  towel  and  2 
ears  from  yellow  dotted  fabric. 

Sew  C  and  D  together  along 
straight  edge.  Pin  and  sew  front 
curves  only  of  A  and  C;  then  D  and  B. 
Finish  by  sewing  remaining  sides  of  A 
and  B  together.  Turn  under  '/i-in. 
hem  on  raw  edge;  sew.  Turn  puppet 
right  side  out. 

Reinforce  both  mouth  edges  with 
matching  thread  by  whipstitching 
seams  for  3A  in. 

To  finish  dragon,  sew  and  lightly 
stuff  dragon  scales.  Lay  scales  on  pup- 
pet flat;  slip-stitch  first  and  last  scale 
in  place.  Lay  scales  to  other  side;  slip- 
stitch  middle  scale  in  place.  Scales 
should  stand  on  end.  Sew  tooth,  leav- 
ing opening  as  indicated.  Slip-stitch 
unstuffed  tooth  in  place  on  upper 
mouth.  Using  straight  stitch,  sew  pom 
eyes  in  place. 

To  finish  dog,  sew  tongue.  Using 
backstitch  and  black  floss,  embroider 


BATHTIME  PUPPETS 

'  fed,  I 

^unny 
•Nose 


BuyAGenie  GaragpDoorOpener, 

AndWeGuaiantee 

ItWillScrewl]pYourDoor. 


<^3 


- 


% 
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line  down  center  of  tongue  from  top  to 
bottom.  Turn  under  raw  edge;  sew  to 
inside  of  mouth  at  straight  edge. 

Sew  1  towel  and  1  dotted  ear  to- 
gether making  2  ears.  Fold  ear  ends 
under;  sew  to  puppet  as  indicated  on 
pattern.  Sew  nose  and  eyes  in  place  as 
described  above. 

To  finish  bunny:  Embroider  lip 
line.  Attach  eyes  and  nose  as  above 
using  pink  pom  for  nose. 

Sew  1  towel  and  1  pink  ear  together 
making  2  ears.  Fold  in  half  lengthwise 
with  pink  on  inside.  Sew  ears  in  place 
as  marked  on  pattern.  Then  sew  them 
together  at  back  base  for  1  in.  to  make 
them  stand  upright. 

TURTLE  PALS,  page  118 

Materials:  45-in.-wide  fabric  in  fol- 
lowing amounts:  Vz  yd.  for  body,  lA 
yd.  for  head,  tail,  feet;  assorted  colors 
and  sizes  of  rickrack;  scrap  embroi- 
dery floss;  polyester  fiberfill. 
Instructions:  Finished  size,  approxi- 
mately 1 1  in.  Unless  otherwise  stated, 
sew  with  right  sides  together;  pattern 
includes  V^-in.  seam  allowances. 
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TURTLE   PALS 


1  Square  =  1  Inch 


Enlarge  pattern  {above)  to  scale 
(800  percent).  Cut  out  correct  number 
of  pieces. 

On  upper  shell,  mark  placement 
lines  for  rickrack  at  desired  intervals. 
Sew  upper  shell  center  seam.  Sew  rick- 
rack on  lines,  turning  under  ends  at 
center  back. 


Sew  bottom  center  seam  using  l/i- 
in.  seams;  leave  open  as  indicated. 

Choose  one  eye  style;  embroider 
eyes  on  1  head  piece. 

Sew  head,  tail,  and  feet  (4  pairs); 
stuff  to  within  3/s  in.  of  top. 

Baste  head,  tail,  and  feet  to  upper 
shell  using  zipper  foot.  Sew  bottom  to 
upper  shell  using  zipper  foot. 

Turn  right  side  out.  Stuff  shell  to 
desired  fullness;  sew  opening  closed. 

To  keep  turtle's  head  up,  whipstitch 
neck  to  body  along  upper  shell. 

OH,  BABY!  QUILT,  page  118 

Materials:  45-in.-wide  fabric  in  fol- 
lowing amounts:  1!4  yd.  yellow,  lA 
yd.  each  of  blue,  orange,  green,  pink, 
and  purple;  38X48-in.  quilt  batt;  \l/z 
yd.  backing;  5  yd.  3-in.-wide  binding; 
lightweight  cardboard  or  plastic  for 
template;  fifteen  24-in.  lengths  of  %- 
in.-wide  grosgrain  ribbons  in  same 
colors  as  above. 

Instructions:  Finished  size,  approxi- 
mately 35X45  in.  Unless  otherwise 
stated,  sew  with  right  sides  together. 
continued  on  page  127 
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AndScrewItDown. 


cause  the  heart  of  every  Genie  is  made  of  a  solid 
screw.  And  there's  no  more  reliable  method  of 
ng  a  garage  door  than  Genie  Screw  Drive.  In  fact 
)  reliable,  we  can  offer  the  strongest  performance 
intee  ever  made:  Our  Pro-Tech™  10-year  warranty, 
th  the  Pro-Tech  Warranty,  and  the  support  of  the 
st  dealer  network  in  the  business,  it  makes  a  lot 
ise  to  screw  up  your  door  with  a  Genie.  Put  one 

I   BuiltForALifetime: 


of  our  performance  machines  in  your  garage. 

For  the  name  of  a  nearby  Genie 
dealer,  call  1-800-0K-GENIE. 
In  Canada,  call  1-800-363-0955.. 


'3  1991 .  Genie  is  a  registered  trademark 
of  The  Genie  Company, 
Alliance,  Ohio  44601. 
UL  Listed.  CSA  Certificate. 


Great  swings  doi\t  grow  oi\  tree: 
Tkeyl re  made  by  FiskerPrice. 


isher-Price®  believes  that  a 
swing  should  be  as  friendly  to  parent 
as  it  is  to  kids.  That's  why  we 
included  special  features  in  our 
Lift  and  Lock  Swing. 

Like  a  safety  bar  trl 

lifts  with  one  hand  and 

stays  up  and  out  of  the 

way  until  you're  read1! 

to  lock  your  toddler 

«  securely  in  place. 

r  j^  ^M  And  a  high- 

backed  contoured 
seat  for  extra  comfort 
and  support. 


so  all  sk 

ftiff* 


Durable,  weather-resistant 
construction  that  won't  rust 
or  crack,  with  built-in  drainage 
holes  that  keep  yesterday's 
showers  from  spoiling  today's  smiles. 

Fisher- Price  Lift  and  Lock  Swings  don't 
actually  grow  on  trees,  but  they  do  make 
them  a  lot  more  fun. 


<§  1991  Fisher-Price.  East  Aurora,  New  York  14052.  Also  available  in  Canada. 


Safety  bar  stays  up 
until  you  pull  it  down. 


OH,  BABY! 


continued  from  page  125 

Preparation:  Using  cardboard  or 
plastic,  make  5-in.  square.  Divide 
square  in  half  diagonally  both  direc- 
tions, making  4  triangles.  Cut  out  1 
triangle;  add  14 -in.  seam  allowances 
to  all  sides. 

Cutting  and  piecing:  Cut  126  yellow 
triangles.  Cut  63  sets  of  2  triangles  of 
other  colors. 

Each  square  consists  of  2  yellow 
and  2  other-colored  triangles.  For 
each  square  make  2  halves,  sewing 
short  side  of  yellow  triangle  to  short 
side  of  colored  triangle.  Sew  2  halves 
together  having  yellow  triangles  oppo- 
site each  other.  Sew  all  triangles  into 
squares  in  above  manner. 

Assembly:  Quilt  consists  of  7 
squares  across  by  9  squares  down. 
Randomly  sew  squares  together  by 
rows  with  yellow  triangles  at  top  and 
bottom  of  each  square.  Sew  rows  to- 
gether to  make  quilt  top. 

Layer  quilt  top,  batting,  and  back- 
ing. Trim  as  needed;  secure  with  pins. 

Fold  binding  in  half  lengthwise, 
wrong  sides  together.  Sew  to  quilt  top 
placing  raw  edges  even  and  mitering 
corners.  Turn  to  back;  slip-stitch. 

Starting  on  the  second,  fourth,  and 
sixth  block  of  the  first  row  and  every 
other  row  ending  with  the  bottom 
row,  sew  center  of  ribbon  length  to 
center  of  square.  Tie  into  bow;  trim 
ends  as  desired. 

GERTIE  THE  GARTER  SNAKE, 
page  119 

Materials:  73X40-in.  piece  yellow 
sweatsuit  fleece;  45-in.-wide  cotton  in 
following  amounts  and  colors:  !4  yd. 
each  of  pink,  jade,  aqua,  and  purple; 
polyester  fiberfill;  red  embroidery 
floss;  matching  thread. 
Instructions:  Finished  size,  approxi- 
mately 14  in.  high  by  17  in.  wide.  Un- 
less otherwise  stated,  sew  with  right 
sides  together;  V^-in.  seam  allowance 
included  in  pattern. 

Enlarge  pattern  (right)  to  scale 
(1,067  percent). 

Cut  the  following  pieces  from 
fleece:  6  bodies,  2  tails,  2  heads,  and  1 
chin.  Cut  approximately  50  triangles 
using  all  colors  of  cottons.  Cut  out  2 
pink  tongues. 

Prepare  triangles:  Fold  under  edges 
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!4  in.;  press  or  baste  in  place.  Edge- 
stitch  triangles  at  random  onto  body 
and  tail  pieces,  making  sure  to  be  at 
least  V2  in.  from  edges.  Sew  2  triangles 
to  head  pieces  as  indicated  by  pattern. 
Set  aside.  Remove  basting  stitches. 

GERTIE  THE  GARTER  SNAKE 

BIG  TRIANGLE 


1  Square  =  2  Inches 


Sew  3  body  pieces  together  along 
edge  A-B  so  that  circles  curve  the 
same  way.  Sew  remaining  body  pieces 
together  along  A-B  leaving  opening  as 
indicated  at  each  seam.  This  will  be 
the  underside  through  which  the  stuff- 
ing will  be  inserted. 

Sew  1  tail  piece  to  end  of  each 
group.  Sew  2  body  sections  together, 
leaving  neck  open.  Turn  right  side 
out;  stuff  section  by  section.  Whip- 
stitch stuffing  openings  closed. 

Sew  tongue  pieces  together,  leaving 
end  open.  Clip  fork;  turn  and  stuff. 

Sew  head  pieces  together  along  top 
curve.  Baste  tongue  to  head  at  center 
seam;  sew  head  to  underneath  piece 
leaving  opening.  Turn;  stuff  head. 

With  double  strand  of  red  floss; 
backstitch  mouth.  Cut  2  eyes  from 
cotton  scraps  3/i6  in.  larger  than  shape 
on  pattern.  Fold  under  edges;  appli- 
que in  place.  Slip-stitch  head  securely 
to  body  turning  raw  edges  under  at 
least  XA  in. 

SAILBOAT  SWEATER,  page  122 

Materials:  Pingouin  "Pingofrance"  3 

(4,  4)  50  gr.  balls  light  blue  yarn; 

continued  on  page  128 
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INTRODUCING 
THE  ONLY 
ROOF  WINDOWS 
AND  SKYLIGHTS 
WITH  THE 
ONE  WORD 
GUARANTEE. 

VELUX. 


Hi  i  * 


mm 


T, 


At  VELUX®,  our  guarantee  is  a  little  different. 
We  guarantee  it  will  rain  and  snow. 
There'll  be  thunder  and  lightning.  Winds 
will  blow.  And  we'll  be  around  to  see  it  all . 
Leak-free.  Because,  installed  properly, 
VELUX  Roof  Windows 
and  Skylights  will 
be  the  only  ones  you 

will  ever  put  in  IE  WORLD  LEADER 

Guaranteed.  No  its,      in  ROOF  WINDOWS 
ands,  buts  or  leaks.         AND  SKYLIGHTS. 


BHG  491 

Please  send  me  a  FREE  full  color 
brochure  along  with  dealer  locations 
and  a  pi  i_e  list  within  24  hours. 


Name 


Address 


City 


Stole 


Zip  Phone 

VELUX-AMERICAINC. 
P.O.  Box  3268 
Greenwood,  SC  29648 

©1991  VELUX  GROUP  ©VEIUX  is  o  registered  Irademark 


VELUX-CANADA  INC. 

16817HymusBlvd. 

Kirkland,  Qc,  Canada  H9H3L4 


FICTION: 


M'i 


'There  are  no  germs  in  my  house. 
Except  in  the  bathroom? 


," 


FACT: 


Germs  are  everywhere. 


Some  germs  are  an  unpleasant  nuisance,  like 
the  ones  that  cause  mold  and  mildew  in  a  damp 
basement.  Others  are  definitely  more  serious,  like 
the  cold  virus  that  might  be  found  on  a  telephone. 
Or  the  salmonellae  bacteria  that  might  be  found  on 
contaminated  surfaces  like  the  kitchen  sink. 
The  fact  is,  from  the  common  cold  to  the 
uncommonly  odorous  tennis  sneaker,  disease-producing 
organisms  (germs)  are  found  throughout  the  home  environment. 

Like  it  or  not,  germs  are  part  of  our  everyday  lives.  But  regular  disinfec- 
tion with  a  good  household  disinfectant  can  help  prevent  their  spread.  And 
nothing  you  can  buy  performs  better  than  the  Lysol*  line  of  disinfectants.  That's 
why  the  Lysol  line  is  the  leading  brand  of  disinfection  products  in  America. 

Today,  more  than  ever,  it  makes  4im!* 

a  lot  of  sense  to  clean  and  disinfect.  ^fc  _"\        —y 

It  makes  sense  to  use  Lysol  brand  tf^^l  A.         \        ' 

disinfectant  products.  And  the  fact  is,    '  " 

there's  a  Lysol  product  for  every 
cleaning  and  disinfecting  need     m 
you'll  ever  have.  ^ 


I 

■ 

continued  from  page  127 

2  (3,  3)  50  gr.  balls  royal  blue  yam; 
scraps  of  red,  yellow,  green,  white, 
and  purple  yam;  2  pair  size  5  straight 
needles;  1  pair  size  3  straight  needles; 
16-in.  circular  needle  size  5;  4  stitch 
holders;  stitch  markers;  large-eyed 
tapestry  needle  for  duplicate  stitching. 
Instructions:  Finished  garment  chest 
measurements:  24  in.  (26  in.,  28  in.). 
Gauge:  In  Pennant  pattern  on  No. 
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5  needles:  5.5  sts  equal  1  in.,  8  rows 
equal  1  in. 

Pennant  pattern  (multiple  of  6  sts) 

Row  1  (wrong  side):  *K1,  p5:  rep 
from  *. 

Row  2  (right  side):  *K4,  p2;  rep 
from  *. 

Row  3:  *K3,  p3;  rep  from  *. 

Row  4:  *K2,  p4;  rep  from  *. 

Row  5:  *K5,  pi;  rep  from  *. 

Row  6:  repeat  row  4. 

Row  7:  repeat  row  3. 

Row  8:  repeat  row  2. 

Rep  for  pattern. 


Note:  Read  chart  right  to  left  c 
right  (knit)  side  and  left  to  right  c 
wrong  (purl)  side.  Always  K  the  fir 
and  last  st  of  each  row  for  selvage  s 
This  is  not  included  on  the  chart. 
Pocket  lining  (make  2): 

With  light  blue  and  size  5  straigl 
needles,  cast  on  22.  Work  in  st  st  ft 
3l/2  in.;  *  bind  off  2  sts  at  beg  of  ne: 
row,   K  across;  rep  from   *  agaii 
Leave  rem  18  sts  on  needle. 
Back:  With  royal  blue  and  size 
straight  needles  cast  on  68  (74,  80)  st 
Work  even  in  st  st  for  8  rows,  endin  ] 
with  wrong  side  row. 

Next  row:  Begin  chart.  P  the  blac 
squares,  K  the  white  squares. 

Row  2:  K  the  black  squares,  P  th 
white  squares. 

Continue  through  12  rows. 

Row  13-21:  Work  even  in  st  st. 

Next  row:  Change  to  light  blue  an 
work  even  in  st  st  for  12  rows. 

Next  row  (wrong  side):  Beg  Per 
nant  pattern.  Continue  until  measure 
8  (9,  10)  in.  Mark  underarms. 

Continue  Pennant  pattern  for  5  (<:t 
6)  in.;  end  with  wrong  side  row. 

Next  row:  Bind  off  first  18  (20,  22: 
sts  for  shoulder,  work  across  row 

Next  row:  Bind  off  first  18  (20,  22 
sts;  place  rem  32  (34,  36)  sts  on  holder 
Front:  Work  as  for  back  up  to  Ugh 
blue  color  change.  Work  in  st  st  for 
rows,  ending  with  a  wrong  side  row. 

Next  row  (right  side):  K7,  K18  an< 
place  on  a  st  holder  for  pocket  top 
K18  (24,  30)  sts,  K18  and  place  on  a  s 
holder  for  pocket  top,  K7. 

Next  row:  Kl,  P6,  place  right  sidi 
(knit)  of  pocket  lining  on  top  of  wronj 
(purl)  side  of  Front,  PI 8  sts  of  pock 
lining  from  spare  needle,  PI 8  (24,  30 
sts,  P  across  18  sts  of  second  pocke 
lining  from  spare  needle,  P6,  Kl. 

Next  row:  K  across. 

Next  row  (wrong  side):  Beg  Pen 
nant  pattern  Row  1.  Work  as  for  bad 
until  4  in.  above  armhole  markers. 

Next  row  (right  side):  Work  24  (26 
28)  sts  in  pattern;  join  second  ball  o: 
yarn,  work  20  (22,  24)  sts  in  patterr 
and  place  on  holder  for  neck;  worl 
rem  24  (26,  28)  sts  in  pattern. 

Working  each  shoulder  with  sepa- 
rate ball  of  yam,  decrease  1  st  at  eacl 
neck  edge  every  other  row  6  times 
There  will  be  18  (20,  22)  sts  left  or 
each  side.  Work  even  in  partem  untij 
armhole  measures  the  same  as  for  the 
back.  Bind  off. 
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?tart        Start       Start      start      Start 


28  Front  &  Front  &   S|eeves  Sleeve  Sleeves  S|eeves  Front  &  Front  &  Front  & 

24         26, 28      Back       Back       Back 


Back"   "26^28^ 


26 


24 


1  Square  =  1  Stitch 
Q]  White 


24 


g  Yellow 


26 


Purple 


28 


Sleeves:  With  size  3  needles  and  royal 
blue,  cast  on  44  (50,  50)  sts,  (this  in- 
cludes the  selvage  sts  on  each  side). 
Work  8  rows  in  st  st,  increase  6  sts 
evenly  across  last  row.  Change  to  size 
5  needles. 

Next   row:    Begin   working   from 
chart,  on  last  row  of  chart  increase  12 
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sts  evenly  across  row. 

Next  row:  Begin  Pennant  pattern 
Row  1.  Work  in  Pennant  pattern  until 
sleeve  measures  lO'/i  in.  (11 VI  in., 
12'/i  in.)  from  beginnning.  Bind  off 
evenly. 

Sew  Front  to  Back  at  shoulders. 
Neck:  With  No.  5  circular  needle  and 


light  blue  pick  up  and  K84  (92,  99)  sts 
around  neck  including  the  sts  on  hold- 
ers. Place  marker  to  mark  beg  of  rnds. 
K  in  rnds  until  neck  measures  1  l/i  in. 
Bind  off  evenly. 

Pocket  tops:  Make  2.  Transfer  the  1 8 
sts  from  pocket  tops  to  size  5  needle. 
Work  in  st  st  for  5  rows.  Bind  off. 
Finishing:  According  to  color  key, 
work  duplicate  stitch  boats  on  front  of 
sweater,  being  careful  not  to  catch 
pocket  linings.  Whipstitch  the  3  sides 
of  pocket  lining  to  wrong  side  of 
sweater  front.  Sew  sleeves  from  mark- 
er to  marker,  then  sew  underarm 
seam  from  wrist  to  sweater  bottom. 

FISH  PULL  TOY,  page  120  and 
EMBROIDERED  BIB  AND  BONNET, 
page  120 

To  order  Fish  Pull  Toy  Project  Plan 
No.  50923  ($9.95)  or  Embroidered  Bib 
and  Bonnet  Iron-On  Transfer  Pattern 
No.  01567  ($10.95),  send  check  or 
money  order  to  Better  Homes  and 
Gardens®  R eader Service,  Dept.  2WB, 
Box  374,  Des  Moines,  I  A  50336.  Please 
include  the  product  number.  M 
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he  dirt  is  gone  or  we  do  it  over. 


rli 

Surface  dirt  is  easy.  Its  that  hidden 
niunk  and  grime  lurking  down  inside 
ip  fiat's  so  tough  to  get  out. 
,  s|      That's  why  die  SeniceMaster  deep 
own  agitating  action  is  so  uniquely 


effective.  We  don't  just  clean  your  carpet. 
We  deep-clean  it  So  if,  after  we're  through 
it  doesn't  come  out  looking  cleaner, 
fresher,  more  vibrant,  we'll  clean  it  over. 
No  questions  asked.  No  extra  charj 


For  a  free  estimate  call  1-800- 
WE  SERVE  anytime.  Day  or  night 

ServiceMASTEiL 

1-800-WE  SERVE 


'V^ 
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eServing, 
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MEASURE  OUT  JUST  ENOUG1 

Only  Stove  Top®  Stuffing  in  the  Canister  lets  you  measure  out  and  make  exac 
the  number  of  servings  you  need.  Whether  you're  having  the  whole  family,  or  i 
just  you  for  dinner,  enjoy  the  great  taste  of  Stove  Top®  Stuffing! 


STUFFING  MIY       «* 


in  the  canister. 


STUFFING  MIX 


©  1991  Kraft  General  I 


It's  6  p.m.  and  your  family's  famished! 
Relax— with  the  Dinnertime  Cookbook,  you 
have  dinner  all  figured  out.  Our  Cookbook 
offers  a  week's  worth  of  satisfying,  family- 
style  meals— hassle  free.  Each  menu  has  a  differ- 
ent timesaving  strategy.  One  night,  two  cooks 
make  dinner.  Another  supper  uses  leftovers  from 
Sunday  dinner.  Your  weekly  planning  is 
made  even  easier  with  the  complete  grocery 
shopping  list  on  page  154. 


LISA  HOLDERNESS 


Photographs:  Scott  Little 
Food  stylist:  Janet  Herwig 
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Sunday  dinner  in  the  '90s 
means  a  simple,  fresh-tasting 
meal.  Plus,  you  plan  ahead  by 
fixing  enough  for  another  meal 


DOUBLE-GLAZED  SMOKED 
TURKEY  BREASTS 

Prepare  the  Sesame  Vegetables  and 
Breadstick  Knots  during  the  last  20 
minutes  of  grilling  time — 

4  cups  hickory  wood  chips  or 
mesquite  wood  chips 

2   2-  to  214-lb.  turkey  breast 
halves,  bones  removed 

1    recipe  Five-Spice  Glaze  (see 
recipe,  page  1  54) 

1   recipe  Honey  Mustard  Glaze 
(see  recipe,  page  1 54) 

At  least  1  hour  before  cooking,  soak 
wood  chips  in  enough  water  to  cover. 
Drain  wood  chips  before  using.  In  a 
covered  grill,  stack  coals  in  a  pyramid 
or  mound,  and  ignite.  Using  long-han- 
dled tongs,  arrange  the  preheated 
coals  around  a  drip  pan.  Test  for  me- 
dium heat  above  the  pan  (To  test 
coals,  hold  your  hand,  palm  down,  at 
the  height  your  food  will  be  cooked. 
Count  seconds.  If  you  need  to  remove 
your  hand  at  4  seconds,  coals  are  me- 
dium.) Place  1  cup  of  the  drained 
wood  chips  atop  the  preheated  coals. 

Meanwhile,  rinse  the  turkey  breasts 
thoroughly  and  pat  dry  with  paper 


there's  p»en»Y  ° 


SERVING  SUGGESTIONS 

Sesame  Vegetables:  Cook  a  pack- 
age of  frozen  mixed  vegetables  (an 
oriental  blend  works  well)  according 
to  package  directions  and  drain. 

While  the  vegetables  are  cooking, 
toast  about  1  tablespoon  of  sesame 
seeds  in  a  skillet  with  a  little  hot  mar- 
garine or  butter  and  a  couple  dashes 
of  sesame  oil.  Stir  sesame  seed  mix- 
ture into  the  vegetables. 
Breadstick  Knots:  You'll  need  one 
package  of  (16)  refrigerated  bread- 
sticks.  Tie  each  breadstick  in  a  knot 
(near  the  center).  Bake  the  breadstick 
knots  according  to  the  directions  on 
the  package. 


towels.  Insert  a  meat  thermometer 
into  one  of  the  turkey  breasts. 

Place  the  turkey  breasts,  side  by 
side,  on  the  grill  rack  directly  over 
drip  pan,  but  not  over  coals.  Lower 
grill  hood.  Grill  Wi  to  2  hours  or  till 


thermometer  registers  170°,  brushing" 
one  breast  half  with  Five-Spice  Glaze 
and  the  other  breast  half  with  Honey 
Mustard  Glaze  several  times  during, 
last  15  minutes  of  cooking  time.  Add* 
additional  coals  and  wood  chips,  ev- 
ery 20  to  30  minutes  or  as  necessary  to; 
maintain  medium  heat. 

Before  serving,  cut  off  one-fourth  of 
each  turkey  breast  half  (the  cut  pieces 
should  be  about  lA  pound  each).  Re- 
move and  discard  the  skin  from  these 
pieces.  Wrap  turkey  meat  in  plastic 
wrap  and  chill,  reserving  for  the 
Strawberry  Spinach  Salad. 

Slice  the  remaining  turkey  breasts 
into  !4 -inch-thick  slices.  Heat  any  re- 
maining glazes;  pass  with  the  sliced 
turkey.  Serve  with  Sesame  Vegetables 
and  Breadstick  Knots,  if  desired. 
Makes  8  servings. 

Nutrition  information  per  serving:  241 
cal.  (30%  from  fat),  8  g  fat,  56  mg 
chol,  22  gpro.,  21  g  carbo.,  0  g  dietary 
fiber,  233  mg  sodium. 
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I 

IPPERONI  SUPER  SPUDS 

Title  the  potatoes  micro-cook,  you  can 
r  together  the  sauce,  and  wash  and 
■t  up  the  fruit  for  the  salad — 
4  medium  baking  potatoes 
1    1 5V4-oz.  jar  spaghetti  sauce 

with  meat 
1   7-  or  8-oz.  can  whole  kernel 

corn,  drained 
1   4-oz.  pkg.  sliced  pepperoni 
Vi  cup  shredded  mozzarella 

and/or  cheddar  cheese  (2  oz.) 
Wash  potatoes;  pat  dry.  Prick  pota- 
es  several  times  with  a  fork;  place  on 
microwave-safe  plate.  Micro-cook, 
icovered,  on  100%  power  (high)  for 
minutes.  Rearrange  potatoes,  using 
)t  pads,  so  that  the  part  of  the  potato 
at  faced  the  outside  of  the  plate  now 
ces  the  inside.  Cook  on  high  7  to  10 
inutes  more  or  till  potatoes  are  al- 


SERVING  SUGGESTION: 

Fresh  Fruit  and  Yogurt:  Rinse, 
drain,  and  cut  up  (if  needed)  several 
kinds  of  fresh  fruits  like  grapes, 
berries,  or  pineapple.  You'll  need 
about  3  cups  fruit.  Spoon  into  4  small 
dishes.  Top  with  fruit-flavored  yogurt, 
such  as  mixed  berry. 

most  tender  when  pierced  with  a  fork. 
Let  stand  5  minutes. 

Using  a  small  knife,  cut  a  deep  slit 
in  the  top  of  each  potato,  from  one 
end  of  the  potato  to  the  other. 

Meanwhile,  for  sauce,  in  a  2-quart 
microwave-safe  casserole  stir  together 
spaghetti  sauce,  corn,  and  pepperoni. 
Cook  on  high  3  to  5  minutes  or  till 
heated,  stirring  occasionally. 

To  serve,  place  each  potato  on  a 
dinner  plate.  With  a  ladle  or  measur- 
ing cup,  ladle  about  3A  cup  sauce  atop 


r**i  «nd  odoft 


s  b°»>  like  to 


C°^"Mhey,OVetoeai 

P'Wfla^red'LT0:0*0^'*, 


each    potato.    Sprinkle    each    with 
cheese.  Makes  4  main-dish  servings. 

Nutrition  information  per  serving:  494 
cal.  (36%  from  fat),  20  g  fat,  27  mg 
chol,  18  g pro.,  62  gcarbo.,  5  g  dietary 
fiber,  1,279  mg  sodium.  U.S.  RDA: 
17%  calcium  23%  iron,  46%  vit.  C. 


LET  THE  KIDS  MAKE  SUPPER 

Parents,  this  is  your  chance  to  turn 
meal  duty  over  to  the  kids.  With  a 
little  guidance  from  you  and  the 
tips  below,  kids  can  easily  make 
these  potatoes. 

•  Judge  how  much  supervision  your 
children  need  based  on  how  much 
experience  they've  had  cooking 
and  using  the  microwave. 

•  Teach  kids  to  gather  needed 
equipment  before  starting  to  cook. 
For  this  dinner,  they'll  need: 

— Fork  to  prick  potatoes 

— Microwave-safe  dinner  plate 

— Hot  pads 

— 2-quart  microwave-safe 

casserole 
— Ladle  or  measuring  cup 
— Measuring  cups 
— Large  spoon  for  fruit 

•  Remind  kids  to  read  each  recipe 
completely  before  starting  and 
check  for  needed  f ngreaients* 


Today's  numero  uno 
appliance— the  microwave 
oven— lets  cooks  (kids 
included)  enjoy  favorite  foods 
cooked  in  less  time. 

continued  on  page  134 
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Give  new  meaning  to  the  word 
leftovers  and  plan  a  fresh  salad, 
using  turkey  saved  from 
Sunday's  dinner. 


STRAWBERRY  SPINACH  SALAD 

Add  your  personal  touch  to  purchased 
salad  dressing  by  mixing  in  orange  peel 
and  juice — 

1    lb.  asparagus  spears 
Vi   cup  bottled  poppy  seed 

dressing  or  Italian  dressing 
1    tsp.  grated  orange  peel 

1  Tbsp.  orange  juice 

8  cups  torn  fresh  spinach  or 
assorted  greens 

2  cups  sliced  fresh  strawberries 
and/or  whole  blueberries 

Va  to  1  lb.  cooked  turkey,  cut  into 
1 3-inch  cubes  (If  you  made 
Sunday's  dinner,  use  the 
reserved  turkey.) 
V*   cup  pecan  halves 
Snap  off  and  discard  woody  bases 
from  asparagus.  If  desired,  scrape  off 
scales.  Cut  into  1-inch  pieces.  Place 
asparagus  in  a  1 -quart  microwave-safe 
baking  dish  with  2  tablespoons  water. 
Micro-cook,  covered,  on  100%  power 
(high)  for  5  to  7  minutes  or  till  just 
crisp-tender,  stirring  once.  Drain  as- 
paragus. Rinse  with  cold  water.  Let 
stand  in  cold  water  till  cool;  drain. 
Meanwhile,  for  dressing,  in  a  medi- 
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SERVING  SUGGESTION: 

Homemade  bran  muffins:  Serve 
muffins,  warm  from  the  oven.  Mix 
Refrigerator  Bran  Muffins  (recipe  at 
right)  and  bake  while  putting  the 
salad  together.  Another  option  is  to 
purchase  muffins  from  your  grocery 
store's  freezer  case  or  bakery  muffins 
(store  in  the  freezer  till  needed  if  you 
shop  a  few  days  in  advance). 
Sparkling  fruit  juice:  Pour  two  parts 
fruit  juice  (any  kind)  and  one  part 
sparkling  water  over  ice  and  stir. 

um  mixing  bowl  stir  together  poppy 
seed  or  Italian  dressing,  orange  peel, 
and  orange  juice;  set  aside. 

In  a  salad  bowl,  combine  aspara- 
gus, greens,  berries,  and  turkey.  Add 
dressing  mixture;  toss.  Top  with  pe- 
cans. Makes  4  main-dish  servings. 

Nutrition  information  per  serving:  390 
cal.  (53%  from  fat),  26  g  fat,  59  mg 
choL,  33  g pro.,  18  gcarbo.,  8  g  dietary 
fiber,  376  mg  sodium. 


REFRIGERATOR  BRAN  MUFFINS 

1  Vi   cups  packaged  biscuit  mix 
1    cup  whole  bran  cereal 

1  tsp.  ground  cinnamon 

2  beaten  eggs 

1  cup  milk 

VS   cup  packed  brown  sugar 

2  Tbsp.  shortening 
1    cup  raisins 

In  a  bowl  combine  biscuit  mix,  c& 
real,  and  cinnamon.  Make  a  well  ir 
center.  In  another  bowl  combine  egg 
milk,  and  brown  sugar.  Add  egg  mix- 
ture all  at  once  to  cereal  mixture.  Stii 
just  till  moistened  (batter  will  be 
lumpy).  Fold  in  raisins.  To  store,  chili 
in  a  covered  container  up  to  7  days. 

Gently  stir  batter.  Grease  muffir 
cups;  fill  cups  2A  full.  Bake  in  a  400' 
oven  for  1 5  to  20  minutes  or  till  gold 
en.  Remove  from  pans.  Makes  12. 

Nutrition  information  per  muffin:  154  cal. 
(18%  from  fat),  3  gfat,  37  mg  chol,  < 
gpro.,  30  gcarbo.,  3  g  dietary  fiber. 

continued  on  page  14'/ 
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Good  news  for  busy  families- 
dinner  in  30  minutes  can  mean 
homemade  and  nutritious,  too. 


TOASTED  ALMOND  AND 
GINGER  FILLETS 

Start  the  rice  before  the  fish;  prepare  the 
pea  pods  while  the  rice  and  fish  cook — 
Nonstick  spray  coating 

1   lb.  fresh  or  frozen  and  thawed 
fish  fillets  (such  as  orange 
roughy,  sole,  or  lake  trout), 
cut  Vi  to  V*  inch  thick 
1   Tbsp.  milk 

Vi   cup  seasoned  fine  dry  bread 
crumbs 

1  to  IV;  tsp.  grated  gingerroot 
V*   cup  sliced  almonds  or  chopped 

peanuts 

2  Tbsp.  margarine  or  butter, 
melted 

?.  Lemon  wedges 

Spray  a  12x7V£x2-inch  baking  dish 
with  nonstick  coating.  If  necessary, 
separate  fillets  into  4  portions.  Rinse; 
pat  dry  with  paper  towels.  Place  fish 
in  prepared  dish,  tucking  under  edges. 
Brush  with  milk. 

In  a  small  dish  combine  the  bread 
crumbs  and  the  gingerroot.  Sprinkle 
the  crumb  mixture  and  the  almonds 
or  peanuts  over  the  fillets.  Drizzle 
4|  with  melted  margarine  or  butter. 
Bake  in  a  450°  oven  6  to  12  minutes 
or  till  golden  and  fish  flakes  easily 

BETTER  HOMES  AND  GARDENS,  APRIL  1991 
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SERVING  SUGGESTIONS: 

Popcorn  Rice:  Prepare  %  cup 
popcorn  rice  or  1  Vi  cups  quick- 
cooking  rice  according  to  package 
directions  (for  4  servings).  Popcorn 
rice  is  an  aromatic  rice  that  smells  like 
popcorn  when  cooking  and  has  a 
mild,  buttery,  popcorn  flavor.  Look  for 
this  specialty  rice  in  grocery  stores 
and  gourmet  markets. 
Lemon-Peppered  Pea  Pods:  Cook 
two  6-ounce  packages  frozen  pea 
pods  according  to  package  directions 
and  drain  thoroughly.  Toss  with 
margarine  or  butter  and  season  with 
lemon  pepper. 


with  a  fork.  Serve  with  lemon  wedges 
and,  if  desired,  Popcorn  Rice  and 
Lemon-Peppered  Pea  Pods.  Serves  4. 
Nutrition  information  per  serving:  258 
cal  (61%  from  fat),  18  g  fat,  23  mg 
chol,  19  g  pro.,  6  g  carbo.,  1  g  dietary 
fiber,  226  mg  sodium. 


MAKING  DINNER  MANAGEABLE 

— By  encouraging  the  whole  family 
to  help  with  dinner,  you  lighten 
your  load,  teach  kids  how  to  pitch 
in,  and  get  the  chance  to  spend 
more  time  together.  Assign  nightly 
duties  to  the  kids,  such  as  setting 
the  table.  Or,  have  each  child  be 
responsible  for  planning  and 
cooking  dinner  one  night  a  week. 
— Batch-cook  main  dishes  on  the 
weekend  and  freeze.  Then  thaw 
and  reheat  for  a  weeknight  meal. 
— Keep  your  freezer  and  pantry 
slocked  with  quick-cook  foods  and 
with  ingredients  for  a  few  easy, 
family-favorite  recipes.  Also,  keep 
a  running  list  of  needed  groceries 
that  everyone  can  contribute  to. 
— When  cooking,  make  enough  for 
leftovers.  Freeze,  then  micro-warm 
them  another  night  for  dinner. 
— When  you  don't  feel  like  cooking, 
pick  up  carry-out  or  deli  food. 

continued  on  page  148 
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A  duo  of  cooks  makes  fixing 
dinner  more  fun  than  work. 
And,  a  team  cuts  dinner 
preparation  time  almost  in  half, 


CHICKEN  MANICOTTI  WITH 
CHIVE  CREAM  SAUCE 

This  cook-together,  enjoy-together  meal 
gives  everyone  a  chance  to  unwind  at 
midweek.  This  recipe  makes  enough  for 
company  or  for  tasty  leftovers — 
1  2  packaged  manicotti  shells 
1    8-oz.  container  soft-style 
cream  cheese  with  chives  and 
onion 
2/3  cup  milk 
14   cup  grated  Romano  cheese  or 

Parmesan  cheese 
1    9-oz.  pkg.  (2  cups)  frozen 

diced  cooked  chicken,  thawed 
1    10-oz.  pkg.  frozen  chopped 

broccoli,  thawed  and  drained 
Vi   of  a  7-oz.  jar  roasted  sweet 
red  peppers,  drained  and 
sliced  or  one  4-oz.  jar  diced 
pimiento,  drained 
V*   tsp.  ground  black  pepper 
Paprika 

Cook  manicotti  shells  in  3  quarts 
boiling,  salted  water  for  18  minutes  or 
till  tender  but  still  slightly  firm.  Drain. 
Rinse  with  cold  water  then  drain  well. 
Meanwhile,  for  sauce,  in  a  small, 
heavy  saucepan  stir  cream  cheese  over 


SERVING  SUGGESTIONS: 

Lemon  Dill  Bread:  Season  softened 
margarine  or  butter  with  some  finely 
shredded  lemon  peel  and  a  little  dried 
dillweed.  Cut  a  loaf  of  sourdough 
bread  into  1  -inch  slices,  cutting  to, 
but  not  through,  the  bottom  crust. 
Spread  seasoned  margarine  or  butter 
between  slices.  Wrap  with  foil;  heat. 
Tossed  Salad  tips:  Pick  up  salad 
fixings  at  the  grocery  store  salad  bar 
or  deli  on  the  way  home  from  work. 
To  pep  up  your  salad,  stir  a  fresh 
herb  into  the  dressing  or  toss  greens 
with  olives,  raisins,  nuts,  mini  fish 
crackers,  or  colorful  bell  pepper  strips. 


medium-low  heat  till  melted.  Slowly 
add  milk,  stirring  till  smooth.  Stir  in 
Romano  or  Parmesan  cheese. 

For  filling,  in  a  mixing  bowl  stir 
together  %  cup  sauce,  chicken,  broc- 
coli, sweet  red  pepper  or  pimiento, 
and   black   pepper.    Using   a   small 


spoon,  carefully  stuff  each  manicotti 
shell  with  about  Va  cup  of  the  filling. 

Arrange  the  shells  in  a  13x9x2-inch 
baking  dish.  Pour  the  remaining  sauce 
atop  shells.  Sprinkle  with  paprika. 
Cover  with  foil.  Bake  in  a  350°  oven 
for  25  to  30  minutes  or  till  heated. 
Makes  6  servings. 

Nutrition  information  per  serving:  351 
cal  (46%  from  fat),  18  g  fat,  87  mg: 
chol.,  24  g pro.,  23  g  carbo.,  2  g  dietary 
fiber,  252  mg  sodium.  U.S.  RDA:  48% 
calcium,  10%  iron,  34%  vit  A,  79% 
vit  C,  29%  thiamine,  26%  riboflavin. 


TIMETABLE  FOR  TWO  COOKS 

Cook  1:  Cook  the  manicotti  noodles. 
Meanwhile,  prepare  the  sauce  and 
the  filling. 

Cook  2:  Make  the  salad  and  bread. 
Together:  Both  help  stuff  the 
manicotti,  finish  up  any  last-minute 
details,  and  set  the  table. 

continued  on  page  150 
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If  you  re  having  a  tough  time  with  pork  chops 


Maybe  you  need  a  new  recipe. 


Shaken  Bake( 

NO  MSG. 

Naturally  seasoned 

Whyfry?t 


C  OFF  ON  ANY  SIZE/FLAVOR 
OF  SHAKE  'N  BAKE® 
SEASONING  AND  COATING 
MIX  WITH  SHAKER  BAG. 

TO  THE  RETAILER:  This  coupon  good  only  on  purchase  ol  product  indicated.  Any  other  use  constitutes 
Iraud.  COUPON  NOT  TRANSFERABLE.  LIMIT-ONE  COUPON  PER  PURCHASE. To  the  retailer:  KQF  will 
reimburse  you  lor  the  face  value  of  this  coupon  plus  8C  il  „ubmitted  in  compliance  with  KGF  Redemption 


BHQKVLE1ED 


5   "43000"42225l   5 


Policy  C-1,  incorporated  herein  by  ref- 
erence. Valid  only  il  redeemed  by  retail 
distributors  of  our  merchandise  or  any- 
one soecitically  authorized  by  KGF 
Cash  value  1/20C  Mail  to:  Kraft 
General  Foods.  PO.  Box  103,  Kankakee, 
IL  60902. 

KRAFT  GENERAL  FOODS,  INC. 


MANUFACTURER'S  COUPON 


OFFER  EXPIRES  10/31/91 
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Come  the  end  of  the  week, 
keep  mealtime  easy  and 
relaxed.  Start  with  deli  foods 
for  a  quick  meal. 


BBQ  PITAS 

Get  the  family  to  help  set  the  table  and 
stir  together  the  salads.  Supper  will  be 
ready  in  20  minutes  or  less — 
Vt  lb.  thinly  sliced  beef  or  pork 
from  the  deli,  cut  in  14-inch 
strips 
V3  cup  barbecue  sauce 
4  thin  slices  smoked  cheddar, 
Swiss,  or  Monterey  Jack 
cheese  with  jalapeno  peppers 
from  the  deli,  cut  in  half 
4   large  pita  bread  rounds,  split 
crosswise  to  form  pockets 
Toppers  such  as  alfalfa  sprouts, 

tomato  slices  and/or  sliced  dill 
pickles  (optional) 
In  a  medium  saucepan  combine 
meat  and  barbecue  sauce.  Cook,  cov- 
ered, over  medium  heat  till  heated 
through,  stirring  occasionally. 

Place  a  cheese  slice  half  inside  each 
pita  bread  half.  Spoon  about  V4  cup  of 
the  meat  mixture  into  each  pita  bread 
half.  Add  desired  toppers.  Serves  4. 

Nutrition  information  per  serving:  490 
cal  (41%  from  fat),  22  g  fat,  93  mg 
choL,  35  g  pro.,  37  g  carbo.,  and  1  g 
dietary  fiber. 


SERVING  SUGGESTIONS: 

Marinated  Couscous  Salad: 

Prepare  this  salad  before  the  BBQ 
Pitas  so  it  has  time  to  chili — 

Cook  4  servings  of  couscous  (about 
V2  cup,  uncooked)  according  to  the 
package  directions.  (Couscous  is  a 
North  African  quick-cooking  semolina 
product,  similar  to  rice  but  quite  a  bit 
smaller.) 

Combine  the  cooked  couscous  with 
a  pint  of  marinated  vegetables  or  3- 
bean  salad  from  the  deli.  If  desired, 
stir  in  some  snipped  parsley  to  taste. 
While  making  the  pita  sandwiches, 
freeze  the  salad  to  chill  (if  longer  than 
15  minutes,  transfer  the  salad  to  the 
refrigerator). 

Sunflower  Seed  Coleslaw:  Stir 
quartered  cherry  tomatoes  and  sliced 
and  quartered  cucumber  into  1  pint 
of  deli  coleslaw.  Stir  in  sunflower 
seeds  and  a  little  Dijon-style  mustard 
to  taste.  Chill. 


SPECIAL  DINNERTIME  TOUCHES 

— Make  dinnertime  family-sharing 
time.  Encourage  kids  to  talk  about 
school  or  fun  events  of  the  day.  Try 
to  keep  the  conversation  positive. 
This  is  also  a  good  chance  to  bring 
up  world  and  local  news,  weekend 
plans,  and  goals. 
— Several  times  a  week,  ask  one 
member  of  the  family  to  contribute 
a  poem,  interesting  article,  story, 
prayer,  or  show-and-tell  item. 
— Add  caring  touches  to  everyday 
meals,  making  each  dinner  seem 
special.  For  starters,  try  a  table- 
cloth, uniquely  folded  cloth  napkins, 
candlesticks,  a  simple  centerpiece 
or  flowers,  or  a  treat  (candy  or  a 
card)  by  each  person's  plate. 
— Celebrate  achievements  or 
birthdays  by  serving  that  person's 
favorite  meal  or  setting  a  special 
place  (set  aside  a  certain  plate  just 
for  these  occasions). 

continued  on  page  152 
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If  you  think  deli  meat  is  fresher, 
you  don  t  know  zip. 


Introducing  Oscar  Mayer 
Thin  Sliced.  Ham,  turkey 
and  chicken  sliced  thin,  fresh 
from  the  roast.  Just  like  you'd 
find  in  a  real  deli.  With  one 
exception— Oscar  Mayer 
Thin  Sliced  is  sealed  in  a 
conveniently  resealable 
ZIP-PAK®  bag.  So  you  can 
have  freshness  wrapped  up 
in  a  whole  new  way. 


I,  scar  Mayer  Foods  Corp. 
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Get  a  jump  on  your  weekend. 
Make  soup  in  the  morning  and 
let  it  simmer  all  day  in  the 
crockery  cooker. 


SOUTHWESTERN  BEAN  SOUP  WITH 
CORNMEAL  DUMPLINGS 

The  crockery  cooker  allows  this  soup  to 
simmer  unattended  for  hours.  About  45 
minutes  before  you  're  ready  for  dinner, 
stir  together  the  dumplings  and  add  to 
the  soup — 

1    1  SVi-ot.  can  red  kidney  beans, 

rinsed  and  drained 
1    1  5-oz.  can  black  beans,  pinto 
beans,  or  great  northern 
beans,  rinsed  and  drained 
3  cups  water 

1    1 4 1  2-oz.  can  Mexican-style 
stewed  tomatoes 

1  1 0-oz.  pkg.  frozen  whole 
kernel  corn,  thawed 

2  medium  carrots,  sliced  (1  cup) 
1    large  onion,  chopped  ( 1  cup) 

1  4-oz.  can  chopped  green  chili 
peppers 

2  Tbsp.  instant  beef  or  chicken 
bouillon  granules  or  6 
vegetable  bouillon  cubes 

1  to  2  tsp.  chili  powder 

2  cloves  garlic,  minced 


fe^ ^ satiny 
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V3   cup  all-purpose  flour 
Vs.   cup  yellow  cornmeal 


SERVING  SUGGESTION: 

Fresh  Vegetables  and  Dip 

You  may  want  to  serve  this  before 
the  soup  as  an  appetizer — 
Cut  up  an  assortment  of  vegetables, 
such  as  green  or  red  sweet  pepper 
strips,  sliced  zucchini,  cauliflower 
flowerets,  carrot  and  celery  sticks, 
and  jicama  sticks.  (Before  taking  the 
time  to  cut  your  own,  check  the 
produce  department  or  deli  of  your 
grocery  store  for  assorted,  precut 
vegetables.)  Serve  with  your  favorite 
purchased  dip. 


1    tsp.  baking  powder 
Dash  salt 
Dash  pepper 

1  beaten  egg  white 

2  Tbsp.  milk 

1   Tbsp.  cooking  oil 

In  a  3 lA-  or  4-quart  crockery  cook- 
er combine  canned  beans,  water,  to- 
matoes, corn,  carrot,  onion,  undrained 


chili  peppers,  bouillon  granules  or 
cubes,  chili  powder,  and  garlic.  Cover 
and  cook  on  low-heat  setting  for  10  to 
12  hours  or  on  high-heat  setting  for  4 
to  5  hours. 

For  dumplings,  in  a  small  mixing 
bowl  stir  together  flour,  cornmeal, 
baking  powder,  salt,  and  pepper. 

In  a  medium  mixing  bowl,  combine 
egg  white,  milk,  and  oil.  Add  to  flour 
mixture;  stir  with  a  fork  just  till  com- 
bined. If  soup  was  cooked  on  low-heat 
setting,  turn  crockery  cooker  to  high- 
heat  setting.  Drop  the  dumpling  mix- 
ture from  a  rounded  teaspoon  to  make 
8  mounds  atop  the  soup.  Cover;  cook 
for  30  minutes  more  (do  not  lift  cov- 
er). Makes  4  servings. 

Nutrition  information  per  serving:  448 
cal.  (10%  from  fat),  5gfat,  1  mgchol, 
21  g  pro.,  83  gcarbo.,  20  g  dietary  fiber, 
2,209  mg  sodium.  U.S.  RDA:  16%  cal- 
cium, 32%  iron,  140%  vit.  A,  64%  vit 
C,  56%  thiamine,  27%  riboflavin. 

continued  on  page  154. 
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A  Evt-Free 

Cholesterol-Free 

Dressing  That  Dares 

Tfc>  Taste  Bold. 


ALIAN,  RANCH,  AND  RED  WINE  VINEGAR. 

Seven  Seas1  Free1  nonfat  dressings  have  less  than  %  gram  of  fat  per  1  tbsp.  serving.  ©  1991  Seven  Seas  Foods,  Inc. 
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FIVE-SPICE  GLAZE 

Five-spice  powder  is  a  ground  blend  of 
cinnamon,  star  anise,  fennel  seed,  hot 
peppercorns,  and  cloves. 

Vz  cup  orange  marmalade 

2  Tbsp.  hoisin  sauce 

V*   tsp.  five-spice  powder 

!4   tsp.  garlic  powder 

•  In  a  small  bowl  stir  together  the 
marmalade,  hoisin  sauce,  five-spice 
powder,  and  garlic  powder.  Use  to 
glaze  Double-Glazed  Smoked  Turkey 
Breasts  on  page  132.  Makes  Vi  cup. 

Nutrition  information  per  serving:  44  cal. 
(1%  from  fat),  Ogfat,  Omgchol,  Og 
pro.,  11  g  carbo.,  91  mg  sodium. 

HONEY  MUSTARD  GLAZE 

Vi   cup  honey 

1    Tbsp.  Dijon-style  mustard 
1   Tbsp.  margarine  or  butter, 

melted 
1   Tbsp.  white  wine 

Worcestershire  sauce 

•  In  a  small  bowl  stir  together  honey, 
Dijon-style  mustard,  margarine  or 
butter,  and  white  wine  Worcestershire 
sauce.  Use  to  glaze  the  Double- 
Glazed  Smoked  Turkey  Breasts  on 
page  132.  Makes  about  l/i  cup. 

Nutrition  information  per  serving:  50  cal 
(28%  from  fat),  2gfat,  Omgchol,  Og 
pro.,  10  g  carbo.,  96  mg  sodium. 

GROCERY  LIST 

Seven  dinners,  just  one  shopping  trip. 
With  this  list,  pick  up  all  the  groceries 
you  need  for  a  week  of  evening 
meals  from  the  Dinnertime  Cookbook. 

Fresh   Produce 
[J  1  lb.  asparagus  spears 

□  6  to  8  cherry  tomatoes 

□  Few  sprigs  fresh  herb  of  your 
choice  (optional  for  tossed  salad) 

□  1  small  bunch  fresh  parsley 
(optional  for  Marinated  Couscous 
Salad) 

□  About  1  2  oz.  fresh  spinach  or 
assorted  greens 

n  Assorted  tossed  salad  fixings, 
including  dressings,  from  the 
grocery  store  salad  bar  or  deli  (for 
6  side-dish  tossed  salads) 

□  1  sweet  pepper  (optional  for 
tossed  salad) 

O  2  medium  carrots 


2  to  3  cups  precut  fresh  vegetables 
(for  Fresh  Vegetables  and  Dip) 
Q  1  small  cucumber 

□  Toppers  for  BBQ  Pitas  such  as 
alfalfa  sprouts,  sliced  tomatoes, 
and/or  sliced  dill  pickles  (optional) 

□  4  medium  baking  potatoes 

□  1  small  piece  gingerroot 

□  Enough  fresh  fruit  to  make  3  cups 
cut  up  fruit  (such  as  1  pineapple,  1 
bunch  seedless  grapes,  and/or  1 
pint  berries) 

□  1  pint  fresh  strawberries  or 
blueberries 

□  1  medium  lemon 

□  1  orange 
Frozen    Produce 

□  1   1 6-oz.  pkg.  frozen  mixed 
vegetables  (oriental  blend) 

□  2  6-oz.  pkg.  frozen  pea  pods 
Ql   1 0-oz.  pkg.  frozen  chopped 

broccoli 
Ql   1 0-oz.  pkg.  frozen  whole  kernel 

corn 
Meat,    Poultry, 
and    Fish 

□  2  2-  to  2V4-lb.  turkey  breast 
halves,  bones  removed 

P]  1  4-oz.  pkg.  sliced  pepperoni 

□  1  lb.  fresh  or  frozen  fish  fillets 
(such  as  orange  roughy  or  sole) 

□  1  9-oz.  pkg.  frozen  diced  cooked 
chicken 

Dairy 

□  1  oz.  Romano  cheese  or  Parmesan 
cheese  (Vi  cup  grated) 

□  2  oz.  shredded  mozzarella  and/or 
cheddar  cheese 

□  1  8-oz.  carton  fruit-flavored 
yogurt 

□  1  8-oz.  container  sour  cream  dip 
(any  flavor)  for  Fresh  Vegetables 
and  Dip 

□  1  8-oz.  container  soft-style  cream 
cheese  with  chives  and  onion 

Breads 

□  1  pkg.  (16)  refrigerated 
breadsticks 

□  1  loaf  sourdough  bread  or  French 
bread 

□  4  large  pita  bread  rounds 
B  e~ve  rages 

□  1  32-oz.  container  fruit  juice,  any 
kind  (for  Sparkling  Fruit  Juice) 

□  1  large  bottle  sparkling  water 
Pantry 

□  1  1 5-oz.  jar  spaghetti  sauce  with 
meat 

□  1   1  51  l-oi.  can  red  kidney  beans 
[]  1    1  5V4-oz.  can  black  beans  or 

great  northern  beans 


□  1   14V3-OZ.  can  Mexican-style 
stewed  tomatoes 

□  1  7-  or  8-oz.  can  whole  kernel 
corn 

□  1  4-oz.  can  chopped  green  chili 
peppers 

□  Vi  of  a  7-oz.  jar  roasted  red  sweet 
peppers  or  one  4-oz.  jar  diced 
pimiento 

□  4  oz.  bottled  poppy  seed  dressing 
or  Italian  dressing  {Vi  cup) 

Q  Orange  marmalade  (V6  cup) 

□  Honey  (Vi  cup) 

□  Hoisin  sauce  (2  Tbsp.) 

□  White  wine  Worcestershire  sauce 

□  Barbecue  sauce  ( Vi  cup) 

□  Sesame  oil  (small  bottle) 

□  Tossed  salad  toppers  such  as  olives, 
raisins,  nuts,  and/or  mini  fish 
crackers  (optional) 

□  1 2  packaged  manicotti  shells 

□  1  small  box  couscous 

□  1  small  box  popcorn  rice  or  1  Vi 
cups  quick-cooking  rice 

□  Raisins  (1  cup) 

□  Sliced  almonds  or  chopped  peanuts 
C  i  cup  total) 

□  Pecan  halves  (Vi  cup) 

Q  Sunflower  seeds  (2  Tbsp.) 
Dry    Ingredients/ 
Spices 

□  Packaged  biscuit  mix  ( Wi  cups) 

□  Whole  bran  cereal  ( 1  cup) 

□  Yellow  cornmeal  (Vi  cup) 

□  Seasoned  fine  dry  bread  crumbs 
(Vi  cup) 

□  Five-spice  powder 
Deli   Foods 

□  %  lb.  thinly  sliced  cooked  beef  or 
pork 

□  4  slices  smoked  cheddar,  Swiss,  or 
Monterey  Jack  cheese  with 
jalapeno  peppers 

□  1  pint  marinated  vegetables  or  3- 
bean  salad 

□  1  pint  coleslaw 
Miscellaneous 

□  Hickory  wood  chips  or  mesquite 
wood  chips 

Staples 

(We  assume  you  have  these  items.) 
Brown  sugar,  flour,  baking  powder, 
salt,  pepper,  paprika,  chili  powder, 
cinnamon,  dried  dillweed,  sesame 
seeds,  garlic  powder,  lemon  pepper, 
beef  or  chicken  bouillon  granules  or 
cubes,  Dijon-style  mustard,  large 
onion,  garlic  cloves,  cooking  oil, 
shortening,  margarine  or  butter, 
eggs,  milk,  and  nonstick  spray 
coating  9S 
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With  our  catalog  you  can 
convert  pounds  into  dollars. 


LAND  Q  LAKES 


Now  when  you  buy  a  pound  of  LAND  O  LAKES®  Butter,  you  11  get 


...HETWTISOZ'.Hb'..- 


BUTTER 


utter  worth  its  weight  in  gold,  and  a  package  that's 


*7ith 


our 


Save  $17.09 


ounds  (or  half  pounds)  of 


worth  money,  too! 
$20.21 

special  Land  O'Lakes  catalog,  proof  of  purchase  seals  from 
LAND  O  LAKES®  Butter  can  get  you  an  average 


Save  $6.61 


>r  50°/°  off  on  lots  of  high  quality  items.  Save  on  merchandise  from 


nan 


ufacturers  like 


Save  $15.99 
Black  &  Decker,  Braun,  Reed  &  Barton,  Corning  and  more. 


Save  $7.66 
ust  call  toll-free  1-800-233-0260. 


^e'll  maki 


e  sure 


Save  $12.80 


you  get  our  free  catalog,  and  the  most  for  your  money. 


Save  $37.16 


©  1991  Land  O'Lakes,  Inc. 


Quantities  limited.  Call  by  September  30, 1991.  Merchandise  available  through  December  30, 1991. 


Put  some  Spring 
In  Your  Ring. 


Life's  a  little  sweeter 
with  KRAFT  Marshmallows. 


£*i- 


i 


*ft?- 


Pineapple-Lime  Ring 


<? 


1  (3  oz.)  pkg.  JELL-0  Lime  Flavor 

Gelatin 
1  cup  boiling  water 
Vi  cup  cold  water 
1  tablespoon  lemon  juice 


1  (8  oz.)  pkg.  PHILADELPHIA  BRAND 

Cream  Cheese,  softened 
1  •/>  cups  KRAFT  Miniature  Marshmallows 

2  (8'/S  oz.)  cans  crushed  pineapple,  drained 
yi  cup  chopped  nuts 


•  Dissolve  gelatin  in  boiling  water;  add  cold  water  and  juice.  Gradually  add  gelatin  to 
cream  cheese,  mixing  until  blended. 

•  Chill  until  thickened  but  not  set;  fold  in  marshmallows,  pineapple  and  nuts. 

•  Pour  into  6-cup  ring  mold;  chill  until  firm.  Unmold  onto  serving  plate.  Garnish  with 
flaked  coconut  and  KRAFT  FUNMALLOWS  Miniature  Marshmallows,  if  desired. 
6  servings. 
Prep  time:  10  minutes  plus  chilling. 


HOW  TO  MAKE  IT  WORK  FOR  YOU  J 


^SSr*> 


Our  seal  assures  you  that  every  recipe  has  been  tested 

in  the  Better  Homes  and  Gardens"  Test  Kitchen.  This 

means  that  each  recipe  is  practical  and  reliable,  and 

meets  our  high  standards  of  taste  appeal. 

EVERY  RECIPE  ANALYZED 

With  each  recipe,  we  give  nutrition! 
information.  We  list  the  calorie  count 
per  serving  and  the  amount,  in  grams,  < 
of  fat,  cholesterol,  protein,  carbohy- 
drate, fiber,  and  sodium.  We  also  in-t 
elude  the  percent  of  calories  from  fat.: 

You  can  check  the  vitamin  andt 
mineral  levels  of  each  recipe  serving..; 
These  are  noted  in  percentages  of  the 
United  States  Recommended  Daily; 
Allowance  (U.S.  RDA)  whenever  val-l 
ues  exceed  10  percent  of  the  recom-i 
mended  amount.  (The  U.S.  RDAs  arerj 
dietary  standards  developed  by  thei 
Food  and  Drug  Administration.) 
HOW  WE  ANALYZE 

We  omit  optional  ingredients  from: 
the  nutrition  analysis.  When  ingredi-: 
ent  options  appear  in  a  recipe  (such  ast 
margarine  or  butter),  we  use  the  first 
one  mentioned  for  analysis.  The  ingre- 
dient order  does  not  mean  we  prefer 
one  ingredient  or  the  other.  We  alsc 
use  the  first  serving  size  listed. 
WHAT  YOU  NEED 

Use  our  analyses  to  chart  the  nutri-i  |i 
tion  value  of  the  foods  you  eat  and  then 
recipes  you  prepare.  Nutritionists  sug- 
gest that  healthy  adults  follow  theses 
daily  recommendations: 

Protein:  About  15%  of  calories 

Fat:  No  more  than  30%  of  calories    j 

Carbohydrate:  About  55%  of  calories- 

Cholesterol:  No  more  than  300 

milligrams 

Sodium:  500  to  3,000  milligrams 

Dietary  fiber:  20  to  30  grams 

For  example,  a  moderately  active  ! 
woman  who  consumes  about  2,00C 
calories  a  day  needs:  about  75  gram; 
of  protein,  no  more  than  67  grams  olj 
fat,  and  275  grams  of  carbohydrate,  i 
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K 

"Diamant" 
glassware  makes 
any  table  shine. 


"Diamant"  Assorted  Glassware 
and  Dishes  by  J.  G.  Durand 

Dishwasher-safe,  6-oz.  juice,  16-oz. 
cooler,  101/2-oz.  rock,  5-inch  bowl 
Your  choice 2  for  1.00 

71/2-inch  plate,  10%-inch  plate,  10-oz. 

mug,  10%-oz.  goblet 

Your  choice 1.00  ea. 

9-inch  bowl 2.00  ea. 

On  sale  March  10-23, 1991, 
at  all  U.S.A.  Kmart  stores. 


The  quality  you  need, 
the  price  you  want. 


.---.  .  -  „yi-  ■■- 


IN  THE  BETTER  HOMES  AND  GARDENS®  PRIZE  TESTED 
RECIPES®  CONTEST! 


TWO  TOP  WINNERS:  $200 

TWO  RUNNERS-UP:  $100 

SIX  HONOR  ROLLS:  Corning 

Non-Stick  VISIONS'"  Cookware 

How  would  you  like  to  win  $200? 
Just  send  your  original  recipes  to  our 
Prize  Tested  Recipes  Contest.  Each 
month,  we  ask  you  to  send  us  recipes 
that  fit  the  two  recipe  categories  listed 
on  this  page.  Then,  seven  months  lat- 
er, we  feature  the  four  top  recipes  on 
the  Prize  Tested  Recipes  pages. 

HINTS  TO  HELP  YOU 
GET  STARTED  FOR  THIS 
MONTH'S  CATEGORIES 
Celebration  Appetizers 

•  Make-ahead  hors  d'oeuvres  •  Par- 
ty snacks  and  dips  with  a  healthful 
twist  •  Quick  microwave  appetizers 


Holiday  Stuffings 

•  Stuffings  based  on  bread,  vegeta- 
bles, fruit,  meats,  or  grains  qualify 

•  Packaged  stuffing  f ix-ups  •  Dress- 
ings that  showcase  ethnic  ingredients 

WINNERS  IN  THIS  ISSUE 
(pages  159  and  160) 

$200  Winners 

Bertie  Sechrist,  Montgomery,  Ala. 
Sally  Vog,  Springfield,  Oreg. 

$100  Winners 

Elizabeth  Brazis,  San  Diego,  Calif. 
Laura  Clifton,  Palatka,  Flo. 

Honor  Roll  Winners 

Michele  Faucher,  Seattle,  Wash.; 
Ladonna  Kruppa,  Hewitt,  Tex.; 
Debbie    Lieberman,    Palm    Harbor, 


Flo.;  Jacqueline  McComas,  Frazer, 
Pa.;  Electra  O'Mara,  Canyon  Country, 
Calif;  Kristie  Rock,  Boulder,  Colo. 

CONTEST  RULES 

1.  Contest  is  open  to  U.S.  residents,  except 
Meredith  Corp.  employees,  its  affiliates,  subsid- 
iaries, and  families.  2.  With  each  entry  type  or 
print  your  name,  address,  and  recipe  marked 
"November  Celebration  Appetizers"  or  "No- 
vember Holiday  Stuffings."  Specify  ingredient 
brands  and  recipe  origin.  3.  Address  recipes  to 
9111  Food  Department,  Better  Homes  and  Gar- 
dens, Des  Moines,  IA  50336.  4.  Postmark  all 
entries  by  April  30,  1991.  5.  Winners  will  be 
selected  about  60  days  later,  then  notified  by 
mail.  6.  Entries  must  be  original,  and  will  be 
judged  on  creativity,  taste,  and  practicality  by 
BH&G®  editors.  7.  Entries  will  not  be  returned. 
All  copyright  rights  of  winning  recipes  belong  to 
Meredith  Corp.  We  reserve  the  right  to  adjust 
winning  recipes.  8.  Entry  constitutes  permission 
to  use  winner's  name  and  hometown  name  for 
editorial  and  promotional  purposes,  w 
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^  nice  up  a 

with  a  Sunday  kind  ox  muirin. 


* 


\ 


I  his  j u mho  muliin  is  one  or  a  kind,  You  can  only 

hake  it  Irom  a  Duncan  Hines  Bakery  Style  Muirin  Mix. 

You  gfet  hig,  hot  murrins.  With  real,  juicy  hlueherries. 

And  a  crunchy  crumh  topping.  Murrins  so  moist 

and  delicious  and  special,  you'll  think  it's  Sunday. 

How  to  bake  your  moist,  delicious  best. 


MUAlOUt 


Bakery  Style  Muffin  Mix 


Blueberry,  Cinnamon  Swirl,  Pecan  Crunch,  Cranberry  Oranyc  Nut,  Hearty  Style  Oatmeal 
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Tomato  Sauce 


Tomato  Paste 


Crushed  Tomatoes 


Pizza  Sauce 


Whole  Peeled  Tomatoes 


Tomato  Puree 


Stewed  Tomatoes 


(ontadina 


TOA1ATO 
SAUCE 


Hand  picked  by 
good  cooks: 


STRAWBERRY   FJX. 


Here's  your  chance  to  design  a  dessert  Slice  and  fan  colossal  berries  on  plates  dusted  with 
powdered  sugar  and  cocoa.  Then  add  drizzles  of  melted  chocolate  to 

Complement  each  Serving.      Recipes  begin  on  page  166. 


BY  JOY  TAYLOR 


'f 


PECAN    STRAWBERRY    SHO 


Pecans  make  this  country  favorite  better  yet.  But  then  again,  you  just  can't  lose 
with  warm  and  tender  shortcake,  freshly  whipped  cream,  and  sweetened  berries. 

Recipes  begin  on  page  166. 
BERRIES    IN    J*.    CL.OUO 

The  cloud:  A  heavenly  baked  meringue,  with  a  generous  mound  of  creamy  cocoa 
mousse.  The  taste:  You've  heard  of  Cloud  Nine?  Don't  miss  out. 
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STRAWBERRY  SPLENDORS 

continued  from  page  165 

STRAWBERRY  AND  COFFEE  COUPE 

Coupe  (COOP)— French  for  fruit  with 
ice  cream — is  an  easy  way  to  savor 
spring  berries.  Our  recipe  features 
marinated  berries  over  coffee  ice  cream 
that's  swirled  with  sour  cream — 
1    pint  coffee  ice  cream 

1  cup  dairy  sour  cream  or  plain 
yogurt 

3  Tbsp.  coffee  liqueur 

2  cups  sliced  fresh  strawberries 
(about  3  cups  whole  berries) 

4  to  6  tsp.  sugar  (to  taste) 

•  In  a  medium  bowl  stir  ice  cream 
with  a  spoon  to  soften.  Stir  in  sour 
cream  or  yogurt  and  2  tablespoons  of 
the  liqueur.  Cover  and  return  to  freez- 
er for  4  to  5  hours  or  till  firm. 

•  In  a  small  bowl  combine  strawber- 
ries, sugar,  and  the  remaining  1  table- 
spoon of  liqueur.  Cover  and  chill  for  at 
least  2  hours. 

•  To  serve,  scoop  ice  cream  into  dish- 
es or  goblets.  Top  with  strawberries. 
Makes  4  servings. 

Nutrition  information  per  serving:  391 
cat  (57%  from  fat),  24  g  fat,  70  mg 
chol,  5  g pro.,  37 g  carbo.,  3  g  dietary 
fiber,  87  mg  sodium.  U.S.  RDA:  20% 
calcium,  28%  vit  A,  107%  vit  C,  25% 
riboflavin. 

CHOCOLATE-PAINTED 
STRAWBERRY  FANS 

This  dessert  is  not  only  chic,  it's  also 
light-tasting  low-cal,  and  easy! 
1  2  extra-large  strawberries  with 

stems  or  1 6  large  strawberries 

without  stems 

3  squares  (3  oz.)  semisweet 
chocolate  or  chocolate-flavored 
candy  coating 

3  oz.  white  baking  pieces  with 
cocoa  butter  or  vanilla- 
flavored  candy  coating 

Powdered  sugar 

Unsweetened  cocoa  powder 

•  Rinse  strawberries;  pat  dry.  Leave 
caps  and  stems  (if  present)  intact. 
With  a  sharp  knife,  make  four  or  five 
slices  in  each  berry  from  tip  end  al- 
most to,  but  not  through,  cap.  Gently 
fan  out  berry  as  far  as  possible.  (Stem 
end  of  berry  should  remain  intact.) 

•  Separately  chop  semisweet  choco- 
late and  white  baking  pieces  or  candy 
coatings.   Melt  each  in   a  separate 
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Strawberry  and  Coffee  Coupe 
and  very  elegant. 


-so  simple, 


heavy  saucepan  over  low  heat,  stirring 
constantly.  Remove  from  heat. 

•  On  each  of  four  dessert  plates,  cov- 
er a  portion  of  the  plate  with  a  sheet  of 
paper;  lightly  sift  powdered  sugar  over 
the  exposed  portion  of  plate.  Lift  pa- 
per and  lay  over  the  powdered  sugar 
on  plate;  lightly  sift  cocoa  powder 
over  exposed  portion  of  plate.  Careful- 
ly lift  off  paper. 

•  Arrange  three  or  four  strawberry 
fans  atop  each  plate.  Using  a  small 
spoon,  drizzle  melted  chocolate  over 
berries  and  plate,  then  drizzle  the 
melted  white  baking  pieces  over  a  por- 
tion of  the  berries.  Serve  immediately. 
Makes  4  servings. 

Nutrition  information  per  serving:  262 
caL  (50%>  from  fat),  16  g  fat,  0  mg 
chol,  3  g  pro.,  31  g  carbo.,  4  g  dietary 
fiber,  23  mg  sodium.  U.S.  RDA:  106% 
vit  C. 

PECAN  STRAWBERRY  SHORTCAKE 

Make  eight  to  10  individual  servings  (as 
pictured  on  the  cover)  or  one  large 
shortcake — 

2  cups  all-purpose  flour 
Vi  cup  finely  ground  pecans 
Ya   cup  sugar 
2  tsp.  baking  powder 
Yi  cup  margarine  or  butter 
1    beaten  egg 
%  cup  milk 

1    Tbsp.  finely  shredded  orange 
peel 

•     •     • 

6  cups  sliced  fresh  strawberries 

Y«  cup  sugar 

1  cup  whipping  cream 

2  Tbsp.  sugar 
Yi  tsp.  vanilla 

Whole  strawberries  (optional) 


•  In  a  medium  mixing  bowl  stir  to- 
gether flour,  ground  pecans,  the  first 
Va  cup  sugar,  and  baking  powder.  Cut 
in  margarine  or  butter  till  mixture  re- 
sembles coarse  crumbs. 

•  In  a  mixing  bowl  combine  egg, 
milk,  and  2  teaspoons  of  the  orange 
peel;  add  all  at  once  to  dry  ingredients. 
Stir  just  till  moistened.  Drop  the 
dough  into  8  or  10  mounds  on  an  un- 
greased  baking  sheet;  flatten  each 
mound  with  the  back  of  a  spoon  till 
about  %  inch  thick.  Bake  in  a  450° 
oven  for  7  to  8  minutes  or  till  golden. 
Transfer  shortcakes  to  wire  rack;  cool 
about  10  minutes. 

•  Meanwhile,  in  a  bowl  stir  together 
berries,  the  second  !4  cup  sugar,  an< 
remaining  1  teaspoon  orange  peel;  lei 
stand  about  20  minutes. 

•  To  whip  cream,  in  a  chilled  medii 
mixing  bowl  combine  the  whipping 
cream,  the  2  tablespoons  sugar,  an< 
vanilla.  Beat  with  chilled  beaters  of 
electric  mixer  on  medium  speed 
soft  peaks  form. 

•  Using  a  sharp  serrated  knife,  cut 
each  shortcake  in  half  horizontally. 
Carefully  lift  off  top  layers.  Spoon  halj 
of  the  strawberries  and  half  of  the 
whipped  cream  over  bottom  layers. 
Replace  shortcake  tops.  Top  with  r< 
maining  strawberries,  then  spoon  r< 
maining  cream  directly  onto 
strawberries.  Top  with  a  strawberry. 
Serve  immediately.  Serves  8  to  10. 

For  a  large  shortcake:  Grease  an 
8x11^ -inch  round  baking  pan;  set 
aside.  Prepare  shortcake  dough  as 
rected.  Use  a  rubber  spatula  to  spr< 
dough  in  the  prepared  pan.  Build  u] 
edges  slightly  so  that  as  cake  bakes  th< 
center  will  rise  to  same  level  as  sides. 
Bake  in  a  450°  oven  for  15  to  18  min 
utes  or  till  toothpick  inserted  in  centei 
comes  out  clean  (do  not  overbake). 
Cool  shortcake  in  pan  on  wire  rack  for 
10  minutes;  remove  from  pan. 

Using  a  long  serrated  knife,  cut 
shortcake  in  half  horizontally.  Using  a 
wide  spatula,  carefully  lift  off  the 
tender  top  layer  of  shortcake.  Spoon 
half  of  the  strawberries  over  bottom 
layer,  then  about  half  of  the  whipped 
cream.  Replace  shortcake  top.  Add 
remaining  strawberries,  then  spoon 
remaining  cream  directly  onto  straw- 
berries. Top  with  a  whole  strawberry, 
cut  and  fanned,  and  chopped  pecans. 
Serve  immediately.  Serves  8  to  10. 

continued  on  page  168 
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Int  a  light  snack  with  real  taste  appeal?  Pull  open  Del  Monte® Lite  Peaches.  Lower 
[■^lories,  high  in  delicious  fruit  taste.  It's  the  quick,  easy  way  to  YttGROVi 
i  a  peach  on  the  go.  GREAT  TASTE 


Deimonte 

Quality 


STRAWBERRY  SPLENDORS 

continued  from  page  166 

Nutrition  information  per  serving  of  Pecan 
Strawberry  Shortcake:  534  cal.  (55% 
from  fat),  34  g fat,  69mgchol,  7gpro., 
53  g  carbo.,  5  g  dietary  fiber,  238  mg 
sodium.  U.S.  RDA:  16%  calcium, 
13%o  iron,  37%  vit.  A,  126%  vit  C, 
41%  thiamine,  30%  riboflavin. 

BERRIES  IN  A  CLOUD 

For  convenience,  make  the  meringue 
shell  a  day  before  serving.  Fill  within  2 
hours  of  serving — 
3  egg  whites 
1   tsp.  vanilla 
Vi  tsp.  cream  of  tartar 
1   cup  sugar 

Vi  cup  finely  chopped  toasted 
almonds 

•     •     • 

1  3-oz.  pkg.  cream  cheese, 
softened 

Vi  cup  packed  brown  sugar 
Vi  cup  unsweetened  cocoa 
powder 

2  Tbsp.  milk 
Vi   tsp.  vanilla 

1  cup  whipping  cream 

3  cups  fresh  whole  strawberries, 
stems  and  caps  removed 

2  squares  (2  oz.)  semisweet 
chocolate,  cut  up 

2  tsp.  shortening 

•  Let  egg  whites  stand  at  room  tem- 
perature for  30  minutes.  Cover  a  bak- 
ing sheet  with  plain  brown  paper  or 
parchment  paper.  Draw  a  9-inch  cir- 
cle on  the  paper;  set  aside. 

•  In  a  large  mixing  bowl  combine  egg 
whites,  the  1  teaspoon  vanilla,  and 
cream  of  tartar.  Beat  with  an  electric 
mixer  on  medium  speed  till  soft  peaks 
form.  Gradually  add  the  sugar,  1  ta- 
blespoon at  a  time,  beating  on  high 
speed  till  very  stiff  peaks  form  (tips 
stand  straight)  and  sugar  is  almost  dis- 
solved. Fold  in  the  chopped  almonds. 

•  Spread  meringue  mixture  over  the 
circle  drawn  on  paper,  building  the 
sides  up  taller  than  the  center  to  form 
a  shell. 

•  Bake  in  a  300°  oven  for  45  min- 
utes. Turn  off  oven;  let  meringue  dry 
in  oven  with  door  closed  at  least  1 
hour  (do  not  open  oven  door).  Re- 
move baking  sheet  from  oven.  Lift 
meringue  and  carefully  peel  off  paper; 
transfer  to  a  flat  serving  platter.  (Or, 
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store  shell  in  a  flat,  airtight  container 
overnight.) 

•  For  cocoa  mousse,  in  a  small  mixing 
bowl  beat  cream  cheese  and  brown 
sugar  till  smooth.  Add  cocoa  powder, 
milk,  and  the  x/i  teaspoon  vanilla;  beat 
till  smooth.  In  another  small,  chilled 
mixing  bowl  beat  whipping  cream 
with  chilled  beaters  of  an  electric  mix- 
er on  medium  speed  to  soft  peaks;  fold 
into  cocoa  mixture. 

•  Carefully  spoon  cocoa  mousse  into 
the  meringue  shell.  Press  whole  ber- 
ries, stem  side  down,  into  the  mousse. 
In  a  small  heavy  saucepan  melt  semi- 
sweet  chocolate  and  shortening  over 
low  heat,  stirring  constantly.  With  a 
small  spoon  lightly  drizzle  over  filling 
and  meringue. 

•  Serve  immediately,  or  cover  and 
chill  filled  meringue  for  up  to  2  hours. 
To  serve,  cut  into  wedges,  dipping 
knife  in  water  between  cuts.  Makes  10 
servings. 

Nutrition  information  per  serving:  337 
cal  (48%  from  fat),  19  g  fat,  42  mg 
chol,  5  g  pro.,  42  g  carbo.,  3  g  dietary 
fiber,  66  mg  sodium.  U.S.  RDA:  18% 
vit.  A,  43%  vit  C,  17%  riboflavin. 


Tropical  Fruit  Plate  with  Fresh  Berry 
Sauce  and  Double-Dipped  Strawberries 

TROPICAL  FRUIT  PLATE  WITH 
FRESH  BERRY  SAUCE 

Vi  cup  fresh  strawberries,  rinsed 

and  caps  removed 
Vi   cup  fresh  or  frozen  raspberries 
2  Tbsp.  sugar 

1  Tbsp.  lemon  juice 

2  ripe  kiwi  fruit 

1    ripe  mango  or  papaya 
1    small  fresh  pineapple 
1    orange 

4   Double-Dipped  Berries  (see 
recipe,  right) 


•  For  sauce:  In  a  blender  container  I 
food  processor  bowl  place  the  strai  | 
berries,  raspberries,  sugar,  and  lerag 
juice.    Cover;   blend   or  process  1 
smooth.  Strain  through  a  fine  sieve!  J 
remove  seeds.  Cover;  chill  sauce,  j 

•  For  fruit:    Using   a   small   pari  J 
knife,  remove  the  thin  brown  ski  I 
from  kiwi  fruit;  slice  fruit  crosswwl 
For  mango  or  papaya,  use  a  shar 
knife  to  remove  peel;  halve  fruit.  <M 
mango  flesh  away  from  pit;  or,  spot  j 
out  seeds  from  papaya.  Thinly  slio 
the  mango  or  papaya  lengthwise.  91 
pineapple,  twist  off  the  crown  (leavdij 
Using  a  sharp  knife,  cut  off  peel  am 
remove  eyes  (brown  spots).  Slice  fin 
crosswise;  halve  slices  and  cut  ojs 
woody  core.  For  orange,  slice  the  un 
peeled  orange  crosswise.  Quarter  ead 
slice,  removing  any  seeds.  Cover  ami 
chill  all  fruit  till  ready  to  serve. 

•  At  serving  time,  spoon  about  2 I 
blespoons  sauce  onto  each  of  four  des- 
sert plates.   Using  a  spoon,   spre|(| 
sauce  over  half  of  each  plate.  ArraA 
fruits  on  plates.  Serve  with  Doubpj 
Dipped  Strawberries.  Serves  4. 

Nutrition  information  per  serving:  2M 
cal  (20%>  from  fat),  7 gfat,  Omgchfyt 
2  gpro.,  58  g  carbo.,  8  g  dietary  fiberiii 
mg  sodium.  U.S.  RDA:  28%  vit  || 
200%  vit  C,  19%  thiamine. 

DOUBLE-DIPPED  STRAWBERRIES  j 

Dip  berries  no  more  than  2  hours  befoni 

serving — 

Vanilla-flavored  candy  coating  (at  t 

least  2  oz.) 
Fresh  strawberries,  rinsed  and 

patted  dry 
Semisweet  chocolate  or  chocolate-  • 

flavored  candy  coating  (at 

least  2  oz.) 

•  In  small  saucepan  melt  the  vanilla 
candy  coating  over  low  heat,  stirruM 
constantly.  Remove  from  heat.  Holl 
ing  a  berry  by  its  green  cap,  dip! 
portion  of  the  fruit  into  the  meltl 
vanilla  coating.  Let  excess  coatA 
drip  off  berry;  place  on  a  baking  shew 
lined  with  waxed  paper.  Let  dry. 

•  In    another    small    saucepan   m(l< 
chocolate  over  low  heat,  stirring  con-  i 
stantly.    Dip    strawberry    in    melted 
chocolate,  leaving  part  of  the  wh| 
coating  showing.  Let  dry.  Chill. 

Nutrition  information  per  serving:  H 
cal  (44%  from  fat),  6  gfat,  Omgcho^ 
Ogpro.,  15  g  carbo.,  1  g  dietary  fiben 
mg  sodium.  U.S.  RDA:  29%  vit  C.l 
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Easy  Elfin  Chocolate  Chip  Cheesecake. 


1    feebler*  Ready-Crust* 
Graham  Cracker  pie  crust 

1    package  (8oz.)  cream 
cheese,  softened 

Vs  cup  sugar 

1  cup  (Vipt)  sour  cream 

2  teaspoons  vanilla 


1  8-ounce  container  frozen 
whipped  topping,  thawed 

1  cup  (6oz.)  mini 
chocolate  chips 

whipped  topping,  chocolate 
shavings  or  fruit  for  garnish 
(optional) 


Beat  cream  cheese  until  smooth;  gradually  heat  in  sugar. 
Blend  in  sour  cream  and  vanilla.  Fold  in  whipped  topping, 
blending  well.  Stir  in  mini  chocolate  chips.  Spoon  into  crust. 
Chill  until  set,  at  least  4  hours.  Garnish  with  whipped 
topping,  chocolate  shavings  or  fruit  if  desired. 


BY  TOM  JACKSON 


Meet  the  Macemons:  Mark,  Sue,  daughter  Brianne,  and  son  Max.  They're  environ- 
mentalists, but  they're  not  that  much  different  from  the  rest  of  us.  They  live  in  the 
suburbs,  they  drive  to  work,  and  they  shop  at  the  same  stores  we  all  use.  He's  a 
photographer,  she's  a  nurse. 


What  makes  this  family  so  earth- 
friendly?  Simply  this:  they  shop  smart, 
plan  carefully,  and  practice  a  few 
easy-to-acquire  habits. 

If  you'd  like  to  change  some  of  your 
own  habits,  but  don't  know  where  to 
start,  take  a  look  at  what  the  Mace- 
mons do.  Their  environmental  life- 
style requires  only  a  few  minutes  a  day 
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and  a  little  consumer  research  before 
making  big  purchases.  They  even  save 
money  in  the  process. 

We've  also  compiled  some  "green 
facts"  on  recycling,  cars,  cleaners,  en- 
ergy, shopping,  and  trees  that  show 
how  small  efforts  from  a  large  number 
of  people  can  make  a  big  difference. 
continued  on  page  1 72 
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t/re  Environment. . . 

Less  packaging  to  i/irow  away 


Add  Water 

Makes 

64 
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»UT  A  LITTLE  MORE 
N  YOUR  POCKET... 

> 

l)uppose  we  told  you  that  you  could 

ave  a  little  money  while  you  did 
little  something  to  help  the 

jnvironment.  Would  you  be 

iiterested? 

|  We  thought  you  might.  So  we 

seated  the  Downy®  Refill. 
The  Refill  gives  you  a  full 

4  ounces  of  fluffy  softness 

ind  freshness.  But  in  a 

nuch  smaller  package. 


AND  A  LITTLE  LESS 
IN  YOUR  GARBAGE. 

That  means  there's  less  trash  to  throw 
away  so  there's  less  waste  building  up 
in  the  environment.  Household  after 
household.  Week  in  and  week  out. 
And  the  Refill  is  as  easy  to  use  as  it 
is  economical.  Just  pour  it  into  a 
64  ounce  Downy  bottle  and  add 
water.  That's  it.  In  April  Fresh  and 
SunRinse  Fresh,  too. 
Was  saving  money  ever  simpler? 
Or  better  for  our  environment? 


Less  Money*  Less  Waste. 


The  Downy®  Refill  costs  less  per  use  than  regular  Downy. 


EARTH-FRIENDLY  FAMILY 

continued  from  page  170 

RECYCLING 

The  Macemons  have  recycled  for 
years,  and  they  were  well  prepared 
when  their  community  recently  made 
curbside  recycling  mandatory.  Mark 
and  Sue  say  it's  easier  now  than  ever, 
requiring  only  a  few  minutes  each 
week.  They  recycle  tin,  steel,  alumi- 
num, glass,  paper,  and  recyclable  plas- 
tics. Before  the  mandatory  recycling 
laws,  the  Macemons  dropped  off  recy- 
clables  every  few  weeks  on  their  way 
to  work  or  shopping.  "Now  the  city 
picks  up  everything  at  our  curb  once  a 
week,"  says  Mark.  "All  we  have  to  do 
is  sort  it,  and  take  it  out  to  the  curb." 

•  If  all  American  households  recycled  newspapers, 
we  could  save  a  million  trees  every  two  weeks. 

If  all  of  us  recycled  our  aluminum  cans,  we  could 
save  enough  of  the  metal  to  rebuild  our  entire 
commercial  air  fleet  every  three  months. 

TRANSPORTATION 

Mark  gets  about  40  miles  per  gallon 
on  his  Yamaha  motorcycle.  He  rides 
it  to  work  and  for  small  errands, 
weather  permitting.  In  choosing  the 
family  car,  Mark  and  Sue  studied  all 
the  cars  available  and  decided  on  a 
Chevrolet  Geo  Metro  XFi.  This  three- 
cylinder  gas  miser  gets  about  58  mpg 
on  the  highway — the  best  gas  mileage 
of  any  car  available. 

Mark  also  does  minor  maintenance 
on  both  vehicles — changing  spark 
plugs,  air,  fuel,  and  oil  filters,  and 
checking  the  tire  pressure. 

•  If  all  of  us  kept  our  tires  properly  inflated, 
America  could  save  three  supertankers  of  oil,  $2 
million,  and  13,000  tons  of  pollution  a  day. 

If  we  all  kept  our  cars  tuned,  we  could  save  $45 
million  and  cut  300,000  tons  of  pollution  daily. 

If  every  family  got  the  same  gas  mileage  as  the 
Macemom:,  we  would  not  have  to  import  a  drop  of 
oil,  and  auto-related  pollution  and  greenhouse  gas- 
ses  would  be  art  in  half. 

NATURAL  CLEANERS 

Reducing  their  household's  output 
of  chemicals  is  important  to  Sue  and 
Mark,  so  they  make  their  own  clean- 
ing products  for  dish  washing,  laun- 
dry, and  general  cleaning.  Sue  uses 
recipes  obtained  from  the  environ- 
mental organization  Greenpeace. 

The  cleaning  ingredients  are  old- 
fashioned  basics:  soap  flakes,  borax, 


Good  mainte- 
nance and  mile- 
age allow  the 
Macemons  to  cut 
their  transporta- 
tion-related pollu 
tion  (and  costs) 
by  more  than 
half. 


baking  soda,  washing  soda,  and  vine- 
gar. The  Macemons  say  that  in  their 
experience,  natural  cleaners  work  best 
in  soft  water.  Due  to  the  hard  water  in 
their  area,  they  use  a  water  softener. 

Mixing  up  the  ingredients  takes 
only  a  few  minutes  a  month.  Sue  buys 
in  bulk  and  makes  enough  to  last  for 
several  weeks.  To  get  a  copy  of  the 
recipes,  write  to  Greenpeace,  1436  U 
Street,  NW,  Washington,  DC  20009, 
and  ask  for  their  brochure  "Stepping 
Lightly  on  the  Earth:  Everyone's 
Guide  to  Toxics  in  the  Home." 
•  If  every  American  household  used  natural  clean- 
ers, we  could  keep  32  million  pounds  of  chemical 
cleaners  per  day  out  of  our  water. 


Making  all-natural  cleaners  saves  money 
and  requires  only  a  few  minutes  a  week. 


HOME  ENERGY 

The   Macemons   live   in   a   woo 
frame  two-year-old  suburban  hom 
with  three  bedrooms  and  two  bath!  i 
They  worked  with  their  builder  befoi 
construction  began  and  specified  th  I 
best   energy-efficient   features   avail  i 
able.   These  include:    •    2X6  stm  j 
walls  for  extra  insulation  (R-44  ceil  i 
ing,  R-33  walls).    •    Double-glaze 
windows.  •  Special  roof  trusses  tra 
extend  the  insulation  out  over  tn 
eaves.  •  An  insulated  wood-founda 
tion  basement.  •  Gas  appliances  thd 
use  electronic  pilot  lights.  •  A  watt 
heater  with  a  vacation  setting. 

Ceiling  fans  and  large  cutout  spacq 
between  rooms  improve  air  circuli 
tion  and  cooling.  Low-flow  showa 
heads  and  low-flush  toilets  help  cu 
down  on  water  waste. 

Sue  made  and  installed  quilted  in  » 
sulating    window   shades.    Magneti  H 
strips  hold  the  shades  to  the  frame  C  {{ 
the  window.  Per  window,  the  shades 
cost  about  $60. 

To  save  on  electricity,  the  Mace- 
mons use  compact  fluorescent  light 
bulbs.  Each  bulb  costs  $10  to  $12,  buM 
can  save  up  to  $70  in  its  lifetime. 

The  special  features  added  less  than  * 
$3,000  to  the  cost  of  their  house  Most  \ 
of  that  money  will  be  recouped  by  way 
of  lower  utility  bills  within  two  or 
three  heating  seasons.  Savings  after  \ 
that  are  pure  profit. 

continued  on  page  174 
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HOW  TO  USE 


37 

Environmentally  Sale 

Household  Cleaning 

S  Personal  Care 

Alternatives 
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Baking  soda  —  because  of  lis 
unique  properties,  environmental 
salety.  am)  economy  —  provides 
excellent  alternatives  to  many  household 
cleaning  and  personal  care  products  which 
contain  ingredients  harmful  to  the 
environment. 


m 


«$? 


37  REASONS  TO  USE  ARM  &  HAMMER  PRODUCTS, 


MAKE  THAT  38. 


t!W 


Cleaning  up  our  earth's 
environment  starts  at  home. 

So  send  for  this  free  ARM  & 
HAMMER'  Environmental  Use 
Wheel.  It  has  lots  of  ideas  on 
how  to  use  pure,  natural  ARM  & 
IJER*  Baking  Soda,  ARM  &  HAMMER*  Super  Washing  Soda, 
Kpsphate-free  ARM  &  HAMMER'  Laundry  Detergent  to  help 
[bur  home.  Use  ARM  &  HAMMER55  products  for  a  clean 
land  a  cleaner  environment. 


FREE 


ENVIRONMENTAL 
USE  WHEEL 

Send  this  certificate,  along  with  one  top  flap  from  one  of  the 
following  products:  ARM  &  HAMMER"  Baking  Soda  (16  oz.  or 
larger)  or  ARM  &  HAMMER*  Laundry  Detergent  (4  lb.  or  larger) 
or  ARM  &  HAMMER'  Super  Washing  Soda  (55  oz.  or  larger)  to: 
ARM  &  HAMMER"  Use  Wheel  Offer 
P.O.  Box  4949  Dept.  #P  Monticello,  MN  55365-4949 

Name 

Address 

City 


.State. 


■  Zip. 


Expiration  Date:  July  31, 1991 

■TM  ~~ 


way  to  get 
something  off 


your  chest. 


/ 


3M  Stripper  has  no  harmful  methylene  chloride  fumes.  It 
requires  no  protective  gloves  for  application.  It's  easy  It's  effective. 
And  it's  safer  than  ordinary  methylene  chloride  based  strippers. 
Try  3M  Safest  Stripper™  Paint  and  Varnish  Remover  on  your  next 
project.  It's  available  wherever  you  buy  wood  refinishing  supplies. 

Innovation  working  for  you" 


E  1991  3M 
36USC380 


3M'Q9P 

Worldwide  Sponsor  1992  Olympic  Games 


EARTH-FRIENDLY  FAMILY 

continued  from  page  172 

•  If  everyone  insulated  as  well  as  the  Macemons, 
we  could  save  the  energy  equivalent  of  70  super- 
tankers of  oil  a  day,  eliminate  28  electrical  power 
plants,  and  generate  $20  billion  in  savings. 

Putting  thermal  shades  on  our  windows  could 
save  $26  million  o  day,  and  eliminate  the  need  for 
the  energy  equivalent  of  15  power  plants. 

Installing  three  compact  fluorescent  light  bulbs  in 
every  home  in  America  could  cut  47  tons  of  pollution 
and  save  $6  million  dollars  per  day,  and  eliminate 
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Thermal  shades  cut  pollution. 


12  power  plants. 

Add  up  the  energy  savings  from  above  and  «■ 
could  do  away  with  half  our  nuclear  reactors.' 

GROCERIES  AND  SHOPPING 

Mark  and  Sue  cart  home  produi 
and  groceries  in  canvas  and  cotU 
mesh  bags.  They  carry  heavy  items  ii 
reusable  cardboard  boxes  and  spi 
ly  use  paper  grocery  sacks.  Sue  favi 
foods  packaged  in  paper,  glass, 
metal  (all  of  which  they  recycle).  Max 
gets  diapered  in  reusable  cotton,  but 
Sue  concedes  to  buying  him  processel 
foods  to  save  time. 

Mark  and  Sue  admit  that  small 
shopping  is  the  most  time  consuming 
of  all  their  environmentally-friendly 
habits.  The  choices  they  face  are  not 
always  good.  It  takes  time  to  evaluati 
packaging  and  look  for  recycling  la- 
bels. Store  clerks  have  to  be  remindej 
not  to  bag  or  wrap  items  in  plastic. 

•  If  Americans  reduced  the  amount  of  packaj 
they  bring  home  by  half,  we  could  reduce  the 
going  into  landfills  by  15  percent  and  our  paper 
by  25  percent. 

YARD  AND  LAWN  CARE 

The  Macemons'  goal  is  to  plant  as 
many  trees  as  they  can  in  their  lifetimf 
and  they  are  starting  in  earnest  wil 
their  new  yard. 

Good  maintenance  keeps  the  fan? 
ily's  lawn  weed  free  without  chemical 
herbicides.  Mark  uses  organic  fertiliz- 
er and  a  push  mower.  Grass  clipping 
are  left  in  place  as  mulch. 

Mark  cites  several  pleasant  benefit! 
to  using  the  push  mower — aerobic  en 
ercise,  no  fumes,  and  no  noise.  He  cafl 
mow  the  lawn  early  in  the  morning 
without  disturbing  the  neighbors. 
"When  the  push  mower  is  set  up  cob 
rectly  it  really  works  well,"  saw 
Mark.  The  important  thing  is  to  havj 
it  professionally  sharpened  and  adjusfl 
ed  every  year." 

•  If  every  homeowner  in  the  country  planted  tdfl 
deciduous  trees,  those  trees,  when  grown,  would 
remove  more  than  18  million  tons  of  carbon  dioxide 
from  the  air  and  save  us  more  than  $4  billion  ii 
utility  bills  annually. 

*Thanks  to  the  Alliance  to  Save  Ener- 
gy for  compiling  the  facts  on  transpor- 
tation and  home  energy  use,  and  to 
the  American  Forestry  Association 
for  their  facts  on  trees.  BD 

Regional  editor:  Sharon  Ross 
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<An  American  Tail  Shows 
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►uick!  Hop  aboard  your  starbound  bike. 
You're  flying  with  E.T.*  to  his  home  planet  in  an 
adventure  beyond  imagination.  Return  to  Earth  to 
face  the  howling,  growling  fury  of  King  Kong  and 
the  mind-boggling  power  of  an  8.3  Earthquake.® 
Then  brace  yourself  for  the  baddest  stuntmen 
around  in  the  Riot  Act.5"  Have  a  ball  reliving  the 
antics  of  America's  zaniest  redhead  in  Lucy: 
A  Tribute.™  Learn  the  secrets  of  special  effects  in 
The  World  of  Cinemagic5"  Thrill  to  it  all  and  much, 
much  more  at  Universal  Studios  Hollywood.  No 
one  makes  believe  like  we  do®! 


I      Take  $3.00  off  per  person,  for  up  to  4  people, 
when  you  present  this  certificate  at  our  gate. 


I 


§  ' 


L^^^^=         attractions.  Open  daily  except  Thanksgiving  and  Christmas.  For 
w  information  call  (818)  508-9600.  ©  1991  Universal  City  Studios,  Inc. 


This  discount  cannot  be  combined  with  any  other  offer.  Offer 
expires  12/15/91.  Admission  price  covers  Tram  Ride,  all  shows  and 


I  SAir  The  Official  Airline  of  Universal  Studios  Hollywood  and  Florida.  Hertz  The  Official  Car  Rental  Company.  ©1991  Paramount  Pictures.  All  Rights  Reserved.  STAR  TREK  is  a  ®  of  Paramount  Pictures.  The  E.T.  character  \; 
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AMILY  TRAVEL 


FLYING  WITH 
TOTS 


Tips  to  make  your  plane  trips 
more  enjoyable  for  the  whole  family 

ook  early  for  the  seats  you  like, 
hether  you  prefer  aisle,  window,  or 
[  ulkhead  for  extra  legroom. 
essen  ear  pain  by  having  tots  suck 
ti  a  bottle  or  a  pacifier  during  take- 
ffs  and  landings.  Chewing  gum 
orks  well  for  older  children. 
ack  at  least  two  extra  sets  of  kids' 
iOthes  and  a  sweater  in  your  carryon. 

TRAVEL  PLANNING 

se  page  J5  for  a  listing  of  free  travel  inf or- 
ation and  literature  you  can  order. 

TTER  HOMES  AND  GARDENS,  APRIL  1991 


Carry  medications  you  might  need 
on  board  with  you,  including  chil- 
dren's aspirin  or  a  pain  reliever,  and 
motion  sickness  remedies  suggested 
by  your  doctor. 

Pack  moist  towelettes  for  sticky  fin- 
gers and  accidents. 


Stuff  your  carryon  with  enough  dia- 
pers, baby  food,  formula,  and  bottles 
to  get  you  through  a  long  flight  and  a 
delay  of  several  hours. 
Bring  snack  food  or  sandwiches  for 
finicky  kids.  Peanut  butter,  jam,  and  a 
roll  can  tide  them  over  until  landing. 
Take  along  a  favorite  stuffed  ani- 
mal or  cuddly  toy. 

Tote  books,  coloring  games,  and 
quiet  toys.  Some  kids  love  story  tapes 
on  their  personal  cassette  players. 
Sealed  With  A  Kiss  provides  innova- 
tive, custom-tailored  travel  kits  full  of 
magic  pencil  games,  puzzles,  and 
crafts  for  children  IV2  and  older;  $30; 
800/888-SWAK  or  301/468-2604. 
Prepare  your  kids  by  reading  to 
them  and  telling  them  about  planes, 
hotels,  and  your  destination. 

continued  on  page  J2 
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IDAHO 

OUT  OF  THE  MAINSTREAM, 


AND  INTO  OURS. 
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You'll  find  lots  of  them  in  Idaho.  Silver  Creek  near  Sufi  Valley,  the  Clearwater, 

■  - 

Henry's  Fork  and  hundreds  more  that  thread  their  way  through  our  pristine  state. 
I  brimming  with  things  not  usually  found  in  the  mainstream:  clean,  clear  water; 
trout;  relaxation,  and  just  plain,  old-fashioned  fun. 


CALL  FOR  OUR  FREE,  FULL-COLOR  BR( 

1-800-635-7820 


>***. 
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Kids  love  the  attention. 

Bring  someone  you  love  to  an  Aston  condominium 
resort  in  Hawaii  and  collect  some  wonderful  family 
memories.  Swim,  surf  and  sun  at  our  marvelous 
beaches. . .  then  return  to 
your  spacious  Aston  suite 
with  amenities  families 
appreciate — like  separate 
bedrooms,  fully  equipped 
kitchens,  and  daily  maid 
service.  Many  resorts  offer 


tennis  and  recreation  areas  or  summer  activity 
programs  for  kids,  too.  Plus,  all  Aston  Kids  can  check 
out  books  and  games  at  the  front  desk.  Here's  even 
more  fun!  Aston's  Fun  Book  gives  you  coupons  for 
free  meals,  gifts  and  admissions.  And  for  just  $9  more 
daily,  drive  a  Budget  Rent-A-Car. 

Parents  love  the  prices.$4750 

One-bedroom  suites.  Sleeps  4,  so  kids  stay  free! 

Daily,  per  person,  double  occupancy  4/1-12/20/91 


Toll  Free  800-922-78C 


24-Hour  Reservations 
See  Your  Travel  Agen 


Aston. . .  Wonderful  choices  on  5  islands. 


continued  from  page  Jl 

NEW  PRODUCTS  TO  HELP 
TRAVELERS 

USAtlas.  This  road  atlas  contains 
maps  dividing  the  U.S.  into  250-mile 
sections,  so  you  no  longer  have  to  con- 
stantly flip  back  and  forth  between 
Maryland,  Virginia,  Illinois,  and  Mis- 
souri to  plot  a  route  from  Washing- 
ton, D.C.,  to  St.  Louis,  Missouri. 
H.  M.  Gousha,  $9.95. 
Sesame  Street  Travel  Games.  Let 
Big  Bird  and  friends  entertain  your 
preschooler  on  those  long-distance 
rides.  The  three  easy-to-carry  games: 
How  Many?  Counting  Game,  Mix 
and  Match  Game,  and  I  Remember 
the  Alphabet. 

Bert  and  Ernie  and  Cookie  Monster 
star  in  their  own  version  of  UNO,  a 
tried-and-true  family  card  game. 
Ear  Ease.  No  more  screaming  chil- 
dren on  takeoffs  and  landings  with 
this  easy-to-pack  device  that  relieves 


pressure  on  ears.  Just  fill  Ear  Ease 
with  hot  water  (the  flight  attendant 
will  supply  it  if  you  ask)  and  place 
over  your  tot's  ears.  $24.50  for  a  unit 
for  one  ear,  $45  for  two.  You  can  or- 
der Ear  Ease  from  Norm  Thompson 
and  Solutions,  800/342-9988. 


TRAVELER'S  KIT 

First-aid  for  family  travelers 

Keep  this  emergency  medical  kit 
packed  so  trips  just  mean  grab  and  go. 
Include  medications  appropriate  for 
children  and  adults.  Stash:  aspirin  or 
an  aspirin  substitute;  a  thermometer; 
cough  syrup;  a  decongestant;  vitamins 
and  medications  normally  taken; 
medication  to  relieve  diarrhea;  ban- 
dages; gauze  pads;  antibiotic  oint- 
ment; a  motion-sickness  remedy; 
sunscreen;  insect  repellant;  ointments 
or  sprays  to  soothe  sunburn,  rashes, 
and  poison  ivy;  and  tweezers  and  a 
sterile  needle  for  splinter  removal. 


GREAT  GETAWAYS  TO 
GATHER  THE  GENERATIONS  I 

Intergenerational  vacations  can  be  < 
treasured  family  time.  But  to  make  I 
them  great  for  everyone  from  Grand- 
dad to  a  newborn,  plan  carefully. 
Book    enough    space.    Be    realistic 
about  bedrooms  and  bathrooms. 
Clarify  ahead  of  time  how  you'll 
split  lodging,  grocery,  restaurant,  and 
car-rental  costs. 

Pick  a  place  that  offers  variety  for" 
different  ages  and  interests:  children's 
programs,  sports  for  teens,  golf  for' 
Grandma,  and  swimming  for  you. 
Consider    physical    limitations.    If 
walking  is  a  problem  for  an  elderly 
uncle,  rent  a  condo  without  stairs,  or 
choose  a  resort  with  easily  accessible 
facilities  and  a  shuttle  bus. 
Let  everyone  have  a  chance  to  de- 
cide what  activities  the  group  will  do. 
Build  in  separate  time.  Even  in  the 
closest  clan,  people  need  some  quiet 
time  for  reading  or  napping. 
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CONDOS  AND 
VILLAS 

Save  money  while  you 
stay  in  luxury 


the  Aston  Kaanapali  Shores  offers  guests 
1  prime  Maui  location. 

I  A  condo  frees  you  from  cramming 
Ihe  family  into  a  single  room.  Wheth- 
lr  at  the  beach,  in  the  mountains,  or  at 
likeside,  your  condo  comes  with  all 
(he  comforts  of  home — a  complete 
litchen,  living  room,  and  usually  a 
/asher  and  dryer,  besides  the  bed- 
poms.  The  money  saved  by  making 
breakfasts  and  sandwich  lunches  lets 
tou  splurge  on  such  other  vacation 
Measures  as  fine  dinners,  helicopter 
Kdes,  guided  tours,  and  boat  rentals. 
I  Villas  offer  added  pampering  over 
fondos.  There's  more  privacy,  often 
tour  own  pool,  and  frequently  a  staff 
[hat  includes  a  maid,  a  butler,  and  a 
look.  With  up  to  six  bedrooms,  villas 
Irove  economical  for  extended  family 
rips.  Rental  companies  to  consider: 
:ondo  Network  represents  750 
[ondo  resorts  in  the  U.S.,  the  Caribbe- 
In,  and  Mexico.  A  three-bedroom 
[ondo  in  Orlando  costs  $140  a  night, 
[nd  a  two-bedroom  unit  in  Winter 
Park,  Colorado,  runs  $150.  Book 
fcirough  a  travel  agent  or  call  directly 
or  information,  800/34-CONDO. 
Hideaways  International,  a  travel 
Hub,  features  condos  and  villas  in  the 
U.S.,  the  Caribbean,  the  Bahamas, 
Europe,  and  Central  America.  With 
Ihe  $79  membership,  you  get  to  peruse 
Jwo  magazines  of  properties  and  list- 
tags  of  privately  owned  rental  condos 
bid  resorts.  Sample  one-week  deals: 
L>n  Maui,  two  people  can  share  a  stu- 
lio  at  the  beachfront  Aston  Kaana- 
kali  Shores  for  $973;  a  three-bedroom 
knit  for  up  to  seven  people  at  the  As- 
on  Kamole  Sands  costs  $1,435,  with 
continued  on  page  J4 
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Montana  is  the  perfect  place  for  outdoor  family  fun.  For 
your  free  Montana  Vacation  Planning  Kit,  write  or  give 
us  a  call.  We'd  love  to  hear  from  you. 

I  I 


Name 


Address 


City 


State 


Zip 


□  Free  Delivery.  Allow  3-4  weeks.     □  First-class  delivery.  Enclose  $2. 
MAIL  COUPON  TO:  Travel  Montana.  Room  131,  Deer  Lodge.  MT  59722 

Or  call  toll  free:  1-800-541-1447,  ext.  131. 
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VACATION  INFORMATION,  IDEAS,  TRIPS  AND  PLACES  TO  STAY 


OREGON 


ROSEBURG 


Expect  the 
Unexpected 

Stalk  Wild  Tigers 

Tour  Fine 
Wineries 

Ride  Turbulent 
Rapids 

Hook  a  Trout 
Dinner 

All  this  and  more  in 

Funtastic  Southwestern  Oregon! 

ROSEBURG 

For  FREE  brochures  write  to: 

City  of  Roseburg  Visitors  &  Convention  Bureau 

P.O.  Box  1262-BH,  Roseburg,  OR  97470 
Toll  free:  1-800444-9584 


WASHINGTON 


Wonder 


Send  for  your  free  200-page  full-color 

vacation  planning  guide  to 

Washington  State  today  by  calling 

1-800-544-1800  ext.033.  Or  would 

you  rather  keep  wondering? 

Washington 

AConstant  State  of  Wonder 

I]  ,..n.    Tourism  Development  Division,  #049 

101  General  Adm.nistrjt.on  Building,  AX-13, 

Olvmpia,  WA  98504-0613 


WYOMING 


This  Year, 
Go  Wild. 


r 

\^JO, 


tome  see  the 
wildlife  in  Grand  Teton 
and  Yellowstone  National 
Parks.  Stay  in  the  Wild  West 
town  of  Jackson.  You'll  find 
your  own  ways  logo  wild  in 
Jackson  Hole, 
Wyoming. 


JACKSON  HOLE 

-  WYOMING  ~ 
JACKSON  HOLE  VISITORS  COUNCIL 

P.O.  Box  982,  Dept.  57,  Jackson,  WY  83001 
1-800-782-0011  ex,  57 


CALIFORNIA 


A  TAHOE  SUMMER 

More  Than  A 
Spectacular  Lake 


•  Gorf  Packages 

•  Honeymoon  Packages 

•  Boat'Shows  •  Rodeos  •  Air  Show 


FOR  COMPLETE  SPECIAL  EVENT  INFO 
AND  FREE  COLOR  GUIDE: 

Tahoe  North  Visitors  &  Convention  Bureau 
P.O.  Box  5578         Tahoe  City,  CA  95730 
TOLL  FREE:   (800)  TAHOE  4  U 
(800)  824-6348 


continued  from  page  J3 
Hideaways  members  getting  a  10- per- 
cent discount.  A  three-bedroom 
beachfront  villa  for  six,  one  hour 
south  of  Cancun,  Mexico,  costs 
$1,785.  Dept.  BHG,  P.O.  Box  1270, 
Littleton,  MA  01460;  800/843-4433,  in 
Massachusetts,  508/486-8955. 
Passport  Ltd.  Villas  and  Luxury 
Resorts  concentrates  on  the  Caribbe- 
an, and  can  arrange  for  drivers  and 
nannies.  You  can  rent  a  three-bed- 
room villa  within  walking  distance  of 
the  beach  at  Ocho  Rios,  Jamaica, 
staffed  with  a  cook,  a  maid,  and  a  pool 
attendant  for  $1,450.  Villa  Mawr,  a 
four-bedroom  hilltop  abode  overlook- 
ing the  ocean  in  Montego  Bay,  comes 
with  a  pool  and  staff  of  four;  $2,600 
for  three  couples,  $3,150  for  four  cou- 
ples for  one  week.  Prices  good  from 
April  15  to  December  15.  Dept.  BHG, 
P.O.  Box  14241,  Atlanta,  GA  30324; 
800/331-8681. 

Creative  Leisure  International, 
with  condos,  villas,  and  even  Europe- 
an castles,  creates  specialized  vacation 
packages  that  can  include  air  trans- 
portation, cars,  and  snorkeling  trips, 
plus  tennis  and  golf  lessons.  Book 
through  a  travel  agent,  or  call  for  in- 
formation, 800/426-6367. 
Colony  Hotels  and  Resorts  has  con- 
dominiums and  villas  in  Hawaii  and 
on  the  mainland,  as  well  as  in  the  Ca- 
ribbean. Book  directly:  800/777-1700. 


TO  SAVE 
ON  AIRFARES 

Seven  simple  ways  to  keep  your 
ticket  prices  down  to  earth 

With  more  than  12  different  air- 
fares for  coach  seats  on  a  plane,  nab- 
bing the  lowest  fare  begins  with  two 
essentials:  an  astute  travel  agent  who 
compares  the  available  options,  and  a 
traveler  willing  to  be  flexible  about 
flight  times  and  routes. 

Other  tickets  to  bargains: 

1.  Travel  midweek.  Tuesday,  Wed 
nesday,  and  Thursday  departures  of- 
ten cost  less. 

2.  Stay  over  a  Saturday  night. 

3.  Book  as  far  in  advance  as  possi- 
ble. Only  a  limited  number  of  14-  and 
21 -day  advance  purchase  seats  are  set 
aside  for  each  plane. 

continued  on  page  J6 
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r,  Better  Homes  and  Gardens"  travel  advertisers  listed  below  will  provide  you  with  free  information  about  their 
i  ies  and  services.  Circle  the  numbers  for  the  material  you  need,  indicate  your  name  and  address,  send  $1.00  for 
jig,  and  we'll  forward  your  requests  to  the  appropriate  advertisers.  If  the  coupon  has  been  used,  send  your  list  of 
the  numbers  to  Better  Homes  and  Gardens,  P.O.  Box  4534,  Dept.  9104W,  Des  Moines,  IA  50336. 


ALABAMA 

Mama — Year-round  vacation  fun  from  moun- 
iakes  to  white  Gulf  beaches, 
i  sville  Convention  &  Visitors  Bureau — 
t  i  for  your  free  vacation  package.  Great  fun 
I  veryone  in  Huntsville,  Alabama! 

CALIFORNIA 

3  e  North  Visitors  &  Convention  Bu- 
ll—Tahoe  North-call  for  a  beautiful  4-color 
El  planner.  1-800-TAHOE-4-U. 

COLORADO 

tfrado  State  Tourism — Discover  the  in- 
Ijble  range  of  things  to  see  and  do  in  Colo- 
r  Send  for  free  vacation  guide. 

CONNECTICUT 

Ciecticut — Classic  vacation  memories  are 
tig  for  you  in  Connecticut.  Whether  you 
Sise  the  coast,  country  or  city,  you  can  en- 
j!ne  of  our  many  CLASSIConnecticut  Close- 

DISTRICT  OF  COLUMBIA 

lington,  D.C.  Weekends — Enjoy  spectac- 
jjhopping,  theater  and  night  life!  Our  monu- 
:s  and  museums  are  all  free.  Brochure  lists 
[otels  offering  reduced  weekend  rates. 

FLORIDA 

ona  Beach-Oceans  Eleven  Resorts— 

ly-oriented,  oceanfront  resorts  Discounts 
» 25%. 

over  Southwest  Florida's  Lee 
id  Coast — Sanibel/Captiva  and  Ft.  Myers 
3.  Send  for  free  vacationer's  Guide. 
ey/Epcot  Area-The  Villas  of  Somerset — 
2  &  3  bedroom  units.  1-800-344-3959. 
da  Tourism — "See  Florida-Coast  to  coast 
bast."  New  Vacation  Guide  helps  plan  a 
let  vacation  in  a  perfect  place. 
fees  Beach  Hotel  &  Golf  Club — Once  all 
Ma  was  like  this.  Relaxed  vacation  on  Gulf 
ijexico. 

Itndo — Go  for  the  Magic!  FREE  Official  Visi- 
SGuide.  Accommodations,  Attractions,  Res- 
lnnts,  Shopping  and  More! 
i  lias  County,  FL— Sun  splashed  St.  Pete- 
brwater.  Beaches  near  Dlisney  World,  Uni- 
;  ii  Studios  and  Busch  Gardens. 
rsota  &  Florida's  Gulf  Coast  Islands — 
foe  by  the  blue-green  Gulf  waters  on  the 
ra's  finest,  whitest  sand  beaches.  Call  813- 
»1877. 

:  :h  Seas  Plantation-Captiva  Island — Off 
fela's  SW  coast.  1-800-237-3102.  In  FL 
^282-3402. 

.  iial  Beach  &  Tennis  Resort— Sanibel  Is- 
i.s  most  luxurious  beachfront  resort,  offers 
ftous  1  and  2  bedroom  suites,  1 3  tennis 
ks,  five  pools,  sailing,  golf,  fishing,  biking, 
(more.  800-237-4184. 

I  Florida's  Space  Coast! — Closest  beach- 
I  Walt  Disney  World  Resort.  Color  Bro- 
h-  1-800-USA-1969. 
Ill  Disney  World!  Sea  World!  Universal 
|!ios! — Kissimmee-St.  Cloud  has  26,000  af- 
nble  accommodations  closest  to  Central 
da's  best  attractions! 

GEORGIA 

Ben  Isles  of  Georgia — St.  Simons  Island, 

ill  Island,  Sea  Island,  Little  St.  Simons  Is- 

|  Full  color  vacation  Guide. 

tinnah — "The  Most  Beautiful  City  in  North 

pica."  Free  60-page  color  guide.  1  -800- 

tCHARM. 

HOTELS 

(tn  Hotels — Aston  Hotels  &  Resorts  Family 

!  Kids  stay  free,  over  25  properties,  5  Ha- 

i  n  Islands. 

I  Western  Hotels,  Motor  Inns  and  Re- 

fs — For  a  free  travel  guide  of  Gold  Crown 

I  application  call  1-800-528-1234. 

I  on  Carriage  House  Inns — An  exclusive 

Iction  of  small,  historic  hotels  and  country 

f  Call  1-800-CLARION  for  reservations. 


24.  Holiday  Inns — A  great  place  for  family  re- 
unions. We'll  make  you  feel  right  at  home.  Call 
1-800-HOLIDAY  and  ask  for  our  special  group 
rates. 

25.  Summerfield  Suites — New!  1  &  2-bedroom 
suites.  They  feature  video  cassette  players, 
complete  kitchens,  much  more. 

IDAHO 

26.  Idaho  State  Tourism — Towering  mountains, 
crystal  lakes,  famous  Whitewater.  Send  for  free 
color  brochure. 

IOWA 

27.  Visit  Iowa— Discover  Iowa  Treasures.  Call 
1-800-345-IOWA  for  a  free  Guide. 

KENTUCKY 

28.  Kentucky's  Fascinating  Kentucky  Horse 
Park — near  Lexington. 

29.  Kentucky's  Western  Waterland— Experience 

beautiful  Western  Kentucky-its  fantastic  lakes 
and  rivers,  its  scenic  backroads,  its  exciting 
and  historic  attractions,  its  uncommon  wealth 
of  things  to  see  and  do.  Color  brochure/map 
lists  accommodations,  restaurants,  shopping, 
services,  special  events  and  activities. 

LOUISIANA 

30.  Louisiana — Quisine,  Culture,  History  and  Hos- 
pitality. Come  and  experience  Louisiana  during 
1991  —  we're  REALLY  cookin'  now! 

MAINE 

31.  Bar  Harbor  Chamber  of  Commerce — 

Maine's  island  paradise.  This  resort  has  it  all: 
from  shopping  and  dining  to  adventure  on  the 
high  seas  and  in  Acadia  National  Park.  Free 
vacation  brochure. 

32.  Golden  Anchor  Inn,  Bar  Harbor,  ME — Enjoy 
oceanfront  accommodations  in  downtown  Bar 
Harbor.  Private  pier  with  restaurant. 

MARYLAND 

33.  Maryland — Is  truly  more  than  you  can  imagine- 
...Live  for  the  weekend!  1  -800-962-1 1 73. 

MASSACHUSETTS 

34.  Cape  Cod — A  unique  corner  of  America  where 
each  day  greets  you  with  pounding  sun*  and 
fresh  salt  air  along  300  miles  of  coastline 
which  will  amaze  you  with  its  beauty.  Come,  re- 
lax and  enjoy. 

35.  Plymouth,  Mass. — Share  the  Spirit  of  Massa- 
chusetts. Here  where  it  all  began. 


MEXICO 

36.  Melia  Hotels — Five-star  luxury  resorts  on 
Mexico's  finest  beaches.  1  -800-336-3542. 

MICHIGAN 

37.  Celebrate  the  Great  Lakes  in  Michigan — 

Send  for  free  travel  information. 

MINNESOTA 

38.  Minnesota — Explorer  Newspaper — Free!  24- 
pages,  full-color.  Our  Summer  '91  issue  will 
help  you  plan  a  great  MN  vacation.  Call  1-800- 
537-8100. 

MONTANA 

39.  Custer  Country,  MT— Free  Tour  Guide/E- 
vents Calendar.  Custer  Battlefield  Nat'l  Monu- 
ment, recreation,  camping. 

40.  Montana  Getaways — Free  Vacation  Planning 
Kit,  with  information  about  attractions,  historical 
sites  and  museums,  Glacier  and  Yellowstone 
National  Parks. 

NEVADA 

41.  Nevada — Discover  Both  Sides  of  Nevada! 
Send  for  free  travel  information  or  call  1  -800- 
NEVADA-8. 

NEW  HAMPSHIRE 

42.  New  Hampshire:  Seacoast,  Lakes  and 
Mountains — Lodging,  dining,  attractions, 

events,  parklands all  in  the  free  164-page 

color  Official  New  Hampshire  Guidebook. 

43.  New  Hampshire's  Lakes  Region — Free  Guide 
Book,  map  &  brochures.  Great  family  get- 
aways. 

NEW  YORK 

44.  1000  Islands-Jefferson  County  Region, 

NY— Over  1 800  islands  dot  the  St.  Lawrence 
River  and  Eastern  Shores  of  Lake  Ontario. 
Boating,  fishing,  festivals,  Boldt  Castle,  boat 
tours  and  more.  1-800-5ISLAND  (NYS)  or  1- 
800-8ISLAND  (U.S.  &  Canada). 

45.  Finger  Lakes,  NY — Favorite  family  vacation- 
land.  1 1  Fresh  water  lakes,  outdoor  &  indoor 
attractions  &  activities.  Museums,  wineries, 
more! 

46.  Montgomery  County,  NY — We're  history!  Also 
recreation,  sightseeing,  art  and  relaxation.  Dis- 
cover the  leisurely  pace  of  Montgomery  Coun- 
ty. And  stay-comfortably  and  affordably.  Free  I 
LOVE  New  York  Montgomery  County  Travel 
Guide.  800-743-7337. 


(Continued  on  the  next  page) 
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NORTH  CAROLINA 

47.  Biltmore  Estate,  Asheville,  NC — Grand  250 
room  French  Renaissance  Chateau,  gardens 
and  winery  amid  8,000  acres  of  the  Blue  Ridge 
Mountains.  1-800-543-2961. 

48.  Graham  County,  NC — Great  Smokies,  Fon- 
tana  Lake,  and  Joyce  Kilmer  Forest.  Free  Col- 
or Brochure. 

49.  Great  Smoky  Mountains  Railway — View  the 
Great  Smoky  Mountains  from  the  rails.  Round- 
trip  excursions  April  thru  Dec.  Coaches  and 
open  cars.  1 0  different  excursions.  General 
office:  Sylva,  NC  Call  9800-872-4681  Ext.  Y. 

50.  Jackson  County,  NC — Includes  the  Smokies, 
the  Blue  Ridge,  Cherokee,  Cashiers,  Dillsboro. 
Free  color  brochure. 

51.  North  Carolina — Travel  Package  with  facts  for 
planning  where  to  go,  where  to  stay,  and  what 
to  do  on  a  North  Carolina  Vacation. 

OREGON 

52.  Oregon  State  Tourism — For  a  free  state 
travel  guide,  call  1  -800-547-7842  outside 
or  1-800-543-8838  in  OR. 

53.  Roseburg  Chamber  of  Commerce — Stalk 
shy  cheetah,  ride  wild  rivers,  play  in  crystal 
clean  lakes.  Free  brochure  1  -800-444-9584. 

PENNSYLVANIA 

54.  Bucks  County,  PA — Where  Washington 
crossed  the  Delaware,  Mercer  collected  early 
American  tools  and  Pearl  Buck  wrote.  Enjoy 
Sesame  Place  &  New  Hope's  artists.  Free 
travel  guide  &  map. 

55.  Gettysburg,  PA — America's  Turing  Point!  Over 
25  Attractions.  "Pennsylvania:  America  Starts 
Here!" 

56.  Housatonic  Valley — Jazz  brunches,  Revolu- 
tionary War  Battles,  sculpture  garden,  colonial 
architecture,  crafts,  antiques,  fashions,  inns  & 
hotels.  Packages. 

57.  Pennsylvania  Dutch  Country/Hershey — 
Beautiful  farmland,  the  nation's  oldest  Amish 
settlement,  and  one  of  America's  premier 
theme  parks  combine  for  the  perfect  family 
vacation.  Free  Visitors  Guide-phone 
1-800-735-2629,  ext  420I. 

58.  Lehigh  Valley,  PA — Dorney  Park/Wildwater 
Kingdom,  Canal  Boat  Ride,  Steam  Railroads, 
Bethlehem  Moravian  Community,  Unique  Mu- 
seums, Caves,  Fairs/Festivals,  Cycling,  An- 
tiquing, Shopping,  Great  Restaurants,  Fine 
Hotels,  Bed  and  Breakfasts  and  Country  Inns. 
Free  Vacation  Kit. 

59.  Pennsylvania — America  starts  here.  Our  free 
travel  package  includes  activities,  events  guide 
and  Pennsylvania  map. 

60.  Pocono  Mountains — Free  full  color  guide  to 
Pennsylvania's  fun-filled  vacationland.  1  -800- 
POCONOS  (1-800-762-6667) 

61.  Rediscover  Beaver  County,  PA — For  free 
brochures  call  1-800-342-8192  US/Canada. 

62.  Skytop  Lodge — 5,500  acres  Pocono  Resort 
with  golf,  skiing,  tennis,  indoor  and  outdoor 
pools,  fitness  center.  Family  Plan  where  chil- 
dren 1 7  and  under  stay  Free,  including  meals. 
717-595-7401. 

RHODE  ISLAND 

63.  Rhode  Island,  America's  First  Resort— Tour 

legendary  Newport.  Stroll  Providence's  historic 
Benefit  Street.  Follow  the  sun  along  400  miles 
of  spectacular  coastline.  Discover  Block  Island, 
a  rustic  jewel  just  a  boat  ride  offshore.  Call 
1-800-556-2484. 

SOUTH  CAROLINA 

64.  Charleston,  SC — This  historic  seaport  city  is 
an  ideal  vacation  destinatin.  Carriage  tours, 
museums,  antique  shops,  historic  homes,  and 
plantations.  From  charming  inn  and  luxury 
hotels  to  beach  resorts.  Miles  of  clean, 
public  beaches. 

65.  Kiawah  Island  Resort  Accomodations — Near 
historic  Charleston.  Deluxe  Villas.  10  mile 
beach,  golf,  tennis  &  more.  1-800-845-3911. 

66.  Myrtle  Beach  Area,  SC — Americas's  resort  for 
affordable  family  vacations. 


67.  Sands  Oceanfront  Resorts — 7  oceanfront  re- 
sorts from  which  to  choose:  Myrtle  Beach,  SC; 
Wrightsville  Beach  and  Atlantic  Beach,  NC.  All 
offer  golf  packages  and  beach  fun  1  -800-845- 
6701. 

68.  Seabrook  Island  Resort  Accommodations — 
Private  resort  island.  Near  historic  Charleston. 
Golf,  tennis,  oceanside  dining.  1-800-845-2233. 
Ext  260. 

69.  South  Carolina — Vacation  Guide  &  travel  map 
80  color  pages  of  uncrowded  beaches,  cham- 
pionship golf,  historic  plantations,  shopping, 
dining,  &  events. 

70.  Wild  Dunes  Resort  Accommodations — Only 
12  miles  from  historic  Charleston.  World-class 
golf  and  tennis.  Free  brochure.  1-800-346- 
0606.  Ext  260. 

TENNESSEE 

71.  Gatlinburg,  TN — Summer  fun  is  a  breeze  in 
Gatlinburg!  For  information  call  1  -800-822- 
1998. 

72.  Hidden  Mountain  Resort  "The  Smokies  at 
their  Best" — Your  own  private  Hide-away 
complete  with  fireplace,  cable  TV  and  even  a 
hot  tub  if  you  want  one.  All  this  only  minutes 
from  Gatlinburg,  Pigeon  Forge,  and  the  Nation- 
al Park. 

73.  Memphis,  TN — Send  for  Visitors  Kit  including 
unique  attractions  and  points  of  interest  map. 

74.  Pigeon  Forge — For  family  fun,  get  your  guide 
to  Action-packed  Pigeon  Forge.  Call  800-251- 
1900,  ext  BHG. 

75.  Smoky  Mountain  Visitors  Bureau,  Town- 
send,  TN — "The  Peaceful  Side  of  the  Smo- 
kies". Free  map  of  Smokies/accommodation 
guide. 

76.  The  Wonders — Free  brochure  on  Catherine 
the  Great  Exhibition  in  Memphis.  April  10th- 
September  8th. 

UTAH 

77.  Heart  of  the  Rockies — Enjoy  scenic  Heart  of 
the  Rockies.  UT,  ID,  WY,  MT.  Ideas,  maps,  fun. 

78.  Western  River  Expeditions — Free  River  Trip 
Planner.  1-800-453-7450. 

VERMONT 

79.  Smugglers'  Notch,  VT — Kids'  fun  Guaranteed! 
Family  fun  in  our  Vermont  Mountain  Magic  with 
resort  Village  living.  Award  winning  children's 
programs  tots  to  teens.  6  pools,  3  waterslides, 
shops,  dining,  and  certified  child  care  (newborn 
&  up)  all  within  250  yards.  1-800-451-8752  U.S. 
or  1-800-356-8679  Canada. 

VIRGINIA 

80.  Fredericksburg,  VA — Washington's  boyhood 
home,  50  miles  south  of  DC.  Color  brochure 
with  things  to  experience  in  a  town  that  re- 
members when  America  was  young.  1  -800- 
678-4748. 

81.  Virginia — For  lovers  of  beaches,  mountains, 
and  history,  write  for  color  vacation  planning 
guidebook.  Virginia  is  for  Lovers. 

82.  Virginia  Beach  is  Good.  Clean.  Fun — 
Free  full-color  beach  vacation  guide. 
1-800-VA-BEACH. 

83.  Virginia  Peninsula — Information  and  room 
reservation  in  Hampton,  Newport  News  and 
parts  of  Williamsburg.  1  -800-333-RSVP, 
1-800-333-7787. 

WASHINGTON 

84.  Washington  State  Tourism — Free  book  of 
wonders!  Send  for  your  Washington  State  trav- 
el guide  today. 

WEST  VIRGINIA 

85.  Travel  West  Virginia — Discover  the  Welcome 
Change  of  West  Virginia  by  calling  for  the 
Official  State  Travel  Guide  including  more 
than  1 76  pages  of  travel  information. 
1-800-CALLWVA. 

WYOMING 

86.  Jackson  Hole,  WY — For  a  wild,  western 
time — Grand  Tetons  &  Yellowstone — Write  or 
call  800-782-001 1  ext  57. 

87.  Wyoming  State  Tourism — Free  WY  Vacation 
Planner.  Natural  wonders,  Western  culture,  a 
warm  welcome. 
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VACATION  INFORMATION.  IDEAS,  TRIPS  AND  PLACES 


NEVADA 


— 


Discover  Both  Si 
of  Nevada 


continued  from  page  J4 

4.  Take  advantage  of  existing  div 
count  programs.  For  a  $15  yearl; 
membership  fee,  TWA  offers  studentr 
aged  16-26  a  10-percent  discount  ok 
any  published  fare. 

There  are  great  deals  for  those  6'A 
and  older.  With  TWA  Senior  Trave. 
PAK,  you  can  take  off  for  as  low  a 
$94.75  one  way.  Four  coupons  fox 
one-way  domestic  travel  cost  $396' 
and  you  may  apply  a  coupon  toward  J 
discounted  fare  to  Europe.  Continen 
tal's  Freedom  Passport  for  Seniors  en  i 
titles  members  to  fly  23  round-trip; 
per  year  for  $1,599.  Restrictions  and1 
blackout  dates  apply  to  most  clubs.  ) 

5.  Check  newspapers  for  specials 
If  a  cheaper  fare  comes  up  on  a  fligh 
you've  booked,  contact  the  airlines  foi  J 
a  refund.  You'll  normally  receive  it. 

6.  Ask  about  compassionate  fare: 
if  you  must  fly  on  short  notice  to  visr  { 
a  dying  relative  or  attend  a  funeral. 

7.  Consider  an  airline  or  other  tout 
package  that  may  include  lodginj 
along  with  a  low  airfare.  S§ 

By  Candyce  H.  Stapet 
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"What  will  buyers 
think  of  our  house?" 


"How  does  our  home  compare  to 
others  on  the  market?" 


"Should  we  repaint  the  living  room?' 
"What  color?" 


/hat  rooms  really  need  the 
most  attention?" 


"What  can  we  do  to  make  buyers 
ike  our  house?" 

"Do  you  think  anyone  will  look 
in  the  closets  ?" 


Should  we  rearrange  the  furniture?" 


'What  do  we  do  with  the  dog 
during  our  open  house?" 


K  US  ANYTHING 


I  When  its  time  to  sell 
lur  home,  you're  bound 
|  have  questions  like 
what  will  buyers  think 
I  our  home?" 
I  We  know.  Because  we 
eked  our  agents  around 
le  country  what  buyers 
fc  really  looking  for.  And 
b  used  that  knowledge  to 


develop  the  Better  Homes 
and  Gardens®  Home 
Merchandising  System™ 

It's  a  unique  system  that 
combines  our  real  estate 
marketing  expertise  with 
Better  Homes  and  Gardens 
vast  knowledge  of  the 
home  to  show  you  how  to 
enhance  your  home  from 


a  buyers  perspective.  and  Gardens  member 

Then,  to  reach  buyers     firm  or  1-800-274-7654. 

and  to  help  sell  your  home 

quickly,  easily  and  at  the 

best  possible  price,  we'll 

use  our  proven  Home 

Marketing  System™ 
Any  questions?  Call 

your  local  Better  Homes 

NOBODY  KNOWS  HOMES  BETTER 


Aft  Better 


Aland  Gardens*' 


rm  independently  owned  and  operated  Availability  of  services  may  vary  ©Copyright  1990  Meredith  Corporation 
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Take  two  lizards'  feet  and  call  me  in  the  morning. 

Step  into  John  Days  Kam  Wih  Chung  Museum  and  you  11  feel 
like  you  ve  stepped  back  in  time  to  the  days  when  Ed  \X&h  here,  usee5 
to  watch  his  great  uncle  Doc  Ing  Hay  fill  some  of  the  Wes&  most 
unusual  prescriptions. 

Inside  this  Chinese  apothecary  the  shelves  are  still  stocked  with  i 
exotic  remedies  like  lizards'  feet,  bat  wings  and  one  of  the  most  extend 
collections  of  Chinese  medicinal  herbs  in  the  Astern  Hemisphere,  j 

Its  one  of  the  many  magical  places  you  11  discover  in  the  small 


is  of  Oregon.Take  charming  Jacksonville  for  instance,  where 
:h  of  the  downtown  is  on  the  National  Historic  Register.  Or  visit 
Brigittine  Monastery  in  Amity,  where  the  monks  make  sinfully  rich 
je  and  truffles. 

To  find  out  more  about  the  adventures  that  await  you  here,  call 
Oregon  Tourism  Division  at  1-800-5477842  (outside  Oregon)  or 
)0-543-8838  (inside  Oregon)  for  a  free  state  travel  guide. 
And  discover  the  cure  for  the  common  vacation. 

Oregon. Things  look  different  here. 


DECORATING 


"ell-related  displays  go  to- 
gether like  close  family  kin,  turning 
any  room  into  a  warm  and  friendly 
gathering  spot.  Here  are  five  ways  to 
show  off  collectibles  that  share  kin- 
dred spirits: 

Ladder-all  moves.  No  need  to 
stash  or  trash  an  old  wooden  ladder. 
Instead,  wring  display  space  out  of  ev- 
ery rung,  as  shown  (right).  Geraniums 
sprouting  from  old  shredders  add  lo- 
cal color,  and  a  few  humble  hand  tow- 
els soften  the  effect.  For  interest,  hang 
the  ladder  a  little  off-center. 

Primitive  pairings.  Rustic  earth- 
enware crocks  and  jugs  find  a  natural 
J10 


Put  an  old  ladder  back  in  the  high  life  again. 
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jfiniche  atop  a  blue  cupboard  (left).  To 
add  color  and  counterpoint,  the  time- 
worn  cabinet  cradles  a  smattering  of 
pink  lusterware.  A  few  textiles  drape 
casually  over  the  cabinet  door,  bring- 
ing textural  interest  to  this  still  life. 

Coop  de  grace.  A  chicken  coop  as 
coffee  table  brings  the  country  lifestyle 
home  to  roost.  The  wired  container 
also  affords  see-through  walls  for 
showing  off  favorite  country  pieces. 
Try  a  gaggle  of  carved  wooden  geese 
and  related  decoys  or  even  a  colorful 
collection  of  Grandmother's  quilts. 

Trap  ease.  Presenting  a  seaside 
collection  via  a  vintage  lobster  trap  is 
a  snap  for  the  coastal  collector.  Lob- 
ster traps  make  clever  showhouses  for 
any  number  of  country  collections,  es- 
pecially shells  and  other  surf  surplus. 

Room  on  board.  Need  a  hot  spot  to 
perch  a  collection  of  old  irons?  Search 
for  an  antique  ironing  board  and  set  it 
up  behind  the  sofa  or  against  the  wall 
under  a  countrified  artwork.  Or,  small 
collectibles,  such  as  handcarved  fish- 
ing lures,  will  hook  the  eye  when 
grouped  on  old  wooden  crates,  fffl 
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Corner  a  cupboard  for  a  casual  display. 
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It's  all  set  Sundance, 
I'm  gonna  see  you  again 
next  year.  ** 

It's  easy  to  get  attached 
to  new  friends  in  Wyoming. 

The  relaxed  rhythms, 
the  shared  adventures  and 
the  awesome  natural  beauty  make  this  the  place  to  renew  a 
friendship  with  Mother  Nature,  or  someone  even  closer. 

You  can  spot  a  moose,  float  a  river  or  walk  through  the 
wildflowers,  together. 

Whether  your  accommodation  style  is  a  friendly  guest 
ranch,  a  wooded  campsite  or  a  comfortable  hotel,  you'll  find 
the  trail  u,  a  new  family      pindvOUTsdf 

in\Vyorning. 


tradition,  in  the  unspoiled 
splendor  of  Wyoming. 


1  want  to  know  all  the  things  to  do  and  places  to  stay.  Send  me  the  free 
Wyoming  Vacation  Planner. 


Name 


Address 

City  State  Zip 

Mail  to:  Wyoming  Division  of  Tourism,  Dept.  9111,  Cheyenne,  WY 

82002-0660.  Or  call  1-800-225-5996. 


A  Dozen  BeautiM  Reasons 
To  Use  Osmocote  Plant  Food. 


More  abundant, 
brilliantly- 
colored  blooms. 


Healthier  plants,  to 
withstand  summer  heat, 
weather  the  winter. 


Greener  foliage 
stronger  canes. 


Balanced 
nutrition,  what 
your  roses  need 
when  they 
need  it. 


Complete  nutrition: 
Nitrogen  for  growth. 
Phosphorus  for  early 
root  growth,  better 
blossoms.  Potassium 
for  sturdy  growth, 
disease  resistance. 


Feeds 

continuously 
timed  to  the 
plant's  needs. 


DECORATING 


: 


nee  you've  funneled  some 
decorating  dollars  into  paintings, 
drawings,  and  prints,  be  sure  to  invest 
some  time  and  thought  in  protecting 
your  artistic  assets. 

Changes  in  temperature  and  hu- 
midity can  play  havoc  with  art.  Paper 
and  canvas  expand  as  humidity  rises, 
causing  paint  to  crack  and  paper  to 
wrinkle  and  discolor.  Here's  how  to 
keep  artwork  safe  from  extreme  tem- 
perature and  humidity  changes. 

•  Monitor  humidity  with  a  hygrom- 
eter (available  at  hardware  stores). 
The  recommended  humidity  level  for 
works  on  canvas  or  paper  is  40  to  60 
percent.  Lower  humidity  with  a  dehu 
midifier,  raise  it  with  a  humidifier. 

•  Place  artwork  away  from  doors  an 
windows,  and  on  interior  walls. 

Light  can  be  another  of  art's  en 
mies,  unless  its  energy  is  direct 
properly. 

•  Use  incandescent  rather  than  fluo- 
rescent lights.  Fluorescent  light  gives 
off  damaging  ultraviolet  rays  while  in- 
candescent light  emits  heat,  which  is 
easily  diffused  in  a  room. 

•  On  a  frame  with  an  attached  light, 
use  a  bulb  of  25  watts  or  less.  Other- 
wise, the  light's  heat  may  fade  colors 
and  bum  the  paper  or  canvas. 

•  Protect  works  of  art  from  ultravio- 
let light  with  conservation-series  glass 
or  ultraviolet-filtering  acrylic  plastic. 
But  beware  of  using  acrylic  plastic 
with  pastel  drawings  because  it  has  a 
static  charge  that  draws  dirt  and  dust 
and  pastels.  Therefore  it  tends  to  pull 
pastels  away  from  the  paper. 

•  Place  pictures  away  from  walls  that 
receive  strong  direct  sunlight;  or  use 
blinds  or  shades  that  deflect  heat. 

Other  troublemakers  include  res- 
ins, pollutants,  and  acids,  which  paper 
easily  absorbs.  Always  use  acid-free 
mats,  a  safe  buffer  between  art  and 
glass,  and  an  acid-free  backing,  rather 
than  wood  or  cardboard.  M 


I 


J12 


Ill  II 
I  II 


The  oil-free  lotion  in  new  Kleenex  Ultra 
is  just  too  good  to  keep  bottled  up. 


New  Kleenex^Ultra™  tissues  are  made  with  the 
>ftness  of  lotion.  An  oil-free  lotion  that  leaves  you  with 
silky  smooth  feeling.  And  with  no  oily  residue,  you 
In  even  use"  them  to  clean  your  glasses. That  makes 
penex  Ultra  the  ultimate  tissue  for  ultimate  comfort.  f 

New  Kleenex  Ultra 
The  Ultimate  facial  Tissue. 


BY  JULIA  MALLOY 


MEXICAN 
Hot  f  r 


m  your  microwavi 


HEvxplore  some  authen- 
tic south-of-the-border  fla- 
vors by  making  classics  in  an 
untraditional  way — speedily 
in  your  microwave  oven. 

CHICKEN  IN  PUMPKIN- 
PEPPER  MOLE 

Ancho  peppers  range  from 
mild  to  medium-hot;  pasilla 
peppers  are  very  hot — 

2  dried  ancho  or  pasilla 
peppers  or  V*  tsp. 
crushed  red  pepper 
flakes 

Vi   cup  water 

3  whole  medium  chicken 
breasts  (about  2  lbs.)/ 
skinned,  boned,  and 
halved  lengthwise 

V*   cup  chicken  broth 
1    medium  tomato,  cut  up 

1  medium  onion,  cut  up 

VS  cup  pumpkin  seeds  or  blanched 
almonds,  toasted 

2  cloves  garlic 
1    Tbsp.  sugar 

Vi  tsp.  ground  coriander 

%   tsp.  ground  cinnamon 

Cut  up  peppers;  discard  stems  and 
seeds.  In  a  1-cup  glass  measure  com- 
bine peppers  and  water.  Micro-cook, 
uncovered,  on  100%  power  (high)  30 
to  60  seconds  or  till  boiling.  Let  stand 
30  minutes;  drain.  Set  aside. 

Rinse  chicken;  pat  dry.  In  a 
12x71/ix2-inch  microwave-safe  bak- 
ing dish  arrange  thicker  parts  toward 
edge.  Tuck  under  thin  parts.  Sprinkle 
with  salt  and  pepper.  Cover  with  vent- 
ed microwave-safe  plastic  wrap.  Cook 
on  high  for  8  to  10  minutes  or  till  no 
longer  pink,  rearranging  once. 

For  sauce,  in  a  blender  container 
combine  broth,  tomato,  onion,  pump- 
kin seeds  or  almonds,  garlic,  sugar,  Vi 
teaspoon  salt,  coriander,  and  cinna- 
mon. Cover;  blend  till  nearly  smooth, 
scraping  sides  as  needed.  Transfer  to  a 
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Chicken  in  Pumpkin-Pepper  Mole  and  Chorizo  Tamales. 


4-cup  glass  measure;  cook,  uncovered, 
on  high  for  1  to  2  minutes  or  till  bub- 
bly, stirring  once. 

Serve  with  sauce  and  warmed  flour 
tortillas,  if  desired.  Garnish  with  fresh 
cilantro,  sliced  almonds,  and  chopped 
tomato.  Makes  6  servings. 

Nutrition  information  per  serving:  196 
cal.,  25  g pro.,  6gcarbo.,  8gfat,  54  mg 
chol,  264  mg  sodium,  341  mg  potassi- 
um, 1  g  dietary  fiber.  U.S.  RDA:  11% 
riboflavin,  63%  niacin,  15%  iron. 

CHORIZO  TAMALES 

Chorizo  (chor-EE-so),  a  spicy  Mexican 
pork  sausage,  makes  these  "hot  tama- 
les. "  No  other  seasoning  is  needed — 

8  corn  husks  or  parchment  paper 

2  cups  water 
1 2/3  cups  Masa  Harina  tortilla  flour 

%  cup  warm  water 

%  cup  shortening 

Va   teaspoon  salt 

3/a   lb.  chorizo  or  hot 
Italian  sausage 

Va   cup  chopped  onion 

Vi   cup  salsa 


2  Tbsp.  raisins 
Vi  cup  water 

In  a  3-quart  microwave* 
safe  casserole  arrange  husksjj 
add  the  2  cups  water.  Coverlj 
micro-cook  on  100%  poweai 
(high)  for  4  to  6  minutes  onj 
till  boiling.  Let  stand  for  1 
hour.  Drain;  pat  dry.  (Or,!j 
cut  parchment  paper  intoB 
eight  8x6-inch  rectangles.) 

Combine  tortilla  flour  and  a 

the  3A  cup  warm  water.  Cov-W 

er;  let  stand  for  20  minutes.!] 

In  a  bowl  combine  shorten-W 

ing  and  salt;  beat  with  anil 

electric   mixer   on   mediunal 

speed  till  fluffy.  Add  flown 

mixture;  beat  till  combined.   ! 

In  a  2-quart  microwave-  \\ 

safe  casserole  cook  meat  andn 

onion,  covered,  on  high  4  toll 

6  minutes  or  till  no  longer  pink.  DrainW 

fat.  Stir  in  salsa  and  raisins. 

For  each  tamale,  spoon  *A  cupv 
dough  onto  a  corn  husk  or  parchment] 
wrapper.  Spread  dough  on  wrapped 
into  a  5x4-inch  rectangle,  leaving  1 
inch  space  at  both  ends.  Spoon  2\ 
rounded  tablespoons  filling  lengthwise) 
down  center  of  dough.  Fold  one  Ion] 
edge  over  filling,  overlapping  about 
inch.  Roll  up  jelly  roll  style.  Tie  en 

Arrange  tamales  in  a  12x7Vix2!i 
inch  microwave-safe  baking  dish.  Addj 
the  Vi  cup  water.  Cover  with  venti 
microwave-safe  plastic  wrap.  Cook  oi 
high  for  8  to  10  minutes  or  till  douj 
is  pulling  away  from  wrappers. 

Snip  ties;  unwrap  tamales.   Servi 
with  additional  salsa  and  fresh  hoi 
peppers,  if  desired.  Makes  8  tamal< 
or  4  servings. 

Nutrition  information  per  serving:  392\ 
cal,  16  g  pro.,  45  g  carbo.,  17 g  fat,  44\  \ 
mg  chol,  852  mg  sodium,  432  mg  po- 
tassium, 7  g  dietary  fiber.  U.S.  RDA: 
104%  thiamine,  41%o  riboflavin,  53% 
niacin,  12%  calcium,  26%  iron.  S3 
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/  evidence  shoves  eggs  actually  contain  22%  less  cholesterol  than  previously 
ight.  Which  is  why  the  American  Heart  Association  has  increased  its  weekly 
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About  Remodeling! 

R)R£95 


1HEWAK 


Only  at  your 
Andersen  Wind 
Center"  retailer 
you  find  the  video  that 
shines  the  light  on  att— 
kinds  of  remodelingf| 
mysteries. 

It's  called  the  "Enlighi 
ened  Remodeling™"  video. 
And  it  teaches  you  about"' 
planning  and  estimating  all 
sorts  of  projects.  Why  windows  1 
are  the  first  thing  to  consider. 
How  to  choose  a  contractor  and  deal 
with  building  codes  and  legal  considerations. 

You'll  learn  from 
Better  Homes  and  Gardens* 
magazine  and  Remodeling 
magazine  experts. 


ANDERSEN  WINDOW 


CENTER 


Homeowners  who've  i 
completed  extensive  remoc 
eling  projects  share  their  i 
experiences.  And  the  result)! 
r  that  prove  the  impossible 
can  be  done.  The  30-minuto 
"Enlightened  Remodeling"^ 
video  (a  $19.95  value) 
answers  your  questions  and 
lights  your  way  for  just  $2.95 
WIN  $10,000  IN 

Andersen  windows. 

Come  in  for  your  copy  of  the 
nlightened  Remodeling"  video  and 
lo  win  one  of  four  $10,000  prizes: 
$10,000  worth  of  the  right 
Andersen  windows  and 
patio  doors  for  your  home. 
No  purchase  necessary. 

All  Andersen  Window  Center5  stores  are 
independently  owned  and  operated.  $10,000 
Andersen'  product  sweepstakes  and  video 
tape  offer  ends  May  31, 1991.  Void  where 
prohibited.  Must  be  18  years  or  older  to 


(/^^ee./f^^ 
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enter.  Rules  available  at  Andersen  Window 
Center'  retailers. 


Here's  where  Tt>  Rnd  The  Light. 


CALIFORNIA 


BELMONT 

BELMONT  PLYWOOD  &  DOOR 

550  Harbor  Blvd. 

BENICIA 

P.E.  DOLAN  LBR.-BENICIA 

4563  E.  Second  St. 

BERKELEY 

V  &  W  PATIO  DOOR  &  WDW. 
CO. 

2815  Seventh  St. 

BERKELEY 

TRU1TT  &  WHITE  LUMBER  CO 

642  Hearst  Ave. 

BERKELEY 

ASHBY  LUMBER  COMPANY 

842  Ashby  Ave. 

BOULDER  CREEK 

J.G.  PROSSER  ENTERPRISES 

13190  Central  Ave. 

CAMPBELL 

J  &  M  GLASS  CO. 

745  McGlincy  Lane 

CAMPBELL 

THE  DOOR  MASTER 

1090  Florence  Way 

CAMPBELL 

FIREHOUSE  WEST 
1600  Dell  Ave. 

CARMICHAEL 

HALLS  WINDOW  CENTER 

8232  Fair  Oaks  Blvd. 

CH1CO 

MEEKS  BUILDING  CENTER 

1100  E.  20th  St. 

CHICO 

WAKEFIELD  AND  SONS  GLASS 
185  Humboldt 

CITRUS  HEIGHTS 
WINDOW  &  KITCHEN  DESIGN 

8215-B  Auburn  Blvd. 

CONCORD 

P.E.  DOLAN  LBR.-CONCORD 

2231  Monument  Blvd. 

CONCORD 

ASK  WINDOWS 

1281  Franquette  Ave. 

CORTE  MADERA 

THE  WINDOW  WAREHOUSE 

5776  Paradise  Dr. 

ELK  GROVE 

MEEKS  BUILDING  CENTER 

10549  Stockton  Blvd. 


ENTERPRISE 


PLACERVILLE 


SAN  RAFAEL 


MEEKS  BUILDING  CENTER 

905  E.  Cypress 

FOSTER  CITY 

ALEXANDER  CO. 

1125  E.Hillsdale,  Suite  103 


FRESNO 


LONG'S  BLDG.  SPECIALTIES 

303  W.  Bedford 

HALF  MOON  BAY 
WINDOW  BROKER 

785  Main  St.,  Suite  G 


LAFAYETTE 


GOLDEN  SPADE  INSUL.  &  WDW. 

3455  Golden  Gate  Way 


LODI 


DOORS  PLUS,  INC. 

314  N.  Main  St. 

MENLO  PARK 


RAYBERG  LUMBER  COMPANY 

1460  El  Camino  Real 


MERCED 


SAN  BENITO  GLASS,  INC. 
229  W.  16th  St. 


MODESTO 


THE  MODESTO  LUMBER  CO. 

621  9th  St. 


MODESTO 


CAL-COMFORT 

1050  Kansas  Ave. 

MONTEREY 


COAST  COUNTIES  GLASS  INC. 

2024  Del  Monte  Ave. 

MORGAN  HILL 

ARGONAUT  WINDOW  &  DOOR 

315  Tennant  Station 


MT.  VIEW 


BRUCE  BAUER  LBR.  &  SUPPLY 

134  San  Antonio  Circle 

N.  HIGHLANDS 

WERNER  &  SON'S 

3485  "D"  Orangegrove  Ave. 


NAPA 


NORTH  BAY  PLYWOOD 

510  North  Bay  Drive 


PINOLE 


P.E.  DOLAN  LBR.-PINOLE 

990  San  Pablo  Ave. 


PARK  WEST  HOME  SUPPLY 

6115  Enterprise  Dr. 

PLEASANT  HILL 
ASHBY  LUMBER  COMPANY 

230  Hookston  Rd. 

RANCHO  CORDOVA 

COLLIER  WAREHOUSE,  INC. 

11225  Trade  Center  Dr. 


REDDING 


MEEKS  BUILDING  CENTER 

3048  S.  Market  St. 

REDWOOD  CITY 
JOHNSTON  MILLWORK,  INC. 

444  Hurlingame  Ave. 

REDWOOD  CITY 

BENNETT  GLASS  COMPANY 

532  Howland  St. 


ROCKLIN 


MEEKS  BUILDING  CENTER 

4242  Dominguez 

ROHNERT  PARK 

COLLIER  WAREHOUSE,  INC. 

5750  Labath  Ave. 

S.  LAKE  TAHOE 
MEEKS  BUILDING  CENTER 

2763  Highway  50 

SACRAMENTO 
SACRAMENTO  A-l  DOOR 

4339JetwayCt. 

SACRAMENTO 
VIEW  POINTS 

2810  C  Redding  Ave. 


SAN  BRUNO 


SAN  BRUNO  LUMBER  COMPANY 

101  E.  San  Bruno  Ave. 

SAN  FRANCISCO 
TCG  WINDOW  AND  DOOR  INC. 

2225  Jennings  St. 

SAN  FRANCISCO 
COLLIER  WAREHOUSE,  INC. 

1485  Bayshore  Blvd. 


SAN JOSE 


CAVCO  HOME  IMPROVEMENTS 

3278  Almaden  Expy. 


SAN  RAFAEL 


MISSION  WOOD  PRODUCTS 

27  Paul  Dr. 


ANDERSEN  WINDOW 

CENTER 


WINDOWS  &  MORE 

530  W  Francisco  Blvd. 


SAN  RAFAEL 


PACIFIC  LUMBER  COMPANY 

4222  Redwood  Highway 


SAN  RAMON 


CROW  CANYON  LUMBER  CO. 

12855  Alcosta  Blvd. 

SANTA  CLARA 
COLLIER  WAREHOUSE,  INC. 

497  Mathew  St. 


SANTA  ROSA 


MEAD  CLARK  LUMBER  CO. 

Hearn  &  Dowd  Dr. 


SANTA  ROSA 


WINDOW  EMPORIUM 

3812  Santa  Rosa  Ave. 


SARATOGA 


ARGONAUT  WDW.  &  DOOR  CO. 

12852  Saratoga-Sunnyvale  Rd. 

SCOTTS  VALLEY 
SCOTTS  VLY.  SASH  &  MLWRK. 

5100  Scotts  Valley  Dr. 


SONORA 


BANKS  GLASS 

19478  Village 

SONORA 


ARCHITECTURAL  GLASS 

246  S.  Shepherd 


SOQUEL 


FIREHOUSE  WEST 

2801  Research  Park  Dr. 


STOCKTON 


MASTERWORKS 

1810  W.  Fremont  St. 

SUTTER 


FRANK  R.  CLOSE  &  SON 

1600  Acacia  Ave. 


TURLOCK 


PAUL'S  PAINT  &  GLASS 

228  N.  First 


VACAVILLE 


WESTERN  HOME  SUPPLY 

5139  Quinn  Rd.  Suite  B 


VACAVILLE 


MEEKS  BUILDING  CENTER 

1000  Hume  Way 

WALNUT  CREEK 

PIEDMONT  LUMBER 

2860  N.  Main 


YUBA  CITY 


MEEKS  BUILDING  CENTER 

1414  Colusa  Ave. 


CHEATER'S  CHEESECAKE 
'Yogurt  makes  the  differ* 


Big  taste,  less  fat  in  a  creamy  cheesecake  that  starts  with  Yogurt  Cheese. 


ive  up  the  fat,  not  the 
cheesecake.  Compared  to  most 
cheesecakes,  this  version  has  less  fat 
per  slice,  and  that  means  fewer  calo- 
ries, too.  One  bite  proves  to  any  skep- 
tics that  the  cheesecake  tastes  just  as 
creamy  and  luscious  as  the  traditional 
dessert.  It's  all  possible,  thanks  to  a 
secret  ingredient,  Yogurt  Cheese,  that 
you  make  from  nonfat  plain  yogurt. 

YOGURT  CHEESE  CHEESECAKE 

Plan  to  make  the  Yogurt  Cheese  a  day 
or  two  before  preparing  the  cheesecake. 
It  s  simple  to  do;  just  drain  the  yogurt  in 
cotton  cheesecloth  to  remove  liquid — 
1 V*  cups  graham  cracker  crumbs 

Vi   cup  sugar 

V*   cup  margarine  or  butter, 
melted 

2  cups  Yogurt  Cheese  (see 
recipe,  at  right) 

3  oz.  cream  cheese  or  Neufchatel 
cheese,  at  room  temperature 

3A  cup  sug  - 
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1   Tbsp.  all-purpose  flour 
1  Vi  tsp.  lemon  juice 

1  tsp.  vanilla 

2  eggs 

v3  cup  orange  marmalade 
1  cup  sliced  fresh  strawberries 
For  crust,  combine  cracker  crumbs, 
the  !4  cup  sugar,  and  margarine  or 
butter.  Press  crumb  mixture  onto  bot- 
tom and  1  inch  up  sides  of  an  8-inch 
springform  pan;  set  aside. 

For  filling,  beat  Yogurt  Cheese, 
cream  cheese,  the  3A  cup  sugar,  flour, 
lemon  juice,  and  vanilla  till  smooth. 
Add  eggs  and  beat  at  low  speed  just 
till  combined.  Pour  batter  into  crust. 
Bake  in  a  350°  oven  about  35  minutes 
or  till  cheesecake  shakes  evenly  over 
entire  surface  when  jiggled.  Cool  on  a 
wire  rack.  Chill  for  several  hours. 

Before  serving,  in  small  saucepan 
melt  marmalade  over  low  heat.  Re- 
move from  heat;  stir  in  strawberries. 
Let  stand  10  minutes.  Spoon  over 
cheesecake.  Makes  10  servings. 


Nutrition  information  per  serving:  313 

cal,  10 g fat,  54  mgchol,  8gpro.,  48 g 
carbo.,  1  g  dietary  fiber,  253  mg  sodi- 
um. U.S.  RDA:  14%  vit.  A,  16%  vit.  C, 
25%>  calcium,  27%  riboflavin. 

Note:  If  you  anticipate  leftovers, 
spoon  the  topping  over  each  serving 
rather  than  the  whole  cake.  When  the 
cake  is  refrigerated  with  the  berry  top- 
ping, the  crust  gets  soggy. 

HOW  TO  MAKE  YOGURT  CHEESE 

Using  32  ounces  plain  nonfat 
yogurt  that  contains  no  gelatin 
(read  label  to  verify),  spoon  yogurt 
into  a  cotton  cheesecloth-lined  sieve 
or  colander  set  over  a  large  bowl. 
Let  yogurt  stand  in  refrigerator 
about  1 5  hours  or  overnight. 
Discard  liquid  in  bowl  (whey).  Use 
curds  (Yogurt  Cheese)  remaining  in 
sieve  for  cheesecake.  Wrap  Yogurt 
Cheese  in  clear  plastic  wrap  and 
chill.  Makes  about  2  cups  cheese.  3D 
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HasItBeen/^esSinceWveDone 
Something  Crave  WthTurkey? 

Discover  how  different  ingredients  can  enhance  turkey  and  bring  out  unexpected  flavor. 
ok  for  our  boneless,  pre-cut  fresh  Breast  Tenderloins,  Breast  Slices,  Breast  Roasts  and  Ground  Turkey  You'll  find 
eyre  in  your  grocers  fresh  meat  case.  And  you'll  always  find  they're  easy  to  prepare. 

arty  Turkey  Stew 

Heat  oven  to  350°  F.  Cut  turkey  tenderloins  into  1/2-inch  thick  slices.  Heat 
oil  in  5-quart  Dutch  oven  over  medium-high  heat  until  oil  sizzles,  about 
1  minute.  Place  turkey  potatoes,  carrots,  onion  and  garlic  in  pan.  Cook 
and  stir  frequendy  until  turkey  is  no  longer  pink,  about  10  minutes. 
Sprinkle  flour  over  turkey  mixture.  Cook  and  stir  1  minute.  Stir  in  chicken 
broth,  wine,  thyme  and  pepper;  bring  to  a  boil.  Add  mushrooms.  Bake 
uncovered  at  350°  F.  for  45  to  50  minutes  or  until  vegetables  are  tender. 
Stir  in  parsley  5  servings. 


^kg.  (about  PA  lb.) 

TURKEY  STORE™ Fresh 

Turkey  Breast  Tenderloins 
o  4  tbsp.  olive  oil 
mall  red  potatoes,  quartered 
ned.  carrots,  sliced  ¥2  inch  thick 

onion,  chopped 
loves  garlic,  finely  chopped 
bsp.  flour 
%-oz.  can  chicken  broth 

dry  red  wine 

p.  thyme  leaves 

sp.  pepper 

)2.  fresh  mushrooms,  cut  in  half 

chopped  fresh  parsley 

.he  new  "A  Fresh  Approach"  Cookbook,  send  $2  50 
•  your  address  to  P.O.  Box  104103 
■tto.MN  55306 

b  (trame  Foods  Inc  TS019 


Nutrition  Information  Per  Serving 
(1/5  of  recipej-Calories  420,  Protein 
32  g,  Carbohydrate  38  g,  Fat  12  g, 
Cholesterol  71  mg,  Sodium  273  mg. 


BatyWifWL 


— — — 


HUGGIES  BabyWipes.  They  clean  like  a  washcloth." 

KLEENEX  HUGGIES®  Baby  Wipes  have  a  Teddy  Bear  Texture  to  gently  grip  and  clean  away 

the  mess.. dike  a  washcloth.  They're  thick,  soft,  moist  and  absorbent  so  baby  is  fresh  andcleani 

without  irritation.  And,  HUGGIES  Baby  Wipes  come  out  one  at  a  time.. .unfolded.. .ready  to  in 


Available  in  limited  areas 


BY  REBECCA  JERDEE 


DECORATING 


» 


FOR  REST-EASY  LIVING 


ut  out  of  the  fast  lane  into  a  quiet  world  where 
ou'll  find  rest,  relaxation,  and  solid  ground.  To  find  terra 
irma,  decorate  with  elements  inspired  by  the  out-of-doors. 

With  a  focus  on  the  view  outside  your  door,  borrow  from 
he  wild  blue  yonder.  Pull  a  cloud-white  sky  over  your  head 
vith  a  softly  painted  ceiling  and  walls.  Then,  set  puffy  white 
eating  pieces  near  the  windows.  Flex- 
ble  sofas,  such  as  these  simple,  classic 
hapes,  invite  long  naps,  easy  dreams, 
ind  cozy  chats.  Then,  like  the  sky, 
ireak  through  with  clear  blue  patches. 
Jse  blue  fabrics  to  frame  windows 
nd  scatter  glittering  (and  comforting) 
>illow  accents  on  the  expansive  white 
ofas.  For  more  inspiration: 

Walk  on  water.  It's  just  mind  over 
natter.  Put  an  ocean  at  your  feet  by 
vay  of  a  deep  blue  carpet.  The  depth 
>f  color  will  anchor  the  room. 
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Get  down  to  earth.  Scavenge  about  for  rustic  furnish- 
ings to  contrast  with  the  ethereal  blue-and-white  color 
scheme.  Warm  wood  tones  call  home  memories  of  the  forest 
and  bring  intimacy  to  the  room.  Serve  your  friends  from  a 
coffee  table  chest  that  stows  magazines.  For  other  natural 
beauties,  light  a  wicker  lamp  at  an  end  table  and  open  a  pine 
armoire  to  enjoy  your  electronic 
%  equipment.  Chop  wood.  Toss  it  in  a 

woodburning   stove  and   rock   your 
troubles  away. 

Let  the  wind  blow.  It'll  tumble 
beautiful  objects  past  your  door. 
Adopt  them  as  house  guests  and  novel 
accents.  Here,  the  dry  branches  in  a 
wooden  basket  (left)  provide  a  home 
for  an  abandoned  bird's  nest,  ffl 


Bring  in  outdoorsy  accents  to  feel  close 
to  the  land. 
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Without  A  Mountain,  Our  Label  Wouldn't  Be  Tib 

In  fact.you'd  probably  miss  the  mountain  more  in  the  aroma  than  you  would  on  the  label.  D  That's  the  differeno  j 

mountain-grown  coffee  makes.  After  all.  it's  the  world's  richest,  most  aromatic  kind.  □  Because  only  at  cool  mountaii  J 

altitudes  can  coffee  beans  ripen  slowly  enough  to  acquire  the  rich  aroma  that  distinguishes  mountain-grown  coffet  j 

THPRF.TPARTOFU/AK.Nl'i 


&  Gamble  Company 


- 


Mi 


ae.  Neither  Would  Our  Coffee's  Aroma. 

m  its  more  ordinary  cousins.  □  And  it's  precisely  that  rich  mountain-grown  aroma  and 
vor  that  make  Folgers  so  good  at  waking  people  up.  □  Which  is  to  say  not  only  wouldn't 
r  aroma  be  the  same  without  a  mountain,  neither  would  a  lot  of  mornings. 
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SOME  OF  OUR  MOST  IMPORTANT 
ADVANCES  IN  CANCER  DETECTION  WERE 
MADE  BYA  RETIRED  TICKET  AGENT 


After  50  years  of  working  on  the 
railroad, "Mac"  McLachlan  can  still 
work  up  a  full  head  of  steam— for 
City  of  Hope.  Now  87,  he  invests 
in  the  stock  market  and  shares 
his  profits  with  our  cancer  re- 
search programs.  In  memory 
of  his  mother,  whose  cancer 
was  detected  too  late.  c/5 

Mac's  commitment  is  helping 
City  of  Hope  National  Medical  Center 
search  for  methods  of  early  cancer 
detection  and  diagnosis.  One  result: 
the  Multi-Tumor  Tissue  Block,  which 
leads  to  more  accurate  diagnoses  of 
different  cancers,  crucial  in  selecting 
therapies  and  effecting  cures. 

At  City  of  Hope  we  take  great 
pride  in  this  unique  collaboration 
among  donors,  volunteers,  physicians, 
and  scientists.  It's  our  special  strength, 


If  you  would  like  to  join  our 
donating  time  or  money,  please 
at  1-800-835-5504. 

Mac  McLachlan,  and 
the  thousands  of  others  who 
help  us  lead  the  fight  against 
cancer  and  other  life-threaten- 
ing diseases,  would  love  to 
have  you  on  board. 


team  by 
call  us ;; 


Without  your  help, there  is  no  Hope. 


208  West  8th  St.,  Dept.  H,  Los  Angeles,  CA  90014  1-800-835-5504 
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SHOPPING 


E 


t  st  of  the  products  shown  editori- 
c  y  in  Better  Homes  and  Gardens® 
r  igazine  can  be  obtained  locally. 
i"  more  information,  write  the 
r  inuf  acturers  listed.  Some  private- 
I  owned  or  custom-made  items  are 
f  lifted  from  the  listing. 


JATIONAl  SIDE  YARDS 

je  20:  Arbor  and  fence — Walpole  Wood- 

kers,  767  East  St.,  Walpole,  MA  02081. 


HI  STORIES 

njes  64-65:  Range — Wolf  Range  Co., 
■00  S.  Alamede  St.,  Compton,  CA  90224; 
frl/366-9653.  Oven— KitchenAid,  Inc.,  701 
r  in  St.,  St.  Joseph,  Ml  49085-1392; 
1 1/422-1 230.  Warming  oven,  grill— Therma- 
l/Waste King,  5119  District  Blvd.,  Los  Ange- 
J  CA  90040.  White  ceramic  tile  for 
i  jntertops,  used  to  face  ovens — Country 
Iters,  Inc.,  15  E.  16th  St.,  New  York,  NY 
B03.  Ceiling  lights— Halo,  Div.  of  Cooper 
I.,  400  Busse  Rd.,  Elk  Grove  Village,  IL 
1)07.  Sink— Kohler  Co.,  Kohler,  Wl  53044; 
f)/772-1814.  Faucet— Grohe  America,  Inc., 
I)  Lively  Blvd.,  Wood  Dale,  IL  60191.  Gar- 
Ige  disposal,  instant  hot — In-Sink-Erator 
|.,  Div.  of  Emerson  Electric  Co.,  4700  21st 
f,  Racine,  Wl  53406.  Microwave — Sharp 
■Btronics  Corp.,  1 0  Sharp  Plaza,  Paramus, 
I 07652.  Dishwasher— The  Maytag  Co.,  1 
j^pendability  Sq.,  Newton,  IA  50208. 
I  ge  66  (top):  Custom  wood  blinds — Gal- 

I  a  Design  Center,  101  Henry  Adams,  San 
ftncisco,  CA  94103.  Sink— Kohler  Co.,  Koh- 
[|l  Wl  53044.  Sink  faucet — Grohe  America 

( Idress  above).  Garbage  disposal,  instant 
lit — In-Sink-Erator  Co.,  Div.  of  Emerson  Elec- 
jh  Co.  (address  above).  Ceramic  white  tile 
f-  countertop,  backsplash — Country  Floors, 
I...  (address  above).  Refrigerator — Sub-Zero 
Jeezer  Co.,  Inc.,  P.O.  Box  4130,  Madison,  Wl 
H711;  800/222-7820.  Coffeemaker— Braun 
I ..,  66  Broadway,  Rte.  1 ,  Lynnfield,  MA 
C940;  800/BRAUN11.  (Bottom):  Bar  sink— 
Ihler  Co.,  Kohler,  Wl  53044.  Bar  sink  fau- 
lt— Elkay  Mfg.  Co.,  2222  Camden  Ct.,  Oak 
I Dok,  IL  60521.  White  ceramic  tile  counter- 
io,  backsplash — Country  Floors,  Inc.  (ad- 
less  above).  Garbage  disposal  in  bar 
|k— Waste-King,  Div.  of  MASCO,  3317  E. 
Ih  St.,  Los  Angeles,  CA  90058. 
[jge  67:  Range — Wolf  Range  Co.  (address 
Move).  White  ceramic  countertop  tile — 
huntry  Floors,  Inc.  (address  above). 
Rges  68-69  (/eft):  Cooktop—  Dacor,  950  S. 
hymond  Ave.,  Pasadena,  CA  91105.  Lami- 
tte  countertop,  "Beige" — Pioneer  Plastics 
Brp.,  1  Pionite  Rd.,  Auburn,  ME  04210.  Cabi- 

I I  hardware — Cliffside  Ind.,  P.O.  Box  161, 
Mtz,  PA  17543.  Cabinet  hinges— White  Cha- 
Bl,  P.O.  Box  136,  3650  W.  Hwy.  22,  Wilson, 
W  83014.  (Right):  Wood  floor,  counter- 
to — Kentucky  Wood  Floors,  P.O.  Box  33276, 
fluisville,  KY  40232.  Dishwasher,  refrigera- 
■r—  KitchenAid,  Inc.,  701  Main  St.,  St.  Jo- 
:ph,  Ml  49085-1392.  Hanging  light  fixture, 
['he  Country  Look" — Metropolitan  Lighting 
Irture  Co.,  Inc.,  315  E.  62nd  St.,  New  York, 

fr  10021.  Downlights  over  sink,  "Minia- 
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Another  reason  to  get 
Invisible  Fencing! 

Every  day,  dog  owners  are  pleased  with  the 

worry-free,  quality  time  Invisible  Fencing 

allows  them  to  spend  with  their  dogs. 

Every  day,  veterinarians  nationwide  recommend 
Invisible  Fencing  as  a  safe,  effective  way  to  I 

keep  your  dog  on  your  property. 

_c 

Call  today  with  your  everyday  reasons  to  get 

Invisible  Fencing.  We'll  send  you  a  free  information 

packet  and  the  name  of  the  dealer  nearest  you. 

1-800-635-8300  □" F 

n  Ji 

INVISIBU2 


tura"— CSL  Lighting  Inc.,  11150  Olympic  Blvd., 
Los  Angeles,  CA  90064.  Cabinet  hardware — 
Cliffside  Ind.  (address  above).  Cabinet 
hinges— White  Chapel,  P.O.  Box  136,  3650 
W.  Hwy.  22,  Wilson,  WY  83014.  Sink  faucet— 
Grohe  America,  Inc.,  900  Lively  Blvd.,  Wood 
Dale,  IL  60191.  Sink— Kohler  Co.,  Kohler,  Wl 
53044.  Glass  vase,  stemmed  glasses,  white 
and  spattered  dishes,  white  bowl  and  plat- 
ter, turquoise  platter — Pier  1  Imports,  P.O. 
Box  961020,  Fort  Worth,  TX  76161-0020.  Cof- 
feemaker— Chemex  Corp.,  41  Murray  St., 
New  York,  NY  10007.  Metal  based  cups- 
Wilton  Armetale,  Plumb  and  Square  St.,  P.O. 
Box  600,  Mount  Joy,  PA  17552. 
Pages  70-71:  Wood  floor,  countertop — Ken- 
tucky Wood  Floors  (address  above).  Cabinet 
hardware — Cliffside  Ind.  (address  above). 
Cabinet  hinges — White  Chapel  (address 


above).  White  boat  dish,  white  tablecloth, 
soup  tureen — The  Pfaltzgraff  Co.,  P.O.  Box 
1069,  York,  PA  17401.  Clear  stemware, 
white  plates,  spattered  plates,  tablecloth, 
vases,  napkins,  napkins  vase,  teapot — Pier 
1  Imports  (address  above). 
Page  72  (center):  Wood  floor,  countertop— 
Kentucky  Wood  Floors  (address  above).  (Bot- 
tom): Metal  cup— Wilton  Armetale  (address 
above).  Teapot — Pier  1  Imports,  P.O.  Box 
961020,  Fort  Worth,  TX  76161-0020. 

REMODELING  WITH  AN  ARCHITECT 
Page  90  (top):  Palladian  windows — Ander- 
sen Corp.,  P.O.  Box  12,  Bayport,  MN  55003. 
Columns — Roscoe  Brockway  Smith  Co.,  146 
Dascomb  Rd.,  Andover,  MA  01810.  French 
doors — The  Atrium  Door  &  Window  Co., 

continued  on  page  177 
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How  to  keep  the  mini  van  everybody 
loves  to  use  from  looking  used. 


Chrysler,  Plymouth  and  Dodge  mini  vans  may  well  be  the  best-loved, 
most-used  vehicles  in  America.  But  the  more  you  use  something,  the 
dirtier  it  gets.  That's  why  we'd  like  to  remind  you  of  all  the  accessories 
your  dealer  has  to  keep  your  van  looking  great.  Things  like  full-coverage 
floor  mats,  upholstery  protection  treatments,  and  much  more. 
There's  even  a  handy  cargo  area  tray  to  keep  things  from  getting 
messy  in  back.  See  your  dealer  for  all  the  details.  And  keep  it  clean. 


Ad- 


vantage: ACCESSOR 


Cargo  area  tray 


CHRYSLER-PLYMOUTH  •  DODGE 


©1991  Chrysler  Coq 


ysum 

on  accessories 

L.  1 


[your  mini  van 
!     clean. 


p00  Rebate  on 
Llopar  floor  mats 
kr  Mopar  cargo  tray. 

Iiy  Mopar  Mini  Van  One-Piece  Carpeted 
loor  Mat(s)  and/or  a  Mopar  Mini  Van  Cargo 
rea  Tray  during  the  months  of  April  and 
[ay,  1991  and  get  a  $5.00  rebate  on  each 
irchase.  Limit  two  (2]  rebate  coupons  per 
dress  during  the  promotional  period.  Offer 
pires  May  31, 1991.  Must  be  postmarked  by 
ne  14, 1991. 

□  Mopar  Mini  Van  One-Piece  Carpeted 
Floor  Mat(s) 

!  □  Mopar  Mini  Van  Cargo  Area  Tray 

leek  the  appropriate  rebate  box(es) .  Send 
is  rebate  form  and  a  copy  of  the  dealership's 
irts  counter  sales  receipt  (repair  order)  with 
e  part  number(s)  and  the  date  circled.  Please 
,ow  up  to  8  weeks  for  receipt  of  your  refund. 

nly  requests  from  individual  consumers  will 
:  honored.  No  duplication  or  reproduction  of 
is  certificate  will  be  accepted.  Offer  void 
here  prohibited,  taxed  or  restricted.  Offer 
od  only  in  USA  and  possessions. 

ail  To:    Mopar  Accessories  $5.00  Rebate 
EO.  Box  1096 
Young  America,  MN  55551-1096 


Idress: 


State:  Zip: 


mopar 

ACCESSORIES 


continued  from  page  175 

P.O.  Box  226957,  Dallas,  TX  75222;  800/527- 
5249.  (Center):  Column — Roscoe  Brockway 
Smith  Co.,  146  Dascomb  Rd.,  Andover,  MA 
01810. 

Page  92  (top):  Columns— Roscoe  Brockway 
Smith  Co.  (address  above).  Navy  sink — Kohler 
Co.,  Kohler,  Wl  53044.  Faucet— Chicago  Fau- 
cet Co.,  2100  S.  Nuclear  Dr.,  Des  Plaines,  IL 
60018.  Stove— Oenn-Air  Co.,  3035  Shadeland 
Ave.,  Indianapolis,  IN  46226.  Countertops — Du 
Pont  Corian,  Solid  Surface  Products,  Du  Pont 
Co.,  Room  G-50990,  Wilmington,  DE  19898.  Re- 
cessed lights— Lightolier,  100  Lighting  Way, 
Secaucus,  NJ  07094.  (Bottom):  Area  rug — 
Karastan-Bigelow,  P.O.  Box  27050,  Greens- 
boro, NC  27425-7050.  French  doors— The  Atri- 
um Door  &  Window  Co.  (address  above). 
Windows — Andersen  Corp.,  P.O.  Box  12,  Bay- 
port,  MN  55003. 

Page  95  (top):  Column— Roscoe  Brockway 
Smith  Co.  (address  above).  Stair  railing,  stairs, 
stair  landing  area,  wood  around  column — 
Walston  Woodworking,  391  Soundview  Dr.,  Guil- 
ford, CT  06437. 

LIGHTEN  UP 

Page  108  (fop):  Couch — Conran's  Habitat,  10 
Astor  Place,  New  York,  NY  10003.  Windows- 
Marvin  Windows,  P.O.  Box  100,  Warroad,  MN 
56763;  800/346-5128.  (Bottom):  Exterior 
paint— Benjamin  Moore  Co.,  51  Chestnut  Ridge 
Rd.,  Montvale,  NJ  07645. 
Pages  110-111:  Windows— Marvin  Windows 
(address  above).  Interior  paint — Benjamin 
Moore  Co.  (address  above).  Couch — Conran's 
Habitat  (address  above). 
Pages  112-113:  Prefab  fireplace — Superior 
Fireplace  Co.,  4325  Artesia  Ave.,  Fullerton,  CA 
92633.  Ceramic  tile  around  fireplace — Elon 
Tile,  642  Sawmill  River  Rd.,  Ardsley,  NY  10502. 
Interior  paint — Benjamin  Moore  Co.  (address 
above).  Dining  table,  chairs — Conran's  Habitat 
(address  above). 

Page  114:  Prefab  fireplace — Superior  Fire- 
place Co.  (address  above). 

OH,  BABY! 

Page  120:  Baby  bib  and  bonnet  embroidery 

floss— DMC  Corp.,  P.O.  Box  500,  Port  Kearny 
Bldg.  10,  South  Kearny,  NJ  07032. 
Page  122:  Sailboat  sweater  yarn — Pingouin 
Corp.,  P.O.  Box  1542,  Mt.  Pleasant,  SC  29464. 

DINNERTIME  USA 

Page  132:  White  plate  and  bread  plate,  "White 
Shoulders"— Fife  and  Floyd,  P.O.  Box  815367, 
Dallas,  TX  75381-5367.  Knife  and  spoon,  "Sil- 
ver Scroll"— Oneida  Ltd.,  Oneida,  NY  13421. 
Page  133:  White  liner  plate,  "White  Shoul- 
ders"— Fitz  and  Floyd  (address  above).  Blue 
and  yellow  trimmed  plate,  "Laure  Japy" — Bar- 
neys, Seventh  Ave.  and  Seventh  St.,  New  York, 
NY  10011. 

Page  134:  White  plate,  "White  Shoulders" — 
Fitz  and  Floyd  (address  above).  Green  liner 
plate — Bazaar  Del  Mundo,  2750  Calhoun  St., 
San  Diego,  CA  92110.  Black-colored  cloth — 
Barn  Swallow,  Highway  71 ,  P.O.  Box  378,  Oko- 
boji,  IA  51355. 

Page  147:  White  plate,  "White  Shoulders" — 
Fitz  and  Floyd  (address  above).  Red  liner  plate, 
"Raspberry" — Nancy  Calhoun,  Inc.,  P.O.  Box 
9847,  Brea,  CA  92622.  Glass— Barn  Swallow 
(address  above). 

Page  148:  White  plate,  "White  Shoulders"— 
Fitz  and  Floyd  (address  above).  Speckled  liner 
plate,  "Classic  Grey" — Mamma  Ro,  P.O.  Box 
12046,  Portland,  OR  97212-0046. 


BETTER  HOMES  AND  GARDENS,  APRIL  1991 


Page  150:  White  plate,  "White  Shoulders"— 
Fitz  and  Floyd  (address  above). 
Page  152:  Bowl,  "Prego  Sonora"— Crown  Cor- 
ning, 5500  E.  Olympic  Blvd.,  Los  Angeles,  CA 
90022.  Spoon,  "Taos"— Wallace  Silversmiths, 
P.O.  9114,  East  Boston,  MA  02128. 

PRIZE  TESTED  RECIPES® 

Page  159:  (left):  Plate,  "Bridal  Wreath"— Hart- 
stone,  Inc.,  1719  Dearborne,  P.O.  Box  2626, 
Zanesville,  OH  4370I.  (Right):  Plate— The  Pot- 
tery Barn,  Mail  Order  Dept.,  P.O.  Box  7044,  San 
Francisco,  CA  94120-7044. 
Page  160:  (left):  Salsa  bowl — Bennington  Pot- 
tery, 324  County  Rd.,  Bennington,  VT  05201- 
0199.  (Right):  Silvercrest  plate— Fenton  Art 
Glass  Co.,  Williamstown,  WV  26187.  Plate, 
"Fiori  White"— Villeroy  &  Boch  (USA),  Inc.,  I-80 
at  New  Maple  Ave.,  Pine  Brook,  NJ  07058. 

STRAWBERRY  SPLENDORS 

Pages  162-163:  Plate — Annieglass  Studio,  303 
Potrero  #8,  Santa  Cruz,  CA  95060.  Cham- 
pagne flutes— The  Pottery  Barn,  Mail  Order  De- 
partment, P.O.  Box  7044,  San  Francisco,  CA 
94120-7044. 

Pages  164-165:  (left):  Platter— Fitz  and  Floyd, 
P.O.  Box  815367,  Dallas,  TX  75381-5367.  Pink 
plate — The  Pottery  Barn  (address  above). 
Page  166:  Dessert  cups — The  Pottery  Barn 
(address  above).  Sterling  spoons,  "Damask 
Rose"— Oneida  Ltd.,  Oneida,  NY  13421. 
Page  168:  Plate— Wolf  man  Gold  and  Good  Co., 
116  Green  St.,  New  York,  NY  10012. 


DIRECTORY 


OF  ARCHITECTS,  DESIGNERS 

SENSATIONAL  SIDE  YARDS 

Page  19:  Designer — Octavia  Chambliss,  2519 
34th  Ave.,  S,  Seattle,  WA  98144. 
Pages  20-21:  Designers — Saarinen  Asso- 
ciates, Landscape  Design,  Inc.,  51  Vine  St.,  Win- 
chester, MA  01890;  Cooperative  Landscape 
Co.,  Inc.,  80  Franklin  St.,  Framingham,  MA 
01701;  Ryan  Gainey,  The  Connoisseur's  Gar- 
den, 3165  E.  Shadowlawn  Ave.,  Atlanta,  GA 
30305;  Cynthia  Egger,  469  B.  Magnolia  Ave., 
Larkspur,  CA  94939. 

Pages  22-23:  Designer— Michael  Schultz,  P.O. 
Box  40340,  Portland,  OR  97240. 
Pages  24-25:  Designers — William  Turnbull  As- 
soc, Pier  1  1 12,  San  Francisco,  CA  941 1 1 ;  Fealy 
and  Salon  Landscape  Architects,  4805  SW. 
Chestnut  PI.,  Beaverton,  OR  97005. 

STYLE  STORIES 

Pages    64-67:    Architect—  Fu-Tung    Cheng, 

1190  Nielson  St.,  Albany,  CA  94706.  Interior 

designer — Charlene    Clouse,    5043    Harbord, 

Oakland,  CA  94816. 

Pages  68-72:  Architect— H.  Russell  Zimmer- 

mann,  Zimmermann  Design  Consultants,  229  E. 

Wisconsin  Ave.,   Suite   1111,   Milwaukee,   Wl 

53202. 

REMODELING  ARCHITECT 

Pages  90-95:  Architect— Duo  Dickinson,  70 

Wall  St.,  Madison,  CT  06443;  800/845-2291. 

LIGHTEN  UP 

Pages  108-114:  Architect— Paul  Benowitz,  Ar- 
chitect AIA,  55  Locust  Ave.,  Rye,  NY  10580. 

OH,  BABY! 

Page    117:    Washcloth    puppets — Susan   S. 
Carson. 

Pages  118-119:  Turtles  and  quilt— Kathy  M. 
Moore.  Snake — Renee  Schwarz. 
Pages  120-122:  Baby  bib  and  bonnet— Susan 
S.  Carson.  Fish  pull  toy — Jilann  Severson.  Sail- 
boat sweater— Valerie  L.  Root.  88 
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PE1S 


BY  BARBARA  HALL  PALAR 


BRUSH  UP  ON  GROOMING 

How  to  keep  your  pet 
looking  and  feeling  gr< 


^rooming  your  dog 
or  cat  is  vital  to  its  health  and 
well-being  and  can  be  plea- 
surable for  both  of  you. 

Brushing.  When  you 
brush  your  pet,  you  help  re- 
move itchy  dry  skin  and  hair. 
The  stroking  motion  also 
draws  the  natural  condition- 
ing oils  up  into  the  coat, 
making  it  shinier  and  health- 
ier. And  frequently  groomed 
cats  produce  fewer  hair  balls. 

Long-haired  cats  and  dogs 
normally  need  to  be  brushed 
daily.  Be  sure  to  keep  the 
hair  under  the  legs  and  tail 
from  getting  matted.  After 
you've  detangled  your  pet's 
coat  with  a  comb,  brush  it 
vigorously  for  15  to  30  min- 
utes to  remove  the  loose  hair. 

You  could  go  a  week  without 
grooming  a  short-haired  pet.  Still,  the 
more  often  you  brush  it,  the  less  hair 
you'll  have  to  clean  out  of  the  carpet. 
Count  on  1 5  to  30  minutes  in  order  to 
remove  all  the  hair  and  dirt. 

Brush  hunting  dogs,  or  pets  that 
roam  in  the  woods  or  a  field,  after 
every  outing  to  get  rid  of  burs  and 
debris.  Look  for  ticks  as  well. 

While  you're  grooming  your  dog  or 
cat,  check  its  ears  for  discharge,  red- 
ness, or  wax.  Clean  the  outer  ear  area 
gently  with  a  cotton  ball,  if  needed. 
Wipe  any  excessive  matter  from  the 
corner  of  the  eye  carefully  with  warm 
water  on  a  cotton  ball  or  clean  cloth. 

You  may  want  to  wash  the  anal 
area  occasionally  with  warm  water.  If 
long  hair  becomes  a  problem,  careful- 
ly trim  the  hair  around  the  anus. 

Equipment.  Dogs:  Use  a  wire 
brush  on  both  short-  and  long-haired 
canines.  You  will  also  need  a  comb  for 
long-haired  breeds. 

Cats:  Shorthairs  can  be  groomed 
with  either  a  nylon  or  a  soft-wire 


Dogs  don't  need  to  be  washed  often,  even  if  baths  are  fun 


brush.  A  soft-wire  brush  and  a  comb 
work  best  for  long-haired  felines. 

Bathing.  Do  not  wash  your  pet 
more  than  once  a  month  unless  you 
are  treating  it  for  fleas,  or  your  veteri- 
narian directs  otherwise.  Some  dogs 
may  not  need  more  than  an  annual 
bath.  Most  cats,  because  they  are  so 
fastidious,  may  not  ever  require  a  bath 
unless  they  become  severely  soiled. 

When  you  do  wash  your  pet,  use  an 
animal  shampoo.  Dr.  Stephen  White, 
a  veterinary  dermatologist  at  Colora- 
do State  University,  says  even  a  mild 
type  of  shampoo  formulated  for  peo- 
ple is  often  too  harsh  for  animals. 

Avoid  bathing  your  pet  in  winter. 
Shampooing  robs  the  coat,  which  is 
drier  then,  of  its  vital  natural  oils,  and 
your  pet  could  become  more  suscepti- 
ble to  respiratory-tract  disease. 

It  may  take  two  people  to  bathe 
your  pet — one  to  wash  it  and  one  to 
hold  it.  Where  you  give  the  bath  de- 
pends on  your  personal  preference — 
and  the  size  of  your  pet.  Many  people 
opt  for  a  garden  hose  and  a  washtub. 


If  you  use  a  sink  or  the  tub,  I 
put  a  towel  or  mat  in  the  bot-  i 
torn  to  prevent  slipping. 

Use  warm  water,  holding 
the  nozzle  close  to  the  coat  so 
the  spray  doesn't  scare  your 
pet.  Be  careful  to  keep  sham- 
poo away  from  the  eyes  and 
water  out  of  the  ears.  You 
may  need  to  put  cotton  balls  ■> 
in  the  ears  to  help  keep  them 
dry.  Thoroughly  rinse  off  all  . 
the  soap  residue,  then  dry 
your    pet    completely    with  i 
towels  or  a  blow  dryer. 

Nail  trimming.  Check 
your  dog's  nails — and  dew- 
claws — at  least  monthly,  and  i 
trim  as  often  as  necessary  top 
prevent  them  from  curlingp 
around  and  becoming  em-t 
bedded  in  the  foot  pad.  Ift 
your  dog  mainly  stays  indoors  on  thee 
carpet,  you'll  have  to  trim  its  nails  ; 
more  frequently  than  those  of  a  dog  ; 
that  regularly  walks  on  a  sidewalk. 

Some  veterinarians  recommend  us-J- 
ing  a  trimmer  with  a  scissorlike  ac-lj 
tion.  This  allows  you  to  see  the  nail  i 
better  so  you  don't  cut  it  too  close  to  {> 
the  quick.  Also,  the  scissors  actio™ 
doesn't  pinch  the  dog's  nail  as  muchli 
as  regular  clippers  do. 

A  cat's  nails  usually  are  shed  before 
they  become  too  long.  Should  you 
need  to  trim  them,  be  careful  not  to 
cut  too  closely.  You  may  want  to] 
watch  your  veterinarian  or  a  groomer 
do  the  trimming  before  you  attempt  it. 
Professional  grooming.  A  basic 
professional  grooming,  which  usually 
includes  brushing,  bathing,  and  trim- 
ming, will  probably  cost  $20 -$40  for  a 
medium-size  dog  with  an  average  coat 
length.  Cats  usually  cost  a  little  less. 
But  the  price  can  vary  greatly,  de- 
pending on  the  animal's  size,  length 
and  condition  of  coat,  and  its  disposi- 
tion on  the  day  of  the  grooming,  ffl 
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Don't  let  your  dog 
eat  this  page.  ' 


/one 

pry- 

big- 
fi  the 
ferry  had 
ergy  and  an 
match.  He  ate 
at  his  food 
ear!  Terry  was 
,-ei        ~n  without  his  best 
Sammy. 

^^  was  younger  and 

Her,  and  so  looked  up 

Efcrry  even  though 

lmy  could  bark  and 

much  louder.  The 

^dogs  were  seen  together 

Instantly,  playing  in  the 

J,  rolling  down  hills,  and 
g  into  mischief. 

day  Farmer  Josh  was  load- 
pumpkins  into  his  truck, 
tr  food  truck!  Let's  go  for 
:laimed  Terry.  "Don't  we 
o  watch  the  chickens?".' 
y  asked.  "We'll  only  be 
a  few  minutes,  besides, 
nngry'.'  Terry  answered 
%  into  the  truck.  All  of 
^"^n,  the  truck's  motor 
land  before  Sammy 
ray  another  word.  Terry 
#  «-uck  had  vanished 
i  of  dust.  "Here 
*ner  adventure!" 
Haimed.  and 
'  :  •  frieni 


He'll  be  tempted.  Because  Beggin'  Strips®  are  made  with 
real  meat.  They  look,  smell  and  taste  so  much  like  bacon, 
dogs  find  them  irresistible!  Try  all  the  Purina 
treats,  made  with  real  meat.  Cheese  Dawgs® 
have  the  look  and  taste  of  little  hot  dogs 
stuffed  with  cheese.  Mouthwatering  Purina 
Hearty  Chews®  look  like  beef  jerky. 

Dogs  don't  know  they're  not 
people  food. 


■  1990,  Ralston  Purina  Compan 


pan* 
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Texas 
Instruments 


A  Third  Grader  Spends  An  Average 

Of  900  Hours  A  Year  In  Class. 
And  1 170  Hours  Watching  Television. 

Saturday  is  a  school  day  in  Japan  and  Korea.  The 
West  German  school  year  is  two  months  longer 
than  ours. 

The  need  for  our  children  to  master  the  basics 
has  never  been  more  critical.  and  is  the  central  idea 
behind  ti's  tools  for  learning. 

Each  tool  was  developed  with  America's  foremost 
educators,  using  proven  learning  principles. 

The  Tl  Math  Explorer'"  is  the  first  and  only 
calculator  designed  for  teaching  the  mastery  of 
fractions.  in  a  pilot  study  where  it  was  given  to  8th 
graders  for  the  school  year,  specific  test  results 
were  extraordinary:  using  calculators,  8th  grade 
girls'  problem-solving  skills  increased  to  a  remark- 
able 10th  grade  level.  using  our  calculators  in  the 
classroom  is  now  being  explored  by  school  districts 
in  every  state  in  the  nation. 

In  addition,  the  tools  on  TI's  Learning  Path™ 
provide  an  engaging  way  for  parents  to  help  their 
children  master  the  basics  at  home.  each  tool 
addresses  a  specific  area  of  learning  that  can  begin 
as  early  as  infancy. 


TOOLS    FOR     LEARNING     FROM 

Texas  Instruments 


because  our  newest  generation 
mustbeoursmartestgeneration. 


Concerned  about  artificial  colors  in  your  dog's  food? 


There  are  no  artificial  colors 
in  our  new,  natural  dog  food. 
No  artificial  flavors. 
No  artificial  preservatives. 
No  meat  by-products. 


None  of  that  stuff.  Only  real 
chicken  and  real  beef.  And 
whole  grains  certified  grown 
without  chemical  pesticides. 
And  the  natural  sweetness 


of  molasses.  All  the  good  things. 
Nature's  Course'"  Brand  Dog 
Food.  Natural  ingredients       raj 
plus  essential  vitamins 
and  minerals. 


NATURE'S  COt 


13. 


OOCR 


Budget  stretchers 
Shopping  tips 
Travel  agents 
Ways  to  keep  from 
being  bumped 
Places  to  stay 

And  lots  more  from  the 
travel  experts  at  America's 
top  family  magazine. 


Five  free-form  connecting  pools 
add  to  the  fun  at  Cerromar  Beach, 
while  swimmers  can  escape  to  an 
island  at  the  Westin  Kauai  (inset). 


Eight  of  the  greatest  pools  in  the  world 

Plain  pools  are  passe.  Swim  into  your  fantasies  with 
waterfalls,  lagoons,  fountains,  twisting  slides,  and  flowing 
rivers.  Here  are  some  of  the  best  places  to  make  a  splash. 

O  Westin  Kauai  at  Kauai  Lagoons,  Kauai,  Hawaii. 
Hawaii's  largest  mega  pool,  26,000-square-feet,  sports 
waterfalls  and  stone  animals  spraying  streams  of  water. 

O  Hyatt  Regency  Waikoloa,  Big  Island,  Hawaii.  After 
you  explore  the  huge  water  wonderland,  with  its  snorkeling 
lagoon,  two  pools,  waterfalls,  and  slides,  drift  downstream 
in  the  river  pool. 

O  Hyatt  Regency  Scottsdale,  Arizona.  This  1 0-pool  de- 
sert oasis  features  a  sandy  beach  pool,  water  slide,  cold- 
plunge  pools,  and  a  whirlpool  spa. 

O  Hyatt  Regency  Cerromar  Beach,  Puerto  Rico.  Float 
down  the  one-third-mile  river  pool,  the  world's  longest 


freshwater  swimming  pool,  past  palm  trees  and  waterfalls. 

©Marriott's  Orlando  World  Center,  Orlando,  Flori- 
da. Four  pools  give  variety  to  this  five-acre  play  area  with 
waterfalls,  a  water  slide,  and  a  kiddie  pool. 

O  Stouffer  Esmeralda  Resort,  Indian  Wells,  California. 
Cascading  water  enlivens  the  Water  Temple  Pool,  while 
sand  turns  another  pool  into  a  beachside  adventure. 

O  Disney's  Yacht  and  Beach  Club  resorts,  Lake  Bue- 
na  Vista,  Florida.  Stormalong  Bay  boasts  a  shipwreck,  150- 
foot  water  slide,  150-foot  flume,  and  a  snorkeling  lagoon. 

O  Venetian  Pool,  Coral  Gables,  Florida.  Created  from  a 
quarry  pit  in  the  1920s,  this  pool,  on  the  National  Register 
of  Historic  Places,  dazzles  with  vine-covered  loggias, 
coves,  and  an  observation  tower. 
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Caution: 

Training  At 

This  Altitude 

Can  Take  Your 

Breath  Away. 

The  sights  from  the  side  of 
a  mountain  can  leave  you 
breathless.  And  taking  the 
train  is  only  one  of  the  unique 
ways  to  enjoy  Colorado's 
natural  wonders  this  summer. 
Write  Colorado  Vacation  Kit, 
Box  38700,  Dept.  135,  Denver, 
CO  80238  or  call  and  ask  for 
extension  135. 


City 


Zip  Telephone  135 

Allow  3-4  weeks  delivery  or  send  S3. 50  for  First  Class. 


COLORADO 

1-800-433-2656 
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Super  pickings  at  bargain  stores 


Wall,  South  Dakota.  Sprawling  like  the 
Dakota  prairie  lands,  huge  Wall  Drug  has 
surprises  that  match  the  buttes 
and  bluffs  of  nearby  Badlands 
National  Park.  You  can 
browse  the  apothecary 
museum,-  buy  cowboy 
boots,  rattlesnake  ties,  and 
Indian  jewelry;  eat  break- 
fast; and  get  prescriptions  filled 
before  you  tour  Black  Hills  National  Forest 
or  Mount  Rushmore,-  605/279-2175. 

Edmonton,  Alberta,  Canada.  The  world's 
largest  shopping  mall.  West  Edmonton  has 
^^      800  stores,  an  amusement  park, 
f     \       wave  pool,  and  an  ice-skating 
fij    te^      rink;  800/661-8890. 
H  Manchester,  Vermont. 

Jg  ^M      These  mountain  shops  tempt 

browsers  with  classic  Vermont 
treasures — cheddar  cheese, 

184 


jams,  candles,  and  Orvis 
fly-fishing  equipment — 
as  well  as  outlet  stores. 
Stock  your  wardrobe 
with  Anne  Klein  clothes, 
Dexter  shoes,  London  Fog- 
style  coats,  and  Coach 
handbags  by  driving  on 
routes  7a,  11,  and  30;  802/362-2100. 

Boaz  Outlet  Factory  Stores,  Boaz, 
Alabama.  An  average  of  15,000  shoppers 
a  day  stop  at  Boaz,  making  it  one  of 
Alabama's  biggest  tourist 

attractions.  Boaz,  about  70 
miles  north  of  Birmingham, 
boasts  150  discount  shops 
anchored  by  West  Point- 
Pepperell  and  Vanity 
Fair;  205/593-8154. 
Sawgrass  Mills, 
Sunrise,  Florida.  The 
biggest  outlet  mall  of  all,  at 


TAKE  HOME 

TEMPTING 

Ts 

T-shirts  are  colorful,  arty, 
inexpensive,  easy  to  pack, 
durable,  and  come  in 
thousands  of  varieties.  Here 
are  some  places  where  stock 
and  style,  not  to  mention 
local  scenery,  make  selecting 
T-shirts  especially  fun. 

•  Lahaina,  Hawaii 

•  Charlotte  Amalie,  St. 
Thomas,  U.S.  Virgin 
Islands 

•  Crafts  Market,  Montego 
Bay,  Jamaica 

•  Old  Town,  Albuquerque, 
New  Mexico 

•  Walt  Disney  World, 
Lake  Buena  Vista, 
Florida 

•  Quebec  City,  Quebec, 
Canada 

•  Greenwich  Village,  New 
York  City 


2.2  million  square  feet, 
Sawgrass  Mills  opened 
last  October,  12  miles 
north  of  Fort 
Lauderdale.  You  can 
stroll  through 
themed  courts 
with  storefronts 
sporting  modern,  Mediterranean, 
art  deco,  and  Caribbean  motifs.  Look  for 
Waccamaw  pottery,  fashions, 
and  Brandsmart's  off-price 
electronics  and  appli- 
ances,- 305/846-2300. 
Potomac  Mills, 
jfl      •  j^         Woodbridge,  Virginia.  A 
^     ^H^        half  hour  south  of  the 

^^  capital,  Potomac  Mills  tempts  j 
shoppers  with  more  than  180  stores,  such  •; 
as  Nordstrom  Rack  and  the  build-it-yourself  i 
furniture  mart,  IKEA;  703/643-1770. 
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Smoking  Should  Not  Be 
A  Part  Of  Growing  Up 


-bacco 


One  of  the  most  trying  aspects  of  being 
a  parent  is  encouraging  your  child  to  make 
the  right  choices — not  just  to  follow 
along.  In  today's  complex 
society,  growing 
up  involves  more 
pressures  and 
choices  than  ever 
before.  Studies 
show  that  young 
people  do  things 
because  their  friends 
do.  Smoking  is  one  of 
those  things. 

We  don't  want  young 
people  to  smoke. 

That's  why  we  are 
offering  a  booklet  aimed  at 
helping  parents  meet  the 
challenge  of  providing  their 
children  with  the  tools  to  resist  peer 
pressure.  The  booklet,  "Tobacco:  Helping 
Youth  Say  No,"  is  the  third  in  a  series 
designed  to  keep  parents  and  children 


communicating  about  important  issues  like 
smoking. 

To  continue  its  long- 
standing commitment  that 
smoking  is  not  for  young 
people,  the  tobacco 
industry  also  has 
strengthened  its 
marketing  code  and 
is  supporting  state 
legislation  to  make 
it  tougher  for  young 
people  to  buy 
cigarettes.  We  are 
also  working  with 
retailers  for  strict 
compliance  with 
state  laws  prohibiting 


sales  of  cigarettes  to  minors. 


Look  for 


ITS1HE 

LAW 


displayed  wherever 
cigarettes  are  sold. 
And,  for  your  free  copy 


of  "Tobacco:  Helping  Youth  Say  No," 
return  the  coupon  today. 


to 


TOBACCO  INSTITUTE 

P.O.  Box  41130,  Washington,  DC  20018 


1  The  Tobacco  Institute 

■  P.O.  Box  41130 

1  Washington,  DC  20018 
1  PLEASE  SEND  ME  MY  FREE  COPY  OF 
1  "TOBACCO:  HELPING  YOUTH  SAY  NO." 
1  Please  Print 

■  NAMF 

1 

1  AnnRFRS                                                                               I 

1                                                                                              1 

1  city 

1  STATF 

7IP 

UZ 

GUIDE  TO  FAMILY  TRAVEL 
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'here  do  savvy  travelers 
pull  in  for  the  night  after  a  long 
day  on  the  road  with  a  pack  of 
kids  or  a  bulging  briefcase?  Even 
many  executives  choose  economy 
lodgings,  which  typically  offer  savings  of 
20  to  50  percent  off  the  going  rate.  At  an  average  1989  cost 
of  $40.18  single,  these  accommodations  make  good  lodging 
sense,  especially  for  a  bed-and-bath  pit  stop.  Many  provide 
senior  discounts,  beginning  at  age  50.  Demand  has  pro- 
pelled economy  chains  into  the  fastest  growing  segment  of 
the  hotel  industry — -jumping  75  percent  since  1985  while 
other  hotels  increased  less  than  15  percent. 

But  low-cost  lodging — defined  as  less  than  $50  with  no 
food  or  beverage  services  on  site — doesn't  mean  no  frills. 
Even  though  they  don't  have  restaurants,  some  serve  a 


continental  breakfast  and  give 
guests  a  complimentary  newspa- 
per. They  also  often  have  pools. 
Motel  6  will  even  send  you  a  driv- 
ing route  and  tourist  information. 


SUITE  SURPRISES 

Upscale  amenities  at  affordable  rates 

Suites  are  no  longer  just  for  the  wealthy.  All-suite  hotels 
give  families  and  couples  traveling  together  privacy  and 
space  at  affordable  prices;  some  properties  drop  weekend 
rates  by  20  to  40  percent.  With  living  areas  and  often  two 
TVs,  you  can  watch  football  in  the  bedroom  while  your  kids 
relax  with  cartoons  on  the  pullout  couch  in  the  parlor.  The 
kitchens  or  microwaves  help  you  save  on  meals  and  snacks. 

continued  on  page  188 
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Lodging 

Location 

Average 
Double  Rates 

Kids  Free 
in  Parents' 
Room 

Extra 
Person 

Pool 

Breakfast 
Included 

Reservations  1 

Days  Inns 
of  America 

50  states, 
Canada,  Mexico, 
France,  Netherlands 

$35-$45 

under  12 

$6 

most 

some 
continental 

800/325-2525  1 

Super  8 
Motels,  Inc. 

47  states,  Canada 

$36 

under  12 

$3-$5 

130  have 

continental 
at  282 

800/848-8888  J 

Comfort 
Inns 

48  states,  Canada, 
Europe,  Mexico 

$35-$45 

under  18 

$5-$ 10 

most 

rarely 

800/221-2222  III 

Econo  Lodges 
of  America 

47  states,  Canada 
(owned  by  Comfort  Inns) 

$35 

under  18 

$5 

most 

most 
continental 

800/446-6900  1 

Travelodge 
International 

47  states,  Canada, 
Mexico,  Great  Britain 

$39 

under  18 

$2-$5 

most 

no 

800/255-3050  1 

Motel  6 

42  states 

$30.95 

under  19 

$6 

most 

no 

505/891-6161  j 

Hospitality 
International 
(Scottish,  Red 
Carpet,  Master 
Hosts  Inns) 

33  states 

$28-$35 

under  12, 
but  varies 

$5-$8 

Scot:  no 
R.C.:  yes 
M.H.:  yes 

coffee 

continental 

continental 

800/251-1962 

Hampton  Inns 

39  states 

$48 

under  18 

no  charge 

most 

continental 

800/HAMPTON   \ 

La  Quinta 
Motor  Inns 

29  states 

$47  19 

under  18 

$6 

all 

some 
continental 

800/531-5900 

Red  Roof  Inns 

30  states 

$33 

under  19 

$7 

3  have 

coffee 

800/THE-ROOF 
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TsksAn 

Extended  Vacation. 


'U  compact  van  w 
.  k  brakes* 

mdard  4.3  Liter  engine;  biggest  V6  you  can  buy* 


any  other  compact  van.* 
6000  lb.  towing  power.\ 


,  :         ...       hA/hen  i ii  rl     quipped  Im  lude  -  weighl  qI  ;  equip 

ol  IheGM  I 
i  i9i  GM  Corp  An  Ri  ael  it  Iggetli 


Chevy  Astro  AWD  Extended-Body.  In  addition  to  the  security  of  all-wheel  drive 

and  standard  4-wheel  anti-lock  brakes,  Chevy  Astro  offers  superior  towing  power, 

plenty  of  cargo  room  and  available  seating  for  eight.  Chevy  Astro. 

It's  the  perfect  van  for  the  family  that  plays  together. 


Pp.nnlP.  Am  Winning  With 


cT^J  nfAmerina.  mn*Y>S  TRUCK  IS  CHEVROLET. 
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All-suite  hotels  differ,  so  study  your 
options.  Some  offer  continental  break- 
fast, others  a  more  complete  day-start- 
er. For  privacy  and  convenience,  book 
a  room  with  a  door  between  the  bed- 
room and  parlor,  and  a  bathroom  ac- 
cessible to  both  areas.  Here  are  details 
on  the  five  largest  all-suite  chains. 

•  Residence  Inn  by  Marriott:  160 
in  41  states.  Geared  toward  business 
travelers  or  those  on  an  extended  stay, 
Residence  Inns  offer  one-room  stu- 
dios with  a  full  kitchen  ($65-$95 
weekdays;  about  $49  weekends,  up  to 
four),  and  a  penthouse  with  a  bed- 
room loft,  featuring  a  second  TV  and 
bath,  that  overlooks  the  parlor  ($75- 
$115;  weekends,  $59).  Most  have  fire- 
places with  quick-lighting  logs.  Conti- 
nental breakfast;  800/331-3131. 

•  Embassy  Suites  Hotels:  101  ho- 
tels in  28  states.  Sharing  is  easy  be- 
cause there's  a  door  between  the 
188 


bedroom  and  living  area,  and  the 
bathroom  is  usually  off  the  parlor. 
Rooms  have  a  mini-refrigerator  and 
normally  a  microwave.  Weekday  rates 
run  $69 -$139.  Children  12  and  under 
free;  extra  person,  $10.  Weekends, 
$69 -$89  for  up  to  four  people.  Full 
American  breakfast  includes  made-to- 
order  omelets  and  other  freshly  pre- 
pared entrees;  800/EMBASSY. 


•  Guest  Quarters  Suite  Hotels: 

30  in  15  states,  with  restaurants, 
pools,  and  other  hotel-type  facilities. 
Configurations  vary,  but  there  are  al- 
ways two  TVs  and  a  door  between  the 
bedroom  and  parlor;  sometimes  the 
only  entrance  to  the  bathroom  is 
through  the  bedroom.  Ten  properties 
offer  full  kitchens,  and  the  rest  have 


microwaves  and  mini-refrigerators. 
Average  daily  rate,  $91.50.  Children 
under  18  free;  extra  person,  $20. 
Weekend  rates  available.  Breakfast 
not  included;  free  coffee  and  apple 
juice  in  rooms;  800/424-2900. 

•  Radisson  Hotels  International: 
27  in  17  states,  one  in  Canada.  A  few 
feature  full  kitchens;  the  rest  have  re- 
frigerators and  microwaves.  Two  TVs 
are  standard.  Most  provide  a  door  be- 
tween the  bedroom  and  parlor,  but  the 
bathroom  is  usually  connected  to  the 
bedroom.  Average  rates,  $90  single, 
$1 10  double.  Kids  free  under  16;  extra 
person,  $10.  Rates  20  to  40  percent 
lower  on  weekends.  Many  offer  a 
breakfast  buffet  of  eggs,  pancakes,  and 
cereals;  800/333-3333. 

•  Quality  Suites:  20  hotels  in  18 
states  and  Canada.  These  feature  mi- 
crowaves and  refrigerators,  two  TVs, 
and  a  bathroom  connected  to  the  par- 
lor. Generally,  there  is  not  a  door  be- 
tween the  living  area  and  bedroom. 
Averages  $63  double.  Kids  under  18 
free;  extra  person  charge,  $5— $10.  Full 
hot  breakfast;  800/221-2222. 
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Journey  to  sun-bleached  dunes  carved 
\  /«    • .  .  a  place  where  time  is  your  i 

VlSlt  OUIGf  SpaCG.  Or  just  dream.  To  begin  the  adv 


l^J 


Despite  having  tickets,  more  than  765,000  U.S.  airline 
assengers  were  bumped  in  1989.  Many  travelers  ap- 
reciate  the  free  tickets  or  money  they  receive,  but,  for 
ne  out  of  seven,  no  compensation  can  make  up  for  their 
isrupted  schedules.  Airlines  generally  overbook  by 
0  to  30  percent.  While  no  strategy  is  foolproof,  follow 
tese  steps  to  ensure  that  you  get  on  your  flight. 
.  Book  an  off-hours  or  evening  flight,  which  is  less  likely 
to  be  full. 

,  Obtain  a  seat  assignment  and  boarding  pass 
when  making  your  reservation. 
Check  in  at  least  one  hour  before  departure. 
Most  airlines  stipulate  that  they  can  resell 
your  seat  if  you  do  not  check  in  by  a  desig- 
nated time,  normally  10  to  20  minutes 
before  the  scheduled  takeoff. 
Check  in  at  the  gate  even  if  you  al- 
ready  have   a   seat  assignment 
and  boarding  pass. 

ITER  HOMES  AND  GARDENS,  APRIL  1991 


WHAT  TO  DO  WHEN 
BUMPED 


The  bright  side  to  being  bumped  is  that  you'll  receive  a 
free  ticket  or  cash  as  compensation  for  the  inconve- 
nience. With  a  one-  to  two-hour  delay  to  your  destina- 
tion, the  airline  owes  you  the  one-way 
value  of  the  ticket  you  held,  up  to  $200. 
With  more  than  a  two-hour  delay,  you  re- 
ceive double  the  one-way  fare,  up  to  $400. 
Before  letting  go  of  your  seat,  make  sure  the 
airline:  confirms  a  reservation  for  you  on  the  next  flight 
out,  even  on  a  competing  airline;  endorses  the  ticket  you 
can't  use  so  that  another  carrier  will  honor  it;  and  gives 
you  a  free  ticket  not  burdened  with  restrictions. 

For  other  helpful  information  geared  toward  air- 
line travel,  send  for:  Facts  and  Advice  for  Airline 
Passengers  ($2),  Aviation  Consumer  Action  Project, 
P.O.  Box  19029-BHG,   Washington,  DC  20036;  or 
Fly-Rights   ($1),    Consumer  Information   Center, 
Dept.  146X-BHG,  Pueblo,  CO  81009. 

continued  on  page  190 
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Zrystai-blue  lakes.  Rugged  mountaintops  that  touch  the  sky  and  your  imagination.  Discover  ALL^fc— 
n  or  relax.  Dine  surrounded  by  ever-changing  scenery.  At  night,  stargaze.  ABOARD 

ir  travel  agent  or  Amtrak  at  1-800-USA-RAIL.  And  take  a  trip  that's  out  of  this  world.  AMTRAK 
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A  good  travel  agent, 
trained  to  spot  the  latest 
rates,  special  deals,  and 
best  stopovers,  can  be  as 
helpful  as  sturdy  luggage. 
Most  receive  an  8-  to  10- 
percent  commission  from 
suppliers  they  book — 
hotels,  resorts,  airlines, 
cruises,  and  tours— and 
not  from  their  clients. 

A  wise  agent  assesses  your 
needs  and  your  budget,  steering 
you  away,  for  example,  from  a 
pricey,  everything's-extra  resort 
that  has  no  children's  program  for 
your  5-year-old.  Instead,  the  con- 
sultant might  recommend  an  all- 
inclusive  hotel  with  supervised 
kids'  activities,  free  water  sports, 
and  evening  babysitting.  Your 


TRAVEL  AGENT 


agent  should  also  analyze  tours  to 
tell  you  which  of  seemingly  similar 
packages  offers  better  hotels, 
breakfasts,  and  sites. 

A  large-volume  travel  agency, 
such  as  Carlson  Travel  Network, 
often  offers  special  packages  and 
rates,  created  just  for  their  clients. 
Carlson's  Silver  Key  program 
provides  a  35-percent  discount  at 


some  major  hotel  chains, 
and  the  Gold  Key 
program  gives  a  45- 
percent  discount.  Call 
800/CARLSON  for  the 
agency  nearest  you. 
To  find  a  good  agent: 

•  Check  with  friends  and 
relatives  for 
recommendations. 

•  Contact  a  few  agencies. 
Ask  how  long  they've  been  in 
business,  what  their  specialties  are, 
how  experienced  their  staff  is,  and 
how  many  Certified  Travel 
Counselors  they  have. 

•  Assess  the  tone  of  the  agency. 
A  brusque,  can't-be-bothered 
attitude  warns  you  of  an 
unworkable  relationship. 

•  Visit  the  agency. 


Getting  older  can  pay  off 

Ask,  and  many  travel-related  services  will  provide  a  se- 
nior discount.  Membership  in  the  American  Association  of  Re- 
tired People  (AARP)  helps,  but  your  driver's  license  will  often  do. 

Hotels  and  restaurants.  Nearly  all  motel  and  hotel 
chains  give  discounts,  and  so  do  many  family-style  restaurants. 

Flying.  When  you  become  62,  most  major  U.S.  airlines 
deduct  10  percent  from  the  price  of  all  tickets.  Any  trip  compan- 
ion, regardless  of  age,  gets  the  same  break.  Save  more  by 
buying  low-priced  senior  coupons  in  packs  of  four  and  eight. 
Depending  on  the  airline,  each  coupon  is  good  for  a  one-way 
trip  in  the  continental  U.S.  or  counts  for  up  to  2,000  miles.  Call 
the  airlines'  toll-free  numbers  to  find  the  best  deal  for  you. 

Train  and  bus  trips.  Once  you  turn  65,  Amtrak  knocks  25- 
percent  off  most  full-price,  one-way  coach  fares,  and  Grey- 
hound discounts  standard  fares  by  5  to  10  percent.  Check, 
though;  round-trip  and  excursion  fares  often  cost  less. 

Car  rentals.  Most  outlets  offer  10-percent  discounts. 

National  parks  and  forests.  At  62,  you  can  get  a 
Golden  Age  Passport  (from  most  federal  preserves)  that  pro- 
vides free  lifetime  admission  to  national  parks,  recreation  areas, 
and  wildlife  refuges,  plus  50  percent  off  on  camping  fees. 

State  parks.  Some  states  extend  senior  privileges  (free 
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admission   plus   reduced   camping   and   lodge 

rates)  to  nonresidents  as  well  as  residents. 

Eiderhostel.  Seniors  60  and  up  can  take 

one-  and  two-week  vacation  courses  in 

variety  of  subjects  on  many  campuses 

($260  a  week,   average).   7i 

federal  St.,  Dept.  BHC, 

Boston,  MA  02 1  lO- 1 94  1; 

6  17/426-7788. 

Hostel  lodgings.  American  Youth  Hostel  membership  ($1 ' 

a  year  from  age  55)  entitles  you  to  stay  in  hostels  for  $5  to  $K 

a  night.  Dept.  BHC,  Box  376  13,  Washington,  Di 

200 13;  2 12/783-6  16  1. 


Dial  1-800-FLY-CHEAP,  and  what 
do  you  get?  A  good  deal  on  airline  tick- 
ets and  a  convenient  way  to  book  your  flights  without 
leaving  your  home  or  office.  This  new,  travel-800  ser- 
vice, based  in  San  Diego,  California,  offers  you  low, 
regularly  scheduled  airfares;  toll-free  accessibility; 
overnight  ticket  delivery  in  the  U.S.  and  Canada;  24- 
hour  availability;  multilingual  agents;  and  special 
rates  for  students,  senior  citizens,  military  personnel, 
and  the  handicapped. 


continued  on  page  1 
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You  Used  To  Have  To  Go  To  A  Veterinarian 
To  Get  Nutrition  This  Advanced. 


i.VMSt  HAlRm  XAMX 

Now  You  Don't. 


^^^\       Gaines 

Cycle 


ADULT 


Aittmiced  Nutrition  7b 
Hvtp  Keep  lbiir  Adult  Dttjt 
in  Pvak  Ouulltum 


■JOE 


Introducing  New  Reformulated  Cycle.® 


New  Cycle®  has  been  reformulated  to  be  unsurpassed 
Its  nutrition. 

Veterinary  nutritionists  have  developed  a  precise 
nd  of  over  forty  nutrients  so  New  Cycle  provides  the 
st  advanced  nutrition  you  can  buy  for  each  stage  in  a 
fc's  life. 


QgLE™QfcLEMQfcLE 


With  New  Cycle,  you  can  be  confident  your  dog 
is  getting  all  the  nutrition  it  needs.  Nutrition  that's 
unsurpassed  by  any  other  dog  food  you  can  buy  at  the 
veterinarian,  grocery  store,  or  pet  food  store. 

Ask  your  veterinarian  about  the  advanced  nutrition 
of  New  Cycle. 

NEwCYCLEf 

A  Veterinarian's  Idea  Of 
Advanced  Nutrition. 


)iet  is  a  Registered  Trademark  ol  the  Colgate-Palmolive  Company. 


^^UiHM 


MIDAS  China 
Save  Up  To  60% 


TOLL  FREE  1-800-368-3153 


CHINA 

Factory  1st  Quality 
5  Pc.  Sets 

Doullon 

Corlylc 124.50 

Princeton 74.50 

Lenox 

Charleston 64.50 

Autumn 139.50 

Gorham 

Anana    49.50 

Black  Contessa 99.50 

Norilakc 

Colden  Cove 52.50 

Shenandoah   54.50 

Rothschild 44.50 

Worccstcr-Spode 
Eveshair 


Chnslmas  Tree 39.50 

Wedgwood 

Amherst 79.50 

Runnymeade 119.50 

Bianca 129.50 


Lcighton  Cobalt 99.50 

Minton 

Jasmine 84.50 

Bellemcade  64.50 


STERLING 

New  from  the  Factory 
4  Pc  Sets 

Gorham 
Strasbourg 

Chant.lly  114.50 

Fairfax  134.50 

Towlc 
Old  Master 

Chippendale 117.50 

King  Richard 139.50 

Queen  Elizabeth 139.50 

Reed  6c  Barton 
18th  Century 
English  Chippendale....  129  30 

Francis  1st 139.50 

Wallace  International 
loan  or  Arc 

Prelude 129.50 

Royal  Danish 

Grande  Baroque 159.50 

Kirk  Sticff 

Repousse 124.50 

Old  Maryland 

Engraved 139.50 

Wm.  Shell 

Queen  Anne 17930 


CRYSTAL 
Goblet 


Goblet 
Gorham  or  Champ. 

Lady  Anne 17.00 

Chen-vwood 19.50 

King  Edward 17.00 

LaunnCold 11.00 

Jolie 15.00 


Baccarat  or  Champ. 

Maseru  84.50 

St.  Remy 41.50 

Montaigne  4000 

Orrctors 

Prelude 32.50 

Illusion  2750 

S1LVERPU\TE  b  STAINLESS 
Reed  £c  Barton  Oneida 

French  Chippendale 4230  J  uilhard 27.50 

Country  French 27.50  Easton 27.50 

1800 2730  Dover 2750 

Dresden  Rose 4230  Classic  Shell  27.50 

Prices  for  5  Piece  Set 
Midi,  alio  carries  many  other  patterns  and  open  stock  pieces. 
Call  (or  our  free  catalog  Prices  subject  to  change  without  nonce  To  Order  Call  Toll  Free 
800-368-3153.  Give  us  your  major  credit  card  number  (Visa.  MasterCard,  or  Discovert 
and  your  order  will  be  sent  out  by  UPS  Shipping  charges  are  S5  0O  or  IS  on  Silver  or 
S7-00  or  2^  on  China.  To  order  by  check  |ust  mail  vour  check  lo  the  address  below  In 
Mary  land  or  D.C.  Area  call  30I-468-388S.  Call  Monday  thru  Friday.  lOflOa-mloOflOp.m 


,  ,.  j  4315  Walney  Rd.  B-2 

MldaS    Chantilly,  VA  22021 
Call  Toll  Free:  1-800-368-3153 


Buy  Carpet  The 
Way  Builders  Buy- 

Save  50%  by  joining 

thousands    of    builders. 

and     homeowners 

who  buy  their  carpet 

directly  from  the  mill. 

Call  toll-free,  and  by- pass 

inflated  retail  store  prices.  It's  fast,  easy 

and  guaranteed.     Ask  for  our  free 

brochure  or  take  advantage  of  our... 

Super  Sample  Book  Offer. 

For  only  $5,  we'll  rush  the  exact  sample 

book  you  need  to  select  carpet.  A  $35 

value!  Carpets  can  be  delivered,  ready 

for  installation,  in  about  a  week. 


All  The  Quality. 
Half  The  Price. 


l-800448$114e*9s 


i||| 

-LllJ 

S&S  Mills,  2650  Lakeland  Road,  Dalton,  GA,  30720 


Shopping 

editor's 

choice 


Discover  the  ease  and  pleasure  of  shopping 
by  mail.  Order  from  the  convenience  of  your 
own  home  with  complete  confidence. 

BY  ARLENE  AVILES 


CAST  IRON  PIGGY  BANK 

A  most  unusual  door  stop  or  hearth  decoration  too,  as  this 
hog  is  made  from  100-year-old  antique  foundry  molds. 
He  weighs  a  hefty  4  pounds  and  is  nearly  a  foot  long. 
With  his  voracious  appetite  this  amazingly  realistic  porker 
can  hold  hundreds  of  dollars.  $13.95+  $3.75  shpg.;  two 
for  $26+  $6.50  shpg.  ESSEX  HOUSE,  Dept.  G2-1E, 
Rahway,  NJ  07065. 


3-D  COW  CLOCK 

Three-dimensional  Holstein  clock  adds  country  charm 
in  a  big  way  to  any  wall  in  the  kitchen,  family  room  or 
office.  This  delightful  dairy  cow  was  designed  for  easy 
reading,  measures  12"xl7".  Handcrafted  of  solid  wood. 
Quartz  function  requires  one  AA  battery  (not  included). 
$29.95  plus  $4  shpg.  HOLST  INC.,  Dept.  BHC491, 
1 1 18  W.  Lake,  Box  370  Tawas  City,  MI  48764. 

FROM 
N0RDICTRACK 

Introducing  a  new  piece  of 
exercise  equipment  intended 
to  create  and  maintain 
muscle  strength  and  flex- 
ibility with  just  a  few  basic 
exercises.  Quiet,  attractive 
and  easy  to  use,  the  new 
Nordic  Fitness  Chair  by 
NordicTrack  is  designed  to 
be  used  in  the  living  areas  of  the  home.  For  more 
information  on  the  Nordic  Fitness  Chair  call  1-800-848- 
7786,  ext.  879A1. 

MINI  BLINDS 

Window  Express  blinds — out 
of  our  factory  in  seven  days- 
amazing  prices!  Also  savings 
i  on  window  treatments  (pleated 
shades,  verticals,  micros,  etc.) 
by  Levolor,  Del  Mar,  Kirsch 
and  Louver  Drape.  Free  info, 
from  CUSTOM  WINDOWS 
&  WALLS,  Dept.  BHG491, 
32525  Stephenson  Highway,  Madison  Heights,  MI  4807 1 
or  call  toll  free  1-800-772-1947  or  1-800-777-7747. 


E  TO  FAMILY  TRAVEL 
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IN  FAMILY 
TRAVEL 


Turn  to  these  experts  in  family  tra  ^ 
el  to  find  top  programs  and  facilitieflC 

•  Family  Travel  Times.  Read  i:t 
latest  news  on  resorts,  tours,  and  dt 
tinations  for  traveling  families  in  tt;!' 
newsletter;  $35  for  10  issues.  For  i  j 
formation:  80  Eighth  A  ve.,  Dept.  BH< 
New  York,  NY  10011;  212/206-0688, 

•  Let's  Take  the  Kids.  This  fin* 
will  soon  offer  its  services  nationwit 
through    member    travel    agencie 
Trips  come  with  packets  suggestinf 
sight-seeing  for  families.  It  also  bool 
villas  and  condos;  800/726-4349. 

•  Just  Me  and  the  Kids.  Kids  an 
adults  in  single-parent  families  enjo|; 
the  companionship  at  all-inclusive  CuJn 
ribbean  resorts  and  at  Disney  Worl' 
and  Disneyland;  607/535-2966. 

•  Rosenbluth's  Family  Vacation 
Station.    This     family-only     traw? 
agency  offers  extensive  listings.  Chii 
dren  can  learn  about  flying  at  its  Kid 
Test  Flight  Center;  800/621-8983  «  v 
215/337-9550. 

•  Rascals  in  Paradise.  Speciahzin 
in  individual  family  and  small-iou 
groups  to  the  Caribbean,  Mexico,  ant  j 
the  South  Pacific,  Rascals'  tours  us^r 
ally  include  nannies  for  each  farnili; 
and  an  escort  to  create  activities  fa' 
the  kids;  800/U-RASCAL. 

•  Grandtravel.  Grandparents  antr; 
grandchildren,  7-17,  can  watel . 
whales  in  New  England,  visit  tJAl* 
Grand  Canyon,  tour  Alaska's  wilder 
ness,  or  go  on  other  U.S.  and  interna 
tional  outings;  800/247-7651  dlij 
301/986-0790. 

•  Grandvistas.  Grandparents  cat 
take  their  grandkids  on  a  South  Dako 
ta  trip  to  Mount  Rushmore  and  Cus 
ter  State  Park,  or  go  on  a  Texas  Rancl 
Adventure;  800/647-0800. 

•  Family  Faire.  Book  a  vacatioi  ; 
package  to  Hawaii,  California,  Orlaa  ? 
do,  or  Jamaica,  and  you'll  get  a  fam 
ily-oriented  guidebook  filled  with  sug  J 
gestions  for  dining,  sight-seeing,  anc  , 
other  activities;  800/677-4-FUN.  M 


s  You  Need. 

*Jame  is  John  Chriswell  and  if  someone  had  told  me  two 
igo  I  would  Pioneer  a  New  Money-Making  Program  that  can 
jlou  an  income  of  up  to  $4,000  dollars  a  week,  I  would  have 
(believed  them. 

Earn  Up  To  $4,000  One  Week 
Then  Take  Three  Weeks  Off! 
Make  up  to  $2,000  A  Week;  Weekends  Only! 
Make  up  to  $3,000  A  Week;  Evenings  Only! 
t  and  Stop  the  program  when  ever  you  need  money.  When 
ed  $2,000  put  trie  program  into  operation.  When  you  have 
52,000  stop  the  program.  It's  that  simple. 
year  I  engaged  my  "Money-Making  Program"  FOUR  times 


six  month  period  and  took  in: 

n  31  days 
n  53  days 
in  97  days 

rer  $180,000.00  in  six  month's  time, 
for  someone  with  No  formal  education 
il  training. 
t  is  The  Secret? 
a  Chain  Letter  Scheme! 
f  that  nonsense. 

NOTHING  to  do  with  buying  or  selling 
tate,  there  is  NO  door  to  door  or 
e  selling.  There  is  NO  Gambling  or 
nvolved. 

speaking  of  a  new  career  that  can 
'our  life.  "I  know  it  changed  mine."  It's  a 
to  make  a  lot  of  money,  that  practically 
an  start  from  his  or  her  own  home  work- 
time  only  if  you  like,  and  the  best  part  is, 
iJ'T  have  to  give  up  your  present  job  to 
)ut  in  two  month's  time  I'll  bet  you  will 


explain  my  Rags  to  Riches  story. 

bled  upon  this  New  Money-Making  Pro- 
accident  while  doing  research  at  the 
)f  Congress. 

I  Millionaires  residing  in  California  and 
k  City  had  put  together  a  Fantastic  pro- 
r  making  money  in  Large  amounts, 
but  the  hitch  was  you  had  to  have  Big 
start  the  program. "That  left  me  out." 
the  information  I  had  found  home  with 
after  months  of  work  I  developed  a  way 
ate  the  large  capital  investment.  A  step 
onaires  had  over  looked.  I  perfected  my 
Making  Program"  into  a  profitable  plan, 
could  be  engaged  with  a  small  invest- 
d  could  start  bringing  in  up  to  $25,000  a 
)r  as  long  as  you  care  to  apply  it. 

irn  Up  To  $25,000  One  Month 
Then  Take  Two  Months  Off. 

Absolutely  NOTHING  To  Do  With  The 
arket  or  any  Form  of  Gambling. 

Money-Making  Program"  that  has  a 
rack  record  and  it  is  very  profitable, 
wed  a  man  in  New  York  City,  how  it 
e  now  applies  the  program  fives  times  a 
iking  over  $5,000  dollars  each  time  he 

it.  ($25,000  A  Year  Part  Time) 
it  Is  Not  A  Pyramid  Game! 

t  insult  your  intelligence. 
temember,  It  Is  Perfectly  Legal! 
has  nothing  to  do  with  working  for  so- 
slse.  It  is  Your  Business  and  all  the 
ou  make  is  yours  to  keep.  It  is  NOT  a 

Scheme  or  any  of  those  "envelope- 
businesses"  you  read  so  much  about.  It 

imate  Business  that  can  produce  up  to 
a  MONTH  if  you  apply  the  program  I've 

d  and,  most  important,  it  does  Not  re- 
College  Education  or  any  Specialized 
Knowledge  to  get  started. 

tart  The  Program  Part-Time! 


you  have  a  perfect  right  to  be.  I  know  in  the  past, 
you  have  probably  been  exposed  to  money- 
making  plans,  but  when  you  tried  to  put  them  in- 
to operation  you  found  out  you  were  EITHER 
working  for  someone  else  or  you  would  have  to 
invest  several  thousand  dollars  to  start  them. 
Let  me  assure  you  by  saying: 

This  Business  is  entirely  yours! 
It's  Easy  to  Operate,  It's  Uncomplicated!  All  the 
money  you  make  is  yours  to  keep,  and  it  can  be 
easily  started  from  your  own  home;  part-time  if 
you  like. 

Easily  Started  From  Your  Own  Home. 

Let  me  explain  how  well  it  works: 

I  put  my  "money-making  program"  into  opera- 
tion four  times  last  year  and  deposited 
$180,000.00  in  my  checking  account.  (My  Cer- 
tified Public  Account,  in  Vienna,  Virginia  has  my 
financial  statements  in  his  office  to  prove  it.) 
Last  month,  to  prove  to  you  again  how  well  it 
works,  I  deposited  $1,900  in  crisp  $100  dollar 
bills  in  my  checking  account.  NOT  over  several 
weeks  or  days,  but  the  whole  One  Thousand 
Nine  Hundred  Dollars  In  ONE  Day.  (The  Presi- 
dent of  my  bank  has  my  checking  account 
records  in  his  office  to  prove  it.) 
Testimonials 

I  would  be  more  than  happy  to  provide  you  with  Hun- 
dreds of  testimonials,  if  I  had  them. 
But,  I  don't. 

I  would  be  lying  to  you  if  I  told  you  I  did. 

Up  to  this  point,  only  a  handful  of  people  in  America 
have  put  my  program  into  operation.  Here  is  what  a  few 
friends  and  family  members  have  to  say  about  it. 

$4,000  In  Two  Weeks! 
"When  you  called  me  a  few  months  ago  and  told  me  of 
your  money-making  program,  I  thought  you  were  some 
kind  of  Nut.  I  admit,  I  have  known  you  for  over  ten  years. 
But,  when  you  asked  me  to  send  you  $20  for  information 
about  a  new  program  that  would  bring  in  over  $25,000  in 
the  next  30  days,  that  was  asking  a  little  too  much  of  our 
friendship.  WOW!  Am  I  glad  I  did.  You  were  right!  I 
didn't  do  as  well  as  you,  but  as  you  know  I  have  several 
kids  under  my  feet  every  time  I  turn  around.  I  made 
$4,870.00  the  first  month  and  I  could  have  easily  doubl- 
ed that  if  I  had  put  In  more  time." 

R.S.,  Great  Falls,  Virginia 
You  Weren't  Kidding 
"When  you  told  me  about  your  program  program  I 
thought  it  was  just  one  of  those  Get  Rich  Quick 
Schemes.  I  Was  Wrong!  Please  accept  my  apologies.  It 
has  changed  my  life.  Today,  I  have  money  in  the  bank 
for  a  change  and  I  have  just  finished  remodeling  my 
home  to  the  tune  of  several  thousand  dollars  which  I 
would  have  never  been  able  to  do  without  your 
program." 

M.H.,  Sterling,  Virginia 
I'm  Impressed! 
"Let  me  level  with  you.  I  sent  you  my  check  for  $20  in 
desperation.  I  thought  what  can  I  lose,  since  you 
wouldn't  cash  my  check  for  thirty  days  anyway.  I  was 
right.  Your  plan  was  delivered  to  me  today  and  I  am  im- 
pressed. It  is  truly  worth  the  twenty  bucks  and  I  can't 
wait  to  get  started." 

Mr.  R.C.S.,  New  York,  N.Y. 

I  Won't  Sell  It  To  Everyone! 

I  am  not  going  to  sit  here  and  tell  you  that  my  con- 
fidential money  making  ideas  are  offered  to  anyone  who 
sends  in  $20. 

They  are  NOT!  I  won't  sell  it  to  anyone  residing  out- 
side of  the  United  States  of  America.  I  am  tired  of  see- 
ing New  American  Ideas  being  copied  by  other  coun- 


tries and  then  put  into  operation  on  such  a  mass  scale 
that  no  one  can  make  a  dime.  I  put  too  much  time  into 
developing  this  one  to  see  that  happen.  In  fact,  while  I 
am  on  the  subject,  I  would  appreciate  it  if  you  keep  it  a 
Secret  from  your  friends,  neighbors  and  fellow  office 
workers.  It  is  just  too  valuable  to  pass  around  for  free. 


Order  Today!    Take  A  FREE  Look 


You've  got  nothing  to  lose  and  everything  to 
gain.  There  is  NO  RISK  on  your  part,  because  I 
won't  cash  your  $20  check  for  30  days  AFTER  I 
have  mailed  the  materials  to  you. 
That's  Guaranteed  In  Writing! 


100%  Money  Back  Guarantee 


If  for  any  reason,  at  any  time  durning  the  first 
year,    you're    not    satisfied    — just    return    the 
materials—  and  I'll  promptly  refund  your  $20 
dollars  in  full.  No  Questions  Asked! 
100%  Guaranteed! 

Don't  Pay  for  it  Now! 
Postdate  Your  Check  for  30  Days! 

I  invite  you  to  place  your  order  this  way: 
POSTDATE  YOUR  $20  CHECK  FOR  30  DAYS 
FROM  NOW.  That  way  no  one  can  cash  it  for  a 
full  30  days.  That  will  give  you  plenty  of  time  to 
receive  the  materials,  look  over  the  program  and 
find  out  how  it  works.  I  can't  cash  your  check  or 
money-order  for  thirty  days  AFTER  I  have  sent 
you  the  Money-Making  Program.  Use  the  infor- 
mation and  put  the  easy  step-by-step  program 
into  action,  for  that  period,  and  if  you  are  not 
satisfied  just  mail  the  materials  back  and  I  will 
return  your  same  check  UNCASHED. 
Or  you  can  call  Toll  Free  and  Charge  it. 
1-800-950-0300  Ext.  218 

Charge  your  order  to:  American  Express,  Mastercard  or 
Visa.  24  hours  a  day.  7  days  a  week.  Note:  Operators  can 
only  take  orders.  Any  questions  please  call 
703-450-4374.  Thank  You. 

ALL  ORDERS  ARE  MAILED  OUT  THE  SAME  DAY. 

©  John  Chriswell  1991 

I _  _  -  Your  Express  Order  Form  -  —  —  — 

John  Chriswell 


22455  Davis  Drive 

Dept.  BH-300,  P.O.  Box  139 

Sterling,  Virginia  22170 


Yes! 


please  RUSH  me  my  copy  of 
your  Money-Making  Program  titled:  "$25,000 
Dollars  For  A  Few  Hours  Work  Doesn't  Seem 
Fair!"  only  with  the  understanding  that  you 
will  Not  deposit  my  check  or  money-order  for 
30  days  after  you  have  mailed  the  Money- 
Making  Program  to  me.  If  I  am  not  complete- 
ly satisfied,  for  any  reason,  I  may  simply 
return  the  materials,  and  you  will  return  my 
check  uncashed.  On  that  basis  here  is  my 
twenty  dollars. 

Name     

Address 

City 


I 


State. 


-Zip. 


I 

CO 

a. 

o 

<0 


GET  WEIGHT  OFF  AND  KEEP  IT  OFF 
FOR  GOOD  WITH  NORDICTRACK... 

America's  most  efficient,  total-body  workout 

Diets  Alone  Don't  Work. 

When  you  eat  less,  your  body  automatically 
adjusts  its  metabolism  to  a  lower  level; 
attempting  to  maintain  a  set  point  between 
your  food  intake  and  activity  level.  You  los. 
some  weight,  but  feel  tired,  grumpy  and 
hungry.  Inevitably  you  give  in,  splurge,  and 
gain  the  weight  back  again. 

The  Secret  To  Lasting  Weight  Loss. 

For  best  results,  eat  sensible  meals  and  get 
regular  aerobic  exercise  on  NordicTrack. 
NordicTrack's  highly  efficient  total-body 
workout  will  raise  your  metabolism,  so  you 
can  get  weight  off  and  keep  it  off  for  good. 

NordicTrack: 

World's  Best  Aerobic  Exerciser. 

Fitness  experts  agree  that  cross-country 
skiing  is  the  world's  best  aerobic  exercise. 
By  duplicating  the  motion  of  cross-country 
skiing,  NordicTrack  lets  you  work  more 
muscle  groups  and  burn  more  calories  than 
with  a  treadmill,  exercise  bike,  or  stairclimber 
—  up  to  1,100  calories  per  hour  according  to 
fitness  experts. 

It  also  helps  you  reduce  body  fat  and  gain 
muscle  tissue.  Which  means  you'll  burn  more 
calories  even  at  rest. 

Easy  To  Use;  Just  20  Minutes  A  Day. 

NordicTrack  is  as  easy  as  walking. 
And  it's  time-efficient  —  20  minutes  a  day  is 
all  it  takes. 


worth  it! 


call  FREE  VIDEO 

for  a  &  Brochure 


1-800-328-5888 

|  Q      Please  send  me  a  free  brochure 

.  □     Also  a  free  videotape  Q  VHS  Q  Beta 

Name  

Sireei  

City 


EXT 
109D1 


State 


Phone  ( 


). 


.  Zip  . 


I  Deptl09Dl.  l-il  Jonathan  Blvd.  N..  Chaska.  MN  55318 


^•LEVOLOR -DEL/WAR*  BALI -GRABER-M&B 
^•HUNTER  DOUGLAS-JOANNA-DUETTE 
y    •LOUVERDRAPE-KIRSCH- PROFILE* VEROSOL 


ILEVOLOR&de/ mar 


MINI-BLINDS 


80 


VERTICAL 
BLINDS 

ft  yg% 


Be 


'l^^Sl  ^^  RETAIL  | 

Call  Us  for  Prices  on  All  Brands  of: 

•  Real  Wood  Blinds  •  Pleated  Shades 
«  Vertical  Blinds       •  Mini  Blinds 

OVER  ONE  MILLION  SATISFIED 
CUSTOMERS  COAST  TO  COAST! 


AMERICAN       SHIPPED 
BRAND  BLINDS        I" 


SHOP  THE  EASY  AMERICAN  WAY! 


o 

WALLCOVERING^ 


OFF 

INSTANT  PRICElwOTEON 
ALL  NATIONAL  BRANDS 

Pattern  Number  THEN  CALL: 


ir-r  "f 


X 


CALL  TOLL  FREE  1-800-735-5300 

USE  OUR  CONVENIENT  FAX  #:  (313)  553-6262 

BLIND  &  WALLPAPER  FACTORY  BuH 

BE  Hsu 


21237  ORCHARD  UKERD. 
FARMINCTON  HILLS,  Ml  43334 


WEEKDAYS:  8:30  a.m.  -  9:00  p.m. 


SAT.  8:30  a.m.  -  6:00  p.m.  •  SUN.  10:00  a.m.  -  6:00  p.m.  E.S.T. 


^^m 


^mm 


SHOP  AT  HOME 

Decide  on  your  wallpaper 

selection,  call  Nationwide 

WholesalerTOLL  FREE  with 

book  name,  pattern  number  & 

amount  of  rolls  desired:  800-488- 

WALL  for  instant  price  quote. 

All  first  quality.  Never  under 

sold.  FREE  UPS  Delivery.  No 

sales  tax  except  NJ  and  NY.    ft~) 

NATIONWIDE  WHOLE-    W 

SALER,  P.O.  Box  40,  Hackensack,  NJ  07602. 

470  0NE-ST0RYI 
HOMES 

Completely  updated  vl 
new  designs.  This  38< 
one-story  plan  book  int 
Cape  Cods,  Tudors,  1 
Ramblers,  Contempo 
Ranches  &  a  hot  new  i( 
of  Southwestern  &  \  j 
saving  solar  designs.  Fe 
Outdoor  Projects  &  a  Master  Checklist  for  all  pi 
home  planning.  Blueprints  avail.  $10.95  ppd.i 
PLANNERS,  INC.,  Dept.  BHE14,  3275  W. 
#110,  Tucson,  AZ  85741. 


I 


% 


VERTICALS  AND 
MINI  BLINDS 

60%  to  76%  off  retail.  Shipped  in 

5  working  days  or  yours  FREE. 

LIFE-TIME  GUARANTEE.  We 

are  an  established  factory  direct 

company  committed  to  quality  & 

service.  Free  designers  sample  kit 

lets  you  buy  in  the  convenience  of 

your  own  home.  Call  1-800-642- 

9899  (ext.  4)  or  write  to:  AROUND  THE 

WINDOW,  326  N.  Stonestreet  Avenue,  Suite, 

Rockville,  MD  20850. 


SLIPCOVERS  OF 
AMERICA 

An  affordable  alternative, 
pensive  reupholstery.  Cuslj 
and  fit  at  ready-made  prio 
selection  of  styles  and  I 
matching  drapes  and  accl 
Send  for  FREE  catalogjjj 
COVERS  OF  AMERICA,  "■ 
ED- 11 8.  P.O.  Box  590,  Bed*1' 
PA  18016. 


LEV0L0R 
WINDOW  BLINDS 

Order  custom-made  treatments 
direct  from  the  factory  and  save 
up  to  80%  off  retail.  Mini  blinds, 
vertical  blinds  and  pleated 
shades!  "Over  one  million  sat- 
isfied customers  coast  to  coast." 
AMERICAN  BLIND  AND 
WALLPAPER  FACTORY. 
Phone  1-800-735-5300. 


C0PPA  WOODWORKING 

We  make  90  different  styles  of  \ 
screen  doors  and  window  set 
From  the  simplest  to  the  ornate.  I 
dard  sizes  and  odd  sizes  no  prol  j 
We  use  Pine,  Doug  Fir  and  Oak  ^ 
prices  start  at  S34.00  and  our  14  i 
catalog  is  FREE.  COPPA  W( 
WORKING  INC.,  1231  Paraiso  \ 
San  Pedro,  CA  9073 1.(2 13)  548- II 


DON'T  WAIT  ANOTHER  MINUTE...  IF  YOU  NEED  TO  LOSE  10,20,30  EVEN  50  LBS. 


START  RIGHT  NOW 


OSE  WEIGHT  FAST 


MEDICALLY  PROVEN  SAFE  •  HIGH  TECHNOLOGY  FORMULA 
EFFORTLESSLY  TAKES  EXCESS  FAT  &  FLUIDS  OUT  OF  THE  BODY 


IB 


YEARS  OF  FAT  DISAPPEAR 


YOU  CAN  LOSE  AS  MUCH  AS 


ANTI-FAT  WONDER  WEAPON 


,S  IS  IT!  YOU  WONT  FAIL  THIS  TIME 


NO  MORE  HUNGER  PAINS 


DE  YOUR  OLD  BODY  FOR  A  NEW  ONE 


TEST,  SAFEST  WAY  TO  LOSE  WEIGHT 

let  the  slim  &  active  life  you  desire  slip  awayl 
ifter  years  of  painstaking  research  and  testing,  a 
SALLY  APPROVED  FORMULA  has  been  devel- 

Doctors  specializing  in  body  chemistry  working 
er  in  Tokyo  at  the  Japanese  Institute  of  Health  and 
an  have  made  a  remarkable  discovery.  A  chemical 
iund  that  reacts  with  our  bodys  own  FAT  CELLS  to 
excessfatandlluidsoutofthebody.  THEDISCOV- 
[)FTHISAMAZINGCOMPOUND  BRINGS  WITH  IT 
||V  AGE  OF  EFFORTLESS  WEIGHT  REDUCTION 
ONTROL  Whether  you  want  to  lose  1 0, 20, 50  or 
00  lbs.,  you  cannot  fail  with  Super-Slim.  You  will 

dramatic  results  from  the  very  first  day  you  use  it. 

HER  METHOD  GUARANTEES  YOU  WILL  LOSE 
HT  STARTING  WITH  THE  VERY  FIRST  DAY. 


8  LBS 


15  LBS. 


25  LBS 


40  LBS. 


1st  2  DAYS 


1st  7  DAYS 


1st  14  DAYS 


1st  30  DAYS 


W  AGE  OF  EFFORTLESS  WEIGHT  LOSS  ■  THOUSANDS  HAVE  LOST  WEIGHT 

AND  YOU  CAN  TOO! 


■uper-Slim  Diet  Plan  lets  you  eat  plenty  of  good 
food.  Your  body  digests  your  food  normally  and 
is  all  the  Vitamins,  Minerals,  and  Nutrients  it  needs 
healthy.  Then  att6ithediaestion  process  SUPER- 
GOES  TO  WORK  DISSOLVING  AND  DRAINING 
THE  EXCESS  FAT,  FLAB,  AND  FLUIDS  THAT 
Ik  BODY  HAS  STORED  FOR  YEARS.  Don't  con- 
auper-Slim  with  so  called  calorie  "Blocking"  diets 
[aim  to  block  the  absorption  of  calories.  These  diets 
jlso  block  vital  Minerals  and  Nutrients  your  body 
|  to  sustain  itself.  Only  with  the  Super-Slim  Diet 
formula  can  you  shed  those  bulging  pockets  of 
ab,  and  fluids  that  have  plagued  you  for  years. 
a  BODY  WILL  BE  HEALTHY  AND  UNDER  CON- 
AS  YOU  SUM  DOWN  TO  YOUR  DESIRED  WEIGHT 
KAFE  AND  NATURAL  WAY.  You  will  lose  weight 
lour  STOMACH,  YOUR  REAR,  YOUR  THIGHS 
CALVES,  AND  FROM  SAGGING  BREASTS  AND 
DPY  ARMS  RIGHT  AWAY.  You  will  see  the  results 
fach  passing  day.  You  will  feel  stronger  and  full  of 
jid  energy  as  those  pounds  and  inches  that  you  have 
d  for  so  long  are  drained  away.  YOUR  FRIENDS 
CO-WORKERS  WILL  COMPLIMENT  YOU  ON 
J  NEW  SLIMMER  FIGURE. 


1 00%  MONEY  BACKGUARANTEE 

WE  GUARANTEE  THE  SUPER-SLIM  DIET  PLAN  TO 
BE  THE  FASTEST,  SAFEST,  EASIEST  WAY  TO 
LOSE  WEIGHT.  IF  FOR  ANY  REASON  YOU  ARE 
NOT  COMPLETELY  SATISFIED  JUST  RETURNTHE 
UN-USED  PORTION  FOR  A  FULL  NO  QUESTIONS 
ASKED  REFUND  THIS  IRON  CLAD  GUARANTEE  IS 
YOUR  ASSURANCE  YOU  WILL  RECEIVE  A  QUAL- 
rrY  PRODUCT  THAT  REALLY  WORKS. 


m 


3BPSF 


Doctors  and  Medical  Experts  from  around  the  world 
certify  this  Medically  proven  formula  as  the  fastest, 
safest,  easiest,  and  most  remarkable  weight  loss 
method  ever  developed.  You  will  be  amazed  at  the  rapid 
loss  of  pounds  and  inches.  You  will  soon  be  wearing 
those  clothes  that  have  not  fit  in  years,  even  todays 
modem  styles.  THIS  IS  IT!  The  answer  to  all  your 
weight  loss  prayers.  YOU  CANNOT  FAIL  TO  REACH 
YOUR  WEIGHT  LOSS  GOAL  THIS  TIME. 


TAKE  CONTROL  OF  YOUR  BODY 


Move  into  a  new  world  as  you  release  the  slim  &  trim 
person  inside  you.  Watch  each  day  as  this  state  of  the 
art  reducing  formula  strips  away  years  of  stubborn 
fat  and  fluids,  then  tightens,  lifts,  and  firms  your 
body.  You  are  never  hungry  with  the  Super-Slim  Diet 
Plan.  GONE  ARE  THOSE  GNAWING  PAINS  OF  HUN- 
GER THAT  COMPEL  You  To  OVEREAT.  Test  after  test 
shows  this  Medically  Proven  Formula  truly  satisfies  your 
desire  to  eat.  Thinkabout  it -you  eat  plenty  of  good  tasting 
food  without  overeating.  Your  body  absorbs  all  the 
Nutrients  and  Minerals  from  the  food  you  have  eaten. 
Then  the  excess  fat  and  fluids  are  striped  away.  ITS 
LIKE  HAVING  YOUR  CAKE  AND  EATING  IT  TOO  - 
WITHOUT  THE  CALORIESI  How  can  you  possibly 
not  lose  weight? 


100%  SUCCESS  GUARANTEED 


BETTER  HEALTH/MORE  ENERGY 


MEDICALLY  PROVEN  FORMULA 


DON'T  WAIT  ANOTHER  MINUTE 

For  10  years  I  have  been  overweight  and  very  depressed 
about  iL  Super-Slim  is  the  answer  to  my  prayers.  After  only 
2  months  my  weight  has  dropped  from  216  pounds  down  to 
168.  Super-Slim  has  changed  my  life.  Please  send  another 
order. 

Sincerely,  E.  Alfaro.  Los  Angeles,  CA 

I'd  tried  every  diet  there  was  and  nothing  worked  for  me. 
My  husband  ordered  Super-Slim  for  me  behind  my  back. 
I  tried  it  and  IT  WORKS.  So  far  I  have  lost  34  pounds  and 
I  feel  wonderful.  My  husband  says  I  look  as  great  as  the 
day  we  got  married.  Thanks  so  much, 

R.  Wilson.  Dallas,  TX 


JUST  DO  IT! 


Don't  just  sit  there!  TAKE  CONTROL  OF  YOUR 
BODY.  BE  THE  SLIM  ATTRACTIVE  PERSON  YOU 
REALLY  WANT  TO  BE.  The  person  trapped  inside 
you  waiting  to  be  released.  Now  you  can  do  some- 
thing about  it.  YOU  CANNOT  FAIL  THIS  TIME 
Nothing  works  as  fast.  Nothing  is  as  safe.  Noth- 
ing can  help  you  lose  more  weight...  and  best  of 
all  it  is  POSITIVELY  GUARANTEED  to  take  off 
pounds  and  inches  starting  the  VERY  FIRST  TIME 
YOU  USE  IT,  or  your  money  back.  No  other  diet  can 
back  that  claim.  THE  SUPER-SLIM  DIET  PLAN  IS 
READY  TO  HELP  YOU  REACH  YOUR  WEIGHT 
LOSS  GOAL.  The  sooner  we  receive  your  order,  the 
faster  you  can  be  on  your  way  to  a  happier,  healthier, 
more  attractive  you.  So  what  are  you  waiting  for? 
Just  fill  In  the  coupon  below  and  Join  the  thou- 
sands of  people  like  you  who  have  slimmed 
down  and  are  enjoying  their  exciting  new  lives. 


DONT  DELAY  -  DO  IT  TODAY 


SUPER  -  SLIM  DIET  PLAN    Dept.  BH-31 
1  BOX  1350,  HALLANDALE,  FLORIDA  33008-1350 
|  Yes,  I  want  tc  lose  weight  fast.  P  lease  sand  ma  the  SUPER-SLIM 

■  DIET  PLAN.  Order  size  checked  below.  II I  am  not  completely 
satisfied  I  may  return  It  In  30  days  tor  a  lull  refund. 

I  Cash  60  Tablet  Supply  *19.»5  

■  Check  1 20  Tablet  Supply  »4.»5  Save  5.00 

'  Money  Order         ieo  Tablet  Supply  *49.»5  Save  1100 

I  _Ch.r9etoViea  Poetaaeend  Hndlg.. 

rhkMA  In   UaatarTarri  "  * 

USA  Order*  Add  SaJea  Tix 
TOTAL 


_Ch.uge  to  MasterCard 


HERE'S  WHAT  ACTUAL  SUPER-SLIM  USERS 
HAVE  TO  SAY: 


SIGNATURE 


■  '..™— »  .  Exp.  Data 

I  started  the  Super-Slim  Diet  Plan  2  weeks  ago  and  to  I  name 

date  have  lost  21  pounds.  It's  so  easy  to  use  andl  feel  like 
a  kid  again.  Thank  you  for  this  miracal  product. 

B.  Norwood,  Cherry  Hill,  N.J 


Card* 


I  ADDRESS_ 
I  CTTY_ 


1989  CANAOIAN  &  OUTSIDE  USA  -  S34.95  PER  ORDER 


i  rwuwcH 


1 
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k80%What?      . 
►  WearethoLOWESTI| 
Shop  &  Compare 


•  Any  Color 

•  Any  Size 
12"  to  120" 

•  No  Tax 

(Outside  Calif.) 


=QWIK  BLINDS 

Window  fashions  for  less 


SHIPPED  INI 


CUSTOM  MINI  BLINDS  -  1"  ALUMINUM 
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PRICES  SUBJECT  TO  CHANGE 


25  Locations 


•  FREE  MAIL  ORDER  KIT  * 

1-800-3-BLINDS 


•  Minis 

•  Verticals 

•  Wood  Blinds 

•  Pleated  Shades 

•  2"  Aluminum 

•  Duettes 


GUARANTEED 
LOWEST  PRICES 
Lifetime  Warranty 


CUSTOM  MADE 
TABLE  PADS 

BEST  PRICES 

DIRECT  FROM  THE  FACTORY 
Order  with  confidence  from 
America's  oldest  and  largest         ^ 
custom    table    pad    manu- 
facturer. No  advance  deposit 
or  messy  CO.D.  You  pay     v%§J 
nothing   until    you    receive 
your   table   pads   and    are 
completely  satisfied.  1 5  year 
guarantee. 

1-800/328-7237 
Ext.  210 

1 170  Stella  St.,  St.  Paul,MN  55108 


TABLE  PAD  CO. 

SINCE  1911 


CUSTOM  BLINDS,  BUDGET  PRICES 

IN  ONLY  3  DAYS. 


Cuslom  sizes  Irom  10"  to  120'*  wide 
Here's  a  sampling  of  our  mini  blind  prices. 

\w 

L      > 

15-23' 

26" 

29" 

32- 

36' 

40- 

44" 

21" 

S9 

S11 

S12 

S14 

S16 

S18 

S20 

42" 

12 

14 

15 

17 

19 

21 

24 

48" 

15 

16 

17 

21 

23 

24 

29 

54" 

17 

19 

20 

24 

27 

29 

31 

60" 

20 

23 

24 

26 

29 

31 

33 

66" 

21 

24 

25 

28 

31 

33 

35 

COMPARE  OUR  PRICES  TO  ANYONE. 


i  Custom  Verticals  in 

Vinyl,  Fabrics 

Aluminum 
i  Custom  1 "  Wood 

Blinds 

Sola-re  Pleated  Shades 

Hunter  Douglas 

Duettes* 


LIFETIME  GUARANTEE 


?rlele1*800*966*3DAY 

Ask  For  Your  FREE  Ordering  Kit  •  VISA  and  MasterCard  Accepted 


3  DAY  BLINDS.  INC.  Anaheim,  California 


Prices  subject  to  change 


LEVOLOR 

JoAnna  •  DelMar  •  Colorel 


llllllllllf 


Factory  Direct  •  1  Day  Delivery 

Colorel  Blinds 

1-800-877-4800 


BALI  •  HUNTER  DOUGLAS 

LOUVERDRAPE • VEROSOL 

LEVOLOR  »  DEL  MAR 

DUETTES  /  MICROS/ 1"  MINI /VERTICALS   \JU 
REAL  WOODS  /  PLEATED 


i 


WO.  >  IN  CUSTOMER  SERVICE 


j>\JlJi?S}J£lil  BLIND  COMPANY 

3:ll!U.I:l.'.IU.I!MJ:im.UM.:U 


1-800-441-1288 


FAX  409-S4I-1382 


Mr 


GIDDINGS.  TEXAS  78942 


PLATE  DESIGN 
KITCHEN  CLOCK 

Melamine  clock  fe, 
"plate,  knife  &  fork 
Functional  quartz  mi 
Runson2"AA"battf 
included).  Designs 
red,  black,  yellow 
9  1/4"  in  diameter.  Can  be 
ized  with  chef's  first  name.  $  1 3.95.  Send  check] 
MARKET  WEST,  38564  5th  St.  E.,  Suite 
Box  902975,  Dept.  107,  Palmdale,  CA  935S( 
265-9681.  (CA  res.  add  940).    MONEY 
GUARANTEE. 


* 


1 1 

1 

WALLPAPER  A' 
LOWEST  PRICE 

Our  goal  for  over  1 
has  been  the  sal 
wallpaper  at  pricej 
than  anyone  elseJ 
compare  our  price* 
coverings.  First  qu 
good  service  is  guaranteed.  MARY'S  DISH 
WALLPAPER,  1 1 1  North  Lansdowne  jj 
Lansdowne,  PA  19050.  Phone  1-800-521-3393)"] 


THEBASICSO 

WRITING! 

CHILDB} 


BASICS  OF  WRITING 
FOR  CHILDREN 

Six  top  children's  editors  and 
22  writers  give  you  exclusive 
insider  information  on  pic- 
ture books,  learning-to-read 
market,  read-aloud  stories, 
children's  poetry  &  much 
more — all  in  96  pages.  For 
your  FREE  copy,  send  name 
&  address  and  SI  .00  to  cover  p&h  to:  INSTIT 
CHILDREN'S  LITERATURE,  Dept.  KW9, 
Ridge  Road,  West  Redding,  CT  06896. 


MINI  BLINDS 

Mini  blinds  available  dirar  • 
the  factory  at  75%  off  refit 
guarantee  to  ship  your  N  " 
blinds  in  5  days  or  theym! 
Call  NATIONAL  BLIND. . 
TORY  at  1-8OO-477-8000- " 


TICKING  TIE  UP 
CURTAINS 

45%  Cotton  and  55%  Polyester. 
Colors:  Ticking  stripes  of  Navy 
Blue,  Cranberry  or  Green  on  Soft 
White  background  and  coordinat- 
ing grossgrain  ribbons  that  can  be 
tied  into  bows.  41"  long  x  44" 
wide,  S26.00  a  panel.  Made  in  the 
USA.  Please  add  S7.00  post/hdlg. 
per  order.  Free  60-page  color  catalog.  COUNTRW 
TAINS,  Dept.  2801,  Stockbridge,  MA  01262. 

FREE  VALANCE 

We  are  celebrating  oi 
year  in  BH&G  by  offi 
FREE  VALANCE  wi 
custom  Levolor  or  D 
Vertical  (fabric  or  pi 
dered  this  month.  Saw 
SI71  (valance  surchai 
addition  to  savings  ( 
wholesale  to  the  public  pri 
you  need  verticals,  we've  got  the  most  brands.  Fre 
shpg.  WELLS  INTERIORS,  7171  Amador  Plaa 
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r  your  world  beautiful  with  Van  Bourgondien  lilies, 


)efore  your  eyes,  blooms  a  garden 
t  Hybrid  Asiatic  Lilies  available. 
in  an  array  of  spectacular  colors. 

le  to  every  landscape  they  grace. 
n  be  yours  for  a  practically 

low  price. 

nv  Lilies  from  Van  Bourgondien 
mteed  to  bloom  —  or  we'll 
m  free  of  charge.  Prepare  your  soil 
nd  these  bulbs  will  flower  during 
uly  and  rebloom  year  after  glorious 
d,  hardy  Rainbow  Lilies  are  the 


perfect  naturalizers,  wherever  you  live. 

A  smart,  easy  way  to  enhance  your  sur- 
roundings. Each  set  of  our  low-maintenance, 
low-growing  Rainbow  Lily  bulbs  yields  an 
abundance  of  rich,  colorful  flowers.  Imagine! 
Bright  reds,  pinks,  whites,  oranges,  yellows 
and  even  apricots.  You'll  own  the  best- 
dressed  yard  in  town. 

Bountiful  in  full  sun  or  partial  shade, 
Van  Bourgondien  Lilies  are  ideal  for. . . 

♦  Decorating  a  wooded  area  or  slope 

♦  Highlighting  a  walkway 


♦  Making  a  scenic  border  around  a  patio 

♦  Camouflaging  an  unsightly  view 

♦  Dramatizing  a  wall  or  terrace 

♦  Creating  a  magnificent  window  view 

♦  And  much  more 

To  order  your  Rainbow  Lilies  today  at  a 
remarkable  savings  off  our  regular  catalog 
prices,  return  the  coupon  below  to:  Van 
Bourgondien  Bros.,  Box  A-4357,  Babylon, 
NY,  11702. 


Rainbow  Lily  Savings  Form 

ifYES!  I  want  the  best-dressed  yard  in  town. 
Please  send  me  my  Rainbow  Lily  bulbs  in  the 
quantity  I've  indicated  below. 

25  bulbs  @  only  $9.95      You  save  $13.80! 

50  bulbs  @  only  $17.95     You  save  $27.05! 

100  bulbs  @  only  $29.95     You  save  $50.05! 

Add  $2  for  shipping  and  handling  per  order. 

Total  your  order  here.  $^      ^\ 

New  York  state  residents  add  sales  tax.    Q&*    ' 

Name 


Q  Payment  enclosed. 

□  Bill  my:  QMC  QVisa  QAmEx  □  Diner's  Club 


Card  No. 


.  Exp.  Date . 


*) 


Address  _ 
Cjtv 


Signature 

□  YES!  Rush  my  FREE  full-color  catalog! 

Satisfaction  guaranteed  or  we'll  replace  your  bulbs 

free  of  charge. 

Offer  expires  June  30, 1991. 

Complete,  clip  and  mail  this  coupon  to: 

Van  Bourgondien  Bros. 

Box  A-4357,  Babylon,  NY  11702 


FREE 

Full-Color 
Catalog 

Send  for  yours 
today! 
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County 
Curtains 


cP^F^y 


CURTAINS, 


FREE 

COLOR 

CATALOG 

Country 
Curtains  .  .  . 
Over  thirty 
years  of  old- 
fashioned 
quality  and 
conscientious 
service. 

A  delightful  selection  of  curtains 
trimmed  with  ruffles,  fringe  and 
lace.  Also  tab.  tailored  and  ruffled 
styles  in  warm  colors  and  cheerful 
prints,  some  insulated  styles,  lots  of 
lace  and  balloon  curtains,  bed 
ensembles  and  more. 
PLEASE  CALL:  413-243-1300 
24  hours  a  day,  7  days  a  week 


Satisfaction  guaranteed. 


□     PLEASE  SEND  FREE  CATALOG. 

Name 

Address 

City 

State 


Zip. 


COUNTRY  CURTAINS c 

At  The  Red  Lion  Inn 

Dept.  2421,  Stockbridge,  MA 

01262 


#1  LEV0L0R 

MAIL  ORDER  DEALER 


OUR  10TH  YEAR  AS  VOUR  BEST  SOURCE  FOR 

1"  MINI  BUNDS  ♦  VERTICAL  BLINDS  ♦  FAMOUS  RIVIERA  BLINDS 

MONACO  MINI  BLINDS  ♦  WOOD  MINI  BLINDS  4-  PLEATED  SHADES 

WE  ALSO  FEATURE:  KIRSCH  :  LOUVER  DRAPE  :  DEL  MAR 

HUNTER-DOUGLAS  DUETTE  :  BALI  :  GRABER 


JJULJL 


Lid. 


id'ihE:i1^Vil<\\-v..-*,,1rir<.><,inii<.,,1Uj;< 


LEV0L0R  ECONOMY  MINI  BUND-FREE  VALANCE 


ill 


ST 


to  |  to 


S35  |S37 


S36IS41 


$42  I  $44 


$45  |  $47 


SIZESTO 102W  X 108H.  CALL  FOR  WELLS' LOWESTPPJCES 


CALL  OR  WRITE  FOR  A  PRICE  QUOTE  OR  FREE  BUYERS'GUIDE 

1-800-547-8982 

WELLS  INTERIORS 

WEST  COASTS  #1  LEVOLOR  DEALER 

71 71  AM ADOR  PLAZA  ROAD,  DUBLIN,  CA  95468 
PLUS  20  CONVENIENTLY  LOCATED  CALIFORNIA  S  OREGON  RETAIL  STORES 


BRAID  Aid 

Easily  weave  many  basic  and 
exotic  styles,  including  English, 
French  and  Dutch  like  an  expert. 
64  page  book  of  step-by-step  il- 
lustrated instructions  for  all  length 
hair  and  textures.  Send  S6.95  + 
S1.50  shipping.  Refund  guarantee. 
ValCO,    Dept.    B-637,    Box    2012, 


■1U1-.. 


We  design  the  sunroom 
of  your  dreams  for  FREE! 

See  how  Four  Seasons  can  improve  your 
home  and  lifestyle.  Call  or  write  for  a  Free 
In-Home  Design  Survey. 
1-800-FOUR  SEASONS  (1-800-368-7732) 

RinchBeoprHirninuiL-s.iv.iibblc  OH  I -800-52 1*01 70  CATALOG 

Foui  V.1M1MN.  i  our  Seasons  Icsoand  Oiudooi  living, 
indimtx  arc  .ill  trademarks  ol  Fbui  Seasons  Solar 

Products  Corp 

« 1*J1  Four  Seasons  SoUi  Product-.  Corp 


D  Please  contact  me  about  a  Free 

I  In-Home  Design  Survey,  product 
literature  and  video.  FREE 

MAIL  TO:  BROCHURE 

I    FOUR  SEASONS  SOLAR  PRODUCTS  CORP. 
5005  Veterans  Memorial  Hwy„  DcpL  BH-t,  Holbrook,  NY  11741 


Nairn* . 
Addro 


I 

I    Phom-l  I    

IS  FOUR  SEASONS 

L  Outdoor  living,  indoors.  ■ 

GREENHOUSES    •    SUNROOMS    •    PATIO  ROOMS    —1 


A  Cap  Organizer! 


Air 


%/ 


The  "Original"  Cap  Rack 
Holds  up  to  12  Caps! 

Now  you  can  solve  the  problem  of  cap  overload  with  our  new 
Cap  Rack.  Put  an  end  to  caps  falling  off  overloaded  hooks  and 
ending  up  on  your  floor!  Simply  order  these  easy-to-install  Cap 
Racks  and  you  will  solve  the  problem  ol  "Where  do  I  put  all 
of  these  caps?"  Easy  to  use  —  simply  fold  in  the  back  of  the 
cap  and  snap  each  cap  into  the  PATENTED  plastic  clip.  Hang 
one  for  everyday  use,  and  order  several  for  your  cap  collec- 
tion. Made  in  USA  of  Solid  Wood.  Great  gift  idea. 

Set  of  two  6-clamp  Cap  Racks  (each  18"  long) 

Reg.  $11.95-Now  for  limited  time,  ONLY  $9.95  +  $2.45  p&h. 

Two  sets  of  two  6-clamp  Cap  Racks  Only  $18.95  +  $2.85  p&h. 

Single  12-clamp  Cap  Rack  (36"  long)  Reg.  $11.50— Now 

for  limited  time,  ONLY  $9.50  +  $2.45  p&h. 

Two  single  12-Clamp  Cap  Racks  Only  $18.50  +  $2.85  p&h. 
Send  Check  or  MO.  20  day  money  back  guarantee. 
..*.  «-   ■        Dept.  BHO-491,  1118  W.  Lake 
HOLST,  InC.  Box  370,  Tawas  City,  Ml  48764 


TRAIN  AT  HOME  TO  WORK  AT 
HOME!  Be  a  Medical  Transcriptionist 

Earn  up  to  $25,000  a  year.  No  previous  experience 
needed.  No  commuting,  no  selling. ..work  the  hours  you 
choose.  The  medical  profession  needs  skilled  transcrip- 
tionists.  So  if  you  can  type,  or  are  willing  to  learn,  our 
experts  can  train  you  at  home  to  work  at  home  doing  med- 
ical transcriptions  from  audio  cassettes  dictated  by  doc- 
tors. Get  free  facts!  CALL  TOLL-FREE.. .1-800-475-0100 
...or  write  At-Home  Professions,  12383  Lewis  Street, 
Dept.  GBM31,  Garden  Grove,  CA 92640.  mh 


BOSOM  BUDDY 

Women  who  wear  the  Bosom  Buddy  breast  forrr ,-: 
cool  comfort  at  a  modest  cost.  Doctors  are  tellin  J." 
patients  about  this  alternative  to  silicone  prosthenk 
need  for  special  bra. . .  fits  inside  regular  brai! 
fabric  and  weight  adjustable.  Send  for  free  brot  j|fl 
Shipped  within  24  hours.  B&B  COMPANY,  INC.  g 
B043,  P.O.  Box  5731,  2417  Bank  Drive,  Boi  , 
83705.  (208)  343-9696. 

EASY- 
STEPPING 
SANDAL 

$19.99  (Reg.  $28) 

Colorful  mosaic 

stones  enhance 

scalloped  T-strap. 

Cushioned  insole,  adjustable  buckle  closure.  B  t1 

rises  to  1"  heel.  From  Signals*1  by  Beacon*:  Mlf. 

USA.  White,  silver,  gold,  black.  Full  &  half  size*  i 

ION;  5-10,  1 1M;  6-9,  10,  1 1W.  Add  $2.50  p&l 

$3.50  (2),  $4.25  (3).  Money  back  guarantee.  Major  ^ 

cards.  OLD  PUEBLO  TRADERS®,  Dept.  JDA1A 

Verde  at  34th,  P.O.  Box  27800,  Tucson,  AZ  85726-  , 


DISCONTINUED  CHINA,  CRYSTAL  AND  I 
FLATWARE  PATTERNS 

Complete  sets  of  china,  crystal  and  flatware  bet- 
treasured  heirlooms,  treasured  by  families  for  genera 
When  you  add  to  your  settings,  immediate  valutii. 
enhanced.  The  world's  largest  inventory  of  discontk 
patterns  in  bone  china,  earthenware,  crystal,  sir 
silverplate,  and  stainless.  Write  to:  REPLACENflj 
LTD.,1089  Knox  Road,  Dept.  BHG491,  GreeT 
NC  27420.  Or  call  (919)697-3000. 


GREAT  CRAFT  IDEA! 

Make  a  wreath  with  your  left- 
over wallpaper!  Let  Judy 
Boyer's  video  show  you  how. 
Send  for  free  information. 
Write  to:  TAURUS  SALES, 
125  Gearhart  Street 
Millersburg,PA  17061.  Attention 
Judy  Boyer. 


BLINDS,  BLINDS,  BLINDS 

Bali  Blinds,  Louver  Drape,  Hunter  Douglas  and  Del 
verticals  and  shades  and  Verosol— save  up  to  759 
custom-made  mini,  micro,  vertical  blinds,  pleated  shi 
and  Duettes.  #  1  in  customer  service— free  UPS  shipi 
in  48  states.  Call  for  free  color  samples.  1  -800-44 1-K 
PREMIER  BLIND  COMPANY,  317  East  HemDSJ, 


i 


DYOUR 
AND 

liest  quality, 
|;tyle  custom 
1 1  direct  from 
w's  oldest  & 
t;  manufac- 
|  ashable  vinyl  top  and  soft  felt  base.  Company 

:ourtesy  basis  after  you  receive  our  table  pad.  No 

deposit  or  C.O.D.  required.  15-yr.  factory  guar. 

-7237  ext.  210.  SENTRY  TABLE  PAD  CO., 

:11a  St.,  St.  Paul,  MN  55108. 

DIRECTION 
LANCE 

endid  Crowing 

weather  vane 
1  the  finishing 
your  home, 
irm  or  ranch.  The  weather 
lade  of  durable  metal  with 
inyl  coating.  The  arrow  is 

.  the  support  is  27"  high. 

lovely    gift    for    any 
<ner.  Send  just  SI 9.95+  $4  shpg.  Also  available 
motif.  HOLST,  INC.,  Dept.  BHV-491, 1 1 18  W. 
ox  370,  Tawas  City,  MI  48764. 


WE  DO 
WALLCOVERINGS. 


T  WALLCOVERINGS 

Wallcoverings  does  one  thing  &  we  do  it  right. 

ihy  we  can  discount  every  wallpaper  pattern  seen 

re  up  to  50%  off!  Plus,  Smart  features  free 

within  3  days  &  the  lowest  prices  guaranteed! 

fe  1-800-677-0200. 


IN  "DIRECT  TO  CONSUMER"  SATISFACTION! 


♦  OVER 
.-_  200,001 

OFF  ROLLS 

MSKK  IN-STOCK! 

_,    *  ALL  FIRST  QUALITY 
JIVE  ""Best  There  Is"        1     *  ALL  TOP  BRANDS 

overing  Keiurn  PollcV_leC»LLWITH  BOOK  t  PATTERN 

STREET.  P.O.  BOX  396.  LEDGEWOOD  NJ  07852 

!  800  -  63 1  -  934 1  •  free  delivery 


'jmwiim 


ONLY 
$300 

BRIGHTEST  COLORS  *  BORDERLESS 
Six  choices  only  $3.00  each 

*  40  Wallets 

*  32  Wallets  &  One  5"x7" 

*  8  Wallets  &  Four  5"  x  7"s 
.  *    2  Custom  8"  x  10"s 
"  *    1  Custom  11"  x  14" 

-.-^  *  20  Jumbo  Wallets 

color  photos  on  KODAK  paper.  Speedy  service  with 

ter  accuracy.  Send  any  photos  or  instant  prints  up  to 

!'  or  35mm  negs.  (returned)  Add  954  each  set  tor  hand. 

jfostFor  Rush  Express  Photo  Service  add  S2.00  per  order. 


/V7  COLOR  *  1  Custom  20"  X  30"  $8.95 

urgements*  2  custom  i6"x  20"  $9.95 

Spslage  and  handling.  Add  11.95  per  giant  Enlargement  oiler,/ 


eed.  End.  check  or  M.O.  with  ret.  address,  send  to: 

RELIANCE  COLOR  LABS,  INC. 

Studio  314-4  Box  1000 

Swansea,  MA  02777 


)ll~      For  Rush 

1 1    Service  add  $2.    / 


MINIS 


VERTICALS 


BEST  BLIND  PRICES  IN  AMERICA! 


FREE 

DESIGNER 

SAMPLE  KIT 


From  Our  Factory 
PLEATED 


Actual  aluminum  color  samples.  Actual 
fabric  samples.  This  kit  could  save  you 
hundreds.  Call  for  yours  today! 

Shop  Wholesale  At  Home!  Lifetime  Guarantee! 

SHIPPING  Cr0Q  I 

orits  lICCl 


suggested  retail  price 


5  Working  Day 


1 -800-642-9899  ^ 


326  N.  Stonestreet  Ave,  Ste.  204,  Rockville,  MD  20850 

15711  Caminito  Atico,  San  Diego,  CA  92128 

East  Coast  West  Coast 


around 
the 

window 

i 


s 

CO 

a 


•  Any  book  or  pattern. 

•  No  tax  outside  Pa. 

•  Any  fabric  and  border. 

•  Shop,  then  call  with  book 
name,  pattern  number. 

FAST!  Same-day  processing. 
FREE!  Shipping.  Except 

Alaska  and  Hawaii. 

MonTues  Fri  l  800  252-5060 

we,!,,      BENINGTON'S 


ILEVOLOR 


1"MINI  #lfc 
BLINDS  Mm 

I  J: 


% 

Off 
Retail 


CUSTOM 
VERTICAL  BLINDS 

FABRICS 

VINYLS 

ALUMINUM 


T  5  DAYS  ™j  FREE! 


VERTICALS  •  PLEATED  SHADES  •  REAL  WOODS  •  DUETTES 

BLIND 
FACTORY 

3  ^free  1-800-477-8000 

400  GALLERIA  #400  •  SOUTHFIELD,  Ml  48034 


KMfflotflaa 


BALI&  LE VOLOR  ¥S  79%OFF 

Kit  Includes:  Color  selectors,  measuring  guides  for 
custom  minis,  micros,  verticals,  pleated  &  Duettes. 

•  Free  UPS(sufes)'-         •  Guaranteed  lowest  prices 

•  No  sales  tax(  "^  )!  •  Fastest  deliveryt™"5^") 

(800)847-4199 
NY  (718) 996-5580 

2106  Bath  Ave.  Brooklyn.  NY  11214 
;  Fax  (718)  996-1966  — 


tag 
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WALLCOVERINGS 


Every  pattern  In  every  book 

is  now  50%  off  depending  on  volume! 
The  more  you  buy... the  more  you  save! 

CALL  TOLL  FREE 

1-800-627-0400 

with  pattern  number 
and  book  name 

"WE  DON'T  INFLATE  THE  RETAIL  PRICE  & 
WE  GUARANTEE  TO  BEAT  ALL  PRICES!" 

J5  PO.  Box  52128  •  Livonia,  Ml  48152 


^DEL  MAR« 


Levolor 


Vertical  Blinds 


BUY  FACTORY  DIRECT  AND  SAVE! 

Lifetime 
Guarantee 


'  Duettes 
1  Wood  Blinds 

;....    •  Pleated  Shades 

pvc. Alum. Fabric  •  Skylight  Blinds 


Low  Price 
Guarantee    *»w*»" 


WEXPRESSBUHDSFACTORY . 
S 1  -800-543-2383  3 

19751  Frederick  Rd.,  Germantown,  MD  20676 


FREE 

SAMPLE  KIT 

YOU  RECEIVE  GENUINE 
SAMPLES  OF  MATERIALS 


a!  ft  WALLCOVERING        BLINDS 


*t 
•t 

•t 
|K 
•I 


to  m    ^^  OFF 

EVERY  BOOK  &  PATTERN 
HO  SALES  TAX  (Except  nj  &  ny> 
FREE  UPS  DEUVERY 

Ml— i 


FABRICS 

WAVCBtY  •  G£AR 
CLARENCE  HOUSE 

ROBERT  AUEN 
4AYYAMG»KHAVET 

MARIO  SUATTA 


OP 

TO 


50 


OFF 


TO  M    ^^     OFF 
VERTICAL,  MINI  &  MICROS 
LEVOLOR.  OELMAR,  BAU, 
LOUVER  DRAPE,  GRABER, 
HUNTER  DOUGLAS  &  MORE 


NATION  WIDE  WHOLESALER 


P.O.  BOX  40.  HACKENSACK,  NJ  07602 


1-800-488-WALL 


\ 


WE  DO 
WALLCOVERINGS. 


fflf'ti 


% 


Smart  wallcoverings  does  one 
thing  and  we  do  it  right!  That's 
why  we  can  discount  every 
pattern  in  every  wallpaper 
book  seen  anywhere  up  to... 


50 


% 

OFF 
RETAIL 


-  SMART  FEATURES  - 

•  Free  UPS  shipping1 
1  Most  orders  shipped  within  3  days! 
1  Absolute  lowest  prices  guaranteed1 


CALL 
TOLL 
FREE 


1-800-677-0200 


"Where  a 
smart  shopper 

BUM    *■■"  is  our  best 

mm>\    WflllCOV€RINGS      customer 


S  SMART 


80 


°/°   OFF 

Dept  Store 


VERTICALS 

DUETTES 

MINIS 


All  national  bmndn 


i  A  color  *  6  da' 


800-334-8590 

THE  BLIND  WORKS  FHEE  UPS 

No  »les  la.  oulslde  NJ  SHIPPING 

THE  SMART  SHOPPERS  CHOICE 


LouverDrape 


PLEATEDS 


VERTICALS 


■»v-t 

LOjvefDrupe 


up  to 

80% 
off! 

GLOBAL  BLINDS 

Call  Toll  Free: 

1-800-488-4334 

with  brand  name,  pattern  and  color 
Weekdays:       8:30  a.m.  -  9:00  p.m.  EST 
Saturday:         8:30  a.m.  -  6:00  p.m.  EST 


PROTECT 


Your  Treasured  Dining  Table 
With  CUSTOM  FIT 


TABLE  PADS 


ASK  ABOUT 
►  FREE  LEAF  SPECIAL^ 


UP 
TO 


70% 


Look  under  table 

for  numbers  & 

tell  us  what  they  are 


Call  Factory  now  & 
order  direct  before 
prices  increase 
UNBELIEVABLY  PRICED  FROM 

£f*^%^%95       For  Quality  Pad 
^^  4_  ?^  Any  Normal  Size 

^^  ^^  ^^      COMPARE  AT  99.95 

Guaranteed  up  to  20  years  -  MC/VISA 

TOLL  FREE  1  (800)  428-4567 

FACTORY  DIRECT  TABLE  PAD  COMPANY 


ABLEWALKER 


YOU  WILL  WALK  WITH 

GREATER  FREEDOM 
<S  INDEPENDENCE 

OR  YOUR  MONEY  BACK. 
Recommended  by  Doctors 


Call  1-800-663-1305 


The  "diamond"  you  can 

afford  to  lose! 

A  Kenya  "Gem  isn  t  a  diamond . .  but  you  re 
the  only  one  who  needs  to  know  that.  What 
you  and  admiring  glances  will  see  is  the 
incredibly  true,  blue-white  lustre  and  bril- 
liance of  this  gem  which,  amazingly  enough. 
is  priced  from  just  S75  a  carat 
A  truly  striking  variety  of  mens'  and  wom- 
mens  styles  and  settings  are  available  in  14K 
white  or  yellow  gold . . .  priced  to  lose . . . 

but  you  won't  want  to. 

Send  for  free  full  color  catalog  today: 
Major  credit  cards  accepted 

KENYA  GEM,  Dept.  BH491 
801  N.  Harvard  Avenue 
^P^T~      Ventnor,  N.J.  08046 
-  N.  \       1-800-523-0158 


PLACEMATS  THAT  ADD 
PERSONALITY  TO  ANY  MEAL! 

What  a  great  gift  for  family  suprise!  Send  any  pin 
babies,  children,  pets,  etc—up  to  8"xl0".  W^ 
and  laminate  it  to  a  spillproof,  washable,  vinyl  pi 
facemat(sm).  (Your  photo  returned  unharmed.)  If 
fun  facemats  only  $4.50  for  first,  S4.00  each  add'L 
hdlg:  Si. 50  for  first,  50?  ea.  add'l.  Colors:Alino 
smoke  blue.  Guaranteed,  RELIANCE  COLOR  L 
P.O.  Box  1000,  Studio  5BH,  Swansea,  MA  02791 


RCDROOM  ORGflNIZC 


BOX  SPRING 
AND  MATTRESS 


CEDAR 
DRAWER- 
DIVIDERS- 


SELF  CLOSING  DOORS 


storage?  Beautiful,  unique,  underbed  dr 
ces  bed  frame/  ends  underbed  cleaning, 
j.  ft.  of  drawer  storage  plus  long  a 
-"nent,   sturdy »   top  quality/   solid 

.viders,  tongue  &  groove/  screwed  &  g] 
oearing  glides/  choice  of  finish/  fit; 
easy  to  assemble/  ships  UPS,  only  $16: 
9"  High  X  75"  Long  X  bed  width.  Wt.  8: 
satisfaction  with  our  product  is  guarar 
at ion,  brochure/  or  to  order  (90O)  782- 


WALLPAPER 

FREE  DELIVERY  •  MASTERCARD/VISA 

NO  SALES  TAX  (outside  PA) 

CALL  WITH  BOOK  &  PATTERN  # 


33  -  75% 


MARY'S  DISCOUNT  PAPERS 
FAMILY  BUSINESS  SINCE  1925 


1-800-521-339 


f  Victorian  Gingerbread 


ILLUSTRATED 

CATALOG 

s  by  return  mail  $2.  t 

Solid  Wood/Use  In  or  Out 
Buy  Direct  &  Save! 


513  South  Adams,  #2013 
Fredericksburg,  TX  78624 


1 
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WERINGS  AND  BLINDS 

to  70%  on  all  major  manufacturers  of 
ings.  fabrics,  custom  blinds  and  window 
;.  "Only  first  quality."  Call  our  personalized 
service  representative  with  book  name  and 
mber.  The  more  you  order,  the  more  you  save. 
)ing.  No  sales  tax  (except  N.J.).  Call  HEAD- 
RS  WINDOWS  AND  WALLS  toll  free  1- 
1882. 

1 
'ADS 

your 
dining 
:  with  a 
:ustom 

Once  in  a  lifetime 
rdering  now!  Save  up  to  70%.  Unbelievably 
n  $29.95  any  normal  size;  compare  at  S99.95. 
washable,  heat  treated  vinyl  tops,  insulating 
ns,  fold  for  easy  storage.  Has  5-year  factory 
FACTORY  DIRECTT ABLE  PAD  CO.  U.S. 
100)428-4567. 


IiA/ASH  PAPIER  MACHE  SWAN 

iding  flowers  or  greenery,  this  deeply  sculp- 

n  sets  the  mood  for  a  beautiful  shower  or  bridal 
:d  with  towels  it  becomes  a  lovely  gift  for  any 

jath.  A  big  15  1/2"H  x  16  1/2"W  x  8  l/2"deep. 

3d.  Call  1-800-659-7467  or  write  to:  ARM- 
HOPPER,  Code  152100,  P.O.  Box  306, 

w,  MO  64030  to  order  or  request  our  newest 

:or  catalog.  Visa,  M.C.,  Discover. 

WHITEN  YOUR 
TEETH  INSTANTLY 

WYTEN,  the  proven 
Dentist  Recommended 
cosmetic  enamel  that  in- 
stantly whitens  your  teeth 
on  contact.  Works  won- 
ders on  natural  or  false 
ven  gold  fillings.  WYTEN  instantly  covers  up 
)w  stubborn  stains  from  tobacco,  coffee  &  tea. 
i  supply,  $5.98  (2  for  S 10, 3  for  SI  3).  MONEY 
UARANTEE.  Add  SI  post.  VALCO,  Dept. 
,  Box  2012,  New  Rochelle,  NY  10802. 


DVERING 

tern  in  every  book  is  now  50%  off  depending  on 
e!Themoreyoubuy...Themoreyousave!  Free 
'ilhin  3  days!"We  don't  inflate  the  retail  price 
arantee  to  beat  all  prices! "  For  information  call 
WALLCOVERING  at  1-800-627-0400. 


ULTIMATE  IN  SHOWERING 

Australia's  standard  for 
over  30  years! 

•  "Love  ii  or  send  it  back" 
guarantee! 

•  100%  solid  brass 

•  Conserves  w;iler-2.74  g.p.m 

•  Adjusts  to  any  heigh,  or  angle 

Available  In:  '  'dc:li ,lorl  l""„":"cr  Prcssurc 

Chrome-         S 49.95  '  Slandard  "'     fi,unE 

Colors  -  S  69.95 

23  K  Gold  or 

Brass  Finish-  SI  19.95 
Tired  of  all  those  bottles? 
Dispenser  Plus... 

•  Dispenses  any  liquid 

•  No  drilling  required 

•  12  ounce  chambers 

•  Removes  cluner/Elitninaies  waste 

Available  in  while. 

almond,  yrey.  red.  or  black 

2  Chamber  Dispenser  -  $39.95 

4  Chamber  Dispenser  -  S49.95 

■m      xnn     m  m «     lo-nai    .,<    7486  La  Jolla  Blvd.  »555B 

1  -800-776-REON  m     u>  rota  ca  92037 

S/H  charge  S6.50  -  Order  by  M/C.  VISA.  Check 
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OFF 


up 

TO 


70 


^^2lpiS«*R 


cAu.ijS2SS.^ 
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WALLS 
HEADQUAn-^  place,  ***"*£ 

Mother's  Day  Special! 

Baby's  First  Shoes 
Bronze-Plated 
in  Solid  Metal 

Limited  time  onlj ! 

Baby's  precious  shoes 

gorgeously  plated  in  SOLID 

METAL.  Don'i  confuse  this 

oiler  of  genuine  lifetime 

BRONZE-PLATING  with 

panned  imitations.   Your 

order  is  fully  protected  by  our 

I  ()()'/;  Money  Back 

Guarantee!    Ideal  gift  for  Dad  or  Grandparents.  SEND 

NO  MONEY!    Rush  name  and  address  for  lull  details. 

money-s.i\  my  certificate  &  sturdy  mailing  sack  to: 

AMERICAN  BRONZING  CO. 

Box  3I-DA-02  •  Bexley.  OH  43209 
Or  call  1-800-345-8112 


ADIRONDACK 
CHAIR 


The  Most 

Comfortable 

Wood  Chair 

.You  Can  Own 

$6Q99 

FAST  DELIVERY 

For  Free  Catalog,  call  or  write: 

(213)548-5332 

Ciro  Coppa.  1231  Paraiso  Street 
San  Pedro,  Calif.  90731 


Ride  up  or  down 
stairs  quickly  and 
easily  with  Incli- 
nette,  the  cus- 
tom-built, single- 
seat  stair  lift  from 
Inclinator  Co.  of 
America.  For 
more  informa- 
tion, write  today: 


uiscount  Wallcovering 
Blinds  -  Verticals 


Never  Undersold' 


ALL  BRANDS  -   FIRST  QUALITY 
FREE  DELIVERY 

NO  SALES  TAX  (OUTSIDE  PA) 


SHOP  IN  YOUR 

NEIGHBORHOOD 

Write  down 

Pattern  Number/Book 

Then  Call 


oil  ffCD    WALLCOVERING 
OlLVCn     BLINDS  *  VERTICALS 


ran    1-800-426-6600 


INCLINATOR 
V 


COMPANY     OF 

Dept.  1 

P.O.  Box  1557 

Hsrrkhnrn    PA  17MS-1SS7 


TAN  AT  HOME! 


Home  &  Commercial 
WOLFF  Tanning  Beds 

BUY  DIRECT 
SAVE  UP  TO  50%! 

Call  Today 
lor  FREE  Color  Catalog 
and  Wholesale  Pricing! 

1-800-228-6292 


THE  MAN  NEXT  DOOR 


APRIL  1991 


■  "The  truth  can  sometimes  hurt," 
declares  the  Rev.  George  Hall,  "espe- 
cially when  filling  out  your  income  tax 
form." 

■  Speaking  of  taxes,  poet  T.  S.  Eliot 
must  have  had  them  in  mind  when  he 
wrote,  "April  is  the  cruelest  month." 

■  Among  life's  lessons  that  Chris  and 
I  have  learned  from  experience  is  nev- 
er to  pursue  a  relaxing  Sunday  after- 
noon drive  with  a  teenager  who  can 
reach  the  car  radio's  control  buttons. 

■  Aunt  Opal,  finally  recovered  from  a 
lengthy  bout  with  the  flu,  called  last 
week  to  report  that  the  opportunity  to 
see  all  those  imaginative  get-well  cards 
almost  made  her  enjoy  the  experience. 

■  I  don't  know  who  checks  for  signs 
of  daffodil  shoots  more  often,  me  or 
the  rabbits. 

■  Elaine  Cowen  explains  that  she 
judges  a  beauty  salon  not  on  the  quali- 
ty of  its  stylists  but  on  the  quality  of  its 
gossip. 

■  Rosemary  wrote  from  college  that 
she  expects  to  end  the  semester  "at 
about  3.95."  Chris  and  I  thought  that 
was  a  commendable  grade  point  aver- 
age, until  she  informed  us  that  she  was 
talking  about  her  checking  account 
balance. 


■  Frequent  flier  Lee  Bayless  is  con- 
vinced that  some  of  the  debris  discov- 
ered floating  around  in  space  is  his 
missing  luggage. 

■  Bill  and  Isabel  Norman,  just  back 
from  a  Caribbean  cruise,  report  that 
they  did  a  poor  job  of  packing.  "We 
packed  too  much  clothing,"  says  Isa- 
bel, "and  too  little  money." 

■  "Times  don't  really  change  that 
much,"  declares  Grandma  Hillis. 
"The  person  who  used  to  eavesdrop 
on  party-line  phone  calls  now  proba- 
bly has  a  son  or  daughter  who  uses  a 
computer  to  wander  through  electron- 
ic bulletin  boards." 

■  Fran  Maxwell,  our  local  PTO  presi- 
dent, says  meeting  attendance  is  up 
dramatically  this  year.  "I  can't  tell 
whether  the  rise  is  due  to  the  quality 
of  our  guest  speakers  or  our  decision 
to  start  offering  free  cake  and  coffee." 

■  Judy  is  selling  chocolate  bars  for  her 
chess  club,  so  naturally  I  was  cajoled 
into  bringing  a  batch  into  the  office. 
The  good  news  is  that  all  10  bars  are 
gone;  the  bad  news  is  that  I  ate  seven 
of  them  myself. 


IHWaife  for  many  of  us,"  the 
Rev.  George  Hall  declared  last  Sun- 
day, "too  often  becomes  an  end- 
less—and mostly  unrewarding — 
pursuit  of  happiness." 

His  point  was  that  we  often  con- 
vince ourselves  that  happiness  is 
just  around  the  corner,  and  we 
won't  enjoy  it  until  something 
"big"  occurs. 

I  discovered  long  ago  that  if  I 
didn't  enjoy  the  tasks  of  daily  liv- 
ing, chances  are  that  I  wouldn't  be 
able  to  enjoy  much  contentment.  If 
happiness  is  measured  only  by  a 
new  job,  an  unexpected  bonus,  or  a 
European  vacation,  few  of  us  would 
be  happy  much  of  the  time. 

On  the  other  hand,  as  long  as  I 
remind  myself  to  appreciate  break- 
fast with  the  children,  driving 
through  the  park  on  the  way  to 
work,  a  pleasant  evening  meal,  or 
a  Saturday  afternoon  spent  work- 
ing in  the  garden,  then  happiness 
isn't  around  the  corner,  it's  right  in 
front  of  me. 
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Armstrong  Puts  The  Height  Of  Fashion  Right  At  Your  Feet. 
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■  oday,  the  look  of 
elegance  is  taking  an 
increasingly  graceful  turn. 

Enter  the  floor  made  to 
meld  perfectly  with  this 
trend:  Mardi  Gras.  It's  one 
of  the  newest  patterns  in 
Armstrong's  stylish  Starstep™ 
Solarian®  Collection. 

Mardi  Gras  lets  you  create 
a  custom-installed  floor 
that's  truly  a  personal  design 
statement.  Now  elegance 
at  its  most  graceful  begins 
at  floor  level. 

For  the  name  of  your  near- 
est Armstrong  Floor  Fashion 
Center®  retailer,  call 
1800  233-3823.  Ask  for 
Dept.  Mardi  Gras. 

Armstrong 

so  nice  to  come  home  to™ 
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Introducing  a  flavor  you  wouldn't  expect  to  fin 
in  a  fat  free  dressing:  Blue  Cheese. 


'^  less  than  'A  gram 

ne  tablespoon  serving. 
lend  Foods,  Inc. 


T  FREE!  Feel  Free  to  Love  theTaste. 
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Colorful  new  Con-Tact' Brand  Trims 
add  a  decorative  touch  to  anything 

that  needs  a  little  spicing  up. 

Choose  from  a  wide  variety  of  colors 

and  patterns  in  an  assortment 

of  widths,  to  trim  anything  from 

walls  to  whatchamacallits. 
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lember  the  4  Food  Groups? 


Bet  you  never  had  them 
Jike  this  before. 


INTRODUCING 


BASIC  4 

A  delicious  blend 

of  wholesome  grains,  fruits  and  nuts 

that  with  milk  gives  you  the  basic  goodness 

of  the  4  Food  Groups. 

New  Basic  4"Cereal. 
We  have  seen  the  future,  and  it  tastes  great!" 


Mills,  Inc.  1991 
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If  Ultra- Violet  rays 

were  suddenly  made  visible 

to  the  naked  eye,  as  we 

have  done  in  this  picture, 

you  would  realize 

your  skin  is  vulnerable 

to  the  premature  aging  effects 

of  Ultra-Violet  radiation. 

365  days  a  year. 

Rain  or 

shine. 
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DEFEND 
YOURSELF 


BO 


Vaseline 

Intensive 
care 
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ITHNEW 

I  jjadyDefen. 
Body  Lotion 

From  Vaseline®  Intensive  Careg 


The  all-over  body  lotion 

with  a  protective  Ultra-Violet  screen 

and  a  unique,  patented  moisturizer, 

that  together,  help  prevent 

the  signs  of  premature  aging. 

UV  Daily  Defense  Body  Lotion's 

UV  screen  defends  your  skin 

against  Ultra-Violet  rays 

that  can  cause  unsightly  age  spots 

and  wrinkles, 
"ts  unique,  patented  moisturizer 


Iieipb  uciciiu  yuui  ajviii  num 

moisture  loss  and  dehydration. 

UV  Daily  Defense  Body  Lotion 

is  a  remarkable  skin  defense  system. 

So  put  it  on  before  you  put 

anything  else  on. 

It's  your  first  line  of  defense. 

Every  day 

New  UV  Daily  Defense  Body  Lotion 

from  Vaseline  Intensive  Care. 

DEFEND  YOUR  YOUTH. 
AT  ANY  AGE. 


With  Resolve"  Carpet 
Cleaner,  even  a  toughie  like 
pizza  is  as  easy  as  pie.  Ditto 
for  cola,  ketchup,  crayons- 
even  grape  juice.  And  Resolve 
protects  your  carpet  against 
future  oily  stains  with 
DuPontTEFLON"  soil  and 
stain  repellent. 

So  have  a  party  with 
your  pizza— 'cause 
Resolve  delivers! 

Take  away  the  worry, 

take  away  the  stain.  Take  out  Resolve. 
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A  WELL-BUILT  WASHER 
IS  ONE  YOU  NEVER 
HAVE  TO  THINK  ABOUT. 


Whirlpool 

/    HomePC  Appliances 


At  Whirlpool,  we  believe  washers  and  dryers  should  be  built  in 
a  very  special  way.  They  should  be  so  carefully  designed  and  so 
solidly  constructed,  they'll  do  their  jobs  for  years  without  your 
giving  them  a  second  thought.  And  that's  exactly  how  our 
washers  and  dryers  are  built. 

Gets  big  load  after  big  load  clean.  This  Whirlpool®  super 
capacity  washer  is  built  to  handle  big  loads  of  laundry  year  after 
year.  It  has  a  special  washing  system  that  rolls  your  clothes 
over  and  over  and  over  again.  So  you  can  fill  it  to  the  limit,  fill  it 
more  than  you  might  ever  have  dared,  and  not  have  to  think 
about  a  full  load  coming  out  half  clean. 

We'll  make  your  questions  disappear,  too.  Like  to  learn 
more  about  our  laundry  products,  or  any  Whirlpool 
appliance?  You  don't  even  have  to  think  about  how  to  get  the 
information.  The  Whirlpool  Consumer  Assistance  Center  is 
ready  to  help  you  24  hours  a  day.  Just  call  800-253-1 301 . 

So  if  you're  looking  for  a  washer  so  well  built  you  don't  have  to 
think  about  it,  there's  one  name  you  should  think  about. . . 

WHIRLPOOL.  SO  WELL  BUILT... 


A  jj3UKiey-of  a  thousand  miles 
begins  with  a  single   step. 


JLao-tzu 
Chine oc  philosopher 
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it's  the  most  technically  advanced  walking  shoe  system  in 
the  world.  and  it's  called  the  energaire6  system  from  reebok. 

The  Energaire  System  features  two  air  chambers,  connected 
by  an  air  channel.  when  you  walk,  the  air  rushes  back  and  forth, 
cushioning  your  foot  where  and  when  it  strikes  the  ground. 

the  result  is  a  shoe  designed  to  be  so  easy  on  your  feet 
that  you  can  walk  faster  and  more  comfortably  for  longer  periods 
of  time.  Reebok  Energaire.  The  first  walking  shoe  system  designed 
to  make  a  thousand  miles  feel  like  a  single  step. 


►  Rtteo*  ENERGAIRE  it 
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MEANINGFUL 
MOTHERS  DAY 


ear  Readers, 

How  would  you  like  to  buy  your 
mom  a  piece  of  original  art  for  Moth- 
er's Day  and  make  her  feel  good  about 
herself  and  you  at  the  same  time? 
That's  easy  to  do.  Just  order  a  beauti- 
ful house  pin  for  her,  like  one  of  those 
in  the  hands  of  Lucinda  Yates  in  the 
photo  above.  Send  a  check  and  the 
coupon  from  the  article  titled  "Help 
Us  Help  More  Moms  Like  These," 
page  184,  or  charge  it  by  calling 
our  toll-free  number, 
800/962-4676. 

For  a  donation  of  $  1 5  or 
more,  we'll  send  your 
mom  a  house  pin  and  tell 
her  that  your  donation  to 
The  Better  Homes'"  Foun- 
dation has  been  made  in  her 
name.  That's  the  feel-good 
part,  because  you'll  both  know 
that  the  money  will  go  to  help 
homeless  moms  get  the  help  they  need 
to  look  after  their  children  and  get 
themselves  back  on  their  feet. 

As  for  the  original  art  part,  each  of 
these  pins  is  an  original.  No  two  of 
them  are  alike.  And  they  are  truly 
works  of  art,  designed  by  Lucinda 
Yates,  a  high-fashion  jewelry  designer 
who  lives  in  South  Portland,  Maine. 
Lucinda  wanted  to  help  the  homeless, 
and  hit  upon  the  idea  of  selling  house 
pins,  a  symbol  of  home.  Such  a  worth- 
while cause  and  these  lovely  pins 
make  an  irresistible  combination. 

So  far,  Lucinda  has  sold  more  than 
120,000  pins  through  more  than  250 
organizations  such  as  sororities,  wom- 
en's groups,  schools,  and  homeless 
shelters.  Some  of  the  folks  in  our  Bet- 
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ter  Homes  and  Gardens®  Real  Estate 
Group  sold  pins  at  their  last  conven- 
tion, and  made  about  $3,500.  The  Bet- 
ter Homes'"  Foundation  has  been 
selling  house  pins,  too,  advertising 
them  in  our  quarterly  newsletter. 

Every  woman  I  know  who  has  seen 
the  pins  has  wanted  one,  so  it  seemed 
only  logical  to  offer  them  to  you  as 
Mother's  Day  gifts.  But,  take  my  ad- 
vice and  order  pins  for  all  the 
women  in  your  family,  just  to 
keep  the  peace.  When  my  wife 
first  wore  her  pin,  my  two  daugh- 
ters didn't  give  me  a  moment's 
rest  until  I  got  pins  for  them. 
Lucinda  points  out  a  nice 
thing  that  happens  when 
you  wear  a  house  pin.  She 
says,  "Someone  will  come 
up  and  say,  T  love  your 
pin,  where  did  you  get 
it?'  When  you  tell  where  it  came 
from,  suddenly  two  people  are  having 
a  serious  conversation  about  the  na- 
tional problem  of  homelessness." 

I'm  sure  any  mom  would  be  thrilled 
to  get  one  of  these  pins,  and  I'm  just  as 
sure  she'd  proudly  wear  it  to  proclaim 
"I  care  about  homeless  mothers  and 
want  to  help  them  make  better  lives 
for  themselves  and  their  children." 

Turn  to  page  184  to  order  pins  for 
the  moms  in  your  family. 


David  Jordan,  Editor  in  Chief 
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One  Fine 
Label 
Deserves 
Another 


In  a  consumer  magazine  test,  Palmolive* 
Dishwashing  Liquid  rated  higher  than 
Woolite®  in  overall  cleaning  of  hand 
washables.  And  at  less  than  half  the  cost 
of  Woolite®  the  hands-down  choice  is 
Palmolive!  For  more  information... 

Call 

1-800-288-1630 

Ext.  210 

...and  receive  your  FREE 
HAND  WASHABLES  BONUS  PAK 

(Limit  one  per  household)  ^^  f 

featuring  our: 

•  Hand  Washables  Guide 

•  Palmolive  Dishwashing 
Liquid  Sample 

•  Savings  Coupon 

/>  ^  v\ 

•  Good  Housekeeping  • 
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Remote  Control. 
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•EPA  est.  MPGcity  17 h\ 
S-10  and  Blazer- areYpgiSi 
Lets  get  it  together'. fBucl 


•  Safety  of  4 -wheel  anti-lock  brakes. 

•  Dependability  of  Insta-Trac™  America's  favorite  4-wheel-drtve  system. 

•  Four-door  convenience.  Available  seating  for  six. 

•  Big  4.3L  Vortec  V6,  with  better  fuel  economy  than  Ford  Explorer* 


Chevy  S-10  Blazer.  Four-door,  4x4.  With  4-wheel  anti-lock  brakes  you  cant  get  on  a  Ford. 

'America's  wildlands  are  vast,  beautiful.  And  desolate.  That's  why  every  4-door  Chevy  S-10  Blazer 

comes  with  4-wheel  anti-lock  brakes.  And  the  biggest  V6  you  can  get.  To  help  you  stay 

in  control.  Whatever  the  weather.  Wherever  you  go  in  this  wild,  wild  world. 


More  People  Are  Winning  With 


of  America  ^-r*  Today's  Chevrolet 


...And  You  Think 
Youre  Bogged  Down. 

I've  worked  in  the  bogs  since  I  was 
five.  My  grandad  grew  cranber- 
ries and  so  do  I.  In  fact,  the  whole 
family  does.  But  not  one  of  us 
drinks  juice  squeezed  right  from 
the  berry.  Even 
though  it's  consid- 
ered nutritious,  the] 
naturally  concen-' 
trated  taste  makes 
the  juice  too  tart 
to  drink.  But  we"* 
found  a  way  to  change  it. 

Sixty  years  ago,  our  family 
joined  the  Ocean  Spray  family  of 
growers.  And  we  began  making 
cranberry  drinks  that  weren't  too 
tart  to  drink.  We  mixed  cranberry 
juice  with  natural  fruit  juices, 
sweeteners  and  crystal  clear  water, 
keeping  in  the  naturally  tangy 
flavor  of  the  cranberry.  We  still 
make  every  blend  the  same  way. 
And  we  make  this  commitment  to 
you:  We  will  never  compromise  the 
good  taste  and  good  health  of 
Ocean  Spray  juice  drinks. 


OCEAN  SPRAY* 
CRANBERRY  DRINKS 

A  commitment  of  good  health 
from  our  family  to  yours. 


FAMILY  NETWORK 

READER  S'  SOLUTIONS  TO  FAMILY  AND  COMMUNITY  PROBLEMS 


ALL  ABOUT  KIDS 

As  an  elementary  school  teacher,  I 
have  worked  with  students  who  have 
been  brain-injured  in  bicycle  acci- 
dents. Even  if  I  could  buy  all  of  my 
precious  students  helmets,  I  couldn't 
make  sure  they  would  be  worn.  Hel- 
mets should  be  bought  with  the  child's 
first  bicycle — and  parents  have  to  in- 
sist that  the  helmet  gets  worn. 

Michelle  Patterson 
S.  Laguna,  Calif. 

It's  tough  to  teach  children  to  turn 
off  lights,  TVs,  and  so  forth.  Our  solu- 
tion was  to  get  the  family  together  and 
show  them  the  previous  year's  bills. 
Then  one  child  at  a  time  was  put  in 
charge  of  electricity  for  two  months, 
the  duty  being  to  turn  things  off  when 
not  in  use.  At  the  end  of  the  period, 
the  old  and  new  bills  were  compared, 
and  the  child  in  charge  got  to  keep  any 
saving  as  payment  for  the  job. 

Mary  Ann  Blain 
Tacoma,  Wash. 

My  husband  and  I  wanted  our  chil- 
dren to  have  the  benefit  of  cultural 
experiences,  but  the  cost  of  tickets  for 
the  five  of  us  plus  a  sitter  for  the  baby 
was  prohibitive.  Operating  on  the 
principle  that  something  is  better  than 
nothing,  we  now  take  turns  taking  one 
of  our  three  older  kids  (ages  16,  15, 
and  11)  to  a  performance  or  other 
event  in  which  both  are  interested. 
The  other  parent  stays  home  with  the 
little  one.  We  are  being  enriched  by 
the  arts  and  by  that  special  one-on-one 
time  we  get  with  each  of  our  kids. 

Gretchen  McPherson 
RohnertPark,  Calif. 

Most  Little  League  ballparks  have 
refreshment  stands,  which,  unfortu- 
nately, lead  to  Utter  strewn  about  the 
park.  We  gave  child  volunteers  5- 
gailon  buckets,  and  each  bucket  re- 
turned full  of  litter  was  worth  a  free 
soft  drink  or  a  bag  of  popcorn.  The 
park  is  now  clean  again. 

Mrs.  Donald  Schneider 
Parma,  Ohio 
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Keep  a  large  shopping  bag  with 
handles  in  a  closet,  and  fill  it  with  just 
about  anything — rubber  bands,  left- 
over wrapping  paper  and  ribbon,  the 
rolls  from  toilet  paper  and  paper  tow- 
els, pinecones,  string  and  yarn,  old 
sweatshirts.  Add  a  few  glue  sticks, 
markers,  crayons  and  tape,  and  when 
your  children  say  they're  bored,  bring 
out  the  bag,  cover  your  table  with 
newspaper,  and  let  them  be  creative. 
////  Levins 
Virginia  Beach,  Va. 

Disciplining  children  in  a  way  that 
will  benefit  them  without  making 
them  feel  resentful  is  a  problem  most 
parents  face.  My  husband  switches 
roles,  asking  our  kids  what  they  would 
do  if  they  were  the  parent  while  asking 
questions  and  making  objections  a 
child  would  come  up  with.  This  tech- 
nique has  helped  our  children  see  how 
difficult  parenting  can  be.  It  also  pro- 
vides them  with  some  early  training  in 
solving  problems. 

Paula  Kessler 
Checotah,  Okla. 

Whenever  my  relatives  come  to  vis- 
it us,  I  become  very  shy,  aloof,  and 
inhibited.  Sometimes  they  ask  ques- 
tions, and  I  feel  awkward.  Often,  I 
hide  in  my  room.  My  relatives  are  nice 
and  well-intentioned.  The  strange 
thing  is  that  I  am  much  more  com- 
fortable around  my  immediate  family. 
What  can  I  do  to  change  this? 

Scott  D.  Shepherd 
Revelo,  Ky. 


Family  Network  welcomes 
letters  describing  how  you  solved 
problems  involving  your  family  or  your 
community,  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  1716  Locust  St.,  Des  Moines, 
IA  50336.  Letters  may  be  edited  for 
space.  All  letters  become  the  property 
of  Better  Homes  and  Gardens®.  We  will 
pay  $50  for  each  letter  published.  Q3 
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GE  presents  no-hassle 


No  hammers.  No  saws.  No  headaches. 


No  kidding.  With  GE  White  on  white  appli- 
ances, you  can  create  a  contemporary,  built-in 
look  in  your  kitchen.  Without  the  headaches 
built  into  remodeling. 

For  starters,  install  the  GE  30"  slide-in  electric 
range  in  place  of  your  old  one.  It's  beautifully 
complemented  by  the  S  pacemaker®  microwave/ 
convection  oven,  SpaceCenter  27  refrigerator 


and  electronic  Potscrubber®  dishwasher. 

What's  more,  you  won't  have  to  tear  up  your 
cabinets  to  install  them. 

Just  your  remodeling  plans. 

So,  call  the  GE  Answer  Center®  service  at 
800.626.2000  for  our  informative  brochure. 
We'll  send  it  out  to  you  right  away. 

No  problem. 


We  bring  good  things  to  life. 


« 


Menopause  Myth  No.  1 


"No  Man  In  His  Right  Mind  Would  Be 
Interested  In  A  Menopausal  Woman." 


J"ot  flashes  and  night  sweats  certainly  don't  make 
.  A  women  feel  very  attractive.  And  while  no  one 
ould  expect  to  stay  young  forever,  you  owe  it  to  your 
If  to  learn  as  much  as  you  can  about  menopause,  ana 
s  symptoms  that  could  affect  not  only  how  you  feel, 
t  how  you  feel  about  yourself. 

The  Enlightened  Approach  To  Menopause. 

nopause  remains  a  subject  often  clouded  by  myth, 
sinformation,  and  fear.  But  its  symptoms  are  very 
il.  They  may  be  mild,  or  quite  severe,  and  they're  dif- 
rent  for  every  woman.  But  the  hot  flashes,  vaginal  dry- 
ss,  and  night  sweats  that  can  cause  insomnia  are  not 
11  in  your  head. "  They  are  the  result  of  your  body's  loss 

estrogen.  Estraderm®  "puts  back"  some  of  this 
:rogen  in  a  very  unique  way. 

Estraderm  Works  The  Way  Your  Body  Does. 

Estraderm  is  a  clear,  round  patch 
that  you  apply  directly  to  your  skin. 
The  Estraderm  Patch  relieves  your 
symptoms  by  delivering  small, 
steady  doses  of  estradiol  into  your 
bloodstream,  similar  to  the  way  your 
ovaries  did  before  menopause. 
Estraderm  is  the  only  estrogen 
replacement  therapy  that  works  this 
y.  It  is  identical  to  the  estrogen  your  body  produced 
i,  because  you  don't  ingest  it,  Estraderm  bypasses 
it  liver  and  stomach.  Plus,  The  Estraderm  Patch  is 


"The  patch" 
non-medicated 
wple  is  included 
in  the  free 
formation  Pack. 


easy  to  apply  and  stays  in  place  during  bathing  or 
swimming. 

What  To  Ask  Your 
Doctor  About  The  Estraderm  Patch. 

Q.:  What  are  the  benefits  and  risks  of  Estraderm 

versus  other  treatments? 
Q.:  How  can  I  tell  if  The  Estraderm  Patch  is  right 

for  me? 
Q;  Can  Estraderm  help  relieve  vaginal  dryness? 
Q:  How  long  will  I  need  to  wear  The  Estraderm 

Patch? 

A  Free 
Menopause  Information  Pack. 

The  researchers,  pharmacists,  and  physicians  at  CIBA 

have  compiled  the  latest  information  about  menopause, 

its  symptoms,  and  The  Estraderm  Patch.  To  receive  it 

free,  call  1-800-521-CIBA,  or  send  this  coupon. 


TO  RECEIVE  YOUR  FREE  MENOPAUSE  INFORMATION  PACK,  MAIL 
TO  CIBA,  PMSI  STA.,  P.O.  BOX  13217,  BRIDGEPORT,  CT  06673-3217 

1-800-521-CIBA,  EXT.  BH041 

NAME  


ADDRESS 


CITY 


STATE 


ZIP 


estraderm®  estradiol  transdermal  system 
available  IN  0.05  mg  and  0.1  mg  strengths. 

FOR  BRIEF  SUMMARY  OF  PRESCRIBING  INFORMATION,  SEE  NEXT  PAGE 


estradiol  transdermal  system 


Now  The  Change  Of  Life  Doesn't  Have  To  Change  Yours. 


90,  CIBA.  109-4191-A 


ESTRADERM9 

estradiol  transdermal  system 

Continuous  delivery  for  twice- weekly  application. 

BRIEF  SUMMARY  OF  PRESCRIBING  INFORMATION. 

PLEASE  SEE  FULL  PRESCRIBING  INFORMATION. 


ESTROGENS  HAVE  BEEN  REPORTED  TO  INCREASE 
THE  RISK  OF  ENDOMETRIAL  CARCINOMA. 

Three  independent  case  control  studies  have  reported 
an  increased  risk  ol  endometrial  cancer  in  postmeno- 
pausal women  exposed  to  exogenous  estrogens  lor  more 
than  1  year  This  risk  was  independent  ol  the  other  known 
risk  lactors  lor  endometrial  cancer.  These  studies  are  lur- 
ther  supported  by  the  linding  that  incidence  rates  ol  endo- 
metrial cancer  have  increased  sharply  since  1969  in  eight 
different  areas  ol  the  United  States  with  population-based 
cancer-reporting  systems,  an  increase  which  may  be  re- 
lated to  the  rapidly  expanding  use  of  estrogens  during  the 
last  decade. 

The  three  case  control  studies  reported  that  the  risk  ol 
endometrial  cancer  in  estrogen  users  was  about  4.5-13.9 
times  greater  than  in  nonusers.  The  risk  appears  to  depend 
both  on  duration  ol  treatment  and  on  estrogen  dose.  In  view 
ol  these  findings,  when  estrogens  are  used  for  the  treat- 
ment of  menopausal  symptoms,  the  lowest  dose  that  will 
control  symptoms  should  be  utilized  and  medication 
should  be  discontinued  as  soon  as  possible.  When  pro- 
longed treatment  is  medically  indicated,  the  patient  should 
be  reassessed  on  at  least  a  semiannual  basis  to  determine 
the  need  for  continued  therapy.  Although  the  evidence 
must  be  considered  preliminary,  one  study  suggests  that 
cyclic  administration  of  low  doses  of  estrogen  may  carry 
less  risk  than  continuous  administration;  it  therelore  ap- 
pears prudent  to  utilize  such  a  regimen. 

Close  clinical  surveillance  ol  all  women  taking  estrogens 
is  important.  In  all  cases  ol  undiagnosed  persistent  or  re- 
curring abnormal  vaginal  bleeding,  adequate  diagnostic 
measures  should  be  undertaken  to  rule  out  malignancy. 

There  is  no  evidence  at  present  that  "natural"  estrogens 
are  more  or  less  hazardous  than  "synthetic"  estrogens  at 
equiestrogemc  doses 

ESTROGENS  SHOULD  NOT  BE  USED  DURING 
PREGNANCY. 

The  use  ol  female  sex  hormones,  both  estrogens  and 
progestogens,  during  early  pregnancy  may  seriously  dam- 
age the  offspring.  It  has  been  shown  that  women  who  had 
been  exposed  in  ulero  to  diethylstilbestrol.  a  nonsteroidal 
estrogen,  have  an  increased  risk  of  developing  in  later  lile  a 
form  of  vaginal  or  cervical  cancer  that  is  ordinarily  ex- 
tremely rare.  This  risk  has  been  estimated  as  not  greater 
than  4  per  1000  exposures.  Furthermore,  a  high  percent- 
age of  such  exposed  women  (30-90%)  have  been  found  to 
have  vaginal  adenosis,  epithelial  changes  of  the  vagina 
and  cervix.  Although  these  changes  are  histologically  be- 
nign, it  is  not  known  whether  they  are  precursors  of  malig- 
nancy. Although  similar  data  on  the  use  of  other  estrogens 
are  not  available,  it  cannot  be  presumed  they  would  not 
induce  similar  changes. 

Several  reports  suggest  an  association  between  intra- 
uterine exposure  to  female  sex  hormones  and  congenital 
anomalies,  including  congenital  heart  delects  and  limb- 
reduction  delects.  One  case  control  study  estimated  a 
4.7-fold  increased  risk  of  limb-reduction  detects  in  infants 
who  had  been  exposed  in  ulero  to  sex  hormones  (oral 
contraceptives,  hormone  withdrawal  tests  for  pregnancy, 
or  attempted  treatment  for  threatened  abortion).  Some  of 
these  exposures  were  very  short  and  involved  only  a  lew 
days  ol  treatment.  The  data  suggest  that  the  risk  of  limb- 
reduction  defects  in  exposed  tetuses  is  somewhat  less 
than  1  per  1000. 

In  the  past,  female  sex  hormones  have  been  used  during 
pregnancy  in  an  attempt  to  treat  threatened  or  habitual 
abortion.  There  is  considerable  evidence  that  estrogens 
are  ineffective  for  these  indications,  and  there  is  no  evi- 
dence from  well-controlled  studies  that  progestogens  are 
effective  for  these  uses. 

II  Estraderm  is  used  during  pregnancy,  or  if  the  patient 
becomes  pregnant  while  taking  this  drug,  she  should  be 
apprised  of  the  potential  risks  to  the  fetus  and  of  the  advis- 
ability of  continuation  of  the  pregnancy. 


INDICATIONS  AND  USAGE 

Estraderm  is  indicated  for  the  treatment  of  the  following:  moder- 
ate-to-severe vasomotor  symptoms  associated  with  meno- 
pause; female  hypogonadism;  female  castration;  primary 
ovarian  failure;  and  atrophic  conditions  caused  by  deficient 
endogenous  estrogen  production,  such  as  atrophic  vaginitis 
and  kraurosis  vulvae. 

CONTRAINDICATIONS 

Estrogens  should  not  be  used  in  women  or  men  with  any  of  the 
following  conditions: 

1 .  known  or  suspected  cancer  of  the  breast; 

2.  known  or  suspected  estrogen-dependent  neoplasia; 

3  known  or  suspected  pregnancy  (see  Boxed  Warning); 

4  undiagnosed  abnormal  genital  bleeding; 

5.  active  thrombophlebitis  or  thromboembolic  disorders; 

6   history  of  thrombophlebitis,  thrombosis,  or  thromboembolic 

disorders  associated  with  previous  estrogen  use. 
WARNINGS 

1  Induction  ol  Malignant  Neoplasms.  Long-term  continuous 
administration  ol  natural  and  synthetic  estrogens  in  certain  ani- 
mal species  increases  the  frequency  of  carcinomas  of  the 
breast,  cervix,  vagina,  and  liver.  There  are  now  reports  that 
estrogens  increase  the  risk  of  carcinoma  ol  the  endometrium  in 
humans.  (See  Boxed  Warning.) 

At  the  present  time,  there  is  no  satisfactory  evidence  that 
estrogens  given  to  postmenopausal  women  increase  the  risk  of 
breast  cancer,  although  a  recent  long-term  follow-up  of  a  single 
physician's  practice  has  raised  this  possibility.  Because  of  the 
animal  data,  there  is  a  need  for  caution  in  prescribing  estrogens 
for  women  with  a  strong  family  history  of  breast  cancer  or  who 
have  breast  nodules,  fibrocystic  disease,  or  abnormal 
mammograms. 


2  Gallbladder  Disease.  A  recent  study  has  reported  a  two-  to 
threefold  increase  in  the  risk  of  surgically  conlirmed  gallbladder 
disease  in  postmenopausal  women  receiving  oral  estrogens, 
similar  to  the  twofold  increase  previously  noted  in  users  of  oral 
contraceptives. 

3.  Effects  Similar  to  Those  Caused  by  Estrogen-Progeslogen 
Oral  Contraceptives.  There  are  several  serious  adverse  effects 
of  oral  contraceptives  and  other  high-dose  oral  estrogen  treat- 
ments, most  ol  which  have  not,  up  to  now,  been  documented  as 
consequences  of  postmenopausal  estrogen  replacement  ther- 
apy. This  may  reflect  the  comparatively  low  doses  ol  estrogen 
used  in  postmenopausal  women. 

a.  Thromboembolic  Disease.  It  is  now  well  established  that 
users  ol  oral  contraceptives  have  an  increased  risk  ol  various 
thromboembolic  and  thrombotic  vascular  diseases,  such  as 
thrombophlebitis,  pulmonary  embolism,  stroke,  and  myocardial 
infarction.  Cases  of  retinal  thrombosis,  mesenteric  thrombosis, 
and  optic  neuritis  have  been  reported  in  oral  contraceptive 
users.  There  is  evidence  that  the  risk  ol  several  of  these  adverse 
reactions  is  related  to  the  dose  of  the  drug.  An  increased  risk  of 
postsurgery  thromboembolic  complications  has  also  been  re- 
ported in  users  of  oral  contraceptives.  If  feasible,  estrogen 
should  be  discontinued  at  least  4  weeks  before  surgery  of  the 
type  associated  with  an  increased  risk  of  thromboembolism,  or 
during  periods  of  prolonged  immobilization. 

While  an  increased  rate  of  thromboembolic  and  thrombotic 
disease  in  postmenopausal  users  of  estrogens  has  not  been 
found,  this  does  not  rule  out  the  possibility  that  such  an  increase 
may  be  present  or  that  subgroups  of  women  who  have  underly- 
ing risk  factors  or  who  are  receiving  relatively  large  doses  ol 
estrogens  may  have  increased  risk.  Therefore,  estrogens 
should  not  be  used  in  persons  with  active  thrombophlebitis  or 
thromboembolic  disorders,  and  they  should  not  be  used  in 
persons  with  a  history  ol  such  disorders  in  association  with 
estrogen  use.  They  should  be  used  with  caution  in  patients  with 
cerebral  vascular  or  coronary  artery  disease  and  only  lor  those 
in  whom  estrogens  are  clearly  needed. 

Large  doses  ol  estrogen  (5  mg  conjugated  estrogens  per 
day),  comparable  to  those  used  to  treat  cancer  of  the  prostate 
and  breast,  have  been  shown  in  a  large  prospective  clinical  trial 
in  men  to  increase  the  risk  ol  nonfatal  myocardial  infarction, 
pulmonary  embolism,  and  thrombophlebitis.  When  estrogen 
doses  of  this  size  are  used,  any  of  the  thromboembolic  and 
thrombotic  adverse  effects  associated  with  oral  contraceptive 
use  should  be  considered  a  clear  risk. 

b.  Hepatic  Adenoma.  Benign  hepatic  adenomas  have  been 
associated  with  the  use  of  oral  contraceptives.  Although  benign 
and  rare,  these  tumors  may  rupture  and  cause  death  from  intra- 
abdominal hemorrhage.  Such  lesions  have  not  yet  been  re- 
ported in  association  with  other  estrogen  or  progestogen 
preparations,  but  they  should  be  considered  if  abdominal  pain 
and  tenderness,  abdominal  mass,  or  hypovolemic  shock 
occurs  in  patients  receiving  estrogen.  Hepatocellular  carci- 
noma has  also  been  reported  in  women  taking  estrogen- 
containing  oral  contraceptives.  The  causal  relationship  ofthis 
malignancy  to  these  drugs  is  not  known. 

c.  Elevated  Blood  Pressure.  Women  using  oral  contraceptives 
sometimes  experience  increased  blood  pressure  which,  in 
most  cases,  returns  to  normal  upon  discontinuing  the  drug. 
There  is  now  a  report  that  this  may  occur  with  use  of  oral  estro- 
gens in  the  menopause  and  blood  pressure  should  be  moni- 
tored with  estrogen  use,  especially  if  high  doses  are  used. 
Ethinyl  estradiol  and  conjugated  estrogens  have  been  shown  to 
increase  renin  substrate.  In  contrast  to  these  oral  estrogens, 
transdermal^  administered  estradiol  does  not  affect  renin 
substrate. 

d.  Glucose  Tolerance.  A  worsening  of  glucose  tolerance  has 
been  observed  in  a  significant  percentage  of  patients  on  estro- 
gen-containing oral  contraceptives.  For  this  reason,  diabetic 
patients  should  be  carefullyobserved  while  receiving  estrogen. 

4.  Hypercalcemia.  Administration  of  high  doses  ol  estrogens 
may  lead  to  severe  hypercalcemia  in  patients  with  breast 
cancer  and  bone  metastases.  If  hypercalcemia  occurs,  use  of 
the  drug  should  be  stopped  and  appropriate  measures  should 
be  taken  to  reduce  the  serum  calcium  level. 

PRECAUTIONS 
General 

1 .  A  complete  medical  and  family  history  should  be  taken  before 
initiation  of  any  estrogen  therapy.  The  pretreatment  and  periodic 
physical  examinations  should  include  special  reference  to 
blood  pressure,  breasts,  abdomen,  and  pelvic  organs,  as  well 
as  a  cervical  Papanicolaou  test.  As  a  general  rule,  estrogen 
should  not  be  prescribed  for  longer  than  1  year  without  another 
physical  examination  being  performed. 

2.  Because  estrogens  may  cause  some  degree  of  fluid  reten- 
tion, carelul  observation  is  required  when  conditions  that  might 
be  influenced  by  this  factor  are  present  (e.g.,  asthma,  epilepsy, 
migraine,  and  cardiac  or  renal  dysfunction). 

3.  Certain  patients  may  develop  undesirable  manilestations  ol 
excessive  estrogenic  stimulation,  such  as  uterine  bleeding, 
mastodynia,  etc. 

4.  Prolonged  administration  of  unopposed  estrogen  therapy 
has  been  reported  to  increase  the  risk  of  endometrial  hyperpla- 
sia in  some  patients.  Estrogens  should  be  used  with  caution  in 
patients  who  have  or  have  had  endometriosis. 

5.  Studies  ol  the  addition  ol  a  progestin  for  7  or  more  days  ol  a 
cycle  ol  estrogen  administration  have  reported  a  lowered  inci- 
dence of  endometrial  hyperplasia.  Morphological  and  bio- 
chemical studies  of  endometrium  suggest  that  12  to  13  days  ol 
progestin  are  needed  to  provide  maximal  maturation  ol  the 
endometrium  and  to  eliminate  any  hyperplastic  changes. 
Whether  this  will  provide  protection  from  endometrial  carcinoma 
has  not  been  clearly  established.  There  are  possible  additional 
risks  that  may  be  associated  with  the  inclusion  ol  progestin  in 
estrogen  replacement  regimens.  The  potential  risks  include  ad- 
verse effects  on  carbohydrate  and  lipid  metabolism.  The  choice 
of  progestin  and  dosage  may  be  important  in  minimizing  these 
adverse  effects. 

6.  Oral  contraceptives  appear  to  be  associated  with  an  in- 
creased incidence  of  mental  depression.  Although  it  is  not  clear 
whether  this  is  due  to  the  estrogenic  or  progestogenic  compo- 
nent of  the  contraceptive,  patients  with  a  history  of  depression 
should  be  carefully  observed. 

7.  Preexisting  uterine  leiomyomata  may  increase  in  size  during 
prolonged  estrogen  use.  II  this  occurs,  estrogen  therapy  should 
be  discontinued  while  the  cause  is  investigated. 

8.  In  patients  with  a  history  of  jaundice  during  pregnancy,  there 
is  an  increased  risk  that  jaundice  will  recur  with  the  use  of 
estrogen-containing  oral  contraceptives.  If  jaundice  develops  in 


any  patient  receiving  estrogen,  the  medicalion  should  be  dii 
continued  while  the  cause  is  investigated 

9.  Estrogens  may  be  poorly  metabolized  in  patients  with  in 
paired  liver  lunction  and  should  be  administered  with  cautioni 
such  patients. 

10.  Because  the  prolonged  use  ol  estrogens  mlluences  therm 
tabolism  ol  calcium  and  phosphorus,  estrogens  should  be  use 
with  caution  in  patients  with  metabolic  bone  diseases  asst 
ciated  with  hypercalcemia  and  in  patients  with  reflf 
insufficiency. 

Information  for  Patients 

See  Patient  Package  Insert . 

Drug/Laboratory  Test  Interactions 

The  results  ol  certain  endocrine  and  liver  lunction  tests  may  fc 

affected  by  estrogen-containing  oral  contraceplives  The  fc 

lowing  changes  have  been  observed  with  large  doses  ol  or, 

estrogen: 

1 .  increased  sulfobromophthalein  retention; 

2.  increased  prothrombin  time;  increased  factors  VII,  VIII,  J  i 
and  X;  decreased  antithrombin  3;  increased  norepinep|< 
rine-induced  platelet  aggregability; 

3.  increased  thyroxine-binding  globulin  (TBG).  leading  toil 
creased  circulating  total  thyroid  hormone  (T4)  as  measi 
by  column  or  radioimmunoassay;  Iree  T3  resin  uptal 
decreased,  reflecting  the  elevated  TBG;  free  T4  conce 
tion  is  unaltered:  TBG  was  not  allected  in  clinical  tna 
Estraderm; 

4.  reduced  response  to  the  metyrapone  test; 

5.  reduced  serum  folate  concentration; 

6.  increased  serum  triglyceride  and  phospholipid  concentri  ] 
tion,  and  decreased  pregnanediol  excretion. 

The  pathologist  should  be  informed  that  the  patient  is  recei 
ing  estrogen  therapy  when  relevant  specimens  are  submitted 
Carcinogenesis,  Mutagenesis,  Impairment  of  Fertility 
See  WARNINGS  and  Boxed  Warning. 

Long-term  continuous  administration  of  natural  and  synthet^ 
estrogens  in  certain  animal  species  increases  the  Irequencyn 
carcinomas  of  the  breast,  cervix,  vagina,  and  liver. 
Pregnancy  Category  X 
See  CONTRAINDICATIONS  and  Boxed  Warning. 

Estrogens  should  not  be  used  during  pregnancy. 
Nursing  Mothers 
As  a  general  principle,  the  administration  ol  any  drug  to  nursiiH 
mothers  should  be  done  only  when  clearly  necessary  sinci 
many  drugs  are  excreted  in  human  milk. 

ADVERSE  REACTIONS 

See  WARNINGS  and  Boxed  Warning  regarding  potential  at 
verse  effecls  on  the  fetus,  induction  of  malignani  neoplasm 
increased  incidence  of  gallbladder  disease,  and  adverse  6 
fects  similar  to  those  ol  oral  contraceptives,  includirt 
thromboembolism. 

The  most  commonly  reported  adverse  reaction  to  Estradem 
in  clinical  trials  was  redness  and  irritation  at  the  application  silt 
This  occurred  in  about  17%  of  the  women  treated  and  causi 
approximately  2%  to  discontinue  therapy.  Reports  of  rash  r 
been  rare. 

The  following  additional  adverse  reactions  have  been 
ported  with  estrogenic  therapy,  including  oral  contraceptiw 

Genitourinary  System:  Breakthrough  bleeding,  spot! 
change  in  menstrual  flow;  increase  in  size  ol  uterine  fibro 
mata;  change  in  cervical  erosion  and  amount  of  cervic 
secretion. 

Endocrine:  Breast  tenderness,  breast  enlargement. 

Gastrointestinal:  Nausea,  vomiting;  abdominal  cramptt 
bloating;  cholestatic  jaundice  have  been  observed  with  mi 
estrogen  therapy. 

Eyes:  Steepening  of  corneal  curvature;  intolerance  to  contai 
lenses. 

Central  Nervous  System:  Headache,  migraine,  dizziness 

Miscellaneous:  Change  in  weight,  edema,  change  in  libido' 

HOW  SUPPLIED 

Estraderm  0.05  (estradiol  transdermal  system)— each  10  cut 

system  contains  4  mg  of  estradiol  USP  for  nominal"  delit 

ery  ol  0.05  mg  ol  estradiol  per  day 

Patient  Calendar  Pack  of  8  Systems NDC  0083-23100 

Carton  of  6  Patient  Calendar 

Packs  of  8  Systems NDC  0083-23104) 

Carton  of  1  Patient  Calendar 

Pack  ol  24  Systems  NDC  0083-2310-Si 

Estraderm  0.1  (estradiol  transdermal  system)— each  20  en 

system  contains  8  mg  of  estradiol  USP  for  nominal"  delie| 

ery  of  0.1  mg  of  estradiol  per  day 

Patient  Calendar  Pack  of  8  Systems NDC  0083-2320 

Carton  of  6  Patient  Calendar 

Packs  of  8  Systems  NDC  0083-2320 

Carton  ol  1  Patient  Calendar 

Pack  of  24  Systems  NDC  0083-232ML 

•See  DESCRIPTION. 

Do  not  store  above  86°F  (30°C). 

Do  not  store  unpouched.  Apply  immediately  upon  removal  fro  Is 
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An  original  work  of  art  sculpted  b 
doll  master  Connie  Walser  Derek 
Hand-painted  porcelain 


e's  as  Precious  as  She  Can  Be . . . 


retty  as  a  picture  and  sweet  as  can  be,  Jessica"  delights  everyone  she  meets, 
treated  by  Connie  Walser  Derek,  one  of  today's  celebrated  doll  artists, 
pa"  is  a  creation  of  beauty  and  exceptional  craftsmanship  that  captures  the 
r  innocence  of  a  child. 

head,  arms  and  legs  are  meticulously  crafted  of  fine  bisque  porcelain, 
ring  every  endearing  detail  of  Ms.  Derek's  original  sculpture.  Each  subtle 
e  is  then  lovingly  hand-painted  to  bring  little  "Jessica"  to  life, 
ssica's"  irresistible  hand-tailored  outfit  is  adorned  with  ruffles  and  lace.  Her 
ling  pink  floral  dress  is  topped  with  an  embroidered  crisp  white  pinafore, 
nk  bows  and  rows  of  embroidered  ruffles  . . . 

ssica"  is  available  exclusively  from  The  Hamilton  Collection  for  $155  (plus 
shipping  and  handling)  payable  in  five  monthly  installments  of  just  $31.72* 
You  may  commission  your  "Jessica"  with  complete  confidence.  The  Hamilton 
:tion  100%  Buy-Back  Guarantee  allows  you  to  return  your  doll  within  30 
of  receipt  for  a  replacement  or  full  refund.  Please  return  your  reservation 
ptly  in  order  to  earn  a  priority  place  within  the  crafting  schedule. 


Respond  by:  May  31,  1991 

Please  accept  my  reservation  for  'Jessica,"  complete 
with  Certificate  of  Authenticity. 
I  need  send  no  money  now.  I  will  be  billed  $31.72* 
for  my  first  of  five  monthly  payments  when  my  doll 
is  ready  for  shipment.  npmi  qd  iz 

Ms./Mrs./Mr. 

Address 


City- 
State 


Zip 


Signature 

*CA,  FL,  and  IL  residents  will  be  charged  the  appropriate  state  sales 
tax.  All  applications  must  be  signed  and  are  subject  to  acceptance. 

The  Hamilton  Collection 

4810  Executive  Park  Ct,  P.O.  Box  440S1,  Jacksonville,  FL  32231-4051 


JANE  AUSTIN  McKEON 


Window  gardening  is 
one  of  life's  little 
pleasures.  Though 
small,  a  flower  box 
is  filled  with  the 
same  colorful 
rewards  that  a  big 
border  offers. 
Because  window 
gardens  grow  close  to 
your  home,  you  can 
enjoy  their  blooms 
from  every  room. 


FOUR-STAR 
FEATURE 

Flowers  perform  for  standing 
ovations  in  window  gardens.  For 
season  tickets  to  your  own 
windowsill  show,  reserve  box 
seats  now  for  your  favorite 
blooms.  It  will  be  the  "cultural" 
event  of  the  year!  Here, 
chrysanthemums,  dusty  miller, 
petunias,  and  impatiens  hold 
center  stage  during  the  summer. 
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ortunately  you  didn't  have  to. 
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ascade? 
For  dishes  so  clean, 
they're  virtually  spotless. 


<$d 

"      -    J 

VIRTUU1Y 
STOIUSS 

WSHES                            \ 

^J 

>  Procter  &  Gamble  Company 


when  you  measure 
your  window  f 
planter.  Overste 
the  sill's  width,  ' 
extra-long  bo 
brightens  up  plain 
siding.  Because  ea 
shield  it  from  the  sun, 
the  box  features 
shade-loving  impatiei 
begonias,  and  vinca 


Feeling  boxed  in  by 
garden-variety  window 
boxes?  An  attractive 
alternative  to  wooden 
planters,  this  moss- 
lined  wire  frame  shows 
off  natural  beauties 
like  impatiens, 
petunias,  begonias, 
coleus,  nicotiana, 
geraniums,  and  ivy. 


Photograph:  Stephen  Cridland 
Regional  editor:  Cathy  Howard 
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Heighten  tfie^mipact 
of  a  window  garden  by 
combining  upright  and 
trailing  plants.  The 
perky  blooms  of 
dianthus,  geranium, 
and  schizanthus  peer    v 
inside  from  their  back- 
row  position,  while^^-^- 
petunia,  lobelia,  and 

impatiens  tumble  over 

« 

the  edge  in  front.      ^ 
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Why  settle  for  one 
flowery  view  when 
you  can  set  your  sights 
on  two!  Fastened 
beneath  adjacent 
windows,  this  matching 
pair  of  planters  creates 
a  double  vista  of 
colorful  blooms.  Pink 
geraniums  punctuate 
the  cascading  plants  of 
lavender  lantana. 

Photograph:  Crandall  &  Crandall 
Inset  photograph:  Karlis  Grants 
Regional  editor:  Cathy  Howard 
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WINDOW   GARDEN    DESIGNS 

Here  are  some  planting  ideas  for  a  window  box  that's  3  feet 
long  and  8  inches  wide.  Add  or  delete  plants  as  needed. 


BLOOMS    IN   THE   SHADE 


1.  Fuchsia 

2.  Impatiens,  pink 


3.  Impatiens,  white     5.  Lobelia 

4.  English  ivy  6.  Browalia 


FOLIAGE   IN  THE   SHADI 

1.  Trailing  vinca  3.  Caladium 

2.  Coleus 


BLOOMS   IN   THE  SUN 


1.  Geranium 

2.  Verbena 


3.  Petunia 

4.  Geranium,  ivy 


ALL-W 


1.  Geranium 

2.  Petunia 


3.  Dusty  miller  5.  Vinca 

4.  Sweet  alyssum 


PRIMARY 


1.  Salvia 

2.  Ageratum 


3.  Dwarf  marigold 

4.  Portulaca 


IN   THE   SUN 


KEY-  1  flower  =  1  plant 


Though  flowers  are  the  star  attraction  of 
any  window  garden,  this  stylish  box  is 
beautiful  by  itself. 

•  Select  a  variety  of  annuals  for  a 
window  garden.  Consider  both  flov/ers 
and  foliage.  Avoid  plants  that  will  quickly 
outgrow  the  confines  of  a  box. 

•  Place  trailing  plants  in  front  so  they 
can  spill  out  over  the  edge.  Upright  types 
belong  at  the  back. 

•  Combine  compatible  colors  for  best 
impact.  Keep  the  color  scheme  simple  by 
going  with  a  single  color  or  a  mixture  of 
two  or  three  colors. 

•  Bore  several  Vi  -inch-diameter  holes  in 
the  bottom  of  a  window  box  to  allow 
excess  water  to  drain.  Place  pieces  of  old 
window  screening  over  the  holes  to 
prevent  soil  from  washing  out. 

•  Fill  the  planter  with  all-purpose  potting 
soil.  (Regular  garden  soil  is  too  heavy.) 
Look  for  a  commercial  "container  mix" 
with  sphagnum  peat  moss. 

•  Stagger  plants  instead  of  lining  them 
up  in  straight  little  rows.  Space  them 
closer  together  than  normally 
recommended  (about  4  to  6  inches  apart) 
for  a  mass  effect. 

•  Water  window  gardens  often, 
especially  if  eaves  block  rainfall.  Because 
soil  in  containers  dries  quickly  in  hot 
weather,  check  it  daily.  When  soil  feels 
dry  at  the  top,  moisten  it  until  water 
drips  through  the  drainage  holes. 

•  Feed  plants  every  two  weeks  with  a 
complete  soluble  fertilizer,  such  as  Peter's 
Professional  Plant  Food,  FoliaGro,  or 
Miracle-Gro.  Or,  mix  a  granular  fertilizer 
into  the  potting  soil. 

To  order  a  collection  of 
Window  Box  Project  Plans, 
see  page  203. 

Buying  information,  see  page  129. 
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The 

library 

that's 

always 

open 


The  New 

Encyclopaedia  Br  itannica 


a  library  thafs  always  open,  The  New 
clopaedia  Britannica  is  ready  to  help  you 
/our  family  24  hours  a  day. 
toi'll  use  it  for  homework  assignments.  To 
head  on  the  job.  To  satisfy  your  curiosity, 
(yes,  for  just  plain  good  reading. 
>day's  Britannica  is  the  most  helpful,  most 
plete  home  reference  set  ever  created.  It 
5  you  more  timely  information  on  more 
sets  than  any  comparable  set.  And,  thanks 
four-part  organization,  ifs  remarkably 
to  use: 

2-volume  INDEX  gives  you  over  200,000 
es  and  nearly  440,000  references  to  point 
n  the  right  direction. 

12-voIume  READY  REFERENCE 

ires  short,  to-the-point  articles  that  boil 
l  the  facts  to  just  what  you  need. 


The  17  volumes  of  KNOWLEDGE  IN  DEPTH 

give  you  the  full  story,  with  comprehensive 
coverage  of  entire  subjects. 
The  one-volume  OUTLINE  OF 
KNOWLEDGE  is  a  handy  survey  of  the 
major  subjects  that  guides  you  as  you  learn  on 
your  own. 

And,  as  a  new  Britannica  owner,  you'll  receive 
your  first  copy  of  the  Britannica  World  Data 
Annual  as  a  FREE  GIFT  from  Britannica  Home 
Library  Service,  Inc.  With  the  latest  available 
statistics  on  over  200  countries  of  the  world, 
ifs  a  tremendously  useful  book  to  have  on  hand. 
FREE  BOOKLET 
AND  DESK  REFERENCE  SET! 
To  find  out  more  about  "The  Britannica 
Advantage,"  send  for  our  free,  full-color  booklet 
that  describes  Britannica  in  detail.  You'll  also 
learn  how  you  can  get  Britannica  direct  from  the 
publisher,  with  a  convenient  payment  plan  thafs 
like  buying  a  book  a  month. 


And  you'll  also  receive  a  FREE  3-volume 
Desk  Reference  Set-a  Dictionary,  Thesaurus 
and  Book  of  Quotations  (a  $14.40  value)-with 
our  compliments  when  you  preview  Britannica. 
So  don't  pass  up  this  opportunity;  send  for  your 
free  booklet  and  Desk  Reference  Set  today! 
Please  read  the  reply  card  carefully.  There's 
no  obligation. 


1991  Encyclopaedia  Britannica,  Inc. 


BOOKS 
MAY  VARY 
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lail  card  or  call  toll-free  1-800-842-2300  for  FREE  PREVIEW  and  FREE  DESK  REFERENCE  SET! 


A  KITCHENAID 
CAN  OUTLAST  A  KITCHEN. 


That  doesn't  surprise  you,  does  it?  After  all,  over  the  past  40 
years  kltchenald®  dishwashers  have  earned  a  reputation  for  durability 
people  can  count  on. 

and  in  addition  to  that  outstanding  durability,  kltchenald 
dishwashers  have  also  earned  a  reputation  for  giving  people  out- 
standing performance. 

for  example,  we  reduced  loud  dishwasher  noise  with  our 
sound -absorbing  whisper  quiet™  system. 

We've  virtually  ended  hand  rinsing,  with  a  system  that  strips 
off  leftover  food  and  carries  it  away. 

Plus,  we  offer  thoughtful  details,  such  as  extra  cushioning  on 
the  tips  of  the  pins  in  our  top  rack  to  help  protect  your  delicate 
glassware.  and  a  chinaguard™  protector  to  keep  dishes  from  getting 
hit  by  the  wash  arm.  and,  of  course,  we  offer  a  look  that  is  at  once  stylish  and  classically 
timeless,  as  you  can  see  from  the  20 -year-old  dishwasher  in  the  picture  above. 

so  if  you're  looking  for  a  new  dishwasher,  look  to  kltchenald  for  the  ones  that  will 
last  and  last  and  last. 

For  KitchenAid  literature  and  the  name  of  the  dealer  nearest  you,  call  us  toll-free 
AT  1-800-422-1230. 


KitchenAid 

FOR  THE  WAY  IT'S  MADE™ 


- 


BY  DOUGLAS  A.  JIMERSON 
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Rose  lovers,  take  note.  There's  a 
*•  -       » 

bumper  crop  of  n&w,  old- 
fashioned  shruD  roses  with  French 
ana  English  roots.  Tailored  for 
American  gardens,  David  Austin 
and  Meidiland  roses  offer  repeat 
bloom,  delicious  fragrance,  and  a 
tough-as-nails  constitution.  These 
spectacular  imports  won't  wear  out 
their  welcome  in  your  garden. 
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Introduced  to  British 
gardeners  at  the  198. 
Chelsea  Flower  Show, 
Graham  Thomas  rose  i 


now  available  to  colon 
American  gardens.  It's  a 
vigorous,  heat-loving  vari- 
ety that  just  keeps  on 
blooming  when  summer 
temperatures  soar.  Flow- 
ers start  life  as  apricot- 
pink  buds,  eventually 
opening  to  reveal  tight 
clusters  of  glistening, 
golden-yellow  petals. 
Graham  Thomas  may  grow 
5  feet  tall. 


GERTRU 
JEKYLL 

When  you  have  sp 
for  only  one  new  ros 
bush,  plant  Gertrude  Je- 
kyll.  Named  for  the  be- 
loved English  garden 
designer,  Gertrude  leky 
was  an  absolute  standot  _ 
in  our  Test  Gardens.  The 
plants  grow  5  feet  tall 
and  produce  wave  after 
wave  of  4-inch-wide,  soft 
pink  flowers.  They're  dis- 
ease-resistant, too.  Our 
plants  withstood  weeks  of 
rainy  weather  and 
showed  no  signs  of  black 
spot  or  other  rose  viruses. 


ENGLISH 

GARDEN 

A  living  work  of  art,  En- 
glish Garden's  exquisite, 
creamy-yellow  blossoms 
will  be  the  star  attraction 
in  your  summer  borders. 
Growing  just  3  feet  tall, 
English  Garden  fits  neatly 
into  any  sunny  spot.  It's  a 
good  choice  for  the  peren- 
nial bed,  or,  planted  en 
masse,  as  a  low  hedge  to 
paint  a  swath  of  color 
along  a  walk  or  driveway. 
English  Garden  has  a  light, 
'sweet  fragrance.       *     <* 
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FAIR 

bianca 

If  you  love  the  look  of 
old-fashioned  roses,  you 
won't  be  able  to  resist 
Fair  Bianca.  When  fully 
open,  this  new  hybrid's 
china-white  blossoms  have 
the  classic  flattened  form 
usually  found  only  in  an- 
tique varieties.  The  flow- 
ers, which  pop  open  from 
round  buds,  smell  as  if 
they've  been  dipped  in 
perfume.  Fair  Bianca  will 
grow  4  feet  tail. 

Like  the  Shakespearean 
play  for  which  it  was 
named,  Othello  is  a  true 
classic.  Its  well-dressed, 
highly  fragrant  flowers 
are  clad  in  deep,  velvety- 
crimson  petals  that  slowly 
fade  to  purple  and  mauve 
as  the  blossoms  mature. 
Once  planted,  Othello 
grows  with  abandon, 
quickly  sending  up  quanti- 
ties of  thick,  storm-proof, 
5-foot-tall  canes.  In  a 
mixed  bouquet  the  plant's 
oversize  blooms  take  cen- 
ter stage. 

Buying  information, 
seepage  129. 


WHITE 

IVIEIDILAND 

Tired  of  turf?  Here's  an 
easy-care  alternative.  Use 
White  Meidiland  as  a 
ground  cover  for  sunny 
spots  that  you  hate  to 
mow.  Growing  2  feet  high 
with  a  4-foot  spread, 
White  Meidiland  quickly 
blankets  the  earth  with  an 
avalanche  of  white 
blooms.  No  pruning  is 
necessary  to  keep 
the  plants  in 
top  form. 
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I^c-iiiily    without 
hotlioi-.   That's 
what    you"* II    j*ot 
>vlitMi    you 


■MIMIC 
JVIEIDILAIMD 

For  old-fashioned  charm 
in  a  modern-day  hybrid, 
you  can't  beat  Pink  Meidi- 
land.  The  plant's  lovely 
shell-pink  blossoms  have 
the  singular  beauty  so  re- 
vered by  Victorian  gar- 
deners. Like  the  other 
Meidilands,  the  Pink  varie- 
ty grows  effortlessly,  even 
under  tough  conditions. 
Pink  Meidiland  eventually 
gets  4  feet  tall.  It  has  red 
hips  in  the  fall. 


The  only  shrub  rose  to 
ever  win  the  coveted  All- 
America  Selections  award, 
Bonica  is  a  nonstop  flower 
factory.  Churning  out  clus- 
ters of  pink,  carnationlike 
flowers,  the  plants  in  our 
Test  Gardens  have  consis- 
tently outbloomed  their 
neighbors.  With  careful 
pruning,  you  can  even  use 
this  4-foot-tall  workhorse 
as  a  hedge  or  low  screen. 
In  the  fall,  bright  red  rose 
hips  decorate  the  plants. 


INAEIOILVXfsSD 

Steep  slopes  are  no 
match  for  Scarlet  Meidi- 
land. This  robust  ground- 
hugger  quickly  scales  any 
embankment,  smothering 
it  with  hundreds  of  vibrant 
red  blossoms.  More  shade 
tolerant  than  other  roses, 
Scarlet  Meidiland  stays 
compact  and  rarely  needs 
pruning.  Eventually  it 
grows  3  feet  tall. 


Buying  information, 
see  page  129. 
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Me?  Make  strawberry  jam? 


Now  I  can! 

With  SURE-JELE  3-step 
recipes  and  my  fresh  fruit, 
I  made  delicious  strawberry- 
jam  in  minutes. 


r 


SURE'JELE  Easy  Strawberry  Jam. .  .No  Experience  Necessary: 

^  2  cups  mashed  strawberries  1  box  SURE'JELL®  Fruit  Pectin 

|^  4  cups  sugar  %  cup  ivater 

m^    1.  MIX  strawberries  and  sugar  thoroughly.  Set  aside  10  minutes. 
Hftk    2.  STIR  SURE'JEW  with  water  in  saucepan.  Bring  to  a  boil, 
stirring  constantly.  Boil  1  minute.  Remove  from  heat. 
3.  STIR  mixtures  together  until  sugar  is  completely  dissolved 
and  no  longer  grainy.  Pour  into  plastic  containers.  Cover. 
Let  stand  at  room  temperature  24  hours.  Store  in  freezer.  After 
opening,  store  in  refrigerator.  Makes  about  4  (8  oz.)  containers. 


Note:  Measure  sugar  and  fruit  exactly  and  do  not  change  amounts  or  jam 
will  not  set  properly.  A  potato  masher  works  best  for  strawberries. 


Look  for  SURE-JELL'  in  the 
baking  or  canning  section  of  your  grocery  store. 


©  1991  Kraft  General  Foods,  Inc. 


MEW  SPRINKLER 

Hot,  dry  summers 
are  hard  on  newly 
planted  trees. 
That's  why  1 2- 
year-old  Larry  J. 
Villelio  invented  a 
C-shape  tree 
waterer  called 
the  Conserve 
Sprinkler.  Designed 
to  fit  around  the 
trunk  of  a  newly 
planted  sapling,  Larry's 
sprinkler  uses  30  percent 
less  water  than  a 
traditional  sprinkler.  Price: 


GARDENER 


'i 


$7.95  plus  $3  shipping 
and  handling. 

Write  to  Conserve 
Products  Co.,  3702  1 5th 
St.,  S,  Fargo,  ND  58104. 
Or,  800/327-8437. 


^;--l» 


May,  with  alle  thy  floures  and  thy  grene, 

Welcome  be  thou,  faire,  fresshe,  W 

—Geoffrey  Ctiai 

BY  DOUGLAS  A.  JIMERSON  AND  JANE  AUSTIN  McKEf 
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NEWS  FROM  DOWN  UNDER 


Indoors  or  out  you  can't  beat 
Kangaroo  Paw  (Anigozanthos)  for  long- 
lasting  bloom.  An  exciting  new  import 
from   Australia,    Kangaroo   Paw   has 
fuzzy,  curved  blossoms  that  can   last  for 
almost  eight  ■weeks.   You   can   grow 
Kangaroo  Paw  on  any  sunny  windowsill. 
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or  outdoors  in  pots  and  planters.   Colors 
include  yellow,  red,  orange,  and  pink. 
Kangaroo  Paw  can  also  be  kept 
outdoors  year-round  where  winter 
temperatures  remain  above  -40  degrees 
F.  V/atch  for  Kangaroo   Paw  at  your 
garden  center  or  department  store. 


GARDENS  OF  THE  MIND 

Take  a  momentary 
respite  from  the  daily 
grind  with  Contemplative 
Gardens,  by  landscape 
designer  Julie  Moir 
Messervy  and 
photographer  Sam  Abeil. 
This  magnificent  volume 
showcases  some  of  the 
most  magical  gardens  of 
England,  India,  Italy, 
Japan,  Morocco,  Russia, 
and  the  United  States. 

Contemplative  Gardens 
is  available  at  your  local 
bookstore  or  write,  Howell 
Press,  700  Harris  St.,  Suite 
B,  Charlottesville,  VA 
22901.  Price:  $65,  plus 
shipping  and  handling. 
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Sunlight®  has  real  lemon  juice. 

You  should  see  how  fast  we  can  polish 

off  a  pie.  Sunlight  cuts  through  the 

stickiest,  crustiest  mess  in  no 

time.  With  Sunlight  cleaning  up 

mom's  apple  pie  is  a  piece  of  cake. 


Sghi 


!S3 


m 


Sunlight.  We  make  light  work  of  dishes. 


Miracle-Grot  introduces 
the  perfect  gardening  tool. 


"IT'S  A  FAST  HIGH  VOLUME 

FEEDER  FOR  LAWNS, 

SHRUBS,  TREES. 

You'll  feed  your  whole 
lawn  in  minutes ." 


&£> 


"IT'S  A  WAND  FEEDER 
FOR  HANGING  BASKETS 


Easy  way  to  feed 
container  plants." 


USE  YOUR  OWN   ^.  ■ 
WATERING  WAND.  ~— * 
(Water  Wand  not  included 

with  purchase.  Follow 
instructions  on  package.) 


4 
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'IT'S  3  FEEDERS 
IN  ONE." 


•% 


"IT'S  A  GENTLE  FEEDER 
FOR  DELICATE  FLOWERS. 

As  soft  and  gentle  as  your 
old  sprinkling  can  — 
only  easier." 
i 


yS^    Miracle-Giur    ^ 

Garden  &LawnFeeder 


New! 

Miracle-Gro  No-Clog-2 

GARDEN  AND  LAWN  FEEDER 


GARDENER  S 


THE  FRENCH  CONNECTION 

The  bloom-covered   tuteurs  or 
towers  found  in  Claude  Monet's 
Giverny  gardens  were  the 
inspiration  for  Gardener's  Eden's 
handsome  reproduction.  The  steel, 
70-inch-tall  structure  is  coated  with 
weather-resistant  green  epoxy.  An 
enchanting  focal  point  for  today's 
smaller  gardens,  the  column  tuteur 
is   strong   enough   to   support 
climbing  roses,  clematis,  or  annual 
vines.   Use  it  as  a  garden 
centerpiece  or  buy  a  pair  to  flank 
an  entry  or  walk.    Price:   $95. 

^^rite  to  Gardener's  Eden,  Mail 
Order  Dept.,  P.O.  Box  7307,  San 
Francisco,  OA  94120-7307.  Phone: 
415/421-4242. 


TERRIFIC  TRELLIS 

Fed  up  with  flimsy,  mass-produced 
trellises  that  topple  when  the  wind  blows? 
Here's  a  handmade,  solid-pine  fan  trellis 
that's  tough  enough  to  play  a  supporting 
role  in  any  garden.  The  6-foot-tall  trellis 
has  all  brass  hardware  and  is  available  in 
green,  white,  or  unfinished.  Price:  $45. 

Write:  Stockholm  Gardens,  P.O.  Box  21, 
Stockholm,  Wl  54769. 
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BUILD  A  CLASSIC 
CHAIR  IN  A 


I  he  Adirondack  lawn  chair  can 
end  your  search  for  a  classic  but  un- 
complicated look  for  your  lawn  fumi- 
Iture.  Combining  style  and  timeless 
|  design  in  one  clean  package,  the  chair 
|  also  boasts  maximum  com- 
[fort  (because  its  con- 
i  tours      fit       your 


Because  the  angles  and  curves  of  the  Ad- 
irondack chair  are  well  fitted  to  the  hu- 
>  man  form,  there's  no  need  for  cushions. 

body),  solid  wood  construction,  and 
low  maintenance.  And,  you  can  easily 
build  this  relaxing  lawn  chair  in  just  a 
weekend.  Better  Homes  and  Gardens® 
building  editors  were  so  pleased  with 
the  design  that  they  joined  with  the 
editors  of  Better  Homes  and  Gardens 
WOOD®  magazine  to  offer  you  a  com- 
plete project  plan  for  this  Adirondack 
chair  {above). 

Send  check/money  order  ($7.95  total) 

for  the  Adirondack  Chair  plan  to: 

Better  Homes  and  Gardens 

Project  Plan  Sales 

Dept.  51-N,  P.O.  Box  9255 

Des  Moines,  IA  50306 

Name 

Address 

City 

State Zip 


Day  Phone  (        ). 


100%  MONEY-BACK  GUARANTEE  if  not 
completely  satisfied.  If  applicable,  state  and  lo- 
cal taxes  are  included  in  the  price  of  the  plan. 
Allow  four  weeks  for  delivery. 


The  project  plan  is  designed  to  save 
you  both  time  and  money.  Clearly 
written  instructions  and  a  complete 
list  of  materials  get  you  off  to  a  good 
start.  Full-size  cutting  patterns  help 
trim  material  costs,  and  detailed  dia- 
grams reveal  the  secrets  to  a  truly  pro- 
fessional fit.  Our  woodworking  editors 


add  their  expertise  with  special  tips 
and  hints  on  how  to  build  this  chair  in 
just  a  weekend. 

To  order  the  complete  project  plan 
kit,  fill  out  the  coupon  below  and  send 
it  along  with  $6.95  plus  $1  for  ship- 
ping and  handling  ($7.95  total)  to  the 
address  on  the  coupon.  M 


way  to  get 
something  off 


your  chest. 


3M  Stripper  has  no  harmful  methylene  chloride  fumes.  It 
requires  no  protective  gloves  for  application.  It's  easy  It's  effective. 
And  it's  safer  than  ordinary  methylene  chloride  based  strippers. 
Try  3M  Safest  Stripper"  Paint  and  Varnish  Remover  on  your  next 
project.  It's  available  wherever  you  buy  wood  refinishing  supplies. 

Innovation  working  for  you" 


>:I9913M 
36USC380 
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EDUCATION 


BY  ANDREA  ATKINS 


GETTING  INTO  COLLEGE 
is  hiring  ci  private 
ilf-dnt  malco  sc 


private  consul- 
tant is  probably  waiting  just 
around  the  comer  to  help 
your  son  or  daughter  find  the 
perfect  college.  Such  special 
attention  doesn't  come 
cheap,  however.  Consultants 
charge  anywhere  from  $50  to 
$2,000.  Is  it  worth  it?  The 
answer  may  be  yes  if  your  child  is 
stumbling  over  the  selection  process, 
and  can't  get  help  from  his  or  her 
school  guidance  counselor. 

The  impossible  dream?  An  inde- 
pendent college  consultant  cannot  get 
your  child  into  a  better  college  than  he 
or  she  is  qualified  for.  If  a  consultant 
promises  to  do  that,  says  William 
Peirce,  director  of  the  Independent 
Education  Consultants  Association, 
take  your  money  and  run. 

"Nobody  can  get  anybody  into  col- 
lege," agrees  Evelyn  Yeagle,  a  private 
consultant  and  former  director  of 
guidance  at  East  Grand  Rapids  High 
School  in  Grand  Rapids,  Michigan. 
"It's  the  students  who  get  themselves 
into  college  by  performance,  test 
scores,  recommendations,  and  a  good 
application,"  she  says. 

Consultants  can  help  you  and  your 
child  focus  your  objectives,  narrow 
the  choices,  improve  essays  and  inter- 
view techniques,  and  answer  your 
questions  at  a  moment's  notice. 

How  they  work.  Suzanne  F.  Scott 
is  an  educational  consultant  in  Phila- 
delphia who  has  been  in  the  business 
for  20  years.  She  says  most  students' 
counseling  sessions  begin  with  extend- 
ed interviews  that  cover  school  re- 
cords, career  aspirations,  and 
thoughts  about  college.  From  that  in- 
formation, she  helps  develop  a  list  of 
colleges  that  match  the  requirements 
and  qualifications  of  the  student. 

One  of  the  selling  points  indepen- 
dent counselors  offer  is  an  intimate 
knowledge  of  many  campuses.  Private 


FINDING  A  GOOD  CONSULTANT 

Education  consulting  is  an  un- 
regulated profession;  so  keep 
these  points  in  mind: 

•  Experience:  Find  out  how  long 
the  consultant  has  been  in  busi- 
ness. A  new  consultant  may  not 
have  the  best  connections. 

•  Comfort  level:  You're  hiring 
someone  who  will  probably  get  a 
close  look  at  your  family.  Make 
*un  it's  someone  you  can  trust. 
Check  the  Better  Business  Bureau 
or  the  Independent  Education 
Consultants  Association. 

•  Grandiose  promises:  Keep  in 
mind  that  if  the  consultant's  last 
client  got  into  Harvard,  it  wasn't 
due  solely  to  the  consultant.  You 
want  someone  who  will  help  find 
the  best  college  for  your  child. 

•  Fees:  Some  people  charge  by 
the  hour,  others  offer  a  package 
rate.  You  may  need  only  one 
hour,  or  you  may  expect  to  call 
the  consultant  many  times.  Nego- 
tiate a  deal  to  meet  your  needs. 

For  a  free  directory  of  consul- 
tants across  the  country,  write 
the  Independent  Education  Con- 
sultants Association,  P.O.  Box 
1 25,  Dept.  BHG,  Forestdale,  MA 
02644;  or  call  508/477-2 1 27. 
For  further  information,  write  the 
National  Association  of  College 
Admission  Counselors,  1800  Di- 
agonal Road,  Dept.  BHG,  Suite 
430,  Alexandria,  VA  223 14. 


consultants  regularly  travel 
the  country,  meeting  with 
admissions  officers  and 
learning  the  trends  in  college 
admission.  If  your  school 
district  doesn't  provide  guid- 
ance counselors  with  money 
for  similar  travel,  you  may 
find  that  independent  con- 
sultants have  more  information.  They 
may  know  about  special  programs, 
new  recruiting  efforts,  or  new  think- 
ing on  admissions  at  various  colleges. 
What's  more,  some  students  feel 
frustrated  by  the  lack  of  attention  they 
get  from  school  counselors.  And  it's 
no  wonder.  Budget  cuts  and  changing 
demands  have  left  school  counselors 
with  more  responsibilities  than  ever 
before.  Guidance  counselors  may  be 
offering  suicide  prevention  counsel- 
ing, help  to  abused  children,  and  assis- 
tance to  hundreds  of  students  with 
scheduling  problems.  Such  demands 
may  leave  little  additional  time  for 
college  assistance. 

"Guidance  counselors'  jobs  have 
become  so  fragmented,  with  so  many 
consumer  needs,  that  there  is  not  time 
for  specialization  in  college  issues," 
says  consultant  Yeagle.  "And  the  col- 
lege application  process  is  highly  spe- 
cialized, not  to  mention  the  spin-offs 
for  scholarships  and  financial  aid." 

Still,  not  everyone  wants — nor  can 
afford — a  private  counselor.  To  get 
the  most  from  your  high  school  coun- 
selor, experts  say,  be  proactive. 

Guidance  counselor  Jim  Conroy  of 
New  Trier  High  School  in  Winnetka, 
Illinois,  says  parents  should  ask  to  see 
their  child's  counselor.  If  you're  not 
satisfied  with  the  help  you're  getting, 
demand  more  time.  Squeaky  wheels, 
he  points  out,  often  get  greased. 

"Make  numerous  appointments," 
he  recommends.  "The  counselors 
might  be  busy,  but  they  should  never 
be  too  busy  to  see  you."  BD 
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\bu  dorit  need  to  do  this . . 


To  make  chicken  as  cielicious  as  this. 


Shaken  Bake* 

NO  MSG. 

Naturally  seasoned. 

Why  fry?™ 


C  OFF  ON  ANY  SIZE/FLAVOR 
OF  SHAKE' N  BAKE® 
SEASONING  AND  COATING 
MIX  WITH  SHAKER  BAG. 

TO  THE  RETAILED:  This  coupon  good  only  on  purchase  ol  product  indicated.  Any  other  use  constitutes 
fraud.  COUPON  NOT  TRANSFERABLE.  LIMIT-ONE  COUPON  PER  PURCHASE  lb  the  retailer:  KGF  will 
reimburse  you  lor  the  lace  value  ol  this  coupon  plus  8t  il  submitted  in  compliance  with  KGF  Redempbon 
QUArupcian  Policy  C-1.  incorporated  herein  by  ref- 

aHURVKiieu  erence.  Valid  only  il  redeemed  by  retail 

7  7  distributors  ol  our  merchandise  or  any- 
one specilically  authorized  by  KGF 
Cash  value  1/20C  Mail  to:  Kralt 
General  Foods.  PO.  Box  103.  Kankakee. 
IL  60902. 

KRAFT  GENERAL  FOODS,  INC. 


SHAKPlMff 


.Chicken 

Original  V  R^T< 


'43000"42225 


MANUFACTURER'S  COUPON 


OFFER  EXPIRES  11/30/91 
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PARENTING 


BY  JOHN  ROSEMOND 


WHEN 
Five  c|u< 

parents  off-* 


FIGHT 

worried 


lonflicts  between 
friends  cause  parents  as 
much,  if  not  more,  worry  as 
conflicts  between  siblings. 
The  reason?  For  one  thing, 
when  siblings  fight,  they  stay 
siblings.  But  when  friends 
fight,  there's  a  chance  the 
friendship  may  end. 

Here  are  some  of  the  ques- 
tions parents  most  often  ask 
me  about  friends  who  fight, 
followed  by  my  advice: 

Is  there  a  stage  at  which 
children  are  most  likely  to 
fight?  Conflicts  between 
children  begin  to  increase 
during  middle  childhood 
(ages  6  through  10)  as  kids 
work  out  their  "pecking  or- 
der." Conflicts  may  appear 
to  be  about  what  to  play  and 
with  whom.  But  the  real  issue  is  domi- 
nance— who  leads  and  who  follows. 

During  the  preteen  and  early  ado- 
lescent years,  the  issues  are  loyalty 
and  group  membership — who  is  "in" 
and  who  is  "out."  The  pain  of  betrayal 
and  exclusion  makes  these  difficult 
times  for  many  children.  Thankfully, 
these  years  are  fairly  short-lived.  By 
mid-adolescence,  most  of  the  insecuri- 
ties that  fuel  such  problems  are  gone. 

What  should  parents  do,  or  not 
do,  when  children  quarrel  and 
fight?  For  the  most  part,  parents 
should  stay  out  of  conflicts  between 
children.  Letting  kids  resolve  their 
own  problems  gives  them  the  oppor- 


— Family  psychol- 
ogist John  Rose- 
mond's  new  book. 
Ending  the 
Homework  Hassle 
(Andrews/ Mc- 
Meel),  is  now  available  in  most  book- 
stores throughout  the  country. 


Parents  should  stay  out  of  kids'  quarrels. 

tunity  to  learn  effective  conflict  reso- 
lution skills.  After  all,  these  skills  are 
ultimately  learned  by  trial  and  error. 

Aren't  there  times  when  parents 
need  to  get  involved,  such  as  when 
a  child  is  being  treated  unfairly? 
Granted,  if  a  child's  physical  safety  is 
at  risk,  adults  should  step  in.  Howev- 
er, just  because  a  child  is  being  treated 
unfairly  is  no  excuse  for  adults  to  get 
involved.  Given  time,  children  will 
usually  work  these  problems  out  by 
themselves.  Adult  intervention,  as 
well-intentioned  as  it  might  be,  is  like- 
ly to  cause  the  "victim"  even  greater 
problems  later,  such  as  being  teased. 

My  9-year-old  daughter  always 
gives  in  during  conflicts  with 
friends.  It  bothers  me  that  she  isn't 
more  assertive.  Is  there  anything  I 
can  do  to  help  her  improve  her  self- 
esteem?  Is  she  complaining  about  the 
outcome  of  these  conflicts  or  are  you? 
If  she  isn't,  then  there's  not  much  you 
can  do.  Her  temperament  may  simply 
be  more  passive  than  assertive,  and 
nothing's  wrong  with  that. 


Don't  confuse  a  lack  of  as- 
sertiveness  with  low  self-es- 
teem, either,  because  they 
aren't  the  same.  Your  daugh- 
ter may  be  quite  comfortable 
with  who  she  is,  in  which 
case  her  self-esteem  is  just 
fine.  Lower  self-esteem 
might  result,  however,  if  she 
feels  you  don't  approve  of 
how  she  handles  conflict 
with  her  friends.  If  she  is 
complaining,  then  you  can 
encourage  her  to  stand  up  for 
herself,  offering  your  sugges- 
tions on  how  to  handle  it. 

My  7-year-old  son  often 
comes  to  me  complaining 
about  the  way  his  friends 
are  treating  him.  How 
should  I  respond?  In  dis- 
cussing these  problems  with 
him,  I'd  suggest  you  focus  on  three 
areas:  First,  what  he  did  that  helped 
create  the  problem;  second,  what  he 
could  have  done  to  prevent  it;  and 
third,  what  he  could  have  done  to 
solve  it  without  coming  to  you.  The 
message  is,  "These  are  your  problems, 
with  your  friends.  You  created  them 
so  you  should  solve  them." 

Sometimes,  a  bit  more  "force"  is 
needed  to  help  children  accept  respon- 
sibility for  their  social  troubles. 

When  my  daughter  Amy  was  your 
son's  age,  she  got  into  the  habit  of 
coming  home  in  tears  whenever  things 
didn't  go  her  way  with  her  friends. 
Finally,  my  wife  and  I  told  Amy  that 
crying  meant  she  must  be  tired.  When 
she  came  home  in  tears,  she  would 
have  to  go  to  her  room  for  a  one-hour 
"rest."  One  afternoon  soon  after  our 
talk,  Amy  came  running  down  the 
street,  obviously  upset.  She  turned 
into  the  driveway  and  then  stopped. 
She  seemed  deep  in  thought.  Then  she 
wiped  her  tears,  turned  around,  and 
walked  back  up  the  street.  M 
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jtrus  Hill®  Fresh  Recipe™  Lemonade  Stand 

ir  mail  for  $9.99  when  you  buy  any  six  cans  of  Citrus  Hills  Fresh  Recipe'"  Lemonade 

|e  used  as  an  actual  lemonade  stand  or  as  a  playhouse  •  Assembles  in  about  10  minutes 
pimended  for  children  3  years  and  older.  •  Offer  expires  9/30/91 

MAIL  IN  CERTIFICATE  (Not  payable  at  the  retail  store) 
led  are:  1 . The  Universal  Product  Code  (UPC)  cut  from  any  six  Citrus  Hill  Fresh  Recipe  Lemonade; 
ick  in  the  amount  of  S9.99  made  payable  to:  Fresh  Recipe  Lemonade  Stand  Offer;  3.  This  required  certificate. 

Bend  my  Citrus  Hill  Fresh  Recipe  Lemonade  Stand  to: 


3S: 


.STATE: 


.ZIP  CODE: 


(Please  prim  clearly— proper  delivery  depends  on  a  complete  and  correct  address.) 
a  stamped  envelope  and  mail  to:  PLEASE  NOTE  THESE  ADDITIONAL  TERMS: 

RECIPE  LEMONADE  STAND  OFFEH        '  0FFER  G00D IN  THE  U-SA  2- THIS  CERTIFICATE  MAY  NOT  BE 
1 77!  3  MECHANICALLY  REPRODUCED  AND  MUST  ACCOMPANY  YOUR  REQUEST, 

3.  Your  otter  rights  may  not  be  assigned  or  transferred.  4.  Limit  one 
Lemonade  Stand  per  name  or  address.  5.  Otter  expires  9/30/91. 6.  Please 
allow  6-8  weeks  for  delivery. 
IECIPE  LEMONADE  STAND  OFFER  CERTIFICATE  (Cash  Redemption  Value  1/100  of  K)  ©  1991  Procter  &  Gamble  Co. 


Plain,  MN  55393 


SAVE25 

when  you  buy 
S   one  any  size 


Citrus 


Hill 

Fhesh  Recipe 

Lemonade 


| PROCTER  &  GAMBLE 


CONSUMER:  Redeem  ONLY  by  purchas- 
ing the  brand  si2e(s)  indicated  May  not 
be  reproduced  Void  if  transferred  to  any 
person,  firm  or  group  prior  to  store 
redemption  You  pay  any  sales  tax  Any 
other  use  constitutes  fraud  LIMIT  ONE 
COUPON  PER  PURCHASE. 
DEALER:  Sending  coupons  to  Procter  & 
Gamble.  2150  Sunnybrook  Drive.  Cincin- 
nati Ohio  45237  signifies  compliance 
with  "Requirements  lor  Proper  Coupon  Redemption  "  Copy  avail- 
able by  writing  to  the  above  address.  Cash  Value  1/100  of  1C   9105 
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HEALTH  UPDATE 

MEDICAL  NEWS  YOU  CAN  USE 


SNOOZE  NEWS 

Bed  beats  out  chair 
for  adult  nap  time 

our  Sunday  afternoon  nap 
will  be  more  refreshing  if 
you  head  for  bed  instead  of  your  favor- 
ite chair.  Sleep  researcher  David 
Dinges,  Ph.D.,  came  to  that 
conclusion  after  an  exhaus- 
tive study  of  the  subject. 

Dr.  Dinges  pursued  the 
topic  at  The  Institute  of 
Pennsylvania  Hospital  in  Phila- 
delphia. Volunteers  napped  for 
one  hour  either  in  a  bed  (in  a  darkened 
quiet  room)  or  in  a  half-reclined 
lounge  chair  in  a  normally  lighted 
room  with  common  building  sounds 
piped  in.  Five  minutes  into  the  session, 
each  volunteer  was  asked  to  rate  the 
experience.  The  survey  was  repeated 
45  minutes  later. 

Both  groups  fell  asleep  with  equal 
facility  and  slept  the  same  length  of 
time.  However,  the  bedded  subjects 
experienced  longer  periods  of  deep 
sleep  than  the  chair  nappers.  Partici- 
pants who  lounged  in  chairs  felt  less 
refreshed  by  their  naps  and  more  fa- 
tigued than  the  bed  group. 

A  SHOT  IN  THE  ARM 
FOR  BABIES 

New  tool  fights  a 
common  infection 

wo-month-olds  can  now  get 
the  same  protection  their  old- 
er siblings  received  at  15  months.  The 
American  Academy  of  Pediatrics  re- 
cently updated  its  vaccination  recom- 
mendations to  include  immunization 
of  the  younger  infants  against  Haemo- 
philus influenza  type  b  (Hib).  This  vi- 
rus can  cause  such  life-threatening 
illnesses  as  pneumonia  and  meningitis 
(an  inflammation  of  the  brain).  Some 
studies  suggest  that  infants  who  spend 
lots  of  time  around  other  children  (in 
group  day  care,  for  instance)  are  more 


Lounger  lizards:  think  twice! 

likely  than  others  to  catch  the  virus. 

The  AAP's  update  comes  on  the 
heels  of  the  federal  government's  ap- 
proval of  Hib  vaccine  HbOC  for  use  in 
two-month-olds.  Several  shots  over  a 
period  of  months  are  needed  to  confer 
full  immunity  from  Hib  infection.  The 
AAP  recommends  various  schedules 
of  immunizations  against  Hib,  de- 
pending on  the  age  of  the  child  at  the 
time  of  the  first  shot.  Check  with  your 
pediatrician  for  information  regarding 
your  children. 

ASTHMA'S  DIRTY  LITTLE  SECRET 

Household  dust  sets  the  stage 

ids  in  asthma-prone  fam- 
ilies will  likely  benefit  from 
steps  to  lower  the  amount  of  dust  in 
their  homes.  Early  exposure  to  house- 
hold dusts  seems  to  raise  the 
odds  that  these  children  will 
develop  asthma,  according 
to  a  study  of  67  chil- 
dren   led    by    Thomas 
Platts-Mills,   M.D.,   of 
Poole  General  Hospital 
in  Dorset,  England. 

All  of  the  children  had  at 
least  one  parent  with  asthma. 
That  alone  put  them  at  above-average 
risk  for  the  disease.  When  the  children 


were  1  year 
old,  the  re- 
searchers 
sampled  dust 
levels  at  the 
children's  homes.  The 
measurements  were  repeated 
when  the  youngsters  reached 
age  11. 
During  the  intervening  years,  17  of 
the  children  developed  active  asthma. 
Of  those,  15  had  faced  high  levels  of 
household  dust.  Apparently,  the 
dust — or  more  precisely,  the  tiny 
mites  that  feed  on  dust — sensitized 
the  children  and  made  them  more 
prone  to  the  disease. 

Reducing  dust  levels,  particularly 
in  bedrooms,  may  forestall  or  prevent 
childhood  asthma,  conclude  the  re- 
searchers. Ways  to  do  this  include 
eliminating  carpeting,  covering  mat- 
tresses with  plastic,  avoiding  stuffed 
animals,  using  steam  or  hot  water  heat 
instead  of  forced  air,  and  replacing 
furnace  filters  often. 

For  a  free  fact  sheet  "How  to  Create 
a  Dust-Free  Bedroom,"  write:  Dust- 
Free  Healthline,  Dept.  BH,  Building 
31,  Room  2B23,  National  Institutes  of 
Health,  9000  Rockville  Pike,  Bethes- 
da,  MD  20892. 

continued  on  page  52 
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Here's  Looking 
At  You,  Rid 
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Introducing 

New  Sugm-Free  Fudgsicle- 
Fudge  Nut  Dip. 

Now  you  can  eat  like  you  did  when  you 
were  eight.  And  still  look  like  a  million. 
Because  now  there's  new  Sugar-Free 
Fudgsicle®  Fudge  Nut  Dip.  A  cool,  creamy 
Sugar-Free  Fudgsicle®  smothered  in  rich, 
fudgy  goodness  and  topped  with  nuts.  It's  an 
irresistible  way  to  totally  indulge  yourself. 
And  still  keep  them  looking  at  you,  kid. 


(©Nl/TRASWEETe 

i>3^  8MNO  SWKrFNEA 


'NutraSweet  and  the  NulraSweel  symbol  are 
registered  trademarks  of  me  NulraSweel  Company 
lor  its  brand  of  sweetening  ingredient 

©  1991  Cold  Bond  Ice  Cream.  Inc. 
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Now  Ensure® 
the  complete  nutritional  source 
recommended  #1  by  doctors, 
is  available  to  you 

One  key  factor  in  your  life  is  the  quality 
of  your  nutrition.  Good  nutrition  gives 
you  more  energy  and  helps  you  maintain 
good  health  to  keep  you  feeling  your  best. 
Yet,  the  reality  is  that  many  people  don't 
eat  right. 

How  can  you  improve  your  nutrition? 
By  drinking  Ensure.  Ensure  is  a  delicious, 
creamy  drink  that  contains  an  excellent 
balance  of  protein,  carbohydrate,  fat,  vita- 
mins and  minerals;  the  nutrients  you  need 
each  day.  Unlike  vitamin  supplements, 
Ensure  is  nutritionally  complete.  It  gives 
you  what  you  need  in  place  of  a  meal  or 
for  added  nutrition  between  meals. 
Ensure  is  recommended  #1  by  doctors  as  a 
complete  source  of  nutrition. 

Help  guarantee  yourself  good  nutri- 
tion. Make  Ensure 
a  regular  part  of  your 
day.  When  you  lift  a  | 
glass  of  Ensure, 
you'll  be  drinking  to  i 
your  health. 

ENSURE. 

BETTER  NUTRITION 

FOR  BETTER  HEALTH. 


HEALTH  UPDATE  I 

continued  from  page  50 

FIELD  OF  SCREAMS 

Playing  out  of  your  league? 

mateur  baseball  players  who  try  to  recapture 
their  lost  glory  may  be  in  for  a  rude  surprise:  a 

fractured  arm.  Thomas  Branch,  M.D.,  of  the  Emory  Clinic 

in  Atlanta,  reports  seeing  a  big  up- 
swing   in    fractured    arms 

among  weekend  warriors. 

Dr.     Branch    reveals  ^fes     '?  '( /' 

these  stats  for  the  the  av-  I      ' 

erage  player  he  is  seeing 

in  his  clinic: 

•  sex:  male 

•  age:  mid-thirties 

•  position:  pitcher  for 
an  amateur  hardball 
team. 

Most  of  the  players  in 
Dr.  Branch's  practice  had 
hurled  the  horsehide  in  their 
younger  days,  and  now  want- 
ed to  get  back  into  play. 
Three-quarters  of  the  patient- 
players  reported  that  they 
had  experienced  pain  before 
suffering  the  fracture. 

Want  to  avoid  the  disabled 
list  yourself?  Ideally,  players 

would  begin  conditioning  their  arm  before  the  season  starts 
in  earnest.  Dr.  Branch  recommends  three  months  of  gradu- 
ated arm  exercise  before  trying  to  make  like  Nolan  Ryan. 
Once  the  season  begins,  pay  attention  to  your  arm.  If  it 
starts  to  hurt,  head  for  the  showers.  Aches  that  don't  go 
away  after  a  couple  of  days  of  rest  and  relaxation  are  a  sign 
that  a  trip  to  the  doctor  is  in  order. 

THE  HILLS  ARE  ALIVE 

With  the  sound  of  pain 

usicians,  like  athletes,  are  susceptible  to  the  haz- 
ards of  a  "no  pain,  no  gain"  mindset,  says  a 
Brigham  Young  University  music  professor.  Rosalie  Pratt 
notes  that  too  many  performers  abuse  their  bodies  in  their 
quest  for  musical  perfection. 

Infected  callouses,  sore  shoulders,  aching  wrists,  bad 
backs,  and  damaged  vocal  cords  are  just  a  few  of  the  mala- 
dies Ms.  Pratt  has  encountered  in  researching  the  topic. 
Injuries  may  start  as  minor  annoyances,  but  can  develop 
into  permanent,  irreversible  damage.  In  almost  all  cases, 
notes  Ms.  Pratt,  the  culprit  is  overpracticing.  Rehearsing 
with  pain  is  a  sure  sign  of  trouble. 

Hunter  Fry,  an  Australian  plastic  surgeon  specializing  in 
performance  injury,  recommends  taking  a  five  minute  break 
after  every  25  minutes  of  practice.  Performers  should  also 
pay  attention  to  their  body,  Ms.  Pratt  says.  If  you  feel  pain, 
stop.  If  pain  persists,  see  a  doctor.  H 

— By  Paul  Krantz 
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tf  THIS  THEATER,  THERE 
ARE  NO  REHEARSALS 


J.  i'  it 


or  a  surgeon,  it's  a 
virtuoso  performance 
every  time. 

It  has  to  be. 

Only  after  all  the  lessons 
and  practice  have  been 
completed  is  a  surgeon 
qualified  to  perform  in  this 
theater  That's  why  surgeons 
must  undergo  nearly  a 
decade  of  rigorous  training 
under  the  masters  of  the 
profession. 

And  like  any  other 
skilled  performers,  sur- 
geons must  continue  to 
build  knowledge  and 
expertise  throughout  their 
professional  careers.  Their 
special  skills  help  to  con- 
tinually advance  surgical 
care — honing  improved 
techniques  that  help  to 
save  lives,  restore  lives, 
and  improve  lives. 

Before  you  consent  to 
having  an  operation,  con- 
sult a  qualified  surgical 
specialist.  Because  you 
deserve  the  performance 
of  a  lifetime . . .  and  a  qual- 
ified surgeon  orchestrates 
one  every  time. 


GET  THE  FACTS 
[BOUT  SURGICAL  CARE 

u  can  learn  more  about  how 
li  find  a  qualified  surgeon,  basic 
Irgical  procedures,  when  to  seek 
iditional  consultation  or  a  second 
pinion,  and  other  issues  related  to 
lur  good  health  through  a  series  of 
he  brochures  prepared  by  the  American 
|)llege  of  Surgeons.  Just  mail  this  infor- 
I  ation  request  to: 
||  American  College  of  Surgeons 
55  East  Erie  Street  Chicago.  IL  60611-2797 


AMERICAN  COLLEGE  OF  SURGEONS 
55  EAST  ERIE  STREET 
CHICAGO,  IL  60611-2797 


Name 


Address 


City/State/ZIP 


Please  allow  6  weeks  for  delivery. 


Dept.  BH-1 


HEALTH 


BY  GARY  LEGWOLD 


THOSE  FUNNY  SOUNDS 


■  t's  bad  enough  that  your 
doctor  and  well-intentioned 
friends  tell  you  not  to  eat 
that  pepperoni  pizza.  But 
when  your  own  stomach 
turns  on  you  with  growls 
and  grumbles,  well,  that's 
just  adding  insults  to  injury. 

The  fact  is,  our  bodies  are 
constantly  piping  up  with 
one  rude  comment  or  anoth- 
er: knee  crackles  chiding  us 
for  not  exercising,  or  hic- 
cups chastising  an  overin- 
dulgence of  one  sort  or 
another. 

Is  there  anything  to  this 
corpus  of  cacophony?  Usu- 
ally, nothing  worth  worry- 
ing about.  But  your  body 
also  uses  sound  to  tell  yeu 
that  something  is  amiss. 
Learn  to  translate  body  talk, 
and  you'll  be  able  to  separate  the  serious 
sounds  from  the  merely  embarrassing. 
Here's  a  quick  guide  to  the  language. 

Stomach  rumbling.  Abdominal  growls, 
or  borborygmi,  says  gastroenterologist 
Barry  Marshall,  M.D.,  can  be  a  sign  of  a 
bowel  obstruction,  an  ulcer,  or  gallbladder 
problems,  especially  if  pain  accompanies 
the  rumbling.  If  you  have  this  combina- 
tion, see  a  doctor  immediately. 

But,  usually,  rumbling  is  nothing  to  fret 
about.  You're  hungry — and  maybe  ner- 
vous. Peristalsis,  the  rhythmic  muscle  contractions  that 
move  food  down  the  digestive  tract,  occurs  three  times  a 
minute,  food  or  no  food  in  the  system,  says  Marshall,  an 
assistant  professor  of  medicine  at  the  University  of  Virginia 
in  Charlottesville.  With  no  food,  peristalsis  pushes  whatever 
gas  and  liquid  remain,  producing  the  familiar  gurgles  and 
grumbles.  Being  nervous  and  downing  caffeinated  drinks 
such  as  coffee,  tea,  or  cola  stimulates  peristalsis,  which  may 
be  why  your  stomach  wouldn't  stop  reminding  you  how 
nervous  you  were  in  your  last  job  interview. 

You  can  still  have  rumblings  even  when  you've  eaten 

— Free-lance  health  writer  Gary  Legwold,  a  frequent  contrib- 
utor, listens  to  his  noisy  body  in  Minneapolis. 


Body  sounds  can 
say  a  lot  about 

your  overall 

health  —  or  just 

embarrass  you 

to  death. 


plenty.  High-fiber  foods  are 
great  for  maintaining  regu- 
larity and  lowering  choles- 
terol, but  digesting  fiber 
yields  gas.  "If  you  go  on  a 
high-fiber  diet,"  explains 
Marshall,  "you'll  notice 
your  stomach  and  intestines 
make  more  noise,  and  you'll 
probably  pass  more  gas. 

"Some  people  can't  toler- 
ate a  high-fiber  diet.  Your 
belt's  out  another  two 
notches,  your  stomach's 
bloated,  you  have  gurgling, 
and  you  pass  gas.  It  can  be 
serious  in  a  small  office.  I 
have  patients — people  in 
small  offices  with  one  other 
person — who  are  getting 
complaints  since  they  went 
on  a  high-fiber  diet." 

Hiccuping.  Blame  these 
annoying  noisemakers  on  involuntary 
spasms  of  the  diaphragm,  the  broad  muscle 
stretching  beneath  the  lungs.  A  spasm 
causes  a  sudden  inhalation  and  the  closing 
of  the  epiglottis,  the  cartilage  plate  that 
covers  the  windpipe  when  we  swallow,  so 
food  and  fluids  don't  enter  the  lungs. 

Prolonged  hiccups  can,  with  other 
symptoms,  signal  such  serious  diseases  as 
pneumonia,  lung  cancer,  stomach  disor- 
ders, and  inflammation  of  the  pancreas, 
says  Jim  More,  M.D.,  a  family  physician  in 
private  practice  in  Andalusia,  Alabama.  But  most  brief 
cases  of  hiccups  are  of  no  health  concern  and  are  caused  by, 
well,  you  name  it:  excitement,  stress,  pregnancy,  eating  too 
fast,  drinking  too  much  alcohol,  eating  something  that 
doesn't  agree  with  you,  exercising  after  a  big  meal,  and 
accidentally  inhaling  bits  of  food. 

Hiccups  usually  pass  in  30  minutes.  Moore  says  you 
needn't  see  a  doctor  unless  you've  been  hiccuping  for  24 
hours.  Sedatives  can  be  used,  but  doctors  often  first  try  a 
homespun  remedy  or  two.  "The  patient  can  take  a  teaspoon 
of  granulated  sugar  and  swallow  it  dry,  and  that  works 
about  80  percent  of  the  time,"  says  Moore. 

Moore  admits  that  most  home  remedies  often  don't 

continued  on  page  56 
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I  Voted  Yourself 

Prom  Sun-Damaged  Skin. 


Protect  Yourself 
Irom Sun-Dried  Skin. 
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jie'  Intensive  Care"  Moisturizing  Sunscreen  Lotions 
b  your  skin  with  both  a  sunscreen  and  moisturizers: 
loi  advanced  sunscreen  formula  for  broad  spectrum 
Irotection  from  exposure  to  UVB  and  harmful  UVA*  rays. 
pinically  proven  moisturizers  to  help  prevent  dryness 
[nd  keep  skin  smooth  and  healthy  looking. 
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ne  Intensive  Care  Sunscreens  are 
.-free  and  waterproof. 


So  why  settle  for  only  one  kind  of  protection  when  you 
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And  take  Centrum 
More  compiet 
with  beta-caroten«] 


Today,  leading  medical  authorititi 

point  to  strong  evidence  that  eatir: 

foods  rich  in  beta- carotene 

important  to  good  healti 

They  urge  us,  as  part  oi 

well-balanced  diet,  to  eat  moi 

dark  green  leafy  vegetables  an 


BODY  MAKES 

continued  from  page  54 

work,  his  spoonful-of-sugar  treatment 
notwithstanding.  When  remedies  do 
work,  few  experts  can  explain  why. 
For  what  it's  worth,  here  are  other 
remedies:  holding  your  breath,  drink- 
ing water  while  holding  your  breath, 
someone  yelling  "Boo!,"  breathing 
into  a  paper  bag  for  a  minute  or  two, 
holding  the  end  of  your  tongue  for  a 
minute  or  two,  drinking  water  upside 
down,  and  rubbing  a  cotton  swab  on 
the  back  of  your  mouth. 

Jaw  grinding.  When  you  move 
your  jaws  to  talk,  you  don't  want  your 
jaws  talking  back  to  you  with  any  sort 
of  grinding,  popping,  clicking,  or 
squeaking.  If  they  do  speak  up,  your 
jaws  are  telling  you  to  see  a  dentist. 

Most  likely  the  dentist  will  tell  you 
that  you  have  temporomandibular 
joint  disorder.  With  TMJ,  as  it  is 
called,  the  disk,  or  cushion,  between 


jawbones  slowly  slips  forward.  The 
ligament  attached  to  the  disk  follows 
and  serves  as  a  poor  substitute  for  the 
disk.  This  can  cause  severe  pain,  in- 
flammation, and  difficulty  in  opening 
the  mouth. 

The  ligament  wears  down,  often 
bringing  jaw  and  skull  bones  into  con- 
tact. "That's  why  the  patient  might 
hear  grinding  or  a  sandpaper  noise,  as 
the  bones  rub  against  each  other," 
says  Leslie  B.  Heffez,  DMD,  M.S.,  as- 
sociate head  of  oral  and  maxillofacial 
surgery  at  the  University  of  Illinois  in 
Chicago  and  in  private  practice  in 
Highland  Park,  Illinois. 

It's  unclear  what  causes  TMJ,  but 
the  list  of  suspected  contributing  fac- 
tors is  lengthy.  Among  the  most  com- 
mon culprits:  chewing  on  gum,  pens, 
and  pipes;  Up-  or  cheek-biting;  grind- 
ing teeth  when  asleep;  and,  perhaps, 
playing  certain  jaw-contorting  instru- 
ments like  the  violin,  clarinet,  and 
trumpet. 

Heffez  says  30  to  40  percent  of  us 
have  TMJ  to  some  degree,  but  only  5 
percent  of  the  TMJ  group  seek  treat- 


ment (medication,  bite  appliances,  be- 
havior modification,  surgery);  the  rest 
seem  to  grin  (or  grind)  and  bear  it. 
Treatment  usually  doesn't  rid  the  joint 
of  noise,  but  allows  the  jaw  to  function 
comfortably.  Women  are  eight  times 
more  likely  to  be  affected  than  men, 
says  Heffez,  and  most  patients  are 
well  educated  and  under  stress. 

Knuckle  cracking.  Parents,  stop 
your  handwringing  over  your  teen- 
ager's knuckle  cracking.  He  or  she  is 
not  harming  the  joints  or  going  to  get 
big  knuckles  or  arthritis — at  least  not 
from  this  habit,  says  Stuart  Hirsch, 
M.D.,  clinical  assistant  professor  of 
orthopedics  at  the  University  of  Medi- 
cine and  Dentistry-New  Jersey  in 
Bridgewater. 

The  cracking  sound  comes  from 
ligaments  snapping  across  bones,  or  a 
release  of  pressure  in  the  capsules  be- 
tween joints.  (The  same  is  true  for 
sounds  in  other  joints,  such  as  in  the 
neck  and  ankle.)  No  big  deal,  orthope- 
dically.  "Knuckle  cracking  does  not 
seem  to  cause  arthritis  or  other  prob- 
lems,"   says    Hirsch.    "It    primarily 
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serves  as  an  annoyance  or  distraction 
to  those  around  the  knuckle  cracker." 

Knee  crackling.  Like  knuckle 
noises,  knee  crackling  usually  is  all 
sound  and  fury  signifying  nothing. 
Ligaments  moving  across  bones  can 
produce  painless  pops,  or  the  kneecap 
rubbing  on  the  thighbone  can  cause 
pain  and  clicking;  this  occurs  after  an 
injury  to  the  kneecap,  or  if  it  is  natu- 
rally "loose"  and  has  a  bumpy,  per- 
haps arthritic,  inner  side. 

When  knee  cartilage,  the  cushiony 
growth  at  the  ends  of  thighbones  and 
lower  leg  bones,  is  torn  in  an  accident 
or  an  athletic  event,  for  example,  there 
can  be  painful  (to  listening  bystand- 
ers) grating  or  crackling  noises. 
'Loose  bodies,"  chunks  of  torn  carti- 
lage or  bits  of  bone  floating  in  fluid 
inside  the  knee  capsule,  make  crunch- 
ing noises  when  they  get  trapped  be- 
tween the  thighbone  and  lower  leg 
bones  in  movement. 

See  a  doctor  if  you  are  knee-deep  in 
knee  noises,  especially  if  you  have 
pain.  You  may  benefit  from  arthro- 
scopy, a  surgery  in  which  a  thin  tube 


is  inserted  through  a  one-fourth-inch 
incision  in  the  knee.  Using  this  tube, 
surgeons  can  repair 
damaged  tissue  and  re- 
move loose  bodies,  al- 
lowing you  to  be  up  and 
at  'em  in  a  week  or  two. 
Ear  ringing.  When 
your  ears  ring,  you  hear 
sounds  that  are  for  your 
ears  only.  No  one  else 
hears  them,  yet  continu- 
ous severe  ringing  is 
enough  to  drive  you  in- 
sane. Beethoven,  who 
suffered  hearing  loss, 
was  driven  to  near  mad- 
ness with  ear  ringing,  or 
tinnitus,  says  Paul  R. 
Lambert,  M.D.,  asso- 
ciate professor  of  otolar- 
yngology-head  and  neck 
surgery  at  the  Universi- 
ty of  Virginia.  Lambert 
himself  had  one  patient 
who  contemplated  com- 
mitting suicide  after  enduring  years  of 
chronic  tinnitus. 


Chronic  noise  from  factory  work  or 
power  tools,  for  example,  can  fatigue 
or  permanently  damage 
small  inner-ear  struc- 
tures and  cause  tinnitus. 
Other  causes  include 
earwax  buildup,  infec- 
tion, high  blood  pres- 
sure, diabetes,  head 
trauma,  tumor,  smok- 
ing, aspirin,  or  simply 
the  aging  process. 

You  probably  have 
had  temporary  tinnitus. 
Don't  see  a  doctor  un- 
less this  goes  on  for 
days,  or  you  also  have 
pain,  dizziness,  or  hear- 
ing loss.  One  treatment 
is  to  fight  noise  with 
noise.  Tinnitus  seems 
most  intolerable  in  quiet 
places,  so  use  a  radio  or 
fan  to  set  up  competing 
noise.  "Hearing  aids  also 
bring  in  ambient  sounds 
that  drown  out  noise  made  spontane- 
ously by  the  ear,"  says  Lambert.  S3 
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A 


turn-of-tfie-century  bride  as  elegant  as  the  era  itself... 


a  balmy  day  in  the 
•  1900,  "Flora"  looks 
vrard  to  taking  her  wed- 
5  vows.  Her  favorite 
;smaker  has  spared  no 
lil,  for  "Flora"  wishes 
e  remembered  as  both 
ish  and  romantic  on 
wedding  day. 
■'lora,  The  1900s  Bride"  is 
igned  by  artist  Ellen 
iams,  an  award-winning 
:al  designer,  and  is  the 
doll  in  the  Classic  Brides 
le  Century™  collection 
duced  by  Roman,  Inc. 

ility  Craftsmanship 
very  Detail 

>ra's"  head,  arms,  and 
are  hand-cast  of  fine 
[ue  porcelain.  Her  beau- 
;  face  is  delicately 
pted  and  skillfully 
d-painted.  "Flora's" 
pted  gloves  and  high- 
:on  shoes  resemble 
kid. 

Flora's"  gown  is  fash- 
d  of  fine  handkerchief 
n,  lavishly  trimmed  in 
point  lace,  satin,  and 
d-sewn  faux  pearls.  She 
trs  "pearl"  earrings  and 
>earl"  choker.  More 
arls"  encircle  her  parasol 
the  brim  of  her  linen- 
satin  hat,  with  its  cas- 
ing veil  of  tulle.  True  to 
ition,  "Flora"  wears  a 
garter  with  a  blue  satin 
r,  and  carries  a  bouquet 
atin  roses  and  fabric 
ige  blossoms, 
raluated  against  The 
form  Grading  Standards 
Dolls  developed  by 
Ashton-Drake  Galleries, 


Actual  size  of  doll  is  18  inches  high. 
Complete  with  parasol,  bouquet,  and  doll  stand. 


Doll 

Category 
of  Doll 

Year  of 
Issue 

Issue 
Price 

Average 
Market 
Value' 

Change 

"The  Glamour  of 
the  Gibson  Girl" 

Fashion 

1988 

S77 

$186 

+$109 

"The  Charm  of 
Ihe  Soulhem  Belle" 

Fashion 

1989 

$77 

S145 

+$68 

"Rose,  Who 
is  Love" 

Fashion 

1989 

587 

$113 

+$26 

'Source:  January,  1991  survey  of  registered  sales  by  leading  doll  dealers  nationwide 
Actual  resale  prices  may  van'. 


"Flora,  The  1900s  Bride" 
has  earned  the  Standards' 
highest  rating  for  artistry 
and  craftsmanship- 
Premiere  Grade. 

A  Collectible  Doll 

with  Investment  Potential 

The  doll  you  buy  today  may 
be  a  wise  investment  for 
the  future.  Once  an  edition 
is  sold  out,  those  who  want 
a  doll  from  the  edition  must 
pay  whatever  the  market 
will  bear,  if  and  when  one 
becomes  available. 

Of  course,  not  all  dolls 
increase  in  value;  values 
can  go  down.  But  dolls  of 
superior  artistry  and  crafts- 
manship—such as  "Flora, 
The  1900s  Bride"  and  other 
Premiere  Grade  dolls- 
have  excellent  potential 
to  appreciate. 

When  we  recommended 
the  exceptional  fashion  dolls 
in  the  chart  at  left,  we  felt 
they  had  the  right  creden- 
tials for  market  success. 
"Flora's"  potential  also 
seems  promising. 

Recommended  and  guar- 
anteed by  Ashton-Drake, 
"Flora"  can  be  yours  to 
cherish  for  only  $145.00— 
an  extraordinary  value  for 
an  heirloom-quality  bride 
doll.  To  order,  simply  com- 
plete and  mail  the  attached 
reservation  form  below. 
But  hurry. .  ."Flora"  is  issued 
in  a  limited  edition  ending 
forever  in  1991,  after  which 
molds  for  this  doll  will  be 
broken  and  no  more  porce- 
lain for  "Flora"  will  ever 
be  cast.  Order  today. 


II  The  Ashton-Drake  Galleries,  9200  North  Maryland  Avenue,  Niles,  Illinois  60648-1397 


Doll  ©  EHW  Enterprises,  Inc. 


AR-1289 


Ashton-Drake  Galleries 

)  North  Maryland  Avenue 
s,  Illinois  60648-1397 


TheAshton-DrakeGalleries 


PLEASE  RESPOND  BY: 
May  31, 1991 


>,  please  enter  my  reservation  for  "Flora,  The  1900s  Bride," 
issue  in  the  Classic  Brides  of  the  Century™  collection. 
it:  One  doll  per  customer.  I  understand  that  I  need 
JD  NO  MONEY  NOW.  I  will  pay  for  the  doll  in  four 
venient  monthly  installments  of  $36.25*  each,  the  first 
tg  billed  before  shipment. 

satisfaction  is  unconditionally  guaranteed.  I  understand 
I  may,  for  any  reason,  return  "Flora"  to  the  Ashton-Drake 
leries  at  any  time  within  one  full  year  after  I  receive  her  for 
rund  or  credit  of  the  full  purchase  price,  including  postage. 


x 

Signature 

Date 
(                 ) 

Name  (please  print) 

Telephone 

Address 

Apt.  No. 

City  State  Zip 

*Plus  $4.88  home  delivery  fee  and  any  applicable  state  sales  tax.  Please 
allow  4  to  6  weeks  for  delivery.  Canadian  price:  $199.00  plus  postage  and 
handling  and  any  applicable  sales  tax.  76361-DS1244 


HEALTH 


BY  PATRICIA  HITNER 


SECOND  OPINIONS 

out  all 


hink  twice  before  you  say  yes  to  surgery.  You  may  be 
saving  your  money,  your  time,  and  your  life. 

Much  surgery  is  elective;  you  can  submit  to  the  knife  now 
or  wait.  In  many  instances,  the  choice  isn't  clear-cut,  it's  a 
judgment  call.  There  may  be  several  ways  to  treat  any  one 
illness,  and  each  physician  has  his  or  her  own  philosophy; 
some  favor  surgical  cures,  while  others  take  a  more 
conservative  stance.  And  in  medicine,  as  in  any 
profession,  there  are  a  few  un-  Cn 
scrupulous  souls. 

Or  you  may  simply  live  in  an 
area  where  doctors  favor  sur- 
gery.   Researchers    have   found 
that  your  chances  of  winding  up  in 
an  operating  room  depend  largely  on 
where  you  live.  Women  in  some  parts 
of  the  country,  for  example,  are  much 
more  likely  to  have  a  hysterectomy  than 
women  in  others. 

The  great  debate.  Experts  are 
sharply  divided  on  the  useful- 
ness of  second  opinions.  Many 
insurance  companies  no  longer 
require  this  additional  step  for 
routine  procedures,  since  studies 
have  shown  it's  not  cost  effective. 
Instead,  a  patient's  history  is  of- 
ten reviewed  by  a  team  of  health- 
care professionals  before 
"elective"  or  nonemergency  sur- 
gery is  authorized. 

Also,  some  doctors  wonder  if  a 
second  opinion  is  likely  to  be  any 
better  than  a  first.  There's  con- 
cern that  clinicians  who  practice 
in  the  same  medical  community 
tend  to  confirm  one  another's 
recommendations. 

On  the  other  hand,  a  second 
opinion  is  sometimes  a  good  safe- 
guard against  unnecessary  inter- 
vention. You  may  also  find  that  a 
second  opinion  offers  the  reassur- 
ance you  need  to  make  a  decision 
one  way  or  the  other.  "The  real 
purpose  of  a  second  opinion  may 
be  only  that  it  confirms  the  first 
opinion  and  gives  patients  a  sense 
of  security  they  otherwise  might 


WHEN  TO  SEEK  A 
SECOND  OPINION 
Consult  a  second 
or  even  a  third 
specialist  for  these 
situations  (see 
text  for  details). 

*  You  have 
doubts  whether 
surgery  is  the  best 
course. 

*  It's  a  controver- 
sial operation  or 
one  for  which 
your  insurance 
requires  a  second 
opinion. 

*  The  procedure 
carries  a  serious 
risk  of  death  or 
lasting  ill  effects. 

*  Your  doctor  is 
not  a  specialist  in 
the  operation. 

*  You  have 
cancer. 


not    have,' 
says  Ronald 
C.  Jones,  M.D., 
who  is  chief  of 
surgery    at    Baylor 
University  Medical  Cen- 
Oss^J  \  .    ter  in  Dallas. 
)  |\.  Sound  reasons  for  sec- 

/  \     /     on<'  °P'n'ons'  Medical  ex- 
//       perts  point  to  several  clear- 
«« *"■      cut  cases  when  a  second  opinion 
is  a  good  idea: 

•  When  you  are  unsure  whether  you 

need  surgery.  Comparing  advice  from 

several  sources  can  help  focus  the  issues, 

notes  Andrew  Friedman,  M.D.,  a  gynecologist  at 

Brigham  and  Women's  Hospital  in  Boston. 

•  When  your  doctor  rarely  performs  the  procedure.  "If 
you're  dealing  with  someone  who  is  not  a  well-recognized 
specialist,  then  a  second  opinion  is  warranted,"  says  Wil- 
liam Frankl,  M.D.,  director  of  Likoff  Cardiovascular  Insti- 
tute at  Hahnemann  University  Hospital  in  Philadelphia. 

•  When  the  surgery  is  complex.  As  a  rule,  the  more  intri- 
cate the  procedure,  the  more  important  it  is  to  seek  a  second 
opinion  from  a  specialist.  Open-heart  surgery,  for  instance, 
is  more  hazardous  and  poses  a  greater  risk  of  serious  com- 
plications than  many  other,  simpler  operations. 

•  When  your  insurance  company  requires  a  second  opin- 
ion. Many  plans  call  for  a  second  opinion  for  the  most 
frequently  disputed  procedures.  These  include  cardiac  and 
back  surgery;  removal  of  the  gallbladder  or  prostate;  ortho- 
pedic knee  surgery;  hysterectomy;  dilation  and  curettage; 
and  nonemergency  cesarean  sections. 

•  When  you  have  cancer.  The  American  Cancer  Society 
recommends  always  getting  a  second  opinion  at  a  designat- 
ed cancer  center  before  starting  treatment. 

Be  aware  that  you  may  have  to  travel  to  find  a  well- 
qualified  specialist  and  pay  out-of-pocket  expenses  for  a 
second  opinion.  Health-maintenance  organizations  will 
probably  not  pick  up  the  tab  if  you  see  a  doctor  outside  the 
group.  And  traditional  indemnity  plans  may  not  fully  reim- 
burse you  for  additional  consultations. 


HOW  TO  SEEK  A  SECOND  OPINION 

Keep  in  mind  that  a  second  opinion  is  only  as  good  as  the 
doctor  delivering  it.  You'll  want  an  unbiased,  well-qualified 
specialist  to  review  your  records.  Here's  how  to  be  a  smart 
medical  consumer. 

continued  on  page  64 
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BETTER  HOMES  AND  GARDENS,  MAY  1991 


¥>u've  tried 

just  about  everything 

for  your  nay  fever... 


now  try  your  doctor. 


Mir  doctor  has  an  advanced  prescription 
edicine  called  Seldane  that  can  relieve 
Mir  allergy  symptoms  without  drowsiness. 

Antihistamines:  No  antihistamine  sold 
er-the-counter  can  relieve  your  allergy 
mptoms...  sneezing,  runny  nose,  and  itchy, 
atery  eyes... without  the  risk  of  drowsiness.* 

Decongestants:  Any  decongestant 
.at  claims  it  won't  make  you  drowsy  cannot 
lieve  allergy  symptoms  other  than 
isal  congestion. 


'527. 


917 


•^tablet  e*' 
j,  "ours  for 


Only 
by  prescription. 


Seldane-ask  your  doctor  if  it's  right 
for  you:  Seldane  is  different.  That's  why  it  can 
quickly  and  effectively  relieve  your  seasonal 
allergy  symptoms  without  the  drowsiness  you 
may  experience  with  older  antihistamines! 
No  wonder  Seldane  has  become  the  most  pre- 
scribed allergy  medicine  in  the  world?  As  with 
all  prescription  medicines,  only  your  doctor 
can  determine  what  is  best  for  you. 

If  the  OTC  allergy  products  you've  tried 
have  disappointed  you,  consider  Seldane. 


(terfenadine)  60  mg  tablets 

Get  our  free  booklet,  "The  facts  about  what 
allergy  medicines  do...and  don't  do."  Call  1-800-4-HAY  FEVER. 

finition  of  "risk  of  drowsiness"  is  incidence  greater  than  placebo  (a  sugar  pill). 

le  reported  incidence  of  drowsiness  with  Seldane  (5.8%)  in  clinical  studies  involving  more  than  1 1,000  patients  did  not  differ  significantly  from  that  reported  in  patients  receiving  placebo  (6.9%). 

«d  upon  worldwide  prescription  and  distribution  information  (1986-1990)— data  on  file,  Marion  Merrell  Dow  Inc. 

:E  BRIEF  SUMMARY  OF  PRESCRIBING  INFORMATION  ON  NEXT  PAGE. 
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Seldane® 


® 


(terlenadme)  60  mg  Tablets 
BRIEF  SUMMARY 

CAUTION:  Federal  law  prohibits  dispensing  without  prescription. 
DESCRIPTION 

Seldane  (terfenadme)  is  available  as  tablets  (or  oral  administration.  Each  tablet 
contains  60  mg  terlenadme.  Tablets  also  contain,  as  inactive  ingredients,  corn 
starch,  gelatin,  lactose,  magnesium  stearate.  and  sodium  bicarbonate. 
INDICATIONS  AND  USAGE 

Seldane  is  indicated  for  the  relief  of  symptoms  associated  with  seasonal  allergic 
rhtnttis  such  as  sneezing,  rhmorrhea,  pruritus,  and  lacrimation. 
CONTRAINDICATIONS 

Seldane  is  contraindicated  in  patients  with  a  known  hypersensitivity  to  terlena- 
dme or  any  of  its  ingredients. 
PRECAUTIONS 

General.  Terlenadme  undergoes  extensive  metabolism  in  the  liver.  Patterns  with 
impaired  hepatic  (unction  (alcoholic  cirrhosis,  hepatitis),  or  on  ketoconazole  or 
Iroleandomycm  therapy,  or  having  conditions  leading  to  OT prolongation  (eg. 
hypokalemia,  congenital  QT  syndrome)  may  experience  QT prolongation  and/or 
ventricular  tachycardia  at  the  recommended  dose.  The  effect  ol  terfenadme  in 
patients  who  are  receiving  agents  which  alter  the  QT  interval  is  not  known. These 
events  have  also  occurred  in  patients  on  macrolide  antibiotics,  including 
erythromycin,  but  causality  is  unclear.  The  events  may  be  related  to  altered 
metabolism  ol  the  drug,  to  electrolyte  imbalance,  or  both 
Information  (or  patients:  Patients  taking  Seldane  should  receive  the  following 
information  and  instructions.  Antihistamines  are  prescribed  to  reduce  allergic 
symptoms.  Patients  should  be  questioned  about  pregnancy  or  lactation  belore 
starting  Seldane  therapy,  since  the  drug  should  be  used  in  pregnancy  or  lacta- 
tion only  if  the  potential  benefit  justifies  the  potential  risk  to  fetus  or  baby. 
Patients  should  be  instructed  to  take  Seldane  only  as  needed  and  not  to  exceed 
the  prescribed  dose.  Patients  should  also  be  instructed  to  store  this  medication 
in  a  tightly  closed  container  in  a  cool,  dry  place,  away  from  heal  or  direct  sun- 
light, and  away  from  children. 

Drug  Interactions:  Preliminary  evidence  exists  that  concurrent  ketoconazole  or 
macrolide  administration  significantly  alters  the  metabolism  of  terfenadme. 
Concurrent  use  of  Seldane  with  ketoconazole  or  troleandomycin  is  not  recom- 
mended. Concurrent  use  ol  other  macrolides  should  be  approached  with  caution. 
Carcinogenesis,  mutagenesis,  impairment  of  fertility:  Oral  doses  ol  terlenadme, 
corresponding  to  63  times  the  recommended  human  daily  dose,  in  mice  for  18 
months  or  in  rats  lor  24  months,  revealed  no  evidence  of  tumongenicily.  Micro- 
bial and  micronucleus  test  assays  with  terlenadme  have  revealed  no  evidence  ol 
mutagenesis. 

Reproduction  and  fertility  studies  m  rats  showed  no  effects  on  male  or  female 
fertility  at  oral  doses  of  up  to  21  times  the  human  daily  dose.  At  63  times  the 
human  daily  dose  there  was  a  small  but  significant  reduction  in  implants  and  at 
125  times  the  human  daily  dose  reduced  implants  and  increased  postimplanta- 
tion  losses  were  observed,  which  were  |udged  to  be  secondary  to  maternal 
toxicity. 

Pregnancy  Category  C.  There  was  no  evidence  of  animal  teratogenicity.  Repro- 
duction studies  have  been  performed  in  rats  at  doses  63  times  and  125  times 
the  human  daily  dose  and  have  revealed  decreased  pup  weight  gain  and  survival 
when  terfenadme  was  administered  throughout  pregnancy  and  lactation. There 
are  no  adequate  and  well-controlled  studies  m  pregnant  women.  Seldane  should 
be  used  during  pregnancy  only  if  the  potential  benefit  justifies  the  potential  risk 
to  the  fetus. 

Nonleralogemc  effects:  Seldane  is  not  recommended  for  nursing  women.  The 
drug  has  caused  decreased  pup  weight  gam  and  survival  in  rats  given  doses  63 
times  and  125  times  the  human  daily  dose  throughout  pregnancy  and  lactation. 
Effects  on  pups  exposed  to  Seldane  only  during  lactation  are  not  known,  and 
there  are  no  adequate  and  well-controlled  studies  in  women  during  lactation. 
Pediatric  use:  Safety  and  effectiveness  of  Seldane  in  children  below  the  age  of  12 
years  have  not  been  established. 
ADVERSE  REACTIONS 

Experience  from  clinical  studies,  including  both  controlled  and  uncontrolled 
studies  involving  more  than  2.400  patients  who  received  Seldane.  provides 
information  on  adverse  experience  incidence  for  periods  of  a  few  days  up  to  six 
months. The  usual  dose  in  these  studies  was  60  mg  twice  daily,  but  in  a  small 
number  ol  patients,  the  dose  was  as  low  as  20  mg  twice  a  day,  or  as  high  as  600 
mg  daily 

In  controlled  clinical  studies  using  the  recommended  dose  ol  60  mg  bid.  the 
incidence  of  reported  adverse  effects  in  patients  receiving  Seldane  was  similar 
to  that  reported  <n  patients  receiving  placebo.  (SeeTable  below) 
ADVERSE  EVENTS  REPORTED  IN  CLINIC  Al  TRIALS 


Percent  ol  Patients  Reporting 

Controlled  Studies' 

All  Clinical  Studies" 

Adverse 

Seldane 

Placebo    Control 

Seldane 

Placebo 

Evenl 

N=781 

N=665      N=626— 

N=2462 

N=1478 

Central  Nervous  System 

Drowsiness 

9.0 

8.1           181 

8.5 

82 

Headache 

63 

7.4            3.8 

15.8 

112 

Fatigue 

2.9 

0.9            5.8 

45 

30 

Oizziness 

1.4 

1.1             10 

15 

12 

Nervousness 

09 

02            0.6 

17 

1.0 

Weakness 

0.9 

06            02 

0.6 

05 

Appetite  Increase 

0.6 

00            0.0 

05 

00 

Gastrointestinal  System 

Gastrointestinal  Distress 

(Abdominal  distress. 

Nausea.  Vomiting. 

Change  in  Bowel  habils) 

4.6 

30            2.7 

7.6 

54 

Eye.  Ear.  Nose,  and  Throat 

Dry  Mouth/Nose/Throal 

23 

18            3  5 

4.8 

3.1 

Cough 

0.9 

02            05 

2.5 

1.7 

Sore  Throat 

0.5 

0  3            0.5 

3.2 

16 

Epislaxis 

00 

08            02 

0.7 

0.4 

Skin 

Eruption  (including  rash 

and  urticaria)  or  itching 

1.0 

1  7            14 

1.6 

20 

'Duration  of  treatment  in  CONTROLLED  STUDIES "  was  usually  7-14  DAYS. 
"Duration  of  treatment  in  "ALL CLINICAL  STUDIES"  was  up  to  6  months. 
""CONTROL  DRUGS:  Chlorpheniramine  (291  patients),  d-Chlorpheniramme  (189 

patients).  Clemastine  (146  patients). 
Rare  reports  of  severe  cardiovascular  adverse  effects  have  been  received  which 
include  arrhythmias  {ventricular  tachyarrhythmia,  torsades  de  pomtes.  ventricu- 
lar fibrillation),  hypotension,  palpitations,  and  syncope  In  controlled  clinical 
tnals  m  otherwise  normal  patients  with  rhinitis,  at  doses  of  60  mg  bid  small 
increases  in  QTc  interval  were  observed  Changes  ol  this  magnitude  in  a  normal 
population  are  of  doubtful  clinical  significance.  However,  in  another  study  (N=20 
patients)  at  300  mg  bid.  a  mean  increase  in  QTc  of  10%  (range  -4% to  +30%) 
(mean  increase  of  46  msec)  was  observed  without  clinical  signs  or  symptoms. 
In  addition  to  the  more  frequent  side  effects  reported  in  clinical  Inals  (SeeTable), 
adverse  effects  have  been  reported  at  a  lower  incidence  in  clinical  trials  and/or 
spontaneously  during  marketing  of  Seldane  thai  warrant  listing  as  possibly 
associated  with  drug  administration.  These  include:  alopecia  (hair  loss  or  thin- 
ning), anaphylaxis,  angioedema.  bronchospasm,  contusion,  depression,  galac- 
torrhea, insomnia,  menstrual  disorders  (including  dysmenorrhea), 
musculoskeletal  symptoms,  nightmares,  paresthesia,  photosensitivity,  seiz- 
ures, sinus  tachycardia,  sweating,  tremor,  urinary  frequency,  and  visual 
disturbance. 

In  clinical  trials,  several  instances  of  mild,  or  m  one  case,  moderate  transamin- 
ase elevations  were  seen  m  patients  receiving  Seldane  Mild  elevations  were 
also  seen  in  placebo  treated  patients.  Marketing  experiences  include  isolated 
reports  of  jaundice,  cholestatic  hepatitis,  and  hepatitis.  In  most  cases  available 
information  is  incomplete. 
OVERDOSAGE 

Information  concerning  possible  overdosage  and  its  treatment  appears  in  Full 
Prescribing  Information. 
DOSAGE  AND  ADMINISTRATION 

One  tablet  (60  mg)  twice  daily  for  adults  and  children  12  years  and  older. 
Product  Information  as  of  July.  1990 
MARION  MERRELLOOW  INC. 

Prescription  Products  Division  SELAE  301/A1895 

Kansas  City.  MO  64114  6131 B1 


TO  GET  A 


continued  from  page  62 

1.  Cross  town.  Get  second  opin- 
ions from  doctors  who  are  not  associ- 
ated with  your  regular  physician, 
suggests  Dr.  Friedman.  That  way,  the 
advice  won't  be  influenced  by  a  pro- 
fessional relationship.  In  smaller  com- 
munities, or  for  uncommon  illnesses, 
you  may  have  to  travel  to  another 
town  to  find  an  independent  expert. 
"In  the  true  spirit  of  a  second  opinion, 
nothing  should  be  invested  in  the  pa- 
tient and  there  should  be 

no  financial  gain,"  ar- 
gues Dr.  Friedman. 

2.  Choose  the  sec- 
ond doctor  carefully. 
Shop  around  to  find  a 
specialist  you  trust.  If 
you'd  like  to  explore 
nonconventional  treat- 
ments or  experimental 
therapies,  consult  a  doc- 
tor whose  mainstay  is 
clinical  research. 

"Seeking  a  first  or  sec- 
ond opinion  at  a  univer- 
sity  hospital   gives   the   patient   the 
greatest  likelihood  of  obtaining  an  ap- 
propriate and  well-designed  recom- 
mendation," claims  Dr.  Frankl. 

3.  Know  your  rights  as  a  pa- 
tient. Don't  worry  about  hurting 
your  doctor's  feelings;  he  or  she 
shouldn't  be  offended  if  you  seek  out- 
side advice,  says  Dr.  Frankl. 

4.  Educate  yourself.  Learn 
enough  medical  terminology  to  un- 
derstand your  condition.  Doctors  are 
generally  more  willing  to  spend  time 
explaining  the  diagnosis  and  treat- 
ment options  to  an  educated  patient, 
says  Dr.  Friedman. 

5.  Ask  questions.  The  first  one 
should  be,  "What  will  happen  if  I 
don't  have  this  operation?"  You'll  also 
want  to  get  a  handle  on  the  risks  and 
the  chance  that  surgery  will  cure  your 
problem.  And  find  out  if  the  surgery  is 
apt  to  create  lasting  problems. 

6.  Schedule  an  office  visit.  Most 
people  feel  vulnerable  when  they're 
undressed  and  lying  on  an  examining 
table.  Politely  insist  on  talking  to  your 
doctor  in  his  or  her  office,  where  the 
relationship  is  on  more  equal  footing 
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and  you're  less  likely  to  be  flustered. 

7.  Discuss  other  options.  Many 
coronary  and  gynecological  problems, 
for  instance,  respond  to  continually 
improving  drug  therapies.  Or,  you 
may  be  a  candidate  for  a  same-day 
surgical  procedure  that  reduces  risk 
and  recovery  time. 

8.  Go  slow.  If  a  situation  isn't  life- 
threatening  and  doesn't  involve  a  ma- 
lignancy or  problematic  symptoms,  it 
may  be  possible  to  adopt  a  wait-and- 
see  approach,  says  Dr.  Jones.  You'll 
probably  still  need  close  supervision, 
but  waiting  can  pay  off  in  some  cases: 
your  condition  may  improve  or  stabi- 
lize, or  new  nonsurgical  therapies  may 

come  along. 

9.  Expect  conflicting 
opinions.  If  two  experts 
disagree,  you  may  have 
to  seek  a  third  opinion, 
says  Dr.  Frankl.  Oppos- 
ing views  are  confusing, 
but  at  least  you  can  ex- 
plore all  options. 

10.  Know  when  to 
stop.  Medical  literature 
is  often  difficult  for  the 
lay  person  to  interpret. 
At  some  point,  you'll 
probably  need  to  trust  a 

doctor's  judgment.  "Patients  can  look 
around  so  much,  and  then  it  becomes 
sort  of  a  vote,"  notes  Dr.  Jones.  "They 
have  to  rely  on  their  physicians." 

"The  ideal  situation,"  explains  Dr. 
Frankl,  "is  for  patients  to  have  the 
confidence  that  what  they're  under- 
taking is  well  thought  out." 

FOR  MORE  INFORMATION 

•  American  College  of  Surgeons,  55 
E.  Erie  St.,  Chicago,  IL  606 11, 
312/664-4050.  The  ACS  publishes  a 
free  pamphlet  on  when  and  how  to 
seek  a  second  opinion.  If  ordering  a 
copy,  direct  your  request  to  the  Public 
Information  office. 

•  American  Medical  Association,  515 
N.  State  St.,  Chicago,  IL  60610, 

3 1 2/464-5000,  can  refer  you  to  a 
county  or  state  medical  society  in 
your  area  that  will  probably  have  a 
list  of  qualified  specialists. 

•  American  Cancer  Society,  8QO/ ACS- 
2345,  has  a  registry  of  1,200  hospi- 
tals nationwide  that  are  designated 
cancer  centers.  All  are  approved  by 
the  Commission  on  Cancer  of  the 
American  College  of  Surgeons.  ES 
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HowCan  APersonWhoPute  High 

TkhnologyOaHerlfeet, 
RiLowTfecMblogyln  Her  Mouth? 


Some  otherwise  very  smart,  very  active  people 
are  strangely  sedentary  when  it  comes  to  oral  hygiene. 
Dental  couch  potatoes,  as  it  were.  Still  not  using  the 
INTERPLAK®  Home  Plaque  Removal  Instrument.  Does 
the  shoe  fit?  If  so,  consider  this.  The  INTERPLAK 
instrument  from  Bausch  &  Lomb  has  revolutionized 
oral  hygiene.  Its  nonabrasive  bristles  rotate  4200  times 
a  minute— and  reverse  direction  46  times  a  second— to 


clean  teeth  and  gums  nearly  plaque-free  every  time  you  use 
it.  Nothing  has  ever  worked  quite  like  it.  No  manual  tooth- 
brush. No  electric  toothbrush.  It's  state-of-the-art.  A 
quantum  leap.  Technology  for  your  mouth.  And  it's  even 
the  brand  most  recommended  by  dental  professionals.  So  if 
you  still  don't  have  an  INTERPLAK  instrument,  shape  up. 
Put  on  those  high-tech  shoes 
and  run  to  a  store  near  you. 


• 


! 


HOUE  PLAQUE  REMOVAL 


BAUSCH 
&LOMB 

ORAL  CAUL  1 


The  INTERPLAK  Home  Plaque  Removal  Instrument  is  acceptable  as  an  effective  cleaning  instrument,  which  significantly  reduces  both  dental  plaque  and  gingivitis 
when  used  as  part  of  a  program  for  good  oral  hygiene  and  regular  professional  care.  rNTERPLAK8  is  the  registered  trademark  of  Bausch  &  Lomb  Oral  Care  Division,  Inc. 
©1991  Bausch  &  Lomb  Oral  Care  Division,  Inc. 
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"...  I  just  heard  Monistaf  7  is 
available  without  a  prescription  and 

as  far  as  I'm  concerned,  that's  the  best 
news  about  yeast  infections  anyone 
has  ever  told  me. 

I  already  know  the  name  Monistat 
because  my  doctor  has  been  prescribing 
it  for  years.  In  fact,  she  told  me  it's  the 
number  one  prescribed  cure. 
|        I  certainly  trust  what  my  doctor 
says  but,  more  importantly,  I  trust  what 
works  for  me. 

And  now  that  I  can  buy  original 
strength  Monistat  7  over  the  counter 
all  I  can  sav  is . . .  it's  about  time." 

\        Trust  the  cure  you  know. 

nmfilNAL  PRESCRIPTION   STRENGTH 


MONISTAT  7 


CONAZOLE      NITRATE      VA 


NAL      CREAM 


CURES  MOST  VAGINAL  YEAST   INFECTIONS 

ORTHO 


w  ■ 


DAY  VAGINAL  CREAM 


If  you  think  you  have  a  yeast  infection,  see  your  doctor.  If  you  know  you  do,  get  Monistat  7. 
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Thomasville  makes  elegance 
easy  to  live  with. 


True,  the  fabrics  are  lush  and  rich.  The  palette  of  color 
visual  feast.  True,  the  styling  is  nothing  less  than  distinctive 
the  tailoring  little  short  of  impeccable. 

Elegant  as  Thomasville's  upholstered  furniture  is,  howi 
you  needn't  resist  for  a  minute  the  urge  to  curl  up  in  it,  stro 
out  on  it,  unwind  in  it  or  doze  off  on  it.  Because  with  its  pri 


juuitu  iwiuwuuu  iiduica  anu  cigUL-way  u<uiu-ucu  i_uii  api-u.ii 

construction,  this  is  furniture  made  to  be  enjoyed. 

Lovely  to  look  at,  easy  to  live  with.  That's  the  handcrafiij 
quality  of  Thomasville. 

To  receive  Tfwmasvilk's  Complete  Guide  to  Fine  Furniture  Selai 
Jk  send  your  check  for  $3.00  to:  Thomasville  Furniture 

J  I    Dept.  513B,  Thomasville,  NC  27360.  For  the  name  oc 
1   nearest  Thomasville  Gallery*  or  Authorized  Retaile' 
1 800  225-0265.  Ask  for  Dept.  513B. 


Thomasville 
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"When  I  think  back,  I  realize  it  was  such  a  tenement!"  says 
Lucy  Leyland.  But  she  and  husband,  Matt  Lieber,  bought  the 
900-sq.-ft.  story-and-a-half  "shack"  because  it  was  af- 
fordable— and  because  it  was  on  a  large  wooded  lot.  They 
could  see  the  possibilities  of  what  the  tiny  house  could  be- 
come: a  bright  and  comfortable  home 
for  a  family  of  four,  with  a  master 
suite,  separate  children's  bedrooms,  a 
study,  and  a  first-floor  laundry.  So,  if 
you  own  a  cramped  home  and  have  the 
vision  to  make  it  grow,  read  on  to  find 
out  just  what  you  can  do  with  a  house 
like  that. 


Matt  Leiber  and  Lucy  Leyland 
with  sons,  Henry  (left)  and 
Stewart. 


'At  900  square 
feet,  it  was  a 
shack  on  a  good 
piece  of  land,  but 
we  could  afford  it. 
— Lucy  Leyland 


BY  SUSAN  SOUDER 
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\w  About  is! 


I  n  a  900-sq.-ft.  house,  it's  hard  to  yawn  without  your 
whole  family  and  the  dog  knowing  about  it.  We're  talking 
about  a  house  with  an  entry  that  puts  you  smack  into  the 
kitchen,  a  living/dining  room,  a  hallway  and  closet,  and  a 
master  bedroom  on  the  first  floor.  The  half-story:  a  study 
and  a  tiny  bedroom — both  with  sloped  ceilings  and  6-ft. 
headroom. 

"Matt  and  I  were  in  a  7  X  13-foot  master  bedroom  that 
had  once  been  a  porch,"  recalls  Lucy.  "Our  queen-size  bed 
was  jammed  against  one  wall,  so  we  had  to  leap  into  bed 
from  the  doorway.  When  Henry  was  born,  we  knew  it  was 
time  to  enlarge." 


FIRST  FLOOR 


FAMILY  ROOM 


l|       DINING        KITCHEN 


Q 


UVING  DO-^BATH         C 

rH — 


BEFORE 


AFTER 


BEDROOMS 


On  the  first  floor,  the  expansion  included  two  porches,  a  new 
living/dining  room,  and  a  4-foot  bump-out  for  the  boys'  rooms. 


SECOND  FLOOR 


^BEDROOM 

s 

s 

STUDY 

< 

BEFORE 


AFTER 


Upstairs,  the  homeowners  gained  a  big  master  bedroom  and  9- 
foot  ceilings  overall.  The  old  study  became  the  bathroom. 


The    sp>iffe<i-u.p>    p>refal| 
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"Having  multiple 
attractions  is  a 
way  of  developing 
richness  in  a  small 
space,"  says 
architect  Gary 
Wolf.  In  the  living 
room,  a  masonry- 
look  prefab 
fireplace,  big 
windows,  and 
comfy  furnishings 
grab  attention. 


replace  invites  family  gatherings 
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A   pocket   door    feeds    light    from    the    dinirxj 


Four  side-by-side 
oversize  double- 
hungs  capture  light 
and  views  for  the 
new  living/dining 
room.  Four  built-in 
bookshelves 
repeat  the  window 
placement;  hefty 
trim  borders  their 
bold  shapes. 


H 


>om  into  tlxe  kitchen.. 


About  Is 


Essentially,  says  Wolf,  the  remodeling  included  adding  a 
large  room  out  from  the  little  house  upstairs  and  down,  a 
wraparound  porch,  and  "a  lot  of  clean-up  in  the  existing 
house."  Because  Lucy  and  Matt  had  detailed  a  strict  bud- 
get for  the  remodeling,  Gary  worked  with  the  architec- 
ture, rather  than  embellishments,  to  instill  interest  and 
quality.  Here  are  some  of  the  successful  meet-the-budget 
techniques  he  used  that  may  work  for  your  situation. 

Make  your  dollars  work  harder.  The  existing  home  had  an 
ample  storage  basement.  So  Gary  saved  a  substantial 
amount  of  money  on  the  addition  by  using  concrete  piers 
or  supports  in  place  of  a  base- 
ment foundation.  He  wrapped 
the  raised  area  in  eye-appealing, 
prefab  cedar  lattice.  The  crawl 
space  behind  the  lattice  serves  as 
a  supplemental  storage  area. 

In  the  master  bedroom  and 
other  rooms,  Gary  took  advan- 
tage of  otherwise  unused  wall 
space  to  carve  display  niches. 

Play  up  your  home's  location.  A 
new  wraparound  front  porch 
and  new  oversize  windows  take 
advantage  of  the  home's  site  on 
the  far  corner  of  a  wooded  lot. 

Make  windows  a  design  asset. 
Extra-size  double-hungs  frame 
outdoor  views,  while  smaller, 
higher  windows  ensure  privacy. 


Banks  of  built-in  shelves 
showcase  Lucy's  handmade 
sculptural  pottery. 


A  four-square  interior 
window  is  an  unexpected 
delight  in  the  stairwell. 
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Personalize  with  basic  materials.  Backing  up  from  the 
existing  home's  '20s  bungalow  style,  Wolf  aimed  for  a  late- 
19th-century  cottage  look.  He  shingled  the  new  and  exist- 
ing structures  in  red  cedar,  then  added  gray  paint  and 
crisp  white  window  trim.  To  make  the  house  look  bigger, 
he  used  6-inch  window  casings  rather  than  more  typical  3- 
or  4-inch  trim,  and  10-inch- wide  lintels.  The  lintels  over 
the  first-floor  windows  line  up  with  porch  beams  for  a 
clean-lined  facade. 

Dress  up  prefabs  and  stock  items.  Prefabs  and  stock  items 
used  inventively  help  keep  costs  down  while  adding  drama 
and  interest.  In  the  living  room,  Gary  created  a  masonry- 
look  fireplace  at  a  fraction  of  the  cost  of  the  real  thing.  He 
embellished  a  metal  prefab  fireplace  kit  with  plaster  veneer 
board  and  plaster  surround,  blue  tiles,  and  a  slate  hearth. 
On  the  wraparound  porch,  closely  positioned  stock  balus- 
ters impart  a  fine  texture  for  a  custom  look.  Gary  also 
shingled  the  new  metal  fireplace  chimney  to  camouflage 
its  prefab  look. 


High  windows 
and  a  skylight 
deliver  privacy 
and  sparkle  to 
the  master  bath. 
The  vanity  is  a 
stock  lumber 
company  item. 


Nirae-foot-lxiglx   ceilirajl 
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The  two-story  addition  allowed  a  matter  suite  oasis  for  Lucy  and  Matt 
upstairs.  A  desk  and  a  built-in  display  niche  tuck  into  leftover  space 
where  the  dormer's  walls  and  roof  meet. 


iP- 
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fpstairs  acid  to  the  sen.se  of  space 


Wolf  bumped  out  the  old  master  bedroom  and  split  it  into  two  smaller  bedrooms  for  the 
boys,  with  plenty  of  windows  to  brighten  child's  play. 


BACK-TO-BASICS  STRATEGIES 

The  Lieber-Leylands  and  their  ar- 
chitect followed  some  tried-and-true 
remodeling  guidelines  that  can  work 
for  your  project,  too. 
1  •  Have  a  clearly  defined  budget. 
"Lucy  and  Matt  were  very  clear  about 
wanting  to  have  an  attractive,  larger 
house  on  a  tight  budget,"  says  Wolf. 
"They  made  the  design  process  better 
because  it  was  clear  from  the  start  that 
my  job  was  to  give  them  as  much 
space — and  as  much  feeling  of 
space — as  possible  for  a  set  number  of 
dollars." 


2.  Get  a  good  "nuts-and-bolts" 
contractor.  "Matt  and  Lucy  used 
someone  with  whom  our  office  had 
worked  before,"  says  Wolf.  "He  un- 
derstood about  getting  in  and  out  fast 
without  sacrificing  quality.  He  did  a 
cost  estimate  and  stuck  to  it." 

3.  Put  unused  space  to  work.  Ana- 
lyze your  home's  existing  conditions 
and  planned  changes  so  you  can  take 
advantage  of  every  inch  of  space.  In 
the  Leiber-Leyland  remodeling,  Wolf 
creatively  squeezed  usefulness  into 
small  spaces,  such  as  niches  and  al- 
coves. For  example,  when  the  back 


stairway  to  the  second  floor  was  re- 
built, he  popped  a  four-square  interior 
window  into  the  stairwell  wall.  It's  an 
unexpected  element  that  brings  light 
into  the  area  and  increases  the  sense  of 
space.  "Everyone  comments  on  it,  and 
kids  really  love  it!"  says  Lucy.  The 
nearby  hall  closet,  deepened  a  bit,  be- 
came a  laundry. 

Says  Matt:  "The  house  is  unique — 
small  but  with  character.  All  in  all,  it's 
a  very  soothing  place." 


Working  closely  with  their  architect,  Gary 
Wolf  (right),  helped  Lucy  and  Matt  keep 
within  their  budget. 


HOW  TO  BOOST  QUALITY 
WITHOUT  BREAKING  THE  BUDGET 

Wolf's  suggestion:  Splurge 
wisely!  Determine  the  important 
places  in  your  home,  then  embellish 
those  areas  with  high-quality 
materials.  This  judicious  indulging 
raises  your  home's  overall  sense  of 
quality  within  your  budget 
framework.  Here's  what  the 
Lieber-Leylands  and  Wolf  picked 
for  the  couple's  project: 

•  A  water-shrugging  slate  floor 
in  the  new  entry  vestibule 

•  A  slate  hearth  for  the  fireplace 

•  A  hardwood  floor  for  the  new 
living/dining  room 

•  A  high-quality  lock  set  for  the 
front  door 

•  Expensive  faucets  in  the  master 
bathroom  (because  they  get  a  good 
daily  workout) 

•  Oversize  double-hung  windows 
(for  a  window  wall  with  character) 

•  Extra-wide  door  and  window 
trim  and  extra-deep 
baseboards.  8S 

Buying  Information  on  page  129. 

Architect:  Gary  Wolf,  Adams  &  Wolf  Architects,  Inc. 
Contractor  Wesley  Meyers,  Combined  Energy 
Systems,  Inc.  Photographs:  D.  Randolph  Foulds 
Regional  editor  Estelle  Bond  Guralnick 
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STEAM  WORKS 


Steamworks®  Wallpaper  Stripper  from 
Black  &  Decker,  that  is.  In  fact,  it  steams  off 
old  paper  three  times  faster  than  the  old- 
fashioned  way.  With  instant  steam,  at  just 
the  push  of  a  button. 

But  unlike  the  clumsy  rental  units 
you're  used  to,  Steamworks  has  an  easily 
refillable  water  tank.  And  it  doesn't  weigh  a 
ton.  Which  helps  you  do  what  you  have  to 
quickly,  with  less  effort  and  mess. 

So  if  you've  been  putting  off  changing 
the  paper  in  any  or  all  of  the  rooms  in  your 
house,  you  don't  have  to  any  longer. 
Because  Steamworks  is  going  to  make  the 
job  a  whole  lot  easier.  And  that's  quite 
wonderful,  indeed. 

For  more  information  on  wallpaper 
removal,  write  to:  Black  &  Decker 
Steamworks,  626  Hanover  Pike,  North  T2, 
Hampstead,  MD  21074 

#BUCK&DECKER 
STEAMWORKS* 


INTERIOR  DE 


HOMI 


BY 

REBECCA 
JERDEE 


atch  the  new  decorating  wave!  It's 
the  dusty  tones  of  the  '80s  and  splashing  our  hom 
clear,  luminous  hues.  Environmental  and  global  is? 
bringing  their  fresh  colors  to  our  doorsteps.  We'] 
ing  beyond  the  pale  of  grayed  pastels  to  live  witl 
ing  yet  lively  violet-blues.  Some  of  us  feel  rig] 
furnishings  awash  in  classic  black,  gold,  and  ivo: 
tones.  Other  folks  are  welcoming  in  the  outdoc 
fresh  green  and  floral  bright  garden  picks.  Pui 
rated  earth  shades  from  the  global  village  reflect  e 
i       nic  influences,  and  the  young-at-art  apply  exubera 
paint  box  colors  with  freestyle  abandon.  With  re- 
newed confidence,  we're  swimming  against  fash- 
ion's tide  of  trends.  Reflecting  our  true  colors,  we 
decide  which  hues  our  homes  will  wear. 
Jump  right  into  our  story;  the  color's  fine. 
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Look  skyward  for 

serene  colors.  For 

a  truly  restful 

room,  bring  the 

horizon's  blushing 

pinks,  soft  whites, 

and  ethereal 

blues  inside. 


Beyond  Dreamers 

*§-.«=*  i=»al«*       and  those 

who  make  peace  are  drawn  to 
the  tranquillity  of  blue  skies. 
For  them,  pink-tinged  sunsets 
sign  the  day's 
end  with 
pleasant  reas- 
surance and 
puffy  white 
clouds  set  them  to  dream- 
ing. To  bring  those  peace- 
ful, easy  feelings  into  your 
room,  paint  it  white  and 
set  the  breezes  blowing 
with  a  ceiling  fan.  Then, 
brush   the   walls   with 
soothing  yet  vivid  vio- 
let-blues (instructions, 
page  89).  Cast  a  sun- 
set glow  with  feather 
lamps  and  sail  away 
in  a  cloud-soft  bed. 

Buying  information, 
page  129. 
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The  souls  of  planners 
and     organizers     with 
homing  instincts  find  sol- 
id comfort  in  the  colors  of 
stone  and  wood.  If  you're 
the  classic  type,  you  build 
on  the  best  of  the  past, 
choosing   timeless   furnish- 
ings that  anchor  your  home 
to  the  familiar  course  of  his- 
tory. To  evolve  into  the  '90s, 
mellow  your  modern  white- 
whites  to  warmer  ivories  and 
dark  browns  to 
burnished   golds. 
For  toasty  fireside 
warmth,   paint  at 
least  one  wall  terra- 
cotta red.   You  neen't  make  the 
changes  all  at  once;  let  them  devel- 
op naturally  over  time.  After  all, 
Rome  wasn't  built  in  a  day. 

Buying  information,  page  129. 


Study  color  with 
the  ancients. 
Aging  whites, 
charcoaled  blacks, 
and  golden  hues 
warm  the  heart 
of  this  cozy 
getaway  space. 
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Shop  import 

stores  for  pure, 

international 

colors.  Bowls  of 

face  powders  at 

an  Indian 

marketplace 

inspired  painted 

serving  bowls  in 

this  dining  room. 


Global       Altruists     and 
^       as**       philanthropists 
will  love  this  decade's  saturated 
earth  tones  and  spicy,  new  interna- 
tional hues.  For  them,  color  is  a 
common  lan- 
guage that 
reaches  across 
all  boundaries. 
As  you  walk 
through  the 

open-air  market,  take  in  the 
colors  of  nutmeg,  curry,  and 
paprika.  (Make  a  note  to  re- 
place   those    harvest-gold 
and  avocado  cliches  with 
them.)  When  you  fill  your 
shopping  bag  with  table- 
ware for  your  generous 
and     hospitable     table, 
gather    shrimp,    coral, 
and  boysenberry  blue. 
Add  raisin  brown  for 
good  measure. 

Buying  information,  page  129. 
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Freestyle     For  extroverts  and  try-any thing-once  types:  Experi- 
ence the  joy  of  this  year's  hot,  new  free-fall  colors.  First,  clear  the  decks, 
painting  your  interior  white  (substitute  white  tile  for  a  painted  floor,  if 
desired).  Then,  create  a  "sky"  of  Aegean  blue.  Paint  second-     ^  ture  fhe  co|ors 
hand  or  unfinished  furniture  with  bright  orange,  hot  yellow,     of  ^  open  sky 

and  hot-air 

and  cool  aquamarine.  Finally,  anchor  the  room  with  black     bai'oons.  in  spite 

of  the  sizzling 

and  white  accents.  You'll  feel  the  power  of  pure  color  float-     action  colors,  the 

effect  felt  in  the 
ing  freely  in  an  airy  Space.      Buying  information,  page  129.  room  is  smooth, 

still,  and  buoyant. 


20  Years  Our  Gomfort 
as  Become  Legendary, 


The  Legend  Unfolds, 


Lane  Furniture  is  available  in  sofas,  sofabeds,  loveseats  and  recliners. 
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Over  the  years,  people  have  come  to  realize  that  there  are 
few  things  as  comforting  as  a  Lane  Rediner.  But  that  comfort  was  perhaps 
too  indulgent  not  to  share  with  one's  family  and  friends. 

That's  why  we  created  Action  Furniture-12  pieces  designed  to  work 
together  and  engineered  to  the  same  comfort  standards  as  our  legendary 
recliners.  Each  piece  is  crafted  to  support  the  body  in  pure,  pampering 
comfort.  And  Lane's  patented  mechanisms  assure  you  of  smooth,  silent 
and  efficient  operation  for  years  to  come.  Action  Furniture  is 
available  in  a  wide  assortment  of  fabrics  and  configurations.       x  ^Wtmtm 
But  no  matter  how  you  choose  to  put  it  together,  its  comfort     l^rl  ITC 
will  still  be  sweeping  you  off  your  feet  years  from  now.  Make  yourself  comfortable. 


Action  Furniture. 
What  legends  are  made  of. 


Comforter 

No.  7002 


Abbey 
No.  2650 


DUPONTVI 


For  a  dealer,  call  toll-free  1-800-447-4700. 
For  a  brochure,  write  Action  Industries,  Inc.,  Dept.  Lo50,Box  1627,  Tupelo,  MS  38802-3627. 


Add  Style,  Light  „ .  Liv  ability  I 


The  kitchen.  Because  this  is  one  of 
your  home's  most  lived-in  rooms, 
every  material  in  it  should  be 
beautiful.  And  function 
beautifully. 

Pittsburgh  Coming's 
PC  GlassBlock®  products  add  a 
spectacular,  luminous  dimension 
that  glows  by  day . . .  shimmers  by 
night!  But  they  do  more  than 
provide  dramatic,  magical  style. 
They  also  put  light  exactly  where 
you  need  it . . .  with  just  the  degree 
of  privacy  you  require.  And, 
they're  easy  to  keep  clean — 
so  important  in  the  kitchen! 

Let  Pittsburgh  Corning 
Show  You  How! 

For  a  free  copy  of  our  6-page  Idea 
brochure  packed  with  products 
and  designs  installed  with  our 
mortar  or  silicone  systems . . .  and 
the  name  of  your  nearest  distributor 
and  home  center,       K 
call  the  ■*-*** 

PC  GlassBlock® 
Products  Hotline: 
800-624-2120. 


Aid  Kitchen  •  Designer:  Janice  Patlee  •  DECORA "  Pattern, 
icated  windows  and  panels  are  available  in  some  markets. 


Pittsburgh  Corning  Corporation 

ssBlock'  and  DECORA-  are  registered  trademarks  ol 

-gh  Corning  Corporation. 


PITTSBURGH  CORNING 
)DUC 


itt 
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continued  from  page  88 
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To  paint  the  Amish  Split-Bars  quilt  shown  on  page  81, 
you'll  need  masking  tape,  a  carpenter's  level,  a  pencil,  a  l'/i- 
inch-wide  paintbrush,  and  flat  latex  wall  paints  (to  duplicate 
our  colors,  buy  the  Sherwin-Williams  paints  listed,  right). 
Step  1 :  With  a  light  pencil  and  a  carpenter's  level,  establish 
the  74-inch-square  perimeter  of  the  quilt  on  the  wall  (begin 
top  edge  8  inches  from  ceiling).  Draw  outer  border  lines  9 
inches  from  each  quilt  edge;  draw  inner  border  lines  3>/2 
inches  inside  outer  border  lines  (see  diagram,  right).  Then, 
divide  the  quilt  center  into  eight  6-inch-wide  vertical  bars. 
Step  2:  With  masking  tape,  carefully  mask  off  the  pink 
(SW1834)  outer  border  squares  and  inner  border  bars  (see 
diagram)  along  the  pencil  lines.  Press  the  tape  edges  tightly 
to  prevent  paint  from  spreading  into  adjoining  areas.  Leave 
loose,  for  easy  removal,  the  tape  edges  that  are  not  on  the 
pencil  lines.  Paint,  remove  tape,  and  allow  paint  to  dry. 
Step  3:  Using  the  procedure  in  Step  2,  work  the  following 
sequence:  Mask  off  and  paint  the  pale  blue  (SW1521)  verti- 
cal bars  of  the  quilt  center.  Then,  mask  off  and  paint  re- 
maining center  bars  with  periwinkle  (SW1814).  Paint 
periwinkle  outer-border  sections.  On  the  center  of  each  peri- 
winkle strip  of  the  quilt  center,  mark  off  l'/i -inch-wide 


COLOR  KEY 
I        I  SW  1521 
<        I  SW  1815 


I        I  SW  1647 
CD  SW  1834 


CZH  SW  1814 


strips  and  paint  them  pink.  Paint  yellow  squares  and  %- 
inch-wide  strips  on  each  side  of  the  pink  quilt-center  bars. 
Step  4:  With  raw  umber  paint,  paint  % -inch- wide  trim 
strips  around  the  quilt.  Note:  For  wall  painting  on  each  side 
of  the  quilt,  mark  off  6-inch-wide  strips  (top  and  bottom  as 
shown  on  diagram).  Paint  the  strips  alternately  with  peri- 
winkle (SW1814)  and  pale  periwinkle  (SW1815).  M 
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DECORATING 


Q  &  A 

Answers  to 

your 

questions 


ATTACKING  ALLERGIES  AT  HOME 

Q#  My  husband  and  I  just  re- 
•  turned  from  the  allergist  with 
our  4-year-old  son.  Do  you  have  any 
tips  for  decorating  a  bedroom  for  a 
child  who  is  sensitive  to  dust?  The  aller- 
gist gave  us  a  handout,  but  the  illustra- 
tions of  the  "ideal"  room  look  more  like 
a  hospital  than  a  home. 

A#  Try  these  ideas  to  make  a 
•  space  both  appealing  and  al- 
lergy-free. 

Keep  it  simple.  Sparse  doesn't  have 
to  mean  sterile.  Choose  furnishings 
with  bright,  sunny  colors  for  coziness. 
For  example,  use  a  white  dresser  to 
store  clothing,  add  a  brightly  painted 
iron  bed,  then  create  a  colorful  work 
space  with  a  folding  table  and  painted 
metal  folding  chairs.  (Many  doctors 
do  not  advise  upholstered  pieces.) 

Improve  the  outlook.  Cover  win- 
dows with  easy-to-wash  fabric  treat- 
ments or  roll-up  shades,  rather  than 
dust-drawing  blinds  or  shutters.  How 
about  a  simple  shirred  curtain  with 
washable  sheet  yardage  that  matches 
bed  dressings?  Or,  sew  a  simple  fabric 
panel  and  loop  it  over  a  decorative  rod 
as  a  swag.  Combine  these  treatments 
with  roll-up  shades  for  privacy. 

Watch  your  step.  Many  allergists 
feel  that  carpet  should  not  be  used  in 
an  allergic  child's  room.  In  this  case, 
you  can  opt  for  hardwood  or  easy-to- 
install  vinyl  squares  (which  can  be  in- 
stalled in  fun  patterns,  such  as  a  red- 
and-white  checkered  design).  If  your 
specialist  OKs  carpet,  replace  any  old 
carpet  and  use  foam  padding  under- 
neath. Vacuum  several  times  a  week 
with  a  good,  regularly  cleaned  vacu- 
um cleaner,  or  regularly  damp-dust 
hard-surface  floors. 

Corral  clutter.  Books,  magazines, 
and  knickknacks  are  real  dust  collec- 
tors. Use  bookcases  or  covered  chests 
rather  than  open  shelving. 


ADVICE  ON  ACCESSORIZING 

Qm  My  decorating  problem 
•  doesn't  involve  a  large  project 
or  a  make-over,  but  I  simply  need  help 
with  accessorizing  our  home.  We 
bought  new  living  and  dining  room  fur- 
niture, but  the  two  rooms  still  seem  un- 
interesting, somehow.  How  can  we 
bring  these  areas  to  life? 

Am  You're  right;  accessories  do 
•  act  as  a  room's  "jewelry,"  giv- 
ing it  a  punch  of  personality  and  piz- 
zazz. Here  are  some  tips  for  topping 
off  your  rooms: 


Get  personal  with  your  accesso- 
ries. Think  about  what's  important  to 
you.  If  it's  family,  by  all  means  use 
family  pictures  in  a  wall  grouping  or 
group  small  snapshots  on  an  end  ta- 
ble. What  do  you  collect?  If  you  love 
it,  show  it  off.  Books  are  always  a 
great  personal  touch. 

Look  around  in  art  museums,  gal- 
leries, or  poster  shops  to  decide  what 
artwork  you  prefer.  What  images  and 
colors  appeal  to  you?  Are  you  drawn 
to  landscapes?  Portraits?  Botanicals? 
Do  you  like  modern  graphics  in  vivid 
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colors  or  impressionistic  images  in  a 
softer  palette?  Once  you  decide  what 
you  like,  you  can  look  for  something 
in  your  price  range. 

Use  lighting  to  give  your  room 
added  sparkle.  Although  you  can 
build  in  track  lights  or  recessed  fix- 
tures to  highlight  artwork  or  wash 
walls  in  light,  don't  forget  the  easy, 
plug-in  variety.  For  instant  drama, 
you  can  tuck  a  canister  uplight  behind 
a  plant  in  a  corner  for  nighttime  flair, 
or  simply  add  a  clip-on  picture  light  to 
framed  art. 


Take  your  time  when  accessoriz- 
ing your  home.  In  general,  the  biggest 
mistake  is  to  buy  finishing  touches  in  a 
hurry.  If  you  do,  your  home  may  end 
up  looking  like  a  catalog  or  show- 
room, instead  of  a  place  that  warmly 
reflects  you  and  your  family's  special 
interests  and  personal  style.  Spend 
time  weeding  out  what  you  already 
have,  then  shop  around  for  things  that 
truly  delight  you.  (Don't  forget  all  of 
the  design  mail-order  catalogs  now 
available.)  The  best  advice?  Simply  let 
your  heart  lead  the  way. 


)irt  get  your  dander  up?  Fight  fire  with  fire.  Get  yourself  a 
)irt  Devil  vacuum.  Dirt  Devils  are  powerful  enough  to  take 
re  toughest  mess  to  task.  Yet  they're  so  fight  and  compact, 
ou  can  push  them  around  all  day  without  losing  your  cool, 
heck  out  the  Hand  VaC  with  its  unique  revolving  brush. 
he  versatile  UprighC  easy-to-stash  Broom  Vacf  or  portable 
in  Vacf  Treat  your  home  to  a  Dirt  Devil®  You'll  be  amazed 
low  good  the  place  looks  when  you  add  a     ~I\|^r# 
Duch  of  red.  See  your  Yellow  Pages  or  call    JKHJJ| 


-800-321-1134  for  a  retailer  near  you. 

P1991  Royal  Appliance  Mfg.  Co.  All  rights  reserved. 


® 
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OUT  OF  THE  DARK 

QA  year  ago  we  moved  into  a 
•  dungeon — a  country  house 
darkened  by  everything  from  carpeting 
to  paneling.  We  love  the  country  but  not 
the  darkness.  Help! 

Am  Take  cues  from  the  country- 
•  side  you  love  and  lighten  up. 
Here  are  some  ways  to  do  it: 

Uncover  the  windows  to  welcome 
the  natural  light.  If  privacy  isn't  a 
problem,  leave  as  many  windows  un- 
covered as  possible.  Otherwise,  use 
simple  window  coverings:  mini-blinds, 
lace,  or  tiered  curtains. 

Coat  the  paneling  with  white,  off- 
white,  or  pale  green  paint.  White  will 
give  your  spaces  an  old-fashioned, 
porchlike  quality.  A  pale,  cool  green 
will  soothe  paneling  and  give  it  an  En- 
glish country-garden  look.  Other  pas- 
tels, such  as  pink  or  pale  blue,  will  also 
give  you  the  airier  look  you  desire. 

Pull  up  the  carpet.  If  you're  lucky 
enough  to  have  hardwood  floors, 
bring  them  out  of  hiding.  Wood  floors 
appear  lighter  and  considerably  more 
countrified  than  carpeted  floors.  For 
floors  with  less  appealing  surfaces, 
cover  up  with  painted  finishes,  rush 
matting,  or  sisal  area  rugs.  Or,  recar- 
pet  with  a  neutral,  level-loop  design. 
Toss  some  bright  area  rugs  on  top. 

LIFE  IN  THE  SINGLE  LANE 

QI  live  alone  in  a  small  rented 
•  apartment  I'm  not  allowed  to 
paint  the  walls  and  it  seems  as  if  I  al- 
ways need  more  space.  Do  you  have  any 
clever  ideas? 

A  Here  are  a  couple  of  thoughts: 
•  Cut  down  on  your  cloth- 
ing. With  closet  organizers,  hangers, 
and  baskets,  arrange  all  of  your  cloth- 
ing from  undergarments  to  overcoats 
within  the  closet.  Use  the  space  not 
taken  up  in  the  room  by  a  bulky  dress- 
er for  luxury — exercise  equipment,  a 
television,  or  a  comfortable  chair. 

Supply  yourself  with  a  desk 
stacked  high  with  shelves,  a  compact 
clock/telephone/radio,  and  a  small 
garden  of  plants  on  the  windowsill. 
Dry-mount  an  oversize  poster  for  a 
high-impact,  low-cost  wall  ornament. 

Write  to  DECORATING  Q  &  A, 
Better  Homes  and  Gardens®,  Dept  ID, 
1716  Locust,  Des  Moines,  IA  50336. 
Materials  cannot  be  returned.  M 
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Richer  than  Kins  Tut's  Treasure. 


Chips  Ahoy!  Selections  Chocolate 
Chunk  Pecan 

cookies— a  wealth 
of  pecans  and 
chocolate. 


Chips  Ahoy! 

$ete00QS 


Chunkier  than  the  Rock  of  Gibraltar* 

Oatmeal  Chocolate  Chunk  —nuggets 
of  rich  chocolate 


r  Chips  Ahoy! 

^elections 


nestled  in  an 
old-fashioned 
oatmeal  cookie. 
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$75,000 

IN  CASH  AND 
MERCHANDISE 


f  you've  turned  a  beast  of  a  room 
into  a  beauty,  we'd  love  to  see 
your  decorating  work  of  art. 
Whether  you've  finished  a 
complete  makeover  or  facelifted  a 
space,  your  efforts  may  be  prize- 
winning  material! 

The  Home  Furnishings  Council, 
an  association  of  home  furnish- 
ings manufacturers,  is  joining  with 
Better  Homes  and  Gardens® 

to  make  this  Contest  bigger  and 
better.  The  Council's  primary 
ifunction  is  to  act  as  an  infor- 
mation bridge  between  the  furn- 
Ushings  manufacturer,  the  retail 
store  and  you. 

For  more  details 
see  pages  94  &  95 
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Nuttier  than  Eskimos  in  the  Amazon, 

Chocolate  Chunk 
Walnut  cookies— 
burstins  with 
freshly-cracked 
walnuts. 


pr         QripsAhoy! 

Selections 


™k 


More  chips  than  Silicon  Valley, 

Chunky  Chocolate  Chip— the  ultimate 
chocolate  chip 
experience. 
Dangerously 
Delicious 


Plug  It  In. 


CONTEST 


CONTEST 
DETAILS 

Our  judges  are  looking  for  imaginative 
ideas,  a  good  sense  of  style  and  color, 
and  a  pleasing  blend  of  elements. 

There  are  three  Best-of-Contest  awards, 
including  one  grand  prize  winner  and 
two  runners-up,  plus  winners  in  each  of 
the  seven  Divisions  listed  on  the  entry  form 
on  page  95. 

If  you  should  win  any  of  the  magazine 
awards  and  you've  used  furnishings  from 
one  of  the  Home  Furnishings  Council 
members  you  will  receive  an  additional 
cash  prize  of  $1 ,000  from  the  Council.* 
See  official  Contest  rules  for  more 
information.  A  listing  of  all  the  Council 
members  will  be  included  in  the 
Decorating  Contest  Entry  Packet. 

In  addition,  there  are  more  cash  and 
merchandise  awards  from  Contest 
co-sponsors  when  you  use  their  products 
in  your  redecorating. 

These  prizes  void  in  Arizona,  Maryland  ond  Vermont. 


$14,500  in  Manufacturer 

Cash  Awards  Plus  Generous 

Merchandise  Awards, 

Each  of  the  following  29  companies  is  o 

ffering  a  $500  cash  award  for  the  best  use 

of  its  product  in  a  decorating  project.   Please  note  that  Waverly  Fabrics  is  giving  two 

new  special  awards.   See  official  rules  f 

jr  judging  details.     (These  prizes  void  in 

Arizona,  Maryland  and  Vermont.) 

The  Atrium®  Door  &  Window  Company 

Minwax®  Wood  Finish,  Minwax® 

Bossed  Furniture 

Polyurethane,  Polyshades®, 

Bernhardt  Furniture 

WoodSheen®,  and  WoodSheen® 

Congoleum  Corporation 

Frosted  Stain  and  Finish,  Watco® 

Duette  Window  Fashions — 

Danish  Oil  Finish,  Pastels™  Wood 

Hunter  Douglas 

Stain,  and  Helmsman®  Spar  Urelhone) 

Eisenhart  Wallcoverings 

Oneida  Silversmiths 

Howard  Miller  Clocks  &  Curios 

Pennsylvania  House  Furniture 

M.I.  Hummel  Rgurines,  Manufactured 

Philips  Lighting  Company 

byW.  Goebel  Porzellanfabrik, 

Pier  1  Imports 

Roedental,  Germany 

PC  GLASSBLOCK®  Products 

imperial  Wallcoverings 

Rubbermaid®  New  Designer  Bath 

Kirsch — Drapery  and  Curtain  Rods; 

Collection 

Roller,  Pleated  and  Woven 

Rubbermaid®  New  Con-Tact®  Brand  Trims 

Wood  Shades;  Mini,  Wood  Slat  and 

Rubbermaid®  Outdoor  Casual  Furniture/ 

Vertical  Blinds;  Toppers 

Alliberf®  Outdoor  Casual  Furniture 

Lane  Cedar  Chests 

Stanley  Furniture 

Lane  Recliners 

Thomasville  Furniture  Industries 

Lenox  China  and  Crystal 

Waverly  Fabrics — Wallcoverings — 

Lexington  Furniture  Industries 

Home  Fashions 

Mannington  Gold™  Sheet  Vinyl  Flooring 

WEAR-DATED  CARPET  BY  MONSANTO 

Minwax®  Company,  Inc.,  Manufacturers 

Woodfinisher's  Pride  Stripping  Gels 

of  Wood  Finishing  Products  (Including 

continued  on  poge  95 
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DECORATING  CONTEST 
ENTRY  PACKET  ORDER  FORM 

POSTMARKED  MO  LATER  THAN  JULY  1,  1991. 

PLEASt  DO  NOT  SEND  PHOTOS  OR  PROJECT  PLANS  WITH  THIS  PRELIMINARY  ENTRY  FORM. 
SEND  ONLY  ONE  PRELIMINARY  ENTRY  BLANK  PER  FAMILY. 

Allow  six  weeks  lor  delivery  ol  final  entry  packet.  Entrant  must  be  1 8  years  or  older;  void  where  prohibited. 
The  $2.00  charge  is  being  waived  lor  residents  of  Vermont,  Arizona,  and  Maryland.  Otficiol  contest  rules 
(excluding  other  entry  materials)  ore  available  at  no  charge  upon  request. 


Send  $2.00  for  POSTAGE  AND  HANDLING  TO: 


Better  Homes  and  Gardens5/  Home  Furnishings  Council 

DECORATING  CONTEST 

P.O.  Box  9256 

Des  Moines,  IA  50306 

NAME 
ADDRESS 

an  state  zip 

Be  sure  to  check  the  box(es)  that  best  describes  the  project(s)  you 
plan  to  complete  in  1991. 

□  1.  Living  room 
J  2.  Dining  room 

U  3.  Master  bedroom/bath 

□  4.  Child's  bedroom/ployroom/sludy 

□  5.  Outdoor  room:  porch/patio/deck/sunroom 

□  6.  Family  roomAitchen 

□  7.  Whole  house  redecorating 


continued  from  page  94 

Waverly  will  give  $2,000  for  the  best  overall  use  of  Waverly  coordinated  products  in  a 
room  (fabrics;  wallcovering).  Also,  Waverly  will  give  an  extra  S500  award  for  the  best  use 
of  fabrics  in  a  bedroom  and/or  bath,  kitchen  and/or  dining  room  or  living  room. 

Whirlpool  and  Slouffer's  are  joining  together  to  offer  the  grand  prize  winner  a  Whirlpool 
no-frost  model  EVT  50NXW  upright  freezer  stuffed  with  Slouffer's  frozen  entrees\side 
dishes. 

AN  EXTRA  AWARD! Visa  will  award  cash  rebates  of  up  to  $500  to  a  maximum  of 
one  entrant  in  each  of  the  seven  Contest  Divisions.  To  be  eligible,  the  entrant  must:  1 )  use 
his/her  Visa  card  to  purchase  at  least  one  of  the  items  used  in  redecorate  for  the  Contest, 
and  2)  be  chosen  by  6H&G®  as  one  of  the  top  ten  entries  in  the  applicable  Division  and 
Category.  Within  each  Division,  a  rebate  of  up  to  $500  for  all  purchases  charged  on  Visa 
for  the  redecoration  will  be  awarded  to  the  highest  ranking  eligible  entrant  in  Category  A. 
If  no  eligible  entry  exists  among  the  top  ten  entrants  in  this  Category,  eligible  entries  in 
Categories  B  and  C  may  be  considered.  See  official  Contest  rules  for  eligibility  ond  prize 
award  details. 


VISA 


Pay  for  your 
purthases  with  Visa® 
and  qualify  for  extra 
awards! 


HOW  TO  ENTER: 

1 .  Send  for  Contest  Rules.  We'll  send  you  complete  details,  along  with  our  official  entry  form 
when  you  send  for  the  Decorating  Contest  Information  Packet.  Don't  watt  to  receive  your 
final  entry  form  before  you  start  your  decorating,  because  it  takes  a  long  time  to  do  a  project. 

2.  When  Your  Project  is  Completed.  Send  us  the  final  entry  form  along  with  before  and  after 
photos  ond  all  receipts  that  could  make  your  project  a  winner!  AD  final  entries  must  be 
postmarked  by  November  1, 1991. 

3.  The  Winners.  We  will  notify  all  winners  by  moil  and  publish  a  selection  of  winners  in 
spring  1992. 


TM 
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Now  there's  a 
new  way  to  plu£ 
into  freshness. 
New  Glade 
Plug-Ins 
Potpourri. 


< 


AJVIE 


BY 

JOAN  McCLOSKEY 
AND 
WILLIAM  L.   NOLAN 


Buying  Information, 
page  129 


earching  for  a  new  house  that  suits  your  fancy  and  your 
pocketbook?  Take  heart;  affordable,  eye-pleasing  homes  are  still 
being  built  in  all  parts  of  the  country.  To  help  make  your  search 
easier,  Better  Homes  and  Gardens®  met  with  the  National 
Association  of  Home  Builders  and  Professional  Builder  and 
Remodeler  magazine  to  judge  a  recent  design  competition  for  home 
builders.  After  the  judging,  we  singled  out  the  top  entries  in  the 
Affordable  Housing  category  to  give  you  some  inside  tips  on  what's 
available  in  cost-conscious  new  homes  coast  to  coast.* 
*Home  prices  quoted  were  current  at  time  of  photography. 


What  qualifies  a* 
affordable? 


Housing  costs  and  wage! 
vary  widely  around  thai 
country,  so  prices  that  an 
affordable  in  one  area   j 
may  not  be  in  another. 
Here  are  a  couple  rules  < 
thumb  to  help  define 
affordability  for  your    j 
locale:  Prices  for 
affordable  new  homes 
should  be  no  more  than 
the  median  price  for  new 
housing  in  your  communr 
(for  examples,  see  figurn 
accompanying  each  entry 
on  the  following  pages) 
you're  a  first-time  buyer* 
with  no  equity  to  apply/ 
they  also  should  be  no 
more  than  three  times 
your  household  income 
(the  maximum  mortgage! 
amount  your  lender  is 
likely  to  allow). 

continued  on  page 
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Mannington  Gold 
Stands  Up  To 
3,000  Lbs./Sq.  In. 


For  Tons  Of 
Shine/Sq.  Yd. 

Guaranteed. 


_     ISO 


Wearing  high  heels  can  put 
3,000  lbs.  per  square  inch 
oi  pressure  on  your  vinyl 
floor.  That's  enough  to  put 
a  permanent  dent  in  other 
vinyl  floors— including 
Armstrong's5''  best  floors— 
but  it  carit  touch  the  beauty 
of  Mannington  Gold.  So 
Mannington  Gold  looks  new 
longer.  We'll  even  back  that 
up  with  a  "No  Questions 
Asked"  free  replacement 
guarantee*  * 

Mannington  Gold.  When  it 
comes  to  performance,  we 
can  handle  the  pressure. 


A  Shining  Example  Of  What 
A  Floor  Should  Be™ 

*  Armstrong  Designer  Solaria 
**See  your  retailer  for  details 


Fontana,  California 

Selling  price  for  this  house:  $132,990 

Median  price  for  new  housing  in  this  area:  $140,000 


ou  thought  affordable 
meant  bare-bones?  Look  again;  the 
country  charms  in  this  three- 
bedroom  ranch  will  turn  heads  in 
any  neighborhood.  Handsomely 
detailed  gables  stairstep  toward  the 
street,  leading  you  to  the  shed- 
roofed  entry.  No  boxy  cubicles 
inside,  either;  the  main  rooms 
stretch  front  to  back,  sharing  light 
and  space  via  windowlike  cutouts. 

The  elongated  plan  allows  ample 
space  for  outdoor  living  areas  on 
two  sides  of  the  house,  creating 
easy  access  from  the  main  rooms. 

r~ 


house  for  your  money 


.irepl 

omportmented  master  bath 
and-her  wardrobe  closets 


Wide  clapboard  siding,  rustic  trim,  and  a 
stuccoed  chimney  give  this  house  a  hefty 
helping  of  country-cousin  charm.  (Note:  garage 
doors  and  driveways  have  been  omitted  on 
some  units  while  they're  used  as  models.) 


Guests  enjoy  views  of  the  garden  and 
conversation  with  the  cook  via  an  interior 
cutout  in  the  dining  area. 


The  compact  plan  saves  land  costs. 

Strategically  placed  closets  and 

baths  buffer  noise  between  quiet 

and  active  areas;  an  angled  hall   <C, 

adds  privacy. 


1,245  square  feet 

Architectural  design:  LA.  Young  &  Assoc  Interior 
design:  Two's  Company  Interiors.  Developer: 
Russell/Packard  Development,  Inc.  Photographs:  Robb 
Miller  Photography 
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TUrnToPierl 
For  Exclusive 
Spring  Coverage. 

It's  the  season  premiere  of  Pier  1  's 
colorful  new  pads,  pillows,  win- 
dow toppers  and  shower  curtains. 
100%  cotton  fabrics  in  romantic 
florals,  traditional  prints  and  con- 
temporary designs.  And  with  our 
fabric-by-the-yard  program,  you 
may  order  most  patterns  to  coordi- 
nate with  other  pieces.  Sleeper/ 
sofa  only  available  in  winter- 
green  fabric.  $349.99.  For  the 
Pier  1  nearest  you  or  to  order 
our  Idea  Book,  just  call 
1-800-447-4371. 


*=    o    rt 
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Main  S*r< 


t  cost  $38,000  less  than  median 
priced  houses  in  the  area,  but  this 
roomy  two-story  in  Torrington, 
Connecticut,  says  home  in  a  big 
way.  Tall  windows  flank  a  broad 
front  veranda;  an  attached  garage 
at  one  end  balances  the  gabled 
wing  at  the  other.  A  bridgelike 
balcony  overlooks  the  living  room. 


Small-pane  windows,  clapboard 

siding,  and  a  two-story  front  bay  link 

the  "Eaton"  with  the  architectural 

traditions  of  Main  Street  America. 


100 


Torrington,  Connecticut 

Selling  price  for  this  house:  $151,900 

Median  price  for  new  housing  in  this  area:  $190,000 


m& 


^FILTER  CIG*BETrES_jjjj 

9 

Marlboro 

LIGHTS 


LOWERED 


100's 

TAR  &  NICOTINE 


.FILTER   CIGARETTES   I 


'II, 


anooro 


100 


s 


SURGEON  GENERAL'S  WARNING:  Smoking 
Causes  Lung  Cancer,  Heart  Disease, 
Emphysema,  And  May  Complicate  Pregnancy. 


house  for  your  money 


Walk-in  cIoj 
Formal  dining  room 
Separate  shower  and  tub  in 
the  master  bath 
Powder  room 
U-shaped  kitchen 


\y\ — C 


Square  footage  for 
the  "Eaton"  and  its 
neighbors  is 
modest,  but  their 
handsomely  gabled 
and  dormered 
exteriors  create  an 
impressive 
streetscape  that 
rivals  those  in 
pricier  subdivisions. 


Minimal  interior  walls  let  the 
main-floor  rooms  borrow  space 
from  one  another.  The  upstairs 

hall  is  a  bridge  spanning  the 
vaulted  living  room  and  entry. 


1 ,6 1  2  square  feet 


Archilect/lond  planner:  Victor  A.  Mirontschuk,  AtA, 
EDI  Architecture/Planning.  Inferior  design:  Mary  Pot 
Tuzio,  Merchandising  Concepts.  Builder:  Garrett 
Homes.  Photogrophs:  Dalia  Photo/Video 


<7 


SECOND  FLOOR 


To  order  Home  Man  No.  19167, 
see  page  203. 
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IT  ONLY  TASTES 
EXPENSIVE. 


b  a.  e 

SES 


The  Flavor  of  Old  Spain 


Tucson,  Arizona 

Selling  price  for  this  house:  $92,900 

Median  price  for  new  housing  in  this  area:  $130,000 


igh  style  in  the  Sunbelt 
for  less  than  $100,000?  It's  all  part 
of  the  deal  when  you  buy  this 
elegantly  sculptured  ranch  in 
Tucson.  You  also  get  columned 
porticoes  front  and  back,  10-foot- 
high  ceilings  in  main  rooms,  and 
two  bedroom/bath  suites  separated 
by  a  spacious  tiled  foyer.  Move 
into  the  "Cochise"  and  enjoy  your 
own  desert  resort. 


Deep  canopies  dramatize  the 

window  areas  while  fending  off  sun 

and  glare.  Corbeled  edges  add  rich 

shadow  lines  under  the  canopies  and 

along  the  eaves. 


More  house  for  your  money 


ransorn-to 
Attached  double  garage 
l>  iilt-in  breakfast  nook 
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Room  by  room,  the  plan  is 

remarkably  spacious  despite 

its  modest  overall  dimensions. 

The  secret:  short  hallways  and 

strategic  placement  of  the 

entries,  baths,  and  kitchen. 

1,298  square  feet 


Architect/land  planner:  Leland  D.  Iverson,  Iverson- 
Wilkinson  Architects.  Interior  design:  Lefty  Rozell, 
Oesignworks,  Inc.  Builder/developer:  Del  Webb  Home 
Construction,  Inc.  Photographs:  Leland  D.  Iverson 
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Most  cooks  would  rather  spend  time  simmering  and  bak- 
ing than  brushing  and  scouring.  Which  is  why  Tappan 
created  the  Upswept  Gas  Range.  The  easiest-to-clean  gas 
range  ever  made.  Its  revolutionary  one-piece  curved  cook- 
top  and  trameless  glass  control        ~a  panel  eliminates 
cracks,  crevices-*  ■  ~  ^^and  unsightly  vents 

that  make  :jBL         ^L  other  gas  ranges  hard  to 
European-style  sealed  gas  burners  keep  spills  and  splatters  on  top  .of  the'  \J|  P^.  range,  where  they 

jp  fast.  A  banquet-sized,  automatic  self-cleaning  oven  cleans  itself  when  the  -  Wm!F  Poking 's'done-.  And  the  bottom 
ie  drawer  completely  removes  for  easy  sweep-up  underneath .  So  no  matter  what  klfa'of  meals  you  create  or  how  much  of 

You'll  Never  Have  To  Br  nsh 
Between  Meals  Again. 

syou  make  creating  them,  you'll  clean  up  fast  with  nothing  more  than  an  ordinary  sponge.  The  Tappan  Upswept  Gas  Range. 
sion  crafted  for  people  who  love  to  cook.  By  people  who  feel  the  same.  Just  to  make  sure  you  never  brush  between  meals 
Compare  Tappan  to  all  the  rest,  and  you'll  see  why  it's  the  easiest-to-clean  gas  range  ever  made.  For  free 

flfch       call  toll-free  1-800-537-5530. 


^ 


Tftppnn 


Precision  Cooking  Machines' 


©  1991  White  Consolidated  Industries,  Inc. 


A 
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-Faced    Federal 


Olney,  Maryland 

Selling  price  for  this  house:  $207,450 

Median  price  for  new  housing  in  this  area:  $294,450 


ast-coast  tract  housing  often 
follows  a  formula:  brick-veneered 
boxes  with  traditional  trim.  The 
developer  of  this  Maryland  row 
house  adopted  a  different  tack:  to 
gain  more  intriguing  interior  spaces 
without  boosting  the  total  cost  of 
the  house,  he  substituted  clapboard 
for  brick  veneer.  This  made  room 
in  the  budget  for  more  imaginative 
floor  plans  and  richer  detailing 
inside  and  out.  Result:  traditional 
flair  that's  easy  on  your  budget. 


More  house  for  your  money 


c 
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•replaces 
family  room 


Architect;  Chris  Lessard,  The  Lessard  Group.  Interior 
design:  Lolito  Dirks,  Possibilities  for  Design,  Inc. 
Builder/developer:  Kettler  Foriines.  Land  planner:  J. 
Dougherty  Company,  Inc.  Photographs:  Alan  Goldstein 
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A  cordless  phone  doesn't  have  tp^ound  like  this. 


Not  if  you've  got' one  of  the  AT&T  Cordless  5000  Series. 

Our  Clarity  Plus™  sound  technology  virtually  eliminates  the  sound 
effects  and  static  heard  on  some  cordless  phones.  So  you  can  have  a 
cordless  phone  that  won't  get  in  the  way  of  your  conversation. 

We  think  you'll  agree — the  difference  is  uncanny 


T&T  5000  Series 


ble  at  AT&T  Phone  Centers  and  other  retailers. 

1(61991  ATsT.  All  rights  reserved. 


AT&T 

The  right  choice. 


>  . 
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Budgef-Sl-rel-ching   Ranch 


Austin,  Texas 

Selling  price  for  this  house:  $79,900 

Median  price  for  new  housing  in  this  area:  $125,900 


he  architect  for  the  "Tyler" 
literally  cut  comers  to  hold  down 
costs;  all  jogs  in  the  exterior  walls 
were  eliminated  except  for  the 
entry  niche.  This  simplified  the 
roof  framing  and  foundation  work 
and  allowed  an  unusually  roomy 
plan  without  running  up  the  price. 
Broad  eaves  and  a  gabled  porch 
lend  architectural  interest  outside;  a 
split-level,  vaulted  main  room 
banishes  boxiness  inside. 
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change  of  scenery 

with  the  latest  design 

from  Classic  Traditions. 

own  &  Country  tv/in 

corijforter,  $85.  Tv/in 

sheet  200-thread 

count,  $45.  Drape,  84' 

long,$67.Blouson 

valance,  $35 


m 


j'll  feel  right  at  home 
h  Classic  Traditions. 


* 


CLASSIC  TRADITIONS 


tRenney  Fashion  comes  to  lifesw 


■  -.'3S<=.  nawai!  a 


lade  in  U.S.A.  I 1991 .  JCPenney  Co..  Inc. 


Village  Charm,   City  Sci 


Inglewood,  California 
Selling  price  for  this  house:  $115,000 
Median  price  for  new  housing 
in  this  area:  $172,400 


he  crisp,  clean  geometry  of 
this  sun-drenched  subdivision 
would  look  right  at  home  on  the 
Italian  Riviera,  but  it's  actually  in 
suburban  Los  Angeles.  How  can 
units  this  affordable  get  built  in 
such  a  pricey  area?  The  city  fathers 
wanted  more  housing  for  modest- 
income  families,  so  they  gave  the 
developer  a  good  deal  on  the  land. 


Tucking  parking  underground  saved 

room  for  sun-splashed  squares  and 

lanes,  and  helped  keep  the  tightly 

clustered  homes  no  taller 

than  2V?  stories. 
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Methylene  CMoride  Strippers  Are  So  Dangerous, 
TheyMaySoonBe  Banned. 

It's  extremely  difficult  to  use  methylene  chloride  strippers  safely.  Soon,  it  may  be  impossible  to  use  them  at  all.  Because  of  the  dange 
to  you  and  the  environment,  these  strippers  may  soon  be  banned.  But  now  there's  new  Woodfinisher's  Pride™  Stripping  Gels,  whicr 
faster  and  safer  than  methylene  chloride  strippers  and,  unlike  other  "safe"  strippers,  this  stuff  actually  works  in  30  minutes  or  less  on 
finishes.  In  side-by-side  consumer  tests  people  preferred  Woodfinisher's  Pride  more  than  2  to  1  over  Formby's*  and  Strypet 

The  gel  formula  doesn't  dry  out  quickly  so  you  can  coat  and  strip  an  entire  piece  in  two  steps.  This  makes  the  overall  job  faster  thar 
patchwork  process  of  traditional  strippers.  And  Woodfinisher's  Pride  works  without  the  personal  dangers  or  environmental  hazards 
methylene  chloride. 

iyj.,I..LI[ll.[ilL.LIJllL.y.ll.ll..l.L.L.||.IJI..L..I.Il.lllil..LJJJ.,.J 


*_ 


^lew  biodegradable  Woodfinisher's  Pride  comes  in  two  specially  formulated  gels,  one  for  paint 
1  one  for  vamish  and  clear  finishes.  Both  give  you  the  performance  you  need  to  strip  quickly 
1  easily.  Soon,  methylene  chloride  strippers  may  be  banned.  Tntrrirhirnnrr'NLs* 

what?  Now  there's  Woodfinisher's  Pride.  For  more  information     JlinAXIUClIlgl>e!W 

i  800-45-pride  WOODFINISHER'S  PRIDE 

TheFastest  Way  To  Restore  ThePast 


-PRIDE 

-VaBMSH-STOIPPrNnGEL  _ 


Rosamond,  California 

Selling  price  for  this  house:  $106,990 

Median  price  for  new  housing  in  this  area:  $111,000 


lder  houses  tug  our  hearts  with  a 
deep,  abiding  sense  of  shelter.  So  does  this 
spanking-new  ranch  in  northern  California.  Its 
broad  eaves,  square-pane  windows,  and  rustic 
brick-and-stucco  exterior  say  "Welcome  home, 
everybody."  Inside,  sunny  bays  front  and  back 
invite  you  to  enjoy  their  creature  comforts. 


Wide  cornices,  rough-textured 
stucco,  brick  trim,  and  sculptural 
niches  in  the  gables  give  this  home 
an  air  of  solid,  sturdy  comfort. 

The  master  suite  occupies  its  own 

wing  at  the  back  of  the  house. 

Finish-later  space  in  the  garage 

could  become  a  den  or 

fourth  bedroom. 

1 ,30 1  square  feet 


Architect:  Peter  Laden,  AIA.  Interior  design:  Two's 
Company  Interiors.  Builder/developer:  West  Venture 
Development  Company.  Land  planner:  L  Bruce 
Nybo,  Inc.  Photographs:  Robb  Miller 


YOUR  HEAD  IS  P0U  N  Dl  NG,  YOU  R  PULSE  IS  RACINI 
AND  YOU'RE  BREAKING  OUT  IN  A  COLD  SWEAT., 


F  IT'S  A  HEART  ATTACK,  CALL  911. 


IF  IT'S  A  REMODELING  JOB,  CALL 
PELLA.  1-800-524-3700. 


9  order  Home  Man  No.  19164, 
ee  page  203. 

>quare- 
ihootin'   Re 

Jacksonville,  Florida 

elling  price  for  this  house:  $73,900 

Median  price  for  new  housing  in  this  area:  $98,090 


onsidering  what  you  get,  the  price  on 
his  Florida  ranch  is  more  than  fair.  It's  a  simple 
natter  of  geometry:  When  you  subtract  the 
»arage,  the  floor  plan  is  almost  square,  which 
neans  it  encloses  the  maximum  square  footage 
x>ssible.  Wide  arches  and  a  vaulted  ceiling  add  to 
:he  roominess  inside.  Factor  in  a  simple-shape 
bundation  and  roof  structure,  and  you've  gained 
a  whole  lot  of  living  space  for  the  money. 

More  house  for  your  money 
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Weathered  brick,  multipaned  sashes, 
and  a  room-size  bay  window  extend 
a  traditional  welcome  out  front.  The 
entry  nestles  into  a  sheltered  niche. 

Intimately  scaled  bedrooms  and 

formal  areas  cluster  on  two  sides 

of  the  dramatic  central  living 

space.  Small  wings  in  back 

shelter  an  open  porch. 

1,439  square  feet 


Architectural  design:  Vic  Apisukh.  Builder/developer: 
Panitz  &  Co.,  Chartered.  Photographs:  Kothleen 
McKcmie  Photo  Works 
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Remedy  the  classic  symptoms  of  remodeling  with 
Pella!  With  windows  and  doors  built  to  reassuringly 
high  standards,  and  with  Certified  Pella  Contractors 


whose  work  we  ourselves 
stand  behind*  Rest  assured, 


Free  full-color  Pella  idea  booklet. 

Call  1-800-524-3700  toll  free  or  mail  in  this  coupon. 
Name 


Pell 


th; 


a  means  more  man  an 


ounce  of  prevention. 


Address 

City 

Zip 


.State 


. Phone 


I  plan  to:  □  build  □  remodel  □  replace 
Mail  to:  Pella  Windows  and  Doors.  Dcpt.C002El, 
too  Main  Street.  Pella.  1A  50219.  Also  available 
throughout  Canada.  Japan  and  Australia.  Coupon 
answered  in  24  hours.  ©1991  Rolscrccn  Company 
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BUILT    TO     IMPOSSIBLY     HIGH    STANDARDS.     OUR     OWN. 


ONLY  ONE  IRON  HAS  THE  GUTS  Til 


Steam  chambers  of  three  leading  competitive  i 


To  order  Home  Man  No.  19173,  see  page  203. 


** 
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Patterned 
On  the  Pa 

Simpsonvitle,  South  Carolina 

Selling  price  for  this  house:  $79,000 

Median  price  for  new  housing  in  this  area:  $125,000 


harming,  isn't  it?  This  south-coast 
cottage  proves  you  needn't  pay  through  the  nose 
for  a  house  that  captures  your  fancy;  budget- 
minded  design  that  worked  in  Grandma's  day  still 
makes  sense.  For  example,  putting  a  bay  window 
and  a  porch  out  front  added  lots  of  down-home 
friendliness  without  boosting  foundation  costs. 


Period  charms  abound  in  this  simple 
cottage:  gingerbread  trim  in  the  roof 
peak,  a  weathered-brick  foundation, 
a  lattice-skirted  porch. 

The  plan  is  a  compact  rectangle 

that  fits  easily  on  narrow  lots. 

Bedrooms  share  an  L-shaped 

center  hall  that  offers  maximum 

privacy  outside  the  family  bath. 

1,278  square  feet 

Architect:  Michael  McMillan,  AIA. 
Builder/developer:  Rayburn  Home  Construction  Inc. 
Photographs:  Terri  Russell 
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KE  IRONING  EASIER. 


Thafs  right,  the  Norelco."  With  a  bigger  steam 
chamber  inside,  Norelco  E-Z  Steam™  Irons 
give  you  more  steam.  And  that  means  less  work. 

In  fact,  our  E-Z  Steam  Plus™  delivers        / 
up  to  75%  more  deep-penetrating  steam    A 
than  the  leading  iron.  k 

What's  more,  our  state-of-the-art  m 

steam  system  lets  you  adjust  the  steam 
power  for  different  fabrics.  With  steam 
that  lasts  and  lasts  without  constant  refills. 

So  why  settle  for  anything  less? 
Norelco  makes  ironing  easier.  And 
we've  got  the  guts  to  prove  it. 

CjNoreico 

We've  taken  the  wrinkles 
out  of  ironing. 


e/co  E-Z  Steam  Iron 


O  !991Nore/co  Consumer  Products  Co.. 


(vision  of  North  American  Philips  Corporation,  Stamford,  CT.  06904 


To  order  Home  Man  No.  19190, 
page  203 


Wc 
Tradif-ii 


jr-Wis< 
nal 


Albany,  New  York 

Selling  price  for  this  house:  $129,000 

Median  price  for  new  housing  in  this  area:  $133,000 


^fe»-ffordability  continues  to  pay  dividends 
long  after  you  move  into  the  "Aberdeen"  because 
its  annual  energy  bill  totals  just  $486  a  year. 
Under  that  crisply  styled  traditional  exterior,  2X6 
exterior  walls  offer  extra  space  for  insulation,  and 
an  air-infiltration  blanket  of  polycellular  foam 
minimizes  heat  leaks  throughout  the  frosty  New 
England  winter. 


More  house  for  your  money 

• 

• 
• 

tmmAdMi^d^gjmMii^j^ 

Clean  lines  and  good  proportions  give 
the  "Aberdeen"  its  timeless  appeal.  The 
entry  recesses  into  a  gently  arched 
niche  that  echoes  the  front  window. 


Try  topping  this  family-savvy 
plan:  a  main-floor  laundry  and 
master  suite,  a  separate  suite  for 
kids  and  guests,  and  a  roomy 
eat-in  kitchen. 

1 ,4  2 1  square  feet 

Architects:  Britten  Lee  Perkins,  AIA,  EDI 
Architecture/Planning.  Interior  design:  Marion 
Michaels  Interiors.  8uildei/developer:  The  Michaels 
Group.  Photographs:  Michael  Gollitelli 
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GARDENING 


BY  JANE  AUSTIN  McKEON 


■naven  the  worst  landscaping 
problems  can  have  fairy-tale  endings. 
In  desperate  need  of  a  face-lift,  this 
California  bungalow  {above)  was  the 
ugly  duckling  on  the  block  before  a 
landscape  designer  transformed  it  into 
the  neighborhood  swan. 

Bogged  down  by  a  swampy  front 
yard  after  every  rain,  the  owners  were 
unable  to  grow  anything  but  a  thread- 
bare lawn  and  a  few  scraggly  shrubs. 
A  dry  creek  now  channels  the  runoff, 
and  regrading  created  a  gentle  slope 
for  healthy  turf  growth.  Bermed  beds, 
retained  with  fieldstone,  give  dwarf 
evergreens  the  quick  drainage  they 
need  to  thrive.  Azaleas,  rhododen- 
drons, and  annual  flowers  provide  sea- 
sonal color. 


PROBLEMS 

The  front  yard  lies 
on  a  floodplain, 
which  causes  poor 
drainage  during 
rainstorms.  A  gravel  f 
parking  pad  by  the 
front  steps  left  no 
room  for  the  foun- 
dation shrubs. 

SOLUTIONS 

A  stone-lined 
drainage  channel  di-  - 
reds  rainwater  to 
the  street.  Bermed 
perimeter  beds  pro- 
vide ideal  growing 
conditions  for  an  as-  ■ 
sortment  of  low- 
maintenance  dwarf 
cedars,  spruces,  and 
junipers.  Asphalt 
covers  the  old 
gravel  entry  way. 
New  sod  replaces 
the  tired  turf. 


NEW  VIDEO 

With  the 
new  Better 
Homes  and 
Gardens 
Solving  Land- 
scaping Prob- 
lems video,  you  can  learn 
how  to  solve  common 
challenges  like  steep 
slopes,  awkward  entries, , 
and  ugly  foundations. 

To  order  the  video, 
send  check  or  money  or- 
der for  $22.95  to  Better 
Homes  and  Gardens 
Reader  Service,  Dept. 
23U,  Box  374,  Des 
Moines,  I A  50336. 
Specify  No.  23  5  11.  (1 
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Fertilizer 


SUPER 

JCGRO 


ly  is  Benadryl  the  most  prescribed  children's: 
allergy  medication  ever? 

Ask  the  medical  community. 


W-h. 


\ 


A 


<^, 


Any  medical  professional  will  tell  you  it's  because  Be 
And  now  there's  another  reason  for  Benadr; 

%a  new  cherry  flavor! 

Benadryl  Elixir  is  a  great  tasting  way  to  stop  the  sneezing, 

the  itchy  eyes  and  the  runny  nose  caused  by  allergies. 


Elixir  works, 
arity— 


&. 


m 


New  Cherry  Flavor!     ^  *°#^ 


mr 
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"Dreams  Come  True  with  Waverly"  Idea  Bo 

1  Avenue  NY,  NY  10016.      F  Schumacher  A  i;r,  S-  it 


SPECIAL  SECTION 


for  painted  weal  Is 


troke  a  strong  dose  of  color  on 
mr  walls  to  activate  and  energize  a 
om.  Blazing  colors  warm  the  atmo- 
here,  play  up  a  room's  personality, 
id  emphasize  its  architecture. 
In  the  bedroom  {below),  a  deep  red 
stinguishes  the  walls  from  the  ceil- 
g  and  silhouettes  everything  from 
twork  to  lamp  shades  to  fabrics, 
gainst  the  vibrant  backdrop,  nothing 
des  away,  not  even  delicate  porce- 
ins  or  soft  flower-garden  patterns. 
A  bravado  blue  in  the  hall  (right) 
jtlined  with  glossy  white  plays  up 
xhitectural  details  previously  blot- 
id  out  by  a  pale,  one-color  scheme, 
he  console  table,  a  lamp  with  a  shade 
lat  echoes  the  angle  above  it,  and  art 
ith  a  personal  touch  turn  this  quirky 
ttle  under-stair  space  into  an  eye- 
rabbing  focal  point,  ffl 


Y  MICHAEL  WALSH 


Geometry  lesson:  Bold 
blue  walls  show  off 
the  stairway's  angle 
and  baluster  design.  If 
your  room  lacks  archi- 
tectural details,  em- 
phasize furniture 
instead. 


Warm  red  walls  ac- 
cent the  floral  pat- 
terns and  furnishings 
in  this  bedroom.  Pick- 
ing up  a  color  from 
upholstery  and  drap- 
ery prints  provides  in- 
stantly compatible 
background  color. 
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FOR  THE  CLASSIC  WINDOW 


one  are  the  days  when  traditional  design  was 
synonymous  with  stuffy,  museumlike  rooms  that  had  peo- 
ple— uncomfortably — on  the  edge  of  their  seats.  Dark, 
heavy  window  treatments  and  overbearing  wall  coverings 
are,  well,  history,  too.  Today's  traditional  style  synthesizes 
old  and  new,  mixing  timeless  furnishings  with  clearer  col- 
ors, brighter  prints,  and  varied  pattern  mixes.  Take  notes 
from  these  three  enlightened  sitting  areas  to  give  your  time- 
honored  schemes  a  new  twist. 


urn  a  lazy  spot  into  a  cozy  corner  wit 
made-to-match  wallpaper  and  fabrics 
that  work  as  a  room's  decorator. 

•  Give  traditional  floral  prints  a  little 
contemporary  zing  with  an  unexpected 
candy-cane  stripe  or  geometric  print. 

*  Sprinkle  on  some  jewel-tone  solids  to 
break  up  the  pattern. 
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Finishing 

touches 

"  Update  traditional  drap- 
eries with  a  new  layer, 
such  as  a  Roman  shade. 

•  Or  wrap  the  curtain  rod 
in  fabric  that  either 
matches  or  coordinates 
with  your  draperies  to 
customize  the  window 
treatment,  and  add  soft- 
ness and  color. 
Use  trims  to  liven  up  tired 
treatments.  Here,  an 
apple-red  border  on  the 
draperies  and  furniture 
ties  the  room's  diverse 
elements  together,  not 
only  in  color,  but  in  spirit. 
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SPECIAL  SECTION 


FOR  THE  CLASSIC  WINDOW 


one  are  the  days  when  traditional  design  was 
synonymous  with  stuffy,  museumlike  rooms  that  had  peo- 
ple— uncomfortably — on  the  edge  of  their  seats.  Dark, 
heavy  window  treatments  and  overbearing  wall  coverings 
are,  well,  history,  too.  Today's  traditional  style  synthesizes 
old  and  new,  mixing  timeless  furnishings  with  clearer  col- 
ors, brighter  prints,  and  varied  pattern  mixes.  Take  notes 
from  these  three  enlightened  sitting  areas  to  give  your  time- 
honored  schemes  a  new  twist. 


Z4 


BETTER  HOMES  AND  GARDENS,  MAY  199 


Put  the  sun's  heat 
where  you  want  it. 

Hurd  lnSoI-8™ 
windows  use  the  most 
advanced  glazing  tech- 
nology available  to  give 
you  R8  insulation— the 
highest  of  any  residential 
window*— and  year- 
round  energy  savings. 


Design  with  any  shape 

in  mind.  The  choice  is 
yours— in  wood  or  clad— 
from  circle  tops  to 
trapezoids  or  patio  doors 
that  swing  or  slide.  Hurd 
windows  fit  any  style 
of  architecture— with  the 
performance  to  use  as 
many  windows  as  you  like. 


Keep  OUtSide  llOiSe  OUtSide.  Close  an  InSol-8  window  and  you  reduce  outside 
noise  up  to  95°/o— that's  the  quietest  of  any  standard  residential  window. 


When  You're  Serious 
About  Windows: 


Marvin  l 

37%  UV  trar 


Comfort  you  can  feel. 

Get  close  to  a  Hurd 
window  and  you'll  feel 
the  difference  they  make 
in  blocking  summers 
heat  or  winter's  cold- 
it's  a  difference  other 
windows  can't  touch. 


Ask  your  builder  or  architect.  No  other  window 

comes  close  to  giving  you  the  comfort,  UV  protection, 

sound  insulation  and  design  freedom  you  get 

with  Hurd  windows.  See  how  Hurd  can 

fit  into  your  plans. 


A  greener  thumb.  Hurd  windows  let  in  the  light  plants 
need  while  blocking  out  the  harmful  rays  that  can 
scorch  or  stunt  plant  growth— and  control  temperature 
swings  to  help  keep  your  energy  costs  down. 


*R&  "center  of  glass'  rating  equals  total  unit  performance  values  of  R4o  for  residential  and  R5  .5  for  commercial  units  respectively  €1991  Hurd  Mdlwork  Company  Medford.  Wisconsin  54451 
Hurd  InSol-8  windows  use  the  Superclass  System"  with  Heat  Mirror  Film"  InSol-8  is  a  trademark  of  Hurd  Mdlwork  Company  Superclass  System  and  Heat  Mirror  are  trademarks  of 
Southwall  Technologies  Heatlock"  is  a  trademark  of  the  Rolscreen  Company 


No  scraping,  no  painting. 

Available  in  three 
colors  of  thick,  extruded 
aluminum  cladding, 
Hurd  windows  and 
patio  doors  are  built  to 
give  you  years  of  tough, 
weather-resistant 
beauty. 


Heatlock 

'  transmission 


Andersen  HP 

26°/o  UV  transinission 


Hurd  lnSol-8 

0.5°/o  UV  transmission 


Unmatched  fading 
protection,  a  single 

Hurd  window  with  Heat 
Mirror  provides  more  UV 
protection  than  Andersen 
HF)  Bella  Heatlock™  and 
Marvin  Low-E  windows 
combined.  All  other  windows 
pale  by  comparison. 


More  UV  protection  without  a  tint. 

Unprotected  exposure  to  invisible  UV  radiation 
is  the  leading  cause  of  fading  damage  to 
draperies,  furnishings  and  artwork. 

Hurd  windows  block  over  99°/o 
of  the  sun's  harmful  UV  rays.  But  un- 
like sunglasses,  Hurd  protects  without 
tinting  the  view. 


What  To  look  For 
In  A  Window. 


No  scraping,  no  painting 

Available  in  three 
colors  of  thick,  extruded 
aluminum  cladding, 
Hurd  windows  and 
patio  doors  are  built  to 
give  you  years  of  tough, 
weather-resistant 
beauty. 


i  Heatlock 

/  transmission 


Andersen  HP 

26%  UV  transmission 


Hurd  lnSol-8 

0.5%  UV  transmission 


Unmatched  fading 
protection,  a  single 

Hurd  window  with  Heat 
Mirror  provides  more  UV 
protection  than  Andersen 
HR  Pella  Heatlock"  and 
Marvin  Low-E  windows 
combined.  All  other  windows 
pale  by  comparison. 


More  UV  protection  without  a  tint. 

Unprotected  exposure  to  invisible  UV  radiation 
is  the  leading  cause  of  fading  damage  to 
draperies,  furnishings  and  artwork. 

Hurd  windows  block  over  99°/o 
of  the  sun's  harmful  UV  rays.  But  un- 
like sunglasses,  Hurd  protects  without 
tinting  the  view. 
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-  This  WeatherM£.ster™natural  wickeFTurniture  by  Lane  is  protected  by  an  exclusive  finishing  process 
.  that  allows  it  toJtithstandrth^elernents.  jpur  patented  cushions  let  water  drain  through  so  they  dry  quickly, 
■i*?*^  Availabtaj||  Cottage  ^Wrnte  or  Forest  Green,  WeatherMaster      -_- 
offers  a  large  selecti&ifeof  fashionable,  weather  resistant  fabrics.  For  a 
biJfehure  sr|j^Jfig  ih^  many  styles  and  the  exclusive  WeatherMaster 
"7  construction  advantages,  send  $2  to  Lane  Upholstery,  Dept.  V6, 
Box  849,  Conover,  NC  28613.  For  your  nearest  WeatherMaster 

dealer  name,  call  1-800-447-4700  toll  free.      THE  VENTl 
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HE  WELL-ROUNDED  VIEW 
*  citing  arched  windows 


lovely  as  they  are  to  look  at, 
ounded  windows  are  not  easy  to  dec- 
rate.  Today,  thanks  to  new  develop- 
lents  in  window  coverings,  you  can 
reat  yours  to  designs  that  capitalize 
in  their  elegant,  arched  beauty. 

Graber  Industries'  new  book,  Ex- 
pressions of  Style,  offers  a  few  sleek 
olutions  to  these  hard-to-handle  win- 
dows as  well  as  hundreds  of  ideas  for 
Dther  shapes  and  styles.  For  example, 
Vthe   formal    floor-to-ceiling    drapery 
treatment,  shown  here  and  on  page  58 
f  the  book,  passes  over  stately  French 
oors.  By  hanging  the  valance  and 
raw  draperies  away  from  the  door 
and   window   frame,    the   treatment 
functions  fully  and  accents  the  win- 
dow's focal-point  appeal. 

Because  arched  windows  are  such 
handsome  architectural  elements,  you 
may  want  to  leave  them  uncovered. 
However,  when  privacy  and  light  fac- 
tors demand  otherwise,  consider  these 
see-worthy  options: 

Vertical  blinds.  Leave  the  arch  or 
fanlight  transom  of  your  window  dra- 
matically bare.  Then,  for  privacy  and 
light  control,  cover  the  lower  portion 
of  the  window  with  vertical  blinds. 
The  up-and-down  lines  of  the  blinds 
make  the  window  seem  even  taller 
and  more  majestic.  On  clear  days;/i 
you  can  pull  the  blinds  aside  to 
enjoy  the  window's  architecture. 
Fan-shape  pleated  shades. 
When  covering  an  arched  win- 
dow is  a  must,  you  can  order 
custom-fit  pleated  shades  to 
flow  with  the  curve  of  an 
arched  opening.  Because 
this  is  a  stationary  treat- 
ment, give  thought  to 
the  type  of  shade  fabric  you 
prefer:  light-filtering  or  opaque 

Curved-rod  choices.  Thanks  to  the  advent 
of  clear,  bendable  rods,  it's  now  possible  to  fashion  nearly 
any  kind  of  curtain  treatment  to  fit  an  arched  window. 
Bishop  sleeve  treatments,  Roman  shades,  Austrian  shades, 


Floor-to-ceiling  draperies,  hanging  free  of  the  bold  ar- 
chitecture, are  the  stately  decorating  focus  of  this  room. 
They  draw  across  the  windows  in  a  sweep  of  fabric. 

even  pinch-pleated  draperies,  can  be  styled  to  soften 
the  architecture  and  to  add  color  to  the  room. 

Additional  options.   Consider  customizing   lou- 
vered  wooden  shutters,  solid  wood  panels,  vertical  lou- 
vers,  woven   woods,   or   mini-blinds   for   the   lower 
portions  of  the  windows.  These  treatments  fold  back 
against  the  wall,  adding  architectural  features  to  the 
room.  Even  when  the  shutters  are  open,  the  clean  lines 
don't  detract  from  a  Palladian-style  window's  beauty. 
To  order  Graber's  idea-filled  book,  send  $9.95,  plus  $2 
for  postage  and  handling,  to  Expressions  of  Style,  P.O.  Box 
4303 A,  Madison,  WI  5371 1.  W 
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ucts  for 
cincl  ^atgiIIs 


MADE  FOR  SHADE 

OKick  in  high 
contrast  on  today's 
wood  blinds.  Old- 
fashioned  cotton  tape 
(reminiscent  of  Venetian 
blinds)  spices  up  richly 
stained  wood. 
"Country  Woods" 
blinds  from  Hunter 
Douglas  Window 
Fashions,  2  Park  Way 
and  Rte.   17,  S,  Upper 
Saddle  River,  NJ 
07458;  800/63  1- 
7274. 

©Soft  and 
translucent,  this 
cover  looks  like  a  mere 


pleated  shade,  but 
works  like  extra 
insulation,  thanks  to  its 
new  double-cell 
structure. 

"CrystalPleat"  from 
Graber  Industries, 
7549  Graber  Rd., 
Middleton,  Wl  53562; 
800/356-9102. 


BEDROOM 
COMPANIONS 

Quickly  pull  together 
a  fresh  scheme  with 
made-to-match  wall 
coverings  and  linens, 
such  as  these  moody 
mates  from  the 
"Ancient  Echoes" 
line.  "Trade  Blanket" 
wall  covering  and 
borders  from 
Sunworthy  through 
Sunwall,  2925 
Courtyards  Dr., 
Norcross,  GA  30071; 
404/246-6509.  Linens 
from  Martex,  1185 
Ave.  of  the  Americas, 
New  York,  NY 
10036;  212/930-3766. 


HOT  RODS 

O  Fancy  a  finial  in 
hues  that  match 
your  color  scheme. 
Painted  to  order  (or 
paint  it  yourself!),  the 
finial  with  rice  carvings 
screws  into  a  2-inch- 
diameter  wood  pole. 
The  Ground  Floor,  9 5 'A 
Broad  St.,  Charleston, 
SC  2940 1-22 SO;  or 
call  803/722-3576. 

©Mix  metals  for 
dynamite  results 
on  contemporary 
curtain  rods.  Polished 
nickel  and  brass  make 
a  great  pair  on  the 
"Olympia"  rod,  from 
Houles;  available 
through  local  designers 
or  specialty  stores. 

©This  whitewashed 
wood  pole  helps  to 
create  the  light-and- 
airy  outlook  for 
window  treatments. 
"Heirloom"  collection 
from  Kirsch,  309  N. 
Prospect  St.,  P.O.  Box 
0370,  Sturgis,  Ml 
49091;  800/528- 
1407.  M 
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Wallcoverings  Westminster  -  Border.  Billingsley  -  Drapes:  Billingsley  Rose  -  Upholstery:  Kensington  -  Savile  Row  II 

:ate  style  with  America's  most  elegant  wallcoverings  and  coordinated  fabrics  by 


EISENHART™** 

WALLCOVERINGS  CO. 


BH&G/5/91 

FOR    STORE    NEAREST    YOU    CALL    1    800    848    5886        EISENHART    WALLCOVERINGS    CO        HANOVER.    PA    17331 
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Simple  yet  stylish  window 


HaHike  life's  pleasures,  sometimes 
the  simplest  window  coverings  are  the 
best.  Without  causing  much  of  a  fuss, 
luxuriantly  flowing  fabrics  can  be- 
come elegant  window  dressings  suited 
to  any  style. 

A  soft  touch:  This  variation  on  a 
simple  theme  {right)  shows  twill  fabric 
panels  stitched  to  rings  and  slid  onto  a 
hefty,  decorative  rod.  For  a  grand  illu- 
sion, the  rod  is  mounted  several  inches 
above  the  window  molding  to  length- 
en the  windows  to  more  dramatic  pro- 
portions. As  softly  elegant  as  the 
fabric,  sponged-on  paint  gives  plain 
walls  the  mottled  look  of  marble. 
Neoclassic  beauty:  At  the  heart  of 
the  matter  for  this  bedroom  (below) 
rests  a  showstopping  bed.  When  deco- 
rating around  such  a  prominent  piece, 
use  a  light  hand  so  that  the  other  fur- 
nishings support  the  star  rather  than 
fight  it  for  attention. 

In  restful,  ivory  hues,  the  room's 
background  gives  the  four-poster  its 
due.  Panels  of  silk,  covering  the  win- 
dows with  the  greatest  of  ease,  hang 
on  knobs  by  fabric  loops.  Screwed  into 
the  wall,  the  knobs  attach  just  below  a 
wallpaper  border.  Side  knobs  hold  the 
fabric  in  a  soft,  light-welcoming  pose 
by  day,  or  let  go  for  maximum  night- 
time privacy.  M 


Drawer  knobs  make  handy  curtain  holders.  Mount  rods  a  few  inches  above  the  window  molding  for  grandeur 
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PENNSYLVANIA 
HOUSE 

Itli  what  you've  Mxmted  all  along. 

©  copyright  1991  Pennsylvania  House 


Tell  us  how  they  won  your  heart. 
And  win. 


In  150  words  or  less, 
share  with  us  your 
favorite  memory  of 
an  M.I.  Hummel 
figurine.  For  inspira- 
tion, see  the  ad  on 
pageZ12or  the  dis- 
play of  M.I.  Hummel 
figurines  at  a  dealer 
near  you.  Winners 
will  receive  these 
memorable  prizes 

Grand  Prize 

Choose  M.I.  Humme 
figurines  worth 
$2,000  and  a  $2,700 
Lane  china  cabinet. 


First  Prize 

M.I.  Hummel  figurines 
worth  $1,500  and 
a  $2,000  Lane 
china  cabinet. 

Second  Prize 

M.I.  Hummel  figurines 
valued  at  $750. 

Third  Prize 

M.I.  Hummel  figurines 
valued  at  $500. 

M.I.  Hummel  Figurines 


TH J.+ivi***i*»»C .  M.I  Hummel®  and  Hummel1*  are  registered  trademarks  ofW  Goebel  Porzellanfabnk,  Gcrm.iny 


)  Goebel  1991 


Enter  the  "M.I.  Hummel  Memories"  Contest! 

Contest  RuleS  I  Contest  is  open  to  US.  residents,  except  employees  of  Goebel  and  Meredith  Corporation,  their 
affiliates,  subsidiaries  and  families  Residents  of  Vermont.  Arizona  and  Maryland  are  not  eligible  2.  Your  entry  must  be  no 
more  than  150  words  long  Clearly  type  or  print  your  name  and  address  on  your  entry  3.  Address  entries  to  "M.I  Hummel' 
Memones'.'PO  Box  B.  1716  Locust  Street.  Des  Moines.  Iowa  50336  4  All  entries  must  be  postmarked  no  later  than  September 
1, 1991  No  responsibility  is  assumed  for  lost,  late  or  misdirected  entries  5  Winners  will  be  selected  by  October  15, 1991  and 
will  be  notified  by  mail  6  Entries  must  be  original  and  will  be  judged  on  originality  and  creativity  7  Entries  will  not  be 
returned  All  copyright  rights  of  winning  entries  belong  to  Goebel  Marketing  Corporation  8  Entry  constitutes  permission  to 
use  winner's  name  and  hometown  for  promotional  purposes  9  Subject  to  all  federal,  state  and  local  laws  and  regulations 
Void  where  prohibited  Applicable  taxes,  if  any.  are  the  sole  responsibility  of  the  winners  10  For  a  list  of  prizewinners 
(available  after  November  1,  1991).  include  a  separate,  self-addressed  stamped  envelope  with  entry 
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frame,  to  determine  the  length  of  th 
middle  sheet  Add  a  couple  of  inch? 
to  allow  for  the  swag's  drape.  For  th 
length  of  the  side  panels,  measur 
from  the  top  of  the  frame  to  the  flooi 
Allow  for  extra  length  if  you  want  th 
panels  to  pool  on  the  floor.  F< 
shorter  swags,  measure  three-quarter 
of  the  way  down  the  frame. 

Sew  the  three  halves,  end  to  em 
to  make  one  long  panel.  Make  sure  th 
shorter  section  is  in  the  middle.  (For 
shorter  swag,  simply  use  one  shee 
split  in  half  lengthwise.) 

Secure  the  cup  hooks  to  the  wall 
Accordion-fold  the  sheet;  lay  it  acre* 
the  metal  piece  that  attaches  to  th* 
wall.  Pull  a  loop  of  fabric  through  thf 
hook;  fluff. 

For  a  tighter-looking  knot  simiki 
to  the  ones  shown  here,  push  the  mid 
die  of  the  fabric  back  into  the  cu| 
hook.  Wrap  cording  or  a  thick  rubbe 
band  around  the  bunched-up  fabric 
Fluff  the  fabric  so  the  hook  and  rub 
ber  band  don't  show.  Or,  instead  on 
pulling  the  fabric  through  the  cup 
hook,  simply  lay  it  across  the  metat 
that  connects  to  the  wall.  Take  a  sepai 
rate  section  of  fabric  and  tie  it  into  $> 
knot.  Slip  the  back  of  the  knot  oven 
the  cup  hook 


SPECIAL  SECTION 


SHEET  CHIC 


'eautiful,  elegant  swags  only 
look  complicated.  The  secret  is  in  the 
materials:  Each  window  (right)  used 
one  and  a  half  twin  sheets.  A  pair  of 
cup  hooks  (far  right),  also  called  tulip 
swag  holders,  keep  the  treatment  in 
place.  Follow  these  directions  for  sim- 
ple swags  of  your  own: 

Split  two  sheets  in  half  length- 
wise. Two  halves  make  up  the  side 
panels.  Cut  the  third  half  to  size  (see 
below)  for  the  middle  swag. 

Measure  the  width  of  the  window, 
including  the  outside  edges  of  the 


Make  these  curtains  as  quickly  as  you  can  tie  a  knot. 
All  you  need  are  three  sheets  and  swag  hardware, 
such  as  the  tulip  swag  holder  shown  here. 


COURTESY  OF  KIRSCH 
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4^3  he  worried 

whenever  he  rode 

"that  dumb  motorcycle." 

A  ten  minute  ride 

to  the  supermarket  and 

she  was  a  bundle  of  nerves. 

So,  when  John  Drimmer 

announced  his  plans 

for  a  cross-country  trip 

to  Seattle  and  back , 

he  expected  some  resistance 

from  his  mother. 

Surprisingly,  though, 

she  just  smiled 

and  gave  her  blessings, 

calling  the  journey 

a  valuable  life  experience. 

After  nine  days  on  the  road, 

John  stopped  at  a  gift  shop 

for  a  Mother's  Day  present, 

something  special 

that  would  express 

his  appreciation  for  her  love, 

understanding,  and 

abilities  as 

an  actress. 


M.I.  Hummel  Figurines 

The  ultimate  display 
of  affection. 


Mwa 


In  any  other  language,  a  kisi 

1 


'jL,    Ah,  /es  canadiens. 
The  people  of  /a  6e//e 
province.  Quebec. 

We  have  these  friendly  folk  to 
thank  for  so  many  things. 
So  you  may  well  be  surprised 
how  fluent  mfrancais  you 
already  are. 

Though  your  English  poses  no 
problems  to  speak  of. 

To  wit.  That  special  ambiance 
of  their  joie  de  vivre.  So  non- 
chalant. And  so  romantique. 

An  escorted  caleche  tour 
along  cobblestone  streets  —  the 
original  16th  century  names  may 
not  trip  to  the  tongue  but  will 
linger  in  the  memory. 

The  rue  de  Tresor  ("street  of 
treasures"  —  see  it's  not  so 
hard)  with  souvenirs  most  easily 
described  as  magnifique.To  make 
only  passing  mention  of  bistros 
and  chic  boutiques  en  route. 
Or  the  sculpted  church  facades 
that  ring  of  Old  World  grace. 

It's  a  penchant  for  the  pas- 
sionate as  old  as  the  ancient 
chateau,  complete  with  turrets, 
parapets  and  crenels,  overlooking 


the  city  and  citadel  and  out  onto 
the  picturesque  St.  Lawrence 
River. 

And  dare  we  put 
words  in  your  mouth, 
but  ooila!,  gourmet 
cuisine.  Perhaps  a 
peppery  pate  as  an 
hors  d'oeuvre.  The  piece  de 
resistance  —  a  saucy  souffle 
accompanied  by  a  fine  Bordeaux 
Topped  by  an  airy  eclair  and 


cafe  au  laiO  Understands 
leaves  a  lot  to  the  taste  bin 
to  the  translate 
Bon  appeiil: 
Afterwards, 
moonlit  stroll,  1 
in  hand,  down 
boardwalk.  Do 
surprised  if  a  perfect  strant 
bids  you  "Bonsoir".  It's  sin 
way  of  welcome,  and  wish 
you  a  pleasant  evening. 


just  a  kiss. 


d  you?  Perhaps  lovers? 
fiancee}  A  second  honey- 

?  1  hough  it's  certainly  not 

lace  to  pry. 

r  this  is  the  place  for 

tice.  For  secret  seclusion 

the  rest  of  the  world. 

rhaps  that's  why  there's  no 

t  English  translation  for 

'.z-oous. 

nd  the  only  difficulty  you'll 

unter  is  saying  adieu. 


Canada 

The  World  Next  Door 


FOOD 


BY  JULIA  MALLOY 


CHOOSE-A-FILLING  TARTS 
Bite-size 


or  your  next  party  buffet,  stack  your  deck  with  a 
winning  hand — bite-size  pastry  tarts  with  four  distinctive 
fillings.  Choose  one  filling  for  a  small  gathering  and  whip  up 
the  tarts  on  party  day.  Or,  invite  the  whole  gang  and  make 
all  four  kinds  ahead  to  reheat  when  your  guests  arrive. 

FOUR-WAY  APPETIZER  TARTS 

Start  with  a  refrigerated  piecrust  and  choose  your  fillings.  Use 
four  crusts  total  to  fix  all  of  the  variations — 

Vi   of  a  1  5-oz.  pkg.  folded  refrigerated  unbaked 
piecrust  ( 1  crust) 

2  eggs 
Vz   cup  milk 

1    recipe  desired  filling  (Chicken  Divan,  Hunan 
Shrimp,  Jalapeno-Cheese,  or  Spinach-Nut  Filling) 

Let  piecrust  stand  at  room  temperature  for  15  minutes; 
gently  unfold.  On  a  lightly  floured  surface  roll  into  a  16-inch 
circle.  Using  a  3-inch  biscuit  cutter,  cut  into  18  rounds.  Fit 
rounds  into  1  %  -inch  muffin  cups.  Crimp  edges,  if  desired. 

For  filling,  beat  eggs  slightly.  Stir  in  milk.  Stir  in  desired 
filling  ingredients.  Fill  each  pastry  cup  with  about  1  table- 
spoon filling.  Bake  in  a  375°  oven  about  15  minutes  or  till 
centers  appear  set  and  pastry  is  light  brown.  Cool  in  pan  for 
5  minutes.  Remove  from  pan.  Serve  warm.  Makes  18  tarts. 
D  Chicken  Divan  Filling:  Add  y/i  cup  finely  chopped  brocco- 
li, V3  cup  finely  chopped  cooked  chicken,  and  3A  teaspoon 
dried  dillweed.  Continue  as  directed.  If  desired,  top  with 
dairy  sour  cream,  ripe  olive  slices,  and  fresh  dill. 
D  Hunan  Shrimp  Filling:  Add  one  drained  4  !4 -ounce  can 
tiny  shrimp,  2  tablespoons  sliced  green  onion,  2  teaspoons  soy 
sauce,  Vs  to  V*  teaspoon  ground  red  pepper,  and  Vs  teaspoon 
garlic  powder.  Continue  as  directed.  If  desired,  top  with 
dairy  sour  cream,  snipped  chives,  and  shrimp. 
Q  Jalapeno-Cheese  Filling:  Add  Vi  cup  shredded  Monterey 
Jack  cheese  with  jalapeho  peppers,  \6  cup  finely  chopped 
green  sweet  pepper  or  green  chili  peppers,  and  2  tablespoons 
chopped  pimiento.  Continue  as  directed.  If  desired,  top  with 
sliced  green  pepper  and  pimiento. 

O  Spinach-Nut  Filling:  Add  V2  cup  chopped  fresh  spinach,  3 
tablespoons  grated  Parmesan  cheese,  2  tablespoons  chopped 
pine  nuts  or  walnuts,  and  2  cloves  garlic,  minced.  Continue 
as  directed.  If  desired,  garnish  with  nuts. 

Make-ahead  directions:  Cool  tarts.  Cover  tightly;  chill  or 
freeze.  To  reheat,  arrange  tarts  on  an  ungreased  baking 
sheet.  Bake,  uncovered,  in  a  350°  oven  till  warm,  allowing  8 
minutes  for  chilled  tarts  or  20  minutes  for  frozen  tarts. 

Nutrition  information  per  Chicken  Divan  Tart:  69  cal.  (54%  from 
fat),  4gfat,  26  mgchol,  2gpro.,  6gcarbo.,  0  g  dietary  fiber, 
58  mg  sodium.  M 
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Jither  high  performance  machine 
n  move  you  quite  like  the  Weber 
Gas  Barbecue.  ►Just  start  it  up. 
.ssover'  Ignition  fires  up  the  burn- 
over  36,000  BTUs  of  fuel  effi- 
wer  to  go  from  zero  to  550°  in 
.  ►  In  place  of  lava  rock  is  a 
(able  feat  of  engineering  — the 
J  Weber  Flavorizer*  System  — a 
:  of  precisely  angled,  steel  bars  that 
le  juices,  permeating  food  with 
l  !  barbecue  flavor  while  virtually 


eliminating  flare-ups.  ►  Three  individu- 
ally-controlled burners  let  you  choose  indi- 
rect convection  cooking  for  roasts  and  pork 


The  patented  Weber  Flavorizer  System. 
Engineered  to  enhance  flavor. 


loins,  or  direct  searing  for  steaks,  chops 
and  pizzas.  There's  even  a  side  burner  for 
stir  fry.  ►  From  the  factory-welded  frame 
to  the  porcelainized  steel  hood  that  won't 
rust  or  burn,  only  the  Genesis  Barbecue 
offers  such  quality  and  durability.  Which 
is  why  only  Weber  offers  a  45-day  money- 
back  guarantee.  ►  At  $450  to  $950,  the 
performance  machine  in  front  will  run  you 
some  $58,000  less  than  the  one  in  back. 
And  it  offers  you  one  final  advantage.  It'll 
take  you  a  lot  farther  on  a  tank  of  gas.  ■ 


One  of  these  babies  really  cooks. 


LL  1-8< 


^-*«, 


If  it's  Weber,  it's  great  outdoors. 

ER  (1-800-999-3237)  FOR  YOUR  NEAREST  DEALER 


REMODELING 


BY  TOM  JACKSON 


HARDWORKING 
GOURMET  KITCHEN 


lan  to  park  your  party  where 
it  always  winds  up  anyway — in  the 
kitchen. 

If  you  love  good  cooking  and  casual 
entertaining,  then  you'll  love  this 
cook's  paradise  of  a  kitchen.  To  create 
the  cook-and-converse  space  neces- 
sary for  a  relaxed  and  informal  style  of 
entertaining,  Rich  and  Chita  Abbott 
added  7  feet  to  the  kitchen  end  of  their 
standard-issue  ranch-style  house.  A  3- 
foot  bump-out  window  seat  at  the  end 
of  this  space  provides  a  time-out  spot 
for  the  cooks'  helpers  and  partygoers. 

The  basic  work  core  of  the  kitchen 
remained  the  same  size,  but  the  num- 
ber of  workstations  increased,   with 


the  addition  of  the  multipurpose  is- 
land that  can  accommodate  plenty  of 
temporary  help.  The  8  X  4-foot  island 
contains  a  second  sink  for  vegetable 
preparation,  a  microwave  oven  and 
trash  compactor  facing  the  sink,  and  a 
butcher-block,  snacks-and-sandwich 
station  on  one  end.  Below  the  butcher 
block  is  a  plug-in  strip  capable  of  serv- 
ing several  small  appliances  at  once. 
Cabinet  space  underneath  the  island  is 
used  to  store  soft  drinks  and  bulky 
serving  dishes. 

Outside  the  kitchen,  through  a  pair 
of  French  doors,  a  landscaped  patio 
and  deck  area  provides  the  perfect 
party  spill-over  space.   Next  to  the 


Marble  and  oak  offer  a  clean  look. 

French  doors  a  wet  bar  offers  quick 
access  to  beverages.  In  the  rear  of  the 
house  is  Rich's  garden,  a  terraced  plot 
that  produces  fresh  vegetables  for  sea- 
sonal occasions. 

continued  on  page  Z20 
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BOSCH 
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espresso  c 
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Four  cups  in  under  five  minutes. 
That's  the  real  beauty  of  it. 

■  The  new  Bosch  espresso  and  cappuccino 
maker  can  make  one,  two  or  four 
individual  cups  at  one  time.  And  with 
f  our  advanced  European  spin  system, 
you  get  rich  espresso  with  full-bodied 
crema  every  time  with  no  dangerous  pressure  build-up. 

When  it  comes  to  frothing  milk  for  cappuccino,  this  machine 
is  unmatched.  It  features  a  powerful  separate  steam  chamber 
so  you  can  create  mounds  of  frothed  milk  before,  during  or 
after  you  brew  espresso.  For  the  nearest  Bosch  retailer  call 
1-800-866-2022.  Because  we  make  preparing  espresso  and 
cappuccino  as  enjoyable  as  drinking  them. 

:,rauo„, saie5 a™*.  A  New  Line  of  Thinking  from  Europe. 


continued  from  page  Z18 

The  addition  of  a  wet  bar 
at  the  end  of  the  kitchen 
sets  up  another  place  for 
guests  to  camp.  A  small  bar 
sink  in  the  counter  of  the 
wet  bar  keeps  the  beverage 
tenders  out  of  the  busy  traf- 
fic patterns  in  the  main 
cooking  area.  Details  in  this 
area — a  thick  curved  wood- 
en countertop,  stained-glass 
window,  and  backlighted 
beveled-glass  upper  cabi- 
nets— convey  loads  of 
charm.  A  6x  11-foot  light 
well  over  the  island  gives 
some  height  to  the  ceiling 
and  improves  the  lighting  in 
the  large  room. 

The  style  of  the  kitchen 
reflects  a  diversity  of 
sources.  The  rough  stucco 
textures  and  round  corners 
harken  back  to  Rich  and 
Chita's  days  in  the  South- 
west. The  green  travertine 
marble  counters  and  back- 
splash  and  the  white  oak 
floor  and  cabinets  balance 
the  rough  stucco  texture 
with  a  softer,  more  Europe- 
an look,  ffl 


II 


▲  All  hands  on 
deck!  Alison 
Abbott  works  up 
a  plate  of 
appetizers  while 
her  grandfather 
Joe  prepares 
drinks. 

M  A  wet  bar  puts 
beverages  close 
at  hand,  yet  out 
of  the  busy 
kitchen  corridors. 

►  A  chopping 
board,  electric 
outlet  strip,  and 
storage  drawers 
keep  the  tools  of 
the  sandwich 
trade  handy. 

Architect:  James 
McDonald  &  Associates. 
Photographs:  Jay 
Graham.  Regional  edi- 
tor: Helen  Heitkamp 
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Enter  a  realm 
of  wonder. . . 


iiqhtoftfa 
hmmiwjbid 


The  iridescent  glimmer  of 

a  hummingbird  on  the  wing 

in  a  unique  and  gemlike 

work  of  art 


lints  of  emerald  and  sapphire 
flashing  from  back  and  wings,  a 
wel-toned  hummingbird  hovers  in 
idair  as  he  gathers  the  nectar  from 
graceful  rose  trumpet  flower. 

As    exquisite    as    any    master 

weler's  creation,  this  most  delight- 

1  of  American  garden  birds  is  truly 

wonder  of  nature.  And  now  he  is 

ortrayed  as  never  before  in  a  re- 

arkable  new  sculpture.  A  crystal- 

ne  acrylic  roundel,  carved  with  such 

ncredible  depth  and  dimension,  and 

tainted  so  luminously,  that  this  tiny 

naster  of  flight  seems  magically 

aptured  within. 


Each  imported  work  of  art  is  a 
true  one-of-a-kind  original.  Hand- 
bevelled  and  polished,  the  roundel  is 
first  engraved  and  carved  on  its 
reverse  surface  using  special  tools 
designed  for  the  miniaturist's  art. 
This  incised  image  is  then  hand 
painted  with  vivid  colors  that  per- 
manently bond  to  the  finely  cut  inte- 
rior surfaces  of  the  roundel. 

The  sculpture  is  mounted  on  a 
clear  base  that  gathers  light  from 
beneath  as  well  as  from  each  side  to 
reflect  a  gemlike  brilliance.  And  the 
result  is  a  masterwork  with  the  ele- 
gance of  fine  crystal,  but  with  greater 


warmth  and  detail.  A  work  of  ex- 
traordinary artistry  available  at  a 
surprisingly  affordable  price. 

Flight  of  the  Hummingbird  is 
available  exclusively  from  Princeton 
Gallery.  To  order  your  sculpture, 
simply  complete  and  return  the  order 
form  by  May  31,  1991.  59|5|I 

PRINCETON. 

1GALLERYI 


If  you  are  not  completely  satisfied,  you 
may  return  your  sculpture  at  any  time 
within  one  year,  for  your  choice  of  replace- 
ment or  full  refund. 


Iftyktftkffumminqbird 

Please  accept  my  order  for  Flight  of  the 
^Hummingbird,  a  crystalline  acrylic  roun- 
pel  hand  carved,  hand  painted  and 
biounted  on  a  clear  base — expressly 
lor  me. 

P  need  send  no  money  now.  I  will  be 
pilled  in  two  monthly  installments  of 
$14.75*  each. 


ORDER  FORM 

Please  mail  by  May  31, 1991 


Name. 


PLEASE  PRINT 


Address. 


City. 


State- 


Zip. 


59151 ! 

•Plus  $3.25  per  sculpture  for  shipping  and  handling. 
Sales  tax  will  be  billed  if  applicable.  Orders  subject 
to  acceptance. 


□  Check  here  if  you  prefer  to  have  one 
charge  of  $29.50*  applied  to  your: 
D  MasterCard     □  VISA 
□  American  Express 


Acct.  No.. 
Signature. 


Exp. 


MAIL  TO:  PRINCETON  GALLERY 

Studio  344,  301  North  Harrison  Street 

Princeton,  New  Jersey  08540 


CRAFTS 


BY  JILANN  SEVERSON 
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collectible  birdhouses 


Three  little  birdy  abodes  start  with  one  basic  plan,  then  evolve  to  distinct  styles  with  detailing. 


I  f  your  birdhouses  are  going  out- 
side to  shelter  the  little  chirpers,  be 
sure  to  use  exterior-grade  paints, 
glues,  and  woods  wherever  possible. 
For  indoor  houses  designed  to  deco- 
rate your  own  home,  interior-grade 
materials  will  work  just  fine. 

WHAT  YOU'LL  NEED: 

For  each  birdhouse: 

•  2x4-foot  sheet  %-inch  exterior 
plywood 

•  one  3-foot  length  1  X  6-inch  pine 

•  exterior  glue  or  construction 
adhesive  for  outdoor  use 

•  four  3/4-inch  No.  4  screws 

•  latex  paints  in  desired  colors 
For  the  Victorian  birdhouse  only: 

•  purchased    dollhouse    scrollwork, 
siding,  shingles,  door,  and  doorknob 

•  VS  -inch  No.  18  brads 


For  the  Spanish  birdhouse  only: 

•  9  feet  of  3A  -inch  quarter-round 

•  exterior  oil-based  enamel 
undercoater 

•  premixed  drywall  compound 

•  6-inch  broad  knife 

•  120-grit  sandpaper 

For  the   Bud's  Garage   birdhouse 
only: 

•  old  license  plate 

•  four  ^-inch  No.  8  panhead  screws 
with  washers 

•  paints  or  paint  pens  for  detailing 

•  exterior  stain 

GETTING  STARTED 

The  finished  size  of  each  birdhouse 
is  approximately  5Vi  X6X  12  in.  tall. 

Cut    the   front    and    back    pieces 

5V2  X  11V4  in.  Cut  a  45-degree  angle 

continued  on  page  123 


How  tweet — threqi 
charming  birdhousa 
made  from  one 
simple  plan.  A 
Victorian  version 
with  dollhouse  trim,} 
a  Spanish-style 
stucco  dwelling  with\ 
a  red  "tile"  roof,  anft 
"Bud's  Garage" 
complete  with  a 
license  plate  topper 
all  start  out  the 
same.  Their  different^ 
personalities  emerge 
when  the  detailing  is  i 
applied.  There's  one  ■ 
sure  to  suit  the 
house-hunting  needs 
of  any  bird. 


Instructions,  page  123. 
Buying  information,  page  138. 
To  order  project  plans,  see 
page  203. 
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EP  DISASTER: 


Ketchup^ 


* 
".'. 


DEEP  CLEAN: 


WHEN  STAINS  GET  DEEP  IN 


QME  TIDE  GETS  THEM  CLEAN  OUT 


=  1991  The  Procter  &  Gamble  Company 


There'sa 
brovvnie'sworthoffat  l 

in  every  spoonful 

of  Best  Foods.    But  new  Kraft  Free 

isfatfree. 


m 


■■ 


u 


st  Foods 


mesterol 
Free  n.«B 

l*ceri  Calorie  «W*2f 


HALF  THE  CALORIES  OF 
REGULAR  MAYONNAISE 


C  1991  Kraft  Ceru-ral  Foods,  Inc. 

Best  Foods  is  j  r  eg  Esfc  rj  irjJt-markofBest  FckxKCPC  International.  In 


Introducing  new  Kraft*  Free? The  one  and  only  fat  frd 
Best  Foods* Cholesterol  Free  has  5  grams  of  fat  in 

every  serving. Thafs  as  much  as  in  a  brownie.  And  wh 

it  comes  to  calories,  a  serving  of  Best  Foods*  has  50 

compared  to  just  12  in  new  Kraft*  Free!  But  who's 

counting?  Unless,  of  course,  you  are.  New  Kraft*  Free* 
cholesterol  free,  too.  So  try  some  today.  Why  settle 
for  anything  more? 

Only  KraftTree  is  fat  free.  <gWAFi> 

Kraft*  Free*  nonfat  mayonnaise  dressing  has  less  than  Vi  gram  of  fat  per  one  tablespoon  serving. 
Comparisons  based  upon  one  tablespoon  servings. 


iR  THE  BIRDS 

\\tinued  from  page  120 

1  short  end  of  both  pieces  to  form 
:  roof  angle. 

On  the  front  piece,  drill  a  1-  to  1  Vi- 
hole  6  in.  up  from  the  bottom  and 
itered. 

Cut  2  sides  4%  X8V2  in.  Glue  and 
il  the  front  and  back  to  the  sides. 
Cut  a  4%  X  4% -in.  bottom.  Cut  the 
mers  of  the  bottom  at  a  45-degree 
gle  for  ventilation.  Screw  the  Dot- 
al into  the  sides  with  No.  4  screws. 
ite:  Keep  the  screws  free  from  paint 
stucco  to  allow  for  removal  of  the 
rttom  for  yearly  cleaning. 

NISHING  TOUCHES 

fctorian  birdhouse: 

Remove  the  door  from  the  frame; 


'icforian  birdhouse 


Irill  a  1-  to  lVi-in.  hole  in  the  upper 
lalf  of  the  door  to  align  with  the  bird- 
louse  opening.  Glue  the  door  back 
nto  the  frame.  Lay  the  door  frame  on 
he  birdhouse  front;  cut  an  opening  to 
'it.  Do  not  put  the  door  into  the  open- 
ing at  this  point. 

For  the  comer  boards,  cut  8  pieces 
Df  9-in.-long  pine  Vs  in.  thick  by  Vs  in. 
wide.  Cut  or  sand  to  fit  the  top;  glue 
and  nail  it  to  corners  of  the  house  us- 
ing No.  18  brads. 

Cut  4  pieces  of  5-in.-long  pine  Vs  in. 
thick  by  V2  in.  wide.  Cut  3  of  these 
pieces  to  fit  between  the  corner  boards 
along  the  bottom  on  the  sides  and 
back.  Cut  1  to  fit  on  the  front  between 
door  and  sides  along  bottom. 

Cut   and   glue   the   siding   to   the 


Spanish  birdhouse 

house.  Refit  the  door  to  the  opening, 
cutting  the  siding  to  fit  snugly  around 
the  door  frame. 

For  the  roof,  cut  2  pieces  of  ply- 
wood 514  X  7  in.  Cut  a  45-degree  an- 
gle on  the  long  edges.  On  the  front  and 
back  edges,  cut  a  slot  for  the  ginger- 
bread Vs  X  Va  in.  Set  the  table  saw  on 
a  45-degree  angle;  cut  Vs  X  Va  -in.  slots 
on  the  overhang  edge.  Glue  and  nail 
the  roof  in  place. 

Miter  the  gingerbread  on  the  gable 
ends  to  fit;  cut  the  sides  to  fit. 

Shingle  the  roof  according  to  the 
package  instructions. 

Cut  2  pieces  of  pine  Vs  X  Vs  X  7  in. 
Bevel  1  long  edge  of  both  pieces.  Glue 
and  nail  them  on  the  roof  peak  for  a 
ridge  cap. 

Glue  the  doorknob  in  place.  Paint 
the  birdhouse  as  desired. 

Spanish  birdhouse: 

Cut  15  pieces  of  7-in.-long  quarter- 
round.  Using  7  pieces  for  each  side  of 
the  roof,  cut  2  pieces  of  plywood  to 
form  the  rooftop  and  to  fit  both  the 
birdhouse  and  the  quarter-round.  See 
the  photograph  {above)  for  the  roof 
detail.  Glue  and  nail  the  plywood  only 
to  the  birdhouse,  having  the  ends 
flush  with  the  roof  point  on  both  the 
front  and  back. 

Glue  and  nail  quarter-round  begin- 
ning with  the  top  center  between  the 
edges  of  rooftop  pieces  and  following 
down  each  side  with  7  strips. 

For  the  stucco  finish,  prime  with 
exterior  oil-based  enamel  undercoater. 
Let  it  dry,  then  lightly  sand.  Using 


premixed  drywall  compound  and  the 
6-in.  broad  knife,  skim  the  compound 
to  '/6-in.  thickness  over  the  surface. 
Clean  the  knife. 

Press  the  knife  into  the  wet  com- 
pound and  lift  it  up  to  create  peaks. 
Clean  the  knife.  Drag  the  knife  over 
the  surface  to  roughly  smooth  and 
texturize  the  surface  to  the  desired 
look.  Let  it  dry  completely. 

Lightly  sand  surface  with  120-grit 
sandpaper;  wipe  away  dust.  Prime 
again  with  enamel  undercoater. 

Finish  with  2  coats  of  latex  exterior 
house  paint  in  white  or  the  desired 
colors.  Paint  the  roof  dark  red  or  any 
other  desired  color. 

Bud's  Garage  birdhouse: 

Lightly  score  the  underside  of  the 
license  plate  along  the  vertical  center, 
then  bend  it  to  fit  the  roof  angle.  Cut 
the  roof  pieces  Va  in.  smaller  than  the 
license  plate  after  it  is  bent.  Attach  it 
to  the  roof  with  '/i-in.  No.  8  panhead 
screws  with  washers. 

Paint  the  desired  basecoat;  let  it 
dry.  Using  additional  paints  or  oil- 
based  paint  pens,  roughly  letter  the 
birdhouse  with  a  garage  name,  an  ad- 
dress, sayings  such  as  "Satisfaction 
Guaranteed,"  "Honk  to  Enter," 
"Same-Day  Service,"  "Free  Esti- 
mates," or  as  desired;  dry  completely. 
Sand  the  birdhouse  lightly  for  an  aged 
look.  If  desired,  lightly  wipe  the  bird- 
house  with  stain  to  age  it  further. 


Bud's  Garage  birdh< 


When  completed,  the  birdhouses 
can  be  mounted  outside  from  either 
the  back  or  the  bottom.  91 
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CHICKEN  PIE 

ding  you  like  farm 


efl-f  e  r 


-'■••'» 


and      C5  ard 


HOME    and    FAMILY 

FORMATION 


You  can  get  useful  ideas  and  product  information  by  mail.  Use  the  coupon  in 
this  section  to  order  your  choice  of  literature  listed  below. 


BUILDING  &  REMODELING 


MERICAN  LIGHTING  ASSOCIATION— Lighting 

jidelines  for  all  interior  home  areas  in  "Lighting  Your 
e",  a  24-page  comprehensive  booklet.  AMERICAN 
3HTING  ASSOCIATION.  $2.00-  Circle  No.  1 . 

MERICAN  STANDARD— Perfectly  balancing  form 
id  function,  beautifully  crafted  American  Standard 
<tures,  faucets  and  whirlpools  are  available  in  a 

iety  of  designer  colors.  AMERICAN  STANDARD. 
3.00  Circle  No.  2. 

/INDOW  AND  PATIO  DOOR  FACTBOOK— Full 

slot  booklet  features  Andersen's  complete  Perma- 
hield®  low-maintenance  product  line.  This  handy 
ooklet  provides  information  on  creating  custom 
ambinations  of  Andersen  standard-size  windows  and 
atio  doors,  energy  facts,  planning  a  project,  choosing 
contractor,  and  basic  size  charts.  It's  a  complete 
ssource  on  windows  and  patio  doors.  ANDERSEN 
VINDOWS,  INC.  FREE.  Circle  No.  3. 

HE  ATRIUM  DESIGN  COLLECTION— A  16  page 
>amphlet  in  full-color  shows  how  fully  coordinated 
loors,  windows,  transoms  and  locks  can  shape  the 
haracter  or  heighten  the  impact  of  a  room.  THE 
CTRIUM  DOOR  &  WINDOW  COMPANY.  1 5<t   Circle 
vlo.  4. 

IONGOLEUM  floors  are  designed  to  fit  today's  busy 
festyles.  The  newest  flooring  designs  and  colors  are 
reviewed  in  a  full  color  literature  kit,  containing 
>hotographs  and  information  on  the  company's  ver- 
satile product  line.  CONGOLEUM.  FREE.  Circle  No.  5. 

■MCO  FOREVER  VIEW  STORM  DOOR— Free  full 
oior  brochure  gives  complete  details  on  selection  of 
:olors  and  sizes   Describes  all  hardware  and 
instruction  features.  Includes  the  famous  Forever  View 
limited  warranty.  EMCO  SPECIALTIES,  INC.  FREE. 
Circle  No.  6. 

FRIGIDAIRE  ELITE  COLLECTION— A  12 -page,  full 
color  brochure  shows  the  latest  in  major  appliance 
styling — white-on-white  products.  Covers  refrigerators, 
ranges,  dishwashers  and  microwave  ovens. 
FRIGIDAIRE.  $1.00.  Circle  No.  7. 

GENESIS®  CARPET— Amoco  Demonstration  Kit 

contains  a  test  sample  of  GENESIS-  Carpet  certified  by 
Amoco  to  let  you  challenge  GENESIS®  Carpet  with 
your  worst  stains.  Included  are  complete  warranty 
details,  stain  removal  guide,  a  toll-free  dealer-referral 
number  and  the  toll-free  Permacolor  service  line  number 
for  assistance  in  removing  problem  stains.  GENESIS® 
Carpet.  FREE.  Circle  No.  8. 

HURD  WINDOW  IDEA  GUIDE— Full-color  booklet 
shows  complete  line  of  Hurd  wood  and  aluminum  clad 
windows  and  patio  doors.  Idea  Guide  presents  Hurd 
Windows'  "total  performance"  story:   Windows  from  R2 
to  R8;  greatest  protection  available  from  fabric  fading 
due  to  UV;  the  "quietest"  windows  you  can  buy,  reduces 
outside  noise  to  l/20th  original  volume;  and  more! 
HURD  MILLWORK  COMPANY  FREE.  Circle  No.  9. 

The  KitchenAid  Kitchen — Quality  Appliances  for 
the  Total  Kitchen  are  described  in  this  28-page  color 
catalog  featuring  the  full  line  of  KitchenAid  major 


appliances —  refrigerators,  cooktops,  ovens, 
dishwashers  and  more.  KITCHENAID.  $1.00.  Circle 
No.  10. 

KLEAN-STRIP  OFFERS  FREE  BOOKLETS  FOR  DO- 
IT-YOURSELFERS—  Klean  Strip's  two  FREE  booklets, 
"Protect  Your  Home  Like  A  Pro"  and  "Guide  To  Paint 
and  Varnish  Removal",  offer  important  information  for 
homeowners,  do-it-yourselfers  and  weekend  handymen. 
KLEAN-STRIP.  FREE.  Circle  No.  11. 

KOHLER — Offering  o  complete  set  of  full-color  product 
catalogs  covering  baths  and  whirlpools,  showers, 
lavatories,  toilets  and  bidets,  kitchen  and  bar  sinks, 
faucets,  and  accessories.  Included  is  a  68-page  color 
idea  book,  "Bath  Persona".  KOHLER.  $8.00.  Circle 
No.  12. 

KOHLER — Guidelines  for  selecting  quality  faucets  are 
highlighted  in  KOHLER  CO.'s  20-page  full-color 
brochure,  "Premier  Faucets,  A  Guide  to  Quality  and 
Value."  Also  included  is  a  48-page  color  product 
catalog  covering  Kohler's  faucets  and  accessories. 
KOHLER.  $2.00.  Circle  No.  13. 

MARVIN  WINDOWS  IDEA  BROCHURE— 

Illustrated  with  four-color  photos  and  renderings  how 
window  sizes  and  styles  affect  the  appearance  of  your 
home,  it  includes  a  section  about  stripping  wood  with 
SAFEST  STRIPPER™  paint  and  varnish  remover. 
MARVIN  WINDOWS.  FREE.  Circle  No.  14. 

Merillat's  Kitchen  Design  and  Planning 

Kit — Design  like  a  professional,  includes  everything 
you  need  for  complete  kitchen  planning:   Easy-to-follow 
instructions,  decorating  ideas,  layout  tools,  product  and 
specification  brochures,  checklists,  and  more.  MERILLAT 
$6.00.  Circle  No.  15. 

"Tips  On  Wood  Finishing" — Informative  30-page 
booklet  features  easy  step-by-step  instructions  for  wood 
finishing  and  repair  projects  with  Minwax  products. 
Highlights  include:   color  chart,  product  review  and 
wood  care  suggestions.  Learn  to  beautify  and  protect 
new  wood  as  well  as  restore  and  spruce  up  older 
wood.  MINWAX.  FREE.  Circle  No.  16. 

INSULATED  DOORS  AND  WINDOWS— A  32- 
page  full-color  catalog  details  Ariel  windows  and  slid- 
ing patio  doors  in  various  styles,  swinging  and  French 
patio  doors,  and  Avanti  insulated  entry  door  systems. 
Specifications  and  various  options  are  included. 
PEACHTREE  DOORS,  INC  FREE.  Circle  No.  17. 

PEASE  DOOR  SYSTEMS— Perfect  for  remodeling,  re- 
placement or  new  construction  ideas.  This  32-page  bro- 
chure features  Registry  Fine  Wood  entranceways,  Ever- 
Strait  Fiberglass,  Ever-Strait  Steel,  Homestead  and  patio 
doors.  Create  your  own  style  by  selecting  from 
numerous  door,  toplight  and  sidelight  designs.  PEASE 
INDUSTRIES  INC.  $1.00.  Circle  No.  18. 

THE  ARCHITECT  SERIES®  BOOKLET  from  Pella® 

is  highlighted  in  this  12-page  catalog  which  illustrates 
the  Mission,  Colonial,  Prairie,  and  Palladian  regional 
designs.  PELLA/ROLSCREEN  COMPANY.  FREE.  Circle 
No.  19. 

PELLA  WINDOW  SCAPING  BOOKLET— Window 

scaping  (SM)  refers  to  bringing  the  outside  in  and 
designing  with  windows.  Windowscaping  (SM)  is  easy 


with  this  1  9-page  booklet  from  Pella/Rolscreen 
Company  which  offers  innovative  applications  for 
windows,  doors,  sunrooms  and  skylights  for  building, 
remodeling  and  replacement.  Energy-efficient  systems 
are  fully  illustrated  along  with  Pella's  complete 
accessory  line.  PELIA/ROLSCREEN  COMPANY.  FREE. 
Circle  No.  20. 

RAYNOR  GARAGE  DOORS     /  full  color  catalog 

that  illustrates  the  decade  series  of  steel  residential 
garage  doors  on  a  variety  of  homes.  The  Decade 
garage  door  is  the  only  door  warranted  to  last  as  long 
as  you  own  your  home!  RAYNOR  GARAGE  DOORS. 
$1.15.  Circle  No.  21. 

SCHOLZ  DESIGN  MASCO  SHOWHOUSE— The 

latest  SCHOLZ  DESIGN  Collection,  a  large  11x17 
format  with  125  exciting  designs,  1800  sq.  ft.  to 
10,000  sq.  ft.,  plus  free  catalog  of  famed  'MASCO 
Showhome',  variations,  2800  sq.  ft.  to  10,000  sq.  ft. 
Both  available  for  $44.00  plus  $6.00  shipping  and 
handling.  SCHOLZ  DESIGN.  $50.00.  Circle  No.  22. 

RID-X®  SEPTIC  SYSTEM  HELP— Unfortunately,  your 
septic  system  can  back  up.  But  RID-X^  helps  you  avoid 
septic  system  failure.  This  booklet  tells  how  your  septic 
system  works  and  how  you  can  help  it  keep  working. 
RID-X®   FREE.  Circle  No.  23. 

RUST-OLEUM — Protect  your  home  from  costly  damage 
caused  by  moisture  and  harsh  sunlight.  The  top  name  in 
metal  protection,  Rust-Oleum  is  known  for  sealing  out 
moisture  and  keeping  its  rich  color.  Now,  Rust-Oleum 
Wood  Saver  Paint  is  made  with  a  unique  patented 
formula  that  protects  wood  trim,  doors,  fences,  railings 
and  outdoor  furniture.  8-page  Homeowner's  Guide, 
Brochure  and  coupon.  RUST-OLEUM.  FREE.  Circle 
No.  24. 

FREE  IDEAS  BOOKLET— 100  color  photographs 
illustrate  how  Cultured  Stone®  and  Pro-Fit®  brand 
manufactured  stone  can  impact  the  style  and 
appearance  of  your  remodeling  and  building  projects. 
Contains  design  and  application  ideas  for  every  room 
in  the  home  plus  many  outside  uses.  Covers  fireplaces, 
house  fronts,  wainscoting,  landscape  uses,  feature  walls 
and  more.  STUCCO  STONE  PRODUCTS,  INC  FREE. 
Circle  No.  25. 

VELUX  Roof  Windows  and  Skylights— Full-color 

brochure  features  design  ideas  and  helpful  information 
on  creating  beautiful,  light-filled  living  spaces.  Included 
is  information  on  choosing  models  and  sizes,  correct 
installation,  sunscreening  accessories,  and  manual  and 
electric  controls.  Pricing  and  dealers  list  is  also 
included.  VELUX-AMERICA.  FREE.  Circle  No.  26. 

SKYLITE  WOOD  WINDOWS— Full  color  brochure 
displaying  quality  aluminum  clad  skylite  wood 
windows.  Available  in  five  standard  sizes  all  available 
with  solid  copper  flashing  and  extruded  aluminum  for  a 
virtually  maintenance  free  exterior.  Available  with 
standard  insulated  Low  E  and  triple  insulated  Low  E 
glazing.  WEATHER  SHIELD  MANUFACTURING  INC 
FREE.  Circle  No.  27. 

"CREATING  BEAUTIFUL  WINDOWS"  a  colorful 

new  booklet  from  WENCO  WINDOWS  explains  the 
many  window  styles  available  in  today's  market. 
Beautiful  photographs  provide  plenty  of  ideas  to  fill 
your  home  with  showstopping  windows  and  patio 
doors.  Special  makeover  section  shows  five  actual  case 
studies.  WENCO  WINDOWS.  FREE.  Circle  No.  28. 

"3M  GUIDE  TO  EXPERT  WOOD  REFINISHING"— 

A  new  booklet  provides  step-by-step  instructions  about 
wood  refinishing.  It  includes  a  section  about  stripping 
wood  with  Safest  Stripper  brand  paint  and  varnish 
remover.  3M.  FREE.  Circle  No.  29. 


FURNISHINGS 


ROOMS  BY  BASSETT— A  32-page,  full-color 
publication  featuring  ideas  and  helpful  hints  on 
redecorating  and  furnishing  every  room  in  your  home 
Tips  on  design,  room  arrangement  and  remodeling. 
BASSETT.  $5.00.  Circle  No.  30. 


DUETTE    by  HUNTER  DOUGLAS-We  Cover  the 
World's  Most  Beautiful  Views  showcases  the 
revolutionary  Duette  window  fashion  with  energy-saving 
honeycomb  pleat,  available  in  a  variety  of  rich 
designer  colors,  textures  and  fabrics.  DUETTE®.  $2.00. 
Circle  No.  31. 

DUETTE     by  HUNTER  DOUGLAS— The    Discover 
the  Well-Dressed  Window"  consumer  video  showcases 
the  entire  Duette  product  line  in  a  variety  of  exciting 
applications  and  room  settings.  Ideal  and  convenient 
for  in-home  viewing.  Fully  refundable  with  proof  of 
purchase  of  Duette  products.  DUETTE®.  $5.95.  Circle 
No.  32. 

FULL-LINE  OF  EUREKA  VACUUM  CLEANERS— A 

6-page,  full-color  brochure  provides  photographs  and 
information  about  more  than  40  models  of  Eureka 
vacuum  cleaners.  Eureka,  an  industry  leader,  offers  top 
quality  at  affordable  prices.  Send  now  for  this  exciting 
and  insightful  brochure  so  that  you  can  choose  the 
Eureka  model  suited  to  your  cleaning  needs.  EUREKA 
VACUUM  CLEANERS.  FREE.  Circle  No.  33. 

M.  I.  HUMMEL  BROCHURE— The  endearing  charm 
of  M.  I.  Hummel  by  Goebel  of  Germany  has  captured 
the  hearts  of  gift  givers  for  over  half  a  century.  Full 
Color  Brochure.  GOEBEL.  $1.00.  Circle  No.  34. 

CEILING  FANS— A  32-page  4-color  booklet  describes 
what  features  to  look  for  before  buying  a  fan  and 
illustrates  Hunter's  line  of  quiet  ceiling  fans.  Common 
problems  are  exposed  with  Hunter  solutions.  There  are 
44  different  fan  styles  and  sizes  with  over  40 
decorative  fan  light  fixtures  and  glassware.  HUNTER 
FAN  COMPANY.  $1 .00.  Circle  No.  35. 

LANE"  — This  42-page  color  catalog  features  quality 
dining  and  bedroom  furniture,  occasional  tables,  cedar 
chests,  upholstery  and  unique  accent  pieces  in  many 
different  furniture  styles,  including  country  and 
contemporary  lacquer.  LANE®.  $5.00.  Circle  No.  36 


LANE-1  RECLINERS— A  free  full  color  brochure 
featuring  some  of  our  best  selling  styles  in  both  fabrics 
and  leather  Also,  included  is  warranty  and  manu- 
facturing information.  LANE®.  FREE.  Circle  No.  37. 

HOW  TO  BUY  CARPET  FOR  THE  REAL 

WORLD — A  new,  easy  to  read  carpet  shopper's  guide 
from  Wear-Dated  Carpet  by  MONSANTO.  $1 .00. 
Circle  No.  38. 

SOMMA  MATTRESS— A  set  of  full-color  brochures 
are  yours  free.  For  a  good  night's  sleep,  try  the  new 
Fashion  Folio  mattress  from  Somma.  Superb  comfort 
and  perfect  support  can  be  yours.  SOMMA  MATTRESS. 
FREE.  Circle  No.  39. 

THOMASVILLE  FURNITURE— Thomasvilles 

Complete  Guide  to  Fine  Furniture  Selection  and 
Furniture  Care.  THOMASVILLE.  $3.00.  Circle  No.  40. 

'DREAMS  COME  TRUE  WITH  WAVERLY     IDEA 
BOOK — Lots  of  decorating  tips  for  every  room  in  the 
home.  Full  color  photographs  using  Waverly  Fabrics, 
Wallcoverings  and  Home  Fashions  products  to  help  you 
create  your  personal  decorating  statement.  WAVERLY.  . 
$2.00.  Circle  No.  41. 


FOOD 


THE  CHOCOLATE  COLLECTION^atalog  features 
the  finest  selections  of  chocolates  from  around  the 
world;  29  pages  to  choose  from  the  Holiday  Gift 
Catalog.  THE  CHOCOLATE  COLLECTION.  $2.00. 
Circle  No.  42. 

HORMEL'S  AUSTIN  STREET  MARKET 
CATALOGUE  —  Enjoy  perfectly  aged  beef,  smoked 
bacon,  hams  and  salmon.  Butcher  shop,  Deli,  and 
Bakery  specialties  by  mail.  Color  catalog  with  $3.00 
saving  coupon.  HORMEL  $1.00.  Circle  No.  43. 

THE  TURKEY  STORE  "A  FRESH  APPROACH" 
COOKBOOK — A  new  84-page,  full-color  cookbook 


Better 


and  Gardens 

HOME  and  FAMILY 

INFORMATION 


1  ....$2.00 
2....$3.00 

3 Free 

4 15« 

5 Free 

6 Free 

7. ...$1.00 

8 Free 

9 Free 

10... .$1.00 

11  Free 

12. ...$8.00 
13....$2.00 


...Free 
$6.00 
...Free 
...Free 
$1.00 


19 Free 

20 Free 

21  ....$1.15 
22. .$50.00 

23 Free 

24 Free 

25 Free 

26 Free 

27 Free 

28 Free 

29 Free 

30....$5.00 
31  ....$2.00 


32. 

33. 
34. 
35. 


.$5.95 
....Free 
.$1.00 
.$1.00 


36....$5.00 


37 Free 

38. ...$1.00 

39 Free 

40. ...$3.00 
41  ....$2.00 
42. ...$2.00 
43. ...$1.00 
44. ..$2.95 

45 Free 

46... $9.95 

47 Free 

48 Free 

49 Free 


50 

51  . 

52. 

53. 

54. 


....Free 
....Free 
....Free 
....Free 
$1.00 


MAIL  TO: 

Home  and  Family  Information 

P.O.  Box  2813 

Boulder,  CO  80329-2813 

TO  ENSURE  PROMPT  HANDLING  OF  YOUR  ORDER  FOLLOW  THESE  INSTRUCTIONS 

Circle  your  choice   •   Enclose  check  or  money  order  for  cost  of  booklets  plus 
$1 .00  service  charge  (no  stamps/foreign)    •    Send  coupon  and  remittance 
to  address  above  •  ALLOW  4-6  WEEKS  FOR  DELIVERY  •  Coupon  expires 
June  15,  1992 


I  AM  ENCLOSING: 

$ for  priced  items 

$    1.00    for  handling 
$ Total  remittance 


featuring  69  delicious  fresh  turkey  recipes  you  can 
make  all  year  long,  JEROME  FOODS.  $2.95.  Circle    ] 
No.  44. 

FREE  RECIPE  OFFER— Pioneer's  River  Mill  collection  \ 
of  gourmet  baking  recipes  PLUS  the  San  Antonio  River  i 
Mill  catalog  of  mixes  and  gourmet  gifts.  PIONEER 
FLOUR  MILLS.  FREE.  Circle  No.  45. 

S  &  W  VCRecipes  Video  Cassette— A  30-minule  1 
video  complete  with  cooking  tips  plus  a  dozen  fast, 
easy  and  delicious  recipes.  Includes  separate  recipe 
cards.  S  &  W  FINE  FOODS.  $9.95.  Circle  No.  46. 

SOUTHERN  TOUCH  FOODS— 48  pages  of  savory 
Southern  treats  featuring  Muscadine  jams,  jellies  and 
preserves,  southern  smokehouse  meats  and  gourmet 
desserts.  All  are  packed  in  gift  boxes  and  shipped  UPS 
FREE!  SOUTHERN  TOUCH  FOODS  CORP.  FREE.  Circle 
No.  47. 


HEALTH 


PET  CARE  BROCHURE—  Does  your  veterinarian 

follow  the  highest  hospital  standards?  Hospital  members 
of  the  American  Animal  Hospital  Association  are 
committed  to  standards  of  quality  care  and  are 
inspected  regularly  by  trained  AAHA  professionals  to 
ensure  this  high  quality  is  maintained.  Find  out  more 
about  AAHA  hospital  standards  in  the  "We  Know  How 
Much  You  Care"  brochure.  AMERICAN  ANIMAL 
HOSPITAL  ASSOCIATION.  FREE.  Circle  No.  48. 

HOW  DOG  SMART  ARE  YOU?—  All  dog  owners 

should  know  what  heartworms  and  hookworms  are, 
and  how  to  protect  their  animals  from  attack.  This  8- 
page  color  brochure  from  CIBA-GEIGY  Animal  Health 
describes  these  harmful,  common  parasites  and  a 
convenient  medication  designed  to  prevent  both 
hearrworm  and  hookworm,  called  Interceptor®.  CIBA- 
GEIGY.  FREE.  Circle  No.  49. 

"UNDERSTANDING  EMPHYSEMA" 
BROCHURE—  This  6-page  booklet  from  National 
Jewish  Center  for  Immunology  and  Respiratory 
Medicine  in  Denver  helps  people  cope  with 
emphysema.  Subjects  include:  causes  and  complicating 
factors,  relieving  symptoms,  and  how  to  live  a  fuller  life.l 
NATIONAL  JEWISH.  FREE.  Circle  No.  50. 


POOL  EQUIPMENT 


AQUA  PRODUCTS— takes  the  work  out  of  pool 
cleaning — automatically!  The  AQUABOT  is  a  safe  low 
voltage  electronic  robot  that  does  not  depend  on  your 
pool  filter  system.  It  scrubs  and  vacuums  your  pool 
bottom,  walls  and  most  steps  while  collecting  all  dirt 
(even  algae}  into  its  own  cleanable  filter  bag.  No 
installation.  Saves  chemicals,  electricity  and  thousands 
of  gallons  of  water  annually.  Brochure.  AQUA 
PRODUCTS.  FREE.  Circle  No.  51 . 

KREEPY  KRAULY  INGROUND  AUTOMATIC 
POOL  CLEANER — Free  four-color  brochure  illustrates 
how  the  Kreepy  Krauly  pool  cleaning  system 
automatically  vacuums  your  inground  pool  every  day. 
Kreepy  Krauly  eliminates  hand  vacuuming;  cleans  better 
because  it's  designed  better.  A  free  product  pamphlet 
highlights  its  advantages  including  a  3  year  warranty 
and  money-back  guarantee.  KREEPY  KRAULY  USA, 
INC.  FREE.  Circle  No.  52. 


TRAVEL 


U-HAUL     MOVING  GUIDE— Do-it -yourself  and  save  | 
with  U-Haul.  This  free,  16-page  brochure  offers  quick 
and  easy  tips  on  how  to  move  like  a  pro.  Includes 
information  on  how  to  select  the  right  equipment  for 
your  move,  and  how  to  pack  and  load.  U-Haul  makes 
moving  easier,  and  you  can  save  up  to  50%  of  the  cost 
of  a  van  line  move  when  you  do  it  yourself.  U-HAUL®  . 
FREE.  Circle  No.  53. 

UNIVERSAL  STUDIOS  HOLLYWOOD— Send  for  a 

4-color  brochure  describing  the  excitement  of  the 
world's  largest  working  movie  studio,  Universal  Studios 
Hollywood,  where  no  one  makes  believe  like  we  do. 
UNIVERSAL  STUDIOS.  $  1 .00.  Circle  No.  54. 


r^fa^*^  b^&*Jt .  ^Zt^^^i^x  ?fu  /&. 


The  coffee  break  in  Italy  Rich,  meaningful, 
rewarding.  Discover  what  a  coffee  break  is 
meant  to  be  with  rich,  continental  style 
Medaglia  d'Oro  Espresso.  Besides  brewing 
authentic  Italian  espresso,  Medaglia  d'Oro 
is  the  perfect  ingredient  for  making  good 
things  happen,  like... 

CLASSIC  CAPPUCCINO:  Heat  milk  to 
just  below  boiling.  To  foam  milk,  use  the 
steam  attachment  on  your  espresso  maker 
or  briefly  mix  it  in  a  blender.  Add  equal 
amounts  of  hot  espresso  and  hot  milk  to  a 
coffee  cup.  Sprinkle  with  shaved  bittersweet 
chocolate  and  cinnamon. 

Don  'tjust  make  coffee.  Make  good  things 
happen. 

For  other  delicious  ways  to  enjoy  Medaglia  d'Oro  send  5(X  for  postage  and  handling  to 
Medaglia  d'Oro  Recipes,  PO  Box  10220,  Newport  Beach,  CA  92658  10220 
Allow  6  weeks  for  delivery.  Limit  1  per  household 


ESPRESSO 

Authentic  Italian  Coffees  since  1924. 


Available  in  ground  roast,  whole  bean 
and  aecaffehiated. 


Go  ahead.  Get  close. 


If  you've  got  dental  work,  there's  only  one 
gum  you  can  be  confident  chewing. 

Freedent  won't  stick  to  your  dental  work.  And  because 
it  also  moistens  your  mouth  and  keeps  your  breath 
really  fresh,  it's  in  a  class  by  itself.  So  go  ahead  — with 
Freedent  you  can  get  close  with  confidence. 

FREEDENT  and  WONT  STICK  TO  MOST  DENTAL  WORK  are  registered  trademarks  ol  the  Wm  Wrigley  Jr  Co  E   1991 


Non-stick  Freedent, 
Moistens  mouth. 
Freshens  breath. 


SHOPPING 


SUYIN6  GUIDE 


st  of  the  products  shown  editori- 
ly  in  Better  Homes  and  Gardens" 
ogazine  can  be  obtained  locally. 
ir  more  information,  write  the 
inufacturers  listed.  Some  private- 
owned  or  custom-made  items  are 
nitted  from  the  product  listing. 

NDOW  GARDENS 

ge  26:  Wire  baskets — Kinsman  Garden  Co., 
ver  Rd.,  Point  Pleasant,  PA  1 8950.  Woodstock 
ire  Works,  4355  Fruitland  Ave.,  Vernon,  CA 
1058. 

age  27:  Lace — Linen  and  Lace,  #4  Lafayette, 
ashington,  MO  63090. 

IE  NEW  LOOK  OF  OLD  ROSES 
ges  33-40:  David  Austin  and  Meidiland 

>ses — For  planting  this  spring  call  Wayside 
ardens;  800/845-1 124. 

HAT  CAN  YOU  DO  WITH  A  HOUSE  LIKE  THIS? 

age  69:  Windows — Norco  Windows,  Inc.,  P.O. 

;TTFR  HOMES  AND  GARDENS,  MAY  1991 


Box  309,  Hawkins,  Wl  54530.  Entry  door— 
Brockway-Smith  Co.,  146  Dascomb  Rd.,  Ando- 
ver,  MA  01810.  Exterior  paint — Benjamin 
Moore  Paints,  51  Chesnut  Ridge  Rd.,  Monwale, 
NJ  07645.  Lattice— Plunkett  &  Webster,  South 
Windsor,  CT  06074. 

Pages  70-71:  Fireplace  tools,  love  seat- 
sleeper — Crate  &  Barrel,  725  Landwehr  Rd., 
Northbrook,  IL  60062;  800/323-5461.  Fireplace 
insert— Heatilator,  Inc.,  Div.  of  HON  Ind.,  1915 
W.  Saunders  St.,  Mt.  Pleasant,  IA  52641.  Interi- 
or paint — Benjamin  Moore  Paints,  51  Chestnut 
Ridge  Rd.,  Montvale,  NJ  07645.  Wicker  arm 
chairs— Pier  1  Imports,  P.O.  Box  961020,  Ft. 
Worth,  TX  76161-0020. 

Pages  72-73:  Recessed  lighting — Halo  Light- 
ing, Div.  of  Cooper  Ind.,  400  Busse  Rd.,  Elk 
Grove  Village,  IL  60007.  Interior  paint — Benja- 
min Moore  Paints  (address  above). 
Pages  74-75:  Vanity — Omega  Cabinets,  1 205 
Peters  Dr.,  Waterloo,  IA  50703.  Faucets— Chi- 
cago Faucet  Co.,  2100  S.  Nuclear  Dr.,  Des 
Plaines,  IL  60018.  Towel  rack— Baldwin  Hard- 
ware Corp.,  P.O.  Box  82,  841  E.  Wyomissing 
Blvd.,  Reading,  PA  19612.  Wall,  floor  tile- 
American  Olean  Tile  Co.,  1000  Cannon  Ave., 
Lansdale,  PA  19446.  Roof  window  in  bath — 
Velux-America  Inc.,  P.O.  Box  3268,  Greenwood, 
SC  29648.  Clerestory  windows — Norco  Win- 
dows, Inc.  (address  above).  Closet  door — 
Brockway-Smith  Co.  (address  above).  Fabric 
for  bed  skirt  and  wicker  rocker  cushions — 
Laura  Ashley,  Inc.,  714  Madison  Ave.,  New  York, 


NY  10021.  Paint — Benjamin  Moore  Paints  (ad- 
dress above). 

Page  76:  Paint — Benjamin  Moore  Paints  (ad- 
dress above).  Windows — Norco  Windows,  Inc., 
P.O.  Box  309,  Hawkins,  Wl  54530. 

TRUE  COLORS 

Pages  80-81:  Bed,  stands — Ron  Fisher  Ameri- 
can Country  Furniture,  P.O.  Box  1208,  Marshall- 
town,  IA  50158.  Lamps,  "Feather" — George 
Kovacs,  Inc.,  330  E.  59th  St.,  New  York,  NY 
10022.  Comforter,  bed  linens,  throw,  "Com- 
ing Home" — Lands'  End,  1  Lands'  End  Lane, 
Dodgeville,  Wl  53595;  800/345-3696.  Wall 
paints — Sherwin-Williams,  101  Prospect  Ave., 
NW,  Cleveland,  OH  441 15. 
Pages  82-83:  Bookcases — Ballard  Designs, 
Inc.,  1670  DeFoor  Ave.,  NW,  Atlanta,  GA  3031 8. 
Area  rug,  "Checkerboard" —  Thomas  K.  Woo- 
dard,  835  Madison  Ave.,  New  York,  NY  10021. 
Tri-form  table — Museum  of  Modern  Art,  Mail 
Order  Dept.,  11  W.  53rd  St.,  New  York,  NY 
10019-5401.  Love  seat— Bernhardt,  P.O.  Box 
740,  Lenior,  NC  28645.  Black  lamp,  floor 
stand,  "Tizio" — Artemide,  Inc.,  1980  New  High- 
way, Farmingdale,  NY  1 1735.  Vase,  "The  Moon 
Collection'^JCPenney  Co.,  P.O.  Box  659000, 
Dallas,  TX  75265-9000.  Wall  paint,  "Renoir 
Red" — Sherwin-Williams,  101  Prospect  Ave., 
NW,  Cleveland,  OH  441 15.  TV— RCA,  Consum- 
er Electronics  Div.,  600  N.  Sherman  Dr.,  India- 
napolis, IN  46201 . 

continued  on  page  133 
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MANUFACTURER'S  COUPON 


JZ 


EXPIRES  10/31791 


rery  day,  the  world  throws  away  roll  after  roll  of  disposable 
"  towels  when  it  could  be  reusing  HandiWipes®  HandiWipes 
e  work  of  paper  towels,  but  HandiWipes  work  harder  and 
r.  In  fact,  laboratory  tests  show  that  one  HandiWipe  does 
ork  of  hundreds  and  hundreds  of  paper  towels.  And  that 
sally  make  a  difference  in  our  landfills. 
5  if  your  have  a  mess  to  clean  up,  use  a  reusable  resource. 
'11  help  you  do  just  a  little  bit  more  to  reduce  paper  waste, 
lse  it's  no  longer  a  disposable  world. 

liWipes!  Stronger  on  Spills,  Easier  on  the  Environment  [s_ 


Save  300 

on  any  package  of  HandiWipes" 

Or  Heavy  Wipes'5  (formerly  Fresh  Guy) 

Located  next  to  paper  towels. 

iSD L4||7'Dc:l i  him         CONSUMER:  Limit  one 
coupon  per  purchase.  RE- 


'74182"00030 


TAILER:  Redeem  toe  con. 
sumer  according  to  terms 
stated.  Any  other  use  con- 
stitutes  traud.  For  reim- 
bursement of  face  value,  plus  8t  handling,  mail  to:  S0FTS0AP 
ENTERPRISES  INC.,  R0.  Box  870107.  El  Paso,  Texas  88587-0107. 
Void  if  taxed,  forbidden  by  law  or  presented  by  other  than  retail  distri- 
6  bution  of  our  products.  Cash  Value  1/20  of  W. 


GO  AHEAD.  AS 


Should  we  repaint  the  living  room? 
What  color? 


How  does  our  home  compare  to 
others  on  the  market? 


What  rooms  really  need  the 


most  attention 


Do  we  need  new  carpet  in  the  den? 


S  ANYTHING 


jean  we  do  to  make  buyers 
like  our  house? 


t  do  we  do  with  the  dog 
iring  an  open  house? 


When  it's  time  to  sell  your 
home,  you're  bound  to  have 
questions  like  "What  will 
buyers  think  of  our  home?" 
And  now,  during 
Better  Your  Home 
Month  we  have 
the  answers. 
We  asked 
our  agents 
around  the 
country  what  buyers 
are  really  looking  for. 
Then  we  used  that 
knowledge  to  develop 
the  Better  Homes  and 
Gardens®  Home  Mer- 
chandising System: 
It's  a  unique  system 
that  combines  our  real  estate 
marketing  expertise  with 
Better  Homes  and  Gardens'" 
vast  knowledge  of  the  home 
to  show  you  how  to  enhance 


your  home  from  a  buyers 
perspective. 


^rspective. 

Then,  to  reach  buyers  and 

d  help  sell  your  home 


Check  with  your  local  Better  Hi  imes  MAY  K 
and  Gardens'  member  firm  during  RETTED 
"Better  Your  Home       REJJ.g1 
Month."  They'll  have     TUUtl 

specific  information  on  HQMF 
preparing  your  home  UfljJTU 

for  sale,  including  an   ""■* '  "* 
informative  45-minute  video 
called  Merchandising  Your  Home. 


■ 


quickly  easily  and 
at  the  best  possible  price,  we'll 
use  our  proven  Home  Marketing 
System: 

If  there's  anything  you'd  like 
to  know  about  buying  or  selling 
a  home,  call  your  local  Better 
Homes  and  Gardens  member 
firm,  or  1-800-2747654 
NOBODY  KNOWS  HOMES  BETTER. 


SOLD 


Better 
Homes. 

-A-  A  and  Gardens*3 


Each  firm  independently  owned  and  operated  Availability  of  services  may  vary  ©Copvnght  1990  Meredith  Corporation. 


vjblM^Mfe. 


Pt 


76%FAT  FREE.  30%LESS  SALT. 
100%  GREAT  TASTE. 

'My  sausage  from  Swift  Premiunf  Brown  'N  Serve.™ 


p««S{s8 


Brown'N  Serve 
Sausage 


Original 


Cutting  back  on  sausage  because  you're 
watching  what  you  eat?  Try  delicious  Lite  sausage 
from  Swift  Premium®  Brown  'N  Serve™  Ready  in  just 
minutes  on  the  stove,  only  seconds  in  the  micro- 
wave. So  try  the  sausage  that's  lighter  on  fat  and  salt, 
but  never  light  on  taste.  Lite  sausage  from 
Swift  Premium  Brown  'N  Serve. 


MANUFACTURER'S  COUPON     EXPIRES  7/31/91 


on  any  TWO  (2)  packages 
of  Swift  Premium® 
Brown  'N  Serve™  sausages. 

RETAILER:  Please  redeem  for  (ace  value  as  specified.  Any 
other  uie  commutes  fraud.  You  will  be  paid  face  value  plus 
8c  for  handling,  provided  you  and  your  customer  complied 
with  the  terms  of  this  offer,  and  invoices  showing  purchases 
sufficient  to  cover  coupons  are  shown  on  request.  Send  cou- 
pons to;  Swift-Eckrich.  Inc  .  P.O.  Box  870019,  El  Paso,  TX 
88587-0019.  Not  to  be  told;  non-reproducible.  Customer 
must  pay  any  sales  tax  Mil  wttere  taxed,  restricted  or  pro- 


r  purchase.  ©  1991  SWIFT-ECKRICH.  INC. 


Swift 
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Great  Taste        (Brown'N Serve 

Without  The  Wait.  Is™*     ". 


UYING  GUIDE 


hntinued  from  page  129 

ages  84-85:  Chairs,  console,  pedestals — 

alecek,  Inc.,  P.O.  Box  225,  Richmond,  CA 
1808-0225.  Wall  hanging — Indus  Design  Im- 
)rts,  P.O.  Box  8293,  Scottsdale,  AZ  85252- 
>93.  Place  mats — Karen  Wight,  Texture,  233 
'2  Rodriguez,  Santa  Fe,  NM  87501.  Wooden 
owls— Weston  Bowl  Mill,  Weston,  VT  05161. 
Iraffe  sculptures,  "Accents  from  the  Four 
lorners" — Thomasville  Furniture  Ind.,  P.O.  Box 
I39,  Thomasville,  NC  27360.  Pillow— The  Kilim 
ollection,  22  Bennett,  Atlanta,  GA  30309.  Light 
xture — George  Kovacs  Inc.,  330  E.  59th  St., 
ewYork,  NY  10022. 

ages  86-87:  Sofa,  chair,  ottoman,  draper- 
es— The  Clyde  Pearson  Co.,  1420  Progress  St., 
igh  Point,  NC  27260.  Lamp— Westgate  Enter- 
rises,  P.O.  Box  534038,  Grand  Prairie,  TX 
5053-4038.  Wooden  bowl— Weston  Bowl 
iddress  above).  Bowl  paint,  "Flamingo";  Wall 
aint,  "Amulet  Blue" — Sherwin-Williams  (ad- 
ress  above).  Pitcher — Pottery  Barn,  Mail  Order 
iept.,  P.O.  Box  7044,  San  Francisco,  CA  941 20- 
044.  Shades,  "Visuale" — Hunter  Douglas,  2 
arkway  and  Route  1 7  So.,  Upper  Saddle  River, 
IJ  07458. 

age  88:  Chairs  and  pillows — JCPenney  Co., 
'.0.  Box  659000,  Dallas,  TX  75265-9000; 
00/222-6161.  Wall  paint,  "Aegean  Sky"; 
hair  paints,  "Valencia  Orange",  "Island  Cay", 
nd  "Gold  Gleam" — Sherwin-Williams  (address 

ETTER  HOMES  AND  GARDENS,  MAY  1991 


above).  Wall  unit— Techline,  500  S.  Division  St., 
Waunakee,  Wl  53597;  800/356-8400. 

AMERICA'S  BEST  AFFORDABLE  NEW  HOUSES 
Page  98:  Dimensional  lumber — Canyon  Prod- 
ucts, P.O.  Box  105,  Palm  Springs,  CA  92263. 
Trim — Mill  Lumber  Co.,  P.O.  Box  E1 ,  Beaumont, 
CA  92223.  Brick— Davidson  Mfg.,  24100  Or- 
ange Ave.,  Perris,  CA  92370.  Siding — Weyer- 
hauser  Co.,  Tacoma,  WA  98477.  Plywood — 
Murphy  Plywood  Co.,  P.O.  Box  2810,  Eugene, 
OR  97402.  Roof  ing— Pioneer  Roof  Tiles,  10650 
Poplar  Ave.,  Fontana,  CA  94581.  Windows, 
sliding  metal  glass  doors— T.M.  Cobb,  945 
Church  St.,  Riverside,  CA  92507.  Entry  door, 
French  doors — Challenge  Doors  Co.,  902  Hwy. 
19,  Sulphur  Springs,  TX  97482.  Roofing— Pio- 
neer Roof  Tiles  (address  above).  Interior/ex- 
terior paint — Old  Quaker  Paint  Products,  21 243 
S.  Avalon  Blvd.,  Carson,  CA  90745.  Gas  range, 
dishwasher,  microwave,  refrigerator — Whirl- 
pool Corp.,  2000  US  33  North,  Benton  Harbor, 
Ml  49022;  800/253-1301.  Cabinets— Peterson 
Cabinet  Works,  Inc.,  1 720  Industrial  Ave.,  Norco, 
CA  91760.  Ceramic  countertops— Dai-Tile 
Corp.  7834  Hawn  Freeway,  Dallas,  TX  75217; 
800/527-1249.  Ceramic  floor  tile — Armstrong 
World  Ind.,  Inc.,  P.O.  Box  3001,  Lancaster,  PA 
17604;  800/233-3823.  Carpet— Horizon,  1680 
Pacifico  Ave.,  Anaheim,  CA  92805.  Recessed 
lights  in  kitchen,  dining  area — Lithonia.  P.O. 
Box  72,  Crawford,  IN  47933.  Sink— American 
Standard,  Inc.,  1  Centennial  Plaza,  P.O.  Box 


6820,  Piscataway,  NJ  08855-6820;  800/223- 
0068.  Dining  table, "MDTWS  426029";  dining 
chairs,  "DPP  400-S"— Chair  Factory,  2231  E. 
49th  St.,  Los  Angeles,  CA  90058.  Kitchen  wall- 
paper, "CF  267"— Wallpride,  7050  Valjean,  Van 
Nuys,  CA  91406.  Fabric  window  treatment  in 
kitchen,  "Satin  Glo-Heather";  trim,  "Satin  Glo- 
Aqua" — Kas  Tex,  5899  Downey  Rd.,  Vernon, 
CA  90058.  Fabric  on  dining  chairs  and  win- 
dow, "Palisades  Rose" — San  Diego  Fabric, 
1003  University  Ave.,  San  Diego,  CA  92103. 
Pages  100-101:  Vinyl  siding — Wolverine  Tech- 
nologies, Inc.,  4  Parklane  Blvd.,  Dearborn,  Ml 
48126;  800/521-9020.  Roofing,  insulation— 
Owens-Corning  Fiberglas  (address  above).  Win- 
dows— Andersen  Corp.,  P.O.  Box  12,  Bayport. 
MN  55003.  Steel  insulated  entry  door— 
Brockway-Smith  Co.,  146  Dascomb  Rd.,  Ando- 
ver,  MA  01810.  Foam-core  garage  doors — 
Wayne-Dalton  Corp.,  P.O.  Box  67,  Mount  Hope, 
OH  44660. 

Page  102:  Roofing,  "S"  tile — Monier  Roof  Tile, 
P.O.  Box  5567,  Orange,  CA  92667.  Framed 
lumber  with  engineered  truss — Schuck  Com- 
ponent Systems,  8205  N.  67th  Ave.,  Glendale, 
AZ  85302  Styrofoam  Blue  Board  sheath- 
ing—Dow Chemical  USA,  2020  Willard  H.  Dow 
Center,  Midland,  Ml  48640.  Windows,  French 
doors,  entry  door,  "Fiber-Classic" — Robert 
Lee  Ind.,  5301  W.  Mohave,  Phoenix,  AZ  85043. 
Skylights— Solar  Ind.,  401 1  E.  Columbia,  Tuc- 
son, AZ  85730.  Patio  furniture— The  Patio 
continued  on  page  138 
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EAST,  EAST  PANE  RELIEF. 


Whether  you're  remodeling  or  just  looking 
to  replace  a  drafty  old  double-hung,  the  only 
name  you  need  to  know  is  Marvin.  Our  win- 
dows are  available  in  virtually  any  size,  shape 
or  style  because  all  Marvin  windows  are  made 
to  your  exact  specifications.  If  you  want  to 
improve  the  look,  efficiency  and  style  of  your 
home,  our  full-color  replacement  and  remod- 
eling book  has  all  the  answers.  For  your  free 
copy,  return  the  coupon 
below  or  call  toll-free 
1-800-346-5128 
(MN,  1-800-552-1167; 
In  Canada, 
1-800-263-6161). 

Our  Tilt-Pac  is  a  perfect  replacement  for  a  worn-out  double-hung  sash 


Send  to:  Marvin  Windows,  Warroad,  MN  56763 

Namp 

BHG-9014-5 

AHrlrw<; 

T.ity                                                                   State                   7ip 

Phone  (_ 


I  plan  to: Build Remodel Replace 

MARVIN  WINDOWS 

ARE  MADE  TO  ORDER. 


'Fleeting  Encounter" 

by  Charles  Frace 

Rimmed  in  22-karat  gold 

Shown  smaller  than  actual 

diameter  of  8V2  inches 

©1991  W.  S.  George 


A  breathtaking  glimpse  of  the  majestic  snow  leopard . . . 
a  Bradford  Exchange  recommendation 


rising  an  intruder  in  his  domain,  the  snow  leopard 
mses  briefly,  eyes  gleaming  amber-yellow  through  the 
tow.  This  is  "Fleeting  Encounter,"  a  fine-china  collec- 
ts plate  created  by  the  world  renowned  wildlife  artist 
narles  Frace\  "Fleeting  Encounter"  is  available  now  — 
id  it  looks  like  a  smart  buy.  Here's  why  Bradford 
commends  it: 

"Fleeting  Encounter"  is  an  important  first  issue,  the  first 
ate  in  the  World's  Most  Magnificent  Cats  collection 
am  W.  S.  George  Fine  China  in  affiliation  with  the 
adford  Exchange. 

It's  an  important  work  of  art,  created  from  an  origi- 
bl  work  by  artist  Charles  Frace,  an  international  star  in 
le  wildlife-art  market.  Attesting  to  its  importance,  each 
ate  will  be  hand-numbered  and  accompanied  by  a 
prtificate  of  Authenticity. 

\It  has  the  potential  to  appreciate  in  value.  The  edition 
I  "Fleeting  Encounter"  is  limited  to  a  maximum  of  150 
ring  days.  Once  the  edition  closes,  collectors'  demand 
|)uld  exceed  the  supply  of  plates  and  force  asking  prices 
p  dramatically. 

he  Bradford  Exchange — picking  winners  since  1973. 
/orldwide,  limited-edition  plates  are  the  only 
!)llectibles  traded  on  an  organized  exchange.     J£^  ^ 

)91BGE 

Fleeting  Encounter" 

ie  Bradford  Exchange  Trading  Floor 

45  Milwaukee  Avenue,  Chicago,  IL  60648 

ease  enter  my  order  for  "Fleeting  Encounter."  I  understand  I  need  SEND  NO  MONEY 
OW.  I  will  be  billed  $24.50*  when  my  plate  is  shipped.  Limit:  one  plate  per  customer. 


And  with  offices  in  the  United  States  and  nine  other 
countries,  Bradford  is  at  the  very  heart  of  this  exciting 
international  market.  That  means  Bradford  analysts  can 
often  spot  trends  in  the  making. 

If,  for  example,  you  had  followed  one  of  our  major 
recommendations  in  1978,  you  would  have  bought  the 
first  issue  in  the  Gone  With  the  Wind  series,  at  just 
$21.50  -  a  plate  that  now  trades  at  $250.00*  More  re- 
cently, if  you  had  acquired  "The  Everglades,"  an  excep- 
tional landscape  plate  from  W.  S.  George's  America  the 
Beautiful  series,  you  would  now  own  a  plate  valued  at 
over  two  times  its  1990  issue  price. 

Like  any  marketplace  subject  to  the  laws  of  supply  and 
demand,  the  plate  market  is  ever  changing-  Not  all  plates 
go  up  in  value;  some  go  down.  But  right  now,  Bradford 
Exchange  analysts  rate  "Fleeting  Encounter"  as  one  of 
the  year's  top  prospects. . .  and  well  back  up  your  pur- 
chase with  our  unconditional  365-day  guarantee. 

To  acquire  "Fleeting  Encounter"  at  its  $24.50  issue 
price  —  backed  by  our  365-day  guarantee  —  simply  fill  out 
and  mail  the  order  form  provided.  Send  no  money  now. 
You  will  be  billed  when  your  plate  is  shipped.  But  don't 
delay.  The  time  to  get  "Fleeting  Encounter"  is  now  - 
before  it  has  a  chance  to  increase  in  value. 


•Reflects  last  trades  on  the  exchange  as  reported  in  the  Bradford  Exchange  Market 
Report  Volume  11-12. 

FCG-469 


Please  respond  by:    May  3 1  ,■  1 99 1 


[nature 
.  Mrs.  Ms. 

(            ) 

irde  One)    Name  (Please  Print) 

Telephone 

dress 

j  State 

us  a  total  of  S3.19  postage  and  handling,  and  sales  tax  where  applicable. 

:  plate  price  in  Canada  is  $37.50. 


Zip 


609I-E8120I 


Your  Unconditional 
365-day  Guarantee: 

Within  one  full  year  after  you 
receive  your  plate,  you  may 
resell  it  to  us  if  for  any  reason 
you  are  not  completely  satisfied. 
We  will  issue  you  a  refund 
check  (or  credit  your  account  if 
you  paid  by  credit  card)  for 
everything  you  have  paid,  in- 
cluding postage. 


continued  from  page  133 
Connection,  4144  N.  Oracle,  Tucson,  AZ  85705. 
Page  104:  Joists— Truss  Joist  Corp.,  1101 
Woodridge  Center  Dr.,  Suite  114,  Charlotte,  NC 
2821 7.  Aluminum  siding — Alsco  Building  Prod- 
ucts, 4407  Bland  Rd.,  Suite  200,  Raleigh,  NC 
27609.  Paint— McCormick  Paint  Co.,  2355  Lew- 
is Ave.,  Rockville,  MD  20851.  Sheathing — Sim- 
plex Products  Division,  P.O.  Box  10,  Adrian,  Ml 
49221-0010.  Insulation— Manville  Corp.,  P.O. 
Box  5108,  Denver,  CO  80217.  Roofing,  "Presti- 
que  II"— Elk  Roofing,  14643  Dallas  Pkwy.,  Dal- 
las, TX  75240.  Insulated  aluminum 
windows — Acorn  Building  Components,  12620 
Westwood,  Detroit,  Ml  48223.  Skylights, 
"Elite"— WASCO  Skylights,  P.O.  Box  351,  San- 
ford,  ME  04073.  Entry  doors,  "Fiber  Classic"— 
Therma-Tru  Corp.,  1684  Woodlands  Dr.,  Suite 
150,  Maumee,  OH  43537.  Sliding  French 
doors,  "Benchmark" — General  Products  Co., 
Inc.,  P.O.  Box  7387,  Fredericksburg,  VA  22404. 
Page  106:  Wood  frame,  sheathing,  deck — 
Temple  Inland  Forest  Products  Corp.,  P.O. 
Drawer  N,  Diboll,  TX  75941 .  Siding— Masonite 
Corp.,  1  S.  Wacker  Dr.,  Chicago,  IL  60606. 
Paint— Monarch  Paint  Co.,  3530  Lang  Rd., 
Houston,  TX  77092.  Composition  roofing — 
Owens-Corning  Fiberglas,  Fiberglas  Tower,  To- 
ledo, OH  43659;  800/ROOFOCF.  Windows, 
sliding  French  door— Living  Wind,  1 5022  Old 
Rich,  Houston,  TX  77236.  Metal  insulated  en- 
try doors — Therma-Tru  Corp.,  1684  Wood- 
lands Dr.,  Suite  150,  Maumee,  OH  43537. 
Garage  door — Overhead  Door  Corp.,  6750  LBJ 
Freeway,  Dallas,  TX  75240.  Whirlpool  tub— ^Ja- 
cuzzi  Whirlpool  Bath,  100  N.  Wiget  Lane,  P.O. 
Drawer  J,  Walnut  Creek,  CA  94596. 
Page  110:  Paint— PPG  Ind.,  Inc.,  Pittsburgh 
Paints,  One  PPG  Place,  Pittsburgh,  PA  15272. 
Stain— Olympic  Stain,  2233  112th  Ave.,  NE, 
Bellevue,  WA  98004;  800/426-6306.  Sheath- 
ing—United States  Gypsum,  P.O.  Box  16511, 
Dept.  105C,  Atlanta,  GA  30302.  Insulation— 
Owens-Corning  Fiberglas  (address  above). 
Roofing— GAF  Corp.,  1361  Alps  Rd.,  Wayne, 
NJ  07470.  Aluminum  windows — Acorn  Build- 
ing Components,  12620  Westwood,  Detroit,  Ml 
48223.  Entry  door— Leeds  Building  Products, 
350  Franklin  Rd.,  Marietta,  GA  30067. 
Page  111:  Paint— The  Glidden  Co.,  925  Euclid 
Ave.,  Cleveland,  OH  44115.  Windows— Keller 
Ind.,  18000  State  Rd.  9,  Miami,  FL  33162.  Sky- 
light windows — Velux-America,  Inc.,  P.O.  Box 
3268,  Greenwood,  SC  29648.  Entry  door, 
"Benchmark" — General  Products  Co.,  Inc.,  P.O. 
Box  7387,  Fredericksburg,  VA  22404.  Garage 
door — Wayne-Dalton  Corp.,  P.O.  Box  67,  Mount 
Hope,  OH  44660. 

Page  112:  Stucco  stone — Nibbelink  Masonry, 
1 1 20  West  Ave.  L-8,  Palmdale,  CA  93534.  Stuc- 
co brick — Sunland  California  Drywall,  Inc., 
27574  Commerce  Center  Dr.,  Suite  130,  Teme- 
cula,  CA  92390.  Siding,  "Cottage  Lap"— 
Weyerhaeuser  Co.,  Tacoma,  WA  98477.  Insula- 
tion— Owens-Corning  Fiberglas,  Fiberglas  Tow- 
er, Toledo,  OH  43659;  800/ROOFOCF. 
Roofing — Pioneer  Roof  Tiles,  10650  Poplar 
Ave.,  Fontana,  CA  94581.  Windows — Rylock, 
Ltd.,  1285  Atlantic  St.,  P.O.  Box  766,  Union  City, 
CA  94581 .  Entry  doors— Nord  Door  Co.,  Div.  of 
JELD-WEN,  3303  Lakeport  Blvd.,  Klamath,  OR 
97601-1094.    French   doors— Trim-Pac,    Inc., 


6513  Lankershim  Blvd.,  Suite  188,  North  Holly- 
wood, CA  91606. 

Page  113:  Wood  frame — Georgia-Pacific 
Corp.,  133  Peachtree  St.,  NE,  20th  Floor,  Atlan- 
ta, GA  30303;  800/447-2882.  Veneer  brick, 
"San  Jose" — Jenkins  Brick  Co.,  1228  N. 
McDonough  St.,  Montgomery,  AL  36104.  Panel 
and  lap  siding,  sheathing — Louisiana-Pacific 
Corp.,  111  SW.  5th  Ave.,  Portland,  OR  97201. 
Acrylic  stain — Color  Wheel  Paint  Mfg.  Co.,  Inc., 
2814  Silverstar  Rd.,  Orlando,  FL  32808.  Insula- 
tion—CertainTeed  Corp.,  P.O.  Box  860,  Valley 
Forge,  PA  19482;  800/523-7844.  Roofing— 
Owens-Corning  Fiberglas,  Fiberglas  Tower,  To- 
ledo, OH  43659;  800/ROOFOCF.  Insulated 
windows  and  sliding  French  doors — Acorn 
Building  Components,  12620  Westwood,  De- 
troit, Ml  48223.  Insulated  steel  door— Therma- 
Tru  Corp.,  1684  Woodlands  Dr.,  Suite  150, 
Maumee,  OH  43537. 

FOR  THE  BIRDS 

Pages  120-123:  Paint — Sherwin-Williams, 
Dept.  HPG,  1375  Euclid  Ave.,  Cleveland,  OH 
44115.  Victorian  trim — Nanco  Distributors 
Corp.,  776  Bloomfield  Ave.,  Verona,  NJ  07044. 

GOOD  FOOD  GOOD  HEALTH 

Page  1 44:  Swimsuits — available  at  most  larger 
J.C.  Penney  stores.  JCPenney  Co.,  Inc.,  P.O. 
Box  659000,  Dallas,  TX  75265-9000. 

PRIZE  TESTED  RECIPES® 

Page  150  (left):  Plate,  "Yo-han"— Lindt-Sty- 
meist  Designs,  6231  Hollis  St.,  Emeryville,  CA 
94608.  (Right):  Plate,  cup,  and  saucer,  "Kings- 
wood"— Royal  Doulton  USA  Inc.,  700  Cottontail 
Lane,  Somerset,  NJ  08873. 

FRESH,  FAST  AND  FABULOUS 

Pages  153-160:  Plate,  "White  Shoulders"— 

Fife  &  Floyd,   P.O.   Box  815367,   Dallas,  TX 

75381-5367. 


DIRECTORY 


OF  ARCHITECTS,  DESIGNERS 

WINDOW  GARDENS 

Page  22:  Designer — Dee  Dann,  109  Main  St., 
New  Haven,  MO  63068. 
Page  27:  Designer — Sunny  Drewel,   #4  La- 
fayette, Washington,  MO  63090. 

WHAT  CAN  YOU  DO  WITH  A  HOUSE  LIKE  THIS? 
Pages  69-76:  Architect— Gary  Wolf,  AIA,  Ad- 
ams &  Wolf  Architects,  Inc.,  68  Leonard  St.,  Bel- 
mont, MA  021 78. 

AMERICA'S  BEST  AFFORDABLE  NEW  HOUSES 
Page  98:  Builder/Land  planner — Lawrence  M. 
Russell,  Russell/Packard  Development,  Inc., 
1155  N.  Central  Ave.,  Suite  105,  Glendale,  CA 
91202.  Architect— Dan  Young,  LA.  Young  & 
Assoc,  118  S.  Catalina,  Redondo  Beach,  CA 
90277.  Interior  designer — Cherry  Henricks, 
MIRM,  Two's  Company  Interiors,  19527  Busi- 
ness Center  Dr.,  Northridge,  CA  91324. 
Pages  100-101:  Builder — Gary  Eucalitto,  Gar- 
rett Homes,  30  Mason  St.,  Torrington,  CT  06790. 
Architect/Land  planner — Victor  A.  Mironts- 
chuk,  AIA,  EDI  Architecture/Planning,  3731 
Briarpark  Dr.,  Suite  300,  Houston,  TX  77042.  In- 
terior designer — Mary  Pat  Tuzio,  Merchandis- 


ing Concepts,  1222  Forest  Parkway,  Suite  100, 
Paulsboro,  NJ  08066. 

Page  102:  Builder— Thomas  O.  Gibson,  Del 
Webb  Home  Construction,  Inc.,  1565  E.  Rancho 
Vistoso  Blvd.,  Tucson,  A2  85737.  Architect/ 
Land  planner — Leland  D.  Iverson,  Iverson- 
Wilkinson  Architects,  18002  Skypark  Circle,  Ir- 
vine, CA  92714.  Interior  designer— Betty  Ro- 
zell,  Designworks,  Inc.,  4900  W.  29th  Ave., 
Denver,  CO  80212. 

Page  104:  Builder — Bob  Simmons,  Kettler  For- 
lines,  19110  Montgomery  Village  Ave.,  Gaithers- 
burg,  MD  20879.  Architect— Chris  Lessard,  The 
Lessard  Architectural  Group,  8221  Old  Court- 
house, Suite  203,  Vienna,  VA  221 80.  Land  plan- 
ner—Jim Dougherty,  J.  Dougherty  Co.,  Inc., 
19523  Club  House  Rd.,  Gaithersburg,  MD 
20879.  Interior  designer — Lolita  Dirks,  Possi- 
bilities for  Design,  Inc.,  600  Zlat  St.,  Denver, 
CO  80204. 

Page  106:  Builder — Clark  Wilson,  Doyle  Wiison 
Homebuilder,  Inc.,  8310  N.  Capital  of  Tx.  Hwy., 
Prominent  Pt.  Bldg.,  Suite  100,  Austin,  TX 
78759.  Architect— Kipp,  Flores  &  Follmer  Archi- 
tects, 12015  Park  35  Cr.,  Suite  217,  Austin,  TX 
78753.  Land  planner — Thompson,  Hancock, 
Whittier,  4055  Roswell  Rd.,  Atlanta,  GA  30342. 
Developer — Doug  Clark,  Markborough  Com- 
munities -  Austin,  7704  Ham's  Branch  Pkwy., 
Austin,  TX  78754.  Interior  designer — Habitat 
Inc.,  6031  S.  Maple  Ave.,  Tempe,  AZ  85283. 
Pages  108-109:  Builders — Jeff  Lee,  Harlan 
Lee  &  Assoc,  310  Washington  St.,  No.  P214, 
Marina  del  Ray,  CA  90292,  Michael  Rabin,  The 
Anden  Group,  16461  Sherman  Way,  Suite  160, 
Van  Nuys,  CA  91406.  Architect-^Johannes 
Van  Tilburg,  AIA,  Johannes  Van  Tilburg  &  Part- 
ners, 225  Arizona  Ave.,  PH,  Santa  Monica,  CA 
90401.  Landscape  architect — Roger  Pres- 
burger,  The  L.A.  Group,  Inc.,  23621  Park  Sorren- 
tro,  Suite  101,  Calabasas,  CA  91302.  Interior 
designer — Beverly  Trupp,  Color  Design  Art, 
17315  Sunset  Blvd.,  Pacific  Palisades,  CA 
90272. 

Page  110:  Builder — Freda  R.  Rayburn,  Rayburn 
Home  Construction  Inc.,  Suite  B-20,  1200 
Woodruff  Rd.,  Greenville,  SC  29607.  Archi- 
tect— Michael  McMillan,  AIA,  McMillan  Assoc, 
Suite  210,  One  Chick  Springs  Rd.,  Greenville, 
SC  29609. 

Page  111:  Builder— O.W.  Michaels,  The  Mi- 
chaels Group,  6  Century  Hill  Dr.,  Latham,  NY 
12110.  Architects — Britten  Lee  Perkins,  AIA, 
Victor  A.  Mirontschuk,  AIA,  EDI  Architecture/ 
Planning,  3731  Briarpark  Dr.,  Suite  300,  Hous- 
ton, TX  77042.  Interior  designer — Marion  Mi- 
chaels, Marion  Michaels  Interiors,  510  Old 
Loudon  Rd.,  Latham,  NY  12110. 
Page  112:  Builder — Samra  Keller,  West  Ven- 
ture Development  Co.,  6345  Balboa  Blvd.,  Suite 
225,  Encino,  CA  91316.  Architect— Petar  Lad- 
en, AIA,  Petar  Laden,  AIA  &  Assoc,  23277  Ven- 
tura Blvd.,  Woodland  Hills,  CA  91364.  Land 
planner — L.  Bruce  Nybo,  L.  Bruce  Nybo,  Inc., 
4200  Easton  Dr.,  Suite  2,  Bakersfield,  CA  93309. 
Interior  designer — Cherry  Henricks,  MIRM, 
Two's  Company  Interiors  (address  above). 
Page  113:  Builder— Leon  J.  Panitz,  Jr.;  Archi- 
tect— Vic  Apisukh,  Panitz  &  Company,  Char- 
tered, 3020  Hartley  Rd.,  Suite  200,  Jacksonville, 
FL  32257. 

FOR  THE  BIRDS 

Pages  120-123:  Designer  Jilann  Severson.  B8 
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How  muchlabasco'  sauce 

straighten  out 
your  mixed  vegetables? 


It  depends  on  how  mixed-up  you 
think  they  are.  But  generally  speaking, 
a  drop  or  two  in  a  serving,  a  few  drops 
in  a  serving  bowl  or  a  teaspoon  in  the 
pot  can  straighten  out  even  the  most 
wayward  vegetables. 

But  don't  stop  there.  Try  a  drop 
or  two  of  Tabasco*  brand  pepper  sauce 
in  the  oil  when  you  make  popcorn,  in 
the  water  when  you're  boiling  rice, 


in  mayonnaise,  scrambled  eggs,  frozen 
dinners,  even  take-out  Chinese.  The 
more  flavor  you  want,  the 
more  drops  you  add. 
We  can  almost 
guarantee  that  once  you 
experience  the  unique 
flavor  of  Avery  Island's 
magical  Tabasco®  pepper  sauce, 
you'll  be  dropping  it  into  everything. 
Especially  your  shopping  cart. 

The  lively  taste  of  Tabasco5  sauce. 
Don't  keep  it  bottled  up. 


©  1991.  TABASCO  is  a  registered  trademark  of Mcllhenny  Company.  For  the  recipes  ol  Walter  Mcllhtnny  in  "A  Gentleman's  Guide 
to  Memorable  Hospitality"  send  $3.25  to  Mcllhenny  Co. ,  Dept.  GG,  Avery  Island,  Louisiana  70513. 


Yellow  Poplar 
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Ninety  days  ago  this 
was  a  disposable  diaper. 


It's  not  magic  or  wishful  thinking. 
It's  a  remarkable  technology  called  accel- 
erated composting,  where  ordinary 
^household  garbage  is  turned  into  soil 
,enhancer.  Rich,  high-grade  soil 
^enhancer  that's  good  for 
planting  almost 
anything  that 
grows. 


The  process  works  like 
backyard  composting,  only  faster 
and  on  a  much  larger  scale.  First, 
inorganic  materials  are  separated 
out.  Then  the  rest  is  broken  down 
into  soil  enhancer.  In  the  case  of 
disposable  diapers,  nearly  80% 
of  the  diaper  is  compostable. 
Composting  is  also  one 
of  the  Environmental  Protection 
Agency's  recommended  solutions 
for  handling  our  garbage  problem. 
While  composting  isn't  avail- 
able everywhere,  ten  U.S.  com- 
munities already  have  programs  in 
X  place.  As  the  makers  of  Luvs  and 
ampers,  we  at  Procter  &  Gamble 
would  like  to  help  increase  that 
number.  So  we're  committing 
S20  million  to  the  cause. 
For  more  information 
about  composting,  please 
call  us  at  1-800-247-3100. 
And  don't  wait.  As  you  can 
tell,  things  are  moving  pretty 
quickly. 


PROCTER  &  GAMBLE 

Looking  for  real  solutions. 


•^T^mar,  <■.».<■  i  i»n»n,m»iMcj«ri»o  "~.^v..«i 


White  Oak 


OUD  ENVIRONMENT 

TURNING  CONCERN  INTO  ACTION 


ecycling  programs 
are  springing  up  across 
America,  but  all  the  regula- 
tions, labels,  and  materials 
;an  be  confusing.  To  help  you 
sort  through  the  new  rules  we 
put  together  this  guide. 

The  Environmental  Pro- 
tection Agency  found  that 
regular  household  recycling 
requires  less  than  two  min- 
utes a  day.  So  let's  get  started. 


PRECYCLE  FIRST 

Before  you  turn  your  at- 
tention to  recycling,  remem- 
ber the  three  Rs:  reduce, 
reuse,  and  recycle.  The  first 
two  Rs,  reduce  and  reuse,  can 
help  you  avoid  trash  at  its 
source.  This  labor-saving  pro- 
cess is  often  called  precycling. 

By  shopping  for  reduced 
packaging  and  creatively  re- 
using what  we  already  have, 
we  could  shrink  the  volume  of  trash 
going  into  our  landfills  by  as  much  as 
10  to  15  percent.  Here  are  a  few  precy- 
cling tips. 

•  Tote  groceries  in  a  reusable  canvas 
or  cotton  mesh  bag. 

•Favor  products  with  minimum 
packaging. 

•  Buy  in  bulk. 

•  Buy  concentrates  and  refillable  con- 
tainers. 

•  Shred,  wad,  or  crumple  your  junk 
mail  or  non-recyclable  paper  and  use 
it  for  package  cushioning. 

•  Photocopy  on  both  sides  of  the  pa- 
per. (Any  good  secretary  can  show 
you  how.) 

•Use  plastic  produce  bags  to  line 
small  trash  cans  or  wrap  sandwiches. 

•  Search  out  permanent  replacements 
for  disposable  products  such  as  pens, 
razor  blades,  and  batteries. 

•  Cut  back  on  the  junk  mail  you  re- 
ceive by  writing  to  the  Mail  Prefer- 


Recycling  is  booming,  but  so  ore  questions  about  it. 


ence  Service,  Direct  Marketing  Asso- 
ciation, 11  West  42nd  St.,  P.O.  Box 
3861,  New  York,  NY  10163-3861. 
Ask  that  your  name  not  be  sold  to 
mailing  list  companies. 

SORTING  OUT  PLASTICS 

With  encouragement  from  consum- 
ers, the  recycling  of  plastics  could  be- 
come one  of  the  top  environmental 
success  stories  of  the  decade. 

Plastics  come  from  nonrenewable, 
pollution-making  petroleum.  Discard- 
ed plastics  can  kill  fish  and  other  wild- 
life. But  now  you  can  recycle  many  of 
the  plastics  used  in  packaging.  In  do- 
ing so  you  reduce  the  pollution  gener- 
ated in  manufacturing  and  ease  the 
Utter  and  landfill  problems.  If  you  are 
stumped  about  what  plastics  to  recy- 
cle, take  a  look  at  our  list  of  recyclable 
plastic  products  and  the  easy  number- 
ing system  manufacturers  use  to  help 
you  identify  them. 


Liter  soft  drink  bottles, 

also  known  as  polyethylene 
terephthalate  (PET),  are  the 
most  recycled  plastic  in  the 
country.  PET  is  used  in  a  va- 
riety of  containers.  About  25 
percent  of  these  get  recycled 
into  things  like  carpeting,  ski 
jackets,  and  new  bottles.  If 
your  community  doesn't  re- 
cycle PET,  however,  stick 
with  cans  or  glass  that  can  be 
recycled.  Look  for  a  recycling 
logo  (arrows  chasing  arrows) 
on  the  bottom  of  the  contain- 
er. Inside  the  logo  should  be  a 
number  1,  indicating  that  the 
product  is  PET. 

Milk  jugs,  bleach  and  de- 
tergent bottles,  butter  tubs, 
and  motor  oil  containers  are 
made  from  high-density  poly- 
ethylene (HDPE).  To  identi- 
fy HDPE,  look  for  the 
recycling  logo  on  the  bottom 
with  a  number  2  inside. 

HDPE  and  PET  are  valuable  recy- 
clables.  After  aluminum,  these  two 
plastics  are  the  highest  priced  recycla- 
bles  in  our  trash.  You  shouldn't  have 
to  look  far  to  find  a  recycling  compa- 
ny that  will  accept  them. 

Polyvinyl  chloride  (PVC)  is  used 
for  some  containers  and  a  lot  of  mis- 
cellaneous products  like  hoses,  floor- 
ing, and  credit  cards,  but  is  rarely 
recycled.  Look  for  a  number  3  inside 
the  recycling  arrows.  PVC  contains 
chlorinated  compounds  that  are  hard 
on  the  environment  and  may  pose 
food  packaging  hazards. 

Produce  bags,  dry  cleaning  bags, 
and  some  sandwich  bags  are  made 
from  low-density  polyethylene 
(LDPE).  To  identify,  look  for  a  num- 
ber 4  inside  the  recycling  logo,  or  crin- 
kle the  bag.  If  it's  silent,  it's  LDPE.  If 
it  does  make  a  sound,  it's  probably 
continued  on  page  142 
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continued  from  page  141 

HDPE.  Some  grocery  stores  offer 
HDPE  and  LDPE  bag-recycling  bins. 
Polypropylene,  rarely  recycled,  is 
most  often  used  in  lids,  bottle  caps, 
and  some  containers.  Its  production 
uses  very  toxic  chemicals  and  there 
are  many  environmental  drawbacks. 
Look  for  the  number  5  inside  the  recy- 
cling logo  on  container  bottoms. 

Polystyrene  foam,  the  light,  white 
plastic  used  in  disposable  coffee  cups 
and  burger  boxes,  can  be  recycled,  but 
faculties  and  programs  are  rare.  Look 
for  a  number  6  on  containers. 

DEFINING  RECYCLED  PAPER 

Recycling  paper  keeps  tons  of  toxic 
pollution  out  of  the  air  and  water.  But 
don't  assume  that  buying  recycled  pa- 
per means  you  are  conserving  re- 
sources or  helping  the  environment. 

There  are  two  types  of  recycled  pa- 
per. "Post-consumer"  recycled  paper 
has  been  used  and  discarded,  such  as 
142 


newspapers,  stationery,  and  packag- 
ing. But  "preconsumer"  paper  is  un- 
used, uninked  trimmings  and  scraps 
that  have  never  left  the  paper  or  print- 
ing plant.  Some  companies  are  calling 
their  preconsumer  paper  "recycled" 
in  an  effort  to  jump  on  the  environ- 
mental bandwagon.  Post-consumer 
paper,  however,  is  the  only  beneficial 
choice  for  environmental  reasons.  Un- 
fortunately, labeling  laws  don't  re- 
quire companies  to  tell  you  if  their 
recycled  paper  is  pre-  or  post-consum- 
er. Your  best  recourse,  until  those 
laws  change,  is  to  seek  products  that 
do  identify  their  post-consumer  paper 
content,  or  contact  the  manufacturer 
of  the  product  in  question. 

WHAT  ABOUT  MAGAZINES? 

Most  magazines,  catalogs,  and  bro- 
chures printed  on  glossy  paper  are  not 
easily  recycled.  These  papers  are  coat- 
ed with  clays  to  improve  their  color 
rendition  and  brightness,  and  they  re- 
quire special  equipment  to  turn  them 
back  into  usable  paper  pulp. 

But  things  are  changing.  Several 


coated-paper  pulping  plants  have 
opened  in  the  United  States  in  the  last 
two  years,  and  there  are  plans  for 
more.  Ask  your  local  recycling  agency 
or  company  if  they  accept  or  know  of 
a  facility  that  accepts  coated  paper. 

If  you  can't  recycle  your  maga- 
zines, then  precycle  them:  share  them 
with  a  friend,  neighbor,  or  relative,  or 
donate  them  to  a  church,  hospital,  or 
nursing  home. 

WANT  TO  DO  MORE? 

If  your  neighborhood  doesn't  have 
regular  recycling  programs,  and  you'd 
like  to  help  get  one  started,  check  your 
phone  book.  Look  for  recycling  agen- 
cies in  the  city  or  county  government 
listings  in  your  phone  book,  or  contact 
the  local  sanitation  department. 

For  more  information  call  the  Envi- 
ronmental Defense  Fund  at  900/454- 
3400   and   ask   for   their   recycling, 
brochure.  For  information  on  state  re- 
cycling programs  and  contacts,  call 
the    EPA    Office    of   Solid    Waste,  . 
800/424-9346,  and  ask  for  their  "Re-  ■ 
cycling  Works"  brochure.  M 
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The  dirt  is  gone  or  we  do  it  ov< 


Surface  dirt  is  easy.  Its  that  hidden  effective.  We  don't  just  clean  your  carpet, 

gunk  and  grime  lurking  down  inside  We  deep-clean  it.  So  %  after  we're  through, 

that's  so  tough  to  get  out.  it  doesn't  come  out  looking  cleaner, 

That's  why  the  ServiceMaster  deep-  fresher,  more  vibrant,  we'll  clean  it  over, 

down  agitating  action  is  so  uniquely  No  questions  asked.  No  extra  charge. 
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For  a  free  estimate  call  1-80C1 
WE  SERVE  anytime.  Day  or  nightij 
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1-800-WE  SERVE     4 
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GOOD  FOOD/GOOD  HEALTH 

YOUR  FAMILY  NUTRITION  GUIDE 


SLIJVIJVIILMG 


FOR  SWIJVt 


taking  small  changes  in 
daily  habits — slowly  and  sensibly  as 
experts  recommend — can  help  cut 
calories  for  a  terrific  "slimsuit"  effect. 
Follow  these  tips  to  fill  up,  not  out. 

SAVVY  STRATEGIES 

Record,  then  reward.  Keep  a  dai- 
ly log  of  what,  how  much,  and  when 
you  eat.  Write  down  your  short-term 
goals  (weight  loss  and  behavior 
changes)  and  some  nonfood  rewards. 
For  each  success,  reward  yourself. 

Clean  out  the  kitchen.  Purge  your 
cupboards  and  refrigerator  of  high-fat 
foods  to  eliminate  temptation.  No, 
you  won't  deprive  the  kids — they'll 
learn  good  eating  habits.  Stock  up  on 
fresh  fruits  and  vegetables,  whole- 
grain  breads  and  cereals,  low-fat  dairy 
products,  and  nutrient-packed  snacks 
that  are  low  in  fat  and  calories. 

Step  up  to  carbs  (complex  carbo- 
hydrates,  that   is).    When   planning 


meals,  focus  on  whole  grains, 
breads,  pasta,  vegetables,  and 
dried  beans,  peas,  or  legumes. 
Research    shows    your    body 
burns  calories  faster  when  you 
eat  high-carbohydrate  foods. 

Limit,    but   don't   eliminate, 
fats  and  fatty  foods.  Fat  has 
more  than  twice  the  calories  of  an 
equal  amount  of  carbohydrate.  It  is 
also  more  likely  to  be  stored  as  fat  in 
the  body. 

Do  a  high  five.  Eat  five  fruit  or 
vegetable  servings  every  day.  Low  in 
calories,  but  high  in  vitamins  and  min- 
erals, fiber-rich  fruits  and  vegetables 
fill  you  without  fattening  you. 

Eat  breakfast  (and  other  meals, 
for  that  matter).  By  skipping  meals, 
you'll  only  be  extra  hungry  at  the  next 
meal  and  more  likely  to  overeat.  Be- 
sides, research  shows  that  a  person 
who  eats  breakfast  bums  more  calo- 
ries at  that  time,  and  during  the  day. 

Warm  up  to  exercise.  A  brisk 
walk  three  to  five  times  a  week  is  a 
great  way  to  burn  calories,  as  is  any 
vigorous  activity  lasting  20  minutes  or 
more.  Exercise  also  promotes  good 
health,  reduces  stress,  and  firms  mus- 
cle under  your  swimsuit. 

continued  on  page  146 
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Shake  for  a 
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thick,  you'll 
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IN  THREE  MINUTES? 


4 


"Now  they've  tome  up  with 
these  fancy  vegetables  in  sauce 
that  come  right  out  of  the  cup- 
board and  heat  in  three  minutes. 

Eforst  of  all,  there's  nine  different  * 
Jnds.  Does  this  mean  vegetables  nine 
imes  a  week?  I'm  doomed.  Thanks 
■»f,  Del Monte'.' 


SLIMMING  STRATEGIES 

continued  from  page  144 

COOKING  SLIM 

Refine  your  technique.  Choose 
cooking  techniques  that  reduce,  rath- 
er than  add,  fat.  Broil,  grill,  steam, 
roast,  poach,  or  micro-cook.  Add  fla- 
vor with  herbs  and  spices,  onion,  gar- 
lic, ginger,  or  citrus  juices. 

Stick  to  spray.  Use  nonstick  vege- 
table spray  when  you  saute  and  stir- 
fry.  Substituting  two  quick  sprays  of 
nonstick  vegetable  cooking  spray  for  2 
tablespoons  of  fat  or  oil  can  save  as 
much  as  200  calories. 

Simmer  to  get  slimmer.  Cook 
foods  in  a  small  amount  of  broth  or 
water  rather  than  oil  or  fat. 

Opt  for  lean.  Select  lean  cuts  of 
meat,  then  trim  visible  fat.  Plan  on  4 
ounces  (3  ounces  cooked)  per  portion 
and  think  of  it  as  a  side  dish  or  accom- 
paniment. Slice  meat  thinly  to  make  a 
serving  look  more  generous. 

Hold  the  skin.  Remove  poultry 
skin  before  or  after  cooking.  Most  of 
the  fat  lies  just  under  the  skin. 

Cook  soups  and  stews  ahead, 
then  chill.  After  the  fat  hardens  on  top 
during  chilling,  remove  it.  You  get  an- 
other bonus.  Making  these  dishes  a 
day  ahead  improves  the  flavor  as  well. 

Dress  with  less.  Top  off  salads 
with  nonfat  yogurt  or  cottage  cheese 
and  low-fat  or  reduced-calorie  dress- 
ings. Rice  vinegar  or  citrus  juices 
mixed  with  a  little  seasoning  make 
tangy  fat-free  dressings. 

Switch  to  evaporated  skim  milk 
to  cut  calories  from  homemade  cream 
soups  and  sauces.  It's  a  good  substi- 
tute for  cream  in  quiches  and  casse- 
roles, too. 

DINING  RIGHT 

Watch  portion  sizes.  Take  a  little 
at  a  time  and  wait  five  minutes  after 
eating  to  decide  whether  you  need  a 
second  smaller  serving. 

Omit  serving  dishes.  Spoon  out 
individual  portions  and  leave  any  re- 
maining cooked  food  in  the  kitchen. 
That  way,  you  won't  absent-mindedly 
reach  for  seconds. 

Kick  off  with  an  appetizer.  Try 
starting  meals  with  a  low-calorie  soup, 
fresh  fruit,  or  raw  vegetables.  You'll 
become  satisfied  faster  and  eat  less 
overall. 
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Eat  slowly.  Never  finish  a  meal  in 
less  than  20  minutes.  If  you  eat  slowly, 
enjoying  every  bite,  you  may  feel  full 
before  you  finish. 

Topping  off  pizza.  When  serving 
or  ordering  pizza,  choose  vegetarian- 
style  pizza  without  extra  cheese.  And 
remember,  you  don't  need  to  eat  the 
whole  thing.  Freeze  leftovers  for  an- 
other meal. 

Substitute  for  big  savings.  Save 
about  84  calories  each  time  you  substi- 
tute a  tablespoon  of  mustard  for  a  ta- 
blespoon of  mayonnaise  or  margarine 
on  your  sandwich. 

Snack  smart,  with  low-calorie, 
low-fat  snacks:  vegetable  sticks,  fruit, 
broth  soups,  low-fat  yogurt,  air- 
popped  popcorn,  rice  cakes,  and  mel- 
ba  toast. 

Plan  for  nibbling.  Be  prepared  for 
an  attack  of  the  nibbles  with  fresh 
"fast  food"  in  your  refrigerator.  Wash, 
peel,  and  cut  up  raw  vegetables  and 
fruit.  Soak  cut-up  vegetables  in  ice  wa- 
ter and  sliced  apples  and  pears  in  a 
water  and  lemon  juice  solution  to  pre- 
vent browning. 

Reward  yourself  with  low-fat, 
low-calorie  desserts,  such  as  fresh 
fruit,  sherbet  and  sorbets,  frozen  yo- 
gurt, and  angel  food  cake. 


Have  it  your  way.  When  out  < 
the  town,  cut  down  on  portion  siz 
by  ordering  appetizers  as  the 
course,  going  a  la  carte,  sharing  foe 
with  a  companion,  or  taking  hoi 
part  of  your  meal. 

Drink  alcohol  in  moderation,  if 
all.  It  provides  only  "empty  calories 
Substitute  juice,  sparkling  water,  i{] 
low-calorie  carbonated  beverages 
adding  a  lime  slice  to  tonic,  <] 
Worcestershire  sauce  to  vegetab  •] 
juice  to  help  satisfy  your  taste  buds. 

4  SHAPE-UP  SNACKS 

Fruity    Milk    Shakes:    In    you 

blender  container  combine  VA  cup 
skim  milk;  2  cut-up  frozen  bananas; 
cup  chopped  fresh  or  frozen  strawbe* 
ries,  peaches,  or  blueberries;  Vi  cui 
low-fat  cream-style  cottage  cheese  (i 
yogurt;  and  1  tablespoon  honey.  Cow 
and  blend  till  smooth,  adding  5  ki 
cubes,  one  at  a  time.  Makes  4  serving! 

Won  ton  Chips:  Brush  12  wontoi 
skins  with  melted  margarine  or  butte 
cut  into  triangles.  Sprinkle  with  sea 
sonedsalt  or  cinnamon-sugar.  Bake  o; 
a  greased  baking  sheet  in  a  400°  ovet 
for  5  to  7  minutes  or  till  crisp. 

Creamy  Fruit  Dip:  Combine  equa 
amounts  of  fruit-flavored  low-fat  yc\ 
gurt  and  light  cream  cheese.  Serve  witil 
fresh  fruit 

Juice  Pops:  Freeze  fruit  juice  intol 
pops  for  a  quick  cool-down.  M 

-By  Barbara  Goldman 
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GO  SKINNY  DIPPIN' 
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>  into  the  luscious  whipped  cream  taste  you 
ve,  with  only  half  the  fat  of  whipped  cream. 


(raft  General  Foods,  Inc. 
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Spruce  up  aThursday 
with  a  Sunday  kind  or  murrin. 


I  liis  jumbo  null  I  in  is  one  ol  a  Kind.  You  can  only 
)«ilv»c  il  from  «i  Duncan  Mines  Baleery  Style  Muirin  Mix. 
You  get  nig,  liot  muliins.  Willi  real,  juicy  blueberries. 

And  a  crunclry  crumb  topping.  Mull  ins  so  nioisl 
and.  delicious  and  special,  yon  II  think  il  s  Sunday. 

1  low  to  bake  your  nioisl,  delicious  nest. 


Uu/nca/ri 


Blueberry,  Cinnamon  Swirl,  Pecan  Cruncli,  Cranberry  Oranye  Nut,  Heart  if  Style  Oatmeal 
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mg  here  and  file  punched  pages  in  your  New  Cook  Book. 
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HAT  MAKES  CUPCAKES  luscious, 

Marmalade  marvelous  and 

EVEN  HALTS  your  HlCCUPS? 

Sugar,  of  course.  You  probably  knew  that  sugar's  natural  goodness  puts 

the  jazz  in  your  jelly,  but  you  probably  didn't  know  that  a  teaspoon  of 

sugar  is  a  great  home  remedy  for  hiccups.  To  find  out  how  many  other 

healthy,  tasty  and  practical  uses  there  are  for  sugar,  take  the  quiz 

below.  You'll  be  happy  to  discover  just  how  sweet  it  is. 


Since  sugar  has  only  16  calories  per 
teaspoon,  and  most  people  need  at  least 
1500  calories  a  day  just  to  exist,  what 
does  this  tell  us  about  sugar,  when  eaten 
in  moderation?  •««-' 

a)  It's  not  particularly  fattening       C  A    f 

b)  It's  really  fattening 

c)  I  don't  live  in  this  neighborhood 

d)  You're  standing  on  my  foot 


l§> 


Most  of  the  calories  in  rich  desserts  come  from: 
a)  The  evil  gnome  who  lives  under  the  bridge 
b)Fat 

c)  Sugar 

d)  A  bad  attitude 


eA 


<Uk 


a).  Sugar,  when  eaten  in  moderation,  is  not 
particularly  fattening,  and  makes  healthy  foods, 
like  your  breakfast  bran,  taste  better. 


b).  Fat.  At  9  calories  per  gram,  fat  has  more  than 

twice  the  calories  of  sugar,  at  only  4  calories  per  gram. 

Using  sugar  to  replace  part  of  the  fat  in  various  recipes 

can  actually  reduce  calories,  making  for  healthy  giiomes 

with  good  attitudes. 


If  you  dove  through  a  sheet  of 
sugar  onto  a  trampoline,  you  would  be: 

a)  A  very  disturbed  person 

b)  A  glutton 

c)  Running  from  the  law 

d)  A  movie  stuntman 


eA 


:  d).  Chances  are  you'd  be  a  movie  stuntman. 
Sugar,  in  solid  form,  is  used  to  make  the  fiarmless 
stunt  glass  you  see  shattering  in  most  movies. 


:  Which  of  the  following  is  a  carbohydrate? 

a)  AMTRAK 

b)  An  artificial  sweetener 
^         c)  Sugar 


As  you  can  now  see,  sugar  is  not  only 
flavorful,  but  also  a  healthful  and  very 
versatile  food.  For  all-natural  ways 
to  do  everything  from  tastify 
tarts  to  make  scary  stunts 
safe,  sugar's  a  show- 
stopper  every  time. 


d)  A  party  hat 


Pl  /L  :  c).  Out  of  these,  only  sugar  is  a  carbo- 
v/V  hydrate,  which  people  need  for  energy. 
AMTRAK  and  party  hats  may  contain  carbo- 
hydrates, but  you  shouldn't  eat  them. 

• 

©Copyright  J99I,  The  Sugar  Association,  Inc.  For  reprints  of  this 
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CHICKEN     RICE     FLORENTINE  BEEF     TERIYAKI  FAJITA     RICE  OLD-FASHIONED     RICE     PUDDING  STUFFED     P  E  P  P  f 
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O  R  I  G  I  N  A  L.     INSTANT      RICE 
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HOT  TACO  RICE 

1  pound  ground  beef'' 

1  onion,  chopped 

T14  cups  medium  salsa 
:an  (8  oz.)  tomato  sauce 

1  chicken  bouillon  cube 

1 V2  cups  Original  MINUTE®  Rice 
Garnishes:  Chopped  tomatoes, 
sour  cream,  shredded  Cheddar  cheese, 
tortilla  chips,  sliced  pitted  ripe  olives 


►  Brown  beef  and  onion  in  skillet. 

Add  salsa,  tomato  sauce  and  bouillon 
cube.  Bring  to  a  full  boil;  cover, 
reduce  heat  and  simmer  5  minutes. 

►  Meanwhile,  prepare  rice  as  directed 
on  package.  Serve  beef  mixture 
over  rice;  top  with  garnishes. 

Makes  4  servings. 


FAST,    EASY    AND    ALWAYS    DELICIOU 
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RICE-IPE 
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SHRIMP     SCAMPI  STEAK    AND     PEPPER     RICE  ORANGE    CHICKEN     WITH     RICE  ■?>     1991     KRAFT    GENERAL     FOODS.     IN 


BY  JULIA  M ALLOY 


CHOOSE   FROIVI 
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Flash-in-the-pan  omelets  pinch-hit  for 
pancakes  in  this  showy  meatless 
version  of  the  oriental  favorite,  Moo  Shu  Pork. 

Recipes  begin  on  page  162. 


Banish  the  predictable 
from  stir-fry  dinners. 
This  Indonesian-style 
shrimp  dish  surprises 
with  decidedly  different 
pasta  shapes  and 
peppers.  Top  it  with  a 
snappy,  stir-together 
peanut  sauce. 


SPINACH  RAVIOL 

WITH  LEMON  CREAM  SAUCE 

Thanks  to  ready-to-use  wonton  skins, 
ravioli-making  now  takes  minutes, 
not  hours.  Stuff  a  bold  basil-flavored 
filling  between  two  wonton  wrappers, 
then  splash  with  a  creamy 
lemon  sauce. 


II  \  :\ITR 
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PEAR-PEPPERCORN  SEE 


A  harmony  of  flavors,  including  sweet  pear  juice,  Dijon 

mustard,  nutmeg,  and  freshly  ground  pepper,  make  one 

sensational  sauce  for  quick-cooking  pork.  And  talk  about 

sizzle — the  chops  cook  in  just  12  minutes. 


Recipes  begin  on  page  164. 
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AVOCADO  WITH  RED  PEPPER  SAUCE 


This  stellar  first  course  shouts  color,  with  only  five 

ingredients.  Melt  red  pepper  jelly  to  make  a  silky  sauce,  then 

spoon  it  into  a  vibrant  pool  for  avocado  slices,  olives,  and  red  peppers. 


156 


BETTER  HOMES  AND  GARDENS.  MAY  1991 


H 


I/1U 


n 


n 


ULL 


U 


lu 


«  Aogn  w>  page  169 


WITH  HERB  SAUCE 


Sometimes,  simplicity  is  the  secret 
to  great  taste.  For  a  platter  of  freshly 
steamed  vegetables,  what  could  be  simpler 
than  a  buttery-flavored  sauce  that's  really 
too? 


Juicy  fresh  fruits 

and  a  creamy  yogurt 

sauee  get  extra  sparkle 

from  diamond  cookies. 

These  crispy  gems  really 

are  a  snap — bake  them  like 

a  bar  cookie,  then  cut  into  shapes. 
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Recipes  begin  on  page  172. 
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All  the  elegance  of  poached  fruit — 
none  of  the  effort.  Float  golden  slices  of 
fresh  pineapple  in  a  satiny  sauce,  then  lace  it 
all  with  rich,  dark  chocolate. 


This  fresh  salad  combo  tastes  deliriously 
different  each  time  you  serve  it.  You  can 
choose  from  three  dressings:  Avocado- 
Yogurt  Blend,  Herb-Buttermilk  Dressing, 
and  Peppercorn-Strawberry  Vinaigrette. 


ASPARAGUS  WITH  CITRUS 
K  HOLLANDAISE 


Recipes  begin  on  page  173. 
Buying  information,  page  138. 
160 


Slender,  tender,  green,  and  crisp — spring's 
signature  vegetable  needs  nothing  more 
than  a  light  and  lemony  sauce.  "Mock" 
means  it  sidesteps  traditional  egg  yolks  in 
favor  of  a  mayonnaise  shortcut. 
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it  happens  when 

LOW- 

30KING 

key  ingredient. 


A  brand  new  kind  of  sauce 
inspired  by  the  grand  old 
method,  slow-cooking, 
the  secret  to  getting  that 
homestyle  taste.  It's  a 
whole  new  answer  to: 


Which  Ragu 

Tonight? 


0 1991  Ragu  Foods.  Inc..  owner  of  the  registered  trademark  HAGG. 


Cooked  Homesty/ 


V£*: 
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HOWTO  MAKE  ITWORK  FORYOU 


EVERY  RECIPE  ANALYZED 

With  each  recipe,  we  give  impor- 
tant nutrition  information.  The  calo- 
rie count  of  each  serving  and  the 
amount,  in  grams,  of  fat,  cholesterol, 
protein,  carbohydrate,  fiber,  and  sodi- 
um help  you  keep  tabs  on  what  you 
eat.  We  also  include  the  percent  of 
calories  coming  from  fat. 

You  can  check  the  vitamin  and 
mineral  levels  of  each  recipe  serving. 
These  are  noted  in  percentages  of  the 
United  States  Recommended  Daily 
Allowance  (U.S.  RDA)  whenever  val- 
ues exceed  10  percent  of  the  recom- 
mended amount.  (The  U.S.  RDAs  are 
dietary  standards  developed  by  the 
Food  and  Drug  Administration.) 

HOW  WE  ANALYZE 

We  omit  optional  ingredients  from 
the  nutrition  analysis. 


w   ♦  11 

Our  seal  assures  you  that  every 

recipe  has  been  tested  in  the 

Better  Homes  and  Gardens®  Test 

Kitchen.  This  means  that  each  recipe  is 

practical  and  reliable,  and  meets  our 

high  standards  of  taste  appeal. 


When  ingredient  options  appear  in 
a  recipe  (such  as  margarine  or  butter), 
we  use  the  first  one  mentioned  for 
analysis.  The  ingredient  order  does 
not  mean  we  prefer  one  ingredient  or 
the  other. 

We  use  the  first  serving  size  listed 
when  a  range  is  given. 


J 


WHAT  YOU  NEED 

Use  our  analyses  to  chart  the  nutri 
tion  value  of  the  foods  you  eat  and  the 
recipes  you  prepare.  Nutritionists  sug- 
gest that  healthy  adults  follow  these 
daily  recommendations: 

Protein:  About  15%  of  calories 

Fat:  No  more  than  30%  of  calories 

Carbohydrate:  About  55%  of  calories 

Cholesterol:  No  more  than  300 

milligrams 

Sodium:  500  to  3,000  milligrams 

Dietary  fiber:  20  to  30  grams 

For  example,  a  moderately  active  f 
woman  who  consumes  about  2,000 
calories  a  day  needs:  about  75  grams  i 
of  protein,  no  more  than  67  grams  of  I 
fat,  and  275  grams  of  carbohydrate.  In  i 
general,  moderately  active  males  and  i 
teenagers  need  more  calories.  M 


FRESH,  FAST  AND 


continued  from  page  160 

MOO  SHU  OMELETS 

These  meatless  omelets  make  a  fast 
brunch,  lunch,  or  dinner  for  two — 
1 2  asparagus  spears,  cut  into 
3-inch  lengths 
2  carrots,  cut  into  3-inch  sticks 
2  green  onions,  cut  into  2-inch 
lengths 


2  Tbsp.  sweet-and-sour  sauce 

1  Tbsp.  pineapple  or  orange  juice 
Vi  tsp.  grated  gingerroot  or 

Vb  tsp.  ground  ginger 
4  eggs 

2  Tbsp.  water 

2  tsp.  cooking  oil 

2  Tbsp.  toasted  chopped  walnuts 
or  almonds 
Shredded  radish  (optional) 
Thinly  sliced  cucumber  (optional) 
•  In  a  large  saucepan  cook  aspara- 
gus, carrots,  and  green  onions  in  a 
small  amount  of  boiling,  lightly  salted 


water  for  7  to  9  minutes  or  till  crisp-  - 
tender.  Drain. 

•  Meanwhile,  for  sauce,  stir  together  r 
sweet-and-sour  sauce,  pineapple  or  or- 
ange juice,  and  gingerroot  or  ginger. 
Set  aside. 

•  For  omelets,  in  a  small  mixing  bowl 
combine  eggs  and  water;  using  a  fork,  , 
beat  till  combined  but  not  frothy.  In  i 
an  8-  or  10-inch  skillet  with  flared  i 
sides,  heat  /  teaspoon  of  the  cooking  ; 
oil  till  a  drop  of  water  sizzles.  Lift  and  i 
tilt  pan  to  coat  sides  of  skillet. 

continued  on  page  164 


FRESH,  FAST  AND  FABULOUS 

RECIPES 

Asparagus  with  Citrus  Mock 

Hollandaise 174 

Avocado  with  Red  Pepper 

Sauce 169 

Avocado- Yogurt  Blend 173 

Chocolate-Laced  Pineapple 172 

Fruit  and  Cream  with  Diamond 

Snaps 172 

Herb-Buttermilk  Dressing 173 

Moo  Shu  Omelets 162 


MAY  RECIPE  INDEX 

Peppercorn-Strawberry 

Vinaigrette 173 

Pepper  Shrimp  in  Peanut  Sauce..  164 
Pork  with  Pear-Peppercorn 

Sauce 166 

Salmon-Spinach  Ravioli  with 

Lemon  Cream  Sauce 166 

Spring  Salad  with  Three 

Dressings 173 

Vegetable  Medley  with  Herb 

Sauce 171 

Yogurt  Cream 172 


GOOD  FOOD/GOOD  HEALTH 

Creamy  Fruit  Dip 146 

Fruity  Milk  Shakes 146 

Juice  Pops 146 

Wonton  Chips 146 

PRIZE  TESTED  RECH>ES 

Candy  Bar  Raspberry  Torte 149 

Cinnamon  and  Spice  Raisin 

Cake , 150 

Greek  Lamb  Stir-Fry 150 

Szechwan-Style  Chicken 149 
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A  Brilliant  Idea 
Just  Came  to  Lite. 

Introducing  Wish-Bone*  Lite  Olive  Oil  Classics. 

Try  our  new  Vinaigrette,  Italian,  Red  Wine  Vinaigrette  or 

Caesar  Lite  Olive  Oil  Classics.  Four  wholesome  salad 

dressings,  light  in  calories,  free  of  cholesterol, 

and  free  of  saturated  fat  Wonderful  blends  of     t 

imported  olive  oil  and  only  the  finest  herbs 

and  spices  in  the  delicious  Wish-Bone 

tradition.  We're  proud  to  introduce  a 

Classic  good  enough  to  put  our  name  on. 

Wish-Bone.  Salad  dressing  is  the 

only  thing  we  put  our  name  on.     ' 


MANUFACTURER'S  COUPON 


EXPIRES  12/31/91 


30* 

r.  «A,     onany  variety  of 

Save  304  Wish-Bone 


Dressing 


L 


TO  THE  CONSUMER:  THIS  COUPON 
GOOD  ONLY  ON  REQUIRED  PUR- 
CHASE OfPRODUCTSPECiFlEO  UN- 
ITED TO  ONE  COUPON  PER 
PURCHASE  COUPON  CANNOT  BE 
BOUGHT.  SOLO  OR  EXCHANGED  FOR 
CASH.  COUPONS  OR  CERTIFICATES 
ANY  OTHER  USE  CON! 
FRAUD  YOUMUSTPAYANYSALES 


TOTHERETAILERiTnomasJ.Uplon 
Co.,1"  (reimburse  you  lor  the  lace  value 
Ol  Ills  coupon  plusSe  'or  tund'ing  pro- 
vHJed  you  rave  accepted  ins  coupon  in 
"     ThTJ.  Upton  Redemp- 


defence.  Cash  value  l/20eMailti 
_iplon  Co .  DepL  <41000.  1  Fawceil 
Oifve.DelRio.T)(7B8J0  5 
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Italian 


©  1991  Thomas  J.  Liplon  Co. 
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,  Buttery  taste 
'Fewer  calories  than  margarine  •  No  cholesterol 


FRESH.  FAS!  AND 


continued  from  page  162 

•  Add  Yi  cup  of  the  egg  mixture  to 

skillet;  cook  over  medium  heat.  As 
eggs  set,  run  a  spatula  around  the  edge 
of  the  skillet,  lifting  eggs  and  letting 
the  uncooked  portion  flow  under- 
neath. When  eggs  are  set  but  still 
shiny,  transfer  omelet  to  a  warm  plate; 
cover  with  plastic  wrap.  Repeat  with 
remaining  egg  mixture,  and  oil  as 
needed,  to  make  2  omelets. 

•  To  assemble,  spread  some  of  the 
sauce  onto  each  omelet.  Arrange 
steamed  vegetables  on  one  quarter  of 
each  omelet,  fanning  vegetables  at 
edge  of  omelets.  Fold  each  omelet 
over  vegetables;  fold  again.  Top  with 
additional  sauce;  sprinkle  with  the 
walnuts  or  the  almonds.  If  desired, 
garnish  with  the  shredded  radish  and 
the  sliced  cucumber.  Makes  2  main- 
dish  servings. 

Microwave  directions:  Prepare  as 
directed,  except  in  a  VA  -quart  micro- 
wave-safe casserole  combine  aspara- 
gus, carrots,  green  onions,  and  2 
tablespoons  water.  Micro-cook,  cov- 
ered, on  100%  power  (high)  for  5  to  7 
minutes  or  till  vegetables  are  crisp- 
tender.  Drain.  Continue  as  directed. 

Nutrition  information  per  serving:  314 
cat  (55%  from  fat),  20  g  fat,  426  mg 
choL,  17  g  pro.,  19  g  carbo.,  4  g  dietary 
fiber,  194  mg  sodium  U.S.  RDA:  12% 
calcium,  15%  iron,  237%  vit  A,  61% 
vit  C,  25%  thiamine,  55%  riboflavin, 
13%>  niacin. 
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PEPPER  SHRIMP  IN  PEANUT  SAUCE 

To  save  time,  buy  peeled,  deveined,  and 
cooked  shrimp — 

1  lb.  fresh  or  frozen  shrimp  in 
shells 

8  oz.  farfalle  (bow-tie  pasta) 
and/or  linguine  or  1  cup  long- 
grain  rice 

•     •     • 

Vi  cup  water 

Vi  cup  orange  marmalade 

2  Tbsp.  soy  sauce 

2  Tbsp.  peanut  butter 
2  tsp.  cornstarch 
Vi   tsp.  crushed  red  pepper 
1   Tbsp.  cooking  oil 


SNACK 
SOME 


•  Made  with  1 00%  natural  cheese 
•  Fewer  calories*  •  Low  cholesterol 


6  green  onions,  bias-sliced  into 

1-inch  pieces 
2  medium  red,  yellow,  and/or 

green  sweet  peppers,  cut  into 

strips  (2 Vi  cups) 
Chopped  peanuts  (optional) 

•  Thaw  shrimp,  if  frozen.  Peel  and 
devein  shrimp,  leaving  tails  intact. 
Rinse  shrimp  and  pat  dry;  set  aside. 
Cook  pasta  or  rice  according  to  pack- 
age directions;  drain. 

•  Meanwhile,  for  sauce,  in  a  small 
bowl  stir  together  water,  marmalade, 
soy  sauce,  peanut  butter,  cornstarch, 
and  crushed  red  pepper.  Set  aside. 

•  Pour  cooking  oil  into  a  wok  or  large 
skillet.  (Add  more  oil  as  necessary 
during  cooking.)  Preheat  on  medium- 
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high  heat.  Stir-fry  green  onions  i 
pepper  strips  1  to  2  minutes  or 
crisp-tender.  Remove  and  set  aside 

•  Add  half  of  the  shrimp  to  wok.  S 
fry  for  2  to  3  minutes  or  till  shri 
turn  pink;  remove  and  set  aside, 
peat  with  remaining  shrimp. 

•  Stir  sauce;  add  to  center  of  wol 
skillet.  Cook  and  stir  till  thicker 
and  bubbly.  Cook  and  stir  for  2  n 
utes  more.  Remove  from  heat. 

•  In  a  Dutch  oven  combine  coo) 
pasta  or  rice,  vegetable  mixture, ; 
shrimp;  heat  through  over  medi 
heat,  tossing  gently  to  mix.  Serve 
dinner  plates;  top  with  sauce.  If 
sired,  garnish  with  chopped  pean 
Makes  4  main-dish  servings. 

Microwave  directions:  To  thaw  1 1 
zen  shrimp,  place  in  a  2-quart  mic 
wave-safe     casserole.      Micro-co » 
covered,  on  30%  power  (mediifjj 
low)  for  6  to  8  minutes  or  till  thaw ' ' 
stirring  gently  once  or  twice  to  br 
up.  Peel  and  devein  shrimp,  leav 
tails  intact.  Rinse  shrimp  and  pat  c 
set  aside.  Cook  pasta  or  rice  accord  i 
to  package  directions;  drain. 

Meanwhile,  for  sauce,  in  a  2<- 
microwave-safe  measure,  stir  toget- 
water,  marmalade,  soy  sauce,  peai 
butter,  cornstarch,  and  crushed 
pepper.  Set  aside. 

In   the   same   casserole   comhlj 
cooking  oil,  green  onions,  and  pep[ 
strips.  Cook,  covered,  on  100%  pov  \ 
(high)  for  3  to  5  minutes  or  till  cri 
tender,  stirring  once.  Remove  fr 
heat  and  set  aside. 

continued  on  page . 
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lat's  Country  > 
The  Taste  of  the  Coun] 


We've  put  fiber  in  Roman  Meal  for  75  years 
because  people  need  fiber  from  day  one. 


When  you 
believe  in  good, 
sound  nutri- 
tion as  much 
as  Roman  Meal  does,  you  know  that  good  eating 
labits  start  when  you're  young. 

Seventy-five  years  ago,  we  knew  that  your 
jody  needed  roughage  for  a  healthy  digestive 
system.  Today  it's  called  insoluble  fiber.  And  you'll 
still  find  a  good,  healthy  amount  of  it  in  the  wheat 
bran  we  use  in  Roman  Meal  bread. 

Insoluble  fiber  can  help  you  watch  your 
weight,  too.  Our  fiber-rich  Roman  Light  breads 
are  naturally  low  in  calories  and  they  help  give 
you  a  nice,  full  feeling  after  you  eat. 

Roman  Meal  Is  A  Sponsor  Of  -  -  ,  ,  1 

Now  theres  good 
news  about  another  kind  of 
fiber:  soluble  fiber.  That's 
the  kind  that's  in  our  oat 
bran  breads.  The  latest 


,**,.  TIIKAMKRK'AN 

¥.'/  MEDICU. ASSOCIATION'S 


9 


CAMPAIGN 

AGAINST 

CHOLESTEROL 


research  indi- 
cates that  when 
used  as  part  of 
■     a  low-fat,  low- 
cholesterol  diet,  soluble  fiber  may  help  you  to 
reduce  your  serum  cholesterol. 

Of  course,  if  you  want  your  kids  to  get 
fiber,  you'd  better  make  sure  it  tastes  good.  That's 
one  reason  why  we  still  use  honey  in  our  breads. 
The  other's  because  we  like  it  ourselves. 

Today,  we  still  mill  and  blend  Roman  Meal 
to  make  sure  that  each  new  loaf  tastes  as  good  as 
the  last.  Natural  whole  grain  goodness.®  It's  been 
in  our  bread  from  the  beginning. 
So  do  something  your  kids 
will  appreciate  for  the  rest  of 
their  lives.  Start  them  on  fiber- 
rich  Roman  Meal  breads  today. 

It's  What's  Inside  That  Counts 


©  1989  Roman  Meal  Company 


FRESH,  FAST  AND 
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Place  shrimp  in  the  same  casserole. 
Cook,  covered,  on  high  for  3  to  5  min- 
utes or  till  shrimp  turn  pink,  stirring 
once;  drain.  Add  cooked  pasta  or  rice 
and  vegetable  mixture  to  shrimp;  toss 
gently  to  mix.  Set  aside. 

Stir  sauce;  cook,  uncovered,  on 
high  for  3  to  4  minutes  or  till  thick- 
ened and  bubbly,  stirring  after  1  min- 
ute, then  after  every  30  seconds.  Serve 
as  directed. 

Nutrition  information  per  serving:  417 
caL  (20%  from  fat),  9  g  fat,  123  mg 
chol,  22  g pro.,  62  gcarbo.,  2  g  dietary 
fiber,  682  mg  sodium.  U.S.  RDA:  23% 
iron,  27%  vit.  A,  121%  vit.  C,  66% 
thiamine,  19%  riboflavin,  46%  niacin. 


PORK  WITH  PEAR- 
PEPPERCORN  SAUCE 

Sprinkle  each  serving  with  freshly 
cracked  black  or  multicolored  pepper- 
corns. A  blend  of  colored  peppercorns 
will  contain  exotic  peppers  such  as 
black  Malabar,  white  Muntok,  green 
Brazilian,  and  pink  Baises  Roses  Look 
for  multicolored  peppercorn  blends  in 
specialty  food  shops  or  order  them  from 
page  203 — 


2  medium  pears,  cored  and  sliced 
Pear  nectar  or  orange  juice  (about 
1  cup) 
1    Tbsp.  cooking  oil 
4   3-oz.  boneless  pork  loin  chops, 
cut  1  inch  thick  (America's  Cut) 
1   Tbsp.  all-purpose  flour 
1   Tbsp.  Dijon-style  mustard 
1   tsp.  whole  black  or  multi- 
colored peppercorns,  crushed 
Va   tsp.  ground  nutmeg 
Fresh  raspberries  (optional) 
Lime  peel  twist  (optional)* 

•  In  a  medium  saucepan  cook  pear 
slices,  covered,  in  pear  nectar  or  or- 
ange juice  for  5  to  7  minutes  or  till 
tender.  Remove  with  a  slotted  spoon, 
reserving  liquid.  Cover  pears;  keep 
warm.  Measure  liquid;  if  necessary, 
add  pear  nectar  or  orange  juice  to 
equal  1  cup.  Set  aside. 

•  In  a  1 0-inch  skillet  heat  cooking  oil 
over  medium-high  heat.  Add  pork 
chops;  reduce  heat  to  medium.  Cook, 
uncovered,  for  10  to  12  minutes  or  till 
center  is  just  slightly  pink,  turning 
once  during  cooking.  Remove  the 
chops  from  the  skillet,  reserving  the 
drippings  in  skillet. 

*  Stir  flour  into  reserved  drippings. 
Stir  in  the  1  cup  reserved  nectar,  the 
mustard,  peppercorns,  and  nutmeg. 
Cook  and  stir  till  thickened  and  bub- 
bly. Cook  and  stir  for  1  minute  more. 

*  To  serve,  place  chops  on  individual 
plates;  arrange  pears  around  chops. 


Top  with  sauce;  sprinkle  with  addi 
tional  pepper.  If  desired,  garnish  witl 
raspberries  and  a  lime  peel  twist 
Makes  4  servings. 

*Nofe:  To  make  a  lime  peel  twist 
with  a  vegetable  peeler  cut  the  pee 
from  a  lime  in  a  spiral  fashion;  tapei 
the  end  at  a  point  to  remove.  Wrap  th< 
peel  around  a  wooden  spoon  handle 
till  the  curl  holds  its  shape. 

Nutrition  information  per  serving:  252 
cal.  (31%  from  fat),  9  g  fat,  50  mg 
chol,  21  gpro.,  26 gcarbo.,  3 g dietary 
fiber,  163  mg  sodium.  U.S.  RDA:  54% 
thiamine,  23%  riboflavin,  31%  niacin.' 

SALMON-SPINACH  RAVIOLI  WITH 
LEMON  CREAM  SAUCE 

Serve  two  ravioli  as  an  appetizer  or  four 
as  an  entree — 

2  cups  chopped  fresh  spinach 
1    6%-oz.  can  skinless,  boneless 

salmon,  drained 
4  oz.  cream  cheese,  softened 
1   Tbsp.  snipped  fresh  basil  or 
1  tsp.  dried  basil,  crushed 
32   wonton  wrappers 
Vi  cup  whipping  cream 
\  7  cup  dairy  sour  cream 
Pinch  ground  saffron  (optional) 
1   tsp.  lemon  juice 
Vb  tsp.  salt 
Ve  tsp.  white  pepper 
Fresh  spinach  leaves 
1   Tbsp.  cooking  oil 

continued  on  page  168  5 


CHOOSING  THE  FRESHEST 

Serving  fruits  and  vegetables  at 
their  peak  means  your  dish  will 
taste  as  great  as  it  looks.  Follow 
the  tips  below  when  shopping  for 
the  fresh  ingredients  in  our  story. 

Artichokes:  Look  for  compact, 
green  artichokes  with  tightly  closed 
leaves. 

Asparagus:  Choose  firm,  straight 
stalks  with  compact,  closed  tips.  As- 
paragus with  wilted  stalks  or  loose 
tips  may  be  tough  and  stringy. 

Avocado:  Select  avocados  that 
are  free  from  bruises.  If  they  are 
too  firm,  ripen  them  at  room  tem- 
perature in  a  paper  bag  until  they 
yield  to  gentle  pressure. 

Broccoli:  Pick  firm,  tender  stalks 
bearing  small,  crisp  leaves.  The 
dark  green  or  purplish-green  buds 
should  be  tightly  closed,  and  should 
show  no  signs  of  flowering. 


Cauliflower:  Look  for  heavy, 
compact,  white,  or  creamy  white 
heads  with  bright  green  leaves. 

Grapes:  Choose  full-colored 
plump  fruit.  Grapes  should  be  firm- 
ly attached  to  green  pliable  stems. 

Green  beans:  Select  long  straight 
pods  that  snap  crisply  when  bent. 

Greens:  Pick  fresh-looking  crisp 
greens  with  no  insect  injury  or 
brown  leaves  or  ribs. 

Mushrooms:  Look  for  caps  that 
are  closed  around  the  stem.  Wilting 
or  wide-open  caps  indicate  age. 

Oranges:  Choose  firm,  smooth- 
skinned  oranges  that  are  heavy  for 
their  size  (a  sign  of  juiciness). 

Pea  pods:  Select  unblemished 
pods  that  are  bright  green  and 
crisp. 

Pears:  To  purchase  unripe  pears, 
pick  firm,  green  fruit  and  let  them 
ripen  at  room  temperature.  To  buy 


ripe  pears,  look  for  fruit  that  yield 
to  gentle  pressure  when  you  press    1 
on  the  stem  end. 

Peppers:  Choose  peppers  that  arel 
brightly  colored,  well-shaped,  firm,  I 
and  unblemished. 

Pineapple:  Select  fruits  that  are 
plump,  slightly  soft  to  the  touch, 
fresh  looking,  and  heavy  for  their 
size.  The  crown  leaves  should  be 
deep  green.  You  cannot  accurately 
judge  ripeness  or  quality  by  shell 
color,  thumping,  or  pulling  out 
leaves.  Avoid  pineapples  that  have 
dry  brown  leaves,  traces  of  mold, 
or  an  unpleasant  odor. 

Strawberries:  Pick  berries  that 
are  plump,  firm,  bright,  and  full- 
colored.  Avoid  any  that  are  soft, 
blemished,  leaky,  or  moldy.  Size  is 
not  an  indication  of  strawberry 
quality — the  largest  berries  are  not 
necessarily  the  most  flavorful. 
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AIJTTLi 
IEASURE  OUT  JUST 

Iy  Stove  Top®  Stuffing  in  the  Canister  lets  you  measure  out  and  make  exactly 
qiumber  of  servings  you  need.  Whether  you're  having  the  whole  family,  or  it's 
just  you  for  dinner,  enjoy  the  great  taste  of  Stove  Top®  Stuffing! 

OtoVB^lOPin  the  canister. 

^"^  CTIICEIKIA  MIV       •* 


STUFFING  MIX 


©  1991  Kraft  General  Foods  li 
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Cracked  black  pepper 
Fresh  basil  (optional) 
Lemon  thyme  (optional) 

•  For  filling,  in  a  medium  mixing  u 
bowl  stir  together  spinach,  salmon  i 
cream  cheese,  and  basil. 

•  If  desired,  use  a  2Vi-inch  biscuiu.il 
cutter  to  cut  some  wrappers  intc  jfr 
rounds;  discard  trimmings.  On  baking,  m 
sheets  arrange  16  wonton  wrappers,  a 
Top  each  with  a  slightly  rounded  table  ; 
spoon  of  filling.  Brush  edges  with  wa-o 
ter.  Top  each  with  a  second  wrapper- 
Press  edges  together  or  seal  ravioli » 
with  a  pastry  wheel. 

COOKING  FAST 

The  more  you  shortcut  your  time  in  if 
the  kitchen,  the  more  time  you  can  i  ■; 
spend  with  your  family  or  guests. 
Try  some  of  these  timesaving  tips      iff 
to  ease  your  dinner  rush  hour. 

•  Turn  on  your  oven.  Make  pre- 
heating your  first  step  with  any         a 
baked  or  broiled  recipe,  so  the 
oven  will  be  ready  when  you  are.     I 

•  Overlap  cooking  steps.  While 
you're  waiting  for  one  part  of  the     | 
recipe  to  heat  or  cook,  cut  or  mix      I 
the  other  ingredients. 

•  Purchase  boned  and  trimmed 
meat,  poultry,  or  fish. 

•  Buy  precut  vegetables,  cheeses, 
and  nuts.  Or,  cut  a  quantity  ahead 
of  time  to  use  as  you  need  it. 

•  Take  convenient  shortcuts.  Think 
about  substituting  convenience 
products  in  recipes.  Would  frozen 
dough  be  a  good  pizza  crust?  Can 
you  make  sauce  from  canned  soup?  '  I 

•  Chill  ingredients  ahead  for  main-  ^ 
dish  salads.  If  your  refrigerator  » 
space  or  time  is  limited,  chill  cans  of  ft 
fruits,  vegetables,  and  meats  in 
your  freezer  for  30  minutes.  But 
don't  forget  them  because  they'll  i 
burst  is  left  too  long.  1! 

•  Speed  cleanup  by  spraying  pans     J 
with  nonstick  cooking  spray  or 
wrapping  them  in  foil. 

•  For  more  quick-cooking  ideas  and    ■; 
recipes,  try  Better  Homes  and  Gar-    \ 
dens*  Tasty  Timesaving  Cooking,  or    : 
SO  Ways  to  Cook  Fast  cookbooks. 
Turn  to  page  203  to  order. 


NO-STICK  SYSTEMS 
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•or  sauce,  in  a  small  saucepan  heat 

lipping  cream  over  medium  heat, 
nmer,  uncovered,  for  5  to  6  minutes 
till  liquid  is  reduced  to  V4  cup,  stir- 
g  occasionally. 

n  a  small  mixing  bowl  stir  together 
it  cream  and  saffron,  if  desired.  Stir 
;  warm  whipping  cream  into  sour 
am  mixture.  Return  mixture  to 
icepan;  heat  through,  but  do  not 
\L  Remove  from  heat.  Stir  in  lemon 
ce,  salt,  and  white  pepper. 
Line  4  dinner  plates  or  8  appetizer 
ites  with  spinach  leaves.  In  a  Dutch 
in  bring  water  and  cooking  oil  to 
iling.  Drop  half  of  the  shaped  ravio- 
nto  simmering  water.  Simmer,  un- 
vered,  for  2  to  3  minutes  or  till 
ne.  Using  a  slotted  spoon,  transfer 
/ioli  to  spinach-lined  plates.  Repeat 
th  remaining  ravioli. 
lb  serve,  top  ravioli  with  sauce;  top 
th  pepper.  If  desired,  garnish  with 
sil  and  thyme.  Makes  4  main-dish 
rvings  or  8  appetizer  servings. 
Nutrition  information  per  main-dish 
tying:  414  cal  (62%  from  fat),  29  g 
78  mg  chol,  19  g  pro.,  21  g  carbo., 
j  dietary  fiber,  772  mg  sodium,  U.S. 
H'  32%  calcium,  18%  iron,  69% 
A,  22%  vit  C,  24%  thiamine, 
%  riboflavin,  24%  niacin. 


* 


OCADO  WITH 
D  PEPPER  SAUCE 

B  '11  find  pepper  jelly  beside  fruit  jel- 

■  in  your  supermarket — 

cup  red  pepper  jelly  or  cherry 

jelly 

cup  red  wine  vinegar 

medium  avocados,  halved, 

seeded,  peeled,  and  sliced 

cup  chopped  pitted  ripe  olives 

!4  cup  chopped  red  or  green 
sweet  peppers 

triegated  sage  (optional) 
d  sweet  pepper  strips  (optional) 
In  a  small  saucepan  combine  jelly 
|d  vinegar.  Cook  and  stir  over  medi- 
n-low  heat  till  jelly  is  melted.  Spoon 
tablespoons  of  the  jelly  mixture  onto 
\ch  of  4  salad  plates. 
Arrange  a  few  avocado  slices  in 
ie  jelly  mixture  on  each  plate.  Top 
'ocado  slices  with  remaining  jelly 
ixture.  Sprinkle  each  serving  with  1 
blespoon  chopped  olives  and  sweet 
jppers.  If  desired,  garnish  with  sage 
id  pepper  strips.  Makes  4  side-dish 
Tvings. 

continued  on  page  1 71 
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Hunts9  Great  American  Cooi 


1  his  is  Laurie  Dale. 
Met  husband  in  H.S.  biobgy. 
Has  24  pink  panthers. 
She  uses  Hunt's. 


lhis 


is  her  Hunt's  Manicotti. 


jT-nmimw^. 


How  does  a  full-time  computer  programmer, 
25  years  old,  win  the  first  recipe  contest 
she  enters?  Well  for  one  thing,  with  Hunt's. 
Hunt's  has  helped  great  things  happen  in 
the  hitchen  for  over  100  years.  For  another 
thing,  Laurie  entered  the  recipe  her  husband 
liked  the  best.  She  learns  fast. 


Laurie's  Stuffed  Manicotti 

1  lb.  mild  bulk  pork  sausage 

2  (15-oz.)  cans  Hunt's 
Tomato  Sauce,  Italian 
1  (6-oz.)  can  Hunt's 
Tomato  Paste 

lA  cup  water 

V2  Tablesp.  packed  light 

brown  sugar 


\_ 


1  (15-oz.)  carton  ricotta 

cheese 

3  cups  shredded  mozzarella 

cheese 

I  egg 

1  teasp.  parsley  flakes 

12  manicotti  noodles, 

cooked,  rinsed  and  drained 

Grated  Parmesan  cheese 


In  large  saucepan,  brown  sausage;  drain.  Remove  halfof 
sausage;  set  aside.  Stirtomato  sauce,  paste,  water and broum 
sugar  into  sausage;  simmer  15  minutes.  Meanwhile,  in 
medium  bowl,  combine  remaining  sausage,  ricotta,  2  cups^ 
mozzarella,  egg  and  parsley.  In  13x9x2-inch  baking  dish, 
pourjA  spaghetti  sauce  mixture.  Stuff  manicotti  noodles 
with  ricotta  mixture  and  place  on  top  of  sauce.  Pour 
remaining  sauce  overfilled  noodles,  top  with  remaining 
mozzarella  and  sprinkle  with  Parmesan.  Bake,  uncovered, 
at  350° for  20  minutes.  Makes  6  to  8  servings. 


Hunt's 

tomato 
sauce 


1,  FAST  AND  FABULOUS 


inuedfrom  page  169 

'erowave  directions:  In  a  1-cup  microwave-safe  mea- 
combine  jelly  and  vinegar.  Micro-cook,  uncovered,  on 
&  power  (high)  for  1  to  2  minutes  (low-wattage  oven: 
to  VA  minutes)  or  till  jelly  is  melted,  stirring  once, 
tinue  as  directed. 

itrition  information  per  serving:  273  cal.  (50%  from  fat),  16  g 
ImgchoL,  2gpro„  34  gcarbo.,  10  g  dietary  fiber,  91  mg 
im.  U.S.  RDA:  13%  vit.  A,  36%  vit.  C,  12%  thiamine, 
riboflavin,  15%  niacin. 

ETABLE  MEDLEY  WITH  HERB  SAUCE 

ibine  your  favorite  vegetables  to  steam  or  cook  in  your 
vwave  oven.  The  cooking  times  will  depend  on  the  assort- 
t  and  degree  of  tenderness  you  choose — 

cups  assorted  cut-up  vegetables  (broccoli, 

cauliflower,  carrot,  celery,  cooked  artichoke 

leaves*,  and/or  miniature  corn) 

Vi-oz.  pkg.  butter-flavored  mix 

tsp.  lemon  juice 

tsp.  dried  dillweed,  tarragon,  oregano,  or  chervil, 

crushed 
h  pepper 

ace  a  steamer  basket  in  a  large  saucepan  or  Dutch 
l.  Add  water  till  it  almost  reaches  the  bottom  of  the 
mer  basket;  bring  to  boiling.  Add  all  vegetables  except 
ihokes  (see  note  for  artichokes).  Cover  and  steam  about 
ninutes  or  till  vegetables  are  crisp-tender. 
teanwhile,  for  sauce,  make  butter-flavored  mix  accord- 
to  package  directions;  reserve  lA  cup  of  the  sauce  (save 
aining  sauce  for  another  use).  In  a  saucepan  stir  togeth- 
he  !4  cup  butter-flavored  sauce;  lemon  juice;  dillweed, 
agon,  oregano,  or  chervil;  and  pepper.  Cook  and  stir  till 
ted  through. 

>  serve,  arrange  cooked  vegetables  on  a  platter  or  4 
vidual  plates.  Serve  with  herb  sauce.  Makes  4  appetizer 
ide-dish  servings. 

Uerowave  directions:  In  a  VA  -quart  microwave-safe 
ierole  combine  2  tablespoons  water  and  all  vegetables 
>pt  artichokes  (see  note  for  artichokes).  Micro-cook,  cov- 
i,  on  100%  power  (high)  for  6  to  8  minutes  (low-wattage 
I  8  to  10  minutes)  or  till  vegetables  are  crisp-tender, 
ring  once.  Drain. 

leanwhile,  for  sauce,  in  a  1-cup  microwave-safe  measure 
together  the  14  cup  butter-flavored  sauce;  lemon  juice; 
weed,  tarragon,  oregano,  or  chervil;  and  pepper.  Cook, 
overed,  on  high  for  1  minute  or  till  heated  through, 
ve  as  directed. 

Note:  To  cook  whole  artichokes,  place  a  large  artichoke 
i  1 -quart  microwave-safe  casserole  with  2  tablespoons 
\er.  Cook,  covered,  on  high  for  5  to  7  minutes  (low- 
ctage  oven:  6  to  8  minutes)  or  till  a  leaf  pulls  out  easily, 
move  leaves  and  add  to  other  cooked  vegetables. 
lutrition  information  per  serving  with  7  tablespoon  Herb  Sauce:  59 

(3%fromfat),  Ogfat,  Ogchol,  2gpro.,  14 gcarbo.,  3 g 
'ary  fiber,  and  260  mg  sodium.  U.S.  RDA:  124%  vit.  A 
I  71%  vit  C. 

continued  on  page  1 72 


]A  c  milk 

2  c(7oz)elbow 

macaroni,  cooked, 

drained 


Dinner  under  a  dollar 


Oar  Favorite  Mac  TV  Cheese 

(main  dish  recipe) 

H  c  chopped  green 

pepper 
lA  c  chopped  onion 
2  T  PARKAY Margarine 
1  IbVELVEETA 

Pasteurized  Process 

Cheese  Spread,  cubed 

Preheat  oven  to  350°  Saute  vegetables  in  margarine. 
Reduce  heat  to  low.  Add  VELVEETA  cheese  spread 
and  milk;  stir  until  VELVEETA  cheese  spread  is  melted. 
Stir  in  macaroni;  spoon  into  2-quart  casserole. 
Bake  15  min.  Garnish  as  desired.  6  servings. 

Prep  time:  15  min 
Cooking  time:  15  min 

*  Cost  per  main  dish  serving:  $.62.  Cost  per  recipe: 
$3. 72.  (Based  on  prices  in  Chicago-area  grocery 
stores.  Prices  may  vary  by  location.) 


* 


Cooks  Better  Than  Cheddar. 
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FRESH  GREENS. 

This  is  the  mixer  for  cooks  who  are  serious  about  baking.  And  shredding, 
slicing,  pureeing,  grinding,  juicing,  even  pasta  making.  wlth  a  variety  of 
optional  attachments,  it  easily  becomes  a  versatile  food  preparation  center. 

It's  the  KitchenAid"  Heavy-Duty,  Five-      ■/■•        ■  >t    , 

Quart  Mixer  in  Empire  Green.  And,  naturally,  it's    tlkltC  tl<*n/%ICl 
made  of  metal  to  last  through  the  years.  FOR  THE  WAY  IT'S  MADE!" 


FOR  KITCHENAID  LITERATURE.  CALL  1-800-422-1230 


FRESH,  FAST  AND 


continued  from  page  171 

FRUIT  AND  CREAM  WITH 
DIAMOND  SNAPS 

An  option  to  the  Yogurt  Cream,  crime 
fraiche  is  a  thickened  cream  made  in 
France.  You  can  buy  an  American  ver- 
sion in  gourmet  specialty  shops — 


FABULOUS-LOOKING  FOOD 

Simple  ideas  presented  well  can 
have  a  stunning  effect.  When 
you're  short  on  time  but  you  long 
for  looks,  remember  some  of  these 
easy  presentation  tips. 

*  Keep  fresh  herbs  on  hand  or 
grow  your  own.  Look  for  interest- 
ing varieties  of  familiar  herbs,  such 
as  variegated  sage  or  purple  basil. 

•  Stock  up  on  fruits  and  vegetables 
that  add  a  spark  of  warm  color,  es- 
pecially radishes,  carrots,  colored 
peppers,  berries,  citrus  fruits,  toma- 
toes, miniature  corn,  or  red  grapes. 
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V*   cup  packed  brown  sugar 
3  Tbsp.  cooking  oil 
2  Tbsp.  light  corn  syrup 
1   tsp.  lemon  juice 
1   tsp.  water 
V*   tsp.  almond  extract 
Vi  cup  all-purpose  flour 
6  cups  cut-up  fresh  fruit,  such  as 
carambola  (star  fruit),  seedless 
red  or  green  grapes,  kiwi 
fruit,  strawberries,  pears, 
bananas,  and/or  oranges 


•  Cut  foods  into  different  shapes: 
bias-slice  carrots,  thinly  slice  cucum- 
bers, shred  radishes,  and  julienne- 
cut  peppers. 

•  Stock  up  on  basic  garnishing  tools 
so  you  can  remove  the  zest  from 
citrus  fruits,  cut  olives  into  small 
shapes,  or  crinkle-cut  jicama.  To  or- 
der a  simple  garnishing  kit  and  in- 
struction book,  turn  to  page  203. 

•  Be  smart  with  sauces.  Instead  of 
coating  the  entire  recipe,  pool  sauce 
under  foods  or  spoon  it  on  top.  Pass 
any  remaining  sauce  at  the  table. 

•  Combine  cleverly.  Use  several 


1    recipe  Yogurt  Cream  or 
1  Vx  cups  creme  fraiche 
Ground  cinnamon 

•  In  a  medium  mixing  bowl  combin 

brown  sugar,  cooking  oil,  corn  syruj  » 
lemon  juice,  water,  and  almond  e>  "« 
tract.  Add  flour;  stir  till  combinec " 
Line  a  15x1 0x1 -inch  baking  pan  wit:* 
foil;  grease  foil  generously.  Spread  bal  * 
ter  over  foil  in  a  10x6-inch  rectangle  \> 
Bake  in  a  350°  oven  for  13  to  14  rnin^ 
utes  or  till  mixture  is  bubbly  and  dee;  •* 
golden  brown.  (The  mixture  wilif 
spread  during  baking.) 

•  Transfer  pan  to  a  wire  rack;  coc<^ 
for  2  minutes  or  till  slightly  set.  Scor  i; 
cookies  into  2-inch  diamonds;  let  coo* 
for  1  minute  more.  Remove  from  foL  ; 
break  into  diamonds. 

•  On  8  dessert  plates  arrange  f  ruil 
Serve  with  a  dollop  of  Yogurt  Crean  * 
or  creme  fraiche.  Tuck  diamonds  intw 
cream  or  under  fruit.  Sprinkle  witlH 
cinnamon.  Makes  8  servings. 

Yogurt  Cream:  In  a  small  mixini 
bowl  combine  one  8-ounce  carton  va. 
nilla  yogurt  and  one  8-ounce  containi 
fruit-flavored  soft-style  cream  cheese) 
Beat  with  an  electric  mixer  on  lov» 
speed  till  combined.  Makes  XVi  cups!1' 

Nutrition  information  per  serving  with  . 
diamonds  and  2  tablespoons  cream:  21.1 
cal  (42%  from  fat),  10  g  fat,  1  mp 
chol,  3  g  pro.,  29  g  car  bo.,  1  g  dietary 
fiber,  103  mg  sodium  U.S.  RDA:  10W 
vit  A,  34%  vit  C,  11%  riboflavin. 

CHOCOLATE-LACED  PINEAPPLE 

To  make  this  quick  dessert  even  quickfl} 
er,  look  for  precut  fresh  pineapple  h$ 
your  supermarket — 

1  cup  pineapple  juice 

2  Tbsp.  brown  sugar 
2  tsp.  cornstarch 


similar  ingredients  for  a  surprising  i 
twist:  mixed  greens  in  a  salad,  twei 
pasta  shapes  instead  of  one,  three 
pepper  colors,  or  an  eye-catching 
blend  of  fruits  and  vegetables. 
*Add  a  finishing  touch.  Just  when  i1 
you  think  you're  ready,  look  again 
Would  a  sprinkle  of  pepper,  grount 
spice,  or  chopped  nuts  add  that  ex- 
tra flourish? 

•  Keep  it  simple.  Food  that's  over- 
dressed can  lose  its  appeal.  Use 
only  two  or  three  of  these  ideas  on 
any  one  dish  and  let  the  food,  not 
the  garnish,  be  the  star. 
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cup  semisweet  chocolate  pieces 

tsp.  shortening 

of  a  pineapple,  cored,  peeled,  halved  lengthwise, 

and  cut  into  half-rings 
»h  mint  (optional) 

or  sauce,  in  a  saucepan  stir  together  pineapple  juice, 
wn  sugar,  and  cornstarch.  Cook  and  stir  till  thickened 
bubbly.  Cook  and  stir  for  2  minutes  more.  Set  aside, 
t  a  small  saucepan  heat  chocolate  pieces  and  shortening 
ichocolate  is  melted,  stirring  constantly. 
poon  pineapple  sauce  onto  4  dessert  plates.  Arrange 
ppple  half-rings  atop  sauce.  Drizzle  melted  chocolate 
r  pineapple  and  sauce.  If  desired,  garnish  with  mint 
'es.  Makes  4  servings. 

licrowave  directions:  In  a  2-cup  microwave-safe  mea- 
e  stir  together  3A  cup  pineapple  juice,  brown  sugar,  and 
nstarch.  Micro-cook,  uncovered,  on  100%  power  (high) 
2  to  3  minutes  or  till  thickened  and  bubbly,  stirring  every 
rote  till  slightly  thickened,  then  every  30  seconds, 
n  a  1-cup  microwave-safe  measure  combine  chocolate 
i^es  and  shortening.  Cook,  uncovered,  on  high  for  1  to  2 
rotes  or  till  soft  enough  to  stir  smooth.  Serve  as  directed. 
lutrition  information  per  serving:  192  cal.  (33%  from  fat),  8g 
0  mg  chol,  1  g  pro.,  34  g  carbo.,  2  g  dietary  fiber,  7  mg 
\iurn.  U.S.  RDA:31%  vit  C,  11%  thiamine. 

X\m  SALAD  WITH  THREE  DRESSINGS 

m  this  appetizer  salad  into  a  main  course  by  adding  2  cups 
\ked  shrimp  or  chicken — 

recipe  Peppercorn-Strawberry  Vinaigrette, 

Avocado- Yogurt  Blend,  and/or  Herb-Buttermilk 

Dressing 
•n  salad  greens  (red  oak  leaf  lettuce,  romaine, 

spinach,  and/or  radicchio) 

cups  jicama  cut  into  julienne  strips 

cups  fresh  pea  pods,  trimmed 

oranges,  peeled  and  sliced 

medium  cucumber,  thinly  sliced 
repare  desired  dressing(s);  cover  and  chill. 
n  4  salad  plates  arrange  greens.  Arrange  jicama 
pps,  pea  pods,  orange  slices,  and  cucumber  slices  on 
tens.  Serve  with  dressing(s).  Makes  4  side-dish  servings. 
"eppercorn-Strawberry  Vinaigrette:  In  a  blender  Con- 
ner combine  1  cup  cut-up  fresh  or  frozen  strawberries,  2 
>lespoons  red  wine  vinegar,  Vi  teaspoon  sugar,  and  V% 
ispoon  cracked  black  pepper.  Cover  and  blend  till  smooth, 
akes  1  cup. 

Avocado-Yogurt  Blend:  In  a  blender  container  combine 
Ifofdi  medium  avocado,  halved,  seeded,  peeled,  and  cut 
;  Vi  cup  nonfat  or  regular  plain  yogurt;  Vi  small  onion,  cut 
;  2  tablespoons  milk;  Vi  teaspoon  finely  shredded  lemon 
?£•  Va  teaspoon  salt;  XA  teaspoon  garlic  powder;  lA  tea- 
pon  finely  shredded  orange  peel;  and  a  dash  ground  red 
pper.  Cover  and  blend  till  smooth.  Makes  1  cup 
Herb-Buttermilk  Dressing:  In  a  bowl  stir  together  %  cup 
iuced-calorie  or  regular  mayonnaise  or  salad  dressing,  Yi 
p  buttermilk,  and  1  teaspoon  snipped  fresh  tarragon  or  14 
ispoon  dried  tarragon,  crushed.  If  necessary,  stir  in 
ough  milk  (1  to  2  teaspoons)  to  make  of  desired  consisten- 
I  Makes  about  1  cup. 

continued  on  page  174 


Dinner  under  a  dollar. 


Creamy  Chicken  Cacciatore 

(main  dish  recipe) 


* 


1 

2'/2  to  3-lb  broiler-fryer, 

V/z  t  dried  oregano 

cut  up 

leaves 

1 

large  onion,  sliced, 

'A  t  black  pepper 

separated  into  rings 

1/2  IbVELVEETA 

2 

T  PARKAY  Margarine 

Pasteurized 

1 

c  chopped  tomato 

Process  Cheese 

1 

c  green  pepper  strips 

Spread,  cubed 

V2  c  milk 

Brown  chicken  with  onion  on  all  sides  in  margarine 
in  large  skillet.  Add  tomatoes,  green  peppers,  milk 
and  seasonings;  bring  to  boil.  Reduce  heat;  cover. 
Simmer  20  min  or  until  chicken  is  tender.  Uncover. 
Continue  cooking  10  min.  Remove  chicken  to  platter; 
keep  warm.  Stir  VELVEETA  cheese  spread  into  skillet 
until  melted.  Serve  over  chicken.  Garnish  as  desired. 
4  servings. 

Prep  time:  15  min 
Cooking  time:  50  min 

*  Cost  per  main  dish  servins:  $.  89.  Cost  per  recipe: 
$3.57.  (Recipe  cost  based  on  prices  in  Chicago-area 
grocery  stores.  Prices  may  vary  by  location.) 


Cooks  Better  Than  Cheddar. 


TER  HOMES  AND  GARDENS,  MAY  1991 


173 


©  1991  Kraft  General  Foods,  Inc. 


! 


y 


FRESH,  FAST  AND 


continued  from  page  1 73 

Nutrition  information  per  serving  of  side- 
dish  salad  with  J  tablespoon  Peppercorn- 
Strawberry  Vinaigrette:  91  cat  (4%  from 
fat),  1  gfat,  0  mg  chol,  3  g  pro.,  20  g 
carbo.,  5  g  dietary  fiber,  and  8  mg  sodi- 
um. U.S.  RDA:  10%  iron,  147%  vit  C, 
and  19%  thiamine. 

Nutrition  information  per  serving  of  side- 
dish  salad  with  1  tablespoon  Avocado-Yo- 
gurt Blend:  104  cal  (11  %  from  fat),  1  g 
fat,  OmgchoL,  4gpro.,  21  g  carbo.,  5  g 
dietary  fiber,  and  46  g  sodium.  U.S. 
RDA:  11%  calcium,  10%  iron,  140% 
vit  C,  20%  thiamine,  and  11%  ribo- 
flavin. 

Nutrition  information  per  serving  of  side- 
dish  salad  with  1  tablespoon  Herb-Butter- 
milk Dressing:  123  cal.  (27%  from  fat),  4 
gfat,  3  mgchol,  4gpro.,  20 g  carbo.,  4 
g  dietary  fiber,  and  77  mg  sodium.  U.S. 
RDA:  10%>  iron,  138%  vit  C,  and 
27%  thiamine. 


ASPARAGUS  WITH  CITRUS 
MOCK  HOLLANDAISE 

This  lemony  sauce  is  lighter  in  color 
than  traditional  hollandaise,  because  it 
has  no  egg  yolks — 

2  lb.  asparagus  spears 
Vi   cup  reduced-calorie  dairy  sour 

cream 
V*   cup  reduced-calorie 

mayonnaise  or  salad  dressing 
Vi  tsp.  finely  shredded  lemon 

peel 
1   tsp.  lemon  juice 
1   to  2  tsp.  milk  (optional) 

*  Break  off  woody  asparagus  where 
spears  snap  easily;  scrape  off  scales. 
Wash  asparagus;  place  in  a  steamer 
basket  over  boiling  water.  Steam,  cov- 
ered, 5  to  8  minutes  or  till  tender. 

•  Meanwhile,  for  sauce,  in  a  small 
saucepan  combine  sour  cream,  may- 
onnaise or  salad  dressing,  lemon  peel, 
and  juice.  Stir  in  enough  milk  to  make 
of  desired  consistency.  Cook  and  stir 
over  low  heat  till  heated  through,  but 
do  not  boil.  Serve  over  asparagus.  If 
desired,  garnish  with  lemon  peel  strips 
Makes  6  to  8  side-dish  servings. 


Microwave  directions:  Place 
trimmed  asparagus  in  a  2-quart  mi-i 
crowave-safe  casserole  with  2  table- 
spoons water.  Micro-cook,  covered,1 
on  100%  power  (high)  for  12  to  15 
minutes  or  till  tender;  drain. 

For  sauce,  in  a  1-cup  microwave- 
safe  measure  combine  sour  cream, ; 
mayonnaise,  peel,  and  juice.  Stir  in 
milk  till  of  desired  consistency.  Cook, 
covered,  on  high  about  1  minute  or  tili 
hot,  but  not  bubbly.  Serve  as  directed 

Nutrition  information  per  serving:  78  cal 
(45%  from  fat),  4  gfat,  3  mgchol,  5$ 
pro.,  7  g  carbo.,  2  g  dietary  fiber,  78  m^ 
sodium.  U.S.  RDA:  19%  vit.  A,  84°/c 
vit.  C,  26%  thiamine,  17%  riboflavin, 
13%  niacin.  M 

MICROWAVE  NOTE 

Our  microwave  recipes  are  tested 
in  a  variety  of  microwave  ovens, 
including  high-wattage  (600  to 
700  watts)  and  low-wattage  (400 
to  500  watts)  ovens.  If  the  low- 
wattage  cooking  times  differ  from     1 1 
the  high-wattage  times,  they  ap-      1 1 
pear  in  parentheses.  I 
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Do  rich,  so  creamy, 
but  with  2/3  less  fat  than 
regular  sour  cream. 


^uforecm 


NEtW.\60W« 


lighten  Up. 


WIN  MONEY 


IN  THE  BETTER  HOMES  AND  GARDENS®  PRIZE  TESTED 
RECIPES®  CONTEST! 


TWO  TOP  WINNERS:  $200 

TWO  RUNNERS-UP:  $100 

SIX  HONOR  ROLLS:  ONEIDA 

SILVERPLATE  CHRISTMAS  TRAY 

JHow  would  you  like  to  win  $200? 
St  send  your  original  recipes  to  our 
fize  Tested  Recipes  Contest.  Each 
pnth,  we  ask  you  to  send  us  recipes 
at  fit  the  two  recipe  categories  listed 
i  this  page.  Then,  seven  months  lat- 
,  we  feature  the  four  top  recipes  on 
e  Prize  Tested  Recipes  pages. 

HINTS  TO  HELP  YOU 

GET  STARTED  FOR  THIS 

MONTH'S  CATEGORIES 

Homemade  Candies 

Classic  candies  with  a  creative  twist 
Microwaveable  candy  favorites 
Packable  candies  for  gift  giving 


Festive  Beef  and  Pork  Dinners 

•  Succulent  steak  or  chop  recipes 

•  Roasts  that  showcase  a  unique 
sauce  or  glaze  •  Healthful  entrees  us- 
ing lean  cuts  of  meat 

WINNERS  IN  THIS  ISSUE 
(pages  149  and  150) 

$200  Winners 

Mrs.  Erin  Dulski,  Columbia,  Md. 
Carol  Kennedy,  Quincy,  Mass. 

$100  Winners 

Thelma  Petersen,  Baraboo,  Wis. 
Nedra  Russell,  Detroit,  Mich. 

Honor  Roll  Winners 

Gloria  Bradley,  Naperville,  III; 
Bradley  Creer,  Farmington,  Utah; 
Alfreda      Czechowicz,      Claremont, 


N.H.;  Julia  Hazlett,  Pilot  Grove,  Mo.; 
Joseph  Severino,  Batavia,  N.  Y.;  Irene 
Souza,  Cupertino,  Calif. 

CONTEST  RULES 

1.  Contest  is  open  to  U.S.  residents,  except 
Meredith  Corp.  employees,  its  affiliates,  subsid- 
iaries, and  families.  2.  With  each  entry,  type  or 
print  your  name,  address,  and  recipe  marked 
"December  Homemade  Candies"  or  "December 
Festive  Beef  and  Pork  Dinners."  Specify  ingredi- 
ent brands  and  recipe  origin.  3.  Address  recipes 
to  9112  Food  Department,  Better  Homes  and 
Gardens,  Des  Moines,  IA  50336.  4.  Postmark 
all  entries  by  May  31,  1991.  5.  Winners  will  be 
selected  about  60  days  later,  then  notified  by 
mail.  6.  Entries  must  be  original,  and  will  be 
judged  on  creativity,  taste,  and  practicality  by 
BH&G®  editors.  7.  Entries  will  not  be  returned. 
All  copyright  rights  of  winning  recipes  belong  to 
Meredith  Corp.  We  reserve  the  right  to  adjust 
winning  recipes.  8.  Entry  constitutes  permission 
to  use  winner's  name  and  hometown  name  for 
editorial  and  promotional  purposes.  S§ 
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l&ste  And  Enjoy 
California  Ripe  Olives 


Don't  Worry  About 
Cholesterol  Or  Calories* 

These  delicious  appetizers, 

pizza  and  salad  necessities 

and  kids'  finger  toppers 

contain  fewer  calories  and  less  fat 

than  you  think. 

*Six  Large  size  Ripe  Olives  (a  25  gram  serving) 

contain  approximately  2.7  grams  of  fat 

that  is  75%  monounsaturated,  no  cholesterol 

and  only  about  30  calories. 

For  a  FREE  complete  nutritional  analysis  of 
California  Ripe  Olives 

Write  To:   California  olive  industry 

DEPT.  KB2 
P.O.  BOX  7796 
FRESNO,  CA  93747 


California 

Olive 

Industry 


£ 


fliSfe. 


©1990 


I  NAME 
|  ADDR 
I     CITY- 


(PLEASE  PRINT) 


-i 

-i 

■ 


FOOD 


! 


SJVIART 


^^^^hen  you're  out  of  an  ingre 
dient,  improvise.  Clip  this  chart 
post  it  in  a  kitchen  cupboard. 

1  Tbsp.  cornstarch  (for  thicken! 

=  2  Tbsp.  all-purpose  flour 
1  tsp.  baking  powder  =    Vi 
cream  of  tartar  plus  !4  tsp.  bakin, 
soda 

1  cup  sugar  =  1  cup  packed  broj 
sugar  or  2  cups  sifted  powdered  su| 
1  cup  molasses  =  1  cup  honey 
1  square  (1  oz.)  unsweetero 
chocolate  =  3  Tbsp.  unsweetened  ca 
coa  powder  plus  1  Tbsp.  shortening  o 
cooking  oil,  or  1-oz.  envelope  premeltl 
ed  unsweetened  chocolate  product 
6  squares  (6  oz.)  semisweet  chocoi 
late  =  1  6-oz.  pkg.  semisweet  choco* 
late  pieces,  or  6  Tbsp.  unsweetened 
cocoa  powder  plus  lA  cup  sugar  anm 
lA  cup  shortening 

1  cup  whole  milk  =  Vi  cup  evapo 
rated  milk  plus  Vi  cup  water,  or  1  cup 
water  plus  lA  cup  nonfat  dry  millil 
powder 

1  cup  buttermilk  =  1  Tbsp.  lemoi 
juice  or  vinegar  plus  enough  milk  t<t 
make  1  cup  (let  stand  5  minutes  beform , 
using)  or  1  cup  plain  yogurt 
1  cup  light  cream  =  1  Tbsp.  melted 
butter  plus  enough  milk  to  make  1  cuj 
1  cup  dairy  sour  cream  =  1  cuj 
plain  yogurt 

Vi   cup   liquor   (rum,   bourbon,  oi« 
whiskey)    =    lA   cup  unsweetener 
fruit  juice  or  broth 
Vi  cup  wine  =  x/i  cup  apple  or  whit 
grape  juice  (for  white  wine),  or  Vi  cuji 
unsweetened    grape  juice    (for   reel 
wine).  (Taste  recipe  before  sweeten 
ing;  you  may  need  less  sugar.) 
Va.  cup  fine  dry  bread  crumbs  =  3A 
cup  soft  bread  crumbs 
1  small  onion,  chopped  =  1  tsp.  on  I 
ion  powder  or  1  Tbsp.  dried  mincec 
onion 

1  Tbsp.  prepared  mustard  =  lA 
tsp.  dry  mustard  plus  2  tsp.  vinegar! 
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TW.  When  You  Have  More  To  Do  Than  Dinner. 


r 


1 o thing  maked  a  hit  like  pizza,  especially 
en  it  J  our  Quick  California  Pizza  that 
d  you  out  of  the  kitchen  and  back  uuth 
'ir  family  in  ledd  than  fifteen  minuted. 


ore-baked  bread  dhell  maked  it  eady,  and 
TW  Italian  Style  Stewed  Tomatoed 
ve  it  the  authentic,  zedty  tadte  of 
dil,  oregano,  onion,  and  garlic .  They're 
z  fined t  canned  tomatoed  you  can  buy, 
\rm-ripened  and  dpecially  delected 
J*  quality.  Add  dome  grated  Romano 
Vede,  heat,  and  you  \>e  got  a  dehcioud 
pat  anytime.  Try  it  doon,  and  tadte 
e  difference  S&W  quality  maked. 


S&W  Ouick  California  Pizza 


1  Tbs  olive  oil 

1  can  (3  oz)  sliced 
mushrooms  (drained) 

1  Tbs  fresh  parsley 

'A  cup  Romano  cheese, 
grated 


lcan(14'/2  0z)S&W 
Premium  Italian 
Style  Stewed 
Tomatoes 

1  Large  Boboli®  brand 
or  other  ready-made 
bread  shell 

Drain  tomatoes  and  save  juice.  Add  olive  oil  to 
reserved  tomato  juice  and  brush  over  the  top  of 
bread  shell.  Arrange  tomatoes  and  mushrooms  on 
top.  Sprinkle  with  parsley  and  Romano  cheese. 
Bake  10  minutes  at  450°. 

For  free  recipes  and  information  about  our  new  recipe  video, 
write  Sz*W Fine  Foods,  San  Ramon,  CA  94585-0581. 


ma 


The  Best.  All  The  Time. 


DECORATING 


LIBERATING 

LIVING  ROOM 


THIE  COMMON 


A  dining  table  and  chairs  replace  the  usual  coffee  table  and  upholstery  in  this  flexibly  furnished  living  space. 


Htaaoosen  the  room  labels  at  your 
house.  To  begin,  ask  yourself  how  you 
really  want  to  live  in  your  rooms  and 
arrange  them  accordingly.  For  exam- 
ple, this  room  was  once  labeled  for 
"living."  Today,  a  dining  table  and 
chairs  replace  the  old  coffee  table  and 
the  room  lives  and  dines  with  a  com- 
fortable flexibility. 

The  classic  upholstered  seating 
pieces,  arranged  in  concert  away  from 
the  walls,  form  an  inviting  island  of 
comfort.  More  than  a  mere  seating 
group,  it  offers  an  unexpected  bonus:  a 
dining  room  in  disguise.  Taller  than 


the  typical  coffee  table,  the  Salem 
hunt  table  plays  host,  not  just  to  din- 
ers, but  card  players,  bill  payers,  letter 
writers,  and  cocktail-time  kibitzers  as 
well.  When  not  on  duty  for  dining  or 
other  tableside  activities,  the  graceful 
Queen  Anne  side  chairs  easily  move 
elsewhere. 

The  versatile  Chippendale  wall  unit 
crowns  the  room  with  an  architectural 
asset,  but  also  performs  its  storage  and 
display  purposes  well.  A  lifetime  pur- 
chase, such  a  piece  will  see  many 
changes  on  its  shelves.  Today,  it  holds 
a  library.  Tomorrow,  it  may  hold  a 


display  of  fine  China  or  become  a 
electronic  office  center  for  a  your, 
mother  working  at  home. 

Underfoot,  wood  flooring  is  laid  c 
the  diagonal.  Oriental  carpet  or  a 
area  rug  is  usually  expected  to  set  o 
such  fine-lined  furnishings.  But,  her 
humble  sisal  matting  rises  to  stylis 
heights,  providing  the  room  with  ai 
other  surprise  as  well  as  pleasing  pa 
tern  and  natural  texture. 

For  buying  information  on  the  fu 
nishings  pictured  here,  write  to  H;< 
bersham  Plantation,  P.O.  Box  120" 
Toccoa,  GA  30577.  W 
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The  CORIAN*  Bath  Suite. 
Design  a  beautiful  bath  to  reflect  your  lifestyle. 


r 


Imagine  yourself  surrounded  by  an  entire  room  bathed  in  elegance. 
With  smooth  surfaces,  flowing  curves,  elegant  colors  combined  in  CORIAN 
to  coordinate  the  total  design. 

Smooth,  grout-free  tub  and  shower  walls  eliminate  the  areas  that  trap  dirt 
and  mildew.  Seamless  one-piece  CORIAN  vanity  tops  combine  with  distinctive 
color-coordinated  basins  for  beauty  that's  easy  to  clean. 

Complete  your  custom  bath  with  distinctive  edge  details,  decorative  trim, 
tub  decking,  steps  and  wainscoating  all  in  CORIAN. 

And  because  CORIAN  is  nonporous,  stain-resistant  and  exceptionally 
durable,  the  look  you  create  will  look  new  for  years  to  come. 

Your  Authorized  CORIAN  Bath  Dealer  is  a  design  professional  who  can 
help  bring  your  ideas  to  life.  For  the  name  and  address,  call  1  -800-4-CORI AN, 
check  your  Yellow  Pages  or  write  DuPont,  Room  G-51519,   Wilmington,  DE 
19801. 


CORIAN 


® 


See  Corian@  on  display  at  these  Authorized  Corian  Dealers: 


CALIFORNIA 
ALAMEDA 

R.  L.  ENTERPRISES 
2425  CLEMENT  AVENUE 
415-769-8011 

ALBANY 

HOUSE  OF  KITCHENS 
1325  SOLANO  AVENUE 
415-525-9576 

ANAHEIM 

BUY  RITE  KITCHENS 
1201  E.  BALL  ROAD  #Q 
714-563-0100 

DISCOUNT  CABINET  BROKER 
3444  W.  ORANGE  AVENUE 
714-761-0683 

EARL'S  PLBG  INC. 
1533  W.LINCOLN 
714-772-3470 

G&AHOUSEOF  KITCHENS 
1338  E.  KATELLA  AVENUE 
714-937-1933 

PARK  TILE 

1645  S.  STATE  COLLEGE  BLVD. 

714-937-8966 

AUBURN 

INTERIOR  WOOD  DESIGN.  INC 
334-1  SACRAMENTO  STREET 
916-888-7707 

THE  CROSS  CUT 

MILL  &  CABINETS 

346  SACRAMENTO  STREET  #A 

916-888-1144 

TUFT  CABINET 

12205  SHALE  RIDGE  LANE 

916-823-2013 

AZUSA 

KITCHEN  ENGINEERS 
625  E.  ARROW  HIGHWAY 
818-339-1212 

BAKERSFIELD 

SOLID  SURFACE 
3232  RIO  MIRADA 
805-326-8370 

BREA 

M&MENTERPRISES 
263  VIKING  AVENUE 
714-671-0447 

BURBA NK 

CALIFORNIA  KITCHENS 

2305  WEST  ALAMEDA  AVENUE 

818-841-7222 

BURLINGAME 

THE  CONSTRUCTION  ZONE 
621  CALIFORNIA  DRIVE 
415-343-4482 

CAMARILLO 

SHOWCASE  KITCHENS  &  BATH 
2650  VENTURA  BLVD.  #101 
805-482-5114 

CARLSBAD 

DREAM  KITCHEN  &  BATH 
2802  STATE  STREET,  SUITE  C 
619-434-5522 

CARMEL 

SEGER'S  KITCHEN  &  BATHS 
RANCHO  LANE  SHOPPING 
CENTER 
408-624-4667 

CASTRO  VALLEY 

CABINETS  ETC. 

2973  CASTRO  VALLEY  BLVD. 

415-538-5000 

CERRITOS 

EVANS  KITCHEN  &  BATH 
11304  SOUTH  STREET 
213-860-2427 

CHATSWORTH 

BAKER  SWELLS  APPLIANCES 
9640  TOPANGA  CANYON  BLVD. 
818-700-0606 


CHICO 

GINNO'S  KITCHEN  & 

APPLIANCE 

2505-A  ZANELLA  WAY 

916-342-2182 

CHULA  VISTA 

SOUTH  BAY  KITCHEN  &  BATH 
669  PALOMAR  STREET 
619-422-0535 

CITRUS  HEIGHTS 

CAPITAL  WHOLESALE 

ELECTRIC 

6150  AUBURN  BLVD. 

916-969-8282 

CITY  OF  INDUSTRY 

BACCARO  KITCHEN 
&  BATH  CENTRE 
18605E.GALEAVE.STE.110 
818-965-5346 

CONCORD 

CREATIVE  KITCHENS 

1325GALINDO 

415-676-2292 

SIMONS 

1280  WILLOW  PASS  ROAD 

415-676-9400 

CORONA  DEL  MAR 

KITCHENS  DEL  MAR 
3838  E.  COAST  HIGHWAY 
714-673-9199 

COSTA  MESA 

CONCEPTS  II  LTD. 
215  E.BAKER  STREET 
714-545-9550 

SILCO  CABINETS  &  DOORS 
1375  LOGAN  AVENUE 
714-751-3044 

COVINA 

ARTISTIC  KITCHENS 

&  BATHS,  INC. 

310  E.ROWLAND  STREET 

818-331-7257 

KITCHEN  CONCEPTS 
154  SHOPPERS  LANE 
818-966-2054 

CULVER  CITY 

CITATION  SURFACES 
8830  NATIONAL  BLVD. 
213-838-2133 

PANEL-IT  STORES 

6322 W.  SLAUSON AVENUE 

213-839-5213 

DEL  MAR 

TOWN  &  COUNTRY 

KITCHEN  &  BATH 

2120  JIMMY  DURANTE  BLVD. 

619-755-5385 

DOWNEY 

ALL  AMERICAN  HOME  CENTER 
7201  E.  FIRESTONE 
BOULEVARD 
213-927-8666 

DUBLIN 

DESIGNER  KITCHENS  &  BATHS 
6600  DUBLIN  BLVD. 
415-828-1602 

PLUMBERY 

11825  DUBLIN  BLVD. 

415-829-1234 

RENOVATIONS 

7127  AMADOR  PLAZA  ROAD 

415-833-0292 

THE  PLUMBERY 
11825  DUBLIN  BLVD. 
415-278-2320 

EL  MONTE 

MC  CONNELL  KITCHEN  &  BATH 
3000  DURFEE AVENUE 
818-442-1047 

EL  TORO 

VALLEY  KITCHENS 
22541  ASPAN  *  E 
714-951-7898 


ESCONDIDO 

KITCHENS  &  BATH  BY  NCP 
555  ENTERPRISE  STREET 
619-746-7080 

THE  KITCHEN  CABINET  SHOPPE 
750  N.  CITRACADO  PARKWAY 
SUITE  B 
619-489-5577 

FONTANA 

CREATIVE  KITCHENS  &  BATHS 
14622  FOOTHILL  BLVD. 
714-822-2239 

FOOTHILL  BUILDERS  MART 
15825  FOOTHILL  BLVD. 
714-819-2929 

FREMONT 

CUSTOM  KITCHEN 
&  BATH  CENTER 
40900  FREEMOND  BLVD 
415-651-1813 

FRESNO 

KITCHENS  BY  R 
6017  N.  PALM 
209-431-1833 

KITCHENS  ETC. 
1441  N.THESTA 
209-233-3159 

KUSTOM  KITCHENS 
1448N.  DEARING 
209-252-3708 

PRECISION  BUILDERS 
3260  W.LANSING  #101 
209-226-3005 

RENAISSANCE  MASTER 

REMODELERS 

375  W.BEDFORD  SUITE  101 

209-435-0333 

FULLERTON 

CERTIFIED  KITCHENS  BATH 
400  E.  COMMONWEALTH  #8 
714-870-8557 

GARDEN  GROVE 

CRAIG'S  PLUMBING  STORE 
11 908  VALLEY  VIEW  STREET 
714-373-2650 

niagra  plbg. 
13101  brookhurst' 

714-534-1770 

GARDENA 

DISPLAY  AMERICRAFT 
1248  S.134TH  STREET 
213-217-1611 

GLENDALE 

BERBERIAN  KITCHENS  &  BATH 
511  1/2  E.  BROADWAY 
818-244-7292 

H  &  S  CABINETS  & 

CONSTRUCTION 

3609  N.  VERDUGO  ROAD 

818-249-1142 

GLENDORA 

J  B  KITCHENS, 

BATHS  &  DESIGN 

631  E.  ARROW  HIGHWAY, 

SUITE  Q 

818-914-2550 

GOLETA 

INTERIOR  CABINET  CORP. 
7330  HOLLISTER  AVENUE 
805-968-0721 

THE  KITCHEN  COMPANY 
7127  HOLLISTER  AVENUE 
805-685-5656 

GRAND  TERRACE 

SOUTHERN  CALIFORNIA 
KITCHENS 
2036  LA  CROSSE 
714-824-3505 

GRASS  VALLEY 

AGATE  SALES  INC. 

348  IDAHO  MARYLAND  ROAD 

916-272-9000 


HARBOR  CITY 

ARTISTIC  KITCHENS 
1222 W.256TH  STREET 
213-530-3817 

HAWTHORNE 

WEST  COAST  KITCHENS 
13923  CRENSHAW  BLVD. 
213-973-5830 

HAYWARD 

PREMIER  KITCHENS 
1881  WHIPPLE  ROAD 
415-487-1500 

HUNTINGTON  BEACH 

BATH  &  KITCHEN  WEST 
7566  EDINGER  AVENUE 
714-841-5315 

C&MKITCHENSCABINETS 
17242  BEACH  BLVD. 
714-848-1010 

SUPPLY  PALACE 
16942  GOTHARD#B 
714-847-7107 

THEARTIFACTORY 
17142 GOTHARD 
714-848-4085 

INOIO 

LUMBERMANS  KITCHEN 

CENTER 

81-161  INDIOBLVD. 

619-342-6055 

IRVINE 

J.  M.  CO  KITCHEN  &  BATH 
15333  CULVER  DRIVE  #220 
714-651-1112 

SEA  POINTE  KITCHEN  &  BATH 
15791  ROCKFIELDBLVD#G 
714-380-8886 

LA  CRESCENTA 

K.  K.  INDUSTRIES 
3100  FOOTHILL  BLVD. 
818-248-6614 

LA  HABRA 

KEYSTONE  CABINETS 
2041  LA  HABRA  BLVD. 
213-691-2614 

LA  JOLLA 

DESIGN  STUDIO  WEST 
7426  GIRARD  AVENUE 
619-454-9133 

KITCHEN  EXPO 
7458  LA  JOLLA  BLVD. 
619-456-0050 

LA  MESA 

DESIGNER  CABINETRY 
9100  FLETCHER  PARKWAY 
619-697-1421 

KITCHENS  BY  DELUCA 
7872  LA  MEDA  BLVD. 
619-464-3144 

LAWNDALE 

PANEL-IT  STORES 
16405  HAWTHORNE  BWD 
213-542-1641 

LIVERMORE 

CABINET  CRAFTERS 

3987  FIRST  STREET,  SUITE  A 

415-447-9552 

LODI 

BELCO  CABINETS 

1109  BLACK  DIAMOND  ROAD 

209-334-5437 

LONG  BEACH 

COD.  PLUMBING 
2200  SOUTH  STREET 
213-633-2338 

KITCHENS  BY  THE  SEA 

4403  LOS  COYOTES  DIAGONAL 

213-597-8400 

MR.  Z'S  SPECIALTIES 
1819  REDONDO  AVENUE 
213-494-5080 


PACIFIC  WEST  KITCHEN 
5302  LONG  BEACH  BLVD. 
213-423-0882 

PLUMBING  WORLD 
6152  CHERRY  AVENUE 
213-422-0444 

LOS  ALAMITOS 

ALBRIGHT  PLUMBING 
3380  CERRITOS  AVENUE 
213-594-4469 

LOS  ALTOS 

KITCHENS  OF  LOS  ALTOS 
270  PLAZA  SOUTH 
415-948-7420 

LOS  ANGELES 

ALLMILMO  KITCHEN 

DESIGN  STUDIO 

400  N.  ROBERTSON  BLVD. 

213-854-6322 

ALNO  KITCHENS 

107  N.ROBERTSON  BLVD. 

213-271-9181 

ARCHITECTURE  FOR 
KIT.  &  BATH 
8738  W.  3RD  STREET 
213-272-0731 

CLEVELAND  WRECKING  CO. 
3170  E.WASHINGTON  BLVD. 
213-269-0633 

COOPER  PACIFIC  KITCHENS 
8363  SUNSET  BLVD. 
213-650-1452 

COOPER  PACIFIC 

KITCHENS,  INC. 

8687  MELROSE  AVENUE  #G776 

213-659-6147 

CUSTOM  KITCHENS  AND  BATHS 
743  N.  LA  BREA  AVENUE 
213-937-1660 

DESIGN  STUDIO  WEST 
8656  SUNSET  BLVD. 
213-655-7812 

EURO  CONCEPTS 
8687  MELROSE  B-1 19 
213-652-3472 

FLEMING  LUMBER 

3250  SAN  FERNANDO  ROAD 

213-254-7201 

GMA  KITCHEN  &  BATH 
2327  FEDERAL  AVENUE 
213-473-6531 

KITCHEN  DESIGN  STUDIO 
400  N.ROBERTSON  BLVD. 
213-854-6322 

KITCHENS  UNLIMITED 
320  S.  ROBERTSON  BLVD. 
213-272-9651 

RENU  CABINETS 
6848  LA  TIJERA  BLVD 
213-645-3600 

SHOWCASE  KITCHENS 
2317  WESTWOOD  BLVD. 
213-470-3222 

SMALLBONE 

315  SOUTH  ROBERTSON  BLVD. 

213-550-7299 

TECHLINE  STUDIO 
712  N.  LA  BREA 
213-934-9818 

THE  KITCHEN  SPECIALISTS 
10643  W.PICO  BLVD. 
213-470-6727 

THE  KITCHEN  WAREHOUSE 
2093  W.  WASHINGTON  BLVD. 
213-734-1696 

MANHATTAN  BEACH 

WINDSOR  PLUMBING 
224  SO.  SEPULVEDA  BLVD. 
213-374-9696 


MAR  VISTA 

THE  KITCHEN  CENTER  I 

3860  GRANDVIEW  BLVO 

213-390-7543 

MARYSVILLE 

SBS  BUILDING  SUPPLY! 

1415  NORTH  BEALEROJ 
916-742-2325 

MENLO  PARK 

GREAT  KITCHENS  AT 

BOUCHER'S 

719  SANTA  CRUZ  AVENl 

415-328-4224 

THECOUNTERTOPSTOIl 
3549A  HAVEN  AVENUE 
415-368-4649 

MISSION  VIEJO 

THE  BATH  COMPANY  I 
28361  MARGUERITE  PAJi 
714-364-4334 

MONTCLAIR 

FIXTURE  SHOP 

5637  ARROW  HIGHWAY 

714-981-4973 

RAY  MAY  PLUMBING    | 
SERVICE  CENTER 
4877  ARROW  HIGHWAY 
714-624-9687 

MONTEREY  PARK 

INTERIOR  CORNER 
1430  MONTEREY  PASSP 
UNITC 
213-261-1188 

MORGAN  HILL 

SCARBOROUGH  LUMBE" 
600 TENNANT  AVENUE  I 
408-438-2935 

MORRO  BAY 

THECABINTREE 
1122  OUINTRA  ROAD 
805-772-9069 

MOUNTAIN  VIEW 

KITCHENS  BY  MEYER 
278  CASTRO  STREET    II 
415-968-9318 

NAPA 

KITCHEN  &  BATH  DESIG  ! 
351  2ND  STREET 
707-257-1690 

NEWARK 

CABINETS  ETC 
37555  CEDAR  BLVO. 
415-792-2100 

NEWCASTLE 

BLUE  RAVINE  WOODWd 
155  P&S  LANE 
916-823-8599 

NEWPORT  BEACH 

KITCHEN  DESIGN 
1000  BRISTOL  STREET' 
714-955-1232 

NORTH  HIGHLANDS 

HOME  BUILDERS  OUTL 
7115  WATT  AVENUE  . 
916-349-8726 

NORTHRIDGE 

NORTHRIDGE  KITCHEN' 
19350  BUSINESS 
CENTER  DRIVE 
818-993-1124 

NOVATO 

BONADEO'S 

1024REICHERTAVENU 

415-892-8602 

MARIN  KITCHEN  WORH 
401  BELL  MARIN  KEYS 
415-883-8728 

OAKLAND 

ACORN  KITCHEN  &  BA" 
4640  TELEGRAPH  AVEI 
415-547-6581 


iM  KITCHENS  INC. 
ELEGRAPH  AVENUE 
3-3600 

JRNERSSONS 
1EDMONT  AVENUE 
.8-3441 

SUPPLY 

RUITVALE  AVENUE 
16-7171 

;IOR  HOME  REMODELING 
ELEGRAPH  AVENUE 
.8-7252 

lis 

IIO  APPLIANCE  CENTER 
EUCLID  AVENUE 
16-2785 

!£ 

REE  KITCHENS 
ANAHEIM  BLVD. 
14-4601 

TS  N'FIXTURES 

.  CHAPMAN  AVENUE 

8-9234 

PEERING  INC. 
KATELLA 
(8-9767 

iE  COUNTY  KITCHENS 

TAFT#H 

7-9620 

COAST  KITCHENS 
,DAMS  AVENUE 

1-4741 

ID 

EN  QUEEN  CORP. 
IUTH  A  STREET 
7-6066 

C  GROVE 

\RD  HOME 
\l  CENTER 
UNSET  DRIVE 
6-1510 

DESERT 

IVE  KITCHENS 
ITED 

HIGHWAY  111 
1-6850 

T  KITCHEN  DESIGN,  INC. 
HIGHWAY  111,  SUITE  1A 
18-0673 

SSION 

i  MERLE  DRIVE  #2 

H-7334 

ENS  OF  THE  DESERT 
HIGHWAY  111  #149 
18-0673 

ENS  OF  THE  DESERT 
EL  PASEO  #A 
18-5618 

SPRINGS 

ERMANS  KITCHEN 

R 

I.  INDIAN  AVENUE 

15-1422 

IENA 

ET  CONNECTION 
LAKE  AVENUE 
14-0356 

jE'S  KITCHEN  &  BATH 
FAIR  OAKS  AVENUE 
12-5547 

ENS  BY  STEWART 
COLORADO  BLVD. 
J2-4208 

LN  AVENUE 
ERSMILL 
.INCOLN  AVENUE 
31-1231 

BVILLE 

TER  CORNER 
-ACERVILLE  DRIVE 
26-8677 

iANTON 

JS 

WSEWOOD  DRIVE 

53-8600 


RANCHO  CORDOVA 

FOREMOST  INTERIORS  INC. 
2318  GOLD  RIVER  ROAD 
916-635-1423 

FOREMOST  PLASTICS  INC. 
11370  TRADE  CENTER  DRIVE 
916-635-1422 

REDDING 

CABINETS  FIXTURE  WORK 
5110  CATERPILLAR  ROAD 
916-246-7450 

KITCHEN  S  BATH  BY  SHIRLEY 
1301  COURT  STREET 
916-243-4441 

REDONDO  BEACH 

FINE  LINES 

213  S.PACIFIC  COAST 

HIGHWAY 

213-374-5737 

THE  KITCHEN  COLLECTION 

241  AVENIDA  DEL  NORTE 

213-540-5380 

REDWOOD  CITY 

CORDOZAS  INC. 

2647  MIDDLEFIELD  ROAD 

415-364-5092 

ROSEVILLE 

FIXTURE  GALLERY 
1000  MELODY  LANE 
916-782-6032 

SACRAMENTO 

CALIFORNIA  LAMINATED 

PROD.  INC. 

5720  ROSEVILLE  ROAD  #N 

916-344-6646 

TAMILIAN  BATHS  KITCHEN 

1235  FEE  DRIVE 

916-649-9999 

THE  PLUMBERY 

9778  BUSINESS  PARK  DRIVE 

916-369-2284 

SALINAS 

HAYWARD  HOME 

DESIGN  CENTER 

260  EAST  SAN  LUIS  STREET 

408-755-8890 

HOMECRAFT  KITCHENS 
536  ABBOTT  STREET 
408-424-2996 

TYNAN'S  CUSTOM  HOUSE 
325  FRONT  STREET 
408-424-2216 

SAN  BRUNO 

SAN  BRUNO  LUMBER 
101  SAN  BRUNO  AVENUE 
415-588-4674 

SAN  CARLOS 

HEYWOOD  S  SONS 

408ELCAMINOREAL 

415-595-1600 

SAN  CLEMENTE 

PARK  AVENUE  WEST 
439  N.  ELCAMINOREAL 
714-492-4944 

SAN  DIEGO 

CABINETS  GALORE 
4510  EXECUTIVE  DRIVE, 
PLAZA  1 
619-546-9092 

CUSTOM  WOOD  DESIGNS 
6440  LUSK  BLVD. 
SUITE  #0211 
619-597-0156 

DIXIELINE  CLASSIC 

COLLECTION 

7292  MIRAMAR  ROAD 

619-695-9712 

EUROPEAN  KITCHEN  DESIGN 
6440  LUSK  BLVD.  #D1 06 
619-452-7724 

INTERPLAN  DESIGN 
4390  MORENA  BLVD. 
619-272-1701 

KITCHEN  BATH  &  INTERIORS 
6904  MIRAMAR  ROAD 
619-536-1042 


KITCHEN  DESIGN  CTR. 
2545  EL  CAJON  BLVD. 
619-298-8291 

KITCHEN  IDEA  CENTER 

7341  CLAIREMONTMESABLVD 

619-292-1083 

LUTES  CABINETS 
2122  HANCOCK  STREET 
619-295-9282 

SDF  KITCHEN  INTERIORS 
1455  UNIVERSITY  AVENUE 
619-299-6802 

SEARS  ROEBUCK  S  CO. 
960  SHERMAN  STREET 
619-692-5008 

THE  BATH  CAROUSEL 
11305  RANCHO 
BERNARDO  #11 5 
619-451-2245 

ULTIMATE  KITCHENS 
4010  MORENA  BLVD. 
619-581-9400 

UNIQUE  KITCHENS 

3760  SPORTSARENA  BLVD. 

619-222-4235 

SAN  FRANCISCO 

ALLMILMO 

2  HENRY  ADAMS  STREET 

SUITE  #150 

415-864-5093 

CABINEXT 

383  RHODE  ISLAND  STREET 

415-822-2241 

FLOORCRAFT 

470  BAYSHORE  BLVD. 

415-824-4056 

INTERNATIONAL  KITCHENS 
2501  CLEMENT  STREET 
415-387-1001 

KEN  TOPPING  HOME  IMP. 
3101  VICENTE 
415-731-3930 

SAN  GABRIEL 

L  S  W  HOME  CENTER 
8812  E.  LAS  TUNAS  DRIVE 
818-287-1131 

SANCHEZ  S  SON 

440  S.DEL  MAR  AVENUE 

818-287-4585 

SAN  JOSE 

BRAND  KITCHENS 

1514  SARATOGA-SUNNYVALE 

408-252-1545 

CLASSIC  KITCHENS 

OFALMADEN 

5037  ALMADEN  EXPRESSWAY 

408-267-3365 

CONCEPTS  KITCHENS  S  BATHS 
466  MERIDIAN  AVENUE 
408-998-3459 

SHANKS  BROS.  KITCHENS 
461  BLOSSOM  HILL  ROAD 
408-972-9770 

VALLEY  KITCHEN  S  BATH 
5756-B  SANTA  TERESA  BLVD. 
408-629-4611 

SAN  JUAN  CAPISTRANO 

MISSION  PIPES  SUPPLY 
32107  ALIPAZ 
714-493-4591 

SAN  LUIS  OBISPO 

SALEM  CO.  WOODWORKS 
778  FRANCIS  STREET 
805-544-2758 

SAN  LUIS  KITCHEN  CO. 
265  SOUTH  STREET  NO.  G 
805-541-3746 

SAN  MARCOS 

CUSTOM  WOOD  DESIGNS 
1231  LINDA  VISTA  DRIVE 
619-471-2686 

DISTINCTIVE  KITCHEN  S  BATH 
730  NORDAHL ROAD 
619-480-9199 


SAN  MARCOS  MILL 
443  E.  MISSION  ROAD 
619-744-1377 

SAN  PEDRO 

COOK'S  KITCHEN  CENTER 
402  W.  7TH  STREET 
213-832-2271 

SAN  RAFAEL 

CULINARY  DESIGNS 

999  ANDERSEN  ORIVE  #170 

415-453-9990 

KITCHEN  S  BATH  DESIGNERY 
1505  FRANCISCO  BLVD. 
415-454-4211 

KITCHENS  PLUS 

530  FRANCISCO  WEST 

415-453-9589 

LAMPERTI  INC. 

1241  ANDERSON  DRIVE 

415-454-1623 

PISHRO  KITCHEN  S  BATH 
3070  KERNER  BLVD.  #J 
415-456-6654 

SANTA  ANA  HEIGHTS 

EURO  AMERICAN 
KITCHENS  S  BATH 
20331  IRVINE  AVENUE  STE  4 
714-434-6544 

SANTA  BARBARA 

JACK'S  KITCHENS 

291 9  DE  LA  VINA  STREET 

805-563-2022 

KITCHENS  S  MORE 

208  COTTAGE  GROVE  AVENUE 

805-966-3163 

KITCHENS  ETC.  OF  SANTA 

BARBARA 

718  CACIQUE  STREET 

805-963-1822 

THE  CABINET  DESIGN  CENTER 
4141  STATE  STREET  B5 
805-964-9899 

THE  STUDIO 

1925  STATE  STREET 

805-563-2003 

SANTA  CRUZ 

EASY  CARE  KITCHEN-BATH 
2557  SOQUEL  DRIVE 
408-476-2110 

HAYWARD  HOME  DESIGN 

CENTER 

5376  SOQUEL  DRIVE 

408-462-1615 

SANTA  MONICA 

BAY  CITIES  KITCHENS  S 

APPLIANCE 

1412  14TH  STREET 

213-394-2025 

SANTA  ROSA 

ALL  AMERICAN  BATH 

S  KITCHEN 

1821  PINER  ROAD 

707-579-5714 

DESIGN  HOUSE  KITCHENS  S 

BATHS 

3504  INDUSTRIAL  DRIVE 

707-575-3830 

DESIGNERS  CHOICE 
3646  STANDISH  AVENUE 
707-584-5300 
SARATOGA 

SHOWCASE  KITCHENS 
12299  SARATOGA- 
S'VALE  ROAD 
408-253-0412 

SCOTTS  VALLEY 

SCARBORAUGH  LUMBER 
20  EL  PUEBLO  RCAD 
408-438-0331 

SCOTTS  VALLEY  SASH 
5100  SCOnS  VALLEY  DRIVE 
408-438-2935 

SEASIDE 

KITCHEN  STUDIO 
1096  CANYON  DEL  REY 
408-899-3303 


SHERMAN  OAKS 

THE  ULTIMATE  KITCHEN 
14852  VENTURA  BLVD. 
818-783-2440 

SIM!  VALLEY 

KIT.  ETC.  OF  VENTURA  COUNTY 
3885  COCHRAN  STREET 
805-527-0727 

SOLANA  BEACH 

NORTH  COUNTY 

KITCHEN  S  BATH 

130  S.CEDROS  AVENUE  #E 

619-481-7541 

SONOMA 

DESIGN  CABINET  SHOWROOM 
800  WEST  NAPA  STREET 
707-938-5087 

SPRECKELS 

WESTERN  CABINETS 

COUNTERTOP 

15  RAILROAD  AVENUE 

408-455-2149 

STANTON 

PENN  PIPE  SUPPLY 
11121  DALE  AVENUE 
714-539-8955 

STOCKTON 

MAZZERA'S  APPLIANCE  INC. 
501  N.  BAKER  STREET 
209-466-9724 

QUALITY  CABINET  SHOP  INC. 
2474  NORTH  WIGWAM,  SUITE  A 
209-948-0431 

STUDIO  CITY 

THE  KITCHEN  FACTORY 
12326  VENTURA  BLVD. 
818-505-1546 

SUNNYVALE 

AMERICAN  HOME  KITCHEN 
1319  SUNNYVALE  TOWN 
CENTER 
408-773-0141 

INTERNATIONAL  KITCHENS 

EXCHANGE 

1175-AE.  HOMESTEAD 

408-296-3055 

KITCHENLAND 

984  W.  ELCAMINOREAL 

408-730-1300 

THE  BATHROOM 
1243-AW  ELCAMINOREAL 
415-968-7666 

TUSTIN 

DESIGNER  KITCHENS 
17300  EAST  17TH  STREET  A 
714-838-2611 

UPLAND 

CLASSIC  KITCHEN  S  BATH 
669  E.  FOOTHILL  BLVD. 
714-981-1877 

J.  D.  CUSTOM  CABINETS 
1525  HOWARD  ACCESS  ROAD 
UNITE 
714-946-5133 

VAN  NUYS 

VALLEY  KITCHEN  S  BATH 
13717  VICTORY  BLVD. 
818-988-9124 

VENTURA  WAIPAHU 

BETTER  KITCHENS  S  BATHS  MIKING  CORPORATION 

1884  EASTMAN  AVENUE  #106  94-150  LEO  LEO  STREET 

805-644-5844  808-671-3924 

<Mm>  CORIAN9 


REIDS/VENTURA 
KITCHEN  CENTER 
2709  E.  MAIN  STREET 
805-648-3703 

THE  CABINET  DESIGN  CENTER 
280  WEST  LEWIS  STREET 
805-648-1088 

WILSON  KITCHENS 

INTERNATIONAL 

4587  TELEPHONE  ROAD  #102 

805-658-9117 

VISALIA 

KEN  STORY'S 
CUSTOM  KITCHENS 
2443  E.  MAIN  STREET 
209-734-9277 

WALNUT  CREEK 

KITCHENS,  ETC. 

1501  N.CALIFORNIA  BLVD. 

415-939-9111 

SIMONS 

1500  BOTELHO  ORIVE 

415-935-8100 

WESTLAKE  VILLAGE 

BETTER  HOMES  AND  KITCHENS 
31121  VIA  COLINAS  #1004 
818-991-3344 

WOODLAND 

COLOMBARA  CABINETS 

MILLWORK 

421  FOURTH  STREET 

916-662-2665 

FISHER  DESIGN 
617  MAIN  STREET 
916-666-5083 

YUBA  CITY 

SBS  BUILDING  SUPPLY 
840  GRAY  AVENUE 
916-674-2987 

HAWAII 
HONOLULU 

INTERNATIONAL  INDUSTRIES 
560  N.  NIMITZHWY.STC.  203 
808-531-2747 

JOHN  COOK  ASSOCIATES,  INC. 
1020  AUAHI  STREET,  BLDG.  4 
808-538-6645 

KITCHEN  CONCEPTS  PLUS,  INC. 
845  COOKE  STREET 
808-545-5655 

MID  PAC  LUMBER  COMPANY 
1001  AHUA  STREET 
808-836-8111 

PACIFIC  DYNAMICS 
944  AHUA  STREET 
808-834-2329 

STUDIO  BECKER  KITCHENS 
560  N.NIMITZ  HIGHWAY  #121A 
808-536-7739 

KAHULUI 

CUSTOM  CRAFTED  CABINETS 
343-A  HANAMAU  STREET 
808-877-3061 

KAILUA 

KITCHENS  ETC. 
572  KAILUA  ROAD 
P.O.  BOX  1987 
808-263-0961 


WF 


L. 


f0 


*  *  «• 


.<*■**$ 


■Mb 


■■  ** .. 


* 


How  A  Great  Chef's 
Good  Nature  Is 


Jrought  Out  By  Butter. 


When  you  dine  at  The  French 
aundry,  located  in  the  napa  valley, 
^ef  Sally  Schmitt  wants  you  to  feel 

ke  you're  dining  in  her  home. 

She  invites  you  to  take  a  stroll 
trough  the  restaurant's  gardens 
itween  courses.  and  she  encourages 
3u  to  visit  her  in  the  kitchen  while 

iE'S  COOKING. 

But  there  is  one  thing  Sally 
on't  do  for  you:  pass  the  butter, 
"i  grow  all  my  own  fresh 
erbs.  i  even  use  local  vendors 
)r  my  produce.  so  i  wouldn't 
a.re  shortchange  my  guests 
r  using  anything  but  butter," 
lys  Sally. 

She  has  a  point  (not  to  men- 
on  a  three  month  wait  for 
nervations).  After  all,  butter 

completely  natural.  borne  of  the 
\rth,  there  is  something  about  but 
er  that  is.  quite  simply,  perfect  for 
ooking.  Between  the  flavor  and 
exture,  it  cannot  be  duplicated. 
What's  more,  butter  has  the  same 

amount  of  calories  as  margarine. 


REAL 


so,  what  it  boils  down  to,  is  taste. 

'And,"  adds  Sally,  "using  butter 
doesn't  necessarily  mean  going  away 
from  the  table  stuffed.  just  a  small 
amount  adds  so  much." 

Sally's  special  recipe  for  Saute  of 
Chanterelles  is  testimony  to  that  fact. 


serves  appro*. 

torn  into  i 


^ ^7c  chanterelles,   mushro0ms) 

ter       lli    (or  any  seas onai    ^^ 

<"*     sprigs  of  ^£2) 
or)         parsley  ^°?^ack  pepper  to 
<***"    coarsely  ground  black 
tock  taste        reUes  &  shallots- 

39hall°tS   ■   lar&e  skillet-  ^cf^dXay  and  chicken 

--^^uld^s  thicken^ J*^** 

„e  over 

*Brush 

R-10 
risp  approx-  » 


^ount  W-;;^d  has  thicKe-;  -^rni8b  vatn 

^  ^  :^  ~*izA*  -** butte 


parsley.  ~-  over  crvw  -£f  roundB 

PeP??r '..    *Brush  stale  breaa  ^  ^  § 


The  simplicity  of  its  ingredients, 
combined  with  the  purity  of  butter, 
brings  out  a  mouth-watering  earth 
goodness  your  guests  will  love. 

Sally  always  gives  her  guests  th 
best  there  is.  and,  as  any  great  ch 
will  tell  you,  it  doesn't  get  muc 
better  than  butter. 

BUTTER 


Give  eggs  a  break. 


New  evidence  shows  eggs  actually  contain  22%  less  cholesterol  than  previously 

thought.  Which  is  why  the  American  Heart  Association  has  increased  its  weekly 

egg  yolk  allowance  for  healthy  people  from  three  to  four.  So  give  'em  a  break.      California  Fresh » 


BY  LISA  HOLDERNESS 


FOOD 


Top  dogs  with  n< 


Tote  these  bold-flavored  brats  to  family  picnics  and  neighborhood  gatherings. 


pepper  sauce,  Worcestershire  sauce, 
red  pepper,  and  chili  powder.  Bring  to 
boiling;  reduce  heat.  Simmer,  covered, 
about  20  minutes  or  till  bratwursts  are 
no  longer  pink.  Drain.  Chill,  covered, 
till  ready  to  grill. 

Grill  bratwursts  on  an  uncovered 
grill  directly  over  medium-hot  coals 
for  7  to  8  minutes  or  till  the  bratwurst 
skins  are  golden,  turning  frequently. 
Serve  bratwursts  on  buns.  Top  with 
sauerkraut,  pickles,  and  mustard. 
Makes  6  servings. 

Nutrition  information  per  serving:  290 
cal,  13  g pro.,  24  g  carbo.,  15  g  fat,  44 
mg  chol,  1,070  mg  sodium,  281  mg 
potassium,  and  2  g  dietary  fiber.  U.S. 
RDA:35%  vit.  C,  37%  thiamine,  25% 
riboflavin,  30%  niacin,  11%  calcium, 
11%  iron. 

PEPPER-PEAR  RELISH  FOR  BRATS 

Try  this  colorful,  sweet  and  tangy  relish 
on  chicken  sandwiches,  burgers,  and 
hot  dogs,  too — 
Va  cup  cider  vinegar 
1    small  pear,  peeled  and  finely 
chopped  (Vi  cup) 


ress  a  summertime  favorite, 
grilled  brats,  in  bold,  boastful  flavors. 
For  hot  'n'  spicy  flavor,  try  Red  Hot 
Brats  in  Beer.  Or,  top  plain  grilled 
bratwursts  with  sweet  and  tangy  Pep- 
per-Pear Relish. 

(ED  HOT  BRATS  IN  BEER 

Boiling  the  bratwursts  in  this  spicy  beer 
mixture  adds  flavor  and  shortens  the 
grilling  time — 

6  fresh  (uncooked)  bratwursts 

(about  1  Vi  lb.  total) 
2    1 2-oz.  cans  beer  (3  cups) 
1   Tbsp.  bottled  hot  pepper 
sauce 

1  Tbsp.  Worcestershire  sauce 

2  tsp.  ground  red  pepper 
1    tsp.  chili  powder 

•     •     • 

6  frankfurter  buns,  split 
Sauerkraut  (optional) 
Pickles  (optional) 
Mustard  (optional) 

Prick  several  holes  in  the  skin  of 
each  bratwurst. 

In  a  Dutch  oven  or  large  saucepan 
combine  the  bratwursts,  the  beer,  hot 


ALL  ABOUT  BRATWURSTS 

So  what's  a  brat?  A  zesty 
German  sausage  is  the  an- 
swer. These  links  are  made 
with  pork,  beef,  or  veal. 
Shopping  basics:  Bratwursts 
look  like  hot  dogs,  except 
they're  wider.  Brats  come 
either  fresh  (uncooked)  or 
fully  cooked.  Look  for  brat- 
wursts alongside  hot  dogs. 
Grilling  how-to:  Place  brats 
directly  over  medium-hot 
coals;  cook  uncovered.  For 
fresh  brats,  grill  12  to  14 
minutes  or  till  no  longer 
pink,  turning  often.  For  fully 
cooked  or  parboiled  brats, 
grill  7  to  8  minutes  or  till 
golden,  turning  often. 


1    medium  red  sweet  pepper, 
finely  chopped  (Vi  cup) 

1    medium  onion,  finely  chopped 
(Vi  cup) 

1  4-oz.  can  diced  green  chili 
peppers,  drained 

Va    cup  sugar 

2  tsp.  prepared  mustard 
Vs   tsp.  ground  turmeric 

•     •     • 

Grilled  bratwurst 
Frankfurter  buns 

In  a  medium  saucepan  combine  the 
vinegar,  pear,  red  pepper,  onion,  chili 
peppers,  sugar,  mustard,  and  the  tur- 
meric. Bring  to  boiling  and  reduce 
heat.  Simmer  for  30  minutes  or  till 
most  of  the  liquid  has  evaporated,  stir- 
ring occasionally. 

Transfer  relish  to  a  storage  contain- 
er. Cover  and  chill  up  to  4  days.  Serve 
with  grilled  bratwursts  in  buns.  Makes 
about  1  cup. 

Nutrition  information  per  2  tablespoons: 
44  cal,  0  g pro.,  12  g  carbo.,  Ogfat,  0 
mgchol,  20  mg  sodium,  100  mg  potas- 
sium, and  1  g  dietary  fiber.  U.S.  RDA: 
38%  vit.  C.  m 
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food 


CHICKEN 
IS  IT 


I  t's  not  unusual  to  find  a  package 
of  chicken  in  a  supermarket's  fresh 
meat  case  that  feels  "frozen."  That's 
because  the  USDA  says  it's  OK  if 
poultry  companies  chill   their  fresh 


products  to  around  26°  F.  (below  the 
freezing  point  of  water)  after  process- 
ing. This  low  temperature  helps  retard 
bacterial  growth  and  increases  the 
shelf  life  of  the  chicken. 

Even  though  the  outside  of  the 
chicken  you  buy  may  feel  frozen  (or 
crusty,  as  the  poultry  industry  calls  it), 
the  inside  meat  isn't  frozen.  So  treat 
the  chicken  like  any  other  fresh- 
bought  meat.  Take  it  directly  home 
from  the  store.  Refrigerate  or  freeze 
the  chicken  immediately  when  you  get 
home.  Use  refrigerated  poultry  within 
one  or  two  days,  frozen  chicken  with- 
in nine  to  12  months.  Cook  chicken 
until  no  pink  remains,  ffl 


». 


..vocado  oil,  the  latest  nov 
ty  oil,  is  making  a  big  splash  in  ci 
nary  circles.  One  reason  is  its  m 
taste  and  versatility;  the  other  is  tl 
this  oil  is  high  in  monounsaturat 
fats.  Look  for  it  in  specialty  shops 
health  food  stores,  and  expect  to  p 
about  as  much  for  avocado  oil  as  y  $ 
would  for  a  premium  olive  oil. 
Why  try  it? 

Avocado  oil,  made  mostly  from  t 
Hass  variety  of  avocados,  has  a  bi  f 
tery  taste.  Some  brands  taste  a  bit  li 
avocado. 

In  health  terms,  avocado  oil  co 
sists  mostly  of  monounsaturated  1 
that  may  have  a  positive  effect  i 
blood  cholesterol  levels  (when  the 
fats  replace  saturated  fats  in  the  diei 
Like  all  vegetable  oils,  avocado  < 
contains  no  cholesterol.  One  tabll 
spoon  has  120  calories  and  14  graft 
of  fat  which  breaks  down  to  1 2  pes 
cent  saturated  fat,  14  percent  polyu 
saturated  fat,  and  74  perce; 
monosaturated  fat. 
Best  uses  for  avocado  oil 

•  Reach  for  the  avocado  oil  to  sti 
fry,  saute,  or  pan-fry.  Because  of) 
high  smoke  point,  avocado  oil  is  le 
likely  to  burn  when  heated  to  a  hij  j 
temperature. 

•  Try  avocado  oil  for  making  or 
elets,  French  toast,  or  scrambled  egg 

•  Blend  this  oil  with  vinegar  fi 
homemade  salad  dressings. 

•  Brush  avocado  oil  over  grilled  i 
roasted  meats  or  fish  to  seal  in  juice 
Try  it  in  meat  marinades,  too. 

•  Drizzle  avocado  oil  over  hi 
cooked  pasta  or  freshly  steamed  veg' 
tables,  then  sprinkle  with  herbs  ar. 
grated  cheese — fast  and  flavorful. 

•  Saute  seafoods,  such  as  shrimp  an 
scallops,  in  avocado  oil  along  wit 
minced  garlic,  green  onion,  and  fres 
ginger.  Serve  as  an  entree  or  appetize 

•  Use  avocado  oil  to  replace  olive  c 
in  pesto.  ffl 


One  of  the  world's  favorite  vacation  places  is  Hawaii. 
)  people  come  for  our  crystal-clear  waters?  Our 
j:ndly  people?  Our  romantic  sunsets?  Is  it  for  the 
Idling  rainbows?  The  exotic  flowers?  The  moonlit 
uches?  The  tropical  climate? 

Or  do  they  come  just  for  the  mouth-watering  taste  of 
jsh  Hawaiian  pineapple? 


"Hala-kahiki"  means  plentiful,  refreshing,  sweet,  fun 

j:apple"  in  Hawaiian.  So  it  to  eat!'  When  you  say  "hala- 

j  neans  "juicy,  fresh,  natural,  kahiki"  you're  saying  quite  a 

i  ous,  nutritious,  famous,  mouthful.  There's  a  Hawaiian 


■■  Association  of  Hawaii 


fresh  hala-kahiki  waiting  for  you 
in  your  store's  fresh  fruit  section 
Come  and  get  it.  Mahalo. 
(That  means  "thank  you!') 
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DECORATING 


BY  REBECCA  J  ER  DEE 


Expressing  your  sfryl< 


Individual  style 
is  just  a  heart- 
beat away. 
This  living 
room  takes 
comfort  from 
its  owner's  cre- 
ative instincts 
and  personal 
loves. 


he  way  to  truly  great  rooms  is 
through  the  heart.  Put  the  warmth  of 
your  own  individuality  into  them  and 
your  rooms  seem  to  love  you  back. 

For  example,  the  owner  of  this  gra- 
cious space  chooses  to  surround  her- 
self with  natural  textures  and  colors, 
unbridled  sunlight,  and  front-porch 
furnishings  that  pull  the  out-of-doors 
right  inside.  Because  she  knows  what 
she  likes,  dares  to  break  rules,  and  lets 
her  decorating  develop  as  it  will,  her 
living  room  holds  an  unhurried  gath- 
ering of  beloved  furnishings  and  a 
comfortable  atmosphere  that  pleases 
her  and  her  family. 

To  express  your  style,  plan  to  take  a 
less-traveled  road.  Pack  nothing  but 
your  instincts,  your  personal  history, 
and  this  advice: 

Don't  ask  others  for  directions. 
Travel  alone  or  with  those  who  live 
with  you.  Your  friends  may  enjoy  vis- 
iting your  home,  but  you  and  your 


family  know  which  furnishings  give 
you  the  most  comfort  and  pleasure. 

Pass  through  your  memories.  Re- 
member the  rooms  of  your  childhood 
that  welcomed  you  home  and  visual- 
ize those  that  compelled  you  to  stay 
when  you  visited.  On  paper,  list  the 
furnishings  and  colors  present  in  those 
rooms.  These  may  be  comfort  sym- 
bols and  cues  to  your  style.  If  you 
have  a  natural  affinity  for  family  heri- 
tage furnishings,  draw  upon  them  as 
part  of  your  style. 

Follow  your  instincts.  Develop 
eyes  that  see  with  your  heart  and  buy 
only  those  furnishings  that  pass  the 
true-love  test.  Which  colors  and  fur- 
nishings find  their  way  into  your 
heart?  Check  through  your  wardrobe 
for  color  clues.  Flip  through  maga- 
zines, catalogs,  and  design  books,  not- 
ing which  objects  spark  your 
imagination.  Write  down  descriptions 
of  favorite  rooms.  What  collectibles 


draw  your  attention  first?  List  your  l 
colors,  your  furnishings,  and  your  col 
lectibles  on  paper.  Find  a  theme  orr 
common  element  that  binds  them. 

Give  your  theme  a  name.  Here  are 
some  just-for-fun  examples:  Coastal 
Cottage,  Country  Fresh,  Civilized 
Frontier,  Seaside  Boathouse,  Creative 
Salvage,  English  Town  House,  Greek 
Island,  Southern  Cowboy,  House  of 
the  Rising  Sun,  Swedish  Romantic, 
High-Style  Cottage,  International. 

If  you've  made  a  hodgepodge  out  of  I 
decorating,  color  choosing,  and  furni- 
ture buying,  pare  down.  Unload  the 
extraneous  elements  and  concentrate 
on  your  own  special  theme. 

Get  physical.  Develop  a  playful  at- 
titude toward  decorating.  Practice 
small  arrangements  of  your  collect- 
ibles, changing  them  two  weeks  later. 
Then,  move  furnishings  from  room  to 
room,  finding  out  what  feels  good, 
works  better,  and  lives  best.  M 
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The  oil-free  lotion  in  new  Kleenex  Ultra 
is  just  too  good  to  keep  bottled  up. 


New  Kleenex*  Ultra™  tissues  are  made  with  the 
softness  of  lotion.  An  oil-free  lotion  that  leaves  you  with 
i  silky  smooth  feeling.  And  with  no  oily  residue,  you 
:an  even  use  them  to  clean  your  glasses. That  makes 
<Qeenex  Ultra  the  ultimate  tissue  for  ultimate  comfort. 

New  Kleenex  Ultra 
The  Ultimate  Facial  Tissue. 


hjjffei 


©  1991  Kimberly-Clark  Corp. 
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FOOD 


BY  JOY  TAYLOR 


I  hink  Chicago,  and  what  comes  to 
mind?  Wrigley  Field  .  .  .  Lake  Shore  Drive 
. . .  deep-dish  pizza? 

Hold  the  pizza,  please.  Instead,  think 
beef — tender  slices  of  beef  piled  high  and 
served  with  garlicky  juices  and  strips  of 
sweet  peppers,  all  on  a  crusty  bun.  That's  an 
Italian  Beef  Sandwich,  the  kind  Second 
City  natives  like  me  crave.  It's  one  of  the 
first  foods  we  order  when  we  visit  our 
windy  hometown.  With  fries  on  the  side,  of 
course. 

Without  ever  leaving  home,  you  can  sam- 
ple a  taste  of  the  Midwest  with  this  easy-to- 
serve  specialty.  Try  it  at  a  party. 

ITALIAN  BEEF  SANDWICHES 

The  internal  temperature  of  the  roast  rises 
after  you  remove  it  from  the  oven — 

1  3-lb.  boneless  beef  rump  roast 

2  cups  water 
4  cloves  garlic,  minced 

2  tsp.  instant  beef  bouillon  granules 
1    tsp.  dried  oregano,  crushed 
1    tsp.  crushed  red  pepper 

V*  tsp.  black  pepper 

3  medium  green  peppers,  cut  into 
strips  (3  cups) 

8   crusty  hoagie  rolls,  split 

Place  roast,  fat  side  up,  on  a  rack  in  a 
roasting  pan.  Insert  a  meat  thermometer. 
Roast,  uncovered,  in  a  325°  oven  about  W2 
hours  or  till  thermometer  registers  145° 
(medium-rare  doneness).  Transfer  roast  to  a 
platter.  Cool  30  minutes.  Cover;  chill. 

When  ready  to  serve,  in  a  3-quart  saucepan  combine 
water,  garlic,  bouillon  granules,  oregano,  red  pepper,  and 
black  pepper.  Thinly  slice  the  chilled  roast  across  the  grain 
using  a  very  sharp  knife,  electric  knife,  or  meat  sheer.  Bring 
broth  mixture  to  boiling;  reduce  heat.  Add  sliced  meat  and 
green  pepper  strips.  Simmer  for  5  to  10  minutes  or  till 
peppers  are  tender.  Remove  from  heat.  Let  stand  for  5  to  10 
minutes  before  serving. 

To  serve,  spoon  beef,  peppers,  and  some  juices  onto  each 
bun.  Makes  8  sandwiches. 

Nutrition  information  per  serving:  703  cal,  44  g  pro.,  25  g  fat, 
88  mg  chol,  987  mg  sodium,  625  mg  potassium,  3  g  dietary 
fiber.  U.S.  RDA:  42%  vit.  C,  66%  thiamine,  45%  riboflavin, 
67%  niacin,  35%  iron,  fl 


HOW  TO  KEEP  IT 
AUTHENTIC 

*  Be  sure  to  slice  the 
cooked  beef  roast  thinly 
across  the  grain  for  the 
most  tender  eating. 

*  Buy  the  crustiest  rolls 
you  can  find. 

*  Spoon  extra  juice 
(which  has  all  the  flavor) 
onto  the  cut  side  of  each 
hoagie  roll. 


*  Keep  extra  paper  nap 
kins  on  hand  for  drips. 

*  Serve  fries  on  the 
side — frozen  fries,  bakeci 
will  do  just  fine. 

*  Sample  the  real  thing 
next  time  you  visit  the 
Windy  City. 


M14 


BETTER  HOMES  AND  GARDENS,  MAY  19i 


W  V!,  > 


<& 


Hi  24%  Lead  Crystal.  Pattern:  Fontenay 


VERRERIE  CRISTALLERIE  D'ARQUES.  FRANCE 

DURAND  INTERNATIONAL.  WADE  BLVD..  MILLVILLE,  N.J  08332 
For  further  information,  please  contact:  1-800  -334  5014  or  609-825  5620 


WHAT  S  NEW 


CHILL  OUT: 

COOL  CHOICES  IN 


hen  it's  time  to  blow  taps  over  your  old  kitch- 
en fridge,  choosing  a  replacement  could  be  more  complicat- 
ed than  you  think.  Manufacturers  offer  so  many  options 
and  special  features  that  it's  no  longer  just  a  case  of  buying 
the  new  model  that  fits  the  old  space. 

Here  are  just  a  few  of  the  latest  refrigerator  models  avail- 
able to  chill  out  your  favorite  food  and  beverages. 


MODULAR  MAGIC 

Build  your  own  refrigeration  system  with  Frigidaire's  modular 
Euroflair  refrigerator  and  freezer  units.  Install  the  individual  units 
flush  with  your  cabinets  in  just  about  any  configuration  you  de- 
sire. Shallow  storage  depth  keeps  your  food  easily  within  view 
and  reach.  Shown:  Model  FPCE-24VWLW.  Frigidoire,  Depf.  BH, 
6000  Perimeter  Dr.,  Dublin,  OH  43017. 


QUICK-ACCESS 
DOOR 

General  Electric's 
Take  Out  Counter  is 
a  drop-down  door- 
within-a-door  fea- 
ture that  gives  quick 
access  to  frequently 
used  items.  It  also 
provides  a  serving 
space  for  snacks. 
The  dispenser  of 
crushed  and  cubed 
ice  in  the  freezer 
door  is  usually 
found  on  side-by- 
side  models  only. 
Shown:  GE  Model 
TBXW25L,  white-on- 
white.  General  Elec- 
tric Company,  Dept. 
BH,  Appliance  Park, 
Louisville,  KY  4022S. 
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CABINET  MATES 

Modern  Maid's  Tri-Cold  built-in  refrig- 
erator Cabinet  Mate  System  lets  you  in- 
stall the  unit  in  either  a  24-  or  25-inch- 
deep  space  without  costly  cabinet 
redesign.  Optional  overhead  cabinet 
doors  offer  extra  storage  space  above 
the  refrigerator,  flush  with  its  front.  Other 
features  include  a  10-pound-capacity  ice 
bucket  with  cover  and  a  glide-out  freezer 
storage  basket.  Shown:  Model  GRH  122- 
W.  Modern  Maid  Company,  Dept.  BH, 
403  N.  Main  St.,  Topton,  PA  19562-1499. 


EXTRA-LARGE  CAPACITY 


Big,  busy  families  or  crazy-for-cooking  couples  will  appreciate  I 
the  convenience  features  of  Whirlpool's  new  26.6-cu.-ft.  De- 
signerStyle  refrigerator.  Deep,  adjustable  door  bins  hold  gallon 
containers  and  3-liter  bottles.  Raised-edge  glass  shelves  catch  up 
to  12  ounces  of  spilled  liquid.  Other  features:  an  adjustable  wine 
rack  and  a  frozen  pizza  rack  for  frozen  pizzas  up  to  13  inches  in 
diameter.  Shown:  Model  ED27DQXW.  Whirlpool  Corporation, 
Dept.  BH,  Administrative  Center,  Benton  Harbor,  Ml  49022.  ffl 
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>uick!  Hop  aboard  your  starbound  bike. 
You're  flying  with  E.T. "  to  his  home  planet  in  an 
adventure  beyond  imagination.  Return  to  Earth  to 
face  the  howling,  growling  fury  of  King  Kong  and 
the  mind-boggling  power  of  an  8.3  Earthquake* 
Then  brace  yourself  for  the  baddest  stuntmen 
around  in  the  Riot  Actr  Have  a  ball  reliving  the 
antics  of  America's  zaniest  redhead  in  Lucy: 
A  Tribute.5"  Learn  the  secrets  of  special  effects  in 
The  World  of  Cinemagic.3"  Thrill  to  it  all  and  much, 
much  more  at  Universal  Studios  Hollywood.  No 
one  makes  believe  like  we  do*! 


|      SAVE  UPTO  $1:2.00 3! 

Take  $3.00  off  per  person,  for  up  to  4  people, 
when  you  present  this  certificate  at  our  gate. 


0= 


[£ 


This  discount  cannot  be  combined  with  any  other  offer.  Offer 
expires  12/15/91.  Admission  price  covers  Tram  Ride,  all  shows  and 
attractions.  Open  daily  except  Thanksgiving  and  Christmas.  For 
information  call  (818)  508-9600.  ©1991  Universal  City  Studios,  Inc. 


USAir  The  Official  Airline  of  Universal  Studios  Hollywood  and  Florida.  Hertz  The  Official  Car  Rental  Company.  ©1991  Paramount  Pictures-  All  Rights  Reserved.  STAR  TREK  is  a  <8>  of  Paramount  Pictures.  The  E.T.  character  is  a  ®  of  UC 


MONEY  EVERY  TIME  YOU  WRITE  A  CHECK 

200  CHECKS  $4.95 


This  special  introductory  offer  includes 
200  personalized  wallet  style  checks  of 
your  choice,  consecutively  numbered 
and  printed  to  conform  to  all  of  your 
bank's  requirements,  along  with  a  free 
vinyl  cover  for  only  $4.95  including 
deposit  tickets  and  register.  (Reorders 
just  $6.95).  150  duplicate  checks  (and 
1 50  duplicate  copy  sheets)  also  avail- 
able at  a  low  $5.95  introductory  price! 
(Reorders  just  $9.95).  SATISFACTION 
GUARANTEED!  If  not  completely 
satisfied,  we  will  replace  your  order  or 
refund  in  full.  For  more  information  call 
1-800-733-4443. 

ORDERING  INSTRUCTIONS:  (Important  note:  to 
ensure  correct  bank  codes,  please  follow  these 
instructions  carefully.) 

1.  Enclose  a  reorder  form  or  voided  check  from 
your  existing  check  supply  Indicate  any  printing 
changes.  2.  Enclose  a  deposit  slip  from  your 
existing  check  supply.  3.  Enclose  a  check 
payable  to  Checks  In  The  Mail.™  4.  Fill  in  the 
order  form  below.  Allow  3-4  weeks  for  delivery. 


Name  of  design: 

□  200  single  checks  -  $4.95  (reorders  $6.95)  m 

□  400  single  checks  -  $10.90  (best  buy!)     g 

□  150  duplicate  checks  -  $5.95  (reorders  $9.95) 

□  300  duplicate  checks  -  $14.90  (best  buy!) 
Number  my  checks  beginning  with 

No. (If  different  from  reorder.) 

Checks  will  only  be  mailed  to  the 
address  printed  on  your  checks. 
Daytime  telephone: 


Check  price 

Expedited  service  (optional)  -  $2.50 

Sales  tax  -  CA  residents  only  add  6% 

Grand  total 

Mail  to:  Checks  In  The  Mail 
P.O.  Box  7802,  Irwindale,  CA  91706 

NEW!  BUSINESS  CHECKS  ALSO  AVAILABLE. 
For  a  free  brochure  call  1  -800-733-4443. 


Check  Printers  for  Over  60  Years 
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A  cockroach  can  survive 

for  a  month  just  by  licking 

the  back  of  this  stamp. 


If  there's  anything  cockroaches  have  learned        Rose  Man.  WeVe  been  getting  rid  of  pests  in 
in  the  last  350  million  years,  it's  how  to  survive.  this  country  longer  than  anybody.  Safely.  Cleanly. 

They  can  go  weeks  without  water,  taste  poison  And  quickly.  Guaranteed, 

without  eating  it,  and  live  through  fires,        ^^F^P^k  m  ^>  noD°dy  gets  to  your  home 

floods,  and  even  nuclear  blasts.  ^*T  #  Lrv^  faster  than  Rose,  which  might  be  good 

So  how  do  you  kill  the  ultimate         ^  A« *w?1 1: 1 JP  to  ^now  considering  one  cockroach  can 
survival  machine?  Call  your  neighborhood  ^tj|         jgppr    produce  2  million  offspring  a  year. 

The  Pest  Pros 

CALL  1-800-ROSE  MAN. 

.J 
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rvice  centers 


•norm's  black-glass  Spaceaide  compact  kitchen  serves  up  stove-top,  baking,  and  fridge 
nctions  in  a  60-inch  space. 


itchen  space  is  probably 
bhter  than  a  cork  in  a  bottle  in  your 
jication  cabin,  motor  home,  or 
pned-off  rooms  for  your  retired  par- 
its  or  returning  kids.  But  you  still 
bed  to  eat  and  do  the  dishes  in  these 
jJaces.  Maybe  it's  time  you  plugged  in 
[  compact  kitchen. 

Although  mini-style  kitchens  have 
|een  around  for  years,  the  newer  mod- 
ts  are  available  with  big-kitchen  op- 
sins for  a  variety  of  small  spaces. 
lint-size  appliance  combination  units 
inge  from  30  to  60  inches  wide. 

A  60-inch-wide  Spaceaide  corn- 
act  kitchen  base  unit  (by  Canarm) 
icludes  a  7.2-cu.-ft.  refrigerator,  a 
tainless  steel  countertop  and  sink, 
hree  burner  elements,  an  oven,  a  stor- 
age cabinet,  a  utensil  drawer,  and  a 
tandard  faucet.  Options  pictured 
top)  include  black-glass  trim  kits,  a 
vail  guard,  upper  cabinets,  a  laminate 
ountertop,  a  microwave  oven,  and  a 
ingle-lever  faucet.  Other  sizes  and  op- 
ions  are  available.  Canarm  Inc.,  Dept. 
JH,  P.O.  Box  287,  Syracuse,  NY 
.3206;  800/267-4427. 
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It  bakes,  boils,  and  does  the  dishes:  Mod- 
ern Maid's  30-inch  Cook-'N-Clean  Center 
is  three  appliances  in  one. 

On  a  smaller  scale,  Modern  Maid's 
30-inch-wide  gas  Cook-'N-Clean 
Center  (above)  gives  you  an  eye-level 
continuous-clean  oven,  a  lift-off  cook- 
top,  and  a  large  capacity  dishwasher. 
Electric  model  available.  Modern 
Maid  Company,  Dept.  BH,  403  N. 
Main  St.,  Topton,  PA  19562-1499.  W 
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You'll  always  get  a  stellar  performance 
when  you  clioose  WENCO's  JX-7 
Clad  or  Wood  Decorative  Casement 

Windows  for  your  home.  Hand- 
beveled,  decorative  glass,  solid  brass 
detailing,  and  modern  triple  glazing 
get  rave  reviews  from  even  the  most 
discriminating  design  tastes. 

Please  send  me  a  FREE,  full-color  WENCO 

catalog  ana  the  name  of  my  nearest  WENCO 

dealer.  I'm  interested  in:     □  replacing  windows; 

D  remodeling;    □  new  construction. 


NA  ME 


ADDRESS 


CITY 


STATE 


ZIP 


Send  to;  WENCO,  Box  1248,  Dept.  BM, 
Mount  Vernon,  Ohio  43050 


WENCO 

WINDOWS 


-.„,  ofJELD-WEK 


WeHaveWkatYouWant. 


Stouffers  has  a  surprise  in  store  for  you 


Spaghetti  with  Meat  Sauce 


•Based  on  manufacturer's  suggested  retail  price 


Thirty  delicious  surprises  in  all. 

Believe  it.  Stouffer's"  has  more  delicious  entrees  under  $2.00* 
than  anybody.  All  your  favorites,  too.  From  chicken  to  pasta  to 
beef  and  turkey.  So  why  bother  with  budget  brands  when 
you  can  enjoy  that  extraordinary  Stouffer's  taste. 

Don't  you  just  love  it! 


TO 


w* 


N.TI 

"                           '    -          1 

■i 
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Condominium  Resorts.  Suite  family  fun. 


■  -:-jSmfcjr.i. 


|e  the  attention. 

ne  you  love  to  an  Aston  condominium 
/aii  and  collect  some  wonderful  family 
•ids  love  being  able  to  check  out  books 

and  games  at  the  front  desk!  And 
parents  truly  enjoy  the  suite 
comforts  of  separate  bed- 
rooms and  fully  equipped 
kitchens.  There's  daily  maid 
service,  swimming  pools 
and  free  tennis,  too. 


Aston  Kamaole  Sands  on  Maui  offers  summer  chil- 
dren's activities.  Aston  at  the  Waikiki  Banyan  has  a 
delightful  children's  play  area.  And  Aston  Waikiki 
Sunset  is  near  the  beach  and  zoo.  Aston's  Fun  Book 
gives  families  coupons  for  free  meals,  gifts  and 
admissions.  And  for  just  S9  more  daily,  guests  drive  a 
Budget  Rent-A-Car!  Krom 

Parents  love  the  price.  $5500 

One-bedroom  suites.  Sleeps  4,  so  kids  or  friends  stay  free. 

Daily,  per  person,  double  occupancy  Aston  Kamaole  Sands,  4/1  to  12/20/91 


M  Free  800-922-7866 


24-Hour  Reservations  Or 
See  Your  Travel  Agent. 


Aston  at  the  Waikiki  Banyan  •  Aston  Waikiki  Sunset  •  Aston  Kamaole  Sands-Maui 


TRAVEL  WEST 


ALL  ABOARD  ON  AMTRAK 


mericans  have  rediscov- 
:d  the  pleasures  of  riding  the  rails, 
lis  month,  Amtrak  (the  National 
lilroad  Passenger  Corporation)  is 
mmemorating  its  20th  anniversary, 
d  there  is  plenty  to  celebrate:  More 
in  22  million  people  boarded  Am- 
tk's  trains  last  year.  That  was  the 
ghest  level  of  ridership  in  the  rail- 
ad's  history. 

Families  are  among  those  flocking 
Amtrak.  Many  take  the  train  be- 
use  it  is  a  new  experience,  but  rail 
avel  isn't  just  a  novelty.  It  has  plenty 
enduring  and  endearing  qualities, 
ch  as  allowing  people  to  eat  in  a 
staurant,  sleep  in  a  bed,  walk 
ound,  watch  movies,  and  meet  oth- 
s  without  even  slowing  down, 
here's  also  something  intangible — 
mantic     and     exhilarating — about 
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The  Coast  Starlight  snakes  its  way  through 
scenic  San  Pablo  Bay,  California. 


rambling  across  the  wide  open  spaces 
of  America  in  a  train. 

When  you  plan  your  trip,  you  have 
several  options.  You  can  take  the  train 
for  the  entire  route,  you  can  do  small- 
er segments,  or  you  can  order  your 
tickets  so  that  you  can  get  on  and  off 
to  visit  regional  attractions.  Book  in 
advance,  especially  to  get  your  pre- 
ferred sleeping  accommodations. 

Tip:  Pay  attention  to  time  schedules 
when  planning  your  trip.  If  the  train 
whisks  you  through  an  area  in  the 
middle  of  the  night,  and  you  wanted 
to  see  the  local  scenery,  break  up  the 
journey  with  a  day  or  so  for  touring. 
continued 


TRAVEL  PLANNING 

See  the  listing  of  free  travel  information 
and  literature  you  can  order. 
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The  Better  Homes  and  Gardens"  travel  advertisers  listed  below  will  provide  you  with  free  information  about  their  facilities  and  services.  Circle  the  numt 
for  the  material  you  need,  indicate  your  name  and  address,  send  $1.00  for  handling,  and  we'll  forward  your  requests  to  the  appropriate  advertisers. 
If  the  coupon  has  been  used,  send  your  list  of  the  numbers  to  Better  Homes  and  Gardens,  P.O.  Box  4534,  Dept.  9105W,  Des  Moines,  IA  50336. 


ARIZONA 

1.  Arizona's  Canyon  Country — Visit  America's  most 
spectacular  wonderland! 

CALIFORNIA 

2.  Disneyland — The  Happiest  Place  on  Earth  is  saving  a 
place  for  you.  A  free  full  color  Travel  Guide  has  details. 

CANADA 

3.  Beachwood  Resort — An  informal  family  resort  with 
spacious  grounds,  100  miles  NE  of  Toronto.  Main 
Lodge  Suites.  Lakeside  Cottages.  Great  Fishing.  Chil- 
dren's Program.  Sand  Beach.  Water  Sports.  Tennis. 

4.  Elmhirst's  Resort — Private,  lakeside  cottages. 
Family  recreation  program,  walking  trails,  sightseeing 
flights,  indoor  pool,  fine  dining,  pub,  90  min.  east  of  To- 
ronto. CAA/AAA  4  Diamond  Rating. 

5.  Tourism  Canada — To  plan  your  visit  to  the 

World  Next  Door,  order  your  free  copy  of  Canada's  First 
Official  Traveller's  Guide. 

6.  Tourism  Quebec — From  chateaus  to  shopping,  music 
festivals  to  haute  cuisine,  summer  feels  so  different  in 
Quebec.  Send  for  your  free  brochure  today. 

COLORADO 

7.  Colorado  State  Tourism — Discover  the  incredible 
range  of  things  to  see  and  do  in  Colorado.  Send  for 
free  vacation  guide. 

CONDOMINIUMS 

8.  Condo  Network — Over  500  Resorts,  Condominiums  in 
U.S.,  Mexico  &  Caribbean.  Call  1-800-321-2525. 

CONNECTICUT 

9.  Connecticut — Classic  vacation  memories  are  waiting 
for  you  in  Connecticut.  Whether  you  choose  the  coast, 
country  or  city,  you  can  enjoy  one  of  our  many  CLASSI- 
Connecticut  Close-Ups. 

10.  Housatonic  Valley — Jazz  brunches.  Revolutionary  War 
Battles,  sculpture  garden,  colonial  architecture,  crafts, 
antiques,  fashions,  inns  &  hotels.  Packages. 

CRUISES 

11.  Admiral  Cruises — 3,  4  and  7-  night  cruises  from 
Ft.  Lauderdale  to  the  Bahamas  and  the  Caribbean. 

FLORIDA 

12.  Daytona  Beach  Marriott — Featuring  402  oceanfront 
rooms.  Daytona's  newest  facility. 

1 3.  Discover  Southwest  Florida's  Lee 

Island  Coast — Sanibel/Captiva  and  Ft.  Myers  areas. 
Send  for  free  vacationer's  Guide. 

14.  Disney/Epcot  Area-The  Villas  of  Somerset — New  2 
&  3  bedroom  units  1  -800-344-3959. 

15.  Florida  Tourism — "See  Florida-Coast  to  coast  to 
coast."  New  Vacation  Guide  helps  plan  a  perfect  vaca- 
tion in  a  perfect  place. 

16.  Orlando— Go  for  the  Magic!  FREE  Official  Visitors 
Guide.  Accommodations,  Attractions,  Restaurants. 
Shopping  and  More! 

17.  Palm  Beach  County — To  get  your  "$500  Worth  of 
Palm  Beach  Free"  coupon  book  plus  a  free  Vacation 
Package  Brochure,  call  1-800-242-1774.  Save  on 
sports,  sightseeing,  shopping,  dining  and  more.  Cou- 
pons valid  4/15—12/20/91. 

18.  Pinellas  County,  FL— Sun-splashed  St  Pete/Clear- 
water.  Beaches  near  Disney  World,  Universal  Studios 
and  Busch  Gardens. 

19.  Universal  Studios  Florida— Orlando's  Premier  attrac- 
tion. Enjoy  over  40  attractions  including  new  Back  to 
The  Future  Ride.  E.T.,  Earthquake,  King  Kong,  &  more! 

20.  Visit  Florida's  Space  Coastl — Closest  beaches  to  Walt 
Disney  World  Resort  Color  Brochure.  1-800-USA-1969 

21.  Walt  Disney  Worldl  Sea  Worldl  Universal  Studiosl— 
Kissimmee-St.  Cloud  has  26.000  affordable  accommo- 
dations closest  to  Central  Florida's  best  attractions! 

GEORGIA 

22.  Georgia — "On  My  Mind"  Vacation  Planning  Kit  for  ex- 
ploring Georgia. 

23.  Golden  Isles  of  Georgia — St  Simons  Island,  Jekyll  Is- 
land, Sea  Island,  Little  St.  Simons  Island.  Full-color 
vacation  Guide. 

24.  Savannah — "The  Most  Beautiful  City  in  North  Ameri- 
ca." Free  60-page  color  guide.  1-800-444-CHARM. 

HAWAII 

25.  Aston  Hotels  &  Resorts  Family  Plan — 1  or  2  bedroom 
condominium  suites. 


47. 


26.  Clarion  Carriage  House  Inns — An  exclusive  collection 
of  small,  historic  hotels  and  country  inns.  Call  1-800- 
CLARION  for  reservations. 

27.  Days  Inn — Mornings  start  better  at  Days  Inn  Spend  the 
night  at  any  one  of  our  1 ,000  locations.  Enjoy  clean, 
comfortable  rooms  at  a  great  value.  And  wake  up  to  a 
beautiful  morning. 

28.  Summerfield  Suites — New!  1  &  2-bedroom  suites. 
They  feature  video  cassette  players,  complete  kitchens, 
much  more. 

IOWA 

29.  Visit  Iowa — Discover  Iowa  Treasures.  Call  1  -800-345- 
IOWA  for  a  free  Guide. 


30.  Kentucky's  North  Eastern  Appilacians — Exciting 
mountain  vistas,  lakes,  trails,  fests  &  more! 

31.  Kentucky's  Western  Waterland — Experience  beautiful 
Western  Kentucky-its  fantastic  lakes  and  rivers,  its  sce- 
nic backroads,  its  exciting  and  historic  attractions,  its 
uncommon  wealth  of  things  to  see  and  do.  Color  bro- 
chure/map lists  accommodations,  restaurants,  shop- 
ping, services,  special  events  and  activities. 

LOUISIANA 

32.  Louisiana— Quisine,  Culture,  History  and  Hospitality. 
Come  and  experience  Louisiana  during  1991 — we're 
REALLY  cookin'  now! 

MEXICO 

33.  Melia  Hotels — Five-star  luxury  resorts  on  Mexico's  fin- 
est beaches   1-800-336-3542. 

MICHIGAN 

34.  Celebrate  the  Great  Lakes  in  Michigan — Send  for 
free  travel  information. 

MONTANA 

35.  Russell  Country  Montana — Beauty  and  splendor  you'll 
always  remember. 

NEW  HAMPSHIRE 

36.  Your  best  vacation  value.  New  Hampshire's  White 
Mountains — Spectacular  scenery,  great  family  attrac- 
tions, events,  lodging,  camping,  dining,  tax-free  shop- 
ping-so  much,  so  close  and  so  afforadable.  Free 
Vacation  Planning  Kit. 

37.  Waterville  Valley  Resort,  NH — Mountain  vacation 
choice  for  outdoor  enthusiasts  and  it's  totally  geared  for 
kids.  Family  nights,  campfires  and  marshmallow  roasts, 
day  camp  outings,  more.  Golf,  tennis,  mountain  biking, 
hiking,  swimming,  boating,  horseback  riding,  concerts, 
festival  weekends. 

NEW  JERSEY 

38.  New  Jersey — Travel  New  Jersey  and  discover  six  ex- 
citing vacation  regions.  Call  1  -800-Jersey-7  to  get  your 
Free  New  Jersey  Travel  Guide,  with  listing  of  all  the 
shopping.  Cultural  Events.  Historic  Landmarks,  Tours 
and  more! 


39.  Montgomery  County,  NY — We're  history!  Also  recrea- 
tion, sightseeing,  art  and  relaxation.  Discover  the  lei- 
surely pace  of  Montgomery  County.  And  stay — 
comfortably  and  affordably.  Free  I  LOVE  New  York 
Montgomery  County  Travel  Guide.  800-743-7337. 

40.  Niagara  County.USA — Discover  a  wonderland  filled 
with  shopping,  entertainment,  fine  dining  and  rainbows! 

41.  Carolina  Mountain  Vacation  Planner — Free  20-page 
booklet  with  over  100  color  pictures.  Call  800-872-4681 
for  fast  reply. 

42.  Cashiers,  NC — Mountains  &  waterfalls  accent  the  natu- 
ral beauty.  3500  ft.  altitude.  Free  color  brochure. 

43.  Sands  Oceanfront  Resorts — 7  oceanfront  resorts  from 
which  to  choose:  Myrtle  Beach,  SC,  Wnghtsville  Beach 
and  Atlantic  Beach,  NC.  All  offer  golf  packages  and 
beach  fun.  1-800-845-6701. 

44.  Swain  County,  NC — Best  vacation  value  in  the  Great 
Smoky  Mountains  Park.  Free  color  brochure. 

OREGON 

45.  Oregon  State  Tourism — For  a  free  state  travel  guide, 
call  1-800-547-7842  outside  or  1-800-543-8838  in  OR. 

PENNSYLVANIA 

46.  Bucks  County,  PA — Where  Washington  crossed  the 
Delaware,  Mercer  collected  early  American  tools  and 
Pearl  Buck  wrote.  Enjoy  Sesame  Place  &  New  Hope's 
artists.  Free  travel  guide  &  map. 


49. 


50. 


51. 


Pennsylvania  Dutch  Country  &  Philadelphia- 
Experience  beautiful  Amish  farmlands  and  Philade 
phia's  Bill  Of  Rights  Celebration.  Hundreds  of  atta 
tions,  historical  sites,  restaurants,  events,  exhibits 
accommodations  are  outlined  in  our  detailed  Visiti 
Guide.  1-800-735-2629,  ext.  7015. 
Skytop  Lodge — 5,500  acres  Pocono  Resort  with 
skiing,  tennis,  indoor  and  outdoor  pools,  fitness  c< 
Family  Plan  where  children  1 7  and  under  stay  Fre 
eluding  meals.  717-595-7401. 

RHODE  ISLAND 

Rhode  Island,  America's  First  Resort — Tour  leg 
ary  Newport.  Stroll  Providence's  historic  Benefit  S 
Follow  the  sun  along  400  miles  of  spectacular  coi 
Discover  Block  Island,  a  rustic  jewel  just  a  boat  ri< 
shore.  Call  1-800-556-2484. 

SOUTH  CAROLINA 

Kiawah  Island  Resort  Accomodations — Near  hi 
Charleston.  Deluxe  Villas.  10-mile  beach,  golf,  tern 
more.  1-800-845-3911. 

Myrtle  Beach  Area,  SC — Americas's  resort  for  af 
able  family  vacations. 

Seabrook  Island  Resort  Accommodations — Prr 
resort  island.  Near  historic  Charleston.  Golf,  tennis 
oceanside  dining.  1-800-845-2233.  Ext  260. 
South  Carolina — Vacation  Guide  &  travel  map.  8( 
or  pages  of  uncrowded  beaches,  championship  gc 
historic  plantations,  shopping,  dining,  &  events. 
Wild  Dunes  Resort  Accommodations—Only  12  ■ 
from  historic  Charleston.  World-class  golf  and  tenr 
Free  brochure.  1  -800-346-0606.  Ext  260 


58. 
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60. 


TENNESSEE 

Memphis,  TN — Send  for  Visitors  Kit  including  uniQ>'  ; 
tractions  and  points  of  interest  map. 

Choice  Vermont  Vacations — The  Villages  at  Killi    [! 
offer  a  variety  of  weekend  getaway  and  week  lone 
cation  packages  in  the  heart  of  Vermont.  Golf,  ten- 
hiking,  summer  theatre,  antiquing,  adult  and  childrfi  L 
activity  programs.  1-800-343-0762. 
Country  Inns  Along  The  Trail — Hike  or  bike   Inn  i  .. 
Inn.  16  years  of  trip  planning  experience.  Intimate  I 
exceptional  cuisine.  Small  guided  hiking  groups  or  |  • 
customized  self-guided  hiking  or  biking  trips. 
(802)  247-3300. 

Lake  Champlain/Burlington,  VT — We're  celebrat 
our  200th  Birthday  and  you're  invited.  500  square  I  I 
of  beautiful  Lake  Champlain  surrounded  by  the  Gni  L 
Mountains,  history,  fine  dining,  first  class  accommc  '■ 
tions.  shopping  and  the  arts.  (802)  863-3489. 
Stowe,  VT — Majestic  mountains,  a  picture  book  V 
mont  Village,  friendly  people,  spectacular  dining,  si  i  ] 
touring,  special  events  and  activities  including:  goll  > 
swimming,  hiking,  cycling,  alpine  slide.  Ben  &  Jerry  | ,  ij 
tours  and  many  more!  (802)  253-661 7. 
Tyler  Place/Lake  Champlain — Family  resort  Infa 
Teen  Programs.  Color  Brochure.  (802)  868-4291.    A 
Tulip  Tree  Inn,  Chittenden,  VT — Eight  charming m  ll 
rooms,  all  private  baths,  most  with  Jacuzzi.  Fine  ca  ■ 
light  dining,  peace  and  solitude  in  the  mountains.  I 
fishing,  swimming,  antiquing  all  nearby.  (802)483-6  • 
The  Woods  At  Killington  Resort  &  Spa— 100  aci  : 
luxurious  1-3  bedroom  condominium  accommodate   ■ 
European  style  spa  and  fitness  center  features  relf"  ' 
and  therapeutic  treatments  as  well  as  tennis,  walki  •  \ 
and  fitness  programs.  Area  attractions  and  festival" 
compliment  the  days's  activities.  Weekend  Getawa> 
Golf  and  Vacation  packages.  (800)  633-0127. 

VIRGINIA 

Virginia — For  lovers  of  beaches,  mountains,  and 
ry,  write  for  color  vacation  planning  guidebook, 
is  for  Lovers. 


taw£> 


Washington  State  Tourism — Free  book  of  wondei 
Send  for  your  Washington  State  travel  guide  today 

WEST  VIRGINIA 

Travel  West  Virginia — Discover  the  Welcome  Chi- 
ef West  Virginia  by  calling  for  the  Official  State  Tra 
Guide  including  more  than  176  pages  of  travel  info' 
tion.  1-800-CALLWVA. 


Cheyenne  Area  Visitors  Council — Live  the  legen 
Cheyenne.  The  intrigue  of  the  West,  past  and  pres  • 
come  to  life  in  Cheyenne,  WY.  1-800-426-5009. 
Wyoming  State  Tourism — Free  WY  Vacation  Plan 
Natural  wonders,  Western  culture,  a  warm  welcortv 
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J  ONG  THE  WEST  COAST 

I  The  popular  Coast  Starlight  runs 
1  ween  Los  Angeles  and  Seattle,  past 
rne  of  America's  favorite  cities  and 
I  est  scenery.  If  you  start  in  Los  An- 
il es,  first  visit  Hollywood,  Disney- 
lid,  Universal  Studios,  and  the 
I  nous  southern  California  beaches. 
ij  A  hundred  miles  out  of  L.A.,  the 
I  in  tracks  reach  the  coast  and  then 
j^ing  north  on  a  spectacular  shoreline 
|  ite.  You'll  see  flocks  of  seagulls,  the 
B'int  Conception  lighthouse,  surfers 
jjling  the  Pacific's  burly  breakers, 
Id  the  Space  Shuttle  Launch  Pad  at 
"i  ndenberg  Air  Force  Base. 
If  After  climbing  through  the  Santa 
]  icia  Mountains,  rounding  horseshoe 
frves,  and  rolling  along  rich  vegeta- 
h  fields  by  Salinas,  the  train  enters 
|j;  San  Francisco  Bay  area.  A  stop- 
fer here  can  include  taking  a  cable 
m  to  Fisherman's  Wharf  and  walk- 
2  across  the  Golden  Gate  Bridge. 
|  Heading  north,  the  Coast  Starlight 
ifreads  through  the  Sacramento  Val- 
/  during  the  night.  At  the  valley's 
d  the  tracks  suddenly  rise  into  the 
ountains  of  the  Siskiyou  Range,  at 
is  point  dominated  by  14,380-foot 
X.  Shasta.  Early  risers  can  watch  as 
je  train  crosses  into  Oregon,  along 
Ipper  Klamath  Lake  and  Klamath 
prsh,  noted  for  fabulous  bird  life. 

iE  PACIFIC  NORTHWEST 

|  About  lunchtime,  the  train  de- 
lends  from  Eugene,  Oregon,  to  the 
pstoral  Willamette  Valley  and  heads 
b  to  Portland,  always  ranked  high  on 
Lality-of-life  surveys.  If  you  stop 
per,  visit  5,000-acre  Forest  Park,  the 
bwntown  riverfront,  and  the  Inter- 
fitional  Rose  Test  Garden, 
i  The  Coast  Starlight  crosses  into 
Washington  just  outside  Portland  and 
bllows  the  mighty  Columbia  River 
lorth.  Shortly  before  reaching  Centra- 
la,  you  can  catch  a  glimpse  of  Mount 
It.  Helens  to  the  east;  gray  ash  from 
he  volcano's  colossal  1980  eruption 
pn  still  be  seen  in  the  area.  Presently 
lie  tracks  curve  along  the  sparkling 
raters  of  Puget  Sound  and  lead  to  the 
bd  of  the  line  in  Seattle.  Visit  the  top 
a  the  Space  Needle,  take  in  renowned 
woodland  Park  Zoo,  browse  the  live- 
[/  Pike  Place  Market,  or  wander  Seat- 
re's  bustling  waterfront. 
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THE  IN'S  AND  OUT'S  OF  RIDING 
THE  RAILS 

Rooms  with  a  moving  view.  The 

Coast  Starlight  features  bi-level  Super- 
liner  cars;  most  seats  and  sleeping 
rooms  enjoy  a  second-story  view.  The 
basic  accommodation  is  the  coach 
seat,  a  comfortable  reclining  chair 
with  a  fold-out  leg  rest  and  a  tray  ta- 
ble. You  can  also  choose  among  sever- 
al different  types  of  sleeping  accom- 
modations. Lying  in  bed  and  watching 
the  stars  and  city  lights  slide  by  is  one 
of  the  memorable  experiences  of  train 
travel.  Keep  in  mind  that  space  is  at  a 
premium  on  trains;  even  the  largest 
accommodations  will  seem  small. 

Dining.  Amtrak  food,  which  used 
to  be  the  butt  of  jokes,  has  improved, 
although  quality  can  be  "uneven." 
Still,  prices  are  moderate,  and  it's  a 
pleasant  pastime  to  dine  while  rolling 
along  the  coast. 

Watching  the  world  go  by.  The 
Sightseer  Lounge  is  the  place  to  be  for 
enjoying  the  scenery,  especially  the 
upper  level  with  its  wraparound  pic- 
ture windows.  Passengers  eat,  drink, 
play  trivia  games  and  bingo,  and  make 
friends  in  the  lower-level  snack  bar. 

Prices.  Train  fare  varies  according 
to  the  accommodations  you  select  and 
your  travel  dates.  The  round-trip 
coach  fee  between  Los  Angeles  and 
Seattle  ranges  from  $180  to  $300.  A 
family  bedroom,  which  sleeps  four, 
runs  $788  round-trip  on  top  of  the 
coach  fare  and  includes  meals. 

Many  passengers  choose  the  All 
Aboard  America  coach  fares.  Amtrak 
divides  the  U.S.  into  three  regions; 
with  this  fare  you  can  travel  anywhere 
in  an  area — making  up  to  three 
stops — for  $189,  anywhere  in  two  re- 
gions for  $269,  and  in  all  three  for 
$339.  Prices  drop  in  the  off-season. 

Amtrak  offers  discounts  for  kids 
aged  2-15,  seniors,  and  the  disabled. 

Great  American  Vacations.  Book 
anything  from  simple,  one-night  hotel 
packages  to  elaborate  circle  tours  with 
Amtrak's  Great  American  Vacations. 
Their  Air/Rail  Travel  Plan  allows 
you  to  go  one  way  by  train  and  the 
other  by  plane  without  paying  the 
usual  staggering  one-way  fares. 

Information.  For  reservations  and 
information,  call  your  travel  agent  or 
dial  Amtrak  at  800/USA-RAIL.  W 

— By  Bob  Devine 
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DISTORT 

vacation  information,  ideas,  trips  and  places  to  stay 


OREGON 


it's  the  people 
that  are  spoiled. 
Not  the 


the  Oregon  Tourism  Division  at  1-800- 

547-7842  (outside  Oregon)  or  1-800- 

543-8838  (inside  Oregon).  It's  sure  to 

spoil  you  for  anywhere  else. 

Oregon.  Things  look  different  here. 


WASHINGTON 


Wonder 


Send  for  your  free  200-page  full-color 

vacation  planning  gu'de  to 

Washington  State  today  by  calling 

1-800-544-1800  ext.096.  Or  would 

you  rather  keep  wondering? 

\J&hington 

A  Constant  State  of  Wonder 

Or  write:  Tourism  Development  Division,  #050 

101  General  Administration  Building.  AX-13, 

Olympia,  WA  98504-0613 


IH  WhyYouWoritRndOurTurkey 
— '  moni  Grocer's  Freezer. 

Because  our  turkey  is  fresh,  it  naturally  belongs  in  your  grocers  fresh  meat  case.  And 
because  our  turkey  is  so  wonderful  to  cook  with,  it  naturally  belongs  in  your  shopping  cart.  So  look  for  our 
boneless,  pre-cut  Breast  Roasts,  Breast  Tenderloins,  Breast  Slices  or  Ground  Turkey  and  find  out  just  how 
delicious  fresh  turkey  can  be. 

Glazed  Raspberry  OrangeTurkey 

1  pkg.  (about  2  lb.)  TURKEY  STORE™   Heat  oven  to  350°F.  In  9x9-inch  or  llx7-inch  shallow  baking  pan,  place 

turkey  breast  roast.  Pour  orange  juice  over  turkey;  sprinkle  with  sage, 
thyme,  pepper,  salt  and  orange  peel.  Bake,  basting  occasionally  for  1 
hour  and  20  minutes.  Combine  raspberries  and  sugar.  Place  around 
turkey  breast.  Continue  baking  for  10  to  15  minutes  or  until  thermometer 
pops  up.  Let  stand  10  minutes  before  slicing.  8  servings. 

Nutrition  Information  Per  Serving 
(1/8  of  recipe)— Calories  177,  Protein 
26 g,  Carbohydrate  15 g,  Fat  .88 g, 
Cholesterol  71  mg.  Sodium  178  mg. 


Fresh  Turkey  Breast  Roast 
1  tsp.  ground  sage 
'/2tsp.  thyme  leaves 
{h  tsp.  pepper 
'/2  tsp.  salt  (optional) 
1  tsp.  grated  orange  peel 

1  c.  orange  juice 

2  c.  fresh  or  frozen  raspberries  or 

cranberries  (unthawed) 
}/3  c.  sugar 

For  die  new  "A  Fresh  Approach"  Cookbook,  send  $2.50 
with  your  address  to  P.O.  Box  1041-02,  Loretto,  MN  55306 

©1990  lerome  Foods  Inc  TS018 


flSt!  a  Problem? 

c  traps  dust  and  dirt  in  water,  nature's  way!  No 
I  mpty  or  replace.  No  filters,  either.  Water  does 
I  both.  WET  DUST  CANNOT  FLY. 


>r  details  write: 


Rainbow® 

3221  West  Big  Beaver  Rd. 
Troy,  Michigan  48084 

For  prompt  response, 
be  sure  to  include  your 
daytime  telephone  number. 


AS  ADVERTISED  IN 

Better 
Homes9 


REXAJR,  INC. 


A  HANSON  COMPANY 


•lOJVtE 


ant  to 

'ckle  some 

ssky  home 

[pairs,  but 

»n't  know 

here  to 

art?  (You 

low:  a  dead 

>orbell,  a 

aky  basement, 

squeaky  floor, 

id  the  like.)  Then  this  new 

deo  is  for  you.  It 

smonstrates  30  of  the  most 

immon  home  repairs  you're 

ceiy  to  face,  and  gives  you 

le  know-how  to  do  them  all 

nurself.  $22.95,  prepaid. 

»  order,  call  800/678- 

699  or  write:  Do-lt- 

turself  Video,  Dept. 

B0305,  Box    I  14  30,  Dtss 

oines,  IA  5033o-1430. 


It's  easy  to  lose  track  in  an  old  Colorado  town.  But  if  you  forget  you're  on  vacation, 
just  look  over  the  rooftops.  For  a  free  kit,  just  call  extension  138.  Or  send  to  Colorado 
Vacation  Kit,  Box  38700,  Dept.  138,  Denver,  CO  80238. 


Address 


City 


Slate        Zip 


ZZI  COLORADO 

1-800-433-2656 

Telephone      138  Allow3-4wccksdclivcryorscndS3.50forFirslCI;iss. 


Lawn  And  Garde 
Edging  System  That 
Locks  Together  An*-* 
Lasts  Forever!  _^> 


HEARTLAND  PRODUCTS,  INC. 

P.O.  Box  777,  Valley  City,  ND  58072 
TOLL  FREE  1-800-437-4780 

Available  at  participating  K-MARTS  and  hardware 
stores.  Call  for  more  information  or  dealers  in  your 
area. 

$1.20  per  foot,  10  foot  minimum  order. 

Shipping  and  Handling  included. 

Direct  Order  Information 

Visa,  Mastercard,  Check  or  Money  Order 

Name 

Address  

City 


m 


State 


Credit  Card. 
Card# 


Expires . 


Daytime  Phone, 


Installs  7 

Times  Faster  Than 

Conventional  Edging! 

■  No  trenches  to  dig  -  each  piece 
is  a  built-in  stake. 

J  Purchase  only  what  you  need  - 
each  interlocking  piece  is  5" 
high  by  6"  long. 

■  Unlimited  uses:  form  curves  or 
angles,  circle  trees,  border 
flower  beds  and  gardens. 

■  Locks  down  and  holds  strong  — 
durable  PVC  construction  pro- 
vides flexibility  and  strength. 


The  Fastest  Edging 
You'r 


SATISFACTION  GUARANTEED  or  return  lor  lull  relund. 

I I 
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BY  MARJORIE  ADOFF  COHEN 


Adventu 


At  12  Hote1 


A.  room  of 
their  own, 
club  member- 
ship,  and   millc 
and  cookies  at 
bedtime  are  a 
few  of  trie 
child-pleasing 
perks  some 
hotels  offer  to 
attract  fam- 
ilies.  IVIarry  re- 
sorts also 
cater  to  their 
youthful 
guests  -with 
supervised 
children's  pro- 
grams, -where 
kids  can  learn 
to  ride  horses 
and  play  golf, 
or  just  enjoy 
ne-w  friends. 
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chains 


Remember  how  children  were  "invisible" 
when  your  parents  checked  into  a  hotel? 
Today's  kids  get  the  royal  treatment  at 
many  family-friendly  places.  They're  wel- 
comed with  a  goody  bag  or  T-shirt  and  may 
be  invited  to  join  the  fun  in  a  supervised 
child's  program  with  other  kids  their  age. 

CLUB  MED 

Many  Club  Med  villages  traded  in  their 
swinging-singles  image  for  cribs,  pint-size 
sports  equipment,  and  other  lures  to  win  the 
family  crowd.  Their  popular  Circus  Work- 
shop teaches  youngsters  to  clown  around 
and  perform  on  a  trapeze.  This  and  other 
imaginative  programming  at  40  Mini  Clubs 
worldwide  keeps  kids  aged  2-1 1  busy  for  up 
to  12  hours  a  day,  while  14  Baby  Clubs  care 
for  infants  from  four  to  12  months. 

In  the  U.S.,  Club  Med  offers  a  Mini  Club 
at  Copper  Mountain  (a  ski  resort  where  the 
minimum  age  is  3)  and  both  a  Mini  and  a 
Baby  club  at  Sandpiper,  a  country-club 
style  resort  in  Florida;  800/CLUBMED. 

HYATT 

At  more  than  100  Hyatt  hotels  and  re- 
sorts in  the  U.S.,  Canada,  and  the  Caribbe- 


an, Camp  Hyatt  guests,  aged  3-15,  receive  a 
welcome  pack  at  check-in,  have  their  own 
menus,  and  earn  a  backpack  after  four 
stays.  Youngsters  can  take  part  in  super- 
vised programs  on  weekends,  during  sum-: 
mer  days,  and  on  holidays  at  17  Hyatt' 
resorts  (about  $5  per  hour;  $25  per  day)  andi 
weekend  activities  from  6  to  10  p.m.  at  cer- 
tain city  and  suburban  hotels  (about  $4  pei 
hour).  Parents  save  50  percent  on  a  second 
room  for  their  children;  800/233-1234. 

MARRIOTT 

Marriott's  20  resorts  offer  supervised 
children's  programs  for  ages  5-12.  Some- 
times the  room  rate  covers  the  cost,  othei 
times  there's  an  additional  charge  of  $10- 
$25  per  day.  On  Hilton  Head  Island,  kids  i 
build  sand  castles,  take  bike  tours,  hunt  foi 
seashells,  and  play  in  the  pool;  noon- 4  p.m. 
daily,  year-round.  Youngsters  at  Marriott's) 
Camelback  Inn  Resort  and  Spa  in  Scotts- 
dale,  Arizona,  spend  the  morning  playing 
tennis  or  swimming  and  then  get  together  al 
5:30  for  an  evening  session;  800/228-9290. 

S0NESTA 

Four  Sonesta  resorts  feature  kids'  pro- 
grams— year-round  at  the  three  resorts  ir 
Florida  and  summer  only  at  their  hotel  ir 
Cambridge,  Massachusetts.  Young  guest* 
of  the  luxurious  Sonesta  Sanibel  Harboui 
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e  cations 


lcI  Resorts 


esort  and  Spa  in  Florida  join  Just 
Js  Kids  for  treasure  hunts,  pool 
ames,   fishing,   crafts,   and  face 
tainting.  Sunny  the  Seal  brings  a  bedtime 
pack  at  the  Sonesta  Villa  Resort  Orlando, 
hen  tucks  kids  in;  800/SONESTA. 

OUR  SEASONS 

t  Youngsters  can  snuggle  into  kid-size 
throbes  and  snack  on  milk  and  cookies 
fore  bedtime  at  Four  Seasons  hotels.  Free 
nctivities  win  raves  from  fans  aged  5-12 — 
^nd  their  parents — for  the  chain's  Biltmore 
resort  in  Santa  Barbara,  California.  (Three 
laily  sessions  during  the  summer;  weekends 
Jtherwise.)  The  hotel  pro  helps  10-  to  16- 
fear-olds  with  their  tennis;  800/332-3442. 


Great  resorts 


Located  across  the 
U.S.,  these  resorts  repre- 
sent a  wide  range  of  price,  style,  and  atmo- 
sphere, but  all  of  our  choices  offer  high- 
quality,  supervised  children's  programs. 

rHE  TYLER  PLACE 

Fiighgate  Springs,  Vermont 

The  Tylers  have  specialized  in  family  va- 
:ations  for  50-plus  years.  "What  others 
night  invest  in  condos,  we  invest  in  staff," 
Pixley  Tyler  Hill  says. 


To  keep 
kids  from  2  to  17  happy, 
the  Tylers  divide  their  supervised  pro- 
grams into  six  age  groups.  Youngsters  gath- 
er in  the  morning  and  again  in  the  evening; 
families  spend  afternoons  together.  The  Ty- 
lers also  arrange  full-  or  part-time,  live-in  or 
live-out  help  for  families  with  kids  under  2. 

Other  family-friendly  features:  separate 
rooms  for  kids,  canoeing,  tennis,  sailing, 
fishing,  biking,  and  windsurfing.  Kids  and 
their  parents  dine  separately.  "We  want  to 
give  parents  a  chance  to  have  a  candlelight 
dinner  in  the  inn,"  Pixley  explains. 

Rates  are  all-inclusive  (except  $2.50- 
$4.50  per  hour  for  parents'  helpers).  In  July 
and  August,  a  two-bedroom  cottage  costs 
$110  per  person  per  day  for  two  adults, 
$48 -$58  for  kids.  Off-season  rates  drop  20 
to  35  percent.  Dept.  BHG,  Highgate  Springs, 
VT  05460;  802/868-3301  or  868-4291. 

STEAMBOAT 

Steamboat  Springs,  Colorado 

Steamboat's  varied  terrain  challenges  ad- 
vanced skiers  as  well  as  beginners.  While 
their  parents  enjoy  the  slopes,  children  from 
continued  on  page  180 


Activities  of  top  chil- 
dren's programs 
range  from  ski  in- 
struction in  Steam- 
boat Springs, 
Colorado  (top  left), 
and  scuba  lessons  at 
Club  Med  {middle)  to 
playing  in  the  sand 
at  Mariners  Pink 
Shell  Resort  in  Fort 
Myers  Beach,  Flori- 
da (above). 


— Free-lance  writer  Marjo- 
rie  Adoff  Cohen  coauthored 
the  book,  Great  Vacations 
with  Your  Kids  (KP.  Dut- 
ton,  1990,  $12.95). 
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Even  very  young 
children  begin  to 
learn  the  funda- 
mentals of  skiing  at 
Club  Med's  Copper 
Mountain  village 
(above),  while 
teens  bike,  sail, 
play  tennis,  and 
windsurf  at  The  Ty- 
ler Place  in  High- 
gate  Springs, 
Vermont  (right). 


6  months  to  kindergarten  can  take  part  in 
any  of  four  Kiddie  Corral  programs. 

Among  the  options:  Kids  who  aren't  old 
enough  or  don't  want  to  ski  can  spend  the 
day  at  the  Nursery  Child  Care  ($28  half 
day,  $32  full).  Buckaroos  incorporates  one 
hour  of  private  ski  instruction  for  ages  2lA- 
7>XA  into  a  full  day  of  child  care  ($75).  The 
Kiddie  Corral  Skiers  program,  for  children 
3!/i  through  kindergarten,  includes  SKI  wee 
lessons,  games,  and  lunch  (half  day  $32,  full 
$43).  Evening  child  care  is  available  for  kids 
6-12,  6-10:30  p.m.,  Tuesday-Saturday. 

Another  big  plus  for  families:  Steam- 
boat's Kids  Ski  Free  program.  Youngsters 
under  12  can  scoot  down  the  slopes  for  free, 
so  long  as  their  parents  buy  a  minimum 
five-day  lift  ticket  and  stay  at  least  five 
nights  at  participating  facilities.  Smallfrys' 
ski  rentals  are  on  the  house,  too,  when  the 
big  folks  rent  for  five  days  or  more.  And, 
there's  no  extra  charge  for  children  staying 
in  the  same  room  with  parents  (except 
Christmas  week). 

As  with  most  ski  resorts,  accommodation 
costs  depend  on  proximity  to  the  slopes.  A 
seven-night  lodging,  six-day  lift  ticket  pack- 
age at  the  Bear  Claw,  a  luxurious  slope-side 
condominium  complete  with  fireplace, 
kitchen,  and  laundry  facilities,  runs  $741- 


$951  per  adult.  The  same  package  in  a  two- 
bedroom  condo  at  Timber  Run,  a  shuttle 
ride  from  the  slopes,  costs  $540 -$592. 2305 
Mt.  Werner  Circle,  DepL  BHG,  Steamboat 
Springs,  CO  80487;  303/879-6111;  for  reser- 
vations, 800/922-2722. 

M0NTECIT0-SEQU0IA  CAMP 

Sequoia  National  Forest,  California 

Amid  clear  mountain  air,  sparkling 
streams,  wooded  glens,  and  lush  meadows, 
kids  and  adults  enjoy  a  full  program  of  ac- 
tivities at  this  secluded  family  camp  on  a 
private  lake  in  the  Sequoia  National  Forest. 

Three  separate  groups  let  children,  six 
months  to  7  years,  be  with  others  their  own 
age.  The  youngest  spend  time  in  supervised 


Kids  enjoy  year-round  fun  at  three  Florid* 
Sonesta  resorts,  including  Key  Biscayne. 

play,  while  the  older  kids  swim,  take  juni 
wrangler  riding  classes,  eat  tepee  luncht 
go  on  nature  hikes,  bake  goodies,  and  han 
costume  parties. 

Youngsters  8  and  over,  like  aduli 
choose  from  a  variety  of  activities:  rii 
waterskiing,  canoeing,  sailing,  archery,  ai 
trips  to  scenic  spots  in  the  national  park 
Other  options  include  trail  rides,  Jazzercizi 
and  classes  with  the  Artist  of  the  Week. 

Accommodations  in  a  rustic  20  X  20-fofl 
cabin  without  a  private  bath  (bathhous 
are  nearby)  cost  $475  and  up  per  adult  p 
week  from  the  end  of  June  through  Lab 
Day;  $220 -$450  and  up  for  kids.  Lod?< 
rooms  with  private  bath  run  from  $525  p 
week  double  occupancy  for  adults,  $22C 
$500  and  up  for  kids.  Prices  include  ever 
thing  except  horseback  riding  and  waters!' 
ing.  Montecito-Sequoia  Family  Vacatit 
Camp,  472  Deodara  Dr.,  DepL  BHG,  L 
Altos,  CA  94024;  800/227-9900. 

HILTON  HAWAIIAN  VILLAGE 

Honolulu,  Hawaii 

The  living's  easy  at  the  luxurious  Hiltc 
Hawaiian  Village,  where  guests  can  spla: 
in  a  two-tiered,  10,000-square-foot  poc 
then,  for  a  change  of  pace,  enjoy  the  eve] 
changing  action  on  Waikiki  Beach.  The  s 
crets  of  the  hula  and  how  to  create  a  lei  a 
revealed  in  complimentary  lessons  on  trac 
tional  Hawaiian  arts,  weekday  mornings. 

The  free  Super  Kids  Program  operat 
year-round,  8  a.m.-3  p.m.,  and  includ 
lunch,  snacks,  and  all  admission  charge 
Youngsters  may  visit  the  zoo,  a  children 
museum,  a  pineapple  factory,  or  tl 
continued  on  page  U 
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j  fastest-climbing  new  4x4  in  America. 


Almost  overnight,  Explorer  passed  all 

the  rest  to  become  the  new  leader, 

the  best  seller  in  its  class. 

But  then,  Explorer  does  have  the 

power  of  a  4.0L  EFI  V-6.  Driving  on, 

or  off,  any  road  is  almost  effortless. 

You  can  go  from  2WD  to  4WD  High 

and  back,  on  the  fly,  at  the  push  of 

a  button. 
Because  the  4-door  Explorer  has 
more  overall  passenger  and  cargo 
room  than  anything  in  its  class,  you  II 
travel  in  unexpected  comfort. 
The  long  list  of  amenities  and 
features  lets  you  personalize  this 
unique  environment. 
__  Discover  Ford's  newest 

M  winner.  You'll  understand  why 
—       it  got  to  the  top  so  quickly. 


up  —  together  we  can  save 
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ur  Explorer  is  ready. 


Have  you  driven  a  Ford. . .  lately? 


w 


Treat  it  now,., 
d  wash  when 
you  want  to. 


Now  you  can  stop  rushing  to  wash  out  every  tough  stai 
We've  taken  the  fear  out  of  fighting  stains  with  a  secret  we 
that'll  put  you  back  in  charge. 

Only  Stain  Stick™from  Spray 'n Wash® has  a  special 
enzyme  formula.  It  lets  you  treat  a  stain  now,  and  wash  it » 
when  you're  ready.  Up  to  a  week  later. 
„    So  make  sure  you're  never  faced  with  an  impossible  m 

again.  Get  the  one  thing  that  lets  you  take  control. 


Stain  Stick  from  Spray'nWash 

Treat  a  tough  stain  now,  and  wash  it  out  when  you  w 
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skills  shine  at  Paradise 
est  Ranch's  kids'  rodeo. 

ECTING  A  KIDS'  PROGRAM 

s  right  questions  to  ask 

How  many  kids  will  be 
ire  when  you  plan  to 
?  What  are  their  ages? 

What  kind  of  experi- 
<e  and  training  do  the 
jnselors  have?  Do  they 
iow  first  aid?  CPR? 

What's  the  chitd-to- 
unselor  ratio? 

Are  children  divided 
to  logical  age  groups? 

What  are  the  program 
•urs?  Do  kids  eat  with 
■rents  or  as  a  group? 

How  flexible  is  the 
heduiing?  May  parents 
ck  kids  up  early? 

Is  the  program  well- 
iced?  Does  it  combine  ac- 
re play  with  rest?  Does 
rely  on  passive  activi- 
js— watching  TV?  What 
lppens  on  rainy  days? 
L  How  are  trips  off  prop- 
■ty,  if  any,  supervised? 
.  What  does  it  cost?  Are 
eals,  activities,  and  off- 
te  visits  included? 
0.  Do  you  need 
iservations? 


aquarium,  and  join  in  Hawaiian  Olympics 
and  games,  treasure  hunts,  and  storytelling. 

The  wail  of  the  conch  shell  signals  day's 
end,  as  kids  gather  at  poolside  to  watch  hula 
dancers.  On  Fridays,  parents  join  them  for  a 
music-plus-fireworks  extravaganza. 

A  room  in  the  Diamond  Head  tower 
with  two  double  beds  and  a  refrigerator 
costs  $175  per  night.  Kids  stay  free  with 
their  parents.  2005  Kalia  Rd,  DepL  BHG, 
Honolulu,  HI  96815;  808/949-4321. 

GRAND  VIEW  LODGE 

Nisswa,  Minnesota 

A  cedar  lodge,  with  deer  heads  mounted 
on  its  pine-paneled  walls,  stands  at  the  heart 
of  this  quintessential  North  Woods  lake 
spa.  Renowned  for  its  golf  and  tennis  facili- 
ties, Grand  View  Lodge  earned  distinction 
as  a  National  Historic  Site.  Its  60  cabins 
cluster  along  the  north  shore  of  Minnesota's 
Big  Gull  Lake. 

Grand  View  Lodge's  27-hole  golf  course 
winds  through  stands  of  white  birch  and 
pine  trees,  and  11  courts  challenge  tennis 
buffs.  Gull  Lake  attracts  anglers,  swim- 
mers, canoeists,  and  water-skiers.  Guests 
gravitate  to  the  lodge  for  dances,  bingo, 
backgammon,  and  bridge. 

The  children's  program  keeps  kids  3-12 
happy,  8:30  a.m.-3:45  p.m.  and  5:45-8:30 
p.m.  Youngsters  can  choose  from  numer- 
ous activities:  arts  and  crafts,  playing  in  a 
fort,  nature  walks,  hay- 
rides,  picnics,  storytell- 
ing, and  a  carnival.  Kids 
aged  8-16  can  take  free 
golf,  tennis,  or  waterski- 
ing  lessons. 

From  June  15  to  Au- 
gust 25,  a  two-bedroom 
cottage  big  enough  for 
four  people  costs  $320- 
$420  per  night,  including 
two  meals  daily,  unlimit- 
ed golf  and  tennis,  the 
children's  program,  and 
entertainment.  South  134 
Nokomis,  DepL  BHG, 
Nisswa,  MN  56468; 
800/345-9625;  in  Minne- 
sota, 800/432-3788. 


Kids  learn  to  ski  at  Steamboat 


PARADISE  GUEST  RANCH 

Buffalo,  Wyoming 

Managers  Jim  and  Leah  Anderson  set 
the  style  with  their  personal  warmth  and 
gift  for  genuine  hospitality.  Guests  leave 
Paradise  Ranch  feeling  like  old  friends,  con- 
vinced that  this  beautiful  valley  in  the  Big 
Horn  National  Forest  is  their  home  away 
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from  home.  Trail  rides  at  Paradise  can  last 
an  hour  or  all  day,  with  lunch  packed  on  a 
mule  and  cooked  along  the  trail.  There's 
also  fishing,  a  whirlpool  spa,  volleyball, 
badminton,  horseshoes,  and  a  heated  pool. 

While  those  6  and  older  are  out  on  the 
trails,  children  3-5  play  games,  make  crafts, 
ride  kid-size  ponies,  and  swim  in  the  pool, 
supervised  by  counselors  with  degrees  in 
early  childhood  education.  A  preschool  fa- 
vorite: Kids'  Night  Out,  when  the  young- 
sters get  to  camp  under  a  starry  sky. 

In  the  evening,  everybody — including 
wranglers  and  staff — gets  together  for  a 
campfire  sing-along,  a  barbecue,  a  chuck 
wagon  dinner,  a  steak  fry,  or  a  square 
dance.  All  ages  show  off  their  new  equestri- 
an skills  during  Saturday's  rodeo. 

A  week's  stay  in  a  deluxe  two-bedroom 
log  cabin  with  a  kitchen,  fireplace,  and  a 
deck  costs  $800  per  adult,  $700  ages  6-12, 
$300  ages  3-5,  $200  under  3.  Meals  and  all 
activities  are  included.  P.O.  Box  790,  DepL 
BHG,  Buffalo,  WY  82834;  307/684-7876. 

MARINER'S  PINK  SHELL  RESORT 

Fort  Myers  Beach,  Florida 

Mariner's  Pink  Shell  Beach  and  Bay  Re- 
sort nestles  between  the  wide,  white  sands 
of  the  Gulf  of  Mexico  and  the  deep  fishing 
waters  of  Estero  Bay,  minutes  from  Sanibel 
and  Captiva  islands.  The  setting — 1,500  feet 
of  beach  by  the  Gulfs  calm,  shallow,  warm 
water — is  great  for 
children. 

Families  find  a  wide 
range  of  activities  at  the 
Pink  Shell,  with  special 
programs  for  kids  3-6 
and  7-12,  10  a.m.-3  p.m. 
daily,  except  for  a  lunch 
break.  For  wet-and-wild 
fun,  youngsters  snorkel, 
dive  for  sunken  treasure 
in  the  pool,  and  race  in 
rafts.  Kids  can  also  join 
bike  hikes  and  create  a 
variety  of  crafts,  from 
sand  candles  to  personal- 
ized T-shirts.  (Free-$10, 
depending  on  activity.) 

A  spacious  two-bed- 
room, two-bath  cottage, 
built  on  stilts  in  the  old  Florida  beach  style, 
comes  with  an  equipped  kitchen  and  a  front 
porch  perfect  for  viewing  spectacular  Gulf 
sunsets.  Price:  $966 -$1,099  per  week,  April 
15 -December  15.  The  171-unit  resort  also 
has  apartments,  efficiencies,  and  motel-like 
rooms.  275  Estero  Blvd.,  DepL  BHG,  Fort 
Myers  Beach,  FL  33931,  800/237-5786.  ffl 
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HOMELESS  FAMILIES 


^ 


^* 


wLmmzfii  month,  we 
told  you  about  several 
homeless  moms  who  were 
getting  their  lives  together 
with  the  help  of  programs  sup- 
ported by  The  Better  Homes'"  Foun- 
dation. Here  are  three  more  of  the  many  moms  we 
have  been  able  to  help,  thanks  to  donations  from  our 
readers,  businesses,  and  other  organizations.  Help  us 
continue  the  good  work  by  ordering  the  Mother's  Day 
gift  (below)  or  sending  a  donation  anytime. 

Tomorrow's  Child.  The  Better  Homes"  Foundation 
has  joined  with  Ronald  McDonald  Children's  Chari- 
ties in  a  major  effort  to  assist  homeless  women  who  are 
pregnant.  Called  Tomorrow's  Child,  the  program  not 
only  will  help  homeless  moms,  who  need  so  much,  but 
also  will  give  their  babies  a  decent  start  in  life.  Starting 
this  month,  a  coalition  of  agencies  in  Baltimore,  Mary- 
land; Oakland,  California;  and  Portland,  Oregon  will 
help  find  housing  and  provide  prenatal  care,  labor  and 
delivery  assistance,  and  follow-up  services  into  the  first 
year  of  the  child's  life.  We  hope  this  pilot  program  will 
serve  as  a  model  for  many  communities.  M 


For  JVto1-hev-''s   Day 


I I  YES,  I  want  to  help  homeless  families  with  children.  Enclosed  is 

my  gift  to  The  Better  Homes"  Foundation  for: 

D  $15     D  $25     D  $50     D  $75     D  $100     D  $ Other 

Each  House  Pin"  is  a  minimum  donation  of  $15  (includes  shipping  &  handling). 
DONATION  FROM: 

NAME  

ADDRESS  

CITY 


APT. 


STATE 


ZIP 


House  Pins  (specify  quantity) 


Please  send 

I I  Donation  only;  do  not  send  House  Pin 

Ship  House  Pin  and  Gift  Card  to:  (if  different  from  above) 

NAME  

ADDRESS  

CITY 


APT. 


STATE 


ZIP 


Order  House  Pins  by  calling  our  toll-free  line:  1-800/962-4676. 
Or,  check  the  appropriate  box: 

I I  Enclosed  is  my  check 

I I  Please  charge  my  donation  to:     I I  Visa     I I  MasterCard 

Credit  Card  Number Expiration  Date  (month/year) 
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Better 

Homes- 

FOUNDATION 

HOP  FOR  HOMELESS  FAMILIES 

Please  make  your  check 
payable  to  The  Better 
Homes"  Foundation 
and  mail  it  to: 

The  Better  Homes" 
Foundation 
P.O.  BOX  9236 
Des  Moines,  IA 
50306-9236 
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BY  MARGARET  DAI 
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Sandra  and  her  eh 
found  housing  thr< 
Women  in  Need,  < 
model  community 
help  project  in  NeD 
York's  South  Bronj 
caseworker  and  re 
group  meetings  he 
Sandra  and  other 
homeless  mothers  i 
nect  with  communi 
resources  to  help  s 
lize  their  family  liv 


Now  living  in  pern 
nent  housing,  Chen 
got  counseling  ane 
encouragement  at 
Phoenix  House,  a 
sitional-housing  pr 
gram  run  by  Luthe 
Social  Services  of ,' 
nesota.  She  also  a 
vanced  through  a 
nursing-assistant  p 
gram  and  has  upg< 
her  job  as  a  result. 


Chris  and  her  two 
sons  became  home 
when  they  moved  c 
away  from  a  viole 
family  situation  in 
rado,  into  a  safe  h 
for  battered  wome 
The  Colorado  Coal: 
for  the  Homeless  h 
since  provided  the 
ily  with  counseling 
assistance  in  findin 
permanent  housinc 


Make  a  gift  of  $  1 5  or  more  to  1 1 
Better  Homes"  Foundation,  and 
send  a  House  Pin"  to  you  or  as  ■ 
to  your  mom  in  your  name  (see 
coupon,  left). 


A  PROFESSIONAL  PORTRAIT  ISN'T  EXPENSIVE.  IT'S  PRICELESS. 

It's  amazing  how  a  family  look  can  be  passed  along  from  generation  to  generation.  And  how  beautifully  a 
professional  portrait  can  bring  out  the  unique  resemblances  in  your  family.  See  for  yourself. 

Look  for  a  professional  photographer  who  displays  the  "For  the  Times  of  Your  Life"  symbol. 
And  arrange  for  a  group  portrait  soon. 


©  Eastman  Kodak  Company,  1990 


PROFESSIONAL 
PHOTOGRAPHY    DIVISION 
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START  BY  READING  HER  FACE 


When  she  looks  at  you,  what  is  she 
saying  about  her  state  of  mind7  An 
alert  cat  has  erect  ears  and  narrow 
pupils.  A  frightened  cat's  ears  flat- 


ten and  her  pupils  widen.  A  relaxed 
cat  shows  her  pleasure  through 
half-closed  eves. 


HER  TAIL  HAS  A  LOT  TO  TELL 


Talk  about  a  mood  swing.  Cats  ges- 
ture with  their  tails  like  we  use  our 

ftp,  quiveringat  the  tip) 

Hahby  To  See  You 


(Lashing  violently,  tide  w  side, 
Leave  Me  Alone 

(Listless  rail  movement] 
Good  Nighl 


m 


arms— for  emphasis.  Notice 

the  vertical  position  of  her  tail 
when  she  says  hello;  when  she's 
excited,  the  tip  will  quiver.  A 
playful  cat  will  move  her  tail  back 
and  forth  on  the  ground,  in  antici- 
pation. And  steer  clear  of  the 
_  s**-  angry  cat  and  her 

violently  swishing  tail.  What 
to  watch  for  when  she's  on  the 
defensive:  an  arched  back,  and  a 
bristled  tail  that  sticks  straight  up 
like  a  bottle  brush. 

(Straight,  with  a  downward  crook) 
Attack  Mode 


.  (m>  rw*  mot 
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IS  SHE  SAYING  TOO' 
OR  "OUT"? 

Your  cat  has  a  lot  to  tell  you.! J 

just  have  to  know  how  to  lister1 

fact,  she's  capable     ^ 

of  at  least  sixteen 

different 

vocalizations. 

In  multi-cat 

households,  the 

cats  talk  to  each  other.  But  the 

solitary  cat  is  trying  her  best  to  * 

communicate  with  you.  Lister' 

the  tone  of  her  meow  when  s 

begging  for  food  and  compare  i 

the  tone  she  uses  when  she  w< 

to  go  outside.  Cats  even  hav 

unique  meow  they  use  to  green 

just  as  you  have  a  special  call 

them.  The  best  sound  of  all?  t 

cat  lover  will  tell  you:  purring. 


Speak  Cat 


■  .. 
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t  ill 


i 
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Your  cat  is  diff&ent  from  you.  But 
she  does  belong  to  your  family.  So 
you  want  to  feed  her  right.  And 
that  means  lams. 

For  over  40  years  now  we've 
been  demonstrating  the  benefits  of 
our  meat-based  diet  in  cats  like 
yours.  But  you  won't  find  lams 
where  you  buy  your  groceries. 

lams  is  sold  only  at  veterinary 
offices,  pet  stores,  feed  stores  and 
other  special  places.  For  a  free 
sample,  call  1-800-255-4738. 
Ext.  203. 


UNDERSTANDING  HER  BODY  LANGUAGE 


r  skin  and  coat  are  beautiful, 
ey're  also  functional.  The  loose- 
Ss  of  her  skin  helps  her  slip  from 
aggressor's  grasp.  In  fact,  the  skin 
the  back  of  her  neck  is  five  times 
icker  than  the  rest  of  her  body. 

Maintaining  a  healthy 
in  and  coat  req  u  ires  a 
at  deal  of  protein.  For 
at  matter,  so  does  keeping  " 
e  whole  body  healthy. 

And  that  means  the 
oteins  found  in  meat, 
its  need  almost  five 
nes  as  much  as  humans 
),  in  fact. 

Cats  are  carnivores, 
[ways  have  been.  They're 
ipposed  to  eat  meat.  It's, 
ne  of  the  most  impon 

Healthy  Skin 


■ 


tant  requirements  in  their  diet. 

Cats  also  happen  to  love  and 
crave  meat.  Meat  stimulates  their 
taste  buds  and  their  sense  of  smell. 
But  the  leading  supermarket 
cat  food  is  primarily  grain  and  vege- 
.  •;;  table  products  with  little  meat. 
It's  not  the  same  and  your 
cat  knows  it. 

S^k        That's  why  cats 

/  Coat    should  eat  lams.  lams 

contains  more  meat  protein 

than  the  leading  supermarket 

I  cat  food.  So  if  your  cat  could 

fi  give  you  the  bottom  line  on 

lams,  it'd  simply  be  this: 

If  you're  in  the  market 

for  the  best  cat  food,  get 

out  of  the  supermarket. 

Smooth 


lams  canned  Car  Food-' 

Nutrition  for  the  cat  who  enjoys  the  taste 

of  canned  food. 


,fi* 


KITTEN  FOOD 


lams  Kitten  Food* 
From  weaning  through  the  first  year 
and  for  pregnant  or  lactating  queeris. 


- 


Footpad  Leather 


lams  Cat  Fooc 

For  the  lifetime  of  a  normal, 

active  adult  cat. 


&.l*i 
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LESS  ACTIVE 

FOR  CATS 


lams  Less  Active  For  Cats? 

For  the  overweight,  spayed,  neutered  or 

under-exercised  cat. 


IAMS 


•  •. 


TREAT  HER  LIKE  A  HUMAN, 
FEED  HER  LIKE  A  CAT 


.r£~'.<- 
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How  to  keep  the  mini  van  everybody! 
loves  to  use  from  looking  used. 


-  Chrysler,  Plymouth  and  Dodge  mini  vans  may  well  be  the  best-loved, 
most-used  vehicles  in  America.  But  the  more  you  use  something,  the 
dirtier  it  gets.  That's  why  we'd  like  to  remind  you  of  all  the  accessories 
your  dealer  has  to  keep  your  van  looking  great.  Things  like  full-coverage 
floor  mats,  upholstery  protection  treatments,  and  much  more. 
There's  even  a  handy  cargo  area  tray  to  keep  things  from  getting 
messy  in  back.  See  your  dealer  for  all  the  details.  And  keep  it  clean. 


Cargo  area  tray 


Advantage: 


Eimopar 

ACCESSORIES 

CHRYSLER-PLYMOUTH  •  DODGE 


©1991  Chrysler  Co 


p00  Rebate  on 
lopar  floor  mats 
r  Mopar  cargo  tray. 

i  Mopar  Mini  Van  One-Piece  Carpeted 
or  Mat(s)  and/or  a  Mopar  Mini  Van  Cargo 
:a  Tray  during  the  months  of  May  through 
just,  1991  and  get  a  $5.00  rebate  on  each 
■chase.  Limit  two  (2)  rebate  coupons  per 
Iress  during  the  promotional  period.  Offer 
lires  August  31, 1991.  Must  be  postmarked 
September  14, 1991. 

Zl  Mopar  Mini  Van  One-Piece  Carpeted 
Floor  Mat(s) 

D  Mopar  Mini  Van  Cargo  Area  Tray 

eck  the  appropriate  rebate  box(es).  Send 
s  rebate  form  and  a  copy  of  the  dealership's 
is  counter  sales  receipt  (repair  order)  with 
:  part  number(s)  and  the  date  circled.  Please 
jw  up  to  8  weeks  for  receipt  of  your  refund. 

ily  requests  from  individual  consumers  will 
honored.  No  duplication  or  reproduction  of 
s  certificate  will  be  accepted.  Offer  void 
ere  prohibited,  taxed  or  restricted.  Offer 
>d  only  in  USA  and  possessions. 


ulTo: 


Mopar  Accessories  $5.00  Rebate 

PO.  Box  1096 

Young  America,  MN  55551-1096 


kess: 


State:  Zip: 


3<T>opar 
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PETS 


BY  CANDYCE  H.  STAPEN 


HOT  SPOTS  ON  DOGS 


^^\(Kien  you  see  your  dog  suf- 
fering from  a  summer  itch,  the  culprit 
may  not  be  fleas,  but  "hot  spots." 

This  canine  skin  disease,  technically 
known  as  pyotraumatic  dermatitis,  is 
one  of  the  most  common,  annoying, 
and  rapidly  spreading  warm-weather 
problems  for  dogs,  particularly  those 
weighing  more  than  50  pounds. 

Rusty's  repeated  scratching,  often 
the  result  of  a  summer  allergy,  creates 
a  swollen,  inflamed,  and  sometimes 
bleeding  patch  of  skin  that  can  spread 
from  quarter  size  to  a  6-  to  8-inch- 
wide  infection  in  a  matter  of  hours. 

When  dogs  suffer  from  hot  spots, 
warns  Bethesda,  Maryland,  veterinar- 
ian Martin  Kerske,  "They  can  muti- 
late themselves  horribly.  It's  shocking 
what  you  see.  It's  a  condition  where 
people  come  to  the  office  very  apolo- 
getic saying,  'You're  not  going  to  be- 
lieve this,  but  when  I 
called  you  this  morning, 
things  weren't  so  bad.'  " 

Symptoms  and  care. 
Early  detection  of  hot 
spots  and  quick  treat- 
ment can  save  your  pet 
needless  suffering.  If  you 
notice  that  Rusty  con- 
stantly bites,  licks,  rubs, 
or  scratches  himself,  and 
you  know  he  doesn't  have  fleas,  exam- 
ine his  skin  for  red,  sore  patches. 

A  small  irritation,  Kerske  says, 
may  be  treatable  at  home.  First,  shave 
the  area  to  expose  the  skin,  but  be 
gentle.  A  hot  spot  hurts  like  a  raw 
wound.  Then,  apply  a  topical  antibiot- 
ic, and  watch  your  pet  carefully. 

Should  Rusty  continue  picking  at 
himself,  take  him  to  a  veterinarian  as 
soon  as  possible.  The  vet  may  add  oral 
antibiotics  or  steroids  and  topical  dry- 
ing agents  to  the  treatment  and  may 
even  put  an  Elizabethan  collar  on  the 
dog  to  keep  it  from  further  infecting 
its  face  and  neck. 
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If  Rusty  constantly 
bites,  licks,  rubs, 

or  scratches 
himself,  and  you 
know  he  doesn't 

have  fleas, 

examine  his  skin 

for  red,  sore 

patches. 


"Boredom  plays  a  factor  in  hot 
spots,"  notes  Kerske.  "We  smoke  and 
bite  our  nails.  Dogs  bite 
and  chew  at  them- 
selves." Besides  provid- 
ing flea  protection, 
spend  time  with  your 
pet  and  make  sure  it  has 
toys  when  it's  alone. 

Kennel  cautions.  Al- 
ways check  your  dog's 
coat  carefully  after  a 
summer  stay  at  a  kennel. 
If  the  kennel  is  located  in  the  country, 
Rusty  could  be  exposed  to  tree  and 
grass  pollens  to  which  he  may  be  aller- 
gic. He  also  may  be  lonesome  and 
bored  without  his  family.  Left  by  him- 
self in  a  new  location,  with  little  to  do 
and  feeling  anxious,  he  may  nip  his 
way  into  a  bad  case  of  hot  spots. 

Should  your  dog  acquire  hot  spots 
at  a  kennel,  alert  the  staff  to  this  ten- 
dency so  that  Rusty  can  be  monitored 
at  his  next  stay  and  treatment  started 
promptly — before  he  comes  home. 

With  early  detection  and  proper 
care,  hot  spots  should  disappear  with- 
in 10  to  14  days.  H 
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■^^oes  your  pet's  breath 
knock  you  over?  If  so,  your  pet 
could  be  suffering  from  a  serious 
dental  problem  called  perio- 
dontal disease.  Periodontal 
disease  affects  both  people  and   ^ 
pets.  But,  you  can  control  this 
disease  and  other  dental  problems 
with  a  complete  dental  care 
program  for  your  pet." 

"Periodontal  disease  is  the  number  one 
dental  problem  in  dogs,"  according  to 
Dr.  Tom  Maddux,  president-elect  of  the 
American  Animal  Hospital  Association. 
"Pets  are  as  likely  to  have  bad  teeth  and 
gums  as  people,  so  we  need  to  make  sure 
our  pets  receive  proper  dental  care. 

Periodontal  disease  occurs  when 
plaque,  a  daily  deposit  of  food,  saliva, 
and  bacteria,  forms  on  the  tooth.  If  not 
removed,  the  soft  plaque  hardens  into 
rough  tartar  which  irritates  the  gumline 
and  causes  the  gum  to  become  separated 
from  the  tooth.  The  gum  tissue  around 
the  tooth  becomes  diseased  and  could 
lead  to  pain,  bad  breath,  reddened  gums, 
loose  teeth,  and  possible  loss  of  teeth. 

Your  pet  may  have  serious  dental 
problems  if  it  has  a  change  in  eating 
habits  from  hard  to  soft  food;  refuses  to 
play  with  a  favorite  chew  toy;  avoids 
drinking  cold  water;  or  chews  on  only 
one  side  of  the  mouth. 

You  can  stop  unnecessary  dental 
problems  from  happening.  Begin  a  total 
dental  care  program  by  taking  your  pet  to 
your  veterinarian  for  an  oral  health  exam. 
The  condition  of  your  pet's  teeth  will  be 


evaluated  and  a  regular  cleaning 
schedule  will  be  determined. 

A  yearly  dental  check-up  and  cleaning 
by  your  veterinarian  is  important  for  your 
pet's  overall  dental  care.  Just  like  your 
dentist,  your  pet's  veterinarian  will  clean 
the  teeth  both  on  the  crown  and  under  the 
gumline  where  periodontal  disease  starts. 

You  can  continue  your  pet's  dental 
care  at  home  by  brushing  your  pet's  teeth 
three  times  a  week.  Your  veterinarian 
can  show  you  how.  The  only  tools  you 
will  need  are  a  soft  toothbrush  and 
special  "pet"  toothpaste.  Never  use 
human  toothpaste  as  it  may  cause 
stomach  upset  or  vomiting. 

Home  care  can  be  improved  by 
feeding  your  pet  hard  biscuits  each  day. 
Veterinary  studies  have  shown  that  the 
abrasion  produced  from  chewing  hard 
biscuits  helps  remove  plaque  and  tartar 
from  teeth. 

Complete  dental  care  is  a  partnership 
between  you  and  your  veterinarian. 
Together,  you  can  control  dental  disease 
and  help  keep  your  pet's  breath  fresh  and 
teeth  and  gums  healthy. 


WHAT    IS 


Your  pet  is  very  important  to  you:  a 
companion,  a  friend,  a  confidante.  In  i 
very  real  sense,  your  pet  is  a  member  o 
the  family.  And,  like  any  family 
member,  your  pet  deserves  the  finest 
health  care  available.  That's  why  you 
should  take  your  pet  to  a  member  of  th 
American  Animal  Hospital  Association 

More  than  10,000  veterinarians  in  tin 
United  States  and  Canada  are  membeit 
of  the  American  Animal  Hospital 
Association  (AAHA).  These  doctors 
have  a  strong  commitment  to  excellent 
in  small  animal  health  care. 

The  American  Animal  Hospital  Ass 
ciation,  established  in  1933,  is  inter- 
nationally known  for  its  high  standards 
for  animal  hospitals  and  quality  veterii 
ary  care.  More  than  2200  veterinary 
hospitals  across  the  United  States  and  I 
Canada  voluntarily  participate  in  the 
AAHA  hospital  evaluation  program. 
AAHA  hospitals  are  regularly  inspectd 
by  trained  AAHA  staff  and  meet  or 
exceed  association  standards  for 
facilities,  equipment,  and  procedures. 

All  AAHA-member  veterinarians  a. 
encouraged  to  keep  up-to-date  on  maji 
developments  in  veterinary  medicine. 
The  association  offers  its  members  m; 
continuing  education  opportunities,  fn 
seminars,  lectures,  and  workshops  to 
regional  and  annual  meetings. 

"Being  a  member  of  AAHA  is  the 
best  way  I  can  demonstrate  my  commi 
ment  to  excellence  and  high  standards! 
said  Dr.  Gabor  Vajda,  AAHA  presiddi 

When  looking  for  quality  health  ca; 
for  your  pet,  look  for  a  member  of  the' 
American  Animal  Hospital  Associate 

This  pet  update  is  brought  to  you 
by  the  members  of  the  American  Ani 
Hospital  Association,  CIBA-GEIGY 
Animal  Health,  Ft.  Dodge  Laboratori- 
Gaines  CYCLE  dog  food  and 
MILK-BONE  Brand  dog  biscuits. 
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Call  the  American  Animal  Hospital 
Association  Member  Service  Center 
800-252-2242  or  303-279-2500  for  tl 
names  of  AAHA  members  in  your  ar 


fry  TC.  Biscuits  and  TC.  Rawhide  Strips  from  MILK-BONE! 

Before  your  dog  gets  tooth  and  gum  disease  caused  by  plaque  and  tartar,  start 
him  now  on  Milk-Bone  T.C.  Biscuits  and  T.C.  Rawhide  Strips. 
T.C.  Biscuits  are  clinically  proven  to  help  fight  tartar  buildup  above 
the  gum  line. 

Put  your  dog  on  the  Milk-Bone  tartar  control  plan— with  yearly 
visits  to  your  veterinarian,  reinforced  by  a  daily  diet  of  great  tasting 
T.C.  Biscuits  and  T.C.  Rawhide  Strips.  They'll  make  it  easy 
for  your  dog  to  smile,  even  if  he  does  it  with  his  tail. 
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kake  no  mistake  about  it, 
canine  heartworm  is  a  deadly  disease. 
Each  year  nearly  50  million  dogs  face 
possible  death  or  permanent  disability 
from  heartworms. 

Once  concentrated  in  the  southern 
and  southeastern  United  States,  canine 
heartworm  disease  can  now  be  found 
in  nearly  every  state  and  parts  of 
Canada. 

What  is  heartworm? 

Heartworm  is  a  parasite  which  lives 
in  the  blood  of  a  dog's  heart  and  blood 
vessels.  Adult  heartworms  can  grow 
nine  to  14  inches;  and  up  to  200  worms 
have  been  found  in  an  infected  dog's 
heart.  The  adult  heartworms  produce 
offspring  called  microfilaria  which 
circulate  in  the  bloodstream. 

How  are  dogs  infected? 

Heartworm  is  spread  by  mosquitos. 
When  a  mosquito  bites  an  infected  dog, 
it  sucks  out  blood  containing  the  heart- 
worm  microfilaria.  Once  in  the  mosquito, 
the  microfilaria  develop  into  infective 
larvae.  Heartworm  disease  is  then  trans- 
mitted when  a  mosquito  with  the  in- 
fective larvae  bites  an  unprotected  dog. 

Signs 

Signs  of  heartworm  disease  may 
include  difficulty  in  breathing,  coughing, 
tiring  easily,  listlessness,  weight  loss,  or 
rough  haircoat.  These  are  advanced 
signs.  Many  dogs  do  not  show  signs  of 
heartworm  disease  in  the  early  stages. 


Adult  heartworms 
in  heart  and  lungs 


Heartworm  season 

In  the  northern  states  and  Canada, 
spring  through  fall  is  the  heartworm 
season.  It's  a  problem  year-round  in  the 
warm  southern  states.  It  also  can  be  a 
problem  for  northern  dog  owners  who 
forget  to  protect  their  dogs  when  on 
winter  vacation  in  the  south. 

Prevention 

Preventive  treatments  are  available 
to  control  heartworm,  but  dogs  must  be 
tested  first  to  determine  if  they  are 
already  infected. 

"It  is  absolutely  necessary  to  have  a 
heartworm  test  before  using  preven- 
tives," said  Dr.  Larry  Dee,  vice  president 
of  the  American  Animal  Hospital 


Association.  "If  the  animal  is  already 

infected,  the  preventive  itself  can  cause  • 

side  effects  or  death." 
A  monthly  heartworm  preventive  ma;. 

be  necessary  during  heartworm  season. 

Your  veterinarian  also  may  recommend  i 
yearly  blood  tests,  even  for  dogs  on 
heartworm  preventives.  See  your 
veterinarian  for  treatment.  With  early 
detection  and  prevention,  canine 
heartworm  disease  need  not  be  a 
threat  to  your  pet. 


Mosquito  swallows 
microfilariae 
when  it  bites  dog 


A  WORM  BY 

ANY  OTHER  NAME  IS 

STILL  A  WORM 

Cats  and  dogs  are  the  favorite 
nesting  grounds  for  four  principal  typesj 
of  worms:  roundworms,  tapeworms, 
hookworms,  and  whipworms.  A 
change  in  appetite,  coughing,  diarrhea    I 
(sometimes  with  blood),  weight  loss, 
a  rough-dry  coat,  or  overall  poor  appear- , 
ance  are  signs  of  intestinal  worms. 

If  you  suspect  that  your  pet  has  wormsn [ 
contact  your  veterinarian  immediately.  .  J 
A  fecal  test  is  necessary  to  identify  the   1 
parasite.  Different  parasites  will  require 
different  medications.  There  are  heart-  •  J 
worm  preventives  that  provide  intestinal 
parasite  control.  See  your  veterinarian  f< 
proper  treatment  for  your  pet. 


■  IMG'    A    VETERINARI 


To  find  a  veterinarian,  ask  a  friend  or  relative  or  contact  the  American  Animal 
Hospital  Association.  AAHA  hospital  members  must  meet  these  standards: 


•  Accurate  recordkeeping 

3  Proper  anesthetic  procedures 

•  Concern  for  preventive  medicine 

•  Emergency  service 

•  Nursing  care 


•  Complete  diagnostic  capabilities 
&  Modem  surgical  facilities 

•  Complete  pharmacy 
9  Dental  care 

•  Safe,  sanitary  conditions 


Your  veterinarian  should  answer  your  questions  and  help  your  pet  feel  at  ease. 
Always  tour  the  facility  and  meet  the  veterinarian  and  staff  first. 
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Call  the  American  Animal  Hospital 
Association  Member  Service  Center  at 
800-252-2242  or  303-279-2500  for  the 
names  of  AAHA  members  in  your  area. 


HOW  DOG-SMART 
ARE  YOU? 


|.  WHAT  ARE 

'•  HEARTWORMS? 

Transmitted  by  mosquitos, 
heartworms  are  parasites 
that  live  in  a  dog's  heart 
and  blood  vessels. 
Untreated,  they  can  cause 
severe  complications 
and  death. 


#  WHAT  ARE 

•  HOOKWORMS? 

Commonly  acquired 
outdoors  in  warm 
weather,  hookworms 
live  in  the  intestines, 
feeding  on  a  dog's 
blood  and  often 
making  it  very  sick. 


nts  an  easy 
'to  protect 
)r  dog  from 
Irtworms 

I 
KWORMS? 


tceptor®  is 
lonlyway 
tatect 
irdog 
jriboth 
irtworms 
!  hookworms 
BO  days  with  a 
gle  convenient 
:  Interceptor  can 
used  with  dogs 
i  pups  eight 
Bks  and  older, 
\  is  available  in 
I  pill  sizes. 


X  YOUR  VETERINARIAN 
OUT  INTERCEPTOR. 

S  A  SMART  WAY 
i  PROTECT  YOUR  DOG 
OM  HEARTWORMS 
ID  HOOKWORMS. 


(milbemycinoxime) 


.,■_!■  »»,.  ««r  m„r»  i^nrmatinn  inrtipatinnv  interceDtor  tablets  are  indicated  for  use  in  the  prevention  of  heartworm  disease  caused  by  Dirofilaria 
f  summary:  Please  consult  full  package nse  t  or  more m m  *^  ^^^'^V™^,  age.  Precautions:  Prior  to  initiation  of  the  Interceptor  treatment  program,  dogs 
m  and  control  of  adult  hookworm  mfecto  s  caU seel  ^ ^^^T^^^^^miLi  when  treating  animals  with  a  high  number  of  circulating  microfilariae. 
M  betes  ted  for  emtmg  neartworm    fee ton .  i ome  rm ^™™§^%£S  How  supplied:  Interceptor  is  available  in  four  tablet  sizes-.  2.3  mg  (brown),  5.75  mg  (green), 

•age  conditions:  Interceptor  tablets  should  be  stored  at  room  temperature,  between  59  F  and  80 


NEW  LYME  DISEASE  VACCINE  FOR  DOGS 
This  growing  threat  can  now  be  prevented 


Lyme  Disease 
plays  rough 
...so  why  play 
around? 


You've  read  and  heard  about  the  potential  problems 
that  Lyme  Disease  poses  to  both  animals  and  humans. 
In  dogs,  it  can  cause  fever,  lethargy,  decreased 
appetite,  sudden  or  severe  lameness,  joint  swelling, 
encephalitis,  or  disorders  of  the  eye,  heart  and  kidney. 
Arthritis  and  stiff  joints  are  the  most  common  symptoms. 


incidence  in  the  I 
States.  Lyme  DC 
problems  in  hi  ' 
have  tripled  since  ■  ' 
Problems  in  dor 
animals— inch 
dogs— may  be  10  'i 
the  level  fov 
hu 


What's  more,  reported  cases  are  increasing  at  an 
alarming  rate.  To  date,  the  disease  has  been  con- 
firmed in  44  states. 

Ticks,  which  are  the  most  common  carriers  of  Lyn 
Disease,  can  be  found  in  the  grass  where  your  dog 
walks,  hunts  or  plays.  So,  even  if  you  can't  avoid  ti 
you  can  still  protect  your  dog  against  Lyme  Diseas 


Play  it  safe . . .  ask  your  veterinarian  to  protect  your  dog  against  Lyme  Disease  tod 


This  product  is  conditionally  licensed 
by  the  USDA  while  additional  efficacy 
and  potency  tests  are  in  progress. 
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o  cats  and  dogs,  woods  and  open 
5  make  up  an  exciting  universe  of 

sounds,  and  smells.  But  hidden 
in  the  great  outdoors  is  a  health  threat 
d  the  deer  tick,  ready  to  hitch  a  ride 
:eed  on  your  pet. 

le  deer  tick,  or  Ixodes  dammini,  is 
nonly  known  for  spreading  a  highly 
tious  disease  called  Lyme  disease, 
tick  is  no  larger  than  a  comma,  but  it 
tting  a  damper  on  outdoor  fun. 
/me  disease  was  first  identified  in 
ans  in  Lyme,  Connecticut,  in  1975, 
i  a  large  number  of  cases  of  what 
thought  to  be  rheumatoid  arthritis 
reported.  The  disease  quickly 
vtd  up  in  animals.  Although  the 
ise  occurs  in  people  and  animals, 
is  no  evidence  that  it  can  be 
mitted  directly  from  one  to  the  other, 
transmitted  by  the  deer  tick. 
le  deer  tick  mainly  feeds  on  white- 
id  field  mice  and  white-tailed  deer, 
ticks  wait  on  low  vegetation  in  wood- 
r  long-grassed  areas  heavily  pop- 
d  with  mice  and  deer  and  attach  to 
hing  that  brushes  by.  That  includes 
pet. 

our  first  clue  that  your  pet  has  been 
tn  may  be  a  rash  around  the  tick  bite 
mbling  a  bull's  eye.  But  this  may  be 
icult  to  see  because  of  the  animal's 
:oat. 

finical  signs  of  Lyme  disease 
ets  include 

•  arthritis 

•  sudden  onset  of  severe 
pain  and  lameness 

•  fever 

•  lethargy 

•  loss  of  appetite 

•  depression 

Check  your  pet  carefully  after  it  has 
i  through  areas  where  deer  ticks  can 
ound,"  said  Dr.  Clayton  MacKay, 
I  of  the  public  relations  committee  for 
American  Animal  Hospital 
ociation.  "Deer  ticks  can  attack  a  pet 
where  on  the  body  but  usually  bite 
head,  neck,  ears,  or  feet.  Ticks  cause 
;  sensation  when  they  bite,  so  a  pet 
be  covered  with  ticks  and  show  no 
cem  at  all." 


The  deer  tick  looks  like 
a  mole  or  blood  blister.  The 
male  is  black  and  the  female 
is  a  dark  red  and  black.  An 
adult  tick  is  only  one-tenth  of 
an  inch  long;  a  nymph  is  much 
smaller.  The  tick  becomes  gray 
and  can  grow  three  to  five  times  its 
normal  size  when  filled  with  blood. 

Ticks  are  bloodsuckers.  Lyme 
disease  is  transmitted  when  the  tick 
feeds  on  the  host  and  spreads  a  bacterium, 
called  Borrelia  burgdorferi,  to  the  blood 
of  the  animal.  Once  the  bacterium  enters 
the  body,  it  spreads  to  the  lymph  nodes 
and  can  infect  all  body  tissues  within  a 
short  period  of  time. 

The  chances  of  getting  Lyme  disease 
increases  with  the  length  of  time  the  tick 
is  attached.  You  can  reduce  the  risk  of 
infection  by  removing  ticks  from  your  pet 
as  soon  as  possible. 

When  removing  a  tick,  grasp  the 
exposed  section  of  its  body  near  the  pet's 
skin  with  tweezers,  forceps,  or  a  gloved 
hand  and  pull  with  smooth,  steady 
pressure.  Improper  removal  may  leave 
the  mouthparts  attached  and  provide  a  site 
for  skin  infection  and  irritation. 

Dispose  of  the  tick  by  wrapping  it  in 
several  tissues  and  flushing  it  down  the 
toilet.  Or,  put  it  in  a  small  bottle  of 
rubbing  alcohol.  Submerging  the  tick  in 
water  will  not  be  effective  because  ticks 
don't  drown.  Do  not  crush,  bum,  or 
suffocate  the  tick  as  this  may  release  the 
infectious  bacteria.  Contact  with  the  tick 
should  be  avoided.  Wash  the  bite  area  and 
apply  antiseptic. 

Lyme  disease  is  found  most  often  in 
the  northeastern  and  midwestem  United 
States,  but  there  have  been  cases  in  over 
44  states.  The  disease  spreads  as  animals 
and  people  move  between  infected  areas. 
There  are  several  steps  you  can  take 
to  prevent  Lyme  disease,  including 
vaccination. 

Tick  repellents  are  available  for  people 
and  pets  to  ward  off  tick  invasion,  but 
people  should  take  extra  precaution  by 
tucking  pant  legs  into  boots  or  socks  and 
wearing  a  long-sleeved  shirt  and  a  hat. 


Wearing  light-colored  clothing  will  make 
it  easier  to  see  the  dark  ticks. 

Pets  should  be  brushed  after  each 
outing  to  help  remove  ticks  from  the  fur. 
Also  look  for  ticks  attached  to  the  skin 
and  remove  them  immediately.  If  num- 
erous ticks  are  found,  contact  your 
veterinarian  for  advice  on  insecticidal 
bathing  or  dipping. 

In  July  1990,  based  on  the  severity  and 
rapid  spread  of  Lyme  disease,  a  vaccine 
for  dogs  was  given  a  provisional  license 
by  the  United  States  government.  Check 
with  your  veterinarian  on  the  availability 
and  use  of  this  vaccine. 

Lyme  disease  can  be  treated;  however, 
the  longer  your  pet  has  been  infected,  the 
more  difficult  the  treatment.  Treating  the 
disease  in  the  early  stages  greatly  reduces 
the  likelihood  of  complications  develop- 
ing. Hospitalization  may  be  necessary  if 
the  disease  progresses.  Any  signs  of 
Lyme  disease  in  your  pet  should  be 
reported  immediately  to  your  veteri- 
narian. By  taking  proper  precautions, 
you  and  your  pet  can  both  enjoy  the 
great  outdoors. 
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Call  the  American  Animal  Hospital 
Association  Member  Service  Center  at 
800-252-2242  or  303-279-2500  for  the 
names  of  AAHA  members  in  your  area. 
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Why  are  there  pet  foods  for 
different  stages  in  a  pet's  life? 

Young  pets  have  higher  nutritional 
requirements  than  older  pets.  Food 
for  growing  puppies  and  kittens  have 
higher  levels  of  proteins,  minerals,  and 
vitamins.  The  faster  they  grow,  the 
more  they  need  these  nutrients.  As  pets 
age,  their  nutritional  requirements 
slowly  change.  Adult  dogs  need  less  of 
the  proteins,  minerals,  and  vitamins. 
Geriatric  dogs  need  more  vitamins  but 
less  of  some  nutrients. 

Can  I  feed  my  pet  tablescraps? 

Many  of  the  dietary  problems 
veterinarians  see  are  caused  by  human 
food.  Poor  nutrition,  digestive  dis- 
orders, dental  problems,  and  obesity  are 
often  found  in  pets  who  eat  too  many 
tablescraps. 

Digestive  disorders  such  as  vomiting 
and  diarrhea  are  common  problems 
found  in  pets  who  eat  too  many  table- 
scraps.  Pets  often  react  violently  to 
changes  in  the  diet.  Fatty  foods  can 
contribute  to  pancreatic  disease,  an 
inflammatory  condition  of  the  pancreas 
which  can  cause  severe  abdominal  pain, 
dehydration,  and  shock. 

Soft  foods,  like  cheese  and  bread  and 
butter,  have  a  stickier  consistency  and 
could  cling  to  the  teeth  causing  the 
build-up  of  plaque  and  other  dental 
problems. 

Tablescraps  can  destroy  the  pet's 
appetite  for  nutritionally  complete  pet 
food.  Pets  can  become  finicky  eaters 
which  can  lead  to  an  unbalanced  diet, 
poor  nutrition,  and  obesity. 


Obesity  is  a  serious  health  problem 
for  pets.  Obesity  may  lead  to  diabetes; 
breathing  difficulties;  metabolic 
disorders;  bone,  joint,  and  muscle 
problems;  lung,  heart,  liver,  and  skin 
diseases;  and  lowered  resistance  to 
infection. 

It's  best  to  keep  the  diet  simple  and 
choose  a  high  quality  brand  of  food  to 
ensure  an  adequate,  balanced  ration  for 
your  pet.  If  your  pet  receives  a  good 
quality  food,  it  won't  need  tablescraps. 
Ask  your  veterinarian  for  pet  food 
recommendations. 

Is  it  all  right  for  cats  to  eat  dog  food? 

Although  a  small  amount  of  dog  food 
won't  hurt  cats,  it's  best  not  to  feed  it  to 
them  as  a  regular  diet.  Cats  require 
specific  forms  of  vitamin  A  and  taurine 
in  their  diets.  Taurine  is  an  amino  acid 
found  only  in  animal  products.  If  the 
dog  food  has  no  animal  products,  the  cat 
could  develop  a  deficiency  which  may 
lead  to  heart  disease  or  eye  problems, 
including  blindness. 

How  much  should  I  feed 
my  pet  daily? 

As  with  humans,  the  intake  of  food  is 
determined  by  the  amount  of  exercise 
and  rate  of  metabolism.  What's  too 
much  food  for  one  pet  may  not  be 
enough  for  another.  Check  the  feeding 
directions  on  the  manufacturer's  label. 
This  will  give  you  an  idea  of  how  much 
to  feed  your  pet.  Then  watch  your  pet's 
eating  habits.  After  a  few  weeks  you 
will  know  how  much  food  your  pet 
needs  each  day. 


How  do  I  know  if  my  pet  is 
eating  too  much? 

Look  down  on  the  animal  and  put 
your  hands  on  the  animal's  chest.  Youi 
pet  is  thin  or  average  weight  if  you  can 
feel  the  ribs.  You  should  be  able  to  sec 
a  waistline.  If  your  pet  has  an  hourglas 
figure,  it  is  probably  of  normal  weight. 
If  your  pet's  figure  is  straight,  then  it 
is  overweight;  and  if  its  waistline  is 
bulging,  your  pet  is  obese. 

Check  your  pet  every  day  and  watch 
for  signs  of  a  weight  problem.  It  is 
much  easier  to  keep  the  weight  off  thai 
to  take  it  off. 

SPECIAL  DIETS 
FOR  SICK  PETS 

Veterinarians  also  can  recommend 
special  diets  for  animals  that  are  sick. 
For  example,  cats  with  urinary  bladder 
disease  may  be  helped  by  diets  with 
reduced  levels  of  magnesium  and  othei 
minerals.  With  the  proper  mix  of 
nutrients,  the  diet  also  can  help  restore  I 
the  proper  acid/alkaline  balance  in  the 
cat's  urine  and  help  reduce  mineral 
crystals  that  form  in  the  urinary  tract. 

For  dogs  or  cats  with  digestion 
problems  or  diarrhea,  veterinarians 
usually  recommend  diets  with  highly 
digestible,  non-irritating  nutrients  such! 
as  specially  formulated  pet  foods. 
These  foods  are  easily  utilized  by  the 
body,  enabling  the  digestive  system  to  j 
heal  more  rapidly. 

Special  foods  also  are  available  to 
treat  bladder  stones,  kidney  disease,  ani 
other  conditions.  See  your  veterinariaii 
for  more  information. 


FREE    I  IMF 


SESSIS 


3i 
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AMERICAN 

ANIMAL 

HOSPITAL 

ASSOCIATION 


Call  the  American  Animal  Hospital 
Association  Member  Service  Center  at 
800-252-2242  or  303-279-2500  for  the 
names  of  AAHA  members  in  your  area. 


For  more  information,  send  this  form  with  one  self-addressed, 
stamped  envelope  (SASE)  for  each  brochure  to: 
American  Animal  Hospital  Association 
P.O.  Box  9262,  Des  Moines,  Iowa  50306 

I  have  included  an  SASE  for  each  brochure  checked: 

□  Dental  Care  □  How  Dog  Smart  Are  You— information 

D  Intestinal  Parasites         on  heartworm  and  hookworm 

D  Health  Exams  □  New  Lyme  Disease  Vaccine  for  Dogs 

Name 


Address. 
City 


State. 


.Zip. 


If  You  Think  This  Is  The  Only  Dog  Food 
With  Advanced  Nutrition, 


!••• 


SCIENCE  DIET 


Think  Again. 


^^^%       Gaines 

Cycle 


ADULT 


Ulfancnl  Nutrition  7b 
Hr/fi  *•-.  ■/>  )uur  Mult  /** 
In  l\*ik  Omdltttnt 


.JOE 

~ja*3lEEW 


Introducing  New  Reformulated  Cycle. 


\&h  Cycle0  has  been  reformulated  so  it  provides 
5  advanced  nutrition  than  it  ever  did  before.  Not 
i  Science  Diet  can  give  your  dog  more  nutrition 
new  Cycle. 

Veterinary  nutritionists  have  developed  a  high 
ity  blend  of  over  forty  nutrients  so  new  Cycle 
ides  the  balanced  nutrition  you  need  for  each 
5  in  a  dog's  life. 

Vith  new  Cycle  you  can  be  confident  your  dog 
ttting  the  nutrition  he  needs.  And  you  don't  have 
3  any  further  than  the  grocery  store  to  get  it. 
Vsk  your  vet  about  new  Cycle. 


New  Cycle® 

Ask  Your  Veterinarian. 

Diet  is  a  Registered  Trademark  of  the  Colgate-Palmolive  Company. 


MANUFACTURER  COUPON 


EXPIRES  JULY  31, 1991 


SAVE 

$2.00 

OFF  ANY  20  OR 

25  LB.  BAG,  OR  TWO 

5  OR  10  LB.  BAGS. 


New  Cycle2 

DOG  FOOD 


RETAILER:  Quaker  will  redeem  ONE  (1)  COU- 
PON PER  PURCHASE  in  accordance  with  our 
redemption  policy.  Copies  available  upon 
request.  Cash  value  .001C.  Void  it  transferred 
or  copied.  Void  where  taxed  or  prohibited  by 
law.  Mail  coupons  to  Quaker  Oats.  800  Sprin-  c 
ger  Drive.  Lombard.  IL  60148.  ©1991  QOC.  3 
EXPIRES  JULY  31, 1991.  M01 


■51316"91182 


18029 


'GttiE1 


•  » 

3 1991  The  Quaker  Oats  Company 
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s.  •  LEVOLOR  •  DELMAR  •  BALI  •  GRABER  •  M&B 
S^* HUNTER  DOUGLAS •  JOANNA* DUETTE 
V  •LOUVERDRAPE-KIRSCH- PROFILE* VEROSOL 


ILEVOLOR  &  def  mar 


MINI-BLINDS 


% 

OFF 

RETAIL 


VERTICAL 
BLINDS 


75 


o 

WALLCOVERING 


OFF 

INSTANT  PRICe"q5ot1  ON 
ALL  NATIONAL  BRANDS 

Pattern  Number  THEN  CALL: 


OFF 

RETAIL  I 


c: 


Call  Us  for  Prices  on  All  Brands  of: 

•  Real  Wood  Blinds  •  Pleated  Shades  | 

•  Vertical  Blinds       •  Mini  Blinds 

OVER  ONE  MILLION  SATISFIED 
CUSTOMERS  COAST  TO  COAST! 


AMERICAN      SHIPPED 
BRAND  BLINDS        I" 


SHOP  THE  EASY  AMERICAN  WAY! 


l/*       . 


CALL  TOLL  FREE  1-800-735-5300 

USE  OUR  CONVENIENT  FAX  #:  (313)  553-6262 

BLIND  &  WALLPAPER  FACTORY    Z    !« 

WEEKDAYS:  8:30  a.m.  -  9:00  p.m.   ShI  3  !SSS&! 
SAT.  8:30  a.m.  -  6:00  p.m.  •  SUN.  10:00  a.m.  -  6:00  p.m.  E.S.T. 


2»237  ORCHARD  LAKE  RD. 
FARMINGTON  HILLS.  Ml  41334 


Buy  Mill  Direct  And 
Save  50%  On  Carpet 

Save  50%  by  joining  the  thou 
sands  of  builders  and 
homeowners  who  buy 
their  carpet  directly 
from  the  mill.  Call  toll 
free  and  bypass  inflated  re- 
tail store  prices.  It's  fast,  easy 
and  guaranteed.  Ask  for  our  free  brochure 
or  take  advantage  of  our... 
Super  Sample  Book  Offer. 
For  only  $5,  we'll  rush  the  exact  sample 
book  you  need  to  select  carpet.  A  $35  value! 
Carpets  can  be  delivered,  ready  for  installa- 
tion, in  about  a  week 


IM^4S 


CARPET 


All  The  Quality. 
Half  The  Price. 


1-800-848-8114 


ext.98 


S&S  Mills,  2650  Lakeland  Road,  Dalton,  GA  30720 


MIDAS  China 
Save  Up  To  60% 


TOLL  FREE  1- 
CHINA 

Factory  1st  Quality 
5  Pc  Sets 

Doulton 

Carlylc 124.50 

Princeton 7450 

Lenox 

Charleston 6450 

Autumn 139.50 

Noritake 

Golden  Cove 5150 

Shenandoah   5450 

Rothschild 4450 

Wedgwood 

Amherst 7450 

Runnymeade 11950 

Bianco 10950 

Mutton 

Jasmine 8450 

Bcllcmeade 6450 


800-368-3153 
STERLING 

New  from  the  Factory 
4  Pc.  Sets 

Gorham 
Strasbourg 

Chantillv  124.50 

Fairfax 139.50 

Towlc 

Old  Master  117.50 

King  Richard 139.50 

Reed  &  Barton 
18th  Century 

English  Chippendale 129.50 

Francis  1st 139.50 

Wallace  International 

Joan  of  Arc 119.50 

Grande  Baroque 149.50 

Kirk  Sticfl 

Repousse 124.50 

Old  Maryland 

Engraved 139.50 

Wm.  Shell   179.50 


Crystal 


King  Ed  ward -Gorham 
Diamond-Corham 
Laurin  Gold-Corham 
Lady  Anne-Gorham 
Prelude-OrTeiors 
Monroe-Lenox 


Goblet 
r  Champ. 


SI  950 
3250 
28.80 


Sterling  Specials 

Grand  Baroque  or  Old 
Maryland  Engraved 

Gravy  Ladle,  Cold  Meat  Fork 

Tablespoon,  Pierced  Tablespoon 

A114iorS319.50 

Old  Maryland 
Engraved 

32  piece  Set 
(8-4  pc.  Settings)    ....  S999.00 

Large  Berry  Spoon 139.50 

Sugar  Spoon 39.50 

Midas  also  carries  many  other  patterns  and  open  slock  pieces. 
Call  for  our  free  catalog  Prices  subject  to  channewithoulnulice  ToOrderC.illTollFrevROO- 
JoS-Sl  53.  Give  us  your  major  credit  card  number*  Visa,  MasterCard,  or  Discover)  and  vour 
orderwillbe  sent  out  by  UrS.ShippinpcharKc-sareS5.00or  I*'.  on5ilverorS7.00or2r;  on 
China.  To  order  bv  check  |ust  mail  vour  check  to  the  address  below.  In  Maryland  or  DC. 
Ana  call  703-S02-3233.  Call  Monday  Ihru  Saturday.  10:00  a.m.  to  6O0  p.m.  ' 


,  --.  j  4315  Walney  Rd.  B-5 

JVLiaaS    Chantilly,  VA  22021 
Call  Toll  Free:  1-800-368-3153 


Silverplate  &  Stainless 

Price  lor  5  piece  Set 
French  Chippendale  . . . .  S42.50 

1800    27.50 

Country  French   27.50 

Juilliard  27.50 


Shoppiii 
editor's 
choice 


Discover  the  ease  and  pleasure  of  shopi 
by  mail.  Order  from  the  convenience  of; 
own  home  with  complete  confidence. 
BY  ARLENE  AVILES 


FULL  COLOR  PERSONALIZED  MUGS 

Send  us  your  favorite  photo,  drawing  or  business  '! 
and  we'll  reproduce  it  on  the  side  of  an  attractive 
fired  3  3/4"H  Mug.  Makes  a  great  gift— useful  keep 
Dishwasher  &  microwave  safe.  Photo  will  be  retu  ■ 
Allow  3^1  wks  for  delivery.  PM-55  Personalized,  J 
SI 2.95  +  S2.75  p&h.  Save  Two  for  S24.95.  HO  I 
INC.,  Dept.  BHM-591, 1118  W.  Lake,  Box  370.T  ', 
City,  MI  48764. 

VIXEN  HILLS 
GAZEBOS 

The  Vixen  Hill  Gs  ^ 
model  VK-15B  is  n , 
factured  of  kiln-dries' 
nadian  Western  red  1 1  •  ■ 
and  is  precision-engin 
for  on  site  assembly  ii£ 
than  20  man-hours  lr 
non-carpenter.  Meets  and  exceeds  all  national  n: 
buildina  codes.  For  a  22-page  color  catalog,  coi: 
VIXEN  HILLS,  Elverson.PAl  9520.  Or  call  f-800'  i 
2766. 

MOTHER'S  DAY 
IS  COMING 

This  yearyou  can  help  a  home- 
less mother  and  her  children 
by  purchasing  one  or  more  ex- 
clusive    Raphael    House 
Mother's  Day  cards.  Raphael 
of  Portland,  provides  emer- 
gency shelter  and  transitional 
housing  for  women  and  chil- 
dren made  homeless  due  to  domestic  violence.  Contr 
toward  the  cost  of  one  night's  shelter  at  Raphael  H 
for  a  family.  For  a  free  brochure  with  card  select  t 
wnte  to:  RAPHAEL  HOUSE,  P.O.  Box  1 0797,  Port  i 
OR  97210.  All  cards  are  S4.00. 

BEDSPREAD  FRINl 
FISHTAIL  SWAG 
FROM  COUNTRY 
CURTAINS 

150%  cotton  and  50%  p(* 
ter  with  4"  fringe.  Nati^i 
White.  45"  longby  108"| 
S46.50  each.  45 "  long  byf 
wide,  S52.50  each.  C 
styles  also  available.  M» 
U.S.A.  Please  add  S6.00 
per  order.  Free  60-paae  color  catalog.  COUN' 
CURTAINS,  Dept.  3681 ,  Stockbridge,  MA  01262 


-  -  -       -  -     ■ 
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Dress  Up  Your  Windows 
Without  Stripping  Your  Budget. 


.3E 


We  own  the  factory.  That's  why  we  can 
sell  at  such  low  prices  without  com- 
promising quality.  Call  toll-free  today. 

•Free  Measuring  Kit 

•Factory  Direct  Low  Prices       ==^9  ^^^^^f 

•Custom  Made  *^  Ur^m 


Blinds  •  Verticals  •  Wood  Blinds  •  Pleated  Shades 


m 


VISA 


I -800-966-3DAY  MafeInAThe 


STOM  MADE 
JLE  PADS 

:ices 

from  the  factory    ^ 

th  confidence  from 
oldest  and  largest 
table  pad  manu- 
No  advance  deposit 
I  C.O.D.  You  pay 
I  until  you  receive 
pie  pads  and  are 
lily  satisfied.  1 5  year 

00/328-7237 
JExt.  210 

Stella  St.,  St.  PauLMN  55108 


TABLE  PAD  CO. 

SINCE  1911 


/.  II 
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SALE! 


The  "Original"  Cap  Rack 
Holds  up  to  12  Caps! 


At  Last  A  Cap  Organizer! 

Now  you  can  solve  the  problem  of  cap  overload  with  our  new 
Cap  Rack.  Put  an  end  to  caps  falling  off  overloaded  hooks 
and  ending  upon  your  floor!  Simply  order  these  easy-to-install 
Cap  Racks  and  you  will  solve  the  problem  of  "Where  do  I 
put  all  of  these  caps?' '  Easy  to  use— simply  fold  in  the  back 
of  the  cap  and  snap  each  cap  into  the  PATENTED  plastic  clip. 
Hang  one  for  everyday  use,  and  order  several  for  your  cap 
collection.  Made  in  USA  of  Solid  Wood.  Great  gift  idea. 

Set  of  two  6-clamp  Cap  Racks  (each  18"  long) 

Reg.  S1155-Now  for  limited  time.  ONLY  S1055  +  $2.45  p&h. 

Two  sets  of  two  6-clamp  Cap  Racks  Only  $19.95  +  $2.85  p&h. 

Single  12-clamp  Cap  Rack  (36"  long)  Reg.  $11.50 — 

Now  for  limited  time,  ONLY  $10.50  +  $2.45  p&h. 

Two  single  12-Clamp  Cap  Racks  Only  $19.50  +  $2.85  p&h. 

Send  Check  or  M.O.  20  day  money  back  guarantee. 
u     l    *     l  Dept. BHO-591, 1118 W.Lake 

HOISt,  Inc.  Box 370, Tawas  City,  Ml  48764 


DftOOM  ORGI1NIZCR 


ELIMINATES 

UNDERBED 
CLEANING 


6  DRAWERS 


SELF  CLOSING  DOORS 


FREE  30  DAY  HOKE  TRIAL 
e   underbed   dre 


eautilul  un 
ent .  org  am  zed  storage;  it  ends  underbed 
9-  Replaces  steel  frame,  6  large  drawers, 
■anng  glides,  long  center  storage,  strong, 
wood,  cedar  clothes  protectors,  assembled 
rews,  stackable.  (its  all  beds,  9"  high,  wt . 
ney  or  ualnut  finish.  Only  S179.00  (hundreds 
ess  than  comparable  dresser).  Satisfaction 
eed.  SPECIAL  SAVINGS  OFFER  (800)  782-4825 


LEVOLOR 

JoAnna  •  DelMar  •  Colorel 


Ilium"1! 


Factory  Direct  •  1  Day  Delivery 

Colorel  Blinds 

1-800-877-4800 

8200  E.  Park  Meadow  Littleton,  CO  80124 


Country 
Curtains 


CURTAINS, 


FREE 

COLOR 

CATALOG 

Country 
Curtains  .  .  . 
Over  thirty 
years  of  old- 
fashioned 
quality  and 
conscientious 
service. 

A  delightful  selection  of  curtains 
trimmed  with  ruffles,  fringe  and 
lace.  Also  tab.  tailored  and  ruffled 
styles  in  warm  colors  and  cheerful 
prints,  some  insulated  styles,  lots  of 
lace  and  balloon  curtains,  bed 
ensembles  and  more. 
PLEASE  CALL:  413-243-1300 
24  hours  a  day,  7  days  a  week 


Satisfaction  guaranteed. 


□      PLEASE  SEND  FREE  CATALOG. 

Name 

Address 

City 

State Zip 


COUNTRY  CURTAINS < 

At  The  Red  Lion  Inn 

Dept.  2891,  Stockbridge,  MA 

01262 


IMPORTANT 
SAFETY  NOTICE 


Seward  Luggage  Co.,  Trojan  Luggage 
Co.  and  Mercury  Luggage  Co.,  in  coopera- 
tion with  the  U.S.  Consumer  Product  Safety 
Commission  are  warning  consumers  that 
decorator  cubes  manufactured  prior  to  June 
of  1990  with  hinged  lids  may  present  a 
hazard  to  young  children  unless  the  cube 
is  modified.  Newer  cubes  have  remov- 
able lids. 

A  14  month  old  child  died  of  strangu- 
lation when  a  cube's  hinged  lid  allegedly 
fell  on  him.  A  young  child  could  also  climb 
into  a  cube,  become  trapped  inside  and 
suffocate. 

IF  YOU  OWN  A  HINGED-LID  CUBE: 

Remove  the  metal  pin  from  the  two 
hinges  to  make  the  lid  removable;  or 

Install  free  spacer  clamps  to  prevent 
the  lid  from  slamming  shut. 

CalM -800-766-9417  to  obtain  free,  easily 
installed,  spacer  clamps,  or  further  instruc- 
tions on  removing  the  hinge  pins. 
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'     Sh°P         rcU^OfA^BUnds 
i"  Alurnjnurn 

1 — -     TuinTH- 


QWIK  BUNDS 


*  Any  Size 
10"  to  122" 

*  Any  Color 

*  Lifetime 
Warranty 

*  Lowest 
Prices 


•25* 
Locations'. 


Blinds   •   Shades   •   Shutters 


•  Mini  Blinds 

•  Vertical  Blinds 

•  Pleated  Shades 
Duette® 

•  Shutters 


•  FREE  MAIL  ORDER  KIT* 

1-800-3-BUNDS 


9H& 

78»x84"S39.W 


ALWAYS 
FIRST-QUALITY 


Brand 


•  Any  book  or  pattern. 

•  No  tax  outside  Pa. 

•  Any  fabric  and  border. 

•  Shop,  then  call  with  book 
name,  pattern  number. 

FAST!  Same-day  processing. 
FREE!  Shipping.  Except 
Alaska  and  Hawaii. 

Won   Tues   Fri  1  800  252-5060 

we,,!ls,      BENIIMGTON'S 


BALI  &  LEVOLOR  To  79%OFF 

Kit  Includes:  Color  selectors,  measuring  guides  for 
custom  minis,  micros,  verticals,  pleated  &  Duettes. 

•  Free  UPS( safes)1-         •  Guaranteed  lowest  prices 

•  No  sales  tax(  *%»  )!  •  Fastest  delivery)™*  fwea) 

(800)847-4199 
NNY  (718)  996-5580 

2106  Balh  Ave.  Btooklyn.  NY  11214 
Fax  (718)  996-1966  


BRANDS 


OFF 


up 

TO 


DUETTE 


70 


CUSTOM  MADE 

SHIPPED  IN  7  DAYS 

1"  Mini  Vinyl  from  $12! 

1"  Aluminum  from  $15! 

PVC  Verticals  from  $42! 

free  Shipping  On  Most  Items 


'  Levolor*  Kirsctv  Del  Mar*  Louver  Drape 


bUPbR  bAVINGS  ON 

WALLPAPER 


Custom  Windows  &  Walls 

32525  STEPHENSON  HWY    MADISON  HGTS  Ml  48071 

1-800-772-1947 

Or  1-800-777-7747 


TAN  AT  HOME! 


Home  &  Commercial 
WOLFF  Tanning  Beds 

BUY  DIRECT 
SAVE  UP  TO  50%! 

Call  Today 
lor  FREE  Color  Caialog 
and  Wholesale  Pricing! 

1-800-228-6292 


#1  LEVOLOR 

MAIL  ORDER  DEALER 


OUR  10TH  YEAR  AS  YOUR  BEST  SOURCE  FOR 

1- MINI  BLINDS  ♦  VERTICAL  BLINDS  ♦  FAMOUS  RIVIERA  BLINDS 

MONACO  MINI  BLINDS  ♦  WOOD  MINI  BLINDS  ♦  PLEATED  SHADES 

WE  ALSO  FEATURE:  KIRSCH  :  LOUVER  DRAPE  :  DEL  MAR 

HUNTER-DOUGLAS  DUETTE  :  BALI  :  GRABER 

;F00l£ OBY  WSLEADHGPERCENT  OFF  ADVERTISING  WE  O/JAAN7EE10WESTPI 
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CALL  OR  WRITE  FOR  A  PRICE  QUOTE  ORFREE  BUYERS'  GUIDE 

1-800-547-8982 

WELLS  INTERIORS 

WEST  COAST'S  #1  LEVOLOR  DEALER 

7171  AMADOR  PLAZA  ROAD,  DUBLIN,  CA954SS 
PLUS  20  CONVENIENTLY  LOCATED  CAUFORNIA  &  OREGON  RETAIL  STORES 


Vi 


VERTICALS  AND 
MINI  BLINDS 

60%  to  76%  off  retail.  Shipped  in 

5  working  days  or  yours  FREE. 

LIFE-TIME  GUARANTEE.  We 

are  an  established  factory  direct 

company  committed  to  quality  & 

service.  Free  designers  sample  kit 

lets  you  buy  in  the  convenience  of  L 

your  own  home.  Call  1-800-642 

9899  (ext.  4)  or  write  to:  AROUND  THE 

WINDOW,  326  N.  Stonestreet  Avenue,  Sit 

Rockville,  MD  20850. 


1 


: 


ADIRONDACK 
CHAIRS 

The  most  comfortal:| 
you  can  own  are  rnu 
pine  or  mahogany  I 
be  ordered  in  9Jli 
Loveseats,  tables  i  ^ 
rests  are  also  availal  V 
catalog.  Write  to: 
WOODWORKING.  -. 


Paraiso  Avenue,  San  Pedro,  CA  90731 


GUARD  YOURI 
TABLE  AND  SA 

Finest  quality,  1 
custom  table  pad  v 
from  America's  a  * 
argest     manufai 
Washable  vinyl  lop 
felt  base.  Company  bills  on  courtesy  basis  af 
receive  our  table  pad.  No  advance  deposit  or  C.O.D.  r j 
15-yr.  factory  guar.  800-328-7237  ext.  210.  SI* 
TABLE  PAD  CO.,  1 1 70  Stella  St.,  St.  Paul,  MN  j 


258  VACATION  A 
SECOND  HOMES 
The  designs  in  this  2!.-. 
book  will  impress*! 
searching  for  home:** 
440  to 4,400  sq.  ft.  W.* 
new  plans,  offering  th  t^ 
selection  of  Contempm- 
Traditional  variations"; 
&  multi-story  desig  \ 
eludes  an  Outdoor  Projects  section.  Blueprinla»| 
S8.45  ppd.  HOME  PLANNERS,  INC.,  Depi.  I 
3275  W.  Ina  Rd.,  #1 10,  Tucson,  AZ  85741. 


BRONZE  BABY'S 
SHOES 

Foralimited  time  only, baby's 

first  shoes  are  gorgeously 

plated  in  solid  metal  for  just 

SI 7.99  pair.  Also  available, 

portrait  stands  (shown), 

bookends,  miniature  oval 

picture  frames.  Perfect  gift 

for  Dad  or  Grandparents.  Send  no  money,  write  f 

details  and  money  saving  special  value  certificate  * 

to:  AMERICAN  BRONZING  CO.,  P.O.  Box ,, 

EE02,Bexley,  OH  43209  or  call  1-800-345-811  . 


MICHIGAN 

JLTJL  bulb     co.JL^ 


MICHIGAN  BULB  COMPANY 

Michigan  Bulb  Company,  America's  leading  dire  ( 
nursery,  offers  a  variety  of  plants  and  trees  I 
improve  the  environment,  purify  the  air  and  co 
natural  resources  as  they  beautify  your  home.  Ti 
your  FREE  copy  of  our  Fall  catalog  write  to:  N 
GAN  BULB  COMPANY,  1950  Waldorf  N.W. 
lift  GomLBaniA  MT/io<;sn J, 


ALLPAPER 

jlDELIVERY  •  MASTERCARD/VISA 
1  NO  SALES  TAX  (outside  PA) 
ALL  WITH  BOOK  &  PATTERN  # 


S3  -  75% 


MARYS  DISCOUNT  PAPERS 
[AMILY  BUSINESS  SINCE  1925 


800-521-3393 


ReplacementsXtd. 

A  Million  Pieces! 

Active  &  Discontinued 
China.  Crystal  &  Flatware. 

To  Buy  or  Sell: 

Call  |919)  697-3000.  or  write: 

1089  Knox  Rd..  P.O.  Box  26029.  Dept.  GB51 A 

Greensboro.  NC  27409 

(SASE  Please) 


uverDrape 


EATEDS 

up  to 


•     VERTICALS 


BAL  BLINDS 

Free: 

ft-488-4334 

md  name,  pattern  and  color  #' 
rys:      8:30  a.m.  -  9:00  p.m.  EST 
8:30  a.m.  -  6:00  p.m.  EST 


3  THINGS  IN  A  NEW 
GHT  UP  TO  50%  OFF 

js-name  Fixtures  and  lamps.  Call  our  toll-free 
rtLine"  for  FREE  BROCHURE  or  price  quote. 

fe  1-800-735-3377 

jp  Over  30  years  lighting  experience 

&   274  Eastdiesler  Dr.,  Ste.  117A,  High  Point,  NC  27262 


80 


%  n„         VERTICALS 

DeSstore       DU.ET7|S 
Price  Lists  MINIS 


800-334-8590  „„„„ 

THE  BLINO  WORKS  FREE  UPS 

1            No  sales  la«  outslds  NJ  SHIPPING 
THE  SMART  SHOPPERS  CHOICE 


ARS  IN  "DIRECT  TO  CONSUMER"  SATISFACTION! 


•  OVER 
...  200,001 

OFF  ROLLS 

Mjkp  IN-STOCK! 

_    *  ALL  FIRST  QUALITY 
t  ""Best  There  Is"        1    •  ALL  TOP  BRANDS 
vermg  Kerurn  Policy     |  •  CALL  WITH  BOOK  £  PAnERN 


rr?EET.  P.O.  BOX  396.  LEDGEWOOD  NJ  07852 

800  •  631 .9341  •  free  delivery 


t  HOMES  AND  GARDENS,  MAY  1991 
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r^ivrtM 


MINIS 


VERTICALS 


BEST  BLIND  PRICES  IN  AMERICA! 


FREE 

DESIGNER 

SAMPLE  KIT 


From  Our  Factory 

PLEATED 


Actual  aluminum  color  samples.  Actual 
fabric  samples.  This  kit  could  save  you 
hundreds.  Call  for  yours  today! 

Shop  Wholesale  At  Home!  Lifetime  Guarantee! 

!Wree! 


suggested  retail  price 


5  Working  Day 


1 -800-642-9899  *«< 


326  N.  Stonestreet  Ave,  Ste.  204  Rockville,  MD  20850 

15711  Caminito  Atico,  San  Diego,  CA  92128 

East  Coast  West  Coast 


around 
the 
Qjindou 


i 

CO 

0. 
O 


BOSOM  BUDDY 


Breast  Form 

One  of  the  most  comfortable 
prostheses  a  mastectomee  can  wear 

Free  Brochure 

Women  who  wear  the  Bosom  Buddy  breast  form  enjoy 
cool  comfort  at  a  modest  cost.  Doctors  are  telling  their 
patients  about  this  alternative  to  silicone  prostheses.  No 
need  for  special  bra. ..fits  inside  regular  bra.. .all  fabric 
and  weight  adjustable. 

MONEY  BACK  GUARANTEE  Medicare  Approved 

(208)  343-9696 

B  &  B  COMPANY,  INC.,    Dept.  B045 

2417  Bank  Drive  -  PO  Box  5731  mm^ 

Boise.  Idaho  83705-0731  35 


VISA 


************  * 


WALLCOVERING 

Every  Book  &  Pattern   ■■  p"  0/n 
No  Sales  Tax  .._  #  kW  '« 

(ExceplNJ  SNY)  Ur 

Free  UPS  Delivery  TO 


LEVOLOR 


^JWOTH 


to  42       114    516    Si;    HI  let!    122    123    125    127 


23     26     29     32     36     «0 


to 48       116    117    S18    120  Ig    124    126    128    $3 


1054       J17    J18    120    Bl  1 124    126    128    HO    131 


1060        118    120    121    123    126    128    130    132    134 
a  66        S19    121    123    B4  1 128    130    132    135  T3jJ 


Also  Delmar,  Bali,  Giaber,  HunterDouglas 

NATION  WIDE 


NEVER  UNDERSOLD 


■Hf 


T-800-488-WALL 


CUSTOM 

TABLE 

PADS 

FACTORY  DIRECT 

SAVINGS 

No  Deposit  or  Messy  COD 

FREE  Kit  Available 

LIFETIME-AND-A-DAY™  GUARANTEE 
CALL:  1-800-444-0778  Ext.  1600 


2 


OR 
P.O.  BOX  A  •  LAGRANGE,  INDIANA  46761 


^ 


BRAID  Aid 

Easily  weave  many  basic  and 
exotic  styles,  including  English, 
French  and  Dutch  like  an  expert. 
64  page  book  of  step-by-step  il- 
lustrated instructions  for  all  length 
hair  and  textures.  Send  S6.95  + 
S1.50  shipping  Refund  guarantee. 
Valco,  Dept.  B-638,  Box  2012. 
New  Rochelle.  N.Y.  10802. 


WE  DO 
WALLCOVERINGS. 


Smart  wallcoverings  does  one 
thing  and  we  do  it  right!  That's 
why  we  can  discount  every 
pattern  in  every  wallpaper 
book  seen  anywhere  up  to . . . 


50 


% 

OFF 

RETAIL 


-  SMART  FEATURES  — 

•  Free  UPS  shipping! 
Most  orders  shipped  within  3  days! 
Absolute  lowest  prices  guaranteed! 


CALL 
TOLL 
FREE 


1-800-677-0200 


"Where  a 
smart  shopper 
is  our  best 
UURUCOVeRINGS      customer." 


m,  SMART 


BALI  •  HUNTER  DOUGLAS 

LOUVERDRAPE  •  VEROSOL 

LEVOLOR  ■  DEL  MAR 

DUETTES  /  MICROS/  V  MINI  /VERTICALS   [J 
REAL  WOODS  /  PLEATED 


NO.  1  IN  CUSTOMER  SERVICE 


[pELHaGHin  BLIND  COMPAQ 


■naiEiaiEBEEiS 


p^i  1.800-441-1288  ^2X 

iFi J  FAX  409-S42-1382  !9m 


vm$w° 


BRIGHTEST  COLORS  *  BORDERLESS 
Six  choices  only  S3. 00  each 

•  40  Wallets 

•  32  Wallets  &  One  5"x7" 

•  8  Wallets  &  Four  5"  x  7"s 

•  2  Custom  8"  x  10"s 

•  1  Custom  11"  x  14" 
<7 =  •  20  Jumbo  Wallets 

TRUE  color  photos  on  KODAK  paper.  Speedy  service  with 
computer  accuracy.  Send  any  photos  or  instant  pnnts  up  to 
8"x10"  or  35mm  negs.  (returned)  Add  95«  each  set  for  hand, 
and  post.  For  Rush  Express  Photo  Service  add  S2.00  per  order. 


GIANT  COLOR  *  1  Custom  20"  X  30"  $8.95 

Enlargements*  2 custom  16"  x 20"  $9.95 

^For  postage  and  handling.  Add  $1.95  per  giant  Enlargemenl  OlterJ 


Guaranteed.  End.  check  or  M.O. 

No 

© 

Prints 


For  Rush         \ 
Service  add  S2    / 


with  ret.  address,  send  to: 
RELIANCE  COLOR  UBS,  INC. 

Studio  314-5  Box  1000 

Swansea,  MA  02777 


;! 
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^DEL  MAR1 


Levolor 


Vertical  Blinds 


BUY  FACTORY  DIRECT  AND  SAVE! 


•  Duettes 

•Wood  Blinds 

•  Pleated  Shades 
pvc. Alum. Fabric  'Skylight Blinds 


Lifetime 
Guarantee 

Low  Price 
Guarantee     slran*SIAIum 


mXPRESSBLINDSFACTORY . 
—  1  -800-543-2383  = 

19751  Frederick  Rd..  Germantown.  MD  20676 


FREE 

SAMPLE  KIT 

YOU  RECEIVE  GENUINE 
SAMPLES  OF  MATERIALS 


5  DAYS  s  FREE! 


VERTICALS  ♦  PLEATED  SHADES 


REAL  WOODS  •  DUETTES 

BLIND 
FACTORY 


3  toufree  1-800-477-8000 

V      400  GALLERIA  #400  •  SOUTHFIELD,  Ml  48034 


Every  pattern  In  every  book 
is  now  50%  off  depending  on  volume! 
The  more  you  buy... the  more  you  save! 

CALL  TOLL  FREE 

1-800-627-0400 

with  pattern  number 
and  book  name 

Style  7(/*ttcowU*t% 

"WE  DON'T  INFLATE  THE  RETAIL  PRICE  & 
WE  GUARANTEE  TO  BEAT  ALL  PRICES!" 

P.O.  Box  52128  •  Livonia,  Ml  48152 


America's  leading  wallbed.  Mattress 
plus  boxspring  for  comfort.  Fingertip 
operation— twin  to  king.  Build  in  or 
use  SICO  wall  cabinets.  Free  planning 
kit-phone  800-328-6138  ext.  116 
or  write  today. 

— ®"-^— '     SICO  INCORPORATED 
^^  ■  ^^  I      |     Room  Makers  Division 


7525CahillRa..  PO  Box  1169 
Minneapolis.  Minnesota  55440 


s* 


« 
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EXPAND  YOUR  TABLE 
SURFACE  IN  SECONDS! 

The  Guardian  Card  Table  Xtender  Top  create 
48"  round  table  surface  from  any  standard  a 
Increase  table  seating  to  six  for  dinner,  eight  f 
game.  FREE  brochure  available.  Call  1-800-4 ' 
Ext.  1601.  GUARDIAN  CUSTOM  PRODUC 
Box  A,  Lagrange,  IN  46761. 

FROM 
N0RDICTRACK 

Introducing  a  new  piece  of 
exercise  equipment  intended 
to  create  and  maintain  muscle 
strength  and  flexibility  with 
just  a  few  basic  exercises. 
Quiet,  attractive  and  easy  to 
use,  the  new  Nordic  Fitness 
Chair  by  NordicTrack  is  de- 
signed to  be  used  in  the  living  areas  of  the  home.', 
information  on  the  Nordic  Fitness  Chair  call  1-i  I 
7786,  ext.  879A1. 

ROMAN  i, 
SLEIGH  i 

With  its  cu  i^- 
ends,  it  r 
stunning  1 1 
and  a  hand; 
dition  to  a 
room.  Be» 
cherry  woods  and  is  priced  S559.95,  in  the  t 
shown.  Queen  and  King  sizes  are  also  offered., 
tional  cost.  Send  S 1 .00  for  80-page  catalog  o 
furniture  plus  fabric  samples.  Write  to:  MAO1 
HALL,  726  Andover,  Dept.  BHG591,  Atlanta,  9  i 


VICTORIAN  AND  COUNTRY 
GINGERBREAD  CATALOG 

Buy  direct  &  save  as  small-town  craftsmen  bri 
yesterday  in  quality  &  service!  Handcrafted,  sol 
reproductions  in  oak  &  pine  (int./ext.)  embel 
decor.  Includes  authentic  custom-length  sp 
shelves  &  window  cornices.  Also  porch  &  new 
balusters,  mouldings,  gables,  brackets,  corbels 
&  more!  Prompt  shipment/satisfaction  guar.  C 
ioned  cat.,  $2.  VINTAGE  WOOD  WORKS, 
Adams,  #2014,  Fredricksburg,  TX  78624. 

WALKING 
MADE  EASIER 

Thousands  of peoph 
joying  the  freedom 
them  by  the  Able 
The  walker  takes  we 
your  legs,  supports  y< 
and  offers  the  comf 
chair.It'sgreatforsh 
For  more  informati 
ABLE  WALKER, 
1-800-663-1305. 


SHOPPING 


HOW  10  00DEH 


JFAST,  FRESH,  AND  FABULOUS  AMERICA'S  BEST  AFFORDABLE  NEW  HOUSES 


Our  Garnishing  Set  contains 
Chef  Jerry  Crowley's  The  Fine  Art 
of  Gomiihing  plus  Ihe  five  most 
needed  tools  to  achieve  specioc- 
ulor  professional  results.  Chef 
Crowley's  book  contains  247 
pages  of  dear  and  detailed  how- 
to  illustrations  plus  14  full-color 
photogrophs,  the  tool  collection 
includes  o  garnishing  knife,  twin 
curl  cutler,  spiral  slicer,  decorolor 
tool,  and  flex  Itnife. 


to  p;epare  in  15  minutes    Recipes  Include  those  i 
Jo-find  ingredients.  Hordcover,  240  pages. 

WINDOW  GARDENS 

Four  great  window  box 
designs  on  one  plan!  Our 
Belter  Homes  and  Gardens* 
Project  Plon  is  a  professional- 
quality  woodworker's  blue- 
print including  detailed  draw- 
ings, list  of  moleriols,  construc- 
tion lips,  and  complete  step- 
by-step  instructions  for  Old 
World  Charm  (page  27),  Sill 
Sensation  (poge  24),  long  on 
looks  (page  26),  ond  The  Per- 
fect Window  Box  (poge  28). 

Siep-by-Step  landscaping,  Is 
a  complete  phoiogrophic 
guide  with  500  lull-color  pho- 
tos including  287  how-io  ond 
step-by-slep  photos  plus  over 
100  block  ond  while  illustra- 
tions. All  photos  ond  text  will 
help  readers  Creole  o  lends- 
cope  plon,  shape  their  lond, 
ond  plon  ond  build  common 
londscoping  structures  ond 
surfaces.  This  book  Is  orgoniied  by  typical  landscaping  problems  or  areos  of  the  yard 
such  as  privacy,  shade,  front  yards,  ond  outdoor  living  spaces  Also  includes  plant  selection 
chorlsand  odviceon  moinlolning  landscape  structures  and  plants.  Hardcover,  336  pages. 
Solving  londscoping  Problems  Video  includes  information  on  how  to  handle  sleep 
slopes,  ugly  foundations,  shady  areos,  ond  other  common  londscoping  problems  VHS, 
45  minutes,  color.  Our  New  Garden  Book  is  o  hondy  reference  containing  oil  the 
information  ond  advice  necessary  for  even  the  leost  skilled  of  gardeners.  Feotures  of 
the  book  include  405  full-color  photos  of  plants  closeup  ond  in  gorden  sellings;  ploni 
hardiness  zone  map  for  the  48  contiguous  states;  complete  gardening  basics;  step-by- 
slep  llluslrolions  ond  how-to  pholos  showing  how  to  select,  locale,  plant,  ond  care  for 
flowers,  trees,  shrubs,  grosses,  vines,  vegetables,  fruit  trees,  and  houseplants;  66  poges 
of  charts;  100  poges  of  plant  portfolios.  Hardcover,  384  pages. 


Our  In  Praise  of  Pepper! 
Sampler  contains  sample  jors  of 
Tellicherry  block,  Muntok  white, 
Siechwon  red,  and  Pepper 
Melange  plus  recipes  ond  cook- 
ing lips. 


50  Ways  To  Cook  Fast 
includes  50  cooking  short- 
cuts to  cut  down  on  kitchen 
lime  ond  effort  by  using 
convenience  ilems  such  as 
ihe  microwave  oven  or 
work-saving  ingredients. 
Hordcover,  80  pages. 
Tasty  Timesaving  Cook' 
ing  organizes  recipes  by 
preparation  time  and  in- 
cludes severol  greet  ideas 
ivenience  foods  ond  easy- 


Priie-winning  designs  all!  Chooose  Patterned  on  the  Past  (ot 
left  and  on  page  112),  Main  Sireel  Chormer  (poge  100),  Weoiher- 
Wise  Traditional  (page  113),  or  Square  Shootin'  Ranch  (poge 
111). 

Home  Builder's  Set  of  Eight $240.00 

Contractor's  Set  of  Five $  1 95.00 

Individual  Home  Plon $150.00 

Additional  Sels  of  Same  Plon   $  30.00 

Complete,  Ready-to-Use  Plans 
All  Better  Homes  and  Gardens^  Home  Plans  include  o  moleriols 
list  for  eosy  estimating,  full  outline  of  spedhcotions,  ond  complete 
drawings  including:  exterior  devotions;  foundation  plons  showing 
structural  support  ond  type  of  material;  floor  plon  dimensions 
for  each  level;  roof  plon  detoils;  kitchen  and  bathroom  cobinet 
details;  and  o  money-sovlng  lis!  of  energy  -efficient  specifications. 

Quality  Plans  at  Great  Savings 

Enjoy  Iremendous  sovings  by  ordenng  our  Eight-Set  Home 
Builder's  Package  which  includes  eight  complete  sets  of  the  plon 
for  only  $240.00!  The  Home  Builder's  Package  gives  you  enough 
plons  for  your  Generol  Conlractor,  Building  Permit  Deportmenl, 
8ank/loon  Company,  Interior  Oesigner,  Electricol  Contractor, 
Plumber,  Heoting/Ventilotion  Conlroctor,  ond  YOU!  You  moy  also 
choose  the  Five-Set  Contract's  Package  for  just  $195.00,  or 
order  Individual  Plons  for  S 1 50  00  with  additional  sels  of  ihe 
some  plan  oi  only  $30.00  each. 


FOR  THE  BIRDS 


q  ^ 


4 

■ » 

i 

„V,"V 

Spanish,  Folk  Art,  ond  Victorian ...  three 
designs  on  one  plan.  Build  them  yourself 
ond  sove!  Our  Better  Homes  and 
Gardens?  Project  Plon  is  o  professional- 
quality  woodworker's  blueprint  including 
deloiled  drowingt,  list  of  moteriols. 
construction  tips,  source  list,  ond  complete 
step-by-step  instructions. 


Send  check  or  money  order  to: 


Dept.  2XC,  Box  374 
Locust  at  17th 


Name 


50336 


Address 

City  

State  


.Zip. 


Page 

Description                                                          Q»y.         |        Price 

Total 

AMES 

ICA'S  BEST  AFFORDABLE  NEW  HOUS 

ES 

(All  Home  Plon  Prices  Shown  Above) 

100 

No.  19167  Main  Street  Chormer 

113 

No.  19190  Weather-wise  traditional 

112 

No.  19173  Ponerned  On  The  Past 

1  1  1 

No.  19164  Square  Shootin'  Ranch 

FAST,  FRESH,  AND  FABULOUS 

153-160 

No.  31198  Gomishina  Set 

$12.99 

153-160 

No.  31243  In  Praise  OI  Pepperl 

S  8.99 

153-160 

No.  16343   SO  Ways  To  Cook  Foil 

$  7.95 

153-160 

No.  16342    Tolly  Timcsoving  Cooking 

$24.95 

WING 

IOW  GARDENS 

22-28 

No.  50902  Window  Boies  Galore  Project  Plon 

$10.95 

22-28 

No.  1 6334  Slep-bySlep  Londscoping 

$29.95 

22-28 

No.  2351  1    Solving  tandlcoping  Problem!  Video 

$19.95 

22-28 

No.  16325  rVcw  Garden  Book 

$29.95 

FOR  THE  BIRDS 

120,  123          |  No.  50924   Three  Birdhouici  Project  Plon 

$  7.95 

*TAX  NOTE:  We  ore  required  to  collect  ond  pay  STATE  laxesin  Alobomo,  Ariiono,  Coisrado,        Total  of  Merchandise 
Connecticut,  Flordo,  Idaho,  Illinois,  Indiono,  Konsas,  Maryland,  Massochusclis.  Michigan,  Mississippi,                            Sales  Tax  * 

Missouri,  New  Jersey,  New  Meilco,  Pennsylvania,  and  Wijconsin.  Vie  ore  required  lo  collect  ond       Shipping/Handling  ** 

pay  STATE/LOCAL  to*es  in  Colilornio,  Georgia,  Iowa,  Minnesota,  Nevodo,  New  York,  North                      GRAND  TOTAL 

Corolino,  Ohio,  Tennessee,  Texos.  Virginia,  ond  Woshi  glon.  We  are  required  to  collect  ond  pay 
GST  in  Canodo  on  books  ond  magazines  only. 


"Shipping  and  Handling: 

For  orders  up  loSIO.OO S2.1S 

S10.01  lo  S20.00  S3.00 

$20.01  lo  S30.00    S3.75 

S30.01  lo  S50.00    S4.35 

OverSSO.OO   S4.75 


CREDIT  CARD  ORDERS  SPEED  DELIVERY! 

Fill  in  Ihe  lines  below  ot  CALL  TOLL  FREE  800-678-2672 


Credit  Card  No. 


Expiration  Oate 
(Month/Year) . 


100%  MONEY-BACK  GUARANTEE  if  not  completely  satisfied! 
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THE  MAN  NEXT  DOOR 


MAY  1991 


■  Banker  Helen  Newsome  says  that 
bankruptcy  is  something  like  a  hang- 
over— it's  hard  to  remember  that  the 
party  was  that  much  fun. 

■  Uncle  Dodd  Buckner  is  of  the  opin- 
ion that  some  freethinkers  are  serious- 
ly overpaid. 

■  Editor  Earl  Reeves  argues  that 
blaming  politicians  for  all  our  prob- 
lems is  something  like  condemning 
hammers  for  causing  profanity. 

■  Liz  Randall,  mother  of  five,  notes 
that  her  youngest  child  follows  the 
maxim,  "If  at  first  you  don't  succeed, 
cry,  cry  again." 

■  Isabel  Norman  claims  diets  don't 
work  for  her.  "I  have  plenty  of  will- 
power," she  explains,  "but  not  enough 
'won't'  power." 

■  After  poring  over  a  quotation  book 
on  a  rainy  Sunday  afternoon,  Judy  an- 
nounced that  her  favorite  author  is 
"Anonymous." 

■  "A  philosopher,"  says  the  Rev. 
George  Hall,  "is  a  person  standing  un- 
der a  sidewalk  shelter  contemplating  a 
driving  rain  and  the  200  yards  out  to 
the  parked  car." 

■  "Wit,"  says  Elaine  Cowan,  "is  the 
ability  to  eliminate  the  standard  30- 
minute  waiting  period  for  snappy 
comebacks." 


"We  found  the  squeak. 
It's  your  horn. " 


■  After  trying  to  repair  a  noisy  fan  on 
our  refrigerator,  I've  concluded  that  a 
Phillips-head  screw  shows  up  only 
when  you  can't  find  anything  but  a 
regular  screwdriver. 

■  High  school  teacher  Ellen  Jarvik 
says  that  enrollment  in  her  elective 
English  courses  has  increased  since 
she's  started  referring  to  literature  as 
"steroids  for  your  mind." 

■  Representative  Nick  Hanfli  sug- 
gests that  instead  of  banning  govern- 
ment grants  to  artists  who  produce 
obscene  works,  we  ought  to  take  a  cue 
from  past  farm  programs  and  pay 
them  not  to  produce. 

■  I'm  not  surprised  that  kids  today 
have  no  sense  of  history.  Burt,  Jr., 
campaigning  for  a  new  printer  for  our 
home  computer,  calls  our  present 
three-year-old  model  a  "Stone  Age 
relic." 

■  I  must  be  getting  old.  I  can  remem- 
ber when  most  greeting  cards  wished 
you  well  instead  of  insulting  you. 

■  April  showers  bring  May  weeds,  in- 
sists our  conscripted  gardener,  Judy. 


.osemary,  home  from  col- 
lege last  weekend,  said  she  doesn'i 
plan  to  work  at  the  local  bank  thisi 
summer.  Instead,  she's  been  of- 
fered a  job  in  the  bank's  main  of- 
fice, located  across  the  state. 

"You  realize,"  began  Chris, 
"that  you'll  have  much  higher  ex- 
penses living  away  from  home." 

"Suppose  this  new  job  doesn't 
work  out?"  I  added. 

Chris  and  I  logically  and  rational*! 
ly  continued  in  this  vein  for  a 
while.  Rosemary  had  answers — 
woefully  inadequate — to  each  ob- 
jection. Suddenly  she  cut  us  off. 

"You  two  are  just  upset  because: 
won't  be  home  for  the  summer!" 
she  thundered,  then  retreated  to 
her  room. 

Dumbfounded,  Chris  and  I  almost' 
instantly  came  to  the  same  conclu- 
sion: Rosemary  was  right. 

Now  I  know  why  doctors  should 
never  operate  on  their  own  kids. 
When  it  comes  to  kin,  logic  is  a 
treacherous  mirage. 
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Duette  honeycomb  shades  have 
a  unique  patented  design  that  actually 
changes  the  nature  of  daylight.  It 
transforms  even  bright  sunlight  into  a 
soft,  subtle  glow  that  makes  every 
color  and  texture  in  your  room  richer 
and  more  inviting. 

They're  also  highly  energy  effi- 
cient, incredibly  easy  to  maintain,  and 
so  durable  they'll  retain  their  pleats 
permanently. 

You'll  find  a  wide  selection  of  col- 
ors, soft  fabrics  and  pleat  widths  to 
cover  windows  of  almost  any  shape 
or  size.  Without  seams,  holes  or 
visible  cords.  And  all  Duette  shades 


carry  a  lifetime  Ifmited  warranty. 
Which  makes  everything  in  your 
home  just  a  shade  more  beautiful. 

If  you've  got  a  window  covering 
question  or  would  like  a  free  fabric 
sample  and  dealer  informatioryjust 
call  "Duette  Answers"  at  1-800-32- ' ' 
STYLE  ext.30  (M-F,  8  AM-8  PM  EST). 
Also  ask  about  other  Hunter  Douglas 
window  fashions. 

Or  write  us  at  Duette  Answers, 
Two  Duette  Way,  Dept.30,  Broomfield, 
Colorado  80020. 

In  Canada,  call  1-800-265-1365. 

©  1991  Hunter  Douglas  Inc. 

Patented  in  the  U.S  and  foreign  countries. 


Duette.  Making  the  world  a  shade  more  beautiful. 


nonacr 


Hunter  Douglas: your  source 

..  Juette  shades,  pleated  shades, 

horizontal  and  vertical  blinds, 

and  coordinated  fabrics. 


^;  HunterDouglas 


DUETTE 


WINDOW  FASHIONS 


SOMETHING'S  UNUSUAL  ABOUT  THIS  SMALL  WAGQi 


You're  Considering  It 

You  didn't  realize  it  at  first.  Not  until  you 
realized  that  you  were,  in  fact,  reading.  And 
looking.  Perhaps  admiring?  Yes,  it's  a  small 

m  r  •  ■  (  t-»  ■      ml  l  •  1 1 


take  on  a  whole  new  meaning  when  you  take 
a  closer  look  at  the  1991  Escort  wagon. 

More  room.  Ample  space  for  five  and  66.9 
feet  of  cargo  area.  Better  performance.  The 


computer-controlled  1.9  liter  SEFI  engine  w 
an  economical  EPA  estimated  MPG  of  29  cit  s 
36  hwy.  We're  talking  confident  rack-and- 

•       •  ••  all  P.  1 


sions.  And  a  look  that  suits  you  perfectly. 
Curved  edges.  Sleek  lines.  A  small  wagon 
styled  to  be  an  extension  of  your  style. 
There  was  a  time  when  you  thought  room. 


Buckle  up-together  we  can  save  lives. 


formance,  and  style  were  the  last  things 
I'd  find  in  a  small  wagon.  Besides  yourself, 
t  is.  Things  have  changed. 

*d.  Best-built  American  cars... 
i  years  running. 

Jased  on  an  average  of  consumer-reported 


competitive  '81-'90  models  designed  and  built 
in  North  America.  At  Ford,  "Quality  is  Job  1!' 


The  New  Ford  Escort. 


A  Pat-Free 


Dressing  That 
To  Taste  Bold. 


**~ 


ITALIAN,  RANCH,  AND  RED  WINE  VINEGAR. 

Seven  Seas'  Free*  nonfat  dressings  have  less  than  14  gram  of  fat  per  1  tbsp.  serving.  ©  1991  Seven  Seas  Foods,  Inc. 
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NEW! 


TOOLIN' 
AROUND 

Roughneck' Tool  Boxes  from 

Rubbermaid  are  designed  to  keep 

up  with  you  and  your  tools. 

They're  rugged  and  rust-proof. 

with  dependable  latches  and 

comfortable  handles.  Stop 

looking  for  your  tools.  And  look 

for  a  Roughneck*  Tool  Box. 

Don't  you  wish  everything  was  made  like 


Rubbermaid 
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▼▼hen  your  potassium  comes  with 
dairy  calcium,  you  don't 
need  a  bunch. 


^^n  8-ounce  glass  of  milk  has  about  as  much  potassium 
as  the  average  banana.  And  an  8-ounce  cup  of  yogurt 
has  even  more.  Dairy  foods  can  be  an  excellent  source 
of  potassium.And  many  other  essential  nutrients  as  well. 
Including,  of  course,  calcium. 

Milk  and  yogurt,  like  all  dairy  foods,  also  come 
in  a  variety  of  lower  fat  alternatives.  So  build  your 
family's  diet  on  afirm  foundation  of  dairy  foods. 

It's  the  perfect 
way  to  avoid 
nutritional 
slip-ups. 


Dairy  FoodsThe  Basics  of  Good  Nutrition/^B| 


?  I990N.D.B. 

National  Dairy  Board 

America's  Dairy  Farmers 


"Vfe  concerned  about 
the  abuse  of  our  products 

And  we're  doing 
something  about  it.   i 


Know  When  To  Say  When 

This  nationwide  consumer  education  and 
awareness  campaign  began  in  1983  and  is 
designed  to  encourage  responsible  con- 
sumption of  beer.  A  series  of  prime  time 
television  commercials  and  other  promo- 
tional materials  reminds  consumers  not  to 
overindulge,  and  provides  suggestions 
to  bartenders  and  hosts  on  responsible  serv- 
ing. "Know  When  To  Say  When" 
has  allowed  us  to  apply  our 

i  ^\  marketing  expertise  and 
\l    deliver  a  message  of  personal 

tsUI    responsibility  to  a  broad 

'   11    cross  section  of  the  American 

^f     public. 


Family  Talk  About  Drinking  _ 

This  program  features  a  series  of  informa- 
tive guides  written  in  conjunction  with 
prominent  authorities  on  children,  family 
counseling,  and  alcohol  research. 
The  guides  cover  everything  from  the 
effects  of  peer  pressure  and  recognizing 
teenage  drinking  problems  to  drinking  and 
driving  and  the  community  resources 
available  to  you  and  your  kids.  For  copies, 
just  call  1-800-359-TALK. 


Family  Talk 
About  Drinking 


I'm  Driving. 


We  support  the  designated  driver  concept 
through  sponsorship  of  the  "I'm  Driving" 
program.  "I'm  Driving"  is  promoted  with 
counter  cards,  table  tents,  buttons  and  other 
educational  materials.  This  program  is  not  a 
substitute  for  responsible  drinking,  but  it 
offers  a  sensible  option  in  potential  drunk 
driving  situations. 


Pit  Stop. 


This  program  was  developed  to  encourage 
responsible  behavior  by  college  students 
during  Spring  Break  and  other  school  vaca- 
tion periods.  In  cooperation  with  local  and 
state  governments,  "Pit  Stop"  personnel 
provide  coffee,  doughnuts  and,  to  those  of 
legal  drinking  age,  a  message  of  personal 
responsibility  and  caution  at  state-owned 
rest  areas  along  major  highways.  "Pit  Stop" 
has  been  so  successful  that  it  has  been 
expanded  to  other  travel  occasions. 


Alert  Cab 

This  program  offers  a  free  or  reduced-priced 
taxi  ride  home  to  customers  in  taverns  or  res- 
taurants who  have  chosen  not  to  drive  after 
drinking.  Alert  Cab  is  no  substitute  for  safe 
and  responsible  drinking,  but  it  can  add  a 
greater  margin  of  safety  for  these  customers 
and  others  in  the 
community 


Your  Alcohol  I.Q. 


This  program  is  designed  to  educate  con- 
sumers about  alcohol  use  in  an  easy-to- 
understand,  entertaining  format.  A  video 
starring  "LA  Law's"  Michael  Tucker  and  Jill 
Eikenberry  takes  the  viewer  through  the 
truths  and  myths  surrounding  alcohol. 
Anheuser-Busch  has  developed  this  pro- 
gram in  the  belief  that  education  is  the  best 
tool  available  to  encourage  responsible  con- 
sumption and  reduce  abuse.  "Your  Alcohol 
I.Q."  is  available  as  a  free  rental  at  25,000 
video  outlets  around  the  country. 


At  Anheuser-Busch  we,  like  arp 
i\  responsible  manufacturer,  ai 
r^L  concerned  by  the  abuse  of !  I 
JL  JL  our  products. 

The  vast  majority  of  the  80  mi 
lion  Americans  who  enjoy  beer  do 
so  responsibly  But  those  few  who 
abuse  it  can  have  an  impact  far 
beyond  their  numbers.  An  impact 
that  reflects  on  us  as  a  company  or 
our  products  and  employees,  and  : 
on  the  much  larger  population  of  l 
responsible  beer  drinkers. 

On  this  page  you'll  find  a  brief 
introduction  to  a  few  of  the  pro- 
grams we've  created,  or  help  spoil  > 
sor,  to  lessen  that  impact. 

The  absolute  solution  to  the 
abuse  of  alcohol  isn't  on  this  page  i 
That's  a  challenge  our  society  as  a 
whole  has  before  it.  We  must  all 
continue  to  take  the  problem  seri- 
ously as  parents,  hosts,  friends  anc 
citizens. 

As  a  brewer  we  feel  an  added 
responsibility  The  ancient  craft  we 
practice  is  designed  to  produce  a  I 
beverage  of  friendship,  refreshmei 
and  moderation.  We  Brew  beer  to  I 
enjoyed  responsibly 

If  you  have  comments  or  sug- 
gestions, please  let  us  hear  from  yc 
And  please  take  a  few  moments  to 
see  if  you  can  play  a  role  in  any  of 
the  programs  mentioned  here.  We^i 
welcome  your  help. 

We  brewour  beers 
tobe  enjoyed. 
k  responsibly 

For  more  information  write:  Anheuser-Busch 
Inc.  Consumer  Awareness  and  Education,  Or 
Busch  Place,  St.  Louis,  MO  63118. 

©  1989.  Anhcuscr-liusch.  Inc..  Si.  Loub.  Mo. 


EDITOR'S  LETTER 


JUNE  1991 


TIJVIE  FOR 


ear  Readers, 

I  It's  that  time  of  year  again.  Time  to 
lire  up  the  grill  and  start  making  all 
Iiose  wonderful  barbecue  meals.  Ac- 
tually, at  our  house  we  never  really 
Itop.  I  can  often  be  seen  in  the  middle 
If  our  Iowa  winter  in  parka  and  mit- 
fens,  waving  a  spatula  around  over  the 
bill  on  our  back  deck,  as  if  perform- 
ing some  magic  incantation  to  ward 
hff  the  frigid  demons. 
i  But,  now's  the  time  for  the  full  ex- 
travaganza— sizzling  meat,  great 
fauces,  delectable  side  dishes,  and  gal- 
ons  of  iced  tea.  To  celebrate  the  sea- 
son and  Better  Homes  and  Gardens® 
;>Oth  year  of  publishing  barbecue  reci- 
pes, our  food  section  this  month  is 
eaturing  27  of  the  best  recipes  from 
hose  50  years. 

The  Better  Homes  and  Gardens 
food  editors  of  50  years  ago  didn't  in- 
vent barbecue.  That  happened  many 
thousands  of  years  ago,  with  some- 
thing like  the  aboriginal  recipe  I  heard 
while  living  in  Australia,  "Kill  a  kan- 
garoo; throw  it  on  the  fire."  But,  our 
food  editors,  over  the  years,  have  cer- 
tainly done  more  than  their  part  to 
bring  the  best  of  barbecue  to  folks  ail 
over  America.  They've  invented  great 
recipes,  or  adapted  regional  favorites, 
testing  and  retesting  them  to  take  out 
the  guesswork.  They've  shared  new 
barbecue  ideas  and  techniques,  and 
shown  you  the  latest  in  equipment. 
Both  recipes  and  equipment  are  tested 
in  the  barbecue  area  outside  our  Test 
Kitchens,  and  sometimes  I  even  get 
into  the  act,  as  you  can  see  in  the 
photo  above. 

Now  we  want  to  invite  you  to  share 
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our  celebration  by  entering  our 
"Great  American  Barbecue  Contest." 
We're  offering  $10,000  in  prizes  for 
grilled  meat  recipes,  barbecue  sauces, 
and  barbecue  accompaniments,  and 
four  of  our  advertisers  are  kicking  in 
an  additional  $500  each  in  prizes  if 
you  use  their  products.  We'll  publish 
the  top  winners  in  our  June  1992  is- 
sue. Read  how  to  enter  on  page  111. 

Our  food  editors  will  search  the  en- 
tries for  those  recipes  with  taste  appeal 
for  families,  originality,  appearance, 
practicality,  readily  available  ingredi- 
ents, and  easy  preparation. 

Besides  picking  your  brains  for 
good  recipes  to  share  with  other  read- 
ers, we  have  another  motive  for  the 
contest.  We  want  to  get  to  know  you 
better.  Going  over  all  the  entries,  we 
can  attach  names  and  places  (and 
faces,  when  you  send  photos)  to  the 
recipes  submitted.  We  especially  enjoy 
reading  entries  when  you  tell  us  about 
yourselves  and  share  anecdotes  about 
family  barbecue  experiences. 

We  also  get  a  fix  on  the  kinds  of 
food  you  most  like  to  barbecue,  the 
ingredients  you  use,  the  popularity  of 
foreign  or  ethnic  flavors,  and  the 
kinds  of  side  dishes  you  like  most. 

Getting  to  know  you  helps  us  make 
our  magazine  more  helpful  to  you,  so 
send  us  your  best  recipes  today! 


David  Jordan,  Editor  in  Chief 

9 


IF 
INSPIRATION 

DOESN'T 

COME  TO  YOU, 

SEND 

FOR  IT. 


For  a  free  Pella  Windowscaping5  Idea  booklet, 
call  1-800-524-3700  toll  free.  Or  send  this 
coupon  to:  Pella  Windows  and  Doors, 
Dcpt.  C002F1,  100  Main  Street,  Pella.  Iowa  50219. 
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BETTER  HOMES  AND  GARDENS" 

subscribers  often  express  interest  in 
products  and  services  supplied  by  our 
company,  Meredith  Corporation,  and 
by  other  reputable  firms. 

Accordingly,  we  sometimes  send  our 
subscribers  offers  for  books,  other 
magazines,  or  home-related  products 
and  services  of  potential  interest.  We 
also  make  subscriber  names  and 
addresses  available  to  other  firms  who 
are  able  to  supply  appropriate  products 
and  services.  We  screen  all  such  offers 
and  take  great  care  to  see  that 
information  about  these  products  and 
services  is  sent  only  to  subscribers  who, 
according  to  our  records,  are  most  likely 
to  be  interested. 

We  believe  the  distribution  of  this 
information  is  of  benefit  to  our 
subscribers,  but  we  firmly  respect  the 
wishes  of  any  subscriber  who  does  not 
want  to  receive  it.  Should  you  wish  to 
restrict  receipt  of  information,  simply 
send  your  request  to  BETTER 
HOMES  AND  GARDENS,  P.O.  Box 
10263,  Des  Moines,  IA  50336;  enclose  a 
current  address  label.  Please  be  specific. 
Tell  us  if  you  want  to  stop  all  offers  from 
any  company,  including  Meredith.  We 
will  gladly  honor  your  request.  M 
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SUBSCRIPTION 
PROBLEM? 

We  want  to  solve  it  to  your  complete  satisfac- 
tion, and  we  want  to  do  it  fast.  Please  write  to: 

Robert  Austin,  Better  Homes  and  Gardens*, 
P.O.  Box  4536,  Des  Moines,  Iowa  50336. 

You  can  help  us  by  attaching  your  magazine 
label  to  this  coupon,  or  printing  your  name 
and  address  as  it  appears  on  your  label  on  a 
piece  of  paper  and  sending  it  along  with  your 
correspondence. 

MOVING? 

Simply  attach  the  mailing  label  from  this  maga- 
zine and  write  in  your  new  address  below. 
(Please  allow  4-8  weeks.) 

Your  New  Address  Goes  Here 


Name 


Address 


Apt.  # 


City 


Stsfe  Zip 

FOR  FAST  SERVICE... 

...it  is  better  to  write  us  concerning  your 
problem  and  attach  your  magazine  label  to  this 
coupon,  or  print  your  name  and  address  as  it 
appears  on  your  label  on  a  piece  of  paper  and 
send  it  along  with  your  correspondence. 
Should  you  need  to  reach  us  quickly  the 
following  toll-free  number  is  available: 

1-800-678-2666 

Better  Homes  and  Gardens  ■ 
P.O.  Box  4536  •  Des  Moines,  Iowa  50336 

Don't  forget  to  include  your  old  label! 


nember  the  h  Food  Groups? 


Bet  you  never  had  them 


INTRODUCING 

BASIC  Jr.®0*"? 

A  delicious  blend 

of  wholesome  grains,  fruits  and  nuts 

that  with  milk  gives  you  the  basic  goodness 

of  the  4  Food  Groups. 

New  Basic  4""Cereal. 
We  have  seen  the  future,  and  it  tastes  great!" 
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It  handles  the  road  as  easily 
as  it  handles  Mother  Nature. 


There's  an  ail-too  common 
notion  that  owning  a  4-wheel 
,  drive  vehicle  means  sacrificing 
a  smooth  ride  and  a  comfortable 
Y^  interior  environment.  But  the 
1     4-wheel  drive  Ford  Aerostar  is 

changing  that  notion — combin- 
jOi    ing  improved  traction  with  ride 
.  -£pL    and  handling  so  exceptional, 

you  may  not  even  realize  you're 
"•*  '  driving  a  4-wheel  drive  vehicle. 

Advanced  electronic  4-wheel  drive 
and  anti-lock  brakes. 

To  help  you  stay  calm  (even  when  the  weather 
doesn't),  we  gave  this  Aerostar  the  most  advanced 
4-wheel  drive  available  in  a  minivan:  a  full- 
time  system  that  electronically  senses  road  con- 
ditions and  accordingly  adjusts  the  power  given 
to  each  set  of  wheels.  In  addition,  we  included 
standard  rear  anti-lock  brakes,  to  prevent  rear- 
wheel  lockup  and  help  you  make  straight  stops. 


Smooth  handling.  Comfortable  ride. 

But  since  a  minivan  should  be  as  comfortab 
as  it  is  comforting,  we  also  gave  Aerostar  smoi 
ride  and  handling,  along  with  a  well-appoints 
roomy  interior.  In  fact,  Aerostar  has  greater  ra 
cargo  capacity  than  Caravan  or  Voyager.* 

Standard  4.0L  V-6  power. 

As  for  Aerostar's  4.0L  V-6  engine,  it,  too.  is 
capable  of  handling  practically  any  thing- 
like  towing  up  to  a  4500-pound  trailer**  It's  ju 
one  more  reason  Aerostar  is  ideal  for  families' 
on  the  go.  And  for  families  who  refuse  to  let 
Mother  Nature  rule  the  roost. 

Ford.  Best-built  American  cars  and 
trucks... ten  years  running. 

Based  on  an  average  of  consumer-reported* 
problems  in  a  series  of  surveys  of  '81-'90  mod 
designed  and  built  in  North  America.  At  Forcr 
"Quality  is  Job  1." 

*With  rear  seats  removed.  **Maximum  available  towing  redu 
by  weight  of  passengers  and  optional  equipment. 

Ford  Aerostar  41 


)— together  we  can  save  lives. 


Have  you  driven  a  Ford... lately? 


FAMILY  NETWORK 

READER  S'SOLUTIONSTOFAMILYANDCOMMUNITYPROBLEMS 


V  PLANTING  MAP 

As  we  planted  in  the  yards  of  our 
brmer  homes,  I  kept  a  map  of  the 
Wanting  locations  along  with  names 
)f  bushes,  bulbs,  and  so  on.  This  made 
t  easier  to  look  up  the  care  instruc- 
:ions  for  each  plant,  when  necessary. 
AJfter  we  sold  each  home,  we  left  the 
naps  behind  for  the  new  owners. 

Janice  Dyer 
Henderson,  Nev. 

HELP!  TOO  MUCH  TRASH! 

My  house  is  near  several  fast-food 
restaurants  and  a  high  school  that  has 
an  open-campus  policy.  The  problem 
is  the  litter  that  gets  dropped — paper 
sacks,  plastic  cups,  and  so  on.  I've 
tried  setting  a  trash  can  outside,  which 
has  helped  somewhat,  but  not  enough. 
Does  anyone  have  a  good  suggestion? 
Jerry  D.  Davis 
Philomath,  Oreg. 

HOW  TO  TACKLE  MESSY  MAKEUP 

For  years  my  makeup  rattled 
around  in  those  little  cloth  makeup 
bags,  getting  broken  and  dirty.  One 
day,  I  went  to  the  sports  section  of  a 
department  store  and  bought  the  larg- 
est fishing  tackle  box  I  could  find, 
foldout  shelves  and  all.  Now  when  I 
use  my  makeup,  everything  is  at  my 
fingertips  and  that  costly  compact  or 
eye  shadow  is  always  in  one  piece. 

Pam  Martinez 
Seattle,  Wash. 

ENTERTAINMENT  HASSLES 

When  my  wife  and  I  got  married, 
we  soon  discovered  that  we  had  differ- 
ent styles  of  entertaining.  She  got  up- 
set because  she  didn't  think  I  was 
helping,  and  I  got  upset  because  I 
didn't  know  what  she  wanted  me  to 
do.  We  finally  made  an  "entertain- 
ment checklist"  to  help  with  planning. 
Now,  before  we  entertain,  we  use  the 
list  to  help  assign  responsibilities,  de- 


WANTED:  FAVORITE  RECIPES  THAT 
NEED  A  NUTRITION  MAKE-OVER 

Would  you  like  one  of  your  fa- 
vorite family  recipes  to  be  lighter 
and  better  for  you?  If  so,  send  your 
recipe  to  us  by  June  30,  1 99 1 .  Ex- 
plain why  you  love  the  recipe, 
where  it  came  from,  and  why  you 
can't  give  it  up.  If  your  recipe  is  se- 
lected, we'll  make  it  over  into  a 
great-tasting,  more  healthful  ver- 
sion. Then,  we'll  feature  your  up- 
dated recipe  in  a  food  story  next 
year.  Selected  readers  will  receive 
DuPont  No-Stick  Systems®  Cook- 
ware  ($100  retail  value).  No  ma- 
terials will  be  returned. 


cide  on  whether  to  eat  in  the  dining 
room  or  on  the  deck,  to  be  formal  or 
casual,  when  to  start  the  meal,  what 
the  menu  will  be,  what  to  do  with  pets, 
and  so  on.  The  list  has  made  entertain  ■ 
ing  a  lot  more  fun. 

Jeff  Lebow 
Norcross,  Ga. 

GARDENING  IN  THE  CITY 

We  used  to  live  downtown,  with  no 
room  for  a  garden.  We  realized  other 
people  were  in  the  same  boat,  so  we 
formed  a  group  and  approached  the 
owner  of  a  vacant  lot,  asking  if  we 
could  use  it  as  a  community  garden. 
With  permission,  we  cultivated  and 
planted.  By  summer's  end,  our  biggest 
challenge  was  finding  enough  people 
to  help  us  eat  all  of  the  crops. 

J.  Stanley  Beacham 
Ivins,  Utah 


EASY  MENU  PLANNING 

"What  should  I  make  my  family  for 
dinner  tonight?"  used  to  be  the  biggest 
question  of  my  day.  Finally,  I  decided 
to  pile  up  all  of  my  old  recipes  and 
cookbooks,  and  then  ask  my  children 
for  a  list  of  their  favorite  meals.  From 
that  information  I  organized  my  mas- 
ter menu  planner.  I  listed  all  of  my 
family's  favorite  meals  within  four 
simple  categories:  main  dishes,  salads, 
breads,  and  fruits  and  vegetables. 
Now,  whenever  I  find  a  new  recipe,  I 
try  it  out.  If  my  family  enjoys  it,  the 
recipe  goes  on  the  list.  If  we  don't  like 
it,  the  recipe  gets  thrown  away. 

Susan  Cunningham 
Fullerton,  Calif. 

TURTLE  UPDATE 

In  February's  "Health  Update"  we 
said  that  adult  turtles  do  not  shed  sal- 
monella bacteria,  a  potentially  serious 
health  hazard.  Allen  Salzberg  of  the 
New  York  Turtle  and  Tortoise  Soci- 
ety responds:  "All  aquatic  turtles, 
adults  and  babies,  can  test  positive  for 
salmonella."  For  this  reason,  the  Soci- 
ety doesn't  recommend  turtles  as  pets 
for  kids  unless  an  adult  is  actively  in- 
volved. For  information  on  turtles  as 
pets,  write  to  the  Society  at  163  Am- 
sterdam Ave.,  Suite  365-BH,  New 
York,  NY  10023. 

r4 

^B  Family  Network  welcomes 
letters  describing  how  you  solved 
problems  involving  your  family  or  your 
community,  or  letters  asking  for  help 
with  an  unsolved  problem.  Write  to 
Family  Network,  Better  Homes  and 
Gardens,  1716  Locust  St.,  Des  Moines, 
IA  50336.  Letters  may  be  edited  for 
space.  All  letters  become  the  property 
of  Better  Homes  and  Gardens'".  We  will 
pay  $50  for  each  letter  published.  93 
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Special  Introductory  Offer!  Save  60% 

On  Quality  ONEIDA*  Community*  Stainless 

Exclusively  From 

"Betty  Chocken 

Each  5-Piece  Place  Setting 

ONLY  $9.99 

(Suggested  Retail  =  $40.00) 


For  Quick  Delivery 
Call  Toil-Free 

1-800-233-5780 

Ext.  195 

Monday-Friday  7  am  to  7  pm  Central  Standard  Time. 

Please  have  order  information  and  credit  card  ready  (MasterCard 

and  VISA  cards  only).  Toll-free  number  for  merchandise  order  ONLY. 

VALUE  &  PRICE  CAN'T  BE  BEAT! 

While  other  people  have  paid  up  to  $40.00  for  Oneida  Community 
5-piece  place  settings  (or  $29.99  on  sale),  you  pay  only  $9.99.  That's  a 
smart  savings  of  60%  off  the  sale  price  on  handcrafted  Oneida  flatware 
backed  with  Oneida's  lifetime  warranty! 

Betty  Crocker,  a  trusted  name  in  homemaking,  is  America's  largest 
seller  of  top-quality,  made-in-America  Oneida  Community  Stainless. 
That's  why  we  can  pass  such  tremendous  savings  on  to  you. 

LIMITED  TIME  OFFER! 

Order  up  to  four  5-piece  place  settings.  Each  place  setting  includes 
one  salad  fork,  dinner  fork,  dinner  knife,  soup  spoon  and  teaspoon. 
Dishwasher  safe.  Add  to  or  start  your  set  today! 

Along  with  your  order,  you'll  get  a  FREE  Betty  Crocker  Catalog 
offering  more  great  savings  on  additional  place  settings,  serving  and 
accessory  pieces  and  other  exciting  items  for  your  home.  Saving  is  easy 
with  Betty  Crocker  Points,  found  on  over  200  General  Mills  food  products. 


BONUS  GIFT! 


--O 


-Bait 


Cwjckffv 


With  your  order,  we'll  send  you  a 
certificate  worth  50  Betty  Crocker 
Points  redeemable  on  any  purchase 
from  the  New  Betty  Crocker  Catalog! 
Clip  and  save  Betty  Crocker  Points. 
You  can  find  them  on  over  200 
General  Mills  food  products. 


100%  SATISFACTION  GUARANTEED! 


Mail  to:  General  Mills,  Inc. 
RO.  Box  5398 
Minneapolis,  MN  55460 

For  Quick  Delivery  Call  Toil-Free 

1-800-233-5780  Ext.  195 

Monday-Friday  7  am  to  7  pm  Central  Standard  Time.  Please  have  order 
information  and  credit  card  ready.  (MasterCard  and  VISA  cards  only). 
Toll-free  number  for  merchandise  order  ONLY. 

Choose  From  These  Ten  Exclusive 
Betty  Crocker  Patterns: 


ADKX 


□   □□□□□□□□□ 
123456789   10 


I |  YES:  Send  me  the  place  settings  in  the  pattern  I've  indicated  at 

left  at  only  $9.99  each.  Each  5-Piece  Place  Setting  includes  one  salad 
fork,  dinner  fork,  dinner  knife,  soup  spoon  and  teaspoon. 

PLUS!  Send  me  a  coupon  worth  50  Betty  Crocker  Points  redeemable 
in  the  New  Betty  Crocker  Catalog  included  with  my  order! 


St  It  x                    [nn  nf plnrp sctting<;-l.imit4) 

= 

S                       (subtotal) 

.Add  postage  and  handling 

= 

S2.50 

Order  total 

= 

S 

Method  of  Payment: 

I I  Check  I I  Money  Order  (do  not  tape  or  staple  payment  to  order) 

Charge  to  my:  LJ  VISA  LJ  MasterCard 

Credit  Card  No.  Mo. 

I      I      I      I      I      I      I      I      I      I      I      I      I      I      I      I      I  ?XP 


Yr. 


(Account  Number:  MasterCard  =  13  digits.  VISA  =  13  or  16  digits) 


J  Date 


Print  Nam? 

(required  only  for  charge  orders! 

firy 

SfcrfP 

7in 

DayHmp  Phonp  (                 ) 

(in  case  we  have  a  question  about  your  order) 

Please  allow  2-4  weeks  for  shipment.  Good  only  in  U.S.A. 
Offer  expires  August  15,  1991. 


©  General  Mills,  Inc.  1991 


A60546 


u— 


r* 


StoryTime 

by  Lia  DiLeo 

A  masterpiece  in  the  renowned  Gorham  tradition  of  collector  dolls. 

Handcrafted  in  fine  bisque  porcelain. 

Costumed  in  hand-tailored  satin,  taffeta,  organza  and  lace. 

A  unique  tableau— complete  with  hardwood 

rocker,  storybook  and  little  teddy  bear. 

A  loving  hug  and  kiss  ...  a  favorite  bedtime  story.  This  is  the 
special  beauty  of  "StoryTime."  An  enchanting  tableau  of  mother  and  child. 
Quietly  sitting  together  in  their  rocker,  reading. 

Tenderly  mother  holds  baby  in  her  lap.  Each  feature  of  her  hand-painted 
porcelain  face  is  sculptured  with  care.  And  her  dress  is  the  picture  of 
femininity.  Mauve  taffeta,  gathered  by  satin  ribbons  and  ecru  lace, 
with  a  hem  of  pleated  organza.  Every  detail  is  perfect . . .  from 
the  cameo  around  her  neck  ...  to  her  wedding  band,  hand- 
painted  in  24  karat  gold. 

|  And  baby  is  the  perfect  audience  with  those  sweet  hand-painted 

clear  blue  eyes.  Wearing  a  delicate  rose  pattern  nightie  . . . 

edged  with  satin  ribbons  and  ecru  lace.  Balancing 

her  Peter  Rabbit  storybook  on  one  knee  while  clutching 

"teddy"  with  a  chubby  fist. 

It  is  art  like  this  that  has  won  dollmaker  Lia  DiLeo  inter- 
national acclaim.  She  has  been  exhibited  in  museums 
and  prestigious  one-woman  shows.  Her  portrait  dolls  have 
been  commissioned  by  collectors,  celebrities  and  royalty! 

And  this  new  collector  doll  tableau  is  created 
in  the  160-year-old  Gorham  tradition  of 
craftsmanship.  (Some  Gorham  dolls  have 
appreciated  300%  or  more!) 

Capture  this  moment  and  share  it 
with  someone  you  love.  Reserve 
your  "StoryTime"  today. 


~JP 


# 


Shown  much  smaller  than 

actual  size  of  19"  and  8" 

from  head  to  toe. 


r 
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StoryTime 

by  Lia  DiLeo 


GORHAM 
Radio  Circle 
P.O.  Box  38 
Mt.  Kisco,  NY  10549 

I  would  like  to  reserve  StoryTime  by  Lia  DiLeo,  to  be 
handcrafted  for  me  in  fine  bisque  porcelain,  individually 
hand-painted  and  costumed  in  hand-tailored  satin,  taf- 
feta, organza  and  lace.  My  original  imported  collector  doll 
tableau  will  be  sent  to  me  complete  with  its  own  hardwood 
rocker,  storybook  and  teddy  bear,  all  at  no  additional  charge. 

I  need  send  no  money  now.  I  will  be  billed  for  my  tableau 
in  5  equal  monthly  installments  of  $39*  each,  with  the 
first  payment  due  just  prior  to  shipment.  My  satisfaction  is 
completely  guaranteed. 

'"Plus  $4.25  per  tableau  for  shipping  &  handling. 
Sales  tax  will  be  billed  if  applicable.  Please  allow  6-8  weeks  for  delivery. 

Signature 

Name 

Address 

City 


PLEASE  PRINT  CLEARLY 


.  State . 


.Zip. 


Available  only  direct  from 

GOTHAM 


A  LITTLE  PIECE  OF 


BY  WILLIAM  L.   NOLAN 

Some  people  finagle  their  piece  of  paradise  on  earth  by  shoul- 
dering a  six-figure  mortgage.  New  Yorker  Sue  Hersh  chose 
instead  to  assemble  her  nirvana  piece  by  piece.  Starting  with  a 
weed-choked,  overgrown  lot  on  Long  Island  and  a  derelict  house 
that  once  stored  boats,  she  has  gradually  created  a  wonderfully 
personal,  one-of-a-kind  retreat  that  couldn't  be  bought  elsewhere 
at  any  price.  Her  chief  resources:  a  teacher's  modest  salary,  an 
artist's  eye  for  beauty,  and  the  patience  to  let  things  bear  fruit  in 

their  own  good  time.  continued  on  page  18 
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mstrong  Puts  The  Height  Of  Fashion 
Right  At  Your  Feet 


Our  three  designs  and  many  colors 
let  you  create  unique  patterns 
for  a  feel  of  casual  elegance 
that  builds  from  the  floor  up. 

Armstrong 

so  nice  to  come  home  to™ 


A  LATTICED  PORCH  and  a  trellised 
carport  add  a  warm  welcome  out  front. 

.ue's  first  love,  painting, 
taught  her  to  see  beauty  in 
commonplace  objects,  manufactured 
as  well  as  natural.  When  she  first  set 
eyes  on  the  property  in  1979,  the 
house  had  suffered  15  years  of  neglect 
as  a  rental  unit,  and  the  yard  was  a 
tangle  of  wild  grass  3  feet  high.  But  it 
was  one  of  the  few  places  she'd  seen 
that  had  charm  and  fit  her  budget. 

After  taking  possession,  Sue  hired 
Lou  Novak,  a  local  contractor,  to 
make  the  house  habitable.  She  also  en- 
listed some  help  from  friends  and  be- 
gan tackling  the  grounds.  Little  by 
little,  she  tamed  the  lawn  and  carved 
out  a  series  of  beds  for  perennials.  "I 
spend  a  great  deal  of  time  in  the  gar- 
den," says  Sue.  "Over  the  course  of 
many  years,  it  has  really  taken  shape." 
She  laid  out  the  beds  in  loose,  sweep- 
ing curves  bordering  the  lawn,  and 
grouped  the  flowers  for  color  rather 
than  formal  structure. 

In  addition  to  renovating  the  interi- 
or, Novak  dressed  the  front  entry  with 
a  lattice-walled  porch.  Sue  then  added 
a  meandering  walkway  made  of  slate 
and  Pennsylvania  paving  stone. 
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To  give  the  walkway  a  settled  look, 
she  had  several  tons  of  soil  brought  in 
to  raise  the  lawn  on  each  side. 

Sue's  house  originally  was  a  barn- 
size  boathouse  on  a  nearby  bay.  The 
previous  owners  relocated  it  and  con- 
verted it  to  living  quarters  by  adding  a 
kitchen  and  a  flat  ceiling  on  the  main 
floor  and  a  bedroom  wing  on  one  end. 
Sue's  Realtor  showed  her  the  property 
because  he  thought  she  could  use  the 
attic  for  her  painting  studio.  She  liked 
the  house  immediately:  "It  was  one  of 
the  few  things  I  saw  that  had  some 
charm,"  she  says.  But  the  attic  wasn't 
big  enough  for  her  studio,  so  she  tore 
out  the  flat  ceiling  and  restored  the 
structure's  open-beam  spaciousness. 

This  created  the  perfect  foil  for  her 
burgeoning  collection  of  antiques  and 


tramp  art,  the  fruits  of  20  years  of 
bargain-hunting  forays  on  both  sides 
of  the  Atlantic.  Prized  finds  include 
an  American  Indiana  hickory  twig 
rocker,  a  bamboo  etagere,  and  a 
Welsh  pine  coffee  table  that  was  once 
used  as  an  old  workshop  bench.  "I 
love  old  furniture,"  says  Sue,  "and 
baskets  are  another  absolute  passion." 
For  additional  charm,  Sue  had  No- 
vak install  multipane  French  doors 
and  windows  throughout  the  house. 
The  doors  line  the  rear  wall,  pumping 
in  extra  light  on  that  side  of  the  house 
and  opening  it  up  to  the  garden. 

hree  years  after  Sue  finished 
the  remodeling,  a  fire  de- 
stroyed the  bedroom  wing  and  kitch- 
en, so  she  stripped  them  to  the  studs 
and  started  over.  This  time,  working 


1.  PERIOD-STYLE 
MOLDINGS  and 
louvered  shutters  frame 
the  fanlight  window  in  n(; 
Sue's  bedroom. 

2.  ANTIQUE 
FURNISHINGS  in 
bamboo,  oak,  and  pine 
cluster  comfortably 
under  the  rustic 
beamed  ceiling  in  the 
living  room. 
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SUE  began 
lying  tramp 
t  long  before 
became 
llectible. 
PRIZED 
ieces  fill  her 
ak  cabinet. 


with  Lou  Novak's  son,  Gary,  she 
splurged  on  items  that  lent  extra  ro- 
mance and  character.  These  include  a 
fanlight  transom  over  the  window  in 
her  bedroom,  old-fashioned  moldings 
and  paneled  doors,  oak  flooring,  and 
louvered  shutters.  Gary  Novak  fash- 
ioned the  moldings  from  scratch,  pat- 
terning them  after  those  in  an  old 
house  he  had  worked  on. 

To  play  up  the  bamlike  simplicity 
in  the  main  rooms,  Sue  outfitted  the 
kitchen  with  clean-lined  contempo- 
rary cabinets.  They  merge  seamlessly 
with  the  white  walls  and  ceilings,  set- 
ting off  her  artwork,  furniture,  and 
collectibles.  An  oak  table  she  found  in 
England  takes  center  stage  in  the  din- 
ing room  under  a  glass  store  fixture. 
An  elegantly  simple  glass-front  cabi- 
net holds  court  in  the  living  room. 
Originally  a  display  cabinet  in  a  shop, 
it  now  showcases  Sue's  tramp  art. 


3.  TWO  SETS  OF 
FRENCH  DOORS  bring 
the  garden  right  into 
the  dining  room. 

4.  THE  KITCHEN  wraps 
around  an  island 
cooking  center.  White 
laminate  sheathes  the 
cupboards  and 
countertops. 
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Sue's  artistry  includes  the  Rutile-blue  glaze 
pottery  she  produces  in  her  studio. 


Soon  after  she  moved  in,  Sue  con- 
verted one  of  the  original  bedrooms  to 
a  painting  studio/office,  and  six  years 
ago  she  added  a  garage-size  potting 
studio  behind  the  carport.  The  potting 
studio  contains  a  gas-fired  kiln,  an 
electric  kiln,  and  a  potting  wheel,  plus 
shelving  for  supplies  and  projects. 

otting  has  become  Sue's  fa- 
vorite pastime.  She  special- 
izes in  functional  pieces — plates, 
pitchers,  and  bowls — which  she  sells 
at  local  crafts  shows.  "The  potting 
studio  is  definitely  my  favorite  room 
in  the  house,"  she  says,  "because  I 
love  what  I  do  in  there."  93 


ARTIST  AT  WORK" 
Sue  balances  her 
outies  as  art 
teacher  with 
hands-on  projects  1 
in  her  painting 
and  potting 
studios.  The 
painting  studio 
doubles  as  an 
office  for  grading 
homework. 


for  Buying  Information,* 
see  page  148 
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Rondos 

When  l(bu  Have  a  Big  Craving 
For  A  Little  Ice  Cream. 

Each  bite-sized  Rondos®  is  a  delicious  so  they're  fun  and  easy  to  eat.  And 

treat  made  with  only  the  finest  real  Dove®  Rondos  come  in  six  mouth-watering 

chocolate  and  the  creamiest  ice  cream.  flavors  that  are  generously  drenched  in 

They're  individually  wrapped,     ^^  L/OVC  «#  dark  or  milk  chocolate. 


French  Vanilla*  Cookies  &  Cream 


)  Oove  International  1991 


♦  M    A    D    E    •    W    I    T    H    • 

REAL  CHOCOLATE 
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IntroducingTraffic    I 

ControlAWhole  New 

Kind 


Specifically  Designed 
To  E3eVM\i_ked  On. 


NEW! 


The  new  Traffic  Control 
Fiber  System' M  from  Wear- 
Dated®  Carpet. 

It's  expressly  engi- 
neered to  fight  matting 
Those  ugly  traffic  patterns 
that  slowly  turn  new  carpets 
from  a  source  of  pride  into  a 
source  of  embarrassment. 

To  resist  matting,  we  had  to 
virtually  reinvent  the  carpet.  NXfe 
created  a  unique  dual 
fiber  system  that  takes  "n" kind  °laTW.  Tratiic  Co"tro1 


Which  is  what  makes 
Traffic  Control  so  well 
suited  for  high-traffic, 
high-use  areas  like  your 
family  room,  living  room 
children's  rooms,  hallways 
dining  area  and  everywhere 
else  you  want  great  mileage 
from  your  carpet. 

And  since  it  has  the  same 
ability  to  resist  stains  that's  made 

Don't  just  get  a  new  carpet.  Get  a  whole       Wear-Dated  Carpet  famOUS, 

it  gives  you 


our  tough  nylon  fibers  and  interweaves   everything  you  ever 

wanted  in  a  carpet. 
Plus  more. 

So  don't  settle  for 
just  any  carpet. Get 
new  Wear-Dated 
Carpet  with  theTraffic 


them  with  acrylic  fibers  to  build  in 

Traditional  Construction 


Traffic  Control 

Si  -  iM 


8  ~1  'i 


a 


vs 


The  revolutionary  Traffic  Control  Fiber  System  is  designed  to  bounce 
back  when  you  walk  on  it,  not  get  beaten  down. 

added  resilience.  So  it's  as  soft  as  tra- 
ditional constructions  but  is  designed 
to  stand  up  to  all  the  things  you  do  in 
normal,  everyday  living. 


Control  Fiber  System. 
It's  so  advanced,  it's 
even  designed  to  be 
walked  on.  And  on 
and  on  and  on.  So  go 
ahead,  walk  all  over  us. 


We  ar  -  Dated 
Assurance 


WEAR-DATED' 
CARPET 

Carpet  bearing  the  Wear- 
Dated  logo  assures  you  of 
the  highest  quality  materials 
and  technology  available. 
Every  Wear-Dated  Carpet 
style  goes  through  real- 
world  performance  testing, 
just  to  be  sure  your  new 
carpet's  beauty  will  last 


® War-Data!  is  a  rtghlmi  Itaimark  o\  AImmiiIo  Company  " Traffic  Control  Fibrr  Syslan  is  ,1  IraJmark  o\  Alonsmito  Company 
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Lees'  Touch  of  Elegance; 


Designed  "To  Fight  Matting 
i\nd  Look  Better  Longer. 


touch  of  Elegance™  is  one  of  Lees'  new  high 
ality  PermaSet™Carpets  that  look  better  longer 
jause  they're  warranted  against  matting  and 
shing  for  five  years,  warranted  to  withstand  wear 
10  years  and  have  a  five-year  stain  resistance 
rranty.  They  fight  soiling,  too. 
Soft,  sensuous  and  luxurious,  Touch  of  Elegance 
ie  first  beautiful  carpet  tough  enough  for  any 
<m  of  your  home. 

four  family  will  long  enjoy  the  loveliness,  comfort 
J  warmth  that  make  this  Wear-Datedf  Traffic 
ntrol  Fiber  System™  carpet  equally  at  home  in 
jr  bedroom,  dining  room,  living  room  and  den. 


Styled  to  coordinate  with  other  home  furnishings, 
the  carpet's  broad  range  of  colors  helps  you  quickly 
find  just  the  right  one.  And  you  can  boldly  personal- 
ize your  choice  by  using  our  custom  program  to 
match  any  color  you  bring  us. 

See  the  luxury  and  lasting  beauty  of  Touch  of 
Elegance,  and  Lees  other  PermaSet  Carpets  that 
look  better  longer,  by  calling  1-800-LEES-4-YOU 
today  for  the  name  of  your  nearest  Lees  dealer. 

LEES  PemiaSet  Camels 


Look  Batter  Longer 


TM 


Made  Belter  by 
Burlington 


gton  Industries       WDC-1-101 


"Touch  of  Elegance  and  ™  PermaSet  are  trademarks  of  Burlington  Industries,  Inc. 


EDUCATION 


BY  CANDACE  P L 0 T S K E R - H E R M A N 


WHEN 
Should 


FLUNK 
r  child 


Km  ight-year-old  Tommy  struggled  with  sentence  struc- 
ture and  muddled  through  math.  But  the  suggestion  that  he 
repeat  third  grade  surprised  his  parents.  "Spare  him  the 
frustration  of  failing,"  urged  his  grade-school  teacher.  "The 
extra  year  will  give  him  the  skills  he  needs  for  success." 

Retention  doesn't  just  happen  to  other  kids.  Each  year, 
two  million  children — from  cities,  suburbs,  and  farms — 
repeat  a  grade,  says  the  Center  for  Policy  Research  in  Edu- 
cation. Here's  what  you  need  to  know  before  you  face  the 
retention  decision,  and  what  to  do  after  the  question  arises. 

Why  so  many?  The  practice  of  holding  children  back 
soared  following  the  1970s  return  to  basics  (reading,  writ- 
ing, and  arithmetic)  and  the  1980s 
quest  for  higher  education  standards. 
"For  educators  trying  to  calm  public 
concern  about  low  education  stan- 
dards," explains  Tom  Schultz,  a  se- 
nior associate  at  the  National 
Association  of  State  Boards  of  Educa- 
tion, "retaining  rather  than  promoting 
a  child  sends  the  message  that  stan- 
dards are  being  upheld." 

Unfortunately,  says  Schultz,  the 
practice  is  not  a  positive  experience 
for  most  students.  Researchers  have 
found  that  retention  causes  social 
problems  and  emotional  trauma  and 
increases  the  odds  that  a  child  will 
eventually  land  in  a  learning-disability 
class  or  will  drop  out. 

Furthermore,  more  than  60  con- 
trolled studies  cast  doubt  on  the  effec- 
tiveness of  retention,  says  Lorrie 
Shepard,  Ph.D.,  a  University  of  Colo- 
rado professor  and  editor  of  Flunking 
Grades  (Falmer  Press,  1989,  $25).  The 


Free-lance  writer  Candace  Plotsker- 
Herman  conducts  communication 
seminars  in  New  York. 


WHAT  CAN  PARENTS  DO? 

Most  experts  believe  that  reten- 
tion should  be  a  last  resort.  Before 
agreeing  to  holding  your  child 
back,  ask  these  questions: 

*  What  are  other  local  schools  do- 
ing? The  answer  may  give  you  al- 
ternatives to  discuss  with  your 
child's  school. 

•  What  are  the  school's  reasons?  Is 
your  child  behind  in  one  area  or 
several?  Does  he  or  she  have  a  be- 
havior problem?  Find  out  how  the 
retention  decision  was  reached. 

•  What's  the  real  problem?  The  cul- 
prit may  be  an  easily  corrected  vi- 
sion or  hearing  deficiency,  or  a 
serious  learning  disability.  Either 
way,  retention  won't  make  the 
problem  go  away. 

*  Are  there  alternatives?  Once  you 
define  the  problem,  you  may  find 
effective,  less  dramatic,  solutions. 
Experts  suggest  you  exhaust  all  of 
the  alternatives  before  relying  on 
retention,  especially  for  older  kids. 


studies  compared  retained  kids  to  other  children  of  the  sanf 
age,  gender,  academic  skills,  and  socioeconomic  status  n 
were  promoted.  The  findings:  Promoted  children  scon 
higher  than  retained  kids  on  measures  of  academic  achieve 
ment,  personal  adjustment,  and  attitudes  toward  school,  I 

Harmful  or  helpful?  Experts  say  retained 
kids  know  they  have  failed.  This  stigma, 
warns  Dr.  Sue  Bredekamp  of  the  National 
Association  for  the  Education  of  Young 
Children,  has  a  long-lasting  effect  on  a 
child's  self-image.  "Retained  children,"  she 
says,  "often  make  statements  such  as,  'I'm 
in  sixth  grade,  but  I 
would  have  been  in  sev- 
enth if . . . . '  " 

Even  more  revealing, 
a  1980  study  by  Kaoru  Yamamofl 
and  Deborah  Byrnes  at  Utah  Stafi 
University  notes  that  kids  rated  retenj 
tion  as  the  most  stressful  life  evem 
after  blindness  and  a  parent's  death.  •) 
Retention  isn't  universally  cowj 
demned,  however.  Some  classroom 
teachers  refute  the  "thumbs-downV 
research  with  glowing  anecdote', 
about  children  who've  gained  skillj 
and  self-esteem  through  retentioDi 
School  psychologist  June  Gilmore,  co 
author  of  The  Rape  of  Childhood:  H 
Time  To  Be  A  Kid  (J&J  Publishing; 
1990,  $12.95),  claims  retention  "proJ 
vides  immature  or  developmental!;' 
young  children,  who  probably  entere 
school  too  early,  with  a  gift  of  time." 


WHAT  ABOUT  YOUR  CHILD? 

If  a  school  wants  to  hold  back  you 

child,  what  should  you  do?  Retentio: 

may  be  one  area  where  parents  mus 

continued  on  page  3 
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The  Rule. 


If  It  Tastes  Good,  It's  Probably 

Bad  For  you. 


fRODUCING  HOSTESS  97%  FAT-FREE  BREAKFASTS. 


h,  sweet,  apple  streusel 
I  Blueberry  muffins  bursting 
al  blueberries.  Moist,  deli- 
nnamon  crumb  coffee  cakes, 
s/re  97%  fat  free,  have  fewer 
;,  and  no  cholesterol. 


Hostess 


'Ot Just  Good.  They're  Exceptional. 

Uinenial  Baking  Company 


MANUFACTURERS  COUPON 


EXPIRATION  DATE  7/31/91 


504 


CA/h  r^ff  HOSTESS  97% 
jU^r  \JH  FAT-FREE  BREAKFASTS. 


50S  OFF  1  MULTIPACK  OR  3  SNACK  PACKS 
CONSUMER  Limii  one  coupon  pei  purchase  ol  pioducl  specilied.  Any  olhei  use  consiiluies  fraud  Void 
il  copied,  transferred,  prohibited,  taxed  or  restricted  Consumer  pays  sales  tax.  DEALER  OR  AUTHO- 
RIZED CLEARING  HOUSE  You  will  be  reimbursed  tor  lace 
value  plus  81  handling  it  received  on  sate  ol  product  indicated  C6 16 

Invoices  showing  purchases  sullicient  to  cover  coupons 
submitted  must  be  presented  upon  request  For 
reimbursement  mail  to  Continental  Baking 
Company,  P.O.  Box  19009,  Nogales,  AZ 
85662  Failuretocomplywilhlheselerms, 
the  submission  by  an  unauthorized  parly. 
or  submission  ol  void  coupons  may.  at  Conti- 
nental Baking  Company's  option,  void  all  coupons  sub- 
mitted tor  redemption.  Good  only  in  U.S.  A ,  A  P  O.'s.  and  F  P  0  's  Cash  redemption  value  1  /20C 
©1991.  Continental  Baking  Company  Punted  in  USA 
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HMMMKS 


"What  will  buyers 
think  of  our  house?'' 


"How  does  our  home  compare  to 
others  on  the  market?" 


"Should  we  repaint  the  living  room?" 
"What  color?" 


"What  can  we  do  to  make  buyers 
like  our  house?" 


"Do  you  think  anyone  u 
in  the  closets  ?" 


'What  rooms  really  need  the 
most  attention?" 


GOAHEAD 


When  it's  time  to  sell 
your  home,  you're  bound 
to  have  questions  like 
"What  will  buyers  think 
of  our  home?" 

We  know.  Because  we 
asked  our  agents  around 
the  country  what  buyers 
are  really  looking  for.  And 
we  used  that  knowledge  to 


develop  the  Better  Homes 
and  Gardens®  Home 
Merchandising  System™ 

It's  a  unique  system  that 
combines  our  real  estate 
marketing  expertise  with 
Better  Homes  and  Gardens 
vast  knowledge  of  the 
home  to  show  you  how  to 
enhance  your  home  from 


sot- 


a  buyers  perspective.  and  Gardens  mej| 

Then,  to  reach  buyers     firm  or  1-800-2? 

and  to  help  sell  your  home  f"" 

quickly,  easily  and  at  the 

best  possible  price,  we'll 

use  our  proven  Home 

Marketing  System™ 
Any  questions?  Call 

your  local  Better  Homes 


#*  Better 
PWIIHon 


K0B0DY  KNOWS  HOMES  BETTER. 


iBl  Each  firm  independently  owned  and  operated.  Availability  of  services  may  vary.  ©Copyright  1990  Meredith  Corporation. 


!  locks  and  the  Three  Bears 
ilor  on  fine  china 
mailer  than  actual 
■  of  8V2  inches 


The  Classic  Goldilocks  discovered  .  .  . 
a  Bradford  Exchange  recommendation 


Dken  chair.  Stolen  porridge. 
?led  bedclothes.  The  flabber- 
d  Bear  family  has  followed  a 
)f  mayhem  upstairs,  and  dis- 
ed  their  flaxen-haired  culprit. 
8  moment  of  truth  is  at  hand, 
cott  Gustafson's  "Goldilocks 
he  Three  Bears"  is  more  than 
isic  re-creation  of  the  beloved 
tale,  it  is  an  outstanding  mar- 
pportunity  as  well, 
ce  exceptional  collector's  plates 
increased  dramatically  in 
—  as  much  as  1,000%  -  anyone 
ing  to  obtain  this  plate  at  its 
0  issue  price  is  urged  to  act  as 
;ly  as  possible.  Send  no  money 
You  will  be  billed  when  your 
is  shipped. 
it  use  the  order  form  at  right. 


r 


Order  Form  for  "Goldilocks  and  the  Three  Bears' 

The  Bradford  Exchange 
Trading  Floor 
9345  Milwaukee  Avenue 
Chicago,  IL  60648 

Please  enter  my  order  for  "Goldilocks  and  the  Three  Bears."  I  understand  that  I  need 
SEND  NO  MONEY  NOW.  I  will  be  billed  $24.90*  when  my  plate  is  shipped.  Limit: 
one  plate  per  customer. 


Please  respond  by:    June  30,  1991 


Signature 
Mr.  Mrs.  Ms. 


Date 


L 


^L 


(Circle  One) 


Name  (Please  Print) 


Telephone 


Address 


City  State  Zip 

*Plus  a  total  of  $3.19  postage  and  handling,  and  sales  tax  where  applicable. 

7301-E81201 


Why  "Goldilocks  and  the  Three  Bears"  could  rise  dramatically  in  value 


Fact. 

"Mary,  Mary,"  the  1979  first  issue  in 
Reco  McClelland's  Mother  Goose 
series,  now  trades  for  $130.00  -  an 
appreciation  to  578%  of  its  issue  price 
of  $22.50* 


Fact. 

Other  recent  fairy  tale-theme  plates 
have  also  made  big  gains,  including 
Vinogradoff  s  1988  "Ruslan  and  Lud- 
milla,"  now  at  167%  of  issue  price,  and 
1988's  "Louhi  Hears  Vainamoinen 
Weep,"  now  at  159%  of  issue. 


Fact. 

"Goldilocks  and  the  Three  Bears,' 
new  issue  from  Knowles  Chii 
depicting  a  memorable  moment  ir  'E 
beloved  fairy  tale,  is  available  tod, 
at  the  issue  price  of  just  $24. 9( 


Although  "Goldilocks  and  the  Three 
Bears"  is  a  work  of  fine  art,  it  differs 
from  other  art  objects  in  one  critical  re- 
spect: as  a  limited-edition  fine-art 
plate,  it  can  be  bought,  sold,  and 
traded  on  a  clearly  defined  market 
years  after  the  edition  closes  at  issue 
price.  In  fact,  collector's  plates  are  rec- 
ognized by  many  as  the  most  actively 
traded  art  form  in  the  world  today. 

What  gives  "Goldilocks  and  the 
Three  Bears"  its  potential  for  appreci- 
ation? It  will  be  issued  in  an  edition 
strictly  limited  to  a  maximum  of  150 
firing  days,  after  which  no  more  can  ever 
be  made.  That  means  once  the  edition 
closes,  collectors  who  want  a  plate 
must  pay  what  others  ask  for  it  on  the 
secondary  (open)  market,  where  price 
is  determined  solely  by  supply  and 
demand.  If  demand  outstrips  supply, 
the  asking  price  for  "Goldilocks  and 
the  Three  Bears"  could  go  up 
dramatically. 

Of  course,  like  any  marketplace 
subject  to  the  laws  of  supply  and 
demand,  the  plate  market  is  constantly 
changing.  Not  every  plate  goes  up  in 
value;  some  go  down.  But  market 


indicators  point  to  success  for  "Gold- 
ilocks and  the  Three  Bears." 

"Goldilocks  and  the  Three  Bears" 
is  produced  in  fine  china  under  the 
hallmark  of  the  Edwin  M.  Knowles 
China  Company  in  affiliation  with 
the  Bradford  Exchange.  The 
Knowles  seal  appears  on  the  back  of 
each  plate,  and  is  the  collector's 
assurance  that  "Goldilocks  and  the 


Three  Bears"  is  produced  in  accc  \ 
dance  with  the  highest  standards 
quality. 

To  order  "Goldilocks  and  the  Thr 
Bears"  at  $24.90  -  backed  by  the  3* 5 
day  Bradford  guarantee  -  send  tl 
coupon  below  or  write  to:  The  Bra 
ford  Exchange,  9345  Milwaukee^  I 
enue,  Chicago,  Illinois  60648.  B 
don't  delay.  Demand  is  expected  ( 
make  this  plate  hard  to  come  by.  Tl  I 
perfect  time  to  get  "Goldilocks  ai  j 
the  Three  Bears"  is  now,  while  it's  s 
available  at  the  $24.90  issue  pric 
There's  no  telling  what  the  price  m  : 
be  once  it  goes  on  the  seconda 
market. 


Your  Unconditional 
365-Day  Guarantee 

Within  one  full  year  after  you  receive  youi 
plate,  you  may  resell  it  to  us  if  for  any  reasor 
you  are  not  completely  satisfied .  We  will  issut  i 
you  a  refund  check  (or  credit  your  account  i  t 
you  paid  by  credit  card)  for  everything  yoi  v-j 
have  paid,  including  postage. 


*As  cited  in  the  Bradford  Exchange  Market  Report,  \fal.  1 
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BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL     PERMIT  NO.  73554     CHICAGO,  ILLINOIS 


NO  POSTAGE 

NECESSARY 

IF  MAILED 

IN  THE 

UNITED  STATES 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

The  Bradford  Exchange 

Trading  Floor 

9345  Milwaukee  Avenue 

Chicago,  Illinois  60648-9960 


I.  II.  .11...  .11.  ..I.  .11.  .1.1. 1, .1.1. ..II. .11 1. II 


Each  plate  in  the  edition  of  "Go 
locks  and  the  Three  Bears"  will 
hand  numbered  and  accompart 
by  a  Certificate  of  Authenticity. 


>  1990  BGE       FT 
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IEN  KIDS  FLUNK 

tinuedfrom  page  26 

cate  the  educators.  Share  your  re- 

:ch  with  the  teacher  and  principal, 
your   school    know   that   some 

ool  districts,  such  as  Dade  County 
>  rida's,  draw  up  individualized  "re- 
gion prevention"  plans  as  early  as 
|  first  report  card  of  the  term. 

iere  are  some  other  ideas  to  help 
ill  manage  the  retention  decision: 
Examine  the  school's  reasoning. 
j/our  child  behind  in  one  area,  or 

Isral?  Is  there  a  behavior  problem? 
>me  very  bright  kids  are  held  back 
disciplinary  problems,"  says  Dr. 
ry  Newton,  director  of  health  ser- 
ies for  the  San  Antonio  (Texas)  In- 
pendent  School  District.  "They  are 
ed,  or  have  learning  problems  that 
istrate  them — so  they  act  out  to  get 
ention."  Also,  be  sure  that  such 
■iracter  traits  as  shyness  or  immatu- 
/  aren't  misinterpreted. 
What's  really  the  problem?  Be- 
Uor  and  learning  difficulties  often 
guise  other  problems,  according  to 
.  Newton.  The  culprit  may  be  an 
iily  corrected  vision  or  hearing  def  i- 
jncy.  On  the  other  hand,  Newton 
iitions  that  a  true  learning  disability 
iist  be  addressed.  Retention  will 
\itr  make  it  disappear. 
Suggest  alternatives.  Try  sug- 
sting  that  the  school  consider  other 
ategies  first.  Small  in-class  groups, 
•  example,  enable  the  teacher  to  pay 
>ser  attention  to  each  child.  Other 
ernatives:  special  classes  made  up  of 
idents  from  different  age  groups; 
2cial  tutoring  by  teachers,  peers,  or 
ier  students;  and  summer  school. 
Lobby  the  school.  Nancy  Berla,  at 
2  National  Committee  for  Citizens 
Education,  says  parents  do  not  have 
y  legal  rights  regarding  retention.  If 
2  teacher  and  principal  cannot  be 
rsuaded,  she  says,  try  the  superin- 
ldent.  For  further  guidance,  call  the 
mmittee's  hot  line  at  800/638-9675. 
For  a  free  copy  of  the  National  As- 
ciation  of  School  Psychologists  bro- 
ure,  "Should  My  Child  Repeat  a 
rade?"  and  the  NASP  Student 
rade  Retention  Position  Statement, 
ite  to:  The  National  Association  of 
hool  Psychologists,  8455  Colesville 
jad,  Suite  1000,  Dept.  BHG,  Silver 
ring,  MD  20910.  rS 
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GarageDoor  Opener 
HaveAVfeakLink? 


-  /  There's  a  place  for 

/chains.  And  a  place  for 

/  solid  steel.  At  Genie,  we  be- 

/  lieve  the  only  chains  in  your 

/  garage  should  be  on  a  bicycle. 

^/   For  strength,  safety,  security  and 

reliability  your  garage  door  opener 

should  be  screw  drive.  Ten  feet  of  solid 

steel  that's  so  strong,  so  safe,  so  reliable 

we  can  offer  the  Pro-Tech™  ten-year 

warranty. 

A  chain  drive  opener  has  hundreds  of 
links  to  break.  Genie  Screw  Drive  is 
made  the  one  way  that's  most  reliable. 
The  choice  is  yours.  We've  made  it  easy. 
For  the  name  of  a  nearby  Genie  dealer, 
call  1-800-OK-GENIE. 
In  Canada,  call 
1-800-363-0955. 


Genie's  dedication  to  quality 
and  reliability  can  be  found  in 
every  product  we  make.  Like 
wet/dry  Genie®  Shop 
Vacuums  and  Power 
Blowers,  Genie®         A    ^ 
Gate  Openers, 
the  Genie®  Beast™ 
Garage  Trash 
Compactor,  and 
Alliance®  TV 
Antenna        / 
Rotators.     / . 


Built  ForAIifetime? 
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Teixas 
Instruments 


L J 1 


America's  Teachers  Need 
Americas  Parents. 

it  is  a  sentiment  echoed  by  the  national  pta 
and  by  caring  parents  everywhere:  be  inter- 
ested in  your  child's  school  day.  check  your 
child's  homework.  care  about  your  child's 
progress.  it  also  reflects  the  commitment  of 
Texas  Instruments. 

Our  tools  for  learning  are  based  upon 
proven  learning  principles,  they  are  designed 
with  the  involvement  of  america's  foremost 
educators  and  the  input  of  literally  hun- 
dreds of  teachers. 

each  tool  on  ti's  learning  path™  addresses 
a  specific  phase  of  learning  that  can  begin  as 
early  as  infancy.  each  is  an  engaging  way  for 
parents  to  help  children  master  the  basics 
at  home,  so  they  can  do  even  better  in  school. 

our  classroom  calculators,  preeminent 
tools  for  learning  math,  support  the  curricu- 
lum guidelines  of  the  national  council  of 
teachers  of  mathematics.  and  in  a  pilot  study, 
they  have  helped  raise  math  scores  among 
children  who  don't  even  like  math. 

the  tools  on  ti's  learning  path.  they're  also 
the  tools  that  parents  have  been  waiting  for. 


TOOLS    FOR    LEARNING    FROM 

Texas  Instruments 


because  our  newest  generation 
must  be  our  smartest  generation. 


Ir  you  want  to  give  up  rat  and  cholesterol, 
but  reruse  to  give  up  taste. 


lake  Hearts 


The  good-ior-you  dressings 

that  taste  great. 
From  Hidden  \4Hey  Ranchf 


GOOD  FOOD/GOOD  HEALTH 

YOUR  FAMILY  NUTRITION  GUIDE 


ouble   chocolate   crunch! 
•awberry  sherbet!  Sugar-free  vanil- 

How  can  you  decide?  Picking  a 
x>p  or  pint  of  ice  cream  or  other 
izen  dessert  is  tougher  today  than 
:r  before  (even  if  you're  a  diehard 
ocoholic).  You're  faced  with  de- 
ling between  your  favorite  flavor 

the  latest  low-fat  sensation,  and 
mdering  the  whole  time  whether 
u  really  can  have  good  taste  and 
od  nutrition. 

Well  yes,  you  can  have  it  all. 
ch-tasting  deluxe  ice  cream  can  be 
vonderful  indulgence  on  occasion, 
it  today's  low-fat  options  can  also 
tisfy  your  craving  for  something 
Id  and  creamy,  even  though  they 
not,  by  legal  definition,  ice 
earn. 

I0ZEN  DAIRY  DESSERTS 

lee  cream:  By  law,  products  that 
i  labeled  as  ice  cream  must  con- 
in  at  least  10  percent  milk  fat.  Pre- 
lum ice  creams  usually  have  a 
gher  fat  content,  around  16  per- 
nt.  Ingredients  can  include  cream, 
ilk,  sweeteners,  flavorings,  stabiliz- 
s,  and  emulsifiers  that  keep  every- 
ing  blended.  Ice  cream's  smooth 
id  silky  goodness  is  the  standard  by 
hich  all  other  frozen  desserts  are 
easured. 

Ice  milk:  Lower  in  fat  than  ice 
earn,  ice  milk  contains  2  to  7  per- 
:nt  milk  fat.  These  products  are 
ade  with  low-fat  or  whole  milk  in- 
ead  of  higher-fat  cream.  But,  don't 
ink  less  fat  means  less  taste.  Ice 
ilk  closely  resembles  ice  cream  in 
ivor  and  texture,  although  it  may 
)t  be  quite  as  rich  tasting.  Many  ice 
ilks  boost  flavor  with  sugar,  so 
ay  taste  sweeter  than  ice  cream. 


To  convey  a  more  flavorful  image, 
manufacturers  have  submitted  a 
proposal  to  the  Food  and  Drug  Ad- 
ministration (FDA)  to  allow  them  to 
use  the  term  reduced-fat  ice  cream 
instead  of  ice  milk. 

Frozen  yogurt:  The  soda  foun- 
tain darling  of  the  '90s  can  be  many 
things.  No  federal  standards  exist  for 
frozen  yogurt,  so  there  are  as  many 
different  forms  as  there  are  manu- 
facturers. In  other  words,  frozen  yo- 
gurt is  not  simply  regular  yogurt 
that's  put  in  a  freezer. 

Without  standards,  products  la- 
beled as  frozen  yogurt  can  vary 
greatly  in  fat  content  and  in  the 
number  and  kind  of  ingredients  used 
in  making  them.  Most  frozen  yo- 
gurts are  made  from  the  same  ingre- 
dients as  ice  milk,  with  the  exception 
that  they  may  also  contain  yogurt 
cultures. 

Because  their  formulas  often 
match  quite  closely,  frozen  yogurt 
and  ice  milk  can  be  very  similar  in 
nutritional  value,  but  you  should 
still  pay  close  attention  to  nutrition 
labels  on  frozen  yogurts.  Check  the 
fat  content  to  see  that  it's  within 
your  range.  And  if  you  want  real 
yogurt  cultures,  see  that  they're  list- 
ed in  the  ingredient  list. 

Sherbet:  By  law,  these  fruit-fla- 
vored confections  must  contain  be- 
tween 1  and  2  percent  milk  fat  by 
weight.  In  addition  to  using  some  of 
the  same  ingredients  that  make  up 
ice  cream  or  milk,  sherbets  also  have 
varying  amounts  of  water  and  fruits, 
fruit  juices,  or  fruit  flavors.  To  offset 
the  tanginess  of  fruit  juices,  sherbets 
often  have  more  sugar  than  other 
frozen  dairy  desserts. 

continued  on  page  36 
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FROZEN  DESSERTS 

continued  from  page  35 

Frozen  lowfat  dairy  dessert:  Be- 
cause these  products  have  less  than  2 
percent  milk  fat,  they  cannot  current- 
ly be  labeled  as  ice  milk  or  ice  cream. 
However,  if  the  same  FDA  proposal 
that  would  rename  ice  milk  meets  ap- 
proval, lowfat  dairy  desserts  would  be 
called  lowfat  or  nonfat  ice  cream.  Even 
though  these  desserts  have  very  little 
milk  fat,  they  qualify  as  dairy  prod- 
ucts because  they  contain  various  non- 
fat milk  solids. 

Some  lowfat  dairy  desserts  simulate 
the  consistency,  texture,  and  flavor  of 
ice  cream  without  having  to  rely  on 
milk  fat.  You  may  have  seen  some  of 
these  products  in  your  supermarket 
freezer  case. 

For  example,  Simple  Pleasures  re- 
lies on  Simplesse,  a  newly  approved 
fat  substitute  that  is  made  from  egg 
white  and  protein.  Another  product, 
Sealtest  Free,  replaces  butterfat  with  a 
cellulose  gel,  a  natural  food  additive 
(carbohydrate)  of  vegetable  origin. 
Sweet  'n'  Low  frozen  dairy  dessert 
and  American  Glace  get  their  creami- 
ness  from  a  cornstarch  derivative  and 
nonfat  milk  solids.  Skinny  Dip  com- 
bines fructose,  whey,  cellulose,  and 
guar  gum  (an  Indian  bean)  for  a 
creamy  texture.  These  desserts  closely 
resemble  the  real  thing,  but  their  lack 
of  fat  means  that  they  may  melt  faster 
in  your  mouth  than  regular  ice  cream 
and  may  freeze  harder,  making  them 
more  difficult  to  scoop. 

FROZEN  NONDAIRY  DESSERTS 

Products  in  this  category  contain 
no  milk  solids  or  milk  fat,  which 
means  they  have  no  calcium  or  lactose 
(milk  sugar).  Because  they  are  lactose- 
free,  these  nondairy  desserts  can  be  a 
good  alternative  for  people  who  suffer 
from  lactose  intolerance.  However, 
even  though  they  don't  contain  milk 
fat,  frozen  nondairy  confections  can 
contain  other  animal  fats,  which  may 
boost  their  cholesterol  and  calorie 
content. 

Sorbet:  Fruits  or  fruit  juices,  sugar, 
and  water  make  this  a  tangy  refresher. 
Sorbet  is  made  without  eggs  or  dairy 
products,  so  it  is  free  of  both  fat  and 
cholesterol.  The  frozen  juices  make  it 
taste  icier  than  ice  cream. 


SCOOP-BY-SCOOP  COMPARISON 

These  figures  represent  the  nutrients  available  in  a  V2-cup  serving  of  vanilla- 
flavored  dessert,  unless  otherwise  noted.  The  percentage  of  fat  in  the  chart  is  the 
percentage  of  calories  coming  from  fat,  not  the  percentage  of  fat  by  weight  (afigui 
manufacturers  often  use  on  their  packaging).  When  you're  comparing  nutrition 
labels  on  frozen  desserts,  double-check  the  serving  size.  Manufacturers  may  base 
their  information  on  3-  or  4-ounce  servings,  so  you  should  be  sure  you  're  comparin 
similar  quantities. 


DESSERT 


Ice  cream 

Premium 

Regular 
Ice  milk 

Hard  pack 

Soft  serve 
Sherbet 

All  flavors 
Frozen  yogurt 

Hard,  regular 

Hard,  nonfat 

Soft,  regular 

Soft,  nonfat 

Soft,  sugar  free 
Frozen  nonfat 
dairy  dessert 

Regular 

Sugar  free 

Simple  Pleasures 
Mellorine 
Sorbet 

All  flavors 
Frozen  tofu  dessert 

Hard 

Soft 

Light 


CAL. 

FAT 

SAT 

% 

(g) 

FAT 

(g) 

FAT 

260 

17 

10 

59 

135 

7 

4 

47 

92 

3 

2 

29 

112 

2 

2 

16 

127 

2 

1 

14 

110 

2 

1 

16 

80 

0 

0 

0 

120 

3 

2 

23 

110 

0 

0 

0 

80 

0 

0 

0 

90 

0 

0 

0 

67 

0 

0 

0 

120 

0 

0 

0 

130 

6 

1 

29 

114 

0 

0 

0 

200 

11 

2 

50 

158 

8 

2 

46 

90 

1 

0 

0 

Frozen  tofu  dessert:  The  smooth 
texture  of  this  frozen  dessert  comes 
from  tofu  (bean  curd).  Read  the  pack- 
age nutrition  label  to  check  the  fat 
content  because,  although  tofu  con- 
tains no  saturated  fat,  it  can  be  high  in 
unsaturated  fat  and  calories.  Frozen 
lowfat  tofu  dessert  has  less  fat  and  few- 
er calories  than  regular  frozen  tofu.  It 
relies  on  cellulose  gum,  guar  seed 
gum,  and  carob  bean  gum  for  its 
creamy  consistency. 

Mellorine:  Unsaturated  and/or 
saturated  fats  replace  milk  fat  in  this 
nondairy  dessert.  Mellorine  is  not  cur- 
rently defined  by  federal  standards,  al- 
though a  proposed  standard  suggests 
that  it  should  have  about  5  percent  fat 
and  2  percent  protein  by  weight.  It 
can  taste  fatty  and  may  have  a  gummy 
texture.  O 


CHOL. 

(9) 


125 
30 


7 
0 
13 
0 
0 


0 

0 

15 

0 


CALCIUf 
(mg) 


100 
88 

88 
137 

44 

120 

130 

150 

80 

80 


130 

130 

150 

40 


STORING  FROZEN  DESSERTS 

No  matter  which  kind  of  frozer 
dessert  you  decide  to  buy,  plan  to 
eat  it  in  small  portions  over  sever 
days,  rather  than  in  one  sitting. 
That  means  storing  it  properly  so 
your  dessert  tastes  rich  and  crear 
every  time. 

For  the  best  quality,  keep  froze 
desserts  in  tightly  sealed  contair 
ers.  Store  them  for  no  longer  thar 
a  week  in  your  refrigerator  free* 
(below  32°)  or  no  more  than  a 
month  in  your  free-standing  freez 
(below  0°). 

For  easier  scooping,  place  firml) 
frozen  desserts  in  the  refrigerate 
to  soften  before  serving.  Allow 
about  1 0  minutes  softening  time 
a  pint  and  about  20  minutes  for  a 
half-gallon. 
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6ET  SERIOUS 
IBOUT  FAT  AND  CHOLESTEROL 

HAVE  A  BROWNIE. 


Sounds  crazy, 
but  you  can  watch  what  you  eat  and  still  snack 
with  New  Lovin'  Lites™  Brownies.  %  less  fat.  Cholesterol-free.  With  the  taste 
that's  all  Pillsbury.  Lovin'  Lites™  Cakes,  Frostings,  arid  Muffins  too. 


Mixes  and  Frostings 


HEALTH 


BY  ANN  MEYER 


:ai  3>al    unnel  pain 

b>e  at  ri 
re's  help. 


Surprise!  You  may 


Inez  Snowden  goes  to  bed 


wearing  bowlers' 
wrist  sup- 
ports, but 
it's  not  be- 
cause she's  a  bowler. 
Needlepoint  is  her  bag. 

But  by  keeping  her  hands 
straight  as  she  sleeps,  the 
wrist  supports  prevent  her 
carpal  tunnel  syndrome 
from  flaring  up.  The  syn- 
drome, which  can  perma- 
nently numb  the  hands, 
occurs  when  wrist  tendons 
swell  from  overuse. 

Snowden's  prob- 
lem arose 
after  de- 
cades of  do- 
ing needlepoint  for 
three-plus  hours  a  day,  plus 
typing  in  an  office.  Gradual- 
ly, her  hands  started  tin- 
gling,   then    falling    asleep 
until    eventually    she    felt 
"shooting  pains"  when  she 
tried  to  sew  or  write.   "I 
could  barely  hold  a  needle  or  a  pencil 
for  five  minutes  before  my  hand  would 
go  dead,"  says  Snowden,  a  retiree  from 
Sitka,  Alaska.  Surgery  helped  immense- 
ly, and  she's  back  to  daily  needlework. 
But  she  still  wears  the  wrist  supports  to 
keep  her  wrists  straight  when  she  sleeps. 

Wrists  at  risk.  Snowden  is  among  a 
growing  number  of  adults  whose  hob- 
bies and  everyday  activities  are  putting 
their  hands  and  wrists  at  risk.  "It  can 
happen  in  the  kitchen  if  you're  prepar- 
ing a  large  meal  and  chopping  a  lot  of 
vegetables.  It  can  happen  if  you're 
working  in  the  garden  for  an  extended 
time,  or  if  you're  playing  the  piano 
more  vigorously  than  usual,"  says  Dr. 
Alice  Brandfonbrener,  director  of  the 
Medical  Program  for  Performing  Art- 
ists at  the  Rehabilitation  Insitute  of 
Chicago. 
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Doctors! 

have  seeni 
the  condition  develoa 
from  many  common  hobjj 
bies:  gardening,  cookinji 
fishing,  woodworking,  drill 
ing,  sawing,  sanding,  sen 
ing,  writing,  sculpting 
painting,  knittinfl 
making 
potter™ 
and  playing  musil 
cal  instruments. 


CARPAL  TUNNEL 
WARNING  SIGNS 

You  don't  have  to  be  a 
meatpacker  or  computer 
typist  to  develop  carpal  tun- 
nel syndrome.  Seek  treat- 
ment immediately  if  you  spot 
these  warning  signs: 

*  Tingling  in  the  fingers. 
Patients  most  often  complain 
of  feeling  "pins  and  needles" 
in  the  thumb  and  forefinger, 
with  or  without  pain. 

Aching  in  the  wrist  or 
hands. 

*  Waking  up  at  night 
because  one  or  both  of  your 
hands  has  fallen  asleep.  In 
the  morning,  the  hands  may 
be  stiff. 

*  Difficulty  picking  up  small 
objects,  such  as  a  needle, 
grabbing  a  pot,  or  buttoning 
a  shirt  button. 

*  Loss  of  feeling  in  your 
fingertips. 


Even  routine  housecleasB 
ing  can   lead   to  the  syfl 
drome,  according  to  Dr.  All 
Griswold  Bevin,  director  oh 
the  Hand  Rehab  Center  anil 
the  University  of  North  CaiU 
olina  in  Chapel  Hill.  Bevin 
himself    developed    carpal 
z       tunnel  after  years  of  rebuild-  3 
|       ing  cars,  restoring  furniture,  i 
«       and  cutting  logs. 

Bevin's  wrist  also  swells 

slightly  after  using  screw-  fl 

drivers  and  other  small  tools  it 

that  require  tight  gripping,  q 

Any  tool  that  bends  your  wrist  as  you  '  i 

use  it  is  suspect,  Bevin  says. 

Causes.  Carpal  tunnel  syndrome  oo  i ' 
curs  when  swollen  tendons  in  your 
wrist  compress  the  median  nerve  that 
runs  through  the  "carpal  tunnel"  in  ■ 
your  wrist  to  your  fingertips.  No  one  ■■■ 
knows  why  some  get  the  condition,  but 
you  are  definitely  at  greater  risk  if  you 
use  your  hands  vigorously  the  same 
way  over  and  over.  In  addition,  rheu- 1 
matoid  arthritis,  diabetes,  thyroid  prob- 
lems, and  pregnancy  can  trigger  the 
condition,  doctors  say.  Women  are  at 
greater  risk  than  men,  experts  say. 

Prevention  and  treatment.  Early 
detection  is  the  key  to  avoiding  a  serious 
problem  that  only  surgery  can  correct. 
If  you  feel  tingling  in  the  fingers  or  ach- 
ing in  the  wrist  or  hands  or  if  you 
continued  on  page  40 
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¥>u've  tried 

just  about  everything 

for  your  hay  fever... 


■K    an, 


now  try  your  doctor. 


doctor  has  an  advanced  prescription 
Icine  caUed  Seldane  that  can  relieve 
\  allergy  symptoms  without  drowsiness. 

Antihistamines:  No  antihistamine  sold 
the-counter  can  relieve  your  allergy 
)toms... sneezing,  runny  nose,  and  itchy, 
ry  eyes... without  the  risk  of  drowsiness.* 
)econgestants:  Any  decongestant  ^^^ 
claims  it  won't  make  you  drowsy  cannot 
re  allergy  symptoms  other  than 
I  congestion. 


i^        Only 
by  prescription. 


Seldane-ask  your  doctor  if  it's  right 
for  you:  Seldane  is  different.  That's  why  it  can 
quickly  and  effectively  relieve  your  seasonal 
allergy  symptoms  without  the  drowsiness  you 
may  experience  with  older  antihistamines! 
No  wonder  Seldane  has  become  the  most  pre- 
scribed allergy  medicine  in  the  world*  As  with 
all  prescription  medicines,  only  your  doctor 
can  determine  what  is  best  for  you. 

If  the  OTC  allergy  products  you've  tried 
have  disappointed  you,  consider  Seldane. 


(terfenadine)  60  mg  tablets 

Get  our  free  booklet,  "The  facts  about  what 
allergy  medicines  do...and  don't  do."  Call  1-800-4-HAY  FEVER. 

n  of  "risk  of  drowsiness"  is  incidence  greater  than  placebo  (a  sugar  pill). 

rted  incidence  of  drowsiness  with  Seldane  (5.8%)  in  clinical  studies  involving  more  than  11,000  patients  did  not  differ  significantly  from  that  reported  in  patients  receiving  placebo  (6.99»). 

on  worldwide  prescription  and  distribution  information  (1986-1990)— data  on  file,  Marion  Merrell  Dow  Inc. 

!F  SUMMARY  OF  PRESCRIBING  INFORMATION  ON  NEXT  PAGE. 
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Seldane 


® 


(terfenadme)  60  mg  Tablets 
BRIEF  SUMMARY 

CAUTION:  Federal  law  prohibits  dispensing  without  prescription. 
DESCRIPTION 

Seldane  (tertenadme)  is  available  as  tablets  tor  oral  administration.  Each  tablet 
contains  60  mg  teilenadine. Tablets  also  contain,  as  inactive  ingredients,  corn 
starch,  gelatin,  lactose,  magnesium  stearate.  and  sodium  bicarbonate 
INDICATIONS  AND  USAGE 

Seldane  is  indicated  tor  the  relief  of  symptoms  associated  with  seasonal  allergic 
rhinitis  such  as  sneezing,  rhinorrhea.  pruritus,  and  lacnmation. 
CONTRAINDICATIONS 

Seldane  is  contramdicated  in  patients  with  a  known  hypersensitivity  to  lerlena- 
dine  or  any  ot  its  ingredients. 
PRECAUTIONS 

General.  Tertenadme  undergoes  extensive  metabolism  in  the  liver.  Patients  with 
impaired  hepatic  function  (alcoholic  cirrhosis,  hepatitis),  or  on  ketoconazole  or 
^oleandomycin  therapy,  or  having  conditions  leading  to  OT  prolongation  (e.g. 
hypokalemia,  congenital  QT syndrome)  may  experience  QTprolongation  and/or 
ventricular  tachycardia  at  the  recommended  dose.  The  effect  ot  terfenadme  in 
patients  who  are  receiving  agents  which  alter  the  QT  interval  is  not  known. These 
events  have  also  occurred  in  patients  on  macrohde  antibiotics,  including 
erythromycin,  but  causality  is  unclear.  The  events  may  be  related  to  altered 
metabolism  of  the  drug,  to  electrolyte  imbalance,  or  both. 
Information  for  patients:  Patients  taking  Seldane  should  receive  the  following 
information  and  instructions.  Antihistamines  are  prescribed  to  reduce  allergic 
symptoms.  Patients  should  be  questioned  about  pregnancy  or  lactation  before 
starting  Seldane  therapy,  since  the  drug  should  be  used  in  pregnancy  or  lacta- 
tion only  if  the  potential  benefit  justifies  the  potential  risk  to  fetus  or  baby 
Patients  should  be  instructed  to  take  Seldane  only  as  needed  and  not  to  exceed 
the  prescribed  dose.  Patients  should  also  be  instructed  to  store  this  medication 
m  a  tightly  closed  container  in  a  cool,  dry  place,  away  from  heat  or  direct  sun- 
light, and  away  from  children. 

Drug  Interactions:  Preliminary  evidence  exists  that  concurrent  ketocona20le  or 
macrohde  administration  significantly  alters  the  metabolism  of  (erfenadine. 
Concurrent  use  of  Seldane  with  ketoconazole  or  troleandomycm  is  not  recom- 
mended. Concurrent  use  of  other  macrolides  should  be  approached  with  caution. 
Carcinogenesis,  mutagenesis,  impairment  of  fertility.  Oral  doses  ol  terfenadtne. 
corresponding  to  63  times  the  recommended  human  daily  dose,  in  mice  for  18 
months  or  in  rats  for  24  months,  revealed  no  evidence  of  tumongemcity.  Micro- 
bial and  micronucleus  test  assays  with  tertenadme  have  revealed  no  evidence  of 
mutagenesis. 

Reproduction  and  fertility  studies  in  rats  showed  no  effects  on  male  or  female 
fertility  at  oral  doses  ot  up  to  21  times  the  human  daily  dose.  At  63  times  the 
human  daily  dose  there  was  a  small  but  significant  reduction  in  implants  and  at 
125  times  the  human  daily  dose  reduced  implants  and  increased  postimplanta- 
tion  losses  were  observed,  which  were  judged  to  be  secondary  to  maternal 
toxicity. 

Pregnancy  Category  C  There  was  no  evidence  of  animal  teratogenicity.  Repro- 
duction studies  have  been  performed  in  rats  at  doses  63  times  and  125  times 
the  human  daily  dose  and  have  revealed  decreased  pup  weight  gam  and  survival 
when  tertenadme  was  administered  throughout  pregnancy  and  lactation  There 
are  no  adequate  and  well-controlled  studies  in  pregnant  women.  Seldane  should 
be  used  during  pregnancy  only  if  the  potential  benefit  justifies  the  potential  risk 
to  the  fetus 

Nonteratogemc  effects:  Seldane  is  not  recommended  for  nursing  women.  The 
drug  has  caused  decreased  pup  weight  gam  and  survival  in  rats  given  doses  63 
times  and  125  times  the  human  daily  dose  throughout  pregnancy  and  lactation. 
Effects  on  pups  exposed  to  Seldane  only  during  lactation  are  not  known,  and 
there  are  no  adequate  and  well-controlled  studies  m  women  during  lactation. 
Pediatric  use:  Safety  and  effectiveness  of  Seldane  in  children  below  the  age  of  12 
years  have  not  been  established. 
ADVERSE  REACTIONS 

Experience  trom  clinical  studies,  including  both  controlled  and  uncontrolled 
studies  involving  more  than  2.400  patients  who  received  Seldane.  provides 
information  on  adverse  experience  incidence  for  periods  of  a  few  days  up  to  six 
months.  The  usual  dose  in  these  studies  was  60  mg  twice  daily,  but  in  a  small 
number  of  patients,  the  dose  was  as  low  as  20  mg  twice  a  day.  or  as  high  as  600 
mg  daily 

In  controlled  clinical  studies  using  the  recommended  dose  of  60  mg  b  i.d..  the 
incidence  ot  reported  adverse  effects  in  patients  receiving  Seldane  was  similar 
to  that  reported  in  patients  receiving  placebo.  (See  Table  below.) 
ADVERSE  EVENTS  REPORTED  IN  CLINIC AL TRIALS 


Percent  ol  Patients  Reporting 

Controlled  Studies' 

All  Clinical  Studies" 

Adverse 

Seldane 

Placebo    Control 

Seldane 

Placebo 

Event 

N=781 

N=665      N=626— 

N=2462 

N=1478 

Central  Nervous  System 

Drowsiness 

9.0 

8.1           181 

8.5 

8.2 

Headache 

63 

7.4            3.8 

15.8 

11.2 

Fatigue 

29 

0  9            5.8 

4.5 

3.0 

Dizziness 

|j) 

1.1             1.0 

1.5 

1.2 

Nervousness 

0.9 

02            0.6 

1.7 

1,0 

Weakness 

0.9 

06            02 

0.6 

0.5 

Appetite  Increase 

06 

0  0            0.0 

05 

00 

Gastrointestinal  System 

Gastrointestinal  Distress 

(Abdominal  distress. 

Nausea. Vomiting, 

Change  in  Bowel  habits) 

4.6 

3  0            2.7 

7,6 

5,4 

Eye,  Ear.  Nose,  and  Throat 

Dry  Mouth/Nose/Throat 

2.3 

1.8            3.5 

48 

3.1 

Cough 

0.9 

0  2            0.5 

2.5 

1.7 

Sore  Throat 

0.5 

0.3            0.5 

3.2 

1.6 

Epistaxis 

0.0 

0  8            0.2 

0.7 

0.4 

Skin 

Eruption  (including  rash 

and  urticaria)  or  itching 

1.0 

1  7            1.4 

1.6 

2.0 

"Duration  of  treatment  in  'CONTROLLED  STUDIES  was  usually  7-14  DAYS. 
"Duration  ol  treatment  in  "ALL  CLINICAL  STUDIES"  was  up  to  6  months. 
"'CONTROL  DRUGS;  Chlorpheniramine  (291  patients).  d-Chlorpheniramme  (189 

patients).  Clemastine  (146  patients) 
Rare  reports  ot  severe  cardiovascular  adverse  effects  have  been  received  which 
include  arrhythmias  (ventricular  tachyarrhythmia,  torsades  de  pomtes.  ventricu- 
lar fibrillation),  hypotension,  palpitations,  and  syncope.  In  controlled  clinical 
trials  in  otherwise  normal  patients  with  rhinitis,  at  doses  of  60  mg  bid  small 
increases  in  OTc  interval  were  observed  Changes  of  this  magnitude  in  a  normal 
population  are  of  doubtful  clinical  significance.  However,  in  another  study  (N=20 
patients)  at  300  mg  b.i.d.  a  mean  increase  in  QTc  of  10%  (range  -4%  to  +30%) 
(mean  increase  of  46  msec)  was  observed  without  clinical  signs  or  symptoms. 
In  addition  to  the  more  frequent  side  effects  reported  m  clinical  trials  (SeeTable). 
adverse  effects  have  been  reported  at  a  lower  incidence  in  clinical  trials  and/or 
spontaneously  during  marketing  of  Seldane  that  warrant  listing  as  possibly 
associated  with  drug  administration. These  include  alopecia  (hair  loss  or  thin- 
ning), anaphylaxis,  angioedema.  bronchospasm.  confusion,  depression,  galac- 
torrhea, insomnia,  menstrual  disorders  (including  dysmenorrhea). 
musculoskeletal  symptoms,  nightmares,  paresthesia,  photosensitivity,  seiz- 
ures, sinus  tachycardia,  sweating,  tremor,  urinary  frequency,  and  visual 
disturbance. 

In  clinical  trials,  several  instances  ol  mild,  or  in  one  case,  moderate  transamin- 
ase elevations  were  seen  in  patients  receiving  Seldane.  Mild  elevations  were 
also  seen  in  placebo  treated  patients  Marketing  experiences  include  isolated 
reports  of  jaundice,  cholestatic  hepatitis,  and  hepatitis.  In  most  cases  available 
information  is  incomplete. 
OVERDOSAGE 

Information  concerning  possible  overdosage  and  its  treatment  appears  in  Full 
Prescribing  Information. 
DOSAGE  AND  ADMINISTRATION 

One  tablet  (60  mg)  twice  daily  for  adults  and  children  12  years  and  older 
Product  Inlormation  as  of  July.  1990 
MARION  MERRELL  DOW  INC 

Prescription  Products  Division  SELAE  30f/M895 

Kansas  City.  MO  64114  6i3iBi 
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find  it  hard  to  pick  up  small  objects,  or 
awaken  at  night  because  your  hands 
have  fallen  asleep,  see  your  doctor. 

Depending  on  how  advanced  the 
condition  is,  your  doctor  may  recom- 
mend treatments  ranging  from  simply 
resting  the  wrist  and  hand  to  surgery 
to  remove  part  of  the  ligament  that's 
compressing  the  nerve. 

Whenever  possible,  doctors  say, 
you  should  stop  the  movement  that's 
causing  the  problem.  "Sometimes 
simply  backing  off  from  the  activity 
temporarily  will  be  enough,"  Brand- 
fonbrener  says.  Taking  aspirin  and  ap- 
plying ice  to  the  tender  area  may  also 
help,  she  says. 

Often,  a  doctor  or  physical  thera- 
pist can  show  you  a  better  way  of  do- 
ing the  activity  that's  causing  the 
problem.  Keeping  your  wrist  straight 
while  you  type,  hold  playing  cards,  or 
control  the  steering  wheel  in  your  car 
will  prevent  further 
trauma  to  your  wrist.  If 
you  can't  avoid  bending 
or  twisting  your  wrist 
on  your  own,  some  doc- 
tors may  prescribe  a 
lightweight  plastic 

splint  to  keep  the  wrist 
straight. 

But  relying  too  long 
on  a  splint  may  post- 
pone your  recovery  by 
weakening  the  muscles 
in  your  wrist.  That's 
why  Brandfonbrener 
wants  her  patients  to 
strengthen  their  mus- 
cles through  exercises. 
The  exercises  can  be  as 
simple  as  bending  your 
wrist  up  and  down  and  side  to  side, 
Brandfonbrener  says,  though  the  best 
exercise  program  is  one  that's  tailored 
to  each  patient.  It's  also  important  to 
start  out  very  slowly,  with  easy 
stretches,  so  that  you  don't  overdo  it. 

For  faster  relief,  some  doctors  use 
drugs  to  shrink  swollen  tendons. 
When  fishermen  come  to  surgeon 
John  Totten,  in  Sitka,  Alaska,  in  the 
middle  of  the  salmon  season  com- 
plaining of  chronic  pain  and  numb- 
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Surgery  often 

leads  to 

permanent 

relief.  New 

surgical 

techniques 

have  greatly 

reduced 
recovery  time. 


ness  in  their  hands,  they  don't  want  to 
stop  fishing.  Totten  says  cortisone  in- 
jections into  the  wrist  will  relieve  the 
symptoms  immediately.  But  if  they're 
used  too  often,  the  shots  can  cause 
additional  problems,  Totten  warns. 

While  slower  to  take  effect,  daily 
vitamin  B6  supplements  may  provide 
long-term  relief  similar  to  the  immedi- 
ate benefits  cortisone  shots  provide. 
Clinical  studies  by  Dr.  John  Ellis  of 
Mount  Pleasant,  Texas,  show  that 
taking  50  mg  to  200  mg  of  vitamin  B6 
daily  for  at  least  12  weeks  can  relieve 
carpal  tunnel  symptoms.  If  patients 
experience  relief,  they  should  continue 
the  dosage,  recommends  Dr.  Ellis. 
The  vitamin  helps  to  stimulate  the 
body's  natural  cortisone,  Ellis  says, 
which  in  turn  reduces  swelling  of  the 
tendons  that  are  compressing  the  me- 
dian nerve.  In  28  years  of  practice, 
Ellis  says  he's  had  only  five  patients 
that  needed  surgery. 

Surgery  options.  In  severe  cases, 
surgery  may  be  necessary  to  prevent 
permanent  disability.  It  can  be  done 
on  an  outpatient  basis  using  a  local 
anesthetic.  Usually,  surgeons  cut  or 
remove  ligament  in  the 
carpal  tunnel,  relieving 
pressure  on  the  nerve. 
After  surgery,  doctors 
say,  the  syndrome  rare- 
ly recurs.  The  draw- 
back is  the  six-week 
recovery  time. 

To  make  recovery 
easier,  several  surgeons 
are  pioneering  a  new 
surgical  procedure.  En- 
doscopic surgery  uses  a 
slim  probe  and  a  video 
camera,  and  requires 
only  a  tiny  incision, 
says  James  C.Y.  Chow, 
M.D.,  an  orthopedic 
surgeon  affiliated  with 
Southern  Illinois  Uni- 
versity School  of  Medicine.  Recovery 
time  is  drastically  reduced  to  a  few 
days.  Dr.  Chow  reports  an  impressive 
success  record,  but  some  surgeons 
caution  that  the  technique  may  not 
work  in  all  cases. 

Inez  Snowden  says  she's  glad  she 
opted  for  the  regular  surgical  proce- 
dure. Before  the  surgery,  she  worried 
that  her  days  of  needlework  were 
over.  Now  she  says,  "I  can  make  the 
needle  do  just  about  anything."  M 
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In  by  accident... 
back  by  choice. 


"My  first  LensCrafters  experience  really  happened  by  'accident.' 
I  had  broken  my  frames,  and  needed  new  ones  —  fast.  I'd  heard 
LensCrafters  could  do  glasses  while  you  wait,  so  I  gave  them  a  try. 
But  from  the  moment  I  entered  the  store,  I  was  impressed  by  so 
much  more. 

' '  There  must  be  thousands  of  frames, '  I  remember  thinking  as  one 
of  many  friendly  people  there  helped  me  pick  the  ones  that  were  just 
right  for  me. 

"I  even  watched  their  lab  make  my  glasses  right  in  the  store  in 
about  an  hour.  And  you  know,  they  looked  great  and  fit  just  right. 

"The  people  at  LensCrafters  say  they'll  do  anything  to  make  sure 
their  customers  are  happy  with  their  new  glasses.  And  I  believe  them! 
So  now,  even  though  I  went  in  by  'accident,'  I'll  continue  to  go  back 
by  choice." 


(  >vei  350  stores  nationwide.  <^p-800-522-LENS  for  yojjr  nearest  L 


HEALTH 


BY  PAUL  KRANTZ 


SUJVIJVIERTIJVIE  SAFETY 
Good  advice  for 
families  with  Icids 


I  n  the  good  old  summertime,  dan- 
ger lurks — especially  for  kids.  As  the 
weather  warms  and  kids  spend  more 
time  outside  and  on  their  own,  acci- 
dents increase.  Here's  practical  advice 
on  keeping  kids  safe  and  sound  in 
three  crucial  areas. 

Know  how  to  mow.  You'll  proba- 
bly spend  a  bunch  of  time  this  sum- 
mer cajoling  your  kids  to  get  behind 
the  mower.  Take  a  few  extra  minutes 
to  teach  safety,  too.  Here's  advice 
from  Briggs  &  Stratton  Corporation,  a 
manufacturer  of  mower  engines. 
•  Moving  blades  are  obvious  hazards. 
But  don't  forget  to  warn  of  less  obvi- 
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ous  hazards:  the  muffler  can  reach 
1,200  degrees  Fahrenheit;  and  dis- 
charge chutes  can  send  small  stones 
flying  like  bullets. 

•  Refueling  a  hot  engine  is  a  prescrip- 
tion for  a  fire.  Wait  10  minutes  before 
refueling  a  hot  engine.  Also,  fill  the 


tank  only  three-quarters  full  to  allow 
for  the  gas  to  expand  in  the  sun's  heat. 

•  With  a  walk-behind  mower,  mow 
across  the  slope  of  hillsides  for  better 
footing.  When  using  a  riding  model, 
mow  up  and  down  the  hill  to  avoid 
slipping  and  tipping. 

•  Keep  all  four  wheels  on  the  ground 
when  turning  a  walk-behind  mower. 
Tipping  the  mower  up  exposes  the 
blades  and  puts  you  in  an  awkward 
position. 

Kids  aged  12  and  up  who  will  be 
spending  a  lot  of  time  mowing  should 
consider  a  free  class  offered  by  the 
Red  Cross.  "Knowing  Mowing"  lasts 
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The  best  of  the  Lon 
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Introducing  Always  Longs.  The  cleaner,  drier  pantilin 


K/i  hours  and  covers  maintenance, 
|ifety,  first  aid,  and  recycling  of  yard 
astes.  For  more  information,  contact 
jur  local  Red  Cross  office. 
Take  a  hike.  Whether  or  not  your 
imily  camps,  hiking  is  a  popular  pas- 
me  for  kids.  To  make  nature  walks 


afer  and  more  enjoyable,  the  Nation- 
1  Safe  Kids  Campaign  offers  advice 
o  kids: 

1.  Stay  on  marked  trails.  Injuries 
re  more  common  off  trail,  and  it's 
asy  to  become  disoriented. 

2.  Wear  proper  clothes.  Long  pants 
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and  hiking  boots  protect  you  from 
thorns,  poison  ivy,  and  bugs.  If  you 
are  in  an  area  where  Lyme  disease  is 
present,  apply  insect  repellant  to  ex- 
posed skin  and  around  pant  and  shirt 
cuffs.  Also,  check  for  ticks  when  you 
finish  your  hike. 

3.  Avoid  hunting  areas,  or  wear  yel- 
low or  orange.  Never  wear  white. 

4.  Hike  with  a  buddy.  This  is  partic- 
ularly important  for  kids. 

5.  Plan  hikes  so  you'll  be  back  be- 
fore dark  or  before  you  get  worn  out. 

6.  Let  adults  know  where  you'll  be 
hiking  and  when  you'll  be  back. 

Bicycle  safety.  Kids  who  ride  in 
the  street  need  to  learn  the  rules  of  the 
road,  notes  the  Bicycle  Institute  of 
America.  For  safer  cycling: 

•  Choose  an  appropriate  bike  for 
your  child.  It  should  be  sized  so  that 
he  or  she  can  straddle  the  top  horizon- 
tal bar  with  both  feet  on  the  ground. 
As  a  rule,  young  children  don't  have 
enough  strength  to  operate  hand 
brakes;  test  your  child's  ability  before 
you  buy. 

•  Ride  on  the  right-hand  side  of  the 


road.  This  is  the  law  in  all  50  states. 

•  Ride  in  a  straight  line.  Don't  bob  in 
and  out  around  parked  cars  or  curb- 
side  storm  drains. 

•  Yield  to  other  vehicles  before 
changing  lanes,  and  signal  before 
turning,  changing  lanes,  or  stopping. 

•  Heed  traffic  signs  and  stoplights. 


•  Avoid  busy  streets,  and  keep  an  eye 
out  for  hazards  200  to  300  feet  ahead. 

•  Wear  conspicuous  clothing  and  a 
helmet  that  meets  standards  set  by 
American  National  Standards  Insti- 
tute (ANSI)  or  Snell  Memorial  Foun- 
dation. Look  for  the  helmet  sticker.  §3 
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Hie  test  of  the  Long?. 


Moisture  applied  to  other  long  pantiliner. 


Moisture  applied  to  Always  Longs  pantiliner. 
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Surface  stays  wet  on  top. 


With  Dri-Weave,  the  surface  stavs  dry 


Always*  Longs  top  all  other  long  pantiliners.  Because  we  have  Dri-Weave,  the  amazing  topsheet  that  pulls  moisture 

right  into  the  pantiliner. .  .away  from  you.  So,  while  other  pantiliners  can  stay  wet  on  top,  Always  Longs  stay  cleaner  and  drier. 

But  that's  not  the  only  reason  you're  better  protected.  We're  longer  than  any  other  long  pantiliner,  too. 

Always  Longs  pantiliners.  The  cleaner,  drier  way  to  a  fresh  day.  ©  p&g  1991 
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Menopause  Myth  No.  2 


"You'd  Better  Leave  Sports 
To  The  Youngsters." 


t's  hard  to  feel  very  energetic,  much  less  sporty,  when 
you're  worried  about  hot  flashes.  Or  when  your  sleep 
»  been  interrupted  by  night  sweats.  And  while  no 
man  should  expect  to  maintain  the  vigor  of  a 
leteen-year-old,  you  owe  it  to  yourself  to  learn  as 
.ch  as  you  can  about  menopause,  and  how  to  deal  with 
symptoms. 

The  Enlightened  Approach  To  Menopause. 
mopause  remains  a  subject  often  clouded  by  myth, 
sinformation,  and  fear.  But  its  symptoms  are  very 
il.  They  may  be  mild,  or  quite  severe,  and  they're  dif- 
ent  for  every  woman.  But  the  hot  flashes,  vaginal  dry- 
ss,  and  night  sweats  that  can  cause  insomnia  are  not 
.1  in  your  head."  They  are  the  result  of  your  body's  loss 
estrogen.  Estraderm®  "puts  back"  some  of  this 
rogen  in  a  very  unique  way. 

Estraderm  Works  The  Way  Your  Body  Does. 

Estraderm  is  a  clear,  round  patch 
that  you  apply  directly  to  your  skin. 
The  Estraderm  Patch  relieves  your 
symptoms  by  delivering  small, 
steady  doses  of  estradiol  into  your 
bloodstream,  similar  to  the  way  your 
ovaries  did  before  menopause. 
Estraderm  is  the  only  estrogen 
replacement  therapy  that  works  this 
y.  It  is  identical  to  the  estrogen  your  body  produced 
d,  because  you  don't  ingest  it,  Estraderm  bypasses 


"The  Patch" 
Non-Medicated 
mple  is  Included 
In  The  free 
formation  pack. 


your  liver  and  stomach.  Plus,  The  Estraderm  Patch  is 
easy  to  apply  and  stays  in  place  during  bathing  or 
swimming. 

What  To  Ask  Your 
Doctor  About  The  Estraderm  Patch. 

Q.:  What  are  the  benefits  and  risks  of  Estraderm 

versus  other  treatments? 
Q.:  How  can  I  tell  if  The  Estraderm  Patch  is  right 

for  me? 
Oj  Can  Estraderm  help  relieve  vaginal  dryness? 
Q.:  How  long  will  I  need  to  wear  The  Estraderm 

Patch? 

A  Free 
Menopause  Information  Pack. 

The  researchers,  pharmacists,  and  physicians  at  CIBA 

have  compiled  the  latest  information  about  menopause, 

its  symptoms,  and  The  Estraderm  Patch.  To  receive  it 

free,  call  1-800-521-CIBA,  or  send  this  coupon. 


TO  RECEIVE  YOUR  FREE  MENOPAUSE  INFORMATION  PACK,  MAIL 
TO  CIBA,  PMSI  STA.,  P.O.  BOX  13217,  BRIDGEPORT,  CT  06673-3217 

1-800-521-CIBA,  EXT.  BH052 

NAME 


ADDRESS 


CITY 


STATE 


ZIP 


ESTRADERM®  ESTRADIOL  TRANSDERMAL  SYSTEM 
AVAILABLE  IN  0.05  MG  AND  0.1  MG  STRENGTHS. 


L_ 


FOR  BRIEF  SUMMARY  OF  PRESCRIBING  INFORMATION,  SEE  NEXT  PAGE 


ESTRADIOL  TRANSDERMAL  SYSTEM 


Now  The  Change  Of  Life  Doesn't  Have  To  Change  Yours. 


190,  CIBA.  109-4191-B 


ESTRADERM8 

estradiol  transdermal  system 

Continuous  delivery  for  twice-weekly  application. 

BRIEF  SUMMARY  OF  PRESCRIBING  INFORMATION. 

PLEASE  SEE  FULL  PRESCRIBING  INFORMATION. 


ESTROGENS  HAVE  BEEN  REPORTED  TO  INCREASE 
THE  RISK  OF  ENDOMETRIAL  CARCINOMA. 

Three  independent  case  control  studies  have  reported 
an  increased  risk  ol  endometrial  cancer  in  postmeno- 
pausal women  exposed  to  exogenous  estrogens  lor  more 
than  1  year  This  risk  was  independent  ol  the  other  known 
risk  lactors  lor  endometrial  cancer  These  studies  are  fur- 
ther supported  by  the  finding  that  incidence  rales  ol  endo- 
metrial cancer  have  increased  sharply  since  1969  in  eight 
different  areas  of  the  United  Slates  with  population-based 
cancer-reporting  systems,  an  increase  which  may  be  re- 
lated lo  the  rapidly  expanding  use  of  estrogens  during  the 
last  decade. 

The  three  case  control  studies  reported  that  the  risk  of 
endometrial  cancer  in  estrogen  users  was  about  4.5-13.9 
times  greater  than  in  nonusers.  The  risk  appears  to  depend 
both  on  duration  of  treatment  and  on  estrogen  dose.  In  view 
of  these  findings,  when  estrogens  are  used  for  the  treat- 
ment of  menopausal  symptoms,  the  lowest  dose  that  will 
control  symptoms  should  be  utilized  and  medication 
should  be  discontinued  as  soon  as  possible.  When  pro- 
longed treatment  is  medically  indicated,  the  patient  should 
be  reassessed  on  at  least  a  semiannual  basis  to  determine 
the  need  for  continued  therapy.  Although  the  evidence 
must  be  considered  preliminary,  one  study  suggests  that 
cyclic  administration  of  low  doses  of  estrogen  may  carry 
less  risk  than  continuous  administration;  it  therefore  ap- 
pears prudent  to  utilize  such  a  regimen. 

Close  clinical  surveillance  of  all  women  taking  estrogens 
is  important.  In  all  cases  of  undiagnosed  persistent  or  re- 
curring abnormal  vaginal  bleeding,  adequate  diagnostic 
measures  should  be  undertaken  to  rule  out  malignancy. 

There  is  no  evidence  at  present  that  "natural"  estrogens 
are  more  or  less  hazardous  than  "synthetic"  estrogens  af 
equiestrogenic  doses. 

ESTROGENS  SHOULD  NOT  BE  USED  DURING 
PREGNANCY. 

The  use  of  female  sex  hormones,  both  estrogens  and 
progestogens,  during  early  pregnancy  may  seriously  dam- 
age the  offspring.  It  has  been  shown  that  women  who  had 
been  exposed  in  utero  to  diethylstilbestrol.  a  nonsteroidal 
estrogen,  have  an  increased  risk  of  developing  in  later  life  a 
form  of  vaginal  or  cervical  cancer  that  is  ordinarily  ex- 
tremely rare.  This  risk  has  been  estimated  as  not  greater 
than  4  per  1000  exposures.  Furthermore,  a  high  percent- 
age of  such  exposed  women  (30-90%)  have  been  found  to 
have  vaginal  adenosis,  epithelial  changes  of  the  vagina 
and  cervix.  Although  these  changes  are  histologically  be- 
nign, it  is  not  known  whether  they  are  precursors  of  malig- 
nancy. Although  similar  data  on  the  use  ol  other  estrogens 
are  not  available,  it  cannot  be  presumed  they  would  not 
induce  similar  changes. 

Several  reports  suggest  an  association  between  intra- 
uterine exposure  lo  female  sex  hormones  and  congenital 
anomalies,  including  congenital  heart  defects  and  limb- 
reduction  defects.  One  case  control  study  estimated  a 
4.7-fold  increased  risk  of  limb-reduction  defects  in  infants 
who  had  been  exposed  in  utero  to  sex  hormones  (oral 
contraceptives,  hormone  withdrawal  tests  for  pregnancy, 
or  attempted  treatment  for  threatened  abortion).  Some  of 
these  exposures  were  very  short  and  involved  only  a  few 
days  of  treatment.  The  data  suggest  that  the  risk  of  limb- 
reduction  defects  in  exposed  fetuses  is  somewhat  less 
than  1  per  1000. 

In  the  past,  female  sex  hormones  have  been  used  during 
pregnancy  in  an  attempt  to  treat  threatened  or  habitual 
abortion.  There  is  considerable  evidence  that  estrogens 
are  ineffective  for  these  indications,  and  there  is  no  evi- 
dence from  well-controlled  studies  that  progestogens  are 
effective  for  these  uses. 

If  Estraderm  is  used  during  pregnancy,  or  if  the  patient 
becomes  pregnant  while  taking  this  drug,  she  should  be 
apprised  of  the  potential  risks  to  the  fetus  and  of  the  advis- 
ability of  continuation  of  the  pregnancy. 


INDICATIONS  AND  USAGE 

Estraderm  is  indicated  for  the  treatment  of  the  following:  moder- 
ate-to-severe vasomotor  symptoms  associated  with  meno- 
pause; female  hypogonadism;  female  castration;  primary 
ovarian  failure;  and  atrophic  conditions  caused  by  deficient 
endogenous  estrogen  production,  such  as  atrophic  vaginitis 
and  kraurosis  vulvae. 
CONTRAINDICATIONS 

Estrogens  should  not  be  used  in  women  or  men  with  any  of  the 
following  conditions; 

1 .  known  or  suspected  cancer  of  the  breast; 

2.  known  or  suspected  estrogen-dependent  neoplasia; 

3.  known  or  suspected  pregnancy  (see  Boxed  Warning); 

4.  undiagnosed  abnormal  genital  bleeding; 

5.  active  thrombophlebitis  or  thromboembolic  disorders; 

6.  history  of  thrombophlebitis,  thrombosis,  or  thromboembolic 
disorders  associated  with  previous  estrogen  use. 

WARNINGS 

1.  Induction  ol  Malignant  Neoplasms.  Long-term  continuous 
administration  of  natural  and  synthetic  estrogens  in  certain  ani- 
mal species  increases  the  frequency  of  carcinomas  of  the 
breast,  cervix,  vagina,  and  liver.  There  are  now  reports  that 
estrogens  increase  the  risk  of  carcinoma  of  the  endometrium  in 
humans.  (See  Boxed  Warning.) 

At  the  present  time,  there  is  no  satisfactory  evidence  that 
estrogens  given  to  postmenopausal  women  increase  the  risk  ol 
breast  cancer,  although  a  recent  long-term  lollow-up  of  a  single 
physician's  practice  has  raised  this  possibility.  Because  of  the 
animal  data,  there  is  a  need  for  caution  in  prescribing  estrogens 
for  women  with  a  strong  family  history  of  breast  cancer  or  who 
have  breast  nodules,  fibrocystic  disease,  or  abnormal 
mammograms. 


2.  Gallbladder  Disease.  A  recent  study  has  reported  a  two-  to 
threefold  increase  in  the  risk  of  surgically  confirmed  gallbladder 
disease  in  postmenopausal  women  receiving  oral  estrogens, 
similar  to  the  twolold  increase  previously  noted  in  users  of  oral 
contraceptives. 

3.  Effects  Similar  lo  Those  Caused  by  Eslrogen-Progestogen 
Oral  Contraceptives.  There  are  several  serious  adverse  eflects 
of  oral  confraceplives  and  other  high-dose  oral  estrogen  treat- 
ments, most  of  which  have  not,  up  to  now,  been  documented  as 
consequences  ol  postmenopausal  estrogen  replacement  ther- 
apy. This  may  reflect  the  comparatively  low  doses  of  estrogen 
used  in  postmenopausal  women. 

a.  Thromboembolic  Disease.  It  is  now  well  established  that 
users  ol  oral  contraceptives  have  an  increased  risk  of  various 
thromboembolic  and  thrombotic  vascular  diseases,  such  as 
thrombophlebitis,  pulmonary  embolism,  stroke,  and  myocardial 
infarction.  Cases  of  retinal  thrombosis,  mesenteric  thrombosis, 
and  optic  neuritis  have  been  reported  in  oral  contraceptive 
users.  There  is  evidence  that  the  risk  of  several  of  these  adverse 
reactions  is  related  to  the  dose  of  the  drug.  An  increased  risk  of 
postsurgery  thromboembolic  complications  has  also  been  re- 
ported in  users  ol  oral  contraceptives.  If  feasible,  estrogen 
should  be  discontinued  at  least  4  weeks  before  surgery  of  the 
type  associated  with  an  increased  risk  of  thromboembolism,  or 
during  periods  of  prolonged  immobilization. 

While  an  increased  rate  of  thromboembolic  and  thrombotic 
disease  in  postmenopausal  users  of  estrogens  has  not  been 
found,  this  does  not  rule  out  the  possibility  that  such  an  increase 
may  be  present  or  that  subgroups  of  women  who  have  underly- 
ing risk  factors  or  who  are  receiving  relatively  large  doses  of 
estrogens  may  have  increased  risk.  Therefore,  estrogens 
should  not  be  used  in  persons  with  active  thrombophlebitis  or 
thromboembolic  disorders,  and  they  should  not  be  used  in 
persons  with  a  history  of  such  disorders  in  association  with 
estrogen  use.  They  should  be  used  with  caution  in  patients  with 
cerebral  vascular  or  coronary  artery  disease  and  only  (or  those 
in  whom  estrogens  are  clearly  needed. 

Large  doses  of  estrogen  (5  mg  conjugated  estrogens  per 
day),  comparable  to  those  used  to  treat  cancer  of  the  prostate 
and  breast,  have  been  shown  in  a  large  prospective  clinical  trial 
in  men  to  increase  the  risk  of  nonfatal  myocardial  infarction, 
pulmonary  embolism,  and  thrombophlebitis.  When  estrogen 
doses  of  this  size  are  used,  any  of  the  thromboembolic  and 
thrombotic  adverse  effects  associated  with  oral  contraceptive 
use  should  be  considered  a  clear  risk. 

b.  Hepatic  Adenoma.  Benign  hepatic  adenomas  have  been 
associated  with  the  use  of  oral  contraceptives.  Although  benign 
and  rare,  these  tumors  may  rupture  and  cause  death  irom  intra- 
abdominal hemorrhage.  Such  lesions  have  not  yet  been  re- 
ported in  association  with  other  estrogen  or  progestogen 
preparations,  but  they  should  be  considered  if  abdominal  pain 
and  tenderness,  abdominal  mass,  or  hypovolemic  shock 
occurs  in  patients  receiving  estrogen.  Hepatocellular  carci- 
noma has  also  been  reported  in  women  taking  estrogen- 
containing  oral  contraceptives.  The  causal  relationship  of  this 
malignancy  to  these  drugs  is  not  known. 

c.  Elevated  Blood  Pressure.  Women  using  oral  contraceptives 
sometimes  experience  increased  blood  pressure  which,  in 
most  cases,  returns  to  normal  upon  discontinuing  the  drug. 
There  is  now  a  report  that  this  may  occur  with  use  of  oral  estro- 
gens in  the  menopause  and  blood  pressure  should  be  moni- 
tored with  estrogen  use.  especially  if  high  doses  are  used. 
Ethinyl  estradiol  and  coniugated  estrogens  have  been  shown  to 
increase  renin  substrate.  In  contrast  to  these  oral  estrogens, 
transdermal^  administered  estradiol  does  not  affect  renin 
substrate. 

d.  Glucose  Tolerance.  A  worsening  of  glucose  tolerance  has 
been  observed  in  a  significant  percentage  of  patients  on  estro- 
gen-containing oral  contraceptives.  For  this  reason,  diabetic 
patients  should  be  carefully  observed  while  receiving  estrogen. 

4.  Hypercalcemia.  Administration  of  high  doses  of  estrogens 
may  lead  to  severe  hypercalcemia  in  patients  with  breast 
cancer  and  bone  metastases.  If  hypercalcemia  occurs,  use  of 
the  drug  should  be  stopped  and  appropriate  measures  should 
be  taken  to  reduce  the  serum  calcium  level. 

PRECAUTIONS 
General 

1.  A  complete  medical  and  family  history  should  betaken  before 
initiation  of  any  estrogen  therapy.  The  pretreatment  and  periodic 
physical  examinations  should  include  special  reference  to 
blood  pressure,  breasts,  abdomen,  and  pelvic  organs,  as  well 
as  a  cervical  Papanicolaou  test.  As  a  general  rule,  estrogen 
should  not  be  prescribed  for  longer  than  1  year  without  another 
physical  examination  being  performed. 

2.  Because  estrogens  may  cause  some  degree  of  fluid  reten- 
tion, careful  observation  is  required  when  conditions  that  might 
be  influenced  by  this  factor  are  present  (e.g.,  asthma,  epilepsy, 
migraine,  and  cardiac  or  renal  dysfunction). 

3.  Certain  patients  may  develop  undesirable  manifestations  of 
excessive  estrogenic  stimulation,  such  as  uterine  bleeding, 
mastodynia.  etc. 

4.  Prolonged  administration  of  unopposed  estrogen  therapy 
has  been  reported  to  increase  the  risk  of  endometrial  hyperpla- 
sia in  some  patients.  Estrogens  should  be  used  with  caution  in 
patients  who  have  or  have  had  endometriosis. 

5.  Studies  of  the  addition  of  a  progestin  for  7  or  more  days  of  a 
cycle  of  estrogen  administration  have  reported  a  lowered  inci- 
dence of  endometrial  hyperplasia.  Morphological  and  bio- 
chemical studies  of  endometrium  suggest  that  12  to  13  days  of 
progestin  are  needed  to  provide  maximal  maturation  of  the 
endometrium  and  to  eliminate  any  hyperplastic  changes. 
Whether  this  will  provide  protection  from  endometrial  carcinoma 
has  not  been  clearly  established.  There  are  possible  additional 
risks  that  may  be  associated  with  the  inclusion  of  progestin  in 
estrogen  replacement  regimens.  The  potential  risks  include  ad- 
verse effects  on  carbohydrate  and  lipid  metabolism.  The  choice 
of  progestin  and  dosage  may  be  important  in  minimizing  these 
adverse  effects. 

6.  Oral  contraceptives  appear  to  be  associated  with  an  in- 
creased incidence  of  mental  depression.  Although  it  is  not  clear 
whether  this  is  due  to  the  estrogenic  or  progestogenic  compo- 
nent of  the  contraceptive,  patients  with  a  history  of  depression 
should  be  carefully  observed. 

7.  Preexisting  uterine  leiomyomata  may  increase  in  size  during 
prolonged  estrogen  use.  If  this  occurs,  estrogen  therapy  should 
be  discontinued  while  the  cause  is  investigated. 

8.  In  patients  with  a  history  of  jaundice  during  pregnancy,  there 
is  an  increased  risk  that  taundice  will  recur  with  the  use  of 
estrogen-containing  oral  contraceptives.  If  jaundice  develops  in 


ADVERSE  REACTIONS 

See  WARNINGS  and  Boxed  Warning  regarding  pote 
verse  effects  on  the  fetus,  induction  of  malignant  nee 
increased  incidence  of  gallbladder  disease,  and  ad\ 
lects  similar  to  those  of  oral  contraceptives,  in 
thromboembolism. 

The  most  commonly  reported  adverse  reaction  to  E:  I 
in  clinical  trials  was  redness  and  irritation  at  the  applica 
This  occurred  in  about  17%  of  the  women  treated  and 
approximately  2%  to  discontinue  therapy.  Reports  of  rs 
been  rare. 

The  following  additional  adverse  reactions  have  r 
ported  with  estrogenic  therapy,  including  oral  contract  I 

Genitourinary  System:  Breakthrough  bleeding, 
change  in  menstrual  flow;  increase  in  size  of  uterine  fe] 
mata;  change  in  cervical  erosion  and  amount  of  ol 
secretion. 

Endocrine:  Breast  tenderness,  breast  enlargement. 

Gastrointestinal:  Nausea,  vomiting;  abdominal  i  i 
bloating;  cholestatic  jaundice  have  been  observed  ■ 
estrogen  therapy. 

Eyes:  Steepening  of  corneal  curvature;  intolerance  tc 
lenses. 

Central  Nervous  System:  Headache,  migraine,  dizzi. 

Miscellaneous:  Change  in  weight,  edema,  change  ii 

HOW  SUPPLIED 

Estraderm  0.05  (estradiol  transdermal  system)  — eacl 

system  contains  4  mg  of  estradiol  USP  ior  nomin 

ery  of  0.05  mg  of  estradiol  per  day 

Patient  Calendar  Pack  of  8  Systems NDC  0083 

Carton  of  6  Patient  Calendar 

Packs  of  8  Systems NDC  0083 

Carton  of  1  Patient  Calendar 

Pack  ol  24  Systems   NDC  0083- 

Estraderm  0.1  (estradiol  transdermal  system)— each 

system  contains  8  mg  of  estradiol  USP  for  nomin  I 

ery  of  0.1  mg  of  estradiol  per  day 

Patient  Calendar  Pack  of  8  Systems NDC  0083- 

Carton  of  6  Patient  Calendar 

Packs  of  8  Systems  NDC  0083-. 

Carton  of  1  Patient  Calendar 

Pack  of  24  Systems  NDC  0083 

•See  DESCRIPTION. 

Do  not  store  above  86°F  (30°C). 

Do  not  store  unpouched.  Apply  immediately  upon  remr 

the  protective  pouch. 

Printed  in  U.S.A.  C88-23  (R 
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Sofisoap  before. 
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Sofisoap  now. 


Softsoap8  moisturizing  soap  has  always 

)een  a  gentle  way  to  cleanse  your  skin  while 

:aving  it  soft  and  smooth.  Now  we've  made 

le  softness  of  Softsoap  even  more  luxurious  by 

adding  Silkagen?  our  own  unique  blend  of 

silk  proteins  and  skin  conditioners.  New 


Softsoap  with  Silkagen  has  a  rich,  pearlescent 
lather  that  gently  moisturizes  your  skin  while 
cleansing  it.  Then  it  rinses  away  to  leave  your 
skin  feeling  clean,  silky  soft  and  smooth.  Try 
new  Softsoap  in  a  variety  of  decorative 
pump  dispensers  or  economical  refills. 


Softsoap.  The  Difference  Is  Pure  Silk.  The  Feeling  Is  Pure  Softness. 


©1991.  Softsoap. 


♦Except  Butter  Rum. 


FITNESS  MATTERS 

GOOD  NEWS  ABOUT  SHAPING  UP 


LOWDOWN  ON  LIGHTNING 

Hot  tips  on  how 
to  avoid  getting  zapped 
hether  you're  golfing,  hiking,  boating,  or 
biking,  don't  just  bolt  when  you  see  light- 
ning fill  the  sky.  There  are  better  steps  you  can  take  to 
ensure  your  safety. 

Michael  Cherington,  M.D., 
at  the  University  of  Colorado 
School  of  Medicine,   says 
about  100  people  die  from 
lightning  strikes  yearly  in 
the  U.S.,  and  250  more  are 
injured.  Typical  injuries  in- 
volve skin  bums  and  dam- 
age to  the  nervous  system. 
Strikes  usually  hit  in  the 
summer  and  affect  outdoor 
workers.  Still,  33  percent  of 
strikes  affect  people  enjoy- 
ing   recreational   activities. 
Most  recreational  lightning 


injuries  and  deaths  relate  to  water  activities,  such  as 
swimming  and  fishing.  Cherington  says  summer  horse- 
back riders,  campers,  and  hikers  in  mountain  states  are  in 
high-risk  areas,  especially  between  noon  and  6  p.m.  when 
storms  usually  develop.  So  plan  morning  hikes.  Other 
suggestions  on  reducing  the  risk  of  getting  hit: 

•  Seek  indoor  shelter,  or  stay  inside  a  closed  automobile. 

•  Avoid  open  fields,  high  terrain,  and  bodies  of  water. 

•  If  caught  in  an  open  field,  seek  a  low  spot  and  squat. 

•  Don't  take  cover  under  an  isolated  tree.  Look  for  a 
dense  forest  you  can  go  to  instead. 

•  Avoid  metal  objects  such  as  golf  clubs  and  carts,  um- 
brellas, fishing  rods,  bikes,  and  metal  jewelry. 

'THE  ALLERGIC  ATHLETE' 

Booklet  offers  tips  for  easing 
exercise  itchiness 

■  f  you're  one  of  40  million  folks  who  have  allergies 
and  are  tired  of  running  through  the  tears,  an  easy- 
to-read  booklet  by  the  makers  of  Chlor-Trimeton  antihis- 
tamine may  be  just  what  you  need. 

"The  Allergic  Athlete"  notes  that  water  activities 
(swimming,  fishing,  sailing)  are  good  because  moisture 
pulls  allergens  out  of  the  air,  plus  off-shore  breezes  blow 
them  toward  the  shore. 

Hiking,  golf,  outdoor  tennis,  and  baseball  are  bad  be- 
cause of  prolonged  exposure  to  allergens.  And  in  running 
and  biking,  you  inhale  five  to  seven  times  more  pollen 
than  when  you  rest. 


♦Except  Butter  Rum. 
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88  Than  10  Cal 


ies: 


However,  it's  still  possible  to  run  or  walk.  The  follow- 
i  ing  suggestions  may  make  exercising  more  enjoyable: 

•  Avoid  5  a.m.  to  10  a.m.  workouts,  when  plants  pro- 
duce the  most  pollen.       /"""} 

•  Don't  exercise  on    ^"^      ' 
windy  days.   Pol- 
lens are  more  like- 
ly to  become  airborne 
then.  Also,  air  condi- 


tioning helps  to  filter 

out  pollen,  so  try  to  ex-  (^     (     . 

ercise  indoors.  "LX— 

•  Wear  a  mask  and  sun 
glasses  to  minimize  ex 
posure  to  allergens. 

•  Take  your  allergy  med- 
ication 30  minutes  before  you  exercise.  And  ask  your 
doctor  about  which  type  of  over-the-counter  antihista- 
mine you  should  take. 

To  receive  this  free  booklet,  send  a  SASE  (business 
size)  to  "The  Allergic  Athlete,"  P.O.  Box  5129,  Dept. 
BHG,  Bergenfield,  NJ  07621. 

SAFE-GROUP  CYCLING 

A  new  guide 
for  biking  in  a  pack 

Looking  for  a  change  of  pace  to  the  solitude  of 
cycling?  Consider  traveling  with  your  biking  bud- 
dies in  a  pack.  The  conversation  and  camaraderie  of 


group  cycling  always  keeps  things  rolling,  and  maintain- 
ing the  pace  is  a  healthy  challenge  as  well. 

"It's  not  competition,  but  you  push  yourself  to  stay 
with  a  group  traveling  at  a  constant  speed,"  says  Steve 
Purvis  of  the  League  of  American  Wheelmen.  "When 
you  ride  alone,  you  often  slow  down  without  realizing  it." 

It's  safer  to  cycle  as  a  group, 
says  Purvis,  because  a  pack 
stays  more  visible  to  cars  and 
trucks,  and  it  has  more  eyes 
and  ears  to  detect  hazards,  such 
as  potholes  and  dogs. 

LAW's  booklet,  "How  to 
Ride  in  a  Group,"  includes 
these  safety  tips: 

•  Be      predictable.       Move 
steadily  and  use  hand  and 
verbal  signals  to  announce  haz- 
ards, direction  changes,  and 
vehicle  traffic.  "^ 

•  Don't  wear  headphones.  Ver- 
bal communication  is  essential. 

•  Leave  gaps  among  large  packs  so  cars  and  trucks  may 
pass  at  short  intervals,  especially  on  narrow  roads. 

For  a  copy  of  the  booklet,  send  $1  and  a  SASE  (busi- 
ness size)  to  LAW,  6707  Whitestone  Rd.,  Suite  209, 
Dept.  BHG,  Baltimore,  MD  21207.  W 
— By  free-lance  writer  Gary  Legwold,  a  frequent  contribu- 
tor to  these  pages  who  does  his  exercising  in  Minneapolis. 


••'* 
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LlFESAVERs. 

Isnt  life  delicious?7 


A  j-oucaey-of  a  thousand  miles 
begins  with  a  single   step. 

Xao-tzu 

-Chinese   philosopher 


«--^ 


(l/K 


it's  the  most  technically  advanced  walking  shoe  system  in 
the  world.  and  it's  called  the  energaire*  system  from  reebok. 

The  Energaire  System  features  two  air  chambers,  connected 
by  an  air  channel.  when  you  walk,  the  air  rushes  back  and  forth, 
cushioning  your  foot  where  and  when  it  strikes  the  ground. 

The  result  is  a  shoe  designed  to  be  so  easy  on  your  feet 
that  you  can  walk  faster  and  more  comfortably  for  longer  periods 
of  time.  Reebok  Energaire.  The  first  walking  shoe  system  designed 
to  make  a  thousand  miles  feel  like  a  single  step. 


r  Rcteo*  ENERGAIRE  B 
i*polis  Moron  SpttowAT  Corporation 


Double  Exposure 


Protect  Yourself 
From  Sun-Damaged  Skin. 


Protect  Yourself 
From  Sun-Dried  Skin. 


Vaseline"  Intensive  Care"  Moisturizing  Sunscreen  Lotions 
protect  your  skin  with  both  a  sunscreen  and  moisturizers: 

•  An  advanced  sunscreen  formula  for  broad  spectrum 
protection  from  exposure  to  UVB  and  harmful  UVA*  rays 

•  Clinically  proven  moisturizers  to  help  prevent  dryness 
and  keep  skin  smooth  and  healthy  looking. 

Choose  from  a  wide  range  of  SPFs  from  2  to  25. 
Vaseline  Intensive  Care  Sunscreens  are 
PABA-free  and  waterproof. 


So  why  settle  for  only  one  kind  of  protection  when 

can  have  double  protection?  Get  Vaseline  Intensive 

Moisturizing  Sunscreen  Lotions. 

Suncare  With  Twice  the  Care. 


Vaseline 

Intensive 

Care 


Vasdiiie 

Intensive 
care 


Vaseline  Intensive  Care 

Moisturizing  Sunscreens 


*SPFs  8, 15  and  25  protect  against  harmful  UVA  rays. 
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HEALTH 


The  benefits  of  workouts 

for  mothers-to-be 


regnancy  is  no 
time  to  turn  into  a  couch 
potato.  A  growing  body  of 
research  reveals  that  wom- 
who  exercise  during 
pregnancy  report  fewer 
aches  and  pains,  better 
sleeping  patterns,  and  less 
weight  gain.  They  also  re- 
gain their  pre-pregnancy 
shape  more  quickly  than 
those  who  follow  a  nine- 
month  course  of  sofa 
slouching. 

Despite  long-held  fears 
that  too  much  exertion 
may  harm  the  fetus,  no  one 
has  shown  a  connection  be- 
tween exercise  and  miscar- 
:  riage,  birth  defects,  or  tubal 
;  pregnancies. 

Many  benefits.  In  addi- 
tion to  maintaining  physi- 
cal health,  exercise  benefits 
your  outlook.  "It's  that  ephemeral,  hard-to-pin-down  sense 
of  feeling  better  when  you  exercise,"  says  Judy  Mahle  Lut- 
ter,  president  of  the  Melpomene  Institute,  a  St. 
Paul,  Minnesota-based  national  organization 
that  researches  women's  health  issues. 

Coping  better  with  a  new  you.  During 
pregnancy,  when  your  body  is  experiencing 
rapid  and  radical  change,  exercise  offers  addi- 
tional benefits,  says  Diana  Simkin,  a  New  York 
City  prenatal  exercise  instructor  and  author  of 
Preparation  for  Birth  (Valentine,    1987).  As  your 
pregnant  belly  expands,  your  center  of  gravity  shifts.  Active, 
fit  women  are  better  able  to  cope  physically  with  that 
change. 

Negotiating  labor.  The  other  reason  to  stay  in  shape 
through  pregnancy  is  the  tremendous  demands  of  delivering 
the  baby.  Both  energy  and  stamina  are  taxed.  Women  who 
exercise  are  better  able  to  endure  the  challenges  that  labor 
presents,  says  Peter  Heyl,  M.D.  an  obstetrician  and  gyne- 
cologist with  Beth  Israel  Hospital  in  Boston. 

A  recent  study  of  fit  Vermont  women  who  continued  to 
exercise  through  pregnancy  showed  that  the  duration  of  the 
active  phase  of  their  labor  was  reduced  by  about  one-third, 
or  two  hours,  according  to  James  F.  Clapp,  III,  M.D.,  of  the 
Metro  Health  Medical  Center  in  Cleveland. 
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Exercise  is  great  for  mothers-to-be 


A  small  cloud?  Clapp's 
study  also  revealed  that 
very  active  women  give 
birth  to  lower-birth-weight 
babies  than  nonactive 
women.  None  of  the  babies 
in  the  study  was  danger- 
ously underweight.  Clapp 
says  study  is  needed  to  de- 
termine the  effects  of  the 
lower  weight. 

Cautions.  For  most 
women,  exercise  is  perfect- 
ly safe.  However,  women 
who  have  high  blood  pres- 
sure, kidney  or  heart  dis- 
ease, diabetes,  or  certain 
other  medical  conditions 
may  be  exceptions  to  this 
general  rule. 

Don't  rush.  Never  begin 
working  out  without  your 
doctor's  OK.  Even  then, 
start  slowly.  "Pregnancy  is 
not  the  time  to  say,  'I  want  to  build  up  my  body,' "  Heyl 
says.  Overexertion,  she  cautions,  can  in  rare  instances  inter- 
fere with  the  developing  baby's  nutrition.  Don't  push  your- 
self to  exhaustion. 

What  kinds  of  activity?  The  definition  of  fitness  doesn't 
change  with  the  introduction  of  morning  sickness.  You  still 
want  to  get  a  workout  that  increases  oxygen  to  the  heart, 
lungs,  and  muscles  (aerobic  training);  a  workout  that  ad- 
dresses flexibility  (stretching);  and  one  that  strengthens 
muscles.  The  activites  you  choose  should  be  gentle  on  your 
joints.  And  keep  in  mind  that  as  your  pregnancy  progresses, 
you  may  have  to  modify  your  routine  or  change  activities 
altogether  depending  on  how  you  feel. 

"Walking  is  a  good  exercise  to  start  with,"  says  Pat 
Kulpa,  M.D.,  a  Tacoma,  Washington-area  OB/GYN  who 
specializes  in  sports  medicine. 

Other  good  choices  include  swimming,  stationary  bike 
riding,  and  low-impact  aerobics.  If  you  are  already  a  jogger, 
try  to  run  on  a  soft  surface.  Even  so,  as  you  gain  weight,  you 
may  find  your  regular  run  too  taxing.  In  that  case,  cut  back 
your  running  or  choose  an  alternative  activity. 

Regardless    of  which    activities    you 
choose,  follow  these  guidelines: 

•  Exercise  at   least   three   times  a 
continued  on  page  54 
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FITNESS  FOR 


continued  from  page  53 

week.  Limit  the  most  strenuous  aero- 
bic part  of  your  routine  to  about  1 5  to 
20  minutes.  The  American  College  of 
Obstetricians  and  Gynecologists 
(ACOG)  recommends  keeping  your 
heart  rate  under  140  beats  per  minute. 
•  Warm  up  all  your  muscle  groups 
before  beginning  your  activity. 


•  Stop  if  you  experience  pain,  dizzi- 
ness, nausea,  or  extreme  fatigue.  Re- 
port bleeding  or  excessive  vaginal 
fluid  to  your  doctor  immediately. 

•  Drink  plenty  of  water.  The  more 
you  drink,  the  more  you'll  sweat,  and 
the  cooler  your  body — and  your 
baby — will  stay.  Doctors  aren't  sure 
of  the  effects  of  overheating  on  a 
growing  baby,  so  limit  your  activity  in 
extremely  hot  and  humid  weather. 

•  Wear  comfortable  clothing.  Loose- 
fitting  exercise  gear  allows  your  body 
to  sweat  and  cool  itself.  Don't  forget  a 


Reusable 


When  to 
cool  it 


When  to  put 
the  heat  on. 


Fast,  safe  relief  without  drugs 


Within  24  hours  of  an  Injury 

Your  first  step  in  first  aid— Cold 
Comfort™  Cold  Packs  reduce  pain 
and  swelling,  helping  your  injury 
heal  faster.  Reusable  packs  store  in 
your  freezer;  instant  packs  ideal  for 
your  first  aid  kit. 


48  Hours  Following  an  Injury 

Heat  Comfort™  Hot  Packs  promote 
faster  healing  by  relaxing  tense 
muscles  and  increasing  circulation 
to  the  injured  area.  Heats  quickly 
in  the  microwave  or  hot  water. 

©3M  1991 36USC380 


Jloff 


Consumer  This  coupon  good  only  on  product  indicated.  One  coupon  per 
purchase.  You  must  pay  any  sales  tax  Void  it  reproduced.  Good  only  in  the 
USA  and  Puerto  Rico  except  where  prohibited,  taxed  or  restricted  by  law. 
Cash  value:  1/100C. 

Retailer  3M  will  reimburse  you  lor  the  lace  value  ol  this  coupon  plus  Be  for 
handling,  it  you  redeem  it  in  compliance  with  our  coupon  redemption  policy; 
copies  available  upon  request  For  reimbursement,  send  properly  redeemed 
coupons  to  3M  R0.  Box  870106,  FJ  Paso,  TX  88587-0106. 


EDDfllM 


L 


Manufacturer  Coupon      Expires  December  31, 1991 


51138"00076 


3M 

OQO 


Worldwide  Sponsor 
1992  Olympic  Games 


J 


good  support  bra,  plus  exercise  shoes 
to  stabilize  ankles  and  feet. 

•  Breathe.  Holding  your  breath  dur- 
ing exertion — the  Valsalva  maneu- 
ver— can  lead  to  dizziness  or  fainting. 

•  After  the  fourth  month,  avoid  exer- 
cises done  while  lying  on  your  back, 
which  may  reduce  blood  flow  to  the 
uterus.  This  advice  is  disputed  by 
some  exercise  experts.  Follow  your 
doctor's  recommendation. 

In  the  New  York  classes  she  con- 
ducts, Simkin  includes  a  short  set  of 
abdominal  exercises  performed  while 
participants  are  lying  on  their  back.  "I 
don't  think  it's  dangerous  for  a  short 
amount  of  time,"  she  says,  pointing 
out  that  on  most  visits  to  the  doctor, 
pregnant  women  are  asked  to  lie  on 
their  back  for  examination. 

Building  strength.  Don't  forget 
your  leg  muscles.  They  are  the  ones 
that  support  your  added  weight 
through  pregnancy.  Abdominal  exer- 
cises are  important,  too;  strong  abdo- 
mens mean  less  pressure  on  the  lower 
back.  Upper  body  exercises  will  make 
carrying  your  new  baby  (and  the  at- 
tendant gear)  easier. 

Many  exercise  specialists  recom- 
mend the  Kegel  exercise,  which  is  de 
signed  to  strengthen  the  vaginal  walls,  i 
(Imagine  starting  and  stopping  a  flow 
of  urine,  and  you're  working  the  right, 
muscles.)  Kegel  exercises  improve 
your  ability  to  push  the  baby  along  the 
vagina.  They  also  help  prevent  inad 
vertent  urine  loss  after  pregnancy — a 
common  postnatal  problem.  M 

ARE  YOU  NEW  TO  EXERCISE? 

If  you  haven't  exercised  much 
prior  to  becoming  pregnant,  it's 
not  too  late  to  start.  Walking  and 
swimming  are  two  safe  ways  to 
begin.  Or  consider  an  exercise 
class  specifically  for  pregnant 
women.  Studies  by  the 
Melpomene  Institute  in  Minnesota: 
reveal  that  special  exercise 
classes  offer  both  physical  and 
social  benefits  to  pregnant 
women.  When  you  find  a  class, 
make  sure  the  instructor  has  a 
good  understanding  of  the  needs 
of  pregnant  women.  For  advice 
on  classes,  send  $  1  plus  a  SASE 
to  "Selecting  a  Prenatal  Exercise 
Program,"  c/o  The  Melpomene 
Institute,  1010  University 
Avenue,  Saint  Paul,  MN  55  104. 
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HEALTH  UPDATE 

MEDICAL  NEWS  YOU  CAN  USE 


DIETING 
TWO  BY  TWO 

Partners  boost  odds 
of  success 
wo  people  can  lose  weight  fast- 
er than  one,  according  to  stud- 
ies by  a  Purdue  University  professor. 
i  David  R.  Black,  Ph.D.,  found  that  di- 
eters with  a  supportive  partner 
dropped  up  to  30  percent  more  weight 
during  a  15-month  period  than  these 
who  went  solo.  All  of  the  dieters  (but 
not  their  partners)  had  taken  part  in 
weight-loss  programs. 

Here's  more  good  news:  Partners 
usually  lost  weight,  too.  However,  if  a 
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dieter's  partner  gained  weight  during 
the  period,  the  dieter  was  likely  to  gain 
as  well. 


SPINE-TINGLING  NEWS 

Calcium  helps  older  bones 

omen  who  are  at  least 
five  years  past  meno- 
pause benefit  mightily  from  keeping 
up  their  calcium  intake.  Simply  get- 
ting the  daily  recommended  amount 
of  the  mineral — 800  milligrams — sig- 
nificantly cuts  bone  loss.  Such  loss,  if 
severe  enough,  leads  to  brittle,  easily 
broken  bones. 

Before  menopause,  a  woman's  nat- 
ural hormones  protect  her  from  most 
bone  loss.  After  menopause,  however, 
that  protection  ceases  and  loss  acceler- 
continued  on  page  56 
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leaner.  Drier.  And  now.. 


ijr.IX; 


HEALTH  UPDATE  i 

continued  from  page  55 

ates.  A  diet  that  is  low  in  calcium  in- 
creases the  likelihood  of  bone  loss. 

Older  women  who  get  less  than  400 
milligrams  of  calcium  a  day  reap  the 
most  benefit  from  boosting  calcium 
intake,  according  to  a  study  by  Bess 
Dawson-Hughes,  M.D.,  of  the  Hu- 
man Nutrition  Research  Center  on 
Aging  at  Tufts  University  in  Boston. 
Women  taking  in  400  to  650  milli- 
grams of  calcium  a  day  didn't  benefit. 

Dr.  Dawson-Hughes  also  found 
that  calcium  carbonate  didn't  seem  to 
help  the  low-intake  women,  while  cal- 
cium citrate  malate  did.  Calcium  ci- 
trate malate  is  available  only  in 
calcium-fortified  juices. 

Procter  and  Gamble,  maker  of  Cit- 
rus Hill  juice  products  containing  the 
special  form  of  calcium,  partially 
funded  the  study.  For  women  able  to 
tolerate  dairy  products,  Dr.  Dawson- 
Hughes  recommends  three  servings  of 
low-fat  dairy  products  each  day. 
56 


DON'T  LOOK  NOW! 

Eye-drops  advice 
ew  research  on  taking  eye 
drops  is  anything  but  an 
eye-opener.  William  L.  White,  M.D., 
suggests  keeping  your  eyes  closed  for 
two  minutes  after  putting  in  eye 
drops.  The  San  Antonio,  Texas,  oph- 
thalmologist found  that  two  minutes 
of  shut-eye  helps  the  medicine  work 
better  and  reduces  the  odds  of  side 
effects. 


Dr.  White  and  his  co-workers  re- 
port  that  closing  the  eyes  keeps  the 
medicine  in  the  eye  longer.  Natural 
drainage  is  10  times  faster  with  the 
eyes  open.  What's  more,  this  drainage 
puts  medicine  into  the  bloodstream, 
where  it  can  lead  to  side  effects.  The 
study  also  revealed  that  closing  the 
eyes  longer  than  two  minutes  didn't 
enhance  the  benefits. 

HEART  DISEASE  AND 
OLDER  WOMEN 

Studies  prompt  dismay  and  hope 

der  women  remain  most- 
ly ignorant  of  the  risk 
they  face  from  heart  disease,  says  a 
new  survey.  That  makes  them  much 
less  likely  to  benefit  from  the  good 
news  that  came  out  of  two  other  new 
studies:  heart  disease  in  women  can  be 
reversed. 

A  recent  Gallup  poll  found  that 
only  15  percent  of  women  aged  50  or 
above  know  that  heart  disease  is  the 
number  one  killer  in  their  age  group. 
And  although  eight  in  10  women  re- 
ported having  taken  a  cholesterol  test, 
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...Longer. 


Over  1"  longer 

than  our  regular 

length  maxi 


Introducing  the 
Always  Long  Maxi. 


tant  that  can  be... especially 
on  heavier  days.  Of  course, 
since  this  is  the  Always®  Long 
Maxi,  you'll  also  have  the 
advantage  of  our  unique 
Dri-Weave  topsheet  that 
pulls  moisture  into  the  pad, 


What's  the  big  news  about  a  maxi 
longer  than  our  regular  length 
It's  the  assurance  you'll  get  fron 
panty  coverage.  And  we  know  how  j 


Theirs  can  stay  wet  on  top. 


Ours  Slavs  cleam 


away  from  you.  And  that; 
keep  the  surface  cleane 
drier  than  any  other  brand  < 
maxi  you  might  be  using  n< 
a  cleaner  and  drier  kind  of 
tion,  this  is  the  Long  Maxi 
been  waiting  for.  Don't  w 
longer  to  try  it. 


nly  half  of  those  surveyed  knew  that 
00  was  a  desirable  cholesterol  level. 

Considering  the  results  of  two  other 
cudies,  that  ignorance  may  be  fatal 
)r  many  women.  Here's  what  the  lat- 
5t  research  reveals: 

First,  lovastatin,  one  of  the  newest 
nd  most  promising  cholesterol-low- 
ring  drugs,  works  well  in  women, 
'revious  studies  verified  the  drug's  ef- 
jctiveness  in  men.  The  major  benefit 
f  lovastatin  is  that  it  reduces  LDL- 
ype  cholesterol,  the  so-called  "bad" 
cholesterol  linked  to  heart  disease. 

Second,  a  study  of  women  (and 
nen)  with  existing  heart  disease  found 
hat  lowering  LDL  levels  reduced 
dockages  of  the  arteries  that  serve  the 
leart.  Blockage  of  one  or  more  of 
hese  blood  vessels  leads  to  angina 
chest  pain),  heart  attacks,  and  other 
iroblems. 

Although  cholesterol-lowering 
irugs  can  reduce  the  chances  of  devel- 
jping  heart  problems,  most  experts 
igree  that  a  habit  of  sensible,  low-fat 
ating  offers  better  insurance  against 
ieveloping  heart  disease.  For  women, 
aking  estrogen  following  menopause 
ends  protection  as  well.  Your  doctor 
:an  advise  you  on  the  best  course  of 
iction  depending  on  your  age,  medi- 
al condition,  and  family  history. 

IF  THE  SHOE  DOESN'T  FIT 

Vanity,  thy  name  is 
foot  aches 
ine  out  of  10  women  play 
footsie  with  foot  prob- 
ems,  says  Carol  Frey,  M.D.,  chief  of 
bot  and  ankle  surgery  at  the  Universi- 
y  of  Southern  California.  Fully  90 
jercent  of  the  women  Dr.  Frey  sur- 
/eyed  were  squeezing  their  aching 
logs  into  undersize  shoes.  Eight  in  10 
)f  these  women  suffered  pain  and  dis- 
abling foot  problems  as  a  result. 

Dr.  Frey  and  her  colleagues 
checked  out  356  women  between  the 
iges  of  20  and  60.  Many  of  the  women 
lad  not  had  their  feet  measured  in 
/ears.  Each  was  evaluated  by  an  or- 
:hopedic  surgeon.  Poorly  fitting  shoes 
were  implicated  in  such  foot  deformi- 
ties as  hammertoes  and  bunions. 
ITiose  arch  villians,  high  heels,  also 
x>pped  a  portion  of  the  blame  for  foot 
idles  and  ailments. 

Give  foot  problems  the  boot  for 
good.  The  Women's  Footwear  Com- 
mittee of  the  American  Orthopaedic 
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Every  day,  thousands 

of  women  perform 
surgery  on  their  feet. 
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Corn 

Removers 


It's  unnecessary.  There's  a  much  better,  safer  way  to 
remove  painful  corns:  Dr.  Scholl's  Corn  Removers. 

Within  five  treatments  or  less,  the  corn  will  be  replaced 
with  new,  softer  skin.  And  that's  a 
money-back  guarantee  only  Dr.  Scholl's 
gives  you.  So  get  Dr.  Scholl's  Corn 
Removers.  And  get  rid  of  those  corns, 
safely  and  painlessly. 

Dr.  Scholl's: 

Foot  health  is  important.  See  your  podiatrist  for  professional  advice. 

Read  and  follow  label  directions.  ©  1989  Scholl,  Inc. 


Foot  and  Ankle  Society  suggests  fol- 
lowing these  guidelines: 

•  Have  your  feet  measured  while  you 
are  standing,  ideally  at  day's  end  when 
your  little  doggies  get  the  longest. 

•  Fit  shoes  to  the  longer  foot,  allow- 
ing one-half  inch  between  the  longest 
toe  and  the  end  of  the  toe  box. 

•  Avoid  shoes  that  pinch  the  toes,  or 
that  don't  allow  full  toe  extension. 

•  Choose  lower  heels  and  shoes  with 
softer  materials  like  suede  and  glove 
leather. 


DO-IT-YOURSELFERS,  BEWARE 

Danger  lurks  in  older  homes 

eftirbishing  an  old  house 
can  be  great  for  your  pock- 
etbook — but  also  hazardous  to  your 
health.  University  of  Missouri  Profes- 
sor Wayland  N.  McKenzie,  Jr.,  M.D., 
warns  do-it-yourselfers  to  watch  for 
loose,  crumbling  asbestos.  Airborne 
asbestos  fibers  can  cause  a  deadly 
form  of  lung  cancer. 

New  owners  of  old  homes  often  rip 
out  the  old  sprayed-on  asbestos  insu- 
lation that  covers  pipes  and  furnaces, 
unaware  that  they  are  filling  the  area 
with  deadly  fibers.  Kids  are  especially 
susceptible  to  mesothelioma,  a  cancer 
that  can  arise  after  only  two  to  three 
months  of  exposure  to  the  fibers. 

Often,  the  best  thing  to  do  is  simply 
leave  the  material  in  place,  particular- 
ly if  it  is  not  crumbling.  Contractors 
certified  in  asbestos  removal  can  safe- 
ly eliminate  the  material.  This  can  be 
expensive,  however.  Dr.  McKenzie 
urges  that  homeowners  enroll  in  an 
EPA-certified  course  before  tackling 
the  job  themselves.  Such  training  costs 
between  $195  and  $495,  he  reports,  d 
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It  was  a  simpler  time  of 
sharing  and  joy. . . 


Cherish  the  memories  with 

"Splish  Splash!'  The  premier  sculpture 

in  Rockwell's  Age  of  Wonder  collection. 


Remember  the  days  when  you  could  find 
a  lemonade  stand  on  nearly  every  street 
corner?  When  a  penny  could  buy  an  armful 
of  candy?  When  washing  the  dog  was  a 
shared  family  task? 

It  was  The  Age  of  Wonder.  And  no  one 
has  ever  captured  these  treasured  childhood 
moments  with  more  warmth,  charm  and 
humor  than  America's  best-loved  artist, 
Norman  Rockwell. 

Now  one  of  Rockwell's  most  precious 
illustrations  from  those  wonder  years  has  been 
brought  to  life  for  you  to  cherish  in  your  own 
home.  With  "Splish  Splash"  an  heirloom  quality 
sculpture  available  exclusively  from  The 
Norman  Rockwell  Gallery. 

Meticulously  hand-cast,  hand-painted  and 


"I  can  still 

see  the  soap 

suds  bubbling 

over  that  tub— 

we  all  got  a  cleaning 

on  those  warm  summer  nights'.' 

—Thomas  Rockwell 


wonderfully  detailed,  "Splish  Splash"  is  the  onl 
work  of  its  kind  to  be  awarded  the  full  authoriz 
tion  of  The  Norman  Rockwell  Family  Trust— 
dedicated  to  the  very  standards  to  which 
Rockwell  himself  so  faithfully  adhered. 
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Exceptional  authorized  Rockwell  collectit 
have  for  years  proven  to  be  strong  market 
performers.  The  official  endorsement  of  the 
artist's  own  family  means  "Splish  Splash"  coukt 
be  even  more  successful.  Its  $34.95  price  is  ide 
for  collectors  of  investment-quality  art.  And 
your  satisfaction  is  unconditionally  guaranteed 
for  365  days. 

"Splish  Splash"  is  an  exclusive,  authorize'! 
limited  edition  crafted  in  Berkshire  Porcelain, 
a  combination  of  artists'  resin  and  porcelain 
powders.  So  return  your  reservation  request 
today.  And  bring  those  fond  childhood  memori 
to  life  with  "Splish  Splash:' 


...It  was 
The  Age  of  Wonder. 


Dog  collar  and  scrub  brush, 

glistening  water. .  .every 

detail  reflects  the  care  Rockwell 

put  into  his  works. 


Textures  so  true. . .  Have  you  ever 
seen  a  more  adorable  dog? 


The  weave  of  the  little  towel 

actually  has  the  feel  of 

real  terrycloth! 


lal  size  is  3W"  high, 
'wide,  3$"  deep 


ESERVATION  REQUEST 


Please  mail  by 

June  30, 1991 


SSG-100R 


ise  enter  my  reservation  for  "Splish  Splash!'  Thp                          \? 

2d  send  no  money  now.  I  will  be  billed  in  two  installments  of  just  $17.48,*  the  first  payable  before  shipment.  »j^      *•**•  ^  *■%  ■■t^^^t' 

it  delighted  I  have  a  full  year  to  return  my  sculpture  for  replacement  or  refund.  llJi1        ICsIl  ^   .ffl 

Mrs./Miss/Ms. 


ise  circle  one) 
ess 


Apt.  # 


State 


Zip 


Phone:  ( 


/^   fits  f  ■' 

Gallery  P^h 

9200  Center  for  the  Arts  Drive 
Niles.IL  60648-1300 


$3.57  home  delivery  fee  and  any  applicable  state  sales  tax.  Offer  valid  in  the  U.S.  only. 
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BY 
JANE  AUSTIN  McKEON 


American  families  in  the  '90s  are  discovering 

that  they  have  another  inalienable  right:  The  pursuit  of  summer  fun!  Instead 

of  dreaming  of  some  faraway  place  for  vacation,  we're  retreating  more  to  our  own  backyards  as 

the  first,  not  the  last,  resort.  Why  the  switch?  The  families  featured  on  the  following 

pages  will  say  that  staying  home  can  be  like  "getting  away"  every  day.  After 

all,  why  leave  town  in  search  of  relaxation  when  you  can 

find  it  right  outside  your  own  back  door? 
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Order  Your  Betty  Crocker  Catalog 
and  Discover  Savings  up  to  77% ! 


t^ll  save  up  to  77%  compared  to  retail 
;s  on  Oneida  flatware.  Plus,  save  up  to 
versus  suggested  retail  prices  on 
r  quality  items  such  as  Pfaltzgraff 
eware,   Betty  Crocker  cookbooks, 
aware,  children's  items  and  other 
«-brand  merchandise! 

»w  is  it  possible  for  you  to  receive  such 
t  savings?  Simply  clip  and  save  Betty 
cker  Points  found  on  over  200  General 
s'  food  products,  and  redeem  the  Points 
g  with  cash  for  purchases  from  the  Betty 
iker  Catalog. 

more  Betty  Crocker  Points  you  redeem,  the 
'.  cash  you'll  save! 

get  started,  clip  and  save  the  100  FREE 
y  Crocker  Points  below  and  use  toward 
r  first  purchase  from  the  Betty  Crocker 
ilog. 


No.  22D 


^-B£ttM0v0cks>i 


.  Save  up  to  77%  on 
Oneida1  Flatware 

.  Great  Savings  on 
(Duality  Merchandise 
?or  the  Whole  Fam.lv 

GUARANTEED! 


aocKerCatalogarecoX- 
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t  and  save  the  Catalog  Credit  below  to  use  toward  your 
from  the  Betty  Crocker  Catalog. 


Use  the  handy  order  form  below  to  send  for  your  Betty  Crocker 
Catalog  today! 
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that  they  have  another  inalienable  right:  The  pursuit  of  summer  fun!  Instead 

of  dreaming  of  some  faraway  place  for  vacation,  we're  retreating  more  to  our  own  backyards  as 

the  first,  not  the  last,  resort.  Why  the  switch?  The  families  featured  on  the  following 

pages  will  say  that  staying  home  can  be  like  "getting  away"  every  day.  After 

all,  why  leave  town  in  search  of  relaxation  when  you  can 

find  it  right  outside  your  own  back  door? 
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Order  Your  Betty  Crocker  Catalog 
and  Discover  Savings  up  to  77% ! 
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save  up  to  77%  compared  to  retail 
n  Oneida  flatware.  Plus,  save  up  to 
jrsus  suggested  retail  prices  on 
[uality  items  such  as  Pfaltzgraff 
are,   Betty  Crocker  cookbooks, 
ire,  children's  items  and  other 
rand  merchandise! 

is  it  possible  for  you  to  receive  such 
ivings?  Simply  clip  and  save  Betty 
r  Points  found  on  over  200  General 
)od  products,  and  redeem  the  Points 
rith  cash  for  purchases  from  the  Betty 
r  Catalog. 

'e  Betty  Crocker  Points  you  redeem,  the 
>h  you  11  save! 


t  started,  clip  and  save  the  100  FREE 
'rocker  Points  below  and  use  toward 
:st  purchase  from  the  Betty  Crocker 
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•  Save  up  to  77%  on 
Oneida   Flatware 

.  fireat  Savings  on 
OuaMv  Merchandise 
?orlheV  Whole  Fam.ly 

■assse 

GUARANTEED! 


Cro*e,Ca«*g«e  colons 


Free  inside  «&ffl^m  **  I"*** 


BONUS!  SS.  over  $3.00  on' 


1  save  the  Catalog  Credit  below  to  use  toward  your 
a  from  the  Betty  Crocker  Catalog. 


Use  the  handy  order  form  below  to  send  for  your  Betty  Crocker 
Catalog  today! 
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ummertime  and  the  livin*  is 

busy  for  Mike  and  Gail 
Dorsey,  and  their  four  young  sons,  Sean, 
Luke,  Jake,  and  Josh.  Between  work 
schedules  and  soccer  games,  time  together 
is  a  precious  commodity  for  this 
Minnesota  family. 

The  Dorseys'  multilevel  deck  is  an 
irresistible  lure  that  pulls  them  back  home 
after  a  day  away.  "We're  all  active,  and 
the  boys  are  beginning  to  go  in  different 
directions,"  says  Mike.  "Our 
backyard  is  a  pleasant  place  to  be 
together  without  outside 
interruptions,  to  talk  to  the  kids 
and  to  reconnect  with  them." 

The  backyard  was  hardly  a 
pleasant  place  when  the  Dorseys 
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Once  described 
cis  ci  slope 
without  hope, 
the  Dorseys' 
hillside  is  now 
the  heart  of 
their  home. 
Four  deck: 
levels  divide 
the  retreat  into 
areas  devoted 
to  favorite 
outdoor 
activities.   Lush 
landscaping 
holds  the  slope 
in  place. 


Photographs:  Susan  Gilmore.  Landscape  design: 
Michael  Ritter,  Exterior  Design  Studio.  Regional  editor: 
Sharon  Ross.  Illustration:  Tom  Nachreiner 
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hillside  and  flood  our  basement.  Worst  of 
all,  the  boys  had  no  safe  place  to  play." 

Distressed  by  their  mess,  Mike  and 
Gail  turned  to  a  landscape  designer  for 
help.  His  solution:  create  flat  areas  on  the 
steep  hill  with  four  levels  of  decking.  (See 
the  plan  on  page  66)  The  main  level  runs 
parallel  to  the  back  of  the  house.  From 
there,  a  footbridge  leads  to  three 
additional  sections  that  step  up  the  slope 
in  staggered  layers.  Plantings  conceal  the 
underside  of  the  structure. 

he  pinnacle  of  family  fun 
is  the  top  deck  level, 
where  a  spacious  spa 
forms  a  little  oasis  in  the  sun.  "A  spa 
makes  a  lot  more  sense  than  a  pool," 
says  Gail.  "In  Minnesota,  a  pool  can  be 
used  only  about  two  months  a  year, 
while  we  can  use  our  spa  year-round." 

Much  of  the  plan's  success  is  hidden 
among  the  lush  landscaping.  Running 
down  the  hill,  a  dry  creek  bed  directs 
runoff  to  the  side  yard  where  it  flows  on 
into  the  street.  Hardy  trees,  shrubs,  and 
ground  covers— such  as  sumac,  dogwood, 
viburnum,  euonymus,  sedum,  and 
ajuga— prevent  soil  erosion  and  offer 
color  in  all  seasons. 

Perhaps  the  greatest  reward  of  the 
yard's  redesign,  however,  is  the  kids' 
enjoyment.  "When  the  boys  come  home 
from  a  day  of  activities,"  says  Mike, 
"they  like  being  together  as  a  family."  H 


SAFE  PLAY 
When  it  comes 
to  safety,  the 
Dorseys  don't  kid 
around.  Their 
golden  rule: 
Never  get  in  the 
water  unless 
Mom  or  Dad  are 
nearby  to 
supervise.  When 
it's  not  being 
used,  the  spa  is 
securely  covered 
with  an  insulated 
lid.  A  sturdy 
railing  prevents 
tumbles  off  the 
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The  pinnacle  of  family  fun  is 
■ 
the  top  deck:  level,  where  a  spacious  spa 

forms  a  little  oasis  in  the  sun. 


"Registered  trademark  of  Whirlpool  Corp.        S)1991  Whirlpool  Corp. 


A  WELL-BUILT  WASHER 
IS  ONE  YOU  NEVER 
HAVE  TO  THINK  ABOUT. 


Whirlpool 

/    HomejK  Appliances 


"At  Whirlpool,  we  believe  washers  and  dryers  should  be  built  in 
a  very  special  way.  They  should  be  so  carefully  designed  and  so 
solidly  constructed,  they'll  do  their  jobs  for  years  without  your 
giving  them  a  second  thought.  And  that's  exactly  how  our 
washers  and  dryers  are  built. 

Gets  big  load  after  big  load  clean.  This  Whirlpool®  super 
capacity  washer  is  built  to  handle  big  loads  of  laundry  year  after 
year.  It  has  a  special  washing  system  that  rolls  your  clothes 
over  and  over  and  over  again.  So  you  can  fill  it  to  the  limit,  fill  it 
more  than  you  might  ever  have  dared,  and  not  have  to  think 
about  a  full  load  coming  out  half  clean. 

We'll  make  your  questions  disappear,  too.  Like  to  learn 
more  about  our  laundry  products,  or  any  Whirlpool 
appliance?  You  don't  even  have  to  think  about  how  to  get  the 
information.  The  Whirlpool  Consumer  Assistance  Center  is 
ready  to  help  you  24  hours  a  day.  Just  call  800-253-1 301 . 

So  if  you're  looking  for  a  washer  so  well  built  you  don't  have  to 
think  about  it,  there's  one  name  you  should  think  about. . . 

WHIRLPOOL  SO  WELL  BUILT. . . 
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POOL  FITNESS 
A  custom  fit  for 
their  slim 
backyard,  the 
Gilleys'  lap  pool 
helps  them  stay 
in  shape  and 
keep  cool.  For 
safety,  a  6-foot- 
high  fence 
surrounds  the 
property. 


SIDE-YARD 

WELCOME 

Entering  through 

the  side-yard 

gate,  visitors  are 

greeted  with 

glimpses  of  the 

rose  garden  and 

pool  house. 


Laps,  laughter,  and  lazy  days  define 
summer  for  Rex  and  Marlene  Gilley  and 
their  teenage  daughter,  Jennifer.  The  fam- 
ily's refurbished  backyard  in  Portland,  Or- 
egon, fulfills  their  vision  of  paradise:  a 
swimming  pool  and  pool  house,  private  pa- 
tios, and  carefree  landscaping. 

An  ambitious  remodeling  of  their  house 
inspired  the  Gilleys  to  update  the  back- 
yard, too.  Their  goal  was  to  create  an  invit- 
ing place  to  exercise  and  relax,  but  to  keep 
it  as  undemanding  as  possible. 

"I  work,  Rex  works,  and  Jennifer  has 
her  own  interests,"  says  Marlene.  "None  of 
us  has  the  time  or  inclination  to  spend 
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every  weekend  working  in  the  yard.  The 
truth  is,  we  like  to  swim  more  than  we 
like  to  weed." 

Finding  space  for  a  pool  in  the  skinny 
backyard  was  a  tall  order,  but  because 
the  Gilleys  swim  for  exercise,  a  narrow 
lap  pool  was  all  they  needed.  To  make 
room  for  patios  and  plantings,  their 
landscape  designer  borrowed  space  from 
a  wide  side  yard  (see  the  plan  below). 
Wrapped  around  the  house,  areas 
devoted  to  swimming,  gardening,  and 
relaxing  flow  together  as  one  retreat. 

Although  he's  the  first  to  spend  a  laid- 
back  day  by  the  pool,  Rex  also  enjoys 
indulging  his  love  of  roses.  He  cares  for 
these  beauties,  along  with  a  small  lawn, 
in  the  formally  designed  side  yard.  "The 
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PRIVATE  OASIS 
The  black- 
bottomed  lap 
pool  reflects  the 
summer  sky  like 
a  natural  pond. 
Running  parallel 
to  the  rear  of  the 
property,  the 
40  X  1  2-foot  pool 
'spills  over'  into  a 
wide  side  yard, 
but  still  leaves 
spaces  for 
gardening.  The 
concrete-and- 
aggregate  patio 
creates  a  slip- 
proof  surface 
around  the  pool. 
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BUILDABLE  BOXES 
The  raised  planters  are 
constructed  of  pressure- 
treated  lumber  and  filled 
with  a  lightweight  mixture 
of  soil  and  peat  moss.  For 
more  building  information, 
order  Project  Plan  No. 
50925  on  page  1  59. 
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Easy-going  plants  create  a  yard  that's  virtu 
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LOW-CARE 
LANDSCAPING 

Planters  filled 

with  annual 

flowers  simplify 

the  garden  by 

reducing  digging 

and  weeding 

chores.  Growing 

in  the  ground  are 

easygoing  species 

like  wax  myrtle, 

vine  maple,  fern, 

and  euonymus. 
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SECLUDED 

PATIOS 

A  zigzag  in  the 

house  creates  a 

secluded  place  for 

sunning.  Around 

the  next  bend,  a 

private  patio  off 

the  master 

bedroom  is  a 

favorite  spot  to 

stargaze. 
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side  yard  requires  a  little  more  upkeep 
than  the  rest  of  the  yard,"  he  says,  "but 
its  small  size  is  very  manageable." 
Planted  in  a  semicircular  bed  that's 
mounded  to  aid  drainage,  the  roses 
flourish  in  the  sunny  setting. 

The  rest  of  the  yard  is  designed  to  be 
virtually  maintenance-free  while  still 
providing  a  lush  and  colorful 
environment.  Raised  planters  are  filled 
with  annual  flowers  for  seasonal  color, 
and  ground  covers  thrive  in  areas  too 
shady  for  grass  to  grow.  An  in-ground 
sprinkler  system  solves  the  watering 
chore  during  dry  summer  months,  and 
bark  mulch  discourages  weeds. 

The  Gilleys'  yard  is  a  model  for  their 
neighborhood,  but  neighbors  seldom  see 
them  laboring  over  the  landscaping.  The 
family  spends  their  leisure  time  relaxing 
at  poolside.  M 


Photographs:  Stephen  Cridland.  Landscape  design: 
Bill  Gerber.  Illustration:  Mike  Henry.  Regional  editor: 
Cathy  Howard 


Big,  beautiful  shade  trees  sold  Tom 
and  Naniscah  Apperson  on  the 
neighborhood  when  they  bought  then- 
suburban  Portland,  Oregon,  home.  Even 
though  the  narrow,  steep  lot  posed  a 
design  challenge,  "We  thought  the  yard 
had  great  possibilities  for  outdoor  living," 
says  Tom.  "It  had  a  natural  feeling 
which  we  were  instantly  attracted  to." 

Spring  rains  dampened  the  couple's 
first  impressions  of  their  backyard  when 
runoff  from  neighboring  yards  turned  the 


previously  serene  hillside  into  a  "raging 
river."  The  real  horror  lay  at  the  bottom 
of  the  slope,  where  soggy  soil  threatened 
to  keep  the  family  indoors  all  season. 

Refusing  to  let  a  little  standing  water 
drown  their  hopes  for  outdoor 
entertaining,  Tom  and  Naniscah  asked  a 
local  landscape  designer  to  rescue  them 
from  the  muddy  mess.  "We  made  it  clear 
that  we  wanted  to  preserve  the  natural 
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the  wooded 
privacy  of  their 
backyard. 
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The  zigzagging 


bridges,  and 
decks  makes  the 
narrow  yard 


it  is.  Low-care 


... 
ivy,  vine  maples. 


quality  of  the  yard,"  says  Tom.  "With  a 
city  park  next  to  our  property,  we  felt 
that  a  design  that  blended  into  the  trees 
would  be  appropriate." 

The  hillside  transformation  would 
impress  even  Mother  Nature.  Tackling 
the  drainage  problem  first,  the  designer 
created  a  streambed  that  routes  rainwater 
down  the  slope,  leaving  the  rest  of  the 
yard  dry.  Deck  "bridges"  cross  the 
streambed,  tying  a  stairway  to  two  decks 
designed  for  picnicking  and  sunning. 

An  arbor  heightens  privacy  at 
mealtime.  Angled  on  three  sides  to  follow 
the  outline  of  the  deck,  the  structure 
adds  "a  sense  of  enclosure,"  says 
Naniscah.  "It's  also  my  favorite  spot  for 
hanging  pots  of  colorful  flowers." 

The  Appersons'  drainage  problem  may 
be  water  under  the  bridge  now,  but  it 
challenged  them  to  seek  a  solution  that 
complements  the  sylvan  setting  that 
inspired  them  in  the  first  place.  M 


DRY  IDEA 

To  solve  their  drainage 
dilemma,  the  Appersons 
sculpted  a  dry  streambed  to 
channel  runoff.  After  digging  a 
shallow  trench  for  the  bed, 
they  laid  4-inch  perforated  pipe 
and  covered  it  with  filter  cloth. 
River  rock  conceals  the  pipe. 
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ANGLED  ARBOR 

An  angled  arbor  nestles 
around  the  outside  edge  of 
the  dining  deck  to  provide 
privacy  screening  from  the 
neighbors'  house.  The 
clear-cedar  arbor  is 
constructed  with  4X4 
posts  and  2X4  crosspieces 
set  on  edge. 

For  more  building  information,  order 
Project  Plan  No.  50926  on  page  159. 


Photographs:  Stephen  Cridland 
Landscape  design:  Cheryl  Cone/Dennis  7 
Dee's  Landscaping 
Regional  editor:  Cathy  Howard 
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GE  presents  no-hassle  remodeling. 


No  hammers.  No  saws.  No  headaches. 


No  kidding.  With  GE  White  on  white  appli- 
ances, you  can  create  a  contemporary,  built-in 
look  in  your  kitchen.  Without  the  headaches 
built  into  remodeling. 

For  starters,  install  the  GE  30"  slide-in  electric 
range  in  place  of  your  old  one.  It's  beautifully 
complemented  by  the  Spacemaker®  microwave/ 
convection  oven,  SpaceCenter  27  refrigerator 


and  electronic  Potscrubber®  dishwasher. 

What's  more,  you  won't  have  to  tear  up  your 
cabinets  to  install  them. 

Just  your  remodeling  plans. 

So,  call  the  GE  Answer  Center®  service  at 
800.626.2000  for  our  informative  brochure. 
We'll  send  it  out  to  you  right  away. 

No  problem. 


We  bring  good  things  to  life. 


A  cordless  phone  doesn't  have  to  sound  like  this. 


l~ 


I  Not  if  you've  got  one  of  the  AT&T  Cordless  5000  Series. 

Our  Clarity  Plus™  sound  technology  virtually  eliminates  the  sound 
effects  and  static  heard  on  some  cordless  phones.  So  you  can  have  a 
cordless  phone  that  won't  get  in  the  way  of  your  conversation. 
We  think  you'll  agree — the  difference  is  uncanny 


AT&T  5000  Series 


Available  at  AT&T  Phone  Centers  and  other  retailers. 

Copyright©1991  AT&T.  All  rights  reserved. 


AT&T 

The  right  chc 


DECKED 


OUT  WITH 


Fresh  flowers  were  little  luxuries  that  Elaine 
Bernstein  bought  for  bouquets  at  a  florist's  shop 
until  she  and  her  husband  Arthur  moved  from  the 
confines  of  the  city  to  the  wide-open  spaces  of 
Cape  Cod,  Massachusetts.  Today,  she  luxuriates 
in  blooms  by  surrounding  their  seaside  home  with 
flowers— the  living,  growing  kind. 
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blank  canvas.  That's  the  artistic 
way  the  Bemsteins  approached  the  drab- 
looking  deck  they  inherited  from  the 
previous  owners  of  their  home.  It  needed  a 
lot  of  color,  they  decided,  and  what  better 
source  is  there  than  the  full  palette  that 
flowers  provide. 

"I  knew  nothing  about  gardening,"  says 
Elaine,  "but  I've  always  loved  flowers.  I 
started  small  the  first  year  with  a  few  pots 
and  discovered  how  much  I  enjoy  making 
things  grow." 

Elaine's  dabbling  in  container  gardening 
blossomed  into  a  full-fledged  hobby  that 
Arthur  wholeheartedly  encourages.  "With 
our  wonderful  views  of  the  Bay,"  he  says, 
"we  spend  our  summer  hours  outdoors.  It 
makes  sense  to  make  the  most  of  our 
spacious  backyard." 

nlisting  the  help  of  a  local 
landscape  designer  the  following 
year,  the  Bemsteins  built  a 
second  deck,  located  outside  their  master 
bedroom.  Connected  by  a  stairway  to  the 
main  28  X  24-foot  deck,  the  sunken 
12  X  24-foot  deck  is  enclosed  by  a  low 
retaining  wall  to  create  the  intimate  feeling 
of  an  outdoor  room.  This  wall  is  the 
backdrop  for  a  narrow  planting  strip 
bursting  with  blooms. 

Allowed  to  weather  to  gray  to  match  the 
hue  of  the  house,  both  new  and  old 
decking  offer  a  neutral  stage  for  Elaine's 
colorful  embellishments.  After  all,  whether 
they  bloom  in  a  pot  or  in  a  bed,  flowers 
play  the  starring  role  in  every  part  of  the 
backyard  design. 
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iners  brimming  with  blooms  soften 
the  straight  lines  of  the  deck.  Elaine's 
favorite  flowers  for  potting  include 
dahlias,  nasturtiums,  geraniums,  and 
marigolds.  For  the  shade,  she  relies  on 
impatiens,  ferns,  and  tuberous  begonias 
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idesnow   in  a 
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laine  prefers  planting  annual 
flowers  near  the  house.  "I  go 
with  annuals  on  the  decks 

because  they  offer  constant  color  from 

spring  to  fall,"  she  says. 
Annual  flowers  may  be  her  first  love, 

but  perennials  also  get  their  season  in  the 

sun.  Planted  in  a  fenced  garden  adjacent  to 


the  living  room's  bump-out  greenhouse, 
hardy  flowers  such  as  rudbeckia,  coreopsis 
daylily,  shasta  daisy,  and  coneflower 
flourish  in  beds  defined  by  brick  paths. 
Though  she's  a  late  bloomer  to  flower 
growing,  Elaine  says  she's  a  born  gardenei 
"I  love  to  share  the  beauty  with  my  famil; 
and  friends." 


.rt  tuberous  begonias 
indoors  four  to  six  weeks  before 
the  last  expected  frost.  Plant 
tubers  (concave  side  up)  1  inch 
deep  in  potting  soil.  Water  to 
keep  soil  slightly  moist. 


2.  Place  the  pot  in  a  warm  (at 
least  65  degrees),  bright  place. 
Move  the  pot  outdoors  to  a  shady 
patio  location  when  the  tops  are 
about  4  inches  tall  and  all  danger 
of  frost  is  past. 


3.  Allow  soil  to  dry  slightly 
between  waterings  to  prevent 
tubers  from  rotting.  Avoid  getting 
flowers  and  foliage  wet.  Fertilize 
once  each  week  with  a  soluble 
plant  food. 
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Come  Home  To  The  Ttopics. 

Create  your  own  tropical  paradise  « 

with  handcrafted  white  wicker,  \\\\1\m 

exclusively  from  Pier  1 .  Add  a  [lllttV^* 

splash  of  exotic  color  with  our  fl\\\\  W 

tropical  print  cushions.  For  the  APlaceTorfecover, 
store  nearest  you  or  to  order  our 
Idea  Book  call  1-800-447-4371. 


,.> 


GARDENING 


I  f  you  own  a  swimming  pool,  safe- 
ty should  be  your  primary  concern. 
Here  are  some  tips  to  keep  your  pool 
both  safe  and  fun  this  summer. 

•  Install  a  climb-proof  fence  to  sepa- 
rate the  pool  from  the  rest  of  the  back- 
yard. This  is  especially  important  if 
you  have  children  under  12  years  of 
age.  The  fence  should  not  block  views 
of  the  pool  from  the  house. 

•  Always  use  gates  with  self-closing, 
self-latching  spring  locks.  Latches 
should  be  at  least  54  inches  above  the 
ground  to  prevent  tampering  by 
youngsters. 

•  Keep  windows  and  doors  that  lead 
88 


An  interior  fence  helps  minimize  the  risk 
of  accidental  drowning. 

to  pool  areas  locked  at  all  times. 
Alarms,  which  warn  you  when  a  win- 
dow or  door  has  been  opened,  are  also 
a  good  investment. 
•  Use  an  approved  pool  safety  cover 


that  will  support  not  less  than  3C 
pounds  per  square  foot.  Remove  il 
completely  when  the  pool  is  in  use. 
When  the  cover  is  in  place,  there 
should  be  no  gaps  that  allow  little  ones 
to  slip  through. 

•  Watch  children  at  all  times.  Nevei 
assume  that  a  child  is  water  safe,  ever 
if  he  or  she  has  had  swimming  lessons  ' 
If  you  have  to  leave  the  pool  area,  take 
the  child  with  you. 

•  Locate  lifesaving  equipment  ai 
poolside.  Never  rely  on  inner  tube; 
and  armbands  to  keep  children  afloat 

•  Store  all  pool  toys  when  not  in  use 
If  left  floating  in  the  pool,  they  earn 
tempt  youngsters  to  jump  in. 

•  Have  a  telephone  installed  at  pool 
side  and  make  sure  emergency  phon< 
numbers  are  posted  nearby. 

•  It's  smart  for  at  least  one  membe; 
of  your  family  to  have  lifesaving  o: 
CPR  training.  1 
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The  dirt  is  gone  or  we  doitove) 

Surface  dirt  is  easy.  It's  that  hidden     effective.  We  don't  just  clean  your  carpet  For  a  free  estimate  call  1-80  j 

gunk  and  grime  lurking  down  inside        We  deep-clean  itSoif^  after  we're  through,  WE  SERVE  anytime.  Day  or  nigh 
that's  so  tough  to  get  out.  it  doesn't  come  out  looking  cleaner,  ^o^iyinoTUi AVTBDi 


That's  why  die  ServiceMaster  deep-    fresher,  more  vibrant,  we'll  clean  it  over, 
down  agitating  action  is  so  uniquely         No  questions  asked.  No  extra  charge. 


1-800-WE  SERVE 
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Savorthe 


'vmmer 

'  Summer  meals  ore  made 
special  with  these  fine  products— 
Waso"  Crispbread,  The  Premium 
Line  of  Crispbreads  from  Sweden. 
Pet-Ritz"  Frozen  Pie  Crusts, 
Tender  and  Flaky  just  like 
Homemade  and  so 
convenient. 


BEEF# 


••■*■ 


3>  Pet-Ritz 


.,;,■-■'■  <■*» 


Beef-Marinate  and  Grill  It  Tender 

Steak  Marinade— Prepare  marinade  with  Va  cup  soy  sauce. 
Va  cup  olive  oil.  I  tsp  each  McCormick  or  Schilling  Lemon  & 
|fc^      Pepper  Seasoning  Salt  and  Garlic  Powder.  Marinate  Chuck 
Shoulder  Steak  for  2-3  hours  turning  occasionally. 


,ATM„bl3, 


MANUFACTURER  COUPON  EXPIRES  8/31/91 


RETAILER:  One  coupon  per 

purchase  of  product  indicated 
Consumer  to  pay  sales  tax. 
Cash  value  1/20C.  NABISCO 
BRANDS,  INC.  reimburses  you 
for  the  face  value  plus  handling 
if  submitted  in  compliance  with 
NABISCO's  Coupon  Redemp- 
tion Policy.  For  free  copy  and/or 
coupon  redemption  send  to: 
Nabisco  Brands,  Inc.,  CMS 
De'pt.  13130, 1  Fawcett  Drive, 
Del  Rio,  Texas  78840. 
(&1991,  Nabisco,  Inc.  < 


54400"11025 


90  FREE  RECIPE  CARDS 

•  Beef  Recipes    •  All  in  full  color 

900-847-BEEF 

(900-847-2333) 

Call  costs  $1.50  per  minute 

when  you  call  for  your  beef  cooking  tips 

Absolute  limit:  One  call  per  household. 


Mail  $1.50  to:  BEEF  COOKBOOK 

BOX  4264,  MONTICELLO,  MN  55565-4264 

NAME 

ADDRESS 

CITY 

STATE    


ZIP 


Allow  8  weeks  tor  shipment. 


MANUFACTURER'S  COUPON     EXPIRES  12/31/91 


LIMIT:  One  coupon  per  purchase 
of  product  and  size(s)  indicated. 
Any  other  use  constitutes  fraud. 
Not  to  be  sold. 

RETAILER:  We  will  reimburse 
you  face  value  plus  8c  handling 
provided  you  and  the  consumer 
have  complied  with  the  McCor- 
mick/Schilling  Redemption  Policy 
dated  12/1/87,  copies  available 
upon  request.  Void  where  pro- 
hibited, taxed  or  restricted.  Cash 
value  1/20th  of  1<P.  Consumer  pays 
any  sales  tax.  Redeem  by  mailing 
to  McCormick  &  Co.,  P.O.  Box  5 
870103,  El  Paso,  TX  88587-0103 


132787 


52100N13025""o 


MANUFACTURER'S  COUPON 


expire: 


DEALER:  To  redeem  this 
coupon,  mail  it  to  PET  INCOR- 
PORATED, P.O.  BOX  870127, 
EL  PASO,  TX  88487-0127. 

You  will  be  paid  15«  plus  8<t 
handling.  Invoices  proving  pur- 
chases of  sufficient  stock  to 
cover  coupons  presented  for 
redemption  must  be  shown 
upon  request.  Cash  redemp- 
tion value  1/20  of  one  cent. 
Offer  void  where  prohibited, 
taxed  or  restricted  by  law.  This 
coupon  good  only  on  brand 
specified.  Any  other  use  con-  5 
stitutes  fraud. 
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■  |   MANUFACTURER  COUPON         EXPIRES  8/31/91 

Save  25* 

^  When  you  buy  one 

&10  oz.  or  15  oz.  bottle  of 

m       A.L® 

m         STEAK 
BB        SAUCE      m 


NABISCO 
8RAN3S! 


Gr/Y/ed  Stea/r  and  Asparagus  Sam 

Makes  4  servings 

Vi  cup  bottled  light  olive  oil  vinaigrette 

Yt  cup  A.i:  Steak  Sauce 

1  (1-pound)  beef  top  round  steak 

1  (10-ounce)  package  frozen  asparagus 

spears,  cooked  and  cooled 

'/2  cup  thinly  sliced  red  pepper 

8  large  lettuce  leaves 

1  tablespoon  toasted  sesame  seed 

In  small  bowl,  blend  vinaigrette  and  steak  sauce.  I  j 
nonmetal  dish,  pour  marinade  over  steak.  Cover;  i  j 
1  hour. 

Remove  steak  from  marinade.  Grill  or  broil  steak  4 1 
inches  from  heat  source,  for  10  minutes  or  until  desl 
doneness,  basting  occasionally  with  marinade  anil 
turning  2  or  3  times.  Thinly  slice  steak;  arrange  stej 
asparagus  and  red  pepper  on  lettuce  leaves.  Heal 
marinade  to  a  boil;  pour  over  salad.  Sprinkle  with  I 
sesame  seed;  serve  immediately. 
Nutritional  information  per  serving:  209  calories;  857  I 
sodium,  65  mg  cholesterol,  5  gm  total  fat,  1  gm  satural 
fat,  3  gm  dietary  fiber 


"SIMPLY  DELICIOUS  RECIPES 
FOR  BEEF"  RECIPE  BOOK  OFFER 

•  Over  90  recipes  on 
3  "x  5  "cards 

•  Each  in  full  color 

•  New  quick  and  easy 
beef  recipes 

900-847-BEEF 

(900-847-2333) 

O  N  LY  $  1  .50  (or  postage 
and  handling 

ORDER  BY  MAIL  OR  TELEPHONE 
Details  On  Back 


MANUFACTURER'S  COUPON      EXPIRES  12/31/91 


Save  25* 


"\25 


on  any 
McCormick9 
or  Schilling8 
Spice* 

*  this  coupon  is  not  valid  on  any 
Mccormick  or  schilling  gourmet  spices 


MANUFACTURER'S  COUPON 

EXPIRES  12/31/91 

Save  25* 

on  any  package  of 

PetRitz, 

Frozen  Pie 
Crust  Shells 


!{  Pic  Crust  Shells 

-;.■!         inUje|.'Miirhpiepa 
'■ \        ivadv  Il>  fill  ana  Iwk 

Wk  *r>— /te-JOtm* 


Steak  Marinade  Italiano 

V*  cup  A.1'.  Steak  Sauce 
1/4  cup  prepared  Italian  salad  dressing 
1  teaspoon  garlic  powder 

1.  Combine  all  ingredients. 

2.  Use  mixture  to  marinate  any  lean  cut  of  I 
beef  at  least  1  hour. 

3.  Use  leftover  marinade  to  baste  beef  whiltj 
cooking  or  heat  marinade  and  serve  withj 
3-ounce  portions  of  beef. 


Fresh  Strawberry  Cheesecake  Pin 


Regular 

1 

6  ounces 

2  teaspoons 
1  quart 

V3  cup 

3  teaspoons 


Deep  Dish 

1 

8  ounces 

1  tablespoon 

IVj  quarts 

V2  cup 

4  teaspoons 


Pet-Ritz  Pie  Crust  She 

cream  cheese,  softenc 

sugar 

fresh  strawberries,  wa 

hulled  and  halved 

sugar 

cornstarch 

La  Creme  Whipped  To 

Prepare  pie  crust  according  to  package  directions;  cool, 
small  bowl,  combine  cream  cheese  and  sugar  (2  teasp 
for  regular  crust,  1  tablespoon  for  deep  dish  crust).  Bi 
until  smooth;  spread  into  bottom  of  cooled  crust.  Pure 
of  the  strawberries.  In  a  2-quart  saucepan,  combine  pu 
strawberries,  remaining  sugar  and  cornstarch.  Cook  ar 
over  medium-low  heat  until  mixture  thickens  and  bec< 
clear  (about  7  to  10  minutes); 
remove  from  heat.  Stir  in  re- 
maining strawberries.  Let  cool 
10  minutes,  pour  into  baked 
crust.  Refrigerate  at  least  3  hours; 
serve  with  La  Creme.  Makes  1 
(regular  or  deep  dish)  pie. 

From  the  kitchens  of  Pet-Ritz 


SCRAP  YOUR  METAL 

Replace  your  cold,  drafty  aluminum  windows  and  sliding 
doors  with  the  natural  warmth  of  wood  windows  and 
doors  from  The  Atrium  Design  Collection. 

Replacing  your  old,  worn-out  aluminum  windows  and  sliding  doors  with  solid  wood  units  is  a  sound 
investment  for  your  home,  and  Atrium  windows  and  doors  are  the  ideal  choice  for  the  job.  Skillfully  crafted 
Atrium  units  are: 

•  Beautiful.  The  timeless  appeal  of  wood  combines  with  trademark  brass  hardware  for  a  truly  elegant  look. 

•  Energy  Efficient.  Wood  and  high  performance  glass  are  natural  thermal  breaks  for  your  home,  and  deliver 
year-round  energy  savings. 

•  Secure.  Equipped  with  exclusive  hardware  designed  to  exceed  the  specifications  of  stock  hardware  for 
deadbolt  security  on  doors  and  solid  security  on  windows. 

For  easy  installation,  Atrium  doors  and  windows  are  sized  to  fit  most  Thp  Atrillltl  DlJOF® 

standard  patio  door  and  aluminum  window  openings.  »  ufj„,iow  Comoanv 

For  the  names  of  dealers  in  your  area,  call  toll  free 
1-800-527-5249  today  and  ask  for  Department  2. 
(In  Texas,  call  214-634-9663.) 


iJAHUtNINti 


Sunk  into  the  deck,  the  8-foot-diameter  hot  tub  doubles  as  a  reflecting  pool.  The  arbor  above  supports  wisteria  vines.  Built  with  inex- 
pensive materials,  this  arbor  as  well  as  those  in  the  lawn  consist  of  stock  columns,  shaped  crossbars,  and  lattice.  . 


ILaacave  it  to  an  interior  designer  to  create  an  outdoor 
"room"  that's  the  showplace  of  the  neighborhood.  When 
decorator  Betsy  Speert  finished  refurbishing  her  vintage 
Boston  home,  she  carried  her  eye  for  design  outdoors  to 
spruce  up  her  timeworn  backyard. 

After  consulting  with  a  landscape  architect,  Betsy  re- 
placed the  old,  concrete  back  stoop  with  a  sweeping  red- 
wood deck  and  hot  tub.  A  clipped  hedge  of  yews  frames  the 
deck  with  green  foliage,  creating  a  crisp-and-clean  edging 
treatment  that  is  repeated  in  the  forest-green  trim  on  the 
house.  From  there,  the  deck  steps  down  into  a  small,  neatly 
manicured  lawn.  Formal  arbors,  added  for  architectural 
interest,  visually  connect  the  yard  with  the  Victorian-style 
house.  A  row  of  arborvitae  along  the  back  property  line 
forms  a  dense  privacy  screen.  99 


The  formal  look  of  an  English  garden  shines  through  in 
Betsy  Speert's  Boston  backyard. 
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Br.nq  the  Art  of  Living  into  your  environment  with  coordinated  Home  Furnishings  from  the   Time..*  Again   collections.  _ 
,  ,.)formation  on  where  to  find  Waverly,  call  1-800-4-23-5881 ,  Dept.R.  To  write  fpf  the  "Dreams  Come  True  with  Waverly   Idea 
send  a  check  or  money  ordir  for  $2.00  to:  Waverly  Idea  Book,  Dept.R,  79  Madison  Avenue,  NY,  NY  10016.     f  **,*#  « a*.** 


ONLY  ONE  IRON  HAS  THE  GUTS 


Steam  chambers  of  three  leading  competitive  irons 


GARDENING 


YOU  CAN  BUILD 


'  ardeners  are  making 
grand  entrances  these  days  with  ar- 
bors. Adding  an  air  of  elegance  to  sim- 
ple settings,  these  two  garden 
gateways  promise  that  something  spe- 
cial lies  within.  One  lures  visitors  into 
a  secluded  wildflower  garden;  the  oth- 
er welcomes  friends  into  a  private 
streetside  courtyard. 

To  order  project  plans  for  the  ar- 
bors, send  a  check  or  money  order  for 
$8.95  per  plan  to:  Better  Homes  and 
Gardens®  Reader  Service,  Dept.  25R, 
Box  374,  Des  Moines,  IA  50336. 
Specify  plan  number  (shown  beside 
each  photo). 


Plan  No.  50931. 
Stained  gray  so  that  it 
blends  into  its  natural 
surroundings,  this  8- 
foot-high  arbor  stands 
at  the  edge  of  a 
woodland  garden.  The 
structure  is  built  of 
pressure-treated  6X6 
posts  joined  with  4X4 
cedar  beams  and  2X4 
cedar  crosspieces.  The 
arch  is  formed  from 
cedar  2  ■  10s  and  1X3 
cedar  slats. 
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iAKE  IRONING  EASIER. 


o 


ore/co  E-Z  Steam  Iron 


Thafs  right,  the  Norelco?  With  a  bigger  steam 
chamber  inside,  Norelco  E-Z  Steam™  Irons 
give  you  more  steam.  Andlhatmeans  less  work 

In  fact,  our  E-Z  Steam  Plus™  delivers        / 
up  to  75  %  more  deep-penetrating  steam    li 
than  the  leading  iron.  /  k 

Whafs  more,  our  state-of-the-art  m 

steam  system  lets  you  adjust  the  steam      I  ] 
power  for  different  fabrics.  With  steam 
that  lasts  and  lasts  without  constant  refills. 

So  why  settle  for  anything  less? 
Norelco  makes  ironing  easier.  And 
we've  got  the  guts  to  prove  it. 

CjNoreico 

We've  taken  the  wrinkles 


mm 


'S  r991Nore/co  Consumer  Products  Componf  A  Division  of  North  American  Philips  Corporation.  Stamford,  CT.  06904 


Plan  No.  50928. 
An  8-foot-high  arbor 
turns  this  tiny 
streetside  area  into  a 
charming  courtyard. 
The  structure  consists 
of  two  column' 
composed  of  6  X  6s  and 
lattice  inserts,  topped 
with  2X6  crosspieces. 
The  arched  sections, 
built  with  6  X  6s,  are 
joined  with  2X4  cross 
braces.  A  wisteria  vine 
covers  the  arch  with 
spring  blooms  and  a 
canopy  of  foliage.  Era 
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GARDENING 


he  view  was  grand  until  neigh- 
bors' privacy  fencing  sprouted  up  on 
all  sides  of  Gerry  Marshall's  small, 


Pots  and  planters 
feature  easy-care, 

shade-loving  be- 
gonias, impatiens, 

hostas,  ferns,  and 
bishop's  weed. 


)  1990  Raynor  Garage  Doors 


\\C\  years,  seven  cars  (rive  domestic,  two  imports), 
two  stock  market  crashes, 


two  yard  sales,  2.3  children, 


six  rooms  or  rurniture, 


one  Raynor  Decade  Garage  Door 


RAYNOR  DECADE  DOORS 

WARRANTED  FOR  AS  LONG  AS  YOU  OWN  YOUR  HOME. 


No  matter  what  happens  in  the  years  ahead,  the  beauty  and  reliability  of  a 
Raynor  Decade  garage  door  is  warranted  to  last  as  long  as  you  own  your  home. 
Warranty  applies  to  door  sections,  not  hardware.  For  the  Raynor  distributor 
nearest  you,  call  1-800-545-0455. 


suburban  Minneapolis  backyard.  The 
four  "walls"  outdoors  bothered  Gerry 
at  first.  "I  felt  closed  in  and  confined,' 
she  says.  "But  then  I  was  reminded  of 
the  lovely  little  city  gardens  of  my 
childhood,  and  decided  that  I  could 
re-create  one  in  my  own  backyard." 

Gerry,  an  interior  designer,  had  for 
years  focused  her  design  talents  in-i 
doors,  letting  her  dog  have  the  run  ot 
the  backyard.  Faced  with  a  neglected' 
strip  of  threadbare  lawn,  she  turnedi 
her  long  and  narrow  lot  into  a  charm- 
ing courtyard  where  she  entertains! 
and  gardens  under  a  canopy  of  leaves. 

Raised  planters  built  of  landscape 
timbers  enclose  the  brick  patio,  giving 
it  a  more  "intimate,  sheltered  feeling,'' 
says  Gerry.  "I  call  it  my  outdoor  liv-. 
ing  room."  For  interest,  she  likes  tc 
mix  and  match  patio  furniture,  much 
as  she  does  with  indoor  pieces.  Hei 
twig  chaise  longue  pairs  up  attractive- 
ly with  enameled  iron  chairs  and  ta- 
bles. Colorful  pillows  bring  the 
comforts  of  home  outdoors,  ffl 


Set  under  a  tree,  the  twig  chaise  longue 
is  Gerry's  favorite  spot  to  rest  and  read. 


Photographs:  Susan  Gilmore.  Landscape  design:  Meg 
Stevenson.  Regional  editor:  Sharon  Ross 
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vo  American  beauties.  Classic 
hapes  thai  have  endured  the  test  of 
Both  have  set  a  standard  for  pei- 
ne and  design.  But  that's  where  the 
ilies  end.  ►  Because  even  though 
eber  One-Touch*  Barbecue  has  the 
kettle  shape  born  of  a  simpler  time, 
ol  features  is  strictly  state-of-the-art. 
as  the  exclusive  Weber  One-Touch 
n  which  lets  you  sweep  ash  from  the 


The  patented  One-Touch  System 
m  a  k,e  s    clean    up    a    breeze. 


bowl  with  the  touch  of  a  lever.  ►  And  the 
porcelainized  steel  kettle  won't  rust  or 
burn.  Just  some  of  the  features  that  keep 
this  timeless  beauty  performing  well  into 
the  future.  ►  There's  a  lot  to  be  said  for 
one-of-a-kind  design,  durability  and  per- 
formance. But  the  most  memorable  part 
about  a  Weber  One-Touch  Grill  is  what 
happens  under  the  hood— classic  cookout 
flavor  that  no  one  else  can  touch.  ■ 


When  it  comes  to  a  classic, 
there's  no  comparison. 


--  — 


L  1-800-99  WEBER  (1-800-999-3237)  FOR  YOUR  NEAREST  DEALER. 


As  I  See  It  #8   in  a  series 
Gregory  Heisler 
'Roughing  It' 
High-Grain  Photography 


THE  BOLD  LOOK 

of  KOHLER, 

Return  with  us  now  to  the  days  when  tubs  were  tubs.  Our  Vintage™  bath  (or  whirlpool)  is  big  as  all  outdoor: 
and  beautiful  to  boot,  with  optional  brass/wood  rail.  Note  the  go-together  lavatory  (real  cast  iron)  anc 
toilet.  Yep,  it's  a  rough  life!  See  Yellow  Pages  for  a  Kohler  Registered  Showroom.  For  complete  produc 
portfolio  and  idea  book,  send  $8  to  KohlerCo.,  Dept.  AF9,  Kohler,  Wl  53044  orcall  1-800-4-KOHLER,ext.26.' 

©1989  by  Kohler  Co. 
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THIS 
IN  A 


PORCH  SWING 


A  home  with 
any  style  of  house,  the 
Lazy-Days  Porch  Swing  is 
easy  to  build.  Just  one 
weekend  of  woodworking 
effort  will  gain  you  years 
of  swaying  satisfaction. 
The  swing  measures  a 
roomy  64  Vl  inches  long, 
big  enough  for  two  adults 
to  visit,  or  for  three  chil- 
dren to  giggle  away  an  af- 
ternoon. 

Rounded  outlines  and 
the  contoured  back  and 
seat  make  this  all-oak 
swing  comfortable  and  in- 
viting. To  hold  up  the 
swing,  four  chains  connect 
to  the  eyebolts  on  the 
arms  and  back  supports  of 
the  swing.  The  seat  sup- 
ports are  made  from  two  pieces  of 
oak  glued  together  with  a  half-lap 
joint  and  doweled  for  extra  strength 
Materials  can  be  obtained  at  your 
local  lumber  and  hardware  stores. 

Better  Homes  and  Gardens  ®  has 
teamed  up  with  the  editors  at 
WOOD®  magazine  to  offer  you  this 


A  few  hours  of  effort  builds  a  swing  you  can  enjoy 
for  many  summers  to  come. 


Lazy-Days  Porch  Swing  project 
plan.  The  plan  includes  detailed  in- 
structions, a  complete  list  of  materi- 
als, and  full-size  cutting  patterns.  To 
order  the  plan,  fill  out  the  coupon 
below  and  send  a  check  or  money 
order  for  S7.95  (U.S.).  Price  includes 
postage  and  handling.  M 


t ( 

To  order  the  Lazy-Days  Swing  plan  send  a  check  or  money 
order  for  $7.95  (U.S.)  to: 

Better  Homes  and  Gardens®  Project  Plan  Sales 
DepL  62-N,  Box  9255 
Des  Moines,  IA  50306 

NAME:  


ADDRESS: 
CITY:  


STATE: 


ZIP: 


DAYTIME  PHONE:( 


) 


100%  MONEY-BACK  GUARANTEE  if  not  completely  satisfied.  If 
applicable,  state  and  local  taxes  are  included  in  the  price  of  the  plan. 
Allow  four  weeks  for  delivery. 

I I 
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New  Raid"  Multi-Bug  kills 
roaches  and  all  the  bugs  that 
bug  you,  dead.  And  its  adjust- 
able nozzle  lets     m 
you  spray  or  mist    ^^ 
its  clean  smelling,  /^^^ 
no  stain  formula,  ' 
indoors  or  out. 

New  Raid 
Multi-Bug    ** 
Kills  Buss  ™ 
Deaa 
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Add  The  Finishing  Touch... With  Ruffies  Color  Scent 


wit 

W*  m*  M  si 


/i    i  3fls  &A 


. 


You've  done  a  great  job  wit 
decorating  ...now  finish  it  off  with  < 
colorful  Ruffies  Color  Scents  trash  bag 

Available  in  five  decorator  colors  t< 
match  your  kitchen,  bedroom  or  bath 

Color  plus  deodorizing  fragrances., 
all  for  less  than  you'd  pay  for  ordinar 
trash  bags. 

©  1991  Carlisle  Plastics.  In 


GARDENING 


JVtAICE-IT- 


FURNITURE 


*ay  farewell  to  flimsy  outdoor 
furniture!  Here's  a  smart  collection  of 
buildable,  modular  wood  furniture 
that's  designed  to  last.  The  complete 
ensemble  includes  a  curved  bench 
(with  under-the-seat  storage),  match- 
ing planters,  and  a  low  end  table  with 
a  hinged  lid  to  stow  cushions  or  other 
outdoor  gear. 

All  of  the  pieces  are  made  from 
1 X  6  tongue-and-groove  redwood 
lumber  nailed  to  2X4  framing.  A 
metal  liner  in  each  of  the  planters  con- 


tains potting  soil.  To  keep  the  annual 
flowers  in  top  condition,  a  perforated 
irrigation  pipe  stretches  through  the 
center  of  each  planter.  Water  is  deliv- 
ered automatically  to  the  pipes  from  a 
nearby  garden  hose.  Japanese  maple 


trees  provide  shade  and  privacy.  M 
To  order  a  project  plan  send  check  or 
money  order  for  $8.95  to  Better  Homes 
and  Gardens®  Reader  Service,  DepL 
25Z,  Box  374,  Des  Moines,  IA  50336. 
Please  specify  plan  number  50930. 
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GARDENING 


A  TINY  YARD 


Every  square  inch  of  Roslyn  Young's 
backyard  is  put  to  use.  Wide  steps  pro- 
vide an  easy  transition  between  levels. 


Divide  and  conquer.  That's  how  Roslyn  Young  transformed  her  tiny,  barren  lot  into  a 
multipurpose  retreat.  The  different  levels  enlarge  the  look  of  the  space. 

«B  ndoor  improvements  often  inspire 
outdoor  remodeling  projects.  Roslyn 
Young's  San  Francisco  backyard 
make-over  was  prompted  after  a  dra- 
matic kitchen  face-lift.  "Our  new 
kitchen  sits  one  story  above  ground 
level,"  says  Roslyn.  "Unfortunately, 
that  meant  our  only  view  was  down 
into  our  tiny,  barren,  box  of  a  back- 
yard." 

Roslyn's  backyard  rehabilitation 
began  with  the  addition  of  a  spacious 
deck  right  outside  the  kitchen  door. 
"We  needed  a  place  to  dine  and  enter- 
tain outdoors  that  was  convenient  to 
the  kitchen,"  she  says. 

Wide  steps  connect  the  upper  deck 
to  a  middle  level  with  a  spa.  "We  set 
the  spa  on  its  own  platform  to  keep  it 
separate  from  the  rest  of  the  garden," 
says  Roslyn. 

Below,  Roslyn  used  sandstone  pav- 
ers to  construct  a  garden-level  patio. 
"Because  the  patio  would  be  in  full 
view  from  the  upper  levels,  we  tried  to 
create  an  interesting  paving  pattern," 
she  says.  M 

Photographs:  Ernest  Braun.  Design:  Roslyn  Young 
Landscape  architects:  Karen  and  Paul  McArdle.  Region- 
al editor:  Helen  Heitkamp 
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Here,  a  small  kit  greenhouse  fits  snugly 
into  a  once-awkward  corner  of  the  house. 
The  nearby  potting  bench  holds  supplies. 
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New  Raid8  Multi-Bug  kills 
flies  and  all  the  bugs  that 
bug  you,  dead.  And  its  adjust- 
able nozzle  lets 


you  spray  or  mist 
its  clean  smelling, 
no  stain  formula, 
indoors  or  out 

New  Raid 

Multi-Bug 

Kills  Bugs 

Dead: 


h 


»■ 
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BUILDING 


I  magine  a  deck  you  can  build, 
unlock,  take  apart,  and  rebuild  in  a 
completely  new  shape.  Imagine  a 
deck  with  a  handsome  parquet  pat- 
tern in  which  no  nails,  knots,  or  fas- 
teners of  any  kind  mar  the  surface. 

Well,  imagine  no  more.  Our 
friends  at  the  Southern  Pine  Market- 
ing Council  tipped  us  off  to  a  prod- 
uct that  makes  all  of  this  possible. 
It's  called  Fast  Deck'". 

Modular  units.  Fast  Deck  panels 
come  in  2  X  2-foot  sections.  The 
wood  members  are  pressure-treated 
pine  held  together  with  glued  mor- 
tise-and-tenon  joints  and  screws. 
94 


Fast  Deck  panels  offer  a  simplified,  versatile  system  for  building  a  wood  deck. 


M 


Wood  pieces  are  selected  so  that  no 
knots  show  on  the  surface. 

To  build  a  Fast  Deck  project,  you 
drop  the  individual  panels  on  a  spe- 
cial fastener,  a  barbed  metal  plate 
attached  to  the  top  of  the  joists. 
Each  fastener  holds  the  corners  of 
four  panels.  Step  on  the  panel  and 
the  fastener  underneath  anchors 


Use  half-panel 
sections  to 
build  bench 
seats,  planters, 
storage  units, 
and  other  deck 
accessories. 
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Add  Style,  Light.. .Warmtr 


The  bath.  Because  this  is  one  of 
your  home's  most  intimate  roon 
every  material  in  it  should  be 
beautiful.  And  function 
beautifully. 

Pittsburgh  Coming's 
PC  GlassBlock®  products  add  a 
spectacular,  luminous  dimensio 
that  glows  by  day . . .  shimmers  1 1 
night!  But  they  do  more  than 
provide  dramatic,  magical  style. 
They  also  put  light  exactly  whe; 
you  need  it . . .  with  just  the  deg 
of  privacy  you  require.  And, 
they're  easy  to  keep  clean— so 
important  in  the  bath! 

Let  Pittsburgh  Corning 
Show  You  How! 

For  a  free  copy  of  our  6-page  Id' 

brochure  packed  with  products 

and  designs  installed  with  our 

mortar  or  silicone  systems ...  an 

the  name  of  your  nearest  distribi 

and  home  center, 

call  the 

PC  GlassBlock® 

Products  Hotline: 

800-624-2120. 


Privale  Residence.  Lake  Lanier,  GA 

Architect:  Shirley  Gotl  •  DECORA «  and  ARGUS  ■  Patterns. 

Prefabricated  windows  and  panels  are  available  in  some  markets. 

©  1991  Pittsburgh  Corning  Corporation 

PC  GlassBlock ' ,  DECORA  ■  and  ARGUS '  are  registered  trademarks  ol 

Pittsburgh  Corning  Corporation. 


PITTSBURGH  CORNING 

PCffi 

PRODUCTS 


To  make  matching  stair  treads,  simply  cut 
the  panels  in  half  parallel  to  the  direction 
of  the  slats. 


the  corners  of  it  to 
the  joist. 

The  panels  also 
come  in  triangular 
shapes  to  make  cor- 
ners and  octagons. 
Sections  less  than  2 
feet  across  can  be 
made  by  cutting  the 
panels  parallel  to  the 
slats. 

Disassembly.  To 
take  apart  or  remove 
a  panel,  you  slide  an 
inexpensive,  fish- 
hooklike tool  be- 
tween the  slats.  Pull 
up,  and  pop  the  pan- 
el loose.  If  you  want 
to  change  the  layout 
of  the  deck,  simply 
pop  up  all  the  pan- 
els, reroute  the  joists, 
and  put  the  panels 
back  down  in  a  new 
pattern.  This  simple 
drop-in  installation 
eliminates  the  knee- 
creaking,  back-break- 
ing nailing  required 
to  fasten  convention- 
al deck  boards.  The 
easy  panel  removal 
also  allows  quick  ac- 
cess to  the  area  un- 
der your  deck. 

Beauty  and  dura- 
bility. Placement  of 
the  fasteners  on  the 
underside  of  the  pan- 
el offers  several  ad- 
vantages. First,  there 
are  no  unsightly  nail 


Panels  dipped  in  a  vat 
receive  a  thorough  coating 
of  stain  and  waterproofing. 


After  the  panels  have  been 
dipped  and  locked  in  place, 
a  final  brushing  evens  out 
the  stain. 


By  alternating  the  direction 
of  the  slats  in  the  panels, 
you  can  create  a 
parquetlike  pattern. 


Drop  in  a  dozen  or  so  panels  on  the 
barbed  metal  fastners  atop  the  joists, 
and  this  deck  is  finished. 


or  screw  holes  col- 
lecting water  and  dirt 
on  the  surface  of  the 
deck.  Only  clear, 
knot-free  wood 
shows.  Second,  the 
fastener  holds  the 
panel  lA  inch  up  off 
the  joist  and  prevents 
the  rot  that  results 
from  wood-to-wood 
contact.  Third,  the 
absence  of  wood-to- 
wood  contact  makes 
the  deck  quieter  to 
walk  on. 

To  stain  the  pan- 
els, line  a  vat  with 
plastic,  fill  it  with 
stain,  and  dip  the 
panels  in  it.  The  vat 
staining  is  superior  to 
brush  treatments  in 
that  it  allows  the 
stain  to  soak  easily 
into  the  crevices  be- 
tween the  boards.  A 
final  brushing  evens 
out  the  color. 

Fast  Deck  kits 
with  panels,  joists, 
and  fasteners  cost  a 
little  more  than  regu- 
lar pressure-treated 
decking  and  a  little 
less  than  redwood — 
about  $10  to  S12  a 
square  foot  installed. 
To  order  a  Fast 
Deck  kit  or  planning 
kit,  turn  to  our  Fam- 
ily Shopping  Service, 
page  155.  M 


New  Raid8  Multi-Bug  kills 
spiders  and  all  the  bugs  that 
bug  you,  dead.  And  its  adjust- 
able nozzle  lets     ■ 
you  spray  or  mist    ^^ 
its  clean  smelling,  J 


no  stain  formula, 
indoors  or  out 

New  Raid 

Multi-Bug 

Kills  Bugs 

Deaa 
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WIN  MONEY 

IN  THE  BETTER  HOMES  AND 

GARDENS®  PRIZETESTED 

RECIPES®  CONTEST! 


TWO  TOP  WINNERS:  $200 

TWO  RUNNERS-UP:  $100 

SIX  HONOR  ROLLS:  SUNBEAM 

OSKAR   2000  FOOD  PROCESSOR 

How  would  you  like  to  win  $200? 
It's  easy!  Just  send  your  original  reci- 
pes to  our  monthly  Better  Homes  and 
Gardens®  Prize  Tested  Recipes  Con- 
test. On  this  page  each  month,  we  ask 
you  to  send  us  different  kinds  of  reci- 
pes that  fit  the  two  recipe  categories. 
Then,  it's  up  to  us  to  kitchen  test  and 
taste  the  entries  and  choose  the  win- 
ning recipes. 

Seven  months  later,  we  feature  the 
four  top  recipes  on  the  Prize  Tested 
Recipes  pages.  Along  with  the  prize 
money  or  honor  roll  gifts,  all  winners 
receive  a  framed  certificate  and  six 
copies  of  their  recipe. 

HINTS  TO  HELP  YOU 
GET  STARTED  FOR  THIS 
MONTH'S  CATEGORIES 

Pizza  Ideas 

•  Timesaving  pizzas  starting  with  a 
ready-made  crust  or  prepared  sauces 
and  toppings 

•  Mini  Italian  pies,  great  for  snacking 
or  as  party  appetizers 

•  Meatless  pizza  toppers 

Broccoli  Fix-Ups 

•  Unique  dishes  using  fresh  or  frozen 
broccoli 

•  New  and  healthful  sauces  to  serve 
with  broccoli 

•  Micro-cooked  broccoli  dishes 

WINNERS  IN  THIS  ISSUE 
(pages  129  and  130) 

$200  Winners 

Mrs.  Patricia  Anderson 

Romeo,  Mich. 

Micky  Kolar 

Fountain  Hills,  Ariz. 

$100  Winners 

Mrs.  Nelita  C.  Moorhead 

Groton,  N.  Y. 

Vienna  Taylor 

Richmond,  Va. 


Honor  Roll  Winners 

Anne  Frederick,  New  Hartford,  N.  Y; 
Diane  Halferty,  Seattle,  Wash.; 
Mary  L.  Myers,  Longmont,  Colo.; 
Patty  Pryce,  Kill  Devil  Hills,  N.C.; 
Linda  Wilson,  Denison,  Tex.;  Suzanne 
Yoder,  Goshen,  Ind 

CONTEST  RULES 

1.  Contest  is  open  to  U.S.  residents,  except 
Meredith  Corp.  employees,  its  affiliates,  subsid- 
iaries, and  families. 

2.  With  each  entry,  type  or  print  your  name, 
address,  and  recipe  marked  "January  Pizza 
Ideas"  or  "January  Broccoli  Fix-ups."  Specify 


ingredient  brands  and  recipe  origin. 

3.  Address  recipes  to  9201  Food  Department, 
Better  Homes  and  Gardens,  Des  Moines,  IA 
50336. 

4.  Postmark  all  entries  by  June  30,  1991. 

5.  Winners  will  be  selected  about  60  days  later, 
then  notified  by  mail. 

6.  Entries  must  be  original,  and  will  be  judged 
on  creativity,  taste,  and  practicality  by  BH&G® 
editors. 

7.  Entries  will  not  be  returned.  All  copyright 
rights  of  winning  recipes  belong  to  Meredith 
Corp.  We  reserve  the  right  to  adjust  winning 
recipes. 

8.  Entry  constitutes  permission  to  use  winner's 
name  and  hometown  name  for  editorial  and  pro- 
motional purposes.  W 
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GET  YOUR  SUMMER  GET-TOGETHERS 
OFF  TO  A  SIZZLING  START! 


Call  the  Better  Homes  and  Gardens® 

COOK-TO-COOK 

HOTLINE 

at900-740-C00K 

($2.97  per  call) 


Dirt  get  your  dander  up?  Fight  fire  with  fire.  Get  yourself  a 
Dirt  Devil  vacuum.  Dirt  Devils  are  powerful  enough  to  take 
the  toughest  mess  to  task.  Yet  they're  so  light  and  compact, 
you  can  push  them  around  all  day  without  losing  your  cool. 
Check  out  the  Hand  Vac?  with  its  unique  revolving  brush. 
[The  versatile  Upright?  easy-to-stash  Broom  Vacf  or  portable 
Can  Vac®  Treat  your  home  to  a  Dirt  Devil®  You'll  be  amazed 
how  good  the  place  looks  when  you  add  a     I\g^f 
touch  of  red.  See  your  Yellow  Pages  or  call    JKKjSf 
il-800 -321-1 134  for  a  retailer  near  you.  jCYll  ® 

^d^\  byf|€&JuaE> 

I  ©1991  Royal  Appliance  Mfg.  Co.  All  rights  reserved.  |^^*  t»— *- 


Hear  BH&G®  Food 
Editor  Nancy  Byal 
deliver  some  hot  tips 
on  Super-Easy  Basting 
Sauces  and  Marinades 
for  your  barbecues. 

PLUS...  Leave  your 
name  and  address 
and  we'll  send  you  a 
FREE  copy  of  BH&G's 
"GREAT  AMERICAN 
COOKOUTS,"  a  24~page 
full-color  booklet  featur- 
ing menus  and  recipes 
for  America's  best 
regional  barbecues. 

You'll  also  receive 
VALUABLE 
COUPONS  worth 
more  than  $5.00  in 
savings  on  products 
for  your  barbecue, 
from  advertisers  like 
Del-Monte,  Sara  Lee, 
Wish-Bone,  Plochman's 
Mustard,  Tetley,  Wonder 
Bread,  Buddig  Meats, 
Rondos/DoveBar,  Open 
Pit  BBQ  Sauce,  Milky 
Way,  Archway  Cookies, 
Land  O'Lakes,  and  more. 

Call  the  BH&G©  Cook-to-Cook 
Hotline,  900-740-COOK, 
between  May  land  June  31, 
1991.   You  will  be  charged 
$2.97  on  your  phone  bill  for 
this  two-minute  taped  call. 

Offer  valid  until 

June  31,  1991  or 

as  long  as  supplies  last. 

PLEASE  NOTE:  900-number  calls 
cannot  be  dialed  from  most 
business  phones. 


-IS 


Jj 


H 


A  Brilliant  Idea 
Just  Came  to  Lite. 

Introducing  Wish-Bone*  Lite  Olive  Oil  Classics. 
Try  our  new  Vinaigrette,  Italian,  Red  Wine 
Vinaigrette  or  Caesar  Lite  Olive  Oil 
Classics.  Four  wholesome  salad     f 
dressings,  light  in  calories,  free 
of  cholesterol,  and  free  of 
saturated  fat.  Wonderful 
blends  of  imported  olive  oil 
and  only  the  finest  herbs  and 
spices  in  the  delicious  Wish- 
Bone  tradition.  We're  proud 
to  introduce  a  Classic  good 
enough  to  put  our  name  on. 


yr% 


i 


Wish-Bone.  Salad  dressing  is  the 
only  thing  we  put  our  name  on. 


©1991  Thomas  J  Liplor.  Co. 


ittle  did  we  know  when  we  cooked  up  our 
first  Better  Homes  and  Gardens®  barbecue 
story  in  May  1941,  how  big  barbecue 
would  become.  Bustling  behind  those  mag- 
azine pages  was  our  own  First  Lady  of  Bar- 
becue, Food  Editor  Myrna  Johnston.  Myrna 
felt  that  the  grills  she'd  seen  dotting  Cali- 
fornia patios  should  be  in  backyards  across 
America.  With  her  BH&G®  outdoor-tested 
recipes  as  a    j  guide,  barbe- 


BETTERHOMESANDGARDENS® 


I's  returning  from 
World  War  II  and 
their  brides  rekindled  their  en- 
thusiasm for  backyard  barbecu- 
ing. Because  portable  grills  were  not  yet  available, 
these  couples  built  fireplace-size  brick  ovens  in  the 
backyard  and  bought  basic  grilling  tools — long-han- 
dled forks,  tongs,  and  brushes.  Our  recipes  were 
designed  to  ensure  beginner's  success:  burgers, 
frankfurters,  and  juicy  charbroiled  steaks. 


lor  young  families  in  the  '50s,  life  re- 
volved around  the  home.  The  backyard 
became  the  ultimate  playground,  even  for  Dad,  who 
proclaimed  himself  the  resident  outdoor  chef.  His 
whole  kit  and  kaboodle  of  barbecue  equipment — 
portable  grills,  skewers,  tongs,  grill  carts,  rotisser- 
ies,  and  baskets — made  grilling  easier  and  more  fun. 
Skewers  meant  that  any  kind  of  meat  or  vegetable 
could  go  on  a  kabob.  And,  with 
our  recipes,  families  added 
chicken,  ribs,  and  even  fish  to 
their  growing  repertoire  of 
grilled  favorites. 
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.hen  the  neighbors  dropped  by, 
the  rotisserie  helped  barbecue  rise  to  the  occa- 
sion. Whole  birds,  roasts,  ribs,  and  legs  of 


lamb  twirled  lazily  over  coals  on  rotating 
spits,  while  friends  enjoyed  the  casual  air  of 
outdoor  entertaining.  For  complete  alfresco 
meals,  foil-wrapped  accompaniments  and 
even  desserts  cooked  alongside  the  meat.  Our 
first  barbecue  recipe  contest  in  1962  netted 
some  unusual  and  exciting  flavor  combina- 
tions, such  as  the  prizewinning  peanut- 
orange-glazed  pork  loin  below. 
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Pork 
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Spiced  A.p>p>le 

Sweet 

Potatoes 

qual  rights  commanded  front-page 
headlines  in  the  1 970s  as  record  numbers  of  wom- 
en joined  the  work  force.  While  Mom's  schedule 
became  even  more  demanding,  the  second  income 


Recipes  begin 
on  page  118. 
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enabled  families  to  afford  extras,  such  as  travel.  In 
their  off-hours,  families  explored  the  world  by 
heading  for  hiking  trails  and  international  borders. 
Better  Homes  and  Gardens'1'  magazine  adapted 
barbecue  recipes  to  fit  these  lifestyle  changes.  For 
two-career  households,  streamlined  barbecue 
menus  and  a  proliferation  of  convenience  foods 
made  outdoor  grilling  even  easier.  For  campers, 
barbecuing  became  more  portable,  with  easy-to- 
carry  recipes  in  foil  packets.  For  jet-age  travelers, 
recipes  featured  seasonings  from  faraway  places. 

BETTER  HOMES  AND  GARDENS,  JUNE  1991 
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arbecue  moved  down  home  and 
uptown  all  at  once  in  the  '80s.  Baby  boomers 
rediscovered  barbecue's  roots  in  such  foods  as 


Texas-style  beef  brisket.  Meanwhile,  urban- 
ites  flocked  to  upbeat  eateries,  where  mes- 
quite  grilling  was  the  rage,  and  blackened 
redf ish,  the  universal  favorite.  Our  magazine 
showed  how  to  grill  meat  indirectly  over  a 
smorgasbord  of  hardwoods:  mesquite,  hicko- 
ry, cherry,  apple,  orange,  and  even  grape- 
vine. For  serve-alongs,  we  put  vegetables 
right  on  the  grill  to  soak  up  the  smoky  flavor. 
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Beef 
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Peppers 


Recipes  begin  on  page  1 16. 
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Recipes  begin  on  page  126.  \ 

Buying  information 

on  page  148.' 

To  order  grilling  equipment,  | 

seepage  155 J 


_s  in  the  '50s,  families  today  are  center- 
ing their  lives  around  their  homes.  But  with  Mom  and 
Dad  both  working,  we're  busier  than  ever.  To  keep 
pace  with  on-the-go  lifestyles,  we  need  quick  and 
easy  cooking.  We  also  want  fresh  flavor  and  good 
nutrition,  which  means  lots  of  recipes  for  fast-grilling 


cuts  of  poultry,  fish,  and  lean  meats,  plus  generous 
portions  of  fresh  fruits  and  vegetables. 

Fast  and  fit  is  popular,  but,  today,  anything  goes 
in  grilling.  Show  us  your  eookout  style  by  entering 
our  Barbecue  Recipe  Contest  (turn  to  page  111  for 
details).  Winners  will  be  featured  in  June  1992. 
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SWEET  AND  SOUR  CHICKEN 

%  pound  boneless  cubed  chicken 

1  tablespoon  oil 

1  cup  green  and  red  pepper  strips 

1  tablespoon  cornstarch 

Va  cup  lite  soy  sauce 

1  can  (8  oz.)  chunk  pineapple  in  juice 

3  tablespoons  vinegar 

3  tablespoons  brown  sugar 

lk  teaspoon  ground  ginger 

V2  teaspoon  garlic  powder 

1 V2  cups  MINUTE®  Instant  Brown  Rice 


I    N   S  T  A  N   T  • 

BROWN 


IN  10  MINUTES 


\nmml  Whole  Groin 
NtKundK  Cholesterol  five 


►  Cook  and  stir  chicken  in  hot  oil  in 
large  skillet  until  well  browned.  Add 
peppers;  cook  and  stir  1  to  2  minutes. 

►  Mix  cornstarch  and  soy  sauce.  Add 
to  pan  with  pineapple  and  juice, 
vinegar,  sugar,  ginger  and  garlic 
powder.  Bring  to  a  full  boil. 

►  Meanwhile,  prepare  rice  as  directed 


rice. 


Makes  4  servings. 

Nutrition  Information  per  Serving:  360  calories.  24  g  protein. 
52 g  carbohydrate.  7 g  fat.  60  mg  cholesterol.  680  mg  sodium. 
2  g  dietary  fiber 


AST,    EASY    AND    GOOD    FOR    YOU,    TOO. 


SCAMPI         STEAK    AND    PEPPER    RICE         ORANGE    CHI.CK^WITH    RICE  S      1991     KR  AFT-'G  ENER> 


DoThe  V 
MipeThing 


It's  a  miracle,  really.  Put  fresh  California  peaches  and  nectarines  in  a  bag  and  they'll  turn  into  a  perso 
ripened,  perfectly  delicious  treat.  Just  close  the  bag  loosely  and  leave  it  in  a  quiet  place.  When  tl 
fruit  gives  to  gentle  palm  pressure  and  releases  a  sweet  aroma,  it's  ready.  And  in  one  sweet,  juicy 
you'll  know.  You've  done  the  ripe  thing. 

FRESH  CALIFORNIA  PEACHES  &  NECTARINES 


II 


ENTER  THE 

BETTER  HOMES  AND  GARDENS® 

REAT  AMERICAN  BARBECUE 


MORE  THAN  $  1 0,000  IN  PRIZES! 


Do  you  have  a  sensational  grilled  meat  recipe  or  a 
secret  barbecue  sauce?  Or,  are  recipes  for  summer 
salads,  breads,  or  casseroles  your  specialty?  Share 
your  original  recipes  for  summer  barbecues  with 
us,  and  win  big!  Plus,  the  food  manufacturers 
listed  below  will  award  $500  to  the  top  recipe 
using  their  product. 

Send  us  your  best  recipes  for  Grilled  Favorites  or  Great 
Barbecue  Go-Alongs.  Tell  us  why  the  recipe  is  special,  and  a 
little  bit  about  its  background.  We're  looking  for  recipes  with 
family  appeal  or  ideas  for  special  summer  get-togethers. 
Simply  fill  in  the  entry  blank  and  mail  your  entry  so  that  it  is 
postmarked  by  August  15,  1 991 .  Top  winning  recipes  will  be 
featured  in  a  summer  1 992  issue  of  Better  Homes  and 
Gardens®  magazine. 

8  TOP  PRIZES! 

In  each  category,  Grilled  Favorites  and  Great  Barbecue 
Go-Alongs,  we  will  award: 

Grand  prize:   $2,000 

First,  Second,  and  Third  place:   $1 ,000 

Plus,  50  Honorable  Mentions  will  receive  a 
Better  Homes  and  Gardens®  barbecue  cook  book. 

MORE  CHANCES  TO  WIN! 

The  following  companies  will  award  $500  to  the  top  recipe 
using  their  product: 

California  Tree  Fruit  Agreement  (fresh  peaches, 
plums,  nectarines,  and/or  pears) 

National  Pork  Producers  Council  (any  cut  of  pork) 

Tetley  Tea 

Wishbone®  Dressings 


CONTEST  RULES 

1 .  Type  or  write  each  entry  on  o  separate  piece  of  paper  and  mail  it  with  a 
completed  entry  form.   Only  one  entry  per  envelope.   Give  all  measure- 
ments in  level  cups,  tablespoons,  and  teaspoons.   Explain  in  100  words  or 
less  why  this  is  a  favorite  recipe  and  its  origin. 

2.  If  you  use  a  co-sponsor  product  in  your  recipe,  include  the  brand  name 
in  your  recipe.  To  be  eligible  for  a  co-sponsor  prize,  check  box  on  entry 
form.  Ail  recipes,  including  eight  top  prize  winners,  are  eligible  to  win  a 
co-sponsor  prize.  Only  one  co-sponsor  prize  will  be  awarded  per  entry. 
Residents  of  Arizona,  Maryland,  and  Vermont  are  not  eligible  to  enter  co- 
sponsor  portion  of  this  contest. 

3.  Entries  must  be  postmarked  by  August  15,  1991 .   No  responsibility  is 
assumed  for  lost,  late,  or  misdirected  entries. 

4.  Entrants  must  be  residents  of  the  U.S.A.   Employees  of  Meredith 
Corporation,  California  Tree  Fruit  Agreement,  National  Pork  Producers 
Council,  Allied  Lyons  North  America  Corporation  (Tetley  Tea),  Unilever 
Wishbone®  Dressings,  their  agents,  affiliates,  subsidiaries,  and  families 
are  not  eligible. 

5.  The  winners  will  be  selected  on  or  about  December  1 ,  1 991 .  Winners 
will  be  notified  by  mail  and  prizes  delivered  on  or  about  March  1 ,  1 992. 

6.  All  winners  will  be  required  to  sign  an  affidavit  certifying  that  their 
entries  are  original  and  not  previously  published. 

All  entries  and  materials  submitted  become  the  property  of  Meredith 
Corporation  and  will  not  be  returned  or  acknowledged.  All  rights,  title  and 
interest,  including  copyright  rights,  of  winning  recipes  belong  to  Meredith 
Corporation.  Meredith  Corporation  reserves  the  right  to  adjust  and  edit 
winning  recipes. 

7.  All  recipes  will  be  judged  by  Meredith  Corporation  based  on  taste, 
appearance,  appeal,  and  creativity.  Recipes  will  also  be  judged  for 
suitability  for  summer  barbecues.  The  decisions  of  the  judges  are  final. 

8.  Subject  to  all  federal,  state,  and  local  laws  and  regulations.  Void  where 
prohibited.    Applicable  taxes  are  the  sole  responsibility  of  the  winners. 

9.  For  a  list  of  prize  winners  (available  after  March  1 ,  1 992)  send  a 
separate,  self-addressed,  stamped  envelope  to:  Great  American  Barbecue 
Contest,  Better  Homes  and  Gardens  Food  Dept.,  1716  Locust  Street,  Des 
Moines,  IA  50336. 


GREAT  AMERICAN  BARBECUE  RECIPE  CONTEST 

Enclosed  is  my  entry  for  the  following  category: 

Grilled  Favorites  (This  includes  recipes  that  are  cooked  on  the  grill.) 

□  Meat,  poultry,  seafood,  or  game 

□  Sauce,  glaze,  or  marinade 

□  Appetizer   □  Vegetable    □  Bread    □  Dessert 

Great  Barbecue  Go-Alongs  (This  includes  recipes  that  would  be  served 
with  grilled  foods.) 

□  Appetizer  or  snack  □  Beverage  □  Salad  □  Casserole   □  Dessert 


NAME  OF  RECIPE: 
Mail  entry  to: 

BH&G®  GREAT  AMERICAN  BARBECUE  RECIPE  CONTEST 
P.O.  BOX  9266 
Des  Moines,  IA  50306 


Check  here  if  recipe  uses  a  co-sponsor  product. 
G  California  Tree  Fruit 
Q  National  Pork  Producers 
Q  Tetley  Tea 
G  Wishbone  Dressings 


NAME 


ADDRESS 


CITY 


STATE 


ZIP 


All  entries  must  be  postmarked  by  August  15,  1991. 
Only  one  entry  per  envelope. 


HOW  TO  MAKE  IT  WORK  FOR  YOU 


EVERY  RECIPE  ANALYZED 

With  each  recipe,  we  give  impor- 
tant nutrition  information.  The  calo- 
rie count  of  each  serving  and  the 
amount,  in  grams,  of  fat,  cholesterol, 
protein,  carbohydrate,  fiber,  and  sodi- 
um help  you  keep  tabs  on  what  you 
eat.  We  also  include  the  percent  of 
calories  coming  from  fat. 

You  can  check  the  vitamin  and 
mineral  levels  of  each  recipe  serving. 
These  are  noted  in  percentages  of  the 
United  States  Recommended  Daily 
Allowance  (U.S.  RDA)  whenever  val- 
ues exceed  10  percent  of  the  recom- 
mended amount.  (The  U.S.  RDAs  are 
dietary  standards  developed  by  the 
Food  and  Drug  Administration.) 

HOW  WE  ANALYZE 

We  omit  optional  ingredients  from 
the  nutrition  analysis. 


ht      A      4b 


kit 


Our  seal  assures  you  that  every 

recipe  has  been  tested  in  the 

Better  Homes  and  Gardens'  Tes< 

Kitchen.  This  means  that  each  recipe  is 

practical  and  reliable,  and  meets  our 

high  standards  of  taste  appeal. 


When  ingredient  options  appear  in 
a  recipe  (such  as  margarine  or  butter), 
we  use  the  first  one  mentioned  for 
analysis.  The  ingredient  order  does 
not  mean  we  prefer  one  ingredient  or 
the  other. 

We  use  the  first  serving  size  listed 
when  a  range  is  given. 


WHAT  YOU  NEED 

Use  our  analyses  to  chart  the  nutri- 
tion value  of  the  foods  you  eat  and  the 
recipes  you  prepare.  Nutritionists  sug- 
gest that  healthy  adults  follow  these 
daily  recommendations: 

Protein:  About  15%  of  calories 

Fat:  No  more  than  30%  of  calories 

Carbohydrate:  About  55%  of  calories 

Cholesterol:  No  more  than  300 

milligrams 

Sodium:  500  to  3,000  milligrams 

Dietary  fiber:  20  to  30  grams 

For  example,  a  moderately  active 
woman  who  consumes  about  2,000 
calories  a  day  needs:  about  75  grams 
of  protein,  no  more  than  67  grams  of 
fat,  and  275  grams  of  carbohydrate.  In 
general,  moderately  active  males  and 
teenagers  need  more  calories.  M 


BARBECDE 

continued  from  page  108 
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ALL-AMERICAN  BURGERS 

This  blockbuster  classic  starred  in  our 
first  barbecue  story  in  1941 — 

1  clove  garlic,  minced,  or  2  Tbsp. 
finely  chopped  onion 

2  Tbsp.  catsup 

1   Tbsp.  steak  sauce 
1    Tbsp.  cooking  oil 
1   Tbsp.  Worcestershire  sauce 
1    tsp.  sugar 
1   tsp.  vinegar 
Few  dashes  bottled  hot  pepper 
sauce 
1    lb.  lean  ground  beef 
Va   tsp.  salt 
Va  tsp.  pepper 
4   hamburger  buns,  split  and 
toasted 
Lettuce  leaves  (optional) 
American  cheese  slices  (optional) 
Tomato  slices  (optional) 


Pickle  slices  (optional) 
Red  onion  slices  (optional) 

•  For  sauce,  in  a  saucepan  combine 

garlic,  catsup,  steak  sauce,  cooking 
oil,  Worcestershire  sauce,  sugar,  vine- 
gar, and  hot  pepper  sauce;  bring  to 
boiling.  Reduce  heat  and  simmer,  un- 
covered, for  5  minutes. 

•  Meanwhile,  in  a  bowl  combine 
beef,  salt,  and  pepper;  mix  well.  Form 
meat  mixture  into  four  3A  -inch-thick 
patties.  Grill  on  an  uncovered  grill  di- 
rectly over  medium  coals  for  15  to  18 
minutes  or  till  well-done,  turning  once 
and  brushing  often  with  sauce. 

•  Serve  patties  in  buns  with  lettuce, 
cheese,  tomato,  pickle,  and  onion,  if 
desired.  Makes  4  servings. 

Nutrition  information  per  serving:  384 
cal  (43%  from  fat),  18  g  fat,  71  mg 
chol,  26 g pro.,  28  gcarbo.,  1  g  dietary 
fiber,  668  mg  sodium.  U.S.  RDA:  10% 
calcium,  20%  iron,  28%  thiamine, 
30%  riboflavin,  50%  niacin. 

HERB-RUBBED  STEAKS 

A  good  steak  needs  little  seasoning,  as 
our  first  grilled  steak  recipe  shows. 
Serve  it  with  a  steaming  baked  potato, 
julienne  carrots,  and  green  beans — 


1    2-  to  3-lb.  beef  sirloin  steak,  cut  tj 

1  to  Wi  inches  thick 
4  cloves  garlic,  minced 
Vi   cup  finely  chopped  onion 
1   to  2  tsp.  dried  herb  (such  as 
thyme,  basil,  oregano, 
rosemary)  or  dried  Italian 
seasoning,  crushed 
1   tsp.  salt 
Va  tsp.  pepper 
Bottled  barbecue  sauce  (optional) 
•  Trim  fat  from  steak.   In  a  small 
bowl  combine  garlic,  onion,  herb  or 
seasoning,  salt,  and  pepper;  rub  onto 
both  sides  of  meat.  Grill  steak  on  an 
uncovered  grill  directly  over  medium- 
hot  coals  to  desired  doneness.  For  me- 
dium   doneness,    allow    12    to     15 
minutes  total  for  a  1 -inch-thick  steak; 
18  to  22  minutes  total  for  a  Wz  -inch- 
thick   steak.    During   cooking,   turn 
steak  once  and  brush  occasionally 
with  barbecue  sauce,  if  desired.  Makes 
8  to  10  servings. 

Nutrition  information  per  serving:  172 
cal  (33%  from  fat),  6  g  fat,  76  mg 
chol,  26  g  pro.,  2  g  carbo.,  0  g  dietary 
fiber,  324  mg  sodium.  U.S.  RDA:  12% 
iron,  14%  riboflavin,  34%  niacin. 

continued  on  page  115 
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Jaste 


iat  happens  when 

LOW- 

OQKDSfG 

i  key  ingredient. 


A  brand  new  kind  of  sauce 
inspired  by  the  grand  old 
method,  slow-cooking, 
the  secret  to  getting  that 
homestyle  taste.  It's  a 
whole  new  answer  to: 


Which  Ragu 

Tonight? 


C  1 991  Ragu  Foods,  Inc..  owner  of  the  registered  trademark  RAQO. 


\ » 


.;-  t 


V£*: 


Today's  Pork  Is  A  Great  Change  of  Pace. 

The  Other  White  Meat6 
gets  dressed  for  lunch. 

Toss  this  refreshing  idea  into  your  salad  repertoire. 
Tender  delicious  pork. 

Today's  pork  is  leaner  than  ever  and  easier  to  prepare 
than  you  might  think.  Simply  cook  to  medium  ( 160°)  until 
slightly  pink,  for  perfect  tenderness.  Serve  warm  or  chilled, 
tossed  with  greens,  veggies,  or  fruit  and  a  splash  of  dressing. 

Pork  adds  the  protein  that  can  make  salad  a  balanced 
meal  and  lunch  a  new  experience.  For  free  recipes,  send  a 
self-addressed,  legal-sized,  stamped  envelope  to:  RECIPES, 
Box  10383-DL,  Des  Moines,  IA  50306. 


MM 


Fruited  Pork  Salad 


/4  C.  grapefruit 

juice 
2  I  red  wine 

vinegar 
1  T  vegetable  oil 

1  t.  poppy  seed 

2  t.  honey 
12  t.  Dijon 

mustard 


1  lb.  boneless  pork 
loin,  sliced  thinly 

1  head  green  leaf 
lettuce 

2  red  grapefruit,  peeled 
and  sectioned 

-1/2  C  seedless  green 
grapes 
1   C.  fresh  strawberries 


® 


In  jar  with  tight-fitting  lid,  shake  together  first  six 
ingredients.  Set  aside.  Spray  large  non-stick  skillet 
with  vegetable  cooking  spray;  heat  to  med.  hot. 
Stir-fry  pork  slices  3-4  min.  just  until  done.  Arrange 
lettuce  on  individual  plates,  top  with  fruit  and  pork. 
Spoon  dressing  over  salads.  Serves  4. 


Nutrient  Info,  per  serving: 
Calories:  267  Protein:  27g 

Cholesterol :  67  mg     Sodium :  81  mg 


The 

Other 

White 

Meat8 

America's  Pork  Produo 


Fat:  8.9g 


©  1991  National  Pork  Producers  Council  in  cooperation  with  the  National  Pork  Boa  \ 
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ZESTY  BARBECUED  CHICKEN 

We  first  showcased  this  spunky  grilled 
chicken  in  our  popular  Cooks  Round- 
table  series,  the  forerunner  of  our  cur- 
rent monthly  Prize  Tested  Recipes® 
contest.  Serve  the  chicken  with  cooling 
cucumber  slices  and  fresh  onion 
rings — 

2  Tbsp.  margarine  or  butter 
2  Tbsp.  prepared  horseradish 
2  Tbsp.  catsup 

2  Tbsp.  vinegar 

1   Tbsp.  lemon  juice 
1    Tbsp.  Worcestershire  sauce 
Vi  to  V»  tsp.  bottled  hot  pepper 

sauce 
1    2Vi-  to  3-lb.  broiler-fryer 

chicken,  quartered 

•  For  sauce,  in  a  saucepan  combine 
margarine  or  butter,  horseradish,  cat- 
sup, vinegar,  lemon  juice,  Worcester- 
shire sauce,  and  hot  pepper  sauce. 
Bring  to  boiling,  stirring  occasionally. 
Remove  from  heat. 

•  Remove  skin  from  chicken,  if  de- 
sired. Rinse  chicken;  pat  dry.  Grill 
chicken  quarters,  cut  side  up,  on  an 
uncovered  grill  directly  over  medium 
coals  for  40  to  50  minutes  or  till  no 
longer  pink,  turning  once  and  brush- 
ing frequently  with  sauce.  Makes  4 
servings. 

Nutrition  information  per  serving:  339 
cal.  (57%  from  fat),  21  g  fat,  100  mg 
chol,  31  g  pro.,  5  g  carbo.,  0  g  dietary 
fiber,  326  mg  sodium.  U.S.  RDA:  10% 
iron,  11%  vit.  A,  10%  thiamine,  18% 
riboflavin,  74%  niacin. 

WARREN'S  BARBECUED  RIBS 

Her  husbands  name  became  a  house- 
hold word  when  Food  Editor  Myrna 
Johnston  published  this  favorite  family 
sauce.  We've  shown  the  sauce  on  ribs, 
but  Myrna  would  brush  it  onto  burgers, 
chicken,  chops,  and  even  steaks — 

1   cup  water 

1    cup  catsup 

3  Tbsp.  vinegar 
1   Tbsp.  sugar 

1   Tbsp.  Worcestershire  sauce 
1   tsp.  celery  seed 
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Va   tsp.  bottled  hot  pepper  sauce 
4   lb.  pork  loin  back  ribs  or 
meaty  spareribs  (2  strips) 

•  For  sauce,  in  a  saucepan  combine 

water,  catsup,  vinegar,  sugar,  Worces- 
tershire sauce,  celery  seed,  and  bottled 
hot  pepper  sauce.  Heat  to  boiling;  re- 
duce heat.  Simmer,  uncovered,  for  30 
minutes,  stirring  occasionally. 

•  Sprinkle  ribs  with  salt  and  pepper. 
Lace  ribs,  accordion  style,  onto  a  spit 
rod,  securing  with  holding  forks.  Test 
the  balance.  Arrange  medium-hot 
coals  around  a  drip  pan;  test  for  medi- 
um heat  where  the  meat  will  be. 

•  Attach  spit,  turn  on  the  motor,  and 
lower  grill  hood.  Let  ribs  rotate  over 
drip  pan  for  1!4  to  Wz  hours  or  till 
well-done.  During  the  last  15  minutes 
of  cooking,  brush  ribs  often  with  bar- 
becue sauce.  To  serve,  remove  the 
meat  from  the  spit.  Makes  4  servings. 

Indirect  grilling  directions:  Prepare 
sauce  and  ribs  as  directed.  In  a  cov- 
ered grill  arrange  medium-hot  coals 
around  a  drip  pan.  Test  for  medium 
heat  above  the  drip  pan.  Place  ribs,  fat 
side  up,  on  the  grill  rack  over  the  drip 
pan  but  not  over  the  coals.  Lower  grill 
hood.  Grill  for  1 14  to  1  l/i  hours  or  till 
well-done,  brushing  with  sauce  the 
last  1 5  minutes  of  cooking. 

Nutrition  information  per  serving:  386 
cal.  (32%  from  fat),  14  g  fat,  125  mg 
chol,  45  g  pro.,  22  g  carbo.,  1  g  dietary 
fiber,  843  mg  sodium.  U.S.  RDA:  13% 
iron,  17%  vit.  C,  106%  thiamine,  45% 
riboflavin,  70%  niacin. 

SHASHLIK  (LAMB  KABOBS) 

Thread  lamb  or  beef  cubes  onto  skew- 
ers and  choose  from  three  flavorful 
marinades — 

1  recipe  Rosemary  Marinade, 
Armenian  Herb  Marinade,  or 
Teriyaki  Marinade 

1  Vi   lb.  boneless  lamb  or  beef 
(sirloin,  chuck,  or  round),  cut 
into  1-inch  cubes 
3   medium  green  or  red  sweet 
peppers,  seeded  and  cut  into 
1  Vi  -inch  squares 

2  medium  oranges,  cut  into 
wedges 

•  In  a  medium  mixing  bowl  prapare 
desired  marinade.  Stir  in  lamb  or  beef. 
Cover  and  chill  for  2  to  24  hours,  stir- 
ring meat  occasionally. 

•  Drain  meat,  reserving  marinade. 
On  6  long  or  12  short  metal  skewers 

continued  on  page  116 
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A  Different  Steak. 
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Ask  your  butcher  for  America's  Cut™ 
Mean,  trimmed,  I  ]h  in.  thick,  boneless 
pork  center  loin  chop.  And  don't  over- 
cook! You  want  it  slightly  pink  so  it's 
tender  and  delicious. 

America's  Cut™  Mexicali 

Puree  together  1  can  (4  oz.)  green 
chilies,  2 1.  oregano,  2  minced  garlic 
cloves,  2 1.  ground  cumin  and  4  T. 
vinegar  Marinate  4  America 's  Cuts  in 
this  mixture,  refrigerate  4-24  hrs. 
Remove  from  marinade,  pat  dry.  Heat 
1 1.  oil  in  heavy  skillet.  Pan-broil  chops 
7-8  min.  on  each  side. 

Lemon-Pepper  America's  Cut 

Sprinkle  2  America 's  Cuts  with  lemon- 
pepper.  Heat  1 1.  oil  in  heavy  skillet  over 
med.-high  heat.  Cook  chops  for  8  min. 
Turn  and  cook  7  min.  more.  Remove 
chops  from  pan.  Keep  warm.  Stir  31 
EACH  chicken  broth  and  vinegar  into 
pan;  cook  1-2  min.  and  stir  in  1 1.  butter. 
Serve  sauce  over  chops. 

America's  Cut  Bavarian 

Melt  1 1  butter  in  heavy  skillet  over  med.- 
high  heat.  Lightly  flour  4  America's 
Cuts  and  brown  quickly  on  both  sides. 
Remove  from  pan.  Stir  1  C.  sliced 
mushrooms  and  1  /2 1.  thyme  into 
skillet,  saute  1  min.  Return  chops  to 
pan,  add  8  oz.  beer,  cover  and  simmer 
12  min. 

Forfree  recipes,  send  a  self- 
addressed,  legal-sized,  stamped 
envelope  to:  RECIPES,  Box  10383-LS, 
Des  Moines,  IA  50306. 
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alternately  thread  meat  cubes,  pepper 
squares,  and  orange  wedges,  leaving 
about  Va  inch  between  foods. 
•  Grill  kabobs  on  an  uncovered  grill 
directly  over  medium-hot  coals  to  de- 
sired doneness,  allowing  10  to  13  min- 
utes for  medium  doneness.  During  the 
last  5  minutes  of  grilling,  turn  kabobs 
and  brush  with  reserved  marinade. 
Makes  6  servings. 

Rosemary  Marinade:  Combine  Va 
cup  cooking  oil;  Va  cup  wine  vinegar;  1 
teaspoon  crushed,  dried  rosemary;  lA 
teaspoon  salt;  and  Vi  teaspoon  pepper. 
Stir  in  XA  cup  sliced  onion. 

Armenian  Herb  Marinade:  Com- 
bine Va  cup  olive  oil  or  cooking  oil;  Va 
cup  lemon  juice;  1  teaspoon  crushed, 
dried  marjoram;  1  teaspoon  crushed, 
dried  thyme;  lA  teaspoon  pepper;  and 
Va  teaspoon  salt.  Stir  in  lA  cup 
chopped  onion,  Va  cup  snipped  fresh 
parsley,  and  1  clove  minced  garlic. 

Teriyaki  Marinade:  Combine  Vi 
cup  soy  sauce,  Va  cup  cooking  oil,  2 
tablespoons  grated  gingerroot  or  2  tea- 
spoons ground  ginger,  2  tablespoons 
molasses,  and  2  teaspoons  dry  mus- 
tard. Stir  in  6  cloves  minced  garlic. 

Nutrition  information  per  serving  with 
Rosemary  Marinade:  329  cal.  (56%  from 
fat),  20  g  fat,  93  mgchol,  28  g pro.,  9g 
carbo.,  2  g  dietary  fiber,  239  mg  sodi- 
um. U.S.  RDA:  13%  iron,  95%  vit.  C, 
11%  thiamine,  19%  riboflavin,  38% 
niacin. 
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CHINESE  SMOKED  RIBS 

Fruit  woods,  such  as  apple,  orange,  and 
cherry,  create  a  sweet  smoky  flavor  that 
mingles  pleasantly  with  the  ginger — 

Va  cup  catsup 

Va    cup  soy  sauce 

2  Tbsp.  brown  sugar 

2  Tbsp.  water 

1  Tbsp.  grated  gingerroot  or 
1  tsp.  ground  ginger 

2  Tbsp.  sugar 
Vi  tsp.  salt 

Va   tsp.  paprika 

Va   tsp.  ground  turmeric 

Va   tsp.  celery  seed 


Va  tsp.  dry  mustard 
4   lb.  pork  loin  back  ribs  or 

meaty  spareribs 
4  cups  hickory  or  fruit  wood 

chips 

•  For  sauce,  in  a  bowl  combine  cat- 
sup, soy  sauce,  brown  sugar,  water, 
and  gingerroot  or  ginger.  Cover  and 
chill  for  6  to  24  hours. 

•  In  a  small  bowl  combine  sugar,  salt, 
paprika,  turmeric,  celery  seed,  and 
dry  mustard.  Rub  mixture  onto  ribs. 
Cover  and  chill  for  6  to  24  hours. 

•  At  least  1  hour  before  cooking, 
soak  wood  chips  in  enough  water  to 
cover.  Drain. 

•  In  a  covered  grill  arrange  medium- 
hot  coals  around  a  drip  pan.  Pour  1 
inch  of  water  into  the  drip  pan.  Sprin- 
kle drained  wood  chips  onto  coals. 
Test  for  medium  heat  above  the  pan. 
Place  ribs,  fat  side  up,  on  a  rib  rack  or 
grill  rack  over  the  drip  pan  but  not 
over  the  coals.  Lower  the  grill  hood. 
Grill  for  Wa  to  VA  hours  or  till  ribs 
are  tender,  adding  more  coals  and 
wood  chips  as  necessary.  During  the 
last  10  minutes  of  cooking,  brush  gen- 
erously with  sauce.  Makes  4  servings. 

Nutrition  information  per  serving:  412 
cal  (33%  from  fat),  15  g  fat,  136  mg 
chol,  49  g pro.,  20  g  carbo.,  Og  dietary 
fiber,  1,559  mg  sodium.  U.S.  RDA: 
14%  iron,  110%  thiamine,  47%  ribo- 
flavin, 75%  niacin. 

CHICKEN  WHIRLIBIRDS 

Twirl  the  birds  on  a  spit  or  cook  them 
on  the  rack  of  a  covered  grill — 
Va  cup  dry  white  wine 

2  Tbsp.  cooking  oil 

2  Tbsp.  lemon  juice 

1    Tbsp.  snipped  fresh  parsley 

1   tsp.  dried  rosemary,  crushed 

1    tsp.  prepared  mustard 

1  tsp.  Worcestershire  sauce 
Vi   tsp.  salt 

Va   tsp.  celery  seed 
Va   tsp.  pepper 

2  214-  to  3-lb.  whole  broiler- 
fryer  chickens 

Va   cup  apple  jelly 

•  For  brushing  sauce,  combine  wine, 
cooking  oil,  lemon  juice,  parsley,  rose- 
mary, mustard,  Worcestershire  sauce, 
salt,  celery  seed,  and  pepper. 

•  Rinse  chickens;  pat  dry.  If  desired, 
rub  salt  inside  the  body  cavities.  On 
each  chicken,  pull  the  neck  skin  to 
back  and  fasten  with  a  small  skewer; 
tie  with  a  string  to  hold  skewer. 


•  To  mount  one  chicken  on  spit  rod, 
place  holding  fork  on  rod,  tines 
toward  point;  insert  rod  through 
chicken,  pressing  tines  of  holding  fork 
firmly  into  breast  meat.  To  tie  wings, 
slip  a  30-inch  piece  of  string  under 
back  of  chicken;  bring  ends  of  cord  to 
front,  looping  around  each  wing  tip. 
Tie  in  center  of  breast,  leaving  equal 
string  ends.  To  tie  legs,  slip  a  24-inch 
piece  of  string  under  tail.  Loop  string 
around  tail,  then  around  crossed  legs. 
Tie  very  tightly  to  hold  bird  securely 
on  spit,  again  leaving  string  ends.  Pull 
together  the  strings  attached  to  wings 
and  legs;  tie  tightly. 

•  Place  the  second  chicken  on  spit 
rod  so  the  tails  of  both  birds  meet. 
Secure  with  holding  forks  and  tie  as 
for  first  bird.  Adjust  holding  forks  and 
tighten  screws.  Test  the  balance. 

•  Arrange  medium-hot  coals  around 
a  drip  pan;  test  for  medium  heat 
where  the  birds  will  be.  Attach  spit, 
turn  on  the  motor,  and  lower  the  grill 
hood.  Let  the  birds  rotate  over  the 
drip  pan  for  V/a  to  Wa  hours  or  till 
done,  brushing  every  1 5  minutes  with 
the  brushing  sauce  for  the  first  45 
minutes. 

•  Add  apple  jelly  to  remaining  brush- 
ing sauce;  stir  vigorously  to  remove  all 
lumps  of  jelly.  Brush  apple  jelly  sauce 
onto  chickens  the  last  15  to  30  min- 
utes of  cooking.  The  chickens  are 
done  when  legs  move  easily  in  sockets 
and  the  juices  run  clear. 

•  To  remove  chickens  from  spit,  loos- 
en holding  fork  from  bird  nearest  the 
spit  rod  tip.  Using  a  large  2-tined  fork, 
gently  slide  chicken  off  spit  onto  a . 
carving  platter.  Repeat  for  the  second 
chicken.  Let  stand,  covered,  for  10 
minutes  before  carving.  Makes  12 
servings. 

Indirect  grilling  directions:  Prepare 
sauce  and  rinse  birds  as  directed.  In  a 
covered  grill  arrange  medium-hot 
coals  around  a  drip  pan.  Test  for  me- 
dium heat  above  the  pan.  Place  birds, 
breast  side  up,  on  grill  rack  over  the 
drip  pan  but  not  over  coals.  Lower 
grill  hood.  Grill  for  45  to  60  minutes 
or  till  legs  move  easily  in  sockets  and 
the  juices  run  clear.  During  the  first 
45  minutes  of  grilling,  brush  every  15 
minutes  with  brushing  sauce. 

Add  apple  jelly  to  remaining  brush- 
ing sauce;  stir  to  remove  all  lumps  of 
jelly.  Brush  apple  jelly  sauce  onto 
continued  on  page  118 


116 


BETTER  HOMES  AND  GARDENS,  JUNE  1991 


£t>fa*^  brexaJz  .  ^/^l^Jo^x  ?fy  /&, 


The  coffee  break  in  Italy  Rich,  meaningful, 
rewarding.  Discover  what  a  coffee  break  is 
meant  to  be  with  rich,  continental  style 
Medaglia  d'Oro  Espresso.  Besides  brewing 
authentic  Italian  espresso,  Medaglia  d'Oro 
is  the  perfect  ingredient  for  making  good 
things  happen,  like... 

CLASSIC  CAPPUCCINO:  Heat  milk  to 
just  below  boiling.  To  foam  milk,  use  the 
steam  attachment  on  your  espresso  maker 
or  briefly  mix  it  in  a  blender.  Add  equal 
amounts  of  hot  espresso  and  hot  milk  to  a 
coffee  cup.  Sprinkle  with  shaved  bittersweet 
chocolate  and  cinnamon. 

Don  'tjust  make  coffee.  Make  good  things 
happen. 

For  other  delicious  ways  to  enjoy  Medaglia  d'Oro  send  50c  for  postage  and  handling  to: 
Medaglia  d'Oro  Recipes,  Co  Tetlcy  Inc ..  100  Commerce  Drive,  Shelton.  CI  06484. 
Allow  6  weeks  for  delivery  Limit  1  per  household. 


Authentic  Italian  Coffees  since  1924 


Available  in  ground  roast,  whole  bean 
and  decaffehiated. 
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chickens  the  last  15  to  30  minutes  of 
cooking.  Let  stand,  covered,  for  10 
minutes  before  carving. 

Nutrition  information  per  serving:  245 
cal.  (53%  from  fat),  14  g  fat,  75  mg 
chol,  23  g  pro.,  5  g  carbo.,  0  g  dietary 
fiber,  1 70  mg  sodium.  U.S.  RDA:  12% 
riboflavin,  55%  niacin. 

PEANUT-BUTTERED  PORK  LOIN 

America's  favorite  sandwich  spread 
won  kudos  as  a  barbecue  sauce  in  our 
1962  barbecue  contest,  along  with  the 
accompanying  sweet  potato  recipe — 

1  3-  to  5-lb.  boneless  pork  top 
loin  roast  (double  loin  tied) 

Va   cup  orange  juice 
Va    cup  peanut  butter 

•  Insert  a  meat  thermometer  near 
the  center  of  meat.  In  a  covered  grill 
arrange  medium  coals  around  a  drip 
pan.  Test  for  medium-slow  heat  above 
the  pan.  Place  meat  on  the  grill  rack 
over  drip  pan  but  not  over  coals.  Low- 
er grill  hood.  Grill  1 14  to  1  Vi  hours  or 
till  thermometer  reaches  140°. 

•  In  a  small  bowl  gradually  blend  or- 
ange juice  into  peanut  butter,  beating 
with  a  wire  whisk  or  fork  till  smooth. 
Brush  roast  with  the  peanut  butter 
mixture.  Grill  30  minutes  more  or  till 
thermometer  reaches  160°,  brushing 
occasionally  with  peanut  butter  mix- 
ture. Makes  12  to  16  servings. 

Nutrition  information  per  serving:  174 
cal.  (42%  from  fat),  8  g  fat,  59  mg 
chol,  25  g  pro.,  1  g  carbo.,  0  g  dietary 
fiber,  78  mg  sodium.  U.S.  RDA:  61% 
thiamine,  23%  riboflavin,  39%  niacin. 

SPICED  APPLE  SWEET  POTATOES 

Wrap  these  cinnamon-flavored  sweets 
in  foil  and  cook  them  alongside  Pea- 
nut-Buttered Pork  Loin — 

2  1 8-oz.  cans  sweet  potatoes, 
drained,  or  2%  lb.  sweet 
potatoes,  cooked,  drained, 
peeled,  and  cut  up 

Vi   cup  apple  butter 

Vi   cup  packed  brown  sugar 

2  Tbsp.  water 
Vi   tsp.  ground  cinnamon 

2  Tbsp.  margarine  or  butter 

•  Cut  two  1  8-inch  square  pieces  of 
heavy-duty  foil.  Place  half  of  the  sweet 
potatoes  on  each.  In  a  bowl  stir  to- 


gether the  apple  butter,  brown  sugar, 
water,  and  cinnamon;  spoon  over  po- 
tatoes. Dot  with  margarine  or  butter. 
Fold  in  sides  of  foil  and  seal  well. 
•  Grill,  seam  side  up,  on  a  covered 
grill  directly  over  medium  coals  for  15 
to  20  minutes  or  till  heated  through. 
Makes  12  to  16  side-dish  servings. 

Nutrition  information  per  serving:  129 
cal.  (15%  from  fat),  2  gfat,  Omgchol, 
1  g  pro.,  27  g  carbo.,  2  g  dietary  fiber, 
67  mg  sodium.  U.S.  RDA:  83%  vit.  A, 
36%  vit.  C. 
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BURRIT0  BURGERS 

This  blend  of  Mexican  flavors  and 
American  ingenuity  won  first  place  in 
our  1973  Prize  Tested  Recipesf"'  catego- 
ry, Hamburgers  from  the  Grill.  Serve 
with  avocado  or  tomato  slices — 
Vi  of  a  1 6-oz.  can  retried  beans 

(about  1  cup) 
1    4-oz.  can  mild  green  chili 

peppers,  drained  and  chopped, 

or  1  Tbsp.  chopped  jalapeno 

chili  peppers 

FIRING  UP  THE  GRILL 

Perfectly  grilled  food  means 
cooking  when  the  coals  are  just  the 
right  temperature.  Light  your  char- 
coal and  let  it  burn  about  20  min- 
utes or  till  the  coals  are  glowing 
red  at  night,  or  ash  gray  by  day. 
Then,  spread  out  the  coals  for  direct 
grilling  or  arrange  them  around  a 
drip  pan  for  indirect  grilling.  Hold 
your  hand,  palm  side  down,  above 
the  coals  at  the  height  your  food 
will  be  cooked.  Then  start  counting 
the  seconds,  "one  thousand  one, 
one  thousand  'two  ..."  If  you  need 
to  withdraw  your  hand  after  two 
seconds,  the  coals  are  hot;  after 
three  seconds,  they're  medium-hot; 
after  four  seconds,  medium;  after 
five  seconds,  medium-slow;  and  af- 
ter six  seconds,  slow. 

For  indirect  grilling,  start  with 
hotter  coals  than  are  needed  for 
cooking,  then  arrange  them  around 
a  drip  pan.  Hot  coals  provide  medi- 
um-hot heat  over  the  drip  pan.  Me- 
dium-hot coals  provide  medium 
heat  over  the  drip  pan;  medium 
coals  provide  medium-slow  heat, 
and  so  on. 


Vi   cup  chopped  onion 
Vi  tsp.  salt 
1  Vi   lb.  lean  ground  beef 
4   slices  (4  oz.)  sharp  American 

cheese,  halved  diagonally 
8   6-  or  8-inch  flour  tortillas 
1    cup  chopped  lettuce 
Salsa  or  taco  sauce 

•  In  a  bowl  combine  beans,  2  table- 
spoons green  chili  peppers  or  2  tea- 
spoons jalapeno  peppers,  onion,  and 
salt.  Add  beef;  mix  well.  Divide  into  8 
portions;  shape  into  eight  5-inch-wide 
patties.  Place  a  cheese  triangle  on  one 
side  of  each  patty.  Fold  meat  over 
cheese,  forming  a  semicircle;  seal. 

•  Grill  patties  on  an  uncovered  grill 
directly  over  medium  coals  for  15  to 
17  minutes  or  till  no  longer  pink,  turn- 
ing once  during  cooking. 

•  To  heat  tortillas,  place  in  a  single 
layer  on  the  grill  rack  about  1  minute. 
Wrap  tortillas  around  burgers.  Serve 
with  lettuce,  salsa  or  taco  sauce,  and 
remaining  peppers.  Makes  8  servings. 

Nutrition  information  per  serving:  320 
cal.  (35%  from  fat),  13  gfat,  63  mg 
chol,  27 g pro.,  27 g  carbo.,  4  g  dietary 
fiber,  791  mg  sodium.  U.S.  RDA:  17% 
calcium,  17%  iron,  20%  vit.  C,  22% 
thiamine,  25%  riboflavin,  32%  niacin. 

MOCK  GYROS 

This  simplified  version  of  the  Greek 
classic  ran  in  1977,  as  we  explored  the 
world  s  cuisines  with  our  readers — 
1    5-  to  6-lb.  leg  of  lamb 
1    2-lb.  boneless  beef  round 
steak 

1  Tbsp.  salt 

2  tsp.  dried  thyme,  crushed 
2  tsp.  ground  coriander 

1  tsp.  pepper 

Vi  cup  cooking  oil 

Vi  cup  lemon  juice 

Vi  cup  finely  chopped  onion 

4  cloves  garlic,  minced 

1  8-oz.  carton  plain  yogurt 

Vi  cup  chopped  cucumber 

1  clove  garlic,  minced 

1 6  to  20  large  pita  bread  rounds, 
halved  crosswise 

2  medium  tomatoes,  chopped 
1    cup  snipped  fresh  parsley 

•  Have  your  butcher  bone  and  but- 
terfly the  leg  of  lamb.  Place  lamb,  cut 
side  up,  and  beef  side  by  side  on  a 
work  surface;  cover  with  clear  plastic 
wrap.  Using  the  smooth  side  of  a  meat 
mallet,  pound  each  piece  of  meat  to  a 

continued  on  page  120 
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NOBODY  BEATS 
BULLS-EYE 


In  taste  tests, 

K.C.  Masterpiecestried,  Heinz*tried, 

HuntVtried-but  the  big, 

bold  taste  of  Bulls-Eye^  Barbecue  Sauce 

couldn't  be  beat! 


BARBECUE 

continued  from  page  118 


16x1 2-inch  rectangle,  Vz-  to  %-inch 
thick.  Cut  and  patch  meats  where  nec- 
essary to  make  the  surface  even. 
•  Combine   salt,  thyme,   coriander, 

and  pepper;  sprinkle  over  meat. 
Pound  in  seasonings.  Place  beef  atop 
lamb,  fitting  meat  to  edges.  Pound  to- 
gether. Fold  meat;  place  in  a  plastic 
bag  set  in  a  shallow  dish. 


•  For  marinade,  in  a  small  bowl  com- 
bine oil,  lemon  juice,  onion,  and  4 
cloves  garlic;  pour  over  meat  and  seal 
bag.  Marinate  in  the  refrigerator  for  6 
to  24  hours,  turning  occasionally. 

*  Remove  meat  from  marinade,  re- 
serving marinade.  Unfold  meat  and 
roll  up  jelly-roll  style,  beginning  at 
narrow  end.  Tie  meat  securely  with 
string,  first  at  center,  then  half-way 
between  center  and  each  end.  Tie 
lengthwise.  Finish  securing  the  roll  by 
tying  once  more  between  each  cross- 
wise string  and  1  inch  from  each  end. 


ThE  Only  Change 

WfveMadeIsA 

Any  One. 


Now  you  can  get  all  the  big  taste  of  a  MARS8  MILKY  WAY*  Bar  in  a  bite-  size 
snack  New  MARS9  MILKY  WAY*  SNACKERS  are  individually  wrapped  in  9oz. 

brand  /         rr 

and  Moz.  bags.  So  whenever  you  crave  the  smooth  taste  of  chocolate  and 
mm-^s^a**mm  caramel,  take  a  bite.  Or  two,  or  three,  or  four. 

y    TtL  -tm.6ct— 

AiOfS  Making  life  a  lij^  sweeter.™ 


•  Insert  spit  rod;  center  the  meat  or 
the  spit  and  test  balance.  Fasten  wit! 
holding  forks.  Arrange  hot  coal: 
around  a  drip  pan;  test  for  medium 
hot  heat  where  the  meat  will  be.  At 
tach  spit,  turn  on  the  motor,  anc 
lower  the  grill  hood.  Let  the  meat  ro 
tate  over  the  drip  pan  for  1  to  2  hour: 
or  till  rare  to  medium-rare  (140°  to 
150°),  brushing  with  the  reservec 
marinade  occasionally. 

•  Remove  meat  from  the  spit.  Fo 
sauce,  combine  yogurt,  cucumber 
and  1  clove  garlic.  Thinly  slice  mea 
crosswise,  removing  strings  as  yoi 
slice.  Serve  meat  with  pita  bread.  Toj 
with  yogurt  mixture,  chopped  toma 
toes,  and  parsley.  Makes  16  to  2( 
sandwiches. 

Indirect  grilling  directions:  Prepar 
meat  as  directed;  insert  a  meat  ther 
mometer  near  the  center.  In  a  coverei 
grill  arrange  medium-hot  coal 
around  a  drip  pan.  Test  for  mediun 
heat  above  the  pan.  Place  meat  on  th 
grill  rack  over  a  drip  pan  but  not  ove 
coals.  Lower  the  grill  hood.  Grill  fo 
1  Vi  to  2  hours  or  till  rare  to  medium 
rare  (140°  to  150°),  brushing  with  th 
reserved  marinade  occasionally. 

Nutrition  information  per  serving:  50 
cal.  (39%  from  fat),  22  g  fat,  106  m 
chol,  41  g  pro.,  37 gcarbo.,  2  g  die  tar 
fiber,  831  mg  sodium.  U.S.  RDA:  12°, 
calcium,  26%  iron,  19%  vit.  C,  41°, 
thiamine,  41%  riboflavin,  68%  niacir 

GARLIC-BUTTERED  SHRIMP 

Busy  cooks  will  savor  this  delightful 
easy  grilled  shrimp  scampi — 

1    lb.  fresh  or  frozen  peeled  and 

deveined  shrimp 
Vi   cup  margarine  or  butter 

1    clove  garlic,  minced 

1   Tbsp.  snipped  fresh  parsley 
Dash  ground  red  pepper 

3  Tbsp.  dry  white  wine 
Shredded  lettuce  (optional) 

•  Thaw  shrimp,  if  frozen.  For  sauc 
in  a  saucepan  melt  margarine  or  bu  > 
ter.  Stir  in  garlic,  parsley,  and  red  pe) 
per;  cook  about  1  minute.  Stir  in  win 
heat  through.  Set  aside. 

•  Thread  shrimp  onto  4  long  or 
short  metal  skewers.  Grill  on  an  ui 
covered  grill  directly  over  medium-h 
coals  for  10  to  12  minutes  or  till  pin 
turning  and  brushing  frequently  wii 
sauce.  If  desired,  serve  on  a  bed 
shredded  lettuce.  Makes  15  to  18  a 
petizer  or  4  main-dish  servings. 
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Nutrition  information  per  main-dish  serv- 
ing: 195  cal.  (59%  from  fat),  12  g  fat, 
166  mgchol,  19  g  pro.,  1  gcarbo.,  Og 
dietary  fiber,  325  mg  sodium.  U.S. 
RDA:  15%  iron,  18%  vit.  A,  26%  thia- 
mine, 17%  niacin. 

CHEESE-TOPPED  TOMATOES 

Outdoor  cooking  in   its  truest  form, 
from  garden  to  grill — 
2  large  tomatoes 
Vi   cup  soft  bread  crumbs  (about 

Vi  slice) 
Vi   cup  shredded  sharp  American 

cheese  (2  oz.) 
1    Tbsp.  margarine  or  butter, 

melted 
1   Tbsp.  snipped  fresh  parsley  or 
desired  fresh  herb 
i  •  Slice  tomatoes  in  half,  using  a  saw- 
tooth cut,  if  desired.  Sprinkle  with  salt 
and  pepper.  In  a  bowl  combine  bread 
crumbs,  cheese,  and  margarine  or  but- 
ter; sprinkle  over  tomatoes.  Sprinkle 
with  parsley  or  herb.  Place  tomatoes 
on  an  18x1 8-inch  piece  of  heavy-duty 
i  foil;  fold  in  sides  and  seal  well. 
•  Grill  tomatoes,  seam  side  up,  on  an 
uncovered  grill  directly  over  medium- 
hot  coals  about  20  minutes  or  till  heat- 
ed    through.     Serve     immediately. 
Makes  4  side-dish  servings. 

Nutrition  information  per  serving:  109 
cal.  (62%  from  fat),  8  g  fat,  14  mg 
chol,  4  g  pro.,  7  g  carbo.,  1  g  dietary 
fiber.  304  mg  sodium.  U.S.  RDA:  13% 
calcium,  16%  vit.  A,  23%  vit.  C. 

BARBECUED  PORK  SHOULDER 

Our  1978  story  on  regional  barbecuing 
featured  succulent  Tennessee-style  pork 
roast  bathed  in  a  tangy,  red  vinegar 
sauce.  We  recommend  cooking  it  on  a 
charcoal  grill,  as  gas  grills  may  be  too 
hot  for  slow  cooking — 
1 0  cups  hickory  wood  chips 
Vi   cup  packed  brown  sugar 
V*   tsp.  salt 
Vt   tsp.  onion  salt 
V*   tsp.  paprika 
Va   tsp.  pepper 
Dash  garlic  salt 
Vi   cup  bottled  barbecue  sauce 
Vz  cup  vinegar 
V*   cup  catsup 

1    Tbsp.  Worcestershire  sauce 
1    tsp.  bottled  hot  pepper  sauce 
1    5-  to  6-lb.  pork  shoulder  blade 
Boston  roast 
10  hamburger  buns,  split  and 
toasted 


•  At  least    1    hour  before  cooking, 

soak  wood  chips  in  enough  water  to 
cover.  For  sauce,  in  a  saucepan  com- 
bine brown  sugar,  salt,  onion  salt,  pa- 
prika, pepper,  and  garlic  salt.  Stir  in 
barbecue  sauce,  vinegar,  catsup, 
Worcestershire,  and  hot  pepper  sauce. 
Cook  and  stir  over  medium-high  heat 
till  sugar  is  dissolved.  Bring  to  boiling; 
reduce  heat.  Simmer,  uncovered,  for  5 
to  10  minutes  or  till  slightly  thickened, 
stirring  occasionally.  Remove  from 
heat;  let  cool.  Cover;  chill  till  ready  to 
use.  Trim  fat  from  pork. 


•  Drain  about  2  cups  of  the  wood 
chips.  In  a  covered  grill  arrange  medi- 
um coals  around  a  drip  pan.  Pour  1 
inch  of  water  into  the  drip  pan.  Sprin- 
kle the  drained  wood  chips  onto  coals. 
Test  for  medium-slow  heat  above  the 
pan.  Place  meat  on  grill  rack  over  the 
drip  pan  but  not  over  the  coals. 

•  Lower  the  grill  hood.  Grill  for  4  to  5 
hours  or  till  meat  is  very  tender.  Every 
30  minutes  or  as  needed,  add  more 
coals,  drained  wood  chips,  and  water 
for  the  drip  pan.  During  the  last  30 

continued  on  page  122 


Kraft 

Pasta  Salad 

let  its  secret 

out  of  the  pouch. 

Only  Kraft*  Pasta  Salads  have 
pouches  of  dressing  and  seasonings 
right  in  the  box.  For  a  perfect  taste 
every  single  time! 

Try  all  six,  including  Kraft  Light™ 
Italian  and  Ranchers  Choice™ 


Pa     Pasta     ;ta 
Sa     Salad     ad 
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minutes  of  grilling,  brush  meat  with 
barbecue  sauce. 

•  To  serve,  cool  meat  slightly  till  it 
can  be  handled  easily.  Using  two  forks 
to  pull,  shred  the  meat.  Heat  remain- 
ing barbecue  sauce  to  boiling.  Serve 
meat  on  buns  with  sauce.  Makes  10 
servings. 

Nutrition  information  per  serving:  552 
cal.  (34%  from  fat),  21  g  fat,  167  mg 
chol,  52 g pro.,  37 ' gcarbo.,  1  g  dietary 
fiber,  724  mg  sodium.  U.S.  RDA:  11% 
calcium,  26%  iron,  111%  thiamine, 
57%  riboflavin,  81%  niacin. 


Serve  this  hearty  sandwich  the  way  they 
do  in  Tennessee,  with  cabbage  slaw  and 
pickle  spears. 


JE 
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TEXAS-STYLE  BEEF  BRISKET  WITH 
5-ALARM  SAUCE 

Texas  barbecue  means  cooking  beef 
ever-so-slowly  over  mesquite  wood  chips 
and  slathering  it  with  two  kinds  of 
sauce — a  tangy  spiced  brush-on  and  a 
fiery,  sweet  red  sauce.  Serve  the  sliced 
brisket  with  Fiesta  Grilled  Peppers  (see 
recipe,  right) — 

4  to  6  cups  mesquite  wood  chips 

1  2-  to  3-lb.  fresh  beef  brisket 

2  tsp.  seasoned  salt 
1    tsp.  paprika 

1   tsp.  pepper 

1    recipe  Brushing  Sauce 

1  recipe  5-Alarm  Sauce 
•  At  least  1  hour  before  grilling, 
soak  wood  chips  in  enough  water  to 
cover.  Trim  excess  fat  from  beef.  In  a 
small  mixing  bowl  stir  together  sea- 
soned salt,  paprika,  and  pepper;  rub 
onto  brisket.  Drain  the  wood  chips. 


•  In  a  covered  grill  arrange  medium- 
slow  coals  around  a  drip  pan.  Pour  1 
inch  of  water  into  the  drip  pan.  Sprin- 
kle some  of  the  wood  chips  onto  the 
coals.  Test  for  slow  heat  above  pan. 
Place  brisket,  fat  side  up,  on  the  grill 
rack  over  the  drip  pan  but  not  over  the 
coals.  Lower  the  grill  hood.  Grill  for  2 
to  IVi  hours  or  till  meat  is  very 
tender.  Every  30  minutes  or  as  need- 
ed, brush  meat  with  Brushing  Sauce, 
and  add  more  coals,  drained  wood 
chips,  and  water. 

•  To  serve,  thinly  slice  meat  across 
the  grain;  arrange  on  plates.  Top  with 
some  of  the  5-Alarm  Sauce;  pass  re- 
maining sauce.  Makes  12  servings. 

Brushing  Sauce:  In  a  bowl  stir  to- 
gether lA  cup  dry  red  wine,  4  tea- 
spoons Worcestershire  sauce,  1 
tablespoon  cooking  oil,  1  tablespoon 
red  wine  or  cider  vinegar,  1  clove 
minced  garlic,  Vi  teaspoon  crushed  co- 
riander seed,  V2  teaspoon  hot-style 
mustard,  and  a  dash  ground  red  pep- 
per. Makes  2/s  cup. 

5-Alarm  Sauce:  In  a  small  sauce- 
pan stir  together  1  cup  catsup;  1  large 
tomato,  peeled,  seeded,  and  chopped 
(3A  cup);  1  small  green  pepper, 
chopped  (V2  cup);  2  tablespoons 
chopped  onion;  2  tablespoons  brown 
sugar;  1  to  2  tablespoons  steak  sauce;  1 
to  2  tablespoons  Worcestershire  sauce; 
V2  teaspoon  garlic  powder;  14  tea- 
spoon ground  nutmeg;  lA  teaspoon 
ground  cinnamon;  !4  teaspoon  ground 
cloves;  Vs  teaspoon  ground  ginger;  and 
Vs  teaspoon  pepper.  Bring  to  boiling; 
reduce  heat.  Cover  and  simmer  about 
5  minutes  or  till  green  pepper  is  crisp- 
tender.  Serve  warm  or  at  room  tem- 
perature. Makes  about  2Vi  cups. 

Nutrition  information  per  serving:  192 
cal.  (41  %  from  fat),  9  g  fat,  53  mg 
chol,  17  g  pro.,  11  gcarbo.,  1  g  dietary 
fiber,  548  mg  sodium.  U.S.  RDA:  12% 
iron,  16%  vit.  C,  13%  riboflavin,  and 
20%  niacin. 

FIESTA  GRILLED  PEPPERS 

Visit  your  local  farmers'  market  to  find 
brightly  colored  peppers  at  a  reasonable 
price — 

8  or  1 0  green,  yellow,  and/or  red 

sweet  peppers,  quartered 
2  to  3  Tbsp.  olive  oil  or  cooking 
oil 

•  Remove  seeds  and  membranes  of 
peppers.  Brush  skins  with  oil.  Grill, 
skin  side  down,  on  an  uncovered  grill 


directly  over  medium-low  coals  about 
15  minutes  or  till  crisp-tender  and 
charred.  Makes  12  side-dish  servings. 
Nutrition  information  per  serving:  33  cal. 
(59%  from  fat),  2gfat,  Omgchol.,  Og 
pro.,  3  g  carbo.,  1  g  dietary  fiber,  1  mg 
sodium.  U.S.  RDA:  73%  vit.  C. 

MOROCCAN-STYLE  CHOPS 

Marinate  the  meat  in  a  spicy  yogurt 
sauce  overnight  for  a  quick-grilling  en- 
tree the  next  day — 
%   cup  plain  yogurt 
3  Tbsp.  orange  juice 
2  Tbsp.  sliced  green  onion 
1 V?  tsp.  ground  coriander 
Vi   tsp.  salt 
Vi  tsp.  ground  cumin 
Vi  tsp.  ground  cardamom 
Va   tsp.  ground  cinnamon 
V*  tsp.  ground  cloves 
Va  tsp.  ground  ginger 
8  lamb  leg  sirloin  chops,  cut  1 
inch  thick,  or  6  pork  loin  rib 
chops,  cut  V*  inch  thick 
1    medium  onion,  chopped 
1    medium  tomato,  chopped 
1    medium  cucumber,  chopped 
Vi   cup  plain  yogurt 
Hot  cooked  couscous  or  rice 

(optional) 
Fresh  cilantro  (optional) 

•  For  marinade,  in  a  bowl  combine 
the  3A  cup  yogurt,  orange  juice,  green 
onion,  coriander,  salt,  cumin,  carda- 
mom, cinnamon,  cloves,  and  ginger. 
Arrange  chops  in  a  shallow  dish.  Pour 
marinade  over  chops.  Cover;  marinate 
in  refrigerator  overnight. 

•  For  sauce,  in  a  bowl  combine  onion, 
tomato,  and  cucumber;  stir  in  the  Vi 
cup  yogurt.  Season  to  taste  with  salt 
and  pepper.  Cover  and  chill  till  serv- 
ing time. 

•  Remove  chops  from  marinade,  re- 
serving as  much  marinade  as  possible. 
For  lamb  chops,  grill  on  an  uncovered 
grill  directly  over  medium  coals  for  14 
to  16  minutes  or  to  desired  doneness, 
turning  once  and  brushing  often  with 
marinade.  For  pork,  grill,  uncovered, 
directly  over  medium-hot  coals  for  12 
to  14  minutes  or  till  no  longer  pink, 
turning  once  and  brushing  often  with 
marinade. 

•  To  serve,  arrange  chops  on  dinner 
plates  with  couscous  or  rice,  if  desired. 
Pass  sauce.  If  desired,  garnish  each 
serving  with  cilantro.  Makes  4  serv- 
ings of  lamb  or  6  servings  of  pork. 

continued  on  page  124 
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EEP  DISASTER 


WHEN  STAINS  GET  DEEP  IN 

HE  TIDE  GETS  THEM  CLEAN  OUT 


B  1991  The  Procter  &  Gamble  Company 
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Nutrition  information  per  serving:  421 
cal.  (37%  from  fat),  17  g  fat,  160  mg 
chol,  53  g pro.,  12gcarbo.,  2  g  dietary 
fiber,  443  mg  sodium.  U.S.  RDA:  21% 
calcium,  26%  iron,  31%  vit.  C,  29% 
thiamine,  59%  riboflavin,  84%  niacin. 

HAZELNUT-PESTO  TURKEY  BREAST 

Pesto,  an  '80s  favorite,  melts  under  tur- 
key breast  skin  during  grilling.  Round 
out  this  elegantly  simple  entree  with 
steamed  asparagus  spears  and  red 
sweet  pepper  strips — 

4  cups  apple  or  cherry  wood  chips 
Vi   cup  chopped  hazelnuts  or 

almonds,  toasted 
1   egg  yolk 
1   cup  loosely  packed  fresh 

spinach  leaves 
1   cup  loosely  packed  fresh  basil 

leaves 
1   Tbsp.  hazelnut  oil,  almond  oil, 

or  cooking  oil 
1    clove  garlic,  minced 
Va   cup  grated  Parmesan  or 

Romano  cheese 
1    IVi-  to  3-lb.  fresh  turkey 
breast  half  with  bone 
Cooking  oil 

•  At  least  1  hour  before  grilling, 
soak  chips  in  enough  water  to  cover. 

•  For  pesto,  in  a  covered  blender 
container  or  food  processor  bowl 
blend  or  process  hazelnuts  or  almonds 
till  very  finely  chopped.  Add  egg  yolk, 
spinach,  basil,  1  tablespoon  oil,  and 
garlic.  Cover  and  blend  or  process  till 
nearly  smooth.  If  necessary,  stop  pro- 
cessor and  scrape  container  sides.  Stir 
in  the  Parmesan  or  Romano  cheese. 

•  Remove  bone  from  turkey,  if  de- 
sired. To  loosen  turkey  skin,  slip  fin- 
gers under,  leaving  skin  attached  at 
one  long  edge.  Spread  the  pesto  over 
the  meat  under  the  skin.  Fold  the  skin 
over  pesto.  Secure  with  wooden  skew- 
ers or  toothpicks.  If  bone  is  removed, 
tuck  thinner  portion  of  breast  under 
thicker  portion.  Tie  with  string.  Insert 
a  meat  thermometer  into  the  thickest 
portion  of  turkey  breast,  without 
touching  bone,  if  present. 

•  Drain  wood  chips.  In  a  covered  grill 
arrange  preheated  coals  around  a  drip 
pan.  Pour  1  inch  of  water  into  drip 
pan.  Sprinkle  half  of  the  wood  chips 
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onto  the  coals.  Test  for  medium  heat 
above  the  pan.  Place  turkey  breast, 
stuffed  side  up,  on  the  grill  rack  over 
drip  pan  but  not  over  coals.  Brush 
skin  with  cooking  oil. 

•  Lower  the  grill  hood.  Grill  till  the 
thermometer  registers  170°,  allowing 
1  to  114  hours  for  breast  with  bone 
and  about  \x/i  hours  for  boneless 
breast.  During  grilling,  add  more 
coals,  drained  wood  chips,  and  water 
as  necessary.  Let  turkey  stand,  cov- 
ered, for  10  minutes  before  slicing. 
Makes  6  to  8  servings. 

Nutrition  information  per  serving:  266 
cal.  (38%  from  fat),  11  g  fat,  120  mg 
chol,  38  g  pro.,  2  g  carbo.,  1  g  dietary 
fiber,  151  mg  sodium.  U.S.  RDA:  13% 
calcium,  15%  iron,  19%  vit.  A,  20% 
vit.  C,  12%  thiamine,  18%  riboflavin, 
62%  niacin. 

LAMB  WITH  HERB-DIJON  SAUCE 

This  piquant  sauce  won  top  honors  in 
our  Prize  Tested  Recipe^  contest  cate- 
gory Lamb  Main  Dishes  eight  years 
ago,  but  the  sauce  also  goes  well  with 
beef,  pork,  or  chicken — 
1    5-  to  6-lb.  leg  of  lamb 

1  8-oz.  jar  (3A  cup)  Dijon-style 
mustard 

1  a   cup  dry  white  wine 
Vi   cup  cooking  oil 

2  cloves  garlic,  minced 

1   tsp.  dried  rosemary,  crushed 
1   tsp.  dried  basil,  crushed 
Vi   tsp.  dried  oregano,  crushed 
Vi  tsp.  dried  thyme,  crushed 
Vi  tsp.  pepper 

•  Have  your  butcher  bone  and  but- 
terfly the  leg  of  lamb.  For  marinade, 
in  a  mixing  bowl  combine  mustard, 
wine,  oil,  garlic,  rosemary,  basil,  oreg- 
ano, thyme,  and  pepper.  Place  lamb  in 
a  shallow  dish.  Spread  lamb  with  mus- 
tard mixture.  Cover  and  marinate  for 
1  hour  at  room  temperature  or  2  to  24 
hours  in  the  refrigerator. 

•  Drain  meat,  reserving  the  mari- 
nade. Thread  two  12-  to  14-inch  skew- 
ers diagonally  through  the  meat  to 
keep  it  flat  during  cooking. 

•  In  a  covered  grill  arrange  medium 
coals  around  a  drip  pan.  Test  for  me- 
dium-slow heat  above  the  drip  pan. 
Place  meat  on  the  grill  rack  over  the 
drip  pan  but  not  over  coals.  Lower  the 
grill  hood.  Grill  for  1  to  1  Vi  hours  or 
till  slightly  pink  in  center.  During  the 
last  1 5  minutes  of  grilling,  brush  re- 
served marinade  onto  meat. 


•  In  a  saucepan,  heat  and  stir  re- 
maining marinade  just  to  boiling;  pass 
with  meat.  Makes  12  servings. 
Nutrition  information  per  serving:  251 

cal.  (49%  from  fat),  15  g  fat,  85  mg 
chol,  29  g  pro.,  6  g  carbo.,  0  g  dietary 
fiber,  530  mg  sodium.  U.S.  RDA:  12% 
iron,  10%o  thiamine,  22%  riboflavin, 
45%  niacin. 


Tickle  your  taste  buds  with  Lamb  with 
Herb-Dijon  Sauce  and  a  tangy  bean  salad. 

BLACKENED  FISH 

In    this  Louisiana   original,    the  fish 
cooks  in  a  skillet  right  on  the  coals — 
4  fresh  or  frozen  catfish,  cod, 
pollock,  pompano,  or  haddock 
fillets  (1  lb.),  Vi  to  V*  inch 
thick 
1   tsp.  onion  powder 
1   tsp.  garlic  salt 
1   tsp.  ground  red  pepper 
1    tsp.  dried  basil,  crushed 
Vi  tsp.  ground  white  pepper 
Vi  tsp.  dried  thyme,  crushed 
Vi  tsp.  ground  black  pepper 
Vi   tsp.  ground  sage 
Vt   cup  margarine  or  butter, 
melted 
Lemon  slices,  halved 

•  Thaw  fish,  if  frozen.  In  a  shallow 
dish  combine  onion  powder,  garlic 
salt,  red  pepper,  basil,  white  pepper, 
thyme,  black  pepper,  and  sage.  Brush 
both  sides  of  fish  with  some  of  the 
melted  margarine  or  butter.  Coat  both 
sides  of  fish  with  seasoning  mixture. 

•  If  using  a  charcoal  grill,  remove 
grill  rack  and  place  an  unoiled  1 2-inch 
cast-iron  skillet  directly  on  hot  coals. 
(If  using  a  gas  grill,  turn  to  high  and 
place  skillet  on  the  grill  rack.)  Do  not 
position  handle  directly  over  coals. 

•  Preheat  the  skillet  for  5  minutes  or 
till  a  drop  of  water  sizzles.  Add  coated 
fillets  to  skillet.  Carefully  drizzle 
about  2  teaspoons  of  the  melted  mar- 
garine or  butter  over  fish. 

continued  on  page  126 

BETTER  HOMES  AND  GARDENS.  JUNE  1991 


Reach  for  the  better  half. 


Bland.  Oily.  Heavy. 


Miracle  Whip'  Salad  Dressing 

has  1/3  less  oil  than 

ordinary  mayo.  Plus  the 

Tangy  Zip  that's  just  right 

for  today's  sandwiches. 


Reach  for  the  Zip  L  P    \  of  Miracle  Whip! 

fVUracle 


©  1991  Kraft  General  Foods,  Inc. 


BARBECUE 

continued  from  page  124 


•  Grill  fish  in  skillet  for  2Vi  to  3  min- 
utes or  till  blackened.  Turn  fish  and 
drizzle  with  2  teaspoons  of  the  melted 
margarine  or  butter.  Grill  for  2x/i  to  3 
minutes  more  or  till  outside  is  black- 
ened and  the  fish  flakes  easily  when 
tested  with  a  fork.  Remove  fish  from 
the  skillet. 

•  Drizzle  fish  with  remaining  melted 
margarine  or  butter.  Serve  with  lem- 
on. Makes  4  servings. 

Nutrition  information  per  serving:  242 
cal.  (61%  from  fat),  16  g  fat,  66  mg 
chol,  21  g  pro.,  2  g  carbo.,  1  g  dietary 
fiber,  631  mg  sodium.  U.S.  RDA:  23% 
vit.  A,  11%  riboflavin,  19%  niacin. 


A  fiery  southern  dinner — Blackened  Fish 
and  sauteed  okra  and  tomatoes. 


90 


s 


T 

TURKEY  WITH  GINGER  SALSA 

East  meets   West  in  the  soy-flavored 
Mexican  salsa — 
1  i    cup  vinegar 
2  Tbsp.  dry  sherry 
2  Tbsp.  soy  sauce 
1    Tbsp.  grated  gingerroot 
1    clove  garlic,  minced 
1   tsp.  seeded  and  finely  chopped 
dried  red  chili  pepper  or  1  tsp. 
crushed  red  pepper 
4  turkey  breast  tenderloin 
steaks  (about  1  lb.  total) 
1    medium  tomato,  peeled, 

seeded,  and  chopped 
1    green  onion,  sliced 
V*   cup  chopped  green  sweet 

pepper 
1   Tbsp.  chopped  fresh  cilantro 
4   6-inch  flour  tortillas  (optional) 
Fresh  cilantro  (optional) 


•  For  marinade,  combine  vinegar, 
sherry,  soy  sauce,  gingerroot,  garlic, 
and  red  pepper.  Set  2  tablespoons  mix- 
ture aside.  Pour  remaining  marinade 
into  a  plastic  bag  set  in  a  bowl.  Rinse 
turkey;  place  in  bag.  Close  bag;  refrig- 
erate 1  hour,  turning  once. 

•  For  salsa,  in  a  bowl  combine  re- 
served marinade,  tomato,  green  onion, 
green  pepper,  and  cilantro.  Cover  and 
chill  till  serving  time. 

•  Drain  turkey,  reserving  marinade. 
Grill  on  an  uncovered  grill  directly 
over  medium  coals  for  12  to  15  min- 
utes or  till  no  longer  pink,  turning 
once  and  brushing  often  with  the  re- 
served marinade. 

•  To  heat  tortillas,  place  in  a  single 
layer  on  the  grill  rack  about  1  minute. 
Serve  turkey  with  chilled  salsa  and 
warm  tortillas,  if  desired.  Garnish 
with  additional  fresh  cilantro,  if  de- 
sired. Makes  4  servings. 

Nutrition  information  per  serving:  145 
cal.  (6%  from  fat),  1  gfat,  71  mg  chol, 
27 g pro.,  5  g  carbo.,  1  g fiber,  563  mg 
sodium.  U.S.  RDA:  10%  iron,  23%  vit. 
C,  12%)  riboflavin,  52%  niacin. 

SALMON  FILLET  WITH 
ORANGE-BASIL  SAUCE 

Nutritious  and  quick-cooking  fish,  es- 
pecially buttery  salmon,  brim  with  po- 
tential in  the  VOs — 

1  1 !  i-lb.  boneless,  skinless  fresh 
or  frozen  salmon  fillet 

1  ■■'a    cup  frozen  orange  juice 
concentrate,  thawed 

2  Tbsp.  snipped  fresh  basil  or 
2  tsp.  dried  basil 

1  Tbsp.  snipped  fresh  mint  or 
tarragon  or  1  tsp.  dried  mint 
or  tarragon,  crushed 

3  Tbsp.  olive  oil  or  cooking  oil 

2  Tbsp.  water 

1  Tbsp.  Worcestershire  sauce 

2  cloves  garlic,  minced 

4  small  zucchini  and/or  yellow 
summer  squash,  halved 
lengthwise 

Fresh  mint  or  basil  (optional) 

•  Thaw  fish,  if  frozen.  For  sauce,  in  a 
bowl  combine  concentrate,  snipped 
basil,  snipped  mint  or  tarragon,  oil, 
water,  Worcestershire,  and  garlic. 

•  Rinse  salmon;  brush  with  sauce. 
Brush  a  wire  grill  basket  with  addi- 
tional oil.  Place  salmon  in  basket, 
tucking  under  thin  ends  to  make  an 
even  thickness.  Measure  fillet  thick- 
ness. Close  basket. 


•  Place  grill  basket  on  an  uncovered 
grill  directly  over  medium-hot  coals. 
Place  zucchini  on  grill  next  to  basket. 
Grill  till  salmon  flakes  easily  when 
tested  with  a  fork  and  zucchini  is 
tender.  Allow  4  to  6  minutes  per  Vi 
inch  thickness  of  fish  and  5  to  6  min- 
utes for  zucchini  or  squash.  During 
cooking,  brush  fish  and  vegetables  of- 
ten with  sauce  and  turn  squash  occa- 
sionally. (If  salmon  is  more  than  1 
inch  thick,  turn  halfway  through  grill- 
ing.) If  desired,  garnish  with  mint  or 
basil.  Makes  6  servings. 

Nutrition  information  per  serving:  284 
cal.  (52%>  from  fat),  16  gfat,  74  mg 
chol,  25  g  pro.,  9  g  carbo.,  1  g  dietary 
fiber,  87  mg  sodium.  U.S.  RDA:  13% 
vit.  A,  46%  vit.  C,  30%  thiamine,  16% 
riboflavin,  48%  niacin.  BS 

JUNE  RECIPE  INDEX 

CELEBRATING  BARBECUE  RECIPES 

All-American  Burgers 112 

Armenian  Herb  Marinade 116 

Barbecued  Pork  Shoulder 121 

Blackened  Fish 124 

Brushing  Sauce 1  22 

Burrito  Burgers 118 

Cheese-Topped  Tomatoes 121 

Chicken  Whirlibirds 1 16 

Chinese  Smoked  Ribs 116 

Fiesta  Grilled  Peppers 1 22 

5-Alarm  Sauce 122 

Garlic-Buttered  Shrimp 120 

Hazelnut-Pesto  Turkey 

Breast 1 24 

Herb-Rubbed  Steaks 112 

Lamb  with  Herb-Dijon  Sauce....  1 24 

Mock  Gyros 1 18 

Moroccan-Style  Chops 122 

Peanut-Buttered  Pork  Loin 118 

Rosemary  Marinade 116 

Salmon  Fillet  with  Orange-Basil 

Sauce 126 

Shashlik 115 

Spiced  Apple  Sweet  Potatoes  ..118 

Teriyaki  Marinade 116' 

Texas-Style  Beef  Brisket  with 

5-Alarm  Sauce 122  t 

Turkey  with  Ginger  Salsa 1 26 

Warren's  Barbecued  Ribs 115 

Zesty  Barbecued  Chicken 115 

PRIZE  TESTED  RECIPES 

Luscious  Fruit  Smoothie 130 

Mocha  Malted  Coffee  Cooler ....  1  29 
Tropical  Shrimp  and  Fruit 

Platter 1 30 

Warm  Beef  Salad  with  Blue 

Cheese 129 
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Most  cooks  would  rather  spend  time  simmering  and  bak- 
ing than  brushing  and  scouring.  Which  is  why  Tappan 
created  the  Upswept  Gas  Range.  The  easiest-to-clean  gas 
range  ever  made.  Its  revolutionary  one-piece  curved  cook- 
„     mm  -Mre       MM,  i     ,--***       top  and  frameless  glass  control        ^  panel  eliminates 

B  ""^^^jJfirV^SS^'fglLtJB^     cracks,  crevices,  and  unsightly  vents 

that  make  |p|k  ^k  other  9as  ran9es  nard t0 

i.  European-style  sealed  gas  burners  keep  spills  and  splatters  on  top  of  the ,  ?jk  w    range,  where  they 

$  up  fast.  A  banquet-sized,  automatic  self-cleaning  oven  cleans  itself  when  the  -  ^^fs  '"cooking 's  done.  And  the  bottom 
age  drawer  completely  removes  for  easy  sweep-up  underneath .  So  no  matter  what  kind  of  meals  you  create  or  how  much  of 


You'll  Never  Have  To  Br  ush 
Between  Meals  Again. 


}ss  you  make  creating  them,  you'll  clean  up  fast  with  nothing  more  than  an  ordinary  sponge.  The  Tappan  Upswept  Gas  Range. 
;ision  crafted  for  people  who  love  to  cook.  By  people  who  feel  the  same.  Just  to  make  sure  you  never  brush  between  meals 
n.  Compare  Tappan  to  all  the  rest,  and  you'll  see  why  it's  the  easiest-to-clean  gas  range  ever  made.  For  free 

call  toll-free  1-800-537-5530. 


TAPPfltn 


Precision  Cooking  Machines 
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that  doesn't  get  lost  in  ice. 
%  Upton. 


Every  drop  reflects  the  one-of-a-kind  refreshment  of  Lipton  Decaffeinated  Tea.  The  one 
only  Lipton  Tea  taste  that  can  stand  tall  in  a  glass  of  ice  on  a  hot  summer  day  Decaffeinated  natun 
with  pure,  sparkling  spring  water  and  effervescence.  The  only  thing  that's  lost  is  your  thirst. 
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Stouffer's  has  a  surprise  in  store  for  you. 


Und 


inufacturer's  suggested  retail  price. 


Believe  it.  Stouffer's'  has  more  delicious  entrees  under  $2.00* 
than  anybody.  All  your  favorites,  too.  From  chicken  to  pasta  to 
beef  and  turkey.  So  why  bother  with  budget  brands  when 
you  can  enjoy  that  extraordinary  Stouffer's  taste. 

Don't  you  just  love  it! 


CRAFTS 


BY  J I  LAN  N  SEVERSON 


Old-fashioned  blooms  to  stitch 


■et  your  needle  stroll  down  this 
cross-stitched  garden  path  where  bees 
buzz  among  the  poppies  and  daffodils 
and  colors  come  alive  against  an 
earthy  and  textural  background. 

HOW  TO  MAKE  IT 

Materials:  20X22-in.  piece  of  26- 
count  Hickory-color  Heatherfield 
evenweave  fabric;  DMC  embroidery 
floss  as  follows:   3   skeins   white,   2 


skeins  each  No.  3363  loden  green  and 
No.  3364  light  loden  green,  1  skein 
each  No.  209  dark  lavender,  No.  211 
light  lavender,  No.  3 10  black,  No.  319 
very  dark  pistachio  green,  No.  340 
periwinkle  blue,  No.  349  dark  coral, 
No.  351  coral,  No.  413  dark  pewter 
gray,  No.  742  light  tangerine,  No.  744 
pale  yellow,  No.  760  salmon,  No.  761 
light  salmon,  No.  772  very  light  loden 
continued  on  page  152 


Stitch  this  flowery 
sampler  using  simple  l 
cross-  and  back- 
stitches. The  com- 
plete pattern  follows 
on  page  152. 
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cYou  Want  Soft,  Chewy  Chocolate  Chip  Cookies 
•       So  Badly  You  Can  Almost  Taste  It, 
Bite  Out  This  Recipe  and  Start  Baking. 


The  Ultimate 
Chocolate  Chip 
Cookies 

JA  cup  Butter  Flavor 

Crisco 

IV4  cups  firmly  packed 

brown  sugar 

2  tbsps.  milk 

1  tbsp.  vanilla 
1 


1%  cups  all- 
purpose  flour 
1  tsp.  salt 
%  tsp.  baking  soda 
1  cup  semi-sweet 
chocolate  chips 
1  cup  pecan  pieces 


w  Heat  oven  to  375°F.  Cream  Butter  Flavor  Crisco,  brown  sugar, 
#   milk  and  vanilla  in  large  bowl.  Blend  until  creamy.  Blend  in  egg. 
Combine  flour,  salt  and  baking  soda. 
Add  to  creamed  mixture,  gradually.  Stir  in  chocolate  chips  and 
nuts.  Drop  rounded  tablespoonfuls  (about  2  measuring  table- 
spoons) of  dough  3  inches  apart  on  ungreased  baking  sheet 
;'  ^.«?"       Bake  at  375°F.  8  to  10  minutes  for  chewy  cookies,  11  to 
^ '  ^.     13  minutes  for  crisp  cookies. 

. '  $    Cool  on  baking  sheet  2  minutes.  Remove  to  cooling  rack. 
Makes  3  dozen  3-inch  cookies. 

100%  pure  all  vegetable  Butter 
Flavor  Crisco  with  50%  less 
saturated  fat  than  butter* 
no  cholesterol,  no  salt 
and  no  pre- 
servatives. 


\ 


\ 
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*cup 
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WE  WATCH  MORE  THAN  YOUR  WEIGHT. 

Delicious  Lite-line"  is  also  low  in  fat  and 

cholesterol.  So  you  can  cut  down  on  calories 

without  cutting  down  on  good,  healthy  eating. 

,  __  -  Nni      It  figures  not  only  dieters 

love  Lite-line  — we  give 

you  less  of  what  you  dont 

want,  but  all  of  that  great 

cheese  taste! 


Borden 


;■  1990  Borden  Inc 


if  irt  Borden-  irs 

GOT  ID  BE  GOOD 


NOW,  TRYLITE-LINE  LOW-SODIUMJOO. 


COURSE  ON 


'  ite  into  a  strawberry  and  you 
get  more  than  a  sweet,  juicy  flavor. 
•  Healthful  nuggets:  Strawberries 
are  loaded  with  vitamin  C  and  contain 
a  generous  supply  of  vitamin  A,  iron, 
and  potassium.  Better  yet,  they're 
only  55  calories  per  cup. 


•  Perfect  picks:  You  can  buy  straw- 
berries year-round  now,  but  April 
through  June  is  peak  season.  Because 
they  don't  ripen  after  picking,  choose 
fully  ripened,  plump,  deep  red  berries 
with  bright  green  tops. 

•  Berry  care:  Remove  berries  from 
containers  and  arrange  in  a  single  lay- 
er in  a  shallow  container.  Chill,  cov- 
ered, up  to  several  days.  To  preserve 
texture  and  flavor,  do  not  wash  berries 
or  remove  tops  till  you  need  them.  To 
use,  gently  rinse  berries  in  a  colander. 
With  a  knife,  hull  berries;  pat  dry.  M 


FOOD 


'uy  fruits  and  vegetables  dur- 
ing their  peak  growing  season  when 
prices  are  lower  and  freshness  is  best. 
Many  produce  items  (such  as  pota- 
toes) are  available  year-round  with  lit- 
tle change  in  prices,  but  others  (like 
asparagus)  are  a  better  buy  during  cer- 
tain times  of  the  year. 

FAVORITE  PRODUCE 

Apricots  June-July 
Artichokes  March-May  and 

October-November 
Asparagus  April-June 
Avocados  April-June  and  October 
Beans  (green)  April-June 
Blueberries  July 
Broccoli  January-March 
Brussels  sprouts  August-December 
Cauliflower  October-November 
Cherries  June-July 
Cranberries  September-December 
Grapes  August-September 
Grapefruit  January-April 
Melons  June-September 
Nectarines  July-August 
Peaches  July-August 
Pears  August-May 
Pineapple  March-June 
Plums  July-August 
Raspberries  June-July 
Strawberries  April-July 
Sweet  corn  May-August 
Tangerines  November-January 
Watermelon  June-August 

SPECIALTY  PRODUCE 

Arugula  July-August 
Belgian  endive  November-March 
Carambola  August-January 
Chanterelle  mushrooms  September- 
April 
Chayote  October-April 
Fennel  September-April 
Fiddlehead  ferns  April-June 
Guava  September-January 
Jerusalem  artichoke  October-April 
Morel  mushrooms  April-May 
Papaya  October-December  M 
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FRENCH 


Stirst  published  in  1972,  the  reci- 
pe for  these  muffins  has  been  a  favor- 
ite with  our  readers  and  editors.  Here 
it  is  again  for  all  of  us  to  enjoy. 

FRENCH  BREAKFAST  PUFFS 

1  Vi  cups  all-purpose  flour 

Vi  cup  sugar 
IVi  tsp.  baking  powder 

Vi   tsp.  ground  nutmeg 

i  egg 

Vi   cup  milk 

Vi   cup  melted  margarine 

Vi   cup  sugar 

Vi   tsp.  ground  cinnamon 

Vi  cup  melted  margarine 
In  a  mixing  bowl  combine  flour,  V2 
cup  sugar,  baking  powder,  nutmeg, 
and  Ve,  teaspoon  salt.  Make  a  well  in 
the  center.  In  another  bowl  beat  egg 
slightly;  stir  in  milk  and  V3  cup  melted 
margarine.  Add  egg  mixture  to  flour 
mixture.  Stir  just  till  moistened  (batter 
may  be  lumpy).  Lightly  grease  muffin 
cups.  Fill  cups  2A  full  with  batter. 
Bake  in  a  350°  oven  for  20  to  25  min- 
utes or  till  golden.  Meanwhile,  in  a 
shallow  bowl  combine  the  lA  cup  sug- 
ar and  cinnamon.  Immediately  dip 
muffins  into  lA  cup  melted  margarine, 
then  into  cinnamon-sugar  mixture  till 
coated.  Serve  warm.  Makes  12. 

Nutrition  information  per  muffin:  150 
cal,  1  g  pro.,  13  g  carbo.,  11  gfat,  19 
mgchol,  187  mg  sodium,  27 mg potas- 
sium, and  0  g  dietary  fiber.  M 
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WHAT'S  A 
AAILLIGRAIW? 


"e  usually  think  of  ounces 
or  pounds  when  weighing  things. 
Grams  and  milligrams  also  measure 
weight — in  tiny  increments. 


One  gram  is  a  fraction  of  1  ounce 
(about  1/28).  There  are  1,000  milli- 
grams in  a  gram.  So,  a  milligram  is 
very  small  (about  'As.ooo  of  an  ounce). 
On  the  other  end  of  the  scale,  there  are 
454  grams  in  1  pound. 

SOME  EXAMPLES 

•  296  milligrams  calcium  (the 
amount  in  1  cup  of  skim  milk)  equals 
0.296  gram  or  0.01  ounce. 

•  21  grams  protein  (the  amount  in  3 
ounces  cooked  ground  beef)  equals 
21,000  milligrams  or  0.74  ounce.  S§ 
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DECORATING 


N^w  outdoor  furnitun 


^^Booking  for  something  new 
under  the  sun?  Look  to  the  past. 
Designs  from  simpler  days  are 
cropping  up  this  season,  gracing 
porches  and  patios  with  comforting 
hints  of  lazy,  hazy  days  gone  by. 


A  REAL  SWINGER 

Rough  it  on  the  porch  or  under  the 
trees  with  a  rustic  cedar  swing.  Paint 
it  to  match  your  home's  exterior,  or 
leave  it  maintenance  free.  Some 
assembly  required.  Retail:  $229  (plus 
shipping).  The  Plow  &  Hearth, 
800/627- 17 12  (catalog  #2 149). 


BENCHMARK  STYLE 

Let  the  "Tulio  Riva"  bench  throw 
your  backyard  a  curve,  and  watch 
the  setting  soften  into  a  gracious,  old- 
fashioned  garden  party.  It's  sure  to 
charm  you  into  inviting  it  indoors  this 
fall.  Suggested  retail:  $499.  Pier  1 
Imports,  P.O.  Box  96  1020,  Fort 
Worth,  TX  7616  1-0020;  800/447- 
437 1.  Available  in  July. 


CAST  FROM 
THE  PAST 

Sleek,  hard- 
wearing  resin 
puts  the  classic 
Adirondack  in  a 
new  light.  The  bo- 
nus: this  light- 
weight beauty 
beckons  with 
stay-awhile  com- 
fort. Suggested 
retail:  $90. 
Rubbermaid- 
Allibert,  Inc.,  P.O. 
Box  1200,  Stan- 
ley, NC  28  164; 
800/346-2428. 


SITTING  PRETTY 

Cast-aluminum 
technology  gives 
this  sleek  seat  up- 
to-the-minute 
style  and  func- 
tion, but  a  new 
lacy  outdoor  sling 
fabric  whispers 
softly  of  the  past. 
Suggested  retail: 
$257.  Tropitone, 
1401  Commerce 
Blvd.,  Sarasota, 
FL  34243; 
8  13/355-27  IS. 


ON  THE  DOCK  BY  THE  BAY 

Your  mind  will  drift  to  easy  days 
filled  with  badminton  and  beaches 
when  you  relax  on  the  "Deck  and 
Dock"  chair.  The  chairs  and  matching 
umbrellas  feature  sturdy  hardwood 
frames  and  unflappable  outdoor 
fabrics.  Suggested  retail:  chair,  $142 
(without  canopy  and  footrest,  $84); 
"Market"  umbrellas  $224  to  $405, 
depending  on  size.  Telescope  Casual 
Furniture,  Church  St.,  Granville,  NY 
12832;  5  18/642- 1  WO. 
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Genuine  24%  Lead  Crystal.  Pattern:  Bretagne 


VERRERIE  CRISTALLERIE  D'ARQUES.  FRANCE 

DURAND  INTERNATIONAL,  WADE  BLVD.,  MILLVILLE,  N.J  08332 
For  further  information,  please  contact:  1-800  -334  5014  or  609-825  5620 

"Available  in  department  stores  and  giftstores" 


REMODELING 


BY  JAN  FRANCK 


The  vs/orlc  surface  flips  down 


'ome  kitchens  are  much  too 
small  to  hold  a  planning  desk,  but  a 
good  spot  may  lie  close  by.  This  space- 
saving  built-in  desk  replaces  a  little- 
used  snack  bar. 

A  three-sided  plywood  niche  was 
constructed  to  receive  a  prebuilt  desk 
unit  and  form  an  adjacent  closet 
space.  The  one-piece  desk  unit  in- 
cludes 9-inch-deep  lighted  display 
shelves  with  glass-front  doors  and  1 2- 
inch-deep  base-cabinet  storage. 

Mimicking  the  design  of  an  old- 
fashioned  secretary,  the  writing  sur- 
face flips  down  to  rest  on  two  pullout 
supports.  Open,  the  desk  top  equals 
the  depth  of  the  original  snack  bar  to 
hold  a  calculator,  pens  and  pencils, 
and  other  desk  necessities.  Closed,  the 
desk  yields  room  for  mealtime  traffic. 

Clutter-catching  "cubbies"  orga- 
nize your  bills  and  correspondence. 
Shallow  shelves  above  and  below  the 
desk  hold  curios  and  extra  desk  or 
dining  room  accessories.  M 


A  passe  breakfast 
bar  can  yield 
precious  work  and 
storage  space  with 
a  built-in  unit.  The 
homeowner  got  a 
bonus  closet  for 
tablecloths,  table 
leaves,  and  an 
electric  broom. 


To  order  a  plan  for  the 
Stolen-Space  Desk, 
send  a  check  or  money 
order  for  $7.95  to: 
Better  Homes  and  Gar- 
dens® Reader  Service, 
Department  25M,  Box 
374,  Des  Moines,  IA 
50336.  Specify  Plan 
No.  50909. 


— 

^      ) 

V        / 





SNACK  BAR 

BEFORE 

< 
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jving  well  within  your  means. 


Wake  up  to  a  riot  of  peonies.  And  the  soft,  soft  touch  of  cotton  made  carefree  with  Fortrel" 
Dlyester.  This  is  Grand  Peony  luxurious  blossoms  on  180  thread  count  ready  to  be  plucked  from 
le  Living  Legacies  Collection  created  by  Cannon.  For  stores  nearest  you  call  1-800-237-3209. 
I  write  Cannon  Mills,  1271  Avenue  of  the  Americas,  New  York,  NY  10020. 


rut:  CAPE !•*"•  •'"•CI  ICC 


FORTREL 

The  Fiber  o<  Choice     Forlrel  is  a  Irademark  ol  Fiber  Industries.  Inc  lor  premium  polyester 


GARDENING 


IMPROVING  THE  VIEW 
IN  YOUR  BACKYARD 


A  small  deck,  a 
brick  patio,  and 
a  flower  bed  are 
all  Jane 

Bernstein  needs 
to  lead  a 
charmed  life 
outdoors.  The 
painted  railing 
ties  the  deck  to 
the  house, 
creating  the  look 
of  a  porch. 


I  urning  dreary  yards  into  cheery 
retreats  is  business  for  landscape  ar- 
chitect Jane  Bernstein.  It  was  also  her 
pleasure  when  she  turned  to  improv- 
ing her  own  backyard  in  Boston.  Her 
design  indulges  her  favorite  New  En- 
gland traditions:  a  porch,  a  brick  ter- 
race, stone  walls,  and  flowers. 

Part  of  Jane's  plan  involved  adding 
three  large  windows  in  her  kitchen  to 
open  up  the  house  to  the  backyard.  "I 
wanted  to  bring  the  outdoors  in  as 
much  as  possible,"  she  says. 

Her  next  task  was  to  improve  the 
view.  A  small  deck  off  the  back  door 
took  on  the  look  of  an  old-fashioned 
porch  with  the  addition  of  painted 
railings,  steps,  and  latticework.  "The 
porch  offers  a  sense  of  privacy  without 
closing  us  in,"  says  Jane. 

Stone  walls — one  retaining  a  raised 
flower  bed  and  the  other  marking  the 
rear  property  line — add  natural 
charm.  "The  view  from  the  porch  is 
like  a  work  of  art,"  she  says.  M 


A  3-foot-high  retaining  wall  constructed  of  fieldstone  borders  one  side  of  the 
semicircular  flower  bed,  featuring  hardy  lily,  daylily,  aster,  chrysanthemum,  feverfew, 
ornithogalum,  and  delphinium. 
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THE  BIGGEST 
CLEANING  NEWS 
LAUNDRY  HISTORY. 


(actual  size) 


The  big  news  isn'tthatyou  can  hold  it  in 
the  palm  of  your  hand.  Or  thatyou  can 
clean  a  whole  washload  with  just  one  little 
scoopful.  The  big  news  is  the  way  it  cleans. 
Which  is  unlike  any  laundry  detergent,  big 
or  small,  you've  ever  used.  Wisk®  Power 
Scoop™  has  a  unique  organic  cleaning 


the  toughestdirtand  soils. This  helps  keep 
dirtand  oil  from  building  up  and  making 
yourclothes  lookyellow  and  dingy. 
This  means  your  clothes  get  really  clean. 
And  Wisk  Power  Scoop  cleans  without 
bleach— without  harming  colors.  All  you 
need  is  just  one  little  scoop  for  a  whole 
washload  of  clean. 


system  that  actually  unlocks  and  releases 

NEW  WISK  POWER  SCOOP. 

CHANGE  WHAT  YOU  MEAN  BY  CLEAN! 


THE  BLOOM  FAMIiy  HAS 

BEEN  DONATING  ITS  GENES  TO  SCIENCE 

FOR  GENERATIONS 


ghO.  her  daughter 


When  cancer  took  Ida  Bloom's  life  in 
1952,  something  was  given  to  medical 
science  that's  still  making  history  in  1991. 

A  family  of  relatives  whose  outstand- 
ing volunteer  efforts  have  now  supported 
City  of  Hope  National  Medical  Center 
through  four  generations. 

They've  founded  new  auxiliaries. 
Served  as  chapter  presidents.  And 
developed  countless  fund-raising  activities. 
Like  staging  full-scale  musicals.  City-wide 
road  rallies.  Even  hours  of  coin  collecting 


on  Chicago's  busy  street  corners. 

Through  contributions  like 
these,  the  Bloom  family  has  helpec 
advance  City  of  Hope's  genetic 
research  programs,  including  theJ 
development  of  "molecular 
scissors":  ribozymes  that  may 
one  day  inactivate  viruses  linked  { 
to  AIDS  and  certain  cancers. 
Dedication.  Generosity. 
Compassion.  They're  traits  that  have  run  in) 
Ida's  family  for  years. 

And  they're  the  same  qualities  founc[ 
in  our  national  family  of  donors, 
volunteers,  physicians  and  sci- 
entists, who  lead  the  fight 
against  life-threatening  diseases 
every  day. 

If  you'd  like  to  be  part  of 
this  unique  collaboration  by 
donating  time  or  money, 
please  call  1-800-835-5504. 


Without  your  help,there  is  no  Hope, 


208  West  8th  St.,  Dept.  H,  Los  Angeles,  CA  90014   1-800-835-5504 

Photo  Don  Getsug 
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./  SUGAR  - 

IN  THE  EASY  POUR  CARTONS! 


A 


» 


SUGAR  I  SUGAR 


Iry  the  Spreckels  "Easy  Pour  & 
Seal"  carton  and  you'll  wonder  why 
someone  didn't  think  of  it  sooner! 

•  Reduces  Spilling 

•  Eliminates  Leaks  and  Prevents 
Lumping 

•  Reseals  and  Stores  Conveniently 

•  Spreckels  "Easy  Pour  &  Seal"  cartons 
are  available  in  convenient  1  lb., 

2  lb.,  and  4  lb.  sizes. 


SAVE  50* 


on  the  purchase  of  either  one  4  lb. 
or  two  2  lb.  or  two  1  lb.  cartons  of 
Spreckels*  "Easy  Pour"  Sugar. 


Limit  one  coupon  per  purchase  of  either  one 
41b  ,  two  2  lb.  or  two  1  lb.  cartons  of  Spreckels 
"Easy  Pour  &  Seal"  sugar  Any  other  use  con- 
stitutes fraud  Not  to  be  transferred  or  sold 
RETAILER:  We  will  reimburse  you  the  face  value 
of  this  coupon  provided  you  and  the  consumer 
have  complied  with  the  terms  herein.  Invoices 
showing  purchases  of  sufficient  stock  to  cover 
all  coupons  must  be  shown  upon  request.  Void 
where  prohibited,  taxed  or  restricted  May  not 
be  reproduced,  transferred,  assigned  or  sold 
Consumer  pays  any  sales  tax.  Cash  value 
1/100C  Spreckels  Sugar  Company,  PO.  Box 
880078.  El  Paso.  TX  88588-0078 

MANUFACTURER'S  COUPON       EXPIRES  6/30/92 
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one 
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two 

2  lb.         two  1  lb. 


A  carpenter  ant  can  work 
38  times  longer  than  this  drill  bit. 


A  drill  bit  would  be  lucky  to  survive  a  week 
of  constant  use,  but  a  carpenter  ant  can  work 
steadily  for  over  nine  months.  They  stay  busy 
burrowing  holes  in  your  walls,  carving  new 
birth  chambers,  and  neatly  disposing 
their  sawdust. 

Stop  them  from  working  on  your  home 

TkPestPros 

CALL  1-800-ROSE  MAN 


Call  your  neighborhood  Rose  Man.  WeVe  been 
getting  rid  of  pests  in  this  country  longer  than 
anybody.  Safely.  Cleanly.  And  quickly. 
Guaranteed. 

If  you  have  carpenter  ants,  you  can  bet 
we'll  find  them— before  they  pour  out  in 
a  mating  swarm  to  start  another  nest. 
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SOUND    EFFECTS    SHOl 


luick!  Hop  aboard  your  starbound  bike. 
You're  flying  with  E.T.®  to  his  home  planet  in  an 
adventure  beyond  imagination.  Return  to  Earth  to 
face  the  howling,  growling  fury  of  King  Kong  and 
the  mind-boggling  power  of  an  8.3  Earthquake.® 
Then  brace  yourself  for  the  baddest  stuntmen 
around  in  the  Riot  Actr  Have  a  ball  reliving  the 
antics  of  America  s  zaniest  redhead  in  Lucy: 
A  Tribute.™  Learn  the  secrets  of  special  effects  in 
The  World  of  Cinemagic."  Thrill  to  it  all  and  much, 
much  more  at  Universal  Studios  Hollywood.  No 
one  makes  believe  like  we  do®! 


Take  $3.00  off  per  person,  for  up  to  4  people, 
when  you  present  this  certificate  at  our  gate. 


O; 


This  discount  cannot  be  combined  with  any  other  offer.  Offer  ^^^ 

expires  12/15/91.  Admission  price  covers  Tram  Ride,  all  shows  and         ^^=^ 

I       ^=^=         attractions.  Open  daily  except  Thanksgiving  and  Christmas.  For          — —  — - 
|     ~  information  call  (818)  508-9600.  ©  1991  Universal  City  Studios,  Inc. 

USAir  The  Official  Airline  of  Universal  Studios  Hollywood  and  Florida.  Hertz  The  Official  Car  Rental  Company  ©  1991  Paramount  PWures.  All  Rights  Reserved.  STAR  TREK  is  a  ®  of  Paramount  Pictures.  The  E.T.  character  is  a  ®  of  UC 


GARDENING 


our  backyard  swimming  pool 
calls  for  an  outdoor  shower  where  you 
can  wash  off  before  and  after  a  swim. 
Here's  a  couple  of  great-looking  show- 
ers you  can  build  without  soaking 
your  budget. 


Just  steps  away  from  the  family  swim- 
ming pool,  this  handsome  outdoor  shower 
also  serves  as  a  convenient  changing 
room.  Privacy  is  assured  because  the 
shower  sits  right  up  against  the  back  of 
the  garage.  Additional  coverage  is  pro- 
vided by  a  6-foot-tall  fence. 


A  narrow,  underused  side  yard  was  put 
to  work  with  the  addition  of  this  outdoor 
shower.  The  6-foot-tall  pine  enclosure 
was  stained  gray  to  match  the  home's 
exterior.  Bluestone  steppers  complement 
the  color  scheme  and  pave  the  way  for 
barefoot  swimmers.  Inside  the  shower 
bluestone  slabs  sit  on  a  bed  of  crushed 
stone  for  quick  drainage,  (is 

Photos:  Randolph  Foulds.  Design:  Phyllis  W.  Cole  Land- 
scapes, Baywood.  Regional  editor:  Estelle  Guralnick 


Buy  Carpet  Direct  From 
S&S  Mills  And  Save  50%! 

Join  the  thousands  of  builders  and  homeowners  who  buy  their  carpet  directly  from 
the  mill.  S&S  Mills  manufactures  residential  and  commercial  grades  of  carpet 
using  the  finest  materials  available  like  Scotchgard®  carpet  protector  from  3M  and 
Dupont  Stainmaster®  Call  toll-free  and  bypass  inflated  retail  store  prices.  It's  fast, 
easy  and  guaranteed.  Ask  for  our  free  brochure  or  take  advantage  of  our... 
SUPER  SAMPLE  BOOK  OFFER: 

For  only  $5  (about  what  it  costs  to  drive  around  shopping),  we'll  rush  the  exact 
sample  book  you  need  to  select  carpet.  A  $35  value!  Carpets  can  be  delivered,  ready 
for  installation,  in  about  a  week. 

All  The  Quality. 
Half  The  Price. 


h800-848-8114e^o 

S&S  Milk,  2650  Lakeland  Road,  Dallon,  GA  30720 


Save-T  Cover  IF 

Cover  your  pool-and  yourself  -effortlessly  with  Save-T  Cover  II® 
from  Cover-pools,  Inc.  Strong  and  secure,  our  covers  are 
made  of  durable,  reinforced  vinyl  to  help  prevent  drownings 
pool  isn't  in  use.  They  save  you  maintenance  by 
ing  dirt  and  leaves  put,  and  money  by  reducing 
heat  ^chemical  and  .water  loss. 


Cover-Pools,  Inc.  custom  manufactures.the 
JgveJLCover-ll®  automatic  pootcoyer-now 
with  a  ID-year  warranty  on  the 
mechahismTand  the  Step  Saver' 
"v     ,  .manual-coverj  for  anysizeor  shape  of 
pool. 


I 


Yes! 

Please  send  me 
more  information  about 
Save-T  Cover  II  or  Step  Saver 
swimming  pool  covers. 
The  cover  will  be  used  for: 
.  An  existing  pool  _  A  planned  pool 
My  principal  interest  is: 

_Safety_Savings_Maintenance_Convenience 


Name 

Address 

City/State/Zip 

Phone  (         ) 
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PETS 


BY  LOIS  ANNE  NAYLOR 


TIPS  FROM  MORRIS 


JV% 


Lorris  wasn't  always  finicky. 
He  started  life  as  one  of  millions  of 
unwanted  cats.  He  was  doing  time  in  a 
Massachusetts  animal  shelter  when 
handler  Bob  Martwick  rescued  him 
from  a  fate  worse  than  obscurity. 

Although  Morris  went  on 
to  become  a  commercial 
success,     most     felines 
aren't     as     fortunate.        / 
Only  28  percent  of  cats       £. 
in  shelters  find  homes. 
The  rest  must  be  put  to 
sleep.  Since  Morris  be- 
came    spokescat      17 
years  ago  for  Adopt-a- 
Cat  Month,  1.5  million 
cats  have  found  homes 
through  the  program, 
which  is  sponsored  by 
9-Lives  Cat  Food  for 
the  American  Humane 
Association  (AHA). 

June  is  the  time  to  visit  one  of  the 
1,000  animal  shelters  nationwide  par- 
ticipating in  Adopt-a-Cat  Month. 
You'll  find  a  variety  of  animals,  and,  if 
you  select  a  cat,  you'll  receive  a  com- 
plimentary copy  of  the  brochure 
"Caring  for  Your  New  Arrival." 

In  consultation  with  his  friend  Bob 
and  Dennis  White,  director  of  animal 
protection  for  the  AHA,  Morris  offers 
these  recommendations  to  help  you 
choose  the  best  cat  for  your  family. 

Start  with  a  family  meeting. 
Make  sure  you  want  a  cat  and  will 
keep  it.  Decide  who  is  going  to  be 
responsible  for  the  cat's  welfare,  in- 
cluding food,  water,  and  veterinary 
care.  Then  discuss  the  following. 
•  Age.  Do  you  want  a  kitten  or  a  cat? 
Kittens  adjust  more  readily  to  a  new 
environment  as  well  as  to  children  and 
other  animals,  and  they  don't  come  to 
you  with  bad  habits.  With  older  cats, 
you  know  what  you're  getting;  plus, 
they  are  already  trained,  usually  have 
had  their  shots,  and  may  be  spayed  or 


neutered.  Morris  was  about  18 
months  old  when  Bob  adopted  him. 

•  Breed.  If  you  want  a  certain  type  of 
feline  for  its  looks,  behavior,  or  other 
characteristics,  choose  a  pedigreed 
cat.  On  the  other  hand,  if  all  you  want 
is  a  cat  to  love,  then  it's  normally  less 
expensive  and  just  as  satisfying  to  take 
what's  available. 

•  Long-  or  short-haired.  Is  your 
idea  of  paradise  to  sit  with  a  purring 
cat  on  your  lap  while  you  groom  it? 
Then  you're  a  prime  candidate  for  a 
long-haired  animal.  But  if  you're  more 
the  wash-and-wear  type,  you'll  fare 
better  with  a  low-maintenance  pet. 
Bob  combs  Morris  three  times  a  week 
to  keep  Morris  from  getting  hair  balls 
and  to  cut  down  on  loose  hairs. 

•  Indoors  or  outdoors.  Cats  live 
longer  and  healthier  lives  if  they  are 
not  allowed  to  roam  freely  outside. 
Morris  patrols  the  backyard  occasion- 
ally, but  only  because  it's  fenced  and 
he's  been  trained  to  stay  within  its 
boundaries.  Otherwise,  he  exercises  by 
chasing  a  flashlight  beam. 


Next,   visit  your   local   shelter. 

Watch  the  cats  and  how  they  behave. 
Look  for  a  friendly  one.  You  don't 
want  a  frightened  animal  that  cowers 
in  the  corner,  although  most  will  hide 
during  their  first  day  in  a  shelter. 
•  Examine  your  prime  candidate. 
The  cat's  eyes  and  ears  should  be 
clean,  and  its  nose  dry.  It  should  be 
alert  and  playful.  To  test  alertness, 
run  something  across  the  front  of 
the  cage  and  notice  whether  the  cat 
follows  the  motion  with  its 
eyes.  Bring  a  toy  to 
learn  if  the  cat  is 
playful.  Also, 
watch  how  it  in- 
teracts with  other  animals. 
•  Talk  with  the  staff. 
They  are  familiar  with  the 
animals  in  their  care  and 
can  give  you  helpful  informa- 
tion on  various  cats'  behaviors,  idio- 
syncrasies, and  eating  patterns.  Most 
shelters  screen  their  charges  and  don't 
put  ill  or  aggressive  animals  up  for 
adoption.  Find  out  what  shots  the  cat 
has  received  and  whether  it  has  been 
neutered  or  spayed. 

If  you  don't  see  a  cat  that  meets 
your  needs  or  otherwise  appeals  to 
you,  return  in  a  few  days.  Most  shel- 
ters welcome  new  arrivals  daily,  so 
your  choices  change  constantly. 

Costs  for  adopting  a  cat  from  a 
shelter  range  from  $15  to  $40,  depend- 
ing on  the  age  of  the  animal,  what 
shots  it  has  had,  and  whether  it  has 
been  neutered  or  spayed. 

As  soon  as  possible,  have  a  vet 
examine  your  cat.  This  first  visit  is 
normally  free  for  animals  adopted 
from  shelters.  Ask  the  veterinarian 
about  your  new  pet's  dietary  needs. 

To  receive  "The  Morris  Method" 
booklet  on  cat  care  (while  supplies 
last),  write:  9-Lives  Morris  Method, 
Dept.  BHG,  P.O.  Box  599012,  Chica- 
go, IL  60659.  W 
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You  Used  To  Have  To  Go  To  A  Veterinarian 
To  Get  Nutrition  This  Advanced. 


SCIENCE  DIET 


Now  You  Don't. 


■•JFF" 


^f^\      Gaines- 

Cycle 


ADULT 


Admitted  Nutrition  To 
HHpKrrp  Your  .idtill  Dog 
In  Pcuk  Condition 


JOE 


A0$> 


Introducing  New  Reformulated  Cycle. 


New  Cycle@  has  been  reformulated  so  it  provides 
nore  advanced  nutrition  than  it  ever  did  before.  Not 
iven  Science  Diet  can  give  your  dog  more  nutrition 
han  new  Cycle. 

Veterinary  nutritionists  have  developed  a  high 
juality  blend  of  over  forty  nutrients  so  new  Cycle 
>rovides  the  balanced  nutrition  you  need  for  each 
tage  in  a  dog's  life. 

With  new  Cycle  you  can  be  confident  your  dog 
s  getting  the  nutrition  he  needs.  And  you  don't  have 
o  go  any  further  than  the  grocery  store  to  get  it. 

Ask  your  vet  about  new  Cycle. 

■      New  Cycle® 

Ask  Your  Veterinarian. 


MANUFACTURER  COUPON 


EXPIRES  AUGUST  31, 1991 


SAVE 

$1.25 

OFF  ANY  20  OR 

25  LB.  BAG,  OR  TWO 

5  OR  10  LB.  BAGS. 


New  Cycle0  £gS 

DOG  FOOD  •& 


RETAILER:  Quaker  will  redeem  ONE  (1)  COU- 
PON PER  PURCHASE  in  accordance  wilh  our 
redemption  policy.  Copies  available  upon 
request.  Cash  value  001C.  Void  il  transferred 
or  copied.  Void  where  taxed  or  prohibited  by 
law.  Mail  coupons  to  Quaker  Oats.  800  Sprin-  c 
ger  Drive.  Lombard.  IL  60148.  ©1991  QOC.  -> 
EXPIRES  AUuUST  31, 1991.  M01 
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Science  Diet  is  a  Registered  Trademark  ol  the  Colgate-Palmolive  Company. 


©  1991  The  Quaker  Oats  Company 
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Life 


REMODELING 


rant  to  be  alone 
outdoors?  A  little  lumber 
and  paint  can  turn  a  close- 
quarters  yard  into  a  private 
retreat.  Homeowner  Bill 
Glass  actually  reduced  the 
size  of  his  front  courtyard 
and  dining  room  deck,  yet 
made  both  spaces  more 
useful.  His  walled  gardens 
show  how  to  enclose  mini- 
spaces  for  outdoor  get- 
aways— even  in  the  center 
of  the  city. 

Additions  to  the  front 
entry    and    bedroom    re- 


J~^\ 


mmmmmm  m  jS 


VIMIil 


Screened  for  privacy,  this 
idyllic  entry  courtyard  seems 
to  say,  "Welcome  home. 
Leave  the  hectic,  crowded 
world  outside."  Who  would 
guess  that  a  busy  street  is 
only  a  few  feet  away? 
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^)o  rich,  so  creamy, 
but  with  2/3  less  fat  than 
regular  sour  cream. 


^ufoream 
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Lighten  Up. 


This  versatile,  walled  gar- 
den incorporates  all  the 
elements  that  guarantee 
its  popularity  as  an  open- 
air  retreat:  easy  access, 
serene  good  looks,  priva- 
cy, easy  maintenance, 
convenient  storage,  and 
an  all-weather  surface. 


duced  the  street-side  20  Vi  X  15- 
foot  front  deck  to  a  much  small- 
er 10  X  9-foot  enclosed  court- 
yard, but  the  loss  became  a  gain. 
The  sheltered  space  offers  more 
security  than  the  original  deck 
and  sets  a  tone  of  intimacy  for 
the  whole  house. 
The  6-foot  vertically  louvered  fence  and  gate,  built  from 
2x2s  spaced  \x/i  inches  apart,  have  been  carefully  de- 
signed. The  pattern  muffles  the  street  noise  and  hides  the 
home's  front  door,  but  lets  welcome  breezes  blow  through. 
A  pattern  of  12-inch-square  Arizona  flagstones  accented 
with  granite  tiles  provides  an  all-weather  path  from  the 
street.  Large  windows  on  each  side  of  the  door  and  in  the 
new  bedroom  addition  tap  the  courtyard's  sunlight. 

A  dining  room  expansion  encroached  on  the  home's  oth- 
er deck.  Bill  walled  in  the  remaining  area  with  a  12-foot- 
high  version  of  the  baffled  fence  that  rises  to  a  peak  to  repeat 
the  pitch  of  the  gable  roof.  Overhead,  a  trellis  of  2  X  8s  filters 
the  sun  and  screens  out  the  adjacent  two-story  building. 

Now,  the  flower-box-filled  garden  invites  diners  to  step 
through  the  French  doors  for  after-dinner  coffee  in  the 
twilight.  The  smooth  plastic-based  composition  surface  is 
trike-tough  and  a  breeze  to  maintain.  Just  hose  leaves  and 
other  debris  under  the  raised  wall  panels.  A  5  X  9-foot  gar- 
den shed  with  space-saving  bi-fold  doors  stores  extra  furni- 
ture and  barbecue  equipment.  fS 
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Power  Shopping 


-wheel anti-lock  brakes.     Shift-on-the-flyInsta-Trac:v  America 's  favorite  4x4  system 


Chevy  S-10  Blazer.  Four-door,  4x4.  Go  where  you  want  to  go.  Do  what  you  want  to  do. 
Whenever  you  want  to.  That's  the  freedom  Chevy  S-10  Blazer  offers.  With  its  big  V6  engine,  4-whi 
anti-lock  brakes,  available  seating  for  six  and  plenty  of  cargo  room,  you  get  confidence  and 
convenience.  So  go  ahead.  Get  in  your  Chevy  S-10  Blazer.  And  charge. 


More  People  Are  Winning  With 


Today's  Chevrolet 


TION 


BY  GEORGE  S.  BUSH 


Of  course  you  look  forward  to  sand  and  sun  on  your  beach  vacation. 
But,  there's  other  family  fun  to  be  found,  too,  from  browsing  quaint 
fishing  harbors  to  visiting  theme  parks.  Here's  a  selection  of  great 
beaches  from  coast  to  coast,  each  with  its  own  special  allure. 
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TIJVIE    I 

Apalachicola,  Florida 

Florida  has  a  forgotten  comer  where  glorious  beaches  stretch  to  the  horizon 
with  hardly  a  soul  in  sight.  There  are  no  glitzy  hotels,  no  neon  lights,  and  you 
never  hear  a  boom  box.  The  only  sounds  are  the  murmur  of  the  surf,  the  shrieks  of 
birds,  and  the  rippling  of  breezes  through  dune  grass. 

You  find  those  enchanted  beaches  on  a  string  of  barrier  islands  that  curves  into 
the  Gulf  of  Mexico  about  80  miles  southwest  of  Tallahassee.  Follow  the  second- 
ary roads  off  US-98  at  the  old  shrimp-and-oyster  port  of  Apalachicola. 

Take  your  pick.  St.  George  Island,  linked  to  the  mainland  by  a  causeway 
right  outside  Apalachicola,  is  the  most  developed  of  these  sand-and-sun- 
shine  getaways.  It  boasts  a  mom-and-pop  motel,  a  general  store,  and  even 

continued  on  page  140 
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two     small 


Building  sand 
castles  is  a 
favorite  pastime 
on  the  brilliantly 
white  beach  of 
St.  George  Island 
at  Apalachicola, 
Florida. 


restaurants.  Vacation 
homes,  among  them  many  surprisingly 
reasonable  rentals,  surround  the  village 
hub.  At  the  end  of  the  island's  12-mile 
road  is  a  state  park  with  a  campground 
and  a  boardwalk  through  lovely  bay- 
side  woods. 

Farther  off  the  beaten  track,  on  Cape  San  Bias,  25  miles 
west  of  Apalachicola  on  Highway  C-30,  widely  scattered 
cottages  and  low-key  condos — mostly  rentals — have  a  lim- 
itless beach  to  themselves.  Nearby,  at  the  St.  Joseph  Penin- 
sula State  Park,  majestic  dunes  lord  it  over  another  superb 
beach.  Pines  and  palmettos  shade  campsites  and  rental  cot- 
tages on  the  bay  front. 

On  all  these  strands,  the  surf  is  usually  gentle  in  summer. 


You  can  wade  a  long  way  out,  but  be  forewarned,  especially 
if  you  bring  kids,  that  there  are  no  lifeguards. 

An  old-timey  town.  The  streets  of  Apalachicola  are  a 
living  museum.  Some  200  of  its  houses  date  back  to  the 
early  1800s.  You  can  stay  in  one  of  them,  the  charming, 
porch-rimmed  Gibson  Inn  ($60 -$80).  But  rise  early  to  see 
the  port's  shrimp-boat  fleet  return  with  its  overnight  har- 
vest. Later,  using  a  big,  friendly  smile,  you  might  be  able  to 
peek  into  one  of  the  seafood  processing  shacks  and  watch 
how  incredibly  quick  hands  shuck  oysters  and  sort  shrimp. 

Fishing.  Local  waters  abound  with  pompano,  sea  trout, 
snapper,  flounder,  and  redfish.  Casting  from  shore  yields 
particularly  good  catches  in  the  inlets  between  islands.  Bay- 
fishing  with  a  guide  costs  $200 -$225;  off-shore,  $400.  Much 
less  expensive  are  party  boats  for  deep-sea  fishing  out  of 
Carabelle,  33  miles  east  of  Apalachicola,  and  Mexico  Beach, 
35  miles  to  the  west,  both  on  US-98. 

Golf.  There's  an  18-hole  course  at  the  St.  Joseph  Bay 
Country  Club  on  C-30  north  of  Cape  San  Bias  ($21.50). 

Creature  comforts.  Three-bedroom  vacation  rentals  on 
St.  George  start  at  about  $450  a  week  in  summer.  On  Cape 
San  Bias,  cottages  go  for  about  $300;  condos,  $500 -$700; 
homes,  $700.  In  the  state  parks,  a  family  of  four  pays  $325 
for  five  nights  in  a  neat,  roomy  cabin;  each  extra  guest,  $25. 

Area  motels  charge  $50  tops;  fishing  lodges,  $45-$75. 

Apalachicola -/St.  George  Island  information:  Apalachicola  Bay 
Chamber  of  Commerce,  Dept  BHG,  128  Market  St.,  Apalachicola,  FL 
32320;  904/653-9419. 

Cape  San  Bias:  Port  St.  Joe-Gulf  County  Chamber  of  Commerce, 
Dept.  BHG,  Box  964,  Port  St.  Joe,  FL  32456;  904/227-1223. 


>    VrN/'ll 

Corpus  Christi,  Texas 


Endless   beaches    drape    Corpus 
Christi's  doorstep.  Porpoises  play  in 
its  bay.  The  waters  all  around  abound 
with  fish.  Indeed,  this  sparkling  Gulf  Coast  city,  which  is 
small  enough  not  to  be  overwhelming,  puts  every  imagin- 
able seaside  pleasure  at  your  fingertips. 

Vacation  hotels  line  its  sunny  waterfront.  Cross  the  John 
F.  Kennedy  Causeway  less  than  30  minutes  south  of  down- 
town, and  you  can  choose  between  shores  tame  and  wild. 

If  you  turn  left  after  the  causeway,  you  face  18  miles  of 
barrier-island  strand  speckled  with  surf-side  condos,  many 
of  them  for  rent  at  reasonable  rates.  At  the  tip  of  this  island 
lies  the  busy  shrimping  and  pleasure  harbor  of  Port  Aran- 
sas, famed  for  its  party-fishing  boats  that  take  vacationers 
way  out  on  the  Gulf  for  deep-sea  angling  and  usually  come 
back  laden  with  big  catches. 

Turn  right  after  the  causeway,  and  an  entirely  different 
experience  lies  in  store:  our  country's  longest  remaining 
stretch  of  primeval  beach,  the  Padre  Island  National  Sea- 
shore. Beyond  that  preserve's  campground  and  day-use 
beach  area,  virgin  strands  reach  south  for  some  80  miles, 
nearly  all  the  way  to  the  Mexican  border.  In  this  vast 
domain  of  sand  and  wind-sculpted  dunes,  sandpipers  race 
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16%  of  travelers  don't  have  a  fat  expense  account. 

You'd  like  to  disappear  for  a  while.  Spend  some  time  together— without 
lending  a  lot  of  money.  That's  why  we  have  GREAT  RATESSM  at  Holiday  Inn® 
otels,  through  September  6, 1991. 

Rates  start  at  $39  per  room,  per  night  at  some  hotels.* 
take  your  reservations  now,  because  rooms  are  limited.  Just 
all  1-800-HOLIDAYor  your  travel  agent.  With  rates  this  low,  a 
acation  away  is  no  big  deal. 

Stay  with  someone  you  know.®   ^t  ^OUOCXXJ  ^V\JV 


FROM 


mi 


PER     ROOM 
PER    NIGHT 


CALL  1-800-HOLIDAY  OR  YOUR  TRAVEL  AGENT 


s  vary  higher  or  lower  by  hotel  and  room  type.  Offer  good  at  participating  Holiday  Inn,  Holiday  Inn  Crowne  Plaza*  and  Holiday  Inn  Express*  hotels  in  U.S.,  Mexico  and  Canada;  not  good  during  blackout  dates,  with 
:ial  rate  offers,  group  rates  or  group  sales  of  ten  or  more  rooms.  Call  for  availability  and  rates.  ©  1991  Holiday  Inns,  Inc. 


the  surf  on  rapid  little  feet,  and  terns  swoop  over  the  waves 
in  search  of  supper.  If  you  want  utter  solitude,  you  can  hike 
down  a  way  (or  drive  a  4WD  vehicle),  build  a  fire  of  drift- 
wood that's  been  washed  ashore,  and 
camp  under  the  stars. 

Fishing.  For  spectacular  harvests  of 
sea  trout,  redfish,  whiting,  and,  later 
in  the  season,  Spanish  mackerel  and 
pompano,  go  to  the  nearly  quarter- 
mile-long  public  fishing  piers,  one  at 
Port  Aransas,  the  other  at  Padre  Balli 
Park.  You  might  even  hook  into  a  tar- 
pon, which  happens  about  once  a  day. 
Concessions  rent  tackle  and  sell  bait. 

For  snapper,  kingfish,  amberjack, 
and  grouper,  join  one  of  the  Port 
Aransas  party  boats  (nine-hour  out- 
ings, S45-S55;  kids  under  13,  $30;  12 
hours,  $65 -$75;  kids,  $40). 
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Golf  and  tennis.  Two  scenic  1 8-hole  courses  are  conve- 
niently located  near  the  road  from  downtown  Corpus 
Christi  to  the  North  Padre  bridge:  the  municipal  Oso  Beach 
course  (weekdays,  $6;  weekends,  $7.25;  carts,  $13.50)  and 
the  semiprivate  Pharaohs  Country  Club  (weekdays,  $10; 
weekends,  $14;  carts,  $8  per  player). 

You'll  find  excellent  municipal  courts  at  the  H.E.B.  Ten- 
nis Center  and  in  South  Bluff  Park.  All  are  illuminated  for 
night  play. 

Naval  tours.  The  Corpus  Christi  Naval  Air  Station, 
training  base  for  aviators,  holds  free  tours  at  1  p.m.  on 
Wednesdays.  Included  in  the  tours  is  the  Army's  helicopter 
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The  latest  in  time-sharing,  we  have  a  great  Piac 

can  escape  the  interruptions  of  everyday  life.  A  plac 
Call  your  travel  agent  or  Amtrak  < 


Up  -d  two  children  per  adult  fare.  Other  restrictions  apply. 


maintenance  facility,  where  damaged  choppers  from  all 
over  the  world  are  repaired. 

Beaches  with  lifeguards.  Three  places  offer  this  protec- 
tion, which  is  particularly  important  for  families:  Mustang 
State  Park  on  Corpus  Christi's  barrier  island,  Padre  Balli 
County  Park  just  beyond  the  bridge  on  North  Padre  Island, 
and  the  day-use  beach  at  the  National  Seashore. 

Special  for  kids.  For  an  unusual  adventure,  take  your 
children  on  the  porpoise-feeding  boat,  the  Dolphin  Connec- 
tion, which  departs  from  downtown  at  8:30  and  10:30  a.m. 
daily,  March  through  October.  The  dolphins  seem  to  love 
being  petted  ($15;  under  age  13,  $10). 

The  Corpus  Christi  Museum  of  Science  and  History  and 
the  neighboring  Texas  State  Aquarium  both  entice  children 
with  hands-on  exhibits. 

Creature  comforts.  Two-bedroom  beach  condos  start  at 
about  $90  a  day;  on  longer  rentals,  the  fifth  or  sixth  day  is 
often  free.  For  a  listing,  call  the  Port  Aransas  Chamber  of 
Commerce,  800/45-COAST. 

City  hotels  and  motels  average  $80 -$100  a  night  for  a 
family  of  four. 

Camping.  Sites  with  hookups  are  in  Padre  Balli  County 
Park  ($8.50)  and  Mustang  Island  State  Park  ($9).  If  you 
don't  require  hookups,  the  campground  of  the  National 
Seashore  offers  good,  yet  inexpensive,  locations  ($4). 

Corpus  Christi  Area  Convention  and  Visitors  Bureau,  Dept.  BHG, 
Box  2664,  Corpus  Christi,  TX  78403-2664;  H you  have  questions,  call 
512/882-5603;  for  tourist  literature  only,  800/766-2322. 
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Southern  California 

On  the  southern  outskirts  of 
Los  Angeles,  famous  beaches 
line  the  coast  for  40  miles — 
Huntington,  Newport,  Laguna,       #fc 
and  Dana  Point.  Each  has  its  ^    jfr 

own  mood.  All  are  less  than  an 
hour's  drive  from  Disneyland. 

Huntington,  the  closest  (about  30  minutes),  is  big  and 
busy.  Sometimes  you  see  more  skin  than  sand.  There  are  fire 
rings  for  barbecues,  and,  because  the  water  is  a  surfers' 
mecca,  you  can  count  on  an  exciting  show. 

Newport  Beach,  the  next  one  down  the  line,  has  been  a 
holiday  hub  since  ladies  bathed  in  bloomers.  Besides  a  teem- 
ing beach  with  lifeguard  stations,  you'll  find  fishing  piers,  a 
boardwalk,  harbor  cruises,  and  boat  and  bike  rentals.  Your 
teenagers  will  enjoy  body-surfing  off  the  beach's  jetty. 

Laguna  (about  40  minutes  from  Los  Angeles)  is  cozy  and 
low-key.  Instead  of  long,  wide  beaches  like  Huntington's 
and  Newport's,  Laguna  has  mostly  small,  intimate  coves 
and  sandy  inlets.  The  beach  community's  ambience  match- 
es this  romantic  setting:  art  galleries,  boutiques,  and  out- 
door cafes  abound.  Only  its  main  beach  has  lifeguards. 

continued  on  page  145 
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:o  spend  time  with  your  family.  A  place  that  offers  scenic  beauty  stretching  for  miles.  A  place  where  you  ALL 
vhere  children  2  to  1 5  travel  half-price.  And  have  the  time  of  their  lives.  How  do  you  find  this  place?   ABOARD 
•800-USA-RAIL.  And  discover  why  this  kind  of  time-sharing  has  become  such  a  popular  way  of  vacationing.  AMTRAK 


DUM-DUM  POPS'  &  SAF-T-POPS 


PIC 
YOUR 


COSINE 


Jeep 


Win  instantly!  Then  choose  your  Dream  Machine.  One  of 
three  Jeep®  Eagle  Vehicles.  Your  Dream  Machine  choices  are: 
1991  Eagle  Talon  TSI.  1991  Jeep*  Cherokee  Sport.  1991  Jeep* 
Wrangler  Renegade. 

Or  win  one  of  over  1,000  other  exciting  prizes  from  the 
makers  of  great-tasting  Dum-Dum  Pops®  and  Saf-T-Pops' 
the  famous  lollipop  with  the  unique  looped  handle. 

Instant  winner  game  card  and  a  20f-off  coupon 
found  inside  specially-marked  packages  of  Dum-Dum 


Pops  and  Saf-T-Pops.  Two  ways  to  win.  Instantly  or  enter  > 
game  card  piece  in  a  second  chance  drawing  for  unclah 
prizes.  Entries  must  be  received  by  December  31, 1991 
No  purchase  necessary.  For  complete  details,  rules  • 
a  free  game  card,  send  a  stamped,  self-addres 
envelope  to:  "PICK  YOUR  DREAM  MACHINE 
Box  669,  Sayreville,  NJ  08871  (WA  and  VT  reside- 
need  not  include  stamp). 
Void  where  prohibited  by  law 


10  SECOND  PRIZES 

Jensen'  Auto  Sound  Systems 


15  THIRD  PRIZES 

Thunder  Eagle  Buggy  radio 
control  sports  car 


10  FIRST 
PRIZES 


Power  Wheels*  battery  powered  Jeep™ 
Safari"  2  speed  all  surface  vehicle 


100  FOURTH  PRIZES 

Dum-Dum  Drum  Man  solid 
brass  and  leather  key  ring 


1,000  FIFTH  PRIZES 

1-lb.  bag  of  Dum-Dum  Pops 
or  12-oz.  bag  of  Saf-T-Pops 


Jeep'-  is  a  registered  trademark  of  Chrysler  Corpo 


FAM     I 


tycoons'  colony,  with  its  king-size  "cottages,"  still  stands  as 
a  historical  reminder  of  yesteryear's  indulgences,  but  the  isle 
is  now  administered  by  the  state  of  Georgia  as  a  reasonably 
priced  family-vacation  village. 

Vacation  homes,  many  of  them  rentals,  line  sylvan  lanes. 
Motels  hidden  in  lush  gardens  sprinkle  the  shore  of  the 
seven-mile-long  island.  At  Jekyll's  pristine  northern  tip, 
fragrant  woods  shroud  inlets  that  are  great  for  catching 


Dana  Point  (about  45  minutes  from 
the  city)  conveys  an  island  feeling. 
Lush  hillsides  frame  its  beaches;  tidal 
pools  dot  its  headlands.  There's  a  top- 
notch  vacation  resort,  as  well  as  a  pop- 
ular state  park. 

Disneyland.  Visit  on  a  Thursday  or 
Friday,  usually  the  lightest  days,  to 
take  in  more  shows  and  rides.  Work 
your  way  from  back  to  front.  Two-day 
passports,  only  slightly  higher  than 
one-day  tickets:  $50;  ages  3-11,  $41. 

Other  area  attractions.  Snoopy's 
domain  in  neighboring  Buena  Park  has 
the  down-home  atmosphere  of  a  state 
fair,  and  lots  of  thrill  rides.  Camp 
Snoopy  alone  is  worth  the  price  of  ad- 
mission: $21.95;  kids,  $9.95. 

Movieland  displays  wax  figures  of 
more  than  200  stars  in  scenes  from 
famous  productions  ($9.95,  $5.95). 

Lodgings  near  beaches.  Newport 
Beach  has  the  most  accommodations. 
Motels  on  Newport  Boulevard  average 
$65-$75  a  night.  Rates  in  Laguna  start 
at  about  $90.  For  stays  of  a  week  or 
longer,  check  out  vacation-home  rent- 
als with  the  Laguna  Beach  Chamber  of 
Commerce  (714/494-1018).  At  Dana  Point  Resort,  ask 
about  package  plans:  a  family  of  four  pays  around  $550- 
$575  for  three  nights  (800/533-9748). 

Camping.  Doheny  State  Beach  at  Dana  Point  charges 
$19  a  night  for  oceanfront  sites;  inland  sites,  $14.  Hookups 
are  not  available.  Reservations:  800/444-7275. 

Anaheim  Area  Visitor  &  Convention  Bureau,  Dept.  BHG,  P.O.  Box 
4270,  Anaheim,  CA  92803;  714/999-8999. 


Huntington  Beach, 
south  of  Los 
Angeles  near 
Disneyland,  is 
always  a  great 
place  to  see 
California's  top 
surfers  in  action. 


Jekyll  Island,  Georgia 

This  is  your  chance  to  follow  in  the 
footsteps  of  the  old  Wall  Street  barons — 
the  Vanderbilts,  Morgans,  and  Rockefel- 
lers. In  the  late  1800s,  they  bought  Jekyll 
Island  off  the  southern  Georgia  coast  and 
made  it  their  private  ocean  playground. 

No  wonder  those  tycoons  picked  Jekyll.  Its  nine  miles  of 
baby-powder  beach  are  washed  by  gentle  tides.  The  sands 
slope  softly  into  the  surf,  allowing  toddlers  to  splash  in 
safety.  Behind  the  beach,  deer  graze  in  the  shade  of  pines, 
palmettos,  and  moss-draped  oaks — a  subtropical  idyll.  The 


crabs.  Rent  a  bike,  and  you  won't  need  a  car. 

Slumming.  After  you've  baked  on  the  beach,  see  how  the 
nabobs  lived.  Some  of  their  33  mansions  have  been  restored, 
and  Rockefeller's  is  now  a  museum. 

Golf  and  tennis.  Golf  is  an  exceptional  bargain  here 
during  vacation  season.  For  $19  you  can  play  all  day  on 
three  18-hole  courses;  the  nine-hole  course  costs  $11.50. 
You  don't  have  to  rent  a  cart.  For  the  most  fun  (small 
greens,  steep  bunkers,  mounds  galore)  play  the  naturally 
contoured  links  of  Jekyll's  original  9-hole  Oceanside.  You'll 
understand  why  the  tycoons  often  lost  their  tempers  here. 
Of  the  18-hole  courses,  Oleander  (lots  of  water,  tight  fair- 
ways, tricky  ocean  breezes  deflecting  your  ball)  is  the  tough- 
est; Pine  Lakes,  the  longest;  and  Indian  Mound,  the  least 
demanding.  The  island's  Tennis  Center  offers  clinics  and 
lighted  courts  for  night  play. 

Deep-sea  adventures.  Party  boats  sail  daily 
from  the  Jekyll  Island  Marina  to  fish  for  grou- 
per, red  snapper,  amberjack,  and  black  bass 
(half-day,  $24  per  person,  including  tackle 
and  bait;  full  day,  $42).  Twice-weekly 
dolphin- watch    excursions    cost    $11.50; 
daily  sunset  cruises,  $10. 

Special  for  kids.  A  day  camp  keeps 
ages  4  to  12  busy  with  treasure  hunts  and  beach 
games.  Kids  also  gravitate  to  the  miniature  golf 
courses  and  the  1 1-acre  water  park. 

Creature  comforts.  Two-bedroom  cottages  cost  $500- 
$700  a  week.  For  shorter  trips,  you  pay  $65-$  100  a  night  for 
a  motel  efficiency  or  small  condo  apartment;  kids  usually 
stay  for  free.  Motel  doubles  range  from  $60  up.  The  classiest 

continued  on  page  146 
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Enter  the 
Better  Homes  and 
Gardens  &  Kodak 

Photo 
Flourishes 
Contest 


Do  you  have  an  original  decorating 
idea  that  uses  photographs  creatively? 
If  so,  Better  Homes  and  Gardens®  and 
Kodak  want  to  know  about  it.  In  fact, 
we're  awarding  prizes  for  the  15  best 
ideas  we  receive! 

5  First  Prizes: 

Kodak  Auto  35mm  Camera 

lO  Second  Prizes: 

Better  Homes  and  Gardens 
New  Decorating  Book 

What's  more,  your  winning  idea  may 
be  selected  for  inclusion  in  a  Better 
Homes  and  Gardens*  magazine 
decorating  article  in 
1992! 


CONTEST  RULES: 

1.  Type  or  clearly  prim  your  name,  address  and  dccoraiing  idea 
marked  "BH&G/Kodak  Pholo  Flourishes."  All  decorating  ideas 
submitted  must  involve  the  use  of  photographs.  In  100  words  or 
less,  clearly  describe  your  idea.  Submit  a  photograph  if  possible. 
Ideas  will  be  judged  under  the  guidance  of  BH&G  editors  on  the 
basis  of  originality,  creativity,  and  design  sense.  Judges  decisions 
arc  final.  Entries  must  be  original  and  not  previously  published. 

2.  Top  5  prizewinners  will  receive  a  Kodak  camera  worth  S270. 
10  Second  Prize  winners  will  receive  a  BH&G  book  worth 
S29.95.  Entry  constitutes  permission  to  use  winner's  entry,  name, 
and  hometown  in  any  manner  by  Kodak  and  Meredith  Corp. 
Some  winning  ideas  may  be  depicted  in  a  future  issue  of  BH&G. 
All  winners  will  be  asked  to  sign  a  Release  and  Affidavit  of 
Eligibility  and  Assignment  within  10  days  of  notification. 

3-  All  entries  must  be  received  by  July  15.  1991.  If  duplicate 
ideas  arc  submitted,  only  the  one  earliest  postmarked  will  be  eli- 
gible. We  can't  acknowledge  or  return  submissions,  and  reserve 
the  right  to  edit  and  adjust  winning  ideas.  No  responsibility  as- 
sumed for  late,  lost  or  misdirected  mail. 

4.  Entrants  must  be  residents  of  the  U.S.A.  who  arc  18ycarsof 
age  or  older,  except  employees  of  Meredith  Corp.  and  Kodak, 
their  agents,  affiliates,  subsidiaries  and  families.  Winners  will  be 
selected  on  or  about  Sept.  3.  1991.  Winners  will  be  notified  by 
mail.  For  a  list  of  winners,  send  a  separate  stamped,  sclf-ad- 
drcsscd  envelope  to  BH&G/Kodak  Winners  List.  P.O.  Box  9267. 
Des  Moines.  Iowa  50306,  by  Sept.  16.  1991.  All  winning  entries 
and  materials  submitted  become  the  property  of  Meredith  and 
Kodak.  All  rights,  title  and  interest,  including  copyright  rights. 
belong  to  Meredith  and  Kodak.  Subject  to  all  federal,  state  and 
local  laws  and  regulations.  Void  where  prohibited.  Applicable 
taxes  arc  sole  respon- 
sibility of  winners. 

5.  Send  vour  entry 
to:  BH&G  /Kodak  , 
Photo  Flourishes. 
P.O.  Box  9267,  Des 
Moines,  I A  50306.  ygSSy  ® 


Cotorwatch 
^system/ 


hostelry  is  the  restored  Jekyll  Island 
Club  Hotel  (S79-S199). 

Camping.  RV  sites  cost  $14  a  night 
with  full  hookups. 

Getting  there.  Connected  by 
causeway  to  Brunswick,  Georgia,  Je- 
kyll lies  65  miles  south  of  Savannah. 

Jekyll  Island  Convention  &  Visitors  Bu- 
reau, Dept.  BHG,  P.O.  Box  3186,  Jekyll  Is- 
land, 6A  31520;  800/841-6586  or 
912/635-3636. 


NEW 


SANDS 

Cape  Cod,  Massachusetts 

Like  a  proud  Yankee  sailor, 
Cape  Cod  thrusts  its  arm 
straight  out  to  sea  from 
the  southeastern  cor-  . 
ner  of  Massachusetts, 
shoots  north  for  30 
miles,  then  curls  into  a 
graceful  fist  at  Provincetown.  The  70- 
mile-long  peninsula  boasts  more  than 
300  miles  of  shoreline,  much  of  it 
beach.  Throughout,  split-rail  fences 
and  brilliant  flowers  accent  homes 
built  in  the  renowned  Cape  Cod  style. 
A  rich  mix  of  nature,  history,  shops, 
entertainment,  sports,  and  accommo- 
dations makes  this  New  England's  top 
seaside  vacation  land. 

Provincetown  is  fun  and  funky, 
full  of  arts-and-crafters,  tourists,  and 
fishermen.  Climb  the  granite  tower 
marking  the  Pilgrims'  landfall  for  an 
overview  of  the  Cape.  Three  distinct 
kinds  of  beaches  suit  different  moods: 

The  bay.  To  the  south  and  west, 
the  benign  waters  of  Cape  Cod  Bay 
shimmer  in  the  changing  light,  as  the 
tide  creeps  in  and  out  along  fine- 
grained strands.  A  bit  cool  for  some, 
the  bay  still  invites  wading,  clamming, 
surf-casting,  and  fascinating  sea-life 
discoveries.  The  winds  are  lively 
enough  for  sailing,  superb  for  kites. 

The  ocean.  To  the  east,  insistent 
Atlantic  winds  and  waves  continually 
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sculpt  great  cliffs  and  dunes  above  soft 
sand  beaches.  Lighthouses  warn  dis- 
tant seafarers,  and  the  waters  are 
tricky  and  cold  (use  lifeguard  areas). 
Nature  holds  center  stage  in  the 
28,000  acres  of  the  Cape  Cod  Nation- 
al Seashore.  Self-guided  walking  tours 
and  bike  trails  wind  past  salt  marshes, 
tidal  creeks,  pondlike  "kettles,"  birds, 
and  other  wildlife.  Park  rangers  deliv- 
er first-rate  lectures  and  guided  tours. 

The  sound.  Way  to  the  south  lies 
Nantucket  Sound,  where  the  waters 
can  hit  a  balmy  75  degrees  in  summer. 
You'll  find  lots  of  beaches  along  this 
shore,  plus  fancy  shops,  resorts,  big- 
time  entertainment,  and  a  generally 
more  urban  mode. 
Boats  leave  Hyan- 
nis  Port  and 
Woods  Hole  for 
Nantucket  or  Mar- 
tha's Vineyard.  Local 
boat  tours  pass  near  the  Ken- 
nedy compound  ($7;  children  $3). 
There  is  a  fine  beach  with  picnic 
grounds  at  the  Kennedy  Memorial 
Park.  Cape  Melody  Tent  in  Hyannis 
schedules  big-name  stars  ($35)  and 
great  children's  theater  ($4). 

Sight-seeing.  Route  6A  is  a  trea- 
sure trove  of  small  towns,  shops,  res- 
taurants, and  sea  captains'  homes; 
many  are  now  lodgings.  Whale- 
watching  boats  leave  from  Province- 
town  and  Barnstable  (4  -5  hours;  $22; 
kids  $12).  Bike  paths  lace  the  Cape 
(rentals  $10 -$14  a  day).  The  Cape 
Cod  Scenic  Railroad  chugs  along  the 
Bay  and  Canal,  past  cranberry  bogs 
and  historical  villages  (two  hours; 
$10.50;  kids  $6.50).  Heritage  Planta- 
tion is  handsomely  landscaped,  a  76- 
acre  extravaganza  with  nature  trails, 
antique  cars,  and  a  carousel  ($7;  $3). 

Shopping  and  sports.  The  Cape  is 
replete  with  antiques  shops,  outlet 
stores,  and  tourist  fare.  Don't  miss  the 
Christmas  Tree  Shops,  featuring  mer- 
chandise from  all  over  the  world. 

You'll  find  numerous  18-hole  pub- 
lic courses  ($25;  reservations),  golf 
continued  on  page  148 
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SHOPPING 


Quaint  cottages,  a  variety  of  beaches, 
golf,  fishing,  sailing,  great  shops,  and 
numerous  other  vacation  attractions  make 
Cape  Cod  ideal  for  families. 


and  tennis  at  resorts,  lots  of  three-hole 
and  miniature  golf.  Deep-sea  charters 
depart  from  several  ports  (stripers, 
bluefish,  tuna;  $30  per  person).  Party 
boats  (flounder,  other  bottom  fish; 
$16,  4-5  hours).  Ponds,  lakes,  and 
streams  yield  northerns,  trout,  and  the 
like.  No  saltwater  licenses;  towns  issue 
freshwater,  clamming  permits. 

Creature  comforts.  High  season  is 
July  and  August;  rates  drop  for  other 
months.  The  Chamber  of  Commerce 
supplies  lodging  data;  you  make  reser- 
vations. Cottages:  $450 -$750  and  up. 
Chain  hotels,  motels:  $60 -$100  a 
night,  kids  free  in  room;  inland  inde- 
pendents, less.  B&Bs:  $75 -$125  for 
two;  some  discourage  kids.  Resorts: 
$129 -$289  per  person  with  meals, 
$85~$205  without.  Camping:  trailer 
parks  $18  with  hookups,  tent  sites 
$10 -$12;  reserve  in  summer.  Public: 
$12,  no  reservations. 

Getting  there.  Rtes.  495  or  3  to 
Cape  bridges;  traffic  can  be  heavy. 

Information:  Cape  Cod  Chamber  of  Com- 
merce, Dept.  BHG,  Junction  Rtes.  6  and  132, 
Hyannis,  MA  02601;  508/362-3225.  d 
— By  Margaret  Daly 


BUYING  GUIDE 


Most  of  the  products  shown  editori- 
ally in  Better  Homes  and  Gardens® 
magazine  can  be  obtained  locally. 
For  more  information,  write  the 
manufacturers  listed.  Some  private- 
ly owned  or  custom-made  items  are 
omitted  from  the  product  listing. 


A  LITTLE  PIECE  OF  HEAVEN 
Pages  18-19:  Rubber  roof — Bridgestone/ 
Firestone,  Inc.,  1200  Firestone  Pkwy.,  Akron, 
OH  44317.  Windows— EAGLE  Windows  & 
Doors,  Inc.,  P.O.  Box  1072,  Dubuque,  IA 
52001 .  French  doors — Therma-Tru  Corp., 
1684  Woodlands  Dr.,  Suite  150,  Maumee,  OH 
43537.  Coach  lanterns— Lightolier,  Inc.,  100 
Lighting  Way,  Secaucus,  NJ  07094.  Exterior 
paint — Benjamin  Moore  Co.,  51  Chestnut 
Ridge  Rd.,  Montvale,  NJ  07645.  Patio  furni- 
ture— Brown  Jordan,  P.O.  Box  5688,  El 
Monte,  CA  91734. 

Page  20  (lefty.  Paliadian  window— EAGLE 
Windows  &  Doors,  Inc.,  P.O.  Box  1072,  Du- 
buque, IA  52001.  Interior  paint — Benjamin 
Moore  Co.  (address  above).  {Right):  Win- 
dows— EAGLE  Windows  &  Doors,  Inc.  (ad- 
dress above).  Interior  paint — Benjamin  Moore 
Co.  (address  above).  Recessed  lights — Light- 
olier, Inc.,  100  Lighting  Way,  Secaucus,  NJ 
07094. 

Page  21  (left):  French  doors — Therma-Tru 
Corp.,  1 684  Woedlands  Dr.,  Suite  1 50,  Mau- 
mee, OH  43537.  (Right):  Track  lighting — 
Lightolier,  Inc.  (address  above).  Electric  cook- 
top — GE  Appliances,  Appliance  Park,  Louis- 
ville, KY  40225;  800/626-2000.  Sink,  faucet— 
Franke,  Inc.,  P.O.  Box  428,  2321  W.  Penn  Rd., 
Hatfield,  PA  19440.  Refrigerator— Amana  Re- 
frigeration, Inc.,  Amana,  IA  52204;  800/843- 
0304.  Countertops — Formica  Corp.,  10155 
Reading  Rd.,  Cincinnati,  OH  45241.  Interior 
paint — Benjamin  Moore  Co.  (address  above). 
Page  22  (top):  Windows — EAGLE  Windows 
&  Doors  (address  above).Track  lighting — 
Lightolier,  Inc.,  100  Lighting  Way,  Secaucus, 
NJ  07094. 

CELEBRATING  SO  YEARS  OF  BARBECUE 
Page  99:  Plate,  "Star  Plate"— The  Pottery 
Barn,  Mail  Order  Dept.,  P.O.  Box  7044,  San 
Francisco,  CA  941 20-7044. 
Pages  100-101  (left):  Plate,  "Aries"  by 
Gien — available  at  Baccarat,  625  Madison 
Ave.,  New  York,  NY  10022.  (Right):  Plates 
with  triangles — Function  Junction,  237  W. 
47th  St.,  Kansas  City,  MO  64112.  Floral 
plates,  "Fiori  Verde" — Corso  de  Fiori,  3225 
Garfield  St.,  NW,  Washington,  DC  20008. 
Pages  102-103:  White  platter,  "Giardino" — 
Vietri  Inc.,  P.O.  Box  460,  Hillsborough,  NC 
27278.  Yellow  plate,  "Montone" — Vietri,  Inc. 
(address  above).  Blue-speckled  platter — Pier 
1  Imports,  P.O.  Box  961020,  Ft.  Worth,  TX 
76161-0020. 


Pages  104-105  (left):  Plate — Function  Junc- 
tion, 237  W.  47th  St.,  Kansas  City,  MO  64112. 
(Right):  Glass— The  Pottery  Barn  (address 
above).  Tea  towel— Tag,  1 730  W. 
Wrightwood,  Chicago,  IL  60614.  Blue  speck- 
led platter— Pier  1  Imports,  P.O.  Box  961020 
Ft.  Worth,  TX  76161-0020. 
Pages  106-107:  Plate  with  zebra  stripes, 
"Morocco  White" — Sasaki,  41  Madison  Ave., 
New  York,  NY  10010.  Checkered  plate,  "Pi- 
azza"—Taitu,  P.O.  Box  58090,  Dallas,  TX 
75258.  Black,  speckle-rimmed  plate, 
"Schoolhouse" — Sasaki  (address  above). 
Knife  and  fork,  "Windows"  by  Patino/Wolf — 
Sasaki  (address  above).  Wineglass,  "Domi- 
no"—Durand  International,  Wade  Blvd.,  Mill- 
ville,  NJ  08332. 

Page  108:  Floral  platter,  "Tulipani" — Vietri 
(address  above).  Glass — The  Pottery  Barn, 
Mail  Order  Dept.,  P.O.  Box  7044,  San  Francis- 
co, CA  94120-7044. 

Page  1 24:  Plate,  by  Laure  Japy — Barneys, 
Seventh  Ave.  and  17th  St.,  New  York,  NY 
10011.  Napkin— Sybaritic  Ind.  Ltd.,  115  Tomp- 
kins Ave.,  Pleasantville,  NY  10570.  Glass, 
"Park  Avenue" — Anchor  Hocking  Glass  Co., 
P.O.  Box  600,  Lancaster,  OH  43130. 
Page  126:  Glass,  "Park  Avenue"— Anchor 
Hocking  Glass  Co.  (address  above). 

PRIZE  TESTED  RECIPES® 

Page  129  (left):  Fork,  "Patrick"— Yamazaki 
Tableware,  Inc.,  1 50  North  St.,  Teterboro,  NJ 
07680.  Glass— Libbey  Glass,  Inc.,  P.O.  Box 
919,  Toledo,  OH  43693. 
Page  130  (right):  Square  platter — Blooming- 
dale's,  1000  Third  Ave.,  New  York,  NY  10022. 

FLOWER  GARDEN  SAMPLER 
Page  132:  Evenweave  fabric,  "Heather- 
field"— Wichelt  Imports,  P.O.  Box  139,  Stod- 
dard, Wl  54658;  800/356-9516  (outside 
Wisconsin),  800/362-5423  (Wisconsin  only). 
Embroidery  floss— The  DMC  Corp.,  P.O.  Box 
500,  Port  Kearny  Building  No.  10,  South  Kear- 
ny, NJ  07032-0650. 


DIRECTORY 


OF  ARCHITECTS,  DESIGNERS 

A  LITTLE  PIECE  OF  HEAVEN 

Pages  16-22:  Contractors— Lou  Novak  and 
Gary  Novak,  31  Ocean  Ave.,  Center  Moriches, 
NY  11934. 

FOCUS  ON  FAMILY  FUN 

Pages  64-69:  Landscape  designer — Michael 
Ritter,  Exterior  Design  Studio,  3508  Rice  St., 
Vadnais  Heights,  MN  55126. 

LAP  OF  LUXURY 

Pages  71-75:  Landscape  designer — Bill 
Gerber,  Gerber  Gardens,  15780  SW.  Boones 
Ferry  Rd.,  Lake  Oswego,  OR  97035. 

ON  THE  BOARDWALK 

Pages  76-78:  Landscape  designer — Cheryl 
Cone,  Dennis  7  Dee's  Landscaping,  7355  SE. 
Johnson  Creek  Blvd.,  Portland,  OR  97206. 

DECKED  OUT  WITH  FLOWERS 

Pages  81-86:  Landscape  designer — Phyllis 

W.  Cole,  Baywood,  114  Bay  St.,  Osterville,  MA 

02655. 
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3NTER  OUR  SWEEPSTAKES 
fORIEEP  £Baki  THRILLS. 


ere  are  more  than 
3  exciting  prizes  waiting  to  be 
■n  in  the  Royal  Oak®  Third  Annual 
'eat  Outdoor  Sweepstakes.  So 
rry  -  enter  today!  And  enjoy  the 
aat  outdoor  flavor  of  premium 
ality  Royal  Oak  products. 


HIRD  PRIZE: 

WASAKI  JET  SKI  with 
ice  engine,  electric 
rter  and  shielded  jet 
•pulsion  system 


GRAND  PRIZE 
HIS  &  HERS 
^WRANGLERS 

Win  a  matched-set  of  the  best  name  in 
off-road  excitment:  Jeep. 


FOURTH 
PRIZE: 

50  MR.  MEAT 
SMOKERS 

FIFTH 
PRIZE: 

200  28-QUART  ROYAL  OAK 
COOLERS  BY  COLEMAN 


FIRST  PRIZE: 
COLEMAN  CAMPER 

TnAIIiEIl  Features  dinette, 
impact-resistant  body  and  loads  of 
storage  space. 

SECOND  PRIZE: 

COLEMAN  CAMPING  OUTFIT. 

Comes  with  a  spacious  tent,  15' 

canoe,  adjustable  lantern  and 

two  insulated  sleeping  bags. 


Actual  models  may  vary  from  those  shown 


©ROE  1991 


EPSTAKES  RULES  -  NO  PURCHASE  NECESSARY.  The  winner  will  be  selected  from  a  random  drawing  conducted  by  an  independent  judging  organization.  Their  decision  is  final.  No  prize  substitution  is  available. 
I  must  be  received  by  August  31, 1991.  Drawing  to  be  held  by  September  15. 1991.  Sweepstakes  open  to  all  residents  of  the  Continential  U.S..  except  Royal  Oak  agents,  employees  and  their  families.  Winners  are 
Dnsible  for  all  applicable  taxes.  Odds  of  winning  are  determined  by  the  number  of  entries  received.  Void  where  prohibited.  For  a  complete  set  of  rules  or  a  list  of  winners,  send  a  stamped,  self-addressed  envelope  to 
llOak  Outdoor  Sweepstakes.  P.O.  Box  82071 ,  St.  Paul.  MN  55182. 


40<>  OFF 


on  10  lbs.  (or 
nore)  of  Royal 

!ak"  Traditional 
orMesauite 
'harcoal.oron 
5  lbs.  Royal  Oak 
ight  Charcoal. 


Hie  consumer  This  coupon  good  only 
the  product  indicated.  Only  one  coupon 
>eemed  with  purchase  To  ihe  Retailer 
i  will  pay  legitimate  retailers  the  'ace 
M  plus  6t  handling  for  each  original 
ipon  received  in  connection  with  there- 
sale  of  the  product  indicated.  Coupon 
3  if  Invoices  show  insufficient  pur- 
tses  for  redemption  level.  Attempted  ro- 
nptlon  without  compliance  is  a  felony. 
ih  redemption  value  i/20lh  of  a  cent. 
Jeem  by  mailing  to  ROYAL  OAK  EN- 
RPRISES.  INC..  PO.  Bon  880718.  El 
SO,  TX  38588-0718.  STORE  COUPON 


l16800ll12040' 

IbflOO    13A5SQ 


25*  OFF 


on  Royal  Oak1 

Charcoal  Lighter, 

Mesquite  Chips 

or  Hickory  Chips. 


To  the  consumer  This  coupon  good  only 
on  the  product  Indicated.  Only  one  coupon 
redeemed  with  purchase.  To  the  Retailor 
We  will  pay  legitimate  retailers  the  face 
value  plus  &  handling  for  each  original 
coupon  received  In  connection  with  the  re- 
tail sale  of  the  product  indicated.  Coupon 
void  il  invoices  show  Insufficient  pur- 
chases for  redemption  level.  Attempted  re- 
demption without  compliance  Is  a  felony 
Cash  redemption  value  l/20th  of  a  cent. 
Redeem  by  mailing  to  ROYAL  OAK  EN- 
TERPRISES, INC..  PO.  Box  880718.  El 
Paso.  TX  88588-0718.  STORE  COUPON. 


16800"52025" 

IbflOO    13fl5bfl 


ROYAL  OAKS  3RD  ANNUAL 

GREAT  OUTDOOR 
SWEEPSTAKES  ENTRY  FORM 

Expires  8/31/91 

To  enter,  complete  this  form,  or  on  a  plain  piece  ol 
paper  (3"x  5"),  hand  print  your  name,  address 
and  zip  code  and  mail  to  "Royal  Oak*  Great 
Outdoor  Sweepstakes,"  P.O.  Box  82070,  St.  Paul, 
MN  55182 .  No  purchase  necessary.  Only  one 
entry  permitted  per  family.  Void  where  prohibited. 


Now,  rewritten  for  the  1990s. 


You'll  like  what  we've  done  to  the 
Better  Homes  and  Gardens®  New  Cook  Book. 
Not  only  have  we  cut  down  on  the  salt,  fat  and 
sugar  in  this  new  edition,  but  we've  made  it 


easier  to  use,  too. 


Cooking,  90s  style. 

We  reduced  everything  from  calories  to  the 
number  of  servings  per  recipe  in  this  com- 
pletely updated  edition.  And,  recipes  include 


cholesterol  counts.  There  are  more  chicken 
fish  recipes  and  leaner  cuts  of  meat  are  use< 
We've  also  flagged  the  book's  fast  and  easy 
recipes,  added  one-bowl  baking  recipes  and 
given  you  microwave  and  grilling  variations^ 
All-in-all,  this  is  our  best  New  Cook  Boo 
ever.  This  all-new  edition  went  on 
sale  August  1989  wherever  books 
are  sold.  Pick  up  a  copy  for  your- 
self or  as  a  gift  for  someone  you  love. 


BOCK 


/  The  World's  Largest  Iris  Grower\ 

^.  ESTABLISHED  1928 J/ 


Cooleys  Newest  Iris. ..Free! 


n 


Catalog  price  $35 


'ink  Vanilla 


aco  Supreme 


Spartan 


c 


Depth  of  Field 


elly  Roll 


Step  Nicely 


Banana  Frappe 


CALL  1-800-225-5391  TO 
ORDER  THESE  14  BEAUTIFUL  IRISES 
AND  WE'LL  SEND  YOU  OUR  NEWEST 

IRIS  ABSOLUTELY  FREE! 

It's  our  way  of  saying  thanks  for  choosing  Cooley's. 
$24.95  Grandma's  Necklace  Collection 

Includes  all  14  irises  plus  Cooley's  newest  iris  pictured  on  this  page. 

$21.95  Grandma's  Gems 

Turn  your  garden  into  a  springtime  festival  of  color  with  the  7 
outstanding  irises  shown  here  on  the  left-hand  side  of  the  page. 

$15.95  Grandma's  Pearls 

Beautify  your  garden  with  the  vibrant  colors  of  the  7  stately 
irises  shown  here  on  the  right-hand  side  of  the  page. 

$12.95  Grandma's  Choice  Collection 

Includes  our  choice  of  7  irises  equally  as  beautiful  as  those  pictured  here 
selected  from  among  the  400  varieties  described  in  our  catalog. 


Thunder  Echo 


Little  Much 


Mystique 


VE  Night  Affair 


-•    Beverly  Sills 


Persian  Bern' 


Shipshape 


"IN  GRANDMA'S  GARDEN"  is  the  theme  of  our  Catalog  of  Irises 
—  a  tribute  to  our  Grandma,  Pauline  Cooley.  You'll  get  Grandma's 
poem,  a  unique  "pop-up,"  300  full-color  iris  variety  pictures,  over 
400  descriptions,  a  guide  to  planting/cultivating,  new  introduc- 
tions, special  prices  and  more  for  only  $3.00  (free  with  order). 


FROM  OUR  FAMILY  TO  YOURS . . .  Ideal  conditions  in  Oregon's 
Willamette  Valley  and  63  years  of  Cooley  family  experience 
combine  to  produce  top  quality  irises.  Our  full-replacement 
policy  insures  your  growing  success.  Iris  not  recommended  for 
Hawaii  or  Alaska.  Orders  shipped  July-September. 


NEW  —  Our  19-minute  information-packed  full-color  iris  video,  The  Goddess  of  the  Rainbow,  for  only  $9.95. 


F-M  4  f~^  S  □  Grandma's  Necklace  Collection S24.95    Name 

dLil^OOLEY'S    Sg8saS"::::::::::::::::::::::::Sa-^ 

-S a R B E N §_         g  □  Grandma's  Choice  Collection S12.95  City State 

11553  Silverton  Road  N.E.  •  P.O.Box  126-BH       ~  D  "Goddess  of  the  Rainbow"  Video S  9.95  .,         „,.„,,    .      .,.     , 

Silverton.  Oregon  97381  D  1991  Iris  Fancier's  Catalog S  3.00  piease  add  **&> for  handllng  lns  orders-        ZlP  - 

(VISA)  (MASTERCARD)  CALL  TODAY!  TOLL-FREE  1-800-225-5391  8  a.m.  to  5  p.m.  Pacific  Time  Amount  Enclosed  S (No  Cash  Please) 
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FLOWER  GARDEN  SAMPLER 
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FLOWER  GARDEN  SAMPLER 

continued  from  page  132 

green,  No.  915  dark  plum,  No.  928 
light  gray  blue,  No.  3607  dark  fuchsia, 
No.  3608  fuchsia. 

Instructions:  Finished  design  size,  ap- 
proximately 10  X  1414  in.  Note:  Back- 


stitching  is  shown  by  darkened  lines. 

Beginning  at  center  of  chart  and 
center  of  fabric,  cross-stitch  design  us- 
ing 3  plies  floss  over  2  threads. 

Using  3  strands  white,  backstitch 
verse.  Using  2  strands  of  floss,  back- 
stitch as  follows:  poppy  buds  using 
No.  319,  bud  stems  on  white  flowers 
at  left  using  No.  3363,  flower  stems  on 


fuchsia  flowers  in  lower  right  using 
No.  3364,  daffodil  and  white  flower 
centers  on  right  using  No.  760,  fuchsia 
flower  petals  using  No.  915,  daffodils 
and  white  flower  petals  using  No.  413. 

Using  black,  backstitch  bee  bodies, 
wings,  and  antennae;  make  small 
French  knots  at  antennae  ends. 

Frame  and  mat  as  desired.  §8 
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APPLE  PIE 


,^\ 


<0& 


Sunlight'-  has  real  lemon  juice. 

You  should  see  how  fast  we  can  polish 

off  a  pie.  Sunlight  cuts  through  the 

stickiest,  crustiest  mess  in  no 

time.  With  Sunlight  cleaning  up 

mom's  apple  pie  is  a  piece  of  cake. 


3&HT 


Sunlight.  We  make  light  work  of  dishes. 


a. 
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•LEVOLOR-DELMAR*  BALI -GRABER -MSB 
^•HUNTER  DOUGLAS-JOANNA- DUETTE 
•  LOUVERDRAPE  •  KIRSCH  •  PROFILE  •  VEROSOL 


ILEVOLOR  &cfe/  mar 


MINI-BLINDS 


% 


OFF 
RETAIL 


VERTICAL] 
BLINDS 


75%  i 

m       ^^  RETAIL 


o 

WALLCOVERING 


OFF 

'NSTANT  PWCEQUOTC  ON 
ALL  NATIONAL  BRANDS 

Pattern  Number  THEN  CALL. 


Call  Us  for  Prices  on  All  Brands  of: 

•  Real  Wood  Blinds  •  Pleated  Shades  , 

•  Vertical  Blinds       •  Mini  Blinds 

OVER  ONE  MILLION  SATISFIED 
CUSTOMERS  COAST  TO  COAST! 


AMERICAN       SHIPPED 
BRAND  BLINDS        I" 


SHOP  THE  EASY  AMERICAN  WAY! 


e 


CALL  TOLL  FREE  1-800-735-5300 


USE  OUR  CONVENIENT  FAX  #:  (313)  553-6262 

BLIND  &  WALLPAPER  FACTORY 


1 8237  ORCHARD  1AKE  RD. 
FARMINGTON  HILLS,  Ml  48334 


WEEKDAYS:  8:30  a.m.  -  9:00  p.m. 


m^mm 


SAT.  8:30  a.m.  -  6:00  p.m.  •  SUN.  10:00  a.m.  -  6:00  p.m.  E.S.T. 


TTTTTim 


OONEIDA 


ICED  TEA  SPOON 
SALE* 


'HOUSE  OF  1776  wants  to  introduce  you  to  Oneida 
with  a  special  offer.  When  you  purchase  a  5-Pc.  pi.  set- 
ting from  the  patterns  listed  below,  we'll  sell  you  the 
matching  iced  teaspoon  for  ONLY  99tl 
Retail  value  5.50-11.00!    Limited  time  offer. 

HEIRLOOM  -  5-Pc.  PI.  Set  $27.00,  Ret.  60.00 
ICED  TEASPOON,  with  purchase  99(,  Ret.  11 .00 
Patterns:  American  Colonial,  Classic  Shell,  Dover, 
Easton,  Juilliard,  Michelangelo 

COMMUNITY  -  5-Pc.  PI.  Set  S19.95,  Ret.  45.00 
I    ICED  TEASPOON,  with  purchase  9«,  Ret.  8.50 
\     \    Patterns:  Frostfire,  Kenwood,  Louisiana,  Marquette. 
,    Paul  Revere,  Ridgecrest,  Satinique,  Tennyson 

DELUXE  -  5-Pc.  PI.  Set  $15.95,  Ret.  30.00 
S^  ICED  TEASPOON,  with  purchase  99C,  Ret.  5.50 

Patterns:  Anticipation,  Alexis,  Independence,  Morning 

Blossom,  Chateau 
OPEN  STOCK  HEIRLOOM 

Ret.     ONLY 

3-Pc.  Hostess  Set 60.00   28.50 

3-ft.  Serving  Set 60.00   28.50 

Teaspoon.  Soup  Spoon 11.95    5.95 

Salad.  Dinner  or  Seafood  Fork  ....  1 1 .95    5.95 

Boiler  Knife,  Sugar  Spoon 16.00    8.95 

Tablespoon,  Cold  Meal  Fork 22.00  11.95 

Pierced  Tablespoon,  Gravy 22.00  11.95 


HOUSE  OF  1776 
ORDER  TOLL  FREE  1-800-989-1776 

ORDER  BY  FAX  1-214-840-3222 

TO  ORDER:  Call  or  wile  House  ol  1776.  Inc.  PO  Box  472927.  Garland.  TX  75047-2927. 
Include  ORDER  NO.  11630001.  Visa/MastercaroVOiscover/Personal  check.  Add  shipping 
charges:  S5  per  order.  TX  res  add  sales  lax  1st  Quality.  Satisfaction  guaranteed. 


COMMUNITY 

DELUXE 

ReL 

ONLY 

Ret 

ONLY 

45.00 

19.95 

30.00 

15.95 

45.00 

19.95 

30.00 

15.95 

8.50 

4.65 

5.50 

2.95 

8.50 

4.65 

5.50 

2.95 

12.00 

6.50 

8.50 

4.25 

17.00 

8.95 

11.00 

5.95 

17.00 

8.95 

11.00 

5.95 

IMPORTANT 
SAFETY  NOTICE 


Seward  Luggage  Co.,  Trojan  Luggage 
Co.  and  Mercury  Luggage  Co. ,  in  coopera- 
tion with  the  U.S.  Consumer  Product  Safety 
Commission  are  warning  consumers  that 
decorator  cubes  manufactured  priorto  June 
of  1990  with  hinged  lids  may  present  a 
hazard  to  young  children  unless  the  cube 
is  modified.  Newer  cubes  have  remov- 
able lids. 

A 14  month  old  child  died  of  strangu- 
lation when  a  cube's  hinged  lid  allegedly 
fell  on  him.  A  young  child  could  also  climb 
into  a  cube,  become  trapped  inside  and 
suffocate. 

IF  YOU  OWN  A  HINGED-LID  CUBE: 

Remove  the  metal  pin  from  the  two 
hinges  to  make  the  lid  removable;  or 
Install  free  spacer  clamps  to  prevent 
the  lid  from  slamming  shut. 

Call  1-800-766-9417  to  obtain  free,  easily 
installed,  spacer  clamps,  or  further  instruc- 
tions on  removing  the  hinge  pins. 


Shoppiij 
editor's! 
choice  ! 


Discover  the  ease  and  pleasure  of  shop  '**" 
by  mail.  Order  from  the  convenience  of;  ,i 
own  home  with  complete  confidence. 

BY  ARLENE  AVILES 


4W. ... 


SAVE  MONEY,  DON'T  GO  TO  THE  BANK*  K 

We  offer  18  designs  for  your  personal  checks  a 
$4.95  for  200  checks.  A  selection  and  price  much 
than  a  bank's.  Please  call  Checks  in  the  Mail,  Inc. 
have  any  questions,  or  would  like  to  receive  ; 
featuring  our  latest  selection  of  check  designs.  Ca 
free  1  -800-733-4443  or  write,  CHECKS  IN  THE } 
INC.,  P.O.  Box  7802,  Irwindale,  CA  91706. 


BLINDS,  BLINDS,  BLINDS 

Bali  Blinds,  Louver  Drape,  Hunter  Douglas  and  D^ 
verticals  and  shades  and  Verosol — save  up  to  7. 
custom-made  mini,  micro,  vertical  blinds,  pleatediOji 
andDuettes.#l  in  customer  service— free  UPS  sfoj  |[ 
in  48  states.  Call  forfree  color  samples.  1-800-44H  j,, 
PREMIER  BLIND  COMPANY,  317  East  Henpt, 
Giddings,  TX  78942. 


FROM 
NORDICTRACK 

Introducing  a  new  piece  of 
exercise  equipment  intended 
to  create  and  maintain 
muscle  strength  and  flex- 
ibility with  just  a  few  basic 
exercises.  Quiet,  attractive 
and  easy  to  use,  the  new 
Nordic  Fitness  Chair  by 
NordicTrack  is  designed  to 
be  used  in  the  living  areas  of  the  home.  Foit 
information  on  the  Nordic  Fitness  Chair  call  1-80 
7786,  ext.  879A1. 
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FREE  VALANCE 

We  are  celebrating  oi 
year  in  BH&G  by  offf 
FREE  VALANCE  wi 
custom  Levolor  or  Di 
Vertical  (fabric  or  pv 
dered  this  month.  Saw 
$171  (valance  surchai 
addition  to  savings  ( 
wholesale  to  the  public  pri 
you  need  verticals,  we've  got  the  most  brands.  Fre 
shpg.  WELLS  INTERIORS,  7171  Amador  Plaa 
Dublin,  CA  94566.  Call  l -800-547-8982. 

BETTER  HOMES  AND  GARDENS,  JUNE 


MINI  BLINDS 

Mini  blinds  available  direct  from 
the  factory  at  75%  off  retail.  We 
guarantee  to  ship  your  National 
blinds  in  5  days  or  they're  FREE! 
Call  NATIONAL  BLIND  FAC- 
TORY at  1-800-477-8000. 


M FLORAL 
)N  AND  JABOT 

;on/50%  Polyester.  Col- 

:ral  Blue  w/rosy  red  or 

ioldw/rust . .  .both  on  a 

iral  background.  Festoon 

d).  33"  or  37"  wide,  $27 

sizes  of  the  Traditional 

lave  a  12"  drop  length  in 

le.  Jabot  (self  lined).  26"  wide  per  pr.  36",  54" 

ng,  S40  pr.  Made  in  USA.  Add  $7.50  p&h  per 

ee  60  page  color  catalog.  COUNTRY  CUR- 

Dept.  3681,  Stockbridge,  MA  01262. 


II  BUDDY 

who  wear  the  Bosom  Buddy  breast  form  enjoy 
ifort  at  a  modest  cost.  Doctors  are  telling  their 
about  this  alternative  to  silicone  prostheses.  No 
■  special  bra . . .  fits  inside  regular  bra . . .  all 
id  weight  adjustable.  Send  for  free  brochures, 
within  24hours.  B&B  COMPANY,  INC.,  Dept. 
'.O.  Box  5731,  2417  Bank  Drive,  Boise,  ID 
208)  343-9696. 

JLTI-LEVEL 
ILLSIDE  HOMES 

tig  177  new  designs  to 

ering  of  plans.  320  pages 

examples  of  split-levels, 

or  sloping  lots,  walkout 

its  &  open  staircases  in 

jorary  and  Traditional  1 

ry  designs.  Features  a 

Checklist  for  evaluating  floor  plans.  Blueprints 

8.95  ppd.  HOME  PLANNERS,  INC.,  Dept. 

3275  W.  Ina  Rd.,  #1 10  Tucson,  AZ  85741. 


COVERING 

ittern  in  every  book  is  now  50%  off  depending  on 
ne!  The  more  you  buy  ...The  more  you  save!  Free 
[within  3  days!"We  don't  inflate  the  retail  price 
jiarantee  to  beat  all  prices! "  For  information  call 
WALLCOVERING  at  1-800-627-0400. 

ARM  CHAIR  TABLE 

Put  an  end  to  your  awkward 
TV  trays.  New  convenient 
chair  mate  is  adjustable  and 
holds  tight  to  any  furniture 
arm!  Molded  of  durable  ABS 
plastic  for  easy  cleaning.  Use 
indoors  or  on  outdoor  patio 
furniture.  12"x9"  table  top 
Folds  flat  for  easy  storage.  $  1 6.00  +  S3  shpg.;  2 
+  $4  shpg.  HOLST,  INC.,  Dept.  BH-69 1,1118 
e,  Box  370,  Tawas  City,  MI  48764. 


#1  LI 

MAIL  Ol 

aitflaflii 

']  il  d  "1  il  rfil  II  d  mM 

SHIPPED  f 

P    II 

Vjffi     1 
i>  i*<ica>  wok 

J       ' 

H^H^§  ' 

ASK  FOR  DETAILS 

OUR  10TH  YEAR  AS  YOUR  8EST  SOURCE  FOR 

r  MINI  BLINDS  ♦  VERTICAL  BLINDS  ♦  FAMOUS  RIVIERA  BLINDS 

MONACO  MINI  BLINDS  ♦  WOOD  MINI  BUNDS  ♦  PLEATED  SHADES 

WE  ALSO  FEATURE:  KIRSCH  :  LOUVER  DRAPE  :  DEL  MAR 

HUNTER-DOUGLAS  DUETTE  :  BALI  :  GRABER 


SEESTO 102W  X I08H.  CALL  FOR  WELLS'  LOWEST  PRICES 


CALL  OR  WRITE  FOR  A  PRICE  QUOTE  OR  FREE  BUYERS'  GUIDE 

1-800-547-8982 

WELLS  INTERIORS 

WEST  COASTS  #1  LEVOLOR  DEALER 

71 71  AMADOR  PLAZA  ROAD,  DUBLIN,  CA  95468 
PLUS  20  CONVENIENTLY  LOCATED  CALIFORNIA  &  OREGON  RETAIL  STORES 


BRAID  Aid 

Easily  weave  many  basic  and 
exotic  styles,  including  English, 
French  and  Dutch  like  an  expert. 
64  page  book  of  step-by-step  il- 
lustrated instructions  for  all  length 
hair  and  textures.  Send  S6.95  + 
S1 .50  shipping.  Refund  guarantee. 
Valco.  Dept.  B-639.  Box  2012. 
New  Rochelle.  N.Y.  10802. 


TOLL  FREE  1 
CHINA 

Factory  1st  Quality 
5  Pc.  Sets 

Do  ul  ton 

Carlyle 124.50 

Princeton 74.50 

Lenox 

Charleston 6450 

Autumn 139JO 

Noritake 

ColdenCove 5230 

Shenandoah   54.50 

Rothschild 44.50 

Wedgwood 

Amherst 74.50 

Runnymeade 1 14.50 

Bianca 109.50 

Minton 

Jasmine 84.50 

Bellemeade 64.50 


800-368-3153 
STERLING 

New  from  the  Factory 
4  Pc.  Sets 

Gorham 
Strasbourg 

Chanlilly  12450 

Fairfax  13950 

Towlc 

OldMaslcr  117.50 

King  Richard 139.50 

Rccd  &  Barton 
18th  Century 

English  Chippendale 12950 

Francis  1st 13950 

Wallace  International 

loan  of  Arc 11950 

Grande  Baroque 14950 

Kirk  Slicff 

Repousse 12450 

Old  Maryland 

Engraved 139.50 

Wm.  Shell   179.50 


Sterling  Specials 

Grande  Baroque  or  Old 
Maryland  Engraved 

Gravy  Ladle,  Cold  Meal  Fork 

Tablespoon,  Pierced  Tablespoon 

All  4  for  $319.50 

Georgian 
by  Towle 

4  pc.  Setting 

DinnerSuu; 16950 

Southwind  or 
Old  Lace 

4  pc.  Setting 99.50 

Midas  also  carries  many  other  pattci 


Crystal 

Goblet 

or  Champ. 

King  Edward-Corham  ...  19.50 

Diamond-Corham 1630 

LaurinCold-Gorham 1330 

Ladv  Anne-Corham 19.50 

Preludc-Orrefors 32.50 

Monroe-Lenox 28.80 

Nasseba-liaccarat 8430 

Silverplate  &  Stainless 

Price  for  5  piece  Set 

French  Chippendale  S42.50 

1800  2730 

Country  French   27.50 

Julliard 2730 

And  open  slock  pieces. 
Call  lor ourfree  catalog.  Pnce>  sublet  toclunj^Msithwut  notice.  ToOrder  Call  Toll  FrceSOO- 
36S-31 53.  Give  us  your  nujor  credit  card  number  (Vt-o,  MasterCard,  or  Discovvr)andyour 
Oder wUIbescntOUl  byl^SWppiflgch«rgcs.tie$SJOojl«  onSilverorS7.00or2%on 
China.  To  order  by  chock  rusl  mail  vow  check  to  the  address  below  In  Maryland  or  DC 
Area  call  7O3-S02OH3  Call  Monday  thru  Saturday,  10:00  a.m.  to  6:00  p.m. 


tv  yr«  J  4315  Walney  Rd.  B-6 

MlaaS    Chantilly,  VA  22021 

Call  Toll  Free:  1-800-368-3153 
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Phyllis  Robinson  is  living  proof  that 

NordicTrack  can  take  weight  off, 

and  keep  it  off. 

(And  make  you  feel  better  about  yourself  than  you  have  in  years.) 

Phyllis  Robinson  is  all  too 
familiar  with  the  infamous 
"diet  rollercoaster."  Over  the 
span  of  20  years  she  lost  1000 
pounds  and  gained  1042  back. 

To  take  weight  off  and 
keep  it  off,  you  need  a  proper 
diet  and  regular  aerobic 
exercise. 

NordicTrack  provides  the 
world's  best  total-body  aerobic 
exercise  by  duplicating  the 
motion  of  cross-country  skiing. 

It  burns  more  calories  in 
less  time  than  any  other 
exercise  machine  —  up  to 
1,100  calories  per  hour 
according  to  fitness  experts 

And  it  improves  your 
cardiovascular  fitness  — 
the  key  to  maintaining 
the  energy  you  need  to 
do  the  things  you  love. 

Improve  the  quality  of 
your  life. 

Call  NordicTrack  today. 


Call  or  Write  for  a 


FREE  VIDEO 

&  Brochure 


1-800-328-5888 

Q     Please  send  me  a  free  brochure 
I    Q     Also  a  free  videotape  Q  VHS  Q  Beta 

'      M:imp 


EXT 
109F1 


NordicTrack,  Dept  *109F1 , 
141C  Jonathan  Blvd.  N.,  Chaska,  MN   55318  _ 


I 
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Every  pattern  in  every  book 

is  now  50%  off  depending  on  volume! 
The  more  you  buy... the  more  you  save! 


CALL  TOLL  FREE 


1-800-627-0400 

with  pattern  number 
and  book  name 


Style  TVaUcavvuHf 

"WE  DON'T  INFLATE  THE  RETAIL  PRICE  & 
WE  GUARANTEE  TO  BEAT  ALL  PRICESI" 

2E  P.O.  Box  52128  •  Livonia,  Ml  48152  ,{££> 


LouverDrape 


PLEATEDS     • 

mm   upto 

> !    O  f\  0/ 

Off! 

GLOBAL  BLINDS 

Call  Toll  Free: 

1-800-488-4334 

with  brand  name,  pattern  and  color  # 
Weekdays:       8:30  am.  -  9:00  p.m.  EST 
Saturday:         8:30  a.m.  -  6:00  p.m.  EST 


VERTICALS 


70°ff 


OP 
TO 


FREESH1PPW6 


V'MINI 
BLINDS 


Off 
Retail 


CUSTOM 
VERTICAL  BLINDS 

FABRICS 

VINYLS 

ALUMINUM 


5  DAYS  ™?  FREE! 


VERTICALS  •  PLEATED  SHADES  •  REAL  WOODS  •  DUETTES 

3!  tollfbee  1-800-477-8000 

V     400  GALLERIA  #400  *  SOUTHFIELD,  Ml  48034 


CUSTOM 

TABLE 

PADS 

FACTORY  DIRECT 

SAVINGS 

No  Deposit  or  Messy  COD 

FREE  Kit  Available 

LIFETIME-AND-A-DAY™  GUARANTEE 
CALL:  1-800-444-0778  Ext.  1600 


2 


OR 
P.O.  BOX  A  •  LAGRANGE.  INDIANA  46761 


^ 


f  Victorian  Gingerbreads 


GREAT  FOR  THE  COUNTRY  LOOK! 


Prompt  Shipment 


ILLUSTRATED 

CATALOG 

t  by  return  mail  $2. 

Solid  Wood/Use  In  or  Out 
Buy  Direct  &  Save! 


Satisfaction  Guaranteed 


513  South  Adams.  #2015 
Fredericksburg,  TX  78624 


Dress  Up  Your  Windows 
Without  Stripping  Your  Budget 


We  own  the  factory.  That's  why  we  can 
sell  at  such  low  prices  without  com- 
promising quality.  Call  toll-free  today. 

•Free  Measuring  Kit 

•Factory  Direct  Low  Prices        -^t  ^^A^f 

•Custom  Made  — *^  ■^^•aT 


Mini  Blinds  •  Verticals  •  Wood  Blinds  •  Pleated  Shades 


1 -800-966-3DAY 


Made  In  The 
U.S.A. 


CUSTOM  MADE 

SHIPPED  IN  7  DAYS 

1"  Mini  Vinyl  from  $12! 

1"  Aluminum  from  $15! 

PVC  Verticals  from  $42! 

Free  Shipping  On  Most  Items 


1  Levolor*  Kirsch*  Del  Mar*  Louver  Dr; 


SUPER  SAVINGS  ON 

WALLPAPER 


Custom  Windows  &  Wal  ■ 

32525  STEPHENSON  HWY    MADISON  HGTS  Ml  un  ™ 

1-800-772-1947  d 

Or  1-800-777.7747 


FREDERIC  REMINGTC 
BRONZES 

BRONCO  BUSTER-REMINGTON- $14 

HENRY  BONNARD  BRONZE  CI 

World's  Largest  Bronze  Manufacturer 

4305  S.  Hwy.  17-92     1-800-521-3179 
Casselberry.  FL  32707    {407)  339-9K  . 
1  .OOP's  ol  other  fine  recasts  available    •     Please  Call  for  FREE  Cat 


60"<8„    ft 


DUETTT. 


All  Types  of  Window  Cove 


flnZE^5B53S33EEMES 


B^gg^THE  BUND  WORKS 

avah-     w 


\SLa 


VERTICALS  AND 
MINI  BLINDS 

60%  to  76%  off  retail.  Shipped  in 

5  working  days  or  yours  FREE. 

LIFE-TIME  GUARANTEE.  We 

are  an  established  factory  direct 

company  committed  to  quality  & 

service.  Free  designers  sample  kit 

lets  you  buy  in  the  convenience  of  L- 

yourown  home.  Call  1-800-642- 

9899  (ext.  4)  or  write  to:  AROUND  THE 

WINDOW,  326  N.  Stonestreet  Avenue,  Suite 

Rockville,  MD  20850. 

PINTCHIK 
H0MEW0RKS 

Pintchik  Homeworks  fa. 
in  New  York  since  191! 
serviceandselectionnoW'i|  \\ 
the    lowest    prices 
unsurpassed  service  on  O 
Levolor,  Bali,  Graber  D^ 
Louverdrape,  Verosol,  D( 
and  Hunter  Douglas  Window  Coverings.  Call  no,  3 
your  free  ordering  kit.  PINTCHIK  HOMEWORH 
600-847-4199.  In  New  York,  (718)  996-5580. 

SHOP  AT  HOME 

Decide  on  your  wallpaper 
selection,  call  Nationwide    -^s 
WholesalerTOLL  FREE  with     TC  , , 
book  name,  pattern  number  &      tj;- 
amount  of  rolls  desired:  800-488- 
WALL  for  instant  price  quote. 
All  first  quality.  Never  under   tff? 
sold.  FREE  UPS  Delivery.  No      jjj| 
sales  tax  except  NJ  and  NY.   flj' 
NATIONWIDE  WHOLE-  ** 
SALER,  P.O.  Box  40,  Hackensack,  NJ  07602. 


-#-DELMAR@  •     LevOIOr 


ls  BUY  FACTORY  DIRECT  AND  SAVE! 

•  Duettes 


•  Wood  Blinds 

•  Pleated  Shades 
.Aium.  Fabric  -  Skylight  Blinds 


Lifetime 
Guarantee 


Low  Price 
Guarantee     Slron9M,Alum,108 


PPED  IN 


mXPRESSBUNDSFACTORY 
s  1  -800-543-2383 

19751  Frederick  Rd.,  Germantown,  MD  20676 


FREE 

SAMPLE  KIT 

YOU  RECEIVE  GENUINE 

SAMPLES  OF  MATERIALS 


ROTECT 


Your  Treasured  Dining  Table 
With  CUSTOM  FIT 


TABLE  PADS 


ASK  ABOUT 
►  FREE  LEAFSPECIAL^ 


SAVE  To  70% 


inder  table 
i  Tibers  & 
what  they  are. 


Call  Factory  now  & 

order  direct  before 

prices  increase 

UNBELIEVABLY  PRICED  FROM 

^A/\Q5       For  Quality  Pad 

jfc  ^.^9  Any  Normal  Size 

^•^  ^^  ^      COMPARE  AT  99.95 

Guaranteed  up  to  20  years  -  MC/VISA 

TOLL  FREE  1  (800)  428-4567 

FACTORY  DIRECT  TABLE  PAD  COMPANY 


MINIS 


VERTICALS 


!ST  BUND  PRICES  IN  AMERICA! 


FREE 
DESIGNER 
AMPLE  KIT 


From  Our  Factory 

PLEATED 


ual  aluminum  color  samples.  Actual 
ric  samples.  This  kit  could  save  you 
idreds.  Call  for  yours  today! 

3  Wholesale  At  Home!  Lifetime  Guarantee! 

■SI?  Free! 


76%  OFF! 

Jf       ^§)r  suggested  retail  price 

1-800-642-9899  *■■« , 

326  N.  Stonestreet  Ave.,  Ste.  204,  Rockville,  MD  20850  ' 
15711  Caminito  Atico,  San  Diego,  CA  92128  r. 
East  Coast  West  Coast     I! 


Dealer  Inquiries  Welcome! 


IA  ORNAMENTS 

inspirational  Angel  gently  hangs  or  stands  as  a 
e.  Receive  12  different  collectible  ceramic  oma- 
1  every  month  for  only  $16.50  +  p&h  each. 
ids  go  to  Life-Savers  Foundation  curing  cancer  & 
Ilia.  Unavailable  in  stores,  beautiful  as  gifts  plus 
(splay  box.  To  order  call  1  -805-564-6905  or  write: 
ID  DESIGN,  925  De  La  Vina#300,  Santa  Barbara, 
101. 


WOODEN  TOYS! 

Beautifully  crafted  wooden 
toys  that  will  become  heir- 
looms. Give  them  to  your 
children  or  use  them  as  gifts 
knowing  that  there  is 
nothing  better  on  the  mar- 
ket. Send  for  our  FREE 
CATALOG  and  introduc- 

10  discount  certificate.  USA  TOYS,  INC.,  Dept. 

Box  158,  New  York,  NY  10025. 


WALLPAPER 

FREE  DELIVERY  •  MASTERCARD/VISA 

NO  SALES  TAX  (outside  PA) 

CALL  WITH  BOOK  &  PATTERN  # 


33  -  75% 


MARYS  DISCOUNT  PAPERS 
FAMILY  BUSINESS  SINCE  1925 


1-800-521-3393 


WHITEN  YOUR 
TEETH  INSTANTLY 

WYTEN,  the  proven  Den- 
tist Recommended  cos- 
metic enamel  that  instantly 
whitens  your  teeth  on  con- 
tact. Works  wonders  on 
natural  or  false  teeth . . . 
even  gold  fillings.  WYTEN  instantly  covers  up  even 
yellow  stubborn  stains  from  tobacco,  coffee  &  tea.  3-4 
month  supply,  S5.98  (2  for  S10,  3  for  S13).  MONEY 
BACK  GUARANTEE.  Add  SI  post.  VALCO,  Dept. 
BHW-61,  Box  2012,  New  Rochelle,  NY  10802. 


Discover 
urtain  Charm 

FREE  CATALOG 

Choose  from  over  100  styles  of 
curtains  and  window  treatments 

in  warm  colors, 
cheerful  prints 
and  a  wide 
selection  of 
fabrics  and 
patterns  .  .  . 
many  designs 
available  only 
from 
Country 
Curtains.® 


PLEASE  CALL: 
413-243-1300 
24  hours  a  day, 
7  days  a  week 


D      PLEASE  SEND  FREE  CATALOG 
Name 

Address 

City 


State. 


.Zip. 


(jountryC\jiV{ains9 

At  The  Red  Lion  Inn 
Dept  3451,  Stockbridge,  MA  01262 


WIND  DIRECTION  AT  A  GLANCE 


WEATHER  VANES  add  the  finishing  touch  to  your 
country  home!  Perfect  for  your  garage,  farm  or  ranch 
too.  Ornamental  as  well  as  useful.  Precise  wind 
direction  at  a  glance.  Balanced  arrow  on  friction  free 
bearing  responds  to  slightest  breeze!  Made  of 
durable  metal  with  baked  on  vinyl  coating  and  Gold 
ornamental  ball.  Complete  with  mounting  bracket 
and  screws.  Arrow  23"  long.  Support  27"  high. 
Crowing  Rooster  or  Galloping  Horse. 

Reg.  $24.95  —  NOW         $19.95  + 

for  a  limited  time,  ONLY  $4.00  shpg. 

Send  a  check  or  M.  O.  20  day  money  back  guarantee. 
For  a  color  catalog  of  uniquely  beautiful  weathervanes 
and  art  metal  home  decor,  send  $2.00. 

ur\t  ot  Dept  BHV-691-  1118  w-  Lake 

HOLST,  InC.     Box  370,  Tawas  City,  Ml  48764 


ONLY 
$300 

1RIGHTEST  COLORS  +  BORDERLESS 
Six  choices  only  S3. 00  each 

40  Wallets 

*  32  Wallets  &  One  5"x7" 

*  8  Wallets  &  Four  5"  x  7"s 

*  2  Custom  8"  x  10"s 
'  *    1  Custom  11"  x  14" 

J        '",._=•  20  Jumbo  Wallets 
TRUE  color  photos  on  KODAK  paper.  Speedy  service  with 
computer  accuracy.  Send  any  photos  or  instant  prints  up  to 
8"x10"  or  35mm  negs.  (returned)  Add  95C  each  set  (or  hand. 
and  post.  For  Rush  Express  Photo  Service  add  S2.00  per  order 


GIANT  COLOR  *  1  Custom  20"  X  30"  $8.95 

Enlargements  +  2  custom  16"  x  20"  $9.95 

^For  postage  and  handling.  Add  11.95  per  glanl  Enlargement  Olter, 


Guaranteed.  End.  check  or  M.O  with  ret.  address,  send  to: 
For  Rush 

MS2.    / 


No 


Prints 


Service  add  i 


RELIANCE  COLOR  UBS,  INC. 

Studio  314-6  Box  1000 

Swansea,  MA  02777 


i 

Q. 
O 
* 


ft***********  * 


d  W  WALLCOVERING 


I 

o 


75 


% 


Every  Book  &  Pattern  | 
No  Sales  Tax 

(Except  NJ  &  NY)  iip 

Free  UPS  Delivery  T0  ff    ^#  OFF 


WAVERLY  FABRICS™  60%  off 


LEV0L0Rup7C% 
BLINDS    to/O 


OFF 


Also  Oelmar.  Bali,  Graber.  HunterOouglas 


NATION  WIDE 

1-800-488-WALL 

P  O  BOX  40.  HACKENSACK.  N  J  07602 


ALWAYS 
FIRST-QUALITY 


Brand 


vp~Co 


•  Any  book  or  pattern.   J  LIS   CQ 

•  No  tax  outside  Pa. 

•  Any  fabric  and  border. 

•  Shop,  then  call  with  book 
name,  pattern  number. 

FAST!  Same-day  processing. 
FREE!  Shipping.  Except 
Alaska  and  Hawaii. 

Mon.Tues.Fri,  1  800  252"5060 

„:,;„       BENINGTON'S 


LEVOLOR 

JoAnna  •  DelMar  •  Colorel 


lllllllllli 


Factory  Direct  •  1  Day  Delivery 

Colorel  Blinds 

1-800-877-4800 

8200  E.  Park  Meadow  Littleton,  CO  80124 


BALI  &LEVOLOR  E79%OFF 

Kit  Includes:  Color  selectors,  measuring  guides  for 
custom  minis,  micros,  verticals,  pleated  &  Duettes. 
•  Free  UPS(sans)!         •  Guaranteed  lowest  prices 
Fastest  delivery(m™^yp,[,M) 


CUSTOM  MADE 
TABLE  PADS 

BEST  PRICES 

DIRECT  FROM  THE  FACTORY  ^ 
Order  with  confidence  from 
America's  oldest  and  largest 
custom  table  pad  manu- 
facturer. No  advance  deposit 
or  messy  C.O.D.  You  pay 
nothing  until  you  receive 
your  table  pads  and  are 
completely  satisfied.  1 5  year 
guarantee. 


WEDO      \ 
WALLCOVERINGS: 


Smart  wallcoverings  does  one 
thing  and  we  do  it  right!  That's 
why  we  can  discount  every 
pattern  in  every  wallpaper 
book  seen  anywhere  up  to. . . 


-  SMART  FEATURES  - 

•  Free  UPS  shipping! 

•  Most  orders  shipped  within  3  days! 

•  Absolute  lowest  prices  guaranteed! 


CALL 
TOLL 
FREE 


1-800-677-0200 


as  SMART  eb  : 

UJRLLCOV6RINGS     customer." 


ADIRONDAO 
CHAIR 


The  Mo 

Comfortab 

Wood  Chr 

You  Can  Ov) 


FAST  DELIVER 

For  Free  Catalog,  call  or . 

(213)  548-53! 

_  CiroCoppa,  1231  Paraiso:-: 

Colors  San  Pedro,  Calif.! 


^|j|tj|j^P}yJo   I  IN  CUSTOMER  SfflwCgJ 


[pGHI^DLSCQ  BLIND  COMPANY 

BBHBBBHMIimBBB 


B3|  1-800-441-1*88^ 

H°         -i  FAX  409-542-1182  *•*■' 


GIDOINGS.  TEXAS    78942 
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BRONZE  BABY'S 
SHOES 

Foralimitedtimeonly.baby's 

first  shoes  are  gorgeously 

plated  in  solid  metal  for  just 

SI 7.99  pair.  Also  available, 

portrait  stands  (shown), 

bookends,  miniature  oval 

picture  frames.  Perfect  gift 

for  Dad  or  Grandparents.  Send  no  money,  write 

details  and  money  saving  special  value  certificad 

to:  AMERICAN  BRONZING  CO.,  P.O.  Bo? 

FE02,  Bexley,  OH  43209  or  call  1 -800-345-81 

BETTER  HOMES  AND  GARDENS,  JUNE 


SHOPPING 


HOW  10  ORDER 


50  YEARS  OF  BARBECUE 


I  Borbetue  Too!  Set  includes  boiling  brush,  longs,  fork,  knife,  grill  brush,  and 
ipotulo.  All  ore  extro  long  for  outdoor  cooking  (ubout  16  inches)  with  wood  hondles 
ond  leather  hanging  loops.  All  utensils  are  stainless  steel.  Our  Ail-Purpose  Grill  Bosket 
con  be  used  directly  over  the  cools  on  your  outdoor  grill  or  in  the  fireploce.  Easy 
to  turn,  eosy  to  use,  ond  easy  lo  dean;  adjustable  cover  heights.  Perfect  for  fish, 
poultry,  meats,  or  vegetables.  Our  set  ol  lour  15-inch  Skewers  is  greot  for  the  grill. 
Distinctive  cnimol  shapes  odorn  the  ends  for  o  decorolive  touch  to  this  functional 
item  Our  Barbecue  Spolula/Tongs  is  o  hondy  combination  tool.  Stainless  steel,  obout 
14  inches  long 


Jack  Daniel's  Barrel  Wood  Smoking  Chips  ore  mode  from  the  special  white  ook 
barrels  used  1o  age  Jock  Daniel's  whiskey.  Simply  sook  ihe  chips  briefly  ond  sprinkle 
on  cools  just  prior  to  grilling.  2-lb  bags.  Jack  Daniel's  Charcoal  Briquets  are  mode 
from  the  hardwood  sugar  maple  chorcool  used  lo  mellow  Jock  Daniel's  whiskey.  The 
solid,  whole  briquettes  light  fost,  burn  cleon,  burn  hot,  ond  burn  evenly  with  steady 
barbecuing  temperoture.  The  briquettes  reoch  cooking  readiness  in  30  minutes.  5- 
lb  bogs.  The  Smoke  Chips  Starter  Pack  includes  5  ounces  each  ol  opplewoad, 
cherrywood,  ond  sugar  maple  smoke  chips  plus  o  metol  box  (9'i  x  3H  x  Hi)  lor 
use  in  gos  grills. 


FLOWER  GARDEN  SAMPLER 


MODULAR  DECK 

Over  5,000  single  ond 

multilevel  deck  designs 

ond  site  vocations  ore 

possible  with  this  Fast- 

Deck'"  Design  Kit.  Each 

kit  contains  color  photos, 

440  peel-ondstick  scale 

model  deck  ponels,  105 

peel-ondstick  landscape 

greenery  pieces,  deck 
estimate  worksheets,  illustrations  of  severol  distinctive  deck  designs,  a  design 
;  loyout  sheet,  ond  blueprints  for  potenied  Foil-Deck"  ponel  plans  and  substructure 
plans.  The  retail  price  of  Ihe  kit  includes  a  free  estimate  from  the  manufacturer      colors  (24  skeins);  chert;  needle;  ond  complete  instructions  for  this  10 
of  Fast-Deck'*  ponels  (a  $35.00  retail  value).  Made  in  USA  ond  imported. 

THE  GREAT  AMERICAN  BACKYARD 


<Mp£7 


Our  Flower  Gar- 
den Sampler  Kit 
contains  Wichelt 
26-count  poly- 
ocrylic  Heother- 
field  fabric  in  hick- 
07  (0  linen-like 
tweed  with  0 
loupe  cost  ond  oc- 
casional bursts  of 
color);  DMC  em- 
broidery floss  in  20 
14',7'inch  sampler. 


Add  summer  style  to  your  landscape  with  the  great  projects  shown  in  Ihis  issue.  Build 
them  yourself  ond  save  with  our  Billet  Homes  and  Gardens'  Propel  Plons.  Choose 
the  Trellis  (al  for  left  ond  on  poge  78)  or  the  Planter  Boxes  (at  near  left  ond  on 
page  74),  All  Better  Homes  and  Gardens'  Project  Plons  ore  professional-quality 
woodworker's  blueprints  including  detailed  drawings,  lists  of  materials,  construction  lips, 
and  complete  step-by-step  instructions. 


Send  check  or  money  order  to: 


Name . 


Better 
j-jomes 

arvlCardeni 


Dept.  2YC,  Box  374 
Locust  at  17th 
Des  Moines,  IA 
50336 


Address 

City   

State  


.Zip. 


Page 


Dcscriptic 


50  YEARS  OF  BARBECUE 


No.  31323  Barbecue  Tool  Set 


No.  31121    All-Purpose  Grill  Basket 


No.  31248    13  Inch  Skewers  (Set  of  four) 


No.  3 11 53   Bofbecuc  Spotuto/Tongs 


No.  31296  Jock  Dooiet':  Wood  Smoking  Chips  (2-lb  bog) 


No.  31295   Jock  Daniel's  Chorcool  Briqucli  (5-lb  bog) 


No.  31  293   Smoke  Chips  Starter  Pock 


MODULAR  DECK 


Wo.  11628   Fast-Deck"  Oesign  Kit 


FLOWER  GARDEN  SAMPLER 


No.  28371    Mower  Gordcn  Sampler  Kit 


THE  GREAT  AMERICAN  BACKYARD 


No.  50926  Tfcllii  Project  Plon 


No.  50925  Planter  Box  Project  Plo 


$  8.99 


$  6.95 


*TAX  NOTE:  v/c  are  required  to  collect  ond  poy  STATE  toxel  in  Alabama,  Ariiono, 
Colorado,  Connecticut,  Florido,  Idaho,  Illinois,  Indiono.  Komoi,  Maryland,  McmachuietH, 
Michigan,  Miuiiiippi,  Missouri.  New  Jersey.  New  Mexico,  Pennsylvania,  ond  Wiscontin.  We 
ore  required  lo  collect  and  pay  STATE/LOCAL  lares  in  California,  Georgia.  Iowa.  Minnesota. 
Nevada,  New  York,  North  Carolina,  Ohio,  Tennessee,  Texos,  Virginic,  ond  Woshinglon.  We 
ore  required  to  collect  ond  poy  GST  in  Conodo  on  books  ond  mogaiines  only. 


Total  of  Merchandise 

Sales  Tax  * 

Shipping/Handling  ** 

GRAND  TOTAL 


I  "Shipping  and  Handling: 

IFor  orders  up  lo  S10.00 S2.15 
S10.01  to  $20.00    $3.00 

IS20.01  lo  S30.00    $3.75 
$30.01  lo  $50.00    $4.35 

Over  $50.00   $4.75 


CREDIT  CARD  ORDERS  SPEED  DELIVERY! 

Fill  in  Ihe  lines  below  or  CALL  TOLL  FREE  800-678-2672. 


Credit  Card  No. 

Expiration  Date 

(Month/Year) 


©        | 

Si 


100%  MONEY-BACK  GUARANTEE  if  not  completely  satisfied! 


OLD  PUEBLO  TRADERS 
The  Catalog  for  ALL 
Your  Fashion  Needs 

Misses,  Petite  ( 5'4"  &  under) 
Half  and  Large  Sizes 

•  Fashions  for 
Dress,  Sport  & 
Leisure 


L 


•  Shoes  in 
Regular 
and 

Hard-to-Find 
Sizes  in 

Narrow,        — ■>fcw    *% 
Medium,  v. 

Wide  &         -.      « 
WW  Widths.  W 
Some  Slims    \  \ 
available. 

•  Intimate  Apparel    r 

•  SATISFACTION  GUARANTEED 


FREE 


COLOR 
CATALOG 
and  $2  bonus  coupon 

Name 


Address . 
City 


State . 


-Zip 


OLD  PUEBLO  TRADERS' 

Dept  JKA1 ,  Palo  Verde  at  34th 
P.O.  Box  27800,  Tucson,  Arizona  85726-7800 


I 

GQ 

I 

i 


We  design  the  sunroom 
of  your  dreams  for  FREE! 

See  how  Four  Seasons  can  improve  your 
home  and  lifestyle.  Call  or  write  for  a  Free 
In-Home  Design  Survey. 
1-800-FOUR  SEASONS  (1-800-368-7732) 

Franchise  opportunities  available.  Oil  1-800*521 -0179  CATMOC, 

Four  Seasons.  Four  Seasons  logo  and  Outdoor  living 

indoors  arc  all  trademarks  ol  Four  Seasons  Solar 

Products  Corp. 

ClWl  Four  Seasons  Solar  Products  Corp 


D  PIcjjsc  contact  mc  about  a  Free 
In-Home  Design  Survey,  product 
literature  and  video.  free 

MAIL  TO:  BROCHURE 

FOUR  SEASONS  SOLAR  PRODUCTS  CORP. 

5005  VctcransMcmorial  Hwy.,  Dept.  BH6,  Holbrook,  NY  11 741 


Name  - 


I H  FOUR  SEASONS 

L  Outdoor  living,  indoors.  . 

GREENHOUSES    •    SUNROOMS    •    PATIO  ROOMS    -J 
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■  An  ideal  spring  day,  explains  Burt, 
Jr.,  is  one  that's  warm  enough  to  play 
baseball  but  too  cool  to  clean  out  the 
garage. 

■  I  sometimes  wonder  if  things  would 
be  different  today  if  Adam  and  Eve 
had  had  a  lawyer. 

■  Dr.  Bob  Hannelly  says  people  treat 
their  cars  better  than  their  bodies. 
"Think  about  it,"  he  explains,  "have 
you  ever  heard  of  anyone  trying  to 
have  a  car  problem  diagnosed  and 
treated  over  the  phone?" 

■  "Our  June  graduates  would  do  well 
to  remember,"  advises  counselor 
Carolyn  Rutherford,  "that  the  road  to 
success  is  always  under  construction 
and  filled  with  potholes." 

■  Aunt  Opal  suspects  that  her  small- 
town bank  is  in  trouble.  "They  want 
their  toaster  back." 

■  Rosemary  writes  from  college: 
"You  can  always  tell  which  seniors 
are  scheduled  to  meet  with  visiting 
business  recruiters.  They're  the  ones 
who  are  saying,  for  the  first  time  in 
four  years,  that  they  don't  have  any- 
thing to  wear.  And  believe  me,  after 
four  years,  they  don't." 

■  Uncle  Dodd  Buckner  avoids  shop- 
ping at  stores  that  advertise  "Help 
Wanted"  in  the  front  window,  figur- 
ing that  it's  hard  enough  to  get  waited 
on  in  fully  staffed  establishments. 


i-O 


"Not  only  were  you  speeding, 

but  you  weigh  a  lot  more  than  it 

says  here  on  your  drivers  license. " 


'Oh,  honey,  this  is  precious!" 


■  Lee  Bayless  admits  that  some  days 
he  can't  decide  whether  he's  carving  a 
niche  for  himself  in  the  world  or  just 
digging  himself  into  a  hole. 

■  When  asked  how  long  her  vacation 
will  last,  Liz  Randall,  mother  of  five, 
replies,  "21  meals  and  two  washes." 

■  "The  surest  sign  of  aging  isn't  gray 
hair  or  failing  eyesight,"  notes  Dr. 
Bob  Hannelly,  "but  a  marked  increase 
in  time  spent  reading  the  company  re- 
tirement plan." 

■  "If  you  live  each  day  as  though  it 
were  your  last,"  cautions  the  Rev. 
George  Hall,  "it  may  soon  be." 

■  I  am  amazed  at  how  interesting  a 
cast-off  item  becomes  to  the  kids  once 
you  let  them  know  you're  planning  to 
include  it  in  a  garage  sale. 

■  Nick  Hanfli  says  that  the  term  "bi- 
partisan solution"  really  means  that 
politicians  from  both  parties  are  to 
blame  for  the  problem. 

■  Ned  Carter  is  feeling  trendy  these 
days.  "I  used  to  be  called  grumpy,"  he 
grins,  "now  I've  just  got  an  attitude." 


arents-to-be  Scott  and 
Patti  Boles  invited  us  over  to  see 
their  new  nursery.  In  the  corner 
stood  a  big  cardboard  box,  contain- 
ing a  new  crib  that  Scott  hadn't 
had  time  to  assemble. 

"Get  some  tools"  I  confidently 
volunteered,  "and  I'll  give  you  a 
hand."  The  instructions  were  more 
confusing  than  instructive,  so  we 
tossed  them  aside  and  dived  into 
the  work.  Prospective  Uncle  Joel 
and  our  Judy  soon  joined  in. 

Forty-five  minutes  later,  the  crib 
was  more  or  less  together.  "I  think 
the  teething  rails  go  on  top,"  Judy 
informed  us.  Reversing  the  side 
panels  fixed  that,  and  led  us  to 
discover  that  the  "extra"  part  in 
the  box  was  really  a  catch  that 
allowed  one  side  to  be  lowered. 

The  result  was  impressive,  but 
I  still  felt  a  tad  sorry  for  the  child 
who  was  coming  into  a  world  so 
complex  that  it  takes  twice  as 
many  people  to  assemble  a  crib  as 
it  does  to  produce  the  baby. 
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